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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

 
In the Matter of Application Serial No. 85/160,278 
Publication in the Official Gazette of September 20, 2011  
For:  COS-MED   
______________________________ 

Cosmedical Technologies, Inc., :  Opposition No. 91203420 

Opposer,  : 

vs.    : 

Michael C. Whitehurst  : 

Applicant. : 

______________________________:  

United States Patent and Trademark Office 
Trademark Trial and Appeal Board 
P.O. Box 1451 
Alexandria, VA 22313-1451 
 
 

OPPOSER'S MOTION FOR SUMMARY JUDGMENT 

 

Opposer Cosmedical Technologies, Inc. (Opposer) moves the Board for summary 

judgment sustaining Opposition No. 91203420.  Applicant's applied-for COS-MED mark is 

likely to cause confusion, mistake, or deception as to source, sponsorship, or affiliation of 

Applicant's goods with Opposer's COSMEDICAL TECHNOLOGIES brand, in violation of 

Section 2(d) of the Lanham Act, 15 U.S.C. § 1052(d). The motion is based on the undisputed 

facts within the attached declaration of Loretta Ciraldo, M.D., the Chief Executive Officer of 
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Opposer, the accompanying discovery excerpts and exhibits1  and the arguments in the 

Memorandum. 

Respectfully submitted, 

ROBERT M. SCHWARTZ, P.A. 

 /Robert M. Schwartz/ 
BY: Robert M. Schwartz, Esq. 

Robert M. Schwartz, P.A. 
2445 Hollywood Boulevard 
Hollywood, FL  33020 
Tel: (954) 924-0707 
Fax: (954) 924-0717 
litigation@patentmiami.com 

 Attorney for Opposer 
    Cosmedical Technologies, Inc. 

                                                 
1 Discovery excerpts and exhibits include those from Applicant's response to Opposer's first set of interrogatories, 
titled by Applicant as "Respondent's Response to Petitioner's First Set of Interrogatories to Respondent" (sic), 
attached hereto as Exhibit A; Applicant's objections and responses to Opposer's first request for production of 
documents, titled by Applicant as "Respondent's Objections and Responses to Petitioner's First Request for 
Production of Documents" (sic), attached hereto as Exhibit B; and Applicant's application as shown in the 
Trademark Electronic Search System as Exhibit C.       
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

 
In the Matter of Application Serial No. 85/160,278 
Publication in the Official Gazette of September 20, 2011  
For:  COS-MED   
______________________________ 

Cosmedical Technologies, Inc., :  Opposition No. 91203420 

Opposer,  : 

vs.    : 

Michael C. Whitehurst  : 

Applicant. : 

______________________________:  

United States Patent and Trademark Office 
Trademark Trial and Appeal Board 
P.O. Box 1451 
Alexandria, VA 22313-1451 

 
MEMORANDUM IN SUPPORT OF 

OPPOSER'S MOTION FOR SUMMARY JUDGMENT 

I. STATEMENT OF UNDISPUTED FACTS 

A. Opposer.   

Since at least 1993, and prior to any date upon which Applicant can rely, Opposer has 

been using the mark COSMEDICAL TECHNOLOGIES continuously in the United States in 

connection with a  full line of skin care preparations. Opposer is the owner and registrant of U.S. 

Trademark Registration No. 3,301,694 for the mark COSMEDICAL TECHNOLOGIES,  filed 

February 9, 2005, and issued on  October 2, 2007, for “cosmetics, namely non-medicated skin 

care preparations,” in International Class 3, and for “medicated skin care preparations,” in 
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International Class 5 ("Opposer's Mark").  This registration is based on first use and first use in 

commerce dates of at least as early as July 6, 1993. (Ciraldo Decl. ¶ 2). 

Since its inception, Opposer has developed and manufactured its own proprietary skin 

care preparations under the direction of its master formulator, Dr. Loretta Ciraldo, MD, FAAD.  

Dr. Ciraldo is the Chief Operating Officer of Opposer, and in addition to developing the 

formulations for COSMEDICAL TECHNOLOGY products, is a practicing dermatologist with 

over thirty years of laboratory and clinical experience. (Ciraldo Decl. ¶ 3).  Dr. Ciraldo is a 

Professor of Dermatology and Cutaneous Surgery at the University of Miami Miller School of 

Medicine, where she is Director Emeritus of the Appearance Center for Cosmetic Dermatology.  

She has appeared on national television, including Good Morning America, and has been 

featured in O (Oprah), Shape, New Beauty and Seventeen magazines. In addition, Dr. Ciraldo is 

a bestselling author. Her book "6 Weeks to Sensational Skin" has been featured on national 

television shows and in magazines.  Further, Dr. Ciraldo is a member of the American Academy 

of Dermatology.  (Ciraldo Decl. ¶ 4).  Dr. Ciraldo’s biography is attached to the Ciraldo Decl. as 

Exhibit 3. 

Opposer sells its dermatologist-formulated skin care products under the mark 

COSMEDICAL TECHNOLOGIES directly to skin care specialists and licensed professionals 

(Opposer’s clients).  In addition, Opposer provides its clients with comprehensive education 

programs which highlight the basic science of Opposer’s products, instruct on the use of the 

products, as well as provide suggestions for effective selling techniques for Opposer’s clients to 

achieve maximum results for their patients and clients. (Ciraldo Decl. ¶ 5). 

Opposer's skin care preparation products include anti-aging creams; redness/sensitivity 

formulas; rosacea formulas; sun care formulas; anti wrinkle serums and creams; firming products 
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for the face, neck and chest; skin rejuvenating products for the hands, arms and chest; cosmetic 

facial peels; skin preparations for use before and after facial laser peels; exfoliators; toners; 

serums; cleansers; hydration creams; body treatment lotions; and eye and lip treatment masks 

and gels. (Ciraldo Decl. ¶ 6). 

Opposer’s product training and educational programs are offered on the Internet at 

Opposer’s website as webinars, at in-person seminars presented by Opposer, as well as at 

Opposer’s product exhibits and trade shows where Opposer’s products are displayed and sold.  

Said training and educational programs highlight the basic science and formulation of Opposer’s 

brand of skin care products. (Ciraldo Decl. ¶ 7). 

In addition to Opposer’s training and educational programs, Opposer advertises and 

promotes its skin care preparations under the COSMEDICAL TECHNOLOGIES mark at spaces 

and booths at exhibits and trade shows such as the American Academy of Dermatology (AAD) 

show, the International Spa Association (ISPA) show, and at the HBA Global Expo show. 

Opposer’s clients attend these shows.  Opposer’s clients attend these shows.  (Ciraldo Decl. ¶ 8). 

Opposer also advertises its products in banner advertisements on the AAD website, on 

Opposer’s website www.cosmedicaltechnologies.com, in Opposer’s webinars, through 

Opposer’s catalog, through direct Internet advertising e-mails to Opposer’s customers, and 

through Google AdWords, where leads are generated and followed up by Opposer's customer 

service representatives. (Ciraldo Decl. ¶ 9).      

Opposer also advertises in the trade publications American Spa and DAYSPA, and Skin 

& Allergy News.  Said trade publications are directed to Opposer’s clients as well as to 

Applicant’s customers. (Ciraldo Decl. ¶ 10). 
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Opposer’s clients purchase Opposer’s skin care products as follows:  1) products which 

Opposer formulates according to Opposer’s clients’ specific requirements;  2) Opposer’s 

packaged skin care preparations bearing Opposer’s clients’ private label names or marks; and 3) 

Opposer’s packaged skin care preparations bearing Opposer’s mark COSMEDICAL 

TECHNOLOGIES (Ciraldo Decl. ¶ 11).   

Opposer’s clients purchase Opposer’s products by viewing the COSMEDICAL 

TECHNOLOGY products on Opposer’s website, or by using Opposer’s catalog and then sending 

Opposer’ order sheets to Opposer, or communicating by telephone directly with a sales person at 

Opposer’s offices.  Opposer’s clients obtain the order sheets from Opposer.  (Ciraldo Decl. ¶ 12). 

Opposer’s clients include skin care professionals such as dermatologists, family 

practitioners, chiropractors, obstetricians, gynecologists, dentists, and plastic surgeons, skin care 

specialists such as aestheticians, and spas and skin care clinics. Further, members of the AAD at 

least include dermatologists, plastic surgeons and skin care specialists.  (Ciraldo Decl. ¶ 13). 

As noted above, Opposer's COSMEDICAL TECHNOLOGY products specifically 

include cosmetic facial peels; and skin preparations for use before and after facial laser peels   

(Ciraldo Decl. ¶ 14, Ex. 17 and 18).  Opposer’s clients use Opposer’s products to provide 

services to their patients, clients and customers. Typically, Opposer’s clients, e.g. dermatologists 

and plastic surgeons, offer a full range of skin care services that include both facial peels and 

laser peels, eye wrinkle removal and skin lifting, face slimming, wrinkle removal, skin 

tightening, neck wrinkle removal, cellulite melting, tattoo removal, body slimming, and body 

shaping.  (Ciraldo Decl.¶ 15).  

In particular, Opposer's clients, such as dermatologists, may recommend a cosmetic peel 

as an initial, less invasive option that uses Opposer’s peel products, before recommending or 
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proceeding with a laser peel. One of Opposer's webinars teaches comparisons between peels 

using Opposer's products and laser peels.  (Ciraldo Decl.¶ 16). Opposer's clients, such as 

dermatologists, offer both cosmetic skin peels as well as laser peels and treatments. They also 

purchase both cosmetic skin peel products from Opposer as well as Opposer’s products for use 

before and after laser peels and treatments. As will be shown below, Applicant's customers are 

identical and/or similar to  Opposer’s clients, and likely would purchase both Opposer’s products 

sold under Opposer’s Mark and Applicant’s products sold under Applicant’s Mark. Cosmetic 

skin peels and laser peels are offered by both dermatologists and plastic surgeons, both of which 

could purchase Opposer’s peel products and Applicant’s laser for cosmetic procedures and for 

cosmetic treatment of the face and skin. (Ciraldo Decl. ¶ 17). 

The annual sales of  Opposer’s skin care products under the COSMEDICAL 

TECHNOLOGIES mark has generated $3.9 million annually over the past three years. Opposer 

has spent on average $17,000 annually on product advertising, marketing, and on training, 

exhibits and shows in connection with the COSMEDICAL TECHNOLOGIES mark. (Ciraldo 

Decl. ¶18). 

 For more than nineteen years, Opposer has abbreviated its COSMEDICAL 

TECHNOLOGIES Mark, using the shortened term COSMED on its products and in 

communications, including answering the telephone with the term "COSMED" instead of the 

longer mark COSMEDICAL TECHNOLOGIES.  In addition, this shortened term also has been 

used for at least nineteen years on the labels of certain of the COSMEDICAL TECHNOLOGY 

skin care preparations, including facial peels. (Ciraldo Decl. ¶ 19; Ex. 17 and 20). 

At least one of the plastic surgeons who purchases COSMETICAL TECHNOLOGIES 

brand of skin care products performs tattoo removal services using laser equipment, and uses the 



 8 

COSMETICAL TECHNOLOGIES brand of skin care products in conjunction with said tattoo 

removal services.   (Ciraldo Decl. ¶  20).   

B. Applicant. 

Applicant has applied to register the mark COS-MED for lasers for cosmetic procedures 

and for cosmetic treatment of the face and skin.  Applicant’s mark COS-MED is wholly 

contained within the first portion of Opposer’s mark.  Further, Applicant sells its products to the 

same skin care professionals as Opposer. Both Opposer's and Applicant's products are used by 

their respective clients to enhance the appearance of the customers to whom they provide 

services. Specifically, as set forth in paragraph 23 of the Ciraldo Declaration, Applicant 

promotes the services set forth in italics in its advertising and brochures.  These same services 

are offered by Opposer’s clients using Opposer’s products . (Ciraldo Decl. ¶¶  21 and 23).  See 

also Exhibit A, Applicant’s responses to Interrogatory Nos.   4, 5 and 11 and Exhibit B pp. 6 of  

13 to 8 of 13 (emphasis added), documents provided by Applicant in its responses to Requests 

for documents.  

Applicant’s Application Serial No. 85/160,278 for the COS-MED mark was filed 

October 25, 2010 in International Class 10 for "lasers for medical cosmetic procedures" and 

"lasers for the cosmetic treatment of the face and skin", based on alleged first use on July 15, 

2005 ("Applicant's Application") and was published on September 20, 2011. See attached 

Exhibit C (taken from the Notice of Opposition). 

Applicant sells its products for cosmetic procedures and for cosmetic treatment of the 

face and skin under the COS-MED mark.  Applicant's COS-MED products, namely lasers, are 

used by its customers to perform such services as eye wrinkle removal, skin lifting, face 
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slimming, wrinkle removal, skin tightening, and neck wrinkle removal. See Exhibit B,  pp. 6 of  

13 to 8 of 13 (emphasis added). 

Applicant advertises its products in publications directed to skin care professionals, 

chiropractors, and spa operators. See Exhibit B, pp. 9 of 13 to 13 of 13.  

 

II. ARGUMENT 

A. The Standard for Summary Judgment 

A motion for summary judgment is an appropriate method for disposing of an opposition 

when "there is no genuine dispute as to any material fact and the moving party is entitled to 

judgment as a matter of law." Fed. R. Civ. P. 56(a); see 37 C.F.R. § 2.116(a) (Federal Rules of 

Civil Procedure generally apply to opposition); TBMP § 528.01.  "The summary judgment 

procedure is regarded as 'a salutary method of disposition,' and the Board does not hesitate to 

dispose of cases on summary judgment where appropriate." TBMP § 528.01.If the moving party 

meets its burden, "the nonmoving party may not rest on mere denials or conclusory assertions, 

but rather must proffer countering evidence, by affidavit or as otherwise provided in Fed. R. Civ. 

P. 56, showing that there is a genuine factual dispute for trial." Id. (citations omitted); see Fed. R. 

Civ. P. 56(e); see also Sweats Fashions Inc. v. Pannill Knitting Co., 4 USPQ2d 1793,1797 (Fed. 

Cir. 1987) ("[m]ere conclusory statements and denials do not take on dignity by placing them in 

affidavit form") (citation omitted). Simply put, Applicant cannot create a genuine factual dispute 

merely by denying or contradicting Opposer's sworn statements, or by claiming without proof 

that Opposer's evidence is not accurate. 

Here, summary judgment is appropriate because there is and can be no material disputed 

fact. Opposer has priority in its use of the mark COSMEDICAL TECHNOLOGIES, and 
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Applicant cannot prove anything to the contrary. Further, given Opposer's registration, 

Applicant's application, and the facts noted below, there can be no material dispute that there is a 

likelihood of confusion between Opposer's COSMEDICAL TECHNOLOGIES mark and 

Applicant's COS-MED mark in connection with their respective goods. Accordingly, the 

undisputed evidence below clearly supports a finding of summary judgment in Opposer's favor. 

B.  Summary Judgment on the Issues of Priority and Likelihood of Confusion is 
Dispositive in this Proceeding 
 
In a trademark opposition, the issues of likelihood of confusion and likelihood of dilution 

are each dispositive: if likelihood of confusion exists, the Board must refuse to register the 

opposed junior application. Therefore, a finding of priority and likelihood of confusion moots the 

likelihood-of-dilution question. In the interest of judicial economy, Opposer moves for summary 

judgment only on the issue of likelihood of confusion. But Opposer does not concede the 

likelihood-of-dilution issue; it reserves its right to present evidence of likelihood of dilution at 

the trial stage of this proceeding, if a trial is necessary. 

1.  Opposer Has Priority in Its Use of Opposer's Mark for Its Goods  
 
To establish priority, an Opposer "must show proprietary rights in the mark that produce 

a likelihood of confusion .... These proprietary rights may arise from a prior registration, prior 

trademark or service mark use, prior use as a trade name, prior use analogous to trademark or 

service mark use, or any other use sufficient to establish proprietary rights." Herbko Int'l, Inc. v. 

Kappa Books, Inc., 64 USPQ2d 1375, 1378 (Fed. Cir. 2002); see also TMBP § 309.03(c)(A). 

Here, as noted above, Opposer owns a federal registration, filed on February 9, 2005 and 

issued on October 2, 2007, for the mark COSMEDICAL TECHNOLOGIES for “cosmetics, 

namely non-medicated skin care preparations”, in International Class 3, and for “medicated skin 
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care preparations”, in International Class 5. 2 This registration is based on a first use date of July 

6, 1993. 

 Applicant, on the other hand, filed the Application under Section 1(a) of the Trademark 

Act, 15 U.S.C. § 1051(a), on August 25, 2010, and claims July 15, 2005 as dates of first use and 

first use in commerce for its mark COS-MED.  

 Opposer's registration, which has an application date and first-use date before 

August 25, 2010 (Applicant's filing date), proves Opposer's priority in the COSMEDICAL 

TECHNOLOGIES mark.  Further, the filing date of Opposer's application for its trademark 

registration is prior to any date of first use on which Applicant can rely. TBMP §309.03(c)(A).  

Because Opposer's pleaded registration is of record, § 2(d) priority is not at issue in this 

proceeding.  Brown Shoe Co. v. Robbins, 90 USPQ2d 1752, 1754 (TTAB 2009). 

2.  Applicant's COS-MED Mark is Likely to Cause Confusion with Opposer's 
COSMEDICAL TECHNOLOGIES Mark  

 
Section 2(d) of the Lanham Act, 15 U.S.C. § 1052(d), states in part that a trademark shall 

be refused registration if it "so resembles ... a mark or trade name previously used in the United 

States by another and not abandoned, as to be likely, when used on or in connection with the 

goods of the applicant, to cause confusion, or to cause mistake, or to deceive .... "  Applicant's 

registration and use of COS-MED on the applied-for goods is likely to cause confusion, mistake, 

and deception about the source of Applicant's goods and the connection of those goods to 

Opposer. 

                                                 
2Under 37 C.F.R. § 2. 122(d)(1), Opposer has properly introduced its U.S. trademark registration into 

evidence by attaching a U. S. Trademark and Patent Office electronic database printout for the registration to 
Opposer's notice of opposition. In addition, attached to the Declaration of Loretta Ciraldo, Exhibit 2, is a copy of a 
certified copy of the certificate of registration. 
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In determining whether there is a likelihood of confusion under Section 2(d), the Board 

considers the factors of In re E. I duPont de Nemours & Co., 177 USPQ 563 (CCPA 1973) that 

are of record.  Here, an analysis of these factors make clear that the mark COS-MED used in 

connection with the goods set forth in the Application is likely to cause confusion with the prior-

used Opposer's Mark for Opposer's goods.  

The Board also must resolve any doubts on the question of likelihood of confusion 

against the Applicant who, as a newcomer, has the opportunity and obligation to avoid confusion 

with existing marks. See TBC Corp. v. Holsa Inc., 44 USPQ2d 1315, 1318 (Fed. Cir. 1997); In re 

Hyper Shoppes (Ohio) Inc., 6 USPQ2d 1025, 1026 (Fed. Cir. 1988). These principles require that 

the Board grant summary judgment to Opposer. 

a.  Similarity of the Marks 
 

The first duPont factor considers "[t]he similarity or dissimilarity of the marks in their 

entireties as to appearance, sound, connotation and commercial impression." duPont, 177 USPQ 

at 567. The test is not whether the marks can be distinguished in a side-by-side comparison, but 

rather whether the marks are sufficiently similar to be likely to cause confusion as to the source 

of the goods offered under the respective marks, e.g., Sealed Air Corp. v. Scott Paper Co., 190 

USPQ 106, 108 (TTAB1975) (citations omitted).  

Although marks must be compared in their entireties, one feature of the mark may be 

more significant than others, and it may be appropriate to give more weight to this dominant 

feature in determining the commercial impression created by the mark. See Packard Press, Inc. 

v. Hewlett-Packard Co., 62 USPQ2d 1001, 1003 (Fed. Cir. 2000) ( finding the word PACKARD 

to be the dominant feature of both the applicant's mark PACKARD TECHNOLOGIES and the 

opposer's HEWLETT PACKARD mark, and holding that therefore PACKARD 
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TECHNOLOGIES was confusingly similar to HEWLETT PACKARD). In Giant Food, Inc. v. 

Nation's Foodservice, Inc. 710 F.2d 1565, 1570(Fed. Cir. 1983), the Court found that the  word 

GIANT was the dominant feature of the parties’ marks, which may be given greater force and 

effect, and held that the mark GIANT HAMBURGERS was confusingly similar to the marks 

GIANT FOOD, SUPER GIANT, GIANT FOOD and Design and GIANT and Design.  See also 

In re Denisi, 225 USPQ 624, 624 (TTAB 1985) ("if the dominant portion of both marks is the 

same, then confusion may be likely notwithstanding peripheral differences") (citations omitted; 

TMEP § 1207.01(b)(ii) ("Marks may be confusingly similar in appearance despite the addition, 

deletion or substitution of letters or words"). 

In the instant case, the dominant portion of both parties' marks is COSMED. Indeed, the 

dominant term COSMED is the focus in both Applicant's COS-MED mark and Opposer's 

COSMEDICAL TECHNOLOGIES mark, where COSMED has prominence as the first portion 

of Opposer's mark, and applicant's mark consists solely of the term COS-MED. See Palm Bay 

Imports Inc. v. Veuve Clicquot Ponsardin Maison Fondee En 1772, 396 F.3d 1369, 73 USPQ2d 

1689, 1692 (Fed. Cir. 2005) (consumers are generally more inclined to focus on the first word, 

prefix or syllable in a mark);  Presto Products Inc. v. Nice-Pak Products Inc., 9 USPQ2d 1895, 

1897 (TTAB 1988) (often the first part of a mark is most likely to be impressed upon the mind of 

a purchaser and remembered when making purchasing decisions). 

Applicant’s COS-MED mark is identical to the first portion, COSMED, of the first word, 

COSMEDICAL, of Opposer’s mark, and is wholly contained therein.  Moreover, when 

comparing marks, the use of a hyphen does not make a difference.  See Thymo Borine 

Laboratory v. Winthrop Chemical Co., Inc., 155 F.2d 402, 33 C.C.P.A. 1104, 1946 Dec. Comm'r 

Pat. 442, 69 USPQ 512, 514 (CCPA 1946) (the hyphen in applicant's mark THY-RIN has no 
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significance); Charrette Corp. v. Bowater Communication Papers, Inc., 13 USPQ2d 2040, 2042 

(TTAB 1989) (registrant's PRO-PRINT and petitioner's mark PROPRINT are identical except 

for the division of registrant's mark by a hyphen between the syllables); Goodyear Tire & 

Rubber Co. v. Dayco Corp., 201 USPQ 485, 488 n.1 (TTAB 1978) (FAST-FINDER with a 

hyphen is substantially identical to FASTFINDER without a hyphen).  

Likelihood of confusion is often found where the entirety of one mark is incorporated 

within another. In re Denisi, 225 USPQ 624, 626 (TTAB 1985) (PERRY'S PIZZA for restaurant 

services specializing in pizza and PERRY'S for restaurant and bar services); Johnson Publishing 

Co. v. International Development Ltd., 221 USPQ 155, 156 (TTAB 1982) (EBONY for cosmetics 

and EBONY DRUM for hairdressing and conditioner); and In re South Bend Toy Manufacturing 

Company, Inc., 218 USPQ 479, 480 (TTAB 1983) (LIL' LADY BUGGY for toy doll carriages 

and LITTLE LADY for doll clothing). 

Further, COSMED, the dominant portion of Opposer's Mark, and the sole component of 

Applicant's Mark, sounds the same when spoken and therefore confusion is likely.   See Giant 

Food, 710 F.2d at1571 (the Court found that the dominant portion GIANT in both parties' marks 

sounds the same when spoken, and gave this factor great weight in determining that Applicant's 

mark GIANT HAMBURGERS was confusingly similar to opposer's marks GIANT FOOD, 

SUPER GIANT, GIANT FOOD and Design, and GIANT and Design). 

COSMED is an abbreviation or shortened version of the term COSMEDICAL, and in 

fact, Opposer itself uses this abbreviation COSMED in connection with certain of its skin care 

preparations, specifically facial peels, where it appears on the product label. (Ciraldo Decl. ¶ 19; 

Ex. 17 and 20).    Further, as indicated above, for more than nineteen years, Opposer has used the 

shortened term COSMED in communications, including answering the telephone with the term 
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"COSMED" instead of the longer mark COSMEDICAL TECHNOLOGIES.  (Ciraldo Decl. ¶ 

19).   For all the reasons stated above, the marks are similar, and this factor favors Opposer. 

b.  Similarity of the Parties' Goods and Services 

The second factor weighs "[t]he similarity or dissimilarity and nature of the goods or 

services as described in an application or registration or in connection with which a prior mark is 

in use." duPont, 177 USPQ at 567. The goods set forth in the Application are those that must be 

considered, even if the actual goods that Applicant sells may be more limited in scope. See, 

e.g.,In re Opus One, Inc., 60 USPQ2d 1812, 1817 (TTAB 2001); Tuxedo Monopoly, Inc. v. 

General Mills Fun Group, Inc., 209 USPQ 986, 988 (CCPA). 

The authority is legion that the question of registrability of an applicant's mark must be 
decided on the basis of the identification of goods set forth in the application regardless 
of what the record may reveal as to the particular nature of an applicant's goods, the 
particular channels of trade or the class of purchasers to which sales of the goods are 
directed.  
 

OctocomSys.lnc. v. Houston Computer Servs. Inc., 16 USPQ2d 1783, 1787 (Fed. Cir. 1990) 

(citations omitted). Moreover, the applicant's description of goods or services "must be construed 

most favorably to the opposing prior user." Tuxedo Monopoly, 209 USPQ at 988 (citations 

omitted). 

Goods or services do not have to be identical or even competitive to find likelihood of 

confusion. E.g., In re Opus One, 60 USPQ2d at 1814-15; In re Melville Corp., 18 USPQ2d 1386, 

1388 (TTAB 1991). Instead, it is enough that goods or services are related or that the conditions 

and activities surrounding their marketing are such that they would be likely to be encountered 

by the same persons under circumstances that could, because of the marks used, give rise to a 

mistaken belief that they originate from the same source or that there is an association or 
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connection between the sources of the respective goods or services .E.g., In re Opus One, 60 

USPQ2d at 1814-15; In re Melville Corp., 18 USPQ2d at 1388. 

Both parties offer goods to the same professional skin specialists. The respective goods 

are intended to enhance a person's appearance (Ciraldo Decl. ¶¶ 17, 21).   Opposer's 

COSMEDICAL TECHNOLOGIES mark is registered for a variety of medicated and cosmetic 

non-medicated skin care preparations related to enhancing a person's appearance. Undeniably, 

applicant's goods, namely, lasers for medical cosmetic procedures and for the cosmetic treatment 

of the face and skin sold under its COS-MED mark have a "cosmetic" purpose. 

Furthermore, the third-party registrations and the attached summary thereof, as well as 

the related evidence of their use in commerce, show that skin care preparations in Classes 003 

and 005 and lasers for the treatment of the face and skin in Classes 009 and 010 may emanate 

from a single source in connection with the same mark. (Ciraldo Decl. ¶ 22; Ex. 21). See In re 

Albert Trostel & Sons Co., 29 USPQ 2d 1783, 1786 (TTAB 1993) (third-party registrations 

which individually cover a number of different items and which are based on use in commerce 

may serve to suggest that the listed goods are of a type which may emanate from a single 

source); In re Mucky Duck Mustard Co. Inc., 6 USPQ2d 1467, 1470 n.6 (TTAB 1988); TMEP 

§1207.01(d)(iii).   

As shown in the evidence submitted by Opposer, purchasers of the products sold by both 

Opposer and Applicant include physicians, chiropractors, spas, skin care clinics, and skin care 

specialists, such as aestheticians. These customers use the parties' respective goods to provide 

similar services, e.g., chemical facial peels in the case of Opposer, and laser facial peels in the 

case of Applicant. (Ciraldo Decl. ¶¶ 13, 15, 17 and 21).    
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Further, as noted above, Applicant's COS-MED laser products are used by Applicant's 

customers to perform such services as eye wrinkle removal, skin lifting, face slimming, wrinkle 

removal, skin tightening, and neck wrinkle removal. Exhibit B, pp. 6 of  13 to 8 of 13 (emphasis 

added). 

Opposer's COSMEDICAL TECHNOLOGIES products are used by Opposer's customers 

as follows: 1) Hyaluronic Eye Treatment, Ultra Firming Eye, Nutra Fill, Ultra Benefits Eye, 

Soothing Eye Mask and Wri-Lax are used for eye wrinkle removal and skin lifting (services 

promoted by Applicant in its advertising to its customers); 2) Wri-Lax, Tightening Renewal 

Mask, Vita Soothe, Lipids, 02 Lift Mask, and Acai Moisturizing Mist are used for face slimming, 

wrinkle removal and skin tightening (services promoted by Applicant in its advertising to its 

customers); 3) Wri-Lax, Ultra Neck and Chest, Tightening Renewal Mask, 02 Lift Mask, and 

Nutra Fill are used for neck wrinkle removal (services promoted by Applicant in its advertising 

to its customers); and 4) Ultra Benefits Lotion, and Acai Moisturizing Mist are used for body 

slimming (services promoted by Applicant in its advertising to its customers). In short, Opposer's 

goods and Applicant's goods are used for the same purposes. (Ciraldo Decl. ¶ 23).   Accordingly, 

the parties' respective goods are highly related and overlapping. 

c.  The Parties' Channels of Trade and Customers 

In determining likelihood of confusion, the Board also considers "[t]he similarity or 

dissimilarity of established, likely-to-continue trade channels," duPont, 177 USPQ at 567, and 

the classes of purchasers. E.g., Packard Press, Inc. v. Hewlett-Packard Co., 62 USPQ2d 1001, 

1004-05 (Fed.Cir. 2000). The Board may find goods to be related if the circumstances 

surrounding their marketing would result in relevant consumers mistakenly believing that the 

goods originate from or are associated with the same source. See In re International Telephone & 
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Telegraph Corp., 197 USPQ 910,911 (TTAB 1978).When goods are marketed through the same 

channels, confusion is more likely.  In the instant case, both parties use overlapping trade 

channels to promote their goods. Both Opposer and Applicant promote their goods to the same 

skin care professionals.  Further, the parties advertise and disseminate information about their 

goods through the Internet and in the same or similar publications targeted to the same skin care 

professionals. (Ciraldo Decl. ¶¶ 10, 17 and 21).  Accordingly, these factors also favor Opposer. 

d.  Purchaser Sophistication 

The next duPont factor considers "the conditions under which sales are made, i.e., 

'impulse' vs. careful, sophisticated purchasing.'" duPont, 177 USPQ at 567.  As discussed above, 

the identification of goods in the Application is "Lasers for medical cosmetic procedures; Lasers 

for the cosmetic treatment of the face and skin."  Since Applicant's identification of goods does 

not limit its goods to a particular part of the market, the applicable standard of care is that of the 

least sophisticated purchaser of the goods or services.  Giersch v. Scripps Networks Inc., 90 

USPQ2d 1020 (TTAB 2009);  Alfacell Corp. v. Anticancer, Inc., 71 USPQ2d 1301 (TTAB 

2004).  Thus, the conditions of sale include less sophisticated consumers exercising a lower level 

of care. 

 Applicant's Application is unrestricted as to any particular consumers.  Accordingly, its 

consumers are presumed to be the same as those of Opposer, exhibiting the same degree of care.3 

This factor also supports a finding of likelihood of confusion. 

e.  Fame of Opposer's Mark 

To the extent there is evidence in the record, the Board will weigh "the fame of the prior 

mark (sales, advertising, length of use)." duPont, 177 USPQ at 567.  For the purposes of § 2(d), 
                                                 
3Any evidence Applicant may seek to introduce as to a specific class of customers to which its goods are 
targeted cannot create a material fact sufficient to defeat summary judgment since its application is 
unrestricted. Octocom, 918 F .2d at 942-43. 
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fame, also known as public recognition and renown, is not a yes-no question; rather, the Board 

measures the degree of public recognition of the mark. See Kenner Parker Toys, Inc. v. Rose Art 

Industries, Inc., 22 USPQ2d 1453, 1456 (Fed. Cir. 1992) ("As a mark's fame increases, the 

[Lanham] Act's tolerance for similarities in competing marks falls"). Fame plays a dominant role 

in the likelihood-of-confusion analysis because famous marks enjoy a broad scope of protection.  

Bose Corp. v. QSC Audio Products Inc., 293 F.3d 1367, 63 USPQ2d 1303, 1305 (Fed. Cir. 

2002);  Recot Inc. v. Becton, 54 USPQ2d at 1897;  Kenner Parker Toys, Inc. v. Rose Art 

Industries, Inc., 22 USPQ2d 1453, 1456 (Fed. Cir. 1992). 

Here, Opposer's Mark is well-known, as evidenced by, among other things, its $11.7 

million in retail sales in the last three years, and the more than $51,000 that Opposer has spent to 

advertise and promote the products sold under Opposer's Mark in the last three years.  (Ciraldo 

Decl. ¶ 18).  Opposer's products marketed under its COSMEDICAL TECHNOLOGIES mark 

also have received unsolicited media coverage in national television, publications and books 

since their debut in 1993. (Ciraldo Decl. ¶ 4).    

The Board can reasonably conclude on summary judgment that the COSMEDICAL 

TECHNOLOGIES mark is sufficiently famous, for § 2(d) purposes, to create a reasonable halo 

around Opposer's mark that prevents confusingly similar marks from entering the marketplace.  

Accordingly, this factor also supports Opposer.  

f.  Other Factors 
 

The remaining du Pont factors either favor Opposer or are neutral. In particular, there is 

and has been no consent, agreement or assignment between the parties, and there is no laches or 

estoppel issue. Further, as evidenced by Opposer's trademark registration of record, and the 

declaration and exhibits attached hereto, Opposer uses the COSMEDICAL TECHNOLOGIES 
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brand for a variety of goods, not one or two products. As to whether Applicant has a right to 

exclude others from use of its mark on its goods, Applicant can offer no evidence that it has the 

right to do so. Turning to "[t]he extent of potential confusion, i.e., whether de minimis or 

substantial," duPont, 476 F.2d at 1361, the analysis of the likelihood of confusion factors noted 

above shows substantial potential confusion if Applicant is allowed to register its COS-MED 

mark for goods similar to the goods offered by Opposer under Opposer's Mark. When all of the 

applicable duPont factors are considered together, there simply is and can be no material dispute 

that, as a matter of law, Applicant's application to register COS-MED for the goods set forth in 

the Application is likely to cause confusion with Opposer's prior use of the mark COSMEDICAL 

TECHNOLOGIES for similar goods. 

III. CONCLUSION 

As noted above, to be granted summary judgment on the basis of Section 2(d) of the 

Lanham Act, 15 U.S.C. § 1052(d), a movant must show priority and likelihood of confusion. 

Here, there is and can be no material dispute of fact that Opposer has priority. There also is no 

material dispute of fact that there is a likelihood of confusion between Opposer's use of 

COSMEDICAL TECHNOLOGIES for its goods and Applicant's use of COS-MED for the 

goods in its Application. The facts set forth above and in the accompanying declaration and 

exhibits further confirm that there is a likelihood of confusion. Applicant can introduce no 

evidence, testimony or further proceedings that would refute these facts. 

 For the reasons set forth above, Opposer respectfully requests that the Board grant 

summary judgment to Opposer and deny registration to Applicant's Application Serial No. 

85/160,278 to register COS-MED under Section 2(d) of the Lanham Act, 15 USC § 1052(d). 
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Dated:  November 29, 2012 

Respectfully submitted, 

 
 /Robert M. Schwartz/ 
BY: Robert M. Schwartz, Esq. 

Robert M. Schwartz, P.A. 
2445 Hollywood Boulevard 
Hollywood, FL  33020 
Tel: (954) 924-0707 
Fax: (954) 924-0717 
litigation@patentmiami.com 

 Attorney for Opposer: 
 Cosmedical Technologies, Inc.   
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CERTIFICATE OF SERVICE 
 
 I HEREBY certify that on November 29, 2012 a true and correct copy of OPPOSER'S 
MOTION FOR SUMMARY JUDGMENT has been served upon Applicant by sending an 
electronic copy of the document to Michael C. Whitehurst at dallastattooremovalclinic@msn.com; 
and has been served upon counsel for Applicant by sending an electronic copy of the document to 
Tim Kingston at kingston@rockymtnlaw.com. 
  

 /Robert M. Schwartz/ 
          ROBERT M. SCHWARTZ, ESQUIRE 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

EXHIBIT A EXHIBIT A



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Cosmedical Technologies, Inc,

Petitioner,

Opposition. No. 91203420

Application.No. 85/160.278)
Mark: COS—MED

V.

Michael C. Whitehurst. \/\./\./\./\/\../\./\/\/
Respondent.

RESPONDENT’S RESPONSE TO PETITIONER’S FIRST SET OF

INTERROGATORIES TO RESPONDENT

Pursuant to Rule 33 of the Federal Rules of Civil Procedure and section 2.120 of the

Trademark Rules of Practice of the United States Patent and Trademark Office, Michael C.

Whitehurst, President ofand on behalf of Cos-Med, Inc., a corporation in the State of Texas,

(Respondent” and “Applicant”), hereby responds to each of the Interrogatories of Cosmedical

Technologies, Inc (“Petitioner” and “Opposer”).

GENERAL OBJECTIONS

Respondent asserts the following general objections to the Interrogatories. No response to

any individual interrogatory, nor Respondent's failure to restate any of these general objections

below, waives or limits these general objections.

1. Respondent objects to the Interrogatories to the extent they seek to impose

obligations and duties upon Respondent that are greater than or inconsistent with those imposed

by the Federal Rules of Civil Procedure, the Trademark Rules of Practice of the United States

Patent and Trademark Office, the Trademark Trial and Appeal Board Manual of Procedure,

and/or other applicable law, rules, and standards.



INTERROGATORY NO. 3:

List all geographical areas in the United States (by city and/or state) in which Applicant

has sold goods or provided services bearing Applicant’s Mark.

RESPONSE:

Respondent objects to this request as overly burdensome and not reasonably calculated to

lead to the discovery of admissible evidence. Subject and without prejudice to the preceding

objections Respondent states: Materials responsive to this request will be made available for

inspection on reasonable notice. See also the documents provided in Respondent’s Rule 26 Initial

Disclosures as well as Respondent’s answer and response to Petitioners First Request for

Production. All products and services are available in all geographical areas in the United States

via intemet descriptive and contact information.

Bates# 29-30

INTERROGATORY NO. 4:

Identify each type of label, tag, wrapper, package insert, instruction manual, container,

and the like which is applied or affixed to or used for or in connection with each product or

service of Applicant which is sold, offered for sale, or provided under Applicant’s Mark by

stating for each:

(a) The goods and/or services to which it is applied or in connection with which it is used or

offered; and

(b) The inclusive dates of its use.

RESPONSE:

Respondent objects to this request as overly burdensome and not reasonably calculated to

lead to the discovery of admissible evidence. Subject and without prejudice to the preceding



objections Respondent states: Samples of materials responsive to this request will be made

available for inspection on reasonable notice. See also the documents provided in Respondent’s

Rule 26 Initial Disclosures as well as Respondent’s answer and response to Petitioners First

Request for Production.

. Not withstanding this objection, Respondent provides the following responses:

Applicant’s mark COS-MED appears on individually packaged lasers and other electro-

mechanical devices sold to vetted skin care practitioners in multiple cities and states. The mark

appears on various instruction manuals provided with the devices. The same mark appears on the

technician and laser safety officer certificates provided by the Applicant.

These product labels have been in use on all products sold by Applicant from 2005 to the

present.

Bates# 31-56

INTERROGATORY NO. 5:

Describe in detail the trade channels for each product and service of Applicant which is

sold, offered for sale or provided under Applicant’s Mark from Applicant to the ultimate end

users of such product or service.

RESPONSE:

Product is sold directly and via independent salespeople to vetted skin care industry

professionals who use the modalities for which the machines are designed and manufactured.

Instruction and certification is provided to providers of those same services. Buyers of our

machines are specialists in the areas of tattoo removal, skin lesion removal and physical

modification of human skin by means other than by the use of potions, lotions and creams.

Product is not offered to the general public.

Bates# 57-67



INTERROGATORY NO. 1 1 :

Describe all marketing, advertising, solicitation, promotion and distribution programs and

methods, identifying and locating any representative documents, used by Applicant for products

bearing Applicant’s Mark or services relating thereto.

RESPONSE

Respondent objects to the extensive identification of people, entities, documents and

tangible things in the manner specified by Petitioner. In lieu of such identification, where

appropriate, Respondent will permit Petitioner to inspect and copy relevant, responsive

documents that do not contain privileged information and/or communications, and which are not

otherwise protected from discovery as by the work product immunity doctrine. As Petitioner is

involved exclusively in the manufacture and sales of lotions, potions and creams, Respondent

further objects to this interrogatory to the extent it seeks to elicit trade secret information and/or

highly sensitive and confidential business information which is neither related to the subject

matter of the present litigation nor reasonably calculated to lead to the discovery of admissible

evidence which is relevant to a claim or defense of Petitioner. Notwithstanding and without

waiving the foregoing objections, Respondent states that our customer list is confidential, and the

buyers of lasers and lipolytic and dermabrasion machines in the United States bearing the Mark

are third parties who are not under the control of respondent and which may not have the same or

similar policies in regards to confidentiality. Further notwithstanding and without waiving the

foregoing objections, Respondent states we use various print and intemet advertising to the

professionals who utilize, or potentially utilize the previously described products and services.

Bates# 77-94

-11-



Disclosures as well as Respondent’s original Answer and Response to Petitioners First Request

for Production.

Dated: August 12, 2012 Respectfully submitted,

By: /Michael C. Whitehurst/

Michael C. Whitehurst, US Citizen

1160 Lakeway Drive

Irving, TX 75060
United States

Tel: 214 507 8091

Email: dallastattooremovalclinic@msn.com

CERTIFICATE OF SERVICE

This is to certify that I, Michael C. Whitehurst, individual, Applicant Respondent,
today served the above Respondent’s RESPONSE TO PETITIONER’S FIRST SET

OF INTERROGATORIES on Opposer Petitioner by EMAIL, addressed to Counsel

for Opposer at the following address: Robert M Schwartz Esq., 2445 Hollywood
Boulevard, Hollywood, Fl 33020, Tel: 954 924-0707, Fax: 954 924-0717, Email:

robert@patentmiami.com. Due to exhibit size they are sent on separate disk media
to Counsel for Opposer at street address listed above.

Dated: August 12, 2012 By: /Michael C. Whitehurst/
Michael C. Whitehurst

Applicant

-20-



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

EXHIBIT B EXHIBIT B



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the Matter of Application Serial No. 85/160,278

Publication in the Official Gazette of September 20, 2011
For: COS-MED

Cosmedical Technologies, Inc., : Opposition No. 91203420

Opposer,

vs.

Michael C. Whitehurst

Applicant.

RESPONDENT’S OBJECTIONS AND RESPONSES TO PETITIONER’S FIRST

REQUEST FOR PRODUCTION OF DOCUMENTS 

Pursuant to Rule 2.120 of the Trademark Rules of Practice and Rule 34 of the Federal

Rules of Civil Procedure, Cos-Med Lasers Inc., by and through its president Michael C.

Whitehurst, Applicant (“Respondent”) responds as follows to Opposer Cosmedical Technologies

(“Petitioner”) First Request For Production of Documents (the “Requests”) as follows:

GENERAL OBJECTIONS

Respondent asserts the following general objections to

the Requests. No response to any individual request, nor

Respondent's failure to restate any of these general

objections below, waives or limits these general objections.

1. Respondent objects to the Requests to the extent they

seek to impose obligations and duties upon Respondent that

are greater than or inconsistent with those imposed by the

Federal Rules of Civil Procedure, the Trademark Rules of

Practice of the United gtates Patent and Trademark Office,



answer. Personal notes are included.

Bates #721—899

REQUEST NO. 43:

All documents that support or provide the factual basis for

the Affirmative Defenses set forth in Applicant's Answer to

Opposer’s Notice of Opposition for the above referenced

Opposition.

RESPONSE:

Respondent objects to this request as overly burdensome and

not reasonably calculated to lead to the discovery of admissible

evidence. Subject and without prejudice to the preceding

objections Respondent states: Additional materials responsive to

this request will be made available for inspection on reasonable

notice. See also the documents provided in Respondent's Rule 26

Initial Disclosures as well as Respondent's answer. Not

withstanding this objection, Respondent provides the following

material:

Bates#900—966

Dated: August 12, 2012

Respectfully submitted,

By: /Michael C. Whitehurst/
Michael C. Whitehurst, US Citizen

1160 Lakeway Drive
Irving, TX 75060
United States



Tel: 214 507 8091
Email:

dallastattooremovalclinic@msn.com

CERTIFICATE OF SERVICE 

This is to certify that 1, Michael C. Whitehurst,
individual, Applicant Respondent, today served the above
Respondent's RESPONSE TO PETITIONER’S FIRST SET OF

INTERROGATORIES on Opposer Petitioner by EMAIL, addressed

to Counsel for Opposer at the following address: Robert

M Schwartz Esq., 2445 Hollywood Boulevard, Hollywood, Fl
33020, Tel: 954 924-0707, Fax: 954 924-0717, Email:

robert@patentmiami.com. Due to exhibit size they are
sent on separate disk media to Counsel for Opposer at
street address listed above.

Dated: August 12, 2012 By: /Michael C.
Whitehurst/

Michael C. Whitehurst

Applicant
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

 
In the Matter of Application Serial No. 85/160,278 
Publication in the Official Gazette of September 20, 2011  
For:  COS-MED   
______________________________ 

Cosmedical Technologies, Inc., :  Opposition No. 91203420 

Opposer,  : 

vs.    : 

Michael C. Whitehurst  : 

Applicant. : 

______________________________:  

United States Patent and Trademark Office 
Trademark Trial and Appeal Board 
P.O. Box 1451 
Alexandria, VA 22313-1451 

 
DECLARATION OF LORRETA CIRALDO  

IN SUPPORT OF  
OPPOSER'S MOTION FOR SUMMARY JUDGMENT 

 
 

I, Lorreta Ciraldo, hereby declare under penalty of perjury: 

1.  I am the Chief Financial Officer of Cosmedical Technologies, Inc., Opposer in the 

above styled matter.  I submit this declaration in support of Opposer's motion for 

summary judgment on the basis of my personal knowledge of the facts herein.  

 

2.  Opposer is the owner and Registrant of U. S. Trademark Registration No. 

3,301,694  for the mark COSMEDICAL TECHNOLOGIES,  registered October 2, 2007, 

for “cosmetics, namely non-medicated skin care preparations”, in International Class 3, 



and for “medicated skin care preparations”, in International Class 5.  This registration is 

based on first use and first use in commerce dates of at least as early as July 6, 1993. A 

true and correct copy of a printout evidencing this registration is attached hereto as 

Exhibit 1 and a certified copy of the Certificate of Registration obtained from the United 

States Patent and Trademark Office is attached hereto as Exhibit 2. 

 

3.   Since its inception, Opposer has developed and manufactured its own proprietary 

skin care preparations under my direction as its master formulator.  In addition to 

developing the formulations for Opposer’s brand of products under the COSMEDICAL 

TECHNOLOGIES mark, I am a practicing dermatologist with over thirty years of 

laboratory and clinical experience.   

 

4.   I am a Professor of Dermatology and Cutaneous Surgery at the University of 

Miami Miller School of Medicine, where I am Director Emeritus of the Appearance 

Center for Cosmetic Dermatology.  I have appeared on national television, including 

Good Morning America, and I have been featured in O (Oprah), Shape, New Beauty and 

Seventeen magazines. In addition, I have authored a best selling book entitled "6 Weeks 

to Sensational Skin" which has been featured on national television shows and in 

magazines. I am a practicing dermatologist in South Florida.  I am a member of the 

American Academy of Dermatology (AAD). My biography is attached as Exhibit 3. I am 

a practicing dermatologist in South Florida.  I am a member of the American Academy of 

Dermatology (AAD). 

 



5.   Cosmedical Technologies, Inc. sells its dermatologist-formulated skin care 

products under the mark COSMEDICAL TECHNOLOGIES directly to skin care 

specialists and licensed professionals (Opposer’s clients).  Opposer also provides its 

clients with comprehensive education programs which highlight the basic science of 

Opposer’s products, instructing the clients on the use of the products, as well as providing 

suggestions for effective selling techniques in order for Opposer’s clients to get 

maximum results for their patients and clients. 

 

6.  Opposer's skin care preparation products include anti-aging creams, 

redness/sensitivity formulas, rosacea formulas, sun care formulas; anti wrinkle serums 

and creams; firming products for the face, neck and chest; skin rejuvenating products for 

the hands, arms and chest; cosmetic facial peels; skin preparations for use before and 

after facial laser peels; exfoliators; toners; serums; cleansers; hydration creams, body 

treatment lotions; and eye and lip treatment masks and gels. These products are listed in 

Opposer’s catalog see attached Exhibit 10, and on Opposer’s website see attached  

Exhibit 8. 

 

7.   Opposer’s product training and educational programs are offered on the Internet 

at Opposer’s website as webinars, at in-person seminars presented by Opposer, as well as 

at Opposer’s product exhibits and trade shows where Opposer’s products are displayed 

and sold.  These training and educational programs highlight the basic science and 

formulation of Opposer’s COSMEDICAL TECHNOLOGIES brand of skin care 

products. 



 

8.   Opposer advertises and promotes its skin care preparations under the 

COSMEDICAL TECHNOLOGIES mark at spaces and booths at exhibits and trade 

shows, see attached Exhibit 4,  such as the American Academy of Dermatology (AAD) 

show see attached Exhibit 5, the International Spa Association (ISPA) show, see attached 

Exhibit 6, and at the HBA Global Expo show. Opposer’s clients attend these shows.  

 

9.   Opposer also advertises its products in banner advertisements on the AAD,  

American Academy of Dermatology website, see attached Exhibit 7, on Opposer’s 

website www.cosmedicaltechnologies.com, see attached Exhibit 8, in Opposer’s 

webinars, see attached Exhibit 9, through Opposer’s catalog, see attached Exhibit 10, 

through direct Internet advertising e-mails to Opposer’s customers, see attached Exhibit 

11, and through Google AdWords,  see attached Exhibit 12, where leads are generated 

and followed up by Opposer's customer service representatives. 

 

10.     Opposer also advertises in the trade publications, American Spa, DAYSPA, Skin 

& Allergy News, Plastic Surgery Practice (PSP) and MedEsthetics.  Typical 

advertisements are shown in attached Exhibit 13.  These trade publications are directed to 

Opposer’s clients as well as to the customers of Applicant in this matter, including the 

trade publication DAYSPA where both Opposer and Applicant have advertised.  

 

11.   Opposer’s clients purchase Opposer’s skin care products as follows:  1) products 

which Opposer formulates according to Opposer’s clients’ specific requirements;  2) 



Opposer’s packaged skin care preparations bearing Opposer’s clients’ private label name 

or mark, see attached Exhibit 14, showing a client’s private label product but with the 

client’s trademark redacted; and 3) Opposer’s packaged skin care preparations bearing 

Opposer’s mark COSMEDICAL TECHNOLOGIES, see attached Exhibit 15. 

 

12.    Opposer’s clients purchase Opposer’s products by viewing Opposer’s 

COSMEDICAL TECHNOLOGIES products on Opposer’s website, see attached Exhibit 

8, or by using Opposer’s catalog, see attached Exhibit 10, and then sending Opposer’s 

order sheets, see attached Exhibit 16, to Opposer, or communicating by telephone 

directly with a sales person at Opposer’s offices.  The order sheets are available from 

Opposer’s catalog or they are sent from Opposer directly to Opposer’s clients for their 

use in ordering Opposer’s products. 

 

13.  Opposer’s clients include skin care professionals such as dermatologists, family 

practitioners, chiropractors, obstetricians, gynecologists, dentists, and plastic surgeons, 

skin care specialists such as aestheticians, and spas and skin care clinics.  Further, I am a 

member of the American Academy of Dermatology (AAD) and have knowledge that 

members of the AAD at least include dermatologists like myself, plastic surgeons and 

skin care specialists. 

 

14.   Opposer's COSMEDICAL TECHNOLOGIES products specifically include 

cosmetic facial peels, see attached Exhibit 17; and skin preparations for use before and 

after facial laser peels see attached Exhibit 18. 



 

15.    Opposer’s clients use Opposer’s products to provide services to their patients, 

clients and customers. Typically, Opposer’s clients, such as dermatologists and plastic 

surgeons, offer a full range of skin care services that include both facial peels and laser 

peels, eye wrinkle removal and skin lifting, face slimming, wrinkle removal, skin 

tightening, neck wrinkle removal, cellulite melting, tattoo removal, body slimming, and 

body shaping.    

 

16.   Opposer's clients, such as dermatologists, may recommend a cosmetic peel as an 

initial, less invasive option that uses Opposer’s peel products, before recommending or 

proceeding with a laser peel, and for example, one of Opposer's webinars teaches 

comparisons between peels using Opposer's products and laser peels. See attached 

Exhibit 19.   

 

17.   Opposer's clients, such as dermatologists, offer both cosmetic skin peels as well 

as laser peels and treatments. They also purchase both cosmetic skin peel products from 

Opposer as well as Opposer’s products for use before and after laser peels and treatments, 

see attached Exhibit 18. It is my opinion that many of Applicant's customers are identical 

and/or the same as those of Opposer’s clients and likely would purchase both Opposer’s 

products sold under Opposer’s Mark and Applicant’s products sold under Applicant’s 

Mark.  Cosmetic skin peels and laser peels are offered by both dermatologists and plastic 

surgeons, both of which could purchase Opposer’s peel products and Applicant’s laser 

for cosmetic procedures and for cosmetic treatment of the face and skin. 



 

18.   The annual sales of Opposer’s skin care products under the COSMEDICAL 

TECHNOLOGIES mark has generated $3.9 million annually over the past three years. 

Opposer has spent on average $17,000 annually on product advertising, marketing, and 

on training, exhibits and shows in connection with the COSMEDICAL 

TECHNOLOGIES mark. 

 

19.   For more than nineteen years, Opposer has abbreviated its COSMEDICAL 

TECHNOLOGIES Mark, using the shortened term COSMED on its products and in 

communications, including answering the telephone with the term "COSMED" instead of 

the longer mark COSMEDICAL TECHNOLOGIES.  This shortened term also has been 

used for at least nineteen years on the labels of certain of the COSMEDICAL 

TECHNOLOGIES skin care preparations, including facial peels, see attached Exhibits 17 

and 20. 

 

20.  At least one of the plastic surgeons who purchases COSMEDICAL 

TECHNOLOGIES brand of skin care products performs tattoo removal services using 

laser equipment, and uses Opposer’s COSMEDICAL TECHNOLOGIES brand of skin 

care products in conjunction with said tattoo removal services.    

 

21.   Applicant sells its products to substantially the same skin care professionals as 

Opposer. Both Opposer's and Applicant's products are used by their respective clients to 

enhance the appearance of the clients and customers to whom they provide services. 



 

 22.   Third party trademark registrations show that skin care preparations and lasers for 

the cosmetic treatment of the face and skin may emanate from a single source in 

connection with the same mark.  Also attached are copies of current web pages from the 

respective websites showing the respective marks in use in commerce on the Internet. 

True and correct copies of printouts evidencing these registrations and uses are attached 

hereto as Exhibit 21. 

 

23.   Opposer's goods and Applicant's goods are used for same and similar purposes.   

Opposer's COSMEDICAL TECHNOLOGIES products are used by Opposer's customers 

as follows where in each section, the italics portion is a service taken from Applicant’s 

brochure: 

1) Hyaluronic Eye Treatment, Ultra Firming Eye, Nutra Fill, Ultra Benefits Eye, 

Soothing Eye Mask and Wri-Lax are used for eye wrinkle removal and skin lifting; 

2) Wri-Lax, Tightening Renewal Mask, Vita Soothe, Lipids, 02 Lift Mask, and Acai 

Moisturizing Mist are used for face slimming, wrinkle removal and skin tightening;  

3) Wri-Lax, Ultra Neck and Chest, Tightening Renewal Mask, 02 Lift Mask, and Nutra 

Fill are used for neck wrinkle removal; and  

4) Ultra Benefits Lotion, and Acai Moisturizing Mist are used for body slimming.  

 

I declare under penalty of perjury that the foregoing is true.  

Executed this _____day of November, 2012 

        [see next page for signature] 
        LORETTA CIRALDO 
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Trademark Electronic Search System (TESS) Page 1 of 2

United States Patent and Trademark office

Home I Site Index [Search [FAQ I Glossary 1 Guides 1 Contacts Ieeusiness IeBiz alerts [News [Help

Trademarks > Trademark Electronic Search System (TESS)

TESS was last updated on Tue Nov 20 05:02:47 EST 2012

SEARCH 06  
 
 -: Please logout when you are done to release system resources allocated for you.

mama: ................................ Record 1 out of 2  
 

    5:-1:: 3?"'Ia.§§;I.§i'i"4sia1u§'_ _ ( Use the "Back" button of the Internet Browser to

return to TESS)

COSMEDICAL
TECHNOLOGIES

Word Mark COSMEDICAL TECHNOLOGIES

Goods and Services It) 003. US 001 004 006 050 051 052. G 8: S: Cosmetics, namely non-medicated skin care
preparations. FIRST USE: 19930706. FIRST USE IN COMMERCE: 19930706

IC 005. Us 006 018 044 046 051 052. G 8. S: Medicated skin care preparations. FIRST USE:
19930706. FIRST USE IN COMMERCE: 19930706

Standard Characters
Claimed

Mark Drawing Code (4) STANDARD CHARACTER MARK
Serial Number 78563805

Filing Date February 9. 2005
Cu rrent Basis 1A

Original Filing Basis 1A

g‘l;'I’)"';'i‘t‘i’:)‘n’°' July 17, 2007
Registration Number 3301694

Registration Date October 2, 2007

Owner (REGISTRANT) CosMedicaI Technologies. Inc. CORPORATION FLORIDA 4700 SW 51st
Street Suite 212 Davie FLORIDA 33314

Attorney of Record Robert M. Schwartz, Esq.

Disclaimer NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE "TECHNOLOGIES" APART
FROM THE MARK AS SHOWN

http:f!tcss2 .uspto.gov/'binfshowfield?t%doc&state=400I :zuzwlo.2.1 1 If20."20 1 2



Trademark Electronic Search System (TESS) Page 2 of 2

Typa of Mark TRADEMARK

Register PRINCIPAL
Llvalnead Indicator LIVE
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UNITED STATES DEPARTMENT OF COMMERCE

United States Patent and Trademark Office

Novem ber 07, 2012

THE ATTACHED U.S. TRADEMARK REGISTRATION 3,30I,694 IS

CERTIFIED TO BE A TRUE COPY OF THE REGISTRATION ISSUED BY

THE UNITED STATES PATENT AND TRADEMARK OFFICE WHICH

REGISTRATION IS IN FULL FORCE AND EFFECT.

REGISTERED FOR A TERM OF 10 YEARS FROM October 02, 2007

SAID RECORDS SHOW TITLE TO BE IN: Registrant

By Authority of the

Under Secretary of Commerce for Intellectual Property
and Director of the United States Patent and Trademark Office

ofiztfmgta/¢«iM€
Certifying Officer

 



Int. Cls.: 3 and 5

Prior U.S. 03.: 1, 4, 6, 18, 44, 46, 50, 51 and 52

United States Patent and Trademark Office

 

Reg. No. 3,301,694
Reghtered Oct. 2, 2007

TRADEMARK

PRINCIPAL REGISTER

— COSMEDICAL
TECHNOLOGIES

COSMEDICAL TECHNOLOGIES, INC. (FLORIDA
CORPORATION)

4700 SW 5lST STREET SUITE 212

DAVIE, FL 33314

FOR: COSMETICS, NAMELY NON-MEDICATED

SKIN CARE PR.EPARA'l"IONS, IN CLASS 3 (U.S. C15.
1. 4, 6, 50, 51 AND 52).

FIRST USE 7-6-1993; IN COMMERCE 7-6-1993.

FOR: MEDICATED SKIN CARE PREPARATIONS,
IN CLASS 5 (U5. CLS. 6,18, 44, 46, 51 AND 52).

FIRST USE 7-6-1993; IN COMMERCE 1'-6-1993.

THE MARK OONSISTS OF STANDARD CHAR-
ACTERS WITHOUT CLAIM TO ANY PARTICULAR

FONT, STYLE, SIZE, OR COLOR.

NO CLAIM IS MADE TO THE EXCLUSIVE

RIGHT TO USE "TECHNOLOGIES", APART FROM
THE MARK AS SHOWN.

SER. NO. 78-563,305, FIL 2-9-91135.

ANNE E. GUSTASON,  GATTORNEY
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BIOGRAPHY

Dr. Loretta Skincare was founded in 1993 by board-certified dermatologist Loretta Ciraldo, MD, FAAD.

_l A board certified dermatologist since 1982, Dr. Loretta began her

- ""' " ' H ' '._ career in the 1970s, working in a dermatology research laboratory at

'. Harvard Medical School where she was fortunate to have spent time

with Dr. Fitzpatrick as he was developing what is still considered the

gold-standard of skin typing among dermatologists, the Fitzpatrick

, Skin Type classification. Cumulatively this education and experience

I led her to become the renowned and respected Doctor that she is

today.

As she explains, "I believe that the benefits of good skincare, practiced

'. on a daily basis, can keep our skin clear and our appearance younger

in every decade of our lives!"
 

.~----F“ ‘ Born in New York City, she is a graduate of Hunter College of the City

University of New York, Downstate Medical College of the State

University of New York, and she did her dermatology residency at the Albert Einstein College of Medicine

where she served as Chief Resident in Dermatology.

Dr. Ciraldo is a Voluntary Professor of Dermatology and Cutaneous Surgery at the University of Miami

Miller School of Medicine, where she is Director Emeritus of the Appearance Center for Cosmetic

Dermatology. She is also a past president of the Miami-Dade County Medical Association. For nearly two

decades, she has formulated skincare for her own patients and acted as a consultant for other skincare

lines. All the while, she has continued her private practice specializing in cosmetic dermatology. She

continues to lecture and teach physicians on cosmetic dermatology and skincare advances. She is the

recipient of the Physician Communicator of the Year award from the Florida Medical Association. Dr.

Ciraldo is dedicated to sharing her knowledge and experience with the next generation of physicians and

remains active in medical school and residency programs.

Her book, 6 Weeks to Sensational Skin published by Rodale, takes readers through a 6-week "boot camp"

to improve the overall health and appearance of skin, and has been dubbed..."the ultimate girlfriend '5 guide

to beauty. "

 

Dr. Loretta has appeared on Good Morning America, Rachel Ray/Human Lab segments and Today in South

Florida on NBC. She was the dermatologist chosen for the 0 You [Oprah event] in 2008, and has been

featured in 0 [Oprah], Shape, New Beauty, Real Simple and Seventeen magazines.



EXHIBIT 4



OPP0135

Zn:4:..~n.__.2._..,..r

.;._m_...
._9::.:mm:.5:m...:.,.._2.5.._3._.r..



Oom_<_mn=o>_:..OIZC_.Ca.__J._/_.?a_:m:3\...mm2..::m__:nmiwcw...
OPP0133



EXHIBIT 5



I 2013 Annual Meeting
_"" March I-S, 2013

1933 0 Miami, FL

0‘ INVOICE

CosMedica| Technologies, Inc._ Invoice Number: 4

Jllila. Edwards Company Number:  
3961 SW 47tl1Ave _ ‘
Fort Lauderdale, FL 33314 [M0106 Date‘ 5/1932012

Phone: Fax:

Booth Information

flmgh Number Size [in Feet: Total Sq. Ft. Rate! . Ft. Ram man

2867 10.00 x 10.00 |00.00 $3I.50 Booth Rate

Financial Summary

 
$3,150.00

 

  
   

. \
_-_ *.I?).ue hy'_§1I2!l-9f2_tl1_;'2-
;}» :réas;;<'1é§u . l?a‘y,,. iiiineii_i.ai‘ei§r"--'i-"'7 _ 0

_ ..:$;7__;._*,-'523\;:-§{)_.
  

Amount 5 [:]Check (Make payable Io American Academy of Dermatology)

|:I Amen |:| Visa CI MasterCard

Card Number: Exp Date: Security Code:

Card Billing Address; Street:

City: State: Zip:

Prinl Card Holder Name‘.

Card Holder Signature:

Please submit copy of invoice with payment.
United States Postal Service, Federal Express. UPS & Express Mail Address:
American Aendelma of Dermatology
mm: Meetings and Conventions
930 East Woodfield Road

Schaumburg, ll. 60lT3
Fax: (847)330-1090

OPP0124
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will be there_{ Will 1,014 9 

ISPA Show, Las Vegas
..'H'ur.rr_:'uh.:_1,r Bu_a_,' r"c.m:4cHI:r_.'=n f._'w.=Ic-'r‘

N01"-E-‘.'?ED{-'?' _ ''~.r'. J {.3 E 3

We will be exhibiting all of our exciting
private label skin care products.

Come visit us at Booth # 239

and we will be glad to go over the benefits
with you such as:

Medical Grade Skin Care Products that are scienu'fi::alI_\.-
proven to show dramatic results with cutting edge

ingredients.

 

   

Lower prices than all medical grade branded lines. 

Elnjoy the freedom of designing your own pricing strategy. 

Benefit from higher client retention because customers

cannot get your products at other stores or websites. 

Generate customer loyalty from 5-"our own customized

image and labels with your comparly logo
and contact iuforrnation.

Design _\-'oLlr own marketing plan and

control your own inventory.

save money and band yourself

with low minimums so you can try many of our
50+ sl-:u‘s to see what works best for you.

 

  

Guaranteed that delivery!

Enter to win $500 off your opening order.

'7 - off

plus .21 i'.'e¢— ft‘:1lt.'I' gilt 
Don’t miss out on this exciting opportunity and trend

in skin care. Come see on at Booth #239!

(Joli HUI] ITS-."5()2’J‘ or Ia--maul Lo

i.n!'o:u. oosmodioaltechnologiesm.-o'm
Coamcciaoal Tc-tahnologscs Private Label Si-Lin Care

OPP0126
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Home - AAD Dermatology Buyer's Guide Page 1 of 3
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DE “MAS CU L PT
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l Search the Guide...

i Suppflef updated The Leader in Aesthetic Lasers l suppuer gym; ] i-Lipo:Tt‘- .. - "‘-..r_’ Body Sh
Cynosure is a leading developer and manufacturer of a broad array of |ight—based aesthetic and i—Lipo incorporates LLLT to deliver
medical treatment systems. Our products are used to provide a diverse range of treatment minutes, without surgery and with(
apptications. receive FDA approval for circumfe

Featured Companies — (view all)

Coslllledical Technologies Inc Everyday HealthK I

C‘,2§,'!',",,%9,'$,?C' Costvledical Technologies provides custom label """!""Y"".': .' Everyday Heatth's Practice Marketing E
skin care to licensed professionals worldwide. help you build confidence in your mark
Advocate your own brand and unleash your improve your reputation, increase your
earnings potential. Enjoy revenues from in— be found online, and drive new patient:
practice sales or from our proprietary private Internet. Visit booth #1343 8. Start Gen
label ecommerce platform. New Patients!

Product Showcase categories

(View 3") Clothing Laboratory Services Pharmaceutical Publishing & E

sunTmope'® UPF5n Cosmetics & Skin Care Laser! Phototherapy Practice Management Mate"-3'5
swimwear Diagnostic Products Medical fSurgi| Technology’ I 5

Clothing

Clinician Apparel Compression Gannents Sun Protection Clothing

Cosmetics 8. Skin Care

Acne Treatment Cleansers Lip Balms Skin Rejuvenation
. Anti—Aging Cosmetics Moisturizers Skin Tightening

our independent designer Anti—Hair Loss Cotton Products Pigment Disorders Special Effects I
range of fun and functional, Anti—Pigmentation Delivery Systems Psoriasis Treatment Moulage
Certified UPF50 5Wl"“-V93‘ l5 Bath Products Exfoliators Razor Bump Treatment SD73)‘ Tanning P"
Spemany made for Cellulite Reduction Home Use Devices Rosacea 5"” Protecfim P“

More Circumferential Hydration Products Scar Remedy Therapeufic Sha"
Reduction

iPu|se400 IPL _
Diagnostic Products

Imaging Equipment! Lab Supplies Microscopes Photography Equi

5”pP”e5 Magnifiers Patch Testing Skin Analysis Equ

httpzffaaddermatologybuyersguide.coInf 1 1;'20!'20 12
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DcruvIln....

wiifi-re

technology
err-':'L—*t-.

dermatology

ruI- Indy
Phalnflrlrupr Cabinet

The iPu|se 400 IPL combines
the most advanced iPu|seT"

technology with an exclusive
design for

Dermapen

 
fleunpen“

More

DermapenTM advantages -No
cross infection — disposable
needles. -Speed — faster than
manual MTS -Shorter

More

The clareon Pulsed Light
System

 
NOVALIS MEDICAL, a Leading
manufacturer in IPL

technology, is the only
manufacturer to offer a

The Epicare

 

More

These are the world’s most
advanced 755 nm laser

systems. For laser hair
removal, and

More

httpzffaaddermatologybuyersguide.coIm'

More

Imaging Products
Imaging Software

Laboratory Services

Clinical Research

Diagnostic Lab

Laser I Phototherapy

Medical ljghting
Equipment

Pathology Services
Phannacy Services

Aesthetic! Medical Laser Laser Rentals

Training
Anti—Aging
Anti—Hair Loss

Dermabrasion Products

Eye Protection

Fiber—Optic Products
Hair Removal

Laser Assisted Lipolysis

Medical I Surgical

Anti—Aging

Cryosurgical Equipment
Defibrillators I AED

Dermal Fillers

Laser Treatment for
Stretch Marks I Stliae
Lesion Treatment

ljght Therapy
Microdermabrasion

Onychomycosis
Parts I Accessories

Exam Chairs I Tables

Excision Products
Gloves

Hair Restoration

Disposables! Sing|eUse Infection Control
Supplies
Electrosurgery

Pharmaceutical

Active Ingredients
Anesthetics

Antibiotics I
Antimicrobials

Antifungals — Topical

Bruising I Swelling
Products

Excipients
Moisturizers

Practice Management

Associations

Claims Management!
Billing
Collections

Consulting
Financial Services
Insurance

Publishing & Educational Materials

Continuing Education
Educational DVDs

Patient Education

Technology I Software

Call Systems
Computer Hardware

EHR I’ EMR Software

Practice Management
Software

Page 2 of 3

Private Label

Photo Facial
Post Laser Treatmr

Psoriasis Treatrnen

Radio Frequency
Scar Treatment

Skin Resurfacing
Skin Therapy

Instruments

Laboratory Supplie:
Laser Body Contou
Medical Supplies

Slimming

Pain Management
Pediatric Products

Scar Repair

Laser Education

Physician Placeme
Practice Appraisal

Publitions

Prescription Writing
Software

l1!'20!'20l2



Home - AAD Dermatology Buyefs Guide Page 3 of3

Asclepion?
lam Tuclnluflu 

AADDennaI:logyBuyer'sGuide AADI-lurne PIiuacyPtir.y Temsufuse CqlyrightPn|iI:y Canlacl

byM_mV,a"gQ(}12 AADAI'I'IOI..Ir'I(:eI'll:nl

8(1)-816-6?1[l 
111eArnerk:a1Academ,vafDem|dtt:gydfaslisIi|gsasaamvenie|1ne_lnI:lu5ionintheAADDermatn|ugy Buyers GI.|idedoesnntirm3lyAADen(kxse|1aet1tu

littpzh’-ztaxlclermatologybuyersg11id;e.coIn2’ l1:'20f20l2



EXHIBIT 8



Cosmedical Technologies Inc Page 1 of 1

e

M Home Producix Private Label Education About Contact Search: ‘‘EI'‘'°“‘5 :0lH'.ll|¢CllDCll§:l|¢C.

Hume Wdcnlne xn Cnsfledical. Tedlnulngies!

Ultra Benefits . IThe Family Is Complete

Cu:3tom—LabeJed, Dermatologist-DevelopedFinally the Ultra Benefits ft‘In1lsr is
complete: Ultra Be ef1ts,_ Reju-
venat' Lotion, Ultra nefits Eve
Gel. Ultra Benefits Moisturizer.

  

I.I.1'|\A BbuzrnuIn‘-In -u-om. n-us..-

i. ..._.. I e / .
Join DUI newsletter to receive exclusive nffers: Emzer yuur email address ck
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595 BP Face 8 Body I 5% BP Lotion M Acai Moisturizing Mist Acne Kit 1
_ wash Heat acne breakouts with ‘. I

Hm‘-I-ng and soothing, this gentle tea tree -‘

?otan:c.cI¢'.-5. burdock and ""“”"°"" _ 4 _ u H. enne EXETGCC "9"" ';
~53. all -— _ =1.-i._,plan: ail: . ‘ __ ""'

__ _* 1;-. I 3 1 1 |II
_ Ii -'-

Acne Kit 1 hcne Kit 3 Acne Kit 4 Acne Spot Treatment
This therapeutic serumreduces redness and
s'.vei:'fn_c: of bJ'ernr's.'1es

E‘.-1
E.-T.I :1‘

Z E

III HE MC  -_ :- -_ 1. - In

Ami—K CremeAHA Clarifier AHA Marine Moisture - Antioxidant Soothing

Clear overactive A r J créme _ 1 Masksebaceous 5f'°"d5 an“ This is no ordinary ' This redness reducing  
' a I’ . . . - --
”"C"e°Se CE“ 'rer'E“°' molstunzerf H rncrea'rDI_u clay rnclsin urrtocks the

__ rej.'.".'enot1‘n_q- or.r:'oxia'-.7nt arm'-' ‘ : n -
-— mm“ Mm‘ cornbrnatron. .. g-mumww“ 5... E .n; lornrna rory powers...

- Innlunr-nuns:-u i fluuunnu-alum-an
...o-

._I:::'n u:j_J[' |'||;'.‘ _ _: -' - - : Ermeryouremailaddress I 0k 
Customorsonrico — Privacy Policy — Contact Us© 1993-2011 Cosmodical To-chnolggjos. Inc. All RightsReserved

Mmf!  megmy&p&fi2&pa$=1[1lQlr20l2 10:40:50 AM]



.

COSME(lICAl . 1 . or Search:' 1
m"~0I0mW‘|“ Home | Products | Private Label I Education | About I Contact I Keywords @

Home : All Pnxhcls Welcome to CosMedica[Tec|1|1oLogies!

Botanical Oil Absorber Chamomile Facial Clarifying Moisturizer

 

Conditioning Make—Up
instantly absorbs excess gfleanser _ BE5‘|' Rebaionce vitai hydration Re.-noyer
surface oil and takes in acne-prone and - ',' . .- .- H

_ away oiiy shine SE“-EB . - on-erstressed skin with gflgsiogegljeéua and
An Gfltlflfldflnt moisture Ia 3,115; 5,',',;y ‘I550.-, __ rh . Ht. F 1%

5-1 rs”; wash fnfysed with ""' ' ifiei: gpil lsleandfiirgce—:" _7_ chamamlie extracts and 5" ' ‘P 'algae peptides '-

Daily Repienishing SPF
30+
A iuxurio-J5 chemicoi-f.'ee
ware rprcof sL.:nb.'ocic

3
Dual Action Toner
Dissoiues excess oil and
debris. e'.-‘ens skin tone.
and reduces breakouts
ieaving a smootn...

Dual Action Toner
Pads
Duo! action toner pads 50count

Enriched Moisture
Creme
Promotes heotthy.
hydrated skin in this
iuxurioosty texturedcream  isnI:I« Ima:

Gfycolic Ge-I Pads Hyaluronic Eye Lavender CreamyGlycolic Ge-I _ _

Gentie ceituiar micro . ‘ Gentte ceiiuiar micro "_‘ Treat;-nent Cleansere".f°"’-'cm'°’." b'F':g'L':E”.5 . ; _ ""f°*'-"'”"°F br':gh.te".5 m J Hy'o'rotinc- Eye Contour Vitamin E .'_o~'ender and5Is'.'n's cianty and skin , skin's ciorrty ano sism - — 1.. ‘ Moe uni.-té in rm-5 creamytone‘ tone‘ I '.-.'osI1 that soothes andll'& I .' 'are ff] Shel: lTlD!5f|JrE to

. ........._....-.. I i vmum-uuw-Ir °""._' .9‘ ..L-:-..1” ' j 5-OLlr ;. In
:1 '~- I ‘ H

._I:::'n u:j_J[' |'||;'.‘ _ _: -' - - : Ermeryouremailaddress l 0k 
o 1993-2011 CI:>sm9diI::alTechnolQg'9s. Inc. All Rights c“5‘°°"‘°’ 5°""l°° ' Pm“? "°“°3" ' C°"”‘°t "5Reserved
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Lipid Drops — BEST
SELLER
Bio-engineered’ serum
repienishes the skin’:

Micro—Buff Créme
Refines and resurfaces
skin without irritating or
scratchirg the skin

M.u|ti—Complex Night
Creme - BEST SELLER
improve ei-ssticity. boost

..;.-[2345

HEW! — Lip Benefits“
.=‘.ntioxidant iip piumper

sisi.n energy for a glowing '
_,m moisture barrier with surface compiex."o.'1. rebt.'i{'c'- -- essential’ cer-amides and eiastin and refiair ocst. . . Hu.1n'.;opu:u ' "

sphingoiipids _ I nisrncge
ii : “f :

NEW! — Green Tea NEW! — Pro—G Peel 35 NEW! — Pro—G Peei 70 NEW! — Re-JuvePee|
Antioxidant Serum

-.1:

NEW! — Ultra Benefits“

«llilii

NEW! — Uitra Benefits‘ NEW! — Ultra Benefits“ New! Pro—L Peel 20
Display Eye Rejuvenating Lotion ‘-II?

.-.-.:. 
--vii!» 
._|:::'n oar n-3.. atzer to ' . 
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NutraFiIl — BEST
SELLER
This bio-engineered
topical fiiier mimics the
naturai moisturizing
factor of young skin

Papaya Mint Face 8:
Body Polish
This invigorating daily
enzyme scrub is ioaded
witii antioxidant green
tea extract and papayaenzyrr.-es

Retinol Drops
IrIi,o.I'ave5 -acne breakouts.
refines skin texture,
smoothes fine I'I'nes and
fades age spots

LEW!
Ozmmu

Ilufiiau-hnflfl Il ....

 

02 Liftflask — BEST
SELLER
This topical oxygen
therapy treatment
instan tly awakens and
hydrates skin's youltilfui
giow

Post Peel Kit

Salicylic Face Et Body
Wash — BEST SELLER!
Effectiveiy remove
excess sebum. debris.
and rnaice-up

I Puununouuum-emu

'I lrlluullzmllfhwifll
.

._|:::'n cur new

Mmfi  megmy&p&fi 1lQli20l2 10:43:10 AM]

Oil Free Moisturizer
This ultra-sheer iotion
odds moisture to the skin
without dogging pares
ana prepares skin for
make-up appiicatJ'orr

Pumpkin Clarifying
Mask
intensely exfoliating
pumpkin enzymetreatrnenr xvii.‘ clear
pores and surface debris

Skin Perfection Kit

 

Customer Service —

Overnight Spot
Treatment
Combeis painfui and
unsigiiriy b:'erIii5I'1es
rJ'.’E.'Tri§l'.|l

Replenishing Sunblock
SPF 36 — BEST SELLER
Deiay premature aging
with this 5t-ate-o)‘-the-
art formula

Smoothing Eye Mask
Hydrating Eye Contour

: Ermer your email address Oil

Privacy Policy — Contact Us
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Sooliling Skin Relief Tightening Renewal

ti: MSoathes and heiais skin Dramatically tones and
after sun exposure or i tightens skin by
laser treatments improving the iaok of

VHHIIIIG RIIIIIH. MIBK poresIlia-at--nu Man

i - I

Ultra Firming Eye —
BEST SELLER
This multi-peptide blend
supports ccpiI'iaries andreduces irritation whiie
increasing skin firmness

and elasticity L euanamuu-an-n

Ultra Firming Marine
BEST SELLER
Supports the skin
immune system and
prevents the breaicdown
of collagen and e."-cistin

iifi
,Ih.1IIntuoIniI:n5O-III?
L manna-mum ‘ 

Vita Soothe — “BEST
SELLER
Double-duty as 0
treatment for dry.mature skin while

- simultaneously creating

breakouts... ilk W,1"‘? D","'c"” ‘Hum I out
i I I i.--~=-.-.»;-»-;I I u I

\i'ita—C Day Creme
Defends skin against
daily em-'i.'onrnentel
stress. heiping reduce
the signs of aging

._|:::'n oar nn;'r 
© 1993-2011 Cosmodical Technologies. Inc. All RightsReserved
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Tinted Moisturizer SPF
15+ BEST SELLER
This iightly textured
tinted facial moisturizer
protects and hydrates
your sisin

Ultra Finning Neck &
Chest
Lifts and tightens theneck and a'e'coI!ete' area

Vitamin K Creme
Strengthens capillary
walls, quickly healing
bruises and decreasing
facial redness and darkcircles

Customer Service —

 

Hum BIINEFITBIturnun NFIIODIII Bun»
.wm«-.p-

Ultra Benefits“ — BEST
SELLER
A tJ'i,::le-rscivcrnt-'.rge
medical-grade. photo-
protective. moisturizer
to prevent premature
aging

Vita C Peptide Spray
Energize sisin and protect
against photo-aging

Wri—La)t"‘ — BEST
SELLER
ideal -c."ternative or
enhancement to cosmetic
in_iecticIns.'

: Ermer your email address Oil

Privacy Policy — Contact Us
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u

M Home Products Private Label Education About
lt('HN(}L0('-ll 5'. INC‘.

webinars

Webinars

View Webinars, Take our Product Knowledge Certification Quiz, and you will be autor

Registered for our Contest to win up to 5250:

Step 1 - View Webinars

You may download and view our webinars here:

I Product Knowled e 2012 - NEW! Re istration Re uired

I Medical Grade Moisturizers Webinar - NEW! Re istration R uired

I New Products November 2011 R istration R uired

I Acne Products R istration R uired

I Cosmedical Peels Re istration Re uired

Some of the videos above are in WMV format. Mac users may experience problems viewing WMV files. They

Flifiac here to enable WMV playback. We apologize for the inconvenience and are working on a solution

playback on all platforms natively.

Step 2 - Take Product Knowledge Certification Quiz

Once you have reviewed the webinars, click here to take our Product Knowledge Certification Quiz

httpzffcosmedicaltechnologies.comfpagefwebi11a1s 1 1;'20!'20 12
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Reglster for Weblnar Updates
Please fill in the form below (* indicates required field):

Name *

First Last

Email *

I would like to be notified of future webinar releases.

How did you hear about us?

Personal Referral

Join our newsletter to r

1993-2011 Cosmedical Technologies, inc. All Rights Reserved

httpflcosmedicaltechnologies.c0mfpagex’webiJ1a1‘s 1 1;'20!'20 12
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A: Cos**ed"ca. Teclwnclcges f""mL: belie‘-.-‘e that know-‘Ledge is power. As a cl"e1t. you get the ad“-Y-artage 0"

-edge -<nc'-uledge r1'g_}*t at your‘ "1r‘ge"t1ps. Ou" :ompr‘e+e1s1'-Y-e education prcgra**s '-.-.-'1LL gtlice 3-‘CL: th"

km"-.-.-"Ledge. sell"ng effect"-Y-elg.-' to 3.-"cu" customer ard to"-.-.-' ‘.0 ut1L1':e tke free marketmg mater"als prov

ma><1**um resu.ts ‘ram "'3-'OL|I‘ patients ard cl"e1ts.

-Click to Learn about our p-'1'-.-ate lazel e-cc*”“e":e sclLI:"c1s.

Coslvledical Education a Training Program
from C-j‘3|'1‘|:E-'j\r'|dEEIi—'

_ filllllll vimeo

frcr“ or "»-"me:-.

http:L-‘cosmedicaltechllologies.c0mfpagefed11cati0u 11f20f2012



Cosmedical Technologies - Education Page 2 of 2

Set Up a Tralnlng Sesslon

Your Name *

First Last

Your Email Address *

Your Phone Number

##—# ##1## ##1##

Please let us know within what timeframe you would like to schedule your training and what areas yo
to focus on. *

Join our newsletter to r

(:3 1993-2011 Cosmedical Technologies, Inc. All Rights Reserved

http:ffcosmedicaltechnologies.co1:nJ'page.+’education 1 1;'20!'20 12
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Ts ends.

- |m.re-aslng in freq'ueI1L'.v |JuIforn1ed
- Increase of available pr;-9'5 U11 the I'|1.3r|<£'t

Ad'u'EI[1tahl35L‘i Feels.

firing C|Ienm::aIIer1t1Ja:;h.to you un 51 regutar ban-5
mluw you to custcmuze a tr-_=atrr1ent for the cltent and
1.0 prcwe w3ur1eve|:3fev.pé;‘r‘tIsetn your client

Inspiration for Dr Cnaldcaz Harold Brody, MD. FAAD,
auflml, E|1eI11icaIF'L~1e|ing

LharieI'1gEt(1 LJE|'|Tl3'(U|Og|ST.5..£U1L7
IL". C:-\r1ed::-'_:|

L832 uerlnan dI;J:matcrl0gIs1PG. Llnna Frrst descnbecl
the propermis of the follnwmg as ueelmgag-_=nL5'
' Sa|n:v|1c acid
- HF.-snrclmz-I

' F‘h:+nr:1|

- Trichrormacs-ric acid [TEA]

New r1Hof£.‘=r_-_|.u charm-:aa'.n penerrme reanmvjrrw mt-
rixzlnrr.-. (m+_'.d:'.anI arm deeper gee-'5)
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What does {I peering agent do.-"

Acute changes from peel agent-5{first 3-? clays}
l »’-‘~CCEJ|I?"i-H.'E'El eriloliaticiii pl rleatl tells with CC'lI‘|[FFJ]‘@ll

darnarge "Peeling"
F liiflaiiiriiaiiim r.1lSkin' redness. S'.\Jt'~ll||"lE'_, sunliiiiiiai:n~_.n1inn 

l‘i‘-i"liri_=_*' '\r;i'iit—-. Long term benefits {1-8 weeks] 
  . Thickening of the epidermis

2. Deposition of collagen/reorganization of
structural elements

3 Iricreases In Glycosaminoglycairiri/dernial\.'UlL.lF!1€'  

 -'§'.uu5Mz=.-ijic :3.

* l9?3' Ptckart 1“ tool: liver cells from older
patients and put it in blood from younger
patients. Older ceils started functioning |I'|
nearly the same way as the younger cells.

LBW. David Schlesinger of the Harvard
UHIVEFSIIV Chemistry Department confirmed
that the responsible peptide isolated by Dr
PIC l-zart was a Copper Tri Peptide 51

l
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' 1980: Copper tri peptides were f'E‘ECJgf‘|‘.2E‘d as
a fltind healing agent.

- 2000: Stimulati-in coilagen and Hyaluronic Acid
production and SK"F|‘IL|J'r3U;"'5 DNA In the dermal
wounds

- They are made by our -skin after tissue iI"Ijui‘\/. 
"'['I'.' '1 it‘ iriiti-I!"     
 
 

 ' Numerous controiied facial studies

confirm anti-aging, firming and aiiti-
wrinkle activitv of copper tri peptides.  - Increases collagen in phcitoaged skin.

- Better than vitamin C and retinoic acid in

new collagen prodLiction.[24]
{Abdiflghani et all

 
  
  

 
 

'.'t:rs:\xI-‘:-:i—r:-“:i
 

Improvements in:
- Skin Firn1nr.=s:-: and tiglitne-.5
’ ‘jklli Liiii IT.\I'
- i_':\.rt-rail ri':rui.rei1ated and smiziothei appeararite
' RF‘f1I.|ft|Or'| in fine lines and the depths. of -2.-I'ini<|t-_'E
- III-.2r-1-‘Hui-_‘l‘.RI-iI1l111C|'.ii:>;

Fourier trr ,r_-.ir_'pt.'o‘es me fJt'F.’i-[r_'!.!'Jl' and rion irrnmtiiig

ilfli LEVUEI1
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' Proven to penetrate into the dermis when
applied topically

- Remain in skin tissue to aid in minimizing
i'r1llarnrnat_i'_g[1

riiuinari s.-"mi ri.:ri_».-mun i.n«J.:i-_'n-_Jrrc-rr:.irri'i,r'..- ._-uuri-Ir 'I'r_l|l"']‘fIr]r .'.’.‘
virrnrJ<._i‘.'.I"'i'.IiiiiI l”r.il\i"l 'z:r_ver1crievL'ri'.J'.\‘ri'r'r.' irif."c:ri'.'r'rii'J!i'Jr_v."fIrI‘f.Ji‘1'. Mi'i.nm‘.‘i '3.‘ ui. LJLSI £1‘./1'0.-‘ Lil

-Luigi»-‘lecli-23'

 
'i\--- -.rr"|' |'| .||i.i ii f.-_'[|T‘III_l;_"‘l _-  
  

  
 
 Unique Benelits oi C05ME*clicaITec?1nnlogi'es

Series of Peptide Peels.

1. Enhanced benefits for FE'[Ll\iI"F.‘l'1FiEl0fl,SIf.‘E|l‘
improvement
Less disconitort

Less swelling

Less visible peeling

Greater" re-sialiition nf acne. scars. wrinkles
and dvschrcirnias

  
  
   
 
 

";u_'isMeciicG|
 

l'-lwlli zill :i~[-Ilill ""il l'- I‘l 
  

Recomniend S ecifii: Coslvledlcal Peel

based on the allowing from client history
form and y_Q_L|_f_ evaluation:

"nI=.ii'ir\.r|1e

- LIlE";~l\,-'lr_-
- Hcnalh

' .Cma'ioiiiic.-1| area{.==l

- EJEHFEE ileveli of peeling you iarid.‘ur'Ii \«'L'.IU|'itlienf. want to achieve
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Pro-L 20. Latin: £\L'.n'1u\.rllh CTP

Pro—E- TD G!\.-I.'I‘.| C i\-‘Id l."l.':l'r'..'i!f\.' |':I.fl'n'-r.—:l'J wI1 H ".—"F‘

Pro—G 35:I3!yz.n|~<, Any} [~.ml;Lllfl_—"r:-all w-'-_rI C‘. l4
REJUUEFEEI H-J-.~-‘III'!.'II'-{Ir ‘Sailw-‘ll’ :1u.'.lI‘l, Lar*nr Am]. C‘'-'

Note" All -.1! rm: new CL1*.Meo'rculPeel5 can be used as
blended peels This means Ihat you can add on orlmr
Irlplrnlb InClue'rng In-'1 mmm A E.lf[£'.I my peel is mnlplereri

Zcuzix-1 L-:dlc; 1:.

l‘l'l'lI|l['IlL'\' 11‘ ‘\Ir-"ill 1| I"-‘-‘l

- CDSMEHICJI3lJ}1I3fFiC|Cl|Pt?E‘l5Pf0-L and Pm-G?fl,I35
are llluanl ll) be perfcnrned |l"l a series of 1-8 peels. I-
3 wr3eK::aparr_l(nlIL1werI wlth monthlv rnarntenance
peels.

l?.eJmn:P».-c-I I) |.‘l£.'rfF.Hl'|1L‘E|- "_-'Vt‘!'\,'1'nElf1thfDl a Level 1
F{|P[:'.Uuer'fiL1'3|],up1u '—':\n:I\,' 3 |T1Ul|UIh Tu: .1 Level 3
F~’l:JLIvL'Pl,=L-I lmeclluln-Lleptlll

THE-St’ x'IF1'F AH MEANT TO BE PRACTICE BUHDERS
FOR YOUR .‘:'l\’l'NC/WE PRAKTME.

ClZI£I'\.-l-3tJiL'.‘-.”_'ll

TllereI1.rmPxe-'°&*:_=lregln1e:1 thatMl_lST11elnlln.'1ws-rl
mu m peulol nu .3 peel on cl1en1'5 rural: ulslt ll

I -'_'|-.;::\.r --:'..-r.p|.-r._-3; _-‘.I.-urn L"-.':)lLaa[|r.|| ltarm :l:'|\‘| I, lI-|1‘.'r_‘||‘ Farm

ih-.=r-".4 -5 l1.:~m_-elm‘. -:=l rnarl Hnr-as |_l-Wrpéfi], l.I'.|E!£S Vh-By are -'_.-r--rnujl. _J|| n I

Ihex. L|n.1-"I-1-I u:..* I‘-awe was-I.-we ur |.‘.|H" tn: |1.1\.-la ll -r- ll:-é me-Ilw-'1 w.=~_-Kt.

i'l...|-.1-I. ||.. a_~,:.1a-:|. t_— ".| r:|:-|-d4_r|a-- _:|-.l_—|' -'.k|r' |l_'-5I.\n-, :_n"
pl:-\.'<_:-:_'3| pan.--.
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Make sure every man: renues wrrr: F'i:s:-Peei
In_§rrrn'Li'ons‘ (:?5p.'i'i'i'rf."yfor RIF‘) and the P05:-Pee! M3 for
their .1! —hrJi1'?£‘ Mt rncore FE'gm‘h.‘fJ
Pug:-F'Ee| kit I['|f.'|Ll[.‘iE‘3

— Iri.;-nun-il-.-Ier:a;'..:u=aa1>.er L -' us

- '\r1-'-‘hi-‘E '_vi-‘Ir: H|.:i|'?7- _i-;I -1 -_i_'
- -.--‘.:1'--\'I1l--- "- II‘:-

- :.2' Ilv-_!r3r.nF‘. S;-i'uy I-J;
- I ;=J-|\-'Hr=|:u"=II.3Pir1.g3#'| .'-|'.‘- I I-1 

I'm:-I '.'n: I'epnm'-i.m'Iiu'- 
  
 

' Superficial Peel

- Safe for All Fitzpatrick Skin Types

- Safe to Use on All Anatomic Areas

- Very good as “Starter Peel"

- Client experiences microscopic peel

instead of seeing peeling Skin.

 

  
 

I15’! I Hvli-i Tint!

42 v 5 Latin woman who
wanL=. a skin peel
What Benefits do you want
from the Peel?
1 Help my "ro5ace;3"'
2. 1.:-.-s5e:1tO0n1aIw colors

on m\,r fiac-.'
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Ht?-'.1:';I‘\ ''‘»']~ 1". }"\'.1}u.all-m  
|-'=-1[':u:‘r11 had two ;Jrt=vIo:_:'_= iT:>:dfum .'Jt'—pTh pa-ein
1IcIm.:+-F-U1hF~r lune, s.|Jac»;=d.-‘whom. two month.»:
.13.‘:-rt  

 - She-- luau a|r)lu|'p:_—r;1|iI‘:g .-1fL4.=r me proL'v_=dur.r—-_-'.  
 

- ‘Sn: now has Fail:-' Ir.=d:1cM;:< and n.:nEw':H
pg_1r1wr"L  

  

  
' L.-mrwot tell hmw much at I:hc- C0FTIp|E.1|I‘|[.‘.-

"= edi.-'d her Dr'F-\.'iOLI:'- meals but dr-firnt£=|\«'
_r-awed :'.:r.cze the '.1H--!-, were 39 rn‘-armed  

 

 
t.';I~-.u'.'‘ihI1‘i_'\ 3!

'["11:'1-:_-».;1 ]‘fl|.l{‘!‘[l lit‘-I‘e11
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11:=fnI‘:‘_.- lmn1:.':11:IIv|‘. \f1vr Pro-l.

  
VI hill I-"Tl ‘H"IiiIIi ‘TIE! :'hI'>4:1:--.I'."

Pun-I [..-um !’m.'lIllniuuitlnlls

Rf_73n'J'_‘:-3

¥’IJ_»:.IbI-5 '1:-nan -|I._—.=1cL4r..-n Lu p.--;-~.-|r_vu5 pu-_-._u
F‘v:1.+1|m'|.ar!:.|:.atmyhy|Jezp|gn‘|euHatlonon =I:zp.aLIn_'.L
T‘mr;- .-'},u.’-

\.I'I-_-J v (1r‘,r~‘.Ir-&i'..'-Jn,» 3|-«In
F-rrt-ntnli-.-=-r.

BLII1EP(pIJ';uI-:|IFr35t',u|L'
Wll-f|;'r n'L:nr|‘I_.

Pct: Ir: -3? hngjh r_1»:I;-..—;I‘-1ti‘-t'.I|==:;[er-3| |l.\W|.-‘|I|'IE|11:.r_|-'_.'-|5|¢_1|'|-
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' F‘.i;4L'urr1rr1:-_'r‘.C| Po5t—F‘ee| Kit. oi C-‘II;>r‘It. niaI,r ret.urt‘i1.L'i
i1i'Jr1‘I'1F1f;i~ii|'|falE ii=gin'ien nexttiay foiioi.-nng F'io—L.='
F’It1—-3 peel -Iiwavr. L|5l'.' SPF 30+ whei1iJ1itdoorsL':I
I-riing in a car

Scheiiiile wL=ei.I-,= peel: -_'ir at most every two -meet‘
i:n_=>'_=Is

' A3i«pat:i:r1ttu Ei'l|||f|'.|1|3\I'|'|i?i\i'l.? any protil-':'m5'

'.‘.os=\a‘iv3cJi.;-3|

 
.‘-ii-'I'1'-I‘lI']i‘I'-I I’: I :-

  
 

 

io |"TI.3I|rT|l¢'.‘f beilefita .'mt:t client lrngalrv to -.toti_.
.!\Iw.3\.-_r. _1:.i |'-.-.\.-.r ti-..a ,-..a:=.. ir- did |€||||'I\.'.Il||E rlau Iafi .'\E'E| .-I‘:-I.‘Jt.'I"f-'.t'I'm’-.-I‘

I1-‘I1.-.\. are -_'rniI>.-_rif. r-:0-':.11.5ur'IL ' r-.1-.'L=i.'|-.Jre-

- ti |_|'-«_--P: want a ‘AL-_'L! IJ|.'l|’ r«_—su'- . \r|'.l '£||"'Ta\""I..'IIL"’11£||L'|1'55‘3[
.'-r .1--|'|:.ii.Ir.-r |'_|'|.]i|i{|'|i‘, '.-_i -"r-_' I1”-I

° fpuii nii<-.- i.-h...L..‘i'... \-oi.» s|1uiI:IuI.:'-retaize or"-int-:-5 stter the J" —
L\' 51i—r—|

- "1-'.|'*-"\'\fr‘>'|-.Jf£i| ir'rir;'-'m'.=rr1-‘.'r=rasi.-mil 3'S\.-|3Ih-':‘I’71QrDi.-r3|"1E|1'l

-'Zn:is-\.i1edit.'<_':|

I-‘rip-ll ‘ll: Pl_‘[I“l‘l‘-(;l_\ r_'u|.ic
 
 

  
Superficial Peel

- Buffered 70% giycolin: with CTP

- Safe for All Fitzpatrick Skin Types.

' Safe for Ali Anatomic Areas

' Very good as “Starter Peel” in normal
skin Fitzpatrick type 4-5 with
longstanding problems and history of
other peels in past.
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PFIIIETII is

Fitzpatrick
Skin Type 5 who
has had

multiple peels oi
all sorts.
Gets. L1e1'tt-.‘l and
worse 

|"'-l"|l|'|l'll| l'I’rll llI‘:‘|- 
  

To n1axin1i:«:r=.lrei1efit_=. and client loyalty to v0Ll..

- Always ask how the person rlio following the last peel
you permrmerl

  - Ifrhey are content. repeat sarne prof-edtlre.
 

 - Il'thei,i want .3 step up In results. you can leave Ur!
peel longer or consider cltangiiig to Pro-G 35
luritiufferecil

- lfyoti lake p|1ol.l;is-.v0u can retake the photos oltei
the 3"’ to 5'-" peel

 

  

  

 
 l’ru—l . 33: |'epli¢l(-~l -"ll-I.'t_ilir 
  Superficial Peel but some peeling may be

experienced!

- Unbuffered 35% glycolic with CTP

- Safe for All Fitzpatrick Skin Types

- Usually used as a step-up from Pro-G 70

~ Starter peel in people with history of
easy tolerance to prescription retirioicls
or previous peels
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Fitz type 2 diagnosetl with
Me|.3srna...uiirespon:.iue
to 5 months of TriLurna

Also complains of
"clogged poies"

Z.o3Me-i'_li.;=3i

- iI'¥[‘lJLl:iT.db[IE! Peel triaL will allow you to provide
a range of peel experiences to your client.
depending on their past history of peels or
lasers.

- A "hlr«ni1r\rl" ['lPP| rh at rniir'inr_~lii will he topped
orl with either Retin—£i liquid peel solution
{medical offices} or Coslvledical Retinal Drops.

'". OSN|G'C‘l|-C-3|

||1'.r‘1ll

Laser; work ti»; targeting a b[JEEifiC"ChlI'Jil'1C‘lDl1£.If|;"'
CE}l,?Erbiun11:1i_L_;et'_. water so we cause a coritrollatl
hum of the ~.'l~:in

\r'-heaiii.iAri:J,ori larget liernoiglohin in the blood
So, Ihe laser anti light Ireatrnents are targeted
Ere-31rnei'-1:". that ale 5|IJ'-lfllrlll For cei1ain"targeL;."lie
broken \i’L‘SSE‘|3.Wl'|r1k|t_'5,f|DF|'k spots]

V5. Peela piotlucii ie3S~UI5CrIn1-natiiig d['?SlILJlI'[|OIl
where yroLi'i.i'eapp|iEL1tl1e peeling agent YIJLI are the
aitist who creates. the final result with a _:tro'ii'e or the
tirusli

'..i:::Nl-Edi; _'.il

12
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U‘!-'ll|'.il~‘.il Iirl L :-'i'I 

 

  

 
".3-:::3i\«1-;i‘dir.' Ul

R1.-.hI\t'I'Pi'I \li_j1|nI;|l)l1' i’(-cl

  - YDU adjust the peel by varying peel endpoint
depending on patient history, desire and
expectations.

 
 
 

- Endpoint is Frost Level { L. E or 3].

- Depending on Frost Level, repeat peel everyl
to 3 months.  

- Level 1 Frosting: splotchy frosting and/or
erytherna

- Level 2 Frosting: diffuse feathered
frosting with ervtherna

- Level 3 Frosting. opaque white frosting,
ervthema Can't be seenfbe-sLperforn1etl
In phvsiclan environment] 

10/2/2012
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R('~III\t'Pt’1’] l_.('\t'l' 1 F‘-me.-m

it-=.'I1I\t"l'IT-t"| LI."\+'? ,'?, I’:1llPnI'

R£‘JIl\t‘Pt‘i‘lI 1.:-wl 1 l*‘m:_~tn1u
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Rt‘-.l1I\:'!’t'-t"{ ],«l‘\f_'| ‘.3 Fl'l>-2T|I]f1_

  
  +-E.-.m\r‘l’:_-t‘-I" Lu;-\'-‘I '3. l"rr::~'.i:in'.Z

  
l{«=.11n\vf’u_'1'l lm'1"i-1 1-3,

 
15
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Ht‘-HI‘ -.-1’-._--xi: Lip Linn I~‘::inlin._:.'

  
 

n='a- ru.-\._-J-‘rm: t’r.a-:r i‘: P"! m-n'm-nu-r:- 
   Give patrent Post Peel |1’1SII'lJCtIUF1S[U take

home.

- Must use SPF30+ everycay for the rwau T.h|"t'.'f."
mnnlhs after" the peel

* Slrwvp propped up on 2 3 pillows for first 3
nights after Peel, avoid gym [Jewel 2. 3)

- P0st—Pe:5'| skincare kit after Peel Havel 2.3].

- Don't restart arr-,4 cnzrd-contaimng products for
at I-E‘dE1LEi week after Re]-.rveP¢::eI

  
  

 

 
 ‘.1"'v."1tI.~I'-- uni \.n.--‘wt \'c--tun  
 

 YOUR FEEDBACK, COMMENTS,

And QUESTKJNS ARE PRICELESS
TO US AT COSMEDICAL

TECHNOLOGIES, INC!

 

  

 

10f2/2012
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Pre—Pe-el Sluncare

Skin Prep
Peel Volume

Endpoint
J r_‘Y_n_1_|_ l" ' ' 3'5 Jn.r .1n_'I .-g«Ix"p.‘-|r'I' n; ..:--..;-Lh - -9 :1-1-..;Imtll w. ‘H
.l <'\'I:JL_-~,-H‘. . -'m‘|u-J--:'.:: rrrrut 1-1-.—|

. Past Feel Care 

10/2/2012
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Home Active lngrldienrsftemfits Skin Type:
unit! Drona: Bloldenricaal sill-I Hulda provide austalnad Dry, s-mnwe to Normal

lwdrarlum and l1119ut alllry tenure

vnasoorru.-: Same as Lipld Drops, but adds Gamma Acnelc. Hormonal,
locopherol - at slra ng anllmtld-mt, and Em‘.-rrratous, Dry and
Ilnoleu: -acid. Sen.-urn.-e

Al-ll Marin lloiltlu 15% AHA plus 5% l-lawalan algae Dry, Mature.

Crime: amides. These are dlnlcaily prover: to NOT for llosaoea-prone or
glue wrlnlulu reversal and firm e|v.ln.Drv Io sonamwa akin
normal. and-suing regimens and mature
slrln.

Ulltlflrmina Marine: Sarne as AHIL Marlne, but adds Ernhllca ‘ Drv. Mature.

the best botanical «aura: of vlumln C NOT for Pros-ar.ca—pranu or
Sensutlue slur:

Iealaulahincsunbloclr Anuwrirrlrle peptides and anrloxrdanra All sklrr types. including
SN 30: plus hydrates’: and light tlrll, as wall as Flosacea-prone and

SPF protection: the perfecr as crime Sensrrlva akin

Ct-orlfving Moisturlzer: OI! free molsture with 0.5% ecallcyllc lo Acm;-I<.
clear, algae penrldes to hydrate and N01’ for l1u.saL1aa—prane
firm. VI! B5, chemo-mule and saflloumr to skin
soothe

Islullaorunleu lllhht Quadruple antloaldanr skln raluvenalor All akln types except vary
Crime eorrtalnlng cacao, Cc-poor Peptide. Seruitlve or Red alrln.

Retinal and Alpha Upolc Add to prornare

smoother, Iunllhhr slrlnarrd to improve DO NOT use during
elullcltv and new alrln lone. Pregnancy or if allergic be

almonds. 

LIVE Webinar with Dr. Ciraldo

 

Snnply CHCI-1 rm. the prmujec! lmk In errsure ~;uur regnstralunuall
' . . .. . .». . . -- I - . -II . . - . .

|-- ._ 1... ._ ,1“ .. -_. ..__ _. .,'_‘.T._.. ‘..__ 5.... ..I - --. _.: :_ .._| ‘. _- .:_-._.-l ..- _.- _-._. _.. _.

..' -I __ '_ Fr.:‘:f"

hligstirstudent.gototraining.comIrI2391532692457862656

._r-_ .~ . .: . . -;-'._. ..- - .- -- .- -.. . .. .. ...- -I v‘u-
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NEW: Acai Moisturizing Mist

Download Q19 fixer here >->>

Product Order Form

Edit your subscription

the t tCasmudica '

Unsubscribe instantly

hno _ Iuordor
|'[[|_?3)
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C0sMEdi(:Al
lf(l1NfH()fdlS.lV(.

The Industry/5 Besl Kept Secret Since 1993...

 

 
  

 CHAMOMIL    A PAC IN 2. ’\ ’3T1O -"*H£'. c;_,.;.-.m- 3?
‘-‘LEAN: DNEI . Fun.-. E.'L\rr..'--J1 .

I _a___'_[.l_Ox_: ULMTI U m -[.1LA1r-r~..
'“-OI'a‘u=.= p_;:—.=JE

W:§H—-i!9" . , . .,
"'- IC

""':*‘NM£"‘5‘“*". F. SA!-ICYL By R DMLY
umenin ACE 5. BO EF’L.Fl_ENIsHm5

._ . WASH 30*

‘_ CELL E><Fu:1L|.n""' “m"‘“""=5u~urx-=
vu'w"'F' Rlllmavn

F""‘5"‘J=*Iuu.JvA.rLJu-a

ULTRA M n '
Flrmma EYE 5cu cu mu

‘-|nu-pum. Lanai‘ _
- ULTR .o.F?|“E '1'-| tluumu A FIHMMG M .4’ ' '

_ _ mom.“-.rw EUOSIIME 3*” “UL:
rFt,.gc - - n..-3.»-n

Mum-COMPLEX Nlfa;""--T»: I.n'».~am. ._-\«'-_-HN":

ULTRA BENEFITS 9F!.'_Ac;nv£ Nrrno-35* -‘MEL. vuue ab-7"

 



 

IIIIIIIOIIOIIIIIIIOIIIIIIIIOIIIIIIIIIIIIIIIIIIIII

UN LIMITED

REVENUE

POTENTIAL 
Since 1993, we've been a trusted skin care partner;

providing clermatologist—developed, Custom labeled

complexion solutions to clients around the world.

Clinically significantformulas are made with advanced

ingredients at proven-effective levels to treat aging,

acne, redness, rosacea, and sensitivity. Chemical-

Iree, full spectrum sun Care protection also available.

Multi—tiered loyalty program, marketing materials,

educational training, online ordering, and monthly

sales are just some of the benefits you'll enjoy as a

CosMedica| Technologies skin care partner.

EXPERIENCE COUNTS.

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII
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I
I
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Training‘ 8: Education 4

Saltiskcbfiflrtis 5 .......i...-¢.......
Mar|<e|ing\\§upporl 6

skir1order.ce:\;11 7

Cleanse \\ 1 1

Tom: 8: Exfuliale \'~.__ 13
Treal 15

 
Aging-Hydration \ 18'\

Aging-Marine 19

Aging-Vitamin C \x\ 21)
\|

Arum \ 21
\

Redness!’ Rosacea 23

Crow's Feet, Lip Lines, & Body A;£iI\1g 24

Sun Care \'\ 27
Specialty Masks \\ 2?)
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Master Formulator

Loretta Ciraldo, MD, FAAD
.g...x-us - . . . ...o.uaoao4-...-... . . . . ..

H10 PI'e~.i:I<'r1l 01 f u~.'\‘|.1.'-rh:'.1|Tt': H|1lJ|l'J‘L;i<"-1, I ur't'-1r.: f‘|I'.1|c|n1. Ml’). F.-\.\I_“1.

perfiulmlly T'I'J|'ITIL||.'Il|"- (mri :_)\.'r_-|'_-wt--; t|1r- (Tm-‘c-F::pIT1Ij*r‘1’[ UT t'\Jl"|'\' pI‘r:riu: I.

Her k|‘|n\\-'|HI;;{=.rIIr|I-\[u'rli+-H I!-ulht‘t'l,l|!'l'1iI1.1|II1I1tiff“-‘Pr HI \-'L'-.1r:~

(if-l:|I‘.|¢If:1llll"\'dfllil||I1iI.1l(_’\£|H_'1'i{'I'llF".\‘\-'i”I.l'-F'Il‘IiT-ii. I-lH_|_:ti rm

L1r1ti-aging |I'(‘(1[|11i'l‘II‘~.

("1Irrt-'I1I|yl|1t- Diru4:'lnrrul'Ct.u5r11t_-Ti: DHrr1I.1|r:|n;1\' at the L'r1Iwr<.iT§

uI'Mi.m1iMill:-rFitl1:m|car.\1t‘rlirinv.mr|1J.1=.Tprt_'t~irit-r1lul |J1[‘ Mi.m:i-

Darin '1 ntlnty J\1L'{'“( .‘I| a'\.‘§"u{'lt'i.1|'IIJI1. Hr. 1_I.1I'I_.'1l.1 is .11*_'~u .1 ln'.'1¢.tir_ing

¢lvrn1.1ln!n_1_-,i~.I wjlh .1 mm m_L'_ n'u~.m:=1i«.' r_|I'=I'I11.Il:1|r_r}_I‘y prm live In
5nL1thF|::I'itJ.a_

b'i1e2i::c1;:r'.1c|LJate 01 I lunlt-I (:t’1|{.‘:|’_I|(...IL]f[I-1‘-‘(-il¥ L'|mr'r-r'.~.':I_\' ul New Yunk,

DUWI‘IS[.‘I|r- Nle-r_1ir*.1| (_u||t:5;e of Iha» Ewlale l_.r1i»-“r.-rsity of .\|('-\\-- Yorla. and

H19 MI):-r": Fin~.cIe=in {.1 allege ml" Mt-ciir int‘. \\"h¢‘fI-' me u:.1s : hc:~'e¢=r| as Klimt"

Rl‘fiiEIL'|'1| inL|vrrII.I[n|<r;,:\'.B('11urn'{hi».,sh:-w.|~. ¢I‘1_"I-l5|r'|I'|l p|<:I'M.~mI' ul

d0I‘I1'1.1I(:|n1_s:,y .1t ."v't_-\-\«' Ynrlx M(_'L'|1'( .|| (. nflegt‘ in .\lm\-' Y: lI'|-1 { "My .1 Rd chit-1

:>I'rJ¢'rr1I.11:JlrJ§,I\- .11 Ihv H.1\'|<'\'Sr;t:1|: i|n*~pi1.I|.

Htrr l)LI-\' HI. hmlulv im Imlr-~. |vL1uIir1_1;. \\-hi: h I'l1t u|n|':.1~a1--~ laika ;;i\-r'I'1

all ms:--r ||1I.‘_L’,|(J|J-E‘. Anrf. he-r r ::mn1uniL‘a1i0n a'Li|I!~ Imvv hm.-n nmorl

I1}-lhvI|nri<l.IMmlual.-'\st~m'i.'Iliur':_.\\-hlrhrt-:'n5;|1ixe.'-(I|':¢*1'.r-.n1

()ul!~.I.1I11iiIIf.; P|1\'.-i: i.m (‘rrmlmmit .|1ur'.

|1cI'L'.‘<pr~I'I' mc-(lit .1! upinion has lvri to .1ppc-.1I'anL‘L*s nn fimnrl MnI'mn_u,

Ame-ri: .1. Ram hel |{;I_\_ anrl Tm_|a\* IH bmrth I Jrnrirla: as well as featLIr'O{|

quc :11)-3 in U nifigumlwn, "a|1.I;re.—, l\e_-w Beau!»-, am] 5f.‘Vf:‘f‘|I[‘(_‘I‘r r11.1g.12ir1r-9.

Dr. Lrm-Il.a is also .1 bus! .-ar-lling .ml|1nr: her Imok, {J WW-ks; In

.“»t*r1_H'.1[in|1.1l §kin, t.1|-gm l'[-‘.I{|t‘rh l|1rnu_L;h .1 (»—\\-'m—‘k ”l:um :'.rm[.J" In

ir11].m':\-r-Il1t-cw:-r.a1| ht.-ulth ant] .1;:-pr-rar.1I1u» nl skin, and has hr-on

r|uhhvri..."t|1e u|Iim.3Ir- g._=,iI‘lI:'ir'm'i'_~; gquicle I0 |w;1uI_\"" by (‘usnwupolila n

ma§_:.1zim-. The Imnk has been It-'.1[Lrrr:-d on Lirrotl Morning r\I11&'ri{_ ‘I, AI-EL"

NI-‘\-'\"‘-», Rm hvl Rm-. .mr| ( iItll‘|l[l'\*» ullwr Tl'.'|l"'Ui'_'-.il"li‘| ['Jrngr.1m9+

and n1.1g.1Jiru-5.
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(jc_:5i\riL'LJiL'nJ Toc|mnJ0gir'5 is ('['Il11lTiilit'.fi In prm-irling atix-aim ml _~'-Lin c‘arr- I'r1rmu|.1.a'

supports-ri iw rextens.wr.- l.‘(iLIi"."|l|nl‘I£Ii tmining and stir.-i1IiI'it e-virlz.-*m‘(-. When our [Jn_1dLIL't*.%

.Irt‘l.Ie~t'{.i in L'[_)I'fl?L'[If_'L!r‘l'li}iHfl[ii'JI1, Watirilit-I115 will E-«t‘(‘ we-.i|:i(~ :'ii.II1}_=,t=!~ in their 9-'.kin

wilhnul irrilnrion or dnvx-'nlin1v wiihin the first 14 (law; of LISP. We i)(‘iit-_.'\.*£' thal f‘t'iL|( atiun

anrl iI'.l|F|iI'1}.‘, are the i\'f;‘_\' I0 gr-llir1_u_ the Inuit re5LI|I3 from our I'nrmuia<_a.

In-Person Product Training

Hi{4I1f\‘¢_*(fLICationaI and nintimliug. nur skin Caro il‘."tiI1iI'I.L{ t4f'mil'ICII'5 are I_T)|"I(iLI("10(i

F-{’\«('rdi Iillll-‘H .1. yH.Ir in v.1rim|~.: im-5 :1! fl}!-Ah Aliivrii A in,‘ llllf I-'titIt.iIim1In-ir'n_ Ti'1t_“_\'I.' in-

|It'lt1l'.'l'£hl_"-3§1i('Ji"\Si‘Iighiig|'1iii1{"i'}.'I‘3ii[' '-ut'il"l'|l.t"{Ji{.'I|.llHitlllt.rl|'l'IlI‘53’TL'{i|I'1"Ii‘7u, r‘r1aIi\'t'-iliiig Hi

Skit} Caro pr'0(|uCt5.1nrf m-w hi-.|I‘| :'.1rr~ II‘L".1lF1‘1L’r‘IIS.

Online Educational Seminars

(Jur imlilw wt'|)iI1ai'~; prnvitlv _’—l—|'iuuI uniilniterlimI.1nI.1:it-sslutlt-Iailt-(‘Iir1liurI*nrIIiLm

on the 5'-::ic.~ncc~ i‘JC‘i‘:il'1fi our .1c|\.-am ml trmtnwrsnts and in}_=,rcrr£i<~nt5. All s:r_~rnin.‘irs; .1r(- givt-H
iw .'V1.n-.lHr |'1Jrmu|;|iur dllti i‘r('-aitlt-HI, IurL>tt.1 (qiraicin, MI 3, I r\:\|')_ Nvww(-|')in;1r«;;1rL‘

acldvci |JL'l'il)CiiCJiiy so you sinv up In tinrv can inriLI.~'.[I'y tlvw-|n|mwnt!a and new prr:rlLii.I.~..

Online Ingredient Information

Ann-"-.~. a‘ Iini: ni (idle .m¢.| lifli-ilii[‘ti inlnrnmlinn aimul i(f-'\' il1}_'1rl-‘(£il'J"ll,H U!-'s[‘.(i in uur

it-rmLi|.Is-. lnr¢_Irn1atiun max inc‘|uc|('- ;_3,r.1|)hiCa| support. L iiI1in..1i ‘_~lJLII'L'O tlata, or pulilishorl
Inrluslrv inI‘nrmatit.m_



  
  

REl/i/ARDS
accountant:ooonccocoa-acidIIuoaaaoa-Iuoonboooacollbooootucn

Opening Order Savings

Spire i.Jl inlm:lm"IuI'_\-' .~;.1\-'i:1g~ d|"(! prm-i:l('r:l. Si‘-lt-:1 I Ihe saviltge Option llml h(.=.~‘.1 Ills _\'0Llt' HC'(_"Cl5.

Pat lnatges .4r‘e_=. \-'.alu<~-rl at $750 [ $1,500 l $2,500

(_]rI:ler forms are pr'r_witle:| with this l'J1’UCl"lLl|'E’ or call it-!l'_I{_Ju '."'3- ‘-£1.97

Volume Discount Program

hpencl S1 ,—lD0— Receive a 2IJ"»i:. discuunt

S|.u_.-ml 3.700 In S I 35151 Receive .1 15% discounl

9-"up:-ml S'3()H In ‘St-wilt! Receive a 10"!” discounl

Partnership Loyalty Program

N L l'~.|>e-‘ml ‘F»?l‘l,f)l)[1+ .imm.ill_vl

lQ:',~\-mrrls: I Annual in-nr'|'i('('-o(|u:"nI1nn.1| training _ue.a'.-zinn

' 37"’-'.. ulili rill :1r:l(‘r‘u Hi 9::,Ull{H-

0QtiiirlerlvnnliiteIii.-'Ie:_'l1;itwill1 Hr. (imltlui

- Qunilr.-r'|_v trr.-0 Iesters with pmrlucts nrrlered

I l—|'t‘(‘ |'}(‘l'.'«l)l‘|;-"Ill/.f‘I"l I‘IHrl\'(‘ll|'I|1_'_ I‘|("\’\-'Hl{‘ll1’.'f_‘-

.'S}wml S-lU,flU0+ ..mmi,1llvI

1~{ewaI'cls: *' ‘.~'u;~m1—ai"inual 0|‘Ili|1L‘ li\.'eL'hntw:tl1 Dr, (._iralr,ln

0 St.-.mi—.1nnunl Irena [OF-l{‘t‘!-'« with p|'nclLI£'t5 {Il'{lC'l'{‘(l

{Spend Si':,U[i(_}-.- .1nnLmll\_-"J

|\’r_-'\-x-';1rr_l: I Annual l_I’[_‘f.' tt-s.t{.‘r+¢ Will! |.1rntlur‘1 urt"l:'I'[--tl

Monthly Sales Alerts

\-‘Ur nth-.I' l)i—munl l1l_y SIt(’('.l.-llh .mrl |"tt'\.‘..' pmtlili l .~..i\«it'I_&_J,!~.. Fe.IlLm=I'l pi‘t'r('luL'.lS L‘.l1:II':_£_!,L" lTlt'll'lIl‘1l\'.

‘(nu will l)£-‘ nratifietl via e-nmil and lax: as ',a.tlt-“,1f_li:'\’l:'lH['I.1llIlI'lt‘\'v}1HIrlL|L|¥-.-Ilt‘..i\'Hllc1lll('Ir1'I.4

|}f('—:J[{i(‘l l1.'::ai!'-s.

Staff Savings Program

Yuur nllitii stall has lhe oplizinn oi" puI‘c‘l1.1.~'-ii‘i;-1 (__n.=.Mr:rliLial T(:Cl‘l|‘l(Jlt_lgli_-‘5 fJrt_tI_lLIf_'f:4 1'-;‘df_l'l qL1:nr1'e1'

lI'I| iienniial LI!-Kt" al §l}“.«'.. will the \-'\‘l1lIl(-‘R.-1l(‘}'ll'lt P.
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"E: Miifi "r? +q’~''' :L JI.’:!._ Pa ‘ax El

9 -J ‘H. ;.'.

Custom Label Design

Mm: I Iivnta Iruiar \-mu" pr: nJI.u'I re':'nmrm<ru|.1Iu_an5.\'\-"ilhlLI~ch:)ITI1.1lwII'nrn1LI|.I§; \'ULI

I ..m rm un1I‘r1H‘nI\-nur ::\‘.'l1 -kin : aw |:I'.1n(i ('0.-."\":t'IIic .1| Tm i1rm1In;i<‘~. n1'I't*r.-» I'rH—'

l'Ll:‘~slIJ|I‘| |n|)<'|in}_1 Nl|\'lJLIl_(]n pH'nnuI:-\-::L1I'ImI11Iw1I1d ir|1.1_L1:'.Y:m |1rn\'irI¢'I|1:-|n;J,n

.1m'| ¢_rL'.'1riv0 rlimrlirm .mrl nu r .~\r1 |"1('|).1|'ln1ent wnll rlvuiguw \-'(lLll'Cl|1wIU|T! label at nu

l’\1l'.lf|Ml'§;{'_|l’H[|’1.,i|I‘.Ih§'I(1IlIt‘{'I1lTIi~‘§I‘H.II'I.!\A.'i‘| skin L‘.1rI'hr.mt|F

\\"l'.||Hl)l}T.I-(‘I' Irr~:*|11.uI|u'lir1gnI.m>r'i.1|~.lnlwipxnn Imihlumrl:|_mr1va5.Th(-~;n'*

tn-.1I|\-:= pimjes .1n- : :':um_u.i Io eriLu.1I:-\uLII'arc-I'I':|n(Jxlivnraahraut1|1eur1iqm-

h-.|lur1-5 ;Ir'|t'E in'nt'I'i1-u ul llumr rH'|\..-ITH :1! }ur':I:u|.1n.

For Your Clients:

0 Product Brochure |If'.llLlIir1f._‘_ I'u|| prruimi line 5. : lwrknll lmxt-‘H I':>r .~|1:'ri|'ir skin
rune I'I1't:4.TJmI‘I1r-I‘I1Lllit:r1-I

0 Acrylic Tester / Brurhure Sland

I Prnducl Newslellers

I Regimen Brochures

I "Rack Cards" ||.\|w .Iw.1} ur1I‘t_n'Hm1Inr1liar -pr-¢‘iI'i: |arnriIu'l's'I

For Your Staff:

- Prudurl Training Manual Ilv.-i1tIrIn;._I. rm nrnn'1enr_Jec| full |m:tlLIr_'1 line, rlivm r':_»rm5,

|JI.'lhr:< :\ alter |>hu1u«._ Iiaivd ir1g_{rut|i:-|1!a Leg at-l|ir1_L-_pr1i|1[~e. ire~.!11r'.1:'Iin"e~aI

0 "Simple Steps In Beautiful Skin" Poster - IR" x 24"‘:

0 Free Prnducl Samp|e.sn:|L1.mIiI\- aml IHrl111II.1 ¢,Jvpr)n(.|L-r1| nn inr|ivi:lu.:! until-rs‘:

 



SkinOrder.c0m

Your Customized Online Retail Store
9-=-en <«'-I-.:-1‘-auger-aaganulu--J-nuo--ee.r.e..

Skint Jule-r.r‘nm prtwirle-s yoti with a persnmlizocl unline store tor your tflir-nts tn m.-+il_\_-'

l'f‘})LlI‘('ll:‘l51‘ skin L'r1r(.' |}rnrlut'|s nriginnlly purt'lms¢_-(l at \_-'ULll‘ office. You alsra ll.‘tW' t|1e uptiun In

carry the full line nf (f0sM(=r|it‘.a| T{‘("l1|llJIlllg_\.-’ lnrrriulm. willmul rri.=iii11.1ir11r\1.; \='.';ilLlillJlI‘-_’ in-office

rvtnil space. Your clients will e:1_j0}-' urrltrring y<'_=ur iull |im- mi" ruslum lahrnl prndut-ts unlinr-_

How to Start Your Online Business

()t‘I('t-‘ ynu sigri up for a Sl<inC)rder.cr;m store, we will sel—up ynur stnrc zIl1(l prm-rirlv ynu with

L1 unique Stars! II) anrl wvh .nlt.lrvss.

Our (la-signers will thrrn I.l[)Eli'I[{‘. your lnack lalaol. t'll|'E‘('llI"l|1.-_.1_ tlu-- tzunsimwr In runnrtlrar the

pmrlucl nnline at Skin("JrcltJr'.t'r_am, hy e-r1t'r3rin_a1y0LIr Lmiquo Store ID.

"RL:rmit1p, l_uw? Reorder rmlinv at Sl<inOrr_ler.c0n1. Enter Snort‘ ID 54403." 
Whvn thp patient is finisherl with thr: |'_'Irf'JElUl_'I_. she visits your" cusirmii/r=:'l slnrv In purr lmse

ll'l(". pmtltut Your unlinv Sl(')I‘(' is lr.'1L.a|l_v LLIF-lf}mlZE(l with _vr.:uu in |TIlI"|[l. an-tl tlwcro is rm menlinn

0l'C0sMcdicalTrrt'.|1m'>lugit-isc--illwrun llw slnre ur in Ihv sliipping l;ihr_4lr'r;ri;-tlil rnrrl :'hm'g(.‘s.

These are all hrantlorl with the Sl<inOr'r|cr name. ()r:|i-rs. are sliipiwrl rlir'r;-r'Il_\* In your rxlivnt

lrum uur tlislrihuticm l'.=n.'i|ir_y in lloricla.

Customize Your Online Store

(jList0n1imli<':i1 is sCll'—r.lirt_'<'t::3rl anrl n1.=w he ('lI’H1l.-' .-al any l'lIT|f_’, via vour secure

aclniiiiistrcilive p.1ge.

0 Atlrl jmur <;I'I'i:'-9 lnp_n In the slnrr

I Atlcl a picture of you or your fcntzllity

0 Use our clvfatill pI’U(lUt".l Irarmrs 5. :lr+~.: riplitms, nr t'r't:'dIE:‘ '\.-’f.)Lit' own

0 lJst~ our rl+=l'au|l pmdtirit iriiagt-.-s, nr upluarl ycnur own custom iiriagvs»

0 You (lt:'L'l(‘lE' the relail price at the pruclLIL'ts

0 You -:'..in taller .-Ill {ll nur pmtltitla, U: only :1 -'+t‘lt_'{l lbw — tlw t'l‘ll]lt_'l:‘ isyt1LIrSl

OPPD012



How it Works

All ()l‘(lOt’ l.l'«‘II‘I'idt litmh ar¢.'- lmnrllml r]I‘ll'l t‘.|fI'1t'E-‘S!-it-‘fl by Sl<in(]r:ler.:':m'i. Al the vntl ml the rrionth,

we will ‘4t‘I1(l min a L'her_'l< with the net 3:-I'0fiI_~". from VCJLII‘ store.

Patient Orders 1 lipiti Drops: $50.00

Wholesale Cost: $25.00

Fulfillment Fee: — $2.50
ttllucinlcloooouitcoounolnaoano

Your Net Profit: $22.50

Your small monllily sLih5:::ri|.nlir'ai1 Foe. aillowa our infmmcition tech [1('JlE')R\‘ stall In l'_I'(-3.1103 anti

mnilitairi yi1:L|:' site laast-i;l cm _mur spa.-1 iI'i:.-.:llnm'-. ll1t'_‘lLJt_llI'1}_.;.‘

I Wr-l'15itu {'l“L?fl[|Dl1

0 Mdlrllt--iI.II1L.I‘

I Sm. urity I. nntrola

0 Wt:-I3 lmsting

Munlhly Subscription Fee: $32.99

Fulfillment Fee: A small fee is laken for lhc pror055ir1gul'eaL:l1 ()i'(l(3l‘. This inclutltrs tiustnm

|':I'inlin_L_:_ til" Ihe label, rI‘u5«t‘lTll‘Jl\‘ nl ll1ei_irr.ler_. and fulfillment of the order. This is equal to

10% (ll lllv wl1(JlL‘.S.Ilf_‘:‘t1.*«t nil the |JrtJflLJt‘l5, whit l1 l5 |l1t-' 5Ian('lm‘t'l Ct}!-ill\/‘lt’.(ll('L1l l't*t'lIr1¢Jlr1git-*5“

wholesale price from our wl'iole5.1|e orrler lt')H‘I1.

Visit www.skinorder.com and enter store ID #10112

to watch a brief demonstration of this service.
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SKIN CARE

PHILOSOPHY
cnnolicoolnuopa-nu-as:-.a-u.naa-n.>..au.n:

(’_:_a5IV:redica| products are n::'c-alt-cl tn Iulluw .: .":--_~I:;1'- plwilmzuaplw that

I'{‘5-'-Lliih iI1l‘.-t-..nIli|'LLJ. hH.i]I|1_\-' akin.

TI1e!'E|‘5I.-mlpislu i‘|«'.|_I>r\-H H I‘ l|1m--l'u=.1!I|1nl'lfn4 -l\|n'~.|.mrrir:I'5\'sten1

lhI't."JLJgi1 genwtlv tic.-.1r15in;.; I(‘Il'lTILI|:'1!R amul er-run1:« Ihal |'t"'«|l}I't'* the n.m|r.:|

lipid .m{| hyL'lmti¢Jn lnalnncc of tho r-g‘;u'|(-rn1iL..

Seft'JnrIJ_v. (i:J.~»MH|it «II Tr: I1I1t.:|L:y,it=a n|'|'t-I5 iHH1IL||.'1H In PR I3\-’I"|'\'T

a1r.|riiIim1a| u:J.'1nmg::' from 1')Ct_‘L|l‘I‘iI'1j.‘,. L')am.::ge cnulrl J):-= in Ilw Iinrm ni

I:'|"|\'il"HI"I1'|'IE‘Hlcl| ewaaiilr, van. I-'H.*ii\-1:’ '.-it.-'I}LJ|11 prncluclion that C(ILI5C5 acne,

Ur ir11h.1|dm vri ]1lvr|I'.'-rlinli Hf |}i_1_'_|'I‘|I:‘|']L-1iil1|'1. Our .'1rlv.1I1:'&-ri I'nrmLI1a5:

DI'I'octivL.*fy prevent and I'cw:r5o r|.1rn.1gv in wlmtwc.-r i'nr'r11 it lake-5.

Ihirrl, we prr.witle- formulas mark‘: to

I’ ROTECT akin frum ap_p,:'e-salve

dangers surh (I5 sun i'l.1n1ngu.

Prnteclinn is 41 vital step in

maintaining i‘|{"i-’l|||‘1|VFui<iI‘:_'\."Viih(_‘.'L!i .1

full 5p(=.:':1run1 ¢l::1'm~.<" ~.}-'.~lt_'rr1, .skiI1‘_-

harricr fu nctiuns are -:ornpr0mi5er.|

and Ih:'- wlmle hotly (3.1 n suffer.

()ur M.151Pr Fnrmulaiur, |_ur:'-Ira

Ciraldo M.D., |.A.A.l).. |m:1wer1

a pramic ing rlvrrnalulrjigisl for 30

years and in than limp aha Ins Irmtwi

tlmusands of::m11p|exim1e+.TI1is 3-

‘:itI:'[J philosophy is the reSLI|l of her

expt%rit*.m'_('. and klwm-vlndge-. It is uur

sincere pleasure to offer you these

fnrmulas -so that you rnay benefit from

her exteI15ive- |:‘><[.'J(:_'l'iE:.‘I1t.‘£-.' in Ihv skin
care field.
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SPF .30'?¥- '
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SALICYLIC

FACE 5. BODY

WASH

CELL Exrouamns
CLEANSER

ULTRA BENEFITS
REA:-rw: Nrrnossn '51-n'£LD

I.THOz.f5Dlnl...._...
_ __,.__._..-

..L:gu-

=_-'-.‘r.-I,-_=_.,'.E 'y1|.Li.-JOGEH QHIETD
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‘VITA SOOTHE

CORHI-:CnvE SERUM
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-{SKIN BARRIER REPAIR}

Promoting a healthy skin barrier helps the skin protect itself from

dehydration, infection, toxins, and all other harmful threats to itself as

well as the internal organs. Promotion of a healthy skin barrier function

is one of the most important benefits of good skincare.
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CHAMOMJLE

FACIAL

CLEANSER
ANTI O)(l DANT

MOISTURE WASH

 

Salicylic Face and Body Wash 993'Seller!Innuococcnnoso--canning..--n.

Regulate cellular renewal and maintain healthy complexion

[:1 Purchase

Daily Use: AM/PM
.'Vladt+ with 2".» 5.‘I|I:'v|ir' Acirl—thu? maxinlum FDA-:I|1nwr=r| lP\-Pl for non-

presizriptinn prnrlurle~—Iu e1'I'e1.Iivel_\- rt‘n‘lu\-'1' (‘X17999 -'.r=liuiu, m.il<e-up .im|
rleljris. Created {U |Jrt.m1t‘.-le .3 l'Il;nIlth*l_.-' fil\lI‘I l}.1I'ri('r lur1LliI_1n .tm'l maintain

h.1l.1n:'e(l oil prutlurctinn. Fnres are unrlnggt-d without irritation and over
drying. An ideal l'u|l-hndy L'lean:~'.c'r in l-'.L‘.L‘p slain hflltltllh and glowing

while rt'tTlLIr'ii1_£’, tho .1ppr'.1ranI:e of unsightly immps, iI1;3_rm-vii hairs, and
ulher blemish:-9.

How to Use: lather and rinse thoroughly I-2 times .1 (lay. ("on he used on
T".-we .15 well Illfi other areas prnnt‘ in l}l'E'nii‘LUUl5_. inrltldinp, Rl‘lHLllEl{.‘r‘_~, hil-uni
are-.1, cheat. hat k. and |'lf.'l.Il\'. Rinae uli well with lukewarm water.

Chamomile Facial Cleanser 565*Seller!QIIIIIII-OIIIIIO-OIIOOIIOIIO

Reduce redness, fine lines, and mainlain surface hydration

|:l Purchase

Daily Use: AMIPM

An antioxidant rnuislure wash infused with rheiniomilrg Lwlr.u:15 and algae

[}t‘pll£ll:P!5 to gently rt-‘mum-‘ lrl'l|Jl.Il‘l|lt-'5 while -.eunthing.1nti hyrlraiing skin.
Daily use plUl11Ull.'5 .~'r.~fl. supple skirt nntl l't’L'lLl(‘.('S r€f(lFIl.'.‘!iE'-, line lines anrl
+'.Lirf:|r'e dryness.

How It) Use: Appiv rlimi-2-aired amount to litlgerlips ('II"I(l work into a rich
lathe-r. Massage onto far-rn using gentle circular Cleansing motions and rinse
well with coal watt-rr. P.-1| rlry wilh mil Llnth.
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5% BP Face 8: Body WashnllluallcllalonnldolIons!

Dramatically decrease moderate to severe acne and balance oil production

E] Purchase

Daily Use: AM/PM

I lealing and soothing hotnnirfals, hurrinck and fennel extract. C[‘.|J"l‘|l‘Jil‘tE' with

5% hen;'n_vl peroxide to rlerrease excess oils, LInc'lng_ pores and treat acne
while 5I’JOll‘iii1fi skin. Daily use ol this foaming, non—snap i'lt.~anse-.r will help
minimize the appearance at pores and hreakotrts. Appropriate as a starting

cleanser lor people: with no known allergy to heim 1)-l peroxide and with
moderate to severe acne.

How to Use: Applv clin1e—sizerl amount to fingertips arid work into a rich

lather. Massage onto lace using gentle circular clean?-irig motions and rinse
well with trool water. Pat dry with soft rlnth. Can he used on face, neck,
chest, and haclc.

Conditioning Make-Up Remover9000-0:-Qvuulvllolllv-IIIIUCIIII

Replenish moisture to entire face, eyebrows, eyelashes and eyelids while
removing all traces of make-up including eye make-up

El Pu rchase

Daily Use: AMIPM

This I lv.1|ui'onir; and Vitauiiri E-lJ.1secl inalcc-—up rcmtrver quic:l<l_v rr-nmves all
traces of make-up and other impurities from the eves, lips, and late, leaving

the skin preppierl for {lE't‘.[) rlteansinig with the a]ipr<.1pri.'ite cleansing product.
Safe for use on the most delicate tticial areas: this unique formula acts as a
moisturizing conrlitioner for eyehrows, lashes. and eyelids: without leaving
lilmv residue.

How to Use: Applv to cotton pad and gently wipe across eyelids then lace

until all traces ol mal<e~up disappears. Rinse with cool water and proceed to
vv.Jsl1ing with facial cleanser if desired.

Lavender Creamy CleanserIona-Ivuauouccllvaulloooounu

Rehyclrate and cleanse normal to dry skin. Ideal for post-peel and
laser treatments

El Pu rchase

Daily Use: AM!PM
Vitamin E, Lavcnrler and r\loL' unite in this creamy wash that soutlies and

replenishes moisture to your skin, leaving, it ultra soft and clean. This non-
loaming hulariiml vitamin wash is exlreinelv gentle and highly effective for
removing facial malLe—up and impurities without stripping skin of moisture.

How to Use: With W:1ter—Wet late with cool water, apply climc—sizecl
an-iounl to entire |ac'e, using gentle circular motions. Rinse with cool water.

pat dry. Without Water: Apply with soft cloth to entire face, massage across
entire l'.tt'i- using gertlle t in ulat rnt:-lions. Turn rltith river and remove extfesc.
cleanser. No nec-cl to rinse oft.
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Gurcouc GEL

CELLULAR Micso
Ext-'oLiATIoN

 
Dual Action Toner or

Dual Action Toner Padsaoinnvnunul-Iibtbunan-O

Microscopic exfoliation to maintain skin’s healthy radiance

D Purchase

Daily Use: AM/PM
A gentle, dlt;lJl'IUl-l_rE(;‘, exlrlllating lJ|end ui 5% glycnlic :lLl(l and 3%
salicylic acid that clissolves exrs.-ss oil and debris, evens skin tone, and

rerluces |1real<nuts lerwing .1 smooth, he.a||h_v Qllffrlff‘. |%ut:n|yptLis Ftlltl
charnorriilc sootl'i:.- and calm skin inflarnm.-tticin and irritation.

How to Use: Apply In cleansed skin in lhe nirirriinp,
and night.

Glycolic Gel or Glycolic Gel Pads

Gentle micro-exfoliation for smooth, healthy skin

|:| Purchase

Daily Use: Can he used AM and/or PM

This lightweight ID“/n Glycolic Acitl gel lightens uiteven pigmentation,
improves the look of fine lines and wrinkles. and helps to unclug

pores. Lightly exfoliating, this gentle iurtnula is water-lmsetl with algae
peptides and anti-inflarnrnatury l'l[‘l'l}Jl oxtrattts to decrease irritation

and hrighten skin clarity and tone. Daily use results in a more refined,
smoother i_‘um].tlexi:.in. Apprripriate for all skin types, speciI'ica||y acne-
prnne clients.

How to Use: Apply to cleans:-rd skin. For first time. Glymlic Acid users,
rinse off after IS minutes (luring first week of use. Can he left on after

first week if tolerated. Never apply to red or irritated skin. Fnllnw with
S!’FI 5 or greater in rlavtinte.

before after
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Micro-Buff CremeIIUOIIOIOIIIOOIII

At home micrndermabrasiun treatment

B Purchase

Daily Use: AM or PM

This gentle blend of -mrrthinp. botnnicals and skin-
briglilening Aluminum Oxide try-;|al.~ refines and resurlares
«lain without irritating or 5cr.3lI:l1ing.J,lhe skin :.uI'l'eu:e. This
at-ltnrrre n1i(rndt-armahrasion treatment utilize; the same

exlhlialing tgryslals luund in nrirfruriernmlarariion mAt'hInr=5

and can he used daily to bun‘ skin to reveal a glowing
5n1ncrl|1e:' 5urfa(;e. Ideal in enhancepE!t1elr.1lim1 (if other skin
Ca re prnrlu F15‘.

How to Use: Alter rle+1nsing skin, nrassage rlirne-.¢'.i7er_l
anrnunt on entire law for 2-5 minutes using gentle :'ir(:u|.Ir

motions. Rin-re off well with at least ten splm’-Ines ul IL-pitl
waler, pat dry farie..

Papaya Mint Face 8.: Body PolishIOIIIIIIIIUIOIIGnolIIOOIQcOlOa

Daily enzyme scrub for all over exfoliation

El Purchase

Daily Use: AM or PM
This irwigurnting daily enzynie firruh is loaded with

antioxirlmrl green tea exrract and papaya c-nzynlt.-.5 In
dinsnlve akin (‘ell rlehris, leaving skin feeling vihramr and
smnnlh. Exfulialirtg jujnlm l‘.-earls gently pnliqh away rlull.
Lineven skin and enr.'.I.Jurage new, l1e£sllhfcr skin t".l"ll5 in

emerge. Regular use also helps clear acne and impuritit=.-5
lrczim the skin.

How In Use: Appljv generously tn wet skin with fingertips.

Furrnulaterl iur i';u't', nr-rzk, rhesl, arlm and legs. Allow to
remain on skin for I-S. minutes. rinse ull well.

if_' l-
.135'

MlCRO'BUFF CREME

Ar-Home M|CRODEFtMABRASl0l"‘
1FL.Eu'M|I. if
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VITA SOOTHE

CORRECTIVE Sefiuu

 

'_ Bl
Wrl Lax SE33”IUIOIQIOJ

Decrease? trnw’:-.' Feet. {IIIrl’hl’ilt| lines, lip lines and nvrk hands

D |’ur('has1=

Daily U:-.1-: AMXPM

Iriuml J|l('Il'l[I[i\.’I' m l"|‘||"|.||1i.'t"Il]t'II1 in u;n:»I1'u'~|'H.’ i|1il'-r|F:':n:'~! This ll'|1'Iii'.'i|
|’l(-‘L|I't 1119-p|ir|e'x, .I:‘rli \\-rinl-.1r—' ~.t—1rum Ir‘|rr‘1r{1r':r.'11r4-L n'|1J|f.I|1lt4' .1I‘r1im.ir'i.'1r11¢

anti i»|IIj_{|l|\; t*r':‘m[i\-‘ti IH r'{‘rl1IL1|1gIII:-~.1p}1{'(II.III1t'uI‘H:M'h I'm-I.
I'0I'o|1m-rl limrc. 1:1‘-m1 anrl lip lines. ("|inirn| 5-IL|l'1iC‘~'u ahnu. up m .1 "M"-..
rmi::r-rmr1 in I|1t- appt-.'nr.-:r1c :- 1 ,1" MIN’ linus.

How to List‘: r\*'l..L~_.*_«LIy,L‘ L. _u|k,'l1I-_‘1'L|Ll5 .ImuL1r11 .Il'le_>r «_|:_-.1n:n|Ig akin ir1l:..:

lirwd .1!‘£‘.'1'-éuall II1t'1'nrr'|1:-mi. frnwal Iirwk r'rn\\/aI'e--t-=I. :i[lIiF1i‘H.;1l1l|1ll"£';\
Iwiw rlai|\_-.

\\ ri—L.I\{L:mI|L‘|i< ln|1‘{1Iun

   

Vita Soothe 823:1”IIIIIIUIIII

Heal, hydrate, and relexlure pro|)lern.1lin: nr aging skin

|:| F'urc|1.1-_:v

Daily Use: AM andior PM

lhi-2 hard working qprurn rlno-2 riraL||1|r~-rJuI_\' .19: n 'rr'{=.1tn1r-n: for (in.
mr11Lm' skin whiiv 9-.11T1u|'.:1m‘nuH'|\' lr'L:.-Hing l]!'(‘:l|~'.l’JUlS, lI'I|-|.]I'|'1rII.I||lJl|, .::'ui
cn|.'irgI;'(| pun.-2.. I15 LIt'1if1LJ(‘ :_.nI‘r1l..1irm1i{uI‘I OI Jn{ir.1>uiL.|.]r‘1t5\=’it.:miI1 E MN!
|- nrldrd In .1 h_\rrJr.1r|r1g lrpnri anlminn — u-ramirlc-=;.1nr1 sq'rh|ng;:':|ip:r|-:

IhL-1lr.)uLn nalul.-1|t_x-' in skin — allnwat|1L-tIv.1trm*r1l of Inn :3 unmu all
s'_‘r_=|11p|s_~xiun 13 ruI_1|r_'Im-3 with -mr) st.‘-1L_nti:_'n'I.

How It) Use: .-‘\p}1I\' this ]:r'u(JLJt.1 luittr L|..1i|\- [U L.|t:.Jr1w[i wkm and
|'1r.‘frn'r,‘ moi GTI n'i 7i_‘I'.

ht-|'nn= .:I‘lL'r
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COsMadicaI Technologies. Inc. LABEL TYPE: DATE:
391-51 SW 4?TH AVE , DAVIE, FL 33314 PRIVATE COLOR
13001315-1521 19541581119311 FAX 195415314344 CDS|'I.'|E{.'I BLACK BILL NEW
I.vvvw_g:Q3.1E_nII:ALTEc1<~OLOI31Es COM 1:1-IAFIGE EI<IsTI1-ac. SALES REP:

CLIENT NAME: FIIX II: 1 EMAIL FOR OROER CONFIRMATION:

SHIP TO:

PHONE;

_ E‘.-f!__ _
BILL TO: 1311-‘. cvc com:

SHIPPING: UPS GROUND UPS NEXT DAY

I:.omrnercIal UPS 2vD.R‘1" UPS 3-DAY
resldentlal FEDEX OTHER

PLEASE ADD AN ADDITIONAL I12 BUSINESS DAYS FOR PROCESSING

QTY ITEM UNIT TOTAL QTY ITEM i UNIT TOTAL
CLEANSE AOIIIE IOILY SKIN

561. EP FACE 5- E0011 wAsFI sou 1131: ml 9 1111 5% BF‘ LOTION Ia-::c.1:au ml 13.511‘

6 CHAMOMILE FACIAL CLEANSER b o.'.I mu 1.—1- _ _ 9.50 _5‘1.0u ACNE SPOT TREATMENT mm 1' 10 m1 12 51.1}CONDITIONING MAKE-UP REMOVER Eu.a1 IBD 11.1 950 AHA CLARIFIER 11211. Gl310u|Ir.} 1 1 11.1 1501111 111 go
LN-'ENOEF* CREAM!’ GLEANSER 602 I ‘'00 ITII 9 so BOTANICAL DILABSORBER In: I 30 Inl 9.50

PAPA-rA 1111111 I=AcE 11. Bear POLISH 3 oz 12.111 .111 15.110 ELAFIIFYING MOISTURIZER 1 1 O21 50 m1 1I£w1 IE1 |:}L'I _j
6 sAI_IC\-‘LIC FACE 1; sum IIIIASH 61:1.‘ 11111111111 9.51:1 57.00 DVEFRNIGHT SPOT TREATMENT 1:111 an ml HEW1 Bun

EXFOLIATE PUMFKIN CLAFHFYING MASK 1 1 Oz 153 1114 I2 51:.
GLYCDLIC GEL 110% Glycolut] 1 Toz1'50111| 15 no
GLYCDLIC GEL PADS 50 COUNT 15 U0

_M|CFlD-EILIFF CREME 11.12 I30 ml !1'-’ 50TONE I1EOMEsa1ROsAcEA
DUALACTION TONER B 11;. 1 ‘IECI 111I '|"I on -IINTIOKIDANT SDOTHING MASK Im.-.-5131111 12 so

_ _ IJUALACTION TONER PADS 50 COUNT 15.011 SODTHING SKIN RELIEF GEL F1 e1.-. 1130 m1 111111

SERUIIIIE VITAMIN 1-: CREME 1 Oz 1 3:1 rnl r_ :2 511
‘ LIPID DROPS 5 :1; 115 1111 we so VITAMIN K CREME I 1’ oz 15111111 2.: on ,

I_IF'ID DROPS ‘I oz I 30 rm 25 on Evan sxm ‘rang

RETINGL. DROPS 5 Oz I 151111 I 25 on AHA MARINE FAOE LOTION 1 O: I'3Urn| 21011
VITA SOOIHE .5 O: 115 In! NEW! 13 01] AHA MARINE FADE LOTION ‘I ? 1.1; I SD ml 3,2 51:1

___\f|TA SOOTHE 1 or 1 30 1111 NEW‘ 21 50 165.00 GLYCOLIC FADE CREME 1 Oz. 1 an ml 9 EU
wRI.I_Ax E 11.: 115 ml 27 511 GLTCDLIC FADE CREME '| 1 0'1. 151:1 ml IT 1111

WRI-LAX T 1:14 13g_rn_I_ 5-El IJU I-IYIZIRATE
ANTI-AGING ENRICI-IED MOISTURE CREME I T Oz 151) ml 15- no

AHA MARINE MoIsTI_IPE CREME I T or 15:11:11 25 no NUTRIENT II.IAsIr. ‘I T 13.: 1513 ml 12.5.11‘
5 1.-I-..II.TI—cOII-IPI.Ex NIGHT CREME 1 T 1,: 115111111 30.01: 180.011 911.-FREE MDISTURIZER I T 11; 15:1 ml 15.110
5 1IIu1'RA FILL 1:1 In: 151.1 1'n| AIEIAII. 22 50 135.0I:I

O2 LIFT MASK I 1 O2 1511 ml 15.I:IU_ PROTECT

TIGHTENING PEI-IEIIIIAL MASK 1 T :12 I 5|J1nI 12.501_ 6 DAILY REPLENISHINQ-I_§EF__I_1_§I_*_gg_._:__1'B(] 1-1:1 IIIEIIIII
_ 6 ULTRA BENEFITS 1111.: 15111.11 MEIAII 32 511} 195.00 SAFE EIRDNZE SPF26 17112 15111111 NEW‘

ULTRA FIRMING MAPIME I 1 Oz 150 ml 42.50 BODY BLOCK SP!-‘A5 I’: or 1 151:1 mI IIEIII1
uLrFI.A FIRMINI3 NECK & CHEST 1 1 G: 1511 ml 31.50 FIEPLENISHING SLINBLDCK SPF 36 I 1 oz 151: ml JAR

1.11 TA. 1;; pm came -1 you 50 ".1 30.00 REPLENISHING SUNBLOCK SPF 36 I 1 u.:. 150 1111 FIIMP

VITA .1: PEPTIDE SPRAY EEz_I1IIun1I 13 no TINTED M01'.STURlZER SFF15 1 1 O2 1511 ml __EYE E LIP TREATMENTS BDDYTRFJTMENT

Ii ULTRA FIRMING EYE 5 oz 115 mi 22.50 135.00 I |AHA BODY LOTION E1 D1} 11m 1111 I 14 noMARINE LIP PLUMP II. PRIME I E12. 1311 ml -

SMDCITHING EYE MASK 5 DZ 1 15 ml
HYALURDNIC EYE TREATMENT 1 :1; I an rnl 1:..cIn

THIS ORDER INCLUDES (1) FREE TESTER OF EACH PRDDUCT

$1000 Value Opening Order

Specially Priced

$750.00

OPPD021



 

  

 
 

Coslvledical Technologies, Inc. LABEL TYPE: _ DATE:
3961 SW 4?TH AVE. DAVIE, FL 33314 PRIVATE COLOR

Inunym-J.a:!? IEIE-I1]5EI."{l'.4r1[| Fm: I:!}fir-11532’ I344: |C:OSMED BLACK | BILL NEW
II_v_wII_\r_I:1:I_'5II1IEI:III:II.LTEcI-IN1:ILI:-ISIEE COIL‘! CHARGE I-:1-:I$TINr. SALES REP;

CLIENT NAME: FAX II I EMAIL FOR oansn CONFIRMATION:

SHIP TO:

PHONE:

_ cc:

BILL TO: EIP: cw: cons

5H|PP1NG : UPS GROUND UPS NEXT DAY

I"£Il'r1fI'lE-l'E.:a| UPS 2-DRY UPS 3'DfiI‘l"

resI_[1_a_I_1_t_I_£_|_I_ _ _ _ FEDEX OTHER
_ _ _ __ PLEASEADEI AN ADDITIONAL 1—2_§_LI_E_INI=.§5_DAY5 FOR PROCESSING _

QTY ITEM UNIT TOTAL QTY ITEM UNIT TOTAL
CLEANSE ACNE IOILI‘ SKIN

51;. RP FACE 8 BODY WASH E 112.1 13:: 1111 9.511 511+. BP LOTION i:iI:Iz..‘ Iau ml _ Ia.5u
_ CHMTOMILEFACIAL CLLJWSER 6 o:.J' mu m! _ 9.51) 57.00 ACNE Sr-fcy TREr‘\TMENT alum 10 ml 12 511

CDNDITIDNINI: MAKE-LIP REMDVER a nr. I ma m1 g__5I_. AHA DLARIFIER 112% I3III1:uIIL-I 1 T Lu I50 ml 1o_o{]

_Lm.=ENDEI: cREIuLrr CLEANSEFI s 1.1: I 19.1111-.I _ 9 E; BOTANICAL DILABSORBER !nz—I:3T.|—rI:I|__- g.5_LIf
FAPAYA MINT rn.I:E I1. aouv POLISH I1 11: I 2411 l'|'H 15 on 6 CLARIFIIINI3 MUISTURIZER 1.? oz I EL: I'l‘|1 uEwI 15 on 91339

B SALICYLIC FACE H1 BODY WASH 51-12 I ILIIJ ml 9 so 5T.I'.|O_ CIUERNIGHI SF-'DT TREATMENT I I): .-:InII1I HEWI ann
EKFOLIATE PUMPKIN CLAFIIFVING MASK 1 T I32 Isn ml 12 an

_GL"I'CUL|C GEL I10‘?-I, GIyr,nJIc] 1 You 50 ml 15 Im
GLYCDLIC GEL PADS 50 COUNT 15 011

MICRO-BLJFF CREME ‘I02 I 311! ml 1'1‘ EIU _
TONE REDNESSIFROSACEA

DUAL Ac IICIN TONER I1‘ 11: I130 ml 11 on MIITIOJCIDANT SDCITHINI3 Mask 1 T13; 150 ml 12 51; __
DUALACTLDN TUNER PADS E-[J COUNT 1:I.uu SCIDTHING sI<II-I RELIEF GEL LI :1: I Ian1nI 11U|J

sgnums V|Ifi1|'\I'IlN Iv. CREME 1 oz I ;IEImI J 1: an
LIPID DROPS 5 1;.-. I 151111 15 513 VITAMIN I-c CRELIE I 7 1:: I 5111111 24 :19

6 LIPID DROPS I as: I 'mmI r 25 on 1.50.00 EVEN SKIN TONE
3 RETINDL DROPS so: I 15 m1 I 25 (III 75.0!) 3i1flHA MARINE FADE LOTION ‘I cu: I3urnI I 21111) 63.00

IIIIA SODIHE 51-1: :15 ml NEIIIII _ 15 (III AHA MARINE FADE LCITIEIN 1? I17 I59 IPI1 3359

6 VITA SDDTHE 1 02 I30 m1 NEW‘ 2? an 155.00 GLYCOI. I1: FADE CREME I 1.1: I313 ml 9 an3 WRI-LAX .5 me I 1511-11 2? 5:: 82.50 GLYCDLIC FADE CREME I 3'01 I5III-nI 17.00
W'RI—L.-Ax 1 I22 I31) ml 5000 HYDRIDJE

ANTI-AGING I:NRIcIIEn MOISTURE CREME 17 02 Ian ml 15 an _ _
AHA MARINE MIDI.‘-ZITLIRE CREME I ha: I5IIIrr1I NUTRIEN] wxsk 1? D.'_ I.=I11mI 12 an

MULT|—COMF'LE.'-: NIGHT CREME I For: I«t1LImI 9_lL_—FfiE l\10|SI_1_._JB_1._Z_|i 1 _?_LI_£_:‘_5_[_]___r_I_I_| ____1E134
NLITRA FILL I 7 02 1'50 ml HEVIIII

_02 LIFT MASII 1? Eli’. I-InmI PROTECT
TIGHTENINI3 RE:'IIEwAL MASK 1 3'0: Ifiu ml 6 DAILY REPLENISIIING F_I3F'.II_I_+ 29.11130 11.1 IIIEIIIII _ 1II.IIr,I__ 1IJB.lJ1J
ULTRA BENEFITS I To: I5LII_I1I NEVIII 6 SAFE EIRDNZE 5PFg§_I_T__=_I_.: {an 1111 NEW! 1300 Tana
ULTRA FIFIMING MARINE 1 T ('2 $5!) ml  BODY BLOCK SFFJ5 E: 0.: I IHU ml NEH!

 

_ IREPLENISHING SUNELDCK SPF :11; 1 T Ell I so mu JAR 11 ran
1.11711 . 1; DAY cm-;I11IE I foza 513 ml 30 EID REF'I_EN|SH|NG SUI-IaLoc1~: SPF 35 17 Lb’. I.=»nn1IPLII1IIP 11 III;
1IITII1.c PEPTIDE SPRAY 511; ITBE3-T11: 13 no — J ‘ TINTED NIoIsTuRIzER SPF15 1 T Dz I50 mI 15 no '

_ _IE_1_I'E_s. LIP TREATMENTS aomr TREATMENT

5 ULTRA FIFIMING EYE 5 :12 I13 ml 22 50 'I35.p_|J_| AHA BODY LDTIDN 6 1:12.} 1EIE| m1 1.1 onMARINE LIP PLUMP II. PRIME 1132.130 ml 21:1 DIIJ

SMOCITHING EIIE IUIASK 5nz1'15rrII '2 5“
H‘I'fi1LUR{]N1C EYE TREATMENT In: IE8 11-1 123011

THIS ORDER INCLUDES IT} FREE TESTER OF EACH PRODUET

$1800 Value Opening Order

Specfafly Priced

$1,500.00

OPPD022



 

 

 
Coshfledical Technologies. Inc. LABELTYPE; DATE:
ITS-T61 SW 11?TH AVE DAVIE. FL 33314 PRIVATE COLOR
11111112151-.1121 1554155111939 1111: 19511151111-1:-111 COSMED BLACK BILL NEW
;:g_5_111_ED1_1:_13_L_TECH1~10LoT31Es.cQy CHARGE E >11.-31111113 SALES REP:

CLIENT NAME: FAX 11 1 EMAIL FDR omen conFIn1111Anou:

§.HLF'_T_9.=_.
PHONE.‘

121::

BILL TO: EXP: cut: cane;

_ SHIPPING: UPS GROUND UPS NEXT DAY
cnmrrlercnal UPS 2-DAY LIPS 3-DAY
residantl:-:1I FEDEX OTHER

PLEASE 11:10 AN ADDITIONAL 1-2 eusmess. DAYS FOR 1:1-101255511110 __

[QTY | ITEM UNIT TOTAL t QTY ITEM _ T UNIT TOTAL |
CLEANSE AcuE1o1Lv SKIN _

ls--.-..1a1= FACE 11 snow WASH 1'1 c1z.11e.11 11.1 9 51.1 511. 131:: LOTION E0: 111101111 111.510

12 CHAMOMILE rA1::1AL DLEANSER -3 1.2.1 191111111 51 501 114.00 ACNE SPOT TREATMENT .'53az1 10 ml 12.50
CONDITIONING MAKE-LIP REILIDVER 13 1:2 1 111111111 5] 511 AHA LILARIF IER 112% G!)Ic0|11‘.I 1 T 01. 150 ml
LAVENDER CREMW C|-ERNSER 5 1&1 I 130 W14 9 511 BOTANICAL OIL 1\B50REIEF1T 1021.30 m1

I PAPAYA 1111111 FACE 2. Bow 1=n1.1s1-1 111.: 12411 1111 151311 CLAFIIFYING 111o1§TuR1zER 1 '1 oz 150 1111 NEWI
12 5:AL.IC‘r1_IC FACE -51 BODY WASH 6 0: 1180 rm 5] 50 114.00 UVERNIGHT S-PTJT TREATMENT ' 021' 'JL'Ir1-1| NETTIII

EXFO LIATE

IGLYCDLIC I:1I‘:L1'I1:I"T-:1 GIycuI1r;T 1 7021 510 m1 15.00!

 
PUMPKIN CLARIFYING MASK T 1"1:1z 1'50 ml 12‘ 50

 

 

 

 

 

 

 

 

_GLYCOL|C GEL PADS 50 COUNT’ ‘I5 011

MICRO-BUFF CREME 102.130 ml __ 17 511
TONE REDNESBIROSACEA

DUAL ACTION TONER 6 :12 111.110 ml I 11110 ANTITJKIDANI SDDTHING MASK 1111115111 ml 12 511

IDUAL ACTION TONER PADS 5113 COUNT 15 nn SODTHING 514.1111 RELIEF GEL 11 oz 1 130 1111 11 an

SERUMS VITAMIN 1< CREME 1 11; 130 1111 I 1; 59
LIPID DROPS 5 oz 115 1111 15 511 VITAMIN K CREME 1 1‘ oz 150 1111 211 11111

_ __1_2 |_.IFjD DROPS 1 1:1; 1.1111111 _ 25.1.10 300.00_ _ EVEN SKIN TONE _
B RETTNOL DROPS 1'1 :11 I 15 ml 25.110 150.00 6 A1—1A_ lI._j_Fj_I_|\_J_E_I=1§_QE_L_D‘rIoN 1 11.1 1 30 11-11 __ 21 1311 125.00

VITA SCIOTHE 5 oz.115n11 HEW! 1s.n:1 AHAMARINE FADE LOT!DN 1.1’ oz. 1 51:1 1111 32 511

12 VITA SDOTHE 1oz 1J1Im1 NEW! 2151) 330.00 GLYCOLIC FADE CREME 111:. I :10 ml 9.50

3 WRLLAX 5171.: 1151111 1'1‘ E10 §2.50 GL11c9I_.Ig_F_111DE L_:5§I_.TE 111-11 15111111 _ 111111 J
v\1"RI-L.-‘~11 11-12 1 313 ml SI’! 00 HYDRATE

ANTI-AGING ENRICHED MOISTURE CREME I I oz 1 50 ml 15 LIU__
AHA MARINE MOISTURE CREME 1 1' ca T.'1-11111! NUTRTENT 11,11,115: 1 T 9; 150 11-11 11 50

_ 12 I11IL1LTI-CDI.1I=LEx__NIGIgIT C_.BEME___I '1 11; 15nm1 300.094 C)IL—1'—REE MDISTURTZEFI 1 1'0: 15n1-11 15121012 NUTRA FILL 1 1 :1.-.151) 1111 new:

12 D2 LIFT M1ASI( 1.1 112.1 50 ml 15.00 100.00 PROTECT

'rIGHTEI1IIN£F1E_I1IEwAL_I1I.§1§Ig: 17 D2 1511 11-11 __ I2 50 12|EIAlLY REPLENESHING SPF-‘31IJ+ 21171110 n1I NEITTTI 111 011 216.00?
12 ULTRA BENEFITS 1 Ta: '51) ml NEW' 32 50 390.00 615AFE BRONZE SPFZE 1 7 02. 1510 m1 NEW‘ 1300 TB.00__

1 6 ULTRA FIRMING I1»I_.AR1~E I 1121 150ml :12 50 255.00 6130121? BLOCK SPF-T5 1311.1 1 191111111 NEW‘ 12 511 ?5.00!
ULTRA FIRMING NECK 11. CHEST 11 :1: 15111111 31: 5g REPLENISHING SUNELDCK SPF .15 11' 1:11 1511 1111 JAR 11 111} :
\_.11r,11. _ 5 my gREME 1 ;-02,1 53 m. 30.00 REPLENISHING SUNBLOCK 31:1: .11"-. 1 7 1.12 1511 1111 1:-1111.11: 1-,» 130

L l'|_'|'R- B PEPTIDE SPRAY 6 02.11311 rnl I 13.00 TINTED MOISTURIZER SPF15 1 F 1:: 1' 511 ml 15 00
EYE 8 LIP TRERTMENT5 BODY TREATMENT

12 ULTF-T11 FIRMING EYE 5 oz 115 ml 22 511 2290.00 AHA BDDY LOTION 13 02 11511 1111 14 1111
MARINE LIP PL LIMP 5 TIRTME 1 1:1: 1 3111111 20 no

31110011111113 EYE 11.11151: 5 111111. 1111 12-50

HY.-‘AI_LIRONIC EYE TREATMENT 1 :12 1 311 1111 15 013' 
THT5 ORDER INCLUDES fl] FREE TESTER DF EACH PRODUCT

S3500 Value Opening Order

Specially Priced

$2,500.00

OPPD023



Skin0rder.com New Account Form:

Welcome to SkinC1rder.corn. our direct fulfillment e—commerce site from COSlVltHJlCal Technologies
private label skin care. Please fill in the |l1lUITf'lf:lTIE1l'| on the following pages and submit it back to us
via fax at 95:1-587-4344 Plg_alsp _n_gto_,_t_l_t_i§ servgoe IS Currently uiizivailable for clients outside of the US.

Selt,-i_:l la [Ji.1bt:iWU|t.l lUl your dLJUUU|ll

Generated by SI-tinOrder_ Will be emailed to you.

_ Immediately Ollie: (Mil/l."DD.’YYYY}

(E g_. Doctor's Skin Care Center)

Office Address to be Listed on Site

Do No! List
Address Line 1

Address Line 2 (Suite Ntimber etc} Phone Number

City. State. Zip Code

Products to Offer - choose one All Products {Recommended}

Request Complete Order Form to Select Products Individually
[Please fill out and return Product E}<Gll.i'.-'1‘|['J1'| form)

Would you like to receive a copy of each order by e-mail? Yes.
No

BACK LABEL PREFERENCE:

Please select an option below for ‘mtir hark l-”-theta l_-.7-tch nrcirltlifit label will he I_||.'.I|]&.'Ili?l.'l to tn::ltii:l-:
re-ordering information at the oottorn of the back label Option ‘l {Remmmer1t1ed]diret”.t.=. msloniers In
your Sl<inOrder com store Option 2 points to your website (not SltinOrder mm}
Option 3 will leave labels as-is out this is not recomniended since it won't help ciisrnmers reorder
[Please note: This option applies to all back labels. A change fee of $250 may apply for changes in this DDIIGFI.
after opening your SI-<'rnOrder.com account}

{Choose One — Note. any subsequent changes to Back-Label related to Sl<inOrr.li:-tr Com will incur a fee

'1 "To re~order, visit SltmOrder.cor11 and enter code lSkinOrder.i‘.om Numherj" {Recommended}

2 "To re—order. visit [Account Wet:-saloj"

Account Website URL:

3 Do not include Store inlormation on back label (Not Retzoinmendedj

Fax to 954-58?-4344

Office Use Only‘
_ Lulielna Ul.Itli_1lL‘.t]

Store ID: Date inspected by

_ Degigner 
OPPOOZ4

 



Retinal DropsIIIDIIIII"'.I

Fade uneven pigmcnlaliun and signs of aging

D Purchase

flaily Use: PM
Thi-» U. i".'.. rr-E'Int‘|| :‘.mur‘n i-. Llpln7ll1Erm‘-AII1ur'(*I-rlmIi\=:'l|l.In

Ihn l('.il“|1l__[ rt-lmnl prndLIn't_ ln1pr'n\':=-: JH1--1 hfI'.‘.lknLJ|~;, rviinr-n
5-I-.in [i.“x'[L1ll'. 5-n‘umi|‘I¢‘~ fill? lint"-. .1m'| f.1:'it-~. .|_:,_'_(-* -u|1(:l~. ‘Hill Linn-\'£'11
9-kin |1i;;n1:-ntarinn. ‘§i|ky—%I11unI|1andrL-ju\(3n.'1lin-', I|1r- |‘1r<r1t‘L‘l
r«:n'Il1|n.|Irunml"win-nglli.1nrlgt-r1I|t4nr‘5-.

How In Use: At bL-«_i:Imr', .l|1p|\-' .1 ‘small alnraunl lu L-ntiw LIEU (Jf

u-.cr .15 .n will |H:‘£1ifl'1l‘|"|T can Iinvr. .II1(| pigmmlr.-rl .lI‘E-‘JR. N:-vrw apply
in .||"('.15 that art‘ tr.-(I, p:-L'[ir1_L; nr ir1'iL.1tud.

Lipid Drops Sgfiglfl

Rapid moisture replace-menl for dull, aging skin

E] Purchase

Daily Use: AM andfur PM

HiII—¢’|1‘ILi|"1t'{‘l'f-‘d wrunw rnpin-nn-Jw-. Ihe +.kjn‘k rm n.~'.'rur(* Fmrrir-r
with r--;.~'.:‘I1lIa| 1';-mrlritiw. .uuJ ~.p|1ir1gnl1'pirl~'. 11:‘-«'1-wnrx-' for npiinml
aluin lu\I.iml'u.m nnri \_'nuI|1Iu| app:-.1r.1|'1u-. C|ini«_.1| ll"‘~l.‘~ H|‘I:I\-V §5".'..
Irnpr:awnIt~n'r l1'1 ~'.kin1m'1uI‘r'.1l'1r~r 1-I tlfl\_,“~ .1ml .1 4.-""'.. iI1('I'E'=.'!'3.F‘ in
r-.urI.1t'(' hvtlrmiazm.

How to Use: .-’\pp|_v .1 ~;m.I|| nrnnnm iliny riahi In-'|t-.m*;<*r1 r.1r_'r_‘,
I'|l'L i-.. Juli <_'|1L-SI hvftirvIrL';I|mt'nl1rt'.1mur l"l1i1i*~[l.Jfi.?‘t'f.

|I('iiIr{‘ .1l'h-r

 
LIPID DROPS

R-mo Monswaz Rsmcatfi

 

EllOWOHd



PREVENT
IOOIOIIOIDOIOIOIIIICDCII.‘ICCIIIICIIIIC-UIIIIIIIIIIII

l {DAMAGED SKIN}

Skin that is damaged by acne, aging, or the environment may

lack ‘the vibrancy and structure of youth; and can appear dull,

_ stressed, blemished, and uneven. Prevent and repair deterioration

II by selecting skin ca.re to reduce the" effects o.f environmental
stress, strengthen elastin fibers and boost collagen production. All

products are engineered to provide visible improvements quickly,
often within 7 days of use.



 

Ultra Benefits 53135‘,E 9?.

Repair and prevent damage while restoring youthful glow
E] Purchase I- - 'i——___5_' _ -

Daily Use: AM/PM

AIi'itilt‘-.l(i\:'rll'|L-131.‘lT1I"tiil.ii-1J,f.|til-'. pilnlu i-prratt-rtiw. ftltiiklltfl/I-’f tn }1I'l‘\.‘('lli

tt!l’Ht.tiLIt'L‘ aging {mm t'H']1tt,*~lI1't‘ tn uu'p,eI1 ant! i1il1':i§.;:.-It-trL'L- |'dLit<_¢Ii§. ULTRA BENEFITS

("r tI"||.iiI1‘1 the AHF {_‘run1|‘iIr*x ="‘-—.1n iI"n|I"E"tSI_‘ |_1|(~nri nl mpr-I‘ strength .mtin\ir|t1nt, REM:-I-WE NITROGEN SHIELD -'
i}ri]_"iTil'l1|t1;.’,,dtififdtiillgi|'l1{I'¢‘Iiil'tI|H ~.n~.ki:1.rp|tr-.tr~.tirI1t.<'\-t‘n..3I'1t|\'i|ir.'I.rtl “ME IN“ I
\\iIhir1..":|.1yt~.

 
Hnw In USE: .“\pp|_\' I‘i1|~; prnrtttrt In (‘.|F‘£tl"I‘3P(i =.i-in twin I‘ (tally In the morning;

.Im| t‘V{’|'1iI1}_'._

"U

75

m

<
m

2

—i
atli-r I “mil. in"

|IL*l'IIrI- t\\i('(- I|.1i|\ u-.r- .-\nli-t")\ir|.Inl l'|Ir.1 Item-t'it~

Itwlult-: .".';r_- :1} ‘r in -.m- Rum” “mm “mm
In H1!’ .-tp_l'lr-'.tJ".H‘.H't' Ii.’ Nrlrugen -3-you-_~n . Nulrogan_ ..-NU‘

n'mcu..ir1I:|'rear.-r-.m-:J'~.!..:r.I 08 0 00 no 'ti‘rm.r1e'«.~ .mu' |tI"JJ'.!.'1(_\'
.it:crr1rn'u-:'t':k rlt [h:' 

Multi-Complex Night Creme 523:}!IODIOIDUOCOIIQCIOOIOIIIOIDO

Overnight, intense repair for glnwing younger skin in the morning

E] Purchase

Dzlily Use: PM

QLMIirtIplz--.'tnti:':\:ri;Int. trvr-miqltt ~'.i-Cit’) rr=]m-r-n.It|uI‘I lltr-r.'q)\I,. t ripper

Ptt/\_'|tl(‘*-_ ('t:(')|li, Ir~Iim'i|, .mr| ii|'IItr( .1: id .'Ir|' illl-‘I'Itil'ITi Tr: ilnprnvv (‘i.I?~lll II\, M ‘
imu.~'-I akin mergy inr .1 glnwiltg mmpiexirm, rrvlruilal 1-lnrarin, anrl I'£‘|‘1JiI' [mat U1-Tl'C0HF'LE)( NIGHT CRENE
fi.tI‘|l.lL“l‘. ."ii\'lJ"I .tppear5 \‘ttLI|1i4I‘F. ht‘£1iTi'1it‘F. anrl mu tr!" vilir;-1I1t attrrr use-. NUTRFITONAL OVERNIGHT THERAPF

'i|'|I(.l(.f&D|I. ’
Huw In Use: :\1'1L_-r r it‘.tt‘|51it‘I_\;_ ~.|».inatnigitt,nruplyIn:-r1tirr_'|t1L'e. |1i:'Li\
.'lF1tit'i1l‘.‘-'-T.

Enriched Moisture Cream

Deeply hydrate and improve skin tone and textu re

|:| Purchase
i"__"“'T

Daity Use: AMIPM
;'\nti: :\irl.mt.¢. Vitamin [ and lx’t'|t|r-nmhinp, Algae i’I'p1Iril'*-L I umbine In F‘.-rumratn
ilt.-‘rIi|i'l\-,i'1\.li|'.l[t'liHLIITil‘|li1INiLJ.NLJfiI}LI?ii§'it‘?-:|'|.]Tt‘rit|'l'.!I‘!1Ihtllitlitflii-il'i\'
lI'It1i‘~Il|ri/I'?- Iil\ Inn i.|| '1i‘\iII .Iut| lItJlJ“_wlh LLI|iLI'd.l‘11ilillliuilitttt. EHRICHED MOISTURE CREME

" ‘WOXIMNV PEI='nDI-: Rr-:I=L:m5r-IER 9'
Hnw In Use: x\|:p1\ t—'\.'(=n|\ In : lt'.1n_~.:.-ti .~.|-um. -*

‘ - 'mur_.=:.uu I

OPPD027
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ULTRA FIRMING MARINE

Cmuom Boosnno Annomom bl""- -munsomn

PREVENT

Nutra Fill BestSeller!OIIICOIIO

Plump and smoolh aging skin

El Purchase

Daily Use: AM and/or PM
This l::i:u—t4np,E:\r'DrL't| lupii ,ii I'i||I:r ll'llI‘Hll 5 [he r1.1tur.'i|
mmsluriring f.1i‘!nr at yniisiig akin. I1 is lnur tsrnos i,L.,'L,,L.
murc: :"l'l1-i'tive-tl1.1n i1ydiLJrHr1]{" .]('l{i in pluinpuig
.Hi\l|1i ll Lunl.iin5 .1 Llniquu L'm‘nl.JiI‘i.1IiL>I‘i 01 vilmiiiliiv
nnrl rnirwrnls. which .1||nw-4 |Hnrt*I.1in —l,('I<1l:

ill'l1t_'5 its wcriglil in w.11t-.:'. Willi : l:l"llll‘lll(3tl uw Hi

this prnrimrt, rE"iL.liT‘i will re-mn1|1|:‘ the i"ilt‘FlS uf
init-c'l.1la|a_- lw.I|urtmiL acirl wlwn used in art-.15 of

=.urI'uci;- wrii1|-‘in. in m.1turc- -skin. F-nr yrmnger akin, it
is .1 p,rv.uI pr¢Jw-_-r1tari\=r- apprraarth In keep skin -upple ‘,,-k.,.
and 5:11unL|1.

 
How to Use: Apply an ample Jrnnunt In clmnsod
skin. ('.'1i111¢--lvflcan =;l<In ur rinsrrl rill‘.-Il'Ier .l()

1'lllT'lUll'*\-i_ Al ljetllimv, apply an lop ul other f‘ll[|.’,i‘|l

timn prrntluru Apply .1 lhitlxpr layer in rir-lop
\VIlr1i<it'.\. Rinw Lur11p|(=lL'|\' new! nmrning.

 
Ultra Firming Marine Sflefig},nllllllclilnoolllala

Rebuild collagen and elastin to reduce fine lines and wrinkles

D Purthaslz

Daily Use: AM or PM

A r('jl1\»'i'n.-Ilium hlvnrl til" I '1"r.. |‘mrI- giyt Hil{ «I( Hi, l-l.|w.:ii.In ll:'(i um} (1l]:‘_dt'

pr-prides. nnr! lnrlian guru-zolwr.-rry .mtim«irl.1n1‘_ E-iuppnrlea llw -'.l-(in inwmunv

E-\’!4l(‘l"I’l .mr.| pn-»-c-nt:- !i‘e+_'l1rt.-.‘Ii&(it_w\'1‘Iu ul : n|l.1;_-.1.-:1 anrl cllnslin. Ciiniml testing

+a|mwt:rl h.£'5'u iniprnwnwnl in .~'.lx-in lr-x1LIrv, -—H".-'.. rim re-.1.~.r-~ In line lines, .mrl
i3"'.'. firm»-r «Lin after u)n1\-' -l ‘N-"'."‘f"i\\_

How to Use: Applx .Ill[-‘F rlt-.1n<ir1p «Lin unrr‘ ur twir 0 rlailv in nnlirrr I}1rr-,
.1vui(Jii1;; ¢*\-'I£~ uml |'1l‘l.iL arun.

AHA Marine Fade LotionIOIUOIOCUUIDIIIOIIOIIIII

Repair uneven skin mm:

D Purchase

Daily Use: AM/PM

Farlrr LIl'|L"\.-'E‘I‘| pi;,;nwnl.ilicm. whilvl:L:r:sIi:1grn|l.n1en pmrlutlicm with this.

Ul‘|l(]|.Jlf*ii'§|l‘ii’l(l5!.i'l|HI"tlI1gi(JI'i‘lll..li.']|l{J|1 llml Lmnhin(':~

H"-i. gig»: rlllt .‘lr'ifi. _"'i. hvrlrnquinnnp ant! h.'m'.1ii.1n .il1,I,m-'- |11‘|')[H‘ll_'- In

r(.-j1iv0i1.1teJi1(| i'lI’igI1lL'I‘l akin. |o.wir1;e, .1 nmio L‘W:.‘l'|'l<!1'1E'l.l. I1:-alllwx glam.

How to Use: !\|';p|\- Ihin Ln-(-r In-ii L‘ Llaiiy In I. it.'ilI'l‘_-Hi t~kin.

OPPD028



AHA Marine Moisture Creme BestSeller!OIIIIIIOIIIIIOUIIUICIOOIOOIC

Intense hydration while improving problematic skin

El Purchase

Daily Use: AM and/or PM
this is HF": f]!‘(‘iiI'1J!'\' mn1'stLJri.?er‘. An In: r(=riiit|\- 1't-‘|lIVl-‘I‘I.=li1I1_l;‘, rnn1hin.=ttinn ml"

l3".'.. (".|\'t nlir .-M Ir! and 3% .1\|;;.|v P<-ptiI|ve-.. .: puww'|'u] lLtiiiIt:_{{.'l1 IJUIJE-o[(‘l'.
Clinieal :;|LI(ii{-rs .|iil‘l :1 u-r-r-ks si1L'm- .1 r.'.-[}“:.« ihtprrwrrmr-nl in e:|».in tn:-»atuI'e,

--1l.",*.. clecrease IFI fine lines. and 2'Lt"«}. Iiirnwr ‘ii\‘II'i. .-'\}tft|’(Jf)r|r1it' fur all hut" wry
Hl'!1t>iii\‘(2 Si-'.iIt and |U.'-:.IU..‘;J.

How to Use: Applv c3\-enly tn z.-ntire t'a<:r=, nr-rk, (‘he-sl as tn the Imrlu

nI'hciI1:'is. /\pp|\, nnee Ln‘ In-i1:e daily as tuIei':ItI;~ri.

Vita-C Day CremeIIIIIIOCIOOIIIIOC

Brighten skin and calm inflammation and redness

D Purchase

Daily Use: AM andior PM
This staltle l—/\.~<'nrhic" x\t"iti turxtiraxirlartt \-’it,Imin (' Iiarrmtlriliran rieferiits skin

.ig.|insl tlailw,-' em'irurm1L-nlal _~.lrL-55. i1L‘if..tiH:L', fI_‘[iLIt_L‘ the :-igr1st_II'agiJ1,«.:. Daily

LJ~'.r* lr‘nv('s =.i»;tI‘1 LIitr'.'1-=.rI1nr':t|1 \-vith .'1 healthy, lvnnthlul _),[m-s.

How to USE‘: r\}tpiy tn{'l'1tIrt~ t'.:t_':.-, rjvtticiirtg t",'L' .Ill‘r'| in ii1t‘.ti.1\"liTI‘lt?. M.I\- dist:
be LJb't.’[i .:l nitzhl.

Vita-C Peptide SprayIIIDIOOCOOODICOUCIID

Refresh and renew skin

[:1 Purchase

Daily Use: AMIPM
A light, retreslting mi~_~tutVitan1iI1 C. a\|3.:.u_- PL"[J[i(iL.‘!:~, and .1nli-intlzimimilory

herhnl vxrr.1r"ts to energize skin and protect against p|'1n1n-aging. _H'tLIdies show
ihcil |npi¢.“:|Vil.1ntir1 C. is almsrhesri irltu the skilt up tu ll} tin1usmur('ti1.1n
when [.1 km orally.

How to Use: I an he used after n1ai<eLtp appllcalmn In “set makeLIp:" hefore

I1‘It)tsturi:rL'r [0 trap in extra iJlJtaIIiL:.Iis anti .‘HttirJxic.|.JI1l:a.' (luring spurls. I0
refresh the skin: rlurirlg the work drw. air travel. or other stresstul times, it ran
he Ltst-tl ti<(:‘H['t .sr_-.vt‘r(I| |tlL hes. I'r¢:n1 the hit vi |'ur'.1qL1i:'kpm!-.—Im-—u['t.

3,

‘HA MARINE MOISTURE CREME
Inrreuse Moasmne Sums

I H-I0? {mm

VrrA-C DAY CREME
Arm-Acmc; ANTIOXIDANT

I:H0?iMIM

LNEI/\EIEld

C.H

2'-l'‘‘

P

73

"x-._
J’

re;

7.
1""

5..

}

33'an‘
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Pkevefiti

ACNE SPOT
TREATMENT

SALIGYLIC
CLEARING
FonMui.A

13 FL OZ ~'1D IIL

 

 
5% BP Lotion

Prevent and heal moderate to severe acne

El Purchase

Daily Use: AMIPM
Hull .lt'l'l(-‘ i'Irt-‘.1i-.'1’}lliH \.\’|ii! lilih gentle tear it[‘(‘ iI'HIil‘|'|[‘l1| ti'1.'i| iiir-i'ui'~;|ii4I1?m|
|)E‘rt'J\.itii_' with .mliii.u I{‘fIfli i]t)[¢‘ll1i(:1i!i- i!1..lI'LiU(_k ruut ginrl 9~ltui|1II'1p, nine ancl
y|.m_e_ i-lnng e.\tr.1rt (i¢"’|'i1iI’ vet hn.1|1|\' ettei I'M". driily ahnrt I:-rm ugc imips»
i'|1-.irlilt-n1i~.l1t'-a.im| Ii-um-:15 hLlfhil e nils. ]Tl irlurin I .i I imri-I. .lt lie-In-eF i.

m:npio~cic:n.

How to Use: Nler rlt‘-.1nc.ing tnce. .1n|'ilv I-J Iirnea d.u'|\' In I-‘T'I1'ilT' tare nr
{II‘I_'J:- prone [U iJ|'I’.Ii\l itlifi.

Acne Spot TreatmentICIICICICOOOIOIOOIUI

Targeted treatment nf blemishes

D Purchase

Daily Use: AM

This ii‘IL'l'dpt3Uii(' serum t'('t'iIJ{ on rt-:|I'1<-sea ancl :i\'\'L“iiiI‘|fJ, (iI'1)Ir'rni-:hi'~., Wiliit-'

minimizing the riak ni |.n_i5.t-acnL- smri-inp,_ (‘nnt.1in5 r..1mp|u_ir, sa|ir_v|ic 1". iii,

and wilrh hrm-I In quiigk reiie-I‘.

How to Use: .*\pp|\' In clean skin elirr-1 [Iv UI1 ¢ILtlt' pirnplv. L..':~i* _’—_‘m' limes.
rlaily .1: I'ir~;t aign nt |1rmLuLit for iJL"Sl fl’.-‘5'I.IiT*~'-.

Overnight Spot TreatmentOIOIOIUOUDIIIUOUOIOCIIIII

Fast relief for acne flare-ups

El Purchase

Daily Use: PM as needed
An nulfi-lmding .IL'nt-.- rt-Iivt lkarrriula niativ wiilh I.‘ blenri nt'iai.1n1ir1e, sulfur.

and salicylic arid tn l"0|"I'1i‘J.‘li paintul and unsightly bieniislws uvernighl.
itil-'.li for client‘. tauffuririg tmm perindir hr:--..1i<»c_aLits rim.‘ to stress. or hormonal
changes.

How to Use: At night. .1'rter rlesirisirig, apply .1 duh nf lntinn riirmttly on the
|)re.1knuI uaing .1 rutlim L,»-.-ah. Du nut rub in. Let i1 dry and rinse nff in the

morning. Di") NUT shake the hnttiv and nppiy nnix-' the pink -Ar-rliment nn
the «skin.

OPPD030



Clarifying Moisturizeroaoasnnucoauununoncul

Balanced hydration and improved lexlure for moderate In severe acne skin

El Purchase

Daily Use: AM and/or PM

Rt-’i}.'li."I|"iI"l-_' vital h\-Tfratiun in nr'n:_--|1rrmr_- .1 nri m-ei'sIrr_‘ssr_'d skin with this

silky lnlinu. iliiIlht'{iWi|i"1 II-Pi‘:-r. .H}1|ii.yii( Arid. ti1is»ciil—1'rr--re rnsiisnirirer is an
iiiipurlaiil step in the |‘|‘|L1it‘|lt‘l‘IL1t‘|\_'l;' of Iienitlis skin.

Haw to Use: «'\|J|J|}- E‘\'i-'I"li\‘1l'Il'i[-'£t|1*il-‘i’fi‘-}i{il'I, twit'n'—' fii1ii_V.

AHA Clarifier

Daily treatment for problematic skin

El Purchase

Daily Use: AM nndfor PM

A i_"T«E= (Jig,-'miit'—l'1r1s:-‘(I day 301. |"i_:re g|yr..o|ir' .-mitt is blended with knla and
guararul to clear U\.'(_’fdL'ii\'(_‘ selmc-_+uu:- ;g_l.im_i.~. and int T'[‘EL:L‘ tell rt-iiewal.

HI";-¢"iivi=|y repairing past ac-nv suirring and prt.-xxvntinp, tuture J.1r'eaknLits. The
Firhliil is H\-'t-‘I’.|ii sinunliwr, }1e.1l||1ier skin.

How [:1 Use: /\pp|_v small umuuiit I-:w;'r1|_\' lu Lleaiist-LI skin nmrning anti
night. I5-nr tirst us.-ekl rinse nit atte-r ‘I 1 to EU minut£>.~;_ ("an |1r- It-it on after first
week if ilJiL‘F.lil'.'t'i.

Glycolic Fade Creme

Rejuvenate skin tone and fade acne scarring

[:1 Purchase

Daily Use: AM and/or PM
Ihir. Iiignientatitin elimination tlri-!IT|t'= is spr=.r.ifi:'a|1y I'<':rn1ii|,'iterl in llnie r1(‘l‘|l-‘
scars and dark spL‘>i.-5 cm Ihe h.:nr.|s, |’.1L'L'. and L'i1L‘5i. Bi(.‘T1[i5 7% glyculic acid
and 3"" hyriroquinnne wilh algae pepiides In gas-n1|_\_' nnri t=tfertive|_\_-' fade
lJT'|t'VL‘.l1 skin rJi.<.t_ninr.ilim1.~“., while |e.'Ivir1g.I. skin i'i\-'tiT‘.‘IIt.-‘Ii .1I‘ir| smnnlli.

How to Use: Applv r.-\.=c-niy I0 riecnn-set] skin m1L'L‘~ {Ilr lwice a (lay. May be
Lisecl ran tie’-:_'ol|eté and backs nt hands as need:-xi.

CLARIFYING

MOISTURIZER
OIL FREE

 

AHA CLAHIHB?

~ Pun: GLYCOLIC'»t1Luun Tficman
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Oil-Free MoisturizerOIIQIOIIIIIOIIIIIU-I

Balanced hydralion for excessively oily er acne-prone skin

|:| Purchase

Daily Use: AM and/or PM
This u|lra—-slicer |:;uIiun aLlI:l'_~ ll1(1|‘5lLlf(_‘ iu lhe skin will1ULI| LlLIg}'_.‘,Ir‘l_l-‘._])L1rI.:5'i and

prr.=-pare-R akin mi‘ make-—up applir“3Irnr1_ |nlLis‘.i.=rl with Vilamlm A is E and
H_x-alumnii Artiil In heal and sarmtlw ;ir'ne-pi'un<- or 1’.x£'t‘.‘i.‘-'~|Vl"lV uilv skin.

OIL-FREE

Mo'5TUmzER How to Use: /-\ppl\-' evr:n|_\- in tleansecl skin
llA1'rE SKIN Hotsruis:[3NI:SSRL)SAC...‘IfAi 

Botanical Oil AbsorberIIOIIIIUIIIIOIIIIIIIII
CN[3|Rl

Absorb excess oil for a matte, clean look

l:l Purchase

Daily Use: AM and/or PM
This hnlanical €'Ll(.'lly[‘.Il‘uFi lni‘mL.rl.'| in.<tai1t|y abr.nrl1~3. e*xce<‘.<‘. ~:urrar-e- nil

and Ial-:e.=. away uily *il'll!lP while Iri=aIing ~'.l~;inin.1rinsei':I'firmIliir1p,;lmi.1nit'al~».
Super liglll dlltl quit l-cly Llrvirlg, llll‘.-e l-(_||'ll'lLIl;'| Lan I."¢lbllIV lit" agiplit-ll over
mal<e—up_

How to Use: Apply (.‘\*l.‘I'|l_\' In sl»-.in 1-.‘ llI"I‘|l.‘.~i rlaily or an m.-taclerl lru‘.nr1Im|
0il\=—5|1ine.

Vitamin K Creme

Reduce redness and dark circles

El Purchase

Daily Use: As Needed

This Iherapeutir vitamin k lt}I'I‘l‘lLila strenglhens rzariillary walls. quickly
healiiig briiises and deLrea5ing ia:.'ial I'L‘l.ll'lt'.‘b':~ and dark r.'.ir(;lL-5. Ideal iur

Vn_-Am” K CREME use laefnre ieiiigirfal [Jrn:ferlLrre:,=. tn reduce hruising and speerl healing time
may 9,-RE,,°.mE,,,,,,G Foiadul-1 lnlluwmg siirgerv, iri|e=rtali|E= Iillers, or laser Ire-alments.

-. _ '"'°"'”°"' Huw lu Use: Before Surgical Prucedure: Two weeks lJI;.'lUI'(_' |Jrui;ei;lLire, apply
topically in area and surrounding skin at lr;-asl ll'Il‘t'i-_' limes daily In minimize
bruising and 5trerigt|1en blood vessels. For Dark Circles: Using rii1i.I,i'ingcr
with gentle inward motions, apply twice daily In (‘lE‘€tI"IF‘~{’d eye rnnInur_

Fallow willi regular eye rreaiii ildesirerl. Far Facial Redness: After cleantang
skin, apply to affected areas. Proceed with regular daily skin Care regimen.

Use morning and riighi. opp0[]32

l'5
Z
i.i.i

>
l.l.l

Z

G.



 

Skin Soothing Relief Gel

Fast healing relief of rednesslrnsaeea or damaged skin

E] Purchase

Daily Use: AMIPM or as needed
'mnl|1e~'. nnrl lit-ill.» .~.kin drier sun l.'_\[}U§-.L.|I'I:_' ur laser lr'e;1lmei1L:..Tl1ib refresliine,

l1ea|ingl)ut.:nit;'a| r'<'Cm»'r-r\' gel combine-3 C|flTl{‘I\'lElCH1lS sea algae extraer and

vimrnin e with alrie x-‘era tn hrmsi The lwaling [irnrr-‘q- til‘ -»:inl'iurr*ie:l.
r|.'irn.1i_,:,e(l ‘-il<ll‘I.

How to Use: After cle::i1sin§_=, Fl\ll“| nr immediately following laser treatnient,
apply generous. |a\_.'er in i-ll-I-(_‘.t'l(’.(l area. .-‘\llr'iw in r£—-.In.iin rm .~;l<In and repanit
application I-3 times at‘. :lc5irCr.l.

Ultra Firming Eye 5233:!ouuouotoo-ta-onouuo

Reduce puffy, dark circles to reveal a smoother, lighter eye contour

|:| PlJr(‘l‘II|h‘E'

Daily Use: AMEPM
Pully eye: and dark Circles are an resull of leaking fluirl huilrl-Lip izauscrl by

punr drainage, fragile rapillaries, and loss of elas:tir_‘i1.'_v. This n1LilIi—pr-.-ptitle
hleml s'~u['ip<'irt.~. i. .1pi|l.ir'ivs .1I‘itl F(.‘(lL_|(.(ZE1 irriE;itiun while increilsing skin
l‘l|'l'lll1(.‘55 ai1rlel.isiirit_»_-'.

How in Use: Arler cleansing eye area, applv Lising ring finger wilh gerirle
inwarrl I'T1(Jl'l()!‘I!-it‘\-'t!I‘Il}-' over entire eye cunluur.

llelure J III l.'l‘

Hyaluranic Eye Treatment 5853:}!

Added hydration for delicate eye area

I] Pu rchase

Daily Use: AM/PM

This l'|'lL'Jl*'1lLir|f' repleni-sliing C'r‘flLllSlL‘Jfl give: the r,-ye area an inreme surge of

hwlralion, (lrama1it‘a||\_,* iniprrwing Ihe .-ippe,irani'e iii‘ line |i:ie.<. he pliimping
the s;l<in. l'Jai|y use t}l thin li\'(lr¢1ti:1j.g eye Lontuur, |Ul'mLlldll'.‘(l witli l‘l\'{IlU|'L'.InlC
nrirl. ll'I('.'l'I.'.‘{I"w[“_'~ skin I'IiCJl"~ll.llT.‘ l(.‘\.'l_‘l and prnimiteu .1 n1r.ire\_-mitliful eye
.1ppenr.in<'e_

How to Use: r"\|7|)l)- twice clciili.-' tu L'\"E‘l_'O|'llUL|I'Ll‘:l|1i;'_ ririgr_‘~r iiiiger and gentle
l|‘I'L-‘\-'."Il‘t"l mnrinn-'4.

ULTRA

FIRMING EYE

_Atl'n-Pure LOTION

BFLCIE l1IIlL

l'lYALURONlC EYE TREATMENT
Hvomnns EYE Can-noun

1FL.nemw.

F
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PREVENT-ICRUW5H-)l'~'l'.LIPl.lNl-'.'”

 

ULTRA FIRMING NECK 5. CHEST

Ln-rmc; Enmuczusrrr CREMEl..'ll(l‘ JECMI 
 

AHA

LOTION

Em R:.iuvz'mTiN6
Manama:

 

Marine Lip Plump 8.: Prime

Dramalically increase lip hydraiiun

El Purchase

Daily Use: AM/PM
Pmnpi;-r:.. f.llLlIII|J':« uml prI_:leLI:~ ll|J_~'. T|1i:- L'l1riLl1L'Ll :_uIl.1;..-,eIi bun-_~lnr1g

.«;n1n0:|1ing fix cexrteriing lmse lip rl1ei'.1pv l1\-'rIr.1te~. .1nrl rmuri.-;|1er: lips with
Hm-\'.'ii'I.1n giliinu [Jr-pliilfik .m(| 1irntt-::ti\rr—~ green IE".-l l‘)(lf.'-ll'l. 'W'i|l‘l i'[)f1|lll[II‘ll
L150. lipfw .:ppn_-.u |lIllt_‘l .n1il llllL'5- uruui1r|ll1:_‘ l"llU.Llll'I l]L'l..l_Il]lL‘ lL‘!>'_~ \'l'_vll_1lL‘.

How to Use: A11p|va_~' nrien nu. rlewiretl in srnr>url1 and plump lip-z. Tr. rre.m»
rlwpt-r'I'15(Ili1i|1.isat'..ippl§.-xiii‘:-HI}. l!l'l-t1|t‘u'I|)fIl\’|I"ll1._:‘_ lipaliak.

[win re .-a I‘ mt

  
Ultra Firming Neck 8: Chestlauolnllnaanlnnulnuononanlcu

Boosl collagen praduclion and improve the appearance ui neck
and décullelé

l:l Purchase

Daily Use: AMIPM
Lil'l.~.1n{l lIfJ,l1l(-I15 ll'Il'l'llT{Il\ imnl {hit L>llL-'l1i .|.|'I'..'r| willl IIm(:v.Jlr\.r:- l.i|‘u>r.1|(JI\-

|]l'fll’lLI{'II‘fl poprirlr-9: nnrl .1rlmm‘r-rl "1l\lI"I hyrlr.‘iim'=.. This F~lJ|('-1711-ll‘tP-DIP’! lining
I‘l"|l‘I.-ll“|{'t_'l‘|'l(‘I"|l c I'i'l'11(‘ .1|<.n U1I1l.l|r‘|S .'mIiuxIrlar1rs and lmtan'n_'.3|-5 that help

51I'L'ng=;1lIL':Hl.iI1'-_~ el.J.sliL'i1_» lu iirm L repev akin \‘\"l‘lil<:‘ [JlL)|"I‘|UllI'|f={ h|Il(J[>lll|l_’| .m:l
henllhier «‘.|\in in ll'lF.-‘ m-rk nnrl i"l‘I:u;i -'||'{-‘Fl.

How In Use: Apply igeiie-.rumly In enlir:-. :1t'=(l-'. N. (lei nl|z=I¢= iI‘§1I'I[il}_1i-‘r‘|lll"
Lqm-nrrl e:Irnl\:"s_ Mm" he Ll!i(‘l'l lwim rlnily.

AHA Body Lotiononauolloonllolnid

For a healthy, vibrant J"-l'!\‘ET glow

l:| Purchase

Daily Use: AM andfor PM

Re]L1ver1.1te .m(| l1\-'Fll'alI'-'ytI|.JF"~l{|l1 wirh Il1i- lnimn rhm hlemleailiree-ir11en~u=-Iv
|11Ui*«illJri.?‘il‘|i.{, Hlun <~n'IunI|'1in1; irign-i|it'r:is: l.‘u'iic . G|\'<':1li: .mrl Mali: At irl~'-.

Dnilv Ll.‘-t" ral lliiv. i'lt“L"p i'('iLIvDr‘mlir1_{: rnnir'~lLu'0 lrL".Ilrm'~I‘|t lll"ll1fu rm1_'.1l 5nmr_:[l1i;z,
l1{'fllll1|[‘l' akin.

How lo Use: .-\pp|\_- |lH_‘|1l|It‘l!:ul\, zn (lI\.’.t|"t.‘.Ir» A.» ni‘.l'l'.l<*Il. l'tJl |'J-mi II.-.-LI|!~.
apply imn1erli.‘Iir.~|\- niiurr -_:hrm'«t-ring nr l‘I.1ll1lI‘ljC{.

OPPDO34

 



PROTECT
CDOCOI.0DII.IIDOC.0.I.0IOIIIIIICCIOOCUCDOIOOIIIICOCII

Sun damage is the #1 cause of premature aging. Our medical-

grade sunscreens are dermatologist-formulated to contain fewer

and more effective ingredients to reduce irritation while providing

maximum strength protection from UVA (aging) and UVB (burning)
rays. These formulas are ideal for all skin types including sensitive

skin and patients undergoing pre-and post-laser treatments and
other cosmetic enhancements.
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Daily Replenishing SPF 30+ 535:}!IIIOIIIIIIIlnIhlOIIOIIIIIOI

Protect skin from sun damage while repairing past damage. Chemical-Free!

|:| Purchase

Daily Use: AM/Before Sun Exposure
A luxurious i;|1trn1i::.1l—fnrir, w.'1i<2rprunf5L:nhlni"k maife with ?,3"r’..

‘transparent zinc oxiclo, 2.4% lilnnium (lioxidc. MMPI peptides and

hela r_"arni'ent' In provide fuli spectrum LJVAIL-‘VB protection .15 well as
rciuveiialling liit‘ 5l<ir'I'5 overall .'1pp(:ar.1nt:L-. Alisurhsz (1lJi1'l<l\‘ inln skin.
leaving a man? ;:irhru.H'|1r:d glow.

How to Use: Apply In i.:u:.c daily dllL'l skin l'rli'l-' ruuline and lit-lore rnakt-—up.
For fnii flflii-r3l_lE.‘,i|‘1j.-", Luvorogo, apply to décollelé and hawks nl i‘ldI’|(‘lS_

Safe Bronze SPF 26Iutluolun-aqconaoloo 
Shield skin from harmful rays while masking minor imperfections with an
all-over bronze shimmer

[:1 Purchase

Daily Use: As Needed

A chCn1it'a|vi'r(.‘€.' $uni:in('L wilh iiie (.Uhil"IE‘ll-‘..‘ l)(~_‘.iLIl}’ ni :1 hrnn7:L'r_ Marle-
with 7.5% transparent zinc nxiriv, grin-3:1 ten. and il1yn'IE' for Full spui;.Itun1

pruletrlinn frnm tlnmagin;_; L.'\/H {burning} and LJVA lagingi ray-'5. Aljsurbs
quickly wil|1 nn nclnr anri ieavrtc an all-over gultien l.1|Ft‘.|i'iZt" 5hir‘nrnt-r. F't*rfH:'l

for masking minor inips-rleriirzins and protectimg against future sun damage.

How to Use: /\pp|ywt:i1|y in i.1¢_<:, legs. arms. rie'=rni|i=.It‘=. nr am-w|1:.=re vnn
want you wzIn‘r sun pI'ntectE0I1 with El hrnnzo glow. LCL Lin." Liiurmigiii-_g'

hefnre rlri=5sing,.

OPPOO36



Body Block SPF 45Inoaooaoa-Ildtoulo

All-over sun protection and hydration

D Purchase

Daily Use: AM or as needed before sun exposure
The skin on nur hantlu, ilr9r'ulle.Is3_ arm»; r'Il'lll lei_y'.i1ml-meiiptlie rn.'ijnrit_v of nor
hotly hul are ‘still l.Jr'gel_v I!t'y=_'.lt_’Llt‘Ll when it i;.r_iinr.‘-3 to daily :'-Lin proleclioii.
Bncly Block SI-‘I’ 4:”: 1:-rotoctse akin rrnm L.lVAtagingi.1nri IIVB (hurningi rays

as well as provirling interim‘ |1\_,;rir.iIim1 tn lqrep 5'-l<l|1 looking and Itrirlirig silky.
smooth. and glowing with \'UuthI'ul r.'i(lium:r.-.

How to Use: Apply I-'\.'F.‘I’1l\' In entire hotly atler [_‘lEE{f‘l‘.'~ll'1}_._',.

Replenishing Sunblock SPF 36 Sgfigtr!‘volt-I-volIIIIIQIOUIOCI-lilac

Protect skin from sun damage and repair pasl damage

El Purchase

Daily Use: AM or as needed before sun exposure

|):~.l.=i_v prt:rn.'iIuru dgiiig with Ihi_~ hlcllt-tJ|_-llltf-all"! |'UI'I‘IlLil;I with iV'.lL'l'LJlll.{L‘I‘..l
Zinc .mrl oxrlusive bolrmicals that help prr.*\+r.'nt the |1rr.‘a1l:'duwn of r_'ri|I.'igun
and elastin. lrleal for rlaily 1'."-iri.-11 we.-Ir rll"l(l 1 an he mi-=:l r'lFtllJl"|[l the eyes.

How to Use: Applv lo entire l¢tL.C qller riurriml skin (_'.dl'f' routine and helore
m::l<c—up_

'|inted Moisturizer SPF 15 BestSeller!Oolooouuoovl-Ionocnouuuoan

Full spectrum sun protection with a Iighl linl

El Purchase

Daily Use: AM
This lightlv lL‘IKll.I|'t.'L'l lit1lL‘(.l I'nLin| itioireturhcer prriti:-::15 an-fl liydiales your skin

with Vitamin If and hynlumnir arid and gives; skin .1 he.1lll1_\_' vital glow. Daily
l.l5{' [Jfl’1\.r’lflI.-'5 full ~‘.perIrum Run pmletiliuii and ht-.’l|"J.H prnterl against preniatun:
aging and skin LdI'IlL(:‘I‘. 11 (no be worn ."llFlf'IC' or .15 a maluc-—up primer. Ce-ntlo
onmigh to he need around and even nn the eyelids.

How to Use: Apply il.1'il_x-' In |"|‘|lI|'{P I'm (1, nmrk and ('l'IlPSI .'n'Ii:r cluaiiisiiig skin at
least "I 3 I'r1intltf_‘S‘- heiorr- riirerl nun exposiirr-_

 

Boar BLOCK

SPF 45

Ema.NicALi_v-Iunisifi
Sun F'Ro'r:-zcriou

WATER Resrsrnfl
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$Pi3IC1/“TY MASKS-eonnoonuII;o¢-os-.a=-..:—-----~:..I-I¢.I-...r:-

Promote, prevent, protect your ht-auliI'LI[ _~'Ik'II1 with timscr merliIt.=I|-

grade treatment I‘I'1asi<5. Created to provirlo an additional boost to

y’ClLll' I:I3re skin care regimen: there is It Inask 1:.) provide a skin r.:;1re

.~‘I('I|LItir_')I"I I'("II' ex-“Pry FIkiI‘I type.

Best
02 Lift Mask Sm,

!I1-;T.‘mti\ I'IlI'I'_-."I.»'I' .III:'[ Iirm LI: iI|II~t:-I‘ f\JI',;I‘__:iIl!: ~LiII.

Nutrient Mask

In-III U1!‘ ‘\lIIL:||"\ III .I;;III;; and |.ll'tl'\'{'ll I-Lin lum-

I:i Plll'{iII'l!-t‘

Daily L.!-.eI:: «M |\I't'(il'(i
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Tightening Renewal Mask Sgfigtrl-enla--concoct-unvcoou-I

Firm and tune skin

D Purchase

Daily Use: As Needed
i3|1i|1i.tIE¢_.i|l\_ Irmuas .1m'| liI'.Z‘,i’Iil:'r'|‘3 c.|~in hy i|11f1I'u'v\'ing thr_'- |:n':|\ nI'|1i:1'e-_~'.

\.'i.'i'I|i[-' |n.4.i\.-inp, '-»i\|l'I I'ee|in_i,= L.'iiI'.i-|I'l”-i'|cll1:‘i I'iI'm. [his firming I .-irnphnr
r‘nimuI.i gt-i1I!y(lI.iu'-nut ir1||JLI|'iH{.‘r~i|l_|!T‘| iJL'il.|\-‘\-' Ihu :«urI'.':LL*. L1l.}:VUriJ|J
t".u‘Ds5 iiiils helping riiminis|‘i ii"|(_" nppt'.'ir.ini (-' (:1 |.irf,1+- ['}I)I‘I-‘H .l|1(i
r¢-w:raii?r- skim. ..ippt-.:r.1r1:1--.

How to Use: i\:'ler L|L-L-iiisiiag and i-_~xIr_:|'mlir1p, skin. .'ipp|\' qt‘-riornuslx-' tn
fnrv. FII‘I’ i\.. l'ih’"-T .mri |\.'anris. .'\||r:\\ an rem."-in rm skin W‘ 1:} iniimlm. or

||':m.'n_1;-.r'. l||'|.\l_‘ {Iii with Llllli \\nIL'r.

Pumpkin Clarifying MaskIooloaocuouul-on-I-on-Ian

Cellular renewal for acne-prone or problemalic skin

El Purchase

Daily Use: As Needed
ii1IL‘.lIsL“I\_' L'!xl:'1|i.1|iI‘ifa [.‘iLImp|\iI1 CH2}-‘!'11IZ‘ TrCntn10r1T will r|(‘.1I' |mrt‘s :‘|T'I[‘i

s;LirI.1r_ E' riehris .-is well .-is tit-.-HI skin hiiiltiup. I1 is en e-.|:li:1r1¢1||\‘ :-I'll‘: live
In : il.‘.1t lm.-..1kui_it.~. and minimize the up1Je.tranLe :_I1 |_I-JrL'L~.

How to Use: Airer (‘Iv-nnsing mic! ex1«i|i.1ri11i,i skin, apply genermisly in
fat 9. Allow In remain mi Hi-‘.i!1 fur El} mimitcw. i:i'|:>r1g('-r", i":n.~.e (Iii with
Luul \.‘\‘dlC|'.

Antioxidant Soothing MaskIIIIIIIIIOIODIOOIIIICOIIIO

Reduce redness and inflammation

El Purchase

Daily Use: As Needed

This rt=.cinr'-.~'.~. r¢'=riLn'iIi§.: :‘|.iy nmal-; ui'1|:n'ks Ihe .1ntit>.\irI.1m .1nri-
iI1iidlTll‘|1diLII'y powers ul alpha Iipnic .1cir| and sulfur with r'i:freshing

p)ITIl‘I€’i|‘LliT (~".'(Tr."i(‘t [:1 help rier.‘re.1sef.1ci.1| rerlness and heal aunt.‘
hir-mi~‘.|1es.

How to Use: Amer :‘|r-ansinlj, nnri ewr'niiaiing skin, apply g_;en0rnLis|y Tu
I'.1t'e anti HE-'('i-i. Allow Ir: reinairi can skit: Iiur L11) niinules or i:'mg_t*r. rinse
off wilh um! water.

 

 

TKBHTENING RENEWAL MASK

Flames CAMPHOR Fonmum hi|i'(|(]'}{)l'i|Nl

 
PUMPKIN CLARIFYING MASK

CELLULAR ENZYME TREATMENT !

fl I 2 not :50». ’

 
  

 

Armoxiomr SOOTHING MASK
CALMING CLEARmo TREATMENT

i.IrLoE.:5un-I. 
OPP0039
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Yesenia Palmiari

From: cosmedicaltechnologiescom <info@cosmedica|technologies.com>
Sent: Friday, September 07. 2012 11:37 AM
To: Yesenia Palmieri

Subject: Win $250....CosMedica| Education Contest!

‘Wt;-tzi w'.=rsio_Q Edit 'C|H|' su1)~3c:ri :-tion 1Jn'sI.il3scri'r..1e .‘.; F'(‘;F~‘-.\.'..'.M1.D 

C0sMEdicAl
Hr ll\UII1l.|1‘\ I".r

PRODUCT

KNOWLEDGE

CERTIFICATION

ND

.| ENTER TO WIN
up TO 5250: 

Get Your Product Knowledge Certification and Chance to Win 5250:‘

1- View our On-line Webinars click here

2- Take our Product Knowledge Certification Quiz click here

3 Stay tuned to see if you are a Winner of one ofthese three prizes from

Coslvledical Technologies:

First Prize: $250 Amex Gift Card

Second Prize: $150 Amex Gift Card

Third Prize: $75 Amex Gift Card

* Contest Runs Through October 15th. 2012. Winners announced October

16th. All staff members are eligible to enter.

 
OPPO041



Edit your subscription Llnsubscribe rnslantly

OPPOO42



Yesenia Paimieri

From: Coslliledical Technologies -=info@cosmedicaltechno|ogies.com>

Sent: Friday, August 03, 2012 8:45 AM
To: Yesenia Palmleri

Subject: 25% OFF Medical Grade Moisture

E=:i -I \_.':','—I_i .r' e Lr':;.1s ipl. :«;:-_s_] !..| n-:5 u't_.ls_i:_..f_i l:nf_' 

C M Al B00-275-DOCS (3627)
II 1t\i-I I.I|- I\

' ‘H H ' Be‘I'ourBrand

Medical Grade Benefits! Now 25% Off

Three ways to save:

1. Fax orders to 954-587-4344

2. Email your orders to salescs cosmedicaltechnolo ies.com

3. Call 800-275-3627

Click here to View our roducts >>>

Sale runs August 2 2012. until August 31. 2012. Excludes samples and professional sizes. Cannot be

combined wilh partner disoounls S300 order minimum. Due to expected high response. order

processing and delivery may take longer than usual.

Product Comparison



Home Active ingredients/lerrefils Shin Typu 'h

Llplrl Drops: Bioidenllcal sliln lipids nrmiris sustained Einr, Sensitive tc Normal
hydration and impart silty tortuu

Vi!-Isoothez Same as Lipid Drops, but adds Gamma Acneic, Hormonal,
Tocophaml ~ 3 strong anrioaridanr, and Eczarnatous. Dry and
linalel: acid. Sensitive

AHA Marine flaunt: 15% AHA nlus 5% I-luwaian algae Dry, mime.
Crime: paptides. These are ciinlulv prwm to HOT for Rosana-prom or

give wrinkle mrarsnl and firm skIn.Dnr lo S-till-ltivt sliln
normal. anti-suing rfilmun and mllure
slrln.

Lllnlfiltnlng Mhrllm Same «AHA Marine. but arldsirnblica - Drv. Mature.
the best botanical source oi vitamin (2 NOT for Ros-oDefl~1'.uronr: or

Sensrl we slurl

Iqrianliliu sunlrloclt Amlwrinlrlc peptides and oriiilnulclants All skin types. including
SPF 36: plus hydmors and Hill! lint, ssvnil as Rosacu-prone and

SPF omiectlon: the pnrfcct BB crinw sunshine slur:

Clarlfvlnl Mdmlriiltet: oil free moislure with 0.5% salicylic to Ameic.
clear, algae peplzlde-s to hydrate and NOT for Route:-prone
flrm, VII B5, chamornrle and safflower to skin
soothe

llltrlnltumnlu llkln Qundrupla antioxidant skin raiuvva-hunt All skin types «up: my
Crime containing C9010, Copper Peptide. Somlllve or Red slrin.

Rctlnol and Nah: Upoic Add to prumcle
smoothor, hulxhlnr skinand to irnp-rlwe DO IHOT us: -during
elasticity and Mn skin tone. Pnnnancy or Ifolierelc ta

almonds. 

LIVE Webinar with Dr. Ciraldo

Pi-ease on us i=:.r this n- -- - .3 ml '1"-‘u-"t=‘:l'*.-'-Hi{—r51} -iue!::r=-_=:r re-arm ng D’ i_OI'C‘?-'.E'I -“L 
 

  . *'=e::i!r_‘.a' -;='.‘-3:.iea-joantages 0:‘ "me-:1 :_:,_-;' -;1.r;J.:;i:" [IIr.:','I:'.iiii‘;i..‘5 .31.": g.-''- ..'*n:- r:1s:'la.! abc»-_:i

 ii‘:-‘,'='.-‘.i_;.‘: _—__4_=;. as _L}é~.aiZ -.5’ «__I..-r r—\i:;_1u:‘l |‘*=--_w.r_.:'_:=_~"- TC.‘-L: -ml :v.;~i -;~i'—3r'1t‘_;.-'n*:g..5 ri'..5.

Dr l".2|ra:c:'o live as are W:-| n.:=st ail of q-.r:'.=_:t-«:-r'.‘:: I;-.'= Cc-—_:i-iie:_::-';a| :7=':'1r1u,'1'r;'.g1»'—'.g. r1':5:: cal

QTECECZ‘ 3k|!"|C‘.C1-"E9 '.J|'—.'_'}C|_iC{£-

Simply click on the provided link to ensure your regrstratiom!

Pi!'_—:a.~5:-.* ri~gLS:r-3?! ‘(Jr -‘M5 if}.-'_".'s'F-.»'Y»':':i:=-:_=a! i‘-.-'ie=:iu<:..;-a- Ga-:i¢ i-».’|r_ i3.-_:_,-: _r-q._J _-.»-___,i,_= n.g- ;':-_-.- ~_.*‘.,e:;_.._-:q.--;;;;-1g._.

,9-.i_.'g|_JS[ -E‘ 2C."‘2 1 '_'ID Pi-,-'! - _" .','uI_' 1‘-M CZ.‘:’:' .3.-

htl Jistudent. totrainin .corm‘r!2 91532692457862656

Aft-:.-" ='eqi_~“.teriI'c ‘-.r'-;JL. mi‘ re-:e we 3 .::;uFnf|I'rnaI::;-r -:-=‘.*:.3r=-' -C..»|"‘II~'iI|‘i-"IQ II".n“J-'!'i“13iiC‘fl ar_>c:=-.,nt _-r;:-".n'~..g :'1~_'_—'

trsumr-g



 

NEW: Acai Moisturizing Mist
‘-In-..__ .

I I-. “w lfiltq-.,.__—
_. 5'§_.’*Z-':£".-‘I:."-:-".'.r'.-"—‘:m'".'I.r'.".':‘5;?- "V-I-an "'"DIu.-

"'"~----"":.-----..'.:r

load thefl rh >>>
up... ._

_. -¢-In-qp.....,,__‘."""'-Iii‘:-._._,“

Product Order Form

in Ordor Form >>>I t caIT hclick here to downl

Cnsmeniinai 'i'eci1nr.nmgies. lug
. L 5 .- . .: :''—‘ 2.‘:-'.«|".' ._ 'Kc>L'.r';— |‘_:Ct:lV||ig zlns L,-e-;au3e y-::I.:'r-2 a ‘:.-‘_‘.Sf\;'1E‘dlC.c‘.! TEI'.hH€]|OgIF.-‘=.

Custonier :3»: '-:.LJ'r‘.8x:.=rI;rz'-3:‘! VIE? {n_t_J_riL_e

Edit your subscription Unsubscribe instantiy



Yasenia Palmieri

From: CosMedical Technologies <info@oosmedica|technologies.com>
Sent: Thursday, July 26. 2012 12:40 PM
To: Yesenia Palmieri

Subject: Special Storewide Sale Now Until July 30 — 30% Off Everything! - Preview

W'e.b Vern:-ion Edit ' our SLlbSI:ri lion |JnsiJbsor:l:-e ' if’ HIIHWAFID—-——_———— _... . F___ . + 

CO S M Ai sou-275-oocs (3627)
[II I|\l'~| f'lf.|} R |\r

BeYour Brand

STOREWIDE
I-Mr.-1: “|'.H'.'|’ cq-I an ".3.". -.._......-.._...-.-4.... . ‘____H_h‘__. _

I —- J I _.. I

__________ T ...u_——1--—-a.

- l--— - 3.
For Platinum Customers " ' ' ‘L " ' '_""i"

30%OffuntilJuIy 30 s-~~~e-~. . —~—-~:;-~é ..'~*~rrr—*-*.

Until July 30 Only - 30% Off Storewide!

Three ways to save:

1. Fax orders to 954-587-4344

2. Email your orders to salescscosmedicaltechnoloies.com

3. Call 800-2753627

Click here to view our roducts >>>

Sale runs Thursday. July 26. 20 I2. until Monday, July 30. 2012 E>r.c|ude5 samples and professional

sizes Cannot be combaned with partner discounts S300 order minimum. Due to expected high

response. order processing and delivery may lake longer than usual

 
Product Order Form

OPPG043



Cling ham to download the latest Cosmodical Tech nologios Order Form 5»

Edit your subscription Unsubscribe instantly

OPPOO44
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Private Label Page 1 of 4

I="l' are-l..'+.|::-el

3- .' Coslvieclical Technologies Private Label Advantage
Zw'|- .r.Ti_ii-c-i 'ial:-,"-

from on V"meo.

What is Private Labeling?

Having the vision to create your own product line is where it all starts

Why not enjoy the benefits from selling what you preach every day, when dealing ‘-.-'-.-'lth patients or patrons

expertise and advice as the holy grail when it comes to skin care treatment solutions. Our only goal is to se

and increase your earnings.

Ha‘-.«‘i'ng your company logo printed on your products makes them uniquely yours. Create your oi.--.-in product am:

to further develop your brand image and customer loyalty using the highest quality products with pro‘-.«'en tra:

you"~,-'e personally chosen to meet the needs of your clientele. Gain new referrals and have your name ad‘-.«'erti'

the community by word of mouth ‘-.«‘i'a your own customers sharing their personal experiences ‘-.-'-.-‘lth your '-yer‘;

specialty skincare products.

CosMedical recognizes your needs

httpzfi’cosmedicaltechnologies.conifpagefprivate-label‘?gclid=COX7y91I1927MCFQ2z11Q0. . . 11f19f2012



Private Label Page 2 of 4

We can customize individual product labels just for you by taking the best ideas fro

create your brand! CosMedical recognizes your individual needs and our expertly trai

will work closely with you to develop your private line of skin care products that fulfill
vision.

I Medical grade, research-based products
3 u

*1}‘ 7-‘rfh
All of our products use scientifically proven actives. Our products are specifically

H1
—— maintain beautiful, healthy skin and successfully treat many common dermal I

CosMedical formulas are in compliance with state and federal requirements and all or 0|

animal cruelty-free.

http:fie0smodicaltechnologies.c0m./pagefprivate-label?gclid=COX7y9m92'}'MCFQ2z;nQo... 1 U1 9:20 12



Private Label Page 3 of 4

Contact Us Today and Start Unleashing Your Earnings
Potential!

Contact Form

CosMedicaI Technologies is committed to supporting our private label clients. We are available by

email or fax to answer any questions you may have regarding products or specific treatments.

Your Name *

First Last

Practice I Business Name

Your Email Address *

Your Phone Number *

Your Interest *

- Please Select -

How did you hear about us? (if applicable)

- Please Select -

Account Number (if applicable)

Your question, suggestion, or comment *

I would like to sign up for the CosMedica| Technologies
Newsletter

httpflcosmedicaltechnologies.comx'pagefprivate-label?gc1id=COX7y9n:|927MCFQ2znQo... 1 U1 9;’20 12



Private Label Page 4 of 4

Join our newsletter to r

©1993-2011 Cosmedical Technologies, Inc. All Rights Reserved

http:ffcosmedicaltechnologies.comx'pagefprivate-label?gc1id=COX7y9n:|92?'MCFQ2znQ0. .. 1 1;’ 19/2012
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PF-r\Jf‘ -M (_-;.c=\.r"r3|'\

0

0 , ‘,5-C0sMEdicAl
llll;(j.I—rlN(f:I mines ,|N(] it

SINCLE l-'r'2.:':
 

The Leoutlrtg DeImcafologlst-Formulured

Private label Skin Care CC>mlf_‘:f_1la\/

I Excellent resu|t~oriented formulations

I No set—up charge for custom labels

- Low minimum opening order

0 Choose from 50 outstanding formulas

I FREE marketing materials with all orders

to Color Label Printing
.-. Kay Nutra Fill NMF Booster 

Be \/Olell Clrl

Brand
We incorporate your artwork & logo

onto our Dermatologist—formulated

skin care products.

;‘—‘m1: Aging
Artt:-Ar.‘-rue

Hype'n;mt_i=nvsrsldllorl

 
Mention Skin & Allergy News and receive $50 OFF our Getting Started Special

Call Toll Free 800.275.DOCS (3627): Or 954.587.8989

E-mail: 1’nfo@cosmedicaltecltnologies.com Or Visit: www.cosrnedicaltechnologies.com

C.i__'.-5l".-'1+9r__lI:;.£:| T5:-:;""'l-:.'tln‘__.:g "5, frlt-j'_ Ft_-.',|:‘-'li'_-r‘ - l_u:__}I'+_-'11!‘-l C.|:.._'«..': 1.1:. |\.-"'ll'__I= F",s"—'-._,'l'-t.[;j: 
OPPO129



 
  

Ultra Antioxidant

10x more effective than |del)en-

one“‘. The only product to prevent

skin damage from oxygen and

nitrogen-free radicals. Skin appears

younger, healthier, and firmer.
‘Flt’: l-ll n

Inr ltlllfl nr: ..In':n

H_IJ'I1“iI..il.1|.{_'-rl Iur ‘_.-'r:-.n |'n";,-' if II}-i."'»li_'l'll'.' .,:i|' Tr“-r. l||'|l')l{'}I".. -L—, rl:_:i'|'=1._1l:;ilu;;iai.—i.1'.'-.'ns;-rl nnrl l'_}li|I_'|'Ell(.‘ifl .-'-inc: 1:: ll.-"-I."-J. .".w'|..'i|I rzli-;u:'r.iI.JI':1-. .'i'-..-'.'1Il;I_l':|t'_

 
Ultra Benefits

Reactive Nitrogen Shield

with ABF Complex1TF'LG2.J50HL

Ultra Brightening
50% stronger than Kojic acid with

none of the sensitivity of Hydroqui-

none. Uniquely phrjtoprotective to

guard against ultraviolet rays.

1 (800) 275—DOCS (3627)

inf0@co5medicaltechnologiesxom I vvww.cosmedica|techn0|0gie5.com

Ultra Fast

After only 7’ days, see a decrease in

the appearance of lines and
increased skin firmness and

vibrancy. Includes a triple peptide

combination to strengthen collagen.

OPPO‘l3O



CosMeclical
TECHNOLOGIES? INC.

BE Your Brand
Advocate your own. skin care brand. and unleash new eami'.ngs potential

 
H Increase revenues from in-spa sales and from our proprietary private

' label e-commerce platform. improve client retention and referrals

i while you sleepl Clients can purchase from you direct. 2-U7. Why let the
branded companies make all the profit selling the skin care products

you recommend every day In your practice, when you can be making

that margin? We'll help you succeed land maximize your client

satisfaction} by selling our dermatologist formulated skin care products.

that are scientifically proven to show dramatic results, as your own

private label skin care brand.

 

T.1.

ULTRA BENEFITS
NI-u:rIir_ Rrrlnuuizu 5-1Ii|EI

I -- . :- TUI.11uF1:|.LLIP

 
 RepeatCustomers {'3Manthe; YourProfitMnrgm  

l_illi'abe:i.e';fir.s — l?ecm’:"r:e lVrrrrJ_qen. .S‘}u'e:'d

The World‘s First Nitrogen and

Oxygen Free Radical Protection

9 Branded I Your Private Labeffram Cosfidedircrl Technologies

Call us today to find out how you can capture the power of Being Your Brand with CosMedical

Technologies‘ formulations, educational program, and e-commerce order fulfillment for your facility!
Manner‘: iSpa Ad and you will‘ receive 5% Q_l_‘fun _r;our' opemng order through .‘3e;Jternber 30. 20.7 I.

 
COMP. \2’iS5T US AT ll--ii iSl-‘A CDNVENilOl\l THIS NOVEMBER’ ll\. V[;GA.':.!

OPPO134
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EXHIBIT 15



 

C05 M,g.s!;is;:.alL

CHAMOMILE

FACIAL

CLEANSER

ANTIOXIDANT

MOISTURE WASH

6 F|.Oz.I180 ml.



.__._.__=.N\.._O.Em:22,%om0Hz“.o__5__¢msE_oo_oz;8h_<o__:_>_moU

 



.__._.__=.N\.._O.Em:22,%om0Hz“.o__5__¢msE_oo_oz;8h_<o__:_>_moU
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COsMadicaI Technologies. Inc. LABEL TYPE: DATE:
391-51 SW 4?TH AVE , DAVIE, FL 33314 PRIVATE COLOR
13001315-1521 19541581119311 FAX 195415314344 CDS|'I.'|E{.'I BLACK BILL NEW
I.vvvw_g:Q3.1E_nII:ALTEc1<~OLOI31Es COM 1:1-IAFIGE EI<IsTI1-ac. SALES REP:

CLIENT NAME: FIIX II: 1 EMAIL FOR OROER CONFIRMATION:

SHIP TO:

PHONE;

_ E‘.-f!__ _
BILL TO: 1311-‘. cvc com:

SHIPPING: UPS GROUND UPS NEXT DAY

I:.omrnercIal UPS 2vD.R‘1" UPS 3-DAY
resldentlal FEDEX OTHER

PLEASE ADD AN ADDITIONAL I12 BUSINESS DAYS FOR PROCESSING

QTY ITEM UNIT TOTAL QTY ITEM i UNIT TOTAL
CLEANSE AOIIIE IOILY SKIN

561. EP FACE 5- E0011 wAsFI sou 1131: ml 9 1111 5% BF‘ LOTION Ia-::c.1:au ml 13.511‘

6 CHAMOMILE FACIAL CLEANSER b o.'.I mu 1.—1- _ _ 9.50 _5‘1.0u ACNE SPOT TREATMENT mm 1' 10 m1 12 51.1}CONDITIONING MAKE-UP REMOVER Eu.a1 IBD 11.1 950 AHA CLARIFIER 11211. Gl310u|Ir.} 1 1 11.1 1501111 111 go
LN-'ENOEF* CREAM!’ GLEANSER 602 I ‘'00 ITII 9 so BOTANICAL DILABSORBER In: I 30 Inl 9.50

PAPA-rA 1111111 I=AcE 11. Bear POLISH 3 oz 12.111 .111 15.110 ELAFIIFYING MOISTURIZER 1 1 O21 50 m1 1I£w1 IE1 |:}L'I _j
6 sAI_IC\-‘LIC FACE 1; sum IIIIASH 61:1.‘ 11111111111 9.51:1 57.00 DVEFRNIGHT SPOT TREATMENT 1:111 an ml HEW1 Bun

EXFOLIATE PUMFKIN CLAFHFYING MASK 1 1 Oz 153 1114 I2 51:.
GLYCDLIC GEL 110% Glycolut] 1 Toz1'50111| 15 no
GLYCDLIC GEL PADS 50 COUNT 15 U0

_M|CFlD-EILIFF CREME 11.12 I30 ml !1'-’ 50TONE I1EOMEsa1ROsAcEA
DUALACTION TONER B 11;. 1 ‘IECI 111I '|"I on -IINTIOKIDANT SDOTHING MASK Im.-.-5131111 12 so

_ _ IJUALACTION TONER PADS 50 COUNT 15.011 SODTHING SKIN RELIEF GEL F1 e1.-. 1130 m1 111111

SERUIIIIE VITAMIN 1-: CREME 1 Oz 1 3:1 rnl r_ :2 511
‘ LIPID DROPS 5 :1; 115 1111 we so VITAMIN K CREME I 1’ oz 15111111 2.: on ,

I_IF'ID DROPS ‘I oz I 30 rm 25 on Evan sxm ‘rang

RETINGL. DROPS 5 Oz I 151111 I 25 on AHA MARINE FAOE LOTION 1 O: I'3Urn| 21011
VITA SOOIHE .5 O: 115 In! NEW! 13 01] AHA MARINE FADE LOTION ‘I ? 1.1; I SD ml 3,2 51:1

___\f|TA SOOTHE 1 or 1 30 1111 NEW‘ 21 50 165.00 GLYCOLIC FADE CREME 1 Oz. 1 an ml 9 EU
wRI.I_Ax E 11.: 115 ml 27 511 GLTCDLIC FADE CREME '| 1 0'1. 151:1 ml IT 1111

WRI-LAX T 1:14 13g_rn_I_ 5-El IJU I-IYIZIRATE
ANTI-AGING ENRICI-IED MOISTURE CREME I T Oz 151) ml 15- no

AHA MARINE MoIsTI_IPE CREME I T or 15:11:11 25 no NUTRIENT II.IAsIr. ‘I T 13.: 1513 ml 12.5.11‘
5 1.-I-..II.TI—cOII-IPI.Ex NIGHT CREME 1 T 1,: 115111111 30.01: 180.011 911.-FREE MDISTURIZER I T 11; 15:1 ml 15.110
5 1IIu1'RA FILL 1:1 In: 151.1 1'n| AIEIAII. 22 50 135.0I:I

O2 LIFT MASK I 1 O2 1511 ml 15.I:IU_ PROTECT

TIGHTENING PEI-IEIIIIAL MASK 1 T :12 I 5|J1nI 12.501_ 6 DAILY REPLENISHINQ-I_§EF__I_1_§I_*_gg_._:__1'B(] 1-1:1 IIIEIIIII
_ 6 ULTRA BENEFITS 1111.: 15111.11 MEIAII 32 511} 195.00 SAFE EIRDNZE SPF26 17112 15111111 NEW‘

ULTRA FIRMING MAPIME I 1 Oz 150 ml 42.50 BODY BLOCK SP!-‘A5 I’: or 1 151:1 mI IIEIII1
uLrFI.A FIRMINI3 NECK & CHEST 1 1 G: 1511 ml 31.50 FIEPLENISHING SLINBLDCK SPF 36 I 1 oz 151: ml JAR

1.11 TA. 1;; pm came -1 you 50 ".1 30.00 REPLENISHING SUNBLOCK SPF 36 I 1 u.:. 150 1111 FIIMP

VITA .1: PEPTIDE SPRAY EEz_I1IIun1I 13 no TINTED M01'.STURlZER SFF15 1 1 O2 1511 ml __EYE E LIP TREATMENTS BDDYTRFJTMENT

Ii ULTRA FIRMING EYE 5 oz 115 mi 22.50 135.00 I |AHA BODY LOTION E1 D1} 11m 1111 I 14 noMARINE LIP PLUMP II. PRIME I E12. 1311 ml -

SMDCITHING EYE MASK 5 DZ 1 15 ml
HYALURDNIC EYE TREATMENT 1 :1; I an rnl 1:..cIn

THIS ORDER INCLUDES (1) FREE TESTER OF EACH PRDDUCT

$1000 Value Opening Order

Specially Priced

$750.00

OPPD021



 

  

 
 

Coslvledical Technologies, Inc. LABEL TYPE: _ DATE:
3961 SW 4?TH AVE. DAVIE, FL 33314 PRIVATE COLOR

Inunym-J.a:!? IEIE-I1]5EI."{l'.4r1[| Fm: I:!}fir-11532’ I344: |C:OSMED BLACK | BILL NEW
II_v_wII_\r_I:1:I_'5II1IEI:III:II.LTEcI-IN1:ILI:-ISIEE COIL‘! CHARGE I-:1-:I$TINr. SALES REP;

CLIENT NAME: FAX II I EMAIL FOR oansn CONFIRMATION:

SHIP TO:

PHONE:

_ cc:

BILL TO: EIP: cw: cons

5H|PP1NG : UPS GROUND UPS NEXT DAY

I"£Il'r1fI'lE-l'E.:a| UPS 2-DRY UPS 3'DfiI‘l"

resI_[1_a_I_1_t_I_£_|_I_ _ _ _ FEDEX OTHER
_ _ _ __ PLEASEADEI AN ADDITIONAL 1—2_§_LI_E_INI=.§5_DAY5 FOR PROCESSING _

QTY ITEM UNIT TOTAL QTY ITEM UNIT TOTAL
CLEANSE ACNE IOILI‘ SKIN

51;. RP FACE 8 BODY WASH E 112.1 13:: 1111 9.511 511+. BP LOTION i:iI:Iz..‘ Iau ml _ Ia.5u
_ CHMTOMILEFACIAL CLLJWSER 6 o:.J' mu m! _ 9.51) 57.00 ACNE Sr-fcy TREr‘\TMENT alum 10 ml 12 511

CDNDITIDNINI: MAKE-LIP REMDVER a nr. I ma m1 g__5I_. AHA DLARIFIER 112% I3III1:uIIL-I 1 T Lu I50 ml 1o_o{]

_Lm.=ENDEI: cREIuLrr CLEANSEFI s 1.1: I 19.1111-.I _ 9 E; BOTANICAL DILABSORBER !nz—I:3T.|—rI:I|__- g.5_LIf
FAPAYA MINT rn.I:E I1. aouv POLISH I1 11: I 2411 l'|'H 15 on 6 CLARIFIIINI3 MUISTURIZER 1.? oz I EL: I'l‘|1 uEwI 15 on 91339

B SALICYLIC FACE H1 BODY WASH 51-12 I ILIIJ ml 9 so 5T.I'.|O_ CIUERNIGHI SF-'DT TREATMENT I I): .-:InII1I HEWI ann
EKFOLIATE PUMPKIN CLAFIIFVING MASK 1 T I32 Isn ml 12 an

_GL"I'CUL|C GEL I10‘?-I, GIyr,nJIc] 1 You 50 ml 15 Im
GLYCDLIC GEL PADS 50 COUNT 15 011

MICRO-BLJFF CREME ‘I02 I 311! ml 1'1‘ EIU _
TONE REDNESSIFROSACEA

DUAL Ac IICIN TONER I1‘ 11: I130 ml 11 on MIITIOJCIDANT SDCITHINI3 Mask 1 T13; 150 ml 12 51; __
DUALACTLDN TUNER PADS E-[J COUNT 1:I.uu SCIDTHING sI<II-I RELIEF GEL LI :1: I Ian1nI 11U|J

sgnums V|Ifi1|'\I'IlN Iv. CREME 1 oz I ;IEImI J 1: an
LIPID DROPS 5 1;.-. I 151111 15 513 VITAMIN I-c CRELIE I 7 1:: I 5111111 24 :19

6 LIPID DROPS I as: I 'mmI r 25 on 1.50.00 EVEN SKIN TONE
3 RETINDL DROPS so: I 15 m1 I 25 (III 75.0!) 3i1flHA MARINE FADE LOTION ‘I cu: I3urnI I 21111) 63.00

IIIIA SODIHE 51-1: :15 ml NEIIIII _ 15 (III AHA MARINE FADE LCITIEIN 1? I17 I59 IPI1 3359

6 VITA SDDTHE 1 02 I30 m1 NEW‘ 2? an 155.00 GLYCOI. I1: FADE CREME I 1.1: I313 ml 9 an3 WRI-LAX .5 me I 1511-11 2? 5:: 82.50 GLYCDLIC FADE CREME I 3'01 I5III-nI 17.00
W'RI—L.-Ax 1 I22 I31) ml 5000 HYDRIDJE

ANTI-AGING I:NRIcIIEn MOISTURE CREME 17 02 Ian ml 15 an _ _
AHA MARINE MIDI.‘-ZITLIRE CREME I ha: I5IIIrr1I NUTRIEN] wxsk 1? D.'_ I.=I11mI 12 an

MULT|—COMF'LE.'-: NIGHT CREME I For: I«t1LImI 9_lL_—FfiE l\10|SI_1_._JB_1._Z_|i 1 _?_LI_£_:‘_5_[_]___r_I_I_| ____1E134
NLITRA FILL I 7 02 1'50 ml HEVIIII

_02 LIFT MASII 1? Eli’. I-InmI PROTECT
TIGHTENINI3 RE:'IIEwAL MASK 1 3'0: Ifiu ml 6 DAILY REPLENISIIING F_I3F'.II_I_+ 29.11130 11.1 IIIEIIIII _ 1II.IIr,I__ 1IJB.lJ1J
ULTRA BENEFITS I To: I5LII_I1I NEVIII 6 SAFE EIRDNZE 5PFg§_I_T__=_I_.: {an 1111 NEW! 1300 Tana
ULTRA FIFIMING MARINE 1 T ('2 $5!) ml  BODY BLOCK SFFJ5 E: 0.: I IHU ml NEH!

 

_ IREPLENISHING SUNELDCK SPF :11; 1 T Ell I so mu JAR 11 ran
1.11711 . 1; DAY cm-;I11IE I foza 513 ml 30 EID REF'I_EN|SH|NG SUI-IaLoc1~: SPF 35 17 Lb’. I.=»nn1IPLII1IIP 11 III;
1IITII1.c PEPTIDE SPRAY 511; ITBE3-T11: 13 no — J ‘ TINTED NIoIsTuRIzER SPF15 1 T Dz I50 mI 15 no '

_ _IE_1_I'E_s. LIP TREATMENTS aomr TREATMENT

5 ULTRA FIFIMING EYE 5 :12 I13 ml 22 50 'I35.p_|J_| AHA BODY LDTIDN 6 1:12.} 1EIE| m1 1.1 onMARINE LIP PLUMP II. PRIME 1132.130 ml 21:1 DIIJ

SMOCITHING EIIE IUIASK 5nz1'15rrII '2 5“
H‘I'fi1LUR{]N1C EYE TREATMENT In: IE8 11-1 123011

THIS ORDER INCLUDES IT} FREE TESTER OF EACH PRODUET

$1800 Value Opening Order

Specfafly Priced

$1,500.00

OPPD022



 

 

 
Coshfledical Technologies. Inc. LABELTYPE; DATE:
ITS-T61 SW 11?TH AVE DAVIE. FL 33314 PRIVATE COLOR
11111112151-.1121 1554155111939 1111: 19511151111-1:-111 COSMED BLACK BILL NEW
;:g_5_111_ED1_1:_13_L_TECH1~10LoT31Es.cQy CHARGE E >11.-31111113 SALES REP:

CLIENT NAME: FAX 11 1 EMAIL FDR omen conFIn1111Anou:

§.HLF'_T_9.=_.
PHONE.‘

121::

BILL TO: EXP: cut: cane;

_ SHIPPING: UPS GROUND UPS NEXT DAY
cnmrrlercnal UPS 2-DAY LIPS 3-DAY
residantl:-:1I FEDEX OTHER

PLEASE 11:10 AN ADDITIONAL 1-2 eusmess. DAYS FOR 1:1-101255511110 __

[QTY | ITEM UNIT TOTAL t QTY ITEM _ T UNIT TOTAL |
CLEANSE AcuE1o1Lv SKIN _

ls--.-..1a1= FACE 11 snow WASH 1'1 c1z.11e.11 11.1 9 51.1 511. 131:: LOTION E0: 111101111 111.510

12 CHAMOMILE rA1::1AL DLEANSER -3 1.2.1 191111111 51 501 114.00 ACNE SPOT TREATMENT .'53az1 10 ml 12.50
CONDITIONING MAKE-LIP REILIDVER 13 1:2 1 111111111 5] 511 AHA LILARIF IER 112% G!)Ic0|11‘.I 1 T 01. 150 ml
LAVENDER CREMW C|-ERNSER 5 1&1 I 130 W14 9 511 BOTANICAL OIL 1\B50REIEF1T 1021.30 m1

I PAPAYA 1111111 FACE 2. Bow 1=n1.1s1-1 111.: 12411 1111 151311 CLAFIIFYING 111o1§TuR1zER 1 '1 oz 150 1111 NEWI
12 5:AL.IC‘r1_IC FACE -51 BODY WASH 6 0: 1180 rm 5] 50 114.00 UVERNIGHT S-PTJT TREATMENT ' 021' 'JL'Ir1-1| NETTIII

EXFO LIATE

IGLYCDLIC I:1I‘:L1'I1:I"T-:1 GIycuI1r;T 1 7021 510 m1 15.00!

 
PUMPKIN CLARIFYING MASK T 1"1:1z 1'50 ml 12‘ 50

 

 

 

 

 

 

 

 

_GLYCOL|C GEL PADS 50 COUNT’ ‘I5 011

MICRO-BUFF CREME 102.130 ml __ 17 511
TONE REDNESBIROSACEA

DUAL ACTION TONER 6 :12 111.110 ml I 11110 ANTITJKIDANI SDDTHING MASK 1111115111 ml 12 511

IDUAL ACTION TONER PADS 5113 COUNT 15 nn SODTHING 514.1111 RELIEF GEL 11 oz 1 130 1111 11 an

SERUMS VITAMIN 1< CREME 1 11; 130 1111 I 1; 59
LIPID DROPS 5 oz 115 1111 15 511 VITAMIN K CREME 1 1‘ oz 150 1111 211 11111

_ __1_2 |_.IFjD DROPS 1 1:1; 1.1111111 _ 25.1.10 300.00_ _ EVEN SKIN TONE _
B RETTNOL DROPS 1'1 :11 I 15 ml 25.110 150.00 6 A1—1A_ lI._j_Fj_I_|\_J_E_I=1§_QE_L_D‘rIoN 1 11.1 1 30 11-11 __ 21 1311 125.00

VITA SCIOTHE 5 oz.115n11 HEW! 1s.n:1 AHAMARINE FADE LOT!DN 1.1’ oz. 1 51:1 1111 32 511

12 VITA SDOTHE 1oz 1J1Im1 NEW! 2151) 330.00 GLYCOLIC FADE CREME 111:. I :10 ml 9.50

3 WRLLAX 5171.: 1151111 1'1‘ E10 §2.50 GL11c9I_.Ig_F_111DE L_:5§I_.TE 111-11 15111111 _ 111111 J
v\1"RI-L.-‘~11 11-12 1 313 ml SI’! 00 HYDRATE

ANTI-AGING ENRICHED MOISTURE CREME I I oz 1 50 ml 15 LIU__
AHA MARINE MOISTURE CREME 1 1' ca T.'1-11111! NUTRTENT 11,11,115: 1 T 9; 150 11-11 11 50

_ 12 I11IL1LTI-CDI.1I=LEx__NIGIgIT C_.BEME___I '1 11; 15nm1 300.094 C)IL—1'—REE MDISTURTZEFI 1 1'0: 15n1-11 15121012 NUTRA FILL 1 1 :1.-.151) 1111 new:

12 D2 LIFT M1ASI( 1.1 112.1 50 ml 15.00 100.00 PROTECT

'rIGHTEI1IIN£F1E_I1IEwAL_I1I.§1§Ig: 17 D2 1511 11-11 __ I2 50 12|EIAlLY REPLENESHING SPF-‘31IJ+ 21171110 n1I NEITTTI 111 011 216.00?
12 ULTRA BENEFITS 1 Ta: '51) ml NEW' 32 50 390.00 615AFE BRONZE SPFZE 1 7 02. 1510 m1 NEW‘ 1300 TB.00__

1 6 ULTRA FIRMING I1»I_.AR1~E I 1121 150ml :12 50 255.00 6130121? BLOCK SPF-T5 1311.1 1 191111111 NEW‘ 12 511 ?5.00!
ULTRA FIRMING NECK 11. CHEST 11 :1: 15111111 31: 5g REPLENISHING SUNELDCK SPF .15 11' 1:11 1511 1111 JAR 11 111} :
\_.11r,11. _ 5 my gREME 1 ;-02,1 53 m. 30.00 REPLENISHING SUNBLOCK 31:1: .11"-. 1 7 1.12 1511 1111 1:-1111.11: 1-,» 130

L l'|_'|'R- B PEPTIDE SPRAY 6 02.11311 rnl I 13.00 TINTED MOISTURIZER SPF15 1 F 1:: 1' 511 ml 15 00
EYE 8 LIP TRERTMENT5 BODY TREATMENT

12 ULTF-T11 FIRMING EYE 5 oz 115 ml 22 511 2290.00 AHA BDDY LOTION 13 02 11511 1111 14 1111
MARINE LIP PL LIMP 5 TIRTME 1 1:1: 1 3111111 20 no

31110011111113 EYE 11.11151: 5 111111. 1111 12-50

HY.-‘AI_LIRONIC EYE TREATMENT 1 :12 1 311 1111 15 013' 
THT5 ORDER INCLUDES fl] FREE TESTER DF EACH PRODUCT

S3500 Value Opening Order

Specially Priced

$2,500.00

OPPD023



Cosllledical Technologies, Inc. LABEL TYPE: mm
3961 sw -I‘I'TH AVE, DAVIE, FL 33314 PRIVATE ‘I1ME:
[W] 2T5-3&2? (954158?-B939 FAX [964] 5814344 COSMED BLACK BILL NEWCHARGE EXISTING

 

 

   

 

 

 

WWW COSMEDICALTECfl_[jQ;|,Q§Ig§ QQM SALES REP:
Client Name: FAX III EMAIL FOR ORDER coNI=IRMA11oN:

Customer #

Shig To: PHONE:00!

SI-IPPING : UPS GROUND: ups NEXT DAY:

Ordered By: cornlI1aI'I:ial__ ups 2-DAY ups 3-DAY
residential_ I=EOEx OTHER

"3 PIECE PER ITEM 8 S300 IIIIIIIIILIIII PER ORDER" PLEASE ADD AN ADDITIONAL I-2 BUSINESS DAYS FOR PROCESSING

 

  

 
 

 

 

EHMMIII mm MflflfllEH-MHIIIIIEQIIIIIIIIIIMfiflflfl
CLEANSE AcNE I OILT SKIN

5% BF ‘N358-B00‘-'WI*8H 6°=“B°m' CEO
CHAMOMILE FAOIAL cI.EANsER 5 oz. I 130 ml - 1250KIT-ACNE1 II
OONOHTONINO MAKE-up REMo\IER 6 Oz. I 1820 ml ACNE m 1 m
LAVENDER CREAIIIIY CLEANEER 6 oz. I180 rnl I<rr.AcNE2 Acne KIT 2 --
PAPAYA MINT FACE II. BODY POLISH 5 oz, I 1emI AHA CLARIFIER (12% eryaolicg 1.7 0:. I so rnl

SALICYLIC FACE & BODY wAsI-I 6 0:. I 150 ml BOTANICAL OIL ABSORBER 1uzIaornI @ .
EXFOLIATE CLARIFYING MOISTUFIIZER 1.? oz. I so an
GLYCOLIC GEL mam Glycolicj 1 7oz I50rnI OVERNIGHT SPOT TREATMENT 1 oz I 30 ml M
GLYCOLIC GEL PADS so COUNT @

 
CLE-BP51BD
OLE-FAW130
CLE-MARIBD
OLE-LAVISO 

 

 

 

 

 

 

ACNE-AHA50

ACNE-BOTAN3D
ACNE-CLARMOIST

CLE-PAPATABOZ
CLE-SAUBD

_n—l_l -A4.. 0|U|UI D00

 

  

  

 
 

§ §

EggEEEEEEEEACNEJJVERSPOT
ACl‘E-PLMIPKINEIO

EXF-DAC-I50
EXF-GLYPADS
EXF-MIB30

 

  
 

 

PUMPKIN CLARIFYINO MASK 1 I oz. Isoml

MICRO-BUFF CREIIIE Ioz. I aoml
TONE

TUNE-°°*LI°°
TONE-OUALPAOS DUAL ACTION TONER PADS 50 COUNT

38E55
REDNESSIROSAICEA
ANTIOXIDANT SOOTHING MASK 1.?OzI50I11|
SOOTHING SKIN RELIEF GEL 6 0:. I 150 ml

RE D-ANTIMASKSO

_._. 9'!” no- no RED-SOOTPI NG I 50

 sERu|II| REDARNIK30 ARNI-K CREME 1 0:. I auml NEW! 1 .50

ANT|—LIP1§ LIPID DROPS .5 oz I 1 sml M REn.wrAMINI<ao \IrrAMIN I< CREME 1 oz I 30rnI 1250.00RED-\IrrAMINK5o VITAMIN K CREME 1.? or. I §DI1'|I '3.’ANTI-LIP3O M 7'4 on QLIPID DROPS 1 oz. I3-UmlI-—
-—=27.50
I HYDRA?‘
I
I 1?-so
I

ANTI-IAGING PROTECT

  

 

 

I:-ROT.-IN-rensprao DAILY REPLENISHING sr-F3o+ 2oz I 60ml m
PROT-REPLOOSIJP REPLENISHING SUNBLOCK SPF W 1.? I12. I50 ITII PUMP 1950

in§-AC.AIHYD1B0 ACAI MOISTURIZING MIST 80:! I00!!! NEWI

AHA MARINE MOISTURE CREME 1.? oz. I'5[I11| 

{A-h-N3'°2}.‘ O8O
   

EYE-HYAL30 HYALURUNIC EYE TREATMENT 1oz. I3UI'I1|
EYE-SMOOTH SMOOTHING EYE MASK .5 02 I‘ 15ml

MUI.TI—COMPLE)C NIGHT CREME 1.? Oz. I 50ml PROT—TINTED5O 0.00
aomr TREATMENT

02I-‘FT I‘-“SK 1-? °=-*5°'"| -1150‘IE
SKIN PERFECTION KIT CHAMOMILE -
SKIN PERFECTION um SALICYLIC - ETE E LIP TREATMENTTIGHTENING RENEWAL MASK 1 ? O2. -'50n1I

TFLIKBSOML ULTRA BENEFITS 1.?'Oz. I'5DI'I'IIJ:3I5

8

HEEEEEEEEEEEEEEEEE
AN'|'|-UL'l‘R.A MARI ULTRA FIRMING MARINE 1.? 0:. I‘ 50ml EYE-ULTBEN1§ ULTRA BENEFITS EYE GEL .5 dz! 15ml NEW!

ANTI-IWECKSD ULTRA FIRMING NECK SI CHEST 1.7 02. I 5DrnI EYE-LLTRA15 ULTRA FIRMING EYE .5 oz! ‘I5I11| 
KIT-PO$‘l'PEEL
ANTI-VI'|'C5D
IKN'l1~CSPRAY1flO

v Don,ram._chan1m.mTe Facial. cl-sans“. 1_ 701 or SafbFa“ & Body “as” 1302. "" Sallcyllc Faces Eodfwash 402, Dual Adm Tom: 40: N-bl Cli|'|1'|e|' 1 702. mean ‘lea fimm 3mL Clanrymg Mouulaer 3mI
UI'b'aBenBI'II‘s .502, "Vita SoI:II‘he.5az. NutraFIII.5ozandUII‘raFfrIniI'rgEye3cc

POST PEEL OARE KIT

\II'rA - c DAY CREME 1 ‘Io: I 50ml
VITA - C PEPTIDE SPRAY 6 oz! 180ml

21:3 IF _. RI 0.N —.

99 0| 1::

EB“ ACN E-KITS
“‘ Salicylic Face 8. Body Wash Anz. Dual Adion Tuner Ice. C-Hy-colic Gal 1 'I'uz. Green Tea Serum 3m|_ clanfyung Mmslu-mar aml     

§IIIIIIIIIIIIII
5 .

0I]O1—COSMEDlCAL Order F0111‘! 2012 NEW PRICING

OPPCIO48



PROFESSIONAL PRODUCTS & MARKETING MATERIALS

PROFESSIONAL PRODUCT3 ‘NOTE SIZE

@ = ERE PROFvCLI'IRIFlER AHR CLIHRIFIER 4 OZ.I' 120 ml
PROF-ANTIDX
FR A|HYD@0
PROF-GRNTER
PADP-ARMIK

F-CLAIRMDIST
F-CHRIII$D
I=-MAR3eo
F-DAILY
F-TONERSOD
F-ENRICPHLB
F-BLY12D

PFIOF-.IFEEL9

  
§RQ353 3oEn3

 

illfill §”E
:'22§2E E

88IHHE

BEEEEaEEQEEEQEEQEQEEQEEEEEEEEBQB
CAI MOISTLIIIZING MIST 1202.‘ 380ml NEW}

TIOXIDANT GREEN TEA SERUM 2 02. I 6I'.‘Irn| NEW|
HNI-K CREME 15 02. I1 lb. NEW!
LARIFYING MOISTURIZER 1202.860 ml.
HAMOMILE FACIAL CLEANSER 12 oz. 136!) ml
ONDITIONING MAKE-UP REMOVER 12 oz. 1360 ml

3 (') )'

8888888888888388818EHEEHEEEEEEHEHEEHHHHEEEEEEHE
O

CTION TONER 12 oz. I360 ml

PROF-GFTD

LACTICZIJ

ifiliiiii
COSMED PRO-GTO PEEL 2 01. 1'60 ml
OOSMED PRO-L20 PEEL 4 oz. 1' 120 ml
LAVENDER CREAMY CLEANSER 12 oz. I 360 ml
LIPID DROPS 2 I12. I00 m1

MICRO-BIJFF CREME 4 oz. I 120 ml
I-IUTRA FILL 3 oz. I 130 ml
02 LIFT MASK 12 or. I 350 ml
OIL-FREE MOISTURIZER 12 oz. I 360 ni
PAPAYA MINT FACE & BODY POLISH 12 oz.I360rn|
PUMPKIN CLARIFYING MASK 16 oz. I1 lb.
REPLENISHING SUNBLOCK 16 oz. I I In.
SALICYLIC FACE 5. BODY WASH 12 oz. I 360 ml
EIOOTHING SKIN RELIEF GEL 12 oz. I 360 ml
TIGHTENING RENEWAL MASK 15 oz.I 1 lb.
TINTED MOISTURIZER 16 oz. I 1 lb.
ULTRA BENEFITS 16ozI 1 lb

LTRA FIRMING EYE 2 02. I60 ml
LTRA FIRMING MARINE 4 oz. .‘12{) ml

\IITA - c PEPTIDE SPRAY 1: oz. I 360 ml
VITAMIN K CREME 16 ozI 1 lb
\IITA SDOTHE 2 oz I60 ml

3‘F

ROFLIPID

333"§sIsI%§gag;£238 =sgegea
on-<12).-Z580"-<'5'SI:%"fi‘U130E

E

3%?-‘Q2 -I-0'1(0 “mg:s.3520_ §.%’1§§°'-§8'j:333$.33-3
5'

OILFREE
F-PAPAYASBO
F-PUMPKIN
F-REPLEINISHI

PROF-SIVIIJGD
-SOOTHING

3igIIIIIIIIIIIIIIIIIIIIII
3''

ROF-LLTRABEN

§5§%§'§§E.QF3%éfiggs C
SPRAYSGD

F~\I'I‘lPIK
OTHE

IIIIIIIIIIII
8E5555%

ACCESSORIES
OESSORIES

ISPOSABLE TOWELS 50 PK.
ISPUSABLE HEADBANDS 43 PK.

LAST1C BAGS (WHITE) 50 PK.
0130 LAMINATED WHITE BAGS 20 PK.

TOTAL

FRCI(-HEMIG1
PAOK-BAGOO4
PACK-BAGODS

N

E3

MARKETING MATERIALS

EHI|lRKE11NG IIIATERIALS
-REGIMEN POSTER (1a><24 in.)

EASEL—nC.AIH1"D ACAI MOISTURIZING MIST EASEL
GR ENTEA ANTIOXIDANT GREEN TEA SERUM EASEL

ANTLACNE BROCHURE
NEWSLE'|'|'ER - NUTRA FILL
NEWSLETFER - RETINOL DROPS

  
  
 

 
 FFI~E\I\Is-NUTRAFILI.

NE\I\ISLE'|'|'ERRE|'

  

  
 

 

 

—
WMHWRINE
-CLARIFYING MOISTURIZER
-DAILY REPLENISHING SPF 30+
-DUAL ACTION roman
Z
°*R°“Y*wR°"-=
Z
I
Z
1
-
I
I
I
I
I
I
I
I
MRMLTRAETE
I
2
WRH-AX  

0001-COSMED1CI"-\L Order Form 2012 NEW PRICING
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SAMPLES

OMPLIHIENTARY SAMPLES

LICYLIC PAGE 3: BODY WASH LE-SALSAMP
HAMOMILE FACIAL CLEANSER LE-CHAMSAMP
UAL ACTION TONER ONE—DUALSAMP
IPID DROPS Tl-LIPIDSAMP
ITA SOOTHE NTI-VITASOSAMP

—
E
E
E
E
— LTRA BENEFITS
E
E
-
E
j

 

    
‘£

None - only Partners receive complimentary samples;
Platinum - 5 samples per $100 ordered
Gold — 3 samples per $100 ordered
Silver - 2 samples per $100 ordered

0

E);-It'J('J§;|3 '5;at
-4EU5

LTRA FIRMING MARINE
AHA MARINE MOISTURE CREME

MULTI-COMPLEX NIGHT CREME
ULTRA FIRMING EYE
DAILY REPLENISHING SPF 30+

3NTI-U LTRAMARIN
Tl-A HAMM SAMP

NTI-MULTISAMP
E— ULT RASAMP
OT-TN TEDSAM  

 

 

Eb

 

_REPLENISHING SUNBLOCK SPF36 PROT«REF'LCOSAMP
—CLARIFYING MDISTURIZER ACNE-CMOISTSAMP
-NUTRA FILL ANTI-NUTRAPSAMP  

  

TOTAL
jjfim21.50 film
jjE!-39jmi
jj EIEEZIE
jj PACK-AHAMMSAM20 PACK-AHAMMSAMEO 1m
jjfimEEEZEE
jj 17.00Efimjml
jj11-301101
-E—Ei1&3
jj-3-anPACK-cLAIRM0I50 21.50 11%}
jjl-E jm
jfimflKm

__DUAL ACTION roman PACK-DUAL20 EPACK-DUAL50 21.50 -gm]
jjfii-E Km
jjIm1m1
jjHYALURONIC EYE mmjm
jjE!-Erm
jjLIPID DROPS PACK-LIPI050 31.00 IE9
jj Km
jj 1&0
jjNUTRA FILL umZ110
jjll-EEIEEZIE
jj IE 21 .50 Km
jjfimflfiijmm
jj 1m
jjmmPACK-REPLE~50 BEE1m
jj EHEZEEI
jjIE1Ell-Ejmtfl
jSOOTHING SKIN RELIEF GEL mmHEB
jiflfljm
j PACK-ULTRAB20 PACK-ULTRAB50 IEE1000
jjm
j1&2]
j PACK-ULTRAEYE20 PACK-ULTRAEYES0 31-00 XE]
jamZEE
j 1m
j 21%]
j EHEEZIEEJ
jVITA 0 DAY CR ME Eflfljm
jjflfl
jPACK-VITAMINK20 El-E21-50 Z101
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NEW’! —P'm—GPoel3S

I

Home I Products ‘I Private Label I Education I About I Contact I Seardi: Keywordsrs( H\mnr.II $'.IN(

Home > Peels : NEW! - Pnrfi Peel 35 Welcome to CosM.ed"ical Technologies!

NEW! - Pro-G Peel 35 °"'°'"°"=
800-275-DOCS (3627)
or Click here to email

Description! Benefits How to Use Ingredients Education

CosM.ed Pro-G Peels are the treatment of choice for mild to moderate:

- Hype-rpigmentation
I Acne

.I=$:;‘II? - Photoaging

I The peels are done in a series of 4 to 6 peels (but if the condition is very. longstanding the patientfclient may require the series go up to 8 initial

high. ' peels)

-ti.” Pro-G 35: Before and After 6 Peels performed 2 weeks apart (12 weeks
total)

._|:::in I::uI' |'||:« "" _ I '2 . ' _ '-': Enter your ernailaddress l I‘

Customorsonrico — Privacy Policy — Contact Us

 
© 1993-2011 Cosmodical Tochnolgfi , Inc. All Rightsmowed

mjJ m_m!mmm é1mmm_¢1M11321:2012 3:55:57 PM]



NEW'!—Pm—GPeelT0

I

Home I Products ‘I Private Label I Education I About I Contact I Search: Keywords @TI( H\0lot‘.IIS'.IN(

Home > Peels : NEW! - Pnrfi Peel Tl] Welcome to CosM.edical Technologies!

 

NEW! - Pro-G Peel 70 °"'°'"°°"=
B00-275 -DOCS (3 627}
or Click here to email

Description! Benefits I-low to Use Ingredients Education

CosM.ed Pro-G Peels are the treatment of choice for mild to moderate:

- Hype-rpigmentation

an-unuunw ' Ame
"“"""""“’ - Photoaging

- The peels are done in a series of 4 to 6 peels {but if the condition is verylongstanding the patientfclient may require the series go up to 8 initial

“H.” peels).11%“
IB—Ji

Pro-G 3'0: Before and After 6 Peels, performed one week apart [6 weeks
total)

  
Available in:
202

Join our newsletter to receive e><c:lusi‘.re offers: Ema; your eman address l 0|‘

Customer Service — Privacy Policy — Contact Us

 
© 1993-2011 Cosmedical Technnlgfi , Inc. All Rights%9nr9d

MmJf m_amfmdm_pm l&plmhd_H=l05[1l:'2 H2012 3:562] PM]



N'EW'!—R|:TuvI:Bu:l

I

Home I Products ‘I Private Label I Education I About I Contact I Search: Keywords @Tl( H\Ol{’IF.IIS'.IN(

Home > Peels : NEW! - ReJuvePeel Welcome to CDsM.ed"{cal Technologies!

NEW! - ReJuvePeel °'‘''*' "W"
B00-275-DOCS (3627)
or Click here to email

Description! Benefits I-low to Use Ingredients Education

Our NEW CosMed ReJuvePeel combines the proven benefits of a modified
Jes5ner'5 Peel with the safety profile of peptides to enhance the anti—aging
effectiveness of the peel procedure.
Watch Loretta Ciraldo about the ReJuvePeel on NBC 6: 
Dr. Loretta Ciraldo on NBC 6 from Cosmedvideos on Vimeo.

BEFORE 2 DAY3AFTEfi I WEEKAFTER

 
Before and 3 weeks after one CosM.ed ReJuvePeel:

  
Available in:
202

Join our newsletter to ruzaceixr-.3 -'_:.\:.c.lusi‘.ru3 offers: Enter your email address l 0" 
MmJf w_mmfmda_pm 5l&ploduct_id=l06[1l:'2l.I'2l]l2 3:5 ?:4() Phi]



N'EW'!—R|'.Tuw:'Pcel

Q 19934011c 1nc_A“R1-ghts Customer Service — Privacy Policy — Contact UsRnsorvod
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Home > Peels : New! Pro-L Peel 20 Welcome to CosM.ed"ical Techmlogies!

New! Pro-L Peel 20 °"'°'"°"=
800-275-DOCS (3627)
or Click here to email

Description! Benefits How to Use Ingredients Education

Our NEW Cosmedical Pro-L peel is a gentle, hydrating solution fomiulated
for all skin types including ethnic and extremely sensitive skins. This safe

an and predictable lactic acid peel will strengthen and brighten the skin while
FIN III!

'°""‘ helping to treat sun damage or hyperpigrnentation, dehydrated skin, fiie

M.‘ lines, acne and rosacea.-u-ulna:

Jiikh
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Home > Peels : Past Peel Kit Welcome to CosM.ed"ical Techmlogies!

Post Peel Kit °"'°'"°"=
800-275-DOCS (3627)
or Click here to email

Description! Benefits How to Use Ingredients Education

Soothe and protect your Patient's skin after our new peptide-infused

E _ peels and ensure that they properly care for their skin at home with ournew Post Peel Kit!

‘ This kit includes all TSA-Approved sizes:

c-«Fwd I Chaimmile Facial Cleanser 1.? oz
m-‘"-‘sin .3f.__. , M . Soothing Skin Relief Gel 4 02

E’: . Vita c Peptide Spray 4 02
I Vita Soothe .5 02III!

N ' I‘ -' . Daily Replenishing SPF 30+ 1 oz

._lII:l|"i :::ur rue tte" to n:JffL:="s: Enter your email address I 0"‘

Customersenrice — Privacy Policy — Contact Us
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Experience the Benefits of...

, £159 
Discover what this innozzatiue, gentle,

super effective peel can do for you.

..;’m'.n We group rJ__/"highly satisfied peopfe

u.:h.n are xseemg beautiful improvement with minimal downtime:

“Friends ask me if this

is how I looked 15 years ago” —YW

“I LOVE my new skin, and

ReJuvePeel was so painless and

reseasonably priced” -«DC
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Single-Level Bill of Materials Report
Without Phantom Blow Through

Coslvledical Technologies. Inc. (CMT) 
Bill Number Revision Type Unit oi Measure Description 
KI‘I'-PREIPOSTLAS 000 (CURRENT) KIT EA PFIEIPOST LASER KIT

Lest Usec|:9i'Z'20‘IO Print Components: Yes Max Lot Size; 0

Quantity Unit of Scrap

Component Item Code Revision Type Per Bill Measure Percent Description Find StepNumber Number

CLE-FAW12U ' STD 1.000 EACH 0.000 % CHAMOMJLE FACML CLEANSER 120M
ANTI-L|P3D " STD 1.000 EA 0.000 % LIPID DROPS 30ML
FFIDT-REPLCOSDP ‘ STD 1.000 EACH 0.000 % REPLENISHING SUNBLOCK SPF 50ML WfC.0lL
BAG-001 1.000 EA 0000 ‘Ha ACNE KIT BAG - TALL
EXF-DAIG30 ' STD 1 .MO EACH 0.000 95 GLYCOLIC GEL JOML
j.j. 

Dj. 

RunDatie: 10J'3i'2012 5:22.'08PM P3991 4
BfMDate: 10J'3t2012 UserLooon: \I'Da|I'nleI'|

OPP0136



 

Post Peel Kit Page 1 of l

0
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Post Peel Kit °"""’ "““"
800-275-DOCS 35271
0' §lFsJl.h91§.ra..:.I:I_nLl

I Ii‘!-I.:scn.|>.n:uU|&-:nv:!iu ll Hnwtn Use Inga.-climlts Education
soothe and protect yuur Patient‘; skin arm.-r our new peptide-Infused
poets and Iflltlfl that they pr-overly care fat thelr skin at home with our
l1IM| 90st Pavel Kit!

This kit 1nc1ud-is all 1'5!-Approved sizes:
a Ehamomle Facial ClIEfl.I'|!QI' 2 .7 oz

Soothing Skm Rolwf Gal -1 oz
Vita E Peptide some 4 or
via Soothe .5 uz

Dally lleplanismng ‘SPF 30+ 1 oz
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10/2/2012

Fitz type 2 diagnosetl with
Me|.3srna...uiirespon:.iue
to 5 months of TriLurna

Also complains of
"clogged poies"

Z.o3Me-i'_li.;=3i

- iI'¥[‘lJLl:iT.db[IE! Peel triaL will allow you to provide
a range of peel experiences to your client.
depending on their past history of peels or
lasers.

- A "hlr«ni1r\rl" ['lPP| rh at rniir'inr_~lii will he topped
orl with either Retin—£i liquid peel solution
{medical offices} or Coslvledical Retinal Drops.

'". OSN|G'C‘l|-C-3|

||1'.r‘1ll

Laser; work ti»; targeting a b[JEEifiC"ChlI'Jil'1C‘lDl1£.If|;"'
CE}l,?Erbiun11:1i_L_;et'_. water so we cause a coritrollatl
hum of the ~.'l~:in

\r'-heaiii.iAri:J,ori larget liernoiglohin in the blood
So, Ihe laser anti light Ireatrnents are targeted
Ere-31rnei'-1:". that ale 5|IJ'-lfllrlll For cei1ain"targeL;."lie
broken \i’L‘SSE‘|3.Wl'|r1k|t_'5,f|DF|'k spots]

V5. Peela piotlucii ie3S~UI5CrIn1-natiiig d['?SlILJlI'[|OIl
where yroLi'i.i'eapp|iEL1tl1e peeling agent YIJLI are the
aitist who creates. the final result with a _:tro'ii'e or the
tirusli

'..i:::Nl-Edi; _'.il

12
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".3-:::3i\«1-;i‘dir.' Ul

R1.-.hI\t'I'Pi'I \li_j1|nI;|l)l1' i’(-cl

  - YDU adjust the peel by varying peel endpoint
depending on patient history, desire and
expectations.

 
 
 

- Endpoint is Frost Level { L. E or 3].

- Depending on Frost Level, repeat peel everyl
to 3 months.  

- Level 1 Frosting: splotchy frosting and/or
erytherna

- Level 2 Frosting: diffuse feathered
frosting with ervtherna

- Level 3 Frosting. opaque white frosting,
ervthema Can't be seenfbe-sLperforn1etl
In phvsiclan environment] 

10/2/2012

OPPO119
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NEW! - Pro-G Peel 35 Page 1 of 1

U

M i C Home Products Private Label Education About Contact Search: KGVWW9 E0m'.iI9snm¢,atus°f M

Home, Peels > NEW! - Pro-G Peel 35 Welcome toCOS\\EUil.‘d| Ted'Irio$og,I'es!

NEW! - Pro-G Peel 35 °'‘‘‘‘' "°""‘

 
 

800-275-DOCS (3627)
or Qiuvgmmmm

How to Use Ingredienls Education
Coshted Pro-G Peels are the treatment of choice for mild to moderate:

u Hyperpigmentation
I Acne-

I Photoaging

The peels are done in a series of 4 to 6 peels (but if the condition is very
longstanding the patient! client may require the series go up to 8 initial
peels)

., __ Pro-G 35: Before and After 6 Peels performed 2 weeks apart (1 2 weeks
.. 1... total)

=}>%>'$"s.«_§§"

Join our newsletter to receive exclusive offers: Enler your email address oh

o1993_2o," _"E A" RUM Customer Service - Privacy Policy - Contact UsReserved
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FOR OFFICE USE ONLY
NOT FOR RESALE

Cosllled

Pro-L Peel 20 

For Facial Peels

Professional Use Only
AIFLOZ I120“.

FOR OFFICE USE ONLY
NOT FOR RESALE

Cosllled

Pro-G Peel 35 
For Facial Peels

Professional Use Only

ZFLOZIGOML

FOR OFFICE USE ONLY
NOT FOR RESALE

CosNled

Pro-G Peel 70 
For Facial Peels

Professional Use Only

 

FOR EXTERNAL USE ONLY

KEEP OUT OF REACH OF
CHILDREN.

Keep away from eyes. If any
"»°"'t3Cl5 the Eve. rinse with cool
water immediately.

This new eeplide enriched lactic acid
peel provides rapid exfoliation and is
safe for all skin types including
sensitive. ON and rosaoea.

Ingredients: Water. Lactic Acid,
Hvtlroxyelhyloellulose. Propylene
Glycol. Hamarnelis Vlrginiana (Witch
Hazel) Extract. C0DPerTripepticle-1.

I Fociunuaa
mnmd rocnuuogios. um.Dannie, Fl. 33314Made in I.I.5.A.

FOR EXTERNAL USE ONLY

KEEP OUT OF REACH OF
CHILDREN.

oKee1:i away from eyes.
all any contacts the eye. rinse with
cool water irnrriediatr-.»ly_
oProduct must be removed with
plenty of water within several minutes
after application.

ingredients: water. Giycolic Acid.
Carborrier. CilJ1‘c Acid. Copper
Tiivepfide-1.
Disodiurn EDTA. Phenoxyethanoi.

rcciin-nioutsmr.nruI:.lLu:mIEIOILSA

FOR EXTERNAL USE ONLY

KEE? OUT OF REACH OF CHILDREN.

oKeep away from eyes.
elfamlC0fl‘l3C1SII‘lE€yB.l‘Il1$ieinlltl1DDO1
water immediately.
oProduot must be removed with plenty of
water within several minutes after
application.

Inyeiiants: Sly-colic Acid-. Water, Sodium
Hydrmizida. Copper Tripeptlde-1.
Polyvlnytpyrrolidone, PalyqI.Iatemurn-10.
Potassium Hiitioxid. Xanrlhan Gum. Disodium
ElJTA.h'nidarr_ollolr1yI Urea

oisuimi-I Mn :_'”N ' he2 FL ozi so in. 'li‘:‘..‘i..imt

FDR EJKTERNJIL USE ONLY ' '” ' ' "' ‘ Ingredients: Salicylic Acid,SD Alcohol 40-13. L t"
KEEP our or neitcii or . COSMOU _ Ac-,.,_ mwmmr ”'

cumnaeu RQJuvepegfl Foenicuium Vulgate min.I _ Var. Dulles DC, cooper
If any contacts the eye. ' Tripeptide-1

inineciately rinse thomuglllywith cool water.
For Facial Peels

Professional Use only
Ilislrrhnnad woos Fal iunusafagnn. be

2FLl11l60ML
...

OPP0138
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Mark} U.S. Re. No. Goods - Class 3 Goods - Class 5 Goods - Class 9 Goods - Class 10

REAURA

U.S. Reg. No. 4.159.624

SKIN PHYSICS

U.S. Reg. No. 3.741.770

DR. MACRENE

U.S. Reg. No. 3,920.318

WP WALLACE OF

BEVERLY HILLS

U.S. Reg. No. 3.988.598

GALDERNIA

COIVIIVJJTTE-D TO THE

FUTURE OF

DERNIATOLOGY and
DESIGN

U.S. Reg. No. 3,532.964

PMAGINE

U.S. Reg. No. 3,740. 151

Various skin care

products including skin
lotions. skin creams, skin

masks, cosmetics for the

treatment of skin. non-
medicated creams.

cosmetic preparations for

skin rejuvenation. anti-

aging cream

Various cosmetic

preparations, including
cosmetic creams. lotions,

balms. gels. inoisturizers,

anti-aging creams
Various skin ca1'e

preparations. including

anti-aging creams anti-
wrinkle creams: cosmetic

p1'epa1'ations for skin

renewal: chemical peels
for skin: non medicated

skin care preparations.

namely creams, lotions.

gels, tone1's__ cleaners and
u els

Various skincare

products, including

beauty creams. beauty

masks. beauty lotions,
skin conditioners,

wrinkle removing skin
care preparations
Various skincare

p1'oducts, including non-
medicated skin creams.

skin moisturizers. skin

gels, skin lotions

Various cosmetic

products, including

cosmetic preparations for

skin care; anti-aging
creams: anti-wrinkle

creams: creams for
cellulite reduction

Various medicated

skin lotions and

creams. including
medicated creams for

treating

dennatological

conditions. gels.
creams and solutions

for de1matolog:ical use

Various medicated

skin care preparations.

including creams.

lotions, gels. toners.

cleaners and peels,

pharmaceutical

preparations for skin
care.

Various

pharmaceutical

products. including a
full line of

phannaceutical

products used in
connection with facial

and body aesthetic

and surgeljr.

dermatological

pharmaceutical

preparations for the

skin. the scalp and
hair

Various lasers.
not for medical

IJUIPOSCS

Lasers for medical and

cosmetic treatment of the

face and the skiJ1: skin

rejuvenating apparatus,

namely, portable laser

systems. consisting of a
handheld laser for use in

cosmetic. medical and

dermatological treatment of
the face and the skin

Various laser instruments

for medical use: lasers for

beauty therapy; lasers for

cosmetic ptuposes: lasers
for skin treatment

Lasers for the cosmetic

treatment of the face and

skin.

Lasers for the cosmetic

treatment of the face and

skin

Lasers for medical usage

Various laser products for

cleansing the skin; skin
care. skin renewal for

treating tattoo; for treating

cellulite; for treating

adipose tissue
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REAURA

Reg_ No, 4,159,624 KONINKLIJKE PHILIPS ELECTRONICS NV. (NETHERLANDS A PUBLIC LIMITED
_ LIABILITY COMPANY)

Reg1stered June 19, 2012 GROENEWOUDSEWEG 1
NL-5621 BA EINDHOVEN, NETHERLANDS

Int. CIs.: 3, S, 10 and 44
FOR: SKIN LOTIONS; SKIN SOAPS; SKIN MOISTURIZING AGENTS, NAMELY, SKIN
MOISTURIZING CREAM, SKIN MOISTURIZING GEL, FACIAL MOISTURIZER WITH SPF;

TRADEMARK SKIN MASKS; SKIN CONDITIONERS; SKIN CREAMS; SKIN CLEANSERS; COSMETICS
FORTI-IETREATMENT OF SKIN; COSMETIC CREAMS FOR SKIN CARE; NON-MEDICATED

SERVICE MARK SKINLOIIONS; NON-MEDICATED SKIN SERUMS; NON-MEDICATED CREAMS, NAMELY,
BEAUTY CREAMS, FACE CREAMS, EYE CREAM, CUTICLE CREAM; COSMETIC OILS

PRINCIPAL REGISTER FOR THE SKIN; COSMETIC PREPARATIONS FOR SKIN RBIUVENATION; NON-MEDIc-
ATED ANTI-AGING SKIN CARE PREPARATIONS, NAMELY, AGE SPOT REDUCING
CREAMS, AGE RETARDANT LOTION, ANTI-AGING CREAM, ANTI-AGING TONER, NON-
MEDICATED ANTI-AGING SERUM, ANTI-WRINKLE CREAM; NON-MEDICATED SKIN
BALMS, IN CLASS 3 (US. CLS_ 1,4, 6, 50,51 AND 52).

FOR: MEDICATED SKIN LOTIONS; MEDICATED CREAMS, NAMELY, ANTIBIOTIC
CREAMS, ANTI-FUNGAL CREA M, MEDICINAL CREAMS FOR SKIN CARE; PHARMACO-
LOGICAL PRODUCTS FOR SKIN CARE, NAMELY, MEDICATED CREA MS FORTREATING
DERMATOLOGICAL CONDITIONS, MEDICINAL CREAMS FOR SKIN CARE, PHARMA-
CEUTICAL SKIN LOTIONS, PHARMACEUTICAL PREPARATIONS FOR TREATING SKIN
DISORDERS; MEDICATED SKIN SERUMS; SKINCARE PRODUCTS FOR MEDICAL USE,
NAMIELY, MEDICATED SKIN CARE PREPARATIONS, MEDICATED CREAMS FOR
TREATING DERMATOLOGICAL CONDITIONS, MEDICINAL CREAMS FOR SKIN CARE,
PHARMACEUTICAL SKIN LOTIONS, PHARMACEUTICAL PREPARATIONS FOR SKIN
CARE; ANTIBACTERIAL ALCOHOL SKIN SANITIZER GEL, ANTIBACTERIAL ALCOHOL
FOR MEDICINAL PURPOSES; MEDICATED SKIN CLEANSING GEL; PHARMACEUTICAL
PREPARATIONS FOR TREATING SKIN DISORDERS; GELS, CREA MS AND SOLUTIONS
FOR DERMATOLOGICAL USE, IN CLASS 5 (US. CLS_ 6, IS, 44, 46, 51 AND 52).

FOR: LASERS FOR MEDICAL AND COSMETIC TREATMENT OF THE FACE AND THE

SKIN; SKIN REJUVENATING APPA RATUS, NAMELY, PORTABLE LASER SYSTEMS,
CONSISTING OF A HANDHELD LASER FOR USE IN COSMETIC, MEDICAL-AND DERMA-
TOLOGICAL TREATMENT OF THE FACE AND THE SKIN, IN CLASS 10 (US. CLS. 26, 39
AND 44).
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Reg. No. 4,1 FOR: CONSULTANCY SERVICES RELATED TO SKIN CARE, NAMELY, MEDICAL SKINCARE SERVICES, BEAUTY CONSULTATION SERVICES IN THE SELECTION AND USE
OF SKIN CARE COSMETICS AND SKIN CARE CREAMS, IN CLASS 44 (U.S. CLS. 100 AND
101).

THE MARK OONSISTS OF STANDARD CHARACTERS WITHOUT CLAIM TO ANY PAR-

TICULAR FONT, STYLE, SIZE, OR COLOR.

PRIORITY DATE OF ll-12-2010 IS CLAIMED.

OWNER OF INTERNATIONAL REGISTRATION 1079043 DATED 5-10-20] 1, EXPIRES 5-10-
2021.

THE WORDING "REAURA" HAS NO MEANING IN A FOREIGN LANGUAGE.

SER_ NO. 79-098,002, FILED 5- 1 0-201 1.

MICHAEL TANNEIL EXAMINING ATTORNEY

Page: 2 I RN # 4,159,624



Trademark Electronic Search System (TESS) Page 1 ot‘2

 
Trademarks > Trademark Electronic Search System (TESS)

TESS was iast updated on Tue Nov 20 05:02.4? EST 20‘i2

M

L090“ Please logout when you are done to release system resources allocated for you.

Record 1 out of 1

( Use the "Back" button of the Internet Browser to
return to TESS)

REAU RA
Word Mark REAURA

Translations The wording "REAURA" has no meaning in a foreign language.

Goods and IC 003. US O01 O04 006 050 051 052. G 8. 8: Skin lotions; skin soaps, skin moisturizing agents,
Services namely. skin moisturizing cream, Skin moisturizing gel, Facial moisturizer with SPF: skin masks; skin

conditioners; skin creams; skin cleansers; cosmetics for the treatment of skin; Cosmetic creams for

skin care: non-medicated skin lotions; non-medicated skin serums; non-medicated creams, namely,
Beauty creams, Face creams. eye cream. cuticle cream: cosmetic oils for the skin; cosmetic

preparations for skin rejuvenation; non-medicated anti-aging skin care preparations. namely. Age
spot reducing creams, Age retardant lotion, Anti-aging cream, anti-aging toner. Non-medicated anti-
aging serum, anti-wrinkle cream; non-medicated skin balms

IC 005. US O06 O18 044 046 057 052. G & S: Medicated skin lotions; medicated creams, namely,
Antibiotic creams, anti-fungal cream, Medicinal creams for skin care; pharmacological products for
skin care, namely. Medicated creams for treating dermatological conditions, Medicinal creams for
skin care. Pharmaceutical skin lotions, Pharmaceutical preparations for treating skin disorders:
medicated skin serums; skincare products for medical use, namely, Medicated skin care

preparations, Medicated creams for treating dermatological conditions, Medicinal creams for skin
care, Pharmaceutical skin lotions, Pharmaceutical preparations for skin care; Antibacterial alcohol
skin sanitizer gel, Antibacterial alcohol for medicinal purposes; medicated skin cleansing gel:
pharmaceutical preparations for treating skin disorders: gels. creams and solutions for dermatological
use

IC 010. US O26 O39 044. G 8. S: Lasers for medical and cosmetic treatment of the face and the skin;

skin rejuvenating apparatus, namely. portable laser systems. consisting of a handheld laser for use in
cosmetic, medical and dermatological treatment of the face and the skin

IC 04-4. US 100 101. G & S: Consultancy services related to skin care, namely, Medical skin care
services, Beauty consultation services in the selection and use of skin care cosmetics and skin care
creams

l1ttp:h’tess2.uspto. govfbinfshowfield?f=doc&sta1c=40US :teuz9q.2. 1 1 li2(J/2012



Trademark Electronic Search System (TESS) Page 2 of2

Standard
Characters
Claimed

°""""""9 (4) STANDARD CHARACTER MARK
Serial Number 79098002

Filing Date May 10, 2011
Current Basis 66A

Original Filing
Basis BSA
Published for .

opposition April 3. 2012
Registration
Number 4159624
International

Registration ‘I 079043
Number

Registration
Date June 19, 2012

Owner (REG|STRANT} Koninkiijke Philips Electronics N.V. A PUBLIC LIMITED LIABILITY COMPANY
NETHERLANDS Groenewoudseweg 1 NL-5621 BA Eindhoveri NETHERLANDS

3::;'r‘§V '“ Sherry Womack Austin, Edward w. Goodman, Jack E. Haken. Michael E. Marion. Edward Blocker
Priority Date November 12. 2010

°°5°”"“°" °f Color is not claimed as a feature ofthe mark.Mark

Type of Mark TRADEMARK. SERVICE MARK

Register PRINCIPAL

Livelliiead

Indicator LIVE

I HOME J SiTE INDEX} SEARCH | EBUSINESS | HELP I PRIVACY POLICY

http1i’/tessl’..usplo.govfbinfshowfieid'?f=doi:&state=4005 :teuz9q.2.1 1 1i’20r’201 2



 

Philips - RéAura Laser skin rejuvenation SCSUUOIOO - Skin rejuvenation - Skincare - Personal care Page 1 of 3

Log In Rflglster your product United Kingdom ~ English
PI-IILIDS

gen”; 4.9.1 gimpllchy For consumers For professionals About Philips 5£3|‘El'| Q

Prgducts Shop support Experience Promotions Register your product

Personal care - Skincare . Skin rejuvenation . Lasierskln rejuvenation

RéAura Laser skin reiuvenation
Skincare flip rejuverlatlun

KSMD

Overview Specifications Reviews Accessories Support

  
{ft Br‘eak1;i‘.I'ui;g!= evil--'Lige::if} tecliriuloggv

'-I-ulrélo r-es.:il*<.

Philips Réhura laser skin rejuvenation is a breakthrough anti-

ageing programme giving you radiant skin ll’! 3 weeks. Based on

Frr3XEl® laser technofogy. it stimulates your skin's natural cell

renewal process, targeting Several signs of ageing.

a Rs” 7&7 vii’ User Reviews {5}
kit

vs’ .

. i '9 iie‘ -nil § - .Product ntroducilofi § §'. AI . I _‘,_ :7? ,' 7 ' _ ' ’ '
' -i- _ 1 gal? «-='‘’.; in“

en -a_:=' n<‘~r'itler.ser

Highlights “"° 3*’ "

Visible results, confirmed by dermato|ogists* Use Philips RéAura in three simple steps
Reduces fine lines — 81%*"‘ Step 1: Apply the laser performance gel

Evens skin tone -— 83%**"‘ Step 2'. Apply the laser skin rejuvenation device
Srnouthes skin texture — B6"-5‘i:"“““* Step 3: Appiv laser aftercare complex

MyRéAura online treatment guide for best Exclusive advice from our Philips skincare

results experts
Personalise your treatment plan Exduslve advice from the Philips skincare expert team
See what others have to say on the MyRéAura Community
Monitor your progress with your treatment diary on MyRé.Aura

Features

Reduces fine lines — 81%**

Philips RéAura stimulates the production of collagen to reduce Fine lines, (or example

http ://www.philips.co.uki’c!skincare/1'eauIa-sc5000_U0fprd/ 1 1/332012



 

Philips ‘— RéAura Laser skin rejuvenation SC5000/00 - Skin rejuvenation — Skincare - Personal care Page 2 of 3

around the eyes and mouth, and on the cheeks.“ Observed by dennatologiss in 31%

of users, after 12 weeks of home-use by 64 users. Results are based on analysis of

before and after pictures by independent dermatologists.  

Evens skin tone — 83%***

Philips RéAIJI'B BCHIEVES B iT'|0I’E eyen skin tone and visibly diminishes age SOUL; and
sun 5pot5.""“‘ Observed by dermatologists in 83% of users. after 12 weeks of home-

use by 64 users. Results are based on analysis of before and after pictures by
independent dEI'TI’lEltO|0QlS1'.S. 

Smoothes skin texture — 86%****

Philips Refiiura encourag cell renewal in the deeper layers or the skin for smoother

skin texture.“”“‘ Observed by dermatologists in 35% of users, after 12 weeks of

home-use by 64 users. Results are based on analysis of before and after pictures by

independent dennatologlsrs.  

Personalise your treatment plan

MyRéAura allows you to define your unique treatment goals we a skin assessment. You

can do this on www.phlllps.co.uk.!re-aura, or have this done in the shop where you can

buy Réfiiura. Our Philips skincare expert team is happy to help with your skin
assessment. Just give them a call.

 

Exclusive advice from the Philips See what others have to say on the

skincare expert team MyRéAura Community

Our skincare expert team has numerous years of beauty The MyRéAura Community is an exclusive place for you to
experlenoe to share and is available just for you. They can connect with other Réfiiura users. share your experiences and

help you to set up your personalised treatment plan, help see how others have experienced their treatment.
interpret your skincare results or address concerns related to

Rélkura. You can contact them via phone, email and

Mykéfiiura.

Step 1: Apply the laser performance

gel

http:f/www.philips.co.uk/e/skincare!reau1-a—scSO0U_00/prdf l 1389012
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Monitor your progress with your

treatment diary on MyRéAura

Your MyRéAi.|ra diary is a great way to monitor the progress of

your treatment plan and to track your results.

Step 2: Apply the laser skin

rejuvenation device

During Lreati-nent, thousands of microscopic laser beams pass

down into the epidermis and the dermis. This triggers a

natural process of cell renewal. Old and damaged skin cells
are replaced with new, fresh skin cells, containing more

collagen. Repeated treatments boost the collagen network.

making it denser. The result is a smoother siiin texture and
the reduction or line lines. At the same time, pigmented skin

cells are pushed out of the skin. This gives your skin a more
even tone.

The laser performance gel is a vital part of Priiiifié Nénura

laser skin rejuvenation. It provides optimal skin contact and

smooth gliding of die Philips Réfiiura laser skin rejuvenation

device. The gel is specially developed for Philips by the

makers of Fraxeiifi laser technology. without using gel. the
skin may be treated unevenly. Dermatologist-tested.

Hypoallergenic. Fragrance free. Non-comadogenlc {will not

clog pores).

Step 3: Apply laser aftercare

complex

The laser aftercare complex is a vital part of Philips Reilkura

laser skin rejuvenation. it hydrates the skin during the cell
renewal process, after using the Philips Réfiura laser skin

rejuvenation device. The aftercare complex contains calming

chamomile as well as St. John's Wait and edelweiss extracts,

which are known for their anti-inflammatory properties.
Formulated for Philips by the makers of Fraxel® laser

technology. Dermatoiogisbtested. Hypoallergenic. Fragrance

free. Non—cornei:logenic (will not clog pores).
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' After 12 weeks of home use by 64 users. Results are based on analysis or before and after pictures by Independent dermatologists.
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- Do you own this product? i ‘,

Buy this product
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RéAUl'E Laser aftercare complex
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Laser aftercare complex hydrates the skin during the cell

 
renewal process. after using the Philips Réhura device. It
contains calming chamomile as well as St. John's Wort and
B’|TiElwfilSS errtratrts, which are known for theur antidnflarnrriatory
DVODEHIBS.
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Highlights L“"—' 0 °

Hydrates during the cell renewal process Dermatologist-tested and fragrance free
Hydrates the skin during the cell renewal process Dermatologist-tested and fragrance free

Developed with the makers of Fraxel® Hypoallergenic and non-comedogenic
Developed with the makers of Frai:eI® laser technology Hypoallergenic and non—con1edogenlc (will not Clog pores)

Cares for your skin after a RéAura laser
treatment

With ingredients known to have anl:l—Inflarnmal:ory properties

Features

Hydrates the skin during the cell With ingredients known to have anti-

renewal process inflammatory properties

The laser aftercare complex 15 a vital part of Philips Fté-Aura The laser aftercare complex cares for your skin after treating

http:3’/www.phi1ips.co.ukfc/skjncarez’reaura-60-g-bottle-with-pump-sc5 l 01_00!prd/ l 1/SE20] 2
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laser skin rejuvenation. Your skin needs hydration after the with the Philips RéAura device. It contains calming chamomile

treatment and during the process of oell renewal that Is as well as Saint John's wort and edelwelss extracts. which are

triggered by the Philips Réikura device. use the laser aftercare known for their antl—Inf|ammatory properties.

complex immediately alter each treatment. Re-apply it within
one hour after the treatment and on the days in between laser

treatments to hydrate as needed.

Dermatologist-tested and fragrance

free

Hypoallergenic and non-comedogenic The formulation has been dermatologist-tested (n= 204) and

dOES HOE Cflntalfi f|’aQ|'3nCeS.

Test results show that the formulation is hypoallergenic and

that It Is non comedogenlc, meaning that it will not clog your
pores.

Developed with the makers of

Fraxel® laser technology

The laser aftercare complex has been specially formulated to

be used after treatment with the Philips Rénura device. It has
been developed with the makers of Fraxelm laser technology,

based on their expertise in lasered skin.

Receive our newsletter Registrar 3'". this moan“
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Réuflura Lazar sltln rejuuenartlnn R!-Aura Later performance gel Maura Laser aftercare complex

‘K-2. 9: 1;? ii? (6) 6|) 0 tube 60 q bottle with pump
scsonn £a£In.IJIJ' (U) ' {0}

scsiou £35.01!’ scam: £45.99‘

Visit our support section for a full
overview of ali our products
Go to support I
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SKIN PHYSICS

Reg, No, 3,741,770 THE BRAND FACTORY PTY LTD (AUSTRALLA CORPORATION)
Registered Jan, 25, 2010 LEVEL 2, 64 CLARENCE STREET

SYDNEY, NSW, AUSTRALIA 2000

Int. Cls.: 3, 9 and 10 FOR:COSMETICS; COSMETIC PREPARA'I'IONS;COSME'[IC CREAMS,LOT[ONS,BALMS,
GELS, MOISTURISERS, SOAPS AND POWDERS‘, NON-MEDICATED DERMATOLOGICAL
CREAMS; NON-MEDICAIEDACNE CREAMS‘,AN'II-AGING CREAMS‘, SKIN WHITENING

TRADEMARK CREAMS',NON-MEDICATED SKIN IRRITATION CREAM.S;NON-MEDICATED PROTECTIVE
PRINCIPAL REGISTER SKIN CREAMS; NON~I\/[EDICATED CONDITIONING SKIN CREAMS; SOOTHING SKIN

 
Q.,£J5TI,C-VIp,«s
Dimmer ufthe United Slalea Fauna and |‘ra-.leInaIIk Dfficv

CREAMS; NON-MEDICATED CREAMS FOR THE LIPS; DEPILATORY CREAMS; NON-
MEDICATED SKIN CARE PREPARATIONS; NON-MEDICATED SKIN CARE CREAMS,
OILS, LOTIONS, BALMS, GELS, SOAPS AND POWDERS; EXFOLIATE SKIN CREAMS-,
COSMETIC SPRAYS FOR USE ON THE BODY; ESSENTIAL OILS, PERFUMERY; DETER-
GENTS FOR THE SKIN; SOAPS; HAIR CARE PREPARATIONS; SHAMPOOS AND CONDI-
TIONERS FOR USE ON THE HAIR; NON-MEDICATED PREPARATIONS FOR THE CARE
OF THE TEETH; DENTIFRICES; INCLUDING INSTRUCTIONAL MATERIALS SOLD TO-
GETHER WITH TI-[EAFORESAID GOODS, IN CLASS 3 (US. CLS. 1, 4, 6, so, 51 AND 52).

FOR: LASERS, NOT FOR MEDICAL PURPOSES; LASER INSTRUMENTS OTHER THAN
FOR MEDICAL USE; LASER LIGHT TRANSMITTING INSTRUMENTS OTHER THAN FOR
MEDICAL USE; LASER LIGHTTREATMENT ENSTRUMENIS OTI-IERTHAN FOR MEDICAL
USE; LASERS CAPABLE OF PRODUCING PULSATING LASER BEAMS, OTHER THAN
FOR MEDICAL USE; LED AND HID LIGHT CONTROLS; LIGHTING CONTROL PANELS;
LIGHT EMITTING DIODES; PROTECTIVE CLOITI-IING; PROTECTIVE WORK GLOVES;
PROTECTIVE EYE WEAR; AND INSTRUCTIONAL MATERIALS SOLD TOGETHER AS A
UNIT WITH THE AFORESAID GOODS, IN CLASS 9 (U.S. CLS. 21, 23, 26, 36AND 38).

FOR: LIGHT EMITTING MEDICAL DEVICES, NAMELY, LAMPS AND LED DEVICES FOR
TREATMENT OF A VARIETY OF SKIN CONDITIONS; LASER INSTRUMENTS FOR MED-
ICAL USE; LASER LIGHT TRANSMITTING INSTRUMENTS FOR MEDICAL USE; LASER
LIGHT TREATMENT INSTRUIVIENTS FOR MEDICAL USE; LASERS CAPABLE OF PRODU-
CTNG PULSATING LASERBEAMS FORMEDICAL USE; LASERS FOR BEAUTYTHERAPY;
LASERS FOR COSMETIC PURPOSES; LASERS FOR SKIN TREATMENT; LASERS FOR
DENTAL PURPOSES; AND INSTRUCTIONAL MATERIALS SOLD TOGETHER AS A UNIT
WIII-I IHEAFORESAID GOODS, TN CLASS I0 (U.S. CLS. 26, 39AND 44].

THE MARK CONSISTS OF STANDARD CHARACTERS WITHOUT CLAIM TO ANY PAR-

TICULAR FONT, STYLE, SIZE, OR COLOR.

PRIORITY CLAIMED UNDER SEC. 44(D) ON AUSTRALIA APPLICATION NO. 1266673,
FILED I0-I0-2008, REG. NO. 1266673, DATED I0-I0-2008, EXPIRES I0-I0-2018.


