Trademark Trial and Appeal Board Electronic Filing System. http://estta.uspto.gov
ESTTA Tracking number: ESTTA400677

Filing date: 03/30/2011

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Notice of Opposition

Notice is hereby given that the following party opposes registration of the indicated application.

Opposer Information

Name Mirra-M

Granted to Date 03/30/2011

of previous

extension

Address Perevedenovsky per., 6 str.2

Moscow, 105082
RUSSIAN FEDERATION

Attorney Keith Barritt
information Fish & Richardson P.C.
P.O. Box 1022

Minneapolis, MN 55440-1022
UNITED STATES
tmdoctc@fr.com, barritt@fr.com, erickson@fr.com Phone:202-783-5070

Applicant Information

Application No 77881731 Publication date 11/30/2010
Opposition Filing 03/30/2011 Opposition 03/30/2011
Date Period Ends
Applicant The Kroger Co. of Michigan

40399 Grand River Avenue

Novi, M| 48375

UNITED STATES

Goods/Services Affected by Opposition

Class 003.
All goods and services in the class are opposed, namely: Pumice Stones for personal use; gel eye
masks

Class 008.

All goods and services in the class are opposed, namely: Manicure implements, namely, tools with
and without blades in the nature of nail files, nail clippers, cuticle pushers, tweezers, nail and cuticle
SCissors

Class 020.
All goods and services in the class are opposed, namely: Bath pillows

Class 021.

All goods and services in the class are opposed, namely: Bath products, namely, body sponges,
nylon mesh body cleansing puffs, terry cloth sponges, foam sponges, sponges for face and body,
brushes, facial buffing pads, gloves to cleanse and exfoliate the skin with and without scrubbing
pads, scrubbing brushes, body brush with scrubbing pad for hands and feet, bristle brushes; body
brushes for use in the bath; foot exfoliating brushes with pumice, foot and nail scrubber, namely, an
abrasive sponge for scrubbing the skin, soap containers, namely, pouches, back scratcher; nalil
brushes



http://estta.uspto.gov

Class 024.
All goods and services in the class are opposed, namely: Towels

Class 025.

All goods and services in the class are opposed, namely: Aloe socks, namely, terry cloth socks to be
used in conjunction with aloe lotion; moisture booties, namely, terry cloth socks to be used in
conjunction with lotion; moisture gloves, namely, terry cloth gloves to be used in conjunction with
lotion; sleep mask, shower caps

Grounds for Opposition

| Priority and likelihood of confusion | Trademark Act section 2(d)

Mark Cited by Opposer as Basis for Opposition

U.S. Application/ NONE Application Date NONE

Registration No.

Registration Date NONE

Word Mark MIRRA

Goods/Services cosmetics, dental products, hair care products, personal care
products, perfume, and related products

Attachments Notice-Of-Opposition.pdf ( 6 pages )(141903 bytes )
Exhibits-1-8.pdf ( 95 pages )(22743595 bytes )

Certificate of Service

The undersigned hereby certifies that a copy of this paper has been served upon all parties, at their address
record by First Class Mail on this date.

Signature /Keith Barritt/
Name Keith Barritt
Date 03/30/2011




Attorney Docket 26365-0002001

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of application Serial No. 77/881,731
For the mark MIRRA RETREATMENTS
Published in the Official Gazette on November 30, 2010

Mirra-M
Opposer

V.
The Kroger Co. of Michigan

Applicant

OPPOSITION NO.

NOTICE OF OPPOSITION

Mirra-M (“Opposer”), a Russian joint stock company with a business
address of Perevedenovsky per., 6 str. 2, Moscow, 105082, Russian Federation, believes that
it will be damaged by registration of the mark shown in the above-identified application, and

hereby opposes such application. The grounds for opposition are as follows:



1. Opposer was formed in 1996 and has become well known internationally as
the manufacturer of high quality cosmetics, dental, hair care, personal care, perfume, and

related products for personal and professional use (see Exhibit 1).

2. Opposer’s products are high quality, manufactured in compliance with the
requirements of the international management quality standards of ISO 9001:2000 (see page

one of Exhibit 2).

3. Opposer has received numerous awards, accolades, and press coverage for

its products (see Exhibit 2).

4. Opposer’s MIRRA trademark has become well-known in the industry in

numerous countries (see Exhibit 2).

5. Opposer owns an international trademark registration for MIRRA in

International Classes 3, 5, and 44 (see Exhibit 3).
6. Opposer’s MIRRA trademark is inherently distinctive.

7. . Opposer’s goods bearing the MIRRA trademark were first introduced in the
United States as early as 2003 and have been sold in U.S. commerce since that time (see

Exhibit 4).



8. Opposer’s goods bearing the MIRRA trademark have been shipped to

various states across the United States (see Exhibit 4).

9. Opposer’s goods bearing the MIRRA trademark are promoted for sale in
U.S. commerce via an Internet website, where a catalog of products is also available (see

Exhibit 5).

10. Opposer attended the Natural Products Expo West in Anaheim, California in

2004 and 2005, at which it displayed products bearing the MIRRA trademark (see

Exhibit 6).

11. Opposer attended the CosmoProf trade show in Las Vegas in 2008 (see
Exhibit 7).

12. Opposer’s products have received favorable press coverage in the United
States (see Exhibit 8).

13. Opposer has common law rights in MIRRA for various cosmetic and related

products based on its use of the mark in U.S. commerce and the continued association by the

relevant public in the United States of the mark with Opposer since at least as early as 2003.



14. On November 29, 2009 , Applicant filed an application based on an intent to
use the mark MIRRA RETREATMENTS on a wide range of personal care and related

products in Classes 3, 8, 20, 21,24, and 25 (Ser. No. 77/881,731).

15. Upon information and belief, Applicant’s earliest possible priority date in the

MIRRA RETREATMENTS mark is November 29, 2009.

16. Applicant’s application for MIRRA RETREATMENTS disclaims the

descriptive word RETREATMENTS.

17. The dominant feature of Applicant’s MIRRA RETREATMENTS mark is
MIRRA.
18. The MIRRA portion of Applicant’s MIRRA RETREATMENTS mark is

identical to the MIRRA mark previously used in U.S. commerce by Opposer.

19. The goods identified in Applicant’s MIRRA RETREATMENTS application
are similar and closely related to the goods sold in U.S. commerce by Opposer under the

MIRRA trademark.

20. Opposer has priority over Applicant with respect to the MIRRA tradermark
by virtue of its prior sales in U.S. commerce and the continued association by the relevant

public in the United States of the mark with Opposer.



21. Applicant’s mark depicted in the MIRRA RETREATMENTS application so

resembles Opposer’s previously adopted MIRRA trademark in sight, sound, meaning, and

overall commercial impression as to be likely, when used on or in connection with the

Applicant’s goods, to cause confusion, or to cause mistake, or to deceive under Section 2(d)

of the Lanham Act.

WHEREFORE, Opposer prays that this opposition be sustained and that

Applicant be denied registration of the mark depicted in the MIRRA RETREATMENTS

application.

March 30, 2011

40716863.doc

Respectfully submitted,

MIRRA-M

/ / j’/ - { ﬁ?ﬂfQﬁf’j‘wwmm

Keith A. Barritt, ESq.

Fish & Richardson , P.C.

P.O. Box 1022

Minneapolis, MN 55440-1022
phone: (202) 783-5070

fax: (202) 783-2331

Attorneys for Opposer




IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of application Serial No. 77/881,731
For the mark MIRRA RETREATMENTS
Published in the Official Gazette on November 30, 2010

Mirra-M
Opposer

V.
The Kroger Co. of Michigan

Applicant

OPPOSITION NO.

CERTIFICATE OF SERVICE

It is hereby certified that on March 30, 2011, a true copy of the foregoing
NOTICE OF OPPOSITION was sent via first class U.S. mail addressed to the following
| counsel of record for Applicant:

Richard L. Kirkpatrick

Pillsbury Winthrop Shaw Pittman LLP
P.O. Box 7880

San Francisco, CA 94120-7880

[t

Signature

40716863.doc
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Translation result for http://www.mirra.ru Page 1 of 1

Y&Hmm!m BABEL FISH Babel Fish Home - Help Transiation powered by SYSTRAN

vigie medios de comunicacién
compras  ordenadores

0wor>

On the company

MIRRA - this is Russian company, well known on the cosmetic market for straight sales since 1996. Company
produces innovation cosmetic for the domestic and professional withdrawal, [kosmetsevtiki] and effective health-
improvement means of different designation.

Special features and the advantage of company - high sclentific capacity, [innovatsionnost] and the use of Russian
military industrial developments with the production of cosmetic means. Innovation the technologies used made it
possible to complete present revolution in [kosmetologii]. With the creation of cosmetic MIRRA for the first time in
Russia it began to use hyperfine emulsions and [liposomalnye] gels. Minimal sizes, special composition and
previously programmed properties of the particles of the cosmetic products ensure deep penetration and address
delivery of bioactive substances into the cells of the skin. Today production MIRRA corresponds to all requirements of
contemporary [nanckosmetikil.

The use of natural raw material and balanced formulas makes it possible to obtain the products (cosmetic, balsam-~
healers, [biodobavki] to the food), whose effectiveness is confirmed both with the special tests in many clinical and
scientific centers and by the many-year experience of their application.

The achievements of company are noted by numerous diplomas, signs, rewards and medals. The work of company
on the guarantee of quality of output corresponds to international requirements and is confirmed by the certificate of
the correspondence of the international system for control by quality ISO 9001:2008.

Contact information:

Central office:

105082, Moscow, [Perevedencovskiy] mountain pass, house
6, [str].2

Telephone:

(495) 784-75-35, 784-75-40
Fax:

(495) 784-75-30
E-mail:

info@mirra.ru

http://babelfish.yahoo.com/translate url?doit=done&tt=url&intl=1& fr=bf-home&trurl=http%3A...  3/30/2011



Translation result for http://www.mirra.ru Page 1 of 1
. ;| IR . Babel Fish Home - Help Translation powered by SYSTRAN
YAHOO!, BABEL FISH Bebelfich Home - lielg _ Transiation powered by SYSTRAN
Vie ipinal language - Bookmark this ransiation ! vigle medios de comunicacion 5
compras  ordenadores S

FProduction MIRRA

Cosmetic lines

Residency card of production MIRRA - irreproachable quality, high
efficiency and complete safety during the application. The cosmetic
and health-improvement means of company are created with the
application of the newest scientific achievements, technological
developments are protected by patents.

Formulas MIRRA are based on the natural vegetable and essential
oils, the extracts and the juices of plants, the products of sea and
bee-keeping, and also the natural minerals also of the products,
obtained biotechnologically. All these components undergo thorough
selection and constant control. A whole series of the utilized
ingredients adapts only In the production MIRRA.

Clear quality control and thoroughly adjusted relationships of
components guarantee the declared effect.

GOLD LINE

ELEGANCE by OF PIERRE CARDIN
MIRRA DAILY

MIRRA BODY

MIRRA INTENSIVE

MIRRA FORMING

MIRRA HAIR

MIRRA DENT

MIRRA BABY

MIRRA PROPHYLACTIC
MIRRA INTIM

MIRRA PROTECT
MIRRA COLOUR
MIRRA PARFUM

http://babelfish.yahoo.com/translate url?doit=done&tt=url&intl=1&fr=bf-home&trurl=htt...

3/30/2011
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Rewards and achievement - MIRRA Page 1 of 6

Rewards and the achievement

Quality and effectiveness of cosmetic MIRRA are confirmed by the numerous rewards: by diplomas, by signs, by
rewards, by platinum, gold and silver medals in Russia and abroad. Qur company - only among the cosmetic
companies, honored academic rewards for development and introduction of contemporary high technologies and
products into the industrial production. Company is carried into the list of producers and suppliers of the natural and
safe production, which corresponds to ecological requirements. The work of company on the guarantee of quality of
output corresponds to international requirements and is confirmed by the certificate of the correspondence of the
international system for control by quality ISO 9001:2008.

Certificate of the correspondence of the international system
for control by quality ISO the 9001:2008

Diploma of the Russian academy of the medical-technical
sciences [im]. OF [V].[D]. Belyayev

for introduction into the industrial production of the science-intensive
technologies of the controlled biosynthesis and obtaining of the entire
spectrum of new therapeutic and prophylactic balsams and food
products, and also cosmetic preparations of the new generation

Diploma of the Russian academy of the medical-technical
sciences [im]. OF [P].[M]. Of [chumakova]

for the works in the region of immunobiotechnology - for the
development of the immunostimulating cosmetic means and food
additives

Diploma of the Russian academy of the medical-technical
sciences [im]. OF [I].[N]. Of the [blokhinoy]

for the works in the region of medical biotechnology with the
presentation of the sign of the laureate

http://66.196.80.202/babelfish/translate url content?.intl=us&lp=ru_en&trurl=http%3a%2{%2fw... 3/30/2011



Rewards and achievement - MIRRA Page 2 of 6

Diploma " buy Russian”
11T All-Russian interbranch exhibition- fair

Honorable diploma GOLD [INKHEBA] on the international
exhibition Of interbeauty
(Bratislava, Slovakia) for the cream for the feet

Honorable diploma of the international exhibition Of
interbeauty
(Bratislava, Slovakia) for the balsam repairing

Honorable diploma of the international exhibition Of
interbeauty
(Bratislava, Slovakia) for a series the drainage complexes

Honorable diploma of the international exhibition Of
interbeauty
(Bratislava, Slovakia) for the gold balsam

Honorable diploma of the international exhibition Of
expoBeauty

http://66.196.80.202/babelfish/translate_url content?.intl=us&lp=ru_en&trurl=http%3a%2{%2fw... 3/30/2011



Rewards and achievement - MIRRA Page 3 of 6

Medal of international exhibition “ecologically net output”
(Moscow)

Certificate of the government of Moscow

For the active participation in the program “Moscow quality”,
introduction of advanced technologies, saturation of Moscow market by
high-quality goods.

Gold diploma of the Moscow Chamber of Commerce and
Industry

Department of science and industrial policy of the government of
Moscow for the most effective application of the new technologies for
increasing in competitive ability and quality of the production

The gold medal of the international exhibition of perfumery
and cosmetic Of interCHARM
For high quality of production and respect for the Russian user

Special prize revival on the exhibition buy the Russian
For production and advance of the high-quality and competitive
product

Diploma of the conqueror of national competition to the best

http://66.196.80.202/babelfish/translate_url_content?.intl=us&lp=ru_en&trurl=http%3a%2f%2fw... 3/30/2011



Rewards and achievement - MIRRA Page 4 of 6

perfume and cosmetic production of year (line ELEGANCE by OF
PIERRE CARDIN) :

Diploma of national competition to the best perfume and
cosmetic production of year for the large contribution to the
carrying out of the competitive and high-quality production

Diploma of national competition to the best perfume and
cosmetic production of year (perfumery, perfumes veil)

Gold quality mark of the 21st Century

(Balsam heating, [Dentonik], myrrh -[Diovit], [Kutelitsa], lotion for the
dry skin, the composition for the bust and century, film for the nails,
Cream-~ lotion for the body)

Platinum quality mark of the 21st Century

(Miranda -4, myrrh -[Diovit], lotion for the dry skin, the composition for
the bust and century, film for the nails)

Main prize is BLUE PLANET on the international exhibition Of
interbeauty
(Bratislava, Slovakia - 2000, 2002, 2007 yr.)

http://66.196.80.202/babelfish/translate_url content?.intl=us&lp=ru_en&trurl=http%3a%2{%2fw... 3/30/2011



Rewards and achievement - MIRRA Page 5 of 6

Aroma of year - 2008

The acknowledged masterpiece of world perfume skill in the
nomination “"DUETT - the best paired aromas” became the novelties of
company MIRRA - man and female aromas “myrrh”.

LUXURY Of brand Of awards 2009

. Luxury the brand of the innovation cosmetic

Aroma of year - 2009

Reward is the aroma of year - 2009 “for the revival of perfume
traditions”

Diploma is Moscow owner 2009

Finalist of competition in the nomination “the production of consumer
goods”

http://66.196.80.202/babelfish/translate_url content?.intl=us&lp=ru_en&trurl=http%3a%2{%2fw... 3/30/2011



Rewards and achievement - MIRRA Page 6 of 6

the reward Of world Of fashion Of awards 2010

in the nomination "FASHION- COSMETIC" for the line ELEGANCE BY
PIERRE CARDIN.

TLAOM Diploma and the medal of the X All-Russian exhibition Of
ATLAOM kosmetik Of international

“For the active advance of domestic production on the Russian
[kosmetologicheskom] market”

Diploma Of kosmetik Of international

“In 15 years of successful work on the cosmetic market of Russia”

Contact information;

Central office:

105082, Moscow, [Perevedenovskiy] mountain pass, house
6, [str].2

Telephone:

(495) 784-75-35, 784-75-40
Fax:

(495) 784-75-30
E-mail:

info@mirra.ru

http://66.196.80.202/babelfish/translate_url content?.intl=us&lp=ru_en&trurl=http%3a%2{%2fw... 3/30/2011



About us write - MIRRA

They write about us

Beauty Of day, N4 2010, on September 1, 2010

Success story of Svetlana [Rozhkovoy]

Kosmetik Of international, N21 2010, on February 10, 2010

Publication about the novelty MIRRA Of professional

Kosmetik Of international, N21 2010, on February 10, 2010

Publication about a series [Glikolim], MIRRA Of professional

Kosmetik Of international, N23 2010, on June 7, 2010

Means MIRRA for anti-age of the programs

Kosmetik Of international, N24 2010, on September 9, 2010

Publication about the means MIRRA with the red and black roe

Kosmetik Of international, N26 2010, on December 13, 2010

Publications about the last novelties MIRRA

LUXURY Of brand Of awards 2009, on December 30, 2009

Publications about the ceremony of rewarding in the periodicals

Aroma of year of 2008. MYRRH Of femme. MYRRH Of homme., on April 1, 2009

http://66.196.80.202/babelfish/translate url content?.intl=us&lp=ru_en&trurl=http%3a%:?...

Page 1 of 2

3/30/2011



About us write - MIRRA Page 2 of 2

Aromas THE MYRRH Of femme&Homme - conquerors in the nomination POPULAR DUET.

Aroma of year of 2008, Shadow Of femme. Shadow Of homme., on April 1, 2009

MIRRA - [nominant] of competition the aroma of the year of 2008 g. in the category Of popular Of
product,

Herald [RPKA]. Event of year, on February 5, 2010

Reporting about XIV of infernational practical-scientific conference.

12

Contact information:

Central office:

105082, Moscow, [Perevedenovskiy] mountain pass, house
&, [str].2

Telephone:

(495) 784-75-35, 784-75-40
Fax:

(495) 784-75-30
E-mail:

info@mirra.ru

http://66.196.80.202/babelfish/translate_url content?.intl=us&lp=ru_en&trurl=http%3a%?2... 3/30/2011
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IPDL Search Result

4 o0f4
(151) 18.06.2009 1010588
(180) 18.06.2019
(171) 10

(732) Joint stok company "MIRRA-M"
6, str.2, per.Perevedenovsky
RU-105082 MOSCOW (RU)

(812) RU

mirra

(531) 27.05
(511)

03 Perfumes, potpourris; aromatic water; eau de toilette; foundations for
floral perfumes; fragrance preparations; beauty preparations for skin care;
beauty preparations for eyelashes; cosmetic kits, suntan beauty
preparations; beauty preparations for eyebrows, wipes impregnated with
beauty preparations, lipsticks for cosmetic purposes, lotions for cosmetic
purposes, hair lotions; essential oils; dental powders and toothpastes.
Parfums, pots-pourris; eau aromatisée; eau de toilette; bases pour parfums
de fleurs; préparations parfumées; produits de beauté pour le soin de la
peau; produits de beauté pour les cils; nécessaires de cosmétique; produits
de beauté pour le bronzage; produits de beauté pour les sourcils; lingettes
imprégnées de produits de beauté; rouge a levres a usage cosmétique;
lotions a usage cosmétique; lotions capillaires; huiles essentielles; poudres
pour les dents et pates dentifrices.

Perfumes, popurris aromaticos; aguas aromaticas; aguas de tocador; bases para
perfumes florales; preparaciones aromaticas; productos de belleza para el
cuidado de la piel; productos de belleza para pestafias; neceseres de cosmética;
preparaciones cosméticas de bronceado; productos de belleza para cejas;
toallitas impregnadas con productos de belleza; |apices labiales para uso
cosmetico; lociones cosmeticas; lociones capilares; aceites esenciales; polvos y
pastas dentales.

05 Pharmaceutical, veterinary and hygienic preparations, dietetic substances
for medical purposes, infant food, disinfectants, killers for harmful insects
and animals, fungicides and herbicides.

Préparations pharmaceutiques, vétérinaires et d'hygiéne, substances
diététiques a usage médical, aliments pour bébés, désinfectants,
préparations pour la destruction des animaux et insectes nuisibles,
fongicides et herbicides. '

Productos farmaceéuticos, veterinarios e higiénicos, sustancias dietéticas para uso
medico, alimentos para nifios, desinfectantes, productos para eliminar insectos y
animales dafinos, fungicidas y herbicidas.

44 Massage, beauty salons.

Salons de beauté, massage.
Servicios de masajes, salones de belleza.

(822) RU, 03.10.2003, 256570

http://www.wipo.int/cgi-mad/guest/ifetchS?ENG+MADRID-FULL.vdb+11-00+41298998. ..

Page 1 of 2

4/15/2010



IPDL Search Result Page 2 of 2

(831)KZ, TJ
(832) EE, FI, GB, GE, GR, JP, KR, LT, TM, UZ

(527) GB

http://www.wipo.int/cgi-mad/guest/ifetch5?ENG+MADRID-FULL.vdb+11-00+41298998...  4/15/2010
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M A R K E T
15315 Magnolia Blvd. # 320

Sherman Oaks, CA 91403
(818)-501-8484

10/30/03

To Whom It May Concern:

As the largest Natural Food and product retail chain in the United States, we
have many unique products. In our Southern California Region we now carry a
Facial Care line imported from Russia called Mirra. We would very much like the
individuals from this company to visit our stores so that we may discuss the line
with them and they may see where their products are placed.

Thank you,

Maren Giuliano
Regional Buyer
‘Whole Foods Market
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MIRRA-M Ltd.
105082, Moscow, Perevedenovskiy per. Dom 2
tel.fax (095} 784-75-37

7" wons 2003r.

{duly 17, 2003) } Corporation "TransitWave International”
25 Greystone Manor, Lewes.DE, 19958-9778,

County of Sussex, USA.

CuyeTt Ne 1 o1 17.07.2003 (fnvoice No.T of 17.07.2003.)

Kowrpaxr N2 Exp/§313/03 or 15.07.2003 {Contract No.Exp/5313/03 of 15.07.2003)

Ronornsenne No { o1 17,07,2003, (Addendum No.1 of 17.07.2003.}

bankosokue pexauauThl ITponasya (Bank of the Sellers):

AK CoepsratensHblit Bark P®,Crpomsitckos otgenenne 5281(Savings Bank of the Russian Federation, Stromynskoe branch 5281 )

117997 Mocksa, yn.Baeunosa, 19 (117997 Moscow, Vavitova Sir., 19)

TparavuTHolR RANICTHLIA cueT B ponnapax CLUA Ne 40702840538290203143, SWIFT: SABRRUMMO11

{Transit Account fn US Dollars: 40702840538290203743)

HavumMeHroBaHie npOAYKLIAN Koa no THB3H  Kom-zo wryK Lexa 8 $ 2a Twr. CymMmas &
NN (items} (Customs cods)  {Number of pes) (Price in USD {Amount
. for 1 pcs in USD)
ex-works)
1 AOCLOH ounaowmit, 125 mn 3304990000 90 2.67 240.30
(Cleansing lotion, 125 ml)
2 NOCKEOH Tonusnpyowwid, 125 mn 80 2,67 240 30
{Tonic Iotion, 125 mi)
3 Kpeu "MALOHHA”, 30 mn 30 1,78 160,20
{"Madonna” cream, 3G mi)
4 TMAPOQOSL nonucaxapuarstit, 30 mn 40 2,97 118.80
(Hydorovie pelisaccharide cream, 30 mi)
5 Kpem "MMWIDK", 30 mn 80 2,37 213.30
lmage” orearn, 30 mi)
6 MAAPOC0Nb macnnHbii, 30 MR 35 297 103.55
{Hydroole oily cream, 30 mi} ‘
7 Kpem "MUPPA-NIOKC, 30 mn g0 1,78 160,20
("Mirra-Lux" cream, 30 i)
8 Banwaawm ana BIOCTA, 50 mn 30 2,67 80.10
(Bust balm, 50 mi)
9 Kpes gns BEK, 30 Mn 20 2,97 267 30
(Evelid cream, 30 mi)
10 Kpewm gns PYK, 75 mn =y 2,08 187.20
{Hand cream, 75 ml)
11 Kpem gns HOM, 78 mn 45 2,37 106.65
{Foot cream, 78 mi)
12 Banssam "CAPTACCYM", 30 Mt 35 2,37 82.95
{"Sargassum” balm, 30.mi}
13 Kpew ¢ MYMUE, 30 mn a0 ) 2,08 187.20
(“Mummiyo” cream, 30 mi)
14 Kpem "MUPFA - ga - IKOKC", 30 Mn 35 2,97 103.85
{ Mirra-de-Line” cream, 3¢ inf)
15 Kpem "HOYHOW", 50 mn 40 2,67 106.80
{"Night” cream, 50 mi)
18 Banesam “BETAKPWH" 30 mn 30 2,08 62.40
{"Betakrin® baim, 30 ml)
17 Tpancaepmanurbid Gansiam "PEBEHTOH", 50 mn 35 2,37 82.95
(‘Revenion” balm, 50 mi)
18 Banssam "MUPPATITVHY, 50 mni 25 2,97 7425
{“Mirraigin” baim. 50 mi)
19 Kpew - Sanssam "AHTALENNIOMATHEIN", 50 mn 90 297 267 30
{"Anhcelinlite” cream-baim, 50 mi)
20 Barpsam "BUOUPOH", 75 mn 30 2,97 267.30
{“Bifiron” baim, 75 mif)
21 CynepBanbiam “YMA-BANE3AM", 30 ma g0 3,26 293.40
("Uma-balm™ regenerating, 30 mi)
22 lens "TUHEWIDKEP", 30 un 30 2,08 62.40
("Teenager” gel, 30 mi)
23 Connuesawurnei kpenw "TEMMOC-22", 100 mn 25 1,78 44 50
{"Galios-22" sun prolective cream, 100 mi)
Wroro {total): wryx (pes); 1395 am.porn. (USD ) 351370

Kon-eo mect (humber of cartons): 5
Bac serTo {net weight): 114 wr tkg)
Bec GpyTTo (gross.weight) - 130 kr (kg)

12



24 Mukpoamynbeua “OEPMA - BHOCT, 5*5 mn 3301903000 30
{"Derma-bust” intensive care, 5*5 mi)

25 Mukpoamynbous "ITASHOW korTyp-Barpax”, 53 ma 35
{"Eve contour bandage”. 5*3 mi)
Hroro {fofal): WTYK (pes): 65

Kon-so mect (number of carions) : 1
Bec HeTTo (Nt weight}: 4 kr (kg)
Bec BpyTTO (gross weight): 5w {kg)

7.72

10,39

231.80

363.65

am.gonn, (USD): 595,28

UTOI'O ex-works: WTVK (DCs)” 1480 am.norut, (USDY: 4108.95
CTOUMOCTE TPAHCTIOPTUPOEKY am.gonn. (USD): 456.00
(Cost of transportation)

CTONMOCTL CTDAXOBaHUA: am.aonn. (USDY, 20.00
(Cost of insurance)

BCErQ: CUI Hoc Anxeniec (Grand total: CIP Los Angeles; am.ponn. (USD 4584,95

Best npoayxuus poccuitckora npouasoactea (Al products are of russian origin).
OBuee kon-so mecr (fotal number of cartons}):6

O6uwwmit Bec HetTo (fotal netto weight) . 118 «r (ko)
D6wnit sec Bpyrro (total gross weight): 135 xr (kg)

Yenonus nocrasku (Dellvery terms) : CIP Mloc Amxenec (CIP Los Angeles)
Yenoaust nnavesxa (Payment terms) : agaHcosbIN nyaTtex (advance payment)

R CERTY:

E OE 7y
SRS
& '
O

TeHepanirlit aupekTop T,
{General director)

AB.Mautuxor
(A.B.Mantikov)
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MIRRA-M Ltd.
105082, Moscow, Perevedenovskiy per. Dom 2
tel.fax (095) 784-75-37

“{1" cenrabps 2003 1.
(September 11, 2003) Corporation "TransitWave international”
25 Greystone Manor, Lewes DE.19958-9776,
County of Sussex, USA

Cyert Ne 2 o1 11.08.2003 (invaice No.2 of -11.08.2003.)

Kourpat Ne Exp/5313/03 ot 15.07.03.(Contract No.Exp/5313/03 dd.15.07.03.)

Rononsenue Ne 2 o1 11.09.03. (Addendum No.2 of 11.08.03.}

BauxoBexue pexsuzntel [popasua (Bank of the Sellers):

AK Coeperatesnsrblii Gank P®,GrpomeiHckos oTaenerne 5281(Savings Bank of the Russian Federation, Stromynskoe branch 5281)
117997 Mocksa, yn.Basunosa, 18 (77997 Moscow, Vavilova Sir., 19)

TparHanTHoIR BarOTHLIA cueT B8 gonnapax CHA Ne 40702840538290203143, SWIFT: SABRRUMMO11

(Transit Account in US Doliars: 40702840538290203143)

HaumeHoBaRue NpoayKuuu Koz no THB3  Kon-so wryk liena s $3a fwr. Cymman$
N/N {items) (Customs code)  (Number of pes) (Price in USD fAmount
. for 1 pes n USD)
EX-WOIkS)
1 NOCHLOH oduigaiolwui, 125 Ma 3304900000 110 2,67 293.70
{Cleansing lotion, 125 mi)
2 NOCBOH Tonusupyioumi, 125 mn 110 2,67 283.70
(Tonic loticn, 125 mi)
3 Kped "MAIOHHA", 30 mn 80 1,78 160.20
{“Madonna™ creaim, 30 mi}
4 TMAPQONL nonycaxapugHei, 30 mn 10 2,87 2870
{Hydoroole polisaccharide cream. 30 mi)
5 Kpam "MMAIDK", 30 mnt 90 2,37 213.30
{"Imaae cream, 30 mi)
6 MMAPOQCIL macnsHbli, 30 mn . 10 2,97 29.70
{Hydrooie offy cream. 30 mi}
7 Kpem “MUPPA-IMOKGC, 30 mn 75 1,78 133.50
{“Mirra-Lux" cream, 30 mi)
8 Kpeu ghst BEK, 30 mn 150 2,97 44550
(Evelid cream. 30 mi)
9 Kpem ans PYK, 75 mn 90 2,08 187.20
(Hand cream, 75 mi)
10 Kpem anst HOI, 75 mn 10 2,37 23.70
(Foot cream, 75 ml) .
11 Banwzam "CAPTACCYM", 30 wn 15 2,37 35.55
("Sargassum” baim. 30 mi)
12 Kpew ¢ MYMUE, 30 mn 80 2,08 187.20
("Mummiyo” cream, 30 mi}
13 NMuratensHar macka "TIM-1-MUPPA", 90 Ta6 1 2,67 267
("PM-1-Mirra” nourishing mask, 90 tah)
14 Kpem "MUPPA - ge - JIFOKC", 30 mnt 10 2,57 29.70
{Mirra-de-Lux" cream, 30 mi}
15 Kpem "HOUHOW", 50 M 10 2,87 268.70
{“Niaht" cream, 50 ml)
18 DuratensHas macka "TIM-2-MUPPA", 90 tat 1 2,67 2.67
{"PM-2-Mirra” nourishing mask, 90 tah) .
17 banssam "BETAKPUHN", 30 mn 10 2,08 20.80
(“Betakrin” balm. 30 mi}
18 Kpem - 6ansaam "AHTULUENNONATHBLINA", 50 mn 10 247 29,70
{"Anticellulite” cream-balm, 50 mi)
19 Banszam "BMOUPOH", 78 mn : 110 2,97 326.70
(“Bifiron” balm, 75 mi)
20 Cynepbaneaam "YMA-BANESAM®, 30 mn 110 3,26 358.60
"Uma-balm® reqenerating, 30 mi
21 Fene "TUHENDKEP", 30 mn 10 2,08 20.80
(“Teenager” gel, 30 mi)
Wroro (total) : WTYK (pCs) ! 1122 ' am.gonn. (USD): 2851,2%

Kon-so wect (number of cartons): 4
Bec HeTTO (et weight) - 95 wr (kg)
Bec Gnyrro {gross weight) : 104 kr {kg)

12



22 Mupoamynscus "TTIASHOM korTyp-6angan’, 5°3 wvn 3301303000 5 10,39 51,95
{"Eye contour bandage”, 5*3 mi)
Wrora (total) WYk (pes}: 5 am.oor. (USDY: 51,95

Koo mect (number of cartons}: 1
Bec HetTo (nef weight) 1 1 kr (kg)
Bec Bpytro (gross weight): 2 xr (kg)

WTOrQO ex-works: wyyx {pes). 1127 am.gonn. (USD): 2903.24
CToumMocTs TRAHCHOPTHPOBKY: am.fonn. (USDY; 377.00
{Cost of transporiation)

CTOMMOCTY CTPEXOBAHNS: am.gonn, (USD); 15,00
(Cost of insurance)

BCEIO CIP Iloc Amxenec (Grand total CIP Los Angeles) am.gonn, (USD): 3295.24

Besa npopykuun poccuitckoro npoussoactea (Al products are of russian origin).

Ofiee Kon-Bo MecT (tofal number of cartons): 5
OBuwuit Bec nerro (fotal netto weight); 96 kr (kg)
OBuuit sec Bpyrro {fotal gross weight): 106 kr (kg)

Yenosns nocraesky (Delivery terms): CIP Moc Arxenec (CIP Los Angeles)
Yenoaus nnatexa (Payment terms): 100% aBaHcoBbif natex (100% advance payment)

leHepanbHLIi anpekTop
{General director)

AB.ManTnkos
(A.B.Mantikov)
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MIRRA-M Ltd.
105082, Moscow, Perevedenovskiy per. Dom 2
tel.fax (095) 784-75-37

"18" gexabpa 2003 1.
(Decemper 18, 2003) Corporation "TransitWave International”
25 Greystone Manor, Lewes,DE.1§958-9776, County
of Sussex, USA

Cuer Ne 3 o1 18.12.2003 {Invoice No.3 of 18.12.2003.)
Kontpakr Ne Exp/5313/03 o1 15.07.03.(Confract No.Exp/53713/03 dd.15.07.03.)
Honondenwe Ne 3 or 18.12.03. (Addendum No.3 of 18.12.03.)

BauxoBckue pekeusnTel [Tponasua (Bank of the Seflers) :

AK Cheperarensibiit Bank PO Crpombitckoe otaeneHue 5281(Savings Bank of the Russian Federation, Stromynskos branch 5281)
117997 Mocksa, yn.Barunosa, 19 (1179897 Moscow, Vavilova Str., 19)

TpaxauTHel BanoTHbBIR cueT & gonnapax CLIA Ne 40702340838290203143, SWIFT: SABRRUMMO11

(Transit Account in US Dollars: 40702840538290203143)

HaumerosaHue npoaykuny Kog no THBBA Kon-80 wiyk Uena s $ 3a Twr. Cymmse 3
N/N {items}) (Cusloms code}  (Number of pes) {Price in USD {Amount
for 1 pes in USD)

ex-works)

1 NOCHOH ouuw@oumi, 125 un 3304880000 25 2.67 66.75
{Cleansing lotion. 125 mi)
2 NOCHOH Tonusupyoums, 125 mn 25 215 53,75
(Tanic lotion, 126 mi}
3 Kpem "MAOOHHA", 30 mn 30 1.78 53.40
{"Madonna” crearn, 30 mi)
4 TMAPQOMNb nanucaxapugHslit, 30 mn 5 2.97 14.85
(Hydoroole polisaccharide cream, 30 mi)
5 Kpem "UMWIDK", 30 mn 30 1.83 57.40
"lmage” cream. 30 mi
8 TWOPQOb macnaxwil, 30 un 10 2.87 29.70
{Hydraole ofy cream. 30 mi)
7 Rpewm ana BEK, 30 mn h - 140° 3.34 487.60
(Evelid cream. 30 mi)
8 Kpem ana PYK, 75 mm 150 1.71 256.50
{Hand cream. 75 mi)
9 Kpawm gnst HOI, 75 wmn 10 2.37 23.70
(Foot cream, 75 mi)
10 Kpew ¢ MYMWUE, 30 mn 40 2.30 92.00

{“Bummive™ cream, 30 mi

11 Kpem "MUPPA ~ e - IOKC™, 30 Mn 5 3.34 16.70
{(‘Mirra-de-Lux” cream, 30 mi)

12 Kpewm "HOUYHOWM", 50 mn 10 2.97 28.70
("Night” cream, 50 mi)

13 Banssam "BETAKPUH" 30 mn 15 2.08 31.20
{"Betakyin® bailrrs, 30 mi)

14 Banbaam "GUGUPOH", 75 mn 90 2.897 267.30
{"Bifiron” balm, 75 mi)

15 “YMA-BANL3AM", 30 mn 90 4.82 433.80
{“Uma-baim” regenerating, 30 mi)

18 Fens "TUHEWDKEPY. 30 mn 10 1.71 17.10
(“Teenager” gel. 30 mi}
Wroro (fotal): WTyK (pes): 685 aMm.gonn. (USDY: 1911.95

Kon-go mecT (number of cartons): 3
Bec wetTo (nef weight) L 58 wr {kg)

Bec BpyTTe (gross weight): 62 kr (kg)

112



17 Musposmyrbens "THASHOM konTyp-6angax’, 53 wn 3301903000 1543 §25.80
(“Eve confour bandage”, 53 mi)
Wroro (tofalf: wTvK (pesk: 69 am.qonn. (USD): 92580
Kon-g0 mecy (number of cartons) - 1 :
Bec HetTo (nat weight)- 4 ¥r (kg)
Bec SoyrTo {gross weight! 1 5 ke (kg)
UTOTQ ex-works: WTyK (pes); 745 am. o (USD): 2837.75
CTOMMOCTE TRAHEIONTUPOBKU. am.gonn. (USDY: 282.00
{Cost of transportation)
CToumocTs CTPaXOBaHNG: am.gonn. (USDY: 13.00
(Cost of insurance)
BCEIQ CIP Mloc Anwenec (Grand total CIP Los Angeles) am.gonm. (USD ) 3132.75

Bes npofykuva pocouickoro npovwasoactea (Al products are of russian origin).

OBwee xon-so mecT (fotal number of cartans): 4
Ofumit Bec HeTTo (tofal netto weight) : 60 &r (kg)
OBwui Bec SpyTTo (fotal gross weight): 67 vr (kg)

Ycnoeunsa nocraeky (Delivery terms): CIP Jloc Awxenec (CIP Los Angeles)

Yenoeua nratexa (Payment terms) : 100% asancosslil nnarex (100% advance payment)

e

|

f -

i ! VII} ! !t-",i_'

FenepanbHelit Aupemigp\, f“\’, P {/ !g_‘,}b/i ;:i

{General director) Yo A i
E ey

.
"

.

i

/
/

AB.MawTirioB
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MIRRA-M Ltd.
105082, Moscow, Perevedenovskiy per. Dom 2
tel.fax (098) 784-75-37

"20" nexabps 2004r.
{December 20, 2004) Carporation "TransitWave International Inc.”

Cuet N 7 or 20.12.2004 (Invoice No.7 of 20.12.2004.)

Kom‘pag‘r Ne¢ Exp/5313/03 ot 15.07.2003 (Contract No.Exp/5313/03 of 15.07,2003)

Hononuanure Ne 7 o1 20.12.2004. {Addendum No.7 of 20.12.2004.)

Banxonckue pexsusuts! lNpogasya (Bank of the Setlers):

Al Cbeperatenesiil Bark PO, CtpomslHekos oTaenenue 5281 (Savings Bank of the Russian Federation, Stromynskoe branch 5281)
117997 Mockea, yn.Basunosa, 19 (177997 Moscow, Vavilova Str., 19)

TpausuTHbli BamoTHeIt cyet B fonnapax CLIA Ne 40702840538290203143, SWIFT; SABRRUMM

(Transit Account in US Dollars: 40702840538290203143)

HaumeroraHue nposykuuu Kog no THB3A  Kon-so wryk Lena 8 $ 2a 1T, Cymma
N/N {ltem) (Customs code} (Number of pcs)  (Price in USD ad
for 1 pcs (Amount
ax-works) in USD)
1 Monouko kocMeTiMeckoe, 100 mr 3304990000 5 2,08 - 1040
{“Mirra” cosmetic milk, 100 ml)
2 NOCLOH ounaionmit, 125 ma 55 287 146.85
(Cleansirg lotion, 125 mi) .
3 KPEM - MACKA ¢ otiuenywmsaowyvmM sgdexrom, 50 mn 3 1,93 5.78
(Peeling cream-mask, 50 mi)
4 NEHKA gna ymblzanusg, gucn. 100 mn 3 1,83 5.79
(Washing foam, 100 mi)
5 Tenw gns cHAatus Makerxa "CENEHA", gaucn. 75 mn 3 1,93 5.79
{"Selena’- qel remooving make up, 75 mi)
6 JJOCELOH ToHusupyatuit, 125 mn 55 215 118.25
{Tonic lotion, 125 mi)
7 Tenb - TOHUR ANA MUPHON kMK, 75 M 3 2,37 741
(Tonig-gel for face, 75 mi)
8 Kpem "MAZOHHA", 30 mn 50 1,78 89.00
("Madonna” cream, 30 mi} .
9 Kpem "TUAPOONL MONMUCAXAPUIHEIY, 30 M 10 2,97 29.70
{Hydoroole polisaccharide cream, 30 mi)
10 Kpem "MK, 30 Mn 35 1,83 67.55
("Image” cream, 30 ml)
11 Kpem "rMOPOONE MACTIAHEIR®, 30 wn 10 2,97 29.70
{Hydroole oily cream, 30 mi)
12 Kpem "MUPPA-TTIOKC", 30 Mn 35 1,78 62.30
{“Mirra-Lux" cream, 30 mi}
13 Banvsam gna BIOCTA, 80 un 25 2,67 66.75
(Bust balm, 50 mi)
14 Kpem gnz BEK, 30 mn 75 3,34 250.50
(Evelid cream, 30 mi}
15 Kpem ana PYK, 75 mn 40 1,71 68.40
(Hand cream, 75 mi)
16 Kpem gns HOT, 75 mn 40 237 94,80
(Foot cream, 75 mi)
17 Banbsam "CAPTACCYM", 30 mn 25 2,37 59.25
{“Saraassum™ balm, 30 mi)
18 Kpem o MYMUE, 30 mn 50 2,30 115.00
{“Mummive” cream, 30 ml)
19 Kpem "MUPPA - ge « JIOKC", 30 mn 10 3,34 33.40
(‘Mirra-de-Lux" cream, 30 mi)
20 Kpem "HOUYHOW", 50 Mn 30 2,97 89.10
(“Night” cream, 50 mi)
21 Banvzasm "BETAKPUMH", 30 mn 35 2,08 72.80
(“Betakrin® balm, 30 mi)
22 Banbaam "PEBEHTCOH", 50 un 5 2,37 11.85
{"Reventon” balm, 80 ml)
23 Banbaam "MUPPAITTNH", 50 Mn 25 2,97 74.25
{"Mirralain” balm, 50 mj)
24 Banssam "ARTUUESUIOMUTHBIA", 50 mn 25 2,48 61.25
{“Anticellulite” cream-balm, 50 mi)
28 Buugo-Sansaam "BUONPOH", 75 mn 40 2.97 118.80
("Bifiron” bafrm, 75 mi)
26 YMA-BAJTb3AM, 30 Mn B0 482 289.20

{“Uma-balm” reqenerating. 30 mi)

12



27 Tens "TUHERDDKEP®, 30 Mn
{"Teenager” gel, 30 mil)

28 Tens "CEPEBPAHLIA", 30 mn
(“Silver” gel, 30 mi)

29 Nocbon “LWWENKOBLIA YTk, 125 mn
("Silk way” Lotion, 125 mi)

30 Macka guniatoLlas Ans XUPHOH ko, 50 Mt
(Oily skin cleansing mask, 50 mi)

31 Macka rpazesast 4N KUpHOR koxw, 200 Mn
(Oily skin mud imask, 200 mi})

32 Macka Bogopocnesan, 200mMn

(Alqae mask, 200 mf)
Hroro (fotal) :

Kon-so mect (humber of carfons) : 3
Bec netro (nef weight): 73 wr (ka)
Bec Opyrro (gross weight): 76 xr (kg)

WIVK (pes): 794

1,71
3,49
2,67
2,67
7,05

8,60

am.gonn. (USp):

42.75

17.45

8.01

8.01

21,15

25.80

2106.75

33 Tenb ~ TOHUK AN KUPHBLIX BONOC, 125 Mn 3305908000
(Tonic-ael for oity hair, 125 mi)
34 Teny - TORUK AR5 CYXUX BONOC, 125 mn
{Tonic gel for dry hair, 125 mi)
35 MUPT cpeperse 4ns ykpennerus Bonoc, aucn, 150 mn
("Mirt*- for strenqhening heir, 150 mfy
36 Banbaam gns BOSOC, 125 mn
(Hair balm, 125 mi)
Wroro (total):
Kon-eo mect (number of cartons) : vacts mecta
Bec HeTro (net weight) : 3 «r {kg)
Bec bpyTi0 {gross weight) : 4 wr {kg)

wTyK (pes) s 14

am.norit, (USDY;

31,28

579

5,79

10.02

9.65

37 Wanmnytb "AKTHHWUYC", 150 mn
("Aktinius™ shampoa, 150 mi)
WUroro (tofal) :
Kon-so mect {number of cartons): yacTs mecra
Bec Hevo (et weight) : 1 wr (kg)
Bec bovrro (gross weighf) : 2 xr (kq)

3305100000

WTYK {(pes) e 8

2,15

am.gonn. (USD):

17,20

17.20

38 MUPPAGWIIM-KH, 5 mn
{"Mirrefilm-KN" nail care, 5 ml)
Uroro dfotallr:- :
Kon-so mecT (number af carfons): yacrh mecta
Bec HeTTo (nef weight) : 0,5 ur (kg)
Bec 6pvrTo (gross weight) 1 1 xr (ka)

3304300000

wTyK (peshs 3

1,48

am.gonmn. (USDY:

4,44

4.44

39 Cpeactso anm aywia "3ENEHLIA LYM*, 150 mn
(“Green rustle” douch qel, 150 mi}
Wrora {total) ;
Kan-so mecr {number of cartons): 1
Bec HetTo (net weight) ;0,5 kr (kg)
Bec BpyTTo (gross weighl): 1 ke (ka)

3307300000

WTYK {PCS) : 3

2,08

am.gonn. (USD}Y:

6,24

6.24

WTOrC ex-works: uiTyK (pesh

822

am.aonn, (USOY:

2165.88

CTOUMOCT TPEHCNIODTUDOBKA:
(Cost of transportation)
CTOMMOLTE CTPAXOBaHUS:
(Cost of insurance)

aw.aoni. (USDY.

aMm.ponn. (USDY:

368,00

11.00

BCETO CIP INoc-Awxenec (Tofal CIP Los-Angeles)
Bes npoaykuua poccuiickore npowseogceTea (All producis are of russian origin).

QBuee kon-Bo mect ffofal number of cartons) 4
Qbuwuit sec HetTo (fotal netfo wetht) 78 Kr (kg}

OBuwit sec BpyiTo (fofal gross weight; Bk, - (ka)
YCNoBus NocTasku (Dehvery terms) ClP*ﬂoc-AHmenec {CIP Los-Angefes)
Yenoeua nnarexa: 100% asancosbx 18TEx (100% advance payment)

F

0/ /L/O(/LM)/ |

£
e

FereparisHbi Anperrop
(General director) y N

Wi
e

am.ponn. (USDY:

AB.ManTtukos
(A, B.Bantikov)

2545.88
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MIRRA-M Ltd,
105082, Moscow, Perevedenovskiy per. Dom 2
tel.fax (095) 784-75-37

"08" anpens 2005r. )
(April 05, 2005} Corporation "TransitWave International Ine."
25 Greystone Manor, Lewes.DE.19958-9776

Cuer Ne 8 o1 05.04.2005 (Involce No.8 of 05.04.2005.)

Koxtpaxt Ne Exp/5313/03 or 16.07.03 (Contract No.Exp/5313/03 of 17.07.03))

Hononvenye Ne 8 or 05.04.2005. (Addendum No.8 of 05.04.2005.)

Bankosckue pexsuants NMpogasua (Bank of the Sellers):

AK CBeperarensislit Bank PO, Crpomblickoe otaerieHue 5281 (Savings Bank of the Russian Federation, Stromynskoe branch 5281)
117997 Mocksa, yn.Basunosa, 19 {117997 Mascow, Vavilova Sir., 18}

TpaHsuruslit BamoTHLIR ceT 8 gonnapax CLIA N2 40702840538280203143, SWIFT: SABRRUMM

(Transit Account in S Dolfars: 40702840538250203143)

HaumeMoBaHue npoayrumin Kog no THBS[1  Kon-sowryk Llewas § aa 1w, Cymma
N/N (tterm) {Customs code) (Numberof pesy  (Price in USD RS
N for 1 pes {Amount
. ex-works) in USD}
1 OM-MUPPA macka copBenT-nunvHr, 35 mn 3304990000 5 1,78 8.90
{"OM-Mirra" peeling mask, 35 mi)
2 NTOCHOH QUUUIAKOLIVINA, 125 mn 45 2,67 12015
(Cleansing fation, 125 mi)
3 NOCLOH TOHMSMPVK)LLLWZ. 125 mn 45 2,15 96.75
{Tonic Jotion, 125 mi)
4 MAZIIOHHA xpen, 30 wn B0 1,78 B9.00
{"Madonna® creant, 30 mi)
5 MAAPCOIH MOIMCAXAPUIHE koew, 30 mn 20 297 59.40
{Hvdoroole polisaccharide cream, 30 mi)
6 UMWDK kpem, 30 mn 30 1,83 57.90

{“Imaqe” cream, 30 mi)

7 TUAPOOIb MACAAHBLIA kpats, 30 Mn 5 2,97 14.85
(Hydroole oity gream, 30 mf}
& MPPA-MMOKC kpem, 30 ma 15 1,78 26,70
{“Mirra-Lux" cream, 30 mif}
9 BAJB3AM Q1A BKOCTA, 50 mn 20 2,67 53.40
(Bust balm, 50 mf}
10 KPEM O BEK, 30 mn 80 3,34 287.20
(Evelid cream, 30 ml)
11 KPEM QU1K PYK, 75 mn 72 1,71 123.12
{Hand cream, 75 ml)
1Z KPEM A HOT, 76 my1 ™ ) ) 15 2,37 3555
{Foot cream, 75 mi)
13 CAPTACCYM Gannsanm, 30 mn 8 2,37 11.85
("Sarqassum” balm, 30 mi)
14 KPEM C MYMWE, 30 mn 20 2,30 48.00
(“Mummivo” eream, 30 mi) .
15 NMV-1-MWUPPA macka, 90 Tab 3 2,67 8.01
("PM-1-Mirra” nourishing mask, 90 tah)
18 MUPPA-ge-lIHOKC kpem, 30 Mn ] 3,34 18.70
(‘Mirra-de-Lux” cream, 30 mi}
17 HOUHOW kpen, 50 my 30 2,97 89.10
("Night" cream, 50 i)
18 [MM-2-MWUPPA macka, 90 vab 3 2,67 8.01
{"PM-2-Mirra” nowrishing mask, 90 tab) .
19 BETAKPUH Ganwzam, 30 mn 30 2,08 82,40
{"Betakrin” baim, 30 mi}
20 PEBEHTOH Banbaam, 50 un 5 2,37 11.85
("Reventon” balm, 50 mf)
21 MUPPANIVIH Banksawm, 50 Mn 30 2,97 89.10
("Mirralin” balm, 50 mi)
22 AHTWUENIONWTHLIV Banssawm, 50 ma 38 2,45 85.75
{"Anticeflutita” cream-baim, 50 mi)
23 BUDOUPOH Suduao-Bans3am, 75 mn 50 2,587 148.50
("Bifiron™ balm, 75 mf)
24 YMA-BATIB3AM, 30 ma 180 482 723.00
(“Uma-balm” reqenerating, 30 mi)
25 TAHEWIPKEP rens, 30 mn 25 1,71 42.75
{“Teenaaer” agl, 30 mi
28 ANBBEWHA kpem, 30 mn 5 2,37 11.85
("Albina" cream, 30 mi)
27 MWUPPA-LEO «kpew, 30 mn 3 1.18 3.57
(“Mirra-Deo” Cream. 30 mi} -
28 AKPUM skpem-Macka, Bay. 200 man. 4 10,23 40,92
{"Acrim” cream mask, 200 mi)
28 MONOYKO OUULLAIOLUEE ars cyxoli kosm, 300 mn 4 5,48 21.96

{Cleansing milk for drv skin, 300 mi}
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{"Elita" massage oll, 200 mf}

WUroro (total):

Kon-Bo mect (number of carfons) | 4actk mecta
Bec vetro (nef weight) 1 3 xr (kg)

Bec 6pyrro (gross weight) : 4 kr_(kg)

WTYK (pcs) ¢ 35

30 FENB-DVNNHE fo151 cyxoi koxw, 50 mr 4 549 21.96
{Peeling gel fordry skin, 50 mi)
31 KPEM-CKPAB gns cyxo# kosu, 250 mn 4 10,23 4092
{Pesling cream for dry skin, 250 mf)
32 NIOCHOH OYKLIAKOLIAK, 300 ms 4 5,49 21,96
(Cleansing lotion, 306 mf)
33 MMUKONVIM 25 nockor A5 nunukra, 50 M 2 6,30 12,60
(Peeling fotion “Glycolim 25% 50 mi)
34 TAVKONVIM 1 menka ounwakowas, 300 v 4 5,49 21.96
{Cleansing foam "Glvcolim 1", 300 mi)
35 TIVIKORAWM 0,5 cpenctso ape-tumunr, 30 M 2 8,30 12.60
{Pre-peefing "Glvcolim 0,5", 30 mi)
368 TNKOAKWM 0,1 cpeacTao n0CT-NunuHr, 250 M 2 9,42 18.84
(Post-peeling “Glfycolim 0.1”, 250 mi)
' 37 FIVKOMIIM-H nockoH Ana selitpanuaaty, 200 mn 2 4,87 9,34
(Neutralizing {ition “Glvcolim-N*, 200 mi)
38 NNOChOH-TOHWIK ansi cyxoii koxw, 300 mn 4 7.05 28.20
(Tonic lotion for dry skin, 300 mf)
39 MACKA BOLACPOCHIEBASR, 200 A 4 8,60 . 34,40
(Herhal mask, 200 mi)
40 KPEM N9 BEK, 150 mn 4 942 37.68
(Cream for evelids, 150 mf)
41 YMA xpem-Macka xocMeTudeckas, 250 mn 5 17,28 86.40
{"Uma" cosmetic cream-mask, 250 mi)
42 KOCMETUYECKARA CMETAHKA, 6as. 200 un 4 4,08 16.32
(Cosmetic sour cream, 200 rnf)
Wroro (total): wTyK (pes) & 854 am.ponm(USD): 273742
Kon-s0 Mecr (nmber of cartons) : 4
Bec nevTo (nef weight) : 81 kr (kg)
Bec 6pytro (gross weight) : 85 xr_(kg)
43 TNASHOW KOHTYP-BAHIAXK, 53 a1 3301903000 30 15,43 462,90
{"Eye contour bandage*, 5*3 mf}
44 QNUNTA maccaxHoe macno, 200 mn 5 19,80 98.00

am.ponn. (USD): 561,90

45 JIOPUOI npodhunakTuko-ruruennueckiit cnpei, dn. 30 Mn

- {Mriol” gel ~sprev. 30 ml)
Wroro (fotal):
Kon-so mecr fnumber of carfons) : vacTe mecra
Bec HetTo (net weight) 1 1 kr (kg)
Bec 6pytTo (gross weight) : 2 kr_{(kg)

3306900000 3 1,93

WTYK (pes) @ 3

am.pgonn. (UsSD)

5.79

5,79

46 3ENEHBIA IYM cpeacTso ans Aywa, 150 mn
("Green rustfe™ douch gel, 150 mf)
Wroro (fotal) .
Kon-s0 mecT (number of cartons): 1
Bec HeTTo (nef weight): 1 kr (ka)
Bec 6pyrro (gross weight) . 2 kr (kg)

3307300000 5 2,08

WTYK (pes): 5 am.gonn. (USDy:

10.40

10,40

UTOrO ex-works:

WITYR {pCsh 897 LA0nn, {aMm. Borin

3316.51

CTouMMOCTE TPEHCNODPTUDOBKK:
(Cost of transportation)

CTOUMOCTb CTPRXOBAHWA:
(Costof insurance)

am.gonn. (USD):

am.gonn. (USDY;

410.00

16.00

BCEFOQ CiP Moc-Amxenec (Total CIP LosAngeles) :.

am.gort. (USD):

BeA NPOAYKLUNS POCCHICKOTG npoussofcTea (All products are of russian origin}.

QO6ujee Kon-BO MecT (total number of cartons) 5
06umi Bec Hetro (fotal netto weight) : 86 xr (kg)

OBuwuit Bec BpyTTo (fotal gross weight)- 93 kr-(kg)

Yeroeus noctasku (Deélfvery terms] Gl Nog'Arienec (CIP Los Angeles)

Yenorus nnaresa: 100% anaHcOBs!

P
s
=X
5,

FeHepanbHbill AMPEKTOD
(General director}

Yy

AR

Tinarex (1 OD,i/u advance payment}

A.B.ManTukos
(A.B.Mantikov}

3741.51
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pure and natural skin care

www.mirraskincare.com

Distributed by:

TransitWave Intemnational
P.O. Box 1063

Santa Barbara, California
USA, 93117

Phone: 866-816-8679
Fax: 805-968-1778
E-mail: info@twaveint.com

Pro—-Forma Invoice

Bill To: ACQUAPLUS Co., LTD

14-6-2F, SAKURAGAOKA-CHO, SHIBUYA,
TOKYO, 150-0031, Japan
TEL: 81-3-5428-0314/ FAX: 81-3-5428-0315

Invoice# 445
Invoice date: 5-30-05

Ship To: LYNDEN AIR FREIGHT / SAN DIEGO

ATTN : MR. MIKE JEFFERS
9373 Activity Rd

La Jolla, CA 92037

Tel: 858-558-7700

Date EXW Ship Via Terms
5-30-05 Ex-Works UPS Grnd Pre-payment
Quantity ltem Description Discount % Unit Price Total
50 #5010 Anti-aging cream with 10% homogenized caviar 46.5% 15.00 USD 750.00 USD
Subtotal 750.00 USD
Tax ]
Shipping Paid by Lynden Air Freight/ San Diego
Balance Due 750.00 USD
REMITTENCE:

TransitWave International
Bank name: California Bank & Trust

Address: 365 Esplanade Drive, Oxnard, California, USA 93030

Phonei#: 866-816-8679
Swift code: CALBUSG6
Routing#: 121002042
Account#: 33-20031271




SURFACE

PURCHASE ORDER
Date P.O. Number VENDOR FOB Terms
9/25/2006 S-0906-200 Mirra Skincare Surface - Nashville 30 Days
: www.mirraskincare.com
email - info@twaveint.com
Tel: 866-816-8679
Fax: 805-968-1778
SHIP TO: BILL TO:
Surface Surface
Atin: Dr. Melvin Elson Attn: Maren Scoggins
2020 21st. Avenue South 2020 21st. Avenue South
Nashville, TN 37210 Nashville, TN 37210
Tel: 615-441.5227 Tel: 615-620-7727
Fax: 615-740-1772
drmelson@bellsouth.net maren.scoggins@bh1.org
Units Item Code Decription Unit Price Total Price

8 1003 Cleansing lotion 4.2 fl. oz. $13.50 $108.00

8 2001 Tonic lotion 4.2 fl. oz. $13.50 $108.00

8 3001 Madonna 1 fl. oz. $15.00 $120.00

8 4012 Night Cream 1.7 fl.oz. $18.00 $144.00

8 5009 Bifiron Balm 2.5 fl. oz. $15.50 $124.00

8 4003 Eye Cream 1 fi. oz. $26.00 $208.00

15 5016 Eye Micro-Emulsion .1fl. oz. $15.00 $225.00

8 3003 Image 1 fl. oz. $22.00 $176.00

15 5010 Uma Balm 1 fl. oz. $28.00 $420.00

12 4002 Bust Balm 1.7 fl. oz. $30.00 $360.00

12 5025 Decollete Micro-Emulsion .17 fl. oz. $18.00 $216.00

5 403 Caviar Cream Mask-Professional 250 ml. $105.00 $525.00

TOTAL $2,734.00

Special Instructions

Please deliver early the week of October 9, 2006.

Authorized Signature

Date

Melvin Elsen, M.D.

9/25/2006




MIRRA-M Ltd.

107082, Moscow, Perevedenovskiy per, Dom 2

tel.fax (095) 784-75-37

30" oxrabps 20061,

+ (Qctober 30, 2006) Corporation "TransitWave International [nc.”

Cuer Ne 1 ot 02.11.2006 (Invoice No.1 of 02.11.2006.)

Konrpaxr Ne Exp/30/056/06 or 30.12,2008 {Contract No.Exp/30/05/06 of 30.12.2005)
Hononyenne Ne 1 ot 02.11.2008, (Addendum No.t of 02.11.20086.)

Batikosckue pexsuanThi [ponasua (Bank of the Sellers):

AK CBeperarenshbiii Bark PO, CTpomsiHckoe oTaenerune 5281 (Savings Bank of the Russian Federation, Stromynskoe branch 5281)

117897 Mockaa, yn.Basunosa, 19 (117997 Moscow, Vavilova Str., 19)
TpaHsuTHeIR sanmoTHb cyueT 8 Espo Ne 40702978138280203143, SWIFT: SABRRUMM
(Transit Account in Eurp: 40702978138290203143)

HavmeHoeanue npogyxumu Kog no THB3A  Kom-eo wiryx — Lena eppo 3 Cymma
N/N (item) {Custorns code)  (Numberof pes)  1wm. (Price in & espo
Euro for T pes {Amount
ex-works) in Euro)
1 NOCbOH O'-MLU,APOMMPL 125 wn 3304890000 55 1,84 101,20
(Cleansing lotion, 125 mi}
2 CEJNEHA renb 416 CHATUA Makusna, Aucr. 75 mi 4 1,33 532
{"Selena™ qef remooving make up, 75 mi}
3 IOCBOH TOHU3WUPYIOLLWK, 125 mn 55 1,48 81,40
{Tonic lotion, 125 mi)
4 MAQOHHA kpem, 30 ma . 30 1,23 36,90
{"Madonna” cream, 30 mi)
5 UMWIDK kpem, 30 mn 30 1,33 39,90
{"tmage” cream, 30 mf)
6 MWPPA-IIIOKC kpem, 30 mn 4 1,23 4,92
("Mirra-Lux" eream, 30-m/)
7 BANB3AM NS BIOCTA, 50 mn 30 1,84 55,20
(Bust balm, 50 mi)
8 KPEM 15 BEK, 30 mn 20 2,30 207,00
(Evelid cream, 30 mi)
9 KPEM ANA PYK, 75 un 34 1,17 39,78
{Hand cream, 75 mi)
10 KPEM-ANS HOT- 75 w1 - - - 5% 163 96,47
{Foot cream, 75 mil)
11 CAPFACCYM Banbiam, 30 mMn 60 1,63 87,80
{"Sargassum™ balm, 30 mi)
12 KPEM G MYMUE, 30 mn 60 1,58 94,80
(“Mummiva” cream, 30 mi)
13 HOUHOW xpem, 80 mn 50 2,04 102,00
("Niqht” cream, 50 ml)
14 BETAKPYH Banssam, 30 mn 30 1,43 42 .90
{"Betakiin" balm, 30 mf)
16 PEBEHTOH Ganesam, 50 mn 4 1,83 8,52
(“Reventon” balm, 50 mi)
16 MUPPAJITUH Ganbaam, 50 mn 4 2,04 B.18
("Mirralain” balm, 50 mif)
17 AHTULERTOMTHBIA Sansaam, 50 mn 4 1,69 8,76
("Anticellulite” cream-balm, 50 mf)
18 BUPUPOH Budpngo-6ansaam, 50 mn 46 1,63 74,98
{Bifiron balm, 50 mi)
18 YMA-BATB3AM, 30 mn1 210 3,32 697,20
(“Uma-balm” reqenerating, 30 mi)
20 TUHERDKER rent, 30 un 70 1,17 81,90
(“Teenager”’ gel, 30 mi)
21 NEPMA-BIOCT, 5*5 mn ; 36 7,91 284,76
("Derma-bust” intensive care, 5*5 mi)
22 TENMOC-22 xpem cornuliesatutHe, 100 un 70 1,02 7140
("Gelios-22" sun protective cream, 100 mi) -
23 PENAPWUPYIOWMA renv-Baribaam, 50 mn 4 1,43 572
{Gel-balm repairing. 50 mil}
24 Tenb xocmeTudeckull ¢ Gairepuodarany, Jucrm. 30 mi 4 1,84 7,36
{Comsmetic gel with bacteriofagues, 30 mf)
25 OrBenvealowuit kpem, Jucn.15 mn, . 2 1,80 3,60
~ (Whitening cream, 15mi) ‘\
26 MONOYKO OUMILAIOWEE ana cyxol koxu, 300 mn ’ 3 3,78 11,34

(Cleansing milk for dry skin, 300 m})
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27 KPEM-CKPAB ans cyxoit koxu, 250 mn

3 7.05 21,15

(Peefing cream for dry skir, 250 mi}

28 NOCLOH CHULLAIOILIMK, 300 mn 6 3,78 22,68
(Cleansing lotion. 300 mi)

29 MACKA QUMLLAIOWIAA s suphoit koxu, 50 mMn 5 1,84 11,04
{Oily skinr cleansing mask, 50 m)

30 NOCHOH-TOHVIK gns cyxoi ko, 300 mn 3 4,85 29,10
{(Tonic lotion for dry skin, 300 mi)

31 MACKA I'PABEBASR ans cyxoft koxu, Bad. 200 M. 3 592 17,76
{Dry skin mud mask, 200mi)

32 MACKA I'PABEBAS ans »upHo# Koxu, 6aH,.200m0, 3 4,85 14,55
{Qily skin mud mask, 200mi)

33 MACKA TPABRHAR, 6an.200mn, 3 592 17,76
(Herbal mask, 200mf}

34 MACKA BOJOPOCJIEBAA, BGan. 200 mn. 3] 5,82 35,562
{Algae mask, 200m)

35 KPEM-MACKA C IT'MANYPOHOBOW KUCHOTON, 250 mnt 3 9,19 27,87
(Cream mask with hialuronic acid, 250 mi}

36 XBOS kpem-macka kocmeTudeckan, 250 mn & 8,63 51,78
(Pine cream mask. 250 mi)

37 KPEM A7 BEK, 150 mn 8 6,48 38,88
{Cream for evelids, 150 mf}

38 YMA kpem-macka gkocmeTudeckas, 250 mn 36 11,80 428,40
{"Uma" cosmetic cream-rask, 250 mf)

39 3KOJIA renb-macka &I RUPHOM koxku, 250 mn 3 7,05 21,15
{"Ecola” qel mask for ofly skin, 250 mi}
Wroro (total): wIvK (DCs): 1138 e€BPO (surcl  3002,33
Kon-s0 mect {number of cartons) : 6
Bec vervo (net weight): 112 xr (kg)
Bec Bpyrro (gross weight) 1 123 wr (kg
WTOIMO EX-WORKS: WIYK (Pos); 1138 espo (eepo): 3002,33
CTOMMOCTL TDAHCIOPTHDOBKM, espo {euro): 57042
(Cost of transportation}
CTOUMOCTE CTPaXOBARNA: eBpa feuro): 15,36
{Cost of insurance)
Beero : eBpo (eura): 358811

“Bes fipoAyKMA pocChifckors MpdvisoreTsa (Al products are of Russiam origin), — ~ -

Obiee kon-80 mecy (total number of cartons) .6
O8wnit Bec KeTTo {fotal netta weight) : 112 vr (kg)
OBui Bec BpyTTo (fofal gross wefght): 123 kr (kg)
Yenoeun noctasky (Delfvery ferms): CIP Los Angeles
Yeroeuna nnarexa: 100% aradcoBan npegonnara
{100% advanced paymeny)

FeHepartuHLUL supekrop
(General director}

A.B.Maunrukon
(A.B.Mantikov}
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From: fairviewdns@aol.com

Sent: Sunday, March 04, 2007 9:31 PM
To: sales@twaveint.com
Subject: Online Order Placed With Mirra Skin Care

The following order was placed with Mirra Skin Care:

Order Number : 1050

Placed : 03/04/2007 21:30:32 EDT
Ship To: Bill To:
faina solodar faina solodar
fairviewdns@aol.com fairviewdns@aol.com
718-415-4262 718-415-4262
1444 east 99 st 84 corbin pl
brooklyn NY 11236 brooklyn NY 11235
Code Name Quantity
Price/Ea. Total
ECM <b>Eye Contour Micro-Emulsion</b> Intensive Eye
rejuvenator<brswith homogenized caviar<brs 2 $35.00
$70.00 ‘
M14 <b>Mummiyo</b> Anti-aging cream<brs 1
$37.00 $37.00

Shipping: Free Shipping-UPS
ground: $0.00

Sales

Tax: $0.00
Total $107.00



From: hau1054@aol.com

Sent: Tuesday, August 14, 2007 10:51 PM
To: sales@twaveint.com
Subject: Online Order Placed With Mirra Skin Care

The following order was placed with Mirra Skin Care:

Order Number : 1053

Placed : 08/14/2007 22:50:31 EDT
Ship To: Bill To:
Alice Upchurch Alice Upchurch
haulo54@aol.com haul054@aol.com
706 561-9879 706 561-9879
5500 Emily Drive 5500 Emily Drive
Columbus GA 31909 Columbus GA 31909
Code Name Quantity
Price/Ea. Total
R <b>Reventon</b> Anti-varicose vein treatment<brs 2
$45.,00 $90.00
Shipping: Free Shipping-UPS

ground: $0.00

Sales
Tax $0.00
Total: $90.00



From: frante02003@yahoo.com

Sent: Wednesday, September 05, 2007 9:21 PM
To: sales@twaveint.com .
Subject: Online Order Placed With Mirra Skin Care

The following order was placed with Mirra Skin Care:

Order Number : 1055

Placed : 09/05/2007 21:21:05 EDT
Ship To: Bill To:
mary f ayala mary £ ayala
franteo2003@yahoo.com franteo2003@yahoo.com
614-818-2570 614-818-2570
614-455-0837 614-455-0837
4784 coachford drive 4784 coachford drive
columbus OH 43231 columbus OH 43231
Code Name Quantity
Price/Ea. Total
M14 <bs>Mummiyo</b> Anti-aging cream<brs 1
$37.00 $37.00
EC <b>Eyé Cream</b> Daily protector / hydrator<brs> 1
$43.00 $43.00
HP <b>Hydro-BEmulsion Polysaccharide</b> Moisturizing cream<brs
1 $28.00 $28.00
UB <b>Uma Balm</b> Intensive rejuvenating cream<brs>with 10%
homogenized caviar 1 $55.00 $55.00
HE <b>Hydro-Emulsion</b> Moisturizing cream<brs 1
$25.00 $25.00

Shipping: Free Shipping-UPS
ground: $0.00

Sales

Tax $0.00
Total: $188.00



From: tvillone1@yahoo.com

Sent: Wednesday, September 26, 2007 10:12 AM
To: sales@twaveint.com
Subject: Ontine Order Placed With Mirra Skin Care

The following order was placed with Mirra Skin Care:

Order Number : 1056

Placed : 09/26/2007 10:12:11 EDT
Ship To: Bill To:
Thomas Villone Thomas Villone
tvillonel@yahoo. com tvillonel@yahoo.com
941-465-0862 941-465-0862
5662 Marquesas Cir 6926 Honeysuckle Trl
Sarasota FL 34233 Bradenton FL 34202
Code Name Quantity
Price/Ea. Total
HC <b>Hand Cream</b> Hand rejuvenator<brs 2
$22.00 $44.00

Shipping: UPS
Ground: $7.00

Sales

Tax $0.00
Total: $51.00



From: tipiindianart@yahoo.com

Sent: Tuesday, October 23, 2007 2:01 PM
To: sales@twaveint.com
Subject: Online Order Placed With Mirra Skin Care

The following order was placed with Mirra Skin Care:

Order Number : 1057

Placed : 10/23/2007 14:00:35 EDT
Ship To: Bill To:
Eva Mueller Eva Mueller
tipiindianart@yahoo.com tipiindianart@yahoo.com
505. 459 5765 505 459 5765
tipi indian art tipi indian art
3202 Jane Circle SEB 3202 Jane Circle SE
Rio Rancho NM 87124 Rio Rancho NM 87124
Code Name Quantity
Price/Ea. Total
UB <b>Uma Balm</b> Intensive rejuvenating cream<brs>with 10%
homogenized caviar 1 $55.00 $55.00
I <bs>Image</b> Anti-aging moisturizer<brs> 1
$37.00 $37.00
EC <b>Eye Cream</b> Daily protector / hydrator<brs 1
$43.00 $43.00
Shipping: Free Shipping-UPS

ground: $0.00

Sales
Tax $0.00
Total $135.00



EXHIBIT 5



Mirra Pure, Natural Skin Care , Russian Caviar, Wild Crafted Herbs, Cold Process Page 1 of 1

Introducing Mirra skin care, representing cutting
adge Russian research technology, with an
emphasis on naturat remedies for aging skin.
Utilizing wild crafted herbs and caviar, Russian
microbiologists and doctors have created a

Pune & Naturar Suan Caney complete skin care line that delivers noticeable and
long-term Improvements in skin texturs,

appearance, and overall health, Mirra products are

cold processed and are packaged in unique

hermetically sealed containers.

Al of Mirra’s herbs are ecologically wild crafied by

Orthodox Nuns fiving In remote regions of the Altal

Mountains of Russia,

Mirra represents the ideal combination of sclence

and nature and the future of anti-aging solutions,

ENTER

If you don't see the animation above, please
downioad the free Flash player HERE

& 2004 TransitWave International. All rights reserved. Info@twavaini.com

http://www.mirraskincare.com/ 3/30/2011






FROM MOTHER NATURE TO THE LABORATORY

Mirra is a private Russian company manufacturing a broad range
of Mirra brand cosmetics. The Company was established in 1992 in
cooperation with the Applied Microbiology Center (Moscow Region).

The prime aim of Mirra cosmetics is to restore the human body’s
protective functions, stave off old age and preserve beauty and health.
Mirra’s unique work has brought international acclaim (over 50
awards to date) and fantastic results.

RESPECTING MOTHER NATURE

Mankind has never been able to surpass the richness and diversity

of natural components. Likewise, mankind has never been able to

do without them. With the looming threats of climate change and
ecological mayhem, mankind has now realized how important it is to
respect our Mother Nature.

MIRRA has always kept things simple, drawing on the exceptional
properties of plants, their extracts, essential oils, amino acids and
vitamins. MIRRA respects the ecological environment by extracting
the best properties of plants without destroying or altering them.
Although essential for our health, these natural plant-derived
components are particularly fragile. They can only develop in a pure
environment and their properties can only be preserved under certain
conditions that need to be cherished and controlled.

In the Altai Mountains, to the north of the Siberian plains, Mother
Nature offers unique plant diversity in a very propitious climate. The
air is pure and completely pollution-free. Plants are handpicked deep
in the wilderness. The scent of myrrh is quite common in orthodox
churches, but this is the first time that its hitherto unknown
properties have been used for cosmetic purposes. Nuns
living in the most remote regions of Russia carefully and
delicately gather the rarest plants one by one. The natural
components in these plants are then extracted for use in
MIRRA products.



EXPERTISE IN BIOTECHNOLOGY

MIRRA products are primarily composed of exceptionally fragile
natural ingredients, it is particularly important to ensure that their
enhancing properties are preserved. This is why our skin creams, gels
and lotions come in hermetically sealed packaging to prevent air and
microbes from contaminating the products. Some of our products,
composed of delicate oils, come in glass packaging. All skincare oils
are cold emulsified through a patented process of micronizing. MIRRA
does not test its products on animals; instead MIRRA relies on human
volunteers to test all of its products.

MIRRA uses special machines to cold emulsify bioactive components
in a unique and original process that blends the various ingredients
in MIRRA creams and balms. This technology makes it possible

for aqueous elements to bind with heavier elements such as oils and
essential oils without increasing the temperature. Heat would destroy
the plant-derived active principles, vitamins and amino acids, whose
effectiveness must be fully preserved. As a result, MIRRA products are
composed of emulsions of molecules that are 500 times smaller than
skin cells. These molecules are absorbed instantly and work deeply
inside the skin. Another of MIRRA's exclusive patented processes is
homogenization of caviar (Russian white sturgeon eggs) and salmon
roe (salmon eggs). Homogenization ensures that only whole raw
Russian caviar is added to MIRRA's select products. Extremely rich

in immunizing albumin, proteins, and amino acids, all powerfully
regenerative and restorative, these precious gifts of Mother Nature
remain intact thanks to MIRRA's cold emulsification technology.

MIRRA'S SECRET

One of the most fantastic secrets of MIRRA's beauty products

~ is ultra-fast absorption. Never oily, MIRRA products do
. notstain clothing. The skin quickly absorbs MIRRA

creams, lotions and gels. The beneficial properties

of the ingredients are immediately and directly
released deep inside the skin, enhancing your
natural beauty. Protected, nourished and firmed,
your skin shines thanks to the natural active

principles contained in MIRRA beauty products.



CLEANSING, TONING & REPAIRING

CLEANSING LOTION

Effectively removes excessive oil, cleans pores softly and safely, without changing
the acid-alkaline balance of the skin. The lotion has anti-inflammatory properties.

- alcohol free
+  clover and alfalfa (both natural soft cleansers)
- celandine (soothing and relaxing effect)
- St.John's Wart (astringency and protection)
- lavender essential oil and milfoil extract (both stimulants)
- aloe (moisture retention)
preserves the skin’s natural pH and regulates sebum levels.
- contains green tea extract (antioxidant).

Tonic LoTiON

Provides a cleansing and revitalizing effect. Helps to stimulate cell regeneration and
metabolism. The toner has an antimicrobial action.

- ginseng (stimulating and smoothing effect, skin elasticity improvement)
+  richin antioxidant polyphenols and flavonoids extracted from green tea
fights against bacteria
- contains sea salt (antimicrobial)
moisturizing provitamin A and vitamin C

Recommended for acne prone skin, both body and face. Provides an anti-
inflammatory and drying effect. Can help reduce acne and fight against future
breakouts and inflammation.

aloe {(moisture retention)
- clover and alfalfa extracts (both natural soft cleansers)
+  absinth (toner)
milfoil (stimulant)
+  refreshing menthol
+ helps reduce acne and further break outs




MOISTURIZING

MADONNA
Moisturizing day cream

Apple peel extracts give this cream a rich moisturizing effect, combined with
capillary strengthening and regenerating properties. Assists in improving the
complexion and elasticity of the skin.

fruit extracts (apple peel extract)

moisturizing coconut and grape seed oils

essential oils of ylang-ylang {calming effect)

myrrh (astringent and stimulant for the upper layer of the epidermis)
helps protect and revitalize skin

YDRO-EMULSION POLYSACCHARIDE
oisturizing cream

Recommended for sensitive skin. Assists the skin in retaining moisture
in times of hot or cold weather.

- protective layer of plantain sap polysaccharides (anti-inflammatory effect)
extracts of coltsfoot (effect of repairing skin cells)
flaxseed (rich in vitamins, minerals and essential fatty acids)
several essential oils: sweet orange (vitamin C, toner), lemon (stimulant, rich in
vitamins), ylang-ylang (calming effect), patchouli (effect of reinforcing skin tonicity)
and sandalwood (cosmetic action to soothe irritated skin)

YDRO-EMULSION
Moisturizing cream

Helps the epidermal cells stay hydrated, improves elasticity, and can
assist in reviving the skin.

myrrh (astringent and stimulant for the upper layer of the epidermis)
lavender and rosemary (stimulants)

jasmine (calming effect)

palm kernel (emollient, effect of restructuring skin cells)

jojoba (skin moisturizer)

musk rose (restorative)

milk thistle (antioxidant and toner)

tamanu oil (very good at protecting damaged skin)




MOISTURIZING

BIFIRON
intensive skin softener with cultured bifidus

Excellent nourishing moisturizer, recommended for damaged and pigmentation
inclined skin.

liquorice extract (soothing and softening effect)

polyvitaminic and fermentative complex containing bifidus bacterial culture filcrate
wormwood (anti-microbial)

calendula oily extract (soothing and restorative)

NIGHT CREAM
Nighttime nourishing cream

Restructures and strengthens the skin. Nourishes and moisturizes, smoothes out
fine lines and wrinkles. Slows down the appearance of new visible signs of skin

aging.

extracts of melissa (effect of restoring balance, soothing and relaxing)
bee propolis (protective, stimulant)

milk thistle oil (antioxidant and toner)

Siberian cedar nuts (fresh toner)

moisturizing provitamin A and vitamins C and E.

SARGASSUM
Nourishing cream

Helps stimulate metabolism in skin cells, due to its high content of sea weed,
mineral salts, and macro-and micro-elements. Vitalizes dry and aging skin,
Provides a wonderful nourishing effect.

sea weed

milk thistle (antioxidant and toner)

aloe (moisture retention)

clover and lucerne (both natural soft cleansers)
contains sea salt (antimicrobial)
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MOISTURIZING

MIRRA-LUX
Nourishing cream

Nourishes and improves elasticity of the skin. Can help protect the skin from daily
stress and adverse environments.

mullein (saponin, astringent)

oils of apricot pit (very rich in polyunsaturated fatty acids, help in softening and
smoothing the skin)

jojoba (moisturizing and nourishing effect)

coltsfoot (vitamin C, Zing, calcium and tannins)

alecost extract (rich in flavonoids)

thyme (rich in flavonoids)

fish based phospholipids (omega-3 and omega-6 )

RRA-DEe-Lux
Moisturizing day cream

Helps soften skin and balance the moisture content. Revitalizes skin with sea weed
extracts.

grape seed oil (rich in vitamins, minerals and essential fatty acids)

brown algae concentrate (effect of slowing down imperceptible loss of moisture, rich
in minerals, iodine and vitamins)

oils of apricot pit (rich in polyunsaturated fatty acids, helps in softening and
smoothing the skin)

jojoba (moisturizing and nourishing effect)

lavender (stimulant)

alecost extract (rich in flavonoids)




Evye CARE

Eve CREAM
Daily protector/hydrator

The cream has good hydrating and toning properties, providing optimal conditions
for regeneration and recovery. Unique herbal complex protects the skin from
environmental stress and pollution, which may cause premature aging,.

milfoil (stimulant)

mullein (saponin, astringent)

raspberry (toner, rich in pectin, vitamins and minerals)

coltsfoot (vitamin C, Zing, calcium and tannins)

melissa (soothing effect)

lime blossom (refreshing and soothing effect)

thyme (rich in flavonoids)

myrrh (astringent and stimulant for the upper layer of the epidermis)
rosemary (revitalizing effect)

peppermint (stimulant and toner)

wipes away the under-the-eyes rings and bags, and eyes can look younger

HELIOS-22

Provides protection against UV radiation and sunburn. Contains a special complex
of sun block filters and plant extracts.

contains green tea extract (antioxidant)

ascorbic acid (vitamin C)

fir needle CO2-extract (protective, healing, and antiseptic qualities)
castor oil (softening effect, emulsifier)

extracts of melissa (effect of restoring balance, soothing and relaxing)




ANTI-AGING

BETAKRIN
Anti-aging cream

Nourishes and moisturizes, replenishing the skin with essential anti-oxidant
vitamins (C and E) and staves off premature aging of cells in the upper layer of the
epidermis.

St. John’s Wart (astringent and protective)

oils of grape seed (rich in vitamins, minerals and essential fatty acids)
coconut (vitamins, moisturizing and softening effect)

sesame (effect of maintaining skin tissue integrity, restructuring)
myrrh (stimulating effect in the upper layer of the epidermis)
moisturizing provitamin A

Mummiyo
Anti-aging cream

Mummio (shilajit) is a naturally occurring semi-soft substance found in the Altaian
mountains (bordering northern Mongolia), flowing from the layers of rock.

A homeopathic remedy that can help in stimulating metabolic and regenerating
processes in skin cells. Shilajit (mummio) can naturally help strengthen anti-toxic
and anti-inflammatory properties of the skin. A unique natural remedy for aging
skin.

an exclusive MIRRA innovation containing Mummio (also known as shilajit), a resin
used in India and Russia as a 100% natural regenerator.

alfalfa extract (rich in vitamins and mineral salts)

essential oil of ylang-ylang (calming effect)

stimulates and regenerates tired skin

UmA BALM
Intensive rejuvenating cream
with homogenized caviar

Homogenized caviar (whole white sturgeon caviar) revitalizes skin celis with
essential vitamins, minerals and proteins. Caviar helps to speed up the natural
production of collagen. It can help to plump up and thicken the skin and thus give
a younger, firmer appearance.

homogenized caviar (rich in proteins and restorative nucleic acids)

grape seed (rich in vitamins, minerals and essential fatty acids)

milk thistle (antioxidant)

essential oils of tea tree (stimulant and toner)

lavender (stimulant)

helps rejuvenate the epidermis, it actively regenerates, nourishes, moisturizes and
strengthens your skin




ANTI-AGING

IMAGE
Anti-aging moisturizer

Contains hyaluronic acid that hydrates the skin and restores its natural moisture
balance. Helps protect skin from damage associated with aging.

hyaluronic acid (hydrating and rejuvenating)

clover and lucerne (both natural soft cleansers)

myrrh (astringent and stimulant for the upper layer of the epidermis)
lactic acid (softening and refreshing)

DecoLLeTe MicrRO-EMULSION
Invigorating rejuvenator for the bust, neck and chest
with homogenized caviar

Homogenized caviar (whole white sturgeon caviar) revitalizes skin cells with
essential vitamins, minerals and proteins. Intensive skin care that has a firming
action. Helps reduce stretch marks and fine lines. Nourishes, moisturizes and
invigorates the sensitive skin of the bust, neck and chest.

homogenized caviar (rich in proteins and restorative nucleic acids)
lavender and myrrh (both stimulants)

moisturizing provitamin A and vitamins C and E

grape seed (rich in vitamins, minerals and essential fatty acids)

milk thistle (antioxidant and toner)

helps aid the natural cell reproduction process and resists early aging

EYe MiCRO-EMULSION
Intensive eye rejuvenator
with homogenized caviar

Homogenized caviar (whole white sturgeon caviar) revitalizes skin cells with
essential vitamins, minerals and proteins. Intensive eye care. Helps reduce rings
and bags from forming under and around the eyes (as a result of water retention),
Can help invigorate cells in the upper layer of the epidermis and stimulate micro
circulation of blood in the subcutaneous capillaries of the fragile zone around the
eyes,

homogenized caviar (rich in proteins and restorative nucleic acids)

grape seed (rich in vitamins, minerals and antioxidants)

jojoba (moisturizing and nourishing effect)

myrrh (astringent and stimulant for the upper layer of the epidermis)

ylang-ylang (calming effect)

wild rose oily extract (rich in vitamins and rich in Omega-3 and Omega-6)
exclusive micro-emulsion has the general effect of lifting and invigorating the skin
the epidermis recovers its ideal moisture level and the skin begins to rejuvenate
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HoLisTic THERAPY

FooT CrREAM

M $

Intensive oot care

Provides an antimicrobial and antifungal action. Lessens sweating, eliminates
unpleasant smell, and softens rough areas of the sole and heel.

kaolin clay (natural moisturizer)

sea weed

Siberian fir-needles (strong restorative properties)

provides a bacteriostatic effect while soothing tired and heavy feet

Soybean (Non-GMO) and palm kernel oils (effect of moisturizing and nourishing
the skin)

eliminates unpleasant odours and regulates perspiration.

HAnD CREAM
Hand rejuvenator

The cream assists in reducing skin irritation and reddening, while moisturizing
and nourishing the skin. The cream is wonderful for minor wounds, damages

and scratches on the hands. Mummio (shilajit) is a naturally occurring semi-soft
substance found in the Altaian mountains (bordering northern Mongolia), flowing
from the layers of rock. A homeopathic remedy that can help in stimulating
metabolic and regenerating processes in skin cells. Shilajit (mummio) can naturally
help strengthen anti-toxic and anti-inflammatory properties of the skin. Can help
soften rough and dry areas of the hands.

an exclusive MIRRA innovation containing Mummio {also known as shilajit), a resin
used in India and Russia as a 100% natural regenerator.

alfalfa extract (rich in vitamins and mineral salts)

lemon (stimulant, rich in vitamins)

jasmine (refreshing effect)

provides a bacteriostatic effect while soothing and preventing hands skin from
dehydrating and drying out

ANTI-CELLULITE BALM
Anti-Cellulite treatment

Can lessen and reduce effects of cellulite, helps blood micro circulation, and assists
in improving skin elasticity and vitality.

essential oils of tea tree (stimulant and toner)

horse chestnut (helps strengthens the walls of the blood vessels and promotes the
circulation in the finest vessels. It also helps remove excess fluid from the tissues and
makes them firmer.)

chlorophyll-copper complex (cleansing)

milk thistle oil (antioxidant and toner)

cypress (astringent and toner)
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HoLisTic THERAPY

Bust BaLm
Bust firming cream

Regular application can help improve skin elasticity and increase firmness. A
homeopathic remedy designed to nourish skin cells and bust tissues. A natural
remedy assisting in the reduction of painful swelling of the mammary gland
associated with PMS.

rosemary (effect of revitalizing and stimulating the skin)
lavender (stimulant)
peppermint {refreshing toner)
grape seed (rich in vitamins, minerals and essential fatty acids)
- milk thistle (antioxidant and toner)
.+ milfoil and absinth extracts (both toners)
- moisturizing provitamin A
+  fish based phospholipids (Omega-3, Omega-6 )

REVENTON
Anti-varicose vein treatment

1]
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Assists in increasing and normalizing blood micro circulation. Can help decrease
swelling, fatigue, feeling of heaviness in limbs, and capillary net (varicose veins).

horse chestnut (helps strengthens the walls of the blood vessels and promotes the
circulation in the finest vessels. It also helps remove excess fluid from the tissues and
makes them firmer.) '
liquorice extract (soothing and softening effect)
fish based phospholipids (Omega-3, Omega-6)

< essential oils of tea tree (stimulant and toner)
extracts of coltsfoot (effect of repairing skin cells)

- milk thistle oil (antioxidant and toner)

MIRRALGIN
Restoring balm for muscle strain

Helps reduce muscular swelling after injury. Can help with joint pain assc
with aging.

«  clove (relaxing)
+ cypress (astringent and toner)
clary sage (astringent, firming effect)
«  teatree (stimulant and toner)
eucalyptus and peppermint (stimulant and toner)
- liquorice extract (soothing and softening effect)
this balm is used for intense sports activities
moisturizing provitamin A, vitamins E, Omega-3 and Omega-6
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Distilled water; extracts: celandine®,
hypericum* (St. John's wart), alecost*,
milfoil*, clover*, alfalfa*; aloe vera*; dry
green tea extract®; lavender essential oil;
PEG-7 glyceryl cocoate (derived from
coconut oil); citric acid; lactic acid.

Distilled water; extracts: hypericum* (St.
Jon's Wart), celandine®, absinth*, milfoil*,
aloe vera*, clover* and alfalfa*; carbomer;
chlorophyll copper complex* (derived

from plants); menthol*.
3

Distilled water; echyl alcohol; ginseng*
extracts (Panax ginseng C.A. Mey);
glycerin (derived from plant oils); natural
sea salt; carbamide; citric acid; dry green
tea* extract; ascorbic acid (vitamin

C); succinic acid; glutamic acid; Beta-

Carotene.

Distilled water; extracts: clover* & alfalfa*;
oils: coconut & grape seed; glycerin
(derived from plant oils); stearic acid

and palmitic acid; beeswax; emulsion
wayx; distilled monoglycerides {(glycerin

& fatry acids); fatty alcohols {cetearyl
alcohol); PEG-9 stearate & distearate;
apple peel wax; ylang-ylang essential oil;
myrrh essential oil; ascorbyl palmitate;
methylparaben (food grade preservative);
propylparaben (food grade preservative).
HYBROEMULSION POLYSACCHARIDE
Distilled water; extracts of burdock* and
coltsfoot™; glycerin (derived from plant
oils); soybean oil (Non-GMO); plantain
sap polysaccharides®; stearic & palmitic
acid; coconut and grape seed oils; glyceril
stearate & glyceryl palmitate; beeswax;
palm kernel oil; emulsion wax; PEG-9
stearate & distearate; flaxseed extract;
sweet orange and lemon essential oils;
succinic acid; ascorbyl palmitate; lactic
acid; ylang-ylang essential oil; acetic

acid ex vinefera (derived from vinegar);
patchouli essential oil; sandalwood
essential oil; methylparaben (food grade
preservative); propylparaben (food grade

Distilted water; soybean oil (Non-GMO);
clover extract; palm kernel oil; cold
pressed jojoba oil; glycerin (derived from
plant oils); stearic & palmitic acid; musk
rose and milk thistle oils; glyceril stearate
& glyceryl palmitate; PEG-9 stearate
distearate; beeswax; emulsion wax; fatty
alcohols (cetearyl alcohol); tamanu oil;
myrrh essential oil; lavender®, rosemary
essential oils; ascorbyl palmitate;

jasmine essential oil; lactic acid; acetic
acid ex vinifera (derived from vinegar);
methylparaben (food grade preservative);
propylparaben (food grade preservative).

Distilled water; oils: coconut and grape
seed; glycerin (derived from plant

oils); stearic & palmitic acid; beeswax;
emulsion wax; distilled monoglycerides
(glycerin & fatty acids); fatty alcohols
(cetearyl alcohol); PEG-9 stearate &
distearate; liquorice extract®; etidronic
acid 20% dist,; calendula oily extract¥;
polyvitaminic and fermentative

complex containing bifidus bacterial
culture filtrate; wormwood extract®;
essential oils: geranium, bergamot and
frankincense; ascorby! palmitate; Beta-
carotene; methylparaben (food grade
preservative); propylparaben (food grade
preservative).

NIGHT CREAM

Distilled water; soybean oil (Non-GMO);
stearic & palmitic acid; extracts: melissa*,
propolis*, milk thistle*; coconut oil;
distilled monoglycerides (glycerin & fatty
acids); beeswax; milk thistle oil; emulsion
wax; lanolin; nettle extract*; carbamide;
glycerin {derived from plant oils);
Siberian cedar nuts* tocopheryl acetate
(vitamin E); ascorbic acid (vitamin C);
Beta-carotene; methylparaben (food
grade preservative); propylparaben (food
grade preservative).

SARGASSUM

Distilled water; extracts: clover* & alfalfa*;
oils: coconut & grape seed; glycerin
(derived from plant oils); stearic acid
and palmitic acid; beeswax; emulsion
way; distilled monoglycerides (glycerin

& fatty acids); fatty alcohols (cetearyl
alcohol); PEG-9 stearate & distearate;
olive and milk thistle oils; clover* and
lucerne* extracts; laminarium saccharidis
algae (sea weed); fucus vesiculosos (sea
weed); essential oils: cypress, basil and
bergamot, bio-stimulated aloe juice*;

sea salt; tocopheryl acetate (vitamin E);
methylparaben (food grade preservative);
propylparaben (food grade preservative).
MIRRA-LUX

Distilled water; oils: coconut and grape
seed; glycerin (derived from plant oils);
stearic & palmitic acid; beeswax; emulsion
wayx; distilled monoglycerides (glycerin

& fatty acids); fatty alcohols (ceteary!
alcohol); PEG-9 stearate & distearate;
alecost extract¥; apricot oil; cold pressed
jojoba oil; extracts: calendula*, licorice*,
mullein®, raspberry*, coltsfoot*, melissa*,
chamomile*, lime blossom*, and thyme*;
fish based phospholipids (Omega-3,
Omega-6); essential oils: ylang-ylang, myrrh,
jasmine, and geranium; Beta carotene;
methylparaben (food grade preservative);
propylparaben (food grade preservative).
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COMPOSITION

Distilled water; glycerin (derived from
plant oils); grape seed and soybean oils
(Non-GMO); clover extract; stearic

& palmitic acid; coconut oil; distilled
monoglycerides (glycerin & fatty acids);
beeswax; palm kernel oil; emulsion wax;
apricot pit oil; alecost extract®; PEG-9
stearate & distearate; distilled fatty
alcohols (cetearyl alcohol); sesame and
cold pressed jojoba oils; myrrh essential
oil; lavender and eucalyptus essential oils;
tocopheryl acetate (vitamin E); ascorbyl
palmitate; brown algae concentrate;
frankincense and jasmine essential oils;
acetic acid ex vinifera (derived from
vinegar); Beta-carotene; methylparaben
(food grade preservative); propylpara ben
(food grade preservative).

EYE CREAM

Distilled water; grape seed and coconut
oils; glycerin (derived from plant

oils); stearic & palmitic acid; beeswax;
emulsion wax; distilled monoglycerides
(glyceril stearate & glyceryl palmitate);
fatty alcohols (cetearyl alcohol); milfoil
extract; PEG-9 stearate & distearate; cold
pressed jojoba oil; oily extract of wild
rose*; extracts: liquorice®, calendula®,
mullein®, raspberry*, coltsfoot¥, melissa*,
chamomile*, lime blossom* and thyme*;
essential oils: myrrh, jasmine and
lavender; rosemary essential oif; natural
sea salt; ascorbyl palmitate; ylang-ylang
and peppermint essential oils; Beta-
Carotene; methylparaben (food grade
preservative); propylparaben (food grade
preservative).

Active Ingredients: octyl
methoxycinnamate (sunscreen,5.5%);
titanium dioxide (sunscreen, 3.5%); octyl
triazone (sunscreen,2.5%).

Distilled water; soybean oil (Non-GMO);
stearic & palmitic acid; coconut oil;
glyceryl stearate; glyceryl palmitate;
beeswax; fatty alcohols (cetearyl alcohol);
glycerin (derived from plant oils);
benzophenone-4; ; melissa extract®; PEG-
7 glyceryl cocoate (derived from coconut
oil); castor oil; sodium laureth sulfate
(derived from coconut oils); carbamide;
crospovidone; ascorbic acid (vicamin C);
green tea extract®; lecithin; tocopheryl
acetate (vitamin E); fir needle CO2-
extract®; methylparaben (food grade
preservative); propylparaben (food grade
preservative).

*ecologically wild crafted herbs



Distilled water; grape seed and coconut
ails; glycerin (derived from plant

oils); stearic & palmitic acid; beeswax;
emulsion wax; distilled monoglycerides
(glycerin & fatty acids); hypericum
extract* (St. John's Wart); fatty alcohols
(cetearyl alcohol); oily extract of
calendula®; sesame oil; PEG-9 stearate &
distearate; bergamot essential oil; myrrh
essential oil; essential oils: ylang-ylang and
patchouli; ascorbyl palmitate; ascorbic
acid (vitamin C); lactic acid; Beta-
carotene; tocopheryl acetate (vitamin E);
methylparaben (food grade preservative);
propylparaben (food grade preservative).
MUMMIYC

Distilled water; alfalfa* and clover*
extracts; soybean (Non-GMO) and

palm oils; glycerin (derived from plant
oils); stearic & palmitic acid; distilled
monoglycerides (glycerin & fatty

acids); PEG-9 stearate & distearate;
beeswax; emulsion wax; fatty alcohols
(cetearyl alcohol); ylang-ylang essential
oil; ascorbyl palmitate; acetic acid ex
vinifera (derived from vinegar); geranium
essential oil; natural shilajit* (mummio);
methylparaben (food grade preservative);
propylparaben (food grade preservative).
LiMA BALM

Distilled water; 10% homogenized caviar
(whole white stergion caviar); grape

seed and coconut oils; glycerin (derived
from plant oils); stearic & palmitic

acid; fish based phospholipids (vitamin
F); beeswax; emulsion wax; distilled
monoglycerides (glycerin & fatty acids);
fatty alcohols (cetearyl alcohol); tea tree
essential oil; PEG-9 stearate & distearate;
myrrh* lavender essential oil; milk thistle
oil; geranium essential oil; monarda
essential oil; peppermint essential oil;
ascorbyl palmitate; Beta-carotene;
methylparaben (food grade preservative);
propylparaben (food grade preservative).
IMAGE

Distilled water; extracts: clover* & alfalfa®;
oils: coconut & grape seed; glycerin
(derived from plant oils); stearic acid and
palmitic acid; beeswax; emulsion wax;
distilled monoglycerides (glycerin & facty
acids); fatty alcohols (cetearyl alcohol);
PEG-9 stearate & distearate; clover* and
lucerne extracts®; carbamide; hyaluronic
acid; myrrh essential oil; lactic acid; acetic
acid ex vinifera (derived from vinegar);
methylparaben (food grade preservative);
propylparaben (food grade preservative).
DECOLLETE MICRO-EMULSION

Grape seed, castor and milk thistle

oils; fish oil; fish based phospholipids
(Omega-3, Omega-6); caviar (Russian
white sturgeon); salmon roe caviar; clove,
bergamot*, lavender and peppermint
essential oils; vitamin E; myrrh*, jasmine*,
monarda and eucalyptus essential oils;
ascorbic acid (vitamin C); Beta-Carotene.

EYE MICRO-EMULSION

Grape seed, castor and sesame oils; fish
based phospholipids (Omega-3, Omega-
6); cold pressed jojoba and milk thistle
oils; caviar (Russian white sturgeon);
clary sage* and ylang-ylang essential
oils; oily extract of wild rose*; essential
oils: lavender, jasmine, myrrh, basil; 8-
carotene.

Distilled water; oils: soybean and palm
kernel; Kaolin (China clay); glycerin
(derived from plant oils); stearic &
palmitic acid; chlorophille-carotene
concentrate*; distilled monoglycerides
(glycerin & fatty acids); PEG-9 stearate
& distearate; beeswax; emulsion wax;
lavender* waxes and lipids; fatty alcohols
(cetearyl alcohol); carbonaceous extracts
of fir-needles*; salicylic acid; chlorophyll
copper complex* (derived from
plants); acetic acid ex vinifera (derived
from vinegar); ascorby! palmitate;
methylparaben (food grade preservative);
propylparaben (food grade preservative).

Distilled water; alfalfa* and clover
extracts*; soybean (Non-GMO) and

palm oils; glycerin (derived from plant
oils); stearic & palmitic acid; distilled
monoglycerides (glyceril stearate &
glyceryl palmitate); PEG-9 stearate &
distearate; beeswax; emulsion wax; facty
alcohols (cetearyl alcohol); geranium and
lemon essential oils; jasmine essential oil;
ascorbyl palmitate; acetic acid ex vinifera
(derived from vinegar); natural shilajit*
(mummio); methylparaben (food grade
preservative); propylparaben (food grade
preservative).

ANTLCELLUIITE

Distilled water; grape seed and coconut
oils; glycerine; stearic & palmitic acid;
beeswax; emulsion wax; distilled
monoglycerides (glyceril stearate &
glyceryl palmitate); fatty alcohols
(cetearyl alcohol); milfoil extract*; PEG-

9 stearate & distearate; yellow sweet
clover®; milk thistle*; sweet orange oil;
fennel oil; horse chestnut*; lemon oil;
citric and succinic acid; essential oils:
peppermint, rosemary, tea tree and
cypress; chlorophyll-copper complex;
methylparaben (food grade preservative);
propylparaben (food grade preservative).

13.

COMPOSITION

Distilled water; coconut and grape

seed oils; glycerin (derived from plant
oils); stearic & palmitic acid; milfoil
extract®; beeswax; emulsion wax; distilled
monoglycerides (glycerin & fatty acids);
castor oil; fatty alcohols (cetearyl
alcohol); fish based phospholipids
(Omega-3, Omega-6); absinth extract®;
PEG-9 stearate & distearate; lavender
essential oil; cold pressed jojoba and
milk thistle oils; peppermint*, rosemary
and sandalwood essential oils; ascorbyl
palmitate; Beta-carotene; carmoisine
(C.I. 14720); methylparaben (food grade
preservative); propylparaben (food grade
preservative).

REVENTON

Distilled water; coconut and grape

seed oils; glycerin (derived from plant
oils); stearic & palmitic acid; beeswax;
emulsion wax; glyceril stearate & glyceryl
palmitate; fatty alcohols (cetearyl
alcohol); extracts: horse chestnut*

and coltsfoot*; PEG-9 stearate &
distearate; clary sage and clove essential
oils; liquorice extract®; fish based
phospholipids (Omega-3, Omega-6);
marjoram and tea tree essential oils;
carbonaceous concentrate of sweet

clover®; milk thistle oil; peppermin,
rosemary and monarda essential oils;
ascorbyl palmitate; Beta-carotene;
methylparaben (food grade preservative);
propylparaben (food grade preservative).
MR Wi

Distilled water; oils: coconut and grape
seed; glycerin (derived from plant oils);
stearic & palmitic acid; beeswax; emulsion
wax; distilled monoglycerides (glycerin

& fatty acids); facty alcohols (ceteary!
alcohol); PEG-9 stearate & distearate;
liquorice extract*; etidronic acid 20%
dist,; essential oils: clove, cypress, tea
tree, clary sage and eucalyptus; fish based
phospholipids (Omega-3, Omega-6);
essential oils: monarda and peppermint;
milk thistle oil; ascorbyl palmitate; Beta-
carotene; tocopheryl acetate (vitamin E);
methylparaben (food grade preservative);
propylparaben (food grade preservative).

*ecologically wild crafted herbs



All Skin Types Combination /Oily  Dry/ Normal

Sensitive

CLEANSING LoTION
Tonic LoTioN
Reparing-GEL
MADONNA
HYDRO-EMULSION POLYSACCHARIDE
HypRrO-EMULSION
BisiroN Batm

NIGHT CREAM
SARCASSUM
MirrA-LUX CrEAM
MirrA-DE-Lux CREARM
Fve CREAM

HeLios-22

Uma BaLm
IMAGE

ETE MIRCRG-EMULSION
TOUR MIZRO-EMULSION
CREAM

HaND CREAM

ANTICELLULITE BALM

Bust BaLm

REVENTON

MIRRALGIN

Creansing, ToNING Sun Care
& REPAIRING
| MoisTuRIZING ANTI-AGING

- Eve Cane - HousTic THERAPY

GUIDELINES FOR PROPER USAGE AND MAINTENANCE OF MIRRA PRODUCTS

At Mirra, we use only the purest natural ingredients
and minimal safe preservatives in our fresh, unique
preparations. We have prepared for our customers the
following guidelines to help maintain the freshness
and efficacy of our products for as long as possible:

SUGGESTED USAGE

All of our products have been tested to ensure a two
year shelf life; however, as with all cosmetics, our
preparations are freshest when used within six months
of purchase. Please note: In general, it is a good idea to
refrigerate products to extend their lifespan.

CrLimare CONTROL

Products should not be exposed to extreme heat, cold,
or temperature changes. Try to keep products out

of direct sunlight and store them in a cool, dry place.
Bathrooms are not usually ideal locations for product
storage, because the temperature and humidity levels
are constantly changing.

14.

PosT-UsAGE / MIRRA DISPENSERS

Mirra products are stored in specially designed
dispensers to ensure optimal freshness. Please close
lids tightly on all dispensers and remove any residue
from the spouts on bottles.

A NOTE ON PRODUCT VARIATION

Because we utilize pure and natural ingredients in our
unique formulations, Mirra products may vary in color
and consistency with each new batch that we make.
These natural variations do not in any way affect the
quality or efficacy of the product.



MIRRA IS DISTRIBUTED BY
TransitWave International - P: 866-816-8679 - F: 805-966-7638 - info@twaveint.com
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NORTH AMERICA LAS VEGAS

RECGEIPT

- Name: lvanova Inessa

Reg Type: General Attendee
Paymenl Type: VISA
Account No: xx0000x9105
Expiration Date: 1/201g
Payor: gabil allakverditet
Payment Date: 07/13/2008

i Total Paid: $60.00

Inessa lvanova
Senior manager of Development department

MIRRA-M JSC

2, Perevedenovski per., 105082, Moscow, Russia
tel. +7 (495) 784 75 31,32..40, fax +7 (495) 784 75 30
e-mail: lvanova@mirra.ru, www.mirra.ru
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Global Peace

While the names on the jars may have foreign accents, the language
of beauty is universal in its desire to promote looking and feeling
good. A United Nations of new beauty products is bringing indigenous
ingredients steeped in tradition and folklore to market—freshly
wrapped in new ideas. From high-tech to hand-brewed, treatments
with botanical roots are tapping nature to soothe aur souls. Find
peace this season with an around-the-warld tour that gives us an
appreciation for the common ground of our brothers and sisters.

RUSSla The territory
" to the south of Siberia seems
—foreboding-indeed;-butRussian —- ——- - e _ I
skincare firm Mirra has found
its softer side. [n the remote
Altai Mountains, delicate
plants and flowers thrive in
the pollution-free environment.

Myrrh is hand-gathered there

|

uEaLTHY LIVING,
TRAVEL & RENEWAL

by nuns before it is cold- O !
pressed, preserving vital char- BhSSfUl i

acteristics. One Mirra stand- | J()urneys

out, Eye Cream ($43), uses the The Rejuvenating
lant ke i dient t Calm of Bali
P fan as a key mngredient to Hiking to Chilean
stimulate the upper layers of Hot Springs ..
Northern Light: [

the epidermis. And Mirra treats
its caviar skincare creams, like
Uma Balm ($47) with white
sturgeon—rich in regenerative
proteins and amino acids—
with equal care using gentie
techniques of homogenization.

Unwinding in Lapland -

66 SPA WORLDWIDE GUIDE 2005




A-List: Champagne wishes & Cavir

‘reams

Page 1 0of 4

Home & Garden
Inside Santa Barbara
The Michael Jackson
Case

Santa Barbara News-
Press Coupeons

Valley Living

Youth Activity Guide
Local News
Breaking News
Sports

Business

Barney Brantingham
Editorials

Life

Obituaries

Travel

Weather

Classified
Calendar
Celebrations

Community

City Services &
Government
Community Services &
Organizations
Education

Elected Representatives
News-Press in the
Comimunity
Newspapers In
Education

News
Features/Series
Afghan Diary

Award Winning Travel
County Split

Inside Santa Barbara
The Michael Jackson
Case

MIXTECS & MAIZE: An
American Odyssey
Ronald Reagan:
Through the Lens
Santa Barbara Surf
Through the Roof
Valtey Living

Contact Us

Advertising
Information

Subscriber Services
Site Index

7-Day Search
Archives

Reprint Permission
Forms

Life

A-List: Champagne wishes &
Caviar dreams

4/25/05 |

By Gina Tolleson
NEWS-PRESS CORRESPONDENT

Indulge your skin with the
creme de la créme of spa
treatments

Aaaaaaaah! ... Can't you hear
the clink of crystal flutes filled
with golden champagne? And
there sits a bulging tin of pricey
caviar on ice just waiting for
you to dive in.

The A-List
Gina Tolleson

Lunch with Robin Leach?

Gina Tolleson is
lifestyle editor at
Santa Barbara
magazine. E-mail her

Hors d'oeuvres on Paul Allen's
boat?

Nabh. Just think of indulging
your skin. That's right, skin care at
aficionados. The newest sought- life@newspress.com.
after ingredient in the "plump

me up" game is decadent, dreamy caviar cream.

Caviar, like all other eggs, is extremely rich in nutrients
and antioxidants. Add it to high-end skin care lines, like
Kerstin Florian and La Prairie, and you have wishful,
wrinkle-free women emptying their Hermes wallets in
droves.

= Caviar, like all

1 other eggs, is

. extremely rich in

nutrients and

antioxidants. This

high-priced jewel

of the Caspian
Sea is now a

http://www.newspress.com/lifestyles/042505alist. htmnow=59074&tref=1
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decadent ingredient in A-List skin care lines such as
Kerstin Florian and La Prairie. Above, The Four
Seasons Los Angeles in Beverly Hills offers the
exclusive KFI Caviar Facial (8250) at its luxe spa
haven.

SLATHERIT ON

L.A.-working/S.B.-living commuters snuggle up at their
"home away from home," The Four Seasons Los
Angeles in Beverly Hills. Cocktail hour at the schmoozy
bar or cabana lunch by the pool seems like you are at the
Coral Casino sometimes -- Montecitans everywhere you
look.

While you are away,
the skin diva in you
can also play. The
celeb-filled palace
offers the exclusive
Kerstin Florian
International's (KFT)
Caviar Facial gt
($250), an A-List
anti-aging,
moisturizing and
firming facial.

This luxurious
therapy offers e
immediate results with visibly renewed, soothed and
smoothed fine lines. The 90-minute ritual, which
includes cleansing (their Rehydrating Neroli Cleansing
Milk is a must for dry skin), exfoliating enzyme peel and
massaging with a phytolene-infused firming extract and
lavender oils, prepares your skin for the caviar infusions.
KFT's signature caviar line, including their coveted
caviar Bye Créme, Firming Complex, Firming Body
Complex, Age-Defense Créme, Night Créme and Eye
Rescue, is applied for moisture nirvana.

These age-defying moisturizers are saturated with
Sevruga Caviar (from the ancient caviar fishing grounds
of the Caspian Sea) and coupled with the Blupeurum
Extract (Chinese herb also known as Chai Hu) and
healing antioxidant Co-enzyme A. Various testimonials
boast improved cell metabolism, increased skin
regeneration and deeply nourished, even remineralized
skin.

Nothing fishy about
that,

GET RENEWED

http://www.newspress.com/lifestyles/042505alist. htm?now=59074&tref=1 4/25/2005
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The Four Seasons Hotel Los Angeles in Beverly Hills
300 S. Doheny Drive

Los Angeles, CA

(310) 273-2222

A-List Picks:

La Prairie Caviar Collection

The La Prairie Skin
Caviar Line is made
of a concentration of
caviar extracts and

- unique sea proteins to
treat loss of skin
firmness and
elasticity.

Available locally at:
Nordstrom, 17 W.
Canon Perdido St.
564-8770.
www.nordstrom.com

{ Mirra Skincare

Mirra SKincare is a
private Russian skin
care manufacturer but
distributed by the S.B.
company
TransitWave
International. Their
line uses harvested
and homogenized
salmon and sturgeon
caviar with cold-pressed herbs.

Sold locally at: Lazy Acres, 302 Meigs Road. 564-4410.
www.mirraskincare.com

hitp://www.newspress.com/lifestyles/042505alist.htm Pnow=59074 &tref=1 4/25/2005



Laboratory of Molecular Cosmetology

PURE AND NATURAL SKIN CARE FROM RUSSIA.

May 12, 2004

For more information contact:

Polina Stejko
TransitWave International
polina@twaveint.com

ph: 866.816.8679

Fax: 805.968.1778

Caviar on your eyes? Try it! White sturgeon eggs from Russia are homogenized with herbs until they blend into the
silkiest cream on earth. A single drop turns your skin to velvet.

Caviar eye cream is only one of the sublime beauty aids offered by MIRRA, a Russian skin care line recently
launched in the United States. MIRRA has been chosen as the exclusive exhibitor of skin care products at Point de
Vue Salon for their upcoming anniversary celebration of Erewhon’s natural health food store in West Hollywood.
How did MIRRA come to the U.S.? The story began when a 19-year-old immigrant felt homesick for her native
Russia. Polina Stejko loved America, but she missed everything about the life she left back home: her close family,
her familiar language, and even the fine natural creams that made her skin glow. One day, Polina’s mother sent a
surprise gift that brought sunshine back into her heart. The package contained an array of MIRRA skin products and a
matrioshka—a Russian “nesting doll.”

Polina’s friends were eager to try her fragrant creams and lotions from across the world. Everyone liked them so
much that Polina began ordering supplies directly from MIRRA. She had no thought of selling the products. But as a
professional musician who played the balalaika at private parties, she enjoyed giving her hosts a signature gift: one
container of MIRRA and a Russian nesting doll. It was Polina’s way of sharing a small part of her home country with
her new American friends.

Several years have passed, and Polina now finds herself running a lively business importing and distributing her
favorite skin beauty aids. Polina works closely with MIRRA’S molecular cosmetology laboratory to design natural
compounds ranging from the most delicate moisturizers to the most powerful muscle balms. Each of their 20 products
combines the best that science and nature have to offer. MIRRA uses only ecologically wild plants harvested by
Orthodox nuns living in remote regions of the Altai mountains. All oils are cold processed—never heated—to retain
their rejuvenating powers. Ingredients are emulsified through a patented process that creates molecules 500 times
smaller than skin cells. This is why MIRRA creams and lotions melt miraculously into your pores and work their
magic.

You can talk with Polina on May 17" at the Point de Vue Salon (152 N. Wetherly Dr., West Hollywood.) You will
find her at the table of MIRRA products: sleet white containers crowned with aquamarine. Ask Polina to show you
her matrioshka dolls. And try a little caviar on your eyes. You won’t be sorry.
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In the aftermath of FDA’s
decision to ban ephedra

from sale as a weight-loss
supplement, the big question

on the industry’s mind is which
products will fill the void.
Meanwhile, regulators and the
media continue to use the
ephedra controversy to bash
the entire natural products
industry. lllinois Senator Richard
Durbin’s Senate Bill 722 contin-
ues ds a potential threat to
‘health freedom. What seems to
have been lost in all the wran-
gling is the fact that America

1eeds weight-loss help_as .
statistics show major increases
in obesity, which

both saps productivity and
damages lives.

* New
Low-Carb
Section

e Expo West

e Sexual
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» Skin Care

*Pet
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wrou ght by ¢ smetm and skiri care pxepara-
dIE grounded in

products on living labﬂratory ammais

Inthis.article WTmleFoods 1epom O sOTe
of the Jatest and more interestinig scientific dis-
éoveriés that are ielping fo make skin care '
products better than ever.

According to'Angella Green, marketing and
media codrdinator Tor Tason Natural Products,
located in Culver City, CA, “Anti-aging and
skin care products continug to drive sales up,as
consumers look for new ways to improve the
Yook, appearance ard feel of their skin. Mem-
bers of the tremendous baby—boomex popu]a-

tion are dging, dnd thcy are loolunv for waysto

slow down the process.”

Graen continues, “The skin is the largest
orizan of the body — It bréathes, excretes, ab-
sorbs and protects. Mich to.our dismay, the
skiri loses elasticity over time; causing fine
lines and wrinkles: Tmy Jings, Kiow as

‘crow’sféet” tend 1o bé the: first sign of wrin-
Kkles. Lines.and cracks agound the hpb ind
cheeks are-also typical early indicators of the
skin’s vulnerability:”

m Whmi = Eanne « Mancn 20N4

a Shzmmermg pearl.

Beauty walks the mght

entrancing all -
who see her.

Amornig the Tason products aimed at these
and other aspects of skin cars arc the follow-
ing: Jason Hyper-C Serum; an“mtensc“ skin
moistarizer that combats dehydmuon and other
signs of premature aging: Jason Sea Results
Two Night Watch, 4 ¢ ‘centrated “super-hy-
drating” cell repair setum; and Jason Tea Time
Anti- Agmg Moisturizing Créme, which is en-
riched with green tea, béta-carotens and pro-vi-
tarming A, C and B. [n addition, Jason offers the

Orjene Organics line of Anti-Aging Skin Care,

W fch uses noron Iy antioxidants but amino

‘a¢ids 16 help: thhr(:cll renewal, Orjene also
- claims to bé pne of the. firstto inrodnee Camo-

sing into'a Tine of skin Lan; "rcpmnons.

Also playing the anti-aging card is
Stephen Strassler, founder and president of
Reviva Labs, located in Haddonfield, NJ. He
says, “Anti-aging contiiies to be the founda-
tion of sales growth int the. cosmetic industry;
and natural Annomdants that help combat past
damage as well 4s help to prevent future dam-

seen strong'sales for both products, he says.

Hat have promoted alpha lipoio tablets
internally along with Reviva’s: Alpha Lipoic
cid; Vitamin C Ester and DMAE Cream have

“Hyalironicacid is another ingredicnt fea-
by Reviva: Though as'Str t

, 1is not new,” it is making lots of news
‘nowadays. “In fdct,” he'says “18 years ago, in
1986, Reviva Labs was the first to introduce
hyalurenic acid o health food storésin the

 United States with our InterCell products We

‘werg so jmpressed ‘with its action in tlie skin’s
intercellular level —building and feeding mois-
ture o skin celis—that we t[ademarked the

narne InterCedl. Today, hyaluronic 4cid has
won new recognition both internally and exter-
nally for its ability 1o maintain maéisture in the
battle against wrinkles.” As a result, Strassler
53ys, }ns company plans 16 include its TnterCell
Day Créam and InterCell Night Gelin its 2004
1dvemsmg.,

Rachel’s Reaction
Rachel Perry, president and owner of Van

Nuys, CA-based Rachel Perry, Inc., also is high

on alpha lipoic acid and DMAE, two potent an-
tioxidants that she inclides in a list of 17 ingre-
dients that fit her definition of “cosmeceuti-
cals.” According to Perry, “Cosmeceuticals
represent a marriage between cosmetics and
pharmaceuticals. Like cosmetics, they are topi-



cally applied, but they also
containelements that mﬂuencc
the biological function of the.
skin” )

Perry also has high praise
fof some of the newer HRBC de-
livery systemns, such as lipo-
somes. Utiliziog techiiology in
whith active ngredients are
encased in a protective bubble,
liposomes, she says, can be
mide small enough o pene-
trate initor skin cells.

Calling cosmeceuticals“the
fastest-growing scgment of the
ndtural personal care industey,”
Perry says they improve ap-
pearance ntor by covering up
“imperfections, but “by deliver-
ing nuriients necessary. for
healthy skim.”

In addition to alpha lipoic
acid and DMAE, her list of

cmmeceutu.al ingredients en-
compasses arouehm. {(which
shie say8 mifmics: thc effectof
Botox injections, but with less
“potent results); beta glucan (a

The Skinny on Selling Skin Care

Effective teclifiques for rétailérs to use in bdosting skin care sales include any and
all of the following, according to the sources featured in the accompa.nyip g story:
« Use demos, in-store circutlars, shelf fatkers and othier educational and signage téch-

niques. to make certain that shoppers know ‘what your store carries and how these

pmducts address concerns about unkiea C rand environmental poliufants:
« Track customers® buying habits and purch;mng patternis througha loyalty card program.
* Make certaiii that your stoie personnel fest the produocts that are placcd on sale.

Axd train them so that they-are. comfortable withi, the produicts and can tustilt confi-.
‘dence in consumiers.
.. chk at developmcr better relanonshlps Wlfh your. cusmmers by stressmg edica-

“tion and customer service.
- = Provide literature, charts and. samples whenever possxblb, Help the congumer un~

derstand a specific line by offennﬂ a8 complete a fange as shelf space will allow.

» Feature products that agc‘advgm;ed inthe publications that you carmy in your store..

» Improve on the appeatance of your selection.

« Visit the ¢oipetition and free—smndmg cosmetic stores to sée whax is héppening
within the category.

. PMCr W1th manufacturers that. offer support pmcmms and cooperatxve advems-

“yeast exTract that helps penetrate the epider

and moisturizers.

Jones also rec-
omimends sugar and
salt:serubs as an ex-
cellent way to pam-
per the skin. “Natural
gxfoliating ingredi-
ents help slongh off
dead skin cells to ex-
pose softer, smoother
feeling skin.”

At Valencia,
CA-based Desert
Essence, part of the
Country Life group
of companies, David

Pollock, brand man-

mis and stimulate and strengthen the immune

system); bioflavonoids such as quercetin, yutin:

.and hcspcnchn copper: (w hich, appliéd topi-
cally, helps to stimulate growth of the underly-

ing collagen layer); Dead Sea salts; der-

mochiorella (green algae that is rich in

,pccmlly for the’ preparanon of ouons creams

bé absdrbed nito the, skin and he _to Le]ax fa—

‘proeins, peprides “and amiig acids); echi-
‘naces; Gatuline age  defense (denvcd from
walit'seed); grape seed extract; gréen tea ex-
tract; Kigelia Africara extract, Merotaine (a
rademarked liposomat ursolic acid that stimii-
Iatés lipid production): 6xysomes (special li-
“posomes that contain vifarnins E and €); UGL
Comple’x (& new, proprietary material from
maring sources);-and Vitaine (a tradem: arked
liposowie that contains approxunatel V3% &ta-
bilized Retinol, also known:as vitamin A);
Some of these, as well as alpha and betahy-
droxy acids and.cognzyrne Q-10, dre incOrpo-
rated in such productsas Rachel Perry’s Im-
mediately VisibleBys Rencwal Gel-Cream
with Liposomes and Visible Transition 10%
Alpha & Beta Hydroxy Serum with CoQ-10.
At Caraloe Ine./Carrington Laboratories in
Trving, TX, President Walt Jones speaks en-
thusxasmaﬂv abgtita trademarked ingredient
called Hydmpq] He describes Hydrapol
which is covered under U.S. patents; as-“a
mixture of naturally-occurring substances rich
in Aloe vera L complex carbohydrates. The
-aloe gel is cold-processed at all times, and the
solids are isolated without a!iy enzymatic oF
heat treatment; thus conserving the natural
COMpanents of the living met Product con-
sisteticy is achieved via‘urpatented technol-
ogy that uses controlled manufacturing pa-
rameters and yields lot-to-lot con8istency.”
Jomes says that Hydrapol hydrates the skin

Wash away ‘the deepest dlrt and makeu' as you
help lighten skin dlscoloration or dark: spots h

And even rtho ugh

ahy" skin tvpe will'er
freshen the complexmn

Never leaves a greasy film . ]‘l_ufst» ‘a*ﬂ'e'sh}_brigij%i
look and feell ‘ :

HL

ex/z(/d

LARS
Re_al Soiutions to Skin Problems

If not available at your Health Food Store, please call: 800.2577774
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cial tension, hence smaothing the skin around
the eyes, smile and frown lmes Because FTR
is safe enough to be used all over thé body and
face, P,ollook says, itactually has an advantage
over Botox, which is not authorized for use
around the eyes.

The “"Micro™ in Micro-FIR, Pollock contin-

ues, refers (o the delivery technology used. By
mimicking the skin's.own lipid structure, in-
cluding use of ingredients naturally found in
the skin structure, and by creating lipid bi-layer
structures, he claims that this delivery system

“melts” or merges into the targeied areas, én-
hancing the overall delivery of key ingredients
and the petformance of the product.
According to Dayid Stern, owner of
Derma E Naturally Formulited Bodyeare Prod-
ucts, located in Simi Valley, CA, “The rost im-
portant new scientific discaveries in skin care
contintie o be new sources 6F antioxidants
from natural derivatives.” His ¢ompdny’s Age-
Defyma Créme, he says, combines Pyunowcnol
(nawural pine bark) with Asiazanthin (a form of
sea algae). In addition; Derma E recently intro-

(Bu-shi-Da)

ey Scientifc discovertes advance natural skin care category

diiced three new formulas featuring hyaluronic.
acid—Day Créme, Night Créme :md Firming
Serum,

Size Matters
Liké Perry dnd Pollock, Adrian Larralde he-
lieves that size matters—particularly when it
comes to administering skin care ingredients.
~Tra

Larralde, preside sitWave Interna-
tional, the Sant Barbara, §A-based exclusive
U.S. disuwiburof of Mirra Skin Care (a line im-
ported from R sia), sy I believe one of the
most unportant iseervCries has been the reduc-
tion'in the size of emulsions {rotor cavitational

¢ ‘technology). Reducing emulsion size enables
| topical créams 1o deliver their healing benefits
- more effectively.” A micrometer is 1,000th of a

“Reducing
‘emulsion size
allows topicals to
deliverbenefits —-
more effectively.”

| millimeter, and,at 06 micrometers, Larralde

| clairos thar Mirma's emulsions are approxi-

|- mately 546 times smaller than the average

! human skin cell. The smaller the emule:on the
§ Tnore ‘effective it is at moisturizing and prevent-
Eing premature aging.-

The combination of cold processing and

¢ whole raw caviar is another scientific discov--

ery that has led to some of the most advanced:

|- and dggressive anti-aging treatments available.
“Larralde says that whole caviar possesses

amino-acids (to assist in cell hydration), asweéll
as proteins, DNAand RNA (to assist in cell re-

§ gencration). And, he adds, “Cold procéssing

ensures that the caviar and wild herbs are po-

i tent and more bioavailable, which meéans they

‘are rapidly absorbed and utilized by human
skin-cells.” Caviar is an active ingredient in’

i suchMirra products as Uma Balm (a rejuvenat-

ing cream) and Eye Micro-emulsion. Fulvic

N acxd the active principle in shilajit (2 natural

1 800—747 7418
PO, Box 1351
Paramus, NJ 07653
Available through
your distributor

¥ scmi-soft substance nsed in Ayurvedic
§ medicinc) is featured In Mirra’s Mummiyo
i anti-aging treatment,

Walter E, Siegordner, president of The Au-

i rora Group. in South Hackensack, NI, says hiis
§ company’s entire “V” line— Viviscal, Vivinal
i and Vivi—is built around a dual approach sys-

tem, meaning that it utilizes both dictary sup-
plements and topical formutas. Rather than fea-
turing a single “super ingredient,” he says,
these products rely on a synergy of constituents
to provide nsers with the following functions:
cooling, anti-oxidation and meisturizing, WF
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Move pricey purchases from department store to your store

archives Vicky Uhland

A $98 night cream, $24 shower gel, $56 facial mask, $50 bust-

firming cream—if you think you're at a Saks Fifth Avenue or 5
Neiman Marcus cosmetics counter, guess again. All of these ;
items, and hundreds more, are designed to be sold in natural

foods stores.

Once the purview of grocery store-priced cosmetics brands,

s natural products stores are respondlng to customer demand by
stocklng high- end health and beauty care products. And an increasing number of
manufacturers are giving retailers those products, with face creams, body scrubs,
makeup and even soaps that retail for $15 or more.

In the past year, more than a half dozen companies, including Dr. Hauschka Skin Care,
Annemarie Borlind of Germany and Zia Natural Skincare, have launched health and
beauty lines designed to compete with the best-known high-end products that are
staples in many natural foods stores. And the stores naturally want to cash in on the
success of these lines. Martha Bishop, segment manager for Dr. Hauschka, says that
last year her 25-year-old brand’s sales increased 22 percent in natural foods stores. So
many requests have come in from natural foods retailers that want to stock Hauschka
products that “we’re turning people down daily” because the company doesn’t have
enough stock or field representatives to fulfill them.

Linda Upton, vice president of sales and training at Borlind, says her 23-year-old brand
has seen no decrease in sales during the recent economic downturn.

The new high-end personal care lines are designed to lure crossover shoppers—
women who traditionally shop in department stores for personal care but who also have
a social conscience and are knowledgeable about natural and organic ingredients. “We
appeal to the LOHAS [lifestyles of health and sustainability] market—a woman who still
reads her Glamour and her women’s magazines, but also reads Utne Reader and
Mother Jones and is concerned with the environment. She’s very cognizant of
ingredients, reads a lot, educates herself a lot,” says Jeny Dowilin, director of marketing
for Symco, distributor of the Symbiotics Age Defiance line, three skin care products

hitp://www.naturalfoodsmerchandiser.com/nfm_backs/jan_04/wrinkle.cfim 1/6/2002



Naturals' New Wrinkle: High E.  1ABA Page 2 of 4

priced in the $30 range that were launched in August 2003,

[personal care]
Mirra; a Russra
has 25 produgts’ priced. from $19 t0 $50..

Another market consists of consumers who don’t shop in natural foods stores but who
have had adverse reactions to harsh ingredients in mainstream personal care products.
“As people develop problems, they go to the health food stores to see what they have,”
Upton says.

Shoppers who buy high-end beauty care . .

are mainly baby-boomer women who Higher-priced products also

have the money and the interest to seek  help increase the average

out natural cosmetics, says l.isa Sedlar, .

vice president of sales, merchandising expend|ture per customer.

and marketing for Pharmaca, an eight-

store natural pharmacy and personal care chain based in Boulder, Colo. Sediar says
about 70 percent of her stores’ famal care products are priced at more than $15. Pricey
skin care lines give Pharmaca an “image of a unique and distinctive marketplace,” she
says.

Higher-priced products also help increase the average expenditure per customer, says
Borlind’s Upton. “Are you making money or are you just moving a lot of ifems?” Also,
she points out, customers who make the price commitment to lines such as Borlind
tend to be loyal to their brand and to stores that stock it.

But marketing to these customers, no matter how knowledgeable they may be, can be
tricky. “People are going to pick up our $150 cream and look at it and say, ‘Holy cow,
why does it cost that much?’ ” Upton says.

Is It Really Worth It?

Costly products have costly ingredients, manufacturers say. And whereas more than 50
percent of a mainstream health and beauty product’s price may be devoted to
advertising, that's not the case with most natural personal care products. Instead, the
money goes toward ingredients and formulations. Take Symbrotrcs Age Deﬂance line,

‘erbs Dr Hauschka s plant mgredrents are raised brodynamrcally, usrng a
holistic agricultural process.

Formulations are also a value-added factor. Upton points out that Borlind customers
are paying for a large research staff that creates cutting-edge technology, such as
liposomes, and extensrve product testlng “That ‘expertise takes a while to build,” she
says., Heessing' technrque that produce partlcles 546
times smaller'than.the: average skin. cell;: allowmg better penetratlon the 'company says.

Cashing In On Knowledge

Women—and the few men—who buy high-end, natural health and beauty products
aren’t necessarily rich. Store owners and manufacturers both tell tales of cash-strapped
college students shelling out $30 for a Dr. Hauschka moisturizer.

“Price is less of an issue after a product is sampled and tried,” says Pharmaca’s Sedlar.
“When your skin is glowing and moist, you don’t care how much it costs.” That's why
sampling is key to selling high-end products. Many large manufacturers make trial sizes
and have training staff available to do in-store demos. In addition, they are anxious to
train store staff about the benefits of their products and give them samples to try. The

http://www naturalfoodsmerchandiser.com/nfm_backs/jan_04/wrinkle.cfm 1/6/2002
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idea, says Upton, is to have someone knowledgeable nearby when a customer picks
up that $150 cream.

There's another bénefit as well, points out Mirra’s Larralde; “If you're fighting to keep a-
customer base and.build a relationship, what a'perfect reason to talk to your customers
and interact with them.” This is particularly important in natural products stores,
because they frequently carry smaller brands that don't do much advertising.
Customers have to depend on sales staffs to acquaint them with the brands.

Upton believes that staff at natural products stores can be “as good as, if not better
than, people in department stores. They can have more conviction, belief and
knowledge” in natural ingredients. So do their customers. “You need to market more
toward ingredients and education. The person who shops in natural foods centers is
really savvy, has the knowledge and doesn’t need the consultation as much as
someone shopping in a department store. Besides, food store shoppers are label
readers,” says Caren Conrad, general manager of Boscia, a Japanese skin care line
priced between $12 and $38. Boscia was launched in the United States in fall 2002.

Conrad believes shelf talkers that explain how to use a product and what it's for are
key. She suggests that retailers visit their stores’ wine sections for inspiration: “Their
shelf talkers do a great job of explanation and recommendation.” Pharmaca posts signs
titted “Why We Believe” in certain products, “Your Choice Naturally” product ingredients
primers, and offers “Five-Star Beauty Reviews” in its newsletters.

Grocery Store Stigma

Customers who shop in department stores can be flummoxed by health and beauty
aisles in natural foods stores. Where are the glass counters? Where are-those ladies in
perfect makeup and white coats? “l don’t know anyone who can truly counteract the
department store image,” says Pharmaca’s Sedlar. “But you can remove the barriers to
make products more accessible so people can try them.”

Pharmaca, like some mainstream stores such as Nordstrom and Sephora, has moved
away from the department store counter approach and now offers “boutique” areas,
where customers can walk the aisles and try products themselves. Boscia’s Conrad
suggests that natural foods stores emulate these boutiques. “Keep the product in
shelves, but [in] clean shelves with lots of testers, and a Kleenex and trash can area
nearby so people can try products.”

Pharmaca and some natural foods stores lure well-to-do patrons by recreating the spa
experience. They have an esthetician and massage therapist on staff or on contract
who offer facials and massages in a room in the store.

ather than in glass cases, and displayed
> high-end lines separately, you might

lly-purchase.them; It's like saying these
alde. Putting a product behind glass can
for a sales associate with a key, says Dr.

Hauschka's Bishop.

But some retailers opt for glass cases to reduce stealing. Thett of high-end beauty
products is a serious problem for Pharmaca, Sedlar says. A year ago, the store
installed Sensormatic strips on all products over $25. Sedlar wouldn’t say how much
the Sensormatic program cost, but says it has already paid for itself in theft reduction.
Pharmaca also places its high-end lines near cash registers. Other stores put mirrors at
the ends of personal care aisles and make sure aisles are constantly staffed with at
least one salesperson.

Vicky Uhland is a freelance writer and editor based in Denver, Reach her at
vuhland@mindspring.com.

http://www .naturalfoodsmerchandiser.com/nfm_backs/jan_04/wrinkle.cfm 1/6/2002
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