Trademark Trial and Appeal Board Electronic Filing System. http://estta.uspto.gov
ESTTA Tracking number: ESTTA1022415

Filing date: 12/13/2019

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Proceeding 92069076

Party Defendant
Thomas Brooke

Correspondence | JEFFREY H GREGER

Address HAUPTMAN HAM LLP

2318 MILL ROAD SUITE 1400
ALEXANDRIA, VA 22314

UNITED STATES

jhggroup@ipfirm.com, jhgreger@ipfirm.com
703-684-1111

Submission Testimony For Defendant

Filer's Name Jeffrey H. Greger

Filer's emalil jhggroup@ipfirm.com, jhgreger@ipfirm.com
Signature /ihg/

Date 12/13/2019

Attachments Declaration - Thomas Brooke.pdf(496729 bytes )

EXHIBIT 1.pdf(1152684 bytes )
EXHIBIT 2.pdf(611363 bytes )
EXHIBIT 3.pdf(1188199 bytes )
EXHIBIT 4.pdf(1866925 bytes )
EXHIBIT 5.pdf(849947 bytes )
EXHIBIT 6.pdf(1157255 bytes )
EXHIBIT 7.pdf(1371872 bytes )
EXHIBIT 8.pdf(2542763 bytes )
EXHIBIT 9.pdf(1203125 bytes )
EXHIBIT 10.pdf(1151979 bytes )
EXHIBIT 11.pdf(1217415 bytes )
EXHIBIT 12.pdf(2796737 bytes )
EXHIBIT 13.pdf(276856 bytes )
EXHIBIT 14 - Pt. 1.pdf(2748430 bytes )
EXHIBIT 14 - Pt. 2.pdf(4512258 bytes )
EXHIBIT 15.pdf(937847 bytes )
EXHIBIT 16.pdf(1143144 bytes )
EXHIBIT 17.pdf(554309 bytes )
EXHIBIT 18.pdf(1251449 bytes )
EXHIBIT 19.pdf(2106991 bytes )
EXHIBIT 20.pdf(1103556 bytes )
EXHIBIT 21.pdf(567601 bytes )
EXHIBIT 22.pdf(4892636 bytes )
EXHIBIT 23.pdf(3158074 bytes )
EXHIBIT 24.pdf(5632719 bytes )
EXHIBIT 25.pdf(571714 bytes )
EXHIBIT 26.pdf(770909 bytes )
EXHIBIT 27.pdf(1002065 bytes )
EXHIBIT 28.pdf(970685 bytes )
EXHIBIT 29.pdf(1538791 bytes )
EXHIBIT 30.pdf(918728 bytes )
EXHIBIT 31.pdf(1576667 bytes )
EXHIBIT 32.pdf(1347487 bytes )



http://estta.uspto.gov

EXHIBIT 33.pdf(1497903 bytes )
Certificate of Service.pdf(103438 bytes )




IN THE UNITED STATES PATENT AND TRADEMARK OFFICE BEFORE THE
TRADEMARK TRIAL AND APPEAL BOARD

Qurate Retail, Inc.,

Petitioner,
Cancellation No. 92069076

Thomas Brooke

Respondent.

TESTIMONIAL DECLARATION OF THOMAS BROOKE
IN SUPPORT OF REGISTRANT

I, THOMAS BROOKE, hereby declare under penalty of perjury as follows:

1. My name is Tom Brooke. I am the CEO and Founder of Qurate Inc.

2. Iam a UK citizen and live in Japan.

3. My formal training and area of expertise is internet system architecture, multimedia
software design and multimedia software development. I have worked in the field of computer
software system architecture, design and development for 20 years. I have formal education and
training from Westwood School of Creative Arts (now Yorkshire Coast College - Westwood Campus)
obtaining a Higher National Diploma in Graphic Design specializing in multimedia software
design and development in 1999.

4. My expertise and background for my work experienceis in the field digital content
management used in connection with communications and marketing needs of businesses. My
work experience includes being employed by Rolls-Royce PLCC for three years as Head of

Multimedia.
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Background

5. T conceived using the mark QURATE in 2005 and obtained the domain name
www.qurate.com which was registered on 21 December 2005. See Exhibit 1.

6. I also own other domains including qurate.net, qurate.org, qurate.uk, qurate.jp, and
numerous social media accounts under the username @qurate for use in connection with my
company brand QURATE. See Exhibit 2.

7. My plans for the QURATE brand have been to commercialize the mark for a digital
marketing platform including content a discovery platform and for content management systems.

8. InJanuary 23, 2013, after consulting with my UK attorney and explaining the scope of my
intended commercialization of the brand, my UK attorney prepared a trademark application to
obtain trademark protection for the QURATE brand and a trademark application was filed in the
EU in my own name. My trademark registrations are in my own name. I am the controlling
shareholder of Qurate Inc., a Japanese legal entity I formed in 2014. T use the QURATE brand
both as a trade name and product brand for offerings by Qurate Inc.

9. I informed my UK attorney about my future plans for QURATE including
commercialization internationally, in particular intended uses in Japan, Europe and the United
States. I explained the uses of the QURATE brand were intended to cover a very new and different
computer systems architecture which will change the way information is transmitted over the

internet.
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10. The concept included the need to put together a team of professionals in the field of
computer software architecture design as well as individuals with expertise in the field of
information technology and marketing.

11. There are many components used in connection with computer systems architecture and
user functionality thereof including computer hardware and software. My UK attorney filed for
international protection accordingly for the three regions, including the United States, using
descriptions of goods and services, which were consistent with my understanding of the intended
uses.

12. In November of 2016, I formed Qurate Ltd., UK British legal entity with the continued
intention of commercialization of Qurate brand. Qurate Ltd. is a subsidiary of Qurate Inc., and was
formed to facilitate transactions in British Pound Sterling. I am the controlling shareholder of
Qurate Ltd. See Exhibit 3.

13. I am a British citizen and I live in Japan and have resided in Japan since 2004.

14. QURATE is the name I adopted for an information technology system that I initially began
developing in in earnest in 2008. The mark has always been planned for use in connection with an
information technology platform for use in an online communication and publishing platform. The
platform has evolved to become a unique internet platform for searching, sharing, creating and
publishing content via the internet to enable the consumption, organization, marketing, advertising,
promotion, and communication of content, audio, visual, and video data. These uses have
materialized and have been implemented internationally.

15. In 2017, Qurate Inc. employed about 15 persons including myself and at that time and we

had working relationships with three advisors/consultants. We now employ a full-time staff of 13
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and an outsourced staff of over 8 with a combined payroll and outsource expense of over
US$500,000 in the last 12 months.

16. On or about September 26, 2017, I prepared a document for marketing purposes which
included information listing the Qurate staff. The document was titled “Qurate Team”. See Exhibit
4.

17. The team included staff included individuals in Tokyo, London, and Fukuoka, Japan. The
latter the situs of our company hub. We now also have a subsidiary company and office in Taipei,
Taiwan since November 2018.

18. Our staff include employees with knowledge and expertise in the fields of computer
software architecture, computer system design and development, application and website design
and development, sales and marketing, strategy, specialty software design, content creation and
content management, and business development.

19. Qurate also uses the assistance of industry advisors for business planning, sales strategy,
and investment strategy consultation.

20. One adviser, Joshua Tessier worked previously as the head product engineer for Shopify.
Shopify is a well-known entity providing ecommerce services used in connection with on-line
consumer retail goods and computer systems platforms used to power or in essence operate
consumer facing on-line retail web stores. See Exhibit 5. Mr. Tessier continues to consult for
Qurate.

21. The Qurate platform has always been intended for use in connection with ecommerce
online consumer retail shopping. Qurate hired ecommerce experts including Martin Whittaker, an

accomplished software designer with numerous awards for creating ecommerce web sites. See
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Exhibit 4. Qurate has worked to develop its platform for use in connection with the Shopify
platform and the Qurate platform became fully integrated with the Shopify platform this year.

22. The QURATE brand is used in relation to computer systems in two ways, Systems and
Platforms.

23. The first is the QURATE System, sometimes referred to as QURATE 10, where 10
describes a software program, operation or device that transfers data to or from a computer and to
or from a peripheral device which allows informational content to flow easily across digital
channels. The content can be any type of content one may view on the internet, data, streaming
video, audio, images and generally transmitted data for internet use referred to the industry as
“content”, but the Qurate System is designed to work with any type of data.

24. The QURATE System is an internet service that provides users with secure
telecommunication connectivity to multiple computer application interfaces (API). API’s refer to
computer software architecture with multiple functions including setting routes, protocols and
component interaction and graphical user interfaces (GUI) as used by the end user, whether another
system, a professional or a general consumer. The API’s which Qurate System connects to can be
private IT systems such as a customer database or product database, or public systems such as
Social Networks, Payment Systems, and Shopping Systems. The Qurate System is integrated with
Stripe for payments, Shopify for ecommerce, Twitter, Facebook, Google and Instagram for social
media, Mailchimp for email marketing and customer subscriptions among others.

25. The second use of the QURATE brand in computer systems is the QURATE Platform,
sometimes referred to as Qurate Content Hub, Qurate Cloud, Qurate CMS (content management
system). The QURATE Platform is a digital CMS allowing for online searching of content,

selection and storing (curation) of content, creation and uploading of content, sharing and
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publishing of content, and monitoring and gathering and reporting of content analytics. In other
words, the QURATE Platform allows for the end-to-end management of online content for the
purposes of consumption and publishing on the Internet.

26. The Qurate Systems and Qurate Platforms can be used to power websites. The Qurate
Content Managing System includes providing support, training, and infrastructure including
hardware services and storage. See Exhibit 6.

27. The QURATE mark has been used in the UK. On August 25, 2015, Qurate, entered into
an agreement to license its software and related services for use by Bacardi-Martini B.V., the
owner of world famous Bacardi brand. Email correspondence regarding the services for the
Bacardi agreement are attached at Exhibit 7.

28. A representative sample of invoices for services provided to other UK companies is
attached at Exhibit 8. These invoices include work contracted for Gravity Road, Sync, and

Bloomsbury Economics Ltd.

Promotional efforts

29. As part of the many promotional efforts made on behalf of QURATE, I made sales
presentations to executives and communicated by email to coordinate sales presentation
internationally.

30. A representative sample of promotional efforts include email chains of plans to meet with
the Global Head of Marketing and Content for a Paris, France based entity appears at Exhibit 9
and the UK company Gravity Road London. See Exhibit 10.

31. The Qurate System and Platforms have not been built overnight, the software development

has taken years and our company has required significant investor funding used for employee
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salaries and operational costs. We have raised over 1.8M USD so far from Venture Capital and
Angel Investors.

32. Fundraising efforts are demonstrated by correspondence in December of 2016 wherein I
discussed the investment funding 55 million yen (about U.S. $500K) received from Venture
Capital investor and an Angel investor. These investment provided Qurate a post-money valuation
of 496 million yen or about U.S. $4.9M. See Exhibit 11.

33. We actively sought investments including applying with business incubators including
with an entity in France name Havas, documentation of which is attached at Exhibit 12. We
received an office in Paris at the Havas facility inside Station F during 2017/2018.

34. During the course of Qurate’s growth, Qurate has been recognized internationally and
awarded prizes for innovative concepts and product and services. A promotional presentation slide
as showing start-up entity awards won by Qurate appears at Exhibit 13.

35. The international scope of Qurate’s promotional reach can be gleaned from the extensive
business plans and marketing material presented to investors and potential customers as appears
in Exhibit 14.

36. Early plans from 2014 are attached at Exhibit 15.

37. In December of 2016, I corresponded with French company with a specific interest in the
United States market. The company was recommended as an entity that might benefit from the
Qurate system. See Exhibit 16.

38. In an April 24, 2017 Qurate had plans for a US Sales Office, and U.S. team, although the
plan has yet to come to fruition. The images below are screen grabs from the Road Map document

I created in 2017 for planning and marketing purposes, the full version attached at Exhibit 17.
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2 YEAR
ROADMAP

Qurate has developed a system which allows organizations, brands and agencies to create complex applications and
custom platforms with same level of ease-of-use as a Content Management System. The system, called Qurate (pron.
“Curate”), is the first system of this kind to hit the market, and could be referred to as a Platform Management System.
We believe Qurate can do for bespoke platform management what the CMS did for bespoke website management.

In addition, the Qurate system has several unique architectural features designed for modern online publishing. Such as multi-
format publishing, where a single piece of content can be published to websites, apps and social formats simoulataniously, and
content curation, which allows applications made with Qurate to pull, push and personalise their content with trending social
and other online contents.

During the next stage we plan to raise 100M JPY in Pre-Series A investment to grow our core team to 20 people. We will
establish a US sales office, build out our executive team, and increase our sales and marketing capacity.

We will primarily focus on the sales of the Qurate Cloud platform to enterprise and creative agencies, and bring those finished
features into Qurate, a consumer-facing SaaS platform, which will have sales channels through partners.

Qurate will enter the third year, 2019, with the world’s most powerful platform development system and potentially the most
disruptive platform to hit online-publishing for almost 15 years.
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» US Account Manager
| Sep, 2017
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US Marketing Manager
Feb, 20118 ‘

US Account Manager 2

| Feb, 2018

39. [ understand the Petitioner is alleging that I have abandoned my plans to use the QURATE

brand in the United States. I have never abandoned plans to commercialize the Qurate brand in the

United States. In fact, I have made actual uses in the United States in connection with promotional

effort, test marketing, and plans. I have always viewed the scope of the commercialization of the

Qurate system as applicable world-wide and have marketed to companies with a worldwide

presence. I have always maintained an intent to commercialize the QURATE brand in the United

States, certainly at least as early as January of 2013 when I filed for trademark protection.

U.S. uses

40. As part of the initial commercialization efforts we started test marketing for the United

States. Qurate Inc., created an app made available on the Apple iTunes App Store.
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41. An iTunes description page for the Que App showing use of the QURATE mark as the
software developer as it appeared at least as early as May 2, displaying the QURATE mark at the
very top indicating the develop as By Qurate Inc. See Exhibit 18.

42. Since the beginning of the Que app launch, Que app users are required to open a Qurate
account by clicking on a “Login here” link. See Exhibit 19.

43. The Qurate Que app was not only available on iTunes but also made available for use
directly from the Qurate website.

44. As i1s common and ubiquitous for new commercialization of downloadable apps we
offered the Qurate Que app for free to increase usage. We also offered a paid version with enhanced
features.

45. The App was made available for free download and with purchase options at $9.99 for one
month and $79.99 for one year. We tracked the number of Apple Store download apps both the
free version and paid versions, including keeping records of activity in the United States. See
Exhibit 19.

46. Between February 12, 2016, and October 23, 2018 there were exactly 16,840 confirmed
downloads of the Qurate Que app in the United States, and an estimated 14,962 websites created
by users in the United States, for a total estimate of 31,761 websites being created by users in the
United States. Id. Exhibit 20.

47. Paid subscription sales in the United States over that time period was $3,689, the majority
of users enjoyed the free version of Qurate’s application. See Exhibit 20.

48. A summary showing the Qurate Que app downloads appears at Exhibit 20.

49. The data supporting the summary as contained in my computer files appears at Exhibit 20.
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50. The initial use of the Qurate Que app was part of a test campaign over the course of 2016-
2017 to determine usage and U.S. consumer interest. The costs associated with paying Apple
iTunes for the campaign was $2,000. See Exhibit 21.

51. The first sale in the U.S. as tracked by credit card purchase was on or about June 14, 2016
with the payment by credit card. See Exhibit 23.

52. In a continuing effort to promote the company, in January of 2017, specifically between
Jan 22 2017-Jan 30 2017, I traveled to San Francisco California to conduct meetings with United
States companies with interest in the fields digital content marketing, data transmission, marketing,
and social and web content, and at the same time meet with investing entities

53. As part of my trip to San Francisco I made a presentation to potential investors and
companies in the digital communications and content management industry and investors
interested in these fields. A copy of the power point presentation I made in San Francisco in
January of 2017 is attached at Exhibit 24.

54. The power point presentation references work we did for Bacardi in the UK 1d. at Exhibit
24.

55. Reference is also made to several awards received for the Qurate system. Id. at Exhibit
24.

56. An image of myself presenting the power point promotion during the San Francisco trip
appears at Exhibit 25.

57. Uber receipts from my U.S. marketing trip appear at Exhibit 26.

58. Air travel receipts for the U.S. trip are attached at Exhibit 27.

59. Meeting were scheduled with San Francisco based entities including Slack, Btrax, and

Draper Nexus. See Exhibit 28
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60. Email correspondence pertaining to meetings with Btrax are attached at Exhibit 29.

61. In advance of a meeting in the United States that I had with a Slack, a technology company
in the field of providing instant messaging services, I signed a non-disclosure agreement. See
Exhibit 30.

62. As part of plans for uses in the U.S. I had correspondence regarding the need for
functionality to use U.S. dollars for sales to U.S. customers. See Exhibit 31.

63. One of Qurate’s customers is Toppan, a Global company with offices in Japan. Toppan
specializes in publishing.

64. Toppan is referenced in the industry news in connection with its printing products and
services for the global market. Toppan is referenced in current news and press promulgated by the
Associate Press.

65. Qurate has touted its business relationship with Toppan in Qurate press releases. A copy
of a press release promulgated by Qurate appears attached. See Exhibit 32.

66. Qurate initially commenced a relationship with Toppan’s Japanese offices at least as early
as November 2017. The business relationship continues to the current day. Plans for the launch
of the Qurate platform in connection with Toppan’s digital content publications business spanned
years.

67. Qurate conducted extensive time and effort over years to build the customer relationship
and develop the Qurate system further to meet the working requirement of Toppan. Attached at
are numerous meeting notes, which spanned the course of a 2018 and 2019 indicating the nature
of the time it takes to customize and integrate computer systems, particularly one such as QURATE

See Exhibit 33.
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68. The evolution of the Qurate computer systems architecture and implementation for use in
connection with businesses with a worldwide presence requires a long time to come to fruition
including extensive beta testing before launching.

69. As evidenced by my declaration and the Exhibits attached herewith one can see the global
nature and applicability of the Qurate systems for companies with an international presence and
need for digital content management.

70. Qurate’s investors have spent significant sums of money to fund Qurate as a startup venture
and see it come to fruition with intent the United States was a target market once the product was
viable internationally.

71. Qurate has always been designed to solve a Global Problem. Logic dictates that my efforts
and the efforts of my company employees would not have been made if we did not have an
intention to commercialize the Qurate systems for use in the United States after visiting with
potential clients and establishing clients in Japan and internationally.

72. As evidenced by this declaration, and exhibits attached, one can see the efforts made to
commence use of the QURATE brand in the United States as supported by promotions and uses
and recent launches internationally, the nature of the unique informational technology product and
service at issue and global application of same, the time it takes to bring the product and service
to market, the test marketing, presentations, and efforts already made in the United States as well
as early documented plans to commence use in the United States in marketing materials. There is
no intent to abandon plans to commercialize the Qurate products and services under the QURATE
brand in the United States. I expect sales to U.S. customers, particularly to U.S. subsidiaries of

Toppen, will occur in the near and foreseeable future.
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73.1 have reviewed Exhibit F of the Petitioner’s Notice of Reliance. The Exhibit is the
responsive filing made on my behalf by my EU counsel in defense of the Revocation proceedings
in the EU filed by the Petitioner. The information contained in the document is accurate to the
best of my knowledge and belief. The information contained in paragraph 13 of the document
with respect to the description of uses and applications of Qurate’s products and services is based
on my understanding of the terminology, which was used in the description of the formal

registration coverage for the U.S. registration as challenged in this case.

I declare under penalty of perjury under the laws of the United States of America that the

foregoing is true and correct.

Signature: ﬂm -B ’ Executed on: 13 December, 2019

Name: Thomas Brooke

Location: Fukuoka, Japan
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12/12/2018 | ICANN WHOIS

Tech Contact
Name: REDACTED FOR PRIVACY
Organization: Qurate Inc.

Mailing Address: Obfuscated whois Gandi-63-65 boulevard Massena, Obfuscated whois
Gandi-Paris Paris 75013 FR

Phone: +33.170377666

Ext:

Fax: +33.143730576

Fax Ext:

Email:00ace2ba7e3146824c78a260c6e05b85-4936024 @contact.gandi.net

ANNEX TB1 Page 2

Registrar

WHOIS Server: whois.gandi.net

URL: http://www.gandi.net

Registrar: GANDI SAS

IANA ID: 81

Abuse Contact Email:abuse@support.gandi.net
Abuse Contact Phone: +33.170377661

Status

Domain Status:clientTransferProhibited http://www.icann.org/epp#clientTransferProhibited

Important Dates

Updated Date: 2018-11-20
Created Date: 2005-12-21
Registrar Expiration Date: 2019-12-21

Name Servers

NS1.LINODE.COM
NS2.LINODE.COM
NS3.LINODE.COM
NS4.LINODE.COM

https://whois.icann.org/en/lookup?name=qurate.com 2/5
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non-downloadable software in the fields of entertainment, social networking,
advertising, marketing and promotion; providing non-downloadable software
enabling users to search, locate and communicate with others via electronic
communications networks for entertainment, social networking, advertising,
marketing and promotion; hosting online computer databases and online
searchable databases in the fields of entertainment, social networking,
advertising, marketing and promotion; design and development of computer
software; development of computer based networks; computer programming;
providing technical information in the field of computer software development;
hosting an online website community for registered users to share information
and engage in communication and collaboration between and among
themselves, to form groups and to engage in professional networking; digital
compression of computer data; design and development of software for
compression and decompression of multimedia contents; services for the
supply of electronic information relating to video hosting in the form of text,
audio and/or video; information, advisory and consultancy services and the
preparation of reports, all relating to the aforesaid services.

3. The applicant for revocation is claiming cancellation on the basis that the mark
has not been used in the EU on the goods or services for which it is registered in the
five years since the trade mark was registered, i.e. the non-use revocation period
runs between 27 July 2013 and 26 July 2018. The earliest date of revocation under
this ground would be 27 July 2018.

4. This evidence refers to 9 Annexes. Each of these Annexes is described in more
detail in an Index to the Annexes which is submitted with the Annexes. Reference is
made to this Index which forms part of this Evidence.

5. The mark has been used continuously during the period set out in paragraph 3
above in relation to the goods and services covered by the registration. The mark
has been used in the UK, France, Germany, Finland, Netherlands since 2005. The
registered proprietor will produce evidence in response to the non-use revocation
action filed by the applicant, to substantiate that the mark has been put to genuine
use within the European Union in relation to the goods and services applied to be
revoked and during the period specified. In the alternative, the registered proprietor
will show that its activities were intended to create or preserve an outlet for the
goods or services that bear the mark, as distinct from the goods or services of other
undertakings. Use of the mark therefore relates to goods or services already
marketed or about to be marketed and for which preparations by the undertaking to
secure customers are under way.

6. The QURATE mark was conceived by the registered proprietor in 2005 and the
domain name www.qurate.com was registered on 21 December 2005. Multiple other
domains and social handles are also operated by the registered proprietor (including:
qurate.net, qurate.org, qurate.uk, qurate.site, qurate.live, qurate.io, qurate.jp,
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ANNEX TB1 Page 16

CERTIFICATE OF INCORPORATION
OF A
PRIVATE LIMITED COMPANY

Company Number 10485064
The Registrar of Companies for England and Wales, hereby certifies that

QURATE LIMITED

1s this day incorporated under the Companies Act 2006 as a private company, that the
company is limited by shares, and the situation of its registered office is in England
and Wales.

Given at Companies House, Cardiff, on 17th November 2016.

The above information was communicated by electronic means and authenticated by the
Registrar of Companies under section 1115 of the Companies Act 2006

SR &
by “Lanp o
%, THE OFFICIAL SEAL OF THE
Com pani es House REGISTRAR OF COMPANIES
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Qurate Team

BROOKE PRODUCTION 0340



Who We Are

Tom Brooke

CEO

While backpacking through Asia in 2002, Tom began to crystallize the idea for a
more curated internet. Over the next few years, his experiences working closely
with creative agencies and big brands gave Tom insight into how impactful this
concept could be in the evolution of digital content. As a result, he founded
Qurate in 2014, and began building an enthusiastic team to help him translate
his idea into a useful solution. As Qurate’s CEO and Founder, Tom ensures that
everything Qurate produces is innovative, creative, and meaningful.

Alex Bleasdale

Head of Software

Alex is a developer with a passion for graphics and game development. His
eight years of professional coding experience enable him to find creative ways
to tackle development challenges. Through his role working on Stealth Inc. and
other projects, he became versed in native development for a wide variety of
platforms. As Qurate’s Head of Software, Alex is in charge of front-end
development for web, iOS and Android apps.

Alexa Huth
Head of Content

Alexa works to find the intersection between engaging content and technical
insight. She began her career at Pittsburgh’s federally funded research and
development center, the Software Engineering Institute. By working as the
personal writer for the Institute’s C-Suite as the Senior Technical Writer for the
Director's Office, she gained experience writing complex content that appeals
to a wide audience. As Qurate’s Head of Content, Alexa helps to communicate
the company’s creative vision to the world.

Kazuhiro Koga
Business Development Manager

Kazuhiro’s interest in international business started while he worked for
btrax, a creative agency that promotes business ties between Japan and
San Francisco. After seeing success as the lead coordinator of Japan
Night, Kazuhiro began dedicating his efforts to helping Japanese
companies expand into tech hubs like Silicon Valley. As Qurate’s Business
Development Manager, Kazuhiro helps our company to navigate
Japanese markets and creates opportunities for us to grow.

Daniel Yoder
Head of Media

Daniel is a multimedia expert who began specializing in design over a decade ago.
His international freelance experience has lead him to find his passion for creating
motion graphics and 3D content. Loving all things media, Daniel also spent two
years as the host of a wildly popular podcast on life in Japan. As Qurate’s Head of
Media, Dan crafts new ways to visualize everything we develop, from graphics to
video, animation and photography.
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Srotoswini Roy
Head of Marketing

Srotoswini sought to combine her MBA degree in marketing with her acumen for
numbers by specializing in the field of Brand Management & Marketing Analytics.

In her position as Marketing Manager for India’s e-commerce giant, Flipkart,
Srotoswini developed a nuanced understanding of campaign management. She is
particularly skilled at developing comprehensive marketing strategies that incorporate
all aspects of a business to achieve the best possible result. As Qurate’s Head of
Marketing, Srotoswini streamlines our go-to-market and brand positioning strategies
across all communication channels to achieve maximum relevant reach.

Digby Lewis

Non-Executive Director

Digby is a leading expert on content creation and distribution as well as a
sought-after public speaker who knows how to craft a compelling story. His roles
working for industry giants like MTV and Buzzfeed give him the background needed
to not just understand how content impacts the world, but how it can shape it as
well. In 2016, he began working with iris Worldwide, which was voted one of the
top five most courageous creative agencies in the world, to set up a new specialist
content division. As Qurate’s Non-Executive Director, Digby brings his vast
axperience and strategic thinking to deliver rapid business growth to our company.

Nobu Tanaka

Head of Sales

Nobu is an international sales expert with over a decade of experience working with
high-caliber companies like General Asahi, Zazzle, and Yahoo Japan. His combination of
sales expertise and customer service skills allows him to provide the best customer
experience possible. Nobu also uses his professional photography background to assist
in Qurate’s multimedia and marketing efforts. Nobu identifies potential new markets
and manages the sales lifecycle for all of our European customers.

Sadi Qevani
Platform Architect

Sadi’s goal is to make the world a better place, one line of code at a time. His studied
Computer Science and Information Systems from American University and used this
education as a springboard into roles as a front-end developer for companies like
Ekseriya Software and Blue Stout. This experience allowed him to become skilled in
frontend and backend development. As Qurate’s Platform Architect, Sadi is working
on the core architecture and development strategy for our platform.

Kathy Spencer-Lewis
UK Managing Director

Kathy is a graduate of both Liverpool University and Staffordshire University. In her
role within Rolls-Royce Holdings plc, she worked to help audit and streamline
various supply chains within the company. This experience lead her to work for
leading global automotive supplier, Visteon UK, managing their supply chain
throughout the entire product development process and into the eventual product
launch. As Qurate’s UK Managing Director, Kathy ensures that the UK branch of
Qurate runs smoothly and stays connected to our other global teams.
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Robert Crain

Head of Operations

Robert has been a creative director since 2000, and finds himself most drawn to
the roles that allowed him to use designs to solve users’ problems. He has an
extensive history of work with leading companies including Nokia, Havas, BMW,
and Vodafone just to name a few. In addition, he spent nearly a decade as a
lecturer as part of the Faculty of Digital Media and Creative Industries from the
Amsterdam University of Applied Sciences. As Qurate’s Operations Officer, Robert
ensures that Qurate’s internal and external operations processes flow seamlessly.

Martin Whittaker
Lead UX Designer

Martin is an award winning graphic designer who has worked for exceptional
companies including JTB, Sport England, and Moda Furnishings. Recognized for his
exceptional designs, Martin is a two-time winner of the Northern Digital Awards
UK for best ecommerce website, as well as the 2016 winner of the Sports, Leisure
& Toys E-commerce website of the Year at the Northern E-commerce Awards. As
Qurate’s Lead UX Designer, Martin adeptly creates stunning and intuitive digital
solutions for our online content.

Philipp Tautz

Head of Web

Philipp ensures that Qurate’s projects are Philipp’s combination of experience
as a front-end developer and an operations manager allows him to understand
all sides of a problem. His contributions to Rakuten, an industry giant with over
one billion members, proved his ability to turn technical challenges into
revenue-making solutions. As Qurate’s Head of Web, Philipp ensures that
Qurate’s projects are created using innovative digital solutions and sound
methods.created using innovative digital solutions and sound methods.

Stefan Buhrmester
Systems Intergration Architect

Stefan studied Computer Science in Germany where he received his Bachelor
degree after completing a thesis on ubiquitous computing. He since has discovered
his passion for open source web technologies and started on a career path that led
him all the way into the heart of Japan. As Qurate’s Systems Integration Architect,
Stefan finds elegant ways to make the components of our system work in harmony.

Ozgun Koyun

API Architect

Ozgun is a dedicated Ruby on Rails developer with a long history working with
HTML and CSS, JavaScript, SQL/NoSQL. Utilizing his master’s degree in Designing
and Managing Information Systems, Ozgun'’s forte is developing comprehensive
content management systems for small companies. As Qurate’s Platform Architect,
Ozgun develops our micro-service architecture.
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Our Advisors

Francis Perrin

Francis is the Tokyo-based CEO behind M Dot Partners consulting
boutique. Prior to his role with M Dot Partners, Francis managed
the Business Intelligence & Partnerships activities at Orange Labs
Tokyo. His impressive history collaborating with industry leaders
like Sony and Microsoft makes him an excellent resource to help
give the Qurate team guidance and perspective on all thing tech.

Shin Iwata

Shin is currently a Partner at Atomico, an investment firm that
backs disruptive tech companies from Series A and beyond. In this
role, he heads the firm’s efforts to assist portfolio companies that
aim to scale and expand into the Japanese market. Before
becoming a Partner at Atomico, Shin was the President of Skype
Japan K.K,, aiding the company in its goal of expanding within
Japan. His passion for advising up-and-coming entrepreneurs and
his stellar track record helping new and established companies to
flourish makes him a valuable mentor for Qurate.

Joshua Tessier

Joshua is a Partner and Co-Founder of Ramen Ventures. Prior to this
role, he acted as Shopify’s Head of Core Product Engineering. His
relationship with Shopify began when he co-founded Select Start
Studios, which was acquired by the ecommerce giant. His
hackground as a software developer gives him the technical
experience required to truly understand Qurate’s platform, and help
the company to refine its technical approach.
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Our Offices

Qurate Fukuoka HO

Address: Qurate Inc.

304 Fukuoka Growth Next
2-6-11 Daimyo, Chuo-ku
Fukuoka 810-0041 JAPAN
Telephone: 81-92-981-6379

Qurate Tokyo

Address: Qurate Inc.

Fujisoft Akihabara 12F
Kanda Neribeicho 3, Chiyoda
Tokyo 101-0022

Qurate London

Address: Qurate Ltd.

6-8 Bonhill Street London
EC2A 4BX

Telephone: +44 20 3865 3581

Qurate Paris (coming soon)

Qurate Ltd.
Havas Incubator, Station F, Paris

Want to know more?

Give us a call at 81-92-981-6379 or send us an email to get in touch.

For media enquiries, email us at media@qurate.com.
For sales questions, email us at sales@qurate.com.

For enterprise and investment questions, email our CEO, Tom Brooke, at

tom@qurate.com.

BROOKE PRODUCTION 0345



EXHIBIT 5



Our Advisors

Francis Perrin

Francis is the Tokyo-based CEO behind M Dot Partners consulting
boutique. Prior to his role with M Dot Partners, Francis managed
the Business Intelligence & Partnerships activities at Orange Labs
Tokyo. His impressive history collaborating with industry leaders
like Sony and Microsoft makes him an excellent resource to help
give the Qurate team guidance and perspective on all thing tech.

Shin Iwata

Shin is currently a Partner at Atomico, an investment firm that
backs disruptive tech companies from Series A and beyond. In this
role, he heads the firm’s efforts to assist portfolio companies that
aim to scale and expand into the Japanese market. Before
becoming a Partner at Atomico, Shin was the President of Skype
Japan K.K,, aiding the company in its goal of expanding within
Japan. His passion for advising up-and-coming entrepreneurs and
his stellar track record helping new and established companies to
flourish makes him a valuable mentor for Qurate.

Joshua Tessier

Joshua is a Partner and Co-Founder of Ramen Ventures. Prior to this
role, he acted as Shopify’s Head of Core Product Engineering. His
relationship with Shopify began when he co-founded Select Start
Studios, which was acquired by the ecommerce giant. His
hackground as a software developer gives him the technical
experience required to truly understand Qurate’s platform, and help
the company to refine its technical approach.
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From:
Subject:
Date:
To:

Cc:

ANNEX TB5 Page 2

Daniel Yoder daniel@qurate.com [
Re: Skype meeting
August 9, 2018 16:16
Maxwell Ward wardmaxwell@googlemail.com
Nobu Tanaka nobu@qurate.com, Alan Bradburne alan@qurate.com, Tom Brooke tom@qurate.com, jonathan freeman
jonnyfreeman.mail@gmail.com

Hi Max,

Thanks for getting back.

The £5,000 figure is basically a fixed cost for the system and server powering the website (£500/m with 20% yearly discount).
This gives you a license to use our Qurate CMS, support, manuals and training, as well as all infrastructure costs, such as DNS,
Servers, Storage, Error reporting etc., and 24/7 monitoring, application of security updates. We will also provide you with the
design and website tweaks throughout the year.

With regards to the app cost, the current billing represents the cost for the design to release process that would include all
the content and functionality included on the website. If the app were to have less functionality than the complete website,
the billing will be changed to reflect this after a detailed consultation with Zingfit.

| hope that answered your questions, if not or if you have any more please let me know.

Regards,

Dan

On Mon, Aug 6, 2018 at 8:56 PM, Maxwell Ward <wardmaxwell@googlemail.com> wrote:
Hi guys,

Sorry for the delays in getting back to you. We had some property stuff we were working through.
| have a few questions for you;

o The 'Members App'

o When it comes to porting this into a native app for i0OS and Android what will this look like? Is it the full version of
the website? Or is it just the booking functionality to get classes? If it is the latter is there that much work for you
guys? Isn't it just a few designs to skin the ZingFit kit?

e We are not using the full Qurate platform really for this are we? In which case os there a discount on the £5k
recurring retainer?

Thanks,

Max

On Tue, Jul 24, 2018 at 8:52 AM, Daniel Yoder <daniel@qurate.com> wrote:
Hi Max,
Sorry for the delay getting back to you. We've updated the SoW(please see attached). Included in the updated scope are
the i0S and Android native apps. The original comprehensive estimate sent over about a year ago was £75,300 so we've
been able to bring that down quite a bit. If you have any questions or thoughts please let us know!
Warm Regards,

Dan

On Mon, Jul 23, 2018 at 5:23 PM, Maxwell Ward <wardmaxwell@googlemail.com> wrote:
Hi guys,

Hope all well.

How are you doing on revised scope?
Thanks,

Max

On Mon, Jul 16, 2018 at 10:50 AM, Nobu Tanaka <nobu@qurate.com> wrote:
Hi Max,

Thanks for let us know.
Dan who is the head of Media of Qurate will join the meeting tomorrow as well.

Thanks,
Nobu

On 16 Jul 2018, at 09:44, Maxwell Ward <wardmaxwell@googlemail.com> wrote:

Hi all,
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From: Digby Lewis digby@poplab.tv @
Subject: Fw: Re: SoW

Date: August 12, 2015 18:45
To: Tom Brooke tom@qurate.com

Hi Tom,
Did you see this doc fro Samirah? Not sure if | forwarded it on.

Digby Lewis

Founder | popLAB
skype: digbysl

twitter: @dtuned

m: +44 (0)7711 889 440

041B7450-99C
D-45C...5C2B9

On 11 August 2015 at 16:46:49, Samirah Ravin (samirahravin @gravityroad.com) wrote:

Hi Digby,
Good to see you earlier :)

| have updated he SOW (using a template that Bacardi is familiar with) and have made some
adjustments incorporating the notes | have made below.
Please have a read. | think it covers Tom as we want to.

Let me know re other responses from Tom.

Then I'll line Bacardi IT to help with the transfer of the CMS to Bacardi system and then we can
move on.

Tom has given me a quote for the transfer and hosting to date so | have this cost. My objective is
to minimise Sapient's involvement so we can get it over & done with.

Looking forward to hearing back from you. | will then send a signed copy to your attention.

Thanks,
Samirah

Here it is as a word doc...

In light of your top comment we perhaps need to include Qurate as the technology provider. I've
forwarded your note on to Tom for him to respond to the other questions.

Digby Lewis

Founder | popLAB
skype: digbysl

twitter: @dtuned

m: +44 (0)7711 889 440
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From: Tom Brooke tom@themuse.jp @
Subject: Re: Bacardi update
Date: August 25, 2015 15:56
To: Samirah Ravin samirahravin@gravityroad.com
Cc: Digby Spencer-Lewis digby @poplab.tv

Hi Samirah,
Please find the Qr8 Licence PDF attached.

Best regards,

Tom

$

—

Qr8 Gem
Licence.pdf
44 KB

On 2015/08/25, at 0:06, Samirah Ravin <samirahravin@gravityroad.com> wrote:

Hi Tom,

Thank you for this. Would you also please send me your invoice this week so we can have it on the system
Digby, the next payment run will be on Friday 11 August 2015

Regards,

Samirah

On 24 August 2015 at 15:47, Tom Brooke <tom@themuse.jp> wrote:

Hi Samirah

Yes, we've just pushed the latest system updates to the Bacardi Mixed Cocktails repository.
As in all major system updates, | would recommend they do a fresh install if they update the staging server.

I will email the pdf license to you tomorrow.

Best regards,
Tom

On 2015/08/24, at 19:52, Samirah Ravin <samirahravin@gravityroad.com> wrote:

Hi Tom,
Thank you for sending over. | have downloaded the assets.

Can you confirm that you have also deployed the latest code on the staging server as far as was possible up to
deployment..

| had the response about address in my draft box. | sent it to your earlier on. Can | please have a PDF of the license
summary so that | can also give this to Bacardi.

Regards,
Samirah
On 24 August 2015 at 11:03, Tom Brooke <tom@themuse.jp> wrote:
Hi Samirah
| have sent the Mixed Cocktails project files (packaged as a single zip file) via WeTransfer now.
The setup instructions are included in a file called "README.md", inside the "Mixed-Cocktails-Rails-App" directory.

This is a standard protocol, and can be easily found and understood by anyone capable of installing a rails application
on a server.

We've automated the installation procedure as much as we can, and the design code will be auto-installed with the
application when installed on the server.

Also included in the zip file are "Additional images" and a "Functional specifications” document, which are part of the

documentation/asset transfer.
I will destroy my local copies once you have confirmed receipt of the files.
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Please let me know about the Licensee Name and Address as requested in my previous email.
The Qr8 Licence will be a separate document.

Best regards,

Tom Brooke
Director, The Muse

Tel : 090-1929-6873

Email : tom@themuse.jp
iMessage: tombrooke@mac.com
Skype: tombrooke

http://themuse.jp

On 2015/08/21, at 21:18, Brooke Tom <tombrooke@mac.com> wrote:

Hi Samirah,

When the system code is installed on the server (and booted), it becomes the cms backend admin panel which
Bacardi can use to make edits.

Therefore, Bacardi will not be able to use the cms unless it is installed on a running server. This is the case for
every cms.

For Monday, | will include in the zip file a comprehensive set of files including:

« System Code (with installation documentation)

« Design-Related Code

« Assets (such as the background images, logos etc. used on the site)

It will therefore be possible to install the system and fully prepare the Mixed Cocktails website at any time by only
using the files contained in the zip file.

In addition to the zip file, we will also commit the latest code to the Bacardi repository so that Sapient can easily
deploy the system on the staging server.

The current installation of the system on the Staging server is outdated, but we will make sure everything else is
fully up-to-date (assets and design-related code), leaving Sapient the single task of installing the system.

| have one question too.

Regarding the license agreement for the Mixed Cocktails system to use the Qurate gems, can you please confirm
that | can name the Licensee as follows...

Licensed to:

Bacardi Global Brand Limited

28 Dorset Square, London, NW1 6QG, United Kingdom
Is this company name and address correct?

Regards,

Tom

On 2015/08/21, at 20:08, Samirah Ravin <samirahravin@gravityroad.com> wrote:

Hi Tom,
Thank you for confirming the above. It all makes sense.

One last question. What about the CMS i.e. the backend part that Bacardi use to make changes to the site? Will it
be deployed on the staging server? If not that's fine. We just need to give Bacardi a ZIP file.

For my own reference | thought this was the system code. Is this a different element?
Regards,

Samirah

On 21 August 2015 at 10:00, Brooke Tom <tombrooke@mac.com> wrote:
Hi Samirah,
Okay, understood.

Please see my comments below:
1) Access to the staging server to see what is on there. They do not have username of password so Ata

dAnec nnt knnw what ic nan the cerver Can vnii cend thnee tn me ac ennn ac nnecihle nleace

BROOKE PRODUCTION 0072



mailto:tom@themuse.jp
mailto:tom@themuse.jp
mailto:tom@themuse.jp
mailto:tom@themuse.jp
mailto:tombrooke@mac.com
mailto:tombrooke@mac.com
mailto:tombrooke@mac.com
mailto:tombrooke@mac.com
http://themuse.jp/
http://themuse.jp/
http://themuse.jp/
http://themuse.jp/
mailto:tombrooke@mac.com
mailto:tombrooke@mac.com
mailto:tombrooke@mac.com
mailto:tombrooke@mac.com
mailto:samirahravin@gravityroad.com
mailto:samirahravin@gravityroad.com
mailto:samirahravin@gravityroad.com
mailto:samirahravin@gravityroad.com
mailto:tombrooke@mac.com
mailto:tombrooke@mac.com
mailto:tombrooke@mac.com
mailto:tombrooke@mac.com

ANNEX TB5 Page 11

e e Hit e T mie e s mans g vt Cmrin Mrmoe e i e wuvrs v s e

.Username: adm.iaérﬁixedcocktails.comw
Password: qwer1234

2) Ensuring that the staging server has the latest version of the system. According to Ata once we have
updated the system Saient's input should be limited to (and | quote here) "push a button to deploy it". As
long as we do what is required up to the Sapient stage Ata is happy with it.

Sure, we'll prepare the system code and deploy the Mixed Cocktails repository on the Bacardi GitHub account.
There will be comprehensive documentation in the readme file, with instructions on how to deploy. We will do
all we can to make it as fool proof and simple as possible.

Regarding the 2nd phase:

- The design related code should be copied onto a ZIP that we can pass to Bacardi so they can deploy it for
MC whenever they see fit.

The design code will be copied to the mixed project, but | will also send a zip of the code for you to pass over

| - We should not worry about content and/or cocktails data being deployed in full on the stagging server.
As this does not impact the current www.mixedcocktails.com they are fine with that.
Okay, got it.

| We also need to provide them with:
- Any documentation regarding the system that should be provided in the normal course of such hand over.
| will send to you by Monday EOP

- Any Bacardi assets that you are currently holding. Under the agreement with the client once the
relations is terminated all assets in our possession must be returned to them.
I will include all assets in the zip file, then destroy my local copies.

| One final note. The staging server is on Amazon which is Bacrdi supplier. Are they currently paying for the
service or are you paying for it?
They are paying for the staging server - nothing to do with me, poplab or GR.

Can you give me an estimate for the work above. We need to complete the above by EOP (UK time)
Monday 24 August 2015.

This work falls in line with my previous estimate.

I'll attach an invoice on Monday.

Best regards,

Tom

Regards,
Samirah

Samirah Ravin

Commercial Director | Gravity Road

31 Great Marlborough Street, London, W1F 7JA
+44 20 7437 1304 | +44 7921 877 136

LATEST NEWS
International Small Agency of the Year

<sig2.jpg>
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Invoice ’4>
2016.2.15 " .’0,.
)(/

Gravity Road Ltd.

30 days
Q151202-01

THE BANK OF FUKUOKA, LTD

- www.qurate.com

FKBKJPJT
Qurate Inc.

Amount due £6,160 GBP

Oreo: UX & Design

UX 5 560 2,800
Design 5 560 2,800
Style Guide 1 560 560
Sub-Total 6,160

Tax (8%) 0

Total 6,160
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Invoice

2016.6.23

Gravity Road Ltd.

30 days
Q151202-02

THE BANK OF FUKUOKA, LTD

Amount due

Oreo: UX & Design

Testing/Feedback

FKBKJPJT
Qurate Inc.

£200 GBP

ANNEX TB4 Page 13
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www.qurate.com

1 200 200
Sub-Total 200

Tax (8%) 0

Total 200
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Invoice

2016.7.25

Gravity Road Ltd.

30 days
QS160606-01

THE BANK OF FUKUOKA, LTD

FKBKJPJT
Qurate Inc.

Amount due £2,070 GBP

Botanics: SOW

SOW/Research/Meetings with CoreMedia etc.

4.5 560

Sub-Total

Tax (8%)

Total
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2,070

2,070

2,070
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nvoice

17 May 2017

Sync

QSUK-SY-0001-1 Sync SOW

30 days
09-02-22
QURATE LIMITED
Amount Due £4,680
ITEM DAYS
Technical Scope of Work and Deliverables 6.5

ANNEX TB4 Page 15
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Qurate Ltd.

6-8 Bonhill Street
London EC2A 4BX

Tel : +44 203 865 3580
Email : contact@qurate.com

www.gurate.com

UNIT SUB-TOTAL
£600.00 £3,900.00

Bitem £3,900.00

VAT (20%) £780.00

BOASESE £4,680.00
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Bloomsbury Economics Ltd.

Qurate Ltd.

6-8 Bonhill Street
London EC2A 4BX

QUK-BE-002 Bloomsbury Economics Holding Page

Tel : +44 203 865 3580

30 days
Email : contact@qurate.com
09-02-22 www.gurate.com
QURATE LIMITED
Amount Due £768.00
ITEM DAYS UNIT SUB-TOTAL
Design 1 £256.00 £256.00
Build 1 £256.00 £256.00
Revisions 0.5 £256.00 £128.00
BitEH £640.00
VAT (20%) £128.00
HASESE £768.00
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nvoice

6 July 2017

Bloomsbury Economics Ltd.
QUK-BE-003 Bloomsbury Economics Price Index
Period: 1 April ~ 30 Jun

28 days

09-02-22

QURATE LIMITED

ANNEX TB4 Page 17

Qurate Ltd.

6-8 Bonhill Street
London EC2A 4BX

Tel : +44 203 865 3580

Email : contact@qurate.com

www.gurate.com

Amount Due

ITEM

UX Design

Ul Design

Backend Development
Frontend Development

Discount

£6,000-20

DAYS UNIT SUB-TOTAL

32 £256.00 £8,192.00
4 £256.00 £1,024.00
12 £256.00 £3,072.00
9 £256.00 £2,304.00

1 -£9,592.00 -£9,592.00
aEte%E £5,000.00

VAT (20%) £1,000.00

HASESE £6,000.00
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Richard Davies
Qurate Ltd.

QUK-BE-003 Bloomsbury Economics Price Index
6-8 Bonhill Street

Period: 1 July ~ 30 September L ondon ECoA 4BX
28 days Tel : +44 203 865 3580
Email : contact@qurate.com
@ www.gurate.com
QURATE LIMITED
Amount Due £3,000:00
ITEM DAYS UNIT SUB-TOTAL
UX Design 8 £256.00 £2,048.00
Ul Design 12 £256.00 £3,072.00
Backend Development 14 £256.00 £3,584.00
Frontend Development 22 £256.00 £5,632.00
Discount 1 -£11,836.00 -£11,836.00

Bitem £2,500.00
VAT (20%) £500.00
BOASESE £3,000.00
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nvoice

4 December 2017

Richard Davies

QUK-BE-003 Bloomsbury Economics Price Index

Period: 1 October ~ 30 November

28 days

09-02-22

QURATE LIMITED

Amount Due

ITEM

UX Design

Ul Design

Backend Development
Frontend Development

Discount

£3,000:00

DAYS

ANNEX TB4 Page 19

Qurate Ltd.

6-8 Bonhill Street
London EC2A 4BX

Tel : +44 203 865 3580
Email : contact@qurate.com

www.gurate.com

UNIT SUB-TOTAL
£256.00 £0.00
£256.00 £1,024.00
£256.00 £1,536.00
£256.00 £1,536.00

-£1,596.00 -£1,596.00
aEte%E £2,500.00
VAT (20%) £500.00
HASESE £3,000.00
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nvoice

22 Feb 2017

Richard Davies

QUK-BE-001 Richard Davies Website

30 days

09-02-22
QURATE LIMITED
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Qurate Ltd.

6-8 Bonhill Street
London EC2A 4BX

Tel : +44 203 865 3580
Email : contact@qurate.com

www.gurate.com

Amount Due £1,843.20
ITEM UNIT SUB-TOTAL
Design £956.00 £256.00
Build £256.00 £1,024.00
Revisions £256.00 £256.00
BB £1,536.00
VAT (20%) £307.20
FASESE £1,843.20
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Richard Davies
Qurate Ltd.

QUK-BE-001 Richard Davies Website Server
6-8 Bonhill Street

London EC2A 4BX

Tel : +44 203 865 3580

30 days
Email : contact@qurate.com
09-02-22 www.gurate.com
QURATE LIMITED
Amount Due £432-00
ITEM MONTHS UNIT SUB-TOTAL
System, Server and Maintenance 12 £45.00 £540.00
Discount 12 -£15.00 -£180.00
EHERS £360.00
Dates of service: 1 Feb 2018 ~ 31 Jan 2019 VAT (20%) £72.00
HASESE £432.00
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From:
Subject:
Date:
To:

Cc:

ANNEX TB5 Page 3

Tom Brooke tom@qurate.com ”
Re: Meeting with Havas & BNP Paribas / QURATE ]
May 10, 2017 18:49

Guillaume DEGROISSE - L'Atelier BNP Paribas guillaume.degroisse @mail.atelier.net
Robert Crain robert@qurate.com

Hi Guillaume

Sounds good, thanks.

See you in the lobby at 2:30pm tomorrow.
My number is +819019296873 just in case.

Best,

Tom

On May 10, 2017, at 10:04, Guillaume DEGROISSE - L'Atelier BNP Paribas <guillaume.degroisse@mail.atelier.net> wrote:

Hi guys,

| booked the meeting room from 2.30 pm if you need some time to check any technical point or just make sure we can start
at 3pm sharp.

| can meet you in the lobby around 2.30pm, let me know

see you tomorrow

G.

Guillaume DEGROISSE | Marketing & Content

L'Atelier BNP Paribas | 16 rue de Hanovre 75002 Paris

Cell: #33(0)6 59 53 24 23
guillaume.degroisse@mail.atelier.net | @gdegroisse

www.atelier.bnpparibas | Twitter | Linked in | Facebook

2017-05-08 17:00 GMT+02:00 Tom Brooke <tom@qurate.com>:
Hi Guillaume
That sounds perfect, many thanks.
Looking forward to seeing you on Thursday at 15:00.

Best regards,

Tom

On May 8, 2017, at 21:11, Guillaume DEGROISSE <guillaume.degroisse@mail.atelier.net> wrote:

Dear Tom,

I guess a small demo (30 minutes) followed by Q&A will be a perfect format

You will have in the room most of the people responsible for content management and social network at corporate level
See you Thursday

Guillaume DEGROISSE

Global Head of Marketing & Content
L'Atelier BNP Paribas

16 rue de Hanovre / Paris
0659532423 / @gdegroisse
guillaume@mail.atelier.net

- www.atelier.net -

Le 4 mai 2017 a 12:43, Tom Brooke <tom@qurate.com> a écrit :

Hi Guillaume

Thanks for the invite. Perfect!

| was planning to do a brief presentation and demo in the meeting, but if you have something specific you want me to
discuss please let me know.

Any background info you can share would be useful, such as who I'm meeting and what they're expecting from the

exchange.

Best regards,
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On May 2, 2017, at 19:34, Tom Brooke <tom@qurate.com> wrote:

Hi Guillaume
Excellent, then we’ll travel over to Paris by train on Thu morning and be in Paris by late morning.

Please let us know the place and time once confirmed.

Best regards,

Tom Brooke
CEO, Qurate Inc.

Tel : 090-1929-6873
Email : tom@qurate.com
Skype: tombrooke
http://qurate.com

On May 2, 2017, at 16:59, Guillaume DEGROISSE - L'Atelier BNP Paribas <guillaume.degroisse@mail.atelier.net>
wrote:

Hi Tom,

I'm currently working on it, i'm almost there for a meeting on Thursday afternoon
regards

G.

Guillaume DEGROISSE | Marketing & Content

L'Atelier BNP Paribas | 16 rue de Hanovre 75002 Paris

Cell: +33(0)6 59 53 24 23
guillaume.degroisse@mail.atelier.net | @gdegroisse

www.atelier.bnpparibas | Twitter | Linked in | Facebook

2017-04-26 7:55 GMT+02:00 Tom Brooke <tom@qurate.com>:
Dear Guillaume,

Hope you are well.
Would there still be an opportunity to meet your social media teams in BNP Paribas in Paris on May 10~12?

We didn’t book the trip yet, so aside from May 12 at Havas our schedule is still flexible.
May 11 would work well if you can coordinate something.

Look forward to hearing from you.

Best,

Tom Brooke
CEO, Qurate Inc.

Tel : 090-1929-6873
Email : tom@qurate.com
Skype: tombrooke
http://qurate.com

On Mar 30, 2017, at 1:17, Tom Brooke <tom@qurate.com> wrote:

Dear Guillaume, Claire, Frederic, Francis,

Many thanks for the follow-up emails.
Really appreciate your positive feedback, and look forward to continuing the exchange with you all.

Guillaume,

Hope we can meet up in Paris in May, I’m making it happen as we speak.

A meeting with the SNS teams would be a great start, and be happy to prepare a little presentation and
demo to see how Qurate can help your team to spend less time managing and more time engaging.

Will we be meeting at the May 12 workshop which Frederic mentioned or should | schedule extra time to
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Frederic,

Truly appreciate your positive feedback and hope to join you on May 12.

I will plan a trip to Europe specifically for this meeting so any detail on the schedule, venue and meeting
opportunities earlier that week would be appreciated. Maybe | will plan to arrive Paris on May 10 evening,
then on to London May 13.

Do you have any advice for dates/schedule?

Francis,
Always a pleasure - many thanks for co-ordinating the meeting and see you again tomorrow at Slush.

All,

Attached are a few files and presentations, including the presentation | showed in the meeting, and the
older deck which Frederic requested:

https: //www.dropbox.com/s/stnxcuktv3dd8r0/HavasBNP.zip?dl=0

Best regards,

Tom Brooke
Founder/CEO
Qurate Inc.

Tel : 090-1929-6873
Email : tom@qurate.com
Skype: tombrooke

http://qurate.com

On Mar 29, 2017, at 16:31, Guillaume DEGROISSE - L'Atelier BNP Paribas <guillaume.degroisse@mail.atel
ier.net> wrote:

Dear Tom,

As Fred already said, thank you for your time, again very impressive presentation

| would be happy to see you again in Paris in May and arrange a meeting with the social media teams
within BNP Paribas.

Regards

Guillaume

Guillaume DEGROISSE | Global Head of Marketing & Content

L'Atelier BNP Paribas | 16 rue de Hanovre 75002 Paris

Cell: +33(0)6 59 53 24 23
guillaume.degroisse@mail.atelier.net | @gdegroisse
www.atelier.bnpparibas | Twitter | Linked in | Facebook

2017-03-25 5:08 GMT+01:00 Francis Perrin <francis.perrin@mdotpartners.com>:
Dear Tom

Thank you again for sharing your time with BNP Paribas and Havas last Friday.
It has been very profitable for all of us to learn more about QURATE technology and benefits.

We have been very impressed and would be interested by a follow-on workshop in France !

| would be delighted to continue the discussion later in Tokyo @Slush, and | invite you to liaise directly
with Havas and BNP Paribas for further collaborations.

Best regards,
Francis
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Tim Ranger
Senior Account Executive

+44 (0) 207 437 1304
+44 (0) 7702 102 118

<gravity_road_logo.png>

Latest News

International Small Agency of the Year
<sig2.jpg>

On 1 Dec 2015, at 09:22, Scott Broekhuyse <scottbroekhuyse@gravityroad.com> wrote:

Hi Tom,

Thanks again for jumping on the call yesterday. | have pulled together the docs that client has sent over thus far
to share with you to help shed a bit more light on what is required. We are still developing this but to give you an
idea i have attached:

- Topline walkthrough of what the website should encompass - still needs refining

- Process doc from Proximity - what we need to deliver to them and how

Additional information we are waiting on to help scope the build are:

- What are the T&Cs

- What and how many products are we featuring

- Plans for additional products we might need to incorporate

- What contact info

- What social platforms we’ll want to plug in

- What assets are available: pack shots, text, colour palettes, logos etc

In addition we will develop a design brief and send over the brand guidelines as well. It would be great if you
could start thinking roughly in terms of time you would expect to spend on this so we can start mapping out an
approach / costs if possible?

Reach out if any questions.

Cheers,

<Oreo Website Presentation 1 to Gravity Road.pptx>
<MDLZ_PBIO_2015_v3.pptx>

Scott Broekhuyse

Content Manager

Gravity Road

31 Great Marlborough Street, London, W1F 7JA
07932 928036

020 7437 1304

<gravity_road_logo.png>
<sig2.jpg>

<sig2.jpg><gravity_road_logo.png>
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Email : tom@qurate.com
Skype: tombi

http://qurate.com

On Dec 17, 2016, at 20:05, Karl Eddy <karl.eddy@uk.gt.com> wrote:

Tom

Thanks very much. Let me look at the decks and then lets reconnect.

Regards

Karl

Karl J Eddy | Head of Enterprise | Strategic Leadership Team

For Grant Thornton UK LLP

30 Finsbury Square | London | EC2P 2YU (sat nav : EC2A 1AG)

T (direct) +44 (0)20 7728 2892 | T (internal) 82892 | T (office) +44 (0)20 7383 5100
F +44 (0)20 7383 4715 | M +44 (0)7768 603 194

E karl.eddy@uk.gt.com | W www.grant-thornton.co.uk
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From: Tom Brooke [mailto:tom@qurate.com]
Sent: 15 December 2016 18:57

To: Karl Eddy

Cc: Katherine Spencer-Lewis

Subject: Re: Qurate

Hi Karl

Many thanks for the email and LinkedIn connection.
Likewise, it was great to meet you and the others last week at the get-together event.

Very happy to hear your interest on both points you mentioned:

1€ | may be interested in investing

Great! Would this be investment from Grant Thornton or as a personal Angel investment?

Quick refresher on our recent fundraising:
WeiBe recently raised 55M JPY (380k GBP) in two closely-connected rounds, Angel (15M JPY) and Seed/VC (40M JPY). Our post-money valuation is 496M JPY (3.4M (

We$Ze are currently still considering investors for additional closes on the current terms/valuation of between 50k GBP ~ 500k GBP ticket size (max 500k GBP total).

Happy to discuss more and share more detail as required.

2 @ if not interested from our clients perspective and how it might fit with other offerings we are looking at. Is it possible for me to talk to you or one of your team here (was it Cathy?) to
Kathy has been ccE on this email.
For now, let me share a couple of files:
1. Company overview
https://www.dropbox.com/s/vu76eariwnh7ras/Qurate%200verview.pdf?dI=0

2. Deck
https://www.dropbox.com/s/x67d3997nf6hbzg/QurateDeck.pdf?dI=0

I3 extremely happy for you to introduce our company/services to potential customers and investors but would like to ask you not to share the attached files without first

When you feel the time is right, we could do a Skype call one morning and include/introduce Kathy.
Also FYI, I plan to be back in London first week of Feb, 2017.

Best regards,

Tom

Tom Brooke
nder/CEO

hitp://qurate.com

The contents of this email (and any linked files or attachments) are confidential and may be legally privileged. If you are not the intended recipient please notify the sender i

On 2016 Dec 14, at 21:21, Karl Eddy <karl.eddy(@uk.gt.com> wrote:
Tom

| hope you had a good journey back. I3 interested in Qurate and loved your passion for what you do. Two things:

1€ | may be interested in investing

2 € if not interested from our clients perspective and how it might fit with other offerings we are looking at. Is it possible for me to talk to you or one of your team here (was it Cathy?) to .
Look forward to catching up.

Regards

Karl

Karl J Eddy | Head of Enterprise | Strategic Leadership Team

For Grant Thornton UK LLP

30 Finsbury Square | London | EC2P 2YU (sat nav : EC2A 1AG)

T (direct) +44 (0)20 7728 2892 | T (internal) 82892 | T (office) +44 (0)20 7383 5100
F +44 (0)20 7383 4715 | M +44 (0)7768 603 194

E karl.eddy@uk.gt.com | W www.grant-thornton.co.uk

PA | Nicola A Harper
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THE HAVAS INCUBATOR @
CANDIDATE APPLICATION

BASIC INFORMATION

Startup Name: Qurate Inc. (Japan) / Qurate Ltd. (UK Subsidery)
Creation Date: 2 Feb 2014 (Japan) / 17 Nov 2016 (UK)

Number of People & Organization: 13 full-time, 3 part-time

Name Title Email Address

Tom Brooke Founder / CEO tom@qurate.com

Robert Crain Operations Officer robert@qurate.com

Sadi Qevani Technical Officer sadi@qurate.com
Srotoswini Roy Marketing Officer srotoswini@qurate.com

ACTIVITY & FINANCE

At what stage of development is your startup? (please precise Idea, Prototype, Product / Service Finalized,
Activity with Clients, etc.):

Product is finalized AND activity with clients. Still finalizing sales strategy.

Please attach the following supportive documents:

* Global Presentation of the Startup

* Product/ Service Description

» Business Plan (including business model)

« Financial Statements: Balance Sheet and Income Statement

MOTIVATION

1. Why integrate the Havas incubator?

Qurate has a bold mission to become a leading global platform for the next era of online publishing.
Havas is a global leader in creative, media and advertising, and having access to the Havas Group
ecosystem would be extremely valuable to Qurate as we define our sales strategy and begin to scale
our business globally.

2. What are your needs and expectations from the Havas incubator?

We think the Havas incubator would be good for Qurate in at least three ways:

1. Advice and mentoring on our product, pricing model and sales strategy

2. Feeback and validation from creative and marketing teams within the Havas Group

3. Introductions to Havas clients / Havas Group creative studios to grow our customer base

3. How many places would you like at the Havas incubator?

We'd like space for three people full-time, with the option for other team members to join us
for short spells within the incubation period.

EMAIL YOUR SUBMISSION AND SUPPORTING
DOCUMENTS TO STATIONF@HAVAS.COM
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HAVAS STARTUP INCUBATOR

Join the world’s biggest startup campus

LOCATED IN: PARIS, FRANCE / DOORS OPEN APRIL 2017

: IIA\‘VIIA\S STAT I () N I-
GROUP
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A SHARED MISSION
ACROSS HAVAS GROUP

To be the world’s best
company at creating

meaningful connections
between people and brands

through creativity, media
and Innovation

ANJA C
F\VIN\D

GROUP
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A HOME FOR INNOVATION

ANNEX TB5 Page 31

24

HAVAS GROUP IS ONE OF THE WORLD'S LARGEST
GLOBAL COMMUNICATIONS GROUPS

+100 COUNTRIES
+20 000 PEOPLE

+700 AGENCIES

The Group offers a broad range of communications services, including
digital, advertising, direct marketing, media planning and buying,
corporate communications, sales promotion, design, human resources,
sports marketing, multimedia interactive communications and public
relations.
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THE HAVAS INCUBATOR @

ANNEX TB5 Page 32

HAVAS GROUP CREATES ITS 1ST ADTECH INCUBATOR
TO ENCOURAGE BOLD NEW IDEAS

The Havas incubator is a unique initiative for startups to grow
their business, develop and benefit from the strong assets of
the Havas Group worldwide.

- 1000 startup applicants will integrate the Station F program
and ecosytem to develop their own projects. Station F is also built
with 10 specialized incubators managed by private companies.

« Each private company is in charge of a business vertical and
can incubate it's own startups. Each specialized incubator will
benefit from all the services at Station F (business desks,
meeting rooms, business center, restaurants, etc) but also from a
dedicated and customizable work space.

THE STATION F CAMPUS IS DIVIDED INTO 3 COMPLEMENTARY ZONES

INCUBATORS AREA

The SHARE zone is dedicated to the The CREATE zone is 100% dedicated The CHILL zone is completely open

partners of our community. It hosts to startups. It hosts a coworking to the public. It hosts &4 different

events, meeting rooms, private space and B internmational restaurants and a bar with seating
offices & startups oriented incubation & acceleration programs for 1000+ people and receives on a
services. to help 1,000 different startups reguiar basis cultural and

spread across over 3,000 work community events.

stations.
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34.000M? OF ENTREPRENEURSHIP

R \-'f&?ﬁmamﬁuﬁ- -
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Along with major brands like Facebook and alongside
investors like Ventech, Daphni and Kima Ventures, Havas
will have it’'s own Start-up space to develop the adtech
solutions of tomorrow.

34,000 310 58

Square meters Meters long Meters wide
9,000 3,000+ 1,000
People maximum capacity Startups work stations Startups

600 10+ 6

Beds in our nearby co-living space Private offices Restaurants & cafe
13+ 8 2

International start

nternational startup programs S s Hnsileiid o
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A UNIQUE OPPORTUNITY

ANNEX TB5 Page 34

WORKSPACE

Havas sponsors a collaborative work environment in a
dedicated Havas area.

THE CAMPUS

- A startup zone, with over 3000+ desks and 10+
international startup programs (business dev, legal
advise, communication and media ...)

- Acoffee shop and massive 1000-person restaurant

- An on-site fablab for prototyping

- A variety of events spaces, including a 360-person
auditorium

- Meeting rooms and private offices

- A co-living space that will house 600 entrepreneurs,
opening in 2018.

1 DEDICATED INCUBATOR MANAGER

The Havas incubator will be overseen by a full-time project
manager. He will guide the startups at Station F, follow up on
startup product and service development, and organize
dedicated sharing and education programs with Havas Group
entities worldwide.

OPEN DOORS WITH HAVAS GROUP

Based in Paris, the incubator is next door to the headquarters
of Havas Group. Chosen startups will benefit from a privileged
relationship with Havas Group. With entities across more than
100 countries, the Havas Group ecosystem will allow startups
to develop their business.
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HOW TO JOIN THE HAVAS

INCUBATOR?

THINK BIG

By end of 2017, 10 startups dedicated to adtech solutions
1 will join the Havas incubator.

Havas incubator @Station F has a global perspective. Startups
can come from all over the world. They need one simple
ambition: to change the advertising industry.

BE REAL

- Startups should have a concrete product or service, focusing
on advertising and valuable for Havas Group.

- No minimum stage development.

START NOW

- Submissions can be sent now and during the whole year.
3 - The 1st start up will be admitted around mid-March.

- The incubator opens officially mid-April.

CONTACT FOR SUBMISSION: STATIONF@HAVAS.COM
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THE HAVAS INCUBATOR @
CANDIDATE APPLICATION

BASIC INFORMATION

Startup Name: Qurate Inc. (Japan) / Qurate Ltd. (UK Subsidery)
Creation Date: 2 Feb 2014 (Japan) / 17 Nov 2016 (UK)

Number of People & Organization: 13 full-time, 3 part-time

Name Title Email Address

Tom Brooke Founder / CEO tom@qurate.com

Robert Crain Operations Officer robert@qurate.com

Sadi Qevani Technical Officer sadi@qurate.com
Srotoswini Roy Marketing Officer srotoswini@qurate.com

ACTIVITY & FINANCE

At what stage of development is your startup? (please precise Idea, Prototype, Product / Service Finalized,
Activity with Clients, etc.):

Product is finalized AND activity with clients. Still finalizing sales strategy.

Please attach the following supportive documents:

* Global Presentation of the Startup

* Product/ Service Description

» Business Plan (including business model)

» Financial Statements: Balance Sheet and Income Statement

MOTIVATION

1. Why integrate the Havas incubator?

Qurate has a bold mission to become a leading global platform for the next era of online publishing.
Havas is a global leader in creative, media and advertising, and having access to the Havas Group
ecosystem would be extremely valuable to Qurate as we define our sales strategy and begin to scale
our business globally.

2. What are your needs and expectations from the Havas incubator?

We think the Havas incubator would be good for Qurate in at least three ways:

1. Advice and mentoring on our product, pricing model and sales strategy

2. Feeback and validation from creative and marketing teams within the Havas Group

3. Introductions to Havas clients / Havas Group creative studios to grow our customer base

3. How many places would you like at the Havas incubator?

We'd like space for three people full-time, with the option for other team members to join us
for short spells within the incubation period.

EMAIL YOUR SUBMISSION AND SUPPORTING
DOCUMENTS TO STATIONF@HAVAS.COM
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TEAM AND SPONSORS

STEERING COMMITTEE

Core team and incubator management Top Management sponsor Communication
Lolita Collet & Romain Reveillere Stéphane Guerry Robert Fridovich
EXECUTIVE COMMITTEE
i J ‘\ y
~ -
Core team and incubator management Communication Communication
Lolita Collet & Romain Reveillere Robert Fridovich Lorella Gessa

Top Management Sponsors
Stéphane Guerry / Stéphanie Marie / Agathe Bousquet / Arnaud Schmite / Fréderic Josué

EXECUTIVE ADVISORS

AW

-
-4 )

Dominique Delport Yannick Bollore
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KEY DATES

03.01
APPLICATION OPENING

March
APPLICATION REVIEW BY
INCUBATOR COMMITTEE

04.15
STATION F OPENING

April
APPLICATION REVIEW BY
INCUBATOR COMMITTEE

MAY
APPLICATION REVIEW BY
INCUBATOR COMMITTEE

GET IN TOUCH WITH US TO BE PART OF THE HAVAS
INCUBATOR
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From:
Subject:
Date:
To:

Cc:
Bcce:

ANNEX TB5 Page 39

Tom Brooke tom@qurate.com "
Re: Tom, Qurate Q
February 21, 2018 2:56

Frederic Josue frederic.josue @fr.havasmedia.com

Nobu Tanaka nobu@qurate.com
francis.perrin@mdotpartners.com

Hi Frederic

Wonderful!
| just booked my flight ticket 10 mins before | sent you the email.

| must have heard you telepathically calling me to Paris today &3

Hope we can meet up while I’m over. Will you join Romain on Feb 28, 4pm?

Best,

Tom
iPhone...

On Feb 21, 2018, at 2:30, Frederic Josue <frederic.josue@fr.havasmedia.com> wrote:

It’s absolutely crazy. | talked about you to BNPParibas today...

FREDERIC JOSUE

Executive Advisor to Havas MD
Director of 18havas.io

+33 (0) 6 78 47 67 73

Le 20 févr. 2018 a 17:01, Tom Brooke <tom@qurate.com> a écrit :
Dear Frederic

This is Tom from Qurate, Japan.
It has been a while since we last had direct contact.
| hope you are doing well!

Qurate and | are doing very well, but we have been extremely busy the last few months.
| feel it is a good time for us to re-introduce Qurate to Havas, so have decided to visit Paris for a few days next week.
| currently have availability on Feb 28~Mar 3 and hope we can schedule a meeting together during those three days.

| would like to give you an update, both on the product and our recent traction. With the hope of finding the best way
forward to gets Qurate in the hands of Havas Media and your clients.

My current availability is:

« Feb 28: afternoon to evening
« Mar 1: All day

* Mar 2 All day

| plan to bring my colleague Nobu, who is based in Qurate London with me to Paris.
Also, | will separately reach out to Romain regarding the Havas, Station F.
| hope to hear from you.

Best regards,

Tom Brooke
Founder/CEO
Qurate Inc.

Tel : 090-1929-6873
Email : tom@qurate.com
Skype: tombrooke

http://qurate.com
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From:
Subiject:
Date:
To:

Cc:

ANNEX TBS Page 40

Tom Brooke tom@qurate.com >~
Re: Re : Re: Intro 18 / Qurate ]
February 21, 2018 22:28

Eleonore Pascassio eleonore.pascassio@havas.com
francis.perrin@mdotpartners.com, Nobu Tanaka nobu@qurate.com

Hi Eléonore,
Thanks for the quick response.
Thursday, Mar 1 at 10am is perfect.

My London based colleague, Nobu will join the meeting with me.

Francis, can you make it too?

Looking forward to meeting you!

Best,

Tom

On Feb 21, 2018, at 22:04, Eleonore Pascassio <eleonore.pascassio@havas.com> wrote:

t

i
m
w
a

Dear Tom
Thursday 1st suits best. Morning would be perfect. Is 10 am ok for you?

Regards

Eleonore Pascassio
Research - Insight Director

Havas Media

+33 (1)46933420

622 - 3420

+33 (6)08944083

havas.com

2 Bis Rue Godefroy, 92800, Puteaux, France

----- Message d'origine -----

De : Tom Brooke <tom@gqurate.com>

A : Eleonore Pascassio <eleonore.pascassio@havasmedia.com>
Cc : Francis Perrin <francis.perrin@mdotpartners.com>

Objet : Re: Intro 18 / Qurate

Date : mer. 21 fév. 2018 13:14

Dear Eléonore
Nice to be connected again. Thanks Francis.

It would be great to meet up in person so | can explain how the platform has evolved into
what we believe is a game changer for bespoke digital marketing platform. We call it
Qurate CX Hub, a Platform as a Service designed for the era of Digital Content
Transformation.

Current Availability in Paris next week is:
* Feb 28: Evening
* Mar 1: All Day/Evening
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* Mar 2: All Day/Evening
Hope to hear from you.

Best,

Tom Brooke
CEO, Qurate Inc.

Tel : 090-1929-6873
Email : tom@gqurate.com
Skype: tombrooke

http://qurate.com

Hello Eleonore,

Long time no see !

ANNEX TB5 Page 41

On Feb 21, 2018, at 18:19, Francis Perrin <francis.perrin@mdotpartners.com> wrote:

| am recontacting you regarding Qurate, a Japanese Startup (British CEO) | had
introduced you last year.

Company has continued to grow since our last exchange and | still believe It could be a
valuable offer of Havas clients.

CEO of Qurate will be in France from Feb. 28th to Mar 2nd

Would you have time to meet him, exchange about his platform, and investigate best
scenario to promote Qurate platform within Havas?
Best

Francis

PS: please find attached latest presentation deck attached

<Content_Hub.pdf>

<Qurate CX EN slim.pdf>

On Feb 1, 2017, at 9:51, Eleonore Pascassio
<eleonore.pascassio@havasmedia.com> wrote:

Merci Francis :)
Bonne journée!

Eleonore Pascassio
Research - Insight Director

Havas Media
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+33 (1)46933333

+33 (6)08944083

www.havasmedia.com

2 Bis Rue Godefroy, 92800 Puteaux, France

----- Message d'origine -----

De : Francis Perrin <francis.perrin@mdotpartners.com>

A : Eleonore Pascassio/HVM/HVM@GS, Tom Brooke <tom@gqurate.com>
Cc : Lea Furio/HVM/HVM@GS

Objet : Re: Pitch Capgemini > Hub 18 help!

Date : mer. 1 fév. 2017 02:15

Dear Tom,

As briefly exchanged before your trip in the US, | would like to introduce you to
Elenore Pascassio from Havas Media.

Eleonore is currently preparing to pitch a long time client of Havas, and is interested
by innovative curation & publication marketing tools.

| have explained about Qurate (well I've done my best) and Eleonore would be
interested to have more information about your on-going platform and roadmap.

I let you follow-on and organize a phone call with her. Eleonore is based in Paris.

Dear Eleonore,

Sorry for the delay. | let you liaise with Tom Brooke, CEO of Qurate. Tom is just
back from SF, very interested to exchange with Havas for mid/long term
opportunities.

I invite you to directly liaise with him and schedule a phone call. Tom is based in
Japan.

Regards,
Francis

On Feb 1, 2017, at 6:16, Eleonore Pascassio
<eleonore.pascassio@havasmedia.com> wrote:

Bonsoir Francis,
J'espére que tu vas bien.

Suite a notre call, je me permets de revenir vers toi concernant Qurate.
Aurais-tu la gentillesse de nous introduire, Léa et moi, auprés de ton contact
Qurate, afin que nous puissions discuter avec lui et mieux comprendre leur
solution?

Merci beaucoup d'avance
Bien cdt

Eleonore Pascassio
Research - Insight Director

Havas Media

t  +23 (114R023327
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m  +33 (6)08944083
w  www.havasmedia.com
a 2 Bis Rue Godefroy, 92800 Puteaux, France

----- Message d'origine -----

De : Francis Perrin <francis.perrin@mdotpartners.com>
A: Eleonore Pascassio/HVM/HVM@HVM

Cc:

Objet : Re: Pitch Capgemini > Hub 18 help!

Date : mar. 17 janv. 2017 02:01

Bonjour Eleonore,

Je me permet de revenir (un peu vite) sur Cap Gemini.
Est-ce que tu as pu regarder les elements sur QURATE?

Le document attaché est trés marketing et aborde de maniére indirecte le
potentiel de Qurate.

Si la direction suivie par la société t'intéresse, le plus simple serait de prévoir un
échange tel. avec le CEO.

Il connait bien le monde des agences. Je pense que cela serait profitable pour
tout le monde.

Bien cordialement,
Francis

On Jan 12, 2017, at 20:34, Francis Perrin <francis.perrin@mdotpartners.com>
wrote:

Dear Eleonore,
Sorry for my late feedback.

| have looked at Content-Loop during Xmas and reached the conclusion is it
would be of interest for you to exchange with a Japanese company (startup)
called QURATE. Company present itself as "what comes after the CMS".

My feeling is QURATE could strengthen what has been done so far in term of
content creation and website visibility, but will bring.

Main idea would be to move from "Content Loop" within a website, to "Content
Loop" as a (knowledge) platform, which is what Qurate is natively addressing :
- Same content in multiple place (API in/API out),

- Integrated with social flow,

- Contextually aware of the user & platform.

I am not fully familiar with all the platform benefits and | would recommend you
to exchange with Qurate CEO.
It would help you to evaluate if Qurate approach & technology match with the

current context and requirements, or if it should be buffered for an other client
?

What do you think ?
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Regards,
Francis

PS: | share this 6 months old presentation.
<QurateDeck_short_112016.pdf>

On Dec 15, 2016, at 1:23, Eleonore Pascassio
<eleonore.pascassio@havasmedia.com> wrote:

Dear 18 Hubs,

| work at HM International in Paris and | contact you as we are looking for
innovation to retain our Capgemini client that is pitching in January.

A little background regarding Capgemini and its challenges first :))

Capgemini is targeting a B2B audience made of IT decision makers and also
Business Decision Makers more globally.

CG's business is growing. Its main challenge though: position its offer as
premium vs market leaders (IBM & Accenture). Value is key to them and
they are not perceived as such...

Capgemini has built its communication on content during the past years to
fight against industry giants (IBM, Accenture), to differentiate with limited
media budgets (7-10M€ yearly) and build brand image.

Content Loop (http://www.content-loop.com) is their content platform
developped in partnership with Brandsonic for technical platform, Newcreds
for content curation & LinkedIn for traffic generation. Other content
partnerships have been developped with media owners (Les Echos, FT) but
they will come to an end this year.

Thier main media KPI: traffic generation + time spent on Content Loop

Historical market is FR but now the US has become 1st priority market since
it acquired IGate. Other markets like Brazil, India, UK, Germany, NL... are
also part of our scope of work.

Innovation has always been Capgemini's moto, they have Labs in several
cities (SF, Munich, Paris, London, Mumbai). They want to illustrate their
positionning through advertising and are always willing to test new formats
(first to use Teads In Read native formats, Flyte format, Flipboard
application, etc...). We now invest most of our budget on mobile.

A repositionning is planned in 2017 (creative pitch in process, so no visibility
yet on new communication platform).

We have identified Customer experience (through customer segmentation
and cross device content journey) as the main point to drive our strategy for
2017 and beyond.

We need your help to spot the killer innovation that will make
a difference ;-), the same way we pioneered with Newscreds content
curation strategy a few years ago.

Not to restrain you, but client is not looking for top entertaining features (like
VR for instance), they are very down to earth and business driven. And on
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top of that, they are adressing a B2B audience quite difficult to reach...

I know brief is quite broad so idea would be to chat over the phone to answer
your questions and exchange on this subject.

Thanks a lot in advance for your input and feedback.
Best regards

Eleonore Pascassio
Research - Insight Director

Havas Media

+33 (1)46933333

+33 (6)08944083

www.havasmedia.com

a 2 Bis Rue Godefroy, 92800 Puteaux, France

=3~

----- Message d'origine -----

De : Frederic Josue/HVM/HVM

A : Eleonore Pascassio/HVM/HVM@HVM

Cc : Jorge IrizarfHVM/HVM@HVM, Estelle Rousseau/HVM/HVM@HVM,
Lea Furio/HVYM/HVM@HVM, Antoine Panicucci/HVM/HVM@HVM,
Manuella Guyon/HVM/HVM@HVM, Thomas Jorion/HVM/HVM@HVM,
"Francis Perrin" <francis.perrin@gmail.com>, doron@dorontal.co.il
Objet : Re: Pitch Capgemini > Hub 18 help!

Date : mar. 6 déc. 2016 16:05

Dear

let's switch to english

Doron from 18Israel can Help thanks to companies like Blink, Articoolo and others
Francis from Tokyo/Seoul

Thomas from LA

Best

Frederic Josue
Global Executive Advisor - Director of 18Havas.io

Havas Media

+33 146933333

+33 678476773

www.havasmediagroup.com

29-30 Quai de Dion Bouton, 92800 Puteaux, France

o =3~

----- Eleonore Pascassio/HVM/HVM a écrit : -----

A : Frederic Josue/HVM/HVM@HVM

De : Eleonore Pascassio/HVM/HVM

Date : 05/12/2016 15:33

Cc: Jorge Irizar/HVM/HVM@HVM, Estelle Rousseau/HVM/HVM@HVM, Lea
Furio/HVM/HVM@HVM, Antoine Panicucci/HVM/HVM@HVM, Manuella
Guyon/HVM/HVM@HVM

Objet : Pitch Capgemini > Hub 18 help!

Bonjour Frédéric,
Comment vas-tu?

Notre client Capgemini remet en compétition son budget début 2017 et nous
commencons d'ores et déja a plancher sur le sujet.

C'est un client tres friand d'innovation: il a d'ailleurs été un des tout premier a utiliser
Newscreds et a adopter une stratégie de contenu B2B.
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Lenjeu pour Cce pitcn est ae trouver rinnovation qui leur permetira ae se conunuer a se
différencier tout en renouvelant leur stratégie de contenu qui tend a s’essouffler avec les
partenaires historiques.

Leur présence est internationale avec 5 marchés prioritaires: US, FR, UK, Brésil, Inde.

Nous pensions demander de I'aide a Thomas (trés orienté contenu et qui a déja
rencontré le client) ou bien au responsable du Hub de Séoul (marché trés dynamique en
termes d'innovation digitale...).

Qui d'apres toi devrait-on solliciter dans tes équipes pour ce beau sujet?

Merci d'avance pour ton aide.
Bonne journée

Eleonore Pascassio
Research - Insight Director

Havas Media

+33 (1)46933333

+33 (6)08944083

www.havasmedia.com

a 2 Bis Rue Godefroy, 92800 Puteaux, France

=3~
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Subject:
Date:
To:

Cc:
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Francis Perrin francis.perrin@mdotpartners.com

Re: Qurate x Havas Accellerator

February 27, 2018 20:40

Romain Reveillere romain.reveillere @havas.com

Frederic Josue frederic.josue @fr.havasmedia.com, nobu@qurate.com, tom@qurate.com

Hi Romain,

Thank you for your feedback.
I will join Tom BROOKE and Nobu TANAKA from Qurate.

best,
Francis

On Feb 27, 2018, at 11:34, Romain Reveillere <romain.reveillere@havas.com> wrote:

Hi Francis,

Sure, please send me the email adresses of the people coming tomorrow at Station F. You
need an official invite to get in.

See you tomorrow

Best

Romain Reveillere
Havas incubator manager @Station F
Startups partnerships

Havas Group

m +33676738484
w  havas.com

----- Message d'origine -----

De : Francis Perrin <francis.perrin@mdotpartners.com>

A : Tom Brooke <tom@gurate.com>, Romain Reveillere <romain.reveillere@havas.com>
Cc : Frederic Josue <frederic.josue@fr.havasmedia.com>, nobu@gqurate.com

Objet : Re: Qurate x Havas Accellerator

Date : lun. 26 fév. 2018 18:04

Hi Romain,
Would it be possible to join the meeting ?

Best,
Francis

On Feb 20, 2018, at 18:52, Tom Brooke <tom@gqurate.com> wrote:

Hi Romain
It's perfect!
Thanks for the quick response.

See you next Wed, Feb 28 at 4pm Station F.

We are:

Tom Brooke, CEO

Nobu Tanaka, Account Manager

Please let me know if you need any more info for security entrance.

Best,
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Tom
iPhone...

On Feb 21, 2018, at 2:20, Romain Reveillere <romain.reveillere@havas.com> wrote:

Hi Tom,
Sure, it works on feb 28, 4pm paris time.
Let's meet at Station F ?

Have a good day

Romain Reveillere
Havas incubator manager @Station F
Startups partnerships

Havas Group

m +33676738484
w  havas.com

----- Message d'origine -----

De : Tom Brooke <tom@gqurate.com>

A : Romain Reveillere <romain.reveillere@havas.com>

Cc : frederic.josue@havas.com, Nobu Tanaka <nobu@gqurate.com>
Objet : Qurate x Havas Accellerator

Date : mar. 20 fév. 2018 17:01

Dear Romain

My sincere apologies for the lack of communication recently.
| hope all is going well with Havas in Station F.

| will be in Paris next week Feb 28~Mar 2 and would like to finally meet up in
person if you have availability.

My current availability is:

* Feb 28: afternoon to evening
* Mar 1: All day

* Mar 2: All day

| would like to introduce you to Qurate in person, and discuss a plan for Qurate's
presence in Paris.
My colleague Nobu, who is currently based in London will join me.

| hope to hear from you.

Best regards,

Tom Brooke
Founder/CEO
Qurate Inc.
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Qurate Content Hub Is a Complete Content Management Solution

A quick look at the marketplace shows that content teams are inundated with partial solutions. Most
programs tend to only tackle one or two roadblocks to managing content, leaving content creators with
the burden of signing up for multiple “time saving solutions.” Why can’t everything just happen in one
space?

Now, it can. Qurate Content Hub gives you access to the best solutions for all of your major content
problems, not just some or most of them. By getting rid of all the annoying aspects of publishing content

We have features you won’t find anywhere else.

Use a tailor-made system that scales to meet your content team’s needs.

Our platform is fully customizable and flexible. You can access global media assets and share them across
accounts, and have several accounts within a single organization. This sets Qurate Content Hub apart from
other more fixed platforms - we make your unique needs our priority. From integrating with your custom
system to allowing your entire team access to global assets, we can make it happen.

Be In-the-know and discover what’s being said about you and topics
you care about online.

The system gives you an easy way to subscribe to channels you care about through keywords and @men-
tions. You can even use our system to help you find influencers, and create channels to discover things you
never knew you needed to know! While many existing platforms only allow you to track mentions from a
specific area like social or web, Qurate Content Hub gives you visibility into all mentions no matter the source.
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Don’t limit yourself to publishing only on the most common platforms.

Qurate Content Hub integrates with a wide variety of platforms and we are adding to the list all the time. Post
wherever you want - to social networks like Facebook and Twitter, to content networks like Medium and
WordPress, and even to your own website. Be creative with multi-format publishing so your content always
looks perfect no matter where you post. Qurate 10 already integrates with 150+ different web services and
APIs, giving you access to options far beyond the basic set you typically find on publishing platforms.

Get the facts with clear and helpful metrics.

Get an overview of how your content is performing with easy to interpret analytics. You can even create
customized reports and evaluate channel metrics across platforms to ensure your social and content strategies
stay well informed. We have specifically designed Qurate Content Hub to give you and your team at-a-glance
reports on the metrics you care about most. Traditionally, the focus of analytics reports has only been on
metrics and numbers. Qurate Content Hub takes this traditional approach several steps further by giving you
actionable insights about your content and channel performance that can empower you to confidently choose
future directions for your content.

Competitor Overview
Here's a quick overview of our top 3 market competitors.

-

Hootsuite Sprqut Z°h.° Falcon.io
Social Social
Market Valuation $750M USD $525M USD na $87.5M USD
Year Founded 2008 2010 na 2010
Number of Customers 10M+ Users 15,000+ Users na 10,000+ Users
Revenue (estimated) $40M USD $19M USD na na
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Competitor Analysis
This table is a visual breakdown of our major field competitors and the features they offer.

Qurate Hootsuite Spro_ut Z°h.° Falcon.io
Social Social
Shared Server v v v \V4 v
‘ Managed License v X X X X
Self-deploy License v X X X X
‘ Customizable Platform v X X X X
Global Media Assets v X X X X
’ Multiple Accounts per organization v v v v v
‘ Role-based Permissions v X
Region-based Permissions v X
Account Based Permissions 4 X
Intergrations
Twitter v v v v v
Facebook v v v v v
Instagram v v v v v
LinkedIn v v v 4 4
Google+ v v v v v
WeChat v X X X X
Line v X X X X
Pinterest v X X X X
Tumblr v X X X v
Medium v X X X X
WordPress v X X X X
Drupal v X X X X
Facebook Instant Articles v X X X X
Google AMP v X X X X
Twitter AMP v X X X X
chmtom ntergratons v X X x X
Listening
Own Mentions v v v v v
Subscribed Channels v X v X v
Discovery Channels v X v X (V4
Influencer Finder v X v X X
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"y
@ A
O
. Sprout Zoho .
Qurate Hootsuite P . . Falcon.io
Social Social
Publishing
Social Posting v v v v v
Scheduled Posts v v v v v
Content Publishing 4 v X v
Content API v v X X X
Media API v X X X X
Collections API v X X X X
Custom Endpoints API v X X X X
Analytics
Social Analytics v v v v v
Web Analytics v X v X X
Cross-Channel Analytics v Limited Limited X v
Customizable Reports v v v X v
Pinterest v X X X X
Tumblr v X X X v
Medium v X X X X
WordPress v X X X X
Drupal v X X X X
Facebook Instant Articles v X X X X
Google AMP v X X X X
Twitter AMP v X X X X
Developer Platfo_rm to build v > % > %
custom intergrations
Pricing

Team $60 USD $99 USD $99 USD $10 USD Non-Standardized Pricing
Business $500 USD $499 USD $149 USD $50 USD
Enterprise $1000~ USD Ask $249 USD
Cost for 5 users Same 5x 5x $50 per month
Cost for 10 Users Same 10x 10x
Cost for 50 Users Same 50x 50%
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ABOUT SAKURA INTERNET

Sakura Internet is an Osaka-based company that
was officially founded in 1999 although it began
providing internet services in the winter of 1996.
With branch offices in Fukuoka and Tokyo, the
company’s capital is listed at 2.2 Billion yen. Their
over 400,000 customers benefit from Sakura
Internet’s comprehensive internet services. In
addition to providing connection services, Sakura
Internet also manages server installation, as well as
a wide variety of other internet and telecommuni-

cation related services.

) ESTIMATED DATE OF COMMENCEMENT:
Q12018

¥ ESTIMATED REVENUE FOR FY 2018:
28M JPY

Q ESTIMATED RECURRING REVENUE FOR
CONTRACTS SECURED IN 2018:
20M JPY

Sakura Internet to

offer one-click

Qurate installs.

Osamu Ogasahara, Co-founder of Sakura Internet, on why he sees
Qurate is a great fit for Sakura Internet customers - 26 July 2017.

I met Qurate Founder Tom Brooke
in 2013 while we were both in London.
During that first meeting, he explained
the concept behind Qurate, and |
immediately became an active support-
er of his vision. Even back then, | knew
there was a lot of potential for Sakura
Internet to benefit from partnering
with this kind of digital platform. Once
Qurate was founded in 2014, | was
dedicated to maintaining a connection

with the company as it evolved.

Now that Qurate is an established
platform, I'm happy to be able to share
it with Sakura Internet’s over 400,000
customers. | am confident that they will
see big benefits from using Qurate as
their content publishing hub, and with
a one-click setup the effort needed on

their part really is minimal.

Our goal is to finalize the official
partner agreement between Qurate
and Sakura Internet by the close of
2017. That would put us on track to
begin offering a Japanese language

version of Qurate to our Sakura

e

Now that Qurate is an
established platform, I'm
happy to be able to share
it with Sakura Internet’s
over 400,000 customers.

Internet customers between late 2017
and early 2018. As our partnership
grows, | am certain that Sakura Internet
will find more ways to use the system
throughout our organization. It's really
exciting for me to be able to work with
Qurate in this capacity. Seeing our
customers get the chance to experi-
ence Qurate for themselves, and realize
the potential I've known about for so

long is a great feeling.

OSAMU OGASAHARA
CO-FOUNDER, SAKURA INTERNET
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ABOUT GANDI.NET

Gandi.net was founded in 1999 and acted as an
early pioneer in the field of domain registrars.
Currently, Gandi.net offers over 600 domain
extensions and manages more than 2,000,000
domain names spanning 192 countries and
counting. The company prides itself on focusing on
the rights and privacy of its customers as well as
maintaining high ethical standards for the
individuals and companies they serve. The
Gandi.net goal of providing customers with a
decent and honest service has led them to become
the top domain name registrar in France, as well as
ranking as one of the top 15 domain registrars in

the world.

) ESTIMATED DATE OF COMMENCEMENT:
Q2 2018

¥ ESTIMATED REVENUE FOR FY 2018:
28M JPY

Q ESTIMATED RECURRING REVENUE FOR
CONTRACTS SECURED IN 2018:
20M JPY

Qurate & Gandi.net

ties continue to

strengthen.

Head of Gandi.net Asia, Thomas Kuiper, shares his thoughts on why
partnering with Qurate is a logical choice for his company - 25 July 2017.

; i hen | was introduced to

Qurate at the 2016 Taipei IDEAS show,
| could tell there was a lot of potential
for Gandi.net to benefit from working
with them. We presented Qurate with
the Gandi.net award for their pitch at
the show, which meant they were
given the only cash prize granted at the

pitch contest.

At Gandi.net, we manage over 2 million
domain registrations, and have
100,000's of business customers. With
a reach that large, we are extremely
diligent in only partnering with
companies we believe will be of real
value to our customers. We are
currently finalizing our new market-
place, which will be an opportunity for
us to give our customers access to
Qurate's system. The Gandi.net
marketplace will allow both new and
current customers to set up Qurate
with just one click. Our teams began
discussing this potential partnership in
Q1 2017, and we are hoping to finalize
and roll Qurate out to our customers
on the marketplace by 3/2017.

4 ¢

With a reach that large,
we are extremely diligent
in only partnering with
companies we believe will
be of real value to our
customers.

We feel that Gandi.net's business
customers need a more efficient way to
manage their website content and
social media assets. The Qurate system
lets them do that and more. It's also an
excellent complement to the domain
and hosting packages we currently
offer. We are also exploring the option
of replacing our website builder (Gandi
Site) with Qurate sometime in the
future. As our ties to Qurate continue
to strengthen, we will be looking for
even more ways to give our customers

access to their innovative system.

THOMAS KUIPER
HEAD OF ASIA, GANDLNET
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Customer Pipeline
DIRECT SALES

Startup Fukuoka

Client: Fukuoka City

This is the second year of our contract developing and managing the Startup Fukuoka City
content hub.

+ Status: Deployed

» 2017 Estimated Revenue: ¥6,000,000

» 2018 Estimated Revenue: ¥10,000,000

Mirai Scape

Client: Skype Japan’s former CEO Iwata-san

The client’s new project, Mirai Scape, currently uses Qurate as the CMS to power its website.
« Status: Deployed

» 2017 Estimated Revenue: ¥675,000

» 2018 Estimated Revenue: ¥1,000,000

Bloomsbury Economics

Client: Former Chief Economic Advisor to the UK Prime Minister, currently working as economist
and writer at The Economist

The Bloomsbury Economics platform is powered by Qurate.

+ Status: In Progress

» 2017 Estimated Revenue: ¥2,200,000

» 2018 Estimated Revenue: ¥6,000,000

SYNC Studio

Client: A new boutique gym created by Conran & Partners and Olympic athlete Jesse Ennis-Hill.
Qurate will not only be the content hub, but will also power the member platform that will allow
members to reserve and pay for gym classes via a web-app, iOS, and Android apps.

+ Status: In Progress

» 2017 Estimated Revenue: ¥7,500,000

» 2018 Estimated Revenue: ¥42,500,000

DMM.com

Client: DMM.com Strategy Division

The client is interested in having a Qurate powered content hub for the Strategy Division of
DMM.com. The Strategy Division is responsible for helping to improve the image of the DMM.com
brand.

« Status: In Progress

« 2017 Estimated Revenue: ¥1,500,000

+ 2018 Estimated Revenue: ¥1,375,000 + growth potential

JTB JAPANiICAN.com

Client: i.JTB

This client wants to have a Qurate powered content hub to manage multiple regions for their web
and social content.

+ Status: POC in development

* When it will happen: Jan 2018

+ 2018 Estimated Revenue: ¥75,000,000~¥95,000,000
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BNP Paribas

Client: BNP Paribas

Europe’s leading retail bank is planning to use Qurate as their content hub allowing them to
consolidate content management across their social, web, and intranet efforts.

« Status: Discussion / Strong Verbal Commitment

* What needs to happen: New BNP Content Team complete end of 2017

* When it will happen: Jan~Mar 2018

- 2018 Estimated Revenue: ¥24,000,000~¥48,000,000

CREATIVE PARTNERSHIPS

Gravity Road

AdAge’s “International Agency of 2015, Gold” and ContentPool’s “Independent Agency of 2017”
wants to use Qurate as the content hub for their client projects.

. Status: Discussing various projects

. 2018 Estimated Revenue: ¥20,000,000~¥50,000,000 in client work

Havas Media

We have been scouted by 18 Havas, a division of Havas Media which was, “Created for Havas
people to support our clients with talent, trends and innovation.” So far, Havas has introduced
Qurate to BNP Paribas, and invited us to join the Havas accelerator program at Station F. We
believe this relationship will evolve into a strong partnership.

- Status: Havas Accelerator to begin Q4 2017

- 2018 Estimated Revenue (direct or through referrals): ¥20,000,000~¥100,000,000

Iris Worldwide

Qurate has a strong relationship with Iris, and have engaged with them on a few projects at the
concept level. Their strategy is very much in line with Qurate’s roadmap, and our team believes
that Iris will become a strong partner. The head of platforms and development at Iris is also a non-
executive Director of Qurate London.

+ Status: Discussing various projects

» 2018 Estimated Revenue (direct or through referrals): ¥20,000,000~¥50,000,000

DISTRIBUTION PARTNERSHIPS

Sakura Internet

The largest B2B rental server company in Japan will begin offering an SMB version of Qurate to
their over 400,000 customers in early 2018.

+ Status: Written Commitment

» What needs to happen: Finalize Details

* When will it happen: Q1 2018

- 2018 Estimated Revenue: ¥28,000,000

Gandi.net

The French register of over 2,000,000 domain names will begin offering an SMB version of Qurate
in early 2018.

+ Status: Written Commitment

+ What needs to happen: Finalize Details

* When will it happen: Q1 2018

» 2018 Estimated Revenue: ¥28,000,000
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Qurate Sales Strategy

Business Objective

As an early stage startup Qurate evaluates prospective client accounts on the basis of driving
two key business parameters:

1. Revenue Generation - The immediate revenue generated from each account is the
backbone of success for all organisations

2. Growth Potential - Apart from the revenue that each account generates, they have the
potential to deliver other long-term growth opportunities for the company, which might in
the future manifest in the form of revenue.

The factors considered under this parameter are:
a. Lead Generation - Will this account help Qurate get access to a larger number of
future clients?

b. Visibility - Does associating with this account or brand help Qurate gain stronger
credibility in relevant industries?

c. Recommendation - Is the present account in a position to make actionable
recommendations for Qurate?

d. Product development - Does working on this account inform the Qurate product

development team about the evolving needs of the market and hence impact
future product versions?
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Target Market

The combination of the above two parameters has been used to evaluate and prioritize optimal
target markets for Qurate Content Hub

Revenue Generation
High

Enterprise @
Marketing Agency @

SMB @

—  Growth Potential
Low High

Live Event Feed ®

®|ndividual users

v low
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1. Marketing Agency
Revenue generation - High;, Growth Potential - High

Marketing Agencies are top priority target for Qurate because they provide the ideal
combination of Revenue Generation and Growth Potential for the company

Marketing Agency includes the following:

Advertising Agency

Digital Advertising Agency
Creative Agency

Content Marketing Agency
Media Agency

Social Media Agency

Why Marketing Agencies?

Potential size of the market:

90% of organizations in the world work through a few thousand creative agencies
100% of enterprise organizations go through agencies for at least some strategy,
creative and campaign management

Lead Generation
Working with enterprise brand teams through marketing agencies gives us opportunities
to sell directly to the client in the future.

Visibility and Recommendation

Marketing agencies are at the forefront of experimenting with new innovations and are
considered experts in their field. Enterprises rely on their expertise and
recommendations to try out new tools. Qurate will gain credibility by associating with
agencies

Scalable

Marketing agencies are industry and region agnostic. Qurate will be selling directly to our
target business function i.e. Marketing, without getting involved in specific challenges of
each industry or geography. Our sales pitch, sales cycle, marketing and product solution
remains the same for everyone.

Short Sales Cycles

Marketing Agencies are always looking for solutions to projects they are working on
“right now”, meaning there will always be a potential customer 1-3 months away.
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Sales Plan:

1. Introduce Qurate Content hub to Agencies with an option of customization to address
their client management needs

2. Offer free trials to get them using the platform with minimum fuss

3. Integrate feedback with consultancy services - Work with them to Tet them know we
listen and can evolve platform based on their suggestions in non-exclusive way

Pricing
e Revenue share (we reimburse Agencies with 20% lifetime revenue when they introduce

their clients to us directly)
e Consolidated billing (projects get cheaper the more Agencies buy (as low as 500USD/m,

but Agencies still charge standard 1000USD/m fee to their clients)

Roadmap:

e Gravity Road - Gravity Road will be utilizing Qurate to focus their content and ensure
they communicate the exact message their customers want. They are going to
customize the Qurate Content Hub to give their editorial team a comprehensive overview
of the content they produce and the path they need to take.

e SGAG, Singapore - At Slush Singapore, the Qurate team spoke with representatives of
SGAG who requested an onsite meeting. The meeting resulted in a positive potential
client relationship, and the communication defining the terms is continuing steadily.

e iris - The head of Platforms and Distribution is interested in working with Qurate to
customize a digital content hub for the iris team.
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2. Enterprise
Revenue generation - High;, Growth Potential - Medium

Enterprise is a key market for Revenue Generation and long-term growth. While it does not
provide as much growth potential by way of recommendations and visibility, making inroads into
this market will benefit Qurate in the following ways:

e Create a steady stream of high revenue

e Build credibility in the industry

e Inform the product development process in future versions of the product

Market opportunity:

The market survey analysis of 59 (6 d Grid™ for Social Media Management
Social Media Management

Suites by G2 Crowd indicates

that there are limited products

servicing the Enterprise

market and the market has Ki
not reached saturation

Q ALL SMALL BUSINESS MID-MARKET ENTERPRISE

Qurate aims to create niche - ( =

offerings for this market : i

with differentiated services, 3 2| '

flexible plans, customization = ‘e 3
. Bt

and dedicated account . B ©

management. o =

Sales Roadmap
It is critical to start slow and solid and plan to invest in customer success for our first customers,
and learn how to effectively sell into enterprise.

We plan to invest in a Sales team with Enterprise sales experience.

Following are initiatives in this direction:
e Starting with JTB (Japan) and BNP Paribas (France) Qurate will begin selling direct to
Enterprise customers.
e DMNM.strategy is a new division of the DMM family. They have allocated the resources to
manage an online presence using Qurate. Early next year, they will increase their
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engagement with Qurate using the success of the initial interaction as a springboard.
Additionally, the DMM.strategy team is requesting that Qurate makes sites for their
customers.
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3. SMB
Revenue generation - Medium,; Growth Potential - Low

The large quantity of customers and relatively low Life Time Value of the SMB market means we
need to either invest heavily in marketing or establish channel partners/resellers.

Qurate has secured Sakura Internet (Japan) and Gandi.net (France) as the first reselling
distributors of the Qurate SaaS Content Hub.

Sales Roadmap
Following are initiatives in this direction:

Startup City Fukuoka - Startup City Fukuoka currently relies on Qurate for their
website, content, and many of their social media needs. The Qurate team designed and
built startup.fukuoka.jp and continue to maintain the site. In addition, Startup Clty
Fukuoka looks to Qurate to develop original and engaging content to help attract new
startups to the city. This partnership has helped Qurate to become a go-to resource for
the city, and given our team the opportunity to showcase our skills across a wide range
of projects.

Sakura Internet - Sakura Internet will be sharing the Qurate Content Hub directly with its
400,000 customers.They will give users access to a one-click setup package to make
the effort required minimal and the returns significant.

Gandi.net - Gandi.net's business customers will be given direct access to the Qurate
Content Hub as a way to help them efficiently manage their website content and social
media assets. Qurate is an excellent complement to the domain and hosting packages
that Gandi.net currently offers. They are also exploring the option of replacing their
website builder (Gandi Site) with Qurate sometime in the future.
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4. Live Event Feed
Revenue generation - Low; Growth Potential - Medium

Qurate has had two successful partnerships with Slush for their flagship events in Tokyo and
Singapore where we powered their live feed on Twitter for the duration of the event.

Qurate’s curation capability allowed Slush to aggregate all mentions, UGC and updates tagged
with their official hashtag in one centrali hub thereby enabling them to monitor and measure
their social media buzz.

Market opportunity

e Onsite and online activation for global Events

e Marketing War Rooms in largeenterprisestotrack competitors, monitor new launches,
track conversations on sale days

Why Live Event Feed?
e The market is underexposed as awareness about such services is low
e Associating with global events like Slush provides unparalleled visibility to brand Qurate
and becomes an endorsement of our capabilities
e |t can be a good opportunity to showcase our capability to Enterprises and SMBs
opening up opportunities to upsell the core Qurate Content Hub platform

Roadmap
e Create a standardized package with gamification, polling and data visualization options
for Event Management companies
e We are in discussions with Slush’s Helsinki chapter to partner and deliver this new
feature by end of Nov 2017

BROOKE PRODUCTION 0371



Q

Marketing & Sales Plan

BROOKE PRODUCTION 0372



Social Media & Content Marketing Industry Overview

Industry Size
Double-digit growth rates forecasted through 2022 by leading market analysts.

e $412bn Global content marketing industry valuation forecast by 2021*
e 16% - Forecasted CAGR for industry valuation 2017 - 20211

Technavio predicts this progress will be spurred by three key growth drivers:

1. Building Brand Awareness
2. Lower costs than traditional advertising

3. Increased conversion rate

As the valuation of the market is predicted to increase,
revenues are also on the upswing.

e 14.2% - Revenue growth in the Content Marketing domain between 2016 and 2017.2

e 2X - Revenue growth in only 6 years, from 2011 to 2017.

According to a study by PQ Media, global content marketing revenues grew by 14.2% from $28bn in 2016 to
$32bn in 2017 and are expected to continue at a similar rate till 2021.

It is important to note that these numbers only include revenue generated by companies specializing in
content marketing that brands outsource to them. The revenue totals would likely be several times larger with
internal brand spending factored into the equation.

¢ $9.54bn - Anticipated global social media analytics market size growth by 2022.3
e 28.6% - Forecasted CAGR for the social media analytics market from 2017 to 2022.2

A Markets and Markets report indicates that Sales and Marketing Management applications are expected to
record the largest market size in this domain. Social Media Analytics is a key capability to help marketers meet
and define their KPIs such as measuring ROI, increasing user engagement, and improving customer experi-
ence.

* Technavio 2017
(http:/www.thedrum.com/news/2017/11/06/content-marketing-industry-be-worth-412bn-2021-following-four-year-growth-spurt)

2 PQ Media (https:/www.marketingcharts.com/cross-media-and-traditional/content-marketing-79734)

3 Markets and Markets (https:/www.researchandmarkets.com/research/71z5jd/social_media)
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Industry Trends
Digital Transformation Technology - it's the next big thing.

IDC forecasts global spending on Digital Transformation Technologies to reach $1.2tn in 2017,a 17.8%
increase from 2016. This growth pace is expected to be maintained at 17.9% CAGR over 2015-2020 reach-
ing $2tn in 2020.

Customer demand for seamless omni-channel experiences and greater personalization is growing. To meet
this demand, businesses are being forced to take a close look at third-platform spending, cloud analytics,
mobile and social technologies as well as innovation accelerators like Internet of Things, cognitive software,
and 3D printing.

The technologies being developed in this space are focused toward integrating external market connections
with internal digital processes and projects to make business operations more responsive and effective.

Marketing and Sales are at the forefront of this digital transformation as they require maximum customer
interaction. It isn't surprising therefore that marketing investments in 2017 are being driven into Digital
Transformation Technologies.

Traditional marketing isn't as effective as it once was, most communication strategies now require a heavy
emphasis on the digital fields of Social Media and Content Marketing.

There is greater emphasis on Marketing Technology creating a space rich with opportunities and marked
by steady growth.

Expanding marketing budgets is a clear indicator of a booming market opportunity

¢ According to a study by Content Marketing Institute, B2B marketers typically
allocate 28% of their total marketing budget, on average, to content marketing;
the most effective allocate 42%, and the most sophisticated/mature allocate 46%.

e Curata reports that 56% of marketers use content marketing-specific software to
manage their content workflow and distribution while 70% of content marketing
leaders are increasing investment in marketing technology.

¢ According to Gartner, social marketing and digital commerce are among the top
areas of technology investment by marketers. 33% percent of that goes to tech-
nology, with 28% spent on infrastructure.
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SMMS and CMP Industry Overview

What is a Social Media Management Solution (SMMS)

The 2017 Forrester Wave SMMS vendor evaluation defines SMMS as: Solutions that help
marketers publish, monitor, and respond to customer posts on social networks.

What is a Content Marketing Platform (CMP)

Curata defines CMP as: A Content Marketing Platform is a software solution that helps
marketers enable a data-driven, scalable, and multi-channel approach across four process
areas: strategy, production, distribution and analytics.

Competitor Landscape
A fragmented industry with low entry barriers is perfect for a strategic disruptor like Qurate

Analyzing the 2017 Forrester Wave SMMS vendor evaluation shows that SMMS is a
fragmented industry because:

Strong
® No clear market leader in the combined Challengers Contenders Performers Leaders
CMS and SMMS industry. S”fng
Hootsuite and Sprinklr have comprehensive
SMMS offerings but lack content manage- Sprinkir - ) H°°5”"°
ment functionalities. Lithium has compre-
. Lithium Technologies
hensive response management systems but 8)

lacks core SMMS capabilities such as Pe'°°'ates@ o O o
. . . 'SOMOs i
collaboration and regional social networks. - mand

Salesforce Q Spredfast
Current
offering N
) . . . ial (+)
Qurate’s strength lies in straddling the world of Sprout Social () B Oricie
CMS and SMMS with equal ease.
Market presence
¢ Unmet consumer demand >
Vendors lack comprehensive offerings, ®@()(-) Full vendor participation
focusing instead on niche solutions. The Weak | ©® ® (3 (<) Incomplete vendor participation

only exceptions are Hootsuite and Sprinklr.
Consumer needs are constantly evolving to
keep pace with market trends and hence
their technologies must also evolve with
them.

Weak Strategy » Strong

Qurate’s Integration Architecture places it in the unique position to take advantage of this
market gap by breaking down technology silos and providing a comprehensive platform.

o Shifting customer loyalty
Customers are open to experimentation and on the lookout for the next best thing. As
part of a growing market, customers are still in the process of trying different solutions
and are yet to lock-in on the perfect solution.

BROOKE PRODUCTION 0375



Consolidating a fragmented industry can result in high payoff for Qurate because:
e Entry costs are low reducing the barriers to market entry

e There is no single company which dominates the industry making it easier for new entrants
to find a market

o Customer loyalty is underdeveloped which means Qurate can gain significant market share

Qurate’s USP

Qurate’s Architecture is unique because we utilize seamless platform integration
and break down content distribution silos.

According to a 2017 Forrester Wave report, buyers want an SMMS that complements their
existing technology stack and proactively supports an expanding ecosystem. They want to

reduce the risks of paying for duplication that fragments data, complicates integration, and
hampers collaboration.

Convergence is a fundamental prerequisite of the marketing technology stack, and is even
more prominent in the SMMS industry because of multiple technology solutions seeking to
address varied challenges in the marketing strategy roadmap. Our goals is to facilitate this
convergence and close this existing market gap

The Qurate Advantage:

We are looking to provide a transparent, easy and (relatively) low cost way for teams to spin up new

omni-channel projects without having to invest in infrastructure, extensively train and make new
contracts each time.

o Qurate Allows for Seamless Platform integration

While there are a number of social media management solutions (SMMS) available, they lack the
comprehensive features that Qurate provides. Regional channel support, integration with a company’s

existing system, web content publishing capabilities, and integration with custom APIs just aren’t
possible with most SMM options.

e Qurate Helps Make Content Discoverable by Breaking Down Distribution Silost
Current Content Management System (CMS) offerings leave huge gaps in the key functionalities that
marketers need. Support for features like social content management, multi-platform support (such as
managing content on iOS and Android apps), integration with Al, and customization with a company’s

unique APIs just do not exist on most systems. Qurate gives you the opportunity to take your content
anywhere your strategy dictates without any hassle.
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SWOT Analysis

Strengths

Weaknesses

Experienced management team with
specialized knowledge in in Design, Ul,
Brand Management, Social Media Marketing
and Digital Content Creation

Qurate team has the capability to consult
clients on their content creation and social
media marketing strategies

Hassle-free setup for clients as Qurate
intergrates with existing technology stack
without causing disruption

Relatively low cost compared to competitors

Qurate 10 enables seamless API integration
across SNS, blogs and websites

Qurate Content Hub is a unique platform that
combines the features of SMMS and CMP
allowing teams to manage Content and Social
Marketing processes on a single platform

Scalability of consulting services can be
difficult as number of clients increase

Specialized Enterprise Sales executives need
to be hired to drive future sales

Initial costs of setting up tend to be high

Official partnerships with Facebook, Twitter,
Instagram for API integrations will require an
initial investment

Opportunities

Threats

Fragmented market with no clear market leader

Target market is open to innovation and
experimentation

Low entry barrier for new entrants in the
SMMS and CMP industry

Social Media & Content Marketing industry is
predicted to be on a steady growth path for the
next 5 years

Marketing Technology is predicted to be the
focus area for marketing budgets

Existing competitors are constantly innovating
and strengthening their product portfolio

Social networks such as Facebook, Twitter,
Instagram frequently introduce new features
and update their API policies

Social Media is a dynamic industry with
evolving trends that we must stay updated with
to remain relevan
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Target Market Overview

Market Segmentation

Who will use Social Media Management Solutions and Content Marketing Platforms?
Digital marketers, social media marketers and content marketers looking to drive
efficiencies in their ever-expanding social media infrastructure

Qurate segments the market into four broad categories based on their unique business
challenges and needs in the domain of Social and Content Marketing

Business Challenge

Business Needs

Marketing Small team managing multiple client ® Save time
Agency accounts simultaneously o i ) )
Track content and campaigns across multiple Minimize manual intervention
SNS channels for different clients @ Eliminate multiple logins
Stay updated with social and content trends o Content asset management for different clients
in various different industries
Report ROI for client budgets
Enterprise ® Save Time
Marketing Maintain uniformity in brand communication ® Eliminate process redundancies
Teams across multiple SNS chan.nels e Eliminate multiple logins
Ensure remote collaboration between
international marketing teams and external ® Seamless team collaboration across geographies
marketing agencies ® Efficient creative approval process among
Measure impact and ROI teams. and a.genues. .
® Security while sharing brand assets and logins
Ensure integration of new tools with existing among teams and externally
technology stack ® Single platform to manage all aspects of a
Digital Marketing Strategy
® Repurpose content efficiently
SMB o )
Marketing Plan and execute digital marketing strategy ® Create relevant content and repurpose them
Teams Strengthen presence on SNS networks ® Develop a unified Digital Strategy
Build an effective content marketing strategy ® Reduce resource cost
Usually no dedicated digital marketing team ® Point solutions to address specific business
needs
Budget restraint
Influencers/
Individual

Maintain healthy content pipeline

Stay updated with industry trends

® Budget restraint

® Develop sales leads

® Create relevant content and repurpose them
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Market Needs

Customer needs are constantly growing and evolving - the perfect stage for innovators

1. Untapped Marketing Technology Market

There is currently a lack of awareness among customers about available technologies, leaving
the market largely untapped. Content producers are either using management solutions that
aren’t optimal for their needs or not using existing solutions to the best of their ability - leaving
space for vendors to build better solutions.

The Right Technology in Place to Digital Content Marketing Technologies
Manage Content Marketing Efforts Used to Manage Content Marketing Efforts
Email marketing technology
18%
Content management system
- 1
Marketing automation software
Digital asset management
(DAM) system/file storage
Content optimization software
B Yes | I I I | | I |
No, we have tools, but aren’t using them to their potential 0 10 20 30 40 50 60 70 80
No, we haven't achired the right tools Base = Content marketers in for-profit and nonprofit organizations.
Aided list; multiple responses permitted.
Base = Content marketers in for-profit and nonprofit organizations; aided list. Content Marketing Institute 2017 Content Management & Strategy Survey
Content Marketing Institute 2017 Content Management & Strategy Survey
2. Lack of knowledge in the technology domain
Organizations are starting to recognize that they have knowledge gaps in:
Greatest Educational Needs
e Technology adoption Regarding Content Management
* DrIVIng Scalablllty How to better use technology to manage
D | . kﬂ content as a business asset
¢ eveloping WOorkriows How to build a scalable content strategy
——
How to use artificial intelligence
There is a latent need to develop solutions that can How to develop workflows
address the educational needs of content managers in a Howto communicate our vision
. . to upper management
cost and time effective manner. T
manage a content team

Fer educational needs 9%,
| | | | | | | |

0 10 20 30 40 50 60 70 80

Base = Content marketers in for-profit and nonprofit organizations.
Aided list; multiple responses permitted.
Content Marketing Institute 2017 Content Management & Strateqy Survey
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4. Customers are seeking Comprehensive Suite Solutions

The Social Media Management Solutions (SMMS) market comprises mostly of vendors offering
best-of-breed point solutions for the end-user’s specific needs. However, as enterprises have
matured in their use of social media, their needs have also evolved. Customer references from
2017 Forrester Wave perceive more buying efficiencies with suite solutions than point
solutions and do not agree that simply cobbling together different social point solutions
guarantees best-of-breed quality.

“Please indicate how strongly you agree or disagree with each of the
following statements.”

It’'s more effective to buy all our social tools from Buying different social tools from different vendors
the same vendor. is the best way to ensure you get best-of-breed
solutions.
Disagree
1% Agree
21%
Disagree
Neutral Agree 50%
29% 61% Neutral
29%

Base: 38 social media management solution users
Note: Percentages may not total 100 because of rounding.

Source: Forrester’s Q2 2017 Global Social Media Management Solutions Forrester Wave™ Customer
Reference Phone/Online Survey

4. Need for automation and simplification

There is a huge potential of marketing automation for vital content processes like repurposing
content, multi-channel publishing, and distribution. These are time and effort intensive, yet are
also crucial for a successful content marketing strategy.

Frequency in Which Content-Related
Processes Meet Various Conditions

Always/Frequently Sometimes M Rarely/Never

We prioritize providing the right content to
the right person at the right time.

We have the ability to set standard processes
around managing content. 44% 33%

46% 35%

Anyone across our organization can easily
access/usefreuse content. 39% 37%

We can publish our content to multiple channels
in the appropriate format without having to handcraft 35% 3%
each piece of content separately.

Our content can be repurposed without a great _

deal of human intervention. 24% 35%

Base = Content marketers in for-profit and nonprofit organizations; aided list
Content Marketing Institute 2017 Content Management & Strategy Survey
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Qurate’s Target Market

Qurate evaluates prospective client accounts on the basis of driving two key business goals:

1. Revenue Generation - The immediate revenue generated from each account is the backbone of
success for all organisations.

2. Growth Potential - Apart from the revenue that each account generates, they have the potential
to deliver other long-term growth opportunities for the company, which might in the future
manifest in the form of revenue. The factors considered under this parameter are:

a. Lead Generation - Will this account help Qurate get access to a larger
number of future clients?

b. Visibility - Does associating with this account or brand help Qurate gain
stronger credibility in relevant industries?

c. Recommendation - Is the present account in a position to make actionable
recommendations for Qurate?

d. Product development - Does working on this account inform the Qurate
product development team about the evolving needs of the market and
hence impact future product versions?

Cross referencing Market Segments with Qurate’s Sales Evaluation criteria gives
the ideal target market for Qurate.

Primary Target Market
® Marketing Agencies

® Enterprise Marketing Team
Revenue Generation

Secondary Target Market High
Enterprise ®

® SMB Marketing Teams Marketing Agency ®

SMB @

Growth Potential
Low High

Individual Users®
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Go-to-Market Strategy

1. Marketing Agency
Revenue generation - High; Growth Potential - High

Marketing Agencies are top priority target for Qurate because they provide the ideal combina-
tion of Revenue Generation and Growth Potential for the company.

The business needs of Marketing Agencies are ideally suited to the Qurate Architecture of
omni-channel SMMS and CMP

Marketing Agency includes the following:
e Advertising Agency
e Digital Advertising Agency
o Creative Agency
e Content Marketing Agency
e Media Agency

® Social Media Agency

Why Marketing Agencies?

e Potential size of the market:
Marketing agencies help us grow through economies of scale. One agency supports
multiple clients and Qurate will gain indirect exposure to these enterprise clients through a
single sell.

e [ead Generation
Working with enterprise brand teams through marketing agencies gives us opportunities to
sell directly to the client in the future.

e Visibility and Recommendation
Marketing agencies are at the forefront of experimenting with new innovations and are
considered experts in their field. Enterprises rely on their expertise and recommendations
to try out new tools. Qurate will gain credibility by associating with agencies

e Scalable
Marketing agencies are industry and region agnostic. Qurate will be selling directly to our
target business function i.e. Marketing, without getting involved in specific challenges of
each industry or geography. Our sales pitch, sales cycle, marketing and product solution
remains the same for everyone.

e Short Sales Cycles
Marketing Agencies are always looking for solutions to projects they are working on “right
now”, meaning there will always be a potential customer 1-3 months away.
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Sales Plan:

1. Introduce Qurate Content hub to Agencies with an option of customization

to address their client management needs.

2. Offer free trials to get them using the platform with minimum fuss.

3. Integrate feedback with consultancy services - Work with them to let them
know we listen and can evolve platform based on their suggestions in non-exclusive way.

Stats:

Incentive: 20% lifetime revenue share for referrals Estimated LTV: 30,000USD per project

2. Enterprise
Revenue generation - High; Growth Potential

- Medium

Enterprise is a key market for Revenue Generation and long-term growth. While it does not

provide as much growth potential by way of recommendations and visibility, making inroads

into this market will benefit Qurate in the following ways:

o Create a steady stream of high revenue

@ Build credibility in the industry

@ Inform the product development process in future

versions of the product

Why Enterprise?

The market survey analysis of Social Media
Management Suites by G2 Crowd indicates
that there are limited products servicing the
Enterprise market and the market has not
reached saturation

Qurate aims to create niche offerings for this
market with differentiated services, flexible
plans, customization and dedicated account
management.

G2 Crowd Grid® for Social Media Management

IO\’ ALL SMALL BUSINESS MID-MARKET ENTERPRISE

Contenders eaders

Niche High Performers

Satisfaction @
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Sales Plan

It is critical to start slow and solid and plan to invest in customer success for our first customers, and
learn how to effectively sell into enterprise. We plan to invest in a Sales team with Enterprise sales
experience.

Following are initiatives in this direction:

e Starting with JTB (Japan) and BNP Paribas (France) Qurate will begin
selling direct to Enterprise customers.

e DMM.strategy is a new division of the DMM family. They have allocated
the resources to manage an online presence using Qurate. Early next year,
they will increase their engagement with Qurate using the success of the
initial interaction as a springboard. Additionally, the DMM.strategy team
is requesting that Qurate makes sites for their customers.

3.SMB

Revenue generation - Medium; Growth Potential - Low

The large quantity of customers and relatively low Life Time Value of the SMB market means
we need to either invest heavily in marketing or establish channel partners/resellers.

Although SMB is a secondary target market for Qurate, it is part of the initial business strategy
to break into the market and understand market challenges better through SMB projects. This
will be stepping stone for Qurate to start approaching Enterprises.

Qurate has secured Sakura Internet (Japan) and Gandi.net (France) as the first reselling distribu-
tors of the Qurate SaaS Content Hub

Sales Plan

Following are initiatives in this direction:

o Startup City Fukuoka - Startup City Fukuoka currently relies on Qurate for
their website, content, and many of their social media needs. The Qurate team
designed and built startup.fukuoka.jp and continue to maintain the site.
In addition, Startup Clty Fukuoka looks to Qurate to develop original and engaging
content to help attract new startups to the city. This partnership has helped Qurate
to become a go-to resource for the city, and given our team the opportunity to
showcase our skills across a wide range of projects.

@ Sakura Internet - Sakura Internet will be sharing the Qurate Content Hub directly
with its 400,000 customers.They will give users access to a one-click setup package
to make the effort required minimal and the returns significant.

e Gandi.net -Gandi.net's business customers will be given direct access to the Qurate
Content Hub as a way to help them efficiently manage their website content and
social media assets. Qurate is an excellent complement to the domain and hosting
packages that Gandi.net currently offers. They are also exploring the option of
replacing their website builder (Gandi Site) with Qurate sometime in the future.
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Business Plan

November, 2017
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The Problem

Content creators and creative agencies are struggling to effectively cope with
omni-channel content publishing. With all of the pathways for businesses to communi-
cate with their audience, many organizations patch together their tech stack with frag-
mented point solutions (such as SMM, CMS, analytics, etc.) which are inefficient and
tough to use. Instead of spending time managing these channels, businesses and agen-
cies need to be free to concentrate on developing meaningful interactions with their
followers. you'll be free to focus on what really matters - creating amazing content.

The Market

Digital and Social Media marketers are investing in the Marketing Technology Space,
and Digital Transformation Technology spending is forecasted to grow substantially
over the next 5 years.

The industry is growing, but the solutions offered are very fragmented. In addition,
customers do not feel a strong sense of loyalty to any single solution provider. The
market is rife with opportunities for a strategic disruptor like Qurate. While the market
has many big players, no clear leader has emerged. Companies like Hootsuite and
Sprinklr are powerful, yet they lack many of the functionalities that their customers will
need to surmount future market challenges.
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The Solution

Qurate sees the future of multi-platform management as one system that gives users
the freedom to focus on what matters most - the message and the audience. We are
targeting creative agencies, in-house marketing teams, and enterprise customers who
are currently seeking a better way to publish their content in a seamless and engaging
way.

We offer a comprehensive suite solution aimed at providing Brand Teams with all of the
essential tools in a single dashboard. These tools include:

SMM functionalities

Regional channel support

The ability to integrate with a company’s existing infrastructure
The ability to publish web content

The ability to integrate with a company’s custom APlIs

While we are passionate about creating new and innovative technology, we feel it is
also important to integrate with other services to develop the strongest possible solu-
tion. These integrations are not just with SNS and Services, but also with other Social
tools as well.

Our main objective is to give Brand Teams the ability to manage and monitor their
content on the channels and touchpoints that their strategy requires. Qurate gives
these teams the ability to take content anywhere their strategy dictates.

The Strategy

As an early stage startup Qurate’s sales objectives are Revenue Generation and Growth
Potential. Qurate envisions what the long term benefits will be for each client that we
work with such as the effects on product development, future recommendations,
industry visibility, and subsequent lead generation.

We adopt a hands-on consultancy approach to sales discussions. Our team evaluates
the business challenges our clients face and seek the best solutions to meet their exist-

ing and future needs.

For more details, please refer to our Sales Strategy included in the document folder.
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About Qurate

Our company is comprised of creative experts from a wide variety of backgrounds who work
together to solve new and emerging digital content challenges. Qurate’s goal is to establish a
strong legacy by creating products that help to usher in the new era of the curated internet.
Currently, we are working with several clients on bespoke digital solutions, while also

developing our unique product, Qurate Content Hub.

Company Name: Qurate Inc.

Founding Date: 4 Feb 2014

Incorporation Date: 4 Feb 2014

Founder: Thomas John Brooke (AKA Tom Brooke)

Headquarter Location:
Qurate Inc.

304 Fukuoka Growth Next
2-6-11 Daimyo, Chuo-ku
Fukuoka 810-0041
JAPAN

Telephone: +81-92-981-6379

Fully Owned Subsidiaries:
London:

Qurate Ltd.

6-8 Bonhill Street

London EC2A 4BX
UNITED KINGDOM

Telephone: +44 20 3865 3581

Branch Offices:

Tokyo:

Qurate Inc.

Fujisoft Akihabara 12F
Kanda Neribeicho 3, Chiyoda
Tokyo 101-0022

JAPAN

Number of Employees: 13 employees
Invested Capital: 34,850,000 JPY

Number of Shareholders: 10 (3 VCs, 6 Angel Investors, 1 Founder)
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Qurate Roadmap

2002 —
2003
Qurate Idea Stage
2004
Qurate.com —— 2005 —
Domain Name Registered 2006
Qurate System Architecture Design Stage
2007
2008
2009 —
2010
20 Qurate System Development Stage
11
2012 — .
2013 Qurate HQ Admin Tools Development
Qurate® —— 18
UK & EU Trademark Registered —_—
2R
— 38
— Qurate App Development
_____ 4B Modern HTMLS5, JavaScript and CSS3
58
68
Qurate® —— 78
US & Japan Trademark Registered
8H Qurate Core Development Preview
I The hope was to see industry reaction to Qurate
9A
108
PAST
118
128 Qurate App.™ Launch Stage
2014
tratait Qurate 18 Qurate System (Qr8) Modernization
Company Registration
28 Qurate App.™ Branding & Promotion
FUTURE Qurate Startup Investment o N
& App.™ Launch Investment
First Core Investment 38 Qurate App.™ Prototype
Qurate Office 48 Qurate App.™ Beta Launch
25~50m? Office
58 Qurate App.™ LIVE
6H
Qurate Core Investment —— 753
& Qurate Launch Investment
Second Core Investment
8A Qurate® Launch Stage
Qurate Core Studio
50~100m? Office ) . .
98 Qurate® Branding & Promotion
108 Qurate® Prototype
118 Qurate® Beta Launch
128 Qurate® LIVE
2015 v

Milestones

Development
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Qurate Startup Expenses
Jan 2014

Qurate Office Setup
Office Deposit ¥450,000
Office Setup Office Equipment ¥150,000
¥600,000
TOTAL ¥600,000

Qurate Trademarks & Assets

Qurate Trademark UK, EU, US & Japan ¥850,000
Domain Names & Server Contracts ¥150,000
Trademarks & Assets
Computers, Devices & Displays ¥1,000,000
¥2,000,000 (iMac 27" iMac 21.5", 23" HD Cinema Display x2, 55" 4K TV etc)
TOTAL ¥2,000,000
GRAND TOTAL ¥2,600,000

¥2,600,000

BROOKE PRODUCTION 0699



App. Launch Expenses

Jan 2014 ~ Jun 2014

Office Qurate Office
¥150,000 Office Rent ¥130,000
Expenses
¥100,000 Office Utilities (Electricity / Internet) ¥20,000
TOTAL ¥150,000

Tom Brooke Salary Qurate Expenses

¥450,000
Transport, Meetings, Office Supplies etc. ¥100,000
TOTAL ¥100,000
Development Fund
¥450,000
Translator
Part-time Assistant & Translator ¥100,000

(Meetings, Emails & General Assistance)

TOTAL ¥100,000

¥1 ,250,000/m Development Fund

Freelance Ruby on Rails Specialist ¥150,000
¥7,500,000

(Modernise Qr8 Core System)

Freelance JavaScript Specialist ¥150,000
(Build Solid App UI)

Freelance Ul Design Specialist ¥150,000

(Design Assistance for Promotion, Signup & Admin Ul)

TOTAL ¥450,000

Tom Brooke Salary

Basic Rent, Utilities & Transportation ¥300,000
Living Expenses (Family of 3) ¥150,000
TOTAL ¥450,000
GRAND TOTAL ¥1,250,000
GRAND TOTAL x 6 ¥7,500,000
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Qurate Core Setup Expenses
Jul 2014

Qurate Core Studio Setup

Core Studio Deposit ¥1,500,000
Core Studio Equipment ¥500,000

Core Studio Deposit (277 iMac)
¥1,500,000 TOTAL ¥2,000,000

Equipment
¥500,000

¥2,000,000
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Qurate Launch Expenses
Jul 2014 ~ Dec 2014

Qurate Core Studio

. Core Studio Rent ¥300,000
Core Studio
5 : e ¥350,000 i);ggrz)s()eg Core Studio Utilities ¥50,000
eveloper 2 Salary ,
TOTAL ¥350,000

¥350,000
Translator
¥100,000

Qurate Expenses
Developer 1 Salary

¥350,000 Transport, Meetings, Office Supplies etc. ¥100,000
Development Fund TOTAL ¥100,000
¥450,000
Tom Brooke Salary
¥450,000 Translator

Part-time Assistant & Translator ¥100,000

(Meetings, Emails & General Assistance)
TOTAL ¥100,000

Development Fund

¥2,150,000/m

Objective-C Specialist ¥225,000
(Qurate Native App Development)

¥12,900,000
Linux & Chromium Specialist ¥225,000
(Qurate OS Development)
TOTAL ¥450,000

Tom Brooke Salary

Basic Rent, Utilities & Transportation ¥300,000
Living Expenses (Family of 3) ¥150,000
TOTAL ¥450,000

Developer Salary

Qr8 System Developer ¥350,000
App.™ Cheif Developer ¥350,000
TOTAL ¥700,000
GRAND TOTAL ¥2,150,000
GRAND TOTAL x 6 ¥12,900,000
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ANNEX TB5 Page 42

+33 (1)46933333

+33 (6)08944083

www.havasmedia.com

2 Bis Rue Godefroy, 92800 Puteaux, France

----- Message d'origine -----

De : Francis Perrin <francis.perrin@mdotpartners.com>

A : Eleonore Pascassio/HVM/HVM@GS, Tom Brooke <tom@gqurate.com>
Cc : Lea Furio/HVM/HVM@GS

Objet : Re: Pitch Capgemini > Hub 18 help!

Date : mer. 1 fév. 2017 02:15

Dear Tom,

As briefly exchanged before your trip in the US, | would like to introduce you to
Elenore Pascassio from Havas Media.

Eleonore is currently preparing to pitch a long time client of Havas, and is interested
by innovative curation & publication marketing tools.

| have explained about Qurate (well I've done my best) and Eleonore would be
interested to have more information about your on-going platform and roadmap.

I let you follow-on and organize a phone call with her. Eleonore is based in Paris.

Dear Eleonore,

Sorry for the delay. | let you liaise with Tom Brooke, CEO of Qurate. Tom is just
back from SF, very interested to exchange with Havas for mid/long term
opportunities.

I invite you to directly liaise with him and schedule a phone call. Tom is based in
Japan.

Regards,
Francis

On Feb 1, 2017, at 6:16, Eleonore Pascassio
<eleonore.pascassio@havasmedia.com> wrote:

Bonsoir Francis,
J'espére que tu vas bien.

Suite a notre call, je me permets de revenir vers toi concernant Qurate.
Aurais-tu la gentillesse de nous introduire, Léa et moi, auprés de ton contact
Qurate, afin que nous puissions discuter avec lui et mieux comprendre leur
solution?

Merci beaucoup d'avance
Bien cdt

Eleonore Pascassio
Research - Insight Director

Havas Media

t  +23 (114R023327
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m  +33 (6)08944083
w  www.havasmedia.com
a 2 Bis Rue Godefroy, 92800 Puteaux, France

----- Message d'origine -----

De : Francis Perrin <francis.perrin@mdotpartners.com>
A: Eleonore Pascassio/HVM/HVM@HVM

Cc:

Objet : Re: Pitch Capgemini > Hub 18 help!

Date : mar. 17 janv. 2017 02:01

Bonjour Eleonore,

Je me permet de revenir (un peu vite) sur Cap Gemini.
Est-ce que tu as pu regarder les elements sur QURATE?

Le document attaché est trés marketing et aborde de maniére indirecte le
potentiel de Qurate.

Si la direction suivie par la société t'intéresse, le plus simple serait de prévoir un
échange tel. avec le CEO.

Il connait bien le monde des agences. Je pense que cela serait profitable pour
tout le monde.

Bien cordialement,
Francis

On Jan 12, 2017, at 20:34, Francis Perrin <francis.perrin@mdotpartners.com>
wrote:

Dear Eleonore,
Sorry for my late feedback.

| have looked at Content-Loop during Xmas and reached the conclusion is it
would be of interest for you to exchange with a Japanese company (startup)
called QURATE. Company present itself as "what comes after the CMS".

My feeling is QURATE could strengthen what has been done so far in term of
content creation and website visibility, but will bring.

Main idea would be to move from "Content Loop" within a website, to "Content
Loop" as a (knowledge) platform, which is what Qurate is natively addressing :
- Same content in multiple place (API in/API out),

- Integrated with social flow,

- Contextually aware of the user & platform.

I am not fully familiar with all the platform benefits and | would recommend you
to exchange with Qurate CEO.
It would help you to evaluate if Qurate approach & technology match with the

current context and requirements, or if it should be buffered for an other client
?

What do you think ?
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Regards,
Francis

PS: | share this 6 months old presentation.
<QurateDeck_short_112016.pdf>

On Dec 15, 2016, at 1:23, Eleonore Pascassio
<eleonore.pascassio@havasmedia.com> wrote:

Dear 18 Hubs,

| work at HM International in Paris and | contact you as we are looking for
innovation to retain our Capgemini client that is pitching in January.

A little background regarding Capgemini and its challenges first :))

Capgemini is targeting a B2B audience made of IT decision makers and also
Business Decision Makers more globally.

CG's business is growing. Its main challenge though: position its offer as
premium vs market leaders (IBM & Accenture). Value is key to them and
they are not perceived as such...

Capgemini has built its communication on content during the past years to
fight against industry giants (IBM, Accenture), to differentiate with limited
media budgets (7-10M€ yearly) and build brand image.

Content Loop (http://www.content-loop.com) is their content platform
developped in partnership with Brandsonic for technical platform, Newcreds
for content curation & LinkedIn for traffic generation. Other content
partnerships have been developped with media owners (Les Echos, FT) but
they will come to an end this year.

Thier main media KPI: traffic generation + time spent on Content Loop

Historical market is FR but now the US has become 1st priority market since
it acquired IGate. Other markets like Brazil, India, UK, Germany, NL... are
also part of our scope of work.

Innovation has always been Capgemini's moto, they have Labs in several
cities (SF, Munich, Paris, London, Mumbai). They want to illustrate their
positionning through advertising and are always willing to test new formats
(first to use Teads In Read native formats, Flyte format, Flipboard
application, etc...). We now invest most of our budget on mobile.

A repositionning is planned in 2017 (creative pitch in process, so no visibility
yet on new communication platform).

We have identified Customer experience (through customer segmentation
and cross device content journey) as the main point to drive our strategy for
2017 and beyond.

We need your help to spot the killer innovation that will make
a difference ;-), the same way we pioneered with Newscreds content
curation strategy a few years ago.

Not to restrain you, but client is not looking for top entertaining features (like
VR for instance), they are very down to earth and business driven. And on
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2YEAR
ROADMAP

Qurate has developed a system which allows organizations, brands and agencles to create complex applications and
custom platforms with same level of ease-of-use as a Content Management System. The system, called Qurate (pron.
“Curate”), is the first system of this kind to hit the market, and could be referred to as a Platform Management System.
We believe Qurate can do for bespoke platform management what the CMS did for bespoke website management.

In addition, the Qurate system has several unique architectural features designed for modern online publishing. Such as multi-
format publishing, where a single piece of content can be published to websites, apps and social formats simoulataniously, and
content curation, which allows applications made with Qurate to pull, push and personalise their content with trending social
and other online contents.

During the next stage we plan to raise 100M JPY in Pre-Series A investment to grow our core team to 20 people. We will
establish a US sales office, build out our executive team, and increase our sales and marketing capacity.

We will primarily focus on the sales of the Qurate Cloud platform to enterprise and creative agencies, and bring those finished
features into Qurate, a consumer-facing SaaS platform, which 