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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Notice of Opposition

Notice is hereby given that the following party opposes registration of the indicated application.

Opposer Information

Name Mirra-M

Granted to Date
of previous
extension

03/30/2011

Address Perevedenovsky per., 6 str.2
Moscow, 105082
RUSSIAN FEDERATION

Attorney
information

Keith Barritt
Fish & Richardson P.C.
P.O. Box 1022
Minneapolis, MN 55440-1022
UNITED STATES
tmdoctc@fr.com, barritt@fr.com, erickson@fr.com Phone:202-783-5070

Applicant Information

Application No 77881731 Publication date 11/30/2010

Opposition Filing
Date

03/30/2011 Opposition
Period Ends

03/30/2011

Applicant The Kroger Co. of Michigan
40399 Grand River Avenue
Novi, MI 48375
UNITED STATES

Goods/Services Affected by Opposition

Class 003.
All goods and services in the class are opposed, namely: Pumice Stones for personal use; gel eye
masks

Class 008.
All goods and services in the class are opposed, namely: Manicure implements, namely, tools with
and without blades in the nature of nail files, nail clippers, cuticle pushers, tweezers, nail and cuticle
scissors

Class 020.
All goods and services in the class are opposed, namely: Bath pillows

Class 021.
All goods and services in the class are opposed, namely: Bath products, namely, body sponges,
nylon mesh body cleansing puffs, terry cloth sponges, foam sponges, sponges for face and body,
brushes, facial buffing pads, gloves to cleanse and exfoliate the skin with and without scrubbing
pads, scrubbing brushes, body brush with scrubbing pad for hands and feet, bristle brushes; body
brushes for use in the bath; foot exfoliating brushes with pumice, foot and nail scrubber, namely, an
abrasive sponge for scrubbing the skin, soap containers, namely, pouches, back scratcher; nail
brushes

http://estta.uspto.gov


Class 024.
All goods and services in the class are opposed, namely: Towels

Class 025.
All goods and services in the class are opposed, namely: Aloe socks, namely, terry cloth socks to be
used in conjunction with aloe lotion; moisture booties, namely, terry cloth socks to be used in
conjunction with lotion; moisture gloves, namely, terry cloth gloves to be used in conjunction with
lotion; sleep mask, shower caps

Grounds for Opposition

Priority and likelihood of confusion Trademark Act section 2(d)

Mark Cited by Opposer as Basis for Opposition

U.S. Application/
Registration No.

NONE Application Date NONE

Registration Date NONE

Word Mark MIRRA

Goods/Services cosmetics, dental products, hair care products, personal care
products, perfume, and related products

Attachments Notice-Of-Opposition.pdf ( 6 pages )(141903 bytes )
Exhibits-1-8.pdf ( 95 pages )(22743595 bytes )

Certificate of Service

The undersigned hereby certifies that a copy of this paper has been served upon all parties, at their address
record by First Class Mail on this date.

Signature /Keith Barritt/

Name Keith Barritt

Date 03/30/2011



Attorney Docket 263 65-0002001

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of application Serial No. 77/881,731
For the mark MIRRA RETREATMENTS

Published in the Official Gazette on November 30, 2010

Mirra—M

Opposer

V.

The Kroger Co. of Michigan

Applicant

OPPOSITION NO.

NOTICE OF OPPOSITION

Mirra-M (“Opposer”), a Russian joint stock company with a business

address of Perevedenovsky per., 6 str. 2, Moscow, 105082, Russian Federation, believes that

it will be damaged by registration of the mark shown in the above-identified application, and

hereby opposes such application. The grounds for opposition are as follows:



1. Opposer was formed in l996 and has become well known internationally as

the manufacturer of high quality cosmetics, dental, hair care, personal care, perfume, and

related products for personal and professional use (see Exhibit 1). c

2. Opposer’s products are high quality, manufactured in compliance with the

requirements of the international management quality standards of ISO 9001:2000 (see page

one of Exhibit 2).

3. Opposer has received numerous awards, accolades, and press coverage for

its products (see Exhibit 2).

4. Opposer’s MIRRA trademark has become well-known in the industry in

numerous countries (see Exhibit 2).

5. Opposer owns an international trademark registration for MIRRA in

International Classes 3, 5, and 44 (see Exhibit 3).

6. Opposer’s MIRRA trademark is inherently distinctive.

7. , Opposer’s goods bearing the MIRRA trademark were first introduced in the

United States as early as 2003 and have been sold in U.S. commerce since that time (see

Exhibit 4).



8. Opposer’s goods bearing the MIRRA trademark have been shipped to

various states across the United States (see Exhibit 4).

9. Opposer’s goods bearing the MIRRA trademark are promoted for sale in

U.S. commerce via an Internet website, where a catalog of products is also available (see

Exhibit 5).

l0. Opposer attended the Natural Products Expo West in Anaheim, California in

2004 and 2005, at which it displayed products bearing the MIRRA trademark (see

Exhibit 6).

ll. Opposer attended the CosmoProf trade show in Las Vegas in 2008 (see

Exhibit 7).

12. Opposer’s products have received favorable press coverage in the United

States (see Exhibit 8).

13. Opposer has common law rights in MIRRA for various cosmetic and related

products based on its use of the mark in U.S. commerce and the continued association by the

relevant public in the United States of the mark with Opposer since at least as early as 2003.



14. On November 29, 2009 , Applicant filed an application based on an intent to

use the mark MIRRA RETREATMENTS on a wide range ofpersonal care and related

products in Classes 3, 8, 20, 21, 24, and 25 (Ser. No. 77/881,731).

15. Upon information and belief, Applicant’s earliest possible priority date in the

MIRRA RETREATMENTS mark is November 29, 2009.

16. Applicant’s application for MIRRA RETREATMENTS disclaims the

descriptive vvord RETREATMENTS.

17. The dominant feature ofApplicanfs MIRRA RETREATMENTS mark is

MIRRA.

18. The MIRRA portion of Applicant’s MIRRA RETREATMENTS mark is

identical to the MIRRA mark previously used in U.S. commerce by Opposer.

19. The goods identified in App1icant’s MIRRA RETREATMENTS application

are similar and closely related to the goods sold in U.S. commerce by Opposer under the

MIRRA trademark.

20. Opposer has priority over Applicant with respect to the MIRRA trademark

by virtue of its prior sales in U.S. commerce and the continued association by the relevant

public in the United States of the mark with Opposer.



21. Applicant’s mark depicted in the MIRRA RETREATMENTS application so

resembles Opposer’s previously adopted MIRRA trademark in sight, sound, meaning, and

overall commercial impression as to be likely, when used on or in connection with the

Applicant’s goods, to cause confusion, or to cause mistake, or to deceive under Section 2(d)

of the Lanham Act.

WHEREFORE, Opposer prays that this opposition be sustained and that

Applicant be denied registration of the mark depicted in the MIRRA RETREATMENTS

application.

Respectfully submitted,

MIRRA—M

/as1//_-
Keith A. Barritt, Esq.
Fish & Richardson , P.C.
P.O. Box 1022

Minneapolis, MN 55440-1022

phone: (202) 783-5070

fax: (202) 783-2331

Attorneys for Opposer

March 30, 2011

4071 6863 .doc



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of application Serial No. 77/881,731
For the mark MIRILA RETREATMENTS

Published in the Official Gazette on November 30, 2010

Mirra-M

Opposer

V.

The Kroger Co. of Michigan

Applicant

OPPOSITION NO.

CERTIFICATE OF SERVICE

It is hereby certified that on March 30, 2011, a true copy of the foregoing

NOTICE OF OPPOSITION was sent Via first class U.S. mail addressed to the following

I counsel of record for Applicant:

Richard L. Kirkpatrick

Pillsbury Winthrop Shaw Pittman LLP
P.O. Box 7880

San Francisco, CA 94120-7880

Signature

407l6863.doc



  EXHIBIT 1



Translation result for http://wwW.mi1‘ra.ru Page 1 of 1

    
Translation powered by SYSTRAN .

 3com ras ordenedores

    

  

On the company

MIRRA ~ this is Russian company, weli known on the cosmetic market for straight sales since 1995. Company
produces innovation cosmetic for the domestic and professional withcirawai, [kosmetsevtiki] and effective health-
Emprovement means of different designation.

Special features and the advantage of company ~ high scientific capacity, [innovatsionnost] and the use of Russian
military industrial developments with the production of cosmetic means. Innovation the technologies used made it
possible to comptete present revolution in ikosmetologii]. With the creation of cosmetic MIRRA for the first time in
Russia it began to use hyperfine emulsions and fliposomalnye] gels. Minimal sizes, special composition and
previouséy programmed properties of the particles of the cosmetic products ensure deep penetration and address
delivery of bioactive substances into the cells of the skin. Today production MIRRA corresponds to all requirements of
contemporary [nanokosmetiki].

The use of haturai raw material and balanced formulas makes it possible to obtain the products (cosmetic, balsam-
healers, [biodobavki] to the food), whose effectiveness is confirmed both with the special tests in many clinical and
scientific centers and by the many~year experience of their appiication.

The achievements of company are noted by numerous diplomas, signs, rewards and medals. The work of company
on the guarantee of quaiity of output corresponds to international requirements and is confirmed by the certificate of
the correspondence of the international system for control by quality ISO 9001:2008.

Contact information:

Central office:

105082, Moscow, [Perevedenovskiy] mountain pass, house
6, [str].?_

Telephone:

(495) 784-7535, 784~75~4O
Fax:

(495) 784-75-30
E--vmail:

info@mlrra.ru

http://babe1fish.yahoo.com/trans1ate_ur1?doit=done&tt=ur1&int1=1&fr=bf-hornc&trur1=http%3A... 3/3 0/201 1
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Production MIRRA

Residency card of production MIRRA - irreproachable quality, high
’ V efficiency and complete safety during the application. The cosmetic

and health—improvement means of company are created with the
application of the newest scientific achievements, technological
developments are protected by patents.

Formulas MIRRA are based on the natural vegetable and essential
oils, the extracts and the juices of piants, the products of sea and
bee—i<eeping, and also the natural minerals also of the products,
obtained biotechnologically. All these components undergo thorough
selection and constant control. A whole series of the utilized

ingredients adapts only in the production MIRRA.
 

Clear quality control and thoroughly adjusted relationships of
components guarantee the declared effect.

Cesmetic lines

 

GOLD LINE -

ELEGANCE by OF PIERRE CARDIN

MIRRA DAILY

MIRRA BODY

MIRRA INTENSIVE

MIRRA FORMING
MIRRA HAIR A

MIRRA DENT

MIRRA BABY

MIRRA PROPHYLACTIC

MIRRA INTIM

MIRRA PROTECT

MIRRA COLOUR

MIRRA PARFUM

5
i5

2

i
l
l

http://babe1fish.yahoo.com/translate__ur1?doit=done&tt=ur1&int1=1&fr=bf-h0me&trur1=htt... 3/3 0/201 1



EXHIBIT 2



Rewards and achievement - MIRRA Page 1 of 6

 

Rewards and the achievement

Quality and effectiveness of cosmetic MIRRA are confirmed by the numerous rewards: by diplomas, by signs, by

rewards, by platinum, gold and silver medals in Russia and abroad. Our company — only among the cosmetic

companies, honored academic rewards for development and introduction of contemporary high technologies and

products into the industrial production. Company is carried into the list of producers and suppliers of the natural and

safe production, which corresponds to ecological requirements. The work of company on the guarantee of quality of

output corresponds to international requirements and is confirmed by the certificate of the correspondence of the

international system for controi by quaiity ISO 9001:2008.

Certificate of the correspondence of the international system

for control by quaiity ISO the 9001:2008

Diploma of the Russian academy of the medical-«technical

sciences [im]. OF [V].[D]. Belyayev

for introduction into the industrial production of the scienceintensive

technoiogies of the controlled biosynthesis and obtaining oi‘ the entire

spectrum of new therapeutic and prophylactic baisams and food

products, and also cosmetic preparations of the new generation

Dipioma of the Russian academy of the medical-technical

sciences [im]. OF [P].[lVi]. Of [chumakova]

for the works in the region of immunobiotechnology — for the

development of the immunostimulating cosmetic means and food
additives

Dipioma of the Russian academy of the medical-technicai

sciences [im]. OF [I].[N]. Of the [biokhinoy]

for the works in the region of medical biotechnology with the

presentation of the sign of the iaureate

http ://66. 196.80.202/babelfish/trans1ate_ur1_content?.int1=us&1p=ru_en&trur1=http%3 a%2f%2fW. .. 3/3 0/201 1



Rewards and achievement — MIRRA Page 2 of 6

Diploma " buy Rusaian”
III All-Russian interbranch exhibition- fair

Honorabie cliptoma GOLD [INKHEBA] on the international

exhibition of interbeauty

(Bratislava, Slovakia) for the cream for the feet

Honorabie diploma of the international exhibition Of
interbeauty

(Bratislava, Slovakia) for the balsam repairing

Honorable diploma of the international exhibition Of

interbeauty

(Bratislava, Slovakia) for a series the drainage complexes 
Honorable diploma of the international exhibition Of

interbeauty

(Bratislava, Slovakia) for the gold balsam 
Honorable diploma of the international exhibition Of

expoBeauty

http ://66. 1 96 . 80.202/babelfish/trans1ai:e__ur1_content?.int1=us&lp=ru_en&trur1=http%3 a%2f%2fw. .. 3/3 0/201 1



Rewards and achievement - MIRRA Page 3 of 6

Medal of international exhibition “ecologically net output”

(Moscow)

Certificate of the government of Moscow

For the active participation in the program “Moscow quality”,

introduction of advanced technologies, saturation of Moscow market by

high-quaiity goods,

Gold diploma of the Moscow Chamber of Commerce and

Industry

Department of science and industrial policy of the government of

Moscow for the most effective application of the new technologies for

increasing in competitive abiiity and quality of the production

The gold medal of the international exhibition of perfumery
and cosmetic Of interci-IARM

For high quality of production and respect for the Russian user

Special prize revivai on the exhibition buy the Russian

For production and advance of the high-quality and competitive

product 
Diploma of the conqueror of national competition to the best

http ://66. 1 96. 80.202/babelfish/trans1ate_ur1_content?.int1=us&lp=ru_en&trurl=http%3a%2f%2fw. .. 3/3 0/201 1



Rewards and achievement - MIRRA Page 4 of 6

perfume and cosmetic production of year (line ELEGANCE by OF

PIERRE CARDIN) '

Dipioma of national competition to the best perfume and

cosmetic production of year for the large contribution to the

carrying out of the competitive and high-quality production

Diploma of national competition to the best perfume and

cosmetic production of year (perfumery, perfumes veil)

Gold quality mark of the 21st Century

(Balsam heating, [Dentonlk], myrrh —[Diovii:], [Kuteiitsa], iotion for the

dry skin, the composition for the bust and century, film for the naiis,

Cream~ lotion for the body)

Piatinum quality mark of the 21st Century

(Miranda -4, myrrh ~[Diovit], lotion for the dry skin, the composition for

the bust and century, film for the nails)

Main prize is BLUE PLANET on the international exhibition Of

interbeauty

(Bratislava, Slovakia -— 2000, 2002, 2007 yr.)

http : //66 . 1 96. 8 0 . 202/babelfish/trans1ate_ur1_content? . int1=us&1p=ru_en&trur1=http%3 a%2f%2fw. .. 3/3 0/201 1



Rewards and achievement - MIRRA Page 5 of 6

Aroma of year - 2008

The acknowledged masterpiece of world perfume skiii in the

nomination “DUETF - the best paired aromas” became the novelties of

company MIRR/—\ - man and female aromas “myrrh”.

LUXURY Of brand Of awards 2009

_ Luxury the brand of the innovation cosmetic

Aroma of year — 2009

Reward is the aroma of year — 2009 “for the revivai of perfume
traditions”

 
Dipiorna is Moscow owner 2009

Finalist of competition in the nomination “the production of consumer

goods” 
http://66. 196.80.202/babelfish/trans1ate_ur1_content?.int1=us&1p=ru_en&trurl=http%3 a%2f%2fw. .. 3/3 0/201 1



Rewards and achievement — MIRRA Page 6 of 6

the reward Of world Of fashion Of awards 2010

in the nomination “FASHION- COSMETIC" for the line ELEGANCE BY

PIERRE CARDIN.

Diploma and the medal of the X Ail——Russian exhibition Of
kosmetik Of international

“For the active advance of domestic production on the Russian

[kosmetoiogicheskom] market”

Dipioma Of kosmetik Of international

“In 15 years of successful work on the cosmetic market of Russia”

Contact information;

Centrai office:

105082, Moscow, [Perevedenovskiy] mountain pass, house
6, [str].2

Telephone:

(495) 784~75~3S, 7'84~7S~4O
Fax:

(495) 784-75-30
EE~maii:

info@rnirra.ru

http://66 . 196. 8 0.202/babelfish/trans1ate_ur1_content?.int1=us&1p=ru_en&trur1=http%3 a%2f%2fw. .. 3/3 0/201 1



About us Write - MIRRA Page 1 of 2

 

They write about us

Beauty Oi‘ day, N94 2010, on September 1, 2010

Success story of Svetlana [Rozhkovoy] 
Kosrnetik of international, N91 2010, on February 10, 2010

Publication about the novelty MIRRA Of professional 
Kosmetik Of international, N91 2010, on February 10, 2010

Publication about a series [Glikolim], MIRRA Oi’ professional 
Kosmetik Of international, N93 2010, on June 7, 2010

i\/leans MIRRA for anti—age of the programs

Kosmetik Of international, N94 2010, on September 9, 2010

Publieatiori about the means MIRRA with the red and biack roe
 

Koemetik 01'" international, N96 2010, on December 13, 2010

Publications; about the last novelties MIRRA

LUXURY Of brand Of awards 2009, on December 30, 2009

Publications about the ceremony of rewarding in the periodicals
 

Aroma of year of 2008. MYRRH Of femme. MYRRH Of hornme, on April 1, 2009

http://66. 1 96. 80.202/babe1fish/trans1ate_ur1_content?.intl=us&1p=ru_en&trur1=http%3 a%2. .. 3/3 0/201 1



About us write - MIRRA Page 2 of 2

Aromas THE MYRRH Of femme&Homme — conquerors in the nomination POPULAR DUET.

 
Aroma of year of 2008. Shadow Of femme. Shadow Of homme., on April 1, 2009

 MIRRA » [nominant] of competition the aroma of the year of 2008 g. in the category Of popular Of
product.

Herald [RPKA]. Event of year, on February 5, 2010

Reporting about XIV of énternational practicakscientific conference.

12

Contact information:

Central office:

105082, Moscow, [Perevedenovskiy] mountain pass, house
6, [str].2

Telephone:

(495) 784~75»35, 784~75~4O
Fax:

(495) 784-75630
i':E~mai|:

info@mirra.ru

http://66. 1 96. 80.202/babelfish/trans1ate_ur1_content?.int1=us&1p=ru_en&trur1=http%3 a%2. .. 3/3 0/201 1
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IPDL Search Result

4of4  
(151) 18.06.2009

(180) 18.06.2019

1010588

(171) 10

(732) Joint stok company "MIRRA—M"

6, str.2, per.Perevedenovsky

RU—]05082 MOSCOW (RU)

(812) RU

m i rra
(531) 27.05

(511)

03 Perfumes, potpourris; aromatic water," eau de toilette; foundationsfor
floral perfumes,‘ fragrance preparations,‘ beautypreparationsfor skin care,‘
beauty preparationsfor eyelashes; cosmetic kits; suntan beauty

preparations,‘ beauty preparationsfor eyebrows," wipes impregnated with

beauty preparations; lipstic/cs for cosmetic purposes; lotionsfor cosmetic

purposes; hair lotions," essential oils,‘ dentalpowders and toothpastes.

Parfuins, pots—pourris; eau aromatisee; eau de toilette; bases pour parfurns
de fleurs; preparations parfumees; produits de beaute pour le soin de la

peau; produits de beaute pour les oils; necessaires de cosmetique; produits
dc beaute pour le bronzage; produits de beaute pour les sourcils; lingettes

iinpregnees de produits de beaute; rouge a levres :21 usage cosmetique;

lotions :21 usage cosrnetique; lotions capillaires; huiles essentielles; poudres
pour les dents et pates dentifrices.

Perfumes, popurris arométicos; aguas aromaticas; aguas de tocador; bases para
perfumes florales; preparaciones aromaticas; productos de belleza para el
cuidado de la pie]; productos de belleza para pestafias; neceseres de cosmética;
preparaciones cosméticas de bronceado; productos de belleza para cejas;
toallitas impregnadas con productos de belleza; lapices labiales para uso

cosmético; lociones cosméticas; lociones capilares; aceites esenciales; polvos y
pastas dentales.

O5 Pharmaceutical, veterinary and hygienic preparations, dietetic substances ,

for medicalpurposes, infantfood, disinfectants, killersfor harmful insects
and animals, fungicides and herbicides.

‘Preparations pharmaceutiques, Veterinaires et d'hygiene, substances

dietetiques a usage medical, aliments pour bebes, desinfectants,

preparations pour la destruction des animaux et insectes nuisibles,

fongicides et herbicides.

Productos farmacéuticos, veterinarios e higiénicos, sustancias dietéticas para uso
médico, alimentos para nifios, desinfectantes, productos para eliminar insectos y
animales dafiinos, fungicidas y herbicidas.

44 Massage, beauty salons.

Salons dc beaute, massage.
Servicios de masajes, salones de belleza.

(822) RU, 03.10.2003, 256570

http ://www.wipo.int/cgi—1nad/guest/ifetch5 ?ENG+MADRID—FULL.Vdb+1 1-0O+41298998 . ..

Page 1 of 2
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IPDL Search Result Page 2 of 2

(831) KZ, TJ

(832) BE, FI, GB, GB, GR, L2, KR, Q, TM, UZ

(834) AL, AM, AT, AZ, BA, BG, __C_l_H, CN, CU, ;_CX, CZ, ES, ER, HR, HU, IR, IT,

KG, L_V_, MD, MK, MN, PL, PT, RQ, RS, _S_L SK, UA, VN

(527) GB

http://WWW.wip0.int/cgi—mad/guest/ifetch5?ENG+MADRID—FULL.Vdb+11-00+-41298998... 4/15/2010
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M A R K E T

15315 Magnolia Blvd. # 320

Sherman Oaks, CA 91403

(818)-501-8484

10/30/03

To Whom It May Concern:

As the largest Natural Food and product retail chain in the United States, We

have many unique products. In our Southern California Region we now carry a
Facial Care line imported from Russia called Mirra. We would very much like the

individuals from this company to visit our stores so that We may discuss the line

with them and they may see where their products are placed.

Thank you,
Maren Giuliano

Regional Buyer
Whole Foods Market
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MERRAM Ltd.

105082, Moscow", Perevedenovskiy per. Dom 2
teffax §O95[ 784—75—37"17" mom 20031’.

(.52.:/y 17’, 2003) ‘ Corporation "Transitwave International"
25 Greystone Manor, Lewes.DE. 19958-9776,

County of Sussex, USA.
Cqer N9 1 or 17.07.2003 (fnvolce No.1 of1'r'.07.2003.)
KOHTp8KT NE Exp/5313{O3 DT15.07.2003 (Contract N0.EXp/5313/03 of15.07/2003)
llononmerme N2 1 oT1}“.07.2003. (Addendum No.1 of17.07.2003.)
Eammacxme PeKBM3HTIal Hponaaua {Bank offhe Sellers):

AK C56§3EI‘<’iTenbHbl171 Sank Pd3,C“rpoMblHcxoe oT,a,enel-me 5281(Sa*./ings Bank of the Russian Fedez'atl‘on.Slromynskoe branch 5281}
%1?997 Momma, yn.Baaunoaa, 19 (117997 Moscow, Vavflova Str., 19)
Tpanzmumfi BaJ'HOTHbll7X wen‘ B Aonnapax CLIJA N2 40702840538290203143, SWIFT: SABRRUMM011
(T.ransll Accolllvt in US Dollars: 40702840538290203743)

 
  

Havnmenoaawme npogyxumm Kan no THBSH, Kon-Bo Luryu Ll,el-la 8 $ 3a lun. Gymwra B S;
N.’-N (Items) (Customs code) (Number ofpcs) (Price in USD (/—\moLlm‘

. for 1 pcs in USD)
ex-works)

1 l‘;OCbOH 0‘-W§U.1alOU.Ml7l. 125 Mn 3304990000 90 2,67 240.30
{Cleansing lotion. 125 ml)

2. flO(3bOl-iToHv13Mpy1ou.u/.0. 125 Mn 90 2,67 240 30
{ Tonic lotion. 125 ml)

3 Kpe%,4 "MA,U,OHHA", 30 Mn 90 1,78 160.20
(“lv?adonl7a” cream, 30 ml)

:3 H/|l1POO3'lb nonmcaxapwlabxfi, 30 Mn 40 2,97 118.80
(H3/do/bole po/isacoharfde cream, 30 ml)

5 Kpem "1/IML/1;C[>£<". 30 Mn 90 2,37 213.30
g“;'mage" crearn, 30 ml)

£3 Fl/“:£1POOflb Macnnabm. 30 Mn 35 297 103.95
(I-lyc':’oole oily arezam, 30 ml) ‘

7 KpeM,“Ml'1PF’A~D}Ol<'C", 30 Mn 90 1.78 160.20
(“M.'rra-Lux” cream, 30 ml)

8 BSDBGEIM gm: EIOCTA, 50 Mn 30 2,67 3010
(Bus: balm, 50 ml)

9 Kpem Ann EEK, 30 Mn 90 2,97 257 30
(Eyelid cream, 30 ml)

“:0 Kpem Ann PYK, 75 Mn 90 2,08 15720
(Hand cream, 75 /17/)

11 Kpem gum Hot‘. ‘/5 Mn 45 2,37 103,55
(Fool cream, 75 mi)

12 Fiembaam "CAP?/\Ct3&’l\z1", 30 MJ1 35 2,37 32,95
[”Sa:gas:.:um" lsalm, 30. ml)

‘:3 Kpem c MS"l\z‘il/1E. 30 Mn 90 ‘ 2,05 18,720
("/Wznvlniyo” cream, 30 ml)

14 ':<pe:\n "M1»1PF‘A - ,qe — IHOKC7’. 30 Mn 35 2,97 103355‘Mlrra-da-Lux”-cream, 30 ml)

15 Kpem "HO‘4HO‘}1“, 50 Mn 40 2,67 105,30
("i\lighz"’ cream, 50 ml)

03 Eanbszw “E»ETAKPI/IH". 30 Mn 30 2,08 6240("56-taim‘n” bainz. 30 ml)

1? Tpaacgepmanuublfil fianbaam ”PEBEHTOH", 50 Ma 35 2,137 82.95
(‘Re~v'en1on"be2lrn, 50 ml)

13 58J‘1b38M "MV1PF‘AJ'H'1/1H“, 50 Mn 25 2,97 74 25
("l‘v5!ll'alglr7“ balm. 50 ml)

39 Kpe 'anb3am "AHTl/1LLEflJ'llOflI»1THblI71", 50 Mn 90 2,97 2.3.7 30("Anlr., .'l:1!f€e" cream—/3aim, 50 ml)

20 Eanbsam "E{4CI>VlPOH". 75 win 90 2.97 26?,30
(".‘3i1'lral7” balm, 75 ml)

21 Cynepfianbsam “VMA~EAI”lb3AM", 30 Mn 90 3,26 293,40
("L/ma—/3aIn7” regenerating, 30 ml)

rem."TvIHE17l,.n,>KEP", 30 mm 30 2,03 5240(”T~.=enage2" gel, 30 ml)

23 COnHue3au.ue1THb1l7I Kpelvl "FEJ'll/100-22“. 100 Mn 25 1,78 44,50
(‘Geiios-»22" sun protective cream, 100 ml)

Mroro (fatal): unyx (pcs): 1395 aM.,uonn. (USD )1 3513.70
lion-Bo MEET (number of canons): 5
Bec HETTO (net weigivfjt 114 K!‘ (kg)

6pyTTo {g:'oz;s.\+'c:—ighl): 130 K!‘ (kg)
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24 Mnxpoarmynbcmn “JJEPMA ~ EHJCT“, 5*5 Mn 3301903000 30
(“De/ma-bust"intensive care. 5"5 ml)

25 Mw<poaMynt=c.m1“FJ'lA3HOl71 Komyp-6aH.n,a>i<", 5*3 Mn 35
("Eve contour bandaqe”. 5*3 ml)
more (total):
Kon~Bo MGCT (number of C8!'fOI7S}Z 1

Bee HBTTO (net weight): 4 KI" (kg)
Bec fipyrro (gross weighz‘): 5 K)‘ (kg)

Luryx 0303): 65

-9. -. _..., ._ _........,.._..m;.,~:.-~——--——,—.—-e-r

7.72 231.60

10,39 363.65

aM.p,onn. (USD): 595,25

I/ITOFO ex~works:

CTOMMOCTh Tpaucnopmpoamz
(Cost of transportation,‘
CTOl4MOCTb crnaxoaaumnt

{Cost of insurance)

BCEFO: CW1 Tloc Armzenec (Grand total: CIP Los Angeles;

Ben npogykuvm poccwficxoro HDOHSBOACTBE (AH products are of russian origin).

O6u;ee KOI1-BO M981‘ (rofal number of cartons} :6
06Luvn71 sec Herro (fatal netto weight} 2 118 KI“ (Kc!)
061mm aec Gpyrro (total gross weight): 135 «r (kg)

Ycnoemn HOCTBBKH (DefiverV terms): CIP floc Amxenec (CIP Los Anqeies)
Ycnoavm nnarema (Payment terms): aaaucoabxfi nnarexc (advance payment)

 

umm (pcsr 1460 an/s..z1onn. {U80}: 4i08.95

aM.,qonn. (USD ): 456.00

aM.Ll0nn. (USO ): 20.00

aM.):1onn. {USD $2 4584.95

A.E.Mamm<oB
(A.B.Il/Iantikov}
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MlRRA—N1 Ltd.

105082, Moscow, Pare-vedenovskiy per. Dom 2

teI.fax (095) 784-75-37‘
"x 1" CBHTHGDR 2003 r.

(September 11, 2003) Corporation "Transitwave |nternationa3"
25 Greystone Manor, Lewes.DE.19958—9'/76,

County of Sussex, USA
Cuer N2 2 or 11.09.2003 {invoice No.2 of'11.09.2003.)
Kourpam N9 Expl531 3103 or 15.07.03.(Contracf No.Exp/5373/03 dd.15.07.03.)
Liononnenne N9 2 07 11.09.03. (Addendum No.2 of 11.09.03)
Ea:-moacxwe pexansvwan Hpooaaua (Bank ofthe Sellers):
AK C6eperaTenbHbu“4 BSHK Ptl>,GTpor.m=:HcKoe oT,qeneHme 5281(Savl/vgs Bank of the Russian Federation, Slromyns/<09 branch 5281)
117997 !\./Iocgtsa. ymaasmnosa, ‘I9 (117997 Moscow, Vavilova Sfr., 19)
Tpansmnbrfa Banrowbtfi cqer El AODHEDEX CUJA N2 40702B40538290203143. SWIFT: SABRRUMMO11
(Trans/'2 Account in US Dollars: 407028-40538290203143)

Hammenoaarme HDOAVKLLML1 Keg no THBGL1 Kon-so LLJTyK U,eHa B S 3a ‘Hm, Cymma B S
NIN (Items) (Cus2‘oms code) {Number ofms) (Price in USD {Amount

. for 1 pcrs in USDJ
ex-worl<s1_

1 flOCI:»OH oqmmammmfi, 125 Mn 3304990000 110 2,6? 29370
(Clea/vsina lotion. 125 ml)

2 JTOCBOH Toumsmpymmmfi, 125 Mn 110 2,67 293.70
(Tonic lotion, 125117!)

3 KpeM “M/\,E1OHHA", 30 Mn 90 1,78 160.20
(“Madonna” cream. 30 ml)

4 |'l/1,CLPOOJ'lb Tl0nl4Ca><ap1t‘l,E1HbIi7l, 30 M11 10 2,97 29.70
(I-lyo’orooIe polisaccharide cream. 30 ml)

5 Kpem "1/lMW1)K“, 30 Mn 90 2.37 213.30
("lrnaoe"'crean7. 30 ml)

6 Fl/1,U,POOJ'lb Macn5aHb1'.7r, 30 Mn , 10 2,97 29.70
{Hvdmoie oilv cream, 30 ml)

7 KpeM "ML»1PPA-IHOKC", 30 Mn 75 1,78 133.50
(“Mirra~Lux” cream, 30 ml)

8 Kpem mm EEK, 30 Mn 150 2,97 445.50
(Eyelid cream. 30 ml)

9_ Kpem Ana P)/K, 75 Mn 90 2,08 18120ll-/and cream. 75 ml)

1.0 Kpem Ann H01", 75 Mn 10 2,37’ 23.70
(Foot cream. .75 ml) .

11 Sanasam "CAPI'ACCyM", 30 Mn 15 2.37 35.55("Sa1oassum" balm. 30 ml)

‘2 (perv! c MVMME, 30 mm 90 2.08 18720
(‘FA/lummiyo” cream. 30 ml)

13 Fmrarenwan Macxa "|‘lM—1-Ml/TPPA", 90 Ta6 1 2.6?‘ 2.67
(“PM-1»Mirra” rvouriohfna mask, 90 lab)

14 (pew "MI/IPPA — Ae - HEOKC", 30 Mn 10 2.97 29.70
( 'Mi1‘ra-de-Lux” ozeazn. 30 ml)

25 pe-M "HO‘—!HOl.7l", so Mn 10 2,57 26.70("NM/2t“ cream. 50 ml}

16 'h»xTaTenbHasa MBCKB “l"1M—2~MViPPA". 90 T26 1 2.67 2.87
(“F'M—2-Mzbre" nourisirinq mask. 90 tab) ,

17 Banbsam "EETAKPVIH". 30 won 10 2,08 2080(“Betalrrin” balm. 30 ml}

18 <peM ~ 6am=3aM “AHTMl_[EJ‘U'llOflMTHbll71", 50 Mn 10 2,97 29,70
(”Anz‘iceIlu/lie” oreanrbalm. 50 ml)

19 Banbaam "El/Id>VIPOH“, 7-5 Mn - 110 297 32570
("E}if.7ron" balm 75 ml)

20 Cynepfianbaam "YMA~EA)"1b3AM“. 30 Mn 110 3,26 358.60("'Uma-balm" reqs2neratl'I7cr. 30 ml)

21 Fem: "T1/u~IEL?1;1>KEP", 30 Mn 10 2.08 20.80l"Ts3enaL7er" Q6’/. 30 ml}

Mroro (toial): Luryx (pcs): T122 ' aM.,oom1. (USO): 2351,29
Kon—B0 mecr (number of cartons): 4

Bet: HETTO (net weig/wt)‘ 95 K!’ (kg)

BEG 5D‘{TTO {grass Weiqlvtz: 104 K!‘ (kg)

112



 
 

22 Mvmpoamynbcum "FHABHOIF1 v<oHTyp—6aH.u.a>a<", 5“‘3 Mn 3301903000 5 10,39 51.95
("Eye contour bandage ‘C 5*3 ml)
I/[Tom (total): umnc {Des}: 5 amnonn. (USD): 51.95
Ken-so MSCT (number ofcazions): 1
Bee HSTTO (nefweight): 1 Kl” (kg)
Bet: Sgygo (qross Weiaht) : 2 KI’ (kg 2

MTOFO ex—works: umnc (pas): 1127 aM.,E{OJ‘l.fl. (USD ): 2903.24

C'ToMMocTb "rpaHcnopTMpoexv1: awuzonn. (USO): 377.00
(Cost of fransporiation)

CTOMMOCTb oTpa><oaa+m,=I: £3M.AOIU'|. (USD): 15.00
(Cost of insurance)

BCEFO CIP floc Amxenec (Grand total CIP Los Angeles) aM.g2orm, ((180): 3295.24

Bea npoayxunn poccniackoro npomaoncraa (All products are ofrussian origin).

Ofimee n<on—ao MGCT {total number ofcartons) : 5

06mm”: BBC HBTTO (totaf netio weight): 96 RI‘ (kg)

O6u1m“4 sec 5pyTTO (total gross weight): 106 Kr (kg)

Ycnosvm nocraam (Delivery terms) : CIP floc Amt-(enec (CIP Los Angeles)

Ycnosmx nnarema (Payment terms) : 100% aBaHcoabu“1 nna're>K (100% advance payment)

l‘eHepam=Hz=n71 mtpercrop

{General dirgector}

A.5,iVla HTVKKOB
(A.B.I1/Iantikov) 
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M’ERRA~M Ltd.
105082, Moscow, Perevedenovskiy per. Dom 2

tehfax W95) 7811-75-37
‘’18‘‘ aexaopn 2003 r.

(December 78, 2003) Corporation "Transitwave International“
25 Greystone Manor, Lewes.DE.19958-9776, County

of Sussex, USA

0497 N9 3 o1‘18.12.2003 (Invoice No.3 of 18.122003.)
1{oHTpa1cr N9 Expl531I3l03 or15.07.03.(Co/mac!No.Exp/5313/03 do'.1‘5.U7.03.)
Jlononneuwe N2 3 o‘r18.'12.03. (Addendum No.3 of18.12,03.)

Eamcoacxne pexanamrbn flponaaua (Bank ofthe Sellers) :
AK C5ep€'1'BT8J1bHbH7! EEHK Pc1J,C'rpoMb1s4.c1<oe omenenwe 5281(Sav1’/vgs Bank of the Russian Federation, Sfromynskoe branch 5281)
117997 rv1ocxaa, yn,Baaunasa, 19 (117997 Moscow, Vaw’/ova 81:2, 79)
Tpanzmnbufi zsan1oTHbn“4 cuer B gwnnapax CLUA N2 4070284053B290203143, SWIFT: SABRRUMMO11
(Transit Account‘ in US Doila/‘st 40702840538290203143)

lfianmenoaanme npom/1<u11v1 K01; no THB8,r’1 Kon~ao um/1< L[eH8 B 5 3a 1u'.n'. Cymma B 33
MN (items) (Cusmms code) (rxlumbar of pas) (Price in USD (Amount

for 1 pcs in USD)
ex-works)

1 1OCbOH o\4L4Lna1ou1mZ. 125 Mn 3304990000 25 2.67 66.75
{Cleansing /o£ion_ 125 mi)

2 1OCbOH ToHn3L4py1o1«.Lm71, 125 M11 25 2.15 53.75
{Tonic Ioiio/1, 125 ml}

3 (pen-1 "MA1J,OHHA", 30 Mn 30 '1 .78 53.40
("A/iadonI7a” cream. 30 ml)

4 ‘I/I)1POOI1’b f1OJ‘lL1C€1XapM,l1HbIl71, 30 Mn 3 2 97 14.85
(Hvdoroole /Jolisacc/Varide cream. 30 ml)

5 Kpem "1/1Ml’l,EL‘zK", 30 Mn 30 1.93 57.90
(“In1ac7e"c/'ea/no 30 mi)

6 '1/1,£(POOi'ib r¢.a<:n.<1>-mi?‘ 30 MD 10 2.97 29,70
(Hvdroole oi./V cream. 30 ml)

7 (pew Ann BEK, 30 Mn ' ‘ 140‘ 3.34 467.60
(Eve/id cream, 30 ml)

8 (pew: Ann PYK, 75 wt 150 1.71 256.50
(Hand cream. 75 ml)

9 {pent Ann H01’. 75 Mn 10 2.37 23170
(Foot cream. 75 m!)

10 pem c MYMHE, 30 Mn 40 2,30 92,00
(“Mu/nmivo"' cream. 30 ml)

11 Kpem "Ml/IPPA — ,zge ~ IHOKC", 30 M11 5 3.34 16.70
(‘Mirra—de-Lax" cream. 30 ml)

12 Kpem "HOLIHOL71", 50 MD 10 2,97 2970(*'l\Jiai1{"craa;71. 50 In!)

13 Eanusam "BETAl<Pt/1H”. 30 Mn 15 2,08 3110
("Be-za:‘<rin “ balm. 30 mi)

14 Eanbaam ”Elr1<Dl/IPOH", 75 Mn 90 237 257.39{"B.ifiI‘on” balln. 75 mi)

15 "YMA~5AJ‘Ib3AM", 30 Mn 90 4.32 43330
(“Mme-bal/71"reczenerm‘inc:, 30 mi)

16 rem.*'T14H£~:1?1/1>+<EP‘2 30 Mn 10 1.71 17,10("T-aenac1er"0e1‘. 30 ml)

more (total): UJTyl( (pas): 685 aM,,gonn_ (U30); 1911,95
Kon—eo MECT {nunwber of cations): 3

Sec nerro (net weigI1t); 56 K1‘ (K9)

Bec 6pyTTo {gross weight): 62 1<r(i<g)
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17 Mvmpoemynbcmn "f‘}1A3HOL7I !<oHwp-6aH,qa>K", 5% Mn 3301903000 250 15.43 925.80
(“Eye con(ou2‘ba17c!age’i 529 ml)
more {total}: LIJTVK (pas) I 60 aM.,nonn. (I./SD ): 925.80
Kon-so mec“r {number of cartons) : ‘I ‘
Beo HGTTD (net weight‘) * 4 K1‘ (kg)

   Ber: 69 TTO W035 wezc/hr): 5 Kt‘ K0)

1/iTOi'O ex-works: Ll.i”I'\/K (pcs): 745 aM..uonn. (USD ): 2837.75

CTOMMOCTI: TpaHcnopT1meax<m: ar./monn. (USD): 282.00
(Cost of I1-ar2spor2‘ation)

CTOI/IMOCT}: crpaxoeanmz aM.p,.onn. (U80): 1100
(Cost of insurance)

BCEFO CIP Hos Anmenec (Grand fatal CIP 1.03 Ange/es) am./sgonn. {USD ): 3132.75

Ben npoxxyrcuxm poccmicxoro npo143Bo,qm-Ba (A/Iproducfs are ofrussian origin).

Ofiugee xon-Bo MGCT (rota! number ofcarions): 4

O6Lu_m‘«i BEC Herro {totalnetto weight): 60 Kl‘ (kg)

Ofiumfis Bee Spyrro (total gross weight): 67 RI‘ (kg)

Ycnoavm nocraarm (Delivery terms) : CIP Hoe AH>+<e-nec (CIP Los Angeles)

Ycnoawa nnarema {Payment terms} : 100% aaaacoaufi nnarezx (100% advance payment)

 
 

A.5.MaHmxovs
{A,B.ManIiko V}

Feaepanbabufi Ampembji .
(General director) \'
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MERRA-M Ltd.

105082, Moscow, Perevedenovskiy per. Dom 2
tel.fax 1095) 7234-75-37

“20“ ,qer<a6p:: 2004r.

(December 20. 2004) Corporation "Transitwave International Inc."

Cqer N2 7 or 20.12.2004 (Invoice No.7 of-20.12.2004.)
Kompagrr N9 ExpI5313/03 or 15.07.2003 [Contract No.Exp/5313/03 of 15.012003)
flononnenue N9 7 OT 20.12.2004. (Addendum No.7 of 20.12.2004.)
Eanxoacrme pexauzmrbr nponasua (Bank of the Setters):

AK C6epera'renbHbm EEIHK PCD, CTDOMHHCKOB OTABIIEHME 5281 (Savings Bank of the Russian Federaticn, Sfromynskoe branch 5281)
117997 Momma, yn.BaB14noBa, 19 (117997 Moscow, Vavilova Sin, 1Q)
TpaH3HTHbII71 BamOTHI=H71 over 3 Aonnapax CUJA N9 407028405382902031 43. SWIFT: SABRRUMM
(Transit Account in US Dollars: 40702840538290203143)

Hanmenoaamne npogyxuuu Keg no THESE Kon~eo LUTVK Llena a $ 3a Tun’. CyMMa
N/N (/fem) (Customs code) (Number ofpcs) (Price in USD 6 3

for 1 pcs (Amount
ex~works) in USD

1 Monouxo xocmemuecxoe, 100 Mn 3304990000 5 2,08 _ 10.40(“Mirra" cosmetic milk, 100 ml)

2 JTOCbOH ouwmammwfi, 125 Mn 55 2.67 146.85
(Cleansfna lotion. 125 ml) .

3 KPEM ~ MACKA C Qrmenywmaammmm sobc,beKToM, 50 Mn 3 1,93 5.79
{Peelina cl'eam~n1asl<. 50 ml)

4 HEHKA nnn ymblaanmn, men. 100 Mn 3 1,93 5.79
(Washina foam, 100 ml)

5 Fem: Ann cHnmn Ma1<m=m<a "CEnEHA“, men. 75 Mn 3 1.93 5.79
("Selena ”- c/el remoovfna make up. 75 ml)

6 I1OCbOH Tonwampymmvufi, 125 Mn 55 2.15 118.25
(Tonic lotion, 125 ml)

7 Fem: - TOHMK Ann mpnofi xomm, 75 Mn 3 2,37 7.11
{Tonic~t2el for face, 75 ml)

8 Kpem “MA,D,OHHA", 30 M11 50 1,78 89.00
("Mada/7na~" cream, 30 ml) .

9 KpeM"1’V1,E1POOm:~ {1OIMCAXAP1/1£1Hl:»Il7l", 30 Mn 10 2,97 29.70
(Hvdoroole p0lisaccI7afide cream, 30 ml)

10 Kpem "MM1r1,ED+<", 30 Mn 35 1.93 67.55
("lmaqe” cream. 30 ml)

11 Kpem "i‘M):{POOJ'lb MACJ'I5=IHbll71", 30 Mn 10 2,97 29.70
(Hvdroo/e o//v cream. 30 ml)

12 Kpem "M1/IPP»A»flfOKC", 30 Mn 35 1,78 62.30
{"Mirra~1.ux” cream. 30 ml)

13 Eanbsam Ann BlOCTA. 50 Mn 25 2,67 66.75
{Bust balm. 50 ml)

14 Kpem ans BEK, 30 Mn 75 3,34 250.50
(Eyelid cream. 30 ml)

15 Kpem Ann PYK. 75 Mn 40 1,71 68,40
{Hand cream. 75 ml)

16 Kpem Ann H01‘, 75 Mn 40 2,37 94.80
(Footcream. 75 ml)

17 E8J'lb8aM "CAPFACCYM", 30 Mn 25 2.37 59.25
("Saraassum" balm. 30 ml)

18 Kpem c M3/MI/1E, 30 Mn 50 2,30 115.00
l“Mummivo" cream. 30 ml)

19 Kpem “MMPPA — ,u,e ~ IHOKC“, 30 Mn 10 3,34 33.40
(‘Mime-de-Lux" cream. 30 ml)

20 Kpeivc "HO‘~!HO171", 50 Mn 30 2.97 89.10
l"Niah!" pream. 50 ml)

21 EanbaaM"EETAKP1/1H",30 Mn 35 2,08 72.80
(“Betak/'in” balm. 30 ml)

22 Banbaam "PEBEHTOH“. 50 Mn 5 2,137 11.85
r'"Reventon" balm, 50 ml}

23 Banbaam "MMPPAJ1F1/1H”, 50 Mn 25 2.97 74.25
("Min'alain" balm, 50 ml)

24 Eanbsam “AHTV1LJ,EI1J'll-OJ'MTHbH7I“, 50 Mn 25 2,45 6125
(“Antlcellullte” creanrbalm, 50 ml)

25 BmbM.qo~6anb3aM "51/I<1>V1POH", 75 Mn 40 2,97 118.80
l“Bifiron” balm, 75 ml)

26 \/MA—EAJ'1b3AM, 30 Mn 80 4.82 289.20
{"’Uma—ba/m“ reaeneratinn. 30 ml}
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27 rem. “Tl/1HEI?l,l1>KEP“, 30 Mr! 25 1,71 42,75(“Teenagef‘ as/. 30 ml)

28 Fem: "CEPEBPF(Hbli7I“, 30 Mn 5 3,49 17,45("Si/ver"c1e/. 30 mi)

29 HOCb0H "LUEnKOBbH?1 fWTb", 125 Mn 3 2,57 3_o1("Silk way" Lotion. 125 ml)

30 Mama ownmamman Ann mpnofi KO>KM, 50 Mn 3 2.67 8,01(Oily skin cleansing mask. 50 ml)

31 Macks rpnaeean Ann )KMpH0l7I now, 200 Mn 3 7305 21_15(Oilv skin mud mask‘ 200 ml))

32 Macks aonopocneaan. 200Mn 3 8,60 25,30.(AIc:ae mask. 200 ml)

l4T0fO (total): LUTVK (nos) : 794 amnonn. {USD )1 2106.75
KDJH30 M601‘ (number of cations) : 3
Bee HETTO (net weicrht): 73 K1‘ (kn)

Bee Spyrro (gross weight) : 76 Kr (kg) 

33 Fem: ~ TOHI/IK Ann )¥<MpHbI).’ aonoc, 125 Mn 3305909000 3 193 5.79(Tonio—aeI for o/‘Iv hair. 125 ml)

34 Farm - TOH1/{K Ann cyxux Bonus, 125 Mn 3 1,93 5,79(Tonic gel for drv hair. 125 ml)

35 Ml/[PT cpencrso gm: yr<penneHvs.q aonoc, Anon. 150 Mn 3 3.34 10.02
("Mi/*2”~ for strenaheninq hair. 150 ml)

36 Banbsam Ans: BOIIOC, 125 Mn 5 1,93 9455
(Hair balm, 125 ml)

I/IToro (total): urryac (pas): 14 amqonn. (L/SD): 31,25Kon~Bo MGCT (number ofcartons): uacrb Mecra
Bec Hem: (net weight) : 3 Kr (kg)
Bec 6g_x5§_ro (gross welglvtz: 4 Kr (kg)  

37 Lllamnyub “AKTMHMyC", V50 Mn 3305100000 8 2,15 17,20
("Aktinius” shampoo, 150 mf)

Wroro (total) : urryx (pas): 8 aM.,z:1onn. (USD): 17,20Kon~ao Mecn (number of cartons} : qacrb Mecra

Bea He-Tm {ne-[we1’gI7t): 1 Kr (kg)
Bee Sgmo (gross weight] : 2 Kr (kg:

38 MVIPPAGN/1I1M»KH, 5 Mn 3304300000 3 1,48 4.44
. (“MirrafiIm—KN” nail care. 5 ml}

Hroro (:‘otaf)+.' - - unyvc (pcs)*. 3 amnonn. (USD): 4.44Kon—eo M601’ (numberafcafions): ‘-{BOT}: MBCTE
Bec HGTTO (net weight): 0,5 Hr (kg)

5 Bee EQYEO (gross weighfl: 1 Kl‘ (kg)

39 Cpegzcrso Ann Ayma "3EnEHbI171 UJ3/M“, 150 Mn 3307300000 3 2,08 6.24(“Green rustle” douch ael. 1501371) ~

more (total); LL37)/K (pas) : 3 aM.,uonn. (USD}: 6,24
Kon—5o Mecr (number ofcarfons) 2 1
Bee Hewo (net weight) :05 KI‘ (kg)
Ber: 59310 {gross weiqhig: 1 Kl’ gkgl

MTOFO ex-works: LUTVK (pas): 822 armuonn. {USO ): 2165.88

CTOMMOCTb TDSHCUODTHDOBKM: am,;1on;1, {L/so); 353,30
{Cost of transponation)
CTOI/lM0|3Tb crpaxosanmnt armzonn. (USD ): 11.00
("Cost of insurance)

BCEFO CIP J'foc-Aux-zenec (Total C/P Los-Angeles) : amnonn. (USD ): 2545.88

Ben f1DD.l1\/KUVKFI poccmficxoro npomsoncraa (All products are of russian origin).

Ofimee Kan-ao mean {total number of cartons} :4

Ofiumfi sec Herro (total netto 'w:>eLqht)\;.7'§_Kr (kg)
O5u:.m“4 sec Spvrro (total q(q§§»wgl‘;:ht);4 8ai"kr.\(kg)
Ycnoann nocrraaxn (DeIiv.ejry*,terF1s) : ClP*flociA“H>Kenec {CIP Los-Ange-Ies)
Ycnoaun nnarema: 100??/fgagaéncosbz rgérre’xg‘(1_"Q0°a' advance payment)

 
 

A.B.Mam-Mxosl'eHepan::Hbw”1 Anperrrbp 2‘
V {A.B.Mam‘ikov)(Gen era! director) ‘a_ \
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MIRRA-M Ltd.

105082, Moscow, Perevedenovskiy per. Dom 2
I t V tel/fax 1095} 784—75—37

“05" anpenn 2005r.

(Apnl 05, 2005) Corporation "Transitwave Intemationai inc."
25 Greystone Manor, Lewes,DE.19958-9776

Cum‘ N2 8 or 05.04.2005 (Invoice No.8 of 05.04.2005.)
Komparrr N2 Expl531Sl03 or 15.07.03 {Contract No.Exp/5313/03 of17.07'.03.}
Zlononnerme N2 8 OT 05.04.2005. (Addendum No.8 of 05.04.2005.)
Eauxoacrme peKBM3I/ITJ=I Flpoaaaua (Bank of the Sellers):

AK C5Bpe1'E1TeJ'lbHb1171 EBHK Pd), Crpomw-1cx<oe omenenme 5281 (Savings Bank of the Russian Federation, Sfromynskoe branch 5281)
117997 Mocma. ynfiaamnoaa, 19 (117997 Moscow, vavilova Str., .19)
Tpanswrnbufi BafHOTHbH71 cuer B gonnapax CLLIA N9 40702840538290203143, SWIFT: SABRRUMM
{Trans/’rAcoount1‘n US Dollars: 4070284053-3290203143)

Haxwenoaawe HDOAYKLMM Kog no THB311 KOJ'1~B0 LUT\/K LLeHa E S 33 111.11‘. Cymma
N/N {Item} (Customs code) (Number of pas) (Price in USD 5' $

» for 1 pcs (Amount
_ eX»y*,/Qrlggl pg g/3Q;

1 ONLMMPPA Macxa cop6eHT~nww:Hr. 35 New 3304990000 5 1,73 8,90(“OM-/Vlirra " ueelinq mask. 35 ml)

2 J'100!:OH oumuwmmmm, 125 mm 45 2.57 120.15{C/eansina lotion. 125 ml)

3 IlOCbOH TOHM3L1PV1OU.u/I171. 125 Mn 45 2,15 96.75(Tonic lotion. 125 ml)

4 MALIOHHA Kpem, 30 Mn 50 1.78 89.00("Madonna " cream. 30 ml)

5 I’M,flPOOHb fTOJ'lV1CA>(APW'.[HbIVi Kpem, 30 Mn 20 2,97 59.40
{Hvdomoie no/isacclamde cream. 30 rm‘)

6 1/1MMl1>K Kpem, 30 win 30 1,93 57.90{“lmaae” cream. 30 ml)

7 Fl/1,E[POOflb MACflflHbIl?1 Kpem, 30 Mn 5 2,97 14.85(Hvdroole oiiv cream, 30 ml}

8 MMPPA-IHOKC Kpem, 30 Mn 15 178 26.70(“/viirra-Lux" cream. 30 ml)

9 BAIIBSAM ,£l,l‘lF! BIOCTA, 50 Mn 20 2.67 53.40{Bust balm. 50 ml)

10 KPEM 111191 BEK, 30 Mn 80 3,34 267.20{Eve/id cream, 30 ml)

11 k'PEfv1,£1flFl PYK, 75 MR 72 1,71 123.12{Hand cream. 75 ml)

"12’KFEIVF,[U1FI H01’, 75 MD ’ ‘ ‘ ‘ 15 2,37 35.55 '{Foot cream, 75 ml)

13 CAPFACC‘/M (ianbsam, 30 Mn 5 2,37 11.85Fsarqassurn” balm, 30 mi)

‘:4 KPEM C l\«1Yfv1V1E. 30 Mn 20 2,30 46.00
(“Mum/77lvo" cream. 30 ml) .

15 1"llvI«1—Ml/IPPA Macks, 90 1'36 3 2,6? 8,01("P11//-1-/Vrirr.-7” nourislwincr mask. 90 tab)

16 ML1PPA-,n,e—I1}OKC Kpem, 30 Mn 5 3,34 16.70('Mirra—de—LuX” cream. 30 ml} ’

‘I7 HOHHOI71 KDGM, 50 M11 30 2.97 89.10(“/\/ial7t” cream. 50 ml}

18 ['llv1-2-MVIPPA Macxa, 90 1'35 3 2,67 8.01("PM~2-M1173”nomishina mask. 90 tab) <

19 EETAKP1/IH Ganasam, 30 Mn 30 2,08 52,49{"Be1‘a/<rl17"baim, 30 ml)

20 PEBEHTOH 6a/uaaam, 50 Mn 5 2,37 1135l”Reventon” balm. 50 ml)

21 MVIPPAHFMH Eanssam, 50 um 30 2,97 33,10:"’lViirra/qII1"ba!m. 50 ml)

22 1-‘\HTl/iLlEI1J‘HOJ'I1/1TH1:»ll71 fianbaam, 50 W1 35 2.45 85.75("/inricellu/Ira" cream-balm. 50 ml)

23 El/1¢v1r1POH 6'/lC131I1,ELO~5aI1b3aM, 7'5 Mn 50 2_g7 143,50(“8ifi/tin" balm. 2'5 ml}

24 YMA-E/-XJ'lb3AM, so Mn 150 4,82 723.00{“’Uma~ba/rrz" rec;eneratiI1a. 30 ml)

25 Tl/11-1El71,E{>{<EP renb, 30 MI] 25 1,71 42.75(”‘Teenaoer" are/. 30 ml)

125 ATHJBMHA Kper»-1, 30 Mn 5 2,37 1185("Albina" cream, 30 ml)

27 rv1£«1PPA-JJEO «pew, 30 Mn 3 1,19 3,57(“A/Iilra-D90" Cream, 30 ml) ‘

28 AKPI/1M 1C_DeM~M3CKa, 631:. 200 MB. 4 10,23 40,92("Acr:'n1" cream mas/<.. 200 ml)

29 MQJ'10‘11<O O‘~1L/1U.l,APOLL[EE ,qnsa cyxofi 1<o>n<14, 300 Mn 4 5,49 21.96(Cleansing milk for dw skin. 300 ml)



30 1'EII|:—FiI/II11/lHI‘,q‘:‘m cyxofi K0)K1/1,50 Mn
(Peeling gel fordrv skin, 50 ml)

31 KPEMCKPAE Arm. cyxofi komvn, 250 Mn
(Peellno cream for dry skin. 250 ml)

32 l1OCbOH 01-11/iLL1AiOlu,|/117), SOOMJ1
{Cleansing lotion. 300 ml)

33 FHMKOIWIM 25 I‘l0Cb0H Am rmnmnra, 50 Mn
(Peelino lotion "Glvco/im 25", 50 ml)

34 FHMKOHMM 1 nenxa otmu1aiou4asv, 300 Mn
(Cleansing foam "Glvcolim 1". 300 ml)

35 ITWIKDIH/IN! 0,5 cpegcmo npe~rmm4Hr, 30 Mn
(Pre-peeling "Glvcolim 0,5". 30 ml)

36 FHMKOHMM 0,1 cpegonao nocT—nw1mH11 250 Mn
(‘Post-Dee/inq "Gllvcolim 0.1”, 250 ml)

' 37 FIIMKOHI/lM—H HOCEOH Ana Hempanuaauym, 200 Ml‘!
(Neutralizing lilion ”G/vco/I'm—lV”. 200 ml)

38 IIOCbOH-TOHMK Ann‘ cyxofi )<O>KM, 300 Mn
(Tonic lotion for drv skin, 300 ml)

39 MACKA BO/JOPOCIIEBAH, 200 min
(Herbal mask, 200 ml)

40 KPEM £10?! BEK, 150 M11
(Cream foreve/ids. 150 ml)

41 YMA xpeM—MacI<a i<c:>cMe'rvmeci<a5a, 250 M11
( "Uma " cosmetic cream—masl<. 250 ml)

42 KOCMETW-IECKAF1 CMETAHKA, 6aH. 200 Mn
(‘Cosmetic sour cream. 200 ml)
Vh'oro (total) :
Kon—Bo Mecr (number of cartons) : 4
Bee HBTTO (netweight): 8-1 Kr (kg)
Bec figxgo (gross welglitgz 85 K!‘ (kg)

unyx (pcs) : 854

43 FflA3HOl7l KOHTYP~EAH)],A>K, 5*3 Mn
("Eve contourbarvdaae”, 5%‘ ml)

44 BJTMTA Maccaxmoe Macno, 200 Mn
("EIita”massa;7e oil. 200 ml)
more (total) :
Kon~Bo M801‘ (number of cartons): ‘-laCTb MeCTa
B80 Herro (net weight‘): 3 K1’ (kg)
Bee 6p~g_'ro (gross weight): 4 Kr (kq)

3301 903000

Luryx (pas) : 35

30

5,49

10,23

5,49

5,49

6.30

9.42

4,67’

7,05

8.60

9.42

17,28

4,08

21.96

40.92

2196

12.60

21.96

12.60

18.84

9,34

2820

. 34.40

37.68

85.40

16.32

aM.Aonn.(L/SD): 2737,42

15.43

19,80

452.90

99.00

aM.;1onn. (USD): 561,90

45 JIOPL/1011 npoqmnaimnK0-rnrmennuecxnfi cnpefi. qm. 30 Mn 3306900000
.., . . 1"»/.CiI1'01"—,CZ£2l' —s,oLev. Bamll

more (total) :
Ko.r1~Bo MECT {number of canfons) : Hacm Mecra
Ber: Herro (net weigln‘): 1 KI‘ (kg)
Bec figxgo (gross weight}: 2 Kr gkg)

46 3EJ1EH{>lL7I LLIYM cpepmao Ana Aywa, 150 Mm
("Green rustle" douch gel, 150 ml)
more (total):
I-€on—ao MBCT (number of cartons): 1
Bee. Hen-ro (net weight): 1 Kl‘ (kg)

xuryx (pas):

3307300000

umnc (pas):

3

5

3 1,93

amnonn. (USD1:

5.79

5,79

5 2,08

aM..u.onn. (USD):

1040

10,40

Bee figyg-_r_o (gross weight): 2 Ki’ {kg} '

 

VITOFO ex~works: unvx (nos): 897 monn. (E1M.AOI‘l1'l 3315.51

CTOMMOCTb TDEHCHODTMDOBKI/Ii aM,,uc.m1_ (U30); 41030
(Cost of lmnsporfalion)

CT0lllMOCTb crnaxoeammz amduonn, (U30); 1503(Costof insurance)

BCEFO CIP I'loc-Amkenec (Total CIP LosAngeIes) :_ ‘ aM..qorm. (U80): 3741,51

Ban npopyxuun poccmicxorcx npomsaoncma (AH products are af russian origin}.

O6u.xee l(OI‘l~BO mean’ {total number of cartons) :5
05mm Bet: HQTTO (total netto weight): 86 KI’ (kg)
0613140 aec Gpyrro (total gross Wei;£!1f}:§"9_3‘jl(B»»(.l;g)
Ycnoavm nocrasvm (Déliyery teripsi ;EiHOC:{-\‘H);?eJf{_eC (GP Los Angeles)
Ycnoam ru1aTe>Ka:‘100.% aBaH§.n,B‘§,i ’:inaTe>K (100,:/a ejqvance payment) 
 

 
 

“'3M .l\r5.!T’{;f‘_jFenepan bHbll71 DMDEKTOD
(General directar) \2--,5'0

A.E.MaHTm<oB
(A.B.Manz‘ikov)
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pure and natural skin care

www.mirraskincare.c0m

Distributed by:

 
TransitWaVe Intemational
PO. Box 1063

Santa Barbara, California
USA, 931 17

Phone: 866-816-8679
Fax: 805-968-1778

E-mail: info@twaveint.com

Pr0—F0rma Invoice

Bill To: ACQUA PLUS Co., LTD

14-6-2F, SAKURAGAOKA—CHO, SHIBUYA,
TOKYO, 150-0031, Japan
TEL: 81 -3-5428-031 4/ FAX: 81-3-5428-0315

lnvoice# 445

Invoice date: 5-30-05

Tel: 858-558-7700

Ship To: LYNDEN AIR FREIGHT I SAN DIEGO

ATTN : MR. MIKE JEFFERS

9373 Activity Rd
La Jolla, CA 92037

Date EXW Ship Via Terms

5-30-O5 Ex-Works UPS Grnd Pre-payment

Quantity Item Description Discount % Unit Price Total

50 #5010 Anti-aging cream with 10% homogenized caviar 46.5% 15.00 USD 750.00 USD-1‘

Subtotal 1750.00 USDTax 0

Shipping Paid by Lynden Air Freight/ San Diego

Balance Due 750.00 USD
J

REMITTENCE:

TransitWaVe International
Bank name: California Bank & Trust

Address: 365 Esplanade Drive, Oxnard, California, USA 93030
Phone#: 866-816-8679
Swift code: CALBUS66

Routing#: 121002042
Account#: 3 3-2003 1271



SURFACE

PURCHASE ORDER

 
    

 

 
   

P.O. Number 2’ VENDOR FOB

9/25/2006 30906-200 Surface—NashviIIe

SHIP TO:

Surface

Attn: Dr. Melvin Elson

2020 21 st. Avenue South

Nashville, TN 37210
Tel: 615-441.5227

  
  

  

www.mirraskincare.com

email — info@twaveint.com
Tel: 866-816-8679

Fax: 805-968-1778

 
  

 BILL TO:

Surface

Attn: Maren Scoggins
2020 21st. Avenue South

Nashville, TN 37210
Tel: 615-620-7727

 

  
 

  
  

Fax: 615-740-1772

drmelson@bellsouth.net
 

   maren.scoggins@bh1.org

T Item Code Total Price
Cleansing lotion 4.2 fl. oz.

Tonic lotion 4.2 fl. oz.

Madonna 1 fl. oz.

Night Cream 1.7 fl.oz.
Bifiron Balm 2.5 fl. oz.

Eye Cream 1 fl. 02.

Eye Micro—Emulsion .1f|. oz.

lmage 1 fl. oz.
Uma Balm 1 fl. oz.

Bust Balm 1.7 fl. oz.

Decollete Micro—Emulsion .17 fl. oz.

Caviar Cream Mask—Professiona| 250 ml.

$2,734.00

Special Instructions

Please deliver early the week of October 9, 2006.

Mefluin flown, ./I/L51).

Date 9/25/2006

Authorized Signature

 



NHRRA-M Ltd.

107082, Moscow, Perevedenovskiy per. Dom 2
teLfax W95! 784-75—37

“30" olcrsfipfi 2006!‘.

/ (Ocfaber 30, 2006) Corporation "Transitwave International Inc.“

 

Cuer N21 01* 02.11.2006 (Invoice No.1 of 02.11.2006.)
Kompasrr N2 Expl30/05106 01* 30.122005 {Contract No.Exp/30/D5/06 of 30.72.2005)
Ilononflefine N9 1 or 02.11.2006. (Addendum No.1 of 02.11.2006.)
Bamccuacrme pexsnawru npogaaua (Bank at the Sellers):

AK C5ep&l‘ETeJ'1bHbll7( Sam: Pd), CTPOMHHCKOB oT,qeneHue 5281’ (Savings Bank of the Russian Federation, Stromynskoe branch 5281)
117997 Mocxaa, yn.Baanno5a, 19 (117997 Moscow, Vavi/ova Sm, 19}
TpaH3m'HbIF1 samorablfa 0431' B Espo N2 40702?/8138290203143, SWIFT: SABRRUMM
(Transit Account in Euro: 40?02978138290203143)

Havnwenosanvle npo.nyI<uvm Kop. no THESE K031-BO urryx Lkena eapo aa CyMMa
N/N (Item) (Customs code) (Number ofms) hum. {Price in 3 eepo

Euro for 1 pcs (Amount
exwvorksg in Euro)

1 HOCbOH O’-ML1J,APOLl.Ml«7L 125 Mn 3304990000 55 1,84 101,20(Cleansing lotion. 725 ml}

2 CEHEHA renb ,a,rm cusmm Maxmxa, gmcn. ?5 Mn 4 1,33 5.32
{”Selena”~ £761 remoovina make up. 75 ml) ‘

' 3 HOCbOH TOHVIIEVIPWOUMI71, 125 Mn 55 1,48 81,40(Tonic lotion. 725 ml)

4.MAJ.‘1OHHA Kpem, 30 Mn . 30 1,23 36,90(“n/Iadonna” cream. 30 ml)

5 MMMJIDK Kpem. 30 M11 30 1.33 39.90
("1ma_<:e” cream. 30 ml)

6 MMPPA-IHOKC gpem, 30 Mn 4 1,23 4,92
{"MiIra-Lzzx-"'c;ream, 30-1171)

7 EAJ'|b3AM [UTE EFOCTA, 50 Mn 30 1,84 55,20(Bust balm, 50 ml}

8 KPEM £1.03 EEK, 30 M11 90 2,30 207,00(Evelid cream, 30 ml)

9 KPEM IUIH PYK. 75 M51 34 1.17 39,78
{Hand cream. 75 mi}

10 KPEM-flflfl HOE-7'5 Mir * ~ - 59 1,53 98,17
(Foot cream. 75 ml)

11 CAPFACCYM 6anb3aM. 30 Mn 60 1,63 97,80
("Sarg7assum” balm. 30 ml)

12 KPEM C M3/ML/IE, 30 Mn 80 1,58 94,80
("A/lummi;/0" cream. 30 ml)

13 HOHHO171 xpem, 50 MI‘! 50 2,04 102,00(”Niqht”c:ream. 50 ml)

14 EETAKPI/1H Banbsam, 30 Mn 30 1,43 42,90("Bela/<n‘n"baIm. 30 ml)

15 PEBEHTOH fianbaam, 50 mm 4 1.63 6.52(“Re venron" balm. 50 ml)

16 IMMPPAHFMH Ganbaam. 50 Mn 4 2,04 8,16(“MirTaIqin" balm. 50 ml)

17 AHTI/1[_\EI!IHO.fll/lTHbH71 6am>3aM, 50 Mn 4 1.69 6.75("AnticeIlulite“ cream-be/m. 50 mi)

18 EVIGJMPOH 6MqbnAo—6anb3aM, 50 Mn 46 1,63 74,98
(Bifiron balm, 50 mi}

19 )/MA~BAJ1b3AM, 30 Mn 210 3,32 697,20(“Uma-balm” reqeneratimi, 30 ml}

20 TMHEL7L£{>KEP renb, 30 Mn 70 1.17 81.90("TeenaL7er",aeI. 30 ml)

21 l1EPMA~E~}OGT, 5*5 MI} " 36 7,91 284,76("Dern1a~bust"fn[enslVe care. 5*5 ml)

22 FEJH/IOC—22 xpem conHue3aLum'HbI17x. 100 Mn 70 1,02 71.40("Ge/ios-22" sun protective cream, 100 ml) _.w«-

23 PEr1APMPy+omM17I renb—6anb:5aM. 50 M11 4 1,43 5,72
(Ge/-balm pepainhm 50 ml) .»-

24 fem: Kocmeruuecmm c 6awrepmocbaraMm,g1L1cn. 301.411 4 1,84 7,35
{Comsmetic me! with bactenbfazrues. 30 ml )

25 Orfienwaamtuufi xpexw. J1Mcn.‘I5 Mn. ‘ 2 1,80 3,60

‘ (vvhitenina cream. 75ml) ‘\
26 MOHOLIKO OLH/lLLlA}OU.LEE Ana cyxon Ko>KI4, 300 M11 ‘ 3 3,78 11,34(Cleansing milk fur drv skin. 300 ml)
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27 KPENLCKPAB Am cyxovh 1<o>4<m. 250 Mn '3 I05 21,15(Peeling cream for dry skin. 250 ml)

28 flOCbOH Oh)!/IU.{A)OU.Ll/H71. 300 Mn 6 3.78 22.68(Cieansin_ci lotion. 300 ml)

29 MACKA OH)/SLL{A%OU)AFl gum mmpaofi Komu, 50 Mn 6 1.84 11.04(Oiiv skin cleans/nq mask, 50 ml) v

30 J1OCb0H«TOHl/iK,z;m cyxofi KO>KV1, 300 Mn 6 4,85 29,10(Tonic lotion for dry skin, 300 ml)

31 MACKA FPHSEBAH Ann cyxofi «om, 6am. 200 am. 3 5,92 1776{Dry skin mud mask. 200ml)

32 MACKA FPHSEBAR ,D,I‘l5{)K14pHO£7I «ow, 6aH.2OOw1. 3 4,85 14,55{Oily skin mud mask. 200ml)

33 MACKA TPABRHAF), 6aH.2OOMn. ‘ 3 5,92 17,76(Herbal mask. 200ml)

34 MACKA BOJCLOPOCHEBAH, 6aH. 200 Mn. 6 5,92 35,52(Algae mask, 200ml)

35 KPEM-MACKA C FMAHYPOHOBOVI KMCHOTOVI, 250 M51 3 9.19 27,57(Cream mask with hialuronic acid. 250 ml)

36 XBOH kpem-Macxa Kocuermeckasa, 250 Mn 6 8,63 51‘78
(Pine cream mask. 250 ml)

37 KPEM LUIFI EEK, 150 Mn 6 6,48 38,88
(Cream forevelids. 150 mi)

38 YMA Kpem-Macxa KOCME‘.TL‘NeC)<aF1.250 Mn 36 11.90 428.40
("Uma" cosmetic cream-mask, 250 mi)

39 GKOIIA Teflb-M8C»Ka Arm ))<MpHOI71 «ow, 250 Mn ' 3 7,05 21,15("EcoIa"geI mask for oily skin, 250 ml)
more (total): umnc (DOS): 1 138 eapo {euro ): 3002.33
Komao mecr (number of cartons) : 6
Bec Herro (net weight): 112 xr (kg)
Ber: 5py1_'_r0 (gross weight): 123 K!‘ (kg)

I/1TOI‘€J EX-WORKS: (HT)/K‘ (pas): 1138 eepo (eepo ): 3002,33

CTOVIMOCTI: TDSHCRODTVIDOBKMI eepo (euro): 570.42
{Cost of transportation)
Crommocrs crpaxosanvmz esoo (euro): 15,36
(Cost of insurance)
 

Bcero : eapo (euro): 3588,11

’Bcri fibojzykumi pdccmficxoro fipavisééncfia (mi73rodu(:t§’aré‘of'Ru§siafi origin}. * ' ‘ ‘ ' " *

O6Luee n<on»ao Mecr {total number of cantons) :6
O6u.Lm71 aec nerrc (total netto weight): 112 K!’ (kg)
O6uxm«"1 aec Spyrro (iota! gross weight): 123 Kr (kg)
Ycnoavm nocraenm (Delivery terms)’: CIP Los Angeles
Ycnosnfi rxnaTe>Ka: 100% aaanccnsan npegonnara
{100% advanced payment)

Fewepanbubxfi gzwpemop
(Generai director)

A.l3.MaHrm<oB
(A.B.Mantikov}
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fairviewdns@aol.com
Sunday, March 04,2007 9:31 PM

To' sa|es@twaveint.com
Subject: Online Order Placed With Mirra Skin Care

The following order was placed with Mirra Skin Care:

Order Number
Placed

1050

03/04/2007 21:30:32 EDT

Ship To:
faina solodar
fairviewdns@aol.com
718-415-4262

Bill TO:
faina solodar

fairViewdns@aol.com
718-415-4262

1444 east 99 st

brooklyn NY 11236
84 Corbin pl
brooklyn NY 11235

 

Sales

Code Name Quantity
Price/Ea. Total

ECM <b>Eye Contour Micro—Emulsion</b> Intensive Eye
rejuvenator<br>with homogenized caviar<br> 2 $35.00
$70.00 3
M14 <b>Mummiyo</b> Anti—aging cream<br> 1
$37.00 $37.00

Shipping: Free Shipping—UPS
ground: $0.00

Tax: $0.00

Total $107 00



 

From: hau1054@ao|.com
Sent: Tuesday, August 14, 2007 10:51 PM
To: sa|es@twaveint.com
Subject: Online Order Placed With Mirra Skin Care

The following order was placed with Mirra Skin Care:

Order Number : 1053

Placed : 08/14/2007 22:50 31 EDT

Ship To: Bill To:

Alice Upchurch Alice Upchurch
hau1054@aol.com haul054@aol.com
706 561-9879 706 561-9879

5500 Emily Drive 5500 Emily Drive
Columbus GA 31909 Columbus GA 31909

Code Name Quantity
Price/Ea. Total

R <b>Reventon</b> Anti—varicose vein treatment<br> 2
$45.00 $90.00

Shipping: Free Shipping-UPS
ground: $0 00

Sales
Tax $0 00

Total: $90 00



 

From: frante02OO3@yaho0.com
Sent: Wednesday, September 05, 2007 9:21 PM
To: saes@@hNavantcon1 _
Subject: Online Order Placed With Mirra Skin Care

The following order was placed with Mirra Skin Care:

Order Number : 1055

Placed : 09/05/2007 21 21 05 EDT

Ship To: Bill To:

mary f ayala mary f ayala
franteo2003@yahoo.com franteo2003@yahoo.com
614-818-2570 614-818-2570
614-455-0837 614-455-0837

4784 coachford drive 4784 coachford drive
Columbus OH 43231 Columbus OH 43231

Code Namep Quantity
Price/Ea. Total

M14 <b>Mummiyo</b> Anti—aging cream<br> 1
$37.00 $37.00

EC <b>Eye Cream</b> Daily protector / hydrator<br> 1
$43.00 $43.00

HP <b>Hydro~Emulsion Po1ysaccharide</b> Moisturizing cream<br>
1 $28.00 $28.00

UB <b>Uma Balm</b> Intensive rejuvenating cream<br>with 10%
homogenized caviar 1 $55.00 $55.00
HE <b>Hydro—Emulsion</b> Moisturizing cream<br> 1
$25.00 $25.00

Shipping: Free Shipping—UPS
ground: $0 00

Sales

Tax $0 00

Total $188 00



 

From: tvillone1@yah0o.c0m

Sent: Wednesday, September 26, 2007 10:12 AM
To: sales@twaveint.c0m
Suwedz OmmeOKwrMwmdMmhMHmSMnCme

The following order was placed with Mirra Skin Care:

Order Number : 1056

Placed : 09/26/2007 10:12 11 EDT

Ship To: Bill To:

Thomas Villone Thomas Villone

tvillone1@yahoo.com tvillonel@yahoo.com
941-465-0862 941-465-0862

5662 Marquesas Cir 6926 Honeysuckle Trl
Sarasota FL 34233 Bradenton FL 34202

Code Name Quantity
Price/Ea. Total

HC <b>Hand Cream</b> Hand rejuvenator<br> 2
$22.00 $44.00

Shipping: UPS
Ground: $7.00

Sales
Tax $0 00

Total: $51 00



 

From: tipiindianart@yahoo.com

Sent: Tuesday, October 23, 2007 2:01 PM
To: saIes@twaveint.com
Subject: Online Order Placed With Mirra Skin Care

The following order was placed with Mirra Skin Care:

Order Number : 1057

Placed : 10/23/2007 14:00:35 EDT

Ship To: Bill To:
Eva Mueller Eva Mueller

tipiindianart@yahoo.com tipiindianart@yahoo.com
505-459 5765 505 459 5765

tipi indian art tipi indian art
3202 Jane Circle SE 3202 Jane Circle SE
Rio Rancho NM 87124 Rio Rancho NM 87124

Code Name Quantity
Price/Ea. Total

UB <b>Uma Balm</b> Intensive rejuvenating cream<br>with 10%
homogenized caviar 1 $55.00 $55.00
I <b>Image</b> Anti—aging moisturizer<br> 1
$37.00 $37.00

EC <b>Eye Cream</b> Daily protector / hydrator<br> 1
$43.00 $43.00

Shipping: Free Shipping—UPS
ground: $0.00

Sales

Tax $0 00

Total $135 00
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PURE NATURAL SI<m CARE



 
 

 

FROM MOTHER NATURE TO THE LABORATORY

Mirra is a private Russian company manufacturing a broad range

of Mirra brand cosmetics. The Company was established in 1992 in

cooperation with the Applied Microbiology Center (Moscow Region).

The prime aim of Mirra cosmetics is to restore the human body's

protective functions, stave off old age and preserve beauty and health.

Mirra's unique work has brought international acclaim (over 50

awards to date) and fantastic results.

RESPECTINC MOTHER NATURE

Mankind has never been able to surpass the richness and diversity

of natural components. Likewise, mankind has never been able to

do without them. With the looming threats of climate change and

ecological mayhem, mankind has now realized how important it is to

respect our Mother Nature.

MIRRA has always kept things simple, drawing on the exceptional

properties of plants, their extracts, essential oils, amino acids and

vitamins. MIRRA respects the ecological environment by extracting

the best properties of plants without destroying or altering them.

Although essential for our health, these natural plant—derived

components are particularly fragile. They can only develop in a pure

environment and their properties can only be preserved under certain
conditions that need to be cherished and controlled.

In the Altai Mountains, to the north of the Siberian plains, Mother

Nature offers unique plant diversity in a very propitious climate. The

air is pure and completely pollution-free. Plants are handpicked deep

in the wilderness. The scent of myrrh is quite common in orthodox

churches, but this is the first time that its hitherto unknown

properties have been used for cosmetic purposes. Nuns

living in the most remote regions of Russia carefully and

delicately gather the rarest plants one by one. The natural

components in these plants are then extracted for use in

MIRRA products.



 

  

EXPERTISE lN BlOTECHNOl..OGY

MIRRA products are primarily composed of exceptionally fragile

natural ingredients, it is particularly important to ensure that their

enhancing properties are preserved. This is why our skin creams, gels

and lotions come in hermetically sealed packaging to prevent air and

microbes from contaminating the products. Some of our products,

composed of delicate oils, come in glass packaging. All skincare oils

are cold emulsified through a patented process of micronizing. MIRRA

does not test its products on animals; instead MIRRA relies on human

volunteers to test all of its products.

MIRRA uses special machines to cold emulsify bioactive components

in a unique and original process that blends the various ingredients

in MIRRA creams and balms. This technology makes it possible

for aqueous elements to bind with heavier elements such as oils and

essential oils without increasing the temperature. Heat would destroy

the plant—derived active principles, vitamins and amino acids, whose

effectiveness must be fully preserved. As a result, MIRRA products are

composed of emulsions ofmolecules that are 500 times smaller than

skin cells. These molecules are absorbed instantly and work deeply

inside the skin. Another of MlRRA's exclusive patented processes is

homogenization of caviar (Russian white sturgeon eggs) and salmon

roe (salmon eggs). Homogenization ensures that only whole raw

Russian caviar is added to MlRRA's select products. Extremely rich

in immunizing albumin, proteins, and amino acids, all powerfully

regenerative and restorative, these precious gifts of Mother Nature

remain intact thanks to MlRRA's cold emulsification technology.

MlRRA's SECRET

One of the most fantastic secrets of MlRRA's beauty products

» is ultra—fast absorption. Never oily, MlRRA products do

_ not stain clothing. The skin quickly absorbs MIRRA

creams, lotions and gels. The beneficial properties
of the ingredients are immediately and directly

released deep inside the skin, enhancing your

natural beauty. Protected, nourished and firmed,

your skin shines thanks to the natural active

principles contained in MIRRA beauty products.



CLEANSING, TONING & REPAIRING

mmmsine LOTION

 

Effectively removes excessive oil, cleans pores softly and safely, without changing

the acid-alkaline balance of the skin. The lotion has anti-inflammatory properties.

- alcohol free

- clover and alfalfa (both natural soft cleansers)
- celandine (soothing and relaxing effect)

- St. John's Wart (astringency and protection)
- lavender essential oil and milfoil extract (both stimulants)
- aloe (moisture retention)

preserves the skin's natural pH and regulates sebum levels.
- contains green tea extract (antioxidant).  
Tonic LOEWQN

 

Provides a cleansing and revitalizing effect. Helps to stimulate cell regeneration and
metabolism. The toner has an antimicrobial action.

- ginseng (stimulating and smoothing effect, skin elasticity improvement)
- rich in antioxidant polyphenols and flavonoids extracted from green tea

fights against bacteria
- contains sea salt (antimicrobial)

moisturizing provitamin A and vitamin C  
EPA§RiNG«CEL

 
Recommended for acne prone skin, both body and face. Provides an anti—

inflammatory and drying effect. Can help reduce acne and fight against future
breakouts and inflammation.

aloe (moisture retention)
- clover and alfalfa extracts (both natural soft cleansers)
- absinth (toner)

milfoil (stimulant)
- refreshing menthol
~ helps reduce acne and further break outs  



MOISTURIZING

MM3<;:>i\::\tA

Moisturizing day cream

Apple peel extracts give this cream a rich moisturizing effect, combined with

capillary strengthening and regenerating properties. Assists in improving the
complexion and elasticity of the skin.

fruit extracts (apple peel extract)
moisturizing coconut and grape seed oils

essential oils of ylang—y|ang (calming effect)

myrrh (astringent and stimulant for the upper layer of the epidermis)
helps protect and revitalize skin  

‘(mo-Ei\w:..s§oi\: P0i.rsAc:c:~:Amm

o§s§m*%a§r2g cream 

Recommended for sensitive skin. Assists the skin in retaining moisture
in times of hot or cold weather.

- protective layer of plantain sap polysaccharides (anti—infiammatory effect)
extracts of coltsfoot (effect of repairing skin cells)
flaxseed (rich in vitamins, minerals and essential fatty acids)
several essential oils: sweet orange (vitamin C, toner), lemon (stimulant, rich in

vitamins), y|ang—ylang (calming effect), patchouli (effect of reinforcing skin tonicity)
and sandalwood (cosmetic action to soothe irritated skin)  

Ywflfi-EN‘li.5§.,S§QN

gfiéoistasriaéssg eream

Helps the epidermal cells stay hydrated, improves elasticity, and can

assist in reviving the skin.

myrrh (astringent and stimulant for the upper layer of the epidermis)
lavender and rosemary (stimulants)
jasmine (calming effect)

palm kernel (emollient, effect of restructuring skin cells)
jojoba (skin moisturizer)
musk rose (restorative)

milk thistle (antioxidant and toner)

tamanu oil (very good at protecting damaged skin)
 



MOISTURIZING

em em:

isseeméee skin sefteeer with eaéeezred eéfiéais

Excellent nourishing moisturizer, recommended for damaged and pigmentation
inclined skin.

liquorice extract (soothing and softening effect)
polyvitaminic and ferm entative complex containing bifidus bacterial culture filtrate
Wormwood (anti—microbial)

calendula oily extract (soothing and restorative)

Nmhrr §REAM

N§g%st§%me aaeezrésétieg cream

Restructures and strengthens the skin. Nourishes and moisturizes, smoothes out

fine lines and wrinkles. Slows down the appearance of new visible signs of skin
aging.

extracts of melissa (effect of restoring balance, soothing and relaxing)
bee propolis (protective, stimulant)
milk thistle oil (antioxidant and toner)
Siberian cedar nuts (fresh toner)
moisturizing provitamin A and vitamins C and E.

Samassum

Neeeéseéeg cream

Helps stimulate metabolism in skin cells, due to its high content of sea weed,

mineral salts, and macrorand micro—elements. Vitalizes dry and aging skin.

Provides a wonderful nourishing effect.

sea weed

milk thistle (antioxidant and toner)
aloe (moisture retention)

clover and lucerne (both natural soft cleansers)
contains sea salt (antimicrobial)  



MOISTURIZING

MiRRA-«Mx

itéeewésiaéeg mreaes

Nourishes and improves elasticity of the skin. Can help protect the skin from daily
stress and adverse environments.

mullein (saponin, astringent)

oils of apricot pit (very rich in polyunsaturated fatty acids, help in softening and
smoothing the skin)

jojoba (moisturizing and nourishing effect)
coltsfoot (vitamin C, Zinc, calcium and tannins)
alecost extract (rich in flavonoids)
thyme (rich in flavonoids)

fish based phospholipids (omega—3 and omega-6)

eeA~DE»-wx

§)s’§fi§%§%3§"§£§¥§g day eream

 

Helps soften skin and balance the moisture content. Revitalizes skin with sea weed
extracts.

grape seed oil (rich in vitamins, minerals and essential fatty acids)
brown algae concentrate (effect of slowing down imperceptible loss ofmoisture, rich
in minerals, iodine and vitamins)

oils of apricot pit (rich in polyunsaturated fatty acids, helps in softening and
smoothing the skin)
jojoba (moisturizing and nourishing effect)
lavender (stimulant)

alecost extract (rich in flavonoids)

 



EYE CARE

Ere CREAM

Daily protector/hydrator  

The cream has good hydrating and toning properties, providing optimal conditions

for regeneration and recovery. Unique herbal complex protects the skin from

environmental stress and pollution, which may cause premature aging.

milfoil (stimulant)

mullein (saponin, astringent)
raspberry (toner, rich in pectin, vitamins and minerals)
coltsfoot (vitamin C, Zinc, calcium and tannins)

melissa (soothing effect)
lime blossom (refreshing and soothing effect)
thyme (rich in flavonoids)

myrrh (astringent and stimulant for the upper layer of the epidermis)
rosemary (revitalizing effect)
peppermint (stimulant and toner)

wipes away the under-the—eyes rings and bags, and eyes can look younger

 
E-imosaa;

Provides protection against UV radiation and sunburn. Contains a special complex
of sun block filters and plant extracts.

contains green tea extract (antioxidant)
ascorbic acid (vitamin C)

fir needle CO2—extract (protective, healing, and antiseptic qualities)
Castor oil (softening effect, emulsifier)

extracts of melissa (effect of restoring balance, soothing and relaxing)  



ANTi—AciNc

Beramiixi
Arati»aging cream

Nourishes and moisturizes, replenishing the skin with essential anti~oxidant

vitamins (C and E) and staves off premature aging of cells in the upper layer of the
epidermis.

St. John's Wart (astringent and protective)
oils of grape seed (rich in vitamins, minerals and essential fatty acids)
coconut (vitamins, moisturizing and softening effect)

sesame (effect of maintaining skin tissue integrity, restructuring)
myrrh (stimulating effect in the upper layer of the epidermis)
moisturizing provitamin A

Masmaaro

Anti-aging cream

Mummio (shilajit) is a naturally occurring semi-soft substance found in the Altaian

mountains (bordering northern Mongolia), flowing from the layers of rock.

A homeopathic remedy that can help in stimulating metabolic and regenerating

processes in skin cells. Shilajit (mummio) can naturally help strengthen anti—toxic

and anti—inflammatory properties of the skin. A unique natural remedy for aging
skin.

an exclusive MIRRA innovation containing Mummio (also known as shilajit), a resin
used in India and Russia as a 100% natural regenerator.
alfalfa extract (rich in vitamins and mineral salts)

essential oil of ylang-ylang (calming effect)
stimulates and regenerates tired skin

UMA BALM

intensive rejuvenating cream

with homogenized caviar

Homogenized caviar (whole white sturgeon caviar) revitalizes skin cells with

essential vitamins, minerals and proteins. Caviar helps to speed up the natural

production of collagen. It can help to plump up and thicken the skin and thus give

a younger, firmer appearance.

homogenized caviar (rich in proteins and restorative nucleic acids)
grape seed (rich in vitamins, minerals and essential fatty acids)
milk thistle (antioxidant)

essential oils of tea tree (stimulantand toner)
lavender (stimulant)

helps rejuvenate the epidermis, it actively regenerates, nourishes, moisturizes and
strengthens your skin

 



AN'ri~Ac;iNc

mime

Anti-aging moisturizer

Contains hyaluronic acid that hydrates the skin and restores its natural moisture

balance. Helps protect skin from damage associated with aging.

hyaluronic acid (hydrating and rejuvenating)
clover and lucerne (both natural soft cleansers)

myrrh (astringent and stimulant for the upper layer of the epidermis)
lactic acid (softening and refreshing)

Uecottere MECRO-EMULSEGN

invigorating rejuvenator for the bust, neck and chest

with homogenized caviar

Homogenized caviar (whole white sturgeon caviar) revitalizes skin cells with

essential vitamins, minerals and proteins. Intensive skin care that has a firming
action. Helps reduce stretch marks and fine lines. Nourishes, moisturizes and

invigorates the sensitive skin of the bust, neck and chest.

homogenized caviar (rich in proteins and restorative nucleic acids)
lavender and myrrh (both stimulants)

moisturizing provitamin A and vitamins C and E

grape seed (rich in vitamins, minerals and essential fatty acids)
milk thistle (antioxidant and toner)

helps aid the natural cell reproduction process and resists early aging

Ere Mrceo~EMU1.saoN

intensive eye rejuvenator

with homogenized caviar
 

Homogenized caviar (whole white sturgeon caviar) revitalizes skin cells with

essential vitamins, minerals and proteins. Intensive eye care. Helps reduce rings

and bags from forming under and around the eyes (as a result of water retention).

Can help invigorate cells in the upper layer ofthe epidermis and stimulate micro

circulation of blood in the subcutaneous capillaries of the fragile zone around the
eyes.

homogenized caviar (rich in proteins and restorative nucleic acids)
grape seed (rich in vitamins, minerals and antioxidants)
jojoba (moisturizing and nourishing effect)

myrrh (astringent and stimulant for the upper layer of the epidermis)
ylang—y|ang (calming effect)

wild rose oily extract (rich in vitamins and rich in Omega—3 and Omega—6)
exclusive micro—emulsion has the general effect of lifting and invigorating the skin

the epidermis recovers its ideal moisture level and the skin begins to rejuvenate
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HOLISTIC THERAPY

Foot CREAM

ésseesssisse siege case

Provides an antimicrobial and antifungal action. Lessens sweating, eliminates

unpleasant smell, and softens rough areas of the sole and heel.

kaolin clay (natural moisturizer)
sea weed

Siberian fIr—needles (strong restorative properties)
provides a bacteriostatic effect while soothing tired and heavy feet

Soybean (Non—GMO) and palm kernel oils (effect of moisturizing and nourishing
the skin)

eliminates unpleasant odours and regulates perspiration.

Hesse CREAM

Sréesefi re§sssseseame°

The cream assists in reducing skin irritation and reddening, while moisturizing

and nourishing the skin. The cream is wonderful for minor wounds, damages

and scratches on the hands. Mummio (shilajit) is a naturally occurring semi—soft

substance found in the Altaian mountains (bordering northern Mongolia), flowing

from the layers of rock. A homeopathic remedy that can help in stimulating

metabolic and regenerating processes in skin cells. Shilajit (mummio) can naturally

help strengthen anti—toxic and anti—inflammatory properties of the skin. Can help

soften rough and dry areas of the hands.

an exclusive MIRRA innovation containing Mummio (also known as shilajit), a resin
used in India and Russia as a 100% natural regenerator.
alfalfa extract (rich in vitamins and mineral salts)
lemon (stimulant, rich in vitamins)

jasmine (refreshing effect)
provides a bacteriostatic effect while soothing and preventing hands skin from
dehydrating and drying out

ANri«CEL:.uLr’re BALM

fieseiefieiiesiiee teeaesmeess

Can lessen and reduce effects of cellulite, helps blood micro circulation, and assists

in improving skin elasticity and vitality.

essential oils of tea tree (stimulant and toner)
horse chestnut (helps strengthens the walls of the blood vessels and promotes the

circulation in the finest vessels. It also helps remove excess fluid from the tissues and
makes them firmer.)

chlorophyll—copper complex (cleansing)
milk thistle oil (antioxidant and toner)

cypress (astringent and toner)

.i.ts‘zm. 
10.



HOLISTIC THERAPY

§US"§' BALM

fissst §%e§ss§§s§§ s:§*ea§s;§

Regular application can help improve skin elasticity and increase firmness. A

homeopathic remedy designed to nourish skin cells and bust tissues. A natural

remedy assisting in the reduction of painful swelling of the mammary gland
associated with PMS.

rosemary (effect of revitalizing and stimulating the skin)
lavender (stimulant)

peppermint (refreshing toner)
grape seed (rich in vitamins, minerals and essential fatty acids)

- milk thistle (antioxidant and toner)

- milfoil and absinth extracts (both toners)
- moisturizing provitamin A
- fish based phospholipids (Omega-3, Omega—6)

mzveixrrotxi

&§s§§»~ss*;>ss*§s:s§se e§“eae§a°serte

Assists in increasing and normalizing blood micro circulation. Can help decrease

swelling, fatigue, feeling of heaviness in limbs, and capillary net (varicose veins).

horse chestnut (helps strengthens the walls of the blood vessels and promotes the
circulation in the finest vessels. It also helps remove excess fluid from the tissues and

makes them firmer.) ’
liquorice extract (soothing and softening effect)
fish based phospholipids (Omega—3, Omega—6)

- essential oils of tea tree (stimulant and toner)

extracts of coltsfoot (effect of repairing skin cells)
- milk thistle oil (antioxidant and toner)

Mi naatoiw

easiest smsscie st§°°e§§°s
/

Helps reduce muscular swelling after injury. Can help with joint pain asso

with aging.

- clove (relaxing)
- cypress (astringent and toner)

clary sage (astringent, firming effect)
- tea tree (stimulant and toner)

eucalyptus and peppermint (stimulant and toner)

- liquorice extract (soothing and softening effect)
this balm is used for intense sports activities
moisturizing provitamin A, vitamins E, Omega—3 and Omega—6  

‘l‘l.



 

 
Distilled water; extracts: celandine*,
hypericum* (St. John's wart), alecost*,
mi|foil*, c|over*, alfalfa*; aloe vera*; dry
green tea extract‘; lavender essential oil;
PEG—7 glyceryl cocoate (derived from
coconut oil); citric acid; lactic acid.

Distilled water; extracts: hypericum* (St.
Jon's Wart), celandine*, absinth*, mi|foi|*,
aloe vera*, clover* and a|falfa*; carbomer;

chlorophyll copper complex* (derived
from plants); menthol*.
 
Distilled water; ethyl alcohol; ginseng*
extracts (Panax ginseng C.A. Mey);
glycerin (derived from plant oils); natural
sea salt; carbamide; citric acid; dry green
tea* extract; ascorbic acid (vitamin
C); succinic acid; glutamic acid; Beta—
Carotene.

 
Distilled water; extracts: clover* & alfalfa*;
oils: coconut 84 grape seed; glycerin
(derived from plant oils); stearic acid
and palmitic acid; beeswax; emulsion
wax; distilled monoglycerides (glycerin
& fatty acids); fatty alcohols (cetearyl
alcohol); PEG—9 stearate & distearate;
apple peel wax; ylang—ylang essential oil;
myrrh essential oil; ascorbyl palmitate;
methylparaben (food grade preservative);
propylparaben (food grade preservative).
H ' ' N W " " E5
Distilled water; extracts of burdock* and

coltsfoot*; glycerin (derived from plant
oils); soybean oil (Non—GMO); plantain
sap polysaccharides*; stearic & palmitic
acid; coconut and grape seed oils; glyceril
stearate & glyceryl palmitate; beeswax;
palm kernel oil; emulsion wax; PEG-9
stearate & distearate; flaxseed extract;
sweet orange and lemon essential oils;
succinic acid; ascorbyl palmitate; lactic
acid; ylang—ylang essential oil; acetic
acid ex vinefera (derived from vinegar);
patchouli essential oil; sandalwood
essential oil; methylparaben (food grade
preservative); propylparaben (food grade

 

 
Distilled water; soybean oil (Non—GMO);
clover extract*; palm kernel oil; cold
pressed jojoba oil; glycerin (derived from
plant oils); stearic & palmitic acid; musk
rose and milk thistle oils; glyceril stearate
& glyceryl palmitate; PEG—9 stearate
distearate; beeswax; emulsion wax; fatty
alcohols (cetearyl alcohol); tamanu oil;
myrrh essential oil; lavender*, rosemary
essential oils; ascorbyl palmitate;
jasmine essential oil; lactic acid; acetic
acid ex vinifera (derived from vinegar);
methylparaben (food grade preservative);
propylparaben (food grade preservative).

 
Distilled water; oils: coconut and grape
seed; glycerin (derived from plant
oils); stearic & palmitic acid; beeswax;
emulsion wax; distilled monoglycerides
(glycerin & fatty acids); fatty alcohols
(cetearyl alcohol); PEC—9 stearate &
distearate; liquorice extract*; etidronic
acid 20% dist.; calendula oily extract*;
polyvitaminic and fermentative
complex containing bifidus bacterial
culture filtrate; wormwood extract*;
essential oils: geranium, bergamot and
frankincense; ascorbyl palmitate; Beta-
carotene; methylparaben (food grade
preservative); propylparaben (food grade
preservative).
Nifiéif CREAM

Distilled water; soybean oil (Non-GMO);
stearic 8: palmitic acid; extracts: melissa*,
propolis*, milk thistle*; coconut oil;
distilled monoglycerides (glycerin & fatty
acids); beeswax; milk thistle oil; emulsion
wax; lanolin; nettle extract*; carbamide;
glycerin (derived from plant oils);
Siberian cedar nuts*; tocopheryl acetate
(vitamin E); ascorbic acid (vitamin C);
Beta—carotene; methylparaben (food
grade preservative); propylparaben (food
grade preservative).
..5:;é.§RGA$5ié.i¥l.
Distilled water; extracts: clover* Sr alfa|fa*;
oils: coconut & grape seed; glycerin
(derived from plant oils); stearic acid
and palmitic acid; beeswax; emulsion
wax; distilled monoglycerides (glycerin
& fatty acids); fatty alcohols (cetearyl
alcohol); PEG—9 stearate 81 distearate;
olive and milk thistle oils; clover* and
lucerne* extracts; laminarium saccharidis

algae (sea weed); fucus vesiculosos (sea
weed); essential oils: cypress, basil and
bergamot, bio—stimulated aloe juice*;
sea salt; tocopheryl acetate (vitamin E);
methylparaben (food grade preservative);
propylparaben (food grade preservative).
Mlfififl-§..UX

Distilled water; oils: coconut and grape
seed; glycerin (derived from plant oils);
stearic & palmitic acid; beeswax; emulsion
wax; distilled monoglycerides (glycerin
& fatty acids); fatty alcohols (cetearyl
alcohol); PEG—9 stearate & distearate;
alecost extract*; apricot oil; cold pressed
jojoba oil; extracts: ca|endula*, licorice*,
mullein*, raspberry*, co|tsfoot*, me|issa*,
chamomile*, lime blossom*, and thyme*;
fish based phospholipids (Omega—3,
Omega—6); essential oils: ylang—ylang, myrrh,
jasmine, and geranium; Beta carotene;
methylparaben (food grade preservative);
propylparaben (food grade preservative).

12.

COMPOSITION

 
Distilled water; glycerin (derived from
plant oils); grape seed and soybean oils
(Non—GMO); clover extract*; stearic
& palmitic acid; coconut oil; distilled
monoglycerides (glycerin & fatty acids);
beeswax; palm kernel oil; emulsion wax;
apricot pit oil; alecost extract*; PEG—9
stearate 84 distearate; distilled fatty
alcohols (cetearyl alcohol); sesame and
cold pressed jojoba oils; myrrh essential
oil; lavender and eucalyptus essential oils;
tocopheryl acetate (vitamin E); ascorbyl
palmitate; brown algae concentrate;
frankincense and jasmine essential oils;
acetic acid ex vinifera (derived from
vinegar); Beta-carotene; methylparaben
(food grade preservative); propylpara ben
(food grade preservative).
EYE CREAM

Distilled water; grape seed and coconut
oils; glycerin (derived from plant
oils); stearic & palmitic acid; beeswax;
emulsion wax; distilled monoglycerides
(glyceril stearate 84 glyceryl palmitate);
fatty alcohols (cetearyl alcohol); milfoil
extract; PEG—9 stearate 84 distearate; cold
pressed jojoba oil; oily extract ofwild
rose*; extracts: |iquorice*, calendula*,
mullein*, raspberry*, co|tsfoot*, melissa*,
chamomile*, lime blossom* and thyme*;
essential oils: myrrh, jasmine and
lavender; rosemary essential oil; natural
sea salt; ascorbyl palmitate; ylang—ylang
and peppermint essential oils; Beta—
Carotene; methylparaben (food grade
preservative); propylparaben (food grade
preservative).

Active lngredients: octyl
methoxycinnamate (sunscreen,5.S%);
titanium dioxide (sunscreen, 3.5%); octyl
triazone (sunscreen,2.5%).
Distilled water; soybean oil (Non—GMO);
stearic & palmitic acid; coconut oil;
glyceryl stearate; glyceryl palmitate;
beeswax; fatty alcohols (cetearyl alcohol);
glycerin (derived from plant oils);
benzophenone—4;; melissa extract*; PEG-
7 glyceryl cocoate (derived from coconut
oil); Castor oil; sodium laureth sulfate
(derived from coconut oils); carbamide;
crospovidone; ascorbic acid (vitamin C);
green tea extract*; lecithin; tocopheryl
acetate (vitamin E); fir needle CO2—
extract*; methylparaben (food grade
preservative); propylparaben (food grade
preservative).

*ecologicaI|y wild crafted herbs



Distilled water; grape seed and coconut
oils; glycerin (derived from plant
oils); stearic 8< palmitic acid; beeswax;
emulsion wax; distilled monoglycerides
(glycerin 84 fatty acids); hypericum
extract* (St. John's Wart); fatty alcohols
(cetearyl alcohol); oily extract of
calendula*; sesame oil; PEG—9 stearate &
distearate; bergamot essential oil; myrrh
essential oil; essential oils: ylang—ylang and
patchouli; ascorbyl palmitate; ascorbic
acid (vitamin C); lactic acid; Beta—
carotene; tocopheryl acetate (vitamin E);
methylparaben (food grade preservative);
propylparaben (food grade preservative).
MUMMEYO

Distilled water; alfalfa* and clover‘
extracts; soybean (Non—GMO) and
palm oils; glycerin (derived from plant
oils); stearic & palmitic acid; distilled
monoglycerides (glycerin 8( fatty
acids); PEG—9 stearate & distearate;
beeswax; emulsion wax; fatty alcohols
(cetearyl alcohol); ylang—ylang essential
oil; ascorbyl palmitate; acetic acid ex
vinifera (derived from vinegar); geranium
essential oil; natural shi|ajit* (mummio);
methylparaben (food grade preservative);
propylparaben (food grade preservative).
UMA 5AiM

Distilled water; 10% homogenized caviar
(whole white stergion caviar); grape
seed and coconut oils; glycerin (derived
from plant oils); stearic 8: palmitic
acid; fish based phospholipids (vitamin
F); beeswax; emulsion wax; distilled
monoglycerides (glycerin & fatty acids);
fatty alcohols (cetearyl alcohol); tea tree
essential oil; PEG—9 stearate & distearate;
myrrh*; lavender essential oil; milk thistle
oil; geranium essential oil; monarda
essential oil; peppermint essential oil;
ascorbyl palmitate; Betaecarotene;
methylparaben (food grade preservative);
propylparaben (food grade preservative).
lNlAGE

Distilled water; extracts: c|over* & a|falfa*;
oils: coconut 8< grape seed; glycerin
(derived from plant oils); stearic acid and
palmitic acid; beeswax; emulsion wax;
distilled monoglycerides (glycerin 84 fatty
acids); fatty alcohols (cetearyl alcohol);
PEG-9 stearate 8r distearate; clover* and
lucerne extracts*; carbamide; hyaluronic
acid; myrrh essential oil; lactic acid; acetic
acid ex vinifera (derived from vinegar);
methylparaben (food grade preservative);
propylparaben (food grade preservative).
D_§_(_ZOLE.£TE MECRO-EMULSlO?‘_J_
Grape seed, castor and milk thistle
oils; fish oil; fish based phospholipids
(Omega—3, Omega—6); caviar (Russian
white sturgeon); salmon roe caviar; clove,
bergamot*, lavender and peppermint
essential oils; vitamin E; myrrh*, jasmine*,
monarda and eucalyptus essential oils;
ascorbic acid (vitamin C); Beta—Carotene.

Grape seed, castor and sesame oils; fish
based phospholipids (Omega—3, Omega-
6); cold pressed jojoba and milk thistle
oils; caviar (Russian white sturgeon);
clary sage* and ylang—y|ang essential
oils; oily extract ofwild rose*; essential
oils: lavender, jasmine, myrrh, basil; 8-
carotene.

 

F399“? SRERM

Distilled water; oils: soybean and palm
kernel; Kaolin (China clay); glycerin
(derived from plant oils); stearic &
palmitic acid; ch|orophille—carotene
concentrate*; distilled monoglycerides
(glycerin 8: fatty acids); PEG—9 stearate
& distearate; beeswax; emulsion wax;
|avender* waxes and lipids; fatty alcohols
(cetearyl alcohol); carbonaceous extracts
of fir—need|es*; salicylic acid; chlorophyll
copper comp|ex* (derived from
plants); acetic acid ex vinifera (derived
from vinegar); ascorbyl palmitate;
methylparaben (food grade preservative);
propylparaben (food grade preservative).
SANS C E8333

Distilled water; alfalfa* and clover
extracts*; soybean (Non-GMO) and
palm oils; glycerin (derived from plant
oils); stearic 8: palmitic acid; distilled
monoglycerides (glyceril stearate 8<
glyceryl palmitate); PEG-9 stearate &
distearate; beeswax; emulsion wax; fatty
alcohols (cetearyl alcohol); geranium and
lemon essential oils; jasmine essential oil;
ascorbyl palmitate; acetic acid ex vinifera
(derived from vinegar); natural shi|ajit*
(mummio); methylparaben (food grade
preservative); propylparaben (food grade
preservative).

Distilled water; grape seed and coconut
oils; glycerine; stearic & palmitic acid;
beeswax; emulsion wax; distilled

monoglycerides (glyceril stearate 8r
glyceryl palmitate); fatty alcohols
(cetearyl alcohol); milfoil extract*; PEG-
9 stearate 8< distearate; yellow sweet
clover*; milk thist|e*; sweet orange oil;
fennel oil; horse chestnut*; lemon oil;
citric and succinic acid; essential oils:
peppermint, rosemary, tea tree and
cypress; chlorophyll-copper complex;
methylparaben (food grade preservative);
propylparaben (food grade preservative).

13.

Composmom

Distilled water; coconut and grape
seed oils; glycerin (derived from plant
oils); stearic 84 palmitic acid; milfoil
extract*; beeswax; emulsion wax; distilled
monoglycerides (glycerin 8< fatty acids);
castor oil; fatty alcohols (cetearyl
alcohol); fish based phospholipids
(Omega—3, Omega—6); absinth extract*;
PEG—9 stearate 84 distearate; lavender

essential oil; cold pressed jojoba and
milk thistle oils; peppermint“, rosemary
and sandalwood essential oils; ascorbyl
palmitate; Beta—carotene; carmoisine
(C.|. 14720); methylparaben (food grade
preservative); propylparaben (food grade
preservative).
§‘€§§:’§.€*~§"§”f}¥%

Distilled water; coconut and grape
seed oils; glycerin (derived from plant
oils); stearic & palmitic acid; beeswax;
emulsion wax; glyceril stearate 8< glyceryl
palmitate; fatty alcohols (cetearyl
alcohol); extracts: horse chestnut*
and co|tsfoot*; PEG—9 stearate &
distearate; clary sage and clove essential
oils; liquorice extract*; fish based
phospholipids (Omega—3, Omega—6);
marjoram and tea tree essential oils;
carbonaceous concentrate of sweet

c|over*; milk thistle oil; peppermint,
rosemary and monarda essential oils;
ascorbyl palmitate; Beta-carotene;
methylparaben (food grade preservative);
propylparaben (food grade preservative).
 
Distilled water; oils: coconut and grape
seed; glycerin (derived from plant oils);
stearic 8: palmitic acid; beeswax; emulsion
wax; distilled monoglycerides (glycerin
& fatty acids); fatty alcohols (cetearyl
alcohol); PEG—9 stearate & distearate;
liquorice extract*; etidronic acid 20%
dist.; essential oils: clove, cypress, tea
tree, clary sage and eucalyptus; fish based
phospholipids (Omega—3, Omega-6);
essential oils: monarda and peppermint;
milk thistle oil; ascorbyl palmitate; Beta—
carotene; tocopheryl acetate (vitamin E);
methylparaben (food grade preservative);
propylparaben (food grade preservative).

*ecologically wild crafted herbs



AilSE<inTypes Combination /Oily Dry/Normai Sensitive

Cl.E.ANSéNG Lo'rl<:>N

'l”c>N1<: §_c>'noN

ReRA:RlT«ic;»»(3E:z..

/\/"\,ADC>NNA

dYE>RC>"EMlJl..SE(Z:N l7<:2LY.sAc<:HARi:>e.

+rt>R<:;~EMul...s:oN

3%?‘-ER(Z>N BALM

‘l<:;H":" CRE%.Ar\/l

SARc:AssuM

f\/\lRRA--'L,U>< CREAM

f\x’\lRRA-{DE-'Ll,JX CREiV\/l

EYE CREAM

 
 
 

.. VlxlRCP.<3-~EMLJL,SEON

OURMlCiRO~~EMUl...SlC>N

FC)x.,2l CR.EAM

H/—\NlII> C'REAm

ANWC 5.1.. L. U l...lTr: BAl...M

Buss"? B/—\l._f\/l

R::vEN‘r<:>N

JVllRRAl...(3§N

  

  

 

 
CLEANSING, TONING Sum CARE
8: Rr-.r=AimN<:

, MDISTURIZENG ' ANTPAGING 

Eve CARE HOLISTIC THERAPY

GUIDELINES FOR PROPER USAGE AND MAINTENANCE or MIRRA PRODUCTS

At Mirra, we use only the purest natural ingredients

and minimal safe preservatives in our fresh, unique
preparations. We have prepared for our customers the
following guidelines to help maintain the freshness

and efficacy of our products for as long as possible:

Sucgmssrao USAGE.

All of our products have been tested to ensure a two
year shelf life; however, as with all cosmetics, our

preparations are freshest when used within six months

of purchase. Please note: In general, it is a good idea to
refrigerate products to extend their lifespan.

CLIMATE CONTROL

POST—U5AGE./ MIRRA DISPENSERS

Mirra products are stored in specially designed
dispensers to ensure optimal freshness. Please close

lids tightly on all dispensers and remove any residue
from the spouts on bottles.

A NOTE ON PRODUCT VARIATION

Because we utilize pure and natural ingredients in our

unique formulations, Mirra products may vary in color
and consistency with each new batch that we make.

These natural variations do not in any way affect the
quality or efficacy of the product.

Products should not be exposed to extreme heat, cold,
or temperature changes. Try to keep products out

of direct sunlight and store them in a cool, dry place.
Bathrooms are not usually ideal locations for product
storage, because the temperature and humidity levels
are constantly changing.

‘I4.



 

N\|RRA IS DISTRIBUTED BY

TransitWave International - P: 866—816—8679 - F: 805—966-7638 - info@twaveint.com
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DRTH AMERICA LAS VEGAS

RECEIPT

inaasss 
N

~ Name: lvanova lnessa

389 Type: General Attendee

Payment Type: VISA

AGCPUN. N0: xxxxxxxx91fl5
Expiration Date: 1/2010

Payor: gabil anakverditet

Pavment Date: 07I13I2003

; Total Paid: $60.00

 
lnessalvanova

Senior manager of Development department

MIRRA-M JSC
2, Perevedenovski pen, 105082, Moscow, Russia 1

tel. +7 (495) 784 75 31 ,32...40, 1ax +7 (495) 784 75 30
e-mail: IIvanova@ m‘Irra.ru, www.n1irra.ru
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0133738 Anna
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Mirra

Moscow, Russia
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  EXHIBIT 8



Global Peace
While the names on the jars may haveforeign accents, the language

of beauty is universal in its desire to promote looking and feeling

good. A United Nations of new beauty products is bringing indigenous

ingredients steeped in tradition andrfolklore to market—freshly

wrapped in new ideas. From high—tech to hand-brewed, treatments

with botanical roots are tapping nature to soothe our souls. Find

peace this season with an around—the—world tourthat gives us an

appreciation forthe common ground of our brothers and sisters.

  
 

Russla The territory
to the south of Siberia seems

Lv—tcrebedi-ng-indeedrbfltfiasslan-—-— »— as a 

skincare firm Mirra has found

its softer side. In the remote

Altai Mountgai_nsfl,___tl”elic_ate

plants and flowers thrive in

the pollution—free environment.

Myrrh is hand—gathered there
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by nuns before it is cold- » . l .
pre’ssed,»preservingvitalchar- 1

acteristics. One Mirra stand- g
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out, Eye Cree m ($43), uses th e ‘ The Rejuvenatin
. _ Calm of Bali

plant as a key ingredient to Hiking PO Cyhflean
stimulate the upper layers of H°‘5Prm85 ..

Northem Light: if
the epidermis. And l\/lirra treats

its caviar skincare creams, like

Uma Balm ($47) with white

sturgeon——rich in regenerative

proteins and amino acids-

with equal care using gentle

techniques of homogenization.

'U11w1'nding in Lapland -
  

66 SPA WORLDWIDE GUIDE zoos
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A-List: Champagne Wishes &
Caviar dreams

4/25/05

;_,B,.i:..C:iiia_..;1ZolL<:s.Qi:
NEWS-PRESS CORRESPONDENT

Indulge your skin with the

creme de la creme of spa
treatments

Aaaaaaaah! Can't you hear

the clinlc of crystal flutes filled

with golden champagne? And

there sits a bulging tin ofpricey

caviar on ice just waiting for

you to dive in. The A—List

Gina Tolleson

Lunch with Robin Leach?

Gina Tolleson is

lifestyle editor at
Santa Barbara

magazine. E—mail her

Hors d'oeuvres on Paul Allen's

boat?

Nah. Just think of indulging

your skin. That's right, skin care at
aficionados. The newest sought- llfe@”€WSP7’@SS-00m-
after ingredient in the "plump

me up" game is decadent, dreamy caviar cream.

Caviar, like all other eggs, is extremely iich in nutrients

and antioxidants. Add it to high-end skin care lines, like

Kerstin Florian and La Prairie, and you have Wishful,

wrinkle-free Women emptying their Hermes wallets in
droves.

4. Caviar, like all
’ other eggs, is

’ extremely rich in
nutrients and
antioxidants. This

high—pricea’jewel
ofthe Caspian
Sea is now a 

http://wvvwnewspress.com/lifestyles/042505alist.htm?now=59074&tref=1
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decadent ingredient in A-List skin care lines such as
Kerstin Florian and La Prairie. Above, The Four

Seasons Los Angeles in Beverly Hills oflers the
exclusive KFI Caviar Facial ($250) at its luxe spa
haven.

SLATHER IT ON

L.A.-working/S.B.—living commuters snuggle up at their
"home away from home," The Four Seasons Los

Angeles in Beverly Hills. Cocktail hour at the schmoozy
bar or cabana lunch by the pool seems like you are at the

Coral Casino sometimes -- Montecitans everywhere you
look.

While you are away,

the skin diva in you

can also play. The

celeb—filled palace
offers the exclusive

Kerstin Florian

International's (KFI)
Caviar Facial

($250), an A-List

anti-aging,

moisturizing and

firming facial.

This luxurious

therapy offers at . —

immediate results with visibly renewed, soothed and

smoothed fine lines. The 90-minute ritual, which

includes cleansing (their Rehydrating Neroli Cleansing
Milk is a must for dry skin), exfoliating enzyme peel and
massaging with a phytolene-infiised firming extract and
lavender oils, prepares your skin for the caviar infusions.

KFI's signature caviar line, including their coveted

caviar Eye Creme, Firming Complex, Firming Body

Complex, Age—Defense Creme, Night Creme and Eye
Rescue, is applied for moisture nirvana.

 

These age-defying moisturizers are saturated with

Sevruga Caviar (from the ancient caviar fishing grounds

of the Caspian Sea) and coupled with the Blupeurum
Extract (Chinese herb also known as Chai Hu) and
healing antioxidant Co—enzyme A. Various testimonials

boast improved cell metabolism, increased skin

regeneration and deeply nourished, even remineralized
skin.

Nothing fishy about
that.

GET RENEVVED 

http://www.newspress.com/lifestyles/042505alist.htm?now=59074&tref=1 4/25/2005
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The Four Seasons Hotel Los Angeles in Beverly Hills

300 S. Doheny Drive

Los Angeles, CA

(310) 273-2222

A«List Picks:

La Prairie Caviar Collection

The La Prairie Skin

Caviar Line is made

of a concentration of

caviar extracts and

~ unique sea proteins to
treat loss of skin

firmness and

elasticity.

Available locally at:

Nordstrom, 17 W.
Canon Perdido St.

564-8770.

wwW.nordom.com
 

 
  rare is a

private Russian skin
care manufacturer but

distributed by the S.B.
company
TransitWave

International. Their

line uses harvested

and homogenized

salmon and sturgeon

caviar with cold-pressed herbs.

Sold locally at: Lazy Acres, 302 Meigs Road. 564-4410.
wWw.mirraskincare.com

 
http://WWW.newspress.com/lifestyles/042505alist.htm?now=59O74&tref=l 4/25/2005



 
Laboratory of Molecular Cosmetology

PURE AND NATURAL SKlN CARE FROM RUSSIA.
May 12, 2004

For more information contact:

Polina Stejko
TransitWave International

polina@twaveint.com

ph: 866.816.8679
Fax: 805.968.1778

Caviar on your eyes? Try it! White sturgeon eggs from Russia are homogenized with herbs until they blend into the
silkiest cream on earth. A single drop turns your skin to velvet. ’

Caviar eye cream is only one of the sublime beauty aids offered by MIRRA, a Russian skin care line recently
launched in the United States. MIRRA has been chosen as the exclusive exhibitor of skin care products at Point de

Vue Salon for their upcoming anniversary celebration of Erewhon’s natural health food store in West Hollywood.
How did MIRRA come to the US? The story began when a 19-year-old immigrant felt homesick for her native

Russia. Polina Stejko loved America, but she missed everything about the life she left back home: her close family,
her familiar language, and even the fine natural creams that made her skin glow. One day, Polina’s mother sent a

surprise gift that brought sunshine back into her heart. The package contained an array of MIRRA skin products and a
mairioshka—a Russian “nesting doll.”

Polina’s friends were eager to try her flagrant creams and lotions from across the world. Everyone liked them so

much that Polina began ordering supplies directly from MIRRA. She had no thought of selling the products. But as a

professional musician who played the balalaika at private parties, she enjoyed giving her hosts a signature gift: one
container of MIRRA and a Russian nesting doll. It was Polina’s way of sharing a small part of her home country with
her new American friends.

Several years have passed, and Polina now finds herself running a lively business importing and distributing her
favorite skin beauty aids. Polina Works closely with MIRRA’S molecular cosmetology laboratory to design natural
compounds ranging from the most delicate moisturizers to the most powerful muscle balms. Each of their 20 products
combines the best that science and nature have to offer. MIRRA uses only ecologically wild plants harvested by
Orthodox nuns living in remote regions of the Altai mountains. All oils are cold processed—never heated—to retain

their rejuvenating powers. Ingredients are emulsified through a patented process that creates molecules 500 times

smaller than skin cells. This is why MIRRA creams and lotions melt miraculously into your pores and work their
magic.

You can talk with Polina on May 17th at the Point de Vue Salon (152 N. Wetherly Dr., West Hollywood.) You will
find her at the table of MIRRA products: sleet white containers crowned with aquamarine. Ask Polina to show you
her matrioshka dolls. And try a little caviar on your eyes. You won’t be sorry.
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in the aftermath of FDA’s

decision to ban ephedra

from sale as a weight-loss

supplement, the big question

on the industry’s mind is which

products wiii fill the void.

Meanwhile, regulators and the

media continue to use the

ephedra controversy to bash

the entire naturai products

industry, Iiiinois Senator Richard

D*4rPjn’S Senate fit“ 7f_<L2_99I1ti.IL
ues as a potentiai ‘threat to.
.heaith freedom. What seems to b

have been lost in all the wran-

giing is the fact that America

— eds.weight-Josseilelpras- _-

statistics show major increases

in obesi.iy,‘which

both saps productivity and

damages iives.
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uc; manufaetixre 5
are less prone 1o,use'ob _ '
dit_i > K. The “ are al’So_,lessll_1k_e
products on 1 mg latit>raior;,‘:~‘anin1ais,,;_

In ’tl1‘is.{1m 1e;§WI1oleFo_6ds reports on some

 

  

of the Iaiest imdimore interesting écienfififc dis-
coveries "that are liolpiiig to make skin care
products. better than ever. 7 _

According to'Ange1Ia G‘r‘een.m‘arken'.ng and
media coordinator for J_ason:N'atur 1 Products ,
located in Culver City, CA, “Antkuging and
skin care producgs continue to clnye sales 4up,—as
consumers look for new wafifs to~i';nprove:;tl1e
‘look, appearance andfeel QfT_h_'e"1r skin. Mem-
bers ofihc tremendous baby;boomei- p0'pLlla.-
rion areaging, and they are loolcingbfor ways to
slow doxifn the process.” _

Green continixes, “Thc~sl;:in‘ is the largest
organ of flue body—It_breathes, excretes,‘ab~
sorbs and'prote::ts. Much moon: disniayfilie
skin loses elasticity over nine; si g
lines and wr‘ml<]es.»Tiuy s;kno'w as
‘crow"s~féet* tend to be the first sign ofwrin-

kles. Linesand cracks around the lips and
cheeks -are-aisso typical early indiCatQrs’of‘Lh:*.
skin’s vulnera_bility,”

 

 

Q llll-no-u z: Cnnna . |\)1Anr\|_; Qnfifi,

1 .»_-, 0 .

a S]’lil117714f3I‘i71g])e7(li*l.*
Beauty walks .fhev‘}1igfli,;

enz‘rcmCing all f

W129-see her. V

ALn10ngihe'Ia‘so‘n products al.u_1ed_ in these
and _otl‘ier aspects orskin ca.re_arc the follow»
ing; Inson—Hyper—C Serum‘, gin “inten’Sc“ slain
moisturizer thaj: combats tlehyclration and other
signs ofprernature aging: Jason Sea‘ Results
TWo—Nigl1tWarch , gs’ '5: ‘eentrated; ‘—"sup_er{l1y~
dri1t_Ing” cell repair serxirn; and Jason Te'aTime
Ann-Aging Moistutiting Creme, vivhich is en—
fished with green t_e_a,_bcta~carotene and pro-vi-
turnins A, .C;u1d B. In agldition-[Jason offers the

 Ol*_'iene Organics line ofAr1_li~Agi_r1g Skin, Care.
W ‘ _ch uses not on V‘ antioxidants but amino
 

'éu':icls“to‘helpfwith;cel1 Jje11gii,r’al. Qijene also
- claims togbé one of ilie.firsr to introduce Camo-

sinéflinfo, 'aline‘ of skin .carop'repmationsL
Also r21ayi'ng't.he.an*i-agiiiguérd-"33

Stephen Strassler, founder and president of
Reyiva Labs, locmecl.ii1 Haddoiifielfl, NJ. He
says, "Anti-agingi continues to be the fountlu-‘
tion: of soles §;r0Wll1inrl1e;c;)sn1etlc industry;
and natural antiopiiclants that help combat past
damage’ as well as help to prevent future dam-

 

 
 

 

» :5.

r’ "thatlgaveproniored»alphalipoiotablets
in em'a11_\{ zliongwithRcvivu’sAlpha.Llp

1986, Revix‘-:1 Labs was the first to introduce
hyaluronic acid to health food‘ stores in me

V United States. wit}: our Inte1Ce1lprodn_cts.'We
were so impressed with its action in the skin’s
lintercellular level-— buil_ding.and feeding mois—

‘pure (0 skin s:c1l:s,—-utbat we uademarked the
name.lnterCell. Today, hyaluronic acid has
\vo'n new recognitionboih intemaliy and extcrv
nally for its ability io maintain moisture in the
battle vagajnst wrinkles .”_.'-‘.5 a result, Strassler
says, his company pla'n§ to include in; lnterCcll
Dé1y»Cx'éam 2mdInterCell Night Geliu its 2004
advertising.’

Rachel’s Reaction
R'ache]:P'erry, president and owner ofVan

Nuys, CA-based Rzuqhel Pony. Inc., also is high
on alphulipoic acid and Dl\g{AE, two potent an-
lioxidants‘th_zn she includes in _a list of '17 ingre-
dients that fir her definition of “co$meceuti—
cals." According to Perry. “Cosmeceuticals
represent a marriage between cosmetics and
pl1annaceuticals.Lil<e cosmetics, they are [Opi-



cally applied, but they also
co'1’1tai.11{ele1nent$ that iriilueiicc
the-biologicai functiori of the
sltinf’ » ’

Perry also has high praise
for some of the 1ie\;i/.e1" I-IBC dc-

llveryAsystems;.sueh;as lipov
somes. Utilizixig techiiology in
which actlve‘ingredi'ents'
encased in a protective ‘bubble,
liposomes, she says, can be
mzlde small ‘enough to pene-
trate iiitmskin cells.

jCalling cosmeceuticaJs'~“the
fastest~growing segment of the
uaitural personal care industry,”
Perry says; they i1nproVe’ap-
pearancenot by covering’ up
'impexfections, but “by deliver-
'i1.1gnur’nTe_zzr’s ucces$ary..for
healthy skirt.”

In addition to alpha lipoic
acid and DM£,.\E,_l1eJ.f_ listfof

« co-snieceuticiil ‘ii1gredients’cn-
compasses argirelirie (which
she" says" the‘e,fi°e‘ct of
Botox injections, but with less
potent 1'esul_ts); beta gltican (a'

e Stage iJ.1—.s.to.re‘

7 ThepSl<'irmy on SelllngASl<in Care
Effective tech'n‘iqL1es'for retailers to use in ‘baostmg slciir‘ care sales inciudeajuy and
all of the following, accordhig to sources featured in the accompanyipg story:
- Use demos, in~store circulars, shelf ttxllters and other ‘educational éiiud signage tech-
niques to make Ce-(ta-h1=dJ.a‘,; shoppiirs know what-your st0.r_e.canics and how.the.s:e. .
productsgtldtcss :CQ,l)Cerr1s _ _ esrgind,e1ivirohmental pollutaiiits‘.
- Track cjustomcrs’ buying habits aiidpfimhasihg pattems tl1irJugI1g;1.loyalty—cardpiog1m1t.
- Make .<:citai1‘1 that 'your,stoi,e 'pers:o,n_nel_te_s’t_, the products that are placed on: sale.
Aiidllaiil them so that they are-zconifortéiblc with llfie products and it1'Still'cb11ft—,;
"deuce in consuiiiers. V i , : i . . A _

, - Work at developing-,better-relationships with 3{0ur.customers by stressing educa-
‘mm a11d'custor1iei' service. V _ ' A p A _ i .

~ - ,ProvicIe literature; pchartsharid-,saroples wlierzever possible. Help the (_)OnEf.UIIlB1_'.L1l1*
derstandia specific lineby offerhigias Complete :1 rings as sheif space will anew.
_- Fceiture products that areladvenised in_the publications that y0L1>Ca].'I,){ in yc_iurstore..
- lrnprove on the tippeziirgtnce ofyour selection. .
~~ Visit the competition and flee-standing cosmetic; stores 10. see what is happening

the category} ’ '

}1ig;R¢ques;atsp1ays ‘ice in

 

§e'a‘stTéx_tract that helps penetrate the epidcrl
mis and .stim‘ulate and strengthen the immune
systerr1);.pbio‘t]ayonoids such as quercetin, i_'utiri_»
and licspcridin; copper-(vwliiijh, applic"d'topi'-
Cally, helps to stimulate growth ofthe underly-
in.g'c()lla‘gen layer); Dead Sea.salts; deré
'anocli‘io‘rel.l'£r(_green algae that is fichin

   
compadblewitliariy cosrne :;uj‘m_no gciagiinkea

_pc‘Cidl1j7 for Lite prepaia O_l‘l.

  

 

Pollock Brand inane‘

 

_ I V ‘ _SPl§C1fi 1
absorbedii2tottI1¢;.§1<in‘fl21dhé ‘.,t0.rs=1'a.r.fi.i.-

and moislurizers .
'§i.0_I_1'es also,rec—

ommends sugar and
s'alt.scrul')s as an ex-

cellent way to pam-
per the- skin. “Natural
exfoliziting iugredie
ents help slough off
dead skin cells to ex-

pose softer, smoother
feeling skin."

At Vztlencia,
CA—based’Desert

Essence, part of the
Country Life‘ group
of companies, David

  

 H , * V’. , . ' "4’ *:jrlucer}ilnteri‘deditoj

i,shes»=md.i_ _s bn‘ a tinvol use ofith-xapeptide— 
§)’S:1h5t can

 

'f)fofctT1._sTp§S13tidie's’2Tr1d amnfo acids)? Ecli-
'n_acea;Gati1line agedefense (derived from ‘L
w'ali1ut"se'ed); grape 'se_e_ci .c'x‘tr'act;‘,green'tea cx—
tract; Kigelia Afi-z"cm1a extract; Merotaiue (21
tttldcinarked lipo'son_12il uxsolic acid that sti11_1u- _‘
.latg‘:s- Iipid.production): oxyso1nes"'(speg:ial li- "

-‘posomes that contain vitamins E "and C)j UGL 1
Complex (a new, proprietary material from
.1nar51i'o sot1rces);,.a_nd‘V,itaine (ti tradenizujlted
iiposome that contziiris approximate1}"5% Ista-
bilized Retidol, Ell-S0‘l,{nOVVI1-,ESilVlt€ln1iIl A);
Some oftl1es'c, to Well as alpha é1ndbet'ahy-
droxy acids -and c?o_eI1zyme_Q—;1O, are incorpo—‘
rated in such products 16 Rachel Pe1ry’s im-
medizitely Visil:i1e‘Eye‘Renewal Gel_—C1'cam
with Liposomes E1lld‘Vl$l_bl€ Transition 10%
Alpha & Beta I-Iydroxy Sefurnwith CoQ—10.

At Caraloe Inc ./Cafripngton Lahoratories in
lrVing,TX,,Preside11tW'alt Jones speaks on-
thusiaistically about a ‘trademarked .ingredient
called Hydrdpol. He desctilies Hydrapol,
which is-coverecl under US. parents; as‘ “at
mixtureofnaturally-occurfing substances -rich
in Aloe ve‘/‘cz‘L»; coI‘nplex>carboh'_yidrates. The

‘aloe gel. is coltl—pro'cessed at all times, and the
‘solids ‘are isolated Without any enzymatic or
heat treatment; ‘thus corrservingthe natural
components ofthe living plzmt. Product con-
sistency is achieved’,vja"oufpatented technol-
ogy that uses controlled mam_1facturi_:ag- pa-
rameters arid yields lot-to-lot c'onsistcnCy.” 5-,‘

Jones says that Hydrapol hydrates the skin

  
 
 

 

 
  

Real solutions to Skin Problems

WHOLE Fooos - MARCH 2004 j

wash Aafwavitthet déélfi_ st.d.it“Ei "his-lieu’ is Y‘c>_’iJ_
help lighten skin disc'o'l"o'ra‘tio"n"6r dajrl_<‘.sb6ts{.'

‘ And even lzhough n.lC§¥i4le,’f 35* a‘rtIr::u‘-'»
_ larly beneficial to‘ tho‘;s_el.w§th.«.Ut‘leVen‘skin’-tone

ahv”sl<ln type will .1o_'vp hfoW“lt.‘ca‘n: bsrlghten»:a‘rid _»
freshen the c.ompIeXiQn. “ M V . ‘A

Never leaves a g‘re;ajsy fifmv ‘as»fa'esh,.ppbrigh§;:
g look and feel! . ‘ 4 ‘ . » ~ll ' ~. .

ll ' .

If not available at your Health Food Store, please» call: 800.257.7774
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cizli tension, hence smoothing the skin around
the eyes, smile andpfrown lines. Because FTR
is safe.,enough to bcused all over the body and
facc,}?.,ol1oclc s21ys,it'acI_ual.ly lias niiad\'ant2age'

ovcr Botox, which is not authorized’ for ufie Dcrrna ‘E Naturally Funnulatcd Bndycare Prod» Size Matters
’ar(>'und the eyes, ucts,_loczitcdii1 Siini Valley, CA‘, “The 1ixustim- Like Perry and Pollock, Adrian Lartaldc be»

‘Ilia “Micm’v' in Micr0~.FTR, Pollock coutin-» portantnew scientific discoveries ‘in care lit.-ves that size rna'ners.—pat1iculat'iy when it
i1es~,refcrs to the delivery teclinology ‘uécd. By continue to batnew sources of antioxidants comes toadministctrinv skin care ingredients.
rnimiclcing the skin‘s own lipid-structure, in- from n‘atural.dcriv_atives3’ His_cornpany’s Age- Larraldev, preside ‘Tr; ’sitWave Interna-
cluding use of ingredients natu‘Ially‘t'ound.in Defying Créirne, he says, conibiiles Pychogonol tional, the Sam Ba.rbzu'z1, A—bascd exclusive
the skin structure, and by creating lipid. bi—layer (natural pine bark) wiLliAs1az'anthin (:1 form of US. distribute of Mimi S ‘n Care (a line im-
strncuines, he claims that this delivery ‘system sea algae). In addition, Dcrrna E recently intro- ported from R ‘sia), say , “I believe one of the

most important ' ' cries has been the reduc-
tlonin the size of emulsions (rotor cavitational

7. -tcclxnology). Reducing emulsion size enables

p topical creams to deiivcr their healing benefits
‘ ' more effectively.” Amicrometer is 1 ,OOOth ofa

,rl.r;r;i?/ir~,’l Scientific discoveries advance natural skin care category.

“malts” or mcrgct into the targeted areas, (in— dilced tl1r€e'ncw formulas ‘fcat1m'ng‘ hyrtlutonio.
liancingme overall, clelivery ofmay ingradients acid— Day Créme. Night Créme and Firming
and the performance of the product. V Scrum.

According t'o'DayidStcinn_, owner of
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“Reducing

‘emulsion size n

allows topicals to

more efiectiveylyfi’

.millimeter~, and,»at .06 tnicrgméters. Larralde ,
.5 claims that emulsions’ are appr0xi~

~ : rnatcly 546‘ timg3_s smaller than the average
, human skin cell- Thc smaller the emulsion, Llic

5 morccffcctjlve it is at~moistuIi:r..ii1g and prevent-
: ‘ ing premature aging.’
‘ The .co'n_1bi'natlon of cold*proccssing and
; whole raw caviar is another scientific discov-.

_ ‘ cry that has led to some ofthi: most advanced-
~ and aggrc'ssivc‘a1ifi-agiryg treauncnts available.

'L:'1rralde says that whole caviar possesses
amino-acids (to assist in -cell l1ydraliou).jas'wé1l

,_ as proteins,DN'Aand RNAA(to assist in c'ellrc—.
‘ rgencratlm1).And, he adds, “C0ldp1'occssiug

ensures that the caviar andwild. herbs are po-
' ’ tent’ and more biozwallable, which nxeansthéy

are rapidly absorbed and utilized by human
; 5l{.incells.°' Caviar. is an active ingredient in‘
_ such Mimi products“ as Urna B_alin (a rejuvenat-
5» ing cream) and Eye l\rIicro—einulsion. Fulvlc

‘ 5 acid,the active principle in shilajit (a natural
semi-soft substance uscdvin Ayulryedic

F i:uedicin‘c)’is featnredin Mirra's Mummiyo
~ »an!'i—aging{rc_:ttmcnt;

Walter E-. Siegordner, president of'The Au-
? rora Group, in South Hackensaclc. NJ, says his
; company’s entire “V” lino—\F1viscal,Vivinal
i and Vivi—is built ztround a dual approach sysv

tem, meaning that it utilizes both dietary sup-
‘. plemcnts and topical for1t3ulas.Rathcrfitan fea-
‘: turing a single “super ingrcdientj," he says,
{ these. products rely on a.synergy of consiitucnts

to provide users with the follov.-"lug functions:
5 cooling. mitt-oxidation andmoiSE1.u‘iring.\VF

.lvW-mm. e;c9.m
~ V1-8Ol1-‘747..=.l.18

. 9.0. Box13Sl1
Parmnus, N) 07653
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From The da,nu_a_ry_2_QQ§ Issue of Natural Foods Merchandiser I

Naturals‘ New Wrinkle: High End HABA

gurrent issu_e_

subscribe

gontact us

advertise _
'""““"””" , _ Move pricey purchases from department store to your store
e!ace_a_cEs_afte.d_

axsbiws Vicky Uhland

a.ci_§tte_c_s
A $98 night cream, $24 shower gel, $56 facial mask, $50 bust-
firming cream—if you think you're at a Saks Fifth Avenue or
Neiman Marcus cosmetics counter, guess again. All of these i
items, and hundreds more, are designed to be sold in natural

_foods stores. Once the purview of grocery store—priced cosmetics brands,
.. ._ ,. inatural products stores are responding to customer demand by

stocking high—end health and beauty care products. And an increasing number of
manufacturers are giving retailers those products, with face creams, body scrubs,
makeup and even soaps that retail for $15 or more.

in the past year, more than a half dozen companies, including Dr. Hauschka Skin Care,
Annemarie Borlind of Germany and Zia Natural Skincare, have launched health and
beauty lines designed to compete with the best—known high—end products that are
staples in many natural foods stores. And the stores naturally want to cash in on the
success of these lines. Martha Bishop, segment manager for Dr. Hauschka, says that
last year her 25-year-old brand’s sales increased 22 percent in natural foods stores. So
many requests have come in from natural foods retailers that want to stock Hauschka
products that “we’re turning people down daily’ because the company doesn’t have
enough stock or field representatives to fulfill them.

Linda Upton, vice president of sales and training at Borlind, says her 23-year-old brand
has seen no decrease in sales during the recent economic downturn.

The new high—end personal care lines are designed to lure crossover shoppers-
women who traditionally shop in department stores for personal care but who also have
a social conscience and are knowledgeable about natural and organic ingredients. “We
appeal to the LOHAS [lifestyles of health and sustainability] market—a woman who still
reads her Glamour and her women’s magazines, but also reads Utne Reader and
Mother Jones and is concerned with the environment. She’s very cognizant of
ingredients, reads a lot, educates herself a lot,” says Jeny Dowlin, director of marketing
for Symco, distributor of the Symbiotics Age Defiance line, three skin care products

http://WWWnaturalfoodsmerchandiser.com/nfin_backs/jan_04/wr1'nk1e.cfm 1/6/2002
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priced in the $30 range that were launched in August 2003.

 
  
 

ioremiu i>iric.<_=2.f.cf>r' i9h..-(wail
[iiérISC;n’ai._¢atei ' '0 '
Mill?-.3 R'J,3$l3i . .. . ..
h'as"25' products'priced,from..$.t9 to $50.1

Another market consists of consumers who don’t shop in natural foods stores but who
have had adverse reactions to harsh ingredients in mainstream personal care products.
“As people develop problems, they go to the health food stores to see what they have,”
Upton says.

Sh wh b h' h—end beaut are . .
areorpitpaifiy ba(by-la/Joirgaer women Wi’/1: H'gher'pr'Ced pmducts 3'30
have the money and the interest to seek help increase the average
out natural cosmetics, says Lisa Sedlar, expenditure per Customervice president of sales, merchandising '
and marketing for Pharmaca, an eight-
store natural pharmacy and personal care chain based in Boulder, Colo. Sedlarsays
about 70 percent of her stores’ facial care products are priced at more than $15. Pricey
skin care lines give Pharmaca an “image of a unique and distinctive marketplace,” she
says.

Higher-priced products also help increase the average expenditure per customer, says
Borlind’s Upton. “Are you making money or are you just moving a lotof items?” Also,
she points out, customers who make the price commitment to lines such as Borlind
tend to be loyal to their brand and to stores that stock it.

But marketing to these customers, no matter how knowledgeable they may be, can be
tricky. “People are going to pick up our $150 cream and look at it and say, ‘Holy cow,
why does it cost that much?’ ” Upton says.

is it Really Worth it?
Costly products have costly ingredients, manufacturers say. And whereas more than 50
percent of a mainstream health and beauty product's price may be devoted to
advertising, that's not the case with most natural personal care products. instead, the
money goes toward ingredients and formulations. Take Symbiotics' Age Defiance line,
for instance- its made with,.co.!0strum..fr.9m N.ei~.Z.e.ai,i.an.d. .c9w.s..wher.e t_he.o.rgarii<.=. .
standards are. strict Mir'ra’$5 i>rs3.du.ct.S}:¢d.ntain.stur9éb.narid.salm9ri"¢avia’ri'a“h.d¥ hind.-2
ha: e;rbs;;_ Dr. Hauschka’s plantingredients are raised biodynarnically, using a
holistic agricultural process.

Formulations are also a value—added factor. Upton points out that Borlind customers
are paying for a large research staff that creates cutting—edge technology, such as
Iiposomes and extensive product testing-..“Ihat ..eixi29Ili§e.tf:1is<3..S.@. whii9,to..b_Ui|s.15’. §he..
says... " rim! ’ t" "0f3,<[9 ri‘9‘te¢|JniqIUe..thai.PrddilCé’ PTértiCi.9_S—54]6
tirnes smallerithan.thegaverage’skincell,;allowin'g better penetration, the company says.’

  
   

Cashing in On Knowledge
Women——and the few men—who buy high—end, natural health and beauty products
aren’t necessarily rich. Store owners and manufacturers both tell tales of cash~strapped
college students shelling out $30 for a Dr. Hauschka moisturizer.

“Price is less of an issue after a product is sampled and tried,” says Pharmaca’s Sedlar.
‘When your skin is glowing and moist, you don’t care how much it costs.” That’s why
sampling is key to selling high—end ‘products. Many large manufacturers make trial sizes
and have training staff available to do in-store demos. in addition, they are anxious to
train store staff about the benefits of their products and give them samples to try. The

httpI//Wwwnaturalfoodsmerchandiser.com/nfin_backs/jan_04/wrinklecfin 1/6/2002
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idea, says Upton, is to have someone knowledgeable nearby when a customer picks
up that $150 cream.

T.here’s another benefit as..‘weii.= p0irfits.0U.t MirtaTS Lafrralde: “ItIy9ufr'e fiehting to. keep’ .3’:
customer base andbuild a5 relationship, what a? perfect rea'_son_to talk to your customers
and interact wit_hthern.” This is particularly important in natural products stores,
because they frequently carry smaller brands that don't do much advertising.
Customers have to depend on sales staffs to acquaint them with the brands.

Upton believes that staff at natural products stores can be “as good as, if not better
than, people in department stores. They can have more conviction, belief and
knowledge” in natural ingredients. So do their customers. “You need to market more
toward ingredients and education. The person who shops in natural foods centers is
really savvy, has the knowledge and doesn’t need the consultation as much as

someone shopping in a department store. Besides, food store shoppers are label
readers,” says Caren Conrad, general manager of Boscia, a Japanese skin care line
priced between $12 and $38. Boscia was launched in the United States in fall 2002.

Conrad believes shelf talkers that explain how to use a product and what it’s for are
key. She suggests that retailers visit their stores’ wine sections for inspiration: “Their
shelf talkers do a great job of explanation and recommendation.” Pharmaca posts signs
titled “Why We Believe” in certain products, “Your Choice Naturally” product ingredients
primers, and offers “Five-Star Beauty Reviews” in its newsletters.

Grocery Store Stigma
Customers who shop in department stores can be flummoxed by health and beauty
aisles in natural foods stores. Where are the glass counters? Where are-those ladies in
perfect makeup and white coats? “l don’t know anyone who can truly counteract the
department store image,” says Pharmaca‘s Sedlar. “But you can remove the barriers to
make products more accessible so people can try them.”

Pharmaca, like some mainstream stores such as Nordstrom and Sephora, has moved
away from the department store counter approach and now offers “boutique” areas,
where customers can walk the aisles and try products themselves. Boscia’s Conrad

suggests that natural foods stores emulate these boutiques. “Keep the product in
shelves, but [in] clean shelves with lots of testers, and a Kleenex and trash can area
nearby so people can try products.”

Pharmaca and some natural foods stores lure well—to—do patrons by recreating the spa
experience. They have an esthetician and massage therapist on staff or on contract
who offer facials and massages in a room in the store.

When it comes to display, although most manufacturers prefer that their lines be

blocked, they want their products ather than in glass _ca,ses, angidisaplayed
ne.xt,to oi. ines. Of all prices. _ hig_h+éfnd,ii,n.essfe " “raTtfe|y; you. might_.
iil1l$f ‘oUt¢o.ri,. 10 7f Cusfbfiie. lit!-i?.!JrCl.i‘E§$é»1hérfi-: |i7i$»i'i!<e S3Yii,iQ’.tii'e$9
produ,cts.arenjt for’eveVryone_, , h , , rrald,e.? Putting a product behind glass can
be a hassle for customers who have to search for a sales associate with a key, says Dr.
Hauschka’s Bishop.

  
 

  

 

But some retailers opt for glass cases to reduce stealing. Theft of high—end beauty
products is a serious problem for Pharmaca, Sedlar says. A year ago, the store
installed Sensormatic strips on all products over $25. Sedlar wouldn’t say how much
the Sensormatic program cost, but says it has already paid for itself in theft reduction.
Pharmaca also places its high—end lines near cash registers. Other stores put mirrors at
the ends of personal care aisles and make sure aisles are constantly staffed with at
least one salesperson.

Vicky Uhland is a freelance writer and editor based in Denver. Reach her at
vuh/and@mindspring. com.
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