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AUTHORITIES; AND DECLARATIONS OF CLAY SCHULTZ AND JESSICA G. BOWER IN SUPPORT THEREOF is being transmitted
via the United States Patent & Trademark Office Trademark Trial and Appeal Board's Electronic System for Trademark Trial and
Appeals TTA) on the date indicated below:

By: Date: July 20, 2012

Jessica G. Bower

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

DAVID ROBERTSON,

Petitioner,
Cancellation No. 92053616

Reg. Nos. 3,787,695; 3,866,133
Mark: HEALTHY.COM

V.
1-800-HEALTHY.COM, INC.,

Registrant.

X—————————— — X

REGISTRANT’S RESPONSE IN OPPOSITION TO PETITIONER’S
MOTION FOR PARTIAL SUMMARY JUDGMENT AND REGISTRANT’'S CROSS-
MOTION FOR SUMMARY JUDGMENT; MEMORANDUM OF POINTS AND
AUTHORITIES; AND DECLARATIONS OF CLAY SCHULTZ AND JESSICA G.
BOWER IN SUPPORT THEREOF

Registrant, 1-800-HEALTHY.COM, INC., hereby responds to and opposes
Petitioner David Robertson’s Motion for Summary Judgment of Invalidity Under 15

U.S.C. 87052(2)(a) [sic] on the Basis that the Subject Marks are Deceptive and,




hereby moves the Trademark Trial and Appeal Board for summary judgment in
accordance with Fed. R. Civ. P. 56(b) and TBMP §528 with respect to all grounds of
cancellation made by Petitioner, David Robertson, in this Cancellation proceeding for
the reasons set forth in the following Memorandum of Points and Authorities in

Support thereof.
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. INTRODUCTION

Petitioner, David Robertson (hereinafter “Petitioner” or “Robertson”), filed
Petitioner David Robertson’s Motion for Summary Judgment of Invalidity Under 15
U.S.C. 87052(2)(a) [sic] on the basis that the Subject Marks are Deceptive (hereinafter
“Petitioner’s Partial Motion for Summary Judgment”) on June 15, 2012.

Registrant, 1-800-HEALTHY.COM, INC. (hereinafter “Registrant” or “18H"),
hereby responds to and opposes Petitioner’s Partial Motion for Summary Judgment and
also moves the Trademark Trial and Appeal Board (the “Board”) for summary judgment
in accordance with Fed. R. Civ. P. 56(b) and TBMP 8528 with respect to all grounds
of cancellation made by Petitioner, namely: (1) Deceptiveness under Trademark Act
section 2(a), 15 U.S.C. 1052(a); (2) False Suggestion of a Connection under
Trademark Act section 2(a), 15 U.S.C. 1052(a); and (3) Priority and Likelihood of
Confusion under Trademark Act section 2(d), 15 U.S.C. 1052(d).

Petitioner’s Partial Motion for Summary Judgment is premised on just two
allegations of fact: (1) that he is the owner and operator of the Internet domain name
and website healthy.com and; (2) that Registrant is the owner and subsequent
trademark registrant of the mark HEALTHY.COM. As a result of these two allegations,
Robertson seeks to have Registrant’s Marks cancelled on the grounds that they are

deceptive.
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However, Robertson is wrong on both the facts and law applicable to this case.
Furthermore, Robertson offers no evidence in support of his motion, aside from
conclusory misstatements of fact. As will be demonstrated below:

1. Robertson is not the current owner/operator of the domain name

healthy.com.

2. Robertson did not make service mark use of HEALTHY.COM prior to. .

Registrant. As he himself admitted, healthy.com was just a domain name waiting “on
the shelf.”

3. Robertson has offered no evidence in support of his alleged facts.

4. Robertson has failed to establish the essential criteria necessary to support
a finding of deceptiveness under § 2(a).

For these reasons, Petitioner’s Partial Motion for Summary Judgment should be
denied. On the other hand, 18H submits herewith evidentiary support for the facts and
contentions of points 1-4 sufficient for the TTAB to find in favor of 18H on its Cross-
Motion for Summary Judgment regarding deceptiveness and false suggestion of a
connection under section 2(a). Moreover, the facts below will establish that 18H has
priority of use of the mark HEALTHY.COM and in light of Robertson's admission that
the marks are confusingly similar, Registrant is entitled to summary judgment regarding

priority and likelihood of confusion under section 2(d).
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l. STATEMENT OF FACTS

1-800-HEALTHY.COM

1-800-HEALTHY.COM, INC. has been in business since at least as early as
1999, offering health information and selling dietary and nutritional supplements
through its alphanumeric telephone number 1-800-HEALTHY (1-800-432-5849), malil
order, and via the internet. Declaration of Clay Schultz (hereinafter “Schultz Decl.”)
9§ 2. More particularly, 18H provides telephone shop at home services and on-line
ordering services featuring dietary supplements and nutritional products, namely,
nutritional supplements, herbal supplements, vitamin supplements, mineral
supplements, amino acid supplements, and nutraceutical supplements. Schultz Decl.
T3

18H has advertised its products and services on the internet via its websites,

including, www.1800healthy.com and www.healthy.com.co; via third party websites,

including, CBN.com, LivingTheLife.com and SkyMall.com; via print advertisements,
including the SkyMall catalog; national television; national radio; paid advertisements
via Google, Yahoo!, Bing, and 7search.com; printed brochures; product labeling;
emails; direct mail; customer correspondence; customer service call centers; YouTube;
Facebook; Twitter; HealthyTV; The Healthy Herald and through sponsorship and
exhibits at sporting events. Schultz Decl. { 4; Exh. A. Since 2000, 18H has spent
approximately $3 million in advertising and promoting its goods and services and has

generated gross revenues of approximately $12 million. Schultz Decl. { 5.
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18H operates a website at www.1800healthy.com and owns various other

domain names which redirect to this website, namely, 1-800-healthy.com,
800healthy.com, 800-healthy.com, 1-800healthy.com, 1800-healthy.com. Schultz

Decl. § 6; Exh. B. 18H also operates a website at www.healthy.com.co and

www.healthy.tv. Schultz Decl. § 7, Exh. C. 18H’s above-mentioned websites offer

products as well as information about health and nutrition. Schultz Decl. § 8, Exh. B-C.

Registrant owns several trademark registrations for its products and services
including U.S. Trademark Registration No. 2,702,920 for the mark
1800HEALTHY.COM; Reg. No. 2,908,889 for the mark 1-800-HEALTHY.COM; and
Reg. No. 3,920,303 for the mark HEALTHY TV. Declaration of Jessica G. Bower
(hereinafter “Bower Decl.”) § 2; Exh. G.

On October 5, 2005, 18H filed the first of its service mark applications on an
intent-to-use basis under §1(b) to register the service mark HEALTHY.COM, serial no.
76/647,986, for use in connection with “online retail store services featuring
nutritional supplements” in International Class 35, which registered as Reg. No.
3,787,695 on May 11, 2010, asserting a date of first use of February 18, 2010. On
March 25, 2010, 18H filed service mark application serial no. 77/968,104 for
HEALTHY.COM based upon use under §1(a) of February 18, 2010 in connection with
“providing an online search engine for obtaining health information on the internet” in
International Class 42, which registered as Reg. No. 3,866,133 on October 19, 2010

(hereinafter collectively referred to as “Registrant’s Marks”).
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18H began using the service mark HEALTHY.COM on its website

www.1800healthy.com at least as early as February 18, 2010 in connection with its

online retail store services featuring nutritional supplements and in connection with
providing an online search engine for obtaining health information and excerpts are
attached as Exhibit B. Schultz Decl. ﬁH[' 6, 9; Exh. B. HEALTHY.COM was later utilized

on 18H’s website www.healthy.com.co and excerpts are attached as Exhibit C.

Schultz Decl. 9 7, 9; Exh. C.

DAVID ROBERTSON

On April 21, 2009, almost four (4) years after 18H filed its first service mark
application for HEALTHY.COM on October 5, 2005, David Robertson filed application
serial no. 77/718,996 for HEALTHY.COM, for “providing a web site featuring
information on health and nutrition” in International Class 44 (hereinafter “Petitioner’s
Mark”). Robertson’s application serial no. 77/718,996 claims a date of first use of the
mark HEALTHY.COM of August 23, 1994. However, August 23, 1994 merely
corresponds to the date of initial registration of the domain name healthy.com. Bower
Decl. § 3; Exh. H. Moreover, the specimen of use submitted with the application is
simply a parking page.

HISTORY OF OWNERSHIP AND USE OF HEALTHY.COM

In particular, as seen in Exhibit H the domain record for healthy.com was initially
created on August 23, 1994. Bower Decl. § 3; Exh. H. However, a website utilizing

HEALTHY.COM as a service mark did not exist until 2011, immediately, before the
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present Cancellation proceeding was filed. Bower Decl. $94-7; Exh. I-QQ, AAA. Prior
thereto, healthy.com was only used by Robertson as a uniform resource locator
(“URL") pointing to an address on the internet, and not as a trademark or service mark.
Bower Decl. (44-7; Exh. 1-QQ, AAA. This is confirmed by Petitioner in his
Supplemental Response to Interrogatory No. 3 where he states in regard to use of
healthy.com only that “Healthy.com has directed users to websites hosted at
Healthy.net or Healthworld.com.” Bower Decl. § 8; Exh. RR. Moreover, even when
Petitioner began use of a website at the domain name healthy.com, much of the
website was Latin placeholder text, i.e., merely filler content, and not actual website
content about health and nutrition. Bower Decl. § 6; Exh. QQ.

Instead of utilizing HEALTHY.COM as a service mark, Robertson has been
holding onto the domain name in hopes of selling it for a monetary windfall. Bower
Decl. § 16; Exh. ZZ. In fact, Roberston has even admitted his lack of trademark use.
Particularly, Robertson stated in an email referring to healthy.com and another domain
that he has “kept these domain names on the shelf - so not to brand them to [sic]
specific.” Bower Decl. § 9; Exh. SS.

There has been no use of HEALTHY.COM by Robertson, prior to the critical date
of October 5, 2005, when 18H filed its intent-to-use application for HEALTHY.COM.
In particular, according to a review of the Internet Archive Wayback Machine at

http://archive.org/web/web.php, below is a time line of events pertinent to this motion
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in regard to the history of the domain name healthy.com. Bower Decl. $94-7; Exh. I-

QQ, AAA.

August 23, 1994 - Domain name healthy.com is initially registered. Bower Decl.
9 3; Exh. H.

1994 -1997 - No evidence of a website at healthy.com. Bower Decl. 14 4-5;
Exh. 1.

1997-1999 - Website at healthy.com for Healthworld Online does not utilize
HEALTHY.COM as a service mark. Bower Decl. §9 4-5; Exhibits I-O.

2000 - Healthy.com redirects to the website Healthworld Online at healthy.net
but does not utilize HEALTHY.COM as a service mark. Bower Decl. {4 4-5, 7;
Exh. I, P-U, AAA.

2000-2002 - Healthy.com redirects to healthy.net but an error message
appears. Bower Decl. §4 4-5, 7; Exh. I, V-CC, AAA.

2003-2005 - No evidence of a website at healthy.com. Bower Decl. {4 4-5;
Exh. |I.

October 5, 2005 - 1-800-HEALTHY.COM, INC. files its ITU service mark
application for HEALTHY.COM in International Class 35.

2006 - No evidence of a website at healthy.com. Bower Decl. 14 4-5; Exh. |.

2007 - Network Solutions parking page at healthy.com. Bower Decl. (94-5;
Exh. I, DD-FF.

2007 - 2008 - Error message at healthy.com. Bower Decl. § 4-5; Exh. I, GG-LL.
2008 - 2009 - Parking page at healthy.com. Bower Decl. § 4-5; Exh. |, MM-PP.
April 21, 2009 - David Robertson files his service mark application for
HEALTHY.COM based on use since August 23, 1994 and providing a parking

page as a specimen of use of the mark.

June 29, 2010 - Dave Robertson transfers healthy.com domain name to
healthy.com, INC. Bower Decl. § 10; Exh. TT.
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. February 7, 2011 - Evidence of website at HEALTHY.COM providing minimal
information on health and nutrition, no sale of any products or services and
including Latin placeholder filler content. Bower Decl. § 6; Exh. QQ.

o February 11, 2011 - Petition to Cancel filed by Robertson.

It is evident from this time line that healthy.com was only used as a URL to
point to an address on the internet from 1994-2010, and not as a service mark. Bower
Decl. 94-7; Exh. 1-QQ, AAA. It was only four (4) days before the present
Cancellation proceeding was filed that Robertson strategically established a minimalist
website at healthy.com using HEALTHY.COM solely proving information about health
and nutrition but not involving the sale of any products or services. Bower Decl. {9
6, 15; Exh. QQ, YY.

ROBERTSON IS NOT THE OWNER OF THE DOMAIN NAME HEALTHY.COM

Contrary to that alleged in his motion, Robertson was not the original owner of
the domain name healthy.com in 1994; he is not the current owner of the domain
name healthy.com; nor has he continuously been the owner of the domain name
healthy.com. In particular, since June 29, 2010, the domain name healthy.com has
been owned by healthy.com, INC, not Dave Robertson. Bower Decl. § 10; Exh.TT.
Below is a time line of the domain name ownership of healthy.com showing that
Robertson’s alleged statements are inaccurate:

. August 23, 1994 - Record created for domain name healthy.com [no owner

identified] Bower Decl. $3; Exh. H.
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. March 12, 1996 - Domain name sold from Electronic Pen to Healthworld Online,
Inc. Bower Decl. § 11, Exh. UU.
. January 10, 2002 - Domain name owned by Convergence Health.com. Schultz

Decl. § 10; Exh. D.

. June 17, 2002 - Domain name sold from Convergence Health.com Inc. to Dave
Robertson. Bower Decl. § 12; Exh. VV.

o November 10, 2002 - April 23, 2009 - Whois records show domain name
owned by Dave Robertson. Schultz Decl. § 71, Exh. E.

o April 21, 2009 - Robertson files his service mark application for HEALTHY.COM
based on use since 1994.

o June 29, 2010 - Domain sold from Dave Robertson to Healthy.com. Bower
Decl. § 10; Exh. TT.

. July 3, 2010 - Whois records confirm domain name owned by healthy.com, Inc.
Schultz Decl. § 12; Exh. F.

. February 11, 2011 - Robertson files Cancellation Proceeding.

. April 22, 2011 - Whois records confirm domain name owned by healthy.com,
Inc. Bower Decl. § 14, Exh. XX.
Thus, as can be seen in the time line above, contrary to that stated by

Robertson, he was neither the original owner, the current owner, nor the continuous

owner of the domain name healthy.com.
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. ARGUMENT

A. Summary Judgment Standard

Summary judgment is appropriate when there are no “genuine disputes as to
any material fact” and the movant is, therefore, entitled to judgment as a matter of
law. Fed. R. Civ. P. 56(a). The party seeking summary judgment bears the initial
burden of proof. Celotex Corp. v. Catrett, 477 U.S. 317, 323 (1986).

When the moving party does not have the ultimate burden of persuasion at trial,
it may “carry its initial burden either by producing affirmative evidence negating an
essential element of the non-moving party’s claim, or by showing that the non-moving
party does not have enough evidence to carry its burden of persuasion at trial.” Pelt
v. Utah, 539 F.3d 1271, 1280 (10™ Cir. 2008). However, if the moving party has the
burden of proof at trial, “a more stringent summary judgment standard applies.” /d.
“[Tlhe moving party must establish, as a matter of law, all essential elements of the
issue before the nonmoving party can be obligated to bring forward any specific facts
alleged to rebut the movant’s case.” /d.

Accordingly, for summary judgment to be appropriate, the evidence presented
must be sufficient to show that no reasonable trier of fact could find other than for the
moving party. Matsuhita Elec. Indus.Co. v. Zenith Radio Corp., 475 U.S. 574, 587
(1986). A dispute about a material fact is “genuine” if the evidence would permit a
reasonable jury to return a verd.ict for the non-moving party. Opryland USA, Inc. v.
Great Am. Music Show, Inc., 970 F.2d 847, 850, 23 USPQ2d 1471, 1472 (Fed. Cir.

1992). In addition, inferences drawn from underlying facts must be viewed in the light
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most favorable to the non-moving party. U.S. v. Diebold, Inc., 369 U.S. 654 (1962).
Thus, when a genuine issue of material fact exists, summary judgment should not be
granted. /d.
B. PETITIONER’S MOTION FOR PARTIAL SUMMARY JUDGMENT ON
THE ISSUE OF DECEPTIVENESS UNDER &2(a) SHOULD BE DENIED
AND SUMMARY JUDGMENT GRANTED IN FAVOR OF REGISTRANT
Petitioner’s Partial Motion for Summary Judgment on the ground of
deceptiveness should be denied on the basis that he: (1) improperly argues grounds
which were not pled; (2) has failed to cite to or proffer any evidence in support of his
motion; (3) is not the owner of the domain name; and (4) has failed to cite to sufficient
evidence showing the absence of a genuine issue of material fact as to deceptiveness.
Instead, summary judgment on the grounds of deceptiveness should be granted in
favor of Registrant.
1. Petitioner Improperly Argues Grounds which were not
Pled
As an initial matter, while it is unclear exactly what bases Petitioner is arguing,
he appears to argue in Section Il{C) of his motion, that Registrant’'s Marks are
deceptively misdescriptive and/or primarily geographically deceptively misdescriptive.
However, these arguments should be stricken on the grounds that Petitioner failed to
plead these bases as grounds for cancellation. “A party may not obtain summary

judgment on an issue that has not been pleaded.” TBMP 8528.07(a).

Page 11




Petitioner pled as grounds for cancellation of Registrant’'s Marks that the marks
are Deceptive under Trademark Act section 2(a); that there is a False Suggestion of
a Connection under Trademark Act section 2(a); and that there is Priority and
Likelihood of Confusion under Trademark Act section 2(d). However, Petitioner now
appears to argue that Registrant’s Marks are deceptively misdescriptive under Section
2(e}(1) and/or primarily geographically deceptively misdescriptive under section 2(e)(3),
which is improper. Since Petitioner failed to plead these bases as grounds for
cancellation, Petitioner is prohibited from relying on them in seeking summary
judgment.

2. Petitioner has Failed to Submit Evidence in Support of its
Motion

In addition, Petitioner has relied on mere conclusory assertions in support of his
motion and has failed to refer to or submit any evidence in support thereof and,
therefore, Petitioner’s Partial Motion for Summary Judgment should be denied. In
support of his motion, Petitioner has asserted two alleged “uncontroverted facts”
which he relies on: (1) that Petitioner is the registered owner and operator of the
Internet domain name and website Healthy.com and (2) that Registrant is the owner
and subsequent trademark registrant of the mark HEALTHY.COM. Registrant does not
dispute that it is the owner and service mark registrant of the mark HEALTHY.COM.
However, Petitioner has failed to submit any evidence that he is the registered owner
and operator of the Internet domain name and website healthy.com and, in fact, he's

not. Schultz Decl. § 12; Exh. F; Bower Decl. §94 10, 14; Exh. TT, XX.
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When seeking summary judgment, the moving party must demonstrate the
absence of all genuine issues of material fact by citing to particular parts of evidence
on record, “including depositions, documents, electronically stored information,
affidavits or declarations, stipulations (including those made for purposes of the motion
only), admissions, interrogatory answers, or other materials,” or by “showing that the
materials cited do not establish the ... presence of a genuine dispute.” Fed. R. Civ. P.
56(c). When a motion for summary judgment is filed, the only evidentiary materials
likely to be already of record “are the pleadings, the file of any application or
registration that is the subject matter of the proceeding, and any registration pleaded
and made of record by the plaintiff with its complaint.” TBMP §528.05(a)(1). Any
other evidence to be considered upon summary judgment, must be submitted along
with the summary judgment motion. /d.

Here, Petitioner has merely asserted in his motion that he is the registered
owner and operator of the Internet domain name and website healthy.com, but has
failed to point to evidence of record or submit supporting evidence as to his claim of
ownership of the domain name. In fact, Petitioner cites to no evidence of record and
has not proffered any evidence in support of his motion. Accordingly, Petitioner’s
motion for summary judgment should be denied on the basis that he has failed to
demonstrate the abéence of all genuine issues of material fact by his failure to cite to

any evidence in support thereof.
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3. A Genuine Issue of Material Fact Exists as to Ownership
of the Domain Name or Alternatively No Genuine Issue
Exists because Petitioner Does Not Own the Domain
Name

Moreover, notwithstanding the fact that Petitioner has failed to support his claim
that he is the owner and operator of the Internet domain name and website
Healthy.com, the evidence of record proffered by Registrant in support of its Cross-
Motion for Summary Judgment shows that Petitioner, David Robertson, is not the
owner of the domain name, healthy.com. Instead, the domain name, healthy.com, is
currently in the name of another entity, Healthy.com, INC. Schultz Decl. § 12, Exh.
F; Bower Decl. §9 10, 14; Exh. TT, XX.

In particular, Petitioner’s service mark application for HEALTHY.COM was filed
with David Robertson, as an individual, listed as the Applicant. However, the evidence
of record shows that since June 29, 2010, the domain name healthy.com has been
owned by healthy.com, INC, not Dave Robertson. Schultz Decl. § 12; Exh. F; Bower
Decl. (§ 70, 74; Exh. TT, XX. Particularly, David Robertson sold the domain name
to healthy.com, as evidenced by the Domain Name Purchase Agreement dated June
29, 2010 by and between Dave Robertson and Healthy.com. Bower Decl. | 10; Exh.
TT. Printouts from the Whois database, confirm ownership of the domain name
healthy.com in healthy.com, INC. Schultz Decl. § 12; Exh. F; Bower Decl. § 14, Exh.
XX.

Thus, at a minimum, a genuine issue of material fact exists as to Petitioner’s

Motion relative to ownership of the domain name healthy.com. However, based upon
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the evidence of record, it shows the absence of a genuine issue of material fact,
namely, that Petitioner, David Robertson, is not the owner of the domain name but
rather a separate entity, healthy.com, INC, is the current owner. Schultz Decl. § 12;
Exh. F; Bower Decl. §94 10, 714, Exh. TT, XX. Accordingly, Petitioner’s Partial Motion
for Summary Judgment should fail as it relies on a fact as an essential element of his
case, which is false.

4. Registrant’s Marks are Not Deceptive

a. Petitioner’s Motion on the Grounds of
Deceptiveness Should Be Denied

Petitioner has failed to demonstrate the absence of a genuine issue of material
fact as to the deceptiveness of Registrant’s Marks, since Petitioner has failed to submit
any evidence regarding the three-prong test used to determine deceptiveness. Instead,
summary judgment should be granted in favor of Registrant with regard to
‘deceptiveness under §2(a) as there clearly is no genuine issue of material fact as to
the third prong of the test for deceptiveness requiring materiality, since the alleged
misdescription in Registrant’s Marks is not likely to affect the decision to purchase the
associated good/services.

Section 2(a) of the Trademark Act, 15 U.S.C. § 1502(a) prohibits the
registration of “immoral, deceptive, or scandalous matter; or matter which may
disparage or falsely suggest a connection with persons, living or dead, institutions,
beliefs, or national symbols, or bring them into contempt, or disrepute ....” The United

States Court of Appeals for the Federal Circuit articulated the following test, which
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must be satisfied in order to find a mark to consist of, or comprise deceptive matter:

(1) Is the term misdescriptive of the character, quality, function, composition, or

use of the goods?

(2) If so, are prospective purchasers likely to believe that the misdescription

actually describes the goods?

(3) If so, is the misdescription likely to affect the decision to purchase?

In re Budge Mfg. Co. Inc., 857 F.2d 773, 775, 8 USPQ2d 1259, 1260 (Fed. Cir.
1988).

Initially, Petitioner cites to no case law or authority for his position that failure
to own a domain name renders a service mark deceptive. In fact, if this is Petitioner’s
reasoning, he too, would not be entitled to the service mark because he is not the
owner of the domain name. Schuiltz Decl. § 12; Exh. F; Bower Decl. 1 10, 14, Exh.
TT, XX.

Moreover, Petitioner has failed to present or refer to any evidence in support of
the three mandatory criteria which need to be established to meet the three-prong test
required to prove deceptiveness. Petitioner argues that HEALTHY.COM is
misdescriptive because it falsely suggests that the goods originate from the website at
the healthy.com domain. However, “healthy.com” is part of several domains owned

by Registrant as well as a part of Registrant’s company name. Schultz Decl. {1 2, 4,

6, 7. There is no evidence that consumers would believe that the goods or services

originate only from URL www.healthy.com or that HEALTHY.COM as a service mark

points uniquely to Petitioner's URL www.healthy.com. Secondly, Petitioner merely

alleges without any supporting evidence such as, testimony or consumer surveys, that

prospective purchasers are likely to believe the goods/services originate at
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www.healthy.com. Lastly, Petitioner alleges that a significant portion of the purchasing

decision is affected by the misdescription (i.e., it is a material factor), but presents no
evidence in support thereof. Accordingly, since Petitioner relies on mere conclusory
allegations and has failed to present evidence to establish the three criteria required to
support a finding of deceptiveness, Robertson’s motion for summary judgment should
be denied.

b. Summary Judgment on the issue of Deceptiveness in
Favor of Registrant is Appropriate

Nevertheless, there is no genuine issue of material fact with regard to the third
prong of the test for deceptiveness, requiring materiality and, therefore, summary
judgment in favor of Registrant is Warranted. In order to hold a mark deceptive under
Section 2(a), the third prong of the test (whether a misdescription would materially
affect the decision to purchase/use the goods or services), must be proven. /n re Quady
Winery Inc., 221 USPQ 1213, 1214 (TTAB 1984). A mark is only deceptive “if the
misdescription is more than simply a relevant factor that may be considered in
purchasing decisions, but /s a material factor...” In re Shniberg, 79 USPQ2d 1309,
1311 (TTAB 2006) (emphasis added). “The misdescription must concern a feature that
would be relevant to a purchasing decision.” /d.

In determining materiality, there must be sufficient evidence that the
misdescription causes the goods or services to be more appealing or desirable to
prospective purchasers. TMEP §1203.02(d)(i). Goods or services are usually more

desirable because of objective standards or criteria (i.e. superior quality; enhanced

Page 17




performance or function; difference in price; health benefit; religious practice or social
policy), which induce potential customers to purchase/use the goods or services. /d."

Here, the alleged misdescription is that the mark HEALTHY.COM is used in
connection with services which are not provided at the domain name located at the

URL www.healthy.com. However, the fact that the mark HEALTHY.COM is used in

connection with services provided on websites other than www.healthy.com, is not

sufficient evidence that the services are, as a result, more or less appealing/desirable

to prospective purchasers, than if they were provided at www.healthy.com.

Particularly, the mark itself, HEALTHY.COM does not inherently indicate anything
objective about the desirability/appeal {i.e. superior quality; enhanced performance or
function; difference in price; health benefit; religious practice or social policy) of the
services, as is required by relevant case law, other than the services are “healthy” or
somehow related to “health.” Thus, since the alleged misdescription does not indicate
anything about the desirability/appeal of the services, it cannot, as a result, be a
material factor in the purchasing decision.

Even if the mark HEALTHY.COM is considered to indicate something objective

! For example, in the case /n re Shapely, Inc., 231 USPQ 72, 75 {TTAB 1986), the court affirmed the Examining
Attorney's refusal of registration of SILKEASE as a trademark for women's clothing made of polyester crepe de chine on the
ground that the mark comprises deceptive matter within the meaning of Section 2(a), because the applicant touted its
product as having "the look and feel of the finest silks,” which has the "effect of emphasizing the deceptive character of the
trademark SILKEASE used on a polyester garment." See Evans Products Co. v. Boise Cascade Corp., 218 USPQ 160, 164
(TTAB 1983) (holding the mark CEDAR RIDGE for non-cedar siding products to be deceptive under Section 2(a), after
determining that a "product containing cedar is a desirable product which [a] purchaser would choose over other wood
products."); /n re Budge Mfg. Co. Inc., 857 F.2d 773, 8 USPQ2d 1259, 1260 (Fed. Cir. 1988) (determining that the mark
LOVEE LAMB for automative cover seats that are made wholly from synthetic fibers, to be deceptive within the meaning of
section 2{a), in part because "lambskin is more expensive than simulated skins and that natural and synthetic skins have
different characteristics. Thus, the misrepresentation is likely to affect the decision to purchase").
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about the services, the mark simply indicates that the goods/services are “healthy” or
somehow related to “health.” Since Registrant is providing online retail store services
featuring nutritional supplements and an online search engine for obtaining health
information in connection with HEALTHY.COM, the services are related to health and
being “healthy.” Schultz Decl. {4 2-8.

Moreover, Registrant’s services provided in connection with the HEALTHY.COM

service mark are located on its websites www.1800healthy.com as well as

www.healthy.com.co, both of which include “healthy.com” as part of their domain

name. Schultz Decl. {9 9. Furthermore, the use of the mark HEALTHY.COM on these
websites mimics the stylization of the use of “1-800-HEALTHY.COM.” Schultz Decl.
9 6-7; Exh. B-C. Accordingly, consumers are already at Registrant’s websites prior to
making a decision to utilize the services and, therefore, there is no deception as to the
source of the services.

Furthermore, Petitioner failed to use the mark HEALTHY.COM brior to Registrant
and, therefore, could not have established a reputation that would cause the services
to be more appealing or desirable. Particularly, in an email referring to healthy.com and
another domain, Dave Robertson stated that he has “kept these domain names on the
shelf - so not to brand them to [sic] specific.” Bower Decl. §9, Exh. SS. Petitioner only
began use as a service mark in 2011, long after Registrant filed its first application for
HEALTHY.COM in October 2005. Therefore, Petitioner has established no reputation

prior to Registrant, which would make the services more desirable or appealing to
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consumers if it were provided on the website www.healthy.com. Bower Decl. {6, Exh.
QaQ.

Thus, since the misdescription is not material to the purchasing decision,
summary judgment should be granted in favor of Registrant on the issue of
deceptiveness under § 2(a).

C. SUMMARY JUDGMENT SHOULD BE GRANTED IN FAVOR OF

REGISTRANT REGARDING PRIORITY AND LIKELIHOOD OF CONFUSION
UNDER 8§2(d)

Summary judgment should be granted in favor of Registrant with regard to
priority and likelihood of confusion under Trademark Act Section 2(d), because
Registrant has priority with respect to the service mark HEALTHY.COM and Petitioner
has admitted likelihood of confusion.

1. Registrant has Priority of Use of its Marks

Section 2(d) of the Trademark Act, 15 U.S.C. §1052(d) prohibits registration of
a mark that:

consists of or comprises a mark which so resembles a mark registered in the

Patent and Trademark Office, or a mark or trade name previously used in the

United States by another and not abandoned, as to be likely, when used on or

in connection with the goods of the applicant, to cause confusion, or to cause

mistake, or to deceive.
Therefore, in order to cancel the registration of a mark based on section 2(d), the
Petitioner must establish that it has priority rights in the mark that causes a likelihood

of confusion. Herbko Int’l v. Kappa Books Inc., 308 F.3d 1156, 1162, 64 USPQ2d

1375,1378 (Fed. Cir. 2002).
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“[Plroprietary rights may arise from a prior registration, prior trademark or service
mark use, prior use as a trade name, prior use analogous to trademark or service mark
use, or any other use sufficient to establish proprietary rights.” /d. However, in order
to establish analogous use sufficient to constitute proprietary rights, the Petitioner must
establish that prior use created an association in the minds of the consuming public
between the mark and the Petitioner’s goods or services. /d.

Petitioner incorrectly alleges priority of use of the mark HEALTHY.COM on page
two (2) of Petitioner’s Partial Motion for Summary Judgment, stating that “[flrom 1994

bto the present, the Healthy.com domain name has been registered and owned

continuously by Petitioner.”? However, Petitioner neither submits proof thereof nor
evidence to support this statement and, in fact, this statement is false and misleading
based upon the evidence of record.

Robertson alleges use since August 23, 1994 in his service mark application.
However, this date simply corresponds to the date of initial creation of the domain
record for HEALTHY.COM by another entity. Bower Decl. §9 3, 71, Exh. H, UU.
Petitioner failed to use HEALTHY.COM as a service mark until 2011, almost six (6)
years after Registrant had filed its service mark application for HEALTHY.COM on

October 5, 2005. Bower Decl. §4 4-7; Exh. I-QQ, AAA. Prior to Registrant filing its

2 In fact, it is unclear what date Petitioner claims first use of the mark HEALTHY.COM since Petitioner's Response
to Interrogatory No. 5 indicates "Petitioner's Mark has been in use since 1998 and has been used continuously in connection
with Petitioner's goods and services™ and Response to Interrogatory No. 29 indicates that "the mark has been used since its
creation in 1998" but Petitioner's Supplemental Response to Interrogatory No. 5 lists the dates of 1995-2011 as the
inclusive dates during which he has used the mark HEALTHY.COM has been used in connection with its associated goods
and services. Bower Decl. 19 8,13; Exh. RR, WW.

Page 21




first service mark application, Petitioner used HEALTHY.COM merely as a domain
name which is not sufficient for trademark use. Bower Decl. ({ 4-7; Exh. I-QQ, AAA.

The registration of HEALTHY.COM as a domain name is not evidence of use of
HEALTHY.COM as a trademark or use analogous to trademark use on or in connection
with any goods or services. See Alpha Kitty/Boss Pussycat Int’l v. Big Momma
Holdings, LLC, No. 91184311, 2011 TTAB LEXIS 74, at *10 (TTAB Mar.15, 2011).
“When a domain name is used only to indicate an address on the Internet, the domain
name is not functioning as a trademark.” Lockheed Martin Corp. v. Network Solutions,
Inc. 985 F. Supp. 949, 956, 44 USPQ2d1865, 1871 (C.D. Cal. 1997).

Furthermore, “domain names, like trade names, do not act as trademarks when
they are used merely to identify a business entity; in order to infringe they must be
used to identify the source of goods or services. /d. See Data Concepts Inc. v. Digital
Consulting Inc., 150 F.3d 620, 47 USPQ2d 1672, concurring opinion, Merritt (6™ Cir.
1998); In re Eilberg, 49 USPQ2d 1955, 1956 (TTAB 1998) (holding that the proposed
mark, WWW.EILBERG.COM, does not function as a service mark identifying the
applicant’s legal services, because it merely indicated a location on the Internet where
the applicant’s website appears).

As seen in the time line of dates as set forth on page 7, Robertson filed his
service mark application for HEALTHY.COM on April 21, 2009, which is approximately
four (4) years after Registrant’s intent-to-use application for HEALTHY.COM was filed
on October 5, 2005. Moreover, Petitioner’s application falsely identifies a date of first

use of August 23, 1994. Actual service mark use of HEALTHY.COM did not begin
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until 2011, six (6) years after Registrant filed its first service mark application for
HEALTHY.COM. Bower Decl. (Y 4-7; Exh. [-QQ, AAA. Additionally, Petitioner
submitted a mere parking page as a specimen of use, improperly evidencing his use of
the mark HEALTHY.COM in commerce, when he did not actually begin use of the mark
HEALTHY.COM in commerce until approximately two (2) years later in 2011.

Particularly, prior to Petitioner’s filing of its service mark application on April 21,
2009, there was no service mark use of HEALTHY.COM by Petitioner. Bower Decl. {§
4-7; Exh. I-QQ, AAA. From 1997-2000, the domain name healthy.com was merely
used as a URL for the website Healthworld Online or redirected to the website for
Healthworld Online located at healthy.net. Bower Decl. §4 4-5, 7; Exh. |-U, AAA. As
can be seen in the website archive printouts in Exhibits J-U, the Healthworld Online
website did not utilize the service mark HEALTHY.COM.

From at least 2000-2002, the URL healthy.com redirected to healthy.net, but
instead of displaying a website for Healthworld Online, as it did previously, no website
appeared. Bower Decl. 4§ 4-5, 7; Exh. |, V-CC, AAA. Instead, healthy.com displayed
an Error message, as seen in Exhibits V-CC. From 2003-20086, there is no evidence
of a website at healthy.com. Bower Decl. {94 4-5; Exh. /. Furthermore, in 2007, there
is simply a parking page from Network Solutions. Bower Decl. $94-5; Exh. |, DD-FF.
From 2007-2008, there is an error message “Error. Page cannot be displayed. Please
contact Service Provider for more details.” Bower Decl. § 4-5; Exh. I, GG-LL. Lastly,
from 2008-2009, there is again simply a parking page at healthy.com. Bower Decl. §

4-5; Exh. |, MM-PP.
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It was not until February 7, 2011, almost six (8) years after Registrant filed its
initial service mark application for HEALTHY.COM, and only four days prior to the
Petition to Cancel in this proceeding was filed on February 11, 2011, that there was
evidence that a minimalist website existed at healthy.com utilizing HEALTHY.COM as
a service mark. Bower Decl. {4 6, 15; Exh. QQ, YY. However, the website as of
February 11, 2011 contained minimal content and sold no goods or services. Bower
Decl.§ 6; Exh. QQ. In fact, much of the website contained Latin placeholder or filler
text. Bower Decl.§ 6; Exh. QQ. Petitioner has even admitted that the only use of
healthy.com is that “Healthy.com has directed users to websites hosted at Healthy.net
or Healthworld.com.” Bower Decl. § 8; Exh. RR.

Accordingly, instead of making service mark use of HEALTHY.COM, Robertson
merely has been holding on to the domain name to sell it for a large windfall. Bower
Decl. §16; Exh. ZZ. In an email, Dave Robertson stated referring to healthy.com and
another domain that he has “kept these domain names on the shelf - so not to brand
them to [sic] specific.” Bower Decl. 49, Exh. SS.

Therefore, as can be seen, HEALTHY.COM was not used as a service mark to
support use until 2011, as it was simply used as a domain name prior thereto, which
does not establish use analogous to trademark use. Accordingly, Registrant has
priority of use as a result of filing its service mark application on October 5, 2005.

2. Petitioner has Admitted Likelihood of Confusion
In the Petition to Cancel in the present Cancellation proceedings, Petitioner

stated in paragraph 5 that a likelihood of confusion exists between Registrant’'s Mark
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and Petitioner’s Mark. Accordingly, since Registrant has priority with respect to its
mark, and Petitioner has admitted likelihood of confusion, summary judgment should
be granted in favor of Registrant under § 2(d) regarding priority and likelihood of
confusion.

D. REGISTRANT'S MARKS DO NOT CREATE A FALSE
SUGGESTION OF A CONNECTION UNDER §2(a)

Summary judgment in favor of Registrant is appropriate under § 2(a) because
Registrant’s Marks do not create a false suggestion of a connection to Petitioner.
Section 2(a) prohibits “the registration of a mark that consists of or comprises matter
that may falsely suggest a connection with persons, institutions, beliefs, or national
symbols.” In order to establish that a mark falsely suggests a connection with persons
or institutions, it must be shown that:

(1) the mark is the same as, or a close approximation of, the name or identity

previously used by another person or institution;

(2) the mark would be recognized as such, in that it points uniquely and

unmistakably to that person or institution;

(3) the person or institution named by the mark is not connected with the

activities performed by the applicant under the mark; and

(4) the fame or reputation of the person or institution is such that, when the

mark is used with the applicant’s goods or services, a connection with the

person or institution would be presumed.
TMEP §81203.03(e). More significantly, the phrase “falsely suggest a connection with”
of Section 2(a) “necessarily requires by implication that the person or institution with

whom a connection is suggested must be the prior user.” /n re Nuclear Research Corp.,

16 USPQ2d 1316, 1317 (TTAB 1990)(emphasis added). Therefore, “a subsequent
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user has no rights in a term as against a prior user thereof.” /In re Mohawk Air Servs.
Inc., 196 USPQ 851, 855 (TTAB 1977).

Furthermore, as Section 2(a) is concerned with a right to privacy or the right to
control one’s identity, “the initial and critical requirement is that the name (or an
equivalent thereof) claimed to be appropriated by another must be unmistakably
associated with a particular personality or ‘persona.’” The Bd. of Trs. of the Univ. of
Ala. v. BAMA-Werke Curt Baumann, 231 USPQ 408, 410 (TTAB 1986). Therefore, “it
is not sufficient to show merely prior identification with the name adopted by another,”
the mark used by the Registrant must “point uniquely” to the Petitioner. /d.

Here, Registkant’s Mark HEALTHY.COM cannot falsely suggest a connection to
Petitioner, as Registrant is the prior user, as set forth above in Section C(1). Thus, the

first prong of the test fails since Petitioner did not use HEALTHY.COM until after

Registrant began use. Therefore, the mark is not the same as that previously used by
another person, as is required to prove false suggestion of a connection. Bower Decl.
99 4-7; Exh. I-QQ, AAA.

Moreover, the mark HEALTHY.COM cannot be recognized as pointing uniquely
and unmistakably to Petitioner, since Registrant was the first user of the mark.
Moreover, Robertson himself has admitted that he failed to make trademark or service
mark use of the mark. As mentioned previously, Robertson stated that he has “kept
these domain names on the shelf - so not to brand them to [sic] specific.” Bower

Decl. §9; Exh. SS. Moreover, since Robertson only recently began use of the mark
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HEALTHY.COM, he cannot be said to have the requisite fame or reputation, required
to satisfy the fourth prong of the test. Bower Decl. 6; Exh. QQ.

Thus, since Registrant has priority of use with respect to HEALTHY.COM, and
the mark HEALTHY.COM cannot be said to point uniquely and unmistakably to
Robertson, summary judgment should be granted in favor of Registrant under §2(a)
regarding false suggestion of a connection.

IV. CONCLUSION

Based on the foregoing, Registrant respectfully requests that Petitioner’s Motion
for Partial Summary Judgment on the basis that the subject marks are deceptive under
Trademark Act section 2(a) be denied since it is clearly based on misstatements of
fact, and Robertson has failed to offer any competent evidence in support of his
motion. Moreover, Robertson failed to meet the threshold criteria required to support
a finding of deceptiveness under §2(a).

On the other hand, the evidence submitted by Registrant shows that Robertson:
(1) doesn’t currently own or operate the domain name HEALTHY.COM; (2) did not
make service mark use of the mark HEALTHY.COM prior to Registrant and has
admitted likelihood of confusion; (3) also admitted, he had HEALTHY.COM “on the
shelf” so as not to brand it; and (4) used HEALTHY.COM in the past merely as a URL
for other websites.

Accordingly, it is respectfully submitted that Registrant’s Cross-Motion for
Summary Judgment with respect to all grounds of cancellation made by Petitioner,

namely Deceptiveness under Trademark Act 2(a), False Suggestion of a Connection
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under Trademark Act section 2(a), and Priority and Likelihood of Confusion under

Trademark Act section 2(d), should be granted in favor of Registrant.

Dated: July 20, 2012 Respectfully submitted,

1-800-HEALTHY.COM, INC.

By: dwm &W/
J?fﬂwas M. Galgano, Esq.
ssica G. Bower, Esq.
Attorneys for Registrant
GALGANO & ASSOCIATES, PLLC
20 W. Park Avenue, Suite 204

Long Beach, New York 11561
Telephone: (516) 431-1177

TMG\JGB\Is\jgg

FAG&AV1379\1 7\C\motionforsummaryjudgment.wpd
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CERTIFICATE OF SERVICE

The undersigned hereby certifies that a copy of the foregoing REGISTRANT'S
RESPONSE IN OPPOSITION TO PETITIONER'S MOTION FOR PARTIAL SUMMARY
JUDGMENT AND REGISTRANT'S CROSS-MOTION FOR SUMMARY JUDGMENT;
MEMORANDUM OF POINTS AND AUTHORITIES; AND DECLARATIONS OF CLAY
SCHULTZ AND JESSICA BOWER IN SUPPORT THEREOF has this 20 day of July,
2012, been sent via first class mail to:

Joseph A. Mandour, Esq.
Ben T. Lila, Esq.

Gordon E. Gray, Esq.
Mandour & Associates, APC
16870 West Bernardo Drive, Suite 400
San Diego, CA 92127

s L

ssma G. Bower




IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

DAVID ROBERTSON,

X
)
)
)
Petitioner, )
) Cancellation No. 92053616
V. ) Reg. Nos. 3,787,695; 3,866,133
) Mark: HEALTHY.COM
1-800-HEALTHY.COM, INC., )
)
)
)
X

Registrant.

DECLARATION OF CLAY SCHULTZ

I, CLAY SCHULTZ, under penalty of perjury, declare as follows:

1. I am the Chief Executive Officer of the Registrant, 1-800-HEALTHY.COM, INC.
{“18H") having an address of 834 Wilson Drive, Suite B, Ridgeland, MS 39157.
| have personal knowledge of the following facts, and if called as a witness,
could and would competently testify to them.

2. 1-800-HEALTHY.COM, INC. has been in business since at least as early as
1999, offering health information and selling dietary and nutritional supplements

through its alphanumeric telephone number 1-800-HEALTHY (1-800-432-5849),



mail order, and via the internet.

18H provides telephone shop at home services and on-line ordering services
featuring dietary supplements and nutritional products, namely, nutritional
supplements, herbal supplements, vitamin supplements, mineral supplements,
amino acid supplements, and nutraceutical supplements.

18H has advertised its products and services on the internet via its websites,

including, www.1800healthy.com and www.healthy.com.co; via third party

websites, including, CBN.com, LivingTheLife.com and SkyMall.com; via print
advertisements, including the SkyMall catalog; national television; national radio;
paid advertisements via Google, Yahoo!, Bing, and 7search.com; printed
brochures; product labeling; emails; direct mail; customer correspondence;
customer service call centers; YouTube; Facebook; Twitter; HealthyTV; The
Healthy Herald and through sponsorship and exhibits at sporting events. True
and correct copies of representative samples of advertising materials for 18H,
bates numbered 18H0030-0073, are attached hereto as Exhibit A.

Since 2000, 18H has spent approximately $3 million in advertising and
promoting its goods and services and has generated gross revenues of
approximately $12 million.

18H operates a website at www.1800healthy.com and owns various other

domain names which redirect to this website, namely, 1-800-healthy.com,

800healthy.com, 800-healthy.com, 1-800healthy.com, 1800-healthy.com. True
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10.

and correct copies of representative samples of screen shots from

www.1800healthy.com, bates numbered 18H0005-0016, are attached hereto

as Exhibit B.

18H also operates a website at www.healthy.com.co and www.healthy.tv.

True and correct copies of representative samples of screen shots from

www.healthy.com.co, bates numbered 18H0001-0004, are attached hereto as

Exhibit C.

18H's websites identified above in paragraphs 6 and 7 offer products as well
as information about health and nutrition.

18H began using the service mark HEALTHY.COM on its website

www.1800healthy.com at least as early as February 18, 2010 in connection

with its online retail store services featuring nutritional supplements and in
connection with providing an online search engine for obtaining health
information. HEALTHY.COM was later utilized on 18H’s website

www.healthy.com.co.

| checked the Whois History records for the domain name healthy.com at

www.domaintools.com. A check of the records for the date of January 10,

2002 shows that ConvergenceHealth.com was the owner of the domain name
healthy.com on that date. A true and correct copy of the printout from

www.domaintools.com, on March 6, 2011, which is bates numbered 18H0122

is enclosed herewith as Exhibit D.
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11. A check of the Whois History records for the domain name healthy.com at

www.domaintools.com for the dates of November 10, 2002, January 31,

2008, and April 23, 2009 show that Dave Robertson was the owner of the
domain name healthy.com on those dates. True and correct copies of printouts

from www.domaintools.com, on March 6, 2011, which are bates numbered

18H0123-0125 are enclosed herewith as Exhibit E.
12. A check of the Whois History records for the domain name healthy.com at

www.domaintools.com for the date of July 3, 2010 shows that healthy.com

INC was the owner of the domain name healthy.com on that date. A true and

correct copy of the printout from www.domaintools.com, on March 6, 2011,

which is bates numbered 18H0126 is enclosed herewith as Exhibit F.

| certify under penalty of perjury of the laws of the United States of America

that the foregoing is true and correct.

Dated: July 19, 2012 % ﬁ,zé%’j\/

Clay S/'nultz

FAG&AN 379\1 7\C\SchultzAffidavit.wpd
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

DAVID ROBERTSON,

Petitioner,
Cancellation No. 92053616

Reg. Nos. 3,787,695; 3,866,133
Mark: HEALTHY.COM

V.
1-800-HEALTHY.COM, INC.,

Registrant.

X——————————— X

DECLARATION OF JESSICA G. BOWER

|, JESSICA G. BOWER, under penalty of perjury, declare as follows:

1. | am an attorney at Galgano & Associates, PLLC located at 20 W. Park Ave.,
Suite 204, Long Beach, New York, 11561 and am admitted to practice in the
State of New York. | have personal knowledge of the following facts, and if
called as a witness, could and would competently testify to them.

2. True and correct copies of U.S. Trademark Registration No. 2,702,920 for
1800HEALTHY.COM:; Reg. No. 2,908,889 for 1-800-HEALTHY.COM; and Reg.

No. 3,920,303 for HEALTHY TV, are attached hereto as Exhibit G.



Petitioner produced as part of its discovery responses documents stamped with
Bates nos. Healthy1- Healthy340. Attached hereto as Exhibit H are true and
correct copies of documents Bates nos. Healthy16-17.

Our office reviewed the internet archive pages for the domain name

www.healthy.com at the website http://archive.org/web/web.php referred to

as the “Wayback Machine.” | oversaw the printing of the records from the web
archive at the Wayback Machine on February 23, 2011. Printouts from the
Wayback Machine for dates from 1997-2008 for the domain name healthy.com
were produced by Registrant during discovery and bates numbered 18HO074 -
18H119. A true and correct copy of a printout from the Wayback Machine for
the domain name healthy.com showing the archived dates, which is bates
numbered 18H0074, is attached hereto as Exhibit |.

A true and correct copy of a printout from the Wayback Machine for the domain
name healthy.com for the following archived dates are attached hereto as the

corresponding Exhibits:

Archival Date Bates No. Exhibit

June 6, 1997 18HO075 Exhibit J
November 9, 1997 18HO076 Exhibit K
December 12, 1998 18HO077 Exhibit L
January 25, 1999 18H0078-79 Exhibit M
February 8, 1999 18H0080-81 Exhibit N
April 20, 1999 18H0082-83 Exhibit O
March 1, 2000 18HO0084-85 Exhibit P
March 2, 2000 18H0086-87 Exhibit Q
May 10, 2000 18H0088-89 Exhibit R
May 20, 2000 18H0090-91 Exhibit S
June 22, 2000 18H0092-93 Exhibit T

Page 2



July 7, 2000 18H0094-95 Exhibit U
August 16, 2000 18HO0096 Exhibit V
October 19, 2000 18H0097 Exhibit W
November 9, 2000 18H0098 Exhibit X
April 5, 2001 18HO099 Exhibit Y
April 18, 2001 18HO100 Exhibit Z
July 20, 2001 18H0101 Exhibit AA
November 30, 2001 18H0102 Exhibit BB
March 28, 2002 18H0103 Exhibit CC
May 29, 2007 18H0104-105 Exhibit DD
July 1, 2007 18H0106-107 Exhibit EE
August 3, 2007 18H0108-109 Exhibit FF
October 14, 2007 18H0110 Exhibit GG
October 21, 2007 18HO111 Exhibit HH
November 21, 2007 18HO112 Exhibit Il
December 21, 2007 18H0113 Exhibit JJ
January 22, 2008 18HO114 Exhibit KK
February 24, 2008 18H0115 Exhibit LL
April 24, 2008 18H0116 Exhibit MM
May 26, 2008 18HO117 Exhibit NN
June 25, 2008 18H0118 Exhibit OO
July 29, 2008 18HO119 Exhibit PP

A true and correct copy of a printout from the Wayback Machine from July 16,
2012 for the domain name healthy.com for the archival date of February 7,

2011 is attached hereto as Exhibit QQ.

A review of the Wayback machine shows that on the following archival dates

the domain name healthy.com redirected to healthy.net:

March 1, 2000
March 2, 2000
May 10, 2000
May 20, 2000
June 22, 2000
July 7, 2000
August 16, 2000
October 19, 2000
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10.

11.

12.

13.

November 9, 2000

April 5, 2001

April 18, 2001

July 20, 2001

November 30, 2001

March 28, 2002.
Attached hereto as Exhibit AAA are true and correct copies of printouts from
the Wayback Machine on these archival dates showing the domain name
healthy.com redirecting to healthy.net.
Attached hereto as Exhibit RR is a true and correct copy of PETITIONER’S
SUPPLEMENTAL RESPONSES TO REGISTRANT 1-800-HEALTHY.COM, INC.’S
FIRST SET OF INTERROGATORIES.
Attached hereto as Exhibit SS are true and correct copies of documents Bates
numbered Healthy13-14.
Attached hereto as Exhibit TT are true and correct copies of document Bates
numbered Healthy 20-21.
Attached hereto as Exhibit UU are true and correct copies of documents Bates
numbered Healthy 5.
Attached hereto as Exhibit VV are true and correct copies of documents Bates
numbered Healthy 72-73.
Attached hereto as Exhibit WW is a true and correct copy of PETITIONER'S

RESPONSES TO REGISTRANT 1-800-HEALTHY.COM, INC.’S FIRST SET OF

INTERROGATORIES.
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14.

15.

16.

Attached hereto as Exhibit XX is a true and correct copy of a printout of the
Whois search results for the domain name healthy.com from

www.godaddy.com on April 22, 2011, which is bates numbered 18H0120-

0121.
Attached hereto as Exhibit YY is a true and correct copy of a printout from

www.healthy.com on March 11, 2011, bates numbered 18H0128-0129.

Attached hereto as Exhibit ZZ are true and correct copies of document Bates

numbered Healthy 15, 183-184.

| certify under penalty of perjury of the laws of the United States of America

that the foregoing is true and correct.

Dated: July 19, 2012 i %M/

Jdssica G. Bower

F:AAG&A\V1379\17\C\BowerAffidavit.wpd
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Yes! l want to rewtaﬂze my body for

' vibrant health and energy] :
l want natural energy enhancement that f' ghts fatlgue.

. Co_Q10_.that supercharg_es my stamina level strength- :
- ens.my heart and supports healthy blood pressure

_ and cholesterol! | understand that I am protected by

- yetir Unconditional Guarantes, and if Lam not -

- absoiutely satisfi ed, | ean return the unused portlon
, for a full refund,

i e ' heqbie YourPrice Ot Total

DOffer1 GREATVALUE! = T 849.99 e
- Please send’measo-daysupplyﬂ botde) . ’ . A
'ofLifeOtloforthe Iowprice ofiustmssl )

o 0 Oﬁerz BE‘ITER VALUE] . -$19986- $149.97
Our, Uncondmonal 90-Day : : " BuyThree, Get One.Freel Please sendriea : - C
‘Guarantee. .. 120-day supply {4 bottlas) of LifeQ10 for -
[ ~ only$149.97. That's a savings of- sso 00

You must be happy: If you are, not o L ofm,e regular pme, ' .

satisfied for any reason you'll get N :

your money back. Howcanwe . . ) N Offer 3= BEST VALUE! :

afford to extend this zero-risk - N . Buy2,Get 1 Frée with AutoSHIPI Please send . -

guarantee? It's because our Ll : - me a90-day supply of LifeQ10'every 90 days,

clients keep coming baektlme o C g '_jorasoftensslchcrose.forsssMandletme

and again! L . save’$50.00 off the original pricel Luriderstand

o . ﬂwtmyaeditcardwﬂlneverbecha;gedunﬁ“
. . . my productis shipped and that | can.pause,

Our Privacy Policy 1 - : change or cancel my shipments at anytime
As a client of 1800healthy.com, . o -~ - simply by calling 1-800-HEALTHY. Plus, with

your personal health inforration = | e :H“WW my Pme will never go lipl .

will always be handled with the:. ' N . . L

utmost care. We will never selfl it,

trade it, or rentitto anyone. . - Print)

Bllllng Address {where you receive your credlt card or debit card statement)
Name." . . Ll . e
In case there Is a question about your order, please provide the following ' .
L o Daytlme Phonerf— )} o Evemng Phone: i
S L Shlpping Address (lf dlfferentfrom Bmmg Address): : o
LifeQ10™ is T Némeie. ‘ e
-the world’s most- | | - = Af'dfe$s' : . — e
3y C o Giyr , . . State: o Zipr
~advanced source | S R RO
.of CoQ10 for _ _
natural energy LN Check One. ___VISA . __ Mastercard . AMEX  ___ Discover
enbancement. . | . . Card# : : RN NI . Expiration Date: : =
( : N R Name on Card:' RS

. Signature: -

. 2. Mail fhis form t0' 1-800- HEALTHY.corh, PO Box 55404, Jack'sbn’, 'Ms 39296 ' T 18H003¢




Yes! I want to support my good cholesteroi :
~ while lowering the badl =
i-j | want the only product thatfi ghts both sources of

. ‘that b_alan_ces my. body s’p,roductio.n of cholesterol
- while blocking its absorption from food! | understand
", that l -am pr'ote'cte'd by your'Unéondltlona‘l Gua}r'antée,

' :portlon for a full refund

EJOffer1 GREATVALUEI .-~ .~ . .. %5999
Pleasesendmea3o~daysupply(1bottle) e T T

ofOptichol for the lowp:ioe ofiust$5999! : _ :
- , ' "B' Offer2 ~BETTERVALUEI . = = 449006~ $17997 0 -
Our Uncondutlonal 90-Day : . Buy Three, Gef One Freel Please send.me a: ) ) B o
Guarantée .. . 120-day supply {4 bottles) of Dptictiol for the .
uar ' S Jow price of $179.97. That’sasavingsofwm
You mustbehappv.lfyou arphat S mpaysupp;y {360 capsules) - c
satisfied forany reasonyouliget | =~ . L oo :._ . :.‘ - ‘ e »
your money back. Howcanwe "I Offer 3 ~BEST VALUEl . -$470.02-  $119.97
afford to extend this zero-risk - " BuyTwo, Get One Free!l Please sendmiea . : R —
guarantee? it's because our ' ' -~ | 90-day supply of Optichol every 90.days, or .
slients keep commg backtlme ) 7 7 7 asoften as J.choose, for $119.97, a'savings |
andagaln! IR I o of $604 . Lunderstand that-my.credit card
. o L .- .. will never bé chargéd unitil my product is
L . : N shlpped and that | can.pause, change or
dur Privacy Policy - S _ o cancel my shipments at any time simply
As a client of 1800healthy.com, ) o . by-calling 1-800-HEALTHY.. .
/6ur personal health informafion ' oo - '
vill always be handled with the - oo
ftmost cdre: We will-hever sell it, : .
rade it, or rent it to anyone. .~ A Pr]nt) -
: ' ‘ . Blllmg Address {where you recewe your' credlt card or deblt card statement)
- Name: __ : s : Ll
. Addre_ss . e IR
. Clty' - T R State. S "_Zip': ]
Incase thore Isa quesﬁon about your ordor, please provldo the iollowlng. .
** Daytime Phone: (). . = Evening Phone ()
: _ BRI SO I ISR 'Shipping Address (lfdifferentfrom Bimng Address): - R : -
<Dis.co.ve.rthe,..- I ‘i-f----';Name*-'---‘ : U S
4 AV © - . Address: e i
benefits of o T city _  Swe . zp
jopTIGHOI;TheA N ST T . .
:natumlaltemaﬂve : | B o AR . E _
f or Oﬁtimum S Y E - Check One: ___VISA . ——Mastercard . —_AMEX ~ ___ Diseover .
cholesterolbeatepi: | o Gmdm_ o . ExphetionDate
B IR Najn'te'pnCar'd: : L et — N
To learn morevisit oy . 7 Signature::
www.opticholcom. . ' T
R FaxthlsformtO' 18664757228 . o .
o "2'.Mail thisform to: 1-800—HEAL11-IY.com, PO Box 55404 Jack'scn, Ms 39296' 18H003




 Enjoy Your Health and S
',:,Save YourMone:yl o

Yes! I want to elevate my mood, brain and
memory funcfion. ' .

o and cu'culatory héalth, whlle supporting the entire body

.. systems. ] want Chomega, the only natural formulatlon for -
-both: physical and emotional well~bemg, that'supto50% = -
more absorbable than leadmg products 1 understand that k.

. “‘not oompletely satnsf‘ ed, I can retum the unused pomon for o
~:_1afull refund - o

m Offer 1 GREAT VALUEI .- .- | -g4B9s—  $24.99
- Save 50%! Please send me a 30-day, supply (ibottle) - - o :
ofchomega 1y save SZS.OO oﬂ‘the regularpnee of $49.991 .
dur Unconditional 90-Da o RS A
g ntee Y -3 'Offer 2~ BETTER VALUEl . . - 510996~  $149.97
uara i : . _ - Save $50,00! Please send me-a 120-day supply . :
You must be happy. if you are not © . .. {abotties) of Chomega for only $149.97...11.
satisfied for any reason you'll get : ... ‘saves$50.00 off the regutar prioel :
your money back. How can we RS :
afford to extend this zero-risk , ’ o {j oﬁer 3 BEST VALUE! . T W $99 99 """
guarantee? It's because our 7 3-Packwith AutoSHIP! Please send mea = :
clients keep coming back time -1 -7 .1 90-daysupply (3 botties) every 90 days; oras . . ' Subtotal
and again! - dftenas|choose, for $49.98 andilet me save -
-~ 1. . almost$50! {understand that.my credit’ g M%R@Sl%ents o
Qur Privacy Polic . ... ‘cardwill neverbe chiargéd until my product | add 7% Tax | . .
ur Frivacy Y o - Is shipped and that | can pause; change or OHResidents . .
As a client of 1800healthy.com, : * " cancel my shipments at any time simply by add675 TaX " i
your personal health information - calling 1-800-HEALTHY: Plus, with Health " shi SRR
will always be handled with the . Advantago my- pnoevwllnevergoupl B ,f%‘ggng T 8695
utmost care. We will never sell it, 2 : ’ .. . B T
trade it, or rent it to anyone. : .Total, s S s
-' . Blllmg Address (where you recewe your credit card or debit card statement)
N .Namel . . e . . .
Address: S S SRS
‘_;_‘City: v ST Stater le
" Incase thare isa quastlon about your order, please provide the fcllowing.
! Daytimeé Phone: {-"—}- = Evening Phone e}
. "Shipping Address (if dn‘ferent from Billing Address). P E
~~:;Name*- - T R T T
.+ Address: : _—
A City: — g - - — . - State: » -: i —— Zip:
.- CheckOne: ___ VISA . . Mastercard © T ZAMEX . ___ Discover
L L L L A RS — ExplrationDate SRR SRR
o Name on Card: _ S S ~
B Slgnature. S R LR

' 2. Mail this form t0' 1-800-HEAL1HY.coﬁ\, PO Box 55404 Jack"sbn,'MS 39295' o 1 8H 0032




Our Unconditlonal 90 Day
Guarantee

You must be happy. If yau are not
satisfied for any reason you'll get .
your money back. How can we
afford to extend this zero-risk
guarantee? It's because our -
clients keep oommg back time
and again!

Dur Privacy Poliey -

Ag a client.of 1800healthy.com,
your personal health information -
will always be handled with the
Jstmost.care, We will neversell.it;
rade it, or rent it to anyone.

If you re looking
for a natural
way to. stay
strong and
bealthy for
life, you're
ready for-
Osti-care.

: - ‘age. | want Osti-care, the hon-preseription:
solutlon for bett'er bone health, that

’ *me to galn and retain the mobillty needed

. Unused portion for a full réfund..

Yes! I wam: strong, healrthy bone&'

1 want my bone health to ‘stop declining with. - -

.-10 enjoy-an active life! | understand thatiam
protected by your Unconditional Guarantee, =
and if F'am not fully satisfied; | cap returnthe = =

| $29.99

El Offer 1~ GHEAT VALUE! ..
* Great Value; Please send-me a 30-day supply :
{1 botﬂe) of Osti-care for the low price of 629 9!, - -

| Offer 2 BETTER VALUEI ~$¥40:06 «  $89.97
' Save $30.001. Please send me a 120-day supply
- {4 botties) of Osti-care for just $8$ 97. saving me
25% off the regular prioa! R )

e Offer 3— BEST VALUE! R

. 3-Pack with HeakhAdvantage AutoSHIP!I
"Please send me a 90-day supply of Qsti-care
- every 90 days, or as often as [ choase for
- 869,97, and help me save $30!. Lunderstand.
-that my oredit card will never be eharged until
- my product is shipped arid that [ dan pause;
.. shange or cancel my shipments.at any time’
g slmply hy ¢alling 1~800-HEALTHY.

$59.97

: : Prmt) :
: ‘ Billing Address (where yau receive your credit card ‘ar debit oard statement)
" Name: ___
o _'Add_ress. ) - : :
- City: i ‘Btate: . - Zip:
o ln case there isa question about yoisr order, please provide the foltowmg'
: Daytlme Phone: B W Evening Phone. Y I )
o Shipping Address {if. dlfferent from Bmmg Address). T
.- Name: o

Address N
State: ol Zip:
.. Pa) 1 hod. .. .. s : - N o
- " Check Oner .. VISA' '@ __ Mastercard e, AMEX i DIGCOVES
© Card # SR " Expiraﬂon Daté: . eecireierenmmes
........ ‘;'NameonCard ' :
" Bignature: .. &

B Noto Checks and Money Omere alab acoopted - mako pmble to 1 SOWHEALTHV COM. Fcrtonai cmmka held for 10 buslnau dava

""" Fax this ordef form to: 1-866—475—7222 . IBHO 03¢
- 'Mall this form to:. 1*80Q—HEALTHY.OOM, PO Box 55404 Jackson, MS 39296




{ G"’ "nan ‘!Q

Our Uncondmonal 90- Day
Guarantée. - : ,
You must be. happv- if you arg not
satisfied foranyr reason you'll get
your money back. How can we
afford to extend this zero-risk
guarantee? It's because our

glients keep commg back trme .
andagam! e o

Dur Privacy' Policy

As a client of 1800healthy.com,
your personal health information
will always be handled with the -
stmost care: We will-never seli it,
rade it, or rent it to anyone.

So wby wait
0 live a

bealthzer life?

ive younger'longer! Feel
rore alive. Try VITALIVE:

he ummate feel good :

odyguard

lsit www vrtalive ¢om for
eta!led product mformatmn.‘

éiéoeeecaoeos

"‘Buy 2 get 1 free, zero-m’sk
. -E.savingsceﬂgﬁcate’ g -

'I want all of the power that, Vltalwe-Rx has .
- . nourish-evety cell in'my body. with. |- ... .
o age-defying nutriehts so that my entire: body

_ - canfeel- more youthful, healthy and’

o energlzed I understand that { am prptected

- ' not absalutely delighted, { can returnthe -
: 'unused portton for a full refund ’ :

: - ‘City: N B State. T s T le.

G @
seesceGOREBEL

Yesl | want to preserve my youth!

by your Uncondmonal Guarantee, and iftam .

EJ Offer 1- GREAT VALUE! -
Save $10.00!. Please sendme a so-daysupply “ botﬂe)... g
Il save 310 oo off. the regularpriee of $69.99! -

D Offer 2 BE'ITER VALUE! _ . $139.98
. Better Value: 3-Pack Special - Buy 2, Get 1 Free! ’
Please send me a 90-day supply (2 bottles]...
Nl save $69.99 off the regular pric_e of$209. 97!
[T Offer 3~ BESTVALUEI . . . —eaeesz  $119.98

3-Pack with HealthAdvantage AutoSHIP! Please send -
' me-a 90-day supply (3 bottles) every 90 days (oras -
often as | choose)...l'll save $89.99 off the regular price - .
"of $209.97...that's a savings of $359.96.a year!. 1 understand
that my credit card will never be charged until my product
. is shipped, and that fam under no obligation. L can | pause, ..
change or cancel my shipments at any time simply by = -
. . calling 1-800-HEALTHY: Plus, with HealthAdvantage, I'lf .
- lock in my savirigs —riy price willnevergoupl - = -

‘ Blllmg Address (where you reoeive your credrt card or debit card statetnent):

Address ‘

In case thera isa quesﬂon about your -order, plem provida the follawing

. Daytime Phone:{--.)- Evening Phone.ﬁ }
Shupping Address (|f dlfferent from Billing Address) S .
- Name: . . . R T T P
" Address: _ LA
City: L : _State: ...~ Zip:

. CheckOne: __'_-_'_v_:sA_ L _Mastercard .- ___AMEX . Discover
Card#: - - e ) ExplratlonDate. e :
- Name on Card: . : - R
' Signature: .. P S R AU P SIL
1. Calll 1- SOO-HEALTHY (1-800-432-584}9{ 18H004C

© . 2.Faxthis form to: 1-866-475-7222 L
©3.Mail this form to: 1-800-HEALTHY com, PO Box 55404 Jackson, MS 39296




the mternal cosmetic

for skin you want to touch™

—Yes!l want more youthful skm! B
Iwant totry Rejuva, the internal cosmetic that

o supports my skin’s youthful plumpness,
. strength and resistance to wrinkles! I also
" want an improvement inthe'health and.. - ..
.. “appearance of iy hair and nails! I unde_rstan_d‘-: .
. that a'm.protectéd.by:your.Un'c:_Onditi'ona'l C
" Guarantée, and if I am not completely -
- satisfied, | ¢an return the unused portmn

) ‘_for a full refund

y SR - !Qmﬂtv .-'r'oigg';.-
m Offer 1. GREAT VALUE! S © 85999 : —

. : . S Please sent meaSO—daysupplv (tbuuia}ofﬂeiuvaforﬂie
For more N © lowprice ofjust $59.99!

information visit % [T Offer 2~ BETTER VALUE! :, ST ¢179.97
RS Sawssolﬂmesendmea1zo-davsupplﬂ4botdes) R o
ww. rejuvarx. com o of Reiuvafor)ust 3179.97 That’sabuy 3, get‘lfree savingsl o

[7 Offer3-BESTVALUEI = -~ $119.97
Buy 2, Get: 1 Free with AutoSHlP! Please send me a so-day ] : |
supply of Re)uva every 90 days, ‘or as often as | chicose, for
$119.97 and lef me save almost $601 | under§tand that my
credit.card will.nevér be charged until my product is shipped
and that | ¢an pause, ehange or cancel my. shipments at any.
time slmply by calling 1-800-HEALTHY

. Billmg Address (where you receive your credit card or debit card statement):

bu_r Unconditional 90-Day - S Name:
Guarantee AR Address:" _ S - S .
You must be happy. fyouarenot | = : R City: _ R R State. Zip: -

satisfied for any reason you'li get -

your mongy back. How can we . . . 'in case there isaquestlon about your order. please providethe follovmng
afford to extendthiszerorisk - . © . © ' Daytime Phone: {—) - Evening| Phone .
fl”a'fs“;ee? ':2 mbem"ag‘:)s:d‘(’::ne ] : 7 - Shipping Address (ifdifferentfrom Biling Address) -

S et N Name: _: . .

ind againl 3 BT | Address: R SRR - ' ‘
Sur Privacy Policy City: i M . State:.___ Zip:

As a client of 1800healthy.com, . | ... . | o L o
rour personal health information - L S o '

will always be handled with the
Arnost care. We will never sell it, | : 3 : i, . _ A )
rade i, or rent it to anyone. R CheckOne: " . VISA  __ Mastercard. AMEX . __ Discover
: ' L A Card d#: - SR Lo Explration Date. SN :
Name on Card* i o -
Signature: .

~Fax this order formn to: 1966769222, - 18HO0041
Mail this form tm 1—800~HEALTHY.com, PO Box 55404 Jackson, MS 39296 . : -




YE S ""I’ want to preserve my youth! I want all of the powerthat Vitulive-Rx has to nourish every cell in my
» _body with age-defying nutrients so that my entire body can feel more youthful, healthy and energized.

I understand that I am protected by your Unconditional Guarantee, and if I am not absolutely delighted, I can return the
unused portion for a full refund.

[C] BETTER DEAL: 3-PACK SPECIAL — Buy 2, Get 1 FREE — SAVE $69.99!
Please send me a 90-day supply (3 bottles)...I’ll save $69.99 off the regular price
of $209.97! $20997 $13998 [_Js

Subtotal §
BILLING ADDRESS (where you receive your credit card or debit card statement): MS Residents
Name: ‘
Address: ‘ : add 7% Sales Tax
City: _ . State: Zip: Shipping & Handling $ _5.95
In case there is a question about your order, please provide your: ' (S&H is non-refundable)
Daytime Tel:_( ) Evening Tel: ( ) Total $
Email: : SR

SHIPPING ADDRESS (IF DIFFERENT):
Name: -

Address:

[ Enclosed is my check or money order for $ (made payable to 1800Hea.lthy.éom)

{1 Please Charge My: Visa Mastercard AMEX Discover
Card #: Exp. Date: /
Name on Card (Please Print):
Signature:

{ EASY WAYS TO ORDEF

. 1. Call 1-800-HEALTHY (1-800-432-5849)
2. Online: www.vitalive.com or www.1800healthy.com
3. Fax this form to: 1-601-206-1462
4. Mail this form to: 1-800-HEALTHY.com, P.O. Box 55404, Jackson, MS 39296

These statements have not been evaluated by the Food and Drug Administration. This product is not intended to diagnose, treat, cure or prevent any disease.

- .. . . e md e =




“DISCOVER THE BENEFITS OF
1-800-HEALTHY.COM"

. Great Products, Great Value, Direct From The Producer o
We scll direct — which helps us deliver what you want, efficiently and cost effectively. The end result is you

obtain the best of whar's healthy - the most innovative products — at excellent prices.

Unmatched Convenience, Service and Support :
We are here to serve you anytime — online at www. 1800healthy.com and by phone at 1-800-HEALTHY. With

in-depth product knowledge and a vast health library, well offer you ongoing support.

Satisfaction or Your Money Back
You must be happy. If you are not satisfied for any reason you'll get your money back. How can we afford to

extend this zero-risk guarantee? It's because our clients keep coming back time and again!

1800healthy.c®m
30. Box 55404
ackson, MS 39296

For Instant Service Call Toll-free!
[-800-HEALTHY |

4 Your Health Value Code
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“Want To Rejuvenate'Ya!'r Skinz

: e Heres a nafural way-to look younger and seeh ,._rlonking skinﬂfrom th.elnside m. o 3 S

ATE OF BICAVAILABILTY

s!mmaistuteanddg‘s@y
- i_snata;;horttmnsoléx‘ﬁm;,mch ot
g ixqeetabamﬁagen rather ity a'tleresi
’mymgimminmmdform. fehis 1

(174
o of HA inthe humén |
of this unique collagen I/ .

: ﬁne lines, even out skm tone, and hydmte dry amas' S
- for a more vibtant “glow” - -

Wanthealdxyslqnforlﬁ'e?hstentothlsdoetm:. ' %daynskfteemaLBcsumm gk
.. I a recént article on/anti-aging skin care, D, - Buy:3, Get 1:Free spectal, Yoiur ski

" Nelson Novick, Desmatology Clinic Chigfae . deserie the best cate possible;and th
" Mount Sinai Medicsi Centes, discussed the yau’llgetquuva O:dettoday!

" benefits of BioCell Collagen TT, Refuvas patented " *
 cpllagen matrix, for promoting youthfillskin. - :: REJ30A 30—Day$u ply $§9 99 o
He said “T recommend- dadyomlsupplsmcummn o .'(1 botﬂe——lZO capsulesg o

o with onCell Collugen Oa umque combmauon

Concerned About Cholesterol?

Here’s a new way to lower your cholesterol up to 30%.in 90 days - naturally.
This gives you the ﬁer hand in cholesterol health, free trial Be sure o ask about our Buy 3, Get 1 Five

Op t i é C hOlm | Packed with powerful antioxidants, Optichol helps: You have nothing to loss except your unhgalthy

cholestarolt So why wait?
* Lower total and LDL, “bad” cholesterol
* Support FIDL “good” cholesterql QPT30A.  30-Day Supply $59.99
The natural aliernative for optimum - Ptomote Py healthy HDL to LYJL cholesterol ratio (1 bottle ~ 120 capsules)

cholesteml health.~
Itsnevervoo soon to start taking better care of your heart,

’IherearctwosoumesofdxolumLAsmallamount - - Live healthy. Eat healthy. Aud take Optichol. You and
comes from the foods you eat, But most (about 80%) is your doctor will be thrilled with your results, or you'l] get
_ produced in your body; by the liver. Now you can target yourmoncyback. )
. :both sources ~ —with Optichol. The key .
- ingredients in Optichol help to: Buy 3 Months, Get 1 Free

Opﬁdwlnsmfe.ltsnamraLAnd satisfaction is .

+ Block the absor?uon of choIesteml from your food, and . pguamnteed. So if youre ready to bnng your cholesterof
*Balance the ch { your body y. within a healthier range, you're ready for Optichol. Call
: . 1-800-SKYMALL to get started with your 90-day risk

fasdwee for premium numonel: -
and an easler ime L




) .Drsoover How To Feel Good More Guaranteed.

Discounts Do Not Apply

- This multi-nutrient makes your. budy a hetter place ta five, with the antioxidant power of 35 servlngs ‘of fruits and vagetablos avery day!

L -Qoﬂooeoool
. QQQQQ’&..CQ
" R/ 1TALLV e“‘

. l.GG.GQGQQBOQ

. The uitlmate feel good bodygunrd v’

- USDA reseatch shoWs that 90% ofAmeﬁeans are

- deficientinvitamios, minerals-and othier vitéients, - R

. ‘Ihis epidemic of peor nutrition miakes-you age mote -
", rapidly, greatly increases your cliance for dlnﬁ by

impairing your imymune system, and, in general mo]ms '

..+ you feel less than your best: Common sense will tell
.you, along with hundreds of scientific studies, thatif
" you're not gettmg the nght nutrients, youmgambling :
with your health

To oomphcate matters, thexe are. destrucuve lxtﬂc ,
entities called free radicals, According to Dz Marshall

" Ringsdorf; a leading health researcher, “Free radicals are '

- . the primaty cavse of aging,” 'Ihcydamagcyoutoells
“through oxidation, similar to when iron rusts'or 2 cut -

- 'When your-cells aré
""" ur health dnd you ess ate likewise supported. -
On the other hand, you grow old on the diys your -
nutrition is poor. Fortunately, nutcients known'as

* “antioxidants” help preventftee mdacals from robbmg o

- you of your mebty

. Vitalive™ fr:r.»vxdes ::ihe ant;omdant power o§' 35
setvings of fruits an vegetables, every dayl the!ps
bndge the g2p between average nutrition, which msults

in rapxd aging, and opumum nutrmon, which boosts

. How To Brrghten Your Mood And Boost Your \rtallty'

- Add
. {oullsupezthnrgcyour

. Fs00s

- -. health and konge\di  Vitalive contains 8 nutdent

- together as & team. These include

S ghurmaceutical grade vitaming, ¢helited minerals, .
-, bioflavonoids, “smart nutrients”,

complexes that wol

tive enzymes,

‘energy enhangers, frult and vegetable exraiots, and

- age-~defying antioxidants, Altogether, these 8- complexes -

provide aver 100 nutrients, in the ra,tios, potencies 4d

- forms that work togethcr to:
" » Béost your mental and physical ¢ energy )
B e gy
- * Promote healthy metabolism and fat buming
" .. Buy3Months, Get1 Free

d Jife to your years. ..takeVimhve!Inﬂmpmcess A

mkus :egd aggngw‘;mhve is safe, natural; MdCall
0 {wmr to feel thore alivey

th and indy.even put the .

yous 90-day risk free trial, . -
i’ BesuretoaskaboutourBuy3 GetlFrecspoaal.

. VRX30A 30-Da Supply '$59.99
. * .+ {1 box~ 30 packets; {

. cmrnsbrown.'lhcyareyourhcalﬁsworstcncmyl L

&h rted by the tight nutrients,.~ -

EE T . . ‘*w . W .
ot ouhome iraco | puys oy

.Whatrs ORAGC? Oxygén Radical Absorbance Capacity.isa . -
scientific measure of the ability of a substance to absorb;

"o “neuirafize™ free radicals. ORAC was first developed by

fe-USDA Human Nutrition Research Center on Aging. ft

" "has become the method of choice for determining
- antloxidant power. Remambet, you're as young or old as
-your cells. Every image you see in the mirsor, and every
sensation you feel physically, bagins at the ceflular level. o
So profecting.your celis with antioxidants is vital, f you'te . -
) ready o feel more vital and afive, you're ready for Vitalive,

. . These 0mega~3 fatty acids may. be your mrssmg link to support heart health, joint comfort, and emotronal welt—-being

C[—_-IOI\/IEGA_

4295044 LA 3

| h'%ﬁulq;lﬂfw omega~3 for ahappxer,

o ltsmdnsputable! Studies at theworld’s leading medical
- . research centers show :

that Omega-3s may have 2
remarkable impact on your mental clarity and overall

well-being. ’I}xeymaycvenhelpoounpmveyouxsldnaod_ -

"put you in 3 better miood. Omega-3s are essential to

- healthy nervous system function and they S"Pp‘?ﬁt,f“ld‘yz .

*joints; circulation, vision, and hormene balance.
_American Heart Association recognizes the importance
of Orega-3s in promoting heart health and fitness, -
- Youcan get Omega-3s from eating fish; like salinon.
. However, a tedtn of Harvard fesearchers recently
declared that supplements may be safer. That’s becayse-

“fish often contain enwmnmenml toxins such % mcmuy :

andpastiades. :

. Chomegaxs speuallyfomrulated to enhance both your -
“body and brain.

. Chomega contains. theTruly Namm[m tnglyacrxde

- form of Omega-35, asd:eyoowrmﬂshMany
'bmndswnmndxe"::fyl—eswf’fom%idus .

T chemically altered 2nd riot found in nature. Rescarch
I shmﬂlatChomegasTnﬂyNamt‘aP’"fbun o
N lsbml

* Chornegis Omega-B congentration is 85% — 3 times
 the potency of most brands. This enzbles you to

while theanwunts .
ofEPAmdDHXsul"usoﬁmsmg;mg ’ o

~* Chomega has the highest ritio of EPA.to' DHA

A upmnﬁxv:lmo?& mm(:gxlfv:scular d
supporting o m ﬁon, an
' ‘jmnthrgl‘léabineﬁﬁs.
* Chomega s pharmaceutical quahty andundezgoes
angomus tent ‘purification procsss to remove -
- dxo:ms,mcrmryandoﬁmbamxﬁxloonmmumts
: ﬁmmim
BwSMondls,GetlFtee

Chomegaissafe,namral,and uxsaﬁsfacﬁonis

. W 0 wh wmoohvesmnqhmlﬂnuufo?

1-800-8 your 90-day-
. -n&fmmaLBemcoaskaboutourBuy&Getlec
. special, You deserve the best. oudesetvaChomcga.

REJ30A SO—Day)Supply -349.99

- (lboaz 60mpsu1es

-

:(ﬂ- _-."-. ' CHOMEG/Ag,

15% Other unsaturated fatty ackds

85% Omega-3 unsalirated fatty ackds

30% Satwreted fat |
35% Other unsaturated fatly acids. |
30% Omega-3 unsatirated fatly acids

Ordinary Fish Ol




- -8ee? Polly got thé “Refuva ", better .
' Countless creams promise’

" surgery or creams.

" You don’t need to havea standing

“A ripe
- of water. Deprive & plum of water and you get.

Age—d

."':'5:'”-ng Beauty Secret Supmses

Researoliers In Epic Human Studies

“Women of all ages celebrate the benefits of Rejuva for great skin, hair and nailst Polly says

“Beautiful skin you want to: touch shouldn’t end: in your 20s. And now. it doesn t have to.”

E Whoa! Is everyone turning -
s to plastlc surgery tolook.

~ better? You hear the stones about R

_ surgical procedures thdt promise . -

one result and deliver anothier. - -

_tone, smoother texture, less wrinkles' &

- - “sagging irijust a few weeks. DlseoVer R
) how Rejuva works... ‘ o

““miraculous” results. But topical
treatments can only goso far.
That’s because beautiful skin
‘begins on the inside! Not wzth

Leading doctors agree

appointment at your dermatologist to-
temporarily fill in lines and wrinkles,

Clinic Chief at Mount ™ " .
Sinaj Medical .

plum is iuncy and plump beoause 1t s iull

a shriveled, wrinlded prune. When yourskin . :

- - loses its moisture boost from HA, you dry up ’
" iust like this plum

SRR Center, px;alsed the beneﬁts of apatented
. : collagen matrix, It’s ina daily capsule

- ~called Rejuva-—the internal cosnietic,

. Anditsa breakthrough for youthful

. - skm He said...

- - Sure, there are other optionsi.. . =~ . o -
L ‘ : L N drpecommentd daily oral supplemeritation
" ‘with BiaCell Collagen II, @ umigue

. combindtion of collagen IT, hyaluronic
.| _acid and chondraitin sulfate 1o nourish
. the skin from the inside.out where topical . -
.. .applications:cannot réach. This dietary
e supplement provides the only natural
. - source of these three elemerits neéded
.. t0 mairitain skin moisture and elasticity: -
" - This supplementis not & short term.

solution, such as the-use of injectable

" _collagen. Rather it s a necessary part of

any regimen mtendedfor l;felong skin

‘:"tissuehealth" 2

- A “Without collagen, your body

~ would literally fall apart --

A Inyourface,thelossshowsupas

- lines, wrinkles and sagging. But
- - Rejuva restores the collagen, HA
. and nutritional-building blocks

that are normally lost due to aging,

-’ stress and “fast-food” living.
* In an article on anti-aging skin'care; - ch@mteydﬁr
- Dl‘ Nelson Novick, Dermatology AERE '

skin, hair and nails

AR Gelebntles and television personalmes
- take Rejuva® for camera-ready

: “'~appearances Health-focused women
" enjoy Rejuva every day for younger skin.
-1 Yet ReJuva also contains 16 key nutrients
! ‘that dre Vitel to your hiair and nils, You
| get MSM, grape ; seed extract, alpha—
;" lipoit-acid, anid a ranige of B vitarins
~* - incloding biotin, the main nutrient
© ' involved in hiealthyhairand .

-, nail growth. Theyworkas a team to:

. Fight free radncals ~a root cause

‘of aging :
* Promote healthier Iooking hair and

) stronger nalls -

Clintoal study shows. gnlﬁoaminoreaseof o

_HA in the hiiman body after taking Rejuva’s

patented collagen I for 28 days

. Nourlsh your skin and its supportive
ttssues, from your face down to

v your feet

“Pmso excited about the. beneﬁts

I’m gethng smcetakmg Re;uva.
Evenmygrandchlldhas noticed . 0
how niuch better my skin is lookmg,_” o
says DarreLynne. Whatwill you say? -~

WHOA! Here’s $30 to Spend!

You risk nothing when you try B

Rejuva®. It’s backed by a 1-Year Monéy -

Back Guarantee! And right now we're: '
gmngyou$3oworthFREE Plus ~ L
FREE -priority shlppmg because you re ' 5 _

your $30 off? ‘Call 1-800—HEALTHY_ o
UsecouponcodeWHOA. Orgoto -: - -
1800hea1thy com/ Re;uva. Enter. coupon .

skm hau'andnailswillthankyou! o

Call Toll—Free'
1—800-HEAL‘ THY
Lynn Sohultz has beena
frequent guest on national

television (ABC Family Channél) -
-and.is &- founder of 1800heaﬂhy :

breakthroughs io help you live better

) longer; Follow on twntter @1800healthy. ' 1: :




WHOA Magazine | WHOA Women | | '. . Pagelof2

Magazine»
Show»
Events
B8BBB
Publishing
Store

"WHOA Magazine

We are very excited to annodnce that in January 2012 WHOA- magazme will be avallable nationally and also in Cénadal WHOA Magazme features
relevant top:cs taken from real life testxmonies that have been experienced by our wiiters end addresses them with sound, spiritual solutions. Click

HERE to subscribe nowl

Relatéd Links'

Pages Contact WHOA
Bovn Bag Bible Buddies - rblaka‘s'sétt:' e ) rNerte "eqwred) ) ; }’
. Contwct WHOA T B Debbxe Greenhﬂl : P fy‘m,, Email (requir'ed)f
. Subscribe T ;. Feelin GodsPresenceToda .. Sk i Coe- -
s R - . 9 ¥ " Subject _
S LameLawsonCraft . - ! o S i
WHOA Events ' IR ' '
WHOA Magazite . X

18H004!




- Deardohn, | |
‘ Yestemay, IbeHeamryHemldhada lmktﬂawdeuwm Dr Maﬂc Hyman

i planned fo send youa wdeo wath Dr Dame{ Arnen aumamf Chaage Yow'
. Brain, Change YowBody : , .

Here i is taday. Dr Amen answem yaur cweshans and shafes 6 heaithy
ways m C

| "I m sorry about the mix up‘ Here is
- the video WIth Dr. Damel Amen... |

L B

. Boostmental clarity and 0pbmxsm abaut yourmmre

. 2ot clsmmar nrwl hanifhunr nnw ,' ‘-

| PERWARDTOAFRIEND

Contmi your appeﬁte -
Ovefcome addiclive cravings

' 18H0049




Health, Nutntxon, Wellness Beauty, Fltness | Healthy Herald PR _ o Page 1 :Of"7- S

Let s dlSCOVCI‘ the w1de World of wellness together Get your free subscnptwn Recexve can vt mlss t1ps T
- to improve your health ﬁtness beauty and love hfe————nght now : T e

T f Enter keywords...

e 'IDurhﬁsﬁgn-;" : "iih:'i'e"j'“37"5J,'fi':”"3"' o T Lo
S §-~Wellt1ess>'> o
i« Nufrifion - .-
" * Mental Health =~
'« Beauty Style
S e F;tnegs
* < Healthy TV

- "45'15 Aug, 2011 0. Comments

; : : Aecordmg to at least two large mvestlgattensz _there_ 1_nay bea d1reet correlatmn between obesﬁy and o
... the lack of several nutritional ¢lements found in common vitamin regimens, Dear Health Enthus1ast, N
.. One study investigated long-term (IO-year) use of 14 niutritional supplements marketed as welght

v : 'control a1ds among md1v1duals aged 53 to 57 years A fonn of [ ]

18H005€

o hinelThoalthwvharald 1900hanther Ansin? © - . - . o - tAnamati




- ‘Heal_th:,_' Nlitfitioh,f Weilriess_,‘Béauty, Fitness | Héaithy-ngaId ' :;' o R ".Pfclgje;qu 7

23 Jun 2011 Q g},men_t,

S If you 16 tired of: tossmg and turnmg, these snnple solutlons can: help Dear Health Enthusmst SRR
-~ Imagine waking up refreshed and energized each forning. For many of us, that idea is'a, dream' The T
- experts agree that a minimum of seven houts of sleep per night i is v1ta1 for daytlme o o
a;lertness And ¢ight 1 to nme hours per mght lS reqmred for [ g ' ;

ER E‘ow“Muc;:h Should You Eat Before Exerclse" |

23 May,zollg_@mm, S S | | o
_ - Dear Health Enthus1ast, We've all done it the blke, the Wi, .only to be deralled by a 31de-st1tch or :'.1_, o
o muscle cramp that stops the day s exerc1se routme in 1ts tracks o _ S

18H005
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 Health, Nutriion, Wellness, Beauty, Fitness | Healthy Horald

Page 3 of 7

o The Oxygen Rachcal Absorbance Capamty, or ORAC for short, is an obJectlve, sclenuﬁc measure of -

- . the antioxidant capacity of a-given food.- A h1gh ORAC score indicates that a partlcular food is nch n

s anti-oxidants,: Although it doés not prove that ‘a partlcular food 1tem w111 confer real—hfe health S
'.;‘f.:beneﬁts 1t1sagoodmdlcator[ ] B . .

a1

+ et i e

£ 5".;_@__1_{,5,_),9_1_;_911% oil 0verr;y
. 18 Mar 2011 Q.ngm.m :- . = :'. ':

If you are. among the growmg number of health-saWy consumers Who dehberately seek out

R anuomdant-nch foods for their numerous health benefits, take heed! According to research, sem1-

o perishable food sources such as green tea and olive oil, both known for their hig anﬁox;dant _content -

o gradually lose their antlox1dant propertles over tnne In the case [ ]

ukei S s

S ood { Face Lift Reclpeg L{_ealthxest E oods, Ngtrluon & Egtmg & e o
o ant10x1dant capaclgg, anugmdants, ECG EGCG extra v1rgm ohve 011 gzeen tg ohve 011 '_:_- o

" httnelfhaalthvherald 1R00Rhaslthis moen!

18H005¢
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'Heal_th,' Nutrition, Wellness, Bea‘u_t_y', Fitness | Healthy Her{ald o L L Page4of7 .

’-.“'16 Mar 2011 0 Comments o
R Allerglc rhmms refersto a constella’aon of symptoms whlch typlcally mclude 1tchy, watery eyes
o scratchy throat, runny nose and sneezing. Just as:its name lmphes, seasonal allergic thinitis or ‘hay

- feveris triggered by grass pollen, tree pollen, a.nd spores and is usually conﬁned to the temperate
- months of the late spring and early fall R : o e

H Wl«.lE;‘ 7

. Read more

WellnessA—Z, - o PR :
yst mi ngz_,f_g_\:,ez mold ggl_l_@_g easonal allerg;e

Stop an Anxwtv Attack m ltsT-r-acks'
24 Jan, 20110 Comments SRR Y
 How to regam your sense of calm control in Just a feW mmutes w1th these four s1mp1e steps
R 18H005
10/13/2011 |

hito://healthyherald.1800healthy.com/




.. “Health, Nutrition, Wellness, Beauty, Fitness | He_a'l.thy.HéraId: SRR - Pages °f7 |

e wa o - - - . e P s T . e e L L

@}1@“& L T
'.m stress,ﬂ.atm .

- -Get Healthy in Your Inbox

e FREE health t1ps, news & offers every week'
- -'_'Prlvacy Guaranteed -

. First |
S '.:';Ii',éi,st- [ .
" Pmail |

Healthy TV

| sebewteras

Sl e S ':A'_ﬁ_:' : N BRI 18H0054

T httac/thaalthwharald 1@00aalthe ammal T m/n/')nn




' Health, Nutriﬁdi;,— Wéllness, :Bgauty,‘.Fi‘tnes_'s_l HealthyHerald .

%Twntter.

. éetlle& o
~,qm¢et#¢ttso

*‘ffITA;

Wé 3

¢th9ixwtn$wn £

| Blogroll

" hito//healthyherald. 1800healthy.com/

FPIage 6 ’ci)'fv'-7__ S

i ,C,rcatedbyﬁ;g_ggg”i S
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. From: . o ~800—HEALTHY CcoM [healthy@1800healthycom]
- Gent: - i Friday, February 11, 2011.8:21 AM: :
-~ Tei- - - - ... lynn@180Chealthy.com . .
‘Subject: - - .- ‘$30 Off+The Latest Health News TlpS & Deals Each Week

You are recelvmg this update because you are a past or present chent of 8 ‘or Vuru |f you would
rather not receive news or deals from ue please opt out b,e_g,_ Thanks' e

1 and mformatlve newsletter, wuth :
g huge money—savmg coupons
_comlng soon. from ' -

savmgs S

Fast & Free Shipping

,ﬁ;;liﬁétﬁs&%é¢??}jf gﬂﬂﬁrﬁwarldemmmrBeuﬂtﬁeuanmnase

" Setus bring you health news, deal tips each weeld"
Christine’ Lydon, MD author of Ten Years Thmner :

Oni Mondays get The Healthy Herald. We‘ll cover a range of toplcs from beauty and nutntlon

‘ solutlons, to pet health success and travel

- Healthy Humor Vaponze stress WIth laughter Nothmg works faster to revitallze your body and

brain.

o " - Healthy T: Get excluslve videos with doctors Enc Braverman, MD, author of Younger Thinner

|- - Healthy Invutatnons Enjoy l|ve webcasts with top fi tness, nutrltlon and beauty experts

N on Thursdays, get The Healthy Deal Enjoy exclusive. coupons on. the best stuff to do and buy in.
o the wodd of wellneSs Save up to 70% on top nutntlon brands to. buud your healthy body

, To celebrate we' re glvmg you $30 worth of premlum quality nutntlonal supplements today Plus
priority shlpping is on the house. Simply call 1-800-HEALTHY and use your coupon code 'FREE30.‘

) dunng checkout for huge

Or, shop www. 1800healthy com and enter your coupon code

~ 18HOO5’




. Save on top-rated nutrltldnal solutlons like Vitalive; Rej "ega,-.'l;ifeQ10. aﬁd Qﬁti"h_‘)‘- Act
now: to recelve $30 off everythlng we offer. Plus, get L _

A 'Thls offer is the appetlzer For the main- course keep on cllckmg And watch your lnbox each
- __Monday and Thursday The best is yet to comel : T :

Smcere wrshes for an energlzed lrfe and (alwaysl) good health

'Lynn Schultz
CCOo. & Co-Feunder '

QUESTIONS? FEEDBACK?

Call 1—800-HEALTHY or emall gppg;t@'lggotlealtnx com.. Help us help you. Share your |deas. .T hanksl

o s | MAKE YOUR BODY A BETTER PLACE 'ro uvs

Get premlum nutntlonal soluttens at wholesale prices. Call 1-800 HEALTHY or: vxsrt m,jﬁg__b_e,g_m&g_m for fast .
service, free shlpplng, and big savmgs. This newsletter isaserviceof. '~ . ,

1 800healthy com | 834 Wllson Dr|Ste B | R|dgeland MS 39157 | US L

These statements have not been evaluated by the Food and Drug Admlmstratron These products are not lntended

to diagnose; treat, cure or prevent: any disease. The information: provided is for informational purposes -only andis
_- notintended as a substitute for-advice from your physician or other health care professional or any-information
contained on or in any product label or packaglng You should not use the information for. diagngsis.or treatment of
- any health'probleri or for prescription of sny-medication or other; treatment. You should consult with a healthcare
professronal before starung any-nutrition, exercise or supplementatlon prograr, before taking. any medlcatlon or |f
you have-or suspect you mlght have a health problem R _

. ThlS message was sent from- 1-800 HEALTHY COM to Iynn@ 1800hea|thy coim, It was sent from 1 800-
HEALTHY COM, 834 WllSOh Drive, Suite B, Ridgeland, MS 39157.You can- modlfy/update your subscnptlon
_.via the lrnk below 4 -

| 18H(058
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DOn_"-f-le.f this cold and flu

SUPPS'MADE Et;‘?yc O me

—season take you down

DARE TO COMPARE

- Vitaibve is.the onfy multinylrient that
. — supercharges —

your hedith with the anfioxidant power
of 35 servings of frulis and vegetables.
Save wifs 1q S5%. FREE Shspplngi- o

: huﬂ‘ :

Gﬁﬁﬁﬁteﬁtlltﬁ
'meuftimate feei gmdbndygumw
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‘#Q

@M. John Samgple
. @InfoC1310n Management Corporation
- @325 Springside Drive

@Akron, @OH @44333
" Dear @Mr. John Sample,

How Would you like to build your nutrmonal defenses and

-easily fight off this year’s flu season? Read on! This Imght be the most -

- important letter you ever received.

- If your body doesn’t have the right nutrients your immune system
-weakens, greatly increasing your chance of illness. With Vitalive you can
. STRENGTHEN YOUR IMMUNE SYSTEM and fight off the cold and
flu season.

... Howdoes Vitalive do this? Every day environmental pollutants .
N create free radicals in the body that damage cells. Free radical damage
can be limited with the right amount of antioxidants. With eight nutnent

' -complexes that prov1de over 100 nutrients, Vltahve has superior

- your immune system. h
o Don’t miss your chance to enhance your immune system and -
g _ﬁght off illness by ordering Vitalive today. IF YOU ORDER THREE
BOTTLES YOU WILL GET THREE FREE, AS WELL AS FREE
o ‘SHIPPING! Call 1-800-healthy to begin building your nutritional
. defenses today.

Sincerely, . I B y 3 '
C//te/s L.)fpo,v M D '-

- Chris Lydon M D. FREE SHIPPING!

VitaliveRx is the only

‘complexes, dll inone-

- supplement, in optinium -
. potencies and-amounfs: '
_These include:

 Essential Vitamins Complex

.+ Enhances mental clarity and- NSTYOUS

 Essential Minerals aniple'x- -

- Bioﬂavonoid Complex

"« Provides exira support for your

"+ Supports eapillary and connechve

Cholinergic Complex ”Smari Nutrients”
"« Enhances memory and mentat energy

.« Facilitates easy digestion:

© « Provides énhanced protedtion from

Get 3 FREE

nutraceutical to combine .
eight proven nutrient

« Increases energy production, blood
flow, and healthy cell formation -

system functioning
+ Supports heatthy. hair, skin and nails
-and a strong immune System ’

.+ Enhances.cardiovascularhealth,
. blood pressure, and eéndurance

« Supports healthy glucose -and
cholesterol fevels

« Promotes energy, heehhy cells, and
“lean body mass

“+ Strengthens your natural defenses
aggainst free radicals.

_cardiovascular system

~ fissue health

« Encourages clear, focused thinking - .

« Supporis overall nervous system heolth

- Digestive Support Oomplex

« Enhances nutrient. obsorption '
. Super Anhoxndant Complex

debilitating freeradical damage
"+ Boosts and rechaiges.-vitamins C -
—.and E for |onger-|oshng onfioxidant

profechon )

+ Supports heclfhy choiesrerol Ievels

| Or!!\
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SUPPLEMENTS 'MADE EASY

URGENT HEALTH REPORT

@Mr. John Sample
- . @InfoCision Management Corporation
@325 Springside Drive .
o @Akron, @OH @44333
- Dear @My, John Sample,
- How would 'ydu like to build your nutritional
' defenses and easily ﬁght off this year’s flu season?"
‘ This might be: the__most important letter you ever r_ece;ved.

. If your body doesn’t have the ﬁght nutnents your immune system weakens,

greatly increasing your chance of illness. With Vitalive you can STRENGTHEN .

" YOUR IMMUNE SYSTEM and fight off the cold and flu season.

. How does Vitahve do this? Every day envuonmental pollutants create free
. tadicals in the body that damage cells. Free radical damage can be limited with
_the right amount of antioxidants. With eight nutrient complexes that provide
over 100 nutrlents Vitalive as su erior antloxndant yower that decreases

Don’t miss your chance to enhance your immune system and fight off illness

- by ordering Vitalive today' IFYOU ORDER THREE BOTTLES YOU WILL
GET THREE FREE AS WELL AS FREE SHIPPING! Call 1- 800-healthy to
begm building your ‘nutritional defenses today.

Smcerely,

Cﬁeu L.)'pa,v MD.

* Chris Lydon, M.D.

~ can benefit from the nutritional

-'boost that Vifalive-Rx provides.

“Even if you are eating plenty of

fresh fruits and vegetables, you

It is broad, yet affordable;
nutritional insurance. My whole
family has benefited from using
it. And I would not hesitate to
recommend it to my patients.”

Dr. Harold Moessner, M:D.,
Diplomat, American Board of
Allergy and Immunology
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DARE T0 COMPARE .

The ultimate fee! good bodyguard.™

y3

Gef 3 FREE
'FREE SHIPPING!

Use promo code 3FREE when you call1-800-HEALTHY |

Try'.Ophchol for $ 1

with any order.

-~ . Limited time offer. . . .
Use promo code OPT3 when you call 1-800-HEALTHY .
~or go fo I800healthy com fo place yourorder. |

L) FAVAY)

orgo fo 1800heallhycom fo place your-order.
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SUPFLEMENTS -MADE EASY

DARE TO 'Cmm PARE

_ 'eeeeeeneeeeee
The ummate feel gec}d bedyguard ™

@M. John Sample.

@InfoCision Management Cerporatlon . ' | | Buy 3, N
- (@325 Springside Drive - _ o o Get 3 FREE
@Akron, @OH @44333 | | FREE SHIPPING!

‘Dear @Mr. John Sample,

How would you like to build your nutritional defenses and easily ﬁght off this year’s
- ‘flu season? Read on! This mlght be the most important letter you ever received.

If your body doesn’t have the right nutrients your immune system weakens, greatly
increasing your chance of illness. With Vitalive you can strengthen your immune system and
fight off the cold and flu season.

How does Vitalive do this? Every day environmental pollutants create free radicals in the

- body that damage cells. Free radical damage can be limited with the right amount of

~ antioxidants. With eight nutrient complexes that provide over 100 nutrients, Vltallve has
superior antioxidant power that decreases your chances of illness by repairing your

jmmune sxstem

The chart on the next page illustrates Vltahve S supenor ant10x1dant power Anuomdant
power is measured in ORAC units. ORAC stands for Oxygen Radical Absorbence Capacity. As a
benchmark, consider that fruits and vegetables typically consumed in the Amencan diet contain,
on average, 300- 500 ORAC units per serving*. . _

‘ The first three columns in the graph above represent three of the leadlng brands of once-
daily types of multi-vitamins. These brands range from 120 to 226 ORAC units per daily dose*.

The feﬁrth, fifth and sixth cdlurhﬂs reﬁresent three brands of premium mliltivi'tamihs (one -

of v?hmh costs over $70 per month) These brands contain 1565 to 3240 ORAC units per daﬂy dose*.

Usep promo code 3FREE when you call 1 -800-HEAI.THY or go fo 1800healthy com fo place your order

18H006]
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tvitamin/Mineral Supplements (per daly dose)

mmﬁﬁfm@

Coinm®  OneAla® by o Vasiyfa

o The last column represents Vitalive. Each daily dose of Vitalive COntéihs 11_,833 |
‘ORAC units*! Each daily dose of Vitalive contajns the antioxidant equivalent of 24 servings
- of fruits and vegetables! _ .
' *SOURCE: Brunswick Laboratories, Wareliam, Massachusetts.

. An important concern to humans today is environmental pollution and its effects on
our bodies. Environmental pollutants—from auto exhaust, second-hand cigarette smoke,
pesticides, or even ultraviolet radiation from the sun—create what are known as free radicals
in our bodies. Free radicals are molecules that are highly reactive and unstable because they
contain an unpaired electron in their molecular structure. Electrons are most stable in pairs,
and the free radical tries to stabilize itself by attaching to. cell membranes in the body, |
robbing their molecules of electrons, This attack spontaneously generates another unstable
free radical molecule, starting a chain reaction that eventually leads to the cell’s death.

Don’t miss your chance to enhancé your immune system and fight off'illness by
ordering Vitalive today. IF YOU ORDER THREE BOTTLES YOU WILL GET THREE
- FREE, AS WELL AS FREE SHIPPING! Call 1-800-healthy to begin building your

nutritional defenses today. .

Coers Lroows, MD, w - CGét 3 FREE
| L . . FREE SHIPPING!

k Chris Lydon, MD

‘ Use-pr_ofnq code SFREE wﬁén yoil g&ll 15-800_-HEA_I.THY:¢5:-_ go o 1‘8,00healthy.com: to place your order. 18H006,
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-+ Sign out

1800hea1thy - - . :

- -@1800healthy USA 1—800-HEAL'I'HY COM®
' Health, ﬁtness, beauly &nutrmon tips fo'r' you‘r h'e'a'lthy
" body! Get coupons for skincare, natural & organic food,
- jvztamzns,supplements&pethealth ThankYou' I S _ o
o httn //WWW 1800healthvcom [ S _ AT

g_t vour oroﬂle —

e Tweets
.+« Favorites R
- ¢ Followers -

E ': "-"Lists

e §Q0hea1thy 1800hea1thy : : SR ‘
" ‘Dreading the cold and flu season? Check out these quwk tlps for keepmg your unmune system
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 1800healthy (1800healthy) on Twitter

. 1800hea1thy 1800hea1thy

o ~ w/coconut, rice milk, gussy it up easyl:) -
-~ 3 hours ¢ ago ngorxte Rem Delete o

-i:'» ..........

o 800hea1thy 1800healthy

. 3 hours ag Favorlte Rep}x Belete
. » _ - . :

o 800hea1my 1800hea1thy

o @OneCandldArtlst Thanks for you kmd Words about our stte' Gcmsoy s a great brand Have you
-ever tried brown rice protein or whey protein? o -
3 hours ag Favonte Replx Delete
iy .

o 800hea1thy 180()healthy

@ctmullaly Here you go' Hope 1t Works My fave t1p is‘one on popcorn‘ -)

. shape.com/lifestyle/mind.. - SRR o

... 3 hours ag_ Favonte Remx Delete ' o
oY

| ’{1800hea1thy 1800healthy

- @_CIQM I try o re—send 1t and put 1t mto anether lmk shortener hang on! ,-)
3 hours ago Favorite Favonte _lg_g_p_ly De!et MR S |

@ e e

h*fn--//hxriffpr-hﬁm'/ TR

OneCan _'-dArtlst Nelther of these have added sweeteners so you can add frozen fruxt, ﬂax 011 mix

Page2of6
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1 800hea1thy.(i'8'o,(f)héa1“t_1;y)'jc@{n T'v,v_itt;ajf . | Pagedof6.

@ctm alx Just checked the hnk. it seems to be okay...,maybe itwasa temporary ghtoh’? ane -
_ youvehawnga,goodone' D L DA B Lo
.. .4 hours agg Favorlte Rgply Delete ' ' '

» . ,

S 1800heslth 1800healthy < . B
- Is your personahty makmg your more prone to Welght gam" b1t 1 /n77u C

' -A"6hoursagoFavonteReplxDelete SRR o

. . 1 S e L N D S

o SOOheaIthXI&OOheaIthy P A C R |
Your bones need calciurh & exer(:lse to prevent osteoporos1s Check out these bone bmldmg #ﬁtness

- -__moves! ow. Iy/6VYM5G .-
. 8 hours ago Favgrlte Replz l_gg

D S

. 1800healthy 1860healthy EEEREE
- - 3 #tips fora #healthy workda,y' ow. 1}[/6 L
- ...." 9 hours ago Favoglte_,l;{_ep_lzgelet_e; SRR

o 180()healthy 1800hea1thy i BRI
"3 rules for #weightloss success' bit. Iv/mOnYNr -
* 9 hours ago Favorlte Renlx Delete SRR

A

o ‘-r": If your bodys runmng 1ow on certain v1tarmns&nutr1ents stress is 2 lot harder to manage
- <. - 1800healthy.com/Stress . L , e SR
»T..i&l.h_o__ursagQFavorlteBgu!xQe_let_ EEE

. 1800healthy 1800healthy - S
©"9#vyoga moves to put your in the mMo0d... ow. ly/6Utcg '
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© 1800healthy (1800healthy) on Twitter -~ ..~ .. 7 Page5of6

simllarto you v«ewall

B‘e-f'n' Fitness1 D|etAndF|tness S

-Healt‘h and thness Fanatzc, mto bzkzng, workmg out and outdoor sports #health #ﬁtness & #numtwn A

- ©.2011 Twitter
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-';'How to Choose the Best Omega-3 Fish Oil Video l Chomega Purlty s leemJi o
. From: 1800healthy lApr7 2011 [ 203 views NN
“Go to http.llwww 1800healthy comlchomega and dlsoover the power of punty Chomega has the hlghest concentratlon of

. -Omega-3s avaulable wnhout a prescnptlon Chomega has 3 t(mes more Omega-3s than regular retall brands so youfake less
' capsules R . S

errerrimerrrey

(more info) "'; .
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"'vLatestActivjty S _ 1dayago- B

‘Websiter: - hitp: l/www1800healthy com e

. 'Welcome! Dtscover excluswe nutntton, beauty and.
B f'ﬁtness breakthroughs to buﬂd your healthy body'

- .news, msplratlon & ldeas for your best I:fe

. ;.About Me : : -
o —800-*HEALTHY COM prowdes health and nutrition’
. solutions to weliness, beauty and fitness
’enthuslasts through the easy to remember phone .
'-number 1—800-HEALTHY and websrte ' :

N ':healthy com search englne Dlscover new sblutuonsI ‘
: to build your healthy body today' '

S ;lnterests S :
- ~Nutrition, Vitamins & Supplements, Exercuse,
- Fitness, Weight-Loss, Anti-Aging, Beayty,
. Bodybuilding, Pet Health, Organic & Natural Foods .
- -Green Lifestyle, Clnthmg. Health Resarts and
:Travel Wellness R _
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. Funny ftness! Your thoughts? : )
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i Gmln«Ftee Choaolaﬁe chlp Conlda Bnge - Dav
~deuaouslyorganicnet ' ’ -

A gréin-free chocolate chip ooolde made with almonid and: oooonut
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Healthy.com ‘ rage 1 012

Fast & Free Shipping

& C)H I 365-Day Money Back Guarantee . Questions? ;{:Ze“"':ﬁ:?oo
Calf 1-800-HEALTHY )
Supplements Energy Hair, Skin & Nails. * Heart Bones & Joints Mood & Mind - - Weight - [Search L J .

Home > About Us > Healthy.com >

v B suare JS@K

About Us
' Welcome
Company Overview Healihy.com, the health search engine, powers your searches
! Partnier Information at 1-800-HEALTHY.COM.

i Our Unconditional Guarantee
: The mission of Healthy.com is to organize the world's health

Meet our Weliness Advisors . o
: informiation so you can learn, find and buy exactly what you

QOur Dedication to Quality want.

Lifet.ab™

Vuru® Quickly find what you need to cultivate vitality and grow your
Healthy.com weliness.

Healthy TV® -

|
i Buy Vitalive Now »
i
i rget your catalog
Supplements Solutions for Life About Us At Your Service Be A Healthy Socfalite
‘ Vifalive ™ . Shop by Health Concern . Welcome Customer Support Join Qur inner Circle

LifeQ10® " News, Education & Guidance Company Overview Shipping & Delivery - Get Healthy Alerts on Twitter
: Chomega® . Nitrition & Ingredient Glossary Partner Information Hassle-Free Returns Share Ratings & Reviews
; Rejuva® Health, Beauty & Fitness Reports Cur Unconditional Guarantee How to Order Give Your Testimonial

_OSticare® Interviews with Top Doctors Meet our Weilness Advisors Download an Order Form Ask Heatlth Questions

Optichol® The Healthy Herald ™ Qur Dedication to Quality FAQs—Product Questions My Account

Value Packages Weliness Week™ LifeLab™ FAQs—Service Questions Policies & Terms of Use
HealthPak® Healthy Q&A Vuru® - Quality & Satisfaction Guarantee Sitemap
Agsless HealthPak™ Healthy.com Safe Shopping Guarantee
Cholesterol HealthPak™ . . Healthy TV® Refill Rewards Replenishment

’ Supplenients Made Easy® )

Welcome to 1-800-HEALTHY.COM-—the nutrition store for health enthusiasts who know and appreciate the best. We deliver doctor-recommended vitamins and nutritional supplements to
yaur door——saving you time and money. We're supplement specialists, with a unique selection of advanced formulations. Alt are backed by our exclusive, Feet Good or If's Free, 365-Day
Satisfaction Guarantee. Along with our unmatched supplements and risk-free guarantee, youll enjoy Fast Service, Free Shipping, and Big Savings of up to 55%. So, whether you're looking
. to rejuvenate your skin, or revitalize your whole-body, yeu'll find exacﬂy what you want here at 1-800-HEALTHY.COM. We simplify supplements. :

H Drlven by Service

' .Qur guiding principte is the Golden Rule—treat others as you wish to be treated. And as such, your well-being is our top priarity. Our migsion is to help you enjoy the benefits of premium

quality nutritional supplements, ag part of a healthy {ifestyls, so you dan live your dreams, Now's the time to invest in your wellness! Make your body a better place to live. Get rid of that
heavy, half-sick feeling once and for afl, You'l find the absolute best service and superior nutritional supplements here at 1-800-HEALTHY.COM.

; The Power of Purity
We make sure our supph ts avoid ded stays in warehouses, and that your packages are at their best once they arrive In your home. We send fresh from the producer (when
possible) and bypass middlemen. That means better quality supplements for you, We take pride in every step of our service, too-—fmm the moment you interact with us on eur website or on
the phone, to the delivery of your supplements ... and everything in between. That's why we guarantee a perfect supplament delivery for you. it's all part of how 1-800-HEALTHY COM is
changing the way Amertica buys supplements.

We'd like to get yoirr feedback.

c | 18H000
3/15/2010

1 L * How Do You Like Our Website? -
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Healthy.comi

Newsletter Signup  Get your FREE subscription to The Heslthy Herald. This FREE
newsletter will keep you informed so you canrive your best fife~"
filled with frecdom. Get quick tips and news:-Receive exclusive
product offers and more, every week. Privacy Guaranteed.

l Eirst

Sign Up

[E-mail Address |[Last

Questions? We’re Here to Help Youl

If youhave product questions or need help with your order,
please contact our Customer Service Team.

Page 2 of 2

Shop With Cenfidence
Be Safe and Secure. Guaranteed!
Yeu'll pay nothing if unauthorized charges are madeto your ‘oredit card as a result of
shopping at 1-800-HEALTHY.COM. See ouf Safe Shopplng Guarantes.

Alt Informnation Is encrypled and tranamifted without risk using 4 Secure Sockets Layer
(SSL) protocol. Leam How We Protect Your Personal Data.

Free Shipping & Hassle-Free Retums
h retum the uriused portion for a

If, for any reason, you're with your p
prormpt and courfeaus refund or exchange Read our Shipping and Retum Policies.
Privacy Policy

We respect your ptivacy. Rest assured. We don't rent or sell your personal information to

. .
I Us: 0-1 HY 0-432-
Call ¥s: 1-800-HEALTHY (1-80 £849) anyone for any reason. Read our full Privacy Policy.

Emait Us: support@1800healthy.com.

e e s s e}

Copyright © 2010 1-300-HEALTHY.COM. All rights reserved. Deslgnéted trademarks
and brands are the property of their respective owners. Site by Explore Consulting.

The products and the elafms made aboyl specific products on or through this site have nol been evaluated by the
United Sitates Food and Diug Administeation and are not intended to diagnose, treat, cure or prevent disease. The
infomsition provided on this site is for informational purposes only and is not intended as a substitute for advice
from your physician or other health care p or any inf ined on or in any product label or
packaging. You shauld not use the information on this site for disgnosis or treatment of any health problem or far
p iption of any or other tre You should consult with g healt p before stading
any diet, exercise or supplementation program, before taking any medication, or i you have or suspect you might
have & heaith problem. Please view our full Terms Of Use and Disclaimer for more and the terms and
condiitions goveming your use of this $Re.

Al ﬁﬁline offers and prices are valfid foranfine purchases only, and may be different from those offered through
< other channels. We afe not responsible for pricing or typographical errors. Prices and promotions are subjectto
i . change without notice.
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| osticare® | | . Andin aﬁndmg that shecked “aven the researchers 78%nf bankrupt fi Iers had medical
insuratice at the start of their iliness, including 60.3% who had ... - .
healthyherald 1800hea|thy camlour-mlssion -

. Optichpl®

‘ 'Vatue Packages | -

: Hea!ﬂlPsk@ ' : Chomega is the ulttmate omega—B for mental emd!ional & physleal health Opttchol takes o
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Suppxemehi's

Home > About Us > Healthy.com »

Energy

)

Fast & Free Ship'ping

365-Day Money Back Guarantee

Heart Boues & Joints

Hair, Skin & Nalls

About Us
Wetcomé
Company Overview Hedtthy.com, the health search engine, powers your searches
Pariner infarmation at 1-800-HEALTHY.COM.
Car Unconditional Gusrantes o . . )
. sicet our Wellness Advisors The ‘mlsrsron of Healthy.com is to organize the world's heaith
information so you can learn, find and buy exactly what you
Qur Dadication to Quality : .
want,
Lifel.ab™ _
Varu® Quickly find what you need fo cultivate vitality and grow your
Healthy.com wellness.
Healthy V@

s> s N

get your Colalog

Questions?

Hood & Mind Weight

Page 1 of:

*/ Register | Logln | MyAccount | AboutUs | ContactUs

YourCart ..
2 itors | $119.98

I§earch | e

Buy Vitalive Now »

Supplements Solutions for Life About Us At Your Sorvice Be A Healthy Socialite
Vitalie ™ Shop by Health Concarn ) Wekeme Customer Support Join Cur nngr Cirgle
L#eR0D News, Education & Guidancs © Company Overview Shipping & Delvery Get Healthy Alerts on Twitter
Chomega® Nufrition & Ingredient Glossary Parner informetion Hassie-Free Ratums Share Ratings & Reviews
Rejuvs® Health. Beauty & Fiiness Reports Qur Unconditionat Guarantee Hore 1o Order Give Your Testimoniat
Osticared® interviews with Top Doclors Mest our Weliness Advisors Download an Order Form Ask Health Questions
Oplichok® The Healthy Herald™ Cur Dedication to Quality FAQs—Product Questions Ny Account
yahio Packages Weliness Wegk™ f.ifelab™ FaQe--Sorvice Questons Policies & Terms of Use
HegthPak® Healthy Q&8 Vuru® Duatly & Satistection Guarantee  Sitermap
Ageiass HealthPak™ Healthy.com Safe Shopping Guarantes
Chotestersi HealthPak™ Healthy TV® Refitt Rewards Replenishment
Supplements Made Easy®

. Wolcome to 1-800-HEALTHY.CON—the nulrition store for heaith enthustasts who know and appreciate the best. We deliver doctor-reconuniend
your doar-—saving you time and money. We're supplement specislists, with a unkjue setectign of advanced formulations. All are backed by our ex
Satisfaction Guarantee. Along with our unmatched supplements and risk-fres guarantes, you'll enjoy Fast Service, Free Shipping, and Big Savings ofupio

od vitaming and nutriional supplements to
clusive, Feel Good or s Free, 365-Day

55%. So, whether you're looking

to rejuvenate your skin, or revitalize your whole-hody, you'll find exactly what you warnit here at 1.800-HEALTHY.COM. We simplify supplements.

Qur guiding principle is the Golden Ruletreat others as you wish to be treated. And.as such, your well-being s our top priority. Our mission is to halp you enjoy the benefits of premium ‘
quality nutritional suppléments, as part of a healthy lfestyte, S0 you can five your dreams. Now's the time 1o invest in your wellness! Make your body & better place to five. Get rid of that ;
heavy, hatl-sick feefing once and for all. You'll find the absohie bast service and superior nutritional supplements here at 1-800-HEALTHY.COM.
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Page 2 of

Jealthy.com = . \) : . : e

i The Power of Purity o
We make sure our supplements avoid extended stays in warehouses, and that your packages gre at their best once thay arrive in your home: We send fresh from the producer (when
possible} and bypass middlemen, That means better quality supplements for you. We fake pride in évéry step of our service, too—fram the moment you interact with us on our webslte oron——

the phone, 1o the delivery of your supplements ... and everything in between. That's why we guarariiee & perfect supplement delivery for you. its all part of how 1-800-HEALTHY.COM is
changing the way America buys suppﬁemenis

Shop With Confidence
Be Safe and Secure. Guarsntesd!
i I You'll pay nothing if unauthorized charges are made to your credit card as a result of
fitled with freedom. Get quick tips and news. Recelve exclusive : psath pmgmg 1-800-HEALTHY.COM. Sae our Safe Shopoing Gusrantes.

Newsietter S!gnup Get your FREE subscription 1o The Healthy Herald, This FREE
newsletter will keep you informed so you can live your best ife—

product offers and more, every week. Privacy Guarenteed.

isee W Trustwave

All information is encrypled and transmitted without risk using & Secure Sockets Layer
{SSL) protocol. {eamn How We Protect Your Personal Dala.

_Free Shipping & Hassle-Free Returns
#f, for any reason, you're unsatisfied with your purchase, retum the unused portionfor a
prompt and courteous refimd or exchange. Read our Shipping ard Retumn Policies,

Privacy Policy
We raspect your privacy. Rest assured. We don't rent or sel your personal inforration fo
anyons for any reason. Read our full Privacy Policy.

%E—mail Address z First ”Last ; Sign Up

Questions? We're Here to Help Youl

If you have product questions or need help with your order,
please contact our Cusiomer Service Team.

Call Us: 1-800-HEALTHY (1-800-432-5848)

ch Do You Like Our Webslte? ;Ne d ;xke ia gst your feedback.

. Copyright © 2010 1-BOO-HEALTHY.COM. Al rights regerved, Designated trademaiks

The products and the dalms made about specific produets on or through this sife have not been evaluated by the .
Uned States Foad and Drug Administration and are not tended to diagriose, trest, cure or provent disease, The V'3 DTANS aro the property of thelr epactive ownars. Site by Explore Consulting

information provided on thig shte is for informationst purpoges only and is notinfended as 2 substitute for gdvice '

from your physiclan or other health care professionat or ary information contained on or in any product jabes or

packaging. You should notuse the information on this site for diagnosis or treatment of any heaith problem or for
prescripkon of any medation or other freatment. You should consult with & heatthoare professional before starting

sny diet, exercise of supplementation program, before faking any medication, ot If you have or suspect you niight

have a heaith problem. Pigase view our full Terms Of Uss and Disclaimer for more information and the ferms and

conditions goveming your use of this site.

Email Us: suppori@1800healihy.com.

All onling offers and prices are velid for ontine purchases only, and may be different from those offered through
oiher channals, We are not responsible for pricing or typographical erors. Prices and promotions are subject to
change without nofice,
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Search Results A
_ \3 Lo Register | Logtt | MyAccount | Abouttis | Contact Us
£ Fast & Free Shipping
TR L y S . . Your Cart
il ,%61 YT 365-Day Money Back Guaranfes Questions? ;
S XRACH Lot oo BN call 1_3.9 0-HE ALTHY 4 tems | $0.00

Suppiements " Energy

Home > Search Resulls >

Supplements

Q‘imﬁve@
LifeQl16®
Chomega®
Rejva®
Osticare®
Optichol®

Value Packages

HaalthPak®
Ageless HealthPak™
Choivsterol HealthPak ™

LA,
R
‘Laam roné

get vour catalog

Suppiements
Yigive™
LifeQ108
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[nutrition ]

Halr, $kin & Nails Heart Bones & Joints T oo & Mind Weight

healt

Veorr Search Results

Resuilts 1 - 10 for nutrition. (0.49 seconds)

Vitamins and Supplements Made Easy | 1-800-HEALTHY.COM [ Free Shipping
You grow old on the days your nutrition is poor. Vitalive surrounds you with a wall of .
tutritional protection to help you live better now. ...

www. 1800healthy.com/

Hair, Skin & Nails.
When you nourish your skin, hair and nails with gooed nutrition, ... Proper nutrition and

moisture retention give you lustrous, strong nails and thick, ...
www.1800healthy. com/Hair-Skin-Nailg

Nutrition & Ingredient Glossary
Nutrition & Ingredient Glossary. Adaptogens. Adaptogens are any natural, herbal
cormpound ... As a nutritional supplement and/or constituent of bread-making, ...’

www.1800healthy.com/Nutrition-ingredient-Glossary

Hair Skin & Nails ‘ '

And here's an added bonus these same principles for skin care extend to your hair and nails
Proper nutrition and moisture retention give you lustrous strong ...

www. 1800healthy.comvHome/Hair-Skin-Nafls -

Fithess Challenge

For this reason, there are some fundamentals of nutrition that apply to every one who's
moving and shaking. Whether it's tearing up some trails on your ...
www.1800healthy.com/Filriess

Company Overview

The Web's Fastest Growing Nutritional Supplement Store. Welcome Were glad youre here
1800HEALTHYCOM is the nutrition authority for the world's most ...
www. 1800healthy.corm/Home/Company-Overview

Fatigue

Osticare's combination of magnesium and calcium is the best nutritional luliaby Many of our
customers wont ... You Grow Old On Days Your Nutrition Is Poor ...
www.1800healthy.com/Home/Fatigue

Golf Course
Nutrition Is the Key to Getting The Most Out Of Your Game ... Good nutrition is one of them

In fact along with hydration nutrition is one of the tactics ...
www, 1800healthy.cor/Home/Golf-Course

‘Mental Concentration

When we skimp on nutrition — which most Americans do — our brain loses out big ...
Americans bodies are hungry for some good nutrition And if our bodies are ...
www. 1 800heaithy.oomlHomelMental-Concentraﬂon

Campaign Trail

While it cant replace every area of health you neglect on the campaign trail good nutrition
can help tremendously And when a good homecooked meal is weeks ...
www. 1800healthy.com/Home/Campaign-Trail .

Solutions for Life Abom.w. At Your Service Bo A Healthy Sociafite
Shop by Health Convam Welcome Customer Support Join Ouwr inner Citcle .
News, Educstion & Guidance Company (verview Bhipping & Defivery Get Realthy Alerts on TJ:BHO0 1!
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Search Results o Page 2 of -

Chomega® Nufrition & Engré . )’Jiossary Pariner informatior: Hassfe‘ }mums Share Rafings & Reviews
Rejuve® Health, Beauty &?rgsess Reports  Our Unconditional Guarantes How to Gider Give Your Testimondal
Osticanet L interviews withi Top Doctors Meel our Wellness Advisors  Download an Order Form  Ask Health Questions
Optichold® The Healthy Heraid™ Our Dedication to Quality FAQs—Product Quastions Ry Account

vatue Packages : Weliness Week™ Lifelab™ FAQs--Service Questions Polictes & Terms of Use
HeathPak® Healthy Q8A Vuru® Quality & Satisfaction Guaraniee Sitermap
Ageless HoallhPak™ Healthy.com Safe Shopping Guarantes

" Cholestero! Heat!h?gkm o Heai‘i«y W@ Refilt Rewards Rep!amshmem

Supplements fMade Easy®

Welcome to 1 -BOO-HEALTHY COM-—the nutrition store for heaith enthusiasts who know and appreciate the best, We defiver domw'xecomnmded vitaming and nutritional supplements to
your door——saving you time and money. We're supplerment speciafists, with a unique selection of advanced formulations. All are backed by our exclusive, Feel Good or 's Frae, 385-Day
Satisfaction Guarantee. Along with our unmatched supplements and risk-free guarantes, you'l enjoy Fast Servics, Free Shipping, and Big Savings of up to 55%. So, whether you're looking
to rejuvenate your skin, or revitalize your whole-body, you'lf find exactly what you want here at 1-800-HEALTHY.COM. We simplify supplements.

Driven by Service
Qur guiding principle is the Golden Rule—treat athers as you wish to beé treated. And as such, your well-being is our top priority. Our mission is to help you enpy the benefits of premium
quality nutritiona! supplements, as part of a healthy lifestyle, so you can five your dreams. Now's the time 1o invest in your weliness! Make your body & bstter place to live. Getrid of that
heavy. half-sick feeling once and for all. You'lt find the absolute best service and superior nutritional supplements here &t 1-800-HEALTHY.COM.

The Power of Purity
We make swre our supplements avoid extended stays In warehouses, and that your packages are &t their best ence they arrive in your home. We send fresh from the producer (when
possible) and bypass middlemen. That means better quafity supplements for you. We take pride in every step of our service, too—from the moment you Interact with us on our website or on
the phone, to the delivery of your supplements ... and everything in between. That's why we guarantes a perfact supplement defivery for you. I£s alt part of how 1-800-HEALTHY COM is
changing the wey Ametica bxiys supplements.

© Newsfetter Signu your FREE subscription -Healtfy Herald. This o onfidence
N fetter Sign D Get FREE subscription to The Healthy Herald. This FREE : Shop With Confid
' newsletier will keep you informed so you can live your best ffe— Be Safe and Sscure. Cuarantaed]
v : eoei*. p You'll pay nothing if unauthordzed charges are- made to your credit card as a result of
mmﬁm'mﬁqiﬁm a’;f gmﬁw:;;?sm shopping at 1-800-HEALTHY.COM. See our Safs Shopping Guarantes.
N week. A\t . .

" " - 1 )] .- Do ) o
{E-ma" Address First f }LaSt § Sign Up ; ﬁ-ﬁ xnformatm is encrypted and transrifted without risk using & Sscure Seckets Layer
. P {SSL) protocol. Learn How We Protest Your Peraonal Date.

Questions? We’re Here to Help Youl © . for any reason, you'e unsalisfied with your purchase, retum the ufiused portion for a
' P prompt and courteous refund or exchange. Read our Shipping and Refum Poiidies.

¥ you have product guestions or need help with your order,

. . : Privacy Policy
please contact our Customer Service Team. © " We respect your privacy. Fest assured. We dorl rent of sell your personal informtion fo

anyone for any reason. Read our full Privacy Policy.

Call Us: 1-800-HEALTHY (1-800-432-5848)

Emall Us: suppori@1800hsalihy.com. How Do You Like Our Website? d tke to got your foscback,

The products and the claims made about speciic products on or through ihis sife have riok been avaluated by the  COPYIGNt ©2010 1'““’"5“”’«'?0”‘ A"&:i"fwgsm;:; ﬁﬁ;f:mgm
United States Food and Drug Adminfstration and are not intended to diagross, treat, cure or prevent disease, The & Prands are the property of thelr respe - . g
information provided on this sile is for informalional purposes only and is not intended as a substitute for agdvice
from your physican or ofher health care professional or any Informeation confained on or 1 any product label or
packaging. You should riot use the Information on this site for diagnosis or trestment of any heaith problem or for
prescription of any medication or other reatment. You should consult with a heaithcars professional before stadig
any diet, sxercse or supplementakon program, before taking any meaication, or if you have or suspect you might
nave a heelth problem. Plegse view our fdl Terms Of Use and Disclaimer for more information and the temmns and
conditions governing your use of this site.

All online offers and prices are valid for online purchases only, and may be different from those offered through
other channels, We are not responsible for pricing or typographical errors. Prices and promotions are subject to
change without notice.
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Your Cart
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Call1-800-HEALTHY
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Home > About Us > Hesithydbir ¥

Welcome

Company Gverview Healthy.com, the health search engine. powers your searches

Partner information at fmoo.imyzlﬁooa.
ur Uncondiionst Guarantee S .
The mission of Healthy.com &0 organize the world's health

Meet our Weliness Advisors e
v T information sd you can ledm, find and buy exactly whatyou

Quy Dedication to Quality want.

Lifetab™

Vurus Quickly find what you need to cultivate vitality and grow your
¢ Testiycom weliness.

Buy Vitalive How »
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;o @ www.healhy COM.Co

chdmega

. Ghumega@ Why nsk your health wnh a lwqualnty ﬁsh oﬂ? Chnmega is. the ummate omega 3 for mental
emotional & physical health. ... -
. www.1800healthy. Gwc.hm.es.a. R '

. Chamgga i& the ummale omega~3 for menial emouanal & physucal heallh Supports healthy mood welght Julnts

-and heart health. ...
vwvw ‘tB(Ilheaﬂhy cam/SupplemeMs

and heart heaith. Feel the power of purity ...
VAW, 1800heaﬂhy coWWelght 2 . .

. g less Healﬁ‘lpag"“

- _Cﬁun:iega is the ummate omega—3 for mentai emotlonal& physwal heal!h o Comams a month‘s supply of Vnalnre :
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: wwwvwebmd comlcholesterni Ichulwerul-an&tnglycendes-tests
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- lipid'panel, and LDL test. .
wwwwebmd comldlolesterol itest&fur-hvgh-cholesterol-hpld-panel

: '.:&ds by Gaogle

' "Save up to 50% oft Affordable Blood Tests,’ near -
. ,yeurznp mde.
* www,gconolabs.com

" Test yuur Clmleswrol frm Home.Fast’ Easy
© Results, Fast - Ship,Shop & Save
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- Shipping..
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Int. CL: 5

Prior U.S. Cls.: 6, 18, 44, 46, 51, and 52

United States Patent and Trademark Office

Reg. No. 2,702,920
Registered Apr. 1, 2003

TRADEMARK
PRINCIPAL REGISTER

1800HEALTHY.COM

1-800-HEALTHY.COM, INC. (DELAWARE COR-
PORATION)

1437 OLD SQUARE ROAD SUITE #106

JACKSON, MS 39211

FOR: PRESCRIPTION PHARMACEUTICAL PRE-
PARATIONS AVAILABLE TO CONSUMERS
THROUGH MAIL ORDER PHARMACY SERVICES,

FOR USE IN A VARIETY OF HEALTHCARE AP- .
PLICATIONS, INCLUDING THE TREATMENT OF .

DISEASES EFFECTING ORGANS, MEMBRANES,
CELLS AND CHROMOSOMES, METABOLISM,
HOMOEOSTASIS, AND THE HEALTH OF BODY
SYSTEMS, NAMELY, THE ENDOCRINE, SKELE-
TAL AND SKIN, MUSCULAR, CARDIO-VASCU-
LAR, LYMPH-VASCULAR, DIGESTIVE,
EXCRETORY, RESPIRATORY, NERVOUS, AND

REPRODUCTIVE SYSTEMS; NUTRITIONAL PRO-
DUCTS, NAMELY, NUTRITIONAL SUPPLEMENTS,
MEAL REPLACEMENT SUPPLEMENTS, HERBAL
SUPPLEMENTS, VITAMIN SUPPLEMENTS, MI-
NERAL SUPPLEMENTS, AMINO ACID SUPFPLE-
MENTS, AND NUTRACEUTICAL SUPPLEMENTS
IN THE FOLLOWING DOSAGE FORMS - POW-
DERS, BARS, LIQUIDS, CAPSULES, SOFTGELS
AND TABLETS, IN CLASS 5 (U.S. CLS. 6, 18, 44, 46,
51 AND 52).

FIRST USE 2-10-2000; IN COMMERCE 2-10-2000.
SN 75-983,082, FILED 8-3-1999.

PAM WILLIS, EXAMINING ATTORNEY




Int. Cl.: 35

Prior U.S. Cls.: 100, 101, and 102
Reg. No. 2,908,889
United States Patent and Trademark Office Registered Dec. 7, 2004

SERVICE MARK
PRINCIPAL REGISTER

1-800-HEALTHY.COM

1-800-HEALTHY.COM, INC. (DELAWARE COR- FIRST USE 5-0-2004; IN COMMERCE 5-0-2004.

PORATION)
1437 OLD SQUARE ROAD, SUITE #106

JACKSON, MS 39211

FOR: TELEPHONE SHOP AT HOME SERVICES
AND ON-LINE ORDERING SERVICES FEATUR-

ING DIETARY SUPPLEMENTS, IN CLASS 35 (U.S.
CLS. 100, 101 AND 102). @ PAM WILLIS, EXAMINING ATTORNEY

SN 75-771,490, FILED 8-3-1999.




@a‘\'\tﬂl

WUnitel States Patent and Trabemark Office

Reg. No. 3,920,303
Registered Feb. 15, 2011

Int. Cl.: 38

SERVICE MARK
PRINCIPAL REGISTER

Dhid SH g ppes

Director of the United States Patent and Trademark Office

HEALTHY TV

1-800-HEALTHY.COM, INC. (DELAWARE CORPORATION)
834 WILSON DRIVE, SUITE B
RIDGELAND, MS 39157

FOR: STREAMING AUDIO AND VIDEQ MATERIAL OVER THE INTERNET IN THE FIELD
OF PHYSICAL AND MENTAL WELLNESS, IN CLASS 38 (U.S. CLS. 100, 101 AND 104).

FIRST USE 3-5-2010; IN COMMERCE 3-5-2010.

THE MARK CONSISTS OF STANDARD CHARACTERS WITHOUT CLAIM TO ANY PAR-
TICULAR FONT, STYLE, SIZE, OR COLOR.

NO CLAIMIS MADE TO THE EXCLUSIVE RIGHT TO USE "TV", APART FROM THE MARK
AS SHOWN.

SN 77-621,270, FILED 11-25-2008.

KEVON CHISOLM, EXAMINING ATTORNEY
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Past website

@ Healthy.com™

e« HsMCEREER IS » ek Rsransy

sl bt fase bl
oty Heasth isaens

Currept Bank acct

Al TR AR R OT -

Current Email

—-BeWell---

Dave Robertson
(562) 8625202
dave@healthy.com

Domain ownership--created in 1994

Healthy.com—Whois registration
Visit AboutUs.org for more information about HEALTHY.COM AboutUs: HEALTHY.COM
Registrant: Make this info private
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Robertson, Dave

10339 Tristan dr

10751 G lakewood blvd
Downey, CA 90241

US

Domain Name: HEALTHY.COM
Administrative Contact , Technical Contact :
Robertson, Dave

dave@knowrules.com

10339 Tristan dr

10751 G lakewood blvd

Downey, CA 90241

UsS

Phone: 562-862-5202

Record expires on 22-Aug-2010 Renew this domain
Record created on 23-Aug-1994
Database last updated on 27-Jun-2006

Domain servers in listed orde_r: Manage DNS
NS1.BAFFLED.COM ' _ 208.78.243.71

NS2.BAFFLED.COM 208.78.243.72

Current Registrar: NETWORK SOLUTIONS, LLC.

IP Address: 208.78.243.85 (ARIN & RIPE IP search)
IP Location: US(UNITED STATES)-CALIFORNIA-SAN JOSE
Record Type: Domain Name
Server Type: Apache 2
Lock Status: clientTransferProhibited
Active
WebSite Status: - -

====Current site- 5/2011

Healthy17
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Internet Archive Wayback Machine , Page 1 of1

ANTERNAT ARCHIVE

o Enter Web Address: |htip:// } [

Searched for hitpy//wwiv.healthy.com ) : 36 Results

Adv. Bearch Compare Atchive Pages

NEW! A beta version of an updated Wayback Machine interface and index (with more recent results) is now in testing! You can try <nrsn_mwhe_mﬂ_u9;m> at the
test site waybackmachinie org for improved resuits, Note that avaitability and functionality of the beta will fluctuate during the test period.

Note same dupnwms are not shown Seedll,
* denotes when site was updated.
Material typicilly beconies ava(lable here 6 months or more after collection, with some excep

Seg FAQ,
Archived Results from Jan 01, 1996 - latest

""{996 199'7> 1998 © 1999 . 2000 20"01 2002 2003 2004 2005 2006 2007 2008 2009 2010 201_1
(5] ) ol .0 : o v [¢]
" pdges 2 pages 1 pages 3 paggs 9 pages 4.pages 1 pages péges pages pages pages 7 pages 6 pages pages pages pages
Dec 12,1998 * Jap 26, 1999 * | * Mar 28, 2002 .
20,1999 * Mo
Home | Help

Intemet Archive | Terms.of Use | Brivacy Pelicy

18H007.
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HealthWorld Online Home Page - HealthWorld Online . : | ~ Pagelofl

Hoine of
"SelfwManaged

N5 M berghxp_

@ N ewsletter

=

Homepage  Library University Marketplace  Health Clinic =~ Wellness Center
Fitness Center News-Room Association Network Public Health Self Care Central Nutrition Center

Best viewed With these browsers.
(click on them to download the latest version!!!)

CyberCoin Transactions by:
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HealthWorld Online Page 1 of 1

P :

N ngcom_g Center ]

‘ ﬂ (_’pr_rarjan
1@ Professiggal

1@ Membershlp_

Homepage Library University Marketplace Health Clinic Wellness Center
Fitness Center News Room Association Network Public Health Self Care Central Nutrition Center

Best viewed with these browsers.
(click on them to download the latest version!!!)

©1997, HealthWorld Online. All rights reserved.
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HealthWorld Online _ Page 1 of 1

‘ HealthWorid Online

Rt HealthWorld Village Map
@ Welcome Center

' ﬁ zrpfesmoggl Ctr.
@ Free Newsletter

| a 0. ! 0 lillllitle—s

[ ﬁiBgﬂmﬁue
[gl There is in all things, a hidden wholeness.

Homepage Library University Marketplace  Health Clinic =~ Wellness Center
Eitness Center News Room Association Network Public Health Self Care Central Nutrition Center
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HealthWorld Online Page 1 of 1

[g] ‘HealthWorld Online

R [X] Healthworld Village Map
@ Welcome Center '
& OuickN'Dex

%@ Site Search

& Free Medline

@ Disease Center

@ Alternative Med,
£ Referral Network

2 Health Columns
@ Global Calendar
@ Disenssion

@ Cybrarian

& Professional Ctr.

"There Is in all things, a hidden wholeness.

Homepage Library University Marketplace  Health Clinic ~ Wellness Center
Fitness Center News Room Association Network Public Health Self Care Central Nutrition Center
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Page 1 of 1

Marketplace - HealthWorld Online

¢ Homepage

% QuickN'Dex

@ Site Search -

g Medline

. @ Forums
@ Calendar

‘4 Healthy News
& Marketplace
% Health Food Store
& Bookstore
& Diseases/Conditions
& Alternative Therapy
% Cybrarian :
@ Library
© Health Clinic :
& Laboratory Services
& Nutrition Center

& Fitness Center

% Wellness Center

& Self-Care Central

& University
& Association Network

- @ Public Health e
Center :

@ Legal/Legislative

ﬁNews Room

& Professional Center

@ Info/Opportunities
@ e-mail HealthWorld
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HealthWorld Online : : Pagc lofl

HealthWorld Online

L men o HealthWorld Village Map
| @ Welgome Cente

1 gefgrl;g_l Ngm

| @ Health Columns
) ﬁ Glo[gg! Calendar

i ﬂ Free Newslgtte
| & Opportunities
| & Healthy Travel
' [X] There Is in all things, a hidden wholeness.

Homepage Library University Marketplace  Health Clinic = Wellness Center
- Fitness Center News Room Association Network Public Health Self Care Central Nufrition Center
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Page 1 of 1

Marketplace - HealthWorld Online

& Homepage
& QuickN'Dex
& Site Search
£ Medline
& Forums
" g Calendar
-4 Healthy News
& Marketplace
% Health Food Store
& Bookstore
@ Diseases/Conditions

& Alternative Therapy
@ Cybrarian :
& Library

& Health Clinic

@ Laboratory Services

€ Nutrition Center
& Fitness Center

& Wellness Center
@ Self-Care Central

@ University
& Association Network

& Public Health
Center

- & Legal/L egislative
@ News Room
@ Professional Center
@ Info/Opportunities
@ e-mail HealthWorld
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HealthWorld Online

Page 1 of 1

’@:]" HeéalthWorld Online

§ G manotrccu..

& Welcome Center
= Ql_!ig._'l).gx.

@ Health Columns
| @ Global Calendar
& Discussion
ﬁ berarla

1 ﬁ Oppoggumtlg

| @ Healthy Travel

[X] Heatthworld Village Map

[x] Thereisin al things, a hidden wholeness.

Homepage Library University
Fitness Center News Room Association Network Public Health Self Care Central

Marketplace

Health Clinic

./

Wellness Center
Nutrition Center

Y .

18H008.



‘News Room - HealthWorld Online

Page 1 of 1

| [X] Visit Our Bookstore.

% Homepage
@ QuickN'Dex
% Site Search
& Medline
& Forums
& Calendar
- & Healthy News
& Marketplace
& Health Food Store
@ Bookstore
% Diseases/Conditions
@ Alternative Therapy
& Library
& Health Clinic

& Nutrition Center

& Fitness Center

@ Wellness Center

& Self-Care Central

@ University

@ Association Network

@ Public Health
Center

@ Legal/Legislative
@ News Room
@ Professional Center

. @ Info/Opportunities
@ e-mail HealthWorld

[ HealthWorld Onlme Daxly Iealth Newswires
L4 D .l -1-? N y

o lealthWorld Onhne Blweekly E—N ewsletters
I He:. \ da

O Media Rggource Cegte
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HealthWorld Online

Page 1 of 2

[_SEJ HealthWorld Online

[ | Welcome Center

[ Health
Conditions

"] Women's Health

[ ]Men's Health

[“] Children's Health

[ 1Columns

[ E-Newsletter
'~ [ ] Discussion

' HealthWorld Village Map

[ ]Health Calendar
. [“]Free Medline

[ ]Cybrarian Serv,

[ ]Healthy Travel

[ | Bookstore

[ ] Association Net.
[]o pgortumtles

. ""5‘3&5!]&{2 iz @ consumation of a love affair

gy, - .- [ e l

-~ Free
- Newsletter

Flato 8

1

=~ Online Support Groug-gv Are Favored

Ec] Search

- - for Embarrasing Conditions ﬁ,

- -
- [ =

Welcome Center  Library
About HealthWorid Free MEDLINE Search

Membership Medical Reference
HealthWorld Online
Tour

Advisory Board _
Ratings of HealthWorld C . EXper
What Industry is Saying Healthy Ugdat

What Media is Saying

Journals

Hgalth Audio Labrag(
Leading Edge |

Nutrition Center

Healthy Kitchen
Nutritional Programs

Family Health

-Women's Health
Children's Health

Men's Health Dietary Supplements
Elder Health Nutrition Info Center
: Vaqcinations Nutrition Resource

Center

Alternative Health Referral Network

Health Clinic
Family Health Center

Diseases & Conditions

Alternatlve Theragles
rofe al R:

Laboratogg Tesgt S
Emergency & First Aid
Audio Clinic

Fithess Center

Fithess & Your Health
Nutrition & Fitness
Mental/Emotional Fithess
Training Fltne3§
Programs

Sports Medicine

Fitness Info. Center
Special Populations
Fitness Resource Center

Associations

Search Tips | Additional
Searches

Market Place

Bookstore
Health Food Store

Healthy Travel

Wellness Center

Mmd/Bod Hea th

Healthy Agin q
Healthy Stre§
Spi r & k

Creanve Journal
HealthyCash

Professional
Center
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HeaithWorld Online : | Page 2 of 2

Trad : As : omatwns

_Elm_._.servm.e_ |
Prof. Marketplace

 Prof. Resource Center

Vlsion are

Discussion’ E-Newsletbers News Room Speaker s Network

Mat’s the ng_z?

Health University Public Health Ctr. Healthy Travel NPICenter.com
Online CE Courses 'Legal & Legislative Ctr. Business-to-Business
Audio Courses Forums (Natural Products Ind. )
Educational Institutes d ; N W
Medical Schools _

ealth Tr IR. 8. Id. stry, 3
Global Hegrm Cente Trgvel Gga Press Ronm
Customer Servi Iindustry -Regulations
Sgemal ' Retallegg Center
Convention/Conferences NPI Library - -

Newsletter
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HealthWorld Online

Page 1 of 2

[;:i] HealthWorld Online:

[ ]Welcome Center
[ ]Health
‘Conditions
[ 1Women's Health
[ 1Men's Health

[ | Children's Hea!ﬂ_a#

- [-1Columns
[ ]E-Newsletter

- [*] Discussion
[ ]Health Calendar
[ |Free Medline -
[-]Cybrarian Sery,
[ ] Healthy Travel
[-1Bookstore
[ ] Association Net.
[ ]Opportunities

E;] HealthWorld Village Map

[]Contact Us

Eec] Quite mind cureth all.

[ .

Online Support Groups Are Favored -
for Embarrasing Conditions L.

Welcome Center
About HealthWorld
Membership
HealthWorld Online
Jour

‘Advisory Board

Ratings of HéalthWorld
What Industry is Saying
What Media is Saying

Family Health
Women's Health
Children’s Health
Men's Health
Elder Health
Vaccinations

Alternative Health

| Free
Newsletter

=

|

[g] Search

Medlgg' l Reference
Joumals

Healthy' Updafe

Nutrition Center

l;leal:thy KltCl_’]ﬁ
Nufritional P !

N.ut[mon » Info ' Cente

Nutrition Reésource

Center

Referral Nefwork

Health Clinic
Far_mly Health Cente
Di & Conditi

Alternatlve Theragle v
Professional Referrals
sts

Laboratory T

Emergency & 'Flrst Aid
Audio Clinic

Fitness Center
Fltness & Yo Health
N trition & Fitne

Trammg Fltﬂes
Programs :
Sports Medicine
Fitness Info. ~

Sgecial Pogu!ation

Fitness Resource genter

Associations

Search Tips | Additional
Searches

Market Place
Bookstore

Health Food Store
Healthy Travel

Weliness Center
MmdlBady Heglth
Mind/Body Exer

Greatgvg Joumal
HealthyCash

Professional
Center
18H008



HealthWorld Online Page 2 of 2

\ﬁswn Oare

Discussion E-Newsletters News Room - Speaker's Netwol_.'k

Speaker Search

Wha‘t's the Buzz?

Health UmverSIty Publlc Health Ctr. Healthy Travel NPICenter.com
cation Business-to-Business
(Natural Products Ind. )
y Industry Newsy

Gldb.alltt_eﬁlth Cente Travel Gear' .

Retallers Center
Conventlon/Conferences NP1 Library

Newsletter
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HealthWorld Online - Home of Self-Managed Care - Healthy Ling, Alternative Therapi... Page 1 0of2

[X] | welcome [X] HealthWorld Village Map
Center ‘

Health
Conditions

[¥] | Healthy
Woman |

| 'Healthy Man

[x]
Healthy Child

%]

[X] | Healthy Aging
E-Newsletter

[%] | Columns -

Interviews

P NI RS Y I Ef ey e
T L HTTUBINIGE Le palie i Maturng

| %] |Health
. Calendar
| Free Medline

Cybrarian Serv.

| | Vitamin Store.

Contact Us

x]
[x]
Healthy Travel
[x]
[x]

| [X] cures and the doctor sends the bill

Free Newsletter Headline News Site Séarch
N Breakthrough On Chromosome 21, Linked To Down
E3 Syndrome : &

" Enter email and hit "go.” More news Need help?
Welcome Center Family Health Center  Natural Health Clinic We-l’l-néss Center
About HealthWorld  Healthy Woman Health Conditions Mind/Body Health
Advisory Board Healthy Child Alternative Therapies Mind/Body Exercises
HealthWorld Tour Healthy Man Professional Referrals Healthy Aging :
HealthwWorld News  Healthy Aging Laboratery Tests Healthy Stress
Kudos Vaceinations Emergency & First Aid Spirituality & Health
What Media is Saying Audio Clinic Creative Journal

Media Resource ‘ ~ Self-Care Central

18H008




HealthWorld Online - Home of Self-Managed Care - Healthy Living, Alternative Therapi... Page 2 of2

Center

' Alternative Med.

Acupuncture
Ayurveda
Chiropractic
Herbal

. Homeopathy

Osteopathy

Chinese Medicine

Mind/Body Medicine
‘Naturopathic
Medicine

Health University
Online CE Courses
Audio Courses
Educational Institutes
Medical Schools

Expért Columns
Integrative Medicine
Natural Medicine

~ Res.

Mind/Body Health
Mind Over Matter
Under. Homeopathy
The Healer Within
Keeping Fit

Less Toxic Living
Healthy Recipes
Chinese Medicine
Echoes of Silence

- Healthy Shopping

Bookstore

* Healthy Travel

Referral Network

Acupuncture

Bodywork

Chelation Therapy
Complementary Medicine

Environmental Medicine
Guided Imagery
Holistic Health Care
Homeopathy
Naturopathic Medicine
Vision Care

Natural Health Library

Daily Health Newswire
Columns from Experts
Leading Edge Interviews
Medical Reference
MEDLINE Search
Cybrarian Service
Health Audio Library
Govt. Health Information

Discussion

Health Freedom

Gen. Modified Food
Integrative Health Care
Vaccination Question
Mind-Body-Spirit Health
Qigong/Taiji

About Forum Managers

Speakers Network

Speaker Search

Tips for Speakers

Tips for Event Planners
Speaker's Application
Global Health Calendar
E-Mail Speakers Net.

Nutrition Cenfer

Healthy Kitchen
Nutritional Programs
Dietary Supplements
Nutrition Info Ctr.
Nutrition Resource Ctr.

Professional Center

Professional's Guide
Key Resources

Prof. Research Center
Professional Referrals
Prof. Services

Prof. Resource Center

E-Newsletters

Healthy Update
NPICenter Update
Healthy Travel Update-

Healthy Travel

Healthy Vacations

Spas Worldwide

Trave! Club

Create your Own Group
Travel Resource Center
Travel Gear

Customer Service
Specials
Convention/Conferences
Newsletter

Fitness Center

Fithess & Your Health
Nutrition & Fitness
Mental/Emotionatl -
Fitness

Fitness Programs

" Sports Medicine

Fitness Info. Center
Special Populations
Fitness Resource
Center

Association Network

Professional
Associations
Consumer Health
Groups
Consumer Org.
Database

Interviews

Nutrition Experts
New Paradigm

_Leaders

Making a Difference
Leaders in Self-Care

NPICenter.com

Industry Newswire
Product Showcase
Company Profiles .
Company Directories
Industry Regulations
Industry Calendar
Press Room

NPI StockWatch
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HealthWorld Online - Home of Self-Managed Care - Healthy Living, Alternative Therapi... Page 1 of 2

Welcome [X] HealthWorld Village Map

= 4

Center

Health
Conditions
Healthy
Woman

Healthy Man

:
[x] | Healthy Child
x]

Ed

]

Healthy Aging

Ed

E-Newsletter

Interviews

[x] | Cotlumns
[x]

) |Heatth
Calendar

 Free Medline

Healthy Travel

[x]
[%] | Cybrarian Serv.
%]
[x]

Herbs &

Vitamins.

[x] | Contact Us

B E&] is in all things...a hidden wholeness.

. Free Newsletter Headline News Site Search

Significant Growth in Consumption of Ephedra Products
with Few Adverse Reports, Andersen Survey Finds

nr email and hit "go." more news e help?

. Welcome Center  Family Health Center Natural Health Clinic  Healthy Shopping
About HealthWorld Healthy Woman Health Conditions Healthy Home.
Advisory Board Healthy Child | Alternative Therapies  Beauty & Spa
HealthWorld Tour-  Healthy Man Professional Referrals  Mother & Baby.
HealthWorld News  Healthy Aging - Laboratory Tests Healthy Travel
Kudos Vaceinations Emergency & First Aid  Fitness Products. -

' What Media is Audio Clinic Herbs & Vitamins.

18HO009



Saying

Media Resource

Center

Alternative Med.  Referral Network

Acupuncture Acupuncture

Ayurveda Bodywork

Chiropractic Chelation Therapy

Herbal Complementary Medicine
- Homeopathy Environmental Medicine

Osteopathy Guided Imagery

Chinese Medicine  Holistic Health Care
Mind/Body Medicine Homeopathy :
Naturopathic Naturopathic Medicine
Medicine Vision Care

Health University Natural Health Library

"Online CE Courses 'Daily Health Newswire
Audio Courses Columns from Experts

Educational Leading Edge Interviews

Institutes Medical Reference

Medical Schools MEDLINE Search
Cybrarian Service
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Healthy Eating
Contact Us

Welcome to Healthy.com

Devoted to helping you stay healthy

This site is totally devoted to creating health. To generating health and wellness rather than dealling with the issues that arise from not
maintaining good health.

Hydration: Facts and Fiction

Thursday, July 29th, 2010 Posted by Rob

When if comes to hydration there are many more facts to report than fiction. The most important thing to remember about proper
hydration is that, not all hydration is created equal. For exarmple; one cup of coffee is not equal to one cup of water. That’s because

web.archive.org/web/20110207235258/http:/healthy.com/ 13
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coffee is a diuretic — so are many other beverages, such as tea and soda.

Proper hydration is essential to good health, and necessary for the prevention of dehydration. ..
Signs and symptoms of dehydration mclude:

Mild to excessive thirst
Fatigue

Headache

Dry mouth

Little or no urination
Muscle weakness
Dizziness
Lightheadedness

Mild dehydration rarely results in complications — as long as the fluid is replaced quickly — but more-severe cases can be
life-threatening, especially in the very young and the elderly. In extreme situations, fluids or electrolytes may need to be
delivered intravenously.

View Full Story

Story Two

Sunday, April 26, 2009 727 AM Posted by Someone

Mauris vitae nisl nec metus placerat consectetuer. Donec ipsum. Proin imperdiet est. Sed lacus. Donec lectus. Nullam pretium nibh ut
turpis. Nam bibendum. In nulla tortor, elementum vel, tempor at, varius non, purus. Mauris vitae nisl nec metus placerat consectetuer.
Donec jpsum. Proin imperdiet est. Phasellus dapibus semper urna. Pellentesque ornare, orci in consectetuer hendrerit, urna elit
eleifend nunc, ut consectetuer nisl felis ac diam.

View Full StoryView Comments

o Aliquam tempus

Mauris vitae nisl nec metus placerat perdiet est. Phasellus dapibus semper urna. Pellentesque ornare, orci in consectetuer
hendrerit, volutpat.

« Pellenteque ornare

Nec metus sed donec

Magna lacus bibendum mauris
Velit semper nisi molestie
Eget tempor eget nonummy
Nec metus sed donec

Velit semper nisi molestie

Eget tempor eget nonurmmy
Nec metus sed donec

o O 0 0 0O 0O 0O o

o Turpis nulla

Nec metus sed donec

Magna lacus bibendum mauris
Velit semper nisi molestie
Eget tempor eget nonummy

web.archive.org/web/20110207235258/http://healthy.com/

o 0 0O ©o
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Magna lacus bibendum mauris
Velit semper nisi molestie

Eget tempor eget nonummy
Nec metus sed donec

0 0 0o o

« Bibendum mauris

Nec metus sed donec

Magna lacus bibendum mauris
Velit semper nisi molestie
Eget tempor eget nonummy
Nec metus sed donec

© 0 0 o0 ©o

Copyright (c) 2010 Healthy.com

web.archive.org/web/20110207235258/http://healthy.com/ 3/3



EXHIBIT RR




£

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In re Trademark Registration Nos. 3,787,695 and 3,866,133 for the mark HEALTHY.COM

DAVID ROBERTSON, ) _
' ) Cancellation No. 9205361
Petitioner, ) Reg. No. 3,787,695; 3,866,133
)
V. )
)
1-800-HEALTHY.COM, INC., )
)
Registrant. )
)
Propounding Party: Registrant 1-800-HEALTHY.COM, INC.
Responding Party: - Petitioner David Robertson
Set Number: One

PETITIONER’S SUPPLEMENTAL RESPONSES TO REGISTRANT 1-800-
HEALTHY.COM, INC.’S FIRST SET OF INTERROGATORIES

Pursuant to Fed. R. Civ. P. 33, Petitioner David Robertson (“Petitioner”) hereby
brovidés the folldwing objections and responses to Registrant 1-800-HEALTHY.COM, INC.
(“Registrant”) First Set of Interrogatories; |

PRELIMINARY STATEMENT
Responding Party has not yet cémpleted is investigation relating to the facts of this action
and has not completed discovery in this action. The responses provided herein are based upon
the information presently available to Responding Party. Responding Party reserves the right to
amend or further sui)plement its responses. Responding Party reserves the right to object to'any

V interrogatory on any grounds. Responding Party reserves the right to object to the use of the




information provided in the response to any interrogatory. Responding Party has made good
faith and reasonable efforts to respond to each interrogatory to the extent Responding Party
understands the interrogatories. To the extent any interrogatory requires Responding Party to
investigate information required for a response, Responding Party has exercised reasonable

diligence to obtain any such information.

Consistent with its obligations pursuant to the Federal Rules of Civil Procedure and in a
good faith attempt to respond, Responding Party has contacted those persons and made a duly
diligent search of those records most reasonably believed to possess or contain information

responsive to any individual interrogatory. Responding Party’s responses are complete to the

extent reasonably achievable but Responding Party does not, and could not possibly, represenf |
that these responses reflect or include “all” potentially responsive information located anywhere
accessible to Responding Party. Rather, the scope of the investigation being conducted to locate
responsive information has been limited to making inquiries to those individuals most likely to
be knowledgeable about the specific matters at issue, and to reviewing Responding Party’s files
| in which information related to such matters ordinarily would be expected to be found.

By making these responses, Responding Party does not concede that the information
sought is relevant. Responding Party makes these responses without in any way intending to
waive or waiving, but on the contrary, intending to preserve and preserving: (a) the right to
‘object on any grounds to the use or introduction into evidence of the information provided in
response to the Interrogatories; (b) the right to object to the use of these responses in any
subsequent proceeding in, or the trial of, this or any other action on any grounds; (c) the right to

object to the introduction of these responses into evidence; and (d) the right to object on any



N

ground at any time to other interrogatories or other discovery involving the subject matter

thereof.

Responding Party has made réasonable efforts to respond to each interrogatory to the
extent it has not been objected to, as Responding Party understands and interprets the
interrogatory. To the extent that Propounding Party asserts an interpretation of any interrogatory
that is inconsistent with Responding Party’s understanding, Responding Party reserves the right
to amend or supplement its objection and/or responses.

GENERAL OBJECTION

1. Responding Party objects to each interrogatory to the extent that it seeks
information that constitutes attorney-client privilege, the attorney work product privilege,
confidential information, or information protected by a right to privacy. Nothing contained in
these responses is intended, nor shall it in any way be deemed as, a waiver of any applicable
privilege, doctrine, right to privacy, or related rigﬁt.

2. Respénding Party objects to each interrogatory to the extent that they require
Responding Party to undertake any obligations broader than, or inconsistent with the Federal
Rules of Civil Procedure.

3. Responding Party objects to each interrogatory to the extent it is overly broad and
unduly burdensome and se¢ks information that is neither relevant nor reasonably calculated to
lead to the discovery of admissible evidence.

4. Responding Party hereby incorporates this General Objection into each of the

Reponses set forth below, as if set out in full.




RESPONSES TO INTERROGATORIES

INTERROGATORY NO. 3:

Identify in detail the manner in which Petitioner’s Mark has been used (including by
Petitioner’s predecessors in interest).
SUPPLEMENT RESPONSE TO INTERROGATORY NO. 3:

Subject to and without waiving the prior objections, Responding Party responds as
follows:

Healthy.com has directed users to websites hosted at Healthy.net or Healthworld.com.

These websites have provided blood tests, vitamins, books, information, Consulting service,

~ Internet services including a health website.

INTERROGATORY NO. 5:

Identify the inclusive dates during which Petitioner has used the mark for each of the
goods and services listed in response to Interrogatory No. 4.
SUPPLEMENTAL RESPONSE TO INTERROGATORY NO. 5:

Subject to and without waiving the prior objections, Responding Party responds as
follows:
Blood tests, vitamins, books, information, Consulting service: 1995-2011

Internet services including a health website: 1995-2011

INTERROGATORY NO. 11:
a) Identify all types of advertisements and promotional materials used in connection

with the goods and services sold under Petitioner’s Mark, including but not limited to




brochures, commercials, newspaper articles, magazine advertisements, Internet
advertisements and websites;

b) Identify the specific media (e.g., Time magazine, CBS Network TV, New York
Times) and date on which such advertisements and promotional materials have
appeared;

c) Identify all events at which Petitioner has advertised or promoted Petitioner’s Mark or
goods/services under Petitioner’s Mark, including but not limited to meetings,
conferences, events, and trade shows; and

d) Identify all advertising or marketing firms associated with the placement of

~ advertisements and promotional materials used in connection with Petitioner’s Mark.

SUPPLEMENTAL RESPONSE TO INTERROGATORY NO. 11:

Subject to and without waiving the prior objections, Responding Party responds as
follows:

(b) The internet and search engines;

(¢)None;

(d)None, advertising and promotions were handled by Dave Robertson;

INTERROGATORY NO. 13:

Identify the amount of money spent by Petitioner associated with advertising and
promotion of goods and services offered under Petitioner’s Mark, on an annual basis for each

year since the date of first use.

SUPPLEMENTAL RESPONSE TO INTERROGATORY NO. 13:




Subject to and without waiving the prior objections, Responding Party responds as
fpllows:

Approximately $100,000 was expended to advertise and promote the marks in connection
with Petitioner’s goods and services from 1995-2003. Annual registrations of the domain néme
cost approximately $100 per year since 1995. Ernest Copeland was paid approximately $1,000
for web design work. Further detailed annual expenditures were not recorded and thus

unavailable.

INTERROGATORY NO. 14:
Identify Petitioner’s total sales of goods and services bearing Petitioner’s Mark on an
annual basis in terms of both dollars and units sold since the date of first use of Petitioner’s Mark

[

for each item described in Interrogatory No.4 and identify the person which sold the goods and

services.

SUPPLEMENTAL RESPONSE TO INTERROGATORY NO. 14;

Subject to and without waiving the prior objections, Responding Party responds as

follows:
In 1999, George Klabin invested $200,000 in 1999 in Healthy.com. Advertising on the

website did not generate any annual revenue.

INTERROGATORY NO. 16:
Identify by name, tribunal and docket number, each court litigation or Patent and
Trademark Office proceeding relating to Petitioner’s Mark and state the issues and outcome for

each litigation or proceeding.




SUPPLEMENTAL RESPONSE TO INTERROGATORY NO. 16:
Subject to and without waiving the prior objections, Responding Party responds as

follows:

Petitioner was not involved in any litigation in relation to Petitioner’s marks or patents.

INTERROGATORY NO. 23:

Identify all websites on which Petitioner’s Mark has appeared.
SUPPLEMENTAL RESPONSE TO INTERROGATORY NO. 23:

Subject to and without waiving the prior objections, Responding Party responds as

follows:

Petitioner’s mark has been used consistently on Petitioner’s websites: Healthy.com,

Healthy.net, and HealthWorld.com.

INTERROGATORY NO. 29:

Identify in detail the nature of the specimen associated with the application for
Petitioner’s Mark, including who prepared it, how long it was in use, and to what extent, if any,

Petitioner has received revenue derived from such use.




SUPPLEMENTAL RESPONSE TO INTERROGATORY NO. 29:

Subject to and without waiving the prior objections, Responding Party responds as

follows:

The Specimen was prepared and filed with the USPTO on November 26, 2003 by Louis

C. Cullman counsel of record. It depicts a website entitled HealthWorld Online. Revenues were

not derived with respect to this Specimen.

Respectfully submitted,

Date: May 29, 2012
Joseph A. Mandour, Esq.

Ben T. Lila, Esq.

Mandour & Associates, APC
16870 West Bernardo Dr.,#400

San Diego, CA 92127

Telephone: (858) 487-9300
Facsimile: (858) 487-9390
E-Mail:jmandour@mandourlaw.com
blila@mandourlaw.com
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CERTIFICATE OF SERVICE

The undersigned certifies that a true and correct copy of the foregoing PETITIONER
DAVID ROBERTSON’S SUPPLEMENTAL RESPONSES TO REGISTRANT 1-800-
HEALTHY.COM, INC.’S FIRST SET OF INTERROGATORIES was sent by first class
mail, postage prepaid, on the below date to Petitioner’s counsel:

Thomas M. Galgano, Esq.

Jessica G. Bower, Esq. -

Attorneys for Registrant

GALGANO & ASSOCIATES, PLLC
20 W. Park Avenue, Suite 204

Long Beach, New York 11561
Telephone: (516) 431-1177

o T

Date: May 29,2012
Ben Lila
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===Fven a Scam comes to healthy.com 11/23/09
From: pipe DNS [info@transfer-approval.com]

Sent: Monday, November 23, 2009.2:15 PM

To: dave@knowrules.com

Subject: Domain Transfer Request for HEALTHY.COM

STANDARDIZED FORM OF AUTHORIZATION
DOMAIN NAME TRANSFER - Initial Authorization for Registrar Transfer

Attention: Dave Robertson
Re: Transfer of HEALTHY. COM

eNom, Inc. has received a request from Kelly Ross on 23 Nov 2009 for us to become the new registrar of record.

You have received this message because you are listed as the Registered Name Holder or Administrative contact for this domain
name in the WHOIS database.

Please read the following important information about transferring your domain name:

* You must agree to enter into a new Registration Agreement with us. You can review the full terms and conditions of the
Agreement at

< http.//transfer-approval.com/u.asp?id=B76A68FB-F884-4859-9BE1-741 CD2C460D0 >

===The Healthy.com Company 1/19/05

HEALTHY.COM — QUICK LIST

The “Healthy” company

Global Health & Medicine — Over 25% Users Outside U.S.A.

Healthy has 2 Shifts Occurring -KNOWLEDGE and HEALTH

It has STRONG Brand Image/Intellectual Property/Barriers to Entry
Over 10 REVENUE CENTER Possibilities

“HEALTHY.COM” Most predominant address on the net.

Healthy’s Plan For Growth is Believable — The Healthy Hub

Health testing—to Monitoring, to Management, to Products and services
“Healthy” has STRONG, MATURE Management & Leadership

We will DELIVER 1 X 1 Value

Back Office partner with over 1 Million Users, 30% growth-Only 2 competitors
Speed to Delivery—Very Short

===Solicitation to Kaiser
Hello Sandra--Maybe you can pass this email to Diane--

Diane--There is not many companies that can fill the Umbrella of "HEALTHY" but as I own the Domain Name
"Healthy.Com™" I am sure KP can become the "Healthy" source for things like "Thrive". To that end as well--I
can offer the Domain "HighThrive" as well.

Of course they are different conversations and I am not a Domain broker--1 was‘CEO of the 2nd largest health
site on the net--ranked by Yahoo in 1998, and involved deeply in the Health biz, and have kept these domain
names on the shelf--so not to brand them to specific.

Healthy13




The "HighThrive" fits directly into the extended health potential PR to your fitness-and-above-members or all
those that aspire to want to move beyond just "Thrive".

The "Healthy.Com" domain is a big one--Just Imagine KP can brand themselves as the Road to "HEALTHY"--
any time someone uses the word "Healthy" KP comes to mind--if you play your branding cards right. Although
KP is view currently in the SickCare business the road out is a "Healthy" one--

My Bio attached for background only--
please feel free to call me--

Dave Robertson
dave@healthy.com

===Terms of relationship in Partners--Confid agreement --6/2/06

Terms of Reference

Preface

The PHIN Consortium, hitp://www.wellness wikispaces.coni, and D. Robertson, htip://www.healthy.com, entertained the establishment of a
working relationship leveraging competency and synergy. The Terms of Reference attempts to highlight and bring forward a consensus that will
enable the parties to pursue joint initiatives leading to the formation of Wellness enterprise. This document dated, June 2, 2006, provides a
foundation for subsequent formal negotiations regarding the issues noted below.

===V aluation Doc

Healthy.com apprases $388,000

Terr freguency: 1000006, 000
Search papylaiity: 137,508
Alexa traffic rak: 3,831,968

Keyword: baalthy
Ad compsiion: fos

g CRC: $3:44

Ulsaiie e WHEES
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Domain Name Purchase Agreement

Dated as of June 29, 2010
By and between Dave Robertson And Healthy.com

The current owner of the domain name identified below (hereinafter referred to as “Seller”)
desires to sell all rights, title and interest in such domain name to the Purchaser, and the
Purchaser desires to acquire same rights, title and interest in such domain name from the
Seller. Therefore, it is agreed between the parties as follows:

1. The domain name to be transferred from the Seller to the Purchaser is Healthy.com
(referred to sometimes herein as “domain name.”)

2. The Seller agrees to transfer to the Purchaser all right, title and interest in and to the
identified domain name, including any trademark rights associated with the domain name itself
and all Internet traffic to the domain name. Notwithstanding, this Agreement does not relate to
any Website content, which shall remain the property of the Seller.

3. As consideration for the sale of the domain name the Purchaser promised to pay the Seller
the amount of $75,000. This sum shall be paid as an obligation (Promissory note financed as
interest only until funds available or 5 years whichever is earlier) from the date this Agreement
becomes effective.

4. After receipt of agreed and signed this document for the domain name, the Seller will within
five (5) business days take the necessary actions required to change the registered ownership
—of the Domain Name.

5. Nothing in this Agreement shall be construed to in any way limit the right of the Seller to
purchase, own, create and/or maintain another Website.

6. This Agreement states the entire agreement between the parties concerning the purchase
and sale of the identified domain name and supersedes any prior agreements, understandings,
or representations with respect thereto. Any addition or modification to this Agreement must be
made in writing and signed by authorized representatives of both parties. This Agreement is
made under and shall be construed according to the laws of the State of Nevada, U.S.A. In the
event that this agreement is breached, any and all disputes must be settled in a court of
competent jurisdiction in the State of Nevada, U.S.A.

7. If any of the provisions of this Agreement are found to be unenforceable, the remainder shall
be enforced as fully as possible and the unenforceable provision(s) shall be deemed modified to
the limited extent required to permit enforcement of the Agreement as a whole.

8. The effective date of this Agreement shall be the date signed by the parties. If the parties
sign on different dates, the effective date shall be the date of the last signature.

Pg1l
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WHEREFORE, the parties acknowledge that they have read and understand this Agreement

and voluntarily accept the duties and obligations set forth herein.

Seller:

Name -- Dave Robertson

Company:

Title:

Address: 10751 Lakewood blvd

City, State & Zip: Downey, Ca 90124

Signature:

Date: June 29 2010
Purchaser:

Name-- David Robertson
Company: Healthy.com

Title: President

Address:10751 Lakewood bivd
City, State & Zip: Downy ca 90241

Signature:

Date: June 29 2010
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_ BILL OF SALE AND ASSIGNMENT

For good and valuable consideration, receipt of which is hereby acknowledged, and pursuant to the Asset Purchase and
Transfer Agreement, dated June 17, 2002 (the “Agreement”), between ConvergenceHealth.com, Inc., a Nevada
corporation (“Seller”) and Dave Robertson, an individual (“Buyer”), and intending to be legally bound hereby, Seller
does hereby unconditionally and irrevocably convey, grant, assign and transfer to Buyer, its successors and assigns, the
asset of the healthy.com URL (the “Purchased Asset™).

Terms used herein and not defined have the meanings assigned to them in the Agreement. Nothing herein is intended to
limit or supersede in any way the representations and warranties of Seller set forth in the Agreement.

Seller hereby represents and warrants that:

@) ConvergenceHealth,com has been granted the right and directed by WL to transfer the
Purchased Asset directly to Buyer.

(i1) Seller warrants that to the best of Seller’s knowledge, no restrictions, agreements,
understandings or other legal rights exist which would limit or restrict Buyer’s rights in the Purchased
Asset such as, by way of example, any restrictions that would prevent Buyer from using the Purchased
Assets. Furthermore, Seller warrants to the best of Seller’s knowledge, that it will not enter into any
agreements with any third parties that would limit or restrict Buyer’s rights in the Purchased Asset.

(iii)  to the best of Seller’s knowledge, no agreements or understandings exist which limit or
restrict the right of Seller to transfer the Purchaser Asset to Buyer.

(iv)  the Purchased Asset is the asset described in Section 2.1(a) of the Agreement.

Seller, for itself and its respective successors and assigns, hereby covenants and agrees that, without further
consideration, at any time and from time to time after the date hereof, it shall execute and deliver to Buyer such further
instruments of sale, conveyance, assignment and transfer, and take such other action, all upon the reasonable request of
Buyer, in order more effectively to sell, convey, grant, assign, transfer and deliver all or any portion of the Purchased
Assets to Buyer, and to assure and confirm to any other Person the ownership of the Purchased Asset by Buyer, and to
permit Buyer to exercise any of the franchises, rights, licenses or privileges intended to be sold conveyed, assigned,
transferred and delivered by Seller to Buyer pursuant to this Bill of Sale and Assignment.

IN WITNESS WHEREOF, Seller has caused this Bill of Sale and Assignment to be executed this 17" day of June 2002

CONVERGENCEHEALTH.COM

By:
Name:
Title:

ACCEPTED AND AGREED:

DAVE ROBERTSON

By:

Name:

Title:

Healthy72



FROM ¢ BYRON GEARING PHONE ND. ¢ 775 832 6632 Turi. 17 2002 B:5IAM P2

IN WITNESS WHEREOF, éach of the partiot heroto has causad this Agreeanent to be executed
by its duly authorized officers as of the diy and yoar first above written.

CONVERGENCEHEALTH.COM
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In re Trademark Registration Nos. 3,787,695 and 3,866,133 for the mark HEALTHY.COM

DAVID ROBERTSON, )
) Cancellation No. 9205361
Petitioner, ) Reg. No. 3,787,695; 3,866,133
)
V. )
_ )
1-800-HEALTHY.COM, INC., )
)
Registrant. )
)
Propounding Party: Registrant 1-800-HEALTHY.COM, INC.
Responding Party: Petitioner David Robertson
Set Number: One

PETTTIONER’S RESPONSES TO REGISTRANT 1-800-HEALTHY .COM, INC.’S

FIRST SET OF INTERROGATORIES

Pursuant to Fed. R. Civ. P. 33, Petitioner David Robertson (“Petitioner”) hereby
provides the following objections and responses to Registrant 1-800-HEALTHY.COM, INC.

(“Registrant”) First Set of Interrogatories;

PRELIMINARY STATEMENT

Responding Party has not yet completed is investigation relating to the facts of this action
and has not completed discovery in this action. The responses provided herein are based upon
the information presently available to Responding Party. Responding Party reserves the right to
amend or further supplement its responses. Responding Party reserves the right to object to any

interrogatory on any grounds. Responding Party reserves the right to object to the use of the
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information provided in the response to any interrogatory. Responding Party has made good
faith and reasonable efforts to respond to each interrogatory to the extent Responding Party
understands the interrogatories. To the extent any interrogatory requires Responding Party to
investigate information required for a response, Responding Party has exercised reasonable
diligence to obtain any such information.

Consistent with its obligations pursuant to the Federal Rules of Civil Procedure and in a
good faith attempt to respond, Responding Party has contacted those persons and made a duly
diligent search of those records most reasonably believed to possess or contain information
responsive to any individual interrogatory. Responding Party’s responses are complete to the
extent reasonably achievable but Responding Party does not, and could not possibly, represent
that these responses reflect or include “all” potentially responsive information located anywhere
accessible to Responding Party. Rather, the scope of the investigation being conducted to locate
responsive information has been limited to making inquiries to those individuals most likely to
be knowledgeable about the specific matters at issue, and to reviewing Responding Party’s files
in which information related to such matters ordinarily would be expected to be found.

By making these responses, Responding Party does not concede that the information
sought is relevant. Responding Party makes these responses without in any way intending to
waive or waiving, but on the contrary, intending to preserve and preserving: (a) the right to
object on any grounds to the use or introduction into evidence of the information provided in
response to the Interrogatories; (b) the right to object to the use of these responses in any
subsequent proceeding in, or the trial of, this or any other action on any grounds; (c) the right to

object to the introduction of these responses into evidence; and (d) the right to object on any




ground at any time to other interrogatories or other discovery involving the subject matter
thereof.

Responding Party has made reasonable efforts to respond to each interrogatory to the
extent it has not been objected to, as Responding Party understands and interprets the
interrogatory. To the extent that Propounding Party asserts an interpretation of any interrogatory
that is inconsistent with Responding Party’s understanding, Responding Party reserves the right
to amend or supplement its objection and/or responses.

GENERAL OBJECTION

1. Responding Party objects to each interrogatory to the extent that it seeks
information that constitutes attorney-client privilege, the attorney work product privilege,
confidential information, or information protected by a right to privacy. Nothing contained in
these responses is intended, nor shall it in any way be deemed as, a waiver of any applicable
privilege, doctrine, right to privacy, or related right.

2. Responding Party objects to each interrogatory to the extent that they require
Responding Party to undertake any obligations broader than, or inconsistent with the Federal

Rules of Civil Procedure.

3. Responding Party objects to each interrogatory to the extent it is overly broad and
unduly burdensome and seeks information that is neither relevant nor reasonably calculated to
lead to the discovery of admissible evidence.

4, Responding Party hereby incorporates this General Objection into each of the

Reponses set forth below, as if set out in full.




RESPONSES TO INTERROGATORIES

INTERROGATORY NO. 1:

a) Identify Petitioner's main business address;

b) Identify all names under which Petitioner does or has done business; and,

c) Identify the business of Petitioner and the goods and services Petitioner has sold or
provided.

RESPONSE TO INTERROGATORY NO. 1:

Objection. Responding Party incorporates by reference the General Objection and
Preliminary Statement contained herein. Responding party objects to this interrogatory to the
extent it seeks information that constitutes confidential, privileged, proprietary, or trade secret
information and/or invades the privacy of a person not a party to this action. The Interrogatory is
compound and vague and ambiguous as to the term “business of Petitioner.” Subject to and
without waiving the foregoing objections, Responding Party responds as follows:

a) 10751 Lakewood Blvd,
Downey, CA 90241
b) Healthy.com and Healthworld Online
¢) Consulting, Internet services and a health website

INTERROGATORY NO. 2:

Identify each person that is a predecessor in interest of Petitioner related to use of

Petitioner's Mark.

RESPONSE TO INTERROGATORY NO. 2:

Objection. Responding Party incorporates by reference the General Objection and

Preliminary Statement contained herein. Responding Party objects to this interrogatory to the
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extent it seeks information that constitutes confidential, privileged, proprietary, or trade secret
information and/or invades the privacy of a person not a party to this action. Responding Party
objects to this interrogatory to the extent the interrogatory seeks information protected by
Responding Party’s financial privacy. Subject to and without waiving the foregoing objections,
Responding Party responds as follows:

Healthworld, Inc., a Nevada corporation.

INTERROGATORY NO. 3:

Identify in detail the manner in which Petitioner's Mark has been used (including by

Petitioner's predecessors in interest).

RESPQNSE TO INTERROGATORY NO. 3:

Objection. Responding Party incorporates by reference the General Objection and
Preliminary Statement contained herein. Responding Party objects to this interrogatory to the
extent it seeks information that constitutes confidential, privileged, proprietary, or trade secret
information and/or invades the privacy of a person not a party to this action. The interrogatory is
vague and ambiguous as to the term “has been used.” Subject to and without waiving the
foregoing objections, Responding Party responds as follows:

Petitioner’s Marks have been used in connection with one of the largest health sites on
the Internet. In addition, Petitioner’s Marks have been used in connection with consulting and
Intérnet services and have established substantial goodwill and notoriety that attracts investors,
partners, consumer traffic, and licensing fees.

INTERROGATORY NO. 4:

Identify with specificity all goods and services, including promotional items, on or in

connection with which Petitioner's Mark has been used.



RESPONSE TO INTERROGATORY NO. 4:

Objection. Responding Party incorporates by reference the General Objection and
Preliminary Statement contained herein. The Interrogatory is overly broad and vague and
ambiguous in syntax. Responding Party objects to this interrogatory to the extent it seeks
information that constitutes confidential, privileged, proprietary, or trade secret information
and/or invades the privacy of a person nc;t a party to this action. Subject to and without waiving
the foregoing objections, Responding Party responds as follows:

Petitioner’s Marks have been used with the following goods and services, products,
and/or promotional items: Blood tests, vitamins, books, information, consulting services, Internet
services including a health website.

INTERROGATORY NO. 5:

Identify the inclusive dates during which Petitioner has used the mark for each of the

goods and services listed in response to Interrogatory No. 4.

- RESPONSE TO INTERROGATORY NO. 5:

Objection. Responding Party incorporates by reference the General Objection and
Preliminary Statement contained herein. The Interrogatory is overly broad and vague and
ambiguous in syntax. Responding Party objects to this interrogatory to the extent it seeks
information that constitutes confidential, privileged, proprietary, or trade secret information
and/or invades the privacy of a person not a party to this action. Subject to and without waiving
the foregoing objections, Responding Party responds as follows:

Petitioner’s Mark has been in use since 1998 and has been used continuously in
connection with Petitioner’s goods and services.

INTERROGATORY NO. 6:




Identify whether there have been any periods of non-use of Petitioner's Mark and, if so,
identify:
| a) the dates pertaining to the period(s) of time of non-use;
b) identify in full detail the reasons for and circumstances surrounding such
period(s) of non-use;
¢) the persons most knowledgeable about such periods of non-use; and
d) all documents pertaining to such periods of non-use.

RESPONSE TO INTERROGATORY NO. 6:

Objection. Responding Party incorporates by reference the General Objection and
Preliminary Statement contained herein. Responding Party objects to this interrogatory to the
extent it seeks information that constitutes confidential, privileged, proprietary, or trade secret
information and/or invades the privacy of a person not a party to this action. Subject to and
without waiving the foregoing objections, Responding Party responds as follows:

Petitioner’s Mark has been continuously used since 1998.

INTERROGATORY NO. 7:

Identify those persons most knowledgeable about Petitioner's use of Petitioner's Mark.

RESPONSE TO INTERROGATORY NO. 7:

Objection. Responding Party incorporates by reference the General Objection and
Preliminary Statement contained herein. Responding Party objects to the extent this
interrogatory seeks information protected by the attorney-client privilege or in violation of the
Attorney Work Product doctrine or seeks information that constitutes confidential, privileged,

proprietary, or trade secret information and/or invades the privacy of a person not a party to this




action. Subject to and without waiving the foregoing objections, Responding Party responds as

follows:

Lew Eigen
17 Potomac Crt.

Potomac, Maryland

Ernest Copland
4812 Crown Ave.

La Cafiada, CA 91011
John Bell

300 Mariners Plaza

Mandeville, LA 70448

INTERROGATORY NO. 8:

Identify those persons most knowledgeable about the initial selection of Petitioner's

Mark.

RESPONSE TO INTERROGATORY NO. 8:

Objection. Responding Party incorporates by reference the General Objection and

Preliminary Statement contained herein. Responding Party objects to this interrogatory to the



extent it seeks information protected by the attorney-client privilege or attorney work product
doctrine or seeks information that constitutes confidential, privileged, proprietary, or trade secret
information and/or invades the privacy of a person not a pafty to this action. Subject to and
without waiving the foregoing objections, Responding Party responds as follows:

David Robertson, c/o Mandour & Associates.

INTERROGATORY NO. 9:

| Identify those persons most knowledgeable about the marketing and sales of goods and

services under Petitioner's Mark.

RESPONSE TO INTERROGATORY NO. 9:

Objection. Responding Party incorporates by reference the General Objection and
Preliminary Statement contained herein. Responding Party objects to this interrogatory to the
extent it seeks information protected by the attorney-client privilege or attorney work product
doctrine or seeks information that constitutes confidential, privileged, proprietary, or trade secret
information and/or invades the privacy of a person not a party to this action. Subject to and
without waiving the foregoing objections, Résponding Party responds as follows:

David Robertson, ¢/o Mandour & Associates

INTERROGATORY NO. 10:

If the first use of Petitioner's Mark was not by Petitioner, identify how such use inures to

Petitioner's benefit.

RESPONSE TO INTERROGATORY NO. 10;

Objection. Responding Party incorporates by reference the General Objection and
Preliminary Statement contained herein. Responding Party objects to this interrogatory to the

extent it seeks information protected by the attorney-client privilege or the attorney work product



doctrine or constitutes confidential, privileged, proprietary, or trade secret information and/or
invades the privacy of a person not a party to this action. The Interrogatory is compound and
vague and ambiguous. The Interrogatory seeks information protected by Responding Party’s
financial privacy. Subject to and without waiving the foregoing objections, Responding Party
responds as follows:

As a matter of law, the use of Petitioner’s Mark by predecessors-in-interest and licensees
inures to the benefit of Petitioner.

INTERROGATORY NO. 11:

a) Identify all types of advertisements and promotional materials used in connection
with the goods and services sold under Petitioner's Mark, inclﬁding but not limited to
brochures, commercials, newspaper articles, magazine advertisements, Intérnet
advertisements and websites;

b) Identify the specific media (e.g., Time magazine, CBS Network TV, New York
Times) and date on which such advertisements and promotional materials have
appeared;

¢) Identify all events at which Petitioner has advertised or promoted Petitioner's Mark or
goods/services under Petitioner's Mark, including but not limited to meetings,
conferences, events, and trade shows; and

d) Identify all advertising or marketing firms associated with the placement of
advertisements and promotional materials used in connection with Petitioner's Mark.

RESPONSE TO INTERROGATORY NO. 11:

- Objection. Responding Party incorporates by reference the General Objection and

Preliminary Statement contained herein. The interrogatory is compound. The interrogatory is
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overbroad and unduly burdensome. Responding Party objects to the extent the interrogatory
secks information that constitutes confidential, privileged, proprietary, or trade secret
information and/or invades the privacy of a person not a party to this action. Subject to and
without waiving the foregoing objections, Responding Party responds as follows:

Petitioner’s goods and services have been advertised bearing Petitioner’s marks in
Internet advertisements, including on the website Healthy.com. Among others, advertisements
for goods and services bearing Petitioner’s marks have appeared in online promotions on
Healthy.com and other sites.

INTERROGATORY NO. 12:

Identify all channels of trade of the goods and services bearing Petitioner's Mark.

RESPONSE TO INTERROGATORY NO. 12:

Objection. Responding Party incorporates by reference the General Objection and
Preliminary Statement contained herein. Responding Party objects to the interrogatory to the
extent it seeks information that constitutes confidential, privileged, proprietary, or trade secret
information and/or invades the privacy of a person not a party to this action or seeks information
protected by Responding Party’s financial privacy. Subject to and without waiving the foregoing
objections, Responding Party responds as follows:

Petitioner has directed goods and services bearing Petitioner’s marks toward the
following channels of trade: The health market, the fitness market, clinical testing, health
research, medicine, professional resources, and through goods such as books and vitamins.

INTERROGATORY NO. 13:

11



Identify the amount of money spent by Petitioner associated with advertising and
promotion of goods and services offered under Petitioner's Mark, on an annual basis for each

year since the date of first use.

RESPONSE TO INTERROGATORY NO. 13:

Objection. Responding Party incorporates by reference the General Objection and
Preliminary Statement contained herein; Responding Party objects to this interrogatory as
seeking information protected by Responding Party’s financial privacy. Responding Party
objects to the interrogatory to the extent it seeks information that constitutes confidential,
privileged, proprietary, or trade secret information and/or invades the privacy of a person not a
party to this action. Subjeét to and without waiving the foregoing objections, Responding Party
responds as follows:

Petitioner has expended over $100,000 since the creation of his marks to advertise and
promote the marks in éonnection with Petitioner’s goods and services.

INTERROGATORY NO. 14:

Identify Petitioner's total sales of goods and services bearing Petitioner's Mark on an
annual basis in terms of both dollars and units sold since the date of first use of Petitioner's Mark
for each item described in Interrogatory No.4 and identify the person which sold the goods and

services.

RESPONSE TO INTERROGATORY NO. 14:

Objection. Responding Party incorporates by reference the General Objection and
Preliminary Statement contained herein. Responding Party objects to this interrogatory as
seeking information protected by Responding Party’s financial privacy. The Interrogatory is

compound. Respoding Party objects to the extent the interrogatory seeks information that
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constitutes confidential, privileged, proprietary, or trade secret information and/or invades the
privacy of a person not a party to this action. Subject to and without waiving the foregoing

objections, Responding Party responds as follows:

INTERROGATORY NO. 15:

Identify all third party uses of Petitioner's Mark of which Petitioner is aware.

RESPONSE TO INTERROGATORY NO. 15:

Objection. Responding Party incorporates by reference the Generai Objection and
Preliminary Statement contained herein. Responding Party objects to the interrogatory as not
reasonably calculated to lead to the discovery of admissible evidence and seeking discovery of
information that is not relevant. Fed.R.Civ.P. 26(b)(1); Fed.R.Evid. 401. Responding Party
objects to the interrogatory to the extent it seeks information protected by the attorney-client
privilege or the attorney work product doctrine. Responding Party objects to the interrogatory to
the extent it seeks information that constitutes confidential, privileged, proprietary, or trade
secret information and/or invades the privacy of a person not a party to this action. Subject to
and without waiving the foregoing objections, Responding Party responds as follows:

Petitioner is aware of no third party uses of Petitioner’s marks.

INTERROGATORY NO. 16:

Identify by name, tribunal and docket number, each court litigation or Patent and
Trademark Office proceeding relating to Petitioner's Mark and state the issues and outcome for

each litigation or proceeding.

RESPONSE TO INTERROGATORY NO. 16:
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Objection. Responding Party incorporates by reference the General Objection and
Preliminary Statement contained herein. Responding Party objects to this interrogatory to the
extent it seeks information protected by the attorney-client privilege or attorney work product
doctrine. Responding Party objects to this interrogatory to the extent it seeks information that
constitutes confidential, privileged, proprietary, or trade secret information and/or invades the
privacy of a person not a party to this action. The interrogatory is compound. Subject to and
without waiving the foregoing objections, Responding Party responds as follows:

Petitioner is currently not involved in any litigation in relation to Petitioner’s marks or
patents.

INTERROGATORY NO. 17:

a) Identify each person against which Petitioner has asserted a claim regarding use of a
mark confusingly similar to Petitioner's Mark;

b) Identify how and when the claim was asserted (e. 8., cease and desist letter, conference
between the parties, etc.); and

¢) Identify the current status of the claim.

RESPONSE TO INTERROGATORY NO. 17:

Objection. Responding Party incorporates by reference the General Objection and
Preliminary Statement contained herein. Responding Party objects to the interrogatory as not
reasonably calculated to lead to the discovery of admissible evidence and seeks discovery of
information that is not relevant. Fed.R.Civ.P. 26(b)(1); Fed.R.Evid. 401. Responding Party
objects to the interrogatory to the extent it seeks information protected by the attorney-client
privilege or seeks information that constitutes confidential, privileged, proprietary, or trade secret

- information and/or invades the privacy of a person not a party to this action. The Interrogatory is
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compound. Subject to and without waiving the foregoing objections, Responding Party responds
as follows:
None.

INTERROGATORY NO. 18:

Identify each person which has asserted a claim against Petitioner regarding Petitioner's
Mark which has not resulted in a litigation or a trademark inter partes proceeding, and identify
the person most knowledgeable about any such instances.

RESPONSE TO INTERROGATORY NO. 18:

Objection. Responding Party incorporates by reference the General Objection and
Preliminary Statement contained herein. Responding Party objects to the interrogatory as not
reasonably calculated to lead to the discovery of admissible evidence and seeks discovery of
information that is not relevant. Fed.R.Civ.P. 26(b)(1); Fed.R.Evid. 401. Responding Party
objects to this interrogatory to the extent it seeks information protected by the attorney-client
privilege or attorney work product doctrine. The Interrogatory seeks information that constitutes
confidential, privileged, proprietary, or trade secret information and/or invades the privacy of a
person not a party to this action. The Interrogatory is compound and vague and ambiguous as to
the term “claim.” Subject to and without waiving the foregoing objections, Responding Party
responds as follows:

Petitioner is aware of no such claims.

INTERROGATORY NO. 19:

Identify when and how Petitioner first became aware of Registrant and identify the

persons who first learned of Registrant.

RESPONSE TO INTERROGATORY NO. 19:
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Objection. Responding Party incorporates by reference the General Objection and
Preliminary Statement contained herein. Responding Party objects to the interrogatory to exteﬁt
it seeks information that constitutes confidential, privileged, proprietary, or trade secret
information and/or invades the privacy of a person not a party to this action. The Interrogatory is
compound. Subject to and without waiving the foregoing objections, Responding Party responds
as follows:

Petitioner first became aware of Registrant on August 21, 2009 when reviewing the

USPTO trademark database.

INTERROGATORY NO. 20:

Identify when and how Petitioner first became aware of Registrant's Marks and identify

the persons who first became aware of Registrant's Marks.

RESPONSE TO INTERROGATORY NO. 20:

Objection. Responding Party incorporates by reference the General Objection and
Preliminary Statement contained herein. Responding Party objects to the interrogatory to extent
it seeks information that constitutes confidential, privileged, proprietary, or trade secret
information and/or invades the privacy of a person not a party to this action. The Interrogatory is
compound. Subject to and without waiving the foregoing objections, Responding Party responds
as follows:

Petitioner first became aware of Registrant on August 21, 2009 when reviewing the

USPTO trademark daiabase.
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INTERROGATORY NO. 21:

Identify whether Petitioner conducted any survey regarding Petitioner's Mark or
Registrant's Marks.

RESPONSE TO INTERROGATORY NO. 21:

Objection. Responding Party incorporates by reference the General Objection and
Preliminary Statement contained herein. Responding Party objects to the extent the interrogatory
seeks information protected by the attorney-client privilege or attorney work product doctrine or
the interrogatory seeks information that constitutes confidential, privileged, proprietary, or trade
secret information and/or invades the privacy of a person not a party to this action. The
Interrogatory is compound. Responding Party objects to this interrogatory to the extent it seeks
information protected by Responding Party’s financial privacy. Subject to and without waiving
the foregoing objections, Responding Party responds as follows:

Petitioner has not conducted a survey regarding Petitioner’s marks or Registrant’s marks.

INTERROGATORY NO. 22:

Identify each person upon whom Petitioner may rely upon as a witness in this opposition
proceeding and state the subject matter on which each witness is expected to testify.

RESPONSE TO INTERROGATORY NO. 22:

Objection. Responding Party incorporates by reference the General Objection and
Preliminary Statement contained herein. Responding Party objects to this interrogatory as
seeking information protected by the attorney-client privilege and attorney work product
doctrine. The Interrogatory is compound.

INTERROGATORY NO. 23:

Identify all websites on which Petitioner's Mark has appeared.
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RESPONSE TO INTERROGATORY NO. 23:

Objection. Responding Party incorporates by reference the General Objection and
Preliminary Statement contained herein. Responding Party objects to the extent the interrogatory
- seeks information protected by Responding Party’s financial privacy. Responding Party objects
to the interrogatory as overbroad and unduly burdensome. Subject to and without waiving the
foregoing objections, Responding Party responds as follows:

Petitioner’s mark has been used consistently on Petitioner’s websites.

INTERROGATORY NO. 24:

Identify all uses of Petitioner's Mark as a domain name or website and describe the

manner in which Petitioner's Mark is so used.

RESPONSE TO INTERROGATORY NO. 24:

Objection. Responding Party incorporates by reference the General Objection and
Preliminary Statement contained herein. The Interrogatory is compound and vague and
ambiguous. Subject to and without waiving the foregoing objections, Responding Party
responds as follows:

Petitioner’s domain name, healthy.com, has been used by Petitioner.

INTERROGATORY NO. 25:
| Identify the basis and all evidence concerning Petitioner's claim in paragraph 3 of the
Petition to Cancel that “[a]s stated in its application, Petitioner has continuously used the
trademark HEALTHY .COM in interstate commerce in relation to 'providing a web site featuring
information on health and nutrition' since at least as early as August 23, 1994.”

RESPONSE TO INTERROGATORY NO. 25:
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Objection. Responding Party incorporates by reference the General Objection and
Preliminary Statement contained herein. Responding Party objects to the extent the interrogatory
seeks information that constitutes confidential, privileged, proprietary, or trade secret
information and/or invades the privacy of a person not a party to this action. Subject to and
without waiving the foregoing objections, Responding Party responds as follows:

Petitioner has engaged in attempts in raising money, acquiring partners, and giving
presentations of health information through the domain name Healthy.com. Petitioner has
continually used the mark and domain name as a traffic driver to the website or potential
investors. Once users access Petitioner’s website through Petitioner’s domain name, they are
offered a wide arrange of products and services by Petitioner.

INTERROGATORY NO. 26:

Identify the basis and all evidence concerning Petitioner's claim in paragraph 3 of the
Petition to Cancel that “the HEALTHY.COM trademark has become distinctive of and identified
exclusively with Petitioner and its goods and services offered under that trademark.”

RESPONSE TO INTERROGATORY NO. 26:

Objection. Responding Party incorporates by reference the General Objection and
Preliminary Statement contained herein. Responding Party objects to this interrogatory to the
extent it seeks information protected by the attorney-client privilege or attorney work product
doctrine or seeks information that constitutes confidential, privileged, proprietary, or trade secret
information and/or invades the privacy of a person not a party to this action. Subject to and
without waiving the foregoing objections, Responding Party responds as follows:

The mark Healthy.com clearly indicates an exclusive domain name that is owned by

Petitioner and Petitioner’s website appears exclusively at that domain name. No party, other
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than the owner of the domain name, may use Healthy.com as a domain name. The .COM is
included in both the mark, to identify the source of Petitioner’s goods and services (The website)
and in the domain name as well.

INTERROGATORY NO. 27:

Identify whether HEALTHY.COM has ever been offered for sale or offered in an auction
for sale, either as a trademark or a domain name and, if so, state the dates of such and the

outcome of such sale or offer for sale.

RESPONSE TO INTERROGATORY NO. 27:

Objection. Responding Party incorporates by reference the General Objection and
Preliminary Statement contained herein. The Interrogatory is not reasonably calculated to lead to
the discovery of admissible evidence and seeks discovery of information that is not relevant.
Fed.R.Civ.P. 26(b)(1); Fed.R.Evid. 401. Responding Party objects to the interrogatory to the
extent it seeks information that constitutes confidential, privileged, proprietary, or trade secret
information and/or invades the privacy of a person not a party to this action. The Interrogatory is
vague and ambiguous as to the term “outcome.” The interrogatory seeks information protected
by Responding Party’s financial privacy. Subject to and without waiving the foregoing
objections, Responding Party responds as follows:

Healthy.com has never been advertised as “for sale,” solicited by Petitioner, or publicly
offered as a trademark or domain name.

INTERROGATORY NO. 28:

Identify how many domain names Petitioner owns and how many domain names
Petitioner has sold and, if so, what domain names Petitioner has sold, at what price, to whom,

and the dates the domain names were sold.
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RESPONSE TO INTERROGATORY NO. 28:

Objection. Responding Party incorporates by reference the General Objection and
Preliminary Statement contained herein. The Interrogatory is not reasonably calculated to lead to
the discovery of admissible evidence and secks discovery of information that is not relevant.
Fed.R.Civ.P. 26(b)(1); Fed.R.Evid. 401. The interrogatory is overbroad. The interrogatory
seeks information that constitutes confidential, privileged, proprietary, or trade secret
information and/or invades the privacy of a person not a party to this action. The Interrogatory is
compound and vague and ambiguous. The interrogatory seeks information protected by
Responding Party’s financial privacy.

INTERROGATORY NO. 29:

Identify in detail the nature of the specimen associated with the application for
Petitioner's Mark, including who prepared it, how long it was in use, and to what extent, if any,
Petitioner has received revenue derived from such use.

RESPONSE TO INTERROGATORY NO. 29:

Objection. Responding Party incorporates by reference the General Objection and
Preliminary Statement contained herein. This interrogatory seeks information protected by the
attorney-client privilege and attorney work product doctrine. The interrogatory seeks
information that constitutes confidential, privileged, proprietary, or trade secret information
and/or invades the privacy of a person not a party to this action. The interrogatory is compound
and vague and ambiguous as to the concept of revenue obtained from a specimen of usage.

Subject to and without waiving the foregoing objections, Responding Party responds as follows:
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Petitioner has used several stylized logos in connection with the mark Healthy.com. In
each of these logos, the letters and use of the mark were unique. The mark has been in use since

its creation in 1998.

INTERROGATORY NO. 30:

Identify in detail the circumstances concerning Petitioner's claim in the Miscellaneous
Statement section of the trademark application for Petitioner's Mark that he was "the original
founder and president of Healthworld and past filer for the mark -- and all assets transferred to
me upon closure."

RESPONSE TO INTERROGATORY NO. 30;

Objection. Responding Party incorporates by reference the General Objection and
Preliminary Statement contained herein. Responding Party objects to the extent the interrogatory
seeks information protected by the attorney-client privilege, the attorney work product doctrine
or is confidential, privileged, proprietary, or trade secret information and/or invades the privacy
of a person not a party to this action. The interrogatory is vague and ambiguous as to the phrase
“detail the circumstances.” The interrogatory seeks information protected by Responding Party’s
financial privacy. Subject to and without waiving the foregoing objections, Responding Party
responds as follows:

Petitioner was the founder of the applicant, Healthworld, and acquired the assets of
Healthworld including the domain, mark and goodwill associated therewith. Petitioner
maintained control of the domain name Healthy.com and continued to use that name in

connection with a health website and related goods and services.

INTERROGATORY NO. 31:
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Identify in detail the circumstances concerning Petitioner's claim in the Miscellaneous
Statement section of the trademark application for Petitioner's Mark that “[t]The domain is in my
name and am in the process of launching it as a business Entity.”

RESPONSE TO INTERROGATORY NO. 31:

Objection. Responding Party incorporates by reference the General Objection and
Preliminary Statement contained herein. Responding Party objects to the interrogatory to the
extent it seeks information that constitutes confidential, privileged, proprietary, or trade secret
information and/or invades the privacy of a person not a party to this action. Responding Party
objects to the extent the interrogatory seeks information protected by Responding Party’s
financial privacy. Subject to and without waiving the foregoing objections, Responding Party
responds as follows:

Petitioner operated the website Healthy.com as a health services website, offering
information, products, and services in the emerging “Wellcare” industry since at least as early as
1995.

INTERROGATORY NO. 32:

Identify each person who owned the domain name HEALTHY.COM, the period of time

it was owned and the circumstances under which it was acquired and was transferred to another

person, if any.

RESPONSE TO INTERROGATORY NO. 32:

Objection. Responding Party incorporates by reference the General Objection and
Preliminary Statement contained herein. The interrogatory seeks information that constitutes

confidential, privileged, proprietary, or trade secret information and/or invades the privacy of a

23



person not a party to this action. Subject to and without waiving the foregoing objections,
Responding Party responds as follows:

HWOL was the owner of Healthy.com from 1996 to June 17, 2002 when it was
transferred to David Robertson. Healthy.com was transferred from David Robertson to

Healthy.com, Inc. on June 29, 2010.

INTERROGATORY NO. 33:

State the relationship, if any, of Petitioner to all owners of the domain name
HEALTHY.COM.

RESPONSE TO INTERROGATORY NO. 33:

Objection. Responding Party incorporates by reference the General Objection and
Preliminary Statement contained herein. The interrogatory seeks information that constitutes
confidential, privileged, proprietary, or trade secret information and/or invades the privacy of a
person not a party to this action. Subject to and without waiving the foregoing objections,

Responding Party responds as follows:
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HWOL was the owner of Healthy.com from 1996 to June 17, 2002 when it was
transferred to David Robertson. Healthy.com was transferred from David Robertson to

Healthy.com, Inc. on June 29, 2010.

Respectfully submitted,
M":Z/:;? o
Date: June 10, 2011 /,,/4% 2o A

Joseph A. Mandour, Esq.

Ben T. Lila, Esq.

Mandour & Associates, APC

16870 West Bernardo Dr.,#400

San Diego, CA 92127

Telephone: (858) 487-9300
Facsimile: (858) 487-9390
E-Mail:jmandour@mandourlaw.com
blila@mandourlaw.com
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VERIFICATION

I, Dave Robertson, am the Petitioner in the gbove captioned action. 1 declare under

penalty of perjury under the laws of the United States that the foregoing responses ate true and

.

corrected based on my personal knowledge.

pues: 5.~ 101




CERTIFICATE OF SERVICE

The undersigned certifies that a true and correct copy of the foregoing PETITIONER
DAVID ROBERTSON’S RESPONSES TO REGISTRANT 1-800-HEALTHY.COM,
INC.’S FIRST SET OF INTERROGATORIES was sent by first class mail, postage prepaid,
on the below date to Petitioner’s counsel:

Thomas M. Galgano, Esq.

Jessica G. Bower, Esq.

Attorneys for Registrant

GALGANO & ASSOCIATES, PLLC
20 W. Park Avenue, Suite 204

Long Beach, New York 11561
Telephone: (516) 431-1177

I
_— ,/% e
Ben Lila

Date: June 10, 2011
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f Usemame / Customer# f { Password { | Create Account | Forgot Password? uUsb empty
Deals of the Day e 24/7 Sales & Support (480) 505-8877
Hablamos Espafiol
LT
Qur Commercials Bob's Video Blog Help & Forums E

Domains Hosting Email Websites SearchEngines SSL & Security Resellers  Affiliates  Augctions My Account

WHOIS search results for: Is this your Want to buy
HEALTHY.COM domain? this domain?
{Registered) Add hosting, emall and more. Get it with our Domain Buy service.
NOTICE AND TERMS OF USE: You are not authorized to access or query our WHOIS -
bl NameMatch Recommendations

_ database through the use of high-volume, automated, electronic processes. The
- Data in Netweork Solutions' WHOIS datdbase is provided by Network Solutions for
GoDaddy.com NameMatich has found similar domain names related to your search.

information
purposes only, and to assist persons in obtaining information about or related Registering multiple domain names may help pratect your onfine brand against intemnet

to a domain name registration record. Network Solutions does not guarantee its accuracy. § i i
By i h ) . squatters who could try fo buy up these names in the hopes of selling them to you at an
By submitiing a WHOIS query, you agree to abide by the following terms of use: in‘}lated price. it also e%ables{fog to capture mare Web traffic, which you can then direct to

" You agree that you may use this Data only for lawful purposes and that under no 5
circumstances will you use this Data to: (1) allow, enable, or otherwise support your prmary domain.
the transmission of mass unsolicited, commercial advertising or solicitations Domains available for new registration:
via e-mail, teleptione, or facsimile; or (2) enable high volumse, automated,
electronic processes that apply to Network Solutions (or its computer systems). The Simitar Premium Domains
 compilation, repackaging, dissemination or other use of this Data is expréssly ) $1,149.00*
prohibited without the. prior written consent of Network Solutions. You agree not to use NewHealthyDiet.com .
 high-volumme, automated, electronic processes to dccess or query the WHOIS OnlineHealthyDiet. com $925.00
database. Network Solutions reserves the right to terminate your access to the WHOIS " - $1,199.00*
database in its sole discretion, including without limitation, for excessive HealthyDietProducts.com L
querying of the WHOIS database or for failure to otherwise abide by this policy. B} HealthyFrozenTreats.com $2,088:00%
Netiwork Solutions reserves the right to modify these terms at any time. $788.00%
htp:/ivwww.networksolutions.com HealthLybodies.com e ]
BY HealthyDr.com e $688.00°
Registrant:
heailthy.com INC

40751 G lakewood bivd
Downey, CA 90241

us
. ] Learn more about
Domain Name: HEALTHY.COM
Private Registration Deluxe Registration
Business Regjstraii Protected Registration

Admiinistrative Contact, Technical Contact:
fiealthy.com INC dave@healthy.com
10751 G lakewood bivd

Downey, CA 90241 -
*Plus ICANN fee of $0.18 per domain name year, |
**.CA dotmain names will be regi ugh Go Daddy Domains Canada, inc., a CIRA certified registrar.

us
562-862-5202

Record expires on 22-Aug-2015.
' Record created on 23-Aug-1994.
. Database last updated on 22-Apr-2011 14:25:25 EDT.

Donain servers in listed order:

DNS1.ULTRAHOSTING.COM 64.226.28.33
DNS2.ULTRAHOSTING.COM 64.77,127.42

Registrar. NETWORK SOLUTIONS, LLC.
Whois Server: whois.networksolutions.com
Creation Date: 23-AUG-1994

. Updated Date: 07-FEB-2011
Expiration Date: 22-AUG-2015

Nameserver: DNS1.ULTRAHOSTING.COM
Nameserver: DNS2.ULTRAHOSTING.COM

Registry Status: dientTransferProhibited

_ See Underlying Registry Data

Enter a domain name to search .com
My Account Domain Search Webmail Telephone Support & Sales Careers 5
My Renewals Praduct Catalag WHOIS search Go Daddy Community Security Center YourEmall@YourtWebsite.com
My Upgrades Product Advisor {CANN Confirmation Discussion Forums Company Info
Account Settings Gift Cards Affillates . Help and Guides News Center
Customer information Go Daddy Mabile Foliow & Fan Us! User Groups " Customer Testimonials
Today's Offers Link to Us Submit Support Ticket Marketing Proposals 18H012¢(

" hittp://who.godaddy.com/whois.aspx?domain=healthy.com&prog_id=GoDaddy
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Qrder History Commercial Contests  Site Suggestions Advertising Opportunities
Create Account Site Map Report Spam . ME Scholarship
Go Daddy Scaop. -

Use of this Site is subject to express Terms of Use. By using this Site, you signify that you agree to be bound by these Terms of Use. which were fast revised on January 13, 2011,
) Legal ivacy Poli .
GoDaddy.com is the world's Ne. 1 ICANN-accredited domain name registrar for .COM, .NET, .ORG, .INFO, .BIZ and .US domain extensions. Source: RegistrarSTATS.com

Copyright © 1999 - 2011 GoDaddy.com. Inc. All rights reserved.

Although it often appsars "WHOIS" or-"Whols", the temm is not an acronym. i means literally "Who is", referring to the searchable database that stores domain information for every URL cumently
registered on the Intemet. Think of the WHOIS database as the "white pages” of the Internet neighiborhood.

Search the GoDaddy.com WHOIS database whenever you want to know who a particular Web site belongs to. You may even be able to
individual who holds the registration on that domain. if the registration is private, specific information such as the holder's name, address, pf

view.
Thiere are a number of reasoné why you might want to use the GoDaddy.com WHOIS database:

find the name and contact information of the business or
hone humber and email address will be Ridden from public

+ ffyou're a domainer, you might have your eye on a particular domain name(s) and want to know when it expires in the hopes of registering it yourself. You might also wish to approach the registrant

with a private purchase offer.

« If you are the legal owner of a copyrighted name and you find someone else has registered a domain it that name in it, you'll want to take legal action against whoever's infringed on your rights by
“cyber-squatting” on your Internet territory.

« If you come across your own original content reproduced without perrhission on another Web site, you may want to look up the name of the domain registrant in order to file a DMCA complaint
against him or her. This federal act makes it illegal for anyone fo produce or distribute another's original material on the Intemet.

Law enforcement agencies use the WHOIS database to support national and international efforts including copyright protection and anti-terrorism laws. They're able to identify the registrant - or at
least the host or registrar - of every domain name registered today. Legal infractions that can't be traced to an individual or business can certainly be traced to a registrar. Depending on the offense,

the registrar may wam the site owner or shut down the Web site altogether.

GoDaddy.com has been active in combating Intemet crime and abuse. GoDaddy.com lawyers have testified before the U.S. House Judiciary Su
Security about the rapid proliferation of itlegitimate pharmacies and child pomegraphy on the Intemet. In fact, the company had a hand in the 2008
Consumer Protection Act, named after a California teenager who died from an overdose of a drug he bought online.

becommittee on Crime, Terrorism and Homeland
passage of the Ryan Haight Online Pharmacy

18H012!

http://wh_o.godaddy.com/Whois.aspx?domain=healthy.com&prog__id=GoDaddy
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HOME CONTACT

"Knowledge is the Best Medicine for Your Health"

" TAKE THE LEAP TO --
Get on a HealthyTrac

Of course "HEALTHY.COM" is a big vision to fulfill, as we have seen over the many years it's best to find
-your body's starting point - (if you don't know where you are at - how can you go anywhere?) in the journey
for you to improve you - both Lifestyle and Clinical assessments; and then start /stay on the path of Being
HEALTHY. : ’

So take the leap to HealthyTrac

| The Vision
W balieve tha "Healthy™ Congumer should have sccess to natural products, services,
“Mealthy/Halistic treatments and biclogical information, In their pursult of prevention, health
potental and maonitoring. Any barriars are costly and a threat to their Human potential.

"Healthy.com' --

~ Finding Your HealthyTrac

As health becomes the number one issue, politically, socially, economically, and personally, there is nothing
on the current horizon of products or services available in the USA Healthcare (Sickcare) system that looks
like it can alleviate the quagmire we as US citizens are currently stuck with. '
It will become obvious the most important and underserved player in this 3 party system is the 1st party—the
individual or “Health Consumer”. To this end the measurement and assessment of the individual for pre-
disease states and genomic testing is the most untapped resource. Driven by cost, risk, intervention, worried
well, anti-aging or higher quality of life, the many “Healthy” consumers are looking for a consumer friendly
interface into medical science. Fueled by exponential growth of genomics, biology, and digital networks like
the internet, the management of a WellCare state for the individual is a complete new market or “Value
Chain” that introduces the need for Consumer Driven Testing (CDT), either for monitoring states of health or
- looking for maximizing Health potential. ~
“This Wellcare industry is already flourishing, with many companies having been in CDT for years and now
with the internet it is growing dramatically . - S 181012

http://www.healthy.com/
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~ Health and Human Services Secretary, Mike Leavitt, said it best---

“The macroeconomics of our entire economy
has changed in the last 15 years, and the
macroeconomics of medicine will change as well.”

"Time to get on theﬂeézl_;ﬂ;vl‘rac"

To that end we have had years of acquired knowledge in the WellCare side of health and have fOU.fld that the
current western based system (Medicine/Sickcare if you will) is a small part of being "Healthy". It's onl?'r a
tool to try to get your disorder adjusted, but is limited when you want more optimuim states of "Healthy", or

prevent what portends. Let us Bring all the tax payer supported and marketplace technology and research
directly to the individual and let them become the underutilized resource, for prevention and monitoring--as

they have the most Vestcd interest.
;Ful'l StOI Y
- HealthyTrac

o 1- Lifestyle

o 2=-TLab Tests

o 3- Understand
o 4- Nutrients

o 5- Move Body
o 6- Remember

Copyright (c) 1995-2011 Healthy.com

CONTACT US

hitp//www.healthy.com/

18H0129
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View: | Appraisals

DISCLATHER:

& ONLY valuate DOMAING!

We DONT valuats bibinesses, we DON'T valuste sites, Wa D :
‘appraisal caloulation.

Traffic.i¢ oy givenss wolrtesy and doash't emterinto 4

---Unsolicited offer rejected--Comgany Confidential 6/10/10

Hello Dave,

I appreciate you taking the time to speak with XXXX today. I feel that we are all on the same page
now in order to make a final decision. I feel that a 325K offer is a great and very respectable offer for
healthy.com and it will also fall in the hands of a company that is more than capable to portray the
name healthy in the proper manner. Like I said before, I am willing to take a cut on my end if you
are willing to except the 325K and take a cut on your end. How much will need to be decided by
excepting the 325K offer. By seriously considering this offer,

===Network solutions Page-- July 2010
Account: ( healthy.com (32566191) )

healthy.com INC
10751 G lakewood blvd
Downey, CA 90241

Account Holder: US
Phone: 562-862-5202
Fax:
NIC Handle: 456821730

===Many More current uses--

e

Healthy.com docs----

Current Corporation
DEPARTMENT OF THE TREASURY 083633204090601001
INTERNAL REVENUE SERVICE
WASHINGTON, D.C. 20224
01/66/2010 EFTPS is agervice provided FREE
by:the U.S. Department of-the Treasury.

HEALTHY COM | To activate your EFTPS |
% DAVE ROBERTSON |  Encoliment, call
10751 LAKEWOOD BLVD STE-G ! 1-800-555-3453 |
DOWNEY,; CA 90241-0000 | a8 soon 45 possiiie. : :

Healthy15



Communications and Offer/Value to buy Healthy.com

From: Matias de Tezanos [pirchin2k@hotmail.com]

Sent: Wednesday, March 29, 2006 7:49 AM
To: Dave

Subject: Re: healthy.com

Thanks for your Offer Dave.

Actually I have other partners and the scenario would be complicated to partner on this proyect. I can raise my
offer to 65,000 US$ cash, using escrow.com for the transaction, I will pay for the transaction fee's, we can get this
deal done in 4 days.

Let me know
Matias

----- Original Message ~----

From: Dave

To: 'Matias de Tezanos'

Sent: Tuesday, March 28, 2006 5:07 PM
Subject: RE: healthy.com

I appreciate your offer—But I have offers in the $100K range—Managed care companies—want to hide
their medical stuff there—

But I am interested in taken a Domainer approach to the name and establishing a click through index
of sort—

Maybe you can mention how this approach wil work and what id the stream of $$--and maybe we
partner??

Call me~-# below—

562 8625202

From: Matias de Tezanos [mailto:pirchin2k@hotmail.com]
Sent: Tuesday, March 28, 2006 2:58 PM

To: Dave

Subject: Re: healthy.com

In mind? Buying it. I buy and develop domain names.
I can offer you 30,000 US$ for it, cash.
Let me know, we can use escrow.com for this transaction.

Matias

————— Original Message -----

From: Dave

To: 'Matias de Tezanos'

Sent: Tuesday, March 28, 2006 4:48 PM
Subject: RE: healthy.com

What do you Offer?
What did you have in Mind??

From: Matias de Tezanos [mailto:pirchin2k@hotmail.com]
. Sent: Monday, March 20, 2006 10:15 AM

To: dave@knowmax.com

Subject: healthy.com

Healthy183



Dear Dave,

name Healthy.com . i would like to know if you would be interested in selling it.
. Best,

Matias

Another Offer--Not for sale--

To: RrRr
Subject: RE: Healthy.com 20K

This domain is not available for sale--

--BeWell--

Dave Robertson
(562) 8625202
dave@healthy.com

From: Rr Rr [mailto:rrddtteeee@yahoo.com]
Sent: Monday, July 05, 2010 8:26 PM

To: dave@knowrules.com

Subject: Healthy.com 20K

I offer 20K for Healthy.com.

A valuation site

S -
/- }’ g1,

VALUATE | DEROMAIN SALES | GC

Healthy184
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Loading...

http://www.healthy.com:80/ | 11:57:09 Mar
1, 2000

Got an HTTP 302 response at crawl time
Redirecting to...

http://www.healthy.net/

Impatient?

The Wayback Machine is an initiative of the Internet Archive, a 501(c)(3) non-profit,
building a digital library of Internet sites and other cultural artifacts in digital form.
Other projects include Open Library, nasaimages.org & archive-it.org.

Your use of the Wayback Machine is subject to the Internet Archive's Terms of Use.

http://web.archive.org/web/2000030111 5709/http://www.healthy.com/
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Loading. ..

http://www.healthy.com:80/ | 21:39:18 Mar
2, 2000

Got an HTTP 302 response at crawl time
Redirecting to...

http://www.healthy.net/

Impatient?

The Wayback Machine is an initiative of the Internet Archive, a 501(c)(3) non-profit,
building a digital library of Internet sites and other cultural artifacts in digital form.
Other projects include Open Library, nasaimages.org & archive-it.org.

Your use of the Wayback Machine is subject to the Internet Archive's Terms of Use.

http://web.archive.org/web/2000030221391 8/http://www.healthy.com/
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Loading...

http://healthy.com:80/ | 6:03:30 may 10, 20
00

Got an HTTP 302 response at crawl time

Redirecting to...
http://www.healthy.net/

Impatient?

The Wayback Machine is an initiative of the Internet Archive, a 501(c)(3) non-profit,
building a digital library of Internet sites and other cultural artifacts in digital form.

Other projects include Open Library, nasaimages.org & archive-it.org.

Your use of the Wayback Machine is subject to the Internet Archive's Terms of Use.

http://web.archive.org/web/2000051 0060330/http://healthy.com/
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Loading...

http://www.healthy.com:80/ | 4:17:49 May 2
0, 2000

Got an HTTP 302 response at crawl time

Redirecting to...

http://www.healthy.net/

The Wayback Machine is an initiative of the Internet Archive, a 501{c)(3) non-profit,
building a digital library of Internet sites and other cultural artifacts in digital form.
Other projects include Open Library, nasaimages.org & archive-it.org.

Your use of the Wayback Machine is subject to the Internet Archive's Terms of Use.

http://Web.archive.org/web/20000520041749/http://www.healthy.com/

Impatient?
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Loading. ..

http://www.healthy.com:80/ | 4:24:48 Jun 2
2, 2000

Got an HTTP 302 response at crawl time
Redirecting to...

http://www.healthy.net/

Impatient?

The Wayback Machine is an initiative of the Internet Archive, a 501(c)(3) non-profit,
building a digital library of Internet sites and other cultural artifacts in digital form.
Other projects include Open Library, nasaimages.org & archive-it.org.

Your use of the Wayback Machine is subject to the Internet Archive's Terms of Use.

http://web.archive.0rg/web/20000622042448/http://www.healthy.corn/
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Loading. ..

http://www.healthy.com:80/ | 2:44:45 Jul 7,
2000

Got an HTTP 302 response at crawl time
Redirecting to...
http://www.healthy.net/

Impatient?

The Wayback Machine is an initiative of the Internet Archive, a 501(c)(3) non-profit,
building a digital library of Internet sites and other cultural artifacts in digital form.

Other projects include Open Library, nasaimages.org & archive-it.org.

Your use of the Wayback Machine is subject to the Internet Archive's Terms of Use.

http://Web.archive.org/web/20000707024445/http://www.healthy.com/
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Loading. ..

http://www.healthy.com:80/ | 6:59:16 Aug 1
6, 2000

Got an HTTP 302 response at crawl time

Redirecting to...
http://www.healthy.net/

Impatient?

The Wayback Machine is an initiative of the Internet Archive, a 501(c)}{3) non-profit,
building a digital library of Internet sites and other cultural artifacts in digital form.

Other projects include Open Library, nasaimages.org & archive-it.org.

Your use of the Wayback Machine is subject to the Internct Archive's Terms of Use.

http://web.archive.org/web/2000081606591 6/http://www.healthy.com/
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Loading. ..

http://www.healthy.com:80/ | 8:58:57 oct 1
9, 2000

Got an HTTP 302 response at crawl time
Redirecting to...

http://www.healthy.net/

Impatient?

The Wayback Machine is an initiative of the Internet Archive, a 501(c)(3) non-profit,
building a digital library of Internet sites and other cultural artifacts in digital form.

Other projects include Open Library, nasaimages.org & archive-it.org.

Your use of the Wayback Machine is subject to the Internet Archive's Terms of Use.

http://web.archive.org/web/2000101 9085857 /http://www.healthy.com/
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Loading. ..

http://www.healthy.com:80/ | 12:13:00 Nov
9, 2000

Got anh HTTP 302 response at crawl time
Redirecting to...

http://www.healthy.net/

Impatient?

The Wayback Machine is an initiative of the Internet Archive, a 501{c}(3) non-profit,
building a digital library of Internet sites and other cultural artifacts in digital form.
Other projects include Open Library, nasaimages.org & archive-it.org.

Your use of the Wayback Machine is subject to the Internct Archive's Terms of Use.

http://Web.archive.org/web/ZOOO1 1091213 /http://www.healthy.com/
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Loading...

http://www.healthy.com:80/ | 4:37:14 Apr 5,
2001

Got an HTTP 302 response at crawl time
Redirecting to...

http://www.healthy.net/

Impatient?

The Wayback Machine is an initiative of the Internet Archive, a 501(c)(3) non-profit,
building a digital library of Internet sites and other cultural artifacts in digital form.

Other projects include Open Library, nasaimages.org & archive-it.org.

Your use of the Wayback Machine is subject to the Internet Archive's Terms of Use.

http://web.archive.org/web/2001040504371 4/http://www.healthy.com/
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Loading. ..

http://www.healthy.com:80/ | 15:01:33 Apr 1
8, 2001

Got an HTTP 302 response at crawl time
Redirecting to...

http://www.healthy.net/

Impatient?

The Wayback Machine is an initiative of the Internet Archive, a 501(c)(3) non-profit,
building a digital library of Internet sites and other cultural artifacts in digital form.
Other projects include Open Library, nasaimages.org & archive-it.org.

Your use of the Wayback Machine is subject to the Internet Archive's Terms of Use.

http://web.archive.org/web/200104181501 33/http://www.healthy.com/
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Loading...

http://healthy.com:80/ | 10:26:08 Jul 20, 2
001

Got an HTTP 302 response at crawl time
Redirecting to...

http://www.healthy.net/

Impatient?

The Wayback Machine is an initiative of the Internet Archive, a 501(c}(3) non-profit,
building a digital library of Internet sites and other cultural artifacts in digital form.
Other projects include Open Library, nasaimages.org & archive-it.org.

Your use of the Wayback Machine is subject to the Internet Archive's Terms of Use.

http://web.archive.org/web/200107201 02608/http://healthy.com/
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Loading. ..

http://healthy.com:80/ | 10:21:26 Nov 30, 2
001

Got an HTTP 302 response at crawl time
Redirecting to...

http://www.healthy.net/

Impatient?

The Wayback Machine is an initiative of the Internet Archive, a 501(c}{(3) non-profit,
building a digital library of Internet sites and other cultural artifacts in digital form.
Other projects include Open Library, nasaimages.org & archive-it.org.

Your use of the Wayback Machine is subject to the Internet Archive’s Terms of Use.

http://web.archive.org/web/20011130102126/http ://healthy.com/
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Loading. ..

http://www.healthy.com:80/ | 6:46:00 Mar 2
8, 2002

Got an HTTP 302 response at crawl time
Redirecting to...

http://www.healthy.net/

Impatient?

The Wayback Machine is an initiative of the Internet Archive, a 501(c)(3) non-profit,
building a digital library of Internet sites and other cultural artifacts in digital form.
Other projects include Open Library, nasaimages.org & archive-it.org.

Your use of the Wayback Machine is subject to the Internet Archive’s Terms of Use.

http://web.archive.org/web/20020328064600/http://Www.healthy.com/



