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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

FRANCISCAN VINEYARDS, lNC., Opposition No. 91181755

Opposer, Mark: BLACK RAVEN BREWING
COMPANY

V.

Serial No. 77223446

BEAUXKAT ENTERPRISES, LLC _

Filed: January 8, 2008

Appiicant.

OPPOSER’S MOTION FOR SUMMARY JUDGMENT

AND BRIEF IN SUPPORT THEREOF

Opposer, by its attorneys, moves pursuant to Federal Rule of Civil Procedure 56,

for Summary Judgment, denying registration of Applicant's application Ser. No.

77/223,446 for the mark BLACK RAVEN BREWING COMPANY for beer on the basis of

priority and likelihood of confusion. Opposer requests suspension of this matter

pending disposition of this Motion.

I. INTRODUCTION AND BACKGROUND

Opposer, Franciscan Vineyards, inc. ("Opposer") owns the marks and names

RAVENS, RAVENSWOOD and variations, as well as various logos of a single black

raven and three black ravens on which it uses on and in association with wine and

related goods and services. This is a case involving confusingly similar marks used on

and in association with highly related products, namely, "wine" on the one hand and

“beer" on the other hand.



A. Opgoser:

FVI is located in Sonoma County, California at 1178 Galleron Road, St. Helena,

California, 94574. FVI is a wholly owned subsidiary of Constellation Brands, Inc. of 116

Buffalo St., Canandaigua, New York (See Declaration of Joel Peterson (hereinafter

"Peterson Dec|.")).1

Opposefls Marks: Opposer is the owner of the Marks RAVENSWOOD,

RAVENS, and variations thereof as a trademark, trade name, and as a service mark, as

well as various logos of a raven and/or ravens, as applied to wines, sauces, clothes and

related and complementary goods and services.

Opposer’s owns the following marks of the graphic logos of a raven and/or

ravens that it uses on its website2 and in its advertisingsz

 

1 See Declaration of Joel Peterson. (hereinafter "Dec|. Peterson") ‘ll 1.
2 See Decl. Peterson. Exh. 3 containing prints of web pages using singular raven marks.
3 See Decl. Peterson Exh. 4 for representative advertisement using singular raven mark.
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Opposer is also the owner of, and is relying upon, the following registrations in

support of the opposition proceeding:

Clothing, namely,

aprons, bandanas,

RAVENSWOOD 211s152* 12/2/97 25 F3PS= .9V”‘ S“°”51 “a"5~
eans jackets, polo

shirts, tank tops, T-

shirts, and sweatshirts

Mark Consists of the

design of 3 Black
Ravens .

. Clothing, namely,

In a Clrcle aprons, bandanas,
2118153,, 1/20/98 33 caps, gym shorts, hats,

’ 'ear1s jackets, polo
hirts, tank tops, T—

hirts, and sweatshirts

Mark Consists of the

2130653* 1/20/98 33 ine

design of 3 Black
Ravens

inaCirole

RAVENSWOOD 2132719: 1/27/98 %
Rm/ENS 2sasees* 9/28/04
RAVENS 8/29/06 25,33 prons, Shirts, T—shirts,
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Caps,Jackets, Wines

Barbecue sauce;

Picante sauce; Ready-

made sauces; Sauces;

Sauces for barbecued

meat

""3“833 —

RAG|N' RAVEN ‘ID/10/O6

3153731

RAG|N' RAVEN 3336587 ‘l1/13/O7
RAVENS WOOD 3457923 O7/01/O8

*denotes incontestable status

 
   

 
 

 
 

Barbecue sauce;

Picante sauce; Ready-

made sauces; Sauces;
Sauces for barbecued

meat

 

  
  

Said registrations are in full force and effect on the Principal Register and four of

them have become incontestablef’ Opposer’s marks (i.e., the marks disclosed in the

above registrations as well as Opposer’s common law rights in the above Marks and

variations thereof) are referred to hereinafter collectively as the “RAVENS Marks".

Oggoser’s Goods And Services:

FVI sells a variety of wines under the RAVENS Marks, including Zinfandel,

Merlot, Chardonnay, Cabernet Franc, Cabernetrsauvignon, Petite Sirah, Muscat,

Carignane, and Gewurztraminer (the “RAVENS wines"). The RAVENS wines are sold

throughout the United States and throughout the world, through all legal channels of

trade, including wine and liquor stores, grocery stores, restaurants, bars, and taverns.

The Ravenswood winery has been known as Ravenswood Winery since 1976.

Ravenswood has been selling wines under its Marks since ‘I978 (the first crush being

‘ Copies of said registrations are annexed to the accompanying declaration of Linda Kurth as Exhibit "1"
thereto (hereinafter, “Decl. Kurthf’).
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in 1976) and continuously to the present date.5 (See Declaration of Joel Peterson

(hereinafter “Peterson Decl.")).

Beginning in 1981, FVl has also sold a large variety of gift items under the

RAVENS Marks, including without iimitation, various articles of clothing apparel and

accessories, glassware, carafes, corkscrews, coasters, pepper grinders, crumb

scrapers, BBQ sauce, olive oil, picnic bags, watches, bumper stickers, Christmas tree

ornaments, totes, aprons, hand towels, and pendants.5 Opposer also sells food

products at its Visitor Center, including without limitation, nuts, olive oil, barbeque

sauces, and tomato sauces.7

Opposer has offered wine tastings at the winery since at least as early as 1991

and continuously to the present date. Opposer has offered tours of the winery for

many years. Visitors come from throughout the United States and throughout the world.

Ravenswcod Winery is located in the well—known Sonoma County wine region in

California. Opposer’s wine tours and wine tastings are advertised and promoted

through tourist/convention centers and chambers of commerce, advertisements in trade

publications, brochures, and notices in northern California hostelries.B

Opposer maintains a picnic area on the winery grounds which is open tolthe

public and available to visitors. Additionally, Opposer has, since ‘I992 offered weekend

barbecues at the winery. Typically, each BBQ is attended by somewhere between 50-

100 people, depending on the weekend.9

Decl. Petersonfl 5.

Decl. Peterscnfl El.
Decl. Petersonfl 8.

Decl. Peterson ‘ll 9.

Decl. Peterson 1] ‘ID.

Elm‘--lfl’ILl'I
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Opposer has always held hospitality events at the winery, such as dinners,

distributor tastings and meals, wine writer events and club or group events. These

various events are either catered or tied into the Ravens BBQ theme using the

Ravenswood Winery on-site chef. Since 1995, there have been an average of 40-50

such events per year ranging in size from 10-300 peop|e.1°

Opposer is a longtime donor and supporter of community and charitable events

and programs, contributing financial support and gifts of wine. Attached to the

accompanying Declaration of Joel Peterson as Exhibit 2 are certain representative

business data base records detailing some of the thousands of donations or wine and

wine pouring.”

Opposer's goods and services described in the above paragraphs are sometimes

hereinafter referred to collectively as "Raven's Goods and Services".

B. Aggiicant

Applicant, Beauxkat Enterprises, LLC (“Applicant”), filed an intent to use

application to register the mark BLACK RAVEN BREWING COMPANY for beer.”

Applicant intends to open a brewpub for the sale of, among other things, the goods

under Applicants Mark and has a corporate address of 14687 NE 95"‘ Street, Redmond

Washington, 98052.”

1” Decl. Peterson 11 11.
“ Deci. Peterson 1112.
*2 Dec|.Kurth Exh.

*3 Decl.Kurth Exh. "4."
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C. Procedural Histogy and Discovefl

On January 8, 2008, Opposer filed a Notice of Opposition requesting that the

Trademark Trial and Appeal Board deny registration of Applicant's Application Serial

No. 77/223,446 for the mark BLACK RAVEN BREWING COMPANY for beer on the

grounds of priority and likelihood of confusion.” On February 15, 2008, Applicant filed

its Answer to the Notice. On April 29, 2008, Opposer served its first set of document

requests, interrogatories and requests for admission to Applicant. On June 4, 2008,

Applicant filed its responses.” On July 23, 2008, Opposer served its second set of

document requests, interrogatories and requests for admssion to Applicant. On August

22, 2008, Applicant served Opposer with interrogatories and document requests. That

same day, Applicant filed its responses to Opposer‘s second set of discovery.”

Discovery in the present case reveals that Applicant intends to sell and to serve

beer under its Mark at its own brewpub in addition to related goods similar to those of

Opposer. in response to Opposer's lnterrogatory No. 1 asking Applicant to describe, by

common commercial name, each product that is intended to be sold or offered for sale

in the United States under Applicant's Mark, Applicant listed the following”:

Core beer products: Biack Raven IPA

Biack Raven Morrighan's Stout
Black Raven Pale Ale

Black Raven Second Sight Scotch

Seasonal products to be determined

General merchandise/promotional items to be determined
Glassware

T—Shirts

“‘ Kurth Decl. Exhibit

1"’ Kurth Dec], Applicant's Responses to interrogatories and Supplements, Exhibit “4."
‘E’ Kurth Dec], Applicant's Responses to Second interrogatories and Requests for Admission, Exhibit
17 Kurth Decl. Exhibit "4."
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Coasters

In response to lnterrogatory No. 2 asking Applicant to identify all of Appiicant‘s

intended distributors, suppliers, sellers, and iicensees of each product identified in

response to interrogatory No. 1, Applicant responded,

Black Raven beers to be sold on premises retail (brewpub).
Black Raven beers sold wholesale through self distribution.”

Discovery also reveals that Applicant intends to setl wine at said brewpub. in

response to Opposer’s Requests for Admission No. 19, Applicant admitted that it

intends to sell wine at the brewpub identified by Applicant in its response to Opposer's

lnterrogatory #2.” In response to Request for Admission No. 16, Applicant admitted

that it plans to use its Mark on its brewpub.” Applicant further admitted that it was

aware of one wine that incorporated the term RAVEN in its name and logo, and goods

sold under Opposer’s RAVEN Marks were available at retail stores in general and at

retail stores in the Redmond Washington area, in the vicinity where Applicant intends to

open its brewpub, at the time that Applicant filed its application.”

in response to Opposer's Request for Production of Documents No. 4, asking

Applicant to produce a specimen of each logo, label, packaging or other printed material

bearing Applicant's Mark which Applicant planned to use in the United States in related

to its goods, Applicant produced the following copy of a graphic design of a raven

bearing Applicant's Mark:22

*5 Kurth Decl. Exhibit "4."

‘Q Kurth Dec]. Exhibit “5," Applicant's Response to Request for Admission #19-
2” Kurth Deol. Exhibit Applicant's Response to Request for Admission #15.
2‘ Kurth Decl. Exhibit “4"_ Supplemental Responses # 2 and 6 to Request for Admission.
29 Kurth Decl. Exhibit "6."
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ll. ARGUMENT

The “determinative" issue on a motion for summary judgment is whether the

moving party has demonstrated the lack of any genuine issues of fact, with all

ambiguities and inferences resolved against the movant. See, Adickes V. S.H. Kress &

Co., 398 U.S. 144, 157 (1970). Here, there is no genuine issue offact that Opposer has

priority and the Marks are confusingly similar as applied to the related goods of the

parties.

A. Oggoser Has Priority

Priority is not an issue in this proceeding. Opposer has proved ownership of a

incontestable registration for RAVENSWOOD for wine, an incontestable registration for

RAVENS for wine and an incontestable registration for the design mark of three ravens

in a circle for wine, making priority a moot point. E Oxford Pendaflex Corp. v. Anixter

Bros. |nc., 201 USPQ 851, 853 (Tl'AB 1978); and Black & Decker Mfg. Co., v. Bright

Star Industries, 220 USPQ 891 (TTAB 1983). Further, Opposer has demonstrated

actual priority, having sold wine under the RAVENS and RAVENSWOOD marks as well

since 1978. Opposer has also used its ravens design marks and it singular raven logos
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well before Applicant's filing date. The earliest date of use that Applicant could allege is

September 2007 (the date of first use alleged in its application).

Opposer has demonstrated long prior and continuous use of the RAVENS Marks

on wine since at least as early as 1978; and on a variety of merchandise sold at the

winery visitor center since at least as early as I981.”

B. Summagg Judgment ls Appropriate

As stated in Section 528.01 of the TBMP, "the summary judgment procedure is

regarded as ‘a salutary method of disposition,’ and the Board does not hesitate to

dispose of cases on summary judgment when appropriate" [citing cases]. The purpose

of a summary judgment motion is “judicial economy, that is, to avoid the unnecessary

triai where there is no genuine issue of material fact and more evidence than is already

available in connection with the summary judgment motion could not reasonably be

expected to change the result in the case". _l_<_:l_.

The present case is particularly suited to summary judgment procedure as

analysis of the duPont factors demonstrates that confusion is likely, the governing facts

described herein are not in dispute; summary judgment has been granted by the Board

and the Courts in instances similar to the present proceeding; and the discovery period

in this case is closed. Summary judgment is timely, this motion having been filed prior

to the opening of Opposer's testimony period.

C. Analysis Of The DuPont Factors Demonstrates That Confusion Is Likely

To Result From The Simultaneous Use By The Parties Of Their Respective Marks

23 Decl. Peterson 111] 5 and 8.

Page 10



ln in re E.l. duPont de Nemours & Co., 177 USPQ 563, 567 (CCPA 1973), the

CCPA established a decisional process for determining likelihood of confusion in

trademark cases. Thirteen (13) factors were propounded which are to be considered

when there is sufficient evidence of record and where the same are relevant. Any one

or more of the factors may control a particular case. See in re Dixie Restaurants inc,

41 USPQ2d 1531, 1533 (CAFC 1997).

In this case the primary, controlling factors of record are (1) that the marks in

issue are similar (i.e., Opposer’s RAVENS, RAVENSWOOD, RAGlN' RAVEN, design

marks of three ravens in a circle, and Opposer’s singular black raven logo and

Applicant's BLACK RAVEN BREWING COMPANY); (2) the parties’ respective goods

are highly related (i.e., the goods may be generally described as wine and beer); and

(3) for purposes of this proceeding, the parties’ respective goods are considered sold to

and through many of the same channels of trade to the same ultimate consumers.

These primary factors, as well as the remaining factors of record

ovenrvhelmingly favor Opposer to such a degree that there must be a finding of

likeiihood of confusion.

1. The Similarity Or Dissimilarity Of The Marks In Their Entire.-ties

As To Appearance, Sound, Connotation And Commercial lmgression.

The parties’ respective marks are confusingly similar in look, sound, meaning,

and commercial impression — Opposer's RAVENS, RAVENSWOOD, and its raven

design marks and logos, and BLACK RAVEN BREWING COMPANY. The dominant

portion of each of the parties’ respective marks is the word RAVEN. This dominant

portion is identical in sight, sound, meaning and commercial impression. The
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differences between the marks are the addition of BREWING COMPANY to Applicant's

Mark. BREWING COMPANY is a generic term, disclaimed by Applicant for registration

purposes. The term BLACK in Applicants Mark does not result in a distinguishing

difference between Applicant's Mark and the RAVENS Marks as all raven birds are

black in color.“

Applicant provided documents showing that it intends to use its Mark on a label

with the drawing of a raven.25 When compared with Opposer’s design mark of three

ravens in a circle in Registration No. 2130653 as well as Opposer's single raven logos,

the similarity in commercial impressions is further emphasized. It is fundamental

trademark law that a pictorial representation is the legal equivalent of words which

describe that pictorial representation. §e_e_ in re Duofold 184 USPQ 638 (TFAB 1974)
 

and In re Eight Ball, Inc, 217 USPQ ‘E183 (TTAB 1983). Purchasers often do not have _

an opportunity for side-by-side comparison of marks but must rely on their memories of

past experiences in which case a pictorial representation might spark a recollection of

the word or vice versa. See Spaulding Bakeries, Inc. v. Interstate Brands Corg, 209

USPQ 355 (TTAB 1980). Here, Opposer owns and uses pictorial representations of

both singular and multiple ravens, and Applicant intends to use its mark in conjunction

with its drawing of a raven. The result is an even stronger likelihood of confusion

between Opposer's many marks and Applicant's mark.

Applicant has also provided documents admitting that it intends to use its mark

not only on beer but on seasonal products, general merchandise, glassware, t-shirts

2*‘ Kurth Decl. Exhibit "3."

25 Kurth Decl. Exhibit "6."
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and coasters.” Among Opposer’s registrations are RAVENSWOOD and RAVEN for

clothes including t—shirts. Applicant's intended use of its Mark on clothing and other

merchandise will cause even further confusion.

Because the dominant portion of Applicant's Mark, namely RAVEN, is identical to

Opposer's Mark, this primary factor ovenrvhelmingly favors Opposer.

2. The Similarity Or Dissimilarity And Nature Of The Goods

Or Services As Described in An Application Or Registration
Or In Connection With Which A Prior Mark is In Use

The following proposition is well established: When "the marks [of the parties]

are the same or almost so, it is only necessary that there be a viable relationship

between the goods or services in order to support a holding of likelihood of confusion."

In re Concordia International Fon/varding Corp., 222 USPQ 355, 356 (TTAB 1983). it is

not even necessary that the goods or services are competitive- In re Peebles Inc., 23

USPQ2d 1795 (TTAB 1992). See also, Warnaco Inc. v. Adventure Knits Inc., 210

USPQ 307 (TTAB 1981). There is no genuine issue of material fact with regard to the

similarity of the goods of the parties here.

The Board must assess this factor [i.e., the similarity of the goodslservices] by

comparing Applicant's goods as recited in the application in issue (beer) with Opposer’s

goods as (1) recited in Opposer's registrations of record and (2) as used by Opposer

(the primary product being wine). See Warnaco, flpfl, at 210 USPQ 314-315. E

s; Oxford Pendaflex Corp. v. Anixter Bros. |nc., 201 USPQ 851, 855 (TTAB 1978);

and Octocom Systems Inc. v. Houston Computers Services Inc, 16 USPQ2d 1783,

1787-1788 (CAFC 1990).

25 Kurth Decl. Exhibit "4."
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It is also the established rule that where goods are broadly described in an

application/registration, without any restriction as to classes of purchasers or trade

channels, it creates the following legal presumptions: (1) that the description

encompasses all goods or types of goods embraced by the broad terminology; (2) that

the goods move through all of the channels oftrade suitable for goods of that type; and

(3) that they reach all potential users or customers for such goods. See Warnaco,

supra, at 210 USPQ 314; and Guardian Products Co., Inc. v. Scott Paper Co., 200

USPQ 738, 741 (TFAB 1978).

Applicant describes its goods as "beer" in its application, without any restriction

as to classes of purchasers or trade channels. As such, the legal presumptions apply

that Applicant's goods will move through the same trade channels as those of other

beer makers, namely, retail liquor stores and restaurants. Also, the presumption applies

that Applicant's beer will reach all potential customers of beer, which include customers

that purchase beer in retail liquor stores and restaurants. These presumptions

demonstrate that Opposer's goods, namely wines, will overlap with those of Applicant

especially in the context of Applicant’s intended use, namely a pub selling both beer and

wine, not to mention because both Applicant and Opposer's goods are available to the

relevant, consuming public through retail liquor stores and restaurants.

As demonstrated below, wine and beer are highly related. In fact, it is common

knowledge, and the Board may take judicial notice of the fact that wine and beer are

generally offered for sale to the same ultimate consumers in the same type

establishments and are served together at gatherings and parties. in fact, here,

Applicant intends to offer both wine and beer for sale at its establishment.
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Annexed to the Kurth declaration as Exhibit 8 are copies of U.S. trademark

applications and registrations (whose status is listed as “!ive") downloaded from the

U.S.F’.T.O.'s TESS database and a listing of the search results for applications and

registrations whose identification of goods includes both beer and wine." The exhibit

demonstrates that numerous entities own singular applications and/or registrations for

wine and for beer. In fact, there are ‘I82 such appiications and 184 such registrations

that recite both wine and beer in the recitation of goods. As stated in In re Albert Trostel

& Sons Co., 29 USPQ2d 1783 (TTAB 1993), (a case where five (5) third—party

registrations were made of record to evidence the relatedness of the differing goods

involved therein): "although third—party registrations are not evidence that the marks

shown therein are in commercial use, or that the public is familiar with them,

nevertheless third—party registrations which individually cover a number of different

items and which are based on use in commerce may have some probative value to the

extent that they serve to suggest that the listed goods and/or services are of a type

which may emanate from a singie source". Id_., at 1785-86.

Opposer has demonstrated that the goods in issue in this proceeding are related

and complementary. This primary factor oven/vheimingiy favors Opposer.

3. The Similarity Or Dissimilarity Of Established

Likely-To-Continue Trade Channels

There is ample evidence that wine and beer are all sold through the same

channels of trade, in the same estabiishments, and to the same ultimate consumer.

Annexed as Exhibit “8" to the accompanying Declaration of Joei F’eterson,Senior Vice

President of CBI, the parent company to Opposer, is a print-out of the front cover and

27 Dec|.Kurth 1111, and exhibit 8 thereto.
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pages 14-27 from the Adams Business Media Fact Book 2005, Beverage Alcohol State

Facts and Regulations reference book. CBI uses and relies upon the information

contained in the Adams reference books as references for state regulations regarding

the sale and distribution of alcoholic beverages, including wine, beer, spirits, and related

products by CBI and its subsidiaries, including the Opposer.”

According to the Adams reference books, and as verified by Mr. Peterson,

currently wine and beer may both be sold in grocery stores and/or supermarkets in

thirty—five states plus the District of Columbia; in drug stores in thirty~five states; and in

liquor stores in forty—four states. The foregoing demonstrates beer and wine may be and

are sold together in the same establishments to the same ultimate consumers.

The Board should be able to take judicial notice that wine and beer are in fact

served to consumers in restaurants and that often they are served to the same table,

certain patrons choosing wine and certain patrons chossing beer.

In that regard, annexed to the Kurth declaration as Exhibit 10 are a

representative sampling of restaurant menus downloaded from the internet wherein

beer on tap and wine by the bottle and/or by the glass are offered. All of the exhibit

menus include a listing of Opposer's RAVENS wines, including menus from various

breweries and brewpub restaurants.”

As to the relationship between the goods involved herein, we note that this Office

has held confusion to be likely where the same marks were being used on beer and

wine. See Fruit Industries, Ltd. v. Ph. Schneider Brewing Co., 146 F.2d 310, 46 USPQ

487 (Commr. of Patents 1940) (La Fiesta for beer likely to cause confusion with La

2“ Decl. Peterson 1111 1 and 20.
29 Decl. Kurth 1112, Exh.
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Fiesta for wine); In re Sailerbrau Franz Sailer, 23 USPQ2d 1719 (TTAB 1992)

(confusion is likely between "Christopher Coiumbus," for beer, and "Cristobal Colon,"

for sweet wine); and Krantz Brewing Corporation v. Henry Kelly Importing 8. Distributing

Co. |nc., 215 F.2d 284, 96 USPQ 219 (Patent Oflice Examiner in Chief 1953) (Old

Dutch for wine likely to cause confusion with Old Dutch for beer).

The Board has more recently affirmed the relationship between beer and wine in

the unpublished opinion in in re Savia Rose Wine[y, LLC, 2006 TTAB LEXIS 319

(TTAB 2006). In that matter, the Board held that a likelihood of confusion existed

between applicant's mark BIG SKY CUVEE for wines and the registered mark BIG SKY

BREWING COMPANY for beer. ifi at *15. The Board disagreed with applicant's

‘ argument that the Sailerbrau "holding was outdated in light of the Board’s decision in _I_I_1_

re Coors Brewing ‘Co. , Serial No. 65599304, July 31, 2002), in which the Board

declined to find for the record that wine and beer are related. Q at *12. The Board

stated that the Sailerbrau precedent was not diminished either by the fact that the

Federal Circuit in its decision on appeal, In re Coors*Brewing C0,, 343 F. 3d 1340, 68

USPQ 1059 (2003) stated in dicta that beer and wine are unrelated. Q The Board

stated, “|ndeed, precedential authority of the Board specifically holds that beer and wine

are related products." Id. (_c_it_igg_ In re Sailerbrau Franz Sailer).

Applicant admits that it intends to sell wine at its brewpub along with its beer

under its Mark.3° It is possible, that Applicant might, in fact, sell Opposer's wines on its

premises as do myriad other restaurants and pubs. A patron at the Black Raven

Brewing Company brewpub who sees Opposer's wines on the menu would certainly

believe that this wine emanates from Applicant. The fact that Applicant intends to seil

3” Dec|.Kurth Exh_ "5,“ Applicant's Response to Request for Admission #19.
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and serve wines at all, leads to the conclusion that a consumer who has either been a

patron of Applicant’s brewpub or become aware of it, would be confused on seeing

Opposer's wines at a retail liquor store into thinking the Opposer's wines are those of

Applicant. The likelihood of confusion is further emphasized because Applicant admits

that it intends to use its Mark underneath the drawing of a raven on its label and

Opposer has a registration using the design mark of three ravens.

There is a likelihood of confusion between the marks here involved as applied to

beer and to wine. Beer and wine may be found in the same outlets, whether they be

liquor stores or supermarkets. Applicant admits that it intends to sell wines along with

its beer at its brewpub and using a confusingly similar bird logo.

To quote Guardian Products Co., Inc. v. Scott Paper Co., 200 USPQ 738, at 741

(TTAB 1978):

Thus, the situation that we see before us reveais conditions

and circumstances which could lead purchasers to encounter

these products in an environment that could cause confusion in

trade when sold under confusingly similar marks.

This primary factor ovenivhelmingly favors Opposer.

3. The Fame Of The Prior Marks

FV|'s Ravenswood Winery is located in the well—known Sonoma County wine

region in California. The winery has been in existence for over twenty-five years and

FVl has sold wine under the marks RAVENS and RAVENSWOOD for twenty-five years.

Wines sold under FVl's Raven's Marks are sold world-wide and are and have been

advertised, promoted and written about throughout the U.S. Average wholesale sales
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of wines under the Ravens Marks over the last six (6) years are in excess of $65

million.“

Annexed to the Kurth declaration as Exhibit 12 are copies of downloaded web

pages showing numerous representative unsolicited references from many years and

from throughout the United States to Opposer and/or Opposer’s wines.

Exhibit 13 to the Kurth declaration is comprised of prints of downloaded pages

from the Internet showing rankings of the RAVENS and RAVENSWOOD wines by Food

and l/Vine Magazine online and winejudgingcom. For example, for the years 2005-

2007, winejudging.com listed the RAVENSWOOD wines for various awards, including a

2005 Bronze award for RAVENSWOOD's 2002 zinfandels for Best of Class, in 2006 it

awarded a 2003 RAVENSWOOD Zinfandel as a Best of Class, and in 2007 it gave a

Gold award to RAVENSWOOD 2004 Teldeschi wine, and a bronze award to

RAVENSWOOD 2004 Barricia wine. Likewise, Food 8. Wine online listed the RAVENS

wines among its American Wine Award winners in 2000 and 2002, as well as naming it

as one of the “15 Great Bottles for a Party" and "50 Wines You Can Always Trust" in

2008.

Exhibit 6 to the Peterson declaration is comprised of a compilation of awards and

accolades received by wines owned by Constellation Brands, inc. in the year 2008 so

far, including the RAVENS wines, owned by Opposer, a subsidiary of Consteliation

Brands, Inc.

3‘ Peterson Dec. 1] T.
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As discussed above, FVI has been a longtime supporter of community and

charitable events and programs, contributing financial support and gifts of wine, as well

as establishing an annual scholarship at a local high school.

FVI maintains a web site at www.ravenswood.com that describes the winery, its

vineyards, its wines, and various services and activities of the winery. Annexed to the

Peterson declaration as Exhibit 3 is a downloaded copy of the web pages from the site.

Ravenswood wines have been advertised in trade publications such as the Wine

Spectator and tourist publications such as the California Visitor Review and AAA tour

guide. SIMI wines are promoted at trade events/shows, community charitable functions,

wine pouring and tasting competitions and through POS retail materials. Opposer

advertises and promotes its products and services through trade pubiications, consumer

publications, in—store promotional material (P08), through Opposer's web site

(www.ravneswood-wine.com), trade organizations, and through cooperative advertising.

According to FVl’s records, over the past three (3) years, FVl’s advertising and

promotional costs and expenses have been well in excess of $400,000 per year.”

As evidenced above, Opposer enjoys a remarkable reputation and prestige.

This factor clearly favors Opposer.

5. The Conditions Under Which And Buyers

To Whom Sales Are Made, i.e., Impulse vs.

Careful, Sophisticated Purchasing

Again, there are no limitations in the recitation of Applicant's goods as to specific

classes Of consumers.

32 Dec]. Peterson 1115.
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The Board must find that Applicant's goods and Opposer's goods are provided

by all classes of providers, under all marketing conditions, and are provided to and

purchased by all classes of consumers appropriate to the goods identified. See Miles

Laboratories V. Naturally Vitamin Supplements, 1 USPQ2d 1445, 1450 (footnote 23

thereto) (TTAB 1987).

The evidence before the Board demonstrates that wine and beer are purchased

together, imbibed together, advertised together, sold together, and enjoyed together.

This factor favors Opposer

6. The Extent To Which Opposer

Has a Right To Exclude Others
From Use Of Its Mark On its Goods

The marks of the parties are confusingly similar. Further, Opposer is the owner

of incontestable Reg. Nos. 2132719 for "RAVENSWOOD" for wine, 2888963 for

"RAVENS" for wine, 2130653 for the design mark of three ravens in a circle for wines

and Opposer owns various design marks of singular ravens or multiple ravens.

Opposer is entitled to all the presumptions that flow from such ownership, including the

right to exclude others from use of the mark on the same and on complementary and/or

related goods. 15 U.S.C. Sec. 1115.

7. The Extent Of Potential Confusion, i.e.,
Whether De Nlinimis Or Substantial

When one considers:

a) The fact that the parties‘ marks are similar;

b) The related and complementary nature of (i.e., the viable relationship

between) the parties’ goods and services;

c) The fact that the channels of trade necessarily overlap; and
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d) The fact that the ultimate consumers necessarily overlap;

the Board can only conclude that there is a likelihood of confusion. See Freedom

Savings and Loan Association v. Fidelity Bankers Life Insurance Company, 224 USPQ

300, 305 (TTAB 1984).

Further, the facts in this matter are nearly on point with those in in re Savia Rose

Winem, LLC, sgrfl. There, the Board held that a likelihood of confusion existed

between applicant's mark BIG SKY CUVEE for wines and the registered mark BIG SKY

BREWiNG COMPANY for beer. l_d_._ at *15. Here, Opposer's Marks are RAVENS and

RAVENSWOOD for wines and BLACK RAVEN BREWENG COMPANY for beer. The

Board found that the addition of BREWING COMPANY in the Savia Rose matter did not

diminish the likelihood of confusion where the dominant portion of the marks was BEG

SKY, nor will it here where the facts show that Applicant will sell both beer and wine.

Finally, "any doubts about likelihood of confusion must be resolved against

the newcomer." Centugg 21 Real Estate Corp. v. Century Life of America, 23 USPQ2d

1698, 1701 (CAFC 1992) (and cases cited therein).

Ill. CONCLUSION

Forthe foregoing reasons, the Opposition should be granted. Opposer requests

suspension of this matter pending disposition of this Motion.

Respectfulty submitted,

B NN LLS’

Linda Kurth‘ _/

Stephen L. Baker

Attorneys for Opposer

575 Route 28, Suite 102

Raritan, New Jersey 08869
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CERTIFICATE OF SERVECE

I hereby certify a copy of the foregoing Opposer’s MOTION FOR SUMMARY

JUDGMENT AND BRIEF IN SUPPORT THEREOF In re Franciscan Vineyards, inc. v.

Beauxkat Enterprises, LLC, was served on counsel for Appiicant, this 4”‘ day of

December, 2008, by sending same via EMAIL and First Class Mail, postage prepaid, to:

Justin D. Park

Romero Park & Wiggins P.S.

155-108“ Avenue NE, Suite 202
Bellevue, WA 98004

 DATED:December 4. 2008

Linda Kurth
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ENT AND TRADEMARK OFFICEIN THE UNITED STATES PAT
o APPEAL BOARDBEFORE THE TRADEMARK TRIAL AN

__________________________

FRANCISCAN VINEYARDS, INC., Opposition No. 91181755
BLACK RAVEN BREWING

Opposer, Mark:
COMPANY

v
Serial No 77223446

BEAUXKAT ENTERPRISES, LLC Filed January 8 2008

Applicant.

__.____________________

DECLARATION OF JOEL PETERSON IN SUPPORT OF
OPPOSER'S MOTION FOR SUMMARY JUDGMENT

Joel Peterson declares as follows:

—founder of Ravenswood Winery (formerly Ravenswood Winery,

ion Brands, Inc. of 300 Wiliowbrook

‘I. lamaco

lnc.), and a Senior Vice President of Constellat
NY 14450 ("CBI"), the parent company to Franciscan Vineyards,

Office Park, Fairport,

Inc. (“FVl"), the Opposer in the above captioned proceeding. I am also the founder of
ry and its winemaker. FVI is a wholly owned subsidiary of CBI. lthe Ravenswood Wine

was employed by Ravenswood Winery at its inception in 1976, where my duties and
responsibilities included management of all aspects of the winery operation.

2. I have substantial experience in the wine industry, beginning my wine



from Oregon State University, I became a wine writer for the International Wine

Newsletter and Market Basket, among others. In the early 1970’s I learned the art of

traditional winemaking from one of California’s premier craftsmen of fine Zinfandel, the

late Joseph Swan. I am a past board member and former president of the Sonoma

County Vintners and Growers Alliance (S.V.V.G.A.), and a founding member, former 2

term President, and Vice President and current board member for the Zinfandel

Advocates and Producers (Z.A.P.). I have also been an alternate Board Member of the

Wine Institute. I am also lead winemaker and chairman of the Heritage Vineyard

project. I have presented seminars, lectures and tastings at innumerable events over

the years, including Boston Wine Expo, Washington DC Wine Expo, Santa Fe Wine &

Chile Fiesta, Culinary Institute of America (Hyde Park NY and St. Helena CA), Colorado

Wine Festival, Philadelphia Wine Festival, Epcot Food and Wine Festival, Disney

Sommelier Seminars, Ahwahnee I Yosemite Vintners Holiday, National and

International ZAP tours, and Wine Institute International tours.

3. I make this declaration in support of Opposer‘s motion for summary judgment

opposing application Ser. No. 77223446 for the mark BLACK RAVEN BREWING

COMPANY for “beer” on the basis of likelihood of confusion. This declaration is made

on personal knowledge andlor upon information contained in the corporate records of

FVI and Ravenswood. If called to testify, I could and would testify competently to the

statements made herein.

4. CBI, through its subsidiaries, is the largest single source supplier of wine,

beer, and spirits in the United States, owning, among others the following well-known

wine brands: Almaden, inglenook, Paul Masson, Robert Mondavi, Franciscan, Ravens,



Ravenswood, Taylor Wines, Marcus James, Richard’s Wild Irish Rose, Manischewitz, J

Roget, Great Western, Cook’s, Cribari, Dunnewood, Arbor Mist, Franciscan Estates,

Simi, Columbia, Covey Run, Ste. Chapelle, Estancia, Talus, and Vendage. CBI also

owns numerous we|l—known beer and spirits brands, including among many others,

Corona, St. Pauli Girl, Peroni.Black, Tsingtao, Modelo Especial, Pacifico, negera

Modelo for beer and Velvet, Fleischmann’s, Skol, Schenley, Ten High, Stowell’s of

Chelsea, and Blackthorn for spirits.

5. The majority of FVl's wines are sold under the incontestable, registered marks

RAVENS and RAVENSWOOD (the "RAVENS Marks”). FVI also employs a design of

three ravens on our labels and own a variety of singular black raven logos that we use

on our website and in advertising. FVI sells a variety of wines under the RAVENS

Marks, including Zinfandel, Merlot, Chardonnay, Carignane, Cabernet Franc, Cabernet

Sauvignon, Petite Sirah, Muscat, and Gewurztraminer. Opposer's wines are sold

throughout the United States and throughout the world, through all legal channels of

trade, including wine and liquor stores, restaurants, bars, taverns, and grocery stores.

FVI has been selling wine under the RAVENS marks since 1978 (the first crush being in

1976) and continuously to the present date. We also use the RAVENS Marks on non-

food goods and other goods as demonstrated hereinafter.

6. Our wines have won numerous awards and are consistently rated among the

top echelon of California wines. Attached hereto as Exhibit 1 is a sample listing of the

awards won by the RAVENS wines in the year 2008.



7. The annual sales of the RAVENS wines over the past six years are:

Period Annual Wholesale Sales
(rounded ofl)

FY ending 2128/03 $56,824,000
FY ending 2/28104 $58,126,000
FY ending 2l28l05 $73,615,000
FY ending 2128106 $72,786,000
FY ending 2/28/07 $67,481,000
FY ending 2l28l08 $68,633,000

Average wholesale sales of the RAVENS wines over the above referenced six year

period are in excess of $65 million per year. The retail values (i.e. annual sales volume)

is approximately double the wholesale figures set forth above. Further, in Fiscal Year

2008, FVl made a net earnings of approximately $1.6 million at its tasting room.

8. Beginning in 1981, FVI has also sold a large variety of branded gift items

under the RAVENS Marks, including without limitation, various articles of clothing

apparel and accessories, glassware, Carafes, Corkscrews, coasters, pepper grinders,

crumb scrapers, BBQ sauce, olive oil, picnic bags, watches, bumper stickers, Christmas

tree ornaments, totes, aprons, hand towels, and pendants. Aggregate sales of gift

items for the five year period 1999-2003 were approximately $666,000. More recently,

the year to date aggregate sales of gift items in 2008 were approximately $453,000. All

of the referenced merchandise may be purchased at the winery visitor center and is

available by phone and mail order. Annexed hereto as Exhibit 2 are copies of digital

photographs showing representative branded gift items under the RAVENS Marks.

I _9. FVI has offered wine tastings at the winery since at least as early as 1991 and
continuously to the present date. The Ravenswood Winery has offered tours of the

winery for many years. Visitors come from throughout the United States and throughout



the world. Ravenswood Winery is located in the wellwknown Sonoma County wine

region in California. FVl’s wine tours and wine tastings are advertised and promoted

through touristlconvention centers and chambers of commerce, advertisements in trade

publications, brochures, and notices in northern California hostelries.

10. FVI maintains a picnic area on the winery grounds which is open to the public

and available to visitors. Additionally, FVI has, since 1992 offered weekend barbecues

at the winery. Typically, each BBQ is attended by somewhere between 50-100 people,

depending on the weekend.

11. FVI has always held hospitality events at the winery, such as dinners,

distributor tastings and meals, wine writer events and club or group events. These

various events are either catered or tied into the RAVENS BBQ theme using the on—site

chef. Ravenswood supports a permanent Hospitality Group headed by Rose Krieg.

From the years 1991 through 1997, there were an average of 20 events per year of one

variety or another. That number increased to 40-50 events per year ranging in size

from 10-300 people (and certain additional larger events).

12. FVl is a longtime donor and supporter of community and charitable events

and programs, contributing financial support and gifts of wine. Attached hereto as

Exhibit 3 are certain of our business data base records detailing donations or wine and

wine pourings. Because the records are quite extensive, l attach only one page from

each year from 1997-2007 as a representative listing of donations. The donations are

made throughout the United States. A very short list of recipients includes numerous

organizations throughout California, the American Heart Association, Florida Winefest

and Auction, Winefest Ann Arbor, Michigan, New Mexico Symphony Orchestra,



Indianapolis Museum of Art, Charlotte Wine& Food Weekend, N.Y. Institute of

Technology, March of Dimes of Kansas City, Pediatric Aids of Chicago, Delaware

Theatre Company, Mark Twain House of Farmington Connecticut, L’ete'Du Vin in

Nashville, Leukemia Society of America, Nevada Museum of Art, Teachers College

NYC, and The American Red Cross.

13. FVI maintains a web site at wvvw.ravenswood—wine.com ( and

www.ravenswoodwinery.com) for its products sold under the RAVENS Marks that

describes the winery, its vineyards, its wines, and various services and activities of the

winery. Annexed hereto as Exhibit 4 are downloaded copies of representative web

pages from the site.

14. The RAVENS wines have been advertised in trade publications such as the

Wine Spectator and tourist publications such as the California Visitor Review and AAA

tour guide. Annexed hereto as Exhibit 5 is a print-out of the front cover and page 133

from Wine Spectator magazine issued on November 15, 2008, showing a

representative copy of Opposer’s advertisements. The RAVENS wines are promoted at

trade eventslshows, community charitable functions, wine pouring and tasting

competitions and through POS retail materials.

15. FVl's advertising and promotional costs and expenses for its RAVENS wines

have been well in excess of $400,000 per year.

16. Annexed hereto as Exhibit 6 are certain of our business data base records

detailing press clippings and other third party articles and references to the RAVENS

wines. As evidenced by the exhibit, information and news about the RAVENS wines

have appeared throughout the United States in numerous publications, including



pubtications devoted to food andior wine such as Bon Appetit, Wine & Spirits, Food 8.

Wine, Wine Spectator, The Wine Buyer, Wine Business Monthly, and Wine Enthusiast,

also numerous newspapers such as USA Today, the San Francisco Chronicle, the Los

Angeles Times, the Miami Herald, the New York Times, and the New Haven Register,

as well as general interest magazines such as Vanity Fair, McCall’s, and Vogue.

17. Annexed hereto as Exhibit 7 are certain of our other business data base

records produced by a subsidiary of Constellation Brands, Vine One, compiting year

2008 quarterly and month—by month listings of the accolades and rankings awarded by

various publications devoted to food andior wine to the wines produced by Constellation

Brands, Inc, including its RAVENS wines. As evidenced by the exhibit, the quarterty

reports demonstrate that the RAVENS wines receive consistent high rankings and

awards by such publications as Wine Enthusiast, Wine Spectator, international Wine

Cellar, and The Tasting Panel. The monthly reports, likewise, demonstrate that the

RAVENS Wines are reviewed very favorably by numerous publications and newspapers

including Food and Wine, the Miami Herald, the Seattle Times, Men’s Health, Decanter,

Wine 8. Spirits, Beverage Dynamics, the San Francisco Chronicle, Midwest Wine

Connection, DC Examiner, Rocky Mountain News, and Press Democrat as well as

general interest magazines such as Vanity Fair, McCall’s, and Vogue.

18. Based upon my general knowtedge and my knowledge of the industry, I can

attest to the fact that wine and beer are often advertised in the same periodicals and are

often promoted together at the same events.



19. Based upon my general knowledge and my knowledge of the industry, i can

also attest to the fact that it is customary for beer (bottled and beer on tap) and wine to

be offered at restaurants and bars, where permissible, throughout the United States.

20. Attached to this Declaration as Exhibit 8, is a true and complete copy of a

print-out of pages 14-27 from the Adams Business Media 2005 Fact Book, Beverage

Alcohol State Facts and Regulations reference book ("Adams Book”). CBI uses and

relies upon the information contained in the Adams Book as a reference for state

regulations regarding the saie and distribution of alcoholic beverages, including wine,

beer, spirits, and related products. I have reviewed the data in the attached Adams

Book print-out and verify that to my knowledge, the facts and information are correct as

of the year 2005.

21. To my knowledge, currently wine may be sold in grocery stores in thirty—five

(35) States plus the District of Columbia. Beer may be sold in grocery stores in forty-

four (44) States plus the District of Columbia. Spirits may be sold in grocery stores in

twenty-one (21) States. Wine—base coolers may be sold in grocery stores in thirty-

seven (37) states.

22. To my knowledge, currently wine may be sold in liquor stores in forty—eight

(48) States plus the District of Columbia. Beer may be sold in liquor stores in forty-four

(44) States plus the District of Columbia. Spirits may be sold in liquor stores in all fifty

(50) States plus the District of Columbia. Wine—base coolers may be sold in liquor

stores in thirty—eight (38) states.

23. To my knowledge, currently wine may be sold in drug stores in thirty-five" (35)

States plus the District of Columbia. Beer may be sold in drug stores in forty—five (45)
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States plus the District of Columbia. Spirits may be sold in drug stores in twenty—three

(23) States. Wine—base coolers may be sold in drug stores in forty (40) states.

20. As a result of FVl’s substantial sales and the expenditure of substantial sums

in establishing, maintaining, and promoting the RAVENS marks and names, the

RAVENS marks and names have become well known throughout the United States

both in the alcoholic beverage market and to consumers of alcoholic beverage products.

I declare under the penalty of perjury that the foregoing is true and correct and

that this Declaration was executed on g 2'» (L, 2008

 



CERTIFICATE OF SERVICE

I hereby certify that a copy of the foregoing DECLARATION OF JOEL
PETERSON IN SUPPORT OF OPPOSER’S MOTION FOR SUMMARY JUDGMENT in

re:Franciscan Vineyards, Inc. V. Beauxkat Enterprises, LLC, Opp. No.9118’I755, was
served on counsel for Applicant, this 4”‘ day of December, 2008, by sending same via
First Class Mail, postage prepaid, to:

Justin D. Park

Romero Park & Wiggins P.S.

‘I55-108'“ Avenue NE, Suite 2o2_,,_,,,___
Believue, WA 98004 J’4'
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Ravenswood - FY08

Show

West Coast Wine Competition

San Francisco |nt'1 Wine Competition

Orange County Wine Competition

Los Angeles int‘l Wine 8: Spirits Competition

Finger Lakes |nt‘| Wine Competition

Dallas Morning News Wine Competition

Critics Challenge

California State Fair Wine Competition

Summary Strike Rate
34 wines entered
1 Gold medal
5 Silver medals
9 Bronze medals

List of Wines Entered

2004 Sonoma County Zinfandel
CV Teldeechi Zinfandel

2004 Sonoma County Cabernet Sauvigncn
2004 Scnoma County Merlot

2004 Sonoma County Zinfandel
CV Teldeschi Zinfandel

2004 Sonoma County Cabernet Sauyignon
2004 Sonoma County Merlot

2004 Sonoma County Zinfandel
CV Teldeschi Zinfandel

2004 Sonoma County Cabernet Sauvignon
2004 Soncma County Merlot

2004 Sonoma County Zinfandel
2004 Teldeschi Zinfandel

2004 Sonoma County Cabernet Sauuignon
CV Sonoma County Merlot

2004 Lodi Zin

2004 Sonoma County Zin

2004 Sonoma County Chard
2004 Sonorna County Syrah

2004 Vintners Blend Cabernet

2004 Vintners Blend Shiraz
2004 Vintners Blend Zinfandel

2004 County Series Sonorna Zinfandel
2004 County Series Napa Zinfandel

2004 County Series Lodi Zinfandel

2004 Sonoma County Zinfandel
2004 Teldeschi Zinfandel

2004 Sonoma County Cabernet Sauvignon
2004 Sonoma County Merlot

2004 Sonoma County Zinfandel
2004 Teldeschi Zinfandel

2004 Sonoma County Cabernet Sauvignon
2004 Sonoma County Merlot

Medal Won

Bronze

Bronze

Bronze

Silver

Silver

Silver

Bronze

Sliver

Gold

Bronze

Bronze

Bronze

Bronze

Silver
Bronze
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Franciscan Vineyards, Inc. V. Beauxkat Enterprises, LLC
Opposition No. 91181755

Peterson Exhibit 3



DATE

JANUARY
IAN.

JAN. I4

JAN. 17-'2]
JAN. 26

FEBRUARY
FEB. 3-5
FEE. 3

FEB. 4

FEB. 4
"FEB. 5

FEB. 24

FEB. 25

FEB. 25
FEB28

MARCH
MAR. 4

MAR. 5

MAR. 6-7

MAR. 13

MAR. 24-25
MARJ 5

MAR. 19
MAM 5

MAR. 25

APRIL
APR. I

APR]

APR. 8

APR8

APRJ7

APR20-MAYA
APR.?.I

AFR. 22-23
APR28

AI"R.'_3'.4

APR27

APR. 29
APR29

SPRING
SPRING

MAY

MAY. 6

MAY. 12

MAY.7

1995 TASTIN GSIDONATIONS

ORGANIZATION

F.R. GOMEZEVENING W/DEAF POETS
CA VINTNER'S PREVIEW TASTING

4TH ANNUAL TAOS WINTER WINE FEST.
WINE AUCTIONSICT PUBLIC TV

ALBANY WINE FESTIVAL
NORTIIBAY I-IOSPICEISOLANO

JUVENILE DIABETES FOUNDATION
BOYS AND GIRLS CLUB OF AMERICA

BERKELEY SYMPHONY

SC DEMOCRATIC CENTRAL COMMITTEE
SWEET]-IEART BALL

KUED WINEMAKERS LUNCHEON
SAN FRANCISCO CHRONICLE TASTING

ROTARY CLUB OF MILLBRAE
MULTIPLE SCLEROSIS

VIEW FROM THE VINEYARDS
SONOMA CHARTER SCHOOL

I~'IlGI-I MUSEUM ATLANTA WINE AUCT.
SONOMA MISSION INN

FRESNO ENOLOGY SOCIETY
MAKE A WISI-I FOUNDATION

EXPLORIT SCIENCE CENTER—DAVIS

JUSTIN-SIENA I-IIGH SCI-IOOL
COMMONWEALTH CLUB

AMERICAN HEART ASSOCIATION
MAYACAMAS VOLUNTEER FIRE DEPT

SANTA ROSE IR COLLEGE
S F FILM FESTIVAL

SONOMA ECOLOGY CENTER
FLORIDA WINEFEST & AUCTION

COMMONWEALTH CLUB

SCHEDULE

POUR

><><‘.

>4’:-1‘.

><><'><><!><><><I

HEARING SOCIETY FOR THE EAY AREA
SVVI3

WORLD AFFAIRS COUNCIL
MT. TALMAPIAS SCHOOL

SONOMA VALLEY WALDORF SCHOOL.
NAPA STATE HOSPITAL

CYSTIC FIBROSIS FOUNDATION
CI-IATTANOOGA SYMPHONY & OPERA ASSOC

CONTACT CARE CENTER

><

DONATE ACK. SENT

X I0."l7l1994

WRF TO POUR I2/9.'I 994
IEP TO POUR 3129./I994

X I2.’I 511994

VAL TO POUR IZII6/I994
I 1801'] 994

X I13/I 995

X I ll9fI 994
I III SKI 994

III 91'] 995

X I IIISII 994

JOEL TO FOUR IZIIIII994
X

X III 9:'I 995

X IiI9lI995

WRF TO FOUR IZIII-IH994
X 113/] 995

X i2iI6/1994

ANNA TOFOUR 3/2/I995
MATT TO POUR IiI2lI 995

X 3/‘H1995

X I21'23fI 994

X I/I91! 995

WRF TO POUR 3/.'2I."I99S
X I!I'2lI994
X 3I'30lI995
X M] 8JI995

X 3/2/I995

X 4:'I9iI 995

X IEIISII 994

CAITILIN POUR 312111995
X 3i2."I995

X LU'I2lI995

X I-’JI3n’I995
X 213311995
X 2."I 331995
X 3i15/I995

JOEL TO POUR 3/2111995
X 4!] S/2009
X 312111995
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  DEPARTMENT OF ZINE’-‘O RMJtT!DN

RAVENSWOOD,\
 
 7 ‘run-

-Know Rnvnwswuon ' Anon’: Don. Wtnns ‘.Wm'*:-1 Coons Em’ Dun WI:-as
lZl Cm.-tzacr Us

PY
For as long as anybody cares to remember, this has been the credo [calling
card? Battle cry? Team yell? Coat of arms?) of Ravenswood Winery in Sonoma,
California. Expressing our commitment to fuibflavored varietal wine — notably
Zinfandel -— it sums up our mission to capture everything a vineyard has to-
offor, and to promote it in a way that won't put people to sleep. Wine is, after all,
one ofthe most fascinating and fun things in life, which is why Ravenswond
winemaker Joel Peterson believes that it belongs on the table —— not on a
pedestal or in an ivory tower.

 

 
How did the name of Ravcnswood become interchangeable with irresistibility?
In the early 19795, when California's claim to fame was the “bestjug wine in the
world," JoeE‘s dream was to create wines that would rival the greatest of Europe.
Turned out he wasn't dreaming: In his fit-st vintage, 1976, he produced 327
cases of Dry Creek Zia that tool: first place in a prestigious San Francisco
tasting. But despite the cult following and critical acclaim that began to swirl
around its hypnotic logo, Ravenswood remained a roving boutique until the late
1980s, when its Vintners E-lend program was launched. Conceived on Joel's
conviction that, besides great wine, the frorlti needs good, affordable wine ("a
lalte ofwine an inch deep"), it redefined the concept of Best Jugwine in the
World.

Thanks to this and a few other things (not least, its tireless campaign against
prlggish elitism}, Itavcnswood acquired an informal reputation as the people's
premium winery. In 1999 the company went public with a "Dutch auction" of
sharm offered over the Internet, and two years later Ravenswootl was
purchased by Constellation Brands, becoming part of its fine-wine division,
Franciscan Estates -»- a productive partnership that kept the winery under Joel’s
control while providing greater resources for eificient operation and growth.

The picture has changed a bit since 1976. Foliouing the original inspiration of
wineries like Ravenswood, California has now shirlred its once-w1'1np},I status to
a fault. But the more things change around our Sononm headquarters, the more
they stay the same. In this brave new enologicaliy altered \-.=orld., Ravenswood
continues to set a stubborn standard for complex, balanced, uncompromising
wine that captures everything a vineyard has to offer (and, we might add,
nothing more).

To embark on the three paths that Ravenswood charts for exploring California
wine, click here.

HM dmkarsaa-@ir'r£{nrd_

http://wwwxaveiiswood-wine.co1n}about/index.asp 7/30/2008
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I J-VINTNERS BLEND
________,,.._-"""—+»~.,, .   “...a¢i'z£s* are good that .. *3 l *3 R ‘ " E l‘

’ _ .11 N F A N :3 5 L
you Hfind a reliable .it1.EZKAN'I?ERV!.t_.LE‘i'__ 1 c,,_,, ,,,,‘.h.* '.z:NHNuEL

bottle offlavenswoad
Vine*ar Desi notes Countyscrics Vintners Blend 

in any store or restaurarzt

...cmywJ1ere in the country” , 5 & ,cm,fld,__5
u \-'\’im3_&_SpirilS Poll Rc=.s:1.1l1s

"ms RAVENSWOOD STYLE

For most wine lovers, Ravenswood is synonymous with big, rich,fiiil-bodied
and intense. Why is it that way?

Winemalccr Joel Peterson explains:

"When I was starting my own winery and tasting a lot ofwine in the 1960s and
"ms, the European wines I admired were made in a relatively primitive way,
\\’il'.i'lDL!.l: much technological interference. Even then this was unusual, but I
didn't see why we couldn't employ Old World E'I1BU'l(JdS ifwe were vigilant. If it
ain't broke, it seemed to me tlmttrying to 'ii:(‘ a time-honored tradition with
technology was more like food processing than winemalcing.

"As a result, at Rnvenswood we employ relatively archaic winemuldng
tcchniqua. Instead of sterilizing our juice with sulfur and adding a commercial
yeast culture, we use native vineyard yeasts that have a broader range
offiavors and aromas. We ferment in small, open-topped tanks and
allow the tempeniture of thejnicc to get very warm to extract all the color and
flavor possible. We leave the nine in contact wi th its skins for weeks, not days,
after which it's aged in small French oak barrels whose flavors are
conslstentwith our wines, particularly Zinfandel.

 
"Why is Ravenswood so closely identified with that grape? Again, because the
wines I like most come from old, ctry~l'urmccl, low-producfion vineyards planted
in ideal locations. In California, that means one \'tiI'iI£l‘ill: Zinfandel, which has
been grown here since the nineteenth century. By working with different
growers, We found that many of these meticulously farmed vineyards yield
\\'i1'1B5Wii‘h distinctive flavor profiles from specific spots." The result is
Ravenswood's prized Vineyard D5-;iig1_‘_Ig;§L_(: Series —- unique, hand-
crq/-‘ted wines that are very limited in production and availalnility.
.o.11- 1 - | 1 .w I - r n

hitp://www.1'avenswooci-wine.com/wines/index.asp 7/30/2008
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Not’. an vineynros are so singular, out 11 you mane many wines rmm an erceuem
area and blend them judiciously, you can create an "archetypal" varietal
wine for that region. Voila: Ra\'enswood's rnodei-ate-production Coontv
ficrics.

That still leaves one indispensable category: wine for everyday drinking.

Answering the call, our popular Vixittgers Blend is made by combining nines
vinified at Ravenswoorl with suitable examples that Joel searches out on the
statewide bulk market, selecting only those wortliy of the Ravenswood
imprimatur.

Thanks to this carefully conceived and executed system, the odds are good that
you'll find a reliable bottle of Ravenswood in any store or restaurant that you
might wall: into, anywhere in the country.

Vvine Er. Spirits Poll Results

Wine E: Spirits Magazine released the resu.ll‘s of its 16th Annual Restaurant Poll
this week. reporting on the most popular wines in America's top restaurants for
the fourth quarter of2o04. (Results are in the April issue.)

According to sornrncliers at 3oB leading restaurants, U.S. nine sales are on the
rise. Even in the midst of price hikes due to the decreased power ofthe dollar
abroad, three-quarters of the sornmelicrs polled noted that wine sales hat]
increased as a percentage of their total business, the highest percentage since
soon.

The weakened dollar points to a big shit’: in imported wine pricing as some
regions saw salm deciine while others capitalized on the shift with inespensixre
regional lzottlings. French wines dropped significantly by volume as the average
price for popular Burgundy rose 14 percent and Cliarnpagnc rose :19 percent.
White Italy also saw a marginal decline in the overall percentage share of winm
sold, many sornroeliers reported an increase in popularity for lower-priced
wines such as Barbers and Dolcetto, and lesser-known southern Italian

\'arietie.s. Spain accounts for only 3.7 percent of the most popular wines in the
report (compared to 4 percent for Australia, 13.4 percent for France, 15 percent
for Italy and 58.3 percent for the United States}, but "wins on buzz“ this year,
according to the report. generating the most excitement in follow-up interviews
with sommeliers.

The report noted that Pinot Noir sales are increasing while diners are
experimenting more, bypassing familiar Varietals for more esoteric selections.
Red wines accounted for 60.9 percent of the most popular wines in the pull, up
from 46 percent to years ago.

Wine & Spirits ranked the 1o most popular restaurant brands as follows:

1. Soneroa-Cutrervineyards
2. Cultehread Cellars

3. Kendall-Jackson Vineyards
4. Silver Oak Wine Cellars
5. Jordan Vineyard Er Winery
6. Santa Margherita
7. Robert Mondavi Winery Buy New!
B. Franciscan Oalwille Estates Buy Now!

9. Stag's Leap Wine Cellars
1o. Chateau Ste. Michelle

http://www.rave11swood—wine.corn/wiiieslinclexasp 7/30/20 0 8
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‘ CPU“-“F SEWES “ Through the years, Rai-en5viuod* ‘as land the gocid inrtune of
_ I I ' working with amazing vineyards. But among the 1'!'|fln}'i1i“B 21 few

. I - ,VfNTNEl1S BLEND that stand high alaove the rest for the one-uf-:1-kind eliaraeter they
‘Ne "H ‘ displny.Tl1e3"re so special, you wouidrft dare blend them. And just

7 7 — '7 - like the people that own and farm them, they have their mm
distinct persunaiities, minds and auras.
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What does it take to become a
Rtmenswand Vineyardflesignate?

- The vineyard must be in :1 precise location Bnmcm
that malces it ideally suited to the varietal
planted there.

- It must have its uwn 5[Jecificflm.1a1'
characteristics zinrlprofile, which make
it special.

- The vines must be older and very low
yielding.

- Perhaps most impnrtant the vineyard must
be farmed by meticulous and experienced
growers.

http://wwwmavenswood—wine.coin/winesfclesig11ates.asp
Franciscan Vineyards 00014 Confidential — Attorney's Eyes Only
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' VINTNERS BLEND 3- a A -L - - l M «
Julanon:InuIsanuuru:nnI.untsuI:i::1Inu; _ _ _ _ _ _

One ofthe most fascinating aspects of wine is the geographical influence of the place
‘ISOEQOMA COUNT!’ _ where it's grown. No matter what part of the world you xfiit, its wine country will be

, NAM VALLEY zmpmnfl “,3 divided into regions whose varying soils and climates confer different grape
‘ _ _ cliaracters, a phenomenon i>{]'1OWIl as tcrroir. California, in particular, is noted for

‘ AM*‘\D°R CDUVW z”"TM“DE'- ' k diverse winegrou-ing environments — a fact gloriously illustrated by the Ravenswood

,, LuD,_'_Zmr_,NDEL ' , County Series.

' ME”D°?m.° CDURW ' These wines begin life the same way that our higher-priced do.
ZINFANIEL _ —. We visit their sites throughout the year, making sure that growing practices meet our

 

 

high standards, guaranteeing that the grapes will express their whereabouts to the
greatest extent possible. After the fruit gets picked in the fall, it's vinified by Old

‘ . World methods, with native. yeasts in open ferrnenters punched down hy hand.

- Icon . - _‘

- Sonosm Couarrr M.axu_or “

.. SONOMA Couhqi, CAREER” ‘ '_' § Throughout a subsequent period of aging in French oak laarrals, the pine is
_ ‘ monitored and tasted regularly; If it doesn‘t meet a requisite level of intensity, it's

S-‘“*‘V‘5N0N 5* E "declassified" to our Yintnelh Blend program and combined with other wines that Fit
a similar calling. If, on the other hand, it exhibits forceful, coherent character over
several succlsfive vintages, it might become a vineyard designate on its mm merits.
Many Ravenswood wines. have followed this path over the past fifteen years.

- SorEt§s1A"Coun“I'\' lj'e'rl.Te Simut» ‘

0 SDNOMA Courrrr Cantos.-..»;a%. . _

0 SQN05[A. C0l.!.N“l‘t' C.-\.BERNlE'l‘=I<"§.-Lblfl!

 

Several excellent vineyards, however, fall into a middle category: they produce fine,
compelling wines, but they aren't well-rounded enough to stand alone as separate
bottliugs. After further trials to identify aspects that work well together, we blend
these worthy examples vdth others we've made from the same district. In the mix,
different wines from a distinct locality fuse to fill each other's blind spots, creating a
complex, harrnonious whole.

-:11] nnuuxflln I-uxni ll:-slit:xlxlllltllllil-Itltatllllt‘

. As a result of all these factors, we thin]: our County Series ofwioes may represent the
best value that Ravenswood has to offer. Often they're as delicious and ageworthy as
our more expensive wines; they're just not as rare. Because they come from several
vineyards instead of only one, they're available in some quantity — less than our
Vintners Blend, much ofwhich arises from outside sourcm, but more than our
strictly limited, tightly allocated single-vineyard designates. Moreover, since the
county wines display regional styles (as opposed to the idiosyncrasies of isolated
properties), they present a marvelous opportunity to explore California's varied
terrotr via classically crafted wines at reasonable prices.

The sports-world equivalent of the Ravenswood County Series might be said to be
the Oakland Athletics, who are known for developing topnotch players through their
own farm system. They might not be loaded with expensive names, but they're
scouted and managed so expertly that, thanks to team chemistry, they compete
head—to-head with the game's highest rollers. While eventually the most gifted
performers will probably move on to the Yankees (sigh), you can always be sure that
this year's lineup witl boast an array ofexciting prospccm, big—fi1ne talent, and sheer
fun.

Come to thinlc of it, our vineyard designatm might not appreciate comparison to the

http://'www.ravenswood-wine.con1/wiiies/countyesp 7/30/2008
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Yankees. Okay, so maybe that's nut the best analogy -— but you get the point.
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: vlww 2 V111tners blend
. Cooarrr Seams j ' '

. , V I I _>_ um». '§_ In the wine commerce of France, :1 crucial role has
_ ‘ ‘xx, 57 14535 ff‘, H-mp ' long been played by a Person called a ncgociant.

lg‘ ' _ ' '_ Part merchant, part W1l'1BFl:lEliiEl‘, and part tasting._..~—---"""'“1”“-'“'I ' _ . ‘ ' wizard, :1 negociant travels an appellation — literally

 
and figuratively — sampling wines made by various
vintners, selecting examples that suit his own house style. Choosing this one for
ripeness, that one for tannin, another for acidity to enliven fruit, an expert
oegociaot can create a heautifillly balanced wine from others that, shall we say,
lack absolute nobility. Legions ofgrowers and winemakers depend for surw'.\-111
on these master hlenders, whose names and labels include some of the most
famous and respected names in wine. They might not be able to turn H20 into
Grand Cra, but they typically talie cnological dross and weave it into liquid gold.
Hence the suffix sometimes used to describe the alchemical effect of their sldll:
negoc1'ant-eleuour.

Since 1983, ltavenswood's Joe: —- renowned not only as one of
California's best winemakers but also as one ofits most talented
tasters - has devoted part of each year to the role ofnegociant. Sitting through
hundreds of samples that reach him through brokers, friends, and
acquaintances [including soothstrycrs and secret agents), Joel searclu-_s out

, v , _ , sound, reasonably priced. wines to complement lots made at Ravenswood. Not
“ , 5 "‘.f[;";A:“,':,-I . - _ - cveryvincyard, after all, is worthy ofbeing a labeled Qglgnojg —~ but by the' ' ‘ ‘ ' l '- same taken, not every meal or day ofthc week is worthy ofuu expensive wine.

Looking again to the European model, Jeel wants something modest but
delicious to satisfy the palate during the week, in between luxury wines that are
unveiled on special occasions.  

‘ rig 1/;',rf.l;§£'-Jiidrd itdfebffcn
The goal ofRm'ens\vood.Vintners Blend, then, is accessibility — in terms of
both character and price. Up:fi-ont,fi—uit—forword, and immediately

_, ‘i 5 " ' ,. t ' ' enjoyable, these wines ¢=.\.'ude crttr-active youthfitlness, but also- -' J contain enough complexity to give evidence ofthe winemakers
_ ' croft. B estowed 1-nth less barrel or bottle age than highcr-end releases, they

_ - Z offer something for ten dollars that tastes like it's worth fifteen or more,- ‘- , satisfying sophisticated wine drinlzers without requiring them to give up their

d - d - Z first—horn. Today's market fairly hrims with decent, inezqnensivc wine, but withan W 3 re J} the Ravenswood Vintners Blend, consurn ers enjoy the advantage ofJoel's
palate, which combs the California haystacl: for products worthy of the

dble. : ' ‘ Rnvcnswood stamp.
Judging by Vintners Blend's popularity with the public and mm, Joel's goal is
being met with considerable success. Th ere's only one hitch in theprogt-am: A1;
this point, there have heen many credible reports that Vintners Blends are
poured not only on wcelcdays, but sometimes on weekends and special
occasions.

hitp://www.1'nves1swood—wir1e.co1n/wines/vblend.asp W30/2008
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Click here to Sig; 111; fur wine club

As a member of Club RE!.\'I1n,bE lt our §i!)Jl|.|_11£Ein. or De5;'gI1il.ti¢_|l1§.
ynu ere nntjust valued as n loyal customer end fan but ciso as :1 friend.
Oh, yenli, right you say, ufriend? But we at Rnvenswnnd believe that.
You're what counts —ynu help us grow and remind us daily why we do
what we (in. Yen help us stay focused and niwnys tuned to what our goal
is «- in make wine that nntjust Rnvenswnod is prnuci ufbut
win:-J; you're proud at‘ too. At Revcnswuud we :lnn'tjust lines a club
manager that watches out for you — but a whale winery full of fella. from
the tasting room staff to nur \\'i1'lemnker, ,_i;}g]_]’_§_Lc;£:n_n,

So ifnnnc of this interests you - dnn'tjnin our club but ifyeu're desiring
' to he in the "haad"et1'tnvenswond...then1eed an.

Clielchere to si 1.1 fl: wine club 

Click Iigrc tn sigm up for \g'j11g_g@3Zlnforneniu is Rl.l\'Bl'lS\\'[)O|'.l all over. Eueh rnnnth

you receive two hullifi from our wide selection sf
varieties and vineyard designates. Smell prnduetinns,
specialty wines and new releases are allocated to ciuh
memhcrs first. And then there are same limited
preductiuns and rare library wines that are enh-
uvailuble to club members. Your 2 hnl-tie rnnnthly

shipment is only $39.95. end the wines you receive
can be rxrordered at n 3u'.'a discount. Each shipment
also ineludrs our fun and :1 lively newsletter, which
includes iniormntiun about wines and vines from June],
wine specials, tasting room information and upcnming
events. What more ceuld you want? Great wines.
great prices ...gosh. it's like :1 celebration every
munthl

Designatiuns Is all nheut the I:lesignetcs...irnm Dickerson to
Fiultberry this club is for those who seek the wines uf
vineyard distinetinn. Each quarter you receive 3 win:=_-3', 2
bottles each uleng with detailed information an each ef the
vineyard dmignntes. Dmignetiuns ls $16n.nn t") :1 quarter
and the wines are available for re-order nt 3096 eff. If you
cnjey wines for the ages this is the club for yuu.

[') Wine Clubs prices dn not include sales tax at
shlpping charges.

fl

 
  

5/:5311 , MP7; 311:: Emi.-ier nnu:!cu.rr and me.-‘ac 209$ qffypwfim ruin: purebsrr!
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Date TH D

Vineyard Designate Release Party

August 23. 2008, 13:00 AM - 4:oo PM
Consumer Price $35.30. Club Price $25.00

The aoofi Vineyarcl Dmignates make their debut so join us for a fun afternoon of sips
and nibbles.You']l meet the growers ofthese roeltstar vineyards too. What a great
opportunity to taste their wine and get the Iowclown on your favorite Visteya1'd
Designate.

Place: Rnvenswood

18701 Gehrielie Rd
Snnoma, CA 95476
Contact: Roxanne @ 70']-933-2323

mggonne.pedmnzini[u2ra\'en5woad-\\“in g.c.nm
David.miles(rhmx=g_g<\\'ggd-;g'Ene.cc:m
lg‘'stintgastel1(a];;aven5wnod—:wine.g.;g;n_

Joe! Peterson W1'rr.emaker Dinner at Thee Bungalow
October 22, zoos
6:30 pm.
Tltee Bungalow
4996 We5l:PDintLomI1 Blvd.
San Diego, CA 92107
(619) 224-238.»;
$59.95 per person [excluding tax 8: tip)
Join Joel Peterson, Rnvenswootl Founder/Winemaker, for dinner atone of San Dlego‘s
top restaurants. Thee Bungalow, :1 Member of the Cohn Family of Award Winning
Restaurants, has a 40 year tradition of featuring contemporary cuisine with a country
French accent. Chef Paul Niles will craft a menu to highlight the Featured Single

Vineyard Designate wines as well us Select wines from the County Series. Full details
will be available soon at \\'ww.thI3elJ11ngul0w.I:om. Advance reservations required, space
is limited so reserve your seat today!

@

J % je vts1rQRcENTERrCnENDnre 
 - ‘ =
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M'ari.: your calendars and come and help celebrate Roucnswood 31th
Annioersmy!

Bedrock Vineyard Tour

A vineyard tour unlike uny other in the valley
Join Rnvenswoocl Wine Educator, Dave Miles, for n narrated wt:tlliit't the historical

Bedrock Vineyard — CI\\"nE!Ci by Ruvenswontl founder and winemaker, Joel Peterson. one
of the oldest esisting vineyards in Sononm, Bedrock is also home to some of the oldest
grape vines in Souomu Volley. Take in its beautiful surroundings, learn about its
historical significance and ciiscover ZiI1t'sndcl's place in history. Following the tour,
enjoy :1 Sonornu bounty of artisan cheeses, pntes, end breads paired with Ruvenswooti
wines produced from the Bedrocliviueyord. Group size limited to 1o people. Lnrger
groups uccontmotluied by special orrongenient.

Tour departure iozooum from winery | $125.00 per person
Dates still available Jone 12, July 3, Aug 14, Sept 4, Sept 18
By appointment only 7o7.933.233e

Btcnding Seminars with Peter C-‘rljfiith

Experience the joys and frustrations ofbeing at winemaker. We introduce zinfandel,
retrignone, and petite sirah, and discuss the flavor profile ofezich varietul explaining
why they ure blended together. Then each participant creates their own hlenrl, nnd
leaves with o 375ml bottle of their own to impress their friends. Allow for an hour and fl
hull’. Fridays 11c.m ~ limited to 10 people [ $50.00 person
Private blending by appointment owperson minimum
707.933-2349 I

Morning Tour& Tasting

Open your day with a morning tour of our estate vineyard. Stroll through the property
and learn about the unique viticulture! practices of Ra1'enswood. See our working
winery's non-wimpy, wine-melting process. I1'you're ]l§cl\_', the wine educator will sneak
you into the barrel room to thiefsome testes. ’I'he experience conclu dcs in the tosting
room where you'll get to sample current xint.-ages!
Dolly, weather permitting 10:30am l 515 per person
Resemition requested 707.933.2332

Afiernoon Vineyard, ‘Wine S: Cheese Tour

A delightful afternoon tour of our estate vineyard accompanied by local artisans]
cheeses paired with our finest R.B\’Et'tSWODEl wines. Lct1t‘Lt about the unique viticuiturui
practices of ituvenswood while strolling through our lthdnc, zinfandcl and mcrlot
Vineyards. Relax among the vines and savor Sonornu wine country in a very personai,
memorable way. Group size limited to 12 people.
Weekdays only 3:oo - 4:15pm | $25 per person
Afternoon Vineyard Tour reservation reqttested
7UT9332333i70%933£333
§]g\-'id,mi gsfr}r;1ven5\mntl—1.\'ine,g;g

Rauertswoodzifier Hours with “Uncle Bob” ‘W1'll.'ic1m.<r

.-tn after hours indulgence of guilty pleasures! Unwind in our relied ng tasting room with
Rnvcnswood wine, light snuclts and the high hilarity brought to you by your host ~ Bob
Williams. Each week will feature :1 different musical style: opem, jazz, Sinatra, even
Josh Grogarl. A perfect way to tmnsition from hotel check-in to evening plnnsl Starting
June :1, 2ooB.

Wednesday evenings 5:30 - 7:3op1n 1 52o per person
Unclellob requests reservations 7o7.g;-13.2332

2008

http://www.ravenswood-wine.com/about/news.asp 7/31/2008
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Ravenswood: Sonnma Valley Hurvtzsi ‘Wine Auction and Ruvenmnoad
Ivinemalcer-s Dinner

Join Winemakerdoel Peterson at Ravens“-and for insanely good cooking and some of
our best bottles. You haven’t dined in Sunoma nnl1'lyou'\'e dined with Jon],
Raven5wood‘s Zen-Master of Zin. You'll le.:wL: lmowing what all the fuss is all about. For
more info visit mp: 's( nomavl em-‘inc tnm hnrvert lnain a-  

September 21, 2008 - 12pm - 4pm
Rauenmuood: J1!an-lcetplace

Over 3c: local artisans will be showing and selling their wares. From painting to
sculpture. photogmphy is fused glass, lavender lo chocolatcz, fabric art to jewelry, and
oh. so much more! Open to the public, the Marketplace is all about what makes our
valley wontlerful and unique and it's all here in one spot foryon. Contact Cathleen
Francisco for more information 366.568.3946 or via email
r:athlecg.f11|nL'1'sco [rajrzlvenswuud-w'lnc.cog].

Contact us at £338) No WIMPY or (707) 933-2332

0 @
ex.-. 1

:B_l'pAlR l"lAiL
!~.\.' ii": N

   
5/Q” . UP’ fb.-.*Ii'B: m.-mlérzer and main: 2096 nfypurfinr gyincpumixaxal
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DIRECTIONS

If Ravenswoud sounds like your kind of place, please
rlmvnlaad a map and,-‘or directions to the wincI’)'\ Ifyou
need more input, tasting-room employees are on call

daily at 888-669-4679 (888-NO-WIMPY) or
707-93341332 from 10 a.m. to 4:30 pm. You needn't

TJnt11er to provfila them with ynur srmial security
number or rnnthcr‘5 maiden name; all are highly

trained in instant unwimpy voice recognition.
CLICK HERE TO VIEW MAI’

Cucx HERE TO VIEW oun CURRENT JOBPOSTINGS

WINE CLUBS

CATHLEEN FRANCISCO

Wine Club Manager
1-H 66-568-3946

caL|3leen.f1:anciscnfiIIrnvm;1§\\'ond-winennm 

http://wwwmavenswood-wine.com/comact/index.asp 7/31/2003
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hit the sweet spot of between $50 and $75. '

'\

 

had already been depleted‘. She quickly put together one ofChicago's
finest lists, currently i.n excess of 1,000 labels, angling it toward L20‘s
seafood style with extensive holdings in white Burgundies and Loire
Valley bottlings, as well as light— and rriediurn-bodied Pinot Noirs
and an impressive range of sakes.

“The majority of our guests request wine pairings from me,” she
says, “and they're very willing to try a wonderful Chablis from asmall
producer or an Austrian or German wine I really like.” Pabros
Grilhot is currently working on improving the selection of 60 half-
bottles and is proud of the fact that more than 200 wirges on the list/.

Some of the gems that she favors on her list include Briindlmayer
. Brut Rose Austria NV ($95 ), S.A. I-luet Vouvray Sec Le I-laut-Lieu

2006 ($77), August Kesseler Riesling Kabinett Rheingau Lorcher
Schlossberg 2004 ($47), A. Clape Cornas Renaissance 2004 ($120)
and Keller Spatburgunder Rheinhessen 7.004 ($68). “I've just
brought in Gonet-Medeville Brut Nonvintage [$95], exclusive to
L20,” Pabros Grilhot adds, "and I think it’s the best bottle of
grower-produced Champagne under $100 on our wine list."

132 wms SPECTATOR - NO\.'.15,200B

included a wonderful
take on shabu-shabu-—-not with slices of
beef in‘ a hot pot-but with medai fish in
"a chicken and komlou seaweed loouilion.

Medal fish siiah_u§'srlah'u

.pre—desserts, rnacaroons and petits fours, which inc

Gras’ cuisine is far from classic Frenl

stead very modern and resolutely glob
based on simplicity. LZO’s l2—course,

ing menubegan by announcing the fox:
in season: geoduclc, sliimaaji, flulce, mor
and so on.

The amuse-bouche was a single tiny

 
 

lowed by a sashimi platter of ttansluct
sliced fish. The lapariese fish amadai r

very thin scales to be crisped in the
giving a nice crunch on the palate. Sw
toe crab came with soft avocado, a l

lime and a drop or two of lemon oil.
hamachi sparkled with lemony yuzu a
of olive oil and soy, while shimacyi stri
erel was ‘cured in red raise and lime

served with thinly sliced d':1l_l{D1'!. and 5
\With these starter dishes I enjoyed:

but a claiquiri whose tart lime juice, sug:
accentuated the flavors of the raw seer

Then came the warm dishes. Ther-

tender octopus with coconut, sea beans
of olive oil; a lustrous lobster bisque wit

ling of chestnut puree and lobster—tail-
a pretty plate ofdeeply flavorhil motels
and asparagus dressed with I’armesa:_
and chopped parsley. Every taste and t
balanced, each enhancing the other, a-

ingly herbaceous Lucien Crochet Sari}
($65) enhanced the experience.

Main courses included a wonderlfi

shabu~shabu—not with slices ofheef
but with -medai fish in a chiclcen
seaweed bouillon; a citrus tang
flavor oflcing trumpet mushrooms coil}
dish. "Media is a deepwater fishwith
content," Gras po.ints out, "so it carisi
broth and actually tastes meaty." Skate;

 

with asparagus and a classic but light bordelaise sauce,
got a bath of Chablis, a snap of ginger and a tangy-sweef
green tomato. . 3

Desserts were all in the same vein of simple elegancejlf
as the praline souffle, were quite classic, while otliersfi
exotic, such as the "consommé" of Asian spices (inc :1

 
 

 
 

 
 
 
 

 
 

morn, black pepper, lemon balm and mint), brewe
served with a mango sorbet. In addition, L20 spoils '

ganache calce glazed with chocolate and sliced like breil
to be enjoyed with coffee. '

E W ‘Uisn1-1 E. l_‘ l‘-7O Ov-I% 53 EE‘. i:‘<1 rr0 E I"1

anytime soon. And, given the uniqueness, breadth an
cuisine, Chicagoans may never let him leave town. -

  
 

  
 

 
 
 

L2 O
2300 N. Lincoln Park W, Chicago Telephone (7273) 86870
www.L2Orestaun1nt.com Open Dinner, Monday to Samrday
menu $1 I0; £a.st1'ngmenu$165 ' l
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A CONSTELLATION BRANDS COMPANY

 k

2006 Pasu Robles Cabernet Sauvignon Wine Ent/Justktst

2004 Classic Wines Merlot Wine spectator‘
CLOS n'u BOlS+

Cr)mwissem'.s" Guide
2006 Classic Wines Sauvlgnon Blzmc

to Cattfomzta ll.’/fine .MaIc|1l,2D08

2005 Winem21l<er's Collection
Late Harvest Rieslin g ll’/me Spectator‘ january 31, 2003

Wine ..S‘pectato-r

Wine I:‘rtt.’msr'.tI.v!

Wine Entlausmst

Wine lfibectatorx"r"%!-:7-..2006 Gewijrztraminer

2005 Reserve Chardonnay W’t'm=' Spectator

2006 Cabernet Sauvignml

2005 Genesis Syrah janu-mg 31, 2008

2007 Pinot Grigio Wine Spectator

If) ’2008 The Hague Cellars, FED, Prosset. WA



none

Nenxzanenmn

none

NoBiLo@

Wine of the Week

Top Value

2006 Chardonnay

2007 Sauvignon Blanc

2007 Sauvignon Blanc

2007 Regional Collection Sauvignon Blanc

2007 Regional Collection Sauvignon Blanc

2006 Regional Collection Clizirdonnay

2005 Vineyard Designates: Teldeschi Zinfandel“aw

s 5&3’-"x-~«.M......

2005 Big River, Aiexander Valley Zinfandel....i.

2005 Dickerson Vineyard,
Napn Valley Zinfandel

llfme SjJé’CI'fl10’f'

Wme Evztbmrfrist

iwrwéjoectwto-r com

Wine Spectator

Wine 5 Spirals‘

Wine Entliusiast

Wine Entbusiart

C'(1rmoz'.s$ezri‘s’ Guide

Co7m0i5se'm‘S’ Guide
.m"‘<t<.?.:'

]2inLIa.ry 22, 2008

may 1,2003

_}flI']1l‘;il'}" 1, 2008

February 1, 2008

January ], 2008



ALICE WHITE

HUHJK nxwuuzs

2005 Winemaker Select Cahfomia Mariel B2220.-"age D_;1m(mz1’cs May 1, 2008

:0:1 One of the best

CLOS DU B 015. Chardonnays of the year 2006 Sonoma Reserve Chardonnay Maze 6 Spirals

_—.-n

2005 Sunoma Reserve Cabernet Sauvignon Wine 6 flhirrfév-=-.2.-.5-wuz:....‘,..,

2007' North Coast Sauvignon Blanc

COVEY RUN
2006 Quaii Series Chardonnay

2006 Gewfirztraminer

Best Value 2006 Cabernet Sauvignon

2007 Pinot Grigio Wine Specrator
-::wr.-'w $3? re

2004 Reserve Merlot lW3ze.5]Jectat01' August 1, 2008

Top Vaiue Wine Ajoecmtor*zzz:.1t<:.;‘=.'>iw

if) 2008 V:ne0ne



‘£5
CLOS DU Bols.

@ RAVENSWOOD

(9 2003 Vme0ne

A CONSTELLAIEON BRANDS COMPANY

2006 C105 du Bois Sonoma Reserve
Sonoma Goa.-s1Pir:o£Noir

2006 C105 du Bois Sonoma Reserve
Sonomn Coast Pinot Noir

2006 Ravenswood Single Vineyard Designate
Dickerson Zinfandel

M,M

2006 Revenswood Single Vineyard Designate
Teldeschi Zinfandel

~%‘4"'§'*

Wme Spec!rrtor'

W929 Entbmmvt

Wine Enthusiast

Wirrcte E22!/Jus1'(r.5‘z‘

Wiirze G é}'2z‘-rits

Wmeéjeeclcztorz com

December }, 2008

November I , 2008

r‘$overnher 1, 2008

December 1, 2008

December I, 2008

December 1, 2008

December 1, 2008

November 3, 2008 V



WUWE

NEW zeeeeren

euee

NoBn_o%

@ RAVENSWOOD

SOLAI RE
t,.ROBERT MONDAVI‘

fll Coiiection Sauvignon Blane

2006 Regional Collection Chardonnay

2006 Single Vineyard Designates
Big River Alexander Valley Zinfandel

2006 Single Vineyard Designates
Teldeschi Dry Creek Valley Zinfandel

2006 Single Vineyard Design ates
Bzlrricia Sonoma Valley Zinfandel

2006 Single Vineyard Eesignaies
Belloni Russian River Valley Zinfandel

2006 County Series Sonoma County
Cabernet Sauvignon

Wriie Eiztbusikisf

1r?.!ei'1mi.'i'o7ia! Wzize Cellar iiawjuiie 2008

1m‘ei'nati'mzal ii’/fire Cellar‘ May/June 2008

/merrialttbflai Mme Cellar ivl:iy.’jiIne zoos

Imermmoimti iifmc Cellar May/]i1ne2iJ08

Inferna-liomil Wm Cellar‘

mfei'm.ztz'rma! Wiile Cellar 1\'l’zt}‘n'}u}]E 2008

l12lei'r-zatiormi iifirze Cellar May/]une 2003



2006 Alice White

Chardonnay

The Tennessean Ami 10,2008

Surfing the Wine Shelves
Well-made tor this price range. look lor aromas and then
tlovors at green apples, tropical fruit, citrus and pears.
—Frank Sutherland

2005 Black Box

Today [Broadcast rvg April 17, 2008

Battle at the Wines: Boxed vs. Bottled
—Leslie Sbrocco

2006 Black Box

Cabernet Sauvignon

Today {Galina} April 17, 2005

Battle at the Wines: Boxed vs. Bottled

Central Coast, Colilornia $25 [3 liters]
Known as the ultra-premium producer ot boxed wine, Black
Box makes Chardonnay, Merlot, Shiraz, and this quite complex
Cabernet Sauvignon all hailing horn well-known wine regions.
Sleek enough to bring to a party or show alt to lriends, it's a
box with style. eleslie Sbrocco

2006 Black Box

Cabernet Sauvlgnon

epicurious April r, 2003

Top 5 Box Wines

Most box wines are made in such large quantities that they
sport extremely vague regions such as "Colilornio" or "Australia"
or "Planet Earth." This Paso Robles has appellation prestige and
tastes great. The initial aromatic punch ot toasty oak and vanilla
subsides to reveal sweet, black cherry truit and hints at licorice.
There is black currarrt and kitsch on the palate too, with nicely
balanced, tine tannins. eletiery lindenmuth

© Blackstone Winery, Wooclbridge, CA

 
2006 Black Box

Central Coast Shiraz

San Jose Mercury News April 0, 2003

Our List of Decent Red Wines for 5 T5 or Less

A great bargain is the bog-in—box 200:5 Black Box Shiraz, which
costs $20 lor three liters, the equivalent at $5 a bottle. The wine
is plump and smooth, with ripe blackberry and hints at pepper
and tobacco. —laurie Daniel

Black Box

The Wine Curmudgeon Ami t4, 2008

After the Bottle: Trends in Wine Packaging, Part ll
Known as the ultraprerniurn producer ol boxed wine, Black
Box makes Chardonnay, Merlot, Shiraz, and this quite complex
Cabernet Souvignon all hailing lrorn well—known wine regions.
Sleek enough to bring to a party or show all to friends, it's a
box with style.

2085 Blackstone Merlot

Food & Wine May 1,2003

Moroccan Lamb and Vegetable Couscous

look tor robust Colilornia bottlings like the plummy
2005 Blackstone.

2906 Blackstone Merlot

USA Today April 23, 2008

Cheers

The Blackstone makes the cut primarily because it delivers such
great value. There's not much complexity or lushness here but
the tlavors retlect true Merlot character and aren't overly sweet,
as many low-end Merlot tend to be. —lerry Shriver

 



 

2006 Blackstone Merlot

San Jose Mercury News {onlinei April :2, 2008

Our List of Decent Red Wines for $15 or Less

Recommended: 2006 Blackstone Merlot, with its dark, iuicy
black cherry and plum flavors. wtaurie Daniel

Blackstone Merlot

Wine 6: Spirits April 1,2008

19th Annual Restaurant Poll

Ranked #14 among Most Popular Merlois.

2005 Blackstone Zinfandel

The Washington Post April to,200t3

Some Makers Can't Be Labeled

Blackstone is iullbodied with cooked—plui'n iruitness and notes ot
white pepper. It's a good choice with barbecued ribs or lamb.
—/Xnclrew Dornenburg 8: Karen Page

2005 Blackstone Zinfandel

Food & Wine April 1,2008

Best American Wines $15 8. Under

Peppery and gamey, with classic Zinionclel berry notes, this lull-
bodied red provides an appealing example at Caliiorniols most
iClFt'IOU$ native grape. A bit oi Syrah and Petite Sirah in the linal
blend help add spiciness.

Clos do Bats Chardonnay

Wine & Spirits April i, 2003

Chardonnay: Most Popular Chardannays
The Clos du Bois Russian River Valley Reserve and North Coast
Chardonnays collectively ranked l7th at average price points at
$38 and $33, respectively, in a list ol 30 brands on the "Most
Popular Chardonnoys" list, a list derived by asking restaurateurs
to list their top-selling wines in order oi popularity.

 
 

 

 
Clos du Bois Pinot Nair

The Washington Examiner April 10,2008
[District Edition}

Wines That Will Receive... A Warm Reception

Spring has arrived in Washington, bringing with it a bounty oi
charity events, bar and bat mitzvohs, and weddings. A selection
ol wines that can be enioyed at a large event successiully are
reviewed. One at the wines suggested is the 2005 Clos du Bois
Pinot Noir. —Cindy Greenberg

2006 Clots du Bois Rose

Every Day with Rachael Ray April i, 2003

Wine Pairing Match Game

The April l edition oi Every Day with Rachaei Pay recommends
the Clos clu Bots 2006 Rose as a pairing with mini egg and
horn casseroles in the "Every Day Meal Planner" portion at the
"Wine Pairing" section. According to the editors, allot the wines
recommended, including the Rose, "deliver exceptional value so
you get the best drink ior your doilar."

2004 Class do Basis Shiraz

Food & Wine April r, 2008

67 Best American Wines $15 and Under

2004 Clos du Bois North Coast Syrah {$14}
Toasty oak notes carry through this red, a good all—purpose
choice horn a producer ihat’s had a ‘rump in quality since the
arrival ct lew years ago at winemaker, Eric Olsen, lorrrierly oi
Chateau Ste. Michelle. —l\/tegon Krigbaum

Covey Run

The Seattle Times March :9, 2005

Doing it the French Way —- Near Downtown
Walla-Walla

ii\/larielfve Gilla] was iirst at Argyle in Oregon, then at
Covey Run, Hague Cellars, and Gordon Brothers, while she
methodically worked her way up the ladder, building the
expertise and street cred that enabled her to lind the iinanciol
backing to open Forgeron in 2001. ~Paul Gregutt

Covey Ran
Market Watch April 1,2008

Hot Brands

imported Wine—2007 "Hot Brands" —Daniel lviarsteller and
Paula Pou

 

 

 



 

  

2006 Covey Run Quail Series
Dry Riesling
San Jose Mercury News April 2, 2008

Danie-i: Wine for These Times: $75 a Bottle or Less

Another Washington wine, the 2006 Covey Run Dry Riesling
l$9l, is actually all-dry, with lime and tangerine iiavars.
elaurie Daniel

2305 Hague Genesis Syrah
Cifizeni March T4, 2008

aww

Syrah’s Origins Unromantic Yet Rewarding

Hague Genesis 2005 Columbia Valley Syrah comes on strong
with dried iruit and smoke smells and tastes like ripe blackberry

and blueberry with a bit at vanilla on the Finish. It was available
in Pennsylvania, but the bureaucrats took it away. $lO.
—DavEd Faichek

  

28036 Hague Chardonnay
San Francisco Chronicle March 2:, 2008

find
The Chronicle's Wine Selections: Pacific Northwest

Chardonnay

Rating: TWO AND A HALF STARS
2000 Hague Cellars Columbia Valley Chardonnay l0]
Battied under screw cap, this is a nicely balanced wine with
moderate truit%itrus, ripe pear and apple—-touches ol kettle corn
and textural oak nuances. This is C! good everyday wine with a
round rnouthleel. Most ol the wine is lermenied in stainless steel

but 7 percent is barrel lermentecl, with 32 percent undergoing
rnalolacttc lermentation. —lynne Char Bennett

2005 Hague Chenin Blanc

Martha Stewart Living May 1, 2008

Entertaining Wine: Topping it OH

Screw Cap. This Chenin Blanc by The Hague Cellars l2005,
$9}, in Washington state, is bright and lruity. lls light melon and
citrus intlections and crisp linish would make it a good partner
lor scallop seviche or white clam chowder. etvtatt Lee and
Ted lee

  
2004 Hague Merlot
The Detroit News lOnline] tvtarch29,2OOB

Today's Recommended Wine

I have recently reviewed the Reserve Chord and Cab lrarn
Hague, and I can tell you they were righton, but the Merlot is
perlection. Washington is the gaito state lor American Meriot.
This wine has depth and complexity, and is certainly worthy
al aging. The tannins singi They coat the palate, and they are
dusty but supple at the same time. Combine that with good
acidity and lruit that is iike distilled blacl<berI'ies, cherries and
blueberries with darlc chocolate and espresso thrown in, and

you have one heck 0! a wine. The wood is part oi the recipe,
Iaa, with a generous portion assigned to new French and
American barrels. it has so much "stui‘ling" that even when I re—

tasted it days later, it had not changed its overall protile. This is a
great wine. —Sandra Siliven

2094 Hague Reserve
Cabernet Sarrvignan

The Detroit News [Onlinel March 22, 2008

Today's Recommended Wine

You gotta love the Cabernet Sauvignans lrom Washington
state. They have baiance, acidity, tannins and don't whornp you
over the head with part-Eike alcohol. This one is a manly l4.8
percent, but doesn't hammer your palate. The nose is a lovely
layering oi black cherry, blacl<ber'ry, cedar, callee and roasted
peppers. The palate is black cherry and cinnamon and cocoa.
The linish is pure darlr. chocolate. its an exciting wine to pair
with a rich, thick grilled steak or hearty stew or spicy red pasta
sauce. it was aged 28 months in barrel. —Sandra Siltven

 



 
 
 

Monkey Bay

Beverage Dynamics use i, 2008 

    Rising Star
Growth Brands — The Fastest Growing Wines 8. Spirits
in the U.S. [Rising Star)

Ranked #9 -Wine Rising Stars {brands that are less than live
years old and have exhibited notable growth over the past
lew yea rs}.

   
  

 

  2606 Monkey Bay

Chardonnay

San Jose Mercury News April 2, 2008  
  Daniel: Wine for These Times: $15 a Bottle or Less

took to New Zealand too: The lVlanl<ey Bay 2006
Chardonnay l$ll ) is tresh and crisp, with bright pear trait and
just a touch at toasty aal<. —'Laurie Daniel

   
 

 
 

2006 Monkey Bay

Chardonnay

Cheers March 1, 2008

 
 

   
     with tlavors at melon, ripe grapetrui! and peach. The balanced

crisp Chardonnay leatures a bright acidity according to the
winemaker. Grapes lrorn two East Coast regions at the North
island—known as the Chardonnay capital ol New Zealand—are
used in the wine.  

  
   2007 Moekey Bay

Souvignan Blane:
Beverages 6: More March 17, 2008

8‘? points
My Top T0 Wines from March 2008
Light straw, green color; pure aromas at green olives and ripe
citrus rind, impressive depth ot tr-uit; Mediurnbodied, racy an
the palate with excellent richness, tinely structured; dry, very
good acidity, wellbalanced; well-tocused mineral llavors, tine

 

     
          
   

 4Wiltred Wong

  
 

concentration at lruit, medium to lingering tinish; zippy aitertaste.

 
 
 

2606 Nobilo

Regional Collection
Sauvignarz Blame
The Miami Herald April to, 2008

Festival Tasting Varied, Delicious

Recommended WhiIes.—200é Nobilo Sauvignon Blanc,
Marlborough, New Zealand‘. goaseberry llavors; crisp and
pawerlul. -—F:ed Tasker

2005 Ravenswood
Cabernet Sauvignan

Food 6: Wine April t, 2008

Best American Wines $i5 and Under

Although Cabernet can olten be iarmidably tannic,
Ravenswoods most aitordable bottling is juicy and round, its
sweet, generous black lruit bound together by just the right
amount at tannins. 

2005 Ravenswood
Sonoma County Chardoenoy

The Miami Herald April to, 2008

Festival Tasting Varied, Delicious

Big, oaky, lush pineapple llavors. rired Tasker

2005; Rovenswood
Vintners Biend Shiraz

The Seattle Times April'2, 2008

Pick oi the Week

Special Sips from Inside the Tasting Room
it delivers the sort at snappy, sappy lruit llavars that taste
lilie a big bite at boysenberry pie. What could be better tor
welcoming the lirst warm days at spring? ~Paul Gregutt

2005 Ravenswaod

Nope Valley Zinfandel
Men ’s Health May 1, 2008

Grape Expectations
2005 Ravenswood Napo Valley Zinlandel; Taste: Black pepper
and berries.



 2005 Ravenswaad Salaire by Robert Mondavi
Teldeschi Zintandel 2006 Chardonnay 8:
Decanter Aprili,2008 2005 Cabernet Sauvignan

 
 
 

   
  

 

Linda’: A-List Zins Newsday April 1,2008
Ripe raspberry and plum lruits; crisp acidity; sturdy tannins;

S ' B '

cherrywanilla cola note an the finish. Rich and elegant. Prmg argamsSolaire by Robert Mandavi reads like a bestseller title, The
respected author's name here attaches to a lull-bodied 2005
Poso Robles Cabernet Sauvignon and a citrusy 200:‘: Santa

Rave fifiwfifld Z i fiffl {'3 del Lucia Highlands Chardonnay. The red is about $l7; the whiteabout $15. ~Peter Gianotti

   
  
   

  
  

Wine 6: Spirits April r 2008

19th Annual Restaurant Poll

Ranked #3 among Most Popular Zinlandels.

Rex Goliath Pinat Grigia

The Sacramento Bee Ami 23, 2000

Dunne on Wine: Pinot Grigia Ct Breath of Spring

in Any Weather

Other producers that consistently turn out reliable Pinot Grigias
that alien can be lound in local restaurants and stores are”.
HRM Rex Goliath lather brands listed as well]. —J’\/like Dunne 

 
  
  

 
 

Robert Mandavi

Private Selection

Wine 6: Spirits April i, 2000

19th Annual Restaurant Poll

Ranked #21 among lowest—PI'rced Wines on Restaurant
Wine lists

 

  
  
 Salaire by Robert Mrandavi

Market Watch April 1, 2008

New Product Watch

in February, Constellation Wines US. rolled out Solaire by
Robert Monclcrvr nationwide. Winemaker Rick Boyer cralted
a Chardonnay and Cabernet Sauvignon with lruit sourced
lram California's Central Coast, The Santa Lucia Highlands
Chardorrnay spent l3 months in French oak barrels and has
citrus, pear and stone lruit aromas with a smoky nuance. The
P050 Robles Cabernet Souvignarr is a lull-bodied wine with
aromas at blackberry, cassis and dark, sweet lruits and {lovers
at blackberries and plums with ripe tannins and sweet oak
Characters.

  
  
  
  
  

 



 
 

 

Black Box

Newsweek June 2, 2008

Boxed Vino Goes Primo

But tor those who've outgrown cheap hangovers but not cheap
prices, a new breed at "premium" boxed wines has arrived...
Brands such as Black Box, Bota Box and the Wine Cube

by—get ready—'t'arget use Cotilornia grapes, and are stored
with bags that coltapse to keep out oxygen so the wines last
longer—san'te up to six weeks. —Jessica Bennett

EQO6 Biackstone

Caliiornia Merlot

San Jose Mercury News [MercuryNews.r:on'tl
May 2t, 2008

Daniel: Our picks for wines to pair with grilled food‘
MISCELLANEOUS: Merlot drinkers can lind suitabte bottles lor

that holiday cookout. The 2005 Ghost Pines Merlot [$23], for
example, is dark, iuicy and spicy, with black cherry and plum
tlavors The 2006 Blackstone Calitornia Merlot {$ l2} alters a

sirnitar proliie tor a bargain price. —l.aur£e Daniel

2065 Blackstone

Catiiornic: Merlot

Beverage Dynamics May I, 2008

86» points

fifiikfi
Retailer Wine Seiections

Ripe cherry and light oak on the nose,‘ rich lruit aromas, satt and
round, supple oak tlavors and tirrn tannins; a great value that will
pair nicely with braised and grilled rneats,

© t3laLkstane \’\4'ii\eiy, Waaabzidge. CA

  
2007 Clos du Eats

Sonatina County Rose

San Francisco Chronicle May 23, 2008

Mm
Rethink Pink

On the tlip side, Beam Wine Estates’ large-volume Clos du
Bois entered the Rose market last year with 4,600 cases at

its inaugural 2006 vintage, which had limited distribution.
Winemaker Erik Olsen had wanted to make a dry French-style
Rosé tor some time but become more motivated alter a trip to
Southern France, where he thought it remarkabie how much
Rose was consumed-"t‘v‘lore Rose, it seemed, than anything
else," he says.

The Clos du Bois Rosé program combines saignée with
whole-cluster press. Olsen picks some Rosédesignated Syrah
vineyards at 22.5 Brix, a measure at the grapes ripeness, about
three to tour weeks earlier than Syroh destined tor red wine.
Earlier harvest means lower sugar ltherelore lower alcohol]

and more acidity, which is maintained with cooler harvest
temperotures—one reason the grapes are picked at night or
early in the morning.

"Syrah," Olsen says, "is a natural base grape to use tar Rose
because it is readily available and ailoralable." For the 2007
vintage, Clos du Bats upped its production oi Sonorno County
Rose to 20,000 cases.

The perlurned nose otters Eloral notes with lresh lime,
watermelon, pureed raspberry and hints at sugar but has a lean,
clean palate. lntriguing bit at rninerally grip on the linish. 70
percent Syrah, 30 Merlot. —Lynne Char Bennett

A CONSTELLATION BRANDS COMPANY



 
   

2006 Covey Run Quail Series
Dry Riesling
Food 6: Wine June 1, 2008

Red Curry Chicken Kebabs — Pairing

Oii-dry Riesling is a classic pairing ior Thai curries [or curried
kebabs like these}; the light sweetness cools the curry's tire, and
the vibrant iruit can compete with the spiciness. Washington
state produces some oi the country's best Rieslings; try the
oppleinilected 200:5 Waterbrook or the 2006 Covey Run Dry
Rte:-ting, which has a pretty honeysuckle aroma.

2005 Covey Run
Quail Series Syrah

Seattle Times May id, 2003

Mix-and-Match Party Wines

Leon and peppery, with plenty of color and tannin, this would
make a tine accompaniment to simple grilled meats. lI's got

iairly simple ilavors oi red Currants, lightly earthy tannins and
proportionate acids. —Paul Gregutt

2007 Hague Pinot Grigio

Wall Street journal May 30,2008

Very Good 8: Best Value
American Pinof Who?

Hague has been one ol our iavarite value wineries ior years
and its Pinot Grigio is a real winner—crisp, clean, iovely and a
terriiic buy at $o.Q‘?...Very Good/Best Vaiue. Clean, bright,
iresh and utterly winning. Fun and alive, with alt sorts oi tastes oi
justpickecl iruit. Another reasonably priced winner lrom Hague.
—Dorothy Gaiter :3 John Brecher

2007 Hague Pinot Grigio

Seattle Times May 14, 2008

Mix—and'-Match Party Wines

This aiiordable, straightiorword white wine is iresh and crisp,
with ilavars oi citrus rind, pears and green apples. It has 0
bit more concentration than its budgetpriced Washington
competitors.

  

  
2005 Hague Chenin Blanc
Martha Stewart living May t, 2005

Entertaining Wine: Topping it Off

Screw Cap. This Chenin Blanc by The Hague Cellars l2005,
$9}, in Washington state, is bright and lruity. lts light melon and
citrus inllections and crisp iinish would make it a good partner
ior scallop seviche lsee the Recipes section] or white clam
chowder. ~l\/tatt lee and Ted Lee

Hague Genesis Merlot
Women ’s Health May t, 2008

Best in Glass

A na—brainer guide to the periecl pour: You're sipping solo
and watching...The Ghost Whisperer.,.Soit notes oi cherries,
raspberries, and vanilla in this smooth Paciiic Northwest red
make it the periect accompaniment to jenniiei love t-lewitt's
dilzy do--gooding ior the undead.

Grape Debate: We squeezed wine experts until they answered
our most pressing questions: Corks or screwcaps? Screwcaps.
Troditionolists may scoil, but wine stays purer under a screwcap
than under any other closure. "in New Zealand alone,
screwcap use has risen irom zero to an estimated 90 percent
in itve years," says Co Dénn, director at winemaking ior Hague
Cellars in Prosser, Washington, Why it matters: Cork bark is
riddled with natural imperieclions, so it can leak or import ilavars
to a wine. tr-oilure rates are 2 to 12 percent. —Jeiiery Linclenmuth,
Bryan Milier, Ashley Primis

2007 Nobiio Pinot Gris

San Diego Union-Tribune May7, 2003

Chardonnays come close, but backlash continues

The vote ior best white at the San Diego competition, wheie I
serve as director, went to Nobilo's 2007 East Coast Pinot Gris

ltom New Zeatancl, o clelightiully reireshing, well-rnade wine
that's a real value at $t3. —Robert Whitley

2097 Nobiio

Saevignon Blane
Decanter June l, 2003

~smwz~s

Highly Recommended...

Grassy, goaseberry and hints oi tropical lruit; intense and iuit
ilovared palate. Weil made with nice complexity,



 
  

 

2004 Ravenswood

Sonoma County Merlot

Beverage Dynamics May t, 2003

88 points

Retailer Wine Selections

A bright, clean example oi Sonoma County lruit, the wine is a
very dark, bright ruby in the glass; the nose shows enormous
black cherry lruii, with a touch oi anise on the nose, and hints
ol vanilla; on the palate, a solid core ol black cherry and plum,
and blackberry notes‘ balanced by a slight chocolate edge; the
iinish is mediurnlong and balanced.

2005 Robert Mandavi
Private Selection Vinetira

The News-journal April 30, 2008

Help him a-drink his wine
The Robert lvlondavt Private Selection Vinetta 2005 la bargain
at $tt} is the First loray into the Bordeaux blend territory. The
name has a nice ring, no? Deep ruby in color, its aromas
include black and beil peppers with a hint al black cherries, On
the palate is more dork berry llavor in a mediurnbadted, velvety
wine with good structure and a tine linish, Appropriately, it pairs
well with loads, French or otherwise. For that matter it would
even work well with certain ol the lishes in the deep blue sea,

providing yet more toy to you and me and those bullhags.

2005 Salaire by
Robert Nlondavi Paso Robles
Cabernet Sauvignon

Times Union May 15, 2003

Sipping

$io.9‘P. A TERRiFlC VALUE in a ltlgltet caliber and complex
cab, this one lrorn Poso Robles instead ol Napa. truit iorward,
with a lingering spicy linish and disciplined but solid tannins, A
RED MEAT delight, or will please well by itsell.

 
2006 Solaire by
Robert Mondavi Santa Lucia

Highlands Chardonnay
Tampa Bay Tribune and
Tampa Bay Oniine May 20, 2008

Wine By Design: label's Look Colors Grape-’s Flavor
Winemaker Rick Boyer cralts Solaire with grapes cultivated tram
the Santa Lucia highlands, and the result is a crisp wine with
hints oi pineapple and mango‘ We enioyed it with spicy shrimp
pasta. —Kurt i.oit

2004 Toasted Head
Caliiarnia Merlot

Beverage Dynamics May 1,2008

8? points

Retailer Wine Selections

Nice round berry and piurn ilavors surrounded by subtle acidity
and light tannins make this a perlect sipper,

Waodbridge by
Robert Mondavé Lcz.-di

Wine Country This Week May 9, 2008

Wooclbriclge Winery»-Bridging the Past and Future
Feature article.

 



Black Box

Vineyard 6: Winery Management
May l, 2008

What Do Airlines Want?

Bag—in-box wines such as Tavernellb, Washington Hilis, Fish Eye
and Black Box are creating, or at least riding, surprising trends:

bog—in—bo>< is the lostesi growing category in US. wine sales.
—Doug Frost

2007 Clos du Bois

Pinoi Grigio

NEWS (los Angeles] June 23, 2003

locate Free Wl-Fi Locales

A glass oi chilled white wine may quench your thirst during
hot weather. All bottles are $l5 or less: Talus Collection

2000, Yellow Toil 2007, Monievina 2006, Robert Mondavi
Private Selection ‘Z006, Clos du Bois 2007, Willamette Valley

Vineyards 2006. —-julild Scott

2005 Clos du Bois.

Chardonnay

Times-Tribune lscranion, PA) June is, 2003

Winestein: Chardonnay Top Wine in U.S.

Despife Snob:

David looks at the chardonnay grape variety and its wines.

Today, he reviews the love hate relationship Americans have
with Chardonnay.

,,.Another good wine to sip and not think about is Clos Du Bois
2005 North Coast Chardonnay. Alter spending time with it,

you may lind subtle opple, sage, lime and pineapple character.
—Do\/id Falchek

SD 2008 Clos du Bars, Geysurville, Colilarnic

 
2004 Clos du Bois Marlstone

San Francisco Chronicle {Outline} lune t3, 2008

ever)
The Chronicle Wine Selections

France's traditional Bordeaux region red grapes«

Cabernet Sauvignon, Merlot, Cabernet Franc, Malbec and
Fetit Verdot—-have made it big in other parts at the world,
including Coliiornia
Clos du Bois Marlstone Alexander Valley {$50}. First made in

N78, this wine is craited by winemaker Erik Olsen and aged
in 97 percent new French oak borriques. Luscious black plum,
lresh red cherry, spice and a subtle gravelly note on the nose;
piquant blackberry, subtle toast and a warm sappiness on the
palate with tea notes. Ends with line gentle grip and long, bright
linish, Very loodlriendly. [:59 percent Cabernet Souvignon,
22 Merlot, '2 Cabernet Franc, 4 Malbec, 3 Petit Verclotl

eiynne Char Bennett

2006 Hague

Cabernet Souvignon

San Francisco Chronicle June 22 2008

fie’
The Chronicle Wine Selections: Washington State

Cabernet Sauvignon 8. Red Bordeaux Blends

Most grapes lor this wine——which includes 0 percent Syrah,
4 percent Merlot and l percent lemberger [originally lrom
Central Europe]—ore lrorn the Horse Heaven Hills appellation.
The nose is earthy with hints al barnyard surrounding
cornpressed blackberry, cherry and toast. Streamlined and
nicely lruiteci without being over the top; weighs in with a
moderate l3.B percent alcohol and palate-pleasing berry tang.
—Eynne Char Bennett

 
A CONSTELLATION BRANDS COMPANY



2005 Hague Genesis
Cabernet Souvtgnon

San Francisco Chronicle June 27, 2003

fie
The Chronicle Wine Selections: Washington State
Cabernet Souvignon 8. Red Bordeaux Blends
The Hague lamily——who planted their tits! grapes in 1974-
nomed its Genesis line to honor that lirst vineyard. A blend that
includes ('3 percent Merlot, 2 percent Syrah, 2 percent Cabernet
Franc and l percent Malbec lor an earthier style, it alters a lot
ol horse barn overlying the sweet lruit aromas. More raspberry
and cutront on the juicy palate; great acidity and slightly chewy
tannins on linish. —l.yrrne Char Bennett

2004 Hague Reserve
Cabernet Sauvignon

San Francisco Chronicle June 27, 2000

The Chronicle Wine Selections: Washington State
Cabernet Sauvignon 8. Red Bordeaux Blends
Bright, aromatic blackberry, smoky red raspberry and plum with
sweet bourbon amid mineral notes. tangerine peel and slightly
bitter dark chocolate shavings underscore the chewy tannins.
Almost all Cabernet with 2 percent Merlot, aged 28 months in
French oak, 73 percent at which was new.

rlynne Char Bennett

Monkey Ea}!

tmpact Magazine June 1. zoos

lmported Wine Still Rising in U.S., Despite Supply,
Currency issues

Also with Nobtlo and Kim Crawlord, Constellation has another
at New Zealand's top wines in the US in Monkey Bay, which
has risen to more than l50,000 cases in only its third year on
the market. ~Daniel Marsteller

 

 
2007 Nobila

Regional Collection
Sauvignon Blane
San Diego Union-Tribune lune r7. t00s

Grill Friends: The right wine puts the finishing touch
on a barbecue

Other options include a couple ol true Kiwi Sauvignon Bloncs
lrom New Zealand's Marlborough region— .2007 Nobilo
Regional Collection Sauvignon Blanc l$l2l. wRobert Whitley

203$ Ravenswoad
County Series Merlot
Beverage Dynamics May r, 2003

88 points

fififii
Retailer Wine Selections

A bright, clean example at Sonomo County huit, the wine is a
very dark, bright ruby in the glass; the nose shows enormous
black cherry lruit, with a touch ol anise on the nose, and hints
ol vanilla; on the palate, a solid core ol black cherry and plum,
and blackberry notes, balanced by a slight chocolate edge; the
linish is medium-long and balanced.

2006 Solaire by
Robert Mondavi Chardonnay

K£'n’S Wine Guide lOnlir-re} June 1,2008

8?-89 points ° Very Good
2006 Soloire by Robert Mondavi Chardonnay
"Solcrire"

Wine Review: Some wines are very easy to tell where they
come lrom. This one is clearly a Calilarnia Chard. This yellow
wine opens with a banana and golden delicious apple
like bouquet. On the palate, this wine is rich, creamy, well
balanced, salt, while yet lull llavared. The llavar prolile is very
concentrated tropical lruit like llavors with creamy butter and
oak influences that are common in many CA Chardonnays. This
traditional Chord would pair quite nicely with smoked Gouda
cheese and crackers. Also, like most Chardonnays, it is quite
temperature sensitive. Serve this wine cool, not cold. It will bring
out the wines best traits.

Winemaker Notes: Solaire by Robert Mondavi displays aromas
and llavors at citrus, pear, mango, and lreshly cut pineapple,
supported by spicy and smoky nuances lrom lOO% French oak.
Aged lor l3 months in a combination at new and one-year-old
oak, this wine may be enioyed upon release. ~Ken

 



 

 

  

2006 Solaire by
Robert Mondayi Chardonnay

NBC Today Show {TV/Online} June 27, 2000

http://www.rnsnbc.rnsn.com/id/2t l 34540/
vp/254-l lt572#25£ll l723

2006 Solaire by
Robert Mondavi Chardonnay

The Tasting Panel Magazine June 1,2008

88 points
Robert Mondavi 2006 Soloire Chardonnay, Santa Lucia

Highlands [30 I5]. Ripe with lush texture and nice tangy acidity;
clean and long with balance and style.

2006 Solaire by
Robert Mondovi Chardonnay

Restaurant Wine Magazine June r,200a

§ Excellent
Star Listings

First Release. Fragrant and lull bodied, this is o tinely flavored
Chardonnay, with good balance and a long Finish, tasting at
pear‘ peach, lemon zest, and roasted nut. Great value.
37,000 cases.

2006 Seloire by
Robert Mondavi Chardonnay

The Wine News June/July 2008

89 points
Taster's Choice Selections

Robert Mondavt, ‘.2000 Salaire Chardonnay Santa Lucia

Highlands. Uplront aromas at glazed pineapple, cinnamon and
toasted oak. Rich pineapple llavors with a good lick ol vanilla
and a note at charred oak. A lruitlorward w1nethat's drinking

nicely right now. $ l5/40,000 cases.

 
2007 Waodbridge by
Robert Mondavi

Lightly Oaked Chardonnay
Beverage News Daily June 19,2005

Woodbridge lnfros lightly Oaked Chardonnay

Woodbrtdge by Robert Mandavi lVineOnel expanded
its popular wine pagtlolio to include new lightly Ctaked
Chardonnay. "When it comes to Chardonnay, consumers loll
into two distinct camps," explains Todd Ziemann, winemaker.
"l hose who preler a more traditional style ol wine with classic
aok overtones and those who preler a Chardonnay that's
a touch more lloral; lull ol lush lruit sweetness, This wine will

appeal to people who lavor the latter style. |t's all about the
Chardonnay lruit." Chardonnay accounts For 24% at total table
wine sales. The tap—selling premiurnprkzed Chardonnay on the
market today is Wooalbridge by Robert Mondovi Chardonnay.
Nick Withers‘ Marketing Director, said the wines. packaging
was carelully designed to distinguish it lrom Woadbridge by
Robert Mondavi Chardonnay. The lront label clearly states

"Lightly Oaked," the neck band has a bright silver color scheme
and the wine is bottled in a claret bottle. Wooclbridge lightly
Oaked Chardonnay will be available in 750ml and l.5L
battles. Retail $7.99.

 

 



2007 Alice White Lexie

Better Homes 6: Garden
Wine Club E-newsletter July to, 2005

Lower-Alcohol Wines for Summer Sipping

This deep pink wine comes on sweetly, caressing the palate
with rich, ripe red lruit llavors. But it's the bright zip on the linish
that makes it a great summer sipper. —Wini Morarrville

Alice ‘White

Wr'neSkr'nny.com June t, 2008

These are reliably good names tor when perusing the sea al
South Eastern Australian wines, along with Pepper Tree, Banrock
Station, Lindemons, Alice White, Black Opal and Black Swan.

2006 Black Box

Centrai Coast Shiraz

Today Show July 22, 2003

Value Wine Segment

in the lourth hour oi the Today Show, Black Box was a leatured
wine tasted by a panel oi news anchors led by Ray lsle oi Food
8: Wine magazinel et-loda Kaila, Kathie Lee <3 Roy Isle

2006 Blackstone

Winemaker Select Syrah

Pittsburgh Tribune Review June it, 2003

Recommended

Get the Grill Out for Father's Day Barbecue
2006 Blackstone Winery, Syrah, Calit. W208, on sale: $999}:
Ripe black plum and spicy aromas open to lush, truity llavors of
block lruit with classic black pepper nuances. Lively acidity and
sail tannins carry a ripe, truity linish. Recommended.
~Dave DeSimone

2005 Elackstone
Sonoma Reserve Merlot

San Diego Union-Tribune ltnternetl July 0, 2003

88 points
Excellent example al the current genre at high class
everyday wine

Critics’ challenge puts the new and the old to the fest
Blackstone 2005 Merlot Reserve, Sonoma County l$lQl:
Blackstone is another excellent example at the current genre al

© 2008 Clos du Bois, Geyservrlle, Culilurnio

 
high class everyday wines. They're good enough to serve when
company comes over tor dinner, yet easy enough on the wallet
that a second bottle won't take your breath away. The 2005
Reserve Merlot is o smoothie that shows a burst oi uplront red
lruit, richness and weight through the middle and a lingering,
spicy linish. Rating; 88. ~RolJert Whitley

2007 Clos du Bois Riesling

Santa Barbara News-Press July W, 2003

Cool Down With a Refresher Course on Summer Wine
What would the season he like without a good Riesling, which,
not surprisingly, is a varietal that's becoming increasingly
popular. Perhaps the best one We tasted solar is the 2007
Clos du Bois Riesling l2 and widely available}, which seems
to have all the classic characteristics. Winemaker Erik Olsen
honed his Riesling chops at Chateau St. Michelle in Washington
state, where Riesling was the ilogship wine. The 2007 Clos du
Bois version has white peach and green pear aromatics with a
bit at iloral, like gordenio and iasmine, in the mix. On the palate,
the llorol lill extends itsell commingling with gropeiruit and stone
lruit; it has a certain llavor angulority that is germane to Riesling,
as well as a noticeable mineral component. A bit ol residual
sweetness is countered by balancing acidity to make the linish
spicy and piquant. —Dennis Schaeler

2006 Clos du Bois Chardonnay

Beverage Dynamics July 1,2005

590 points

~smw
Chardonnay

2000 Clos du Bois North Coast Chardonnay — Butter and pears
and peaches and apples all coming together in a lively, crisp
introduction to the palate; lollowed by a cream-like middle and
supple linish; great with summer time BBQ and poolside with a
chilled shrimp appetizer.
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2005 Class du Bois

Sonoma Reserve Merlot

Food 6: Wine Magazine September

Affordable Wine {or Aging

Many Calilornio Merlots won’! improve with time, but this
bottling lrom one ol the state’s biggest wineries will. it balances
rich blackberry and black cherry lruit against enough tirrrr
tannins and zesty acidity to give it the substance to develop
over time.

2004 Clos du Bois
Sonomcr Reserve Merlot

Buffalo News July 13, 2003

Thirsty like the Wolf
Recently we sampled both the regular Merlot Sonoma County
2001i [$18] and the Merlot Reserve Alexander Valley 2004
l$2Al. We enjoyed the always reliable and tasty regular
bottling, but were seriously impressed with the reserve version.
The reserve altered a berry, chocolate nose, with tlovors at
cherries, berries and some exotic spices, and a whill ol cocoa
in the linish. —Torn Marquardt 8. Patrick Dan

2007 Hague
Late Harvest Riesling

Washington Post July 30, 2003

Washington's Coming of Age
The honeyed 2007 Hague Columbia Valley Late Harvest White
Riesling [$0] inspired us to pooch sliced peaches in it tor an
impromptu summer dessert that was complemented by a chilled
glass ol the some —Karen Page (St Andrew Dornenburg

2007 Hague Pinoi Grigio

Washington Post July so, 2008

WashEngfon’s Coming of Age

Our errioyrnent ol the Mercer Estates wines led us to relied
on the winemaldng expertise apparent even in Hogue's most
modestly priced wines. We paired the lightbodied, crisp
and apple-noted 2007 Hague Columbia Valley Pinot Grigio
{$Ql with pork chops and lound it a welcome change From
its dry and rninerally ltalion cousin. «Karen Page & Andrew
Dorrrenburg

  

 
2006 Hague
Cabernet Sauvignon

Washington Post July 30, 2008

Wasl1r'ngton’s Coming of Age
l(aren‘s pick this week is the 2006 Hague Columbia Valley
Cabernet Sauvignon ($9; $0.99 at Calvert Woodley in the
District], which, with its robust black-cherry llavors and screw top,
is a bargain and one ol the best burger wines we know.
—l<aren Page 8: Andrew Dornenburg

2006 Hague
Reserve Cabernet Sauvignon

Washington Post July 30, 20023

Washington's Coming of Age
The 2006 Hague Columbia Valley Reserve Cabernet
Sauvignon [$30) needs a good 30 minutes in the glass to
reveal its excellence. Right now, it's a big berry bomb with
serious tannin and coconut notes, showing best with red meat
and grilled or roasted mushrooms. It should continue to age well
lar several years, as should the 2004 Hague Columbia Valley
Reserve Merlot [$30], which stunned us with its concentration
and power, and shined with slzirt steak and mushrooms.
»Karen Page & Andrew Dornenburg

2005 Hague
Reserve Chardonnay

Washington Post _luly 30, 2005

Washington's Coming of Age
Given what Hague is able to deliver lor less than $10, we
were curious to taste the latest releases ol its reserve wines.
Our interest was well rewarded by the 2005 Hague Columbia
Valley Reserve Chardonnay l$22l, which opens with big
apple and pear llavors tollowed by a strong linish at tropical
lruit and coconut. its flavors melded beautilully with pork and a
pineapplemanga salsa. «Karen Page 8‘ Andrew Dornenburg

2004 Hague Reserve Merlot
Washington Post July 30, 2008

Washington's Coming of Age
The 2006 Hague Columbia Valley Reserve Cabernet
Souvignon [$30) needs a good 30 minutes in the glass to
reveal its excellence. Right now, it's a big berry bomb with
serious tannin and coconut notes, showing best with red meat
and grilled or roasted mushrooms. It should continue to age well
lor several years, as should the 2004 Hague Columbia Valley
Reserve Merlot {$30}, which stunned us with its concentration
and power, and shined with skirt steal: and mushrooms.
—Karen Page & Andrew Dornenburg

 



 

  

  

2007 Monkey Bay

Sauvignon Blanc
KensW:'neGuide.com June 1,2008

2007 Monlrey Bay Sauvignon Blanc

We recently went to a wine pairing dinner at the Mountain
View Grand in NH and this NZ Sauvignon Blanc was one
ol the winning wines ol the evening. This light yellow wine
opens with the traditional gooseberry like bouquet with hints at
grapelruit. On the palate, this light bodied wine was balanced,
with slightly tart lemon lime like llavars with a touch al grapeliuit
and minerality. The linish was dry relreshing, but briel. This wine
went well with our yellowlin tuna and papaya appetizer. You
will also eniay this bargain wine by the pool on a hot day this
summer. —Ken Haggins

Monkey Bay
Modern Bride August 1, 2003

Monkey Around

Monkey Bay Rose was leotured in a lull page spread called
"Monkey Around," which lacuses on an exotic monkey theme
tar wedding parties, displaying a lull battle shot ol the Raséi

QQO7 Nobiio Regional Collection
Sauyignon Blane
Boston Globe lOnlinel July 30, 2003

Working-Class Heroes

!‘ans at the New Zealand style may want something more

aggressive, but this somewhat understated interpretation suited
us nicely; it never became latiguing. lively, with good steady
citrus-like lruit and a distinctly piney note. Around $lO.
-Stephen Meuse

2905 Ravenswaad

County Series Zinfandel
San Francisco Chronicle July is, 2008

Pros’ Guide to Bargain Shopping

Recommended: 2005 Ravenswoad Sanc-ma County Old Vine
Zinlandel A-_|on Bonne

Ravenswood

Midwest Wine Connection July 1,2003

Joel Peterson, Ravenswood Founder and Winemaker
Joel Peterson is one at the lounders al Zinlandel Advocates
and Producers, better known as ZAP. Through ZAP, Peterson
and others helped highlight their great Calilornio Zins to the
masses and emerged extremely successlul. He makes a stop
in Minnesota later this month to show all same ol his lavorite
wines. —Rob Hahn

 
2007 Robert Mondavi
Private Selection Pinot Grigio

Stmté July/August

Medium bodied with concentrated aromas and llavors of white
peach and green apple; good balance through to the linish.

2006 Saloire by Robert Mondavi
Chardonnay

Sflflté July/August

Medium bodied with aromas ol pound cake, Meyer lemon,
pear, butter, and pineapple with llavars 0? pear, buttermilk
and citrus.

2096 Salaire by Robert Mortdovi
Chardonnay

The Wine News July 28, 2003

8‘? Points

Taster's Choice Selections

Robert Mandavi, 2000 Solaire Chardonnay Santa Lucia

Highlands. Uplrant aromas al glazed pineapple, cinnamon and
toasted oak. Rich pineapple tlavars with a good lick of vanilla
and a note at charred aala. A lruitlorward wine that's drinking

niceiy right now $15/40,000 cases

2005 Soloire by Robert Mortdovi
Cabernet Sauvignon

Sflflté July,-"Augus1

jammy, with aromas and llavars al red raspberry, plum, and
hints al bell pepper.

2007 Woodbriclge by
Robert Monday}

Lightly Oaked Chardonnay
Today’: Grocer July 1, 2003

Woodbriclge by Robert Mondovi lntroduces Lightly
Oaked Chardonnay

Feature article

2007 Woodbridge by
Robert Mondavi Pinot Grigio

Santé July/August

Straighilorward llavors at crisp apple and while peach; light
bodied with a clean citrus linish.

 



Alice White

Wine$kinny.com June 1, 2008

These are reliably good names [to use] when perusing the sea
ofSouth Eastern Australian wines, along with Pepper Tree,
Banroclt Station, Lindemans, Alice White, Black Opal and
Black Swan.

2066 Blackstone

Sonoma Reserve Merlot

DC EXan"H"n9f August 28, 2003

Blackstone W'z'nery—-A Serious New Series
Gary uses a variety of oak to bring out the best characteristics
of the varietal. 'lhe wine was aged in a combination of French

(60 percent) oak and equal parts Hungarian and American
oak and boasts a lovely bouquet of rich plurn, sweet currant

and black pepper. The spicy frame features layered flavors of
ripe plum, black cherry, tobacco, cedar and vanilla. Notes of
melted chocolate and spicy pepper glide in on the lush finish.

My new favorite pizza wine. —Scott Greenberg

2006 Blackstone

Sonoma Reserve Fined: Noir

DC Examiner August 23, 2003

Blackstone Wi'nery——A Serious New Series
Another great buy, this pinot noir has a wonderful texture
in the mouth. Barrel aged in French oak for 16 months, it
retains a lovely freshness. Scents of raspberry and strawberry
dominate the nose. A blend of fruit provides flavors of red

cherry (Carnetos), and dark plum (Russian River}, kept in
check by bright acidity (Sonorna Coast). Spicy notes of red
entrant — thanks to a touch of syrah — and mint appear on

the tail end of the soft, elegant finish. i3erfect with pork.
—5cott Greenberg

2005 Blackstone

Sonoma Reserve Rubric

DC Examiner August 23, 2003

Blackstone lVinery—A Serious New Series
Rubric has several meanings, including "for1nu.la” and "red."

But there is nothing formulaic about this big red wine.

Designed to showcase the best of Sonoma fruit, Gary carefully
selects the regions, vineyards and blocks he liked best in
each vintage to make a unique red blend. This year, cabernet
sauvignon, merlot, petite verdot, syrah, cabernet franc, petite
sirah and tannat were used to produce a rich and powerful

wine. Scents ofjammy blackberry, cassis, cedar and coffee soar
out of the fragrant bouquet. ]uicy blackberry, lZ)lHCi{ cherry,
mocha and vanilla sashay across the tongue on a silky smooth

body while hints of melted licorice (an ode to Dry Creek
Valley fruit) appear on the lingering finish. Saddle up a rack
of lamb. $cott Greenbetg
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2006 Blackstone

Sonoma Reserve Chardonnay

DC Examiner August 23, zoos

Blackstone lVine1:y—A Serious New Series
"lhis is one of the best domestic sub-$20 chardonnay wines

I have had. Barrel fermented and aged 12 months in French
oak (25 percent new) on the lees, this wine possesses aromas

of peat, green melon and lemon oil. Partial malolactic
fermentation provides a slightly tart, slightly creamy base for
the apple, peach and pear flavors, which remain fresh across
the entire palate. Hints of creamy vanilla and butterscotch
build on the medium finish and would complement pan-
seared halibut. —Scott Greenberg

200? Blackstone

Winemaker Select Plnot Grlgio

Santé }uly.’August

Zesty stone fruit with notes of yellow grapefruit on the nose
and palate; nicely balanced with fresh. bold fruit on the finish.
B'.Ll(CCl tilapia.

2006 Blackstone Winemaker Select

Cabernet Sauvignon

Press Democrat July 16, 2008

inst
W/inc oftbe W792}:
A balanced cab, but one that’s uncomplicated. Earthy with

red fruit and light oak. Light tannins. Medium complexity.
rl\/lichele Anna Jordan

2007 (2105 du Bois Riesling

Food & M/I-H9 September

Fast Recipes: Asian Chicken Salad
with Wasabi Dressing
The Clos du Bois 2007 Riesiing, described as “crisp" and

“appley,” is recommended as a pairing with an Asian chicken
salad with wasabi dressing.
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2007 Clos do Eols Rose

Santé Julylfiugust

Medium pink in color with good flavor intensity and
excellent balance; snap of red berry and citrus in the dry
finish. Soft cheeses.

2607 Clos olu Bois Rose

Newsday August 23, 2003

Drinks

The last sip of summertime should be a dry rose, an all-
seasons wine especially welcome at the beach or a picnic. Two
lively Californians: a red—fruit refresher, the 2007 Clos du
Bois Rose. —Peter M. Gianotti

2007 Clos clu Bots Rose

Milwaukee Journal Sentinel August 24, 2008

Rose’ Rises to Spicy Occasion
Dry rose is famously versatile as a food wine. Its a switch
hitter that can be served with everything from summer salads

to generously spiced cuisine.
This example from Clos du Bois, made with 70%

Syrah and 30% Merlot, has enough heft to keep red
wine drinkers intrigued. So don’t imagine that pinks are
intrinsically wimpy. ~Ann Schamberg

2005 Clos du Bois Sonoma Reserve
Alexander Valley Merlot

FOOd (3 Wine September

Afibrdable W/1'nesfor/iging
Many California Meriots won’t improve with time, but
this bottling from one of the states biggest wineries will. It
balances rich blackberry and black cherry fruit against enough
firm tannins and zesty acidity to give it the substance to

develop over time. —Ray isle

2004 C302; du Bois

Proprietary Series
Alexander Valley Marlstone

Patte-rson’s The Tasting Panel August 1, 2003

Golcl Medal

Results oftbe Sam Francisco International
Vf/inc Competition
Listed for winning a Gold Medal at the 2008 San Francisco
International Wine Competition.

  

 
2004 Clos du Bois Sc-noma Reserve
Alexander Valley Merlot

Buffalo News ]uiy15.2Ll(lS

Thirsty Like the “7o{f
Clos clu Bols Merlot: Recently we sampled both the regular
Merlot Sonoma County 2004 and the Merlot Reserve
Alexander Valley 2004. We enjoyed the always reliable and
tasty regular bottling, but were seriously impressed with the
reserve version. The reserve ol'fered a berry, chocolate nose.
WiLl'1 flavors of cherries, berries and some exotic spices, and a
whiff of cocoa in the finish. —To1n Marquardt 8-E Patrick Dart

Clos du Bois Sonoma Reserve

Alexander Valley

Cabernet Sauvignon

Market Watch August 1, 2003

News Whtcla

Clos Du Bois has unveiled new packaging for its Sonorna

Reserve tier, which was previously called the Appellation
Reserve Series. The wines’ new, larger labels are designed

to convey elegance through textural embossing and muted
colors, and they show the vine imagery already found on
other Clos du Bois wines to unite the brand across all tiers.

200? Mobile Regional Collection

Sauvignon Blanc

Boston Globe Online July 30, 2003

W/trrking-class Heroes
Fans of the New Zealand style may want something more

aggressive, but this somewhat understated interpretation
suited us nicely; it never became fatiguing. Lively, with
good steady citrus-like fruit and a distinctly piney note.
~Stephen Meuse

2006 Ravenswoool

Single Vineyard Designates
Sonoma Valley Zinfandel

Rocky Mountain News August 20, 2000

Well-balanced

Tipsfbr Leveling the Tasting Field
A horizontal tasting of 2006 Ravenswood single-vineyard
California ziniandels could include the juicy Big River

ho ttling from Alexander Valley, huge and plumrny; the
intense Teldeschi from Dry Creek, dark and spicy; and the

vanilla-edged Beiloni from the Russian River Valley, not quite
as intense but very wellvbalanced. ~Ben Weinberg

 



  

2606 Ravenswood

Single Vineyard Designates
Sonoma Valley Zinfandel

DC Examiner August 7. 2003

Elegant finish with a lasting impression

Ravenswaad W/inc is Something to C'rawAb0ut
Feature articie by Scott Grecnberg

2005 Ravenswoooi County Series

Sonoma County Zinfandel

San Francisco Chronicle ]uly18,20OEl

Pros’ Guide to Bargain Shopping
—]on Bonnc

2665 Ravenswood County Series

Sonoma County

Cabernet Sauvignon

Press Democrat July 16, 2005

Wine of the Week

am:

An earthy cab that’s a bit tannic. Fullebodied with medium
complexity. Notes of cassis, chocolate and toasty oak.
—~Michele Anna jordan

Ravenswood

Single Vineyard Designates
Sonoma Valiey Zinfandel

News Journal August 13. 2008

U71'tb Bold Zim, Rm2enswaod’s Founder Remain:

an Enemy oftbe W/impy
Although Ravenswood makes many thousands oF cases
ofits Vintners Blend zin, the esthetic gold mine is in its

vineyard-designated wines that come from all around the
state — Dickerson, Belloni, Big River, Teldeschi, Barricia, Old

Hill, Pickberryflhe designated vineyards are mostly old vines,
and most have some other grapes mixed in — petite sitah,

carignane, alicante bouschet. All the wines are fairly tannic,
which helps them age gracefully into superior Food wines.
Still, there are differences. The Old Hill is very Bordeaux-
like. lire Teldeschi is smoothly balanced and tastes of

blackberry juice and dry chocolate. The Dickerson is spicier.
—Roger Morris

Ted Alien, best known as the Food and wine guru

on TV’-s Queer Eyefirr the .5'imz'gbt Guy, led cooking
demonstrations and seminars on the tour describing how to

pair food and wine. This year the tour kicked oi‘? in Addison,
Texas, in May and the company plans to visit even more cities
than last year. —Bridget Eldridge

 
2006 Solaire by

Robert: Mondavi Chardonnay

The Wine News ]uly28, 2008

89 points

Taster? Choice Selections

Upfront aromas of glazed pineappie, cinnamon and toasted
oak. Rich pineapple Flavors with a good lick ofvanilla and
a note oilcharred oak. A Fruit~fo:ward wine that’s drinking

nicely right now.

2006 Woodhridge by

Robert Mondavi Pinot Noir

Star Telegram (Print 51 Online) August 27, 2003

There’: No Roomfor Snabbciy W/it)’: 771239
Greatflizsting ‘Wines

1t's pinot because: This groeeryastore wine always surprises
me with its quality, which is my failing. it's made in the
California style, which means lots of black cherry fruit,
even though the grapes are grown and crushed in the south
of France. Again, not a subtle wine, but a competent,

professional one that delivers value. »~_lefir Siegel

2007 Woodbridge by
Robert: Mondavi

Lightly Oaked Chardonnay

Market Watch August 1, 2003

Woodbridge By Robert Mondavi and its parent company
Constellation Wines Vineone division released ‘Woodbridge

Lightly Oaked Chardonnay in June. Designed for consumers
who want an alternative to oak heavy Chardonnays,

Woodbtidge’s newest wine is sourced predominantly from
Lodi and has tropical fruit flavors with subtle fioral notes

and no perceptible oak character. The new Chardonnay has
a label that clearly states lightly oaked and Features a bright
silver neck hand to further distinguish it from \Woodbridge's

popular oaked Chardonnay.

 



2007 Black Box Chardonnay

Desert Living October 1, 2008

The Newjuice Box
2007 Monterey County Chardonnay: This one’s easy on the
eyes... and the palate (and the pocketbook, $22). It pairs with
everything from salad and pizza to shrimp and scallops. lt's
heavy on green grapes but notes of mango and pear mellow it
out and add to its complexity. (Black Box featured in photo.)
~Mark Noth-.ift

 

2007 Black Box Italy Plnot Grlgio,
Monterey County Chardonnay,
Central Coast Shiraz

Today's Grocer September 1, 2003

Black Box Releases Three New W/ines
Black Box Wines, the award—winning 3-liter premium box
wine, has just changed vintages ofits popular ltaly Pinot
Grigio and Montcrey County Chardonnay and released a
new Central Coast Cabernet Sauvignon. At about $22 per
3—liter box (the equivalent of four bottles oliwine at $5.50
each), it would be hard to Find wines of this quality—at this
pticewin a bottle. in this economy, consumers are looking for
great value. With Black Box, consumers are able to purchase a
very high quality wine at almost half the cost oftheir bottled
counterparts. Additionally, the wine stays fresh for four weeks
after opening-alleviating wastc—«and is extremely portable.
2007 Black Box ltaly Pinot Crigio:Tl1c Pinot Crigio is a

bright, well—balanced wine with juicy fruit flavors. It has
lovely floral aromas with notes of citrus blossoms and flavors
of lemon—lirne and hints of peaches. The wines goes well with
barbecued chicken and grilled sea bass served with Fresh fruit
like pineapple and melons as well as aged, mellow cheese.
(Black Box featured in photo.)

2006 Black Box Shiraz

Early ShOW September 13, 2008 (Television)

A Simple Guide to Buying W/inc
Black Box made yet another broadcast debut»~—this time
featured on the CBS Early Show with over 2.8 million
viewers! Black Box was the only box wine in the segment, “A
Simple Guide to Buying Wine,” lead by wine writer Ray Isle
of Food of Vflne magazine.

2006 Black Box Shiraz

Food and Wine October 1, 2008

Short Rib Stew

2006 Black Box Shiraz wine was recommended as a pairing
with the short rib stew.
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“Vine, Em: W/ine Makers Take a Step Up
—'l"otn Matquardt and Patrick Dart

2006 Blackstone

Sonorna Reserve Chardonnay
Forward, tropical fruit notes with fresh acidity and a nice
stream of citrus flavors and a touch of butterscotch and
toasty vanilla.

2006 Blackstone

Sonotna Fee;-serve Merlot
A very luscious Merlot with raspberry aromas and layers of
cherry, musliroorn, and tobacco flavors. Gary calls it “serious
but approachable.” Cabernet Sauvignon, Petite Sirah, Petit
Verdot and Cabernet Franc are part of the eclectic blend. We
loved its breadth of flavors.

2006 Blackstone

Sonoma Reserve Pinot Nolr
Perfiuny cherry and red currant aromas with a soft mouthfecl,
cranberry and clove notes.

2006 Blackstone

Sonoma Reserve Rubric
Gary says the object of Rubric is to make the best wine he
can, no matter what grapes he has to use. Not afraid to blend
non—traclitional wines in his Meritage, he adds a bit ofTannat
and Syrah (as well as four other grape varieties) to the 59
percent Cabernet Sauvignon. What he gets is an inky wine
with jamrny blackberries and cassis with nuances of coffee,
vanilla and herbs. Fine tannins make it an easy wine to drink
or cellar. Very yummy and at a reasonable price.

  

San Marcos Daily Record September 25, 2003
(Onlinc)

Viziue W/ineries Try to Provide More Bang and Buck
~Tom Matquatdt and Patrick Dart

2006 Blackstone

S-Sonoma Reserve Chardonnay
Forward, tropical fruit notes with fresh acidity and a nice
stream of citrus flavors and a touch of butterscotch and
toasty vanilla.

2006 Blackstone

Sonorna Reserve Merlot
A very luscious Merlot with raspberry aromas and layers of
cherry, mushroom, and tobacco flavors. Gary calls it "serious
but approachable." Cabernet Sauvignon, Petite Sirah, Petit
Verdot and Cabernet Franc are part of the eclectic blend. We
loved its breadth of flavors.



  

2066 Blackstone

Sonoma Reserve Pinot Noir

Perfu my cherry and red c11rrant aromas with a soft mouthfeel,
cranberry and clove notes.

2036 Blackstone

Sonorna Reserve Rubric

Gary says the object of Rubric is to make the best wine he
can, no matter what grapes he has to use. Not afraid to blend
non—traditional wines in his Meritage, he adds a bit oFTannat

and Syrah (as well as four other grape varieties) to the 59
percent Cabernet Sauvignon. What he gets is an inky wine
with jammy blackberries and cassis with nuances ofcollee.
vanilla and herbs. Fine tannins malte it an easy wine to drink

or cellar. Very yummy and at a reasonable price.

2007 Clos olu Bots Pinot Garigio

Statesman Journal September 10, 2003

Pinot Gris Make Peifizct Summer Afiemmtm Sgpper
Summer afternoon sippets are highlighted. It may be just

our demographic, but a lot of people brought Pinot Gris, or
Grigio, and the Clos du Bois, 2007 California Pinot Grigio,
$15, was the perfect hot afternoon sipper.

2007 Clos du Bois Rosé

Food & Wine October 1. 2003

I0 Entertaining Essentials
In the October issue of Farm’ Ci“W/':'m-, Ethan Stowell, Fd“W’:
2008 Best New Chef recommends the 2007 Clos du Bois

Rose’ as a pairing with his Rosemary Flatbread with Blue
Cheese, Grapes and Honey recipe.

2005 Clos du Bois

Sonoma Reserve Pinot Noir

San Francisco Chronicle September 12, was

as
Chronicle Wine Selections: Stmoma Cans: Pinot Noir

Concentrated strawberry, rhubarb, damp soil and mint on the
nose with some delicacy amid the oalt. Subducd palate filled

in by sofeedged red fruit and bramhle with a grippy, fruity
finish. Rustic, assertive tannins give it some length. —[.ynne
Char Bennett

2005 Cfos cit: Bois

Proprietary Series

Patterson’s The Tasting Panel Magazine
September 1, 2008

Up-Front lVz‘tb]aelPetersm1
Since 2005, Clos du Bois winemaker Erik Olsen has brought

this 30-year-old Alexander Valley based winery to an even
more elevated profile. Already one of the most recognized
names in California wine, Clos du Bois introduces the latest

vintages in its upper—tier Proprietary Series: Matlstone,
Btiarcrest and Caicaire. The new releases are rich, Full and

intensely-flavored. —Meridith May

  
2004 (3103 du Bois

Proprietary Series Marlstone

Santé Septeinber 1, 2003

Bordeaux Blends: Prestige
Lots of new oalt on the nose along with cassis and a hint of
toast; lithe anti lovely mediutwbodied palate offering power
without excess weight and a mélange of fruit, floral and oak
flavors. Long and refreshing. -Osso Buco.

The Hague Coiiars

Wine News August 1, 2003

Pinot Gris Gains Ground

Hogue Celiars, which is another one of the big players,
already produces about 50,000 cases of Pinot Gris (calling it
Grigio) annually, making it one of the largest producers in
the state. And Co Dinn, director of winemalting at Hogue,

says that Wasltington is just getting started. And while
Washington has not shown much promise with Pinot Noit,
Dinn points out that it does very well with other cool—climate
grapes such as Riesling. "We just have to find the cooler sites,
like Yakima and the higher elevations,” he observes.

Stylistically, Washingtot1's Pinot Gris seem to be more
diverse than those from Oregon. Dinn isn't surprised. “As

for style, I think the New World is still trying to find itself,"
he says, including his brand's efforts. "At Hogue, we Work in
isolation,” he explains. “W/c’re not trying to emulate anyone,
we’re just trying to malte the best wine we can from the fruit
our vineyards give us.” He believes that Washingtozt Pinot
Gris can show lots of fiesh stone fruit, grapt-:fi'uit and even a

slight herbal character.

Hogue has been producing Pinot Gris since .1998, but
the first few years weren’t very successful, according to Dinn.
Then in 2001, the decision was made to change the Immes
on the label from Pinot Gris to Pinot Grigio and sales took

off. "its been a good run,” Dinn says, "and we're going to
continue to grow as Fast as our sources can provide us with
good fruit.” —Richard Kinssies

2006 Hague Genesis Riesling,
Cabernet Sauvignon, and Merlot

Patte-rson’s The Tasting Panel September 1, 2008

U}: Front: Hague Cellars
“\X/ashington State's wine region was discovered a little
later t.han others,” quips Gary Hogue, who 20 years ago
co-Founded Hogue Cellars, iuaking it the 19th bonded

winery in the state (there are now 550).“There's no other
growing area that is so well respected for so many different
Varietals that isn’t a continent," he comments, referring to

the stellar examples of Cabernet Sauvignon, Syrah, Merlot,
Chardonnay, and Riesling that have gained great reputation
in \lVashington.“YoLt just can’t ask us what we do hest———that’s
just too tough a question!”

Hogue’s second tier, its Genesis line—up, was named aFtet
the first vineyard planted in Washington State in 1974. The
wines are defined by various vineyards and microelitnates

throughout the Columbia Valley. 2006 Genesis Riesling: A
fine sliver of film meanders through pears and peach notes



in this pretty wine. 2005 Genesis Cabernet Sauvignon:
Long and dense, with bright red fruit and hints ofiavender.
2005 Genesis Merlot: This variety has its own expression in

Washington State, often denser and bolder than Merlot from
any other place in the world. Plum and leather bind with
cocoa and spice in this beauty. —Meriditb May

2006 Hogue Shiraz

Santé September 1, 2003

Value lV1'ne

Straightforward aromas and flavors of black and berry fruit
and bold black pepper; medium to Full bodied with a nice
balance and a slightly underripe finish. Cheeseburger.

2006 Hogue Shiraz

Wine & Spirits October 1, 2008

85 P<::-ints: Best Buy

Best Buys: American New Releases
Plurnmy and ripe in aroma, the flavors veer toward cherry
and dark plum with a firm rasher of dark tannin. For a
juicy burger.

2904 Hague Genesis Merlot

Times-Tribune September 3, 2008

iasa
Winemakers Go Upscale in Marketing
You may have noticed some wine brands sporting fancier
packaging and more expensive prices. Tt'ied—andrtrue names
such as Hague, Kendall-Jaclcson and Geyser Peak known for
good wines between $10 to $19 are Corning outwith more
expensive product lines. You can expect to see more brands
working to get people to spend more and—-in theory—drink
herter...l recently tried some of the upper-tier wines ofsome
of the big names. Hogue Wine Cellars has long been a leader
in the valt1e—wine segment, making very good wines in the
under—$1O category while helping build the reputation For
Washingtoii State's wine industry. Hogue has a reserve line
that runs about $29 and is very good. its mid—tier brand is

called Genesis. The Hogue Genesis 2004 Washington Merlot
has characteristics of coliiee, black raspberry and licorice. It

is fairly iight—bodied with :1 cinnamon finish. Sold out in
Pennsylvania. $16. —Davicl Falchel-1

2004 Ravenswooci

County Series Locii Zinfandel

StatesmanJournaI.com September 22, 2003

Califiamiai Lacii Region Has Great Zinfandel:
The nose suggested black Fruit. coffee and chocolate—lilte
fudge or Tootsie Rolls. The Ravenswood tastes included
jammy, juicy, dark fruit along with eucalyptus and raisins.
The taste reminded some on our panel of salt water tally.
~Franl< Sutherland

 

 
2004 Ravenswood

County Series Lodi Zinfandel

The Tennessean September 17, 2003

Look to Lodz‘ Regionfin" Rich, Fruity Zinfimdels
Aroma: Black fruit, coffee and chocolate such as fudge or

Tootsie Roils. Palate: farnmy, juicy, dark fruit in the mouth

along with eucalyptus and raisins. Verdict: The taste reminded
some on our panel of salt water tafly. —Frank Sutherland

2006 Rave-nswoocf Vintners Blend
California Zinfandel

North Shore News September 21,2003 (Online)

Delicious Sippingfiwm Sam:-ma
This producer lives up to its long celebrated slogan “No
Wimpy Wines." Sure, ifl had my druthers I’d be polishing
oli the headier. more spicy and complex Sonoma County Kin
but the fact remains that the Vintners 1?-lend entry level is one
of the best values around, with plush fruit and a touch of that

spicy Zin thing. ~Tim Pawsey
  

Indyweekcom September 10, 2003

Ravenswood: Na Wimpy Wines
—Artttro Ciompi

2005 Ravenswood

Single Vineyard Designate:
Eiarrieia, Sonoma Valley Zinfandel

wear

Nicely perfumed, expansive, large bodied but I1D[ heavy
structure. Four squared and a bit tart, it has explosive
intensity and highly extroverted character. Sttprernely spicy,
which almost overwhelms the dark berry Fruit. A terrific wine

for the ultimate grilling experience. 77 percent Zinfandel with
23 percent Petite Sirah.

2006 Ravenswood

Single Vineyard Designate: Bellonl,
Russian River Valley Zirrfandei

asses
Wonderful. Overtly ripe, rich, sensuous, round, Fat and

glorious. An undercurrent sensation ofsweetness from
balanced grapes. Ripe berry sensations gush on the nose and
palate. Many 100-year—old vines contribute. Predominantly
Zinfandel with 22 percent mixed black grapes included.

2006 Ravenswoocl

Single Vineyard Designate: Big River,
Alexander Valley Zinfandei

sass

One hundred percent pure old-vine Zinfandel. Plummy yet
lithe fruit. Raspberry and spice dominate throughout. Tart,
bracing and a bit thin. A Bordeauxrlike elegance with, again,
gorgeous inaiance. Drink 20]{)—13.

 



 

2006 Ravenswood

Single Vineyard Designate:

Oid Hill, Sonoma Valley Zinfandel

sssss

Readers may remember my exultation over the Bucklin Old
Hill Zinfandel in fuly 2006. At that time, it was my highest
rated Zinfandel blend ever. Peterson’s wine, made from this

same ancient vineyard, first planted in 1862, continues that
tradition. Glorious and reminiscent ofa Chateau Beaucastel

Chateauneuf—durl’ape. incredible calm yet overflowing fruit
essence compiemented by legions of herbs, spice, pepper and
srnol-re. So complex and quietly assured. Tongue—holding
attention, long and fabulous. One can really go on and on.
A classic.

2006 Ravenswooci

Singie Vineyard Designate: Pickberry,
Sonoma Mountain Zinfandel

sass

Here is Perersorfs longtime odd man out. A blend ol‘80
percent Merlot and 20 percent Cabernet Sauvignon, this
Meritage blend is a huge, overt ‘yet exquisite red. A big—boned
wine. It reminds me ofa “bright" Chateau Canternerle in
a great vintage—no small eornpliinent. High-strung fruit,
Currant, plum pius cer.lar—tinged intensity. Interestingly, the
most forward wine of the group. A smooth, elegant mouthfil
showing its stuff today.

2006 Ravenswoool

Single Vineyard Designate: Teicieschi,
Dry Creek Valley Zinfandei

assaa

Deep and intense. A solid, broadvshouldeted wine. Dense,
tannic and fabulously perfumed. Here, the deep cherry

bouquet and flavor avoid any reference to n1edicinality—just
stout, overflowing fruit. Treitrentlous structure, this will age
beautifully. Predominantly Zinfandei with Petite Sirah and
Carignane. Drink 2009*] 8.

2005 Robert Mondavi

Private Selection Vinetta

La Crosse Tribune September 19, 2003

W/ine oftbe ‘Week
One of the last new ventures from the legendary American

wine pioneer Robert Mondavi is Vinetta, a red wine blend
that debuted last year.

This is perhaps a fitting tribute to Mondavi, who died
earlier this year at the age of 94. It was inspired by Mondavi’s
travels to France in the 19605 and is a blend of Bordeaux

grape varieties Cabernet Sauvignon, Meriot, Petit Vetdot,
Malbec and Cabernet Franc.

'lhe bouquet of this wine hints of raisins and spice, and
in the mouth it has niediurn body with berry flavors. Simple

yet pleasant, with wide appeal, this is what one would expect

  
from a Bordeaux-inspired blend.

Sherry: “Soft, Fruity blackberry and cherry taste with a
light clove and licorice finish." (3 Stars)

Chris: “Cherry and licorice with just a bit ofvanilla
finish.” (3.5 stars)
—Chris and Sherry Hardy

2007 Woocibricége by

Robert Mondavi Chardonnay and

Sauvignon Blanc

Miami Heraid September 4, 2003 (I’rintr'Online)

Magnums arefust Rigbtfbr Casual Gatherings
2007 Woodbridge by Robert Mondavi Sauvigrion Blane,
California: crisp and light; lemon and limes; $13.39. 2007
Woodbridge Zinfandel, California: rich and ripe, wir.h red
raspber1'y and chocolate flavors; $13.39. 2007 Woodbridge by
Robert Mondavi Chardonnay, California: iean, lemony and
crisp; $13.99. ——Fred Tasker

2007 Woodbridge by
Robert Mondavi Chardonnay and

Sauvignon Blane

Star—News September 10, 2008 (I’rir1t:'Online)

Magnums arefust Rigbtfizr Casual Gatherings
2007 Woodbridge by Robert Mondavi Sauvignon Blanc,
California: crisp and light; lemon and limes; $13.39. 2007
Woodbridge Zinfandel, California: rich and ripe, with red
raspberry and chocolate Havors; $13.39. 2007 Woodbriclge by
Robert Mondavi Chardonnay, Caiifornia: lean, lemony and
crisp; $13.99. —Fred Tasker

2007 Woodbridge by

Robert Mondavi Sauvignon Bianc

Citrus County Chronicle September 16, 2008
(PrinriOniine)

W/ines and Such

Feature article by Ron Drinkhouse:
...So it was with surprise and delight the Woodbridge
Sauvignon Blanc 2007 yielded a mouthful of rich ripe
flavors. Great balance and acidity brought out tangible
aromas of spice and flora, with savors of pears, kiwi,
and pineapple followed by a long iasting swallow. What
adds to this wine is an eclectic blend of majority Pinot

along with small amounts of Riesling, Sauvignon Blanc,
Gewurrzrraminer, and Sernillion. At about $8 a nifty BEST
BUY recommendation. ..



 

2006 Biack Box. Central Coast
Cabernet Sauvignon

Better Homes and Gardens Wine Club
E-Newsletter October 22, 2008

October Newsletter

Favorite Wine Pick: Enjoy quintessential Cabernet fruit»-
blackberries and curtants—with sweet vanilla oak and a rich,

plush finish.

Black Box Central Coast

Cabernet: Sauvignon

BG$tR€'Ci-pES.C'OfTl (Better Homes and Garden Website)
October 1, 2008

Our Favorite Boxed W/ines

Tasting Notes: Rich, plush, plumrny, and smooth. Goes
with: Poultry, red meats, vegetarian dishes. Also great on its
own. Great because: This is your flavorful house red for the
appetizer and mingling party.

.2006 Black Box Central Coast Shiraz

Food & Wine October 2, 2008

Tasting 8’? Testing
This jammy California Shira'z.——which comes in a Ellreevliter
black box, the equivalent of four bottles-is the definition of
a crowd—pleasing red and a bargain to boot. It isn’t complex
but makes up for its simplicity in pure fruity drinkability.

Biack Box

Detroit News October 16, 2008

Enjoy ‘Wine on the Cheap
Consider Box Wine: You might have to hand a 20 and change
to the cashier, but you’re getting the equivalent of four bottles.
Black Box is the Cadillac; Boho is the hot eco-friendly box.
«Sandra Silfven

Black Box

Good Morning Texas (Broadcast) October 9, 2003

Black Box was featured on Good Morning Texas {\X/FAA ~
ABC affiliate) on October 9, 2008 at 9:53 a.m. Black Box
received great coverage as part of an alternative packaging and
tailgating story.

 
2006 Biackstone Sonoma Reserve
Sonoma County Chardonnay

Patterson ’s The Tasting Panel October 1, 2008

7792 Rise ofReserve and the Redemption ofMerlot
Aromas of mineral, citrus rind and toasty green apple with
ripe pineapple, and vanilla custard micl—palate on a clean
finish. The addition of 5% Muscat helps lift the fruit and
polish the flavors. Sourced from Russian River Valley and
Cameros. ~Debotah Parker Wong

2006 Blackstone Sonoma Reserve
Sonoma County Merlot

Patterson’s The Tasting Panel October 1, 2003

Fae Rise ofReserve and the Redernptian afil/Ieriat
Big cherry, nutmeg, and tobacco aromas give way to a ripe,
savory palate of black currant, dried herbs and restrained
oak on a lengthy, balanced finish. Oak regime is the key to
preserving fruit expression and relies on 30% new French,
Hungarian. and American. Superb potential for aging from
10 to 15 years. ~Deborah Parker Wong

2006 Blackstone Sonoma Reserve
Sonoma County Pinot Noir

Patterson's The Tasting Panel October 1, 2003

He Rise ofReserve and the Redemption ofMeriat
Smoky red cherry and bright cranberry aromas give way to
caramel, saddle leather and dried herbs complimented. by
velvety, spicy tannins; 3% Syrah helps bind the color and add
complexity. «Deborah Parker ‘Wong

2066 Blackstone Sonotna Reserve
Sonoma County Rubric

Patterson's The Tasting Panel October 1, 2003

The Rise ofReserve and the Redemption ofMeriot
Compelling blend of 58% Cabernet, 10% Merlot, 8% Petit
Verdor, 8% Syrah, 7% Cabernet Franc, 6% Petite Sirah, 2%
Tannat. Virtually opaque with boysenberry, bramble and
menthol aromas, bright and persistent on the palate with
tobacco notes and silky tannins on a savory, complex finish.
rDeborah Parker Wong

2005 Blackstone Winemaker Select
California Chardonnay

Miami Herald International October 27, 2003

Vanilla’: Notjnstfiw Flavoring Desserts
A chardonnay with oak and light tropical fruit like the 2005
Blackstone Monrerey County makes a perfect match with the
citrus and vanilla flavors. rCarole Kotkin



   

Biackstone Winemaker Select

Caiifornia Merlot

Cooking Light

Readyfirr Fall (Prim, October 1, 2008)
Braised Chicken with Mnsbroonu and Chard
(Prim/Online, October 25, 2008)

A supple red like Merior is 21 good choice for this recipe.
While we normally think of white wine with chicken,

this dislfs smoky bacon and earthy mushrooms, along

wit.h braising, give it the rich flavors to match red. A basic
Blackstone Merlot (3512), with plummy fruit, a medium hody,

and very soft tannins, won’t overpower the dish or clash with

the sweet heat of cherry peppers. —-Jeffery Lidenmuth

2006 -Cios oiu Bois Sonoma Reserve

Russian River Valley Chardonnay

Consumer Reports December 1, 2003

“Also Consicler”

W/inefor the Holidays
Clos du Bois 2006 Reserve Chardonnay is listed as a wine to

“Also Consider” in the list of best value Chardonnays for the

holidays.

2006 Clos du Bois Sonoma Reserve

Sortoma Coast Pinot Noir

Fine Cooking Novetnbcr 1, 2008

Fall Dinners

To drink: A youthful, fruity Pinot Noir, such as the 2006
Clos du Bois Pinot Noit, Sonoma ($18).

2005 (‘Line du Bois Sonoma Reserve

Alexander Vaiiey Tempraniilo

Food & Wine Oclobcr 1,-2003

lvinesfor a Latin Chef’: 3'haniesgim'ng Dinner
For :1 red, look to Temptanillo. Mediumvbodied with cherry-

inflecred fiavors, Terrlpraitillo is popular with a number of

American Vlntflflrs. Try the robust 2005 Clos du Bois Reserve.

—Ray lsle

20635 63303 cit: Eiois Sonorrla Reserve

Aiexancier Vaiiey Tempreniiio

Food 8. Wine November 1, 20113

A CIJef’sAll-American Thanksgiving
Chcfjose Carces creates Thanltsgiving dinners with
Latin flare. Medium—i;\0died with cherry-intiected flavors,

Tempranillo is popular with a number of American Vl]'!l'f1Cl'5.
The robust 2005 Clos du Bois Reserve. —April '\X/bite

 

Cios du Bois North Coast Chardonnay

Bait.-’moreSun.com October 9, 2008

Five Hig/1- Qualify W7ines atAfi"or:£rzble Prices
With hot weather lingering, white wines remain popular.

In that category, the prudent shopper does well to
consider Lindemans Bin 65 Chardonnay and Clos du Bois

Chardonnay. —-Bob Hosrnon

2007 C105 du Bois California Fiiesiing

Detroit News Oniine October 20, 2003

Yhdafs Recommended Vfline
'lhis is a surprising Riesling from California, a state where

Riesiing has never been big because of the heat. "ihis wine has

nice apple—pear—citms notes, offset by acidity and ininerality.

lt’s fairly big for Riesling, at 1?. percent alcohol. It's a brawny

Riesling that would be a great match For entree saiads, grilied
seafood, sushi and spicy Asian dishes. Riesling is a unique

grape for its ability to make highvquality wines of all sugar
levels. Cios du Bois offers a worthy example from the West
Coast. —Sandra Silfven

200? Clos du Bois California Riesling

Every Day with Rachael Ray October 1, 2003

W/ine Pnring Match Game
Recommended the 2007 Clos du Bois Riesling as the perfect

floral wine to pair with Chicken with Apples, Pears and
Camembert Mashed Potatoes. ~Marl< Oldmon

2007' (2105 do 8053 Caiifornia Riesiing

San Francisco Chronicle November 7, zoos

Chronicle Wine Selections: Domestic Riesling

Floral, sweet pear, almost pineapple aromas with a light touch
of vibrant citrus and nectarine. The juicy palate is Crisp and

tart with just enough sweetness to balance. Nice underlying
mineral note. Widely available. —Lynne Char Bennett

2006 Clos du Bois Sonoma County

Pinot Noir

Santé October 1, 2008

Red Pinot Noir: Premium

Ripe aromas of red berry, currant, strawherry, and red plum,
with flavors ofred fruit jam, wild strawberry. and vanilia;

medium to full bodied with great balance. Coq au vin.

Clos du Bois

Patterson’: The Tasting Panel November 1, mos

Onward and lbrvwizrd at Clos dn Bois
Feature article by David Gadd

 



 

 

Hogue Cellars Late Harvest Riesling

The New York Times Style Magazine
December 1, 2008

Bruno/J is So Passe. She French Toasts on Monday.

Bring cash and 21 bottle of Hogue Cellars i.ate»Harvest
Riesling to wash down huge plates of French toast with
roasted potatoes and lardoons ~S. 3. Fair

2007 Hogue Cellars Riesling

Food & Wine November 1, 2003

Entertaining

Mentioned as a wine pairing with Spiced Catfish with
Avocado.

200? Hague Collars Riesling

Santé October 1, 2003

Santé Selections

.Mt:dium to full bodied, with aromas of tangerine, pineapple,

and peach jam; flavors oforange rind, sweet stone fruit, and
minerals with a soft finish. Szechuan Chinese dishes.

Hague Cellars Syrah

Statesman Journal August 31, 2003

Pairings: Acidity Helps Syro!/as Go With
Végetozbie Melange
Domestic, full-bodied Syrahs are often thought of as ripe and

juicy, dark fruited and spicy. Syrahs from Washirrgton state
can exhibit more red fruit, high acidity and firm structure.

This helps it pair more easily with food, especially vegetarian
dishes such as Vegetable Melange with Toasted Orzo, which
is a good match for the bright acidity of \Washington Syrah.
Aloynne Char Bennett

Monkey Bay

impact October 1, 2008

Outlook Incredibly Bright For Honorees Vi’/i':vo’r:e
Stood Out in Ultrrzcompetitve Era

Irnpact’s “Hot Prospects”: Imported Wines.. .Monkey Bay,
Constellation Wines, New Zealand Table ~Peter Zwiehach

Nobilo Regional Collection Pinot Gris

Cooking Light October 1, 2008

Fundamental Techniques: Coromelizing
With the vibrant Havors of this dish, reach for a ful1—bodied

yet refreshing white, like Nobilo Pinot Gris ($13) from
New Zealand. This wine has a touch ofsweetncss that

complernents the sweet port and caramelized glaze while
balancing the ginger and red pepper heat. Bright acid and
citrus flavors ready your palate for another bite. —}effery
Lindenmuth

   

2005 Ravenswood County Series

Lodi Zinfandel

Food & Wine November 1, 2003

A Yiarzfiy Cook’s Guide to (Almost) Free Ingredients
The carthiness of Manchego makes this mac and cheese lastc

especially good with a substantial red. wine like Zinfandel. Try
the plutnmy 2006 Ravenswood Lodi Zinfandel. »Grace Parisi

2005 Ravenswoool Vintners Blend

California Cabernet Sauvignon

Cooking Light October 1, 2003

Best Buys

Smoky oak aromas make this wine smell pricier than it is.
Ripe cnssis and plum fruit flavors and very soft tannins make
this easy drinking alone or with food. Try it with Quick Beef
Boliche. —]effery Lindenmuth

Ravonswood Vintners Blond

California Zinfandel

Sun-Sentine-Lcom October 12, 2003

Five HighQuality W/ines atAfifordable Prices
With outdoor grilling a year—round activity, a few reds
also deserve to be on your shopping list. Don’t confuse the
Ravenswood Vintnet’s Zinfandel with a “blush" Zinfandel.

Like most “regular” Zins, it’s a richly textured deep red delight
that ends in a smooth finish. I serve the Zinfandel and the

Malbec with grilled burgers (turkey or beef) or meatloaf. I
also serve the Zin with pasta with meat or cheese sauce.

200?’ Rex Goliath Pinot Grigio

Colorado Wine News October 1, 2003

BEST BUY

Editor’s Choice Best Buys

The 2007 Pinot Grigio, California $9, saw no oak and opens
with creamy lemon and grapefruit and a hint ofmixed white
pepper and peppermint on the nose. Bright, juicy grapefruit
and lemon flavors plus some spice finish long and broad. Well
balanced, structured and integrated. Good.

20¢? Robert Mondavi Private Selection

Pinot Grigio

Detroit News Online October 15, 2008

Todafs Recommended ‘Wine
Cool—climate grape varieties such as Pinot Grigio are not

going unnoticed in California, where the more friendly priced
Robert ivlondavi Private Selection line offers this varietal,

which is notable for its intensity, fruit and good balance. The

nose is intense pear and tart citrus, backed up on the palate

by a big drill ofminerality and the acidity ofl\/lineola oranges
and grapefruit. lt’s a great food wine for seafood, turkey,
chicken and pork. Hand a glass to party guests for an aperitif.
'lhey’ll toast you with it. —S:tndra Silfven



 

 

Robert Mondavi Private Seiection

Caiifornia ¥—‘>inot Noir

Woman ,5 Day (Online) September 29, 2008

Easy Holiday Entertaining with TedAllen
“Wine is an interesting conundrum for a lot of people around
the holidays,” says Ted Allen. "On both Christmas and
Thanksgiving, most Americans are going to serve turltey~—and
contrary to what a lot of people might think, that’s the perfect
opportunity to serve a red wine. . .Your safest bet is to go with
:1 Pinot Noir, such as Robert Mondavi Private Selections

Pinot Noir, which is versatile enough to pair with turkey, but

also complements the traditional side dishes that accompany
the bird.” —Heidi Cho

200? Robert Mondavi Wivate Seiecticm

Riesiing

San Francisco Chronicle November 7, 2008

Chronicle W/ine Selections: Domestic Riesling

Ripe tree fruit, orange blossom and brown spiceereminiscent
of honeyed, spiced Gewiirztraminer to one panelist. More
concentrated juicy fruit palate, with weightier and slightly
soft fig and lime zest. Straightforward with a vibrant finish.
—Lynne Char Bennett

2006 Robert Mondavi Private Seieetion
Vinetta

Forbes.com October 23, 2008

No one is promising that this wine will blow your mind, but
in the realm of grab—it—on-your-Wayahorne wines, this one
tends to be a crowd pleaser. —E1'ic Arnold

2006 Soiaire by Robert Montievi

Cabernet Saovignon

Washington POSt November 5. 2008

Sometimes It’: Good to Show Up Late

Good Value. Soft, juicy and easy drinking, with no realiy
noticeable tannins, this Paso Robles wine impressed as a well-

made Cabernet for drinking now rather than aging.

»—Dave Mclntyre

2005/2006 Soiaire by Robert Mondavi
Centrai Coast Cabernet Sauvignon

F000’ (gt Wine December 1, 2008

Global Value Cabernet:

This new Cabernet from Robert Mondavi comes from

vineyards in California’s Central Coast, rather than the
winery’s Napa Valley home, which helps keep its price
moderate. The ’05 is plurnmy and dense; the ‘O6, also good,

is somewhat lighter and a touch spicier.

     

Toasted Head Core Tier &

Barrel Reserve Tier

(Chardonnay, Cabernet Sauvignon, Shiraz, and the
Barrel Reserve Tier)

Great Day Houston (TV) October 3., 2008

W/ine oftbe WE-elz
Master Somrnelier Guy Stout appeared on Great Day
Houston KHOU—TV (Channel 1 1), on October 3

recommending the Toasted Head Core line including
Chardonnay, Cabernet Sauvignon and Shiraz. The barrel
reserve tier was also present on the table with food pairings.

2006 Woodbriclge by Robert Mondavi
California Chardonnay

O, The Oprah Magazine November 2003

Can Cooking Online Make You Tipsy?
Great bottle shot of\X/oodbridge by Robert Mondavi to

accompany this article on cooking with wine.

200? Woodbridge by Robert Mondavi

Lightly Oaked Chardonnay

Detroit News Online October 4, 2008

Tbtlayit Recommended W/ine
lt’s a good buy, even at the standard retail of $7.99. It says
“lightly oalted“ on the front label, which is new wording for
:1 wine label. And, indeed, the oak is just enough to impart
a broader mouthfeel and add to the complexity lt’s barely

noticeable, which is fine. Many winemakers consider oak to

be like a “spice,” which just adds more flavor to the recipe.
The nose is bright citrus, melon and tart apples; the palate has
crisp acidity and a dry mineraiily on the finish. ltis a medium-
bodied sipper, perfect with appetizers or grilled chicken and
seafood. lt doesrft taste “commerciai." —Sandra Silfven



Franciscan Vineyards, Inc. V. Beauxkat Enterprises, LLC
Opposition No. 91181755

Peterson Exhibit 8
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What’sSold Where
 

 

 

 
 

Open State Liquor Stores Dmg Siores Grocery Stores Gas Stafions MandatoryDeposi¥sfBeer

Alaska 099099 e . ” <5 <9

California“ Yes (4¢/8¢)
Colorado‘
Connecticut oeeeee ewe — Yes (5¢)
Delaware‘ 099099 Yes (5¢)
mar orcor@-
Florida @0999 99999 @9099
Georgia 099099 99099 99099 99099

lllinols‘ 099099 099099 099099
lndiana 099099
Kc1nsas* 099099 999

KenTucky* 99

Louslana 099099

Maryland‘ 099099 099099

Massachusetts’ 09909 09909 " Yes(5¢)
lV'.inneso'ra* 099099 9099 9099 9099

Missouri 099099 099099 099099 099099
Nebraska‘ 099099 099099 099099
Nevada* 099099 099099 099099
New Jersey’ 099099 099099 099099

Yes (5¢)

Oklahoma* 0990

New Mexico 099 099 099  
New York* 09 acres: @999
Nor’rh Dakota’ 09999 09999

ea ee 99

’ See page 16 for restrictions on sales.
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BY PACKAGE

 
 

 
 
 

 
 

 

 

ooiers 6 Mali Based Cooiers (B Non—Aicoho| Beer
0 Spiriis 9 Wine 9 Beer 0 Wine Based C

liquor Stores Drug Stores Gtocery Stores Gas Sioiions MC1l'IdCi’f°WDeposiisIBeer
Open Stoie

Souih Caroiind‘ E9999 9999 -
Souih Dakoia 099999 099999 —
Tennewae‘ 09 6)@ 866

99999
99999 99999

099999 099999 099999 09999 _
____.__.___ __.__._.__.._______._____._.—_.—..——.—_.. Texas‘

Wisconsin“ _._.__..__..

Coniroisiaie _ Drug Siores

099936 9@96® 99966 @9096 -
 

Idaho

Iowa’‘ 09999 09999 09999  
Maine E99999 99999 99999  W.’
Michigan‘ 099999 099999 099999 099999  
Mississippi‘ 09 9999 9999 9999 ‘II:
Moniana @9066 @6096

County, MD* 00909 @6966 96669
Monigomery -
New Hampshire‘ 09 99999 99066 990156) ‘

99966 .

96966  Ohio’

Oregon’

Pennsylvania‘

Utah‘

Vermont‘

Virginia’

Washingion‘

Wesi Virginia  
WVOming‘

 
. 339 Dclge 16 for restriciions on sales. 15
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RESTRICTIONS ON SALES l

ALABAMA

Packaged beverage alcohol may be sold In
bars and taverns and other oft-premise outlet
(beer and wine). but not in restaurants.

 

ARIIONA

Spirits, wine and beer may be sold by the drink
or by the package in a bar. but only by the drink
in a licensed restaurant with a bar license.

i
l
1Tr

.

CALIFORNIA
Cash redemption
ounces or less is 11¢. For beer containers over 24 I
ounces cash redemption value is Etc.

value for beer containers 24

COLORADO i
Liquor stores may not sell food. clothing
souvenirs, etc. Tobacco and products directly
related to liquor may be sold. Grocery stores
and gas stations may sell 32% beer only. Bars’
principle business must be liquor. Restaurants i
may sell souvenir items and tobacco.
DELAWARE

Drugstores. supermarkets. and gas stations
not permitted to sell beverage alcohol.
Mandatory beer deposit applies to glass
containers under 6:1 ounces.

ILLINOIS

The state issues a retail license for both offs and
on-premise establishments (by the package
and by the drink. respectively). No state restric-
tions exlst as to what can be said where. Local
restrictions may exist.

may be sold by the
and restaurants with proper license. Permitted

i only in gas stations that held a beer and wine

MINNESOTA

Bars and restaurants can sell liquor. wine. and
beer off-premise with proper licensing.
 
 

MISSISSIPPI
Wines and beer sold otf-premise must not be
above 5% alcohol content by weight.

MONTGOMERY COUNTY. MD
Glassware permitted in liquor stores it the item is
part at co—pacl<. Beer, wine. spirits and coolers

package in barsltaverns.

license prior to state law change prohibiting
new license lssuances to gas stations.

NEBRASKA
Bars and restaurants can sell on- or off—prern'rse
with proper license.

2 NEVADA

‘ What's said where is determined at the load level.

NEW HAMPSHIRE

A gas station may sell packaged beverage
alcohol it it has a convenience store. Beer and
wine may be sold torott-premise consumption in
drug stores, grocery stores and gas stations with
proper license.

NEW JERSEY

Restaurants and bars receive a plenary retail
consumption license. This permits on-premise
consumption and sale of package goods from
a public barroom. No other mercantile business
may be conducted on premises except restau-
rants, hotels. taverns or bowling alleys. A plenary

IOWA

Non-alcohol beer. non-alcohol beverages and .
tood not regulated by iowa ABC.

KANSAS _

Grocery stores. drug stores. and gas stations may
only sell 3.2% cereal malt beverages. They are ‘r
regulated by local city or county ordinances. I

KENTUCKY

Food must not exceed l0% of total sales in
drug stores. 1

MARYLAND

Bars and restaurants may sell beverage alcohol 2
by the package with proper license.

i
l

MASSACHUSETTS i
Sale of non-alcohol beer. non-alcohol bever- 1
ages, food and glassware may be regulated at '
the local level.

MICHIGAN
Gas stations are not generally considered for a
beverage alcohol sales license. however they i
may qualify under certain conditions. '

 
 

retail distribution license permits otf—prernise
sales. Other mercantile business conducted on

= premises is subject to municipal restrictions.
Grocery stores may sell beverage alcohol it they
obtain a Plenary Retail Distribution License.

5 NEW YORK

prescription purposes. A license permitthg on-
premlse consumption of wine and beer also per- :

i mils ottpremise consumption of wine and beer.

NORTH DAKOTA

Beverage alcohol may be sold in a grocery store
or gas station in on area separate from the rest of

i the store.

‘ or-no

Ely the package sales permitted in drug stores.
grocery stores. gas stations restaurants cnd bars
with proper license. State agencies may sell
spirits only. Contract liquor agencies are private —
businesses that contract with the state to act as

cies also have permhs to sell beer, wine and low

E proat mixed beverages for carryout only.

What's Sold Where _
l
!
l

l

  

 

i Wine and liquor may be sold in drug stores for

wssmnerow

the appropriate license tor beverage alcot
sales agents for spirits. All conlractllquor agen- i 

 

i
1
i
l

i
i

Wine may be sold by the battle in restauran"
hotels and motels but bottles must be opene
and partially consumed on the premise"
Restaurants. hotels and motels must have
mixed beverage license.

OREGON

G-as stations must maintain at least a $5,000 gr:
cery inventory. On-premise licensees can obtc
oft-premise sales licenses to sell packaged bee
wine. and hard cider under certain circur
stances. i

PENNSYLVANIA
Beer must be sold in case lots by licensed dlstrlt:
tors and breweries only. Restaurants. hotels or
breweries may sell beer for oft~prernise consurrc
lion In packages containing T92 ounces or less.’ ‘

SOUTH CAROLINA
Glassware may be sold in liquor stores only it it
packaged with beverage alcohol. Spirits in bc
or restaurants must be served in mini-bottles or
not by pour. Beer and wine may be sold by rt
bottle in barsftaverns. but not in restaurants.

TENNESSEE

Bars/taverns may sell beverage alcohol by t“
package. but restaurants may not. This is aets
mined by local ordinance.

TEXAS

Wines said by the package in drug stores. gr
cery stores. gas stations. bars and restaurar
must be either Mill: or l7°/r. or less alcohol by r.-
ume. Drug stores. grocery stores and gas 5’. I
tions may sell wine and beer with a wine or 1
beer retailers permit only. Bars and restaurar
may sell beverage alcohol with a mixed beva
age permit and may serve alcohol with a privc
club permit.

VERMONT

Beverage alcohol by the package perrnittec
drug stores, grocery stores and gas stations w
proper license. I

VIRGINIA 3
Liquor stores may sell Virginia wines only. |

Beer and wine can be said for otlvpremt
consumption in drug stores. grocery stores. or
gas stations it they maintain minimal grace
inventory of $3 .000 wholesale value. i

WISCONSIN

Bars may sell glassware it it is a minor part
the operation. Bars and restaurants must no-

and food.

WYOMING E
Drug, grocery stores and gas stations may 5 -
beverage alcohol if they have a license and
separate dispensing room.
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Open Consumer Money-Oil Mail-In Consumer Premium Sweepsiake
stale 4} Coupons Refunds/Reboles Ollers Ollers
Alaska yes yes yes yes i
Arizona‘ yes yes yes yes
Arkonsas* no yes yes yes

”* W ‘*4
California‘ 4 yes yes yes yes___,___a_____¢

Colorado ' yes yes yes yes

Connecticut  yes yes yes

 

 

Dist. of Columbia‘ no nia

Florida* yes yes

Georgia‘ no yes
Hawaii* no no . —§'ryes yes
Illinois‘ T—ye—s yes yes yes

lndlana“ —i no no yes yes
Kansas‘ yes yes yes yes

Kenluoky' no yes yes yes

Louisiana‘ fir no yes yes yes
Maryland“ no yes yes yes
Massochusetls' no yes no yes

Minnesola‘ yes W5 yes yes

Missouri* yes yes yes yes

Ne-bsaska no yes yes yes

Nevada‘ yes yes

New Jersey“ no yes
New Mexico yes yes

New York’ yes yes

North Dakola‘ yes yes

Oklahoma no yes

Soulh Carolina’ yes yes yes no

South Dakola' no yes yes yes
’ See page 19 for reslriclians on promotions‘

» ADAMS FACT BOOK ' 2005_

Jliszxm.-n-—r._..__,._ ,,_\,_____  
n/a Not available.

 

 



 
Premium Sweepsiake

 V83 V

V

Y

V

V93 Y

Y

M‘s*ss‘PP** To
Montana yes yes  
New Hampshire* yes yes  

£
1

yes I

Open Consumer Money-Oif Mail-in ConsumerState Coupons Refunds/Rebates Oilers Oflers
Tennessee‘ no yes  yes

Wisconsin yes yes  yes

7 Conirol Consumermoney-Off Mail-in Consumer Premium Sweepsiakesiaie Coupons Refunds/Rebaies Offers Offers

Alabama‘ no no - es **

__+_

Montgomery yes yes es
Couniy,MD*

yes

yes

yes

yes

yes é

 

North Carolina’ i no "~\,I'E3;S<
Ohio‘ no yes

Oregon’ no yes yes
Pennsylvania‘ no yes yes yes
Uiah no no no yes
Vermoni’ no yes yes yes
Virginia‘ yes yes yes yes
Washington‘ no yes yes yes
west Virginia‘ yes 4 yes  yes

i Wyoming‘ _I yes yes I yes yes
.1

' See page 19 for restrictions on promotions,

ADAMS FACT BOOK - 2C

 



_ ADAMS FACT BOOK ' 2905 ,

-as RESTRICTIONS ON PROMOTIONS
ALABAMA
Premium offers or sweepstakes may be sold win
or without beverage alcohol purchases.

ARIZONA
Sweepstakes programs permitted provided that
no purchase is required to enter.

ARKANSAS
Sweepstakes programs and premium offers
may not require or imply proof of purchase.
Mall-in consumer refunds permitted for spirits
and wine only. Restrictions apply for all
promotions.

CALIFORNIA
Sweepstakes programs, money—off consumer
coupons and premium offers may not require
proof of purchase. The value or refunds or
rebates may not be equai to or In excess or the
purchase price or the product. Sweepstakes
prizes limited to 25 cents items for beer, SIDO for
wine, and $5.00 for distilled spirits.

COLORADO

II

I

I
I

Premium offers and coupons may not be r
redeemed through the retailer. Sweepstakes do
not require proof of purchase.

DELAWARE

Sweepstakes programs may not require proof of
purchase. Money-off consumer coupons per-
mitted for wine and spirits only.

DISTRICT OF COLUMBIA
Sweepstakes programs and premium offer
may not require purchase. Sweepstakes pro
grams must be a national offer.

 

FLOREDA

Sweepstakes programs may not require pur-
chase. Sweepstakes programs must be
approved by the Division of Licensing Bureau of
Games. Premium otters may be used only in

r
I

i
i
r

II

 

point of sate advertising. Money~off consumer’
coupons may be used for wine, spirits and beer.
Coupons may not specify a certain retailer and
value must be stated on the coupon.
Wholesalers may not provide beer coupons to
vendors, but may deliver manufacturer ;
coupons.

GEORGlA
may not require purchase. Winners must be 21
years of age or older. Money-oft coupons for

Sweepstakes programs and premium offers
(spirits) may not require proof of purchase.

HAWAII
items furnished must not induce the retailer to
purchase the product. Sweepstakes programs
do not require purchase.

ILLINOIS

Proof of purchase necessary for consumer
coupons and rebates.

INDIANA

Sweepstakes programs and premium offers
may not require purchase.

IOWA

Sweepstakes programs may not require pur-chase.

.-- mHrJmmmwvm p»wuz mm _-:%*_—--~$ ..._ 

 

KANSAS

Sweepstakes programs do not require pur- =
chase. Money-off in-house consumer coupons
permitted at outlets that sell 3.2% beer only.

I

E

E

I
KENTUCKY I
Mail-in consumer refunds permitted for wine
and spirits only by manufacturer. 5

Ir
I
r

I

LOUISIANA

Sweepstakes programs may not require pur-
chase. Premium offers cannot exceed $50 per .
year per outlet. '

MAINE ‘

Sweepstakes programs and coupons may not i
require purchase. i' I
MARYLAND

Sweepstakes programs. premium offers and
mall-in consumer refunds require prior approval.
Sweepstakes programs may not require pur-
chase. Proof of purchase required for consumer
refunds.

MASSACHUSETTS

Sweepstakes programs may not require proof of i
purchase.

r

I3

MONTGOMERY COUNTY. MD i
Sweepstakes programs permitted in private E
licensed outlets only. Consumer refunds must
stay in licensed premises, no external advertising t
pemtiited. Permitted only in gas stations that 1
held a beer and wine license prior to state law i
change prohibiting new license issuances to E
gas stations.

MICHIGAN
Premium offers may be used as paint of sale dis-
play but may not be given to any retailer. Prior
commission approval required for sweepstakes
and premium offers.

MINNESOTA

Sweepstakes programs may not require pur-
chase. Manufacturer-coupons not allowed. 1
Restrictions may apply for premium offers. 1

MISSISSIPPI ,

Sweepstakes programs and premium offers I

non—alcohoi beverage products allowed.

 
 

 

__

‘ NEW YORK
individual retailer-published consumer coupons
permitted.

NORTH CAROLINA

Sweepstakes programs and premium offers per-
mitted in county stores only. Sweepstakes pro-
grams and premium offers may not require pur-
chase. Prizes may not be awarded on retali
premises. Mail-in refunds or rebates permitted

3 for spirits only.

2 NORTH DAKOTA

; Sweepstakes do not require proof of purchase.I No instant redeemables.

OHIO

Sweepstakes programs and premium oflers
may not require purchase.

OREGON
Consumer refunds for spirits oniy. Premium offers
and sweepstakes do not require purchase.

PENNSYLVANIA

l Sweepstakes programs. premium offers and
mall-in refunds or rebates require prior approval.

SOUTH CAROLINA
Money-off consumer coupons permitted for
beer and wine only. Mall—in refunds limited to
$10.00

SOUTH DAKOTA
Sweepstakes programs and premium offers
cannot Induce the sale of beverage alcohol.
Mail-in refunds limited to St DDO.

TENNESSEE
Sweepstakes and premium offers can be con-
ducted at point of sale or through newspapers
and magazines.

TEXAS
Premium offers for beer items must cost less than
SIDU. Sweepstakes programs may not require
purchase and must be offered In 30 or morestates.

VERMONT

Sweepstakes must indicate no purchase
required. All premium offers and mail-in refunds
or rebates require prior approval from the LCB.

VIRGINIA
MISSOURI

Sweepstakes programs do not require purchase
and may not require entry fee. Premium offers
do not require purchase, Mail-in consumer
refunds or rebates permitted for spirits oniy. r

NEVADA t
Pre-approval required for all promotions.

Sweepstakes programs and premium offers
may not require purchase. Must be legal drink-
ing age to enter sweepstakes. Money-off
coupons permitted in non-state stores only forbeer and wine.

WASHiNGTON

Sweepstakes programs may not require pur-
Chase per retailer. -

NEW HAMPSHIRE ' I
Money—ofi coupons are permitted provided
that no redemptions are made in state stores.
Sweepstakes may not require proof of pur-
chase. Must be legal drinking age to enter .
sweepstakes.

NEWJERSEV
Sweepstakes programs and premium offers i_
may not require purchase. Beverage alcohol R

5 may not be given as a prize.

 
WEST VIRGINIA

lvioney—off coupons permitted for wine and spir-
its only.

2 WYOMING

f Liquor Division approval required for all
promotions.
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Merchandisin
. :

Open Floor Display Moiion Audio Shell C0_'P0Ci<S
' Slale Displays Racks 4 Displays Displays Taikers a (With bev Cl) -

Alaska yes yes yes yes yes V95

Arizona‘ yes yes yes yes V95

Arkansas* yes yes yes yes V95

California’ yes yes yes yes V95

Colorado’ yes yes yes yes V95

Conneclicui* yes yes yes yes V95

Delaware yes yes yes yes V95

Dist. of Col. yes yes yes yes yes V95

Florida yes yes yes yes V95
Georgia‘ yes yes yes yes yes V95

Hawaii* yes yes yes yes yes V95

llllnois* yes yes yes yes yes V95

Indiana‘ yes yes V95

Kansas‘ yes yes V95

Kentucky’ yes yes 00

Louisiana’ yes yes yes yes yes V95 ——

Maryland‘ yes yes yes yes yes V95 '

Massachusetts‘ yes yes no yes _ V95
Minnesota‘ yes yes yes yes V95
Missouri yes yes yes yes yes V95

Nebraska yes yes yes V95

Nevada* yes yes yes V95

New Jersey‘ yes yes yes V95

New Mexico* yes yes yes V95

New York‘ yes '_ yes yes V95
Norlh Dakoia' yes yes yes V95
Oklahoma‘ yes yes yes yes yes V95
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' Restrictions on Merchandising

 
ARRONA
Maieriais furnished musi conform ioTi‘B regur:-‘ms.
ARKANSAS
   
  Co-Packs Bofiie Coici Box Posiersl Window iiiL°;§i§'JP%r%%i§i§::§§§n2%ii,%“in%i%é:§!FE: ure 0l'CinlTiii2G i‘r i0 m. 06

(wrih n/a bev) Neckers Siickers Banners Signs necgkemnno, 9 gm gm glergmgrgo EW 0
 
     contest oria purchase merchondise.

CAUFORMA ,
Reieiiers cannot be paid iar displays. Co—a::ci<s
(wiih beverage aicahci and wiih nia beverages)
must have an appropnaie upcharge for oil items in
ihe package. Na prarnaiians permmed 1h:- inci-caie free ar cornpiimeniary.

COLORADO
Merchandisin rnoieriais rnusi nai have re‘-oil
vdiue. Ca-pac s(w‘r'ih nia beverages) in s ro
items sold in a package store. iiams musi be ci-
iy reiaied 1a irquar. No ieo. cocoa mixes. :1: cat-iee pemriiied.

CONNECFICUT -
Merchandising rnaierials rnusi be limited r: 3500
reiai yaiue per reiaii auiiei per brand on c ::rien-
dar year basis. Cepacks (wiih beverage a-eanai)
permiiied. Prices of co-packs (wiih nja beirnusi include liquor as a mojariiy
may nai be given as a gifi. Pasiers and pcmers
can oniy be used inside an ouiieii
GEORGIA
Point-ai-saie rrraieriols ccinnoi be used on he evic-riar ofihe licensed premLse.

   

  
  
  
 

 
 

 
  

 
  
 
 

 
 
 
 

  
 

  
 

 
 

 

 
 
 
 
 
  
 
 
 
  
 

 
 
 

  
 
 
 

 
 

  

    

 

Ccrpacks perrniiied as long as iiems no‘. U393 ason inducerneni to purchase product.
ILLINOIS
Permuneni ouiside signs rnusi nai exceed 5‘ 257 in
value. Permaneni indde signs musi nor exzeeci
52315 in vaiue. Temporary inside 5 ns and other
advertising mdieriai musi no! emcee Si-‘ibtiin veiue.
iNDiA'NA
Prior approval required for co-packs iwrih sever-
cge aicohoi and rye beverages).

yes yes IOWAivierchandisin% may no! have secondary vane iaretailer aiher i an adveriising.

Ca-packs iaxed and regulated some as 2‘ ineywere single packed.
i(ENr'iUCi(Y
Merchandising maieriais may nai exceed E3'.)I1ii
ihey ae provided by the supplier.
i.01.|i5'IANA
liesiriciions appiy. iv'nJSi acihereio Unicir ircde Aer.
MAINE
Co-packs require prior Bureau of AlcmoircBeverages appravd.
MARYLAND
Ca-packs (with bevera e alcohoij rrrus‘ '-eve
price flied wiih the siaie. oducis in pack 711:5? be
same sile. Ca-pocirs (wiih rye beverages‘ mus!
wave price fried wiih ihe siaie. lviiercnandisin; rams
may be furnished a to 515.3 in value pe’ 3-and.
bui may nai excee 3450 per rnanuiociure-.

EETS
Signs may be displayadvanised is
packs permiii
MlCHiGAN
Spiiis cannoi be can-bined wilh beer and ':;- wine
prodrucis. or coniainers requiring deposiis
MiSSi$5lPPi
Co-packs require prior apprayai. Barrie Weavers
may not coniain coupons. reboies or prameiaonswhich require proof-oi-purchase oi bevezageaicohoi.

MINNESOTA
Signs and paini-ai—saie merchandise may not
exceed $300 in value per calendar yea’ per
brand. Ouiside dgns cannai exceed 5403 l" vaiue
per caiendar year per brand.Coniinued on page 23

no mafia
“° iii"es
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X (D T(W :3- so3 Q- 2 3 

1
i

2 Open Floor Display Motion Audio Shelf Co-Packs
? Stale Displays Racks Displays Displays Talkers (wiih bev al)

Rhode island‘ yes yes yes yes yes - E
South Carolina yes yes yes

Tennessee’ yes yes yes

Texas‘ yes yes yes

Wisconsin‘ yes !

Control Co-Packs E
Slale (with bav al)

Alabama yes

Idaho no

lowa* yes
Maine* yes

Montgomery‘ yes
County, MD

Michigan‘ yes

Mississippi’ yes

Monlana yes

New Hampshire’ yes

Norih Carolina* yes

Ohio“ yes

Oregon‘ no

Pennsylvania yes

Uloh‘ no

Vermonl T yes

Virginia yes

Washington T yes
West Virginia“ yes

Wyoming yes yes
ADAMS FACT BOOK = 200

 

 

 
 

 
 
 
 

 



 

Co-Packs Bollle Cold Box Posiersj Window
(with n/a bev) Neckers Siickers Banners Signs

yes yes —I yes yes yes——r

yes yes yes yes no

yes yes yes yes yes

yes yes yes yes yes

yes yes yes yes yes

Co-Packs Bollle Cold Box Posters] Window

(wilh n/o bev) Neckers L Stickers Banners Signsl__§._

yes yes ‘* yes yes yes
no yes n/a yes yes

yes yes yes yes yes

yes yes yes yes yes

yes yes yes yes yes

i_

yes yes yes yes yes

yes yes yes yes yes _i

yes yes yes yes yes

yes yes yes L yes yes

yes yes yes yes no

no yes n/a yes no

yes yes yes |— yes yes

yes yes yes yes yes

yes yes yes yes yes

yes Lyes no yes no
yes yes yes yes yes

yes yes yes yes yes

yes yes yes yesL185
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' Resirlcliaos on Merchandising
Canlinued from page 21

MONTGOMERY COUNTY. Ml:
Co-packs can be sold if no “up charge" frommanufacturer.

NEVADA
Malerlals musl be furnished by manuiaciures.
rrolwholesaler.

NEW HAMPSHIRE
Co-packs (wilh beverage alcohol and nra bev-
erages) may be sold in slate siares only. All rnerv
chandlsing rnalerials rnusl be approved by live
uauorcommission.‘
NEWJEREEY
Co-packs (wilh beverage alcohol) rnusi
be repaclrogeci and sold as a uhil.
ivlerr: andlsing iiems may nor require beverage
purchase and musi be lisled in rnorlcelrngmanual.

NEW MEXICO
Copoclrs perrnlliecl wilh spirits and wine.
NEW YORK

Co-packs flerrnlriea wilh wlne or splrlls, with
glassware. oieriols lornlshea may nor exceed14:5 in value per brand or any one lime.
Potable or edible llerns prahibiled

NORTH CAROLINA
Cold boil sllckers for beer only.

NORTH DAKOTA
Miscellarreaus rnalerials furnished by wholesales

may nal exceed Sim peryear. 17.0.5. llerns llrnii—ed 0 $550 per year. Manuloclurer cannot sup-
ply anylhing ofvalue lo retailer.
OHl0
Cold box siiclrers. osiersjbanners and winoaw
signs may be used orbeer and wine products
OKLAHOMA
Ca-pad-rs assembled by reialler (wilh beveragealcohol) rnasl‘ be sold al same price as regsror
items Co-packs (wilh beverage alcohol) may
be sold or dillerenl price ll ordered as co—packs
from wholesaler. Co-packs (wilh n/o beverages)
masl be assembled by manufacturer or by manr
ulaciurer ageni ‘n siore.

OREGON /
Co-packs wilh nia beverages are allowed bulwholesaler musi include a char e for ca-
packed ‘rlern.Wlndows|gnsl‘or beer wine only.
RHODE {SLAND
Co-packs {wilh beverage alcohol and nr‘a bev-
eraes) musl be pre-approved.
SOUTH CAROLINA
Copacks (wilh beverage alcohol and nla bev-
erages) musi have prior approval and be
wrapped logelher.
SOUTH DAKOTA
The price of capaclrs {wilh beverage alcohol
and nla beverages) musl reflecl addliionol
llems. lNndow displays may nol exceed 5lDCI
per year in value. In-slore odverllslng rnaieriais
may nal exceed 5 l 50 per year in value.
TENNESSEE
Co—pacl<s musl reflecl price at all ilerns.
Ivlerchanciising rnalerials may be lumished up loSEU in value.

TEXAS
Ca-packs wilh beverage alcohol rrrusi havelabel iniorrnalian visible and the price mus? be

increased to include lhe Price ol all lierns. Capadrs musl be designed a be delivered iniaclto The consumer and addliionol ilems rmsl have
no benefll la The reialler. Co-packs may nor be
disrnaniled by The relailer. Resiricliore apply for
display raclcs.
UTAH
For wine and
WEST VlRGlNIA
Co-packs wilh beverage alcohol require lislingapproval.
WISCONSIN
Brewers and beer wholesalers may provide
malerials for hside The ouilel only oi orrprernise
eslablbhmenis. Splril manufaciurers and whole
salers rnusl adhere 10 federal guidelines

 
 
 

 
nlo »Nol available.

 

 

 



 
Product Tast ngs % J {

 

 

.

Open State Off-Premise On-Premise Sponsored Sponsore.

Alosw — e 9 9 A ‘
Arizona‘ 9%e 9
Ar»<onsos* o 9
coworni<=* — 0 9 0 9
Colorado‘ 0 9 (<3 0 9 6 Q 6 0

Connecfiouf 0 9 0 0 9 6 9 G) 6 (9

Delaware 0 9 9 o 9 9
D1s*r*c*vfCo'umbi<=--

Georgicf‘ 9 (-5 ('5) 9

Ken*ud<v* 0 9 9 0

Morylcmd‘ o 9 9 ' 0 9 9 9 9
Mossoohusefis* 0 9 6 —
Minneso’ro* —
Missouri _ I
Nebraska‘ —
Nevodo*

New Jersey i
New Mexico

New York”

North Dokofo

Okiohomcf‘

hhodelslqnd
Soufh Cctrollno

Souih Doko’ro*

Tennesee

Te><c=s* on 9 9 9 NM
Wis<:onsln* 9 0 9 9 6 6 E) 9

 
E
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0 Spirits 9 Wine 9 Beer 9 Distillery 9 Winery
9 Brewery 9 Wholesaler Premises 9 Other Locations N/A = Not available

Supplier Wholesaler

Control Stale Off-Premise On-Premise Sponsored Sponsored
Alabama j 0 a a Ta a
raaha j 0 a a
iowa“ 999 999999 999999
Maine‘ 9 9 9 9 0 9

Montgomery County, MD‘ 9 9 9 9
Michigan’ 9 9 9 9 9
Mississippi 9 9Montana 9 9 i
New Hampshire* 9 9 9 9 9 i_9 9
Norih Carolina’ 9 9 9 9 9 9
Ohio’ 9 9 9 9 9 i_9 9

Oregon‘ 9 9 9 9 9 9 9
Pennsytvanla* 9 9 9 9 9 9 9 9 9 9 9 9 9
Utah 9 9

Vernont' 9 0 9 9 9 9 9

Virginia’ 9 9 9 9 9 9 9 9
Washington 9 9 9 9 9 9 9 9 9 9
West Virginia’ '9 0 9 er 0 e rs 0 (9
Wyoming 099 099 9999 09

*Restrictions

iii‘/iljstsfgll drinks to tasters. outlets may give limited g(t.i‘r-d:rEeCn.:Ii‘rs:;JItastings limited to new
free samples of wine or spirits. products. Wine limited to one ounce

ARIZONA Restrictions apply. Wholesalers may per patron. Wholesaler sponsored per-
Off-premlse spirits tastings restricted to a
sample of 1/2 ounce. are limited to 3
hours and must be conducted in the

beverage alcohot section of the store.

ARKANSAS

Supplier sponsored tastings must be held
in authorized lasting rooms. Whotesaler
sponsored tastings permitted with prior
approval. Wine and spirits samples can-
not exceed 12 ounces. Samples must be

limited to 2 per person. On- and off-
premise beer tastings for Arkansas native
beer only.

sponsor tastings for retail ticensees and
l their employees under specific condi-

tions. Restrictions apply for on—premise

supplier sponsored tastings.

COLORADO
On-premise tastings must be conduct-
ed by retail licensee and product must
be purchased from a licensed whole-

‘ saler. Supplier/manufacturer represen-
tative may be present to assist. Limited
wineries may have up to five remote

mlrted for industry members.

FLORIDA

Supplier and wholesaler sponsored tast-
ings for beer may not be held at
licensed off—premise locations.

I tasting locations. Wineries may have up
to one remote location.

GEORGlA

Consumer wine tastings require prior

approval. Wholesaler sponsored tast-
ings permitted at industry trade shows
only with prior approval.

Continued on page 26
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HAWAII

Product Tastings c......-........ir...... P... 25
I tastings for retail licensees or charita-

Customers can only receive one. 3 I bie/bonafide organizations.
ounce sample of beer and wine. and
one, I ounce sample of spirits per per-
son for otf- and on-premise tastings. All
product tastings must have prior
approval from the Liquor Commission.

ILLINOIS

Oft-premise tastings must have prior
approval from the Liquor Commission.

INDIANA

Off-premise tastings permitted in Package
Liquor Stores. Restrictions apply. On-
premise tastings limited to l ounce of
wine, l/2 ounce of cordlais, 0.4 ounces of
spirits and 0.6 ounces of beer.

IOWA

Beer and wine tastings may be conduct-
ed an unlicensed premises. Spirits tastings j
must be conducted on licensed premises.

KANSAS

Supplier sponsored tastings permitted in
counties where liquor by the drink is
approved.

KENTUCKY

Oft—premlse wine and spirits tastings are
limited to quantities of 4-6 ounces per
patron per day. Samples must be free of
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charge. Supplier sponsored tastings at
ofl‘—premlse establishments must be held E
for educational purposes or new product ‘.
introductions only. Guests must be limited
to retail licensees and Their employees. :
Distillers and vintners may participate in
private parties or fund raisers conducted
by bond tide charitable organizations.

LOUISIANA

OH- and on—premise tasting must be
limited to no more than 2 samplings per '
month per product per premises. and
require prior appprovoi from the
Commissioner.

MAINE

On-premise spirits tastings with permis-
sion of Department of Public Safety.
Wholesaler sponsored wine tastings
must have Bureau approval. Supplier
sponsored tastings may be held in an
approved hospitality room.

MARYLAND
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MASSACHUSETTS
Licensee may conduct tastings only for
products they lawfully sell. Serving size is
limited to l ounce tor wine. 2 ounces
for beer and .25 ounces for spirits.
Manufacturers and wholesalers may
provide free product and labor with
restrictions.

MONTGOMERY COUNTY . MD
For wholesaler sponsored tastings held
at a non-licensed premise product
must be purchased from a host facility.
On-/oft-premise license required for off-
premlse outlet tastings.

I MICHIGAN
Salesperson may purchase one drink
per customer for tastings at on-prernise
establishments for spirits and wine.
Salesperson may purchase one drink
for one customer at on-premise estab-
lishments for beer. Trade tastings
permitted at on-premise establish-
ments. Beverage alcohol must be sold
by wholesaler to host retailer for suppli-
er and wholesaler sponsored tastings.

MINNESOTA
Product tastings at retail establishments
must be conducted by retail licensee.
Supplier tastings require prior approval
from the LCD.

NEBRASKA

Samples for off-premise tastings must
be unopened. Wholesaler sponsored
tastings must be held for licensees only.

; NEVADA
Law is silent on product tastings.

NEW HAMPSHIRE
Product tastings may be held at
licensed establishments with notifica-
tion to the Commission. Supplier and
wholesaler sponsored tastings may be
held in an approved hospitality room.

NEW YORK
Retail licensees must have a special
tastings permit in order to sponsor tast-

; lngs. All retail sponsored tastings require
prior approval. Supplier sponsored tast-
lngs must be for New York State labeled :

Product tastings at retail establishments
must be conducted by retail licensee,
supplier and wholesaler participation
prohibited subiect to local statutes.
Suppliers and wholesalers can sponsor
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wines only. Wholesalers may sponsor
tastings tor wine only.

NORTH CAROLINA
Supplier and wholesaler sponsored tast-

OHIO

Tastings permitted at on- and off-premis
establishments with proper permit for
charge. Wholesaler and supplier spar I
sored tastings permitted by invitation o'nl\.

OKLAHOMA

Samples must be purchased for or
premise product tastings. Supplier an
wholesaler sponsored tastings, it close
to the public, by invitation onlx
Oklahoma wineries permitted to glvr !
samples at festivals and trade shows.

OREGON

Gas stations with on otf—premlse llcens
cannot allow tastings.

PENNSYLVANIA

Oft—premlse tastings require LC
approval. On-premise tastings limited ’
maximum of 2 consecutive hours with
maximum of 4 products. Serving size
limited to i ounce per product for wine
and .25 ounces per product for splri‘
Food. such as cheese and crackers, mi.
be provided by sponsor during event. s

SOUTH DAKOTA
Beer sample no larger than 3 02.. wir
sample no larger than 50 mi. spirits sar
pie no larger then 25 ml at otf-premi:
outlets. Samples limited to l per day.

TEXAS

Off-premise spirits. wine. and beer to;
ings permitted in package stores in
hold a tastings permit. Wineries perm
ted to hold tastings at other iocatio-'
with restrictions.

VERMONT

All tastings require prior LCB approvc
Wholesaler sponsored tastings permitte
at retail licensed premises.

VIRGINIA

Tastings permitted at off-premise outle
with gourmet shop license.

WEST VIRGINIA
Consumer wine tasting allowed o‘
premise with special wine tasting license

II
l!

WISCONSIN

On-premise tastings must be sponsors
by retailers only. Supplier and who!
saler sponsored tastings may be held
private non-licensed locations. restric
ed to invited guests only and sampl
cannot be sold. Off—premise wine to
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Federal Guidelines

Regarding Beverage
Alcohol Advertising

Mandatory Statements
Distilled spirits, wine and beer

advertisements shall state the name
and address of The permittee respon-
sible for its publication or broadcast.
Street number and name may be
omitted in the address.

Class and type designation and
alcohol content shall be stated by

proof, percentage by volume may
be used for cordials and liqueurs.
cocktaiis. highbaiis, bitters and other
specialties for distilled spirits.

Class, Type and distinctive designa-
tion required for wine.

Class required for beer.
Exception for spirits, wine and beer:

if an advertlsment refers to a line or
all of The products of one company.
whether by company name or by
brand name common to all products
in The tine, The only mandatory infor-
mation is the name and address of
the responsible advertiser.

Restrictions
An advertisement of distilled spirits.

wine or malt beverages shall not
contain: any statement that is false
or untrue; any statement that is dis-
paraging of a competitor's product;
any statement, design, device or
representation which is obscene or
indecent: any statement, design.
device, or representation of or
relating to analyses, standards or
Tests, irrespective of falsity, which
The Director finds to be likely to mis-
lead The consumer; any statement.

design, device or representation of]
or relating to any guarantee, irre-
spective of falsity, which the Director
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finds to be likely to mislead The con—
Sumer (money-back guarantees are
not prohibited): any statement that
distilled spirits. wine or malt bever-
Ciges are brewed. labeled, pro-
duced, packed, distilled, blended.
made, bottled. or sold under or in
ciccordance with any municipal,
state, Federal. or foreign authoriza-
tion, law. or regulation; any state-
ments that contains The words
“bond," “bonded,” “bottled in
bond," “aged in bond." or phrases
Containing These or synonymous
terms, unless such words or phrases

ADAMS FACT BOOK I 2095

appear. on the label of the product,
and are stated in The advertisement
in The manner and form in which they

are permitted to appear on The
label; any statement concerning a
brand or lot of wine or distilled spirits
that is inconsistent with any state-
ment on The labeling thereof: any
label depicted on a bottle in an
advertisement shall be a reproduc-
tion of an approved label: any state-
ment, design, representation, pictori-
al representation. or device repre-
senting that The use of distilled spirits
has curative or therapeutic effects;

any false statement regardin place
of origin, or flags, seals, coats of arms.
crests and other insignia. Subliminal
or similar Techniques are prohibited.

Comparative advertising shall not be
disparaging of a competitor's prod-
uct. Taste test results may be used in
advertisements comparing competi-

tors‘ products unless they are dis-
paraging. deceptive, or likely to mis-
lead The consumer. A statement shai

appear in The advertisement provid
lng The name and address of the
testing administrator.

Distilled Spirits
The word “pure" may not be used

uniess: it refers To a particular ingredi-
ent used in The production of the

product, and is a truthful represenTa-
Tion about the ingredient or; it is part
of The bond tide name of a permit-
tee or retailer from whom The prod-
uct is bottled, or it is part of the bona
fide name of the permlttee who bot-
tled The product.

The words “double distilled" or 3

“triple distiiled" shall not be permitted
in advertisement of distilled spirits pro-
duced by The redlstiliation method
when a second or third distillation

step is a necessary distillation process
for The production of The product.

Distilled spirits advertisements shall
not contain any statement, design,
or device directly or by Implication
concerning age or maturity of any
brand or lot of distilled spirits unless a
statement of age appears on The
label of The advertised product. An
advertisement for any whiskey or

brandy (except immature brandies)
which is not required to bear a state-
ment of ae on The label or an
advertisement for any rum or Tequila.
which have been aged for not iess
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inconspicuous. general representa-
tion as To age. maturity or other simi-
lar representations even though a
specific age statement does not
appear on the label of the adver-
tised product and in the advertise-
ment itself.

Wine

Any word in the brand name or
class and type designation which is
the name of a distilled spirits product
or which simulates, imitates. or are-
ates the impression that the wine so
labeled is. or is similar To, any product
customarily made with a distilled spir-
its base is prohibited.

Wine advertisements shail not con-
tain any statement of age or repre-
sentation relative to age (including
words or devices in any brand name
or marquee), except for vintage
wine.

Matt Beverages -

No product containing less than
ane—haif of 1 percent of alcohol by
volume shall be designated in any
advertisement as beer, lager beer,

lager, ale. porter, stout, or by any
other class or type designation com-

than 4 years may. however. contain

manly applied to fermented malt
beverages containing one-half of 1
percent or more of alcohol by vol-Ul'T'i6.

No product other than a malt bev-
erage fermented at comparatively
high temperature, possessing the
characteristics generaiiy attributed to
ale, porter. or stout and produced
without the use of coioring or flavor-

ing materials (other than those rec-
ognized in standard brewing prac-
tices) shail be designated in any
advertisement by any of these class
designations.

lviait beverage advertisements shall
not contain the words strong, full

strength, extra strength. high test.
high proof. fuii alcohol strength. or
any other statement of aicohoi con»
tent, or any statement of the per-
centage and quantity of the original
extract, or any numerals. letters.
characters. or figures, or similar words
or statements of alcohol content,

except where required by state law.

Source: Laws and Regulations Under
the Federal Atcanoi Administration
Act, iTEi.
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Summary

Grocery Stores

Alaska: non—alcohol beer

Arizona: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Arkansas: beer, malt based coolers, non-alcohol beer
California: spirits, wine, beer, wine based coolers, malt based coolers, non—alcohol beer
Colorado:beer, malt based coolers, non-alcohol beer
Connecticut: beer, malt based coolers, non—alcohol beer
Dist. Of Col.: wine, beer

Florida: wine, beer, wine based coolers, malt based coolers, non—alcohol beer
Georgia: wine, beer, wine based coolers, malt based coolers, non—alcohol beer
Hawaii: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer.
Illinois: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Indiana: wine, beer, wine based coolers, malt based coolers, non—alcohol beer
Kansas: beer, malt based coolers, non-alcohol beer
Kentucky: beer and malt based coolers
Louisiana: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Maryland: spirits, wine, beer, wine based coolers, malt based coolers, non—alcohol beer
Massachusetts: spirits, wine, beer, wine based coolers, malt based coolers, non—alcohol beer
Minnesota: beer, wine based coolers, malt based coolers, non-alcohol beer
Missouri: spirits, wine, beer, wine based coolers, malt based coolers, non—alcohol beer
Nebraska: spirits, spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Nevada: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
New Jersey: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
New Mexico: spirits, wine, and beer.
New York: beer, wine based coolers, malt based coolers, non-alcohol beer
North Dakota: spirits, wine, beer, wine based coolers, malt based coolers
Oklahoma: malt based coolers, non-alcohol beer
Rhode Island: non-alcohol beer

South Carolina: wine, beer, wine based coolers, malt based coolers
South Dakota: spirits, wine, beer, wine based coolers, mait based coolers, non—alcohol beer
Tennessee: beer, malt based coolers, non-alcohol beer
Texas: wine, beer, wine based coolers, malt based coolers, non~alcoho| beer
Wisconsin: spirits, wine, beer, wine based coolers, malt based coolers, non—alcohol beer

Alabama: wine, beer, wine based coolers, malt based coolers
Idaho: wine, beer, wine based coolers, malt based coolers, non—alcohol beer
Iowa: spirits, wine, beer, wine based coolers, malt based coolers
Maine: wine, beer, wine based coolers, malt based coolers, non~alcoho| beer
Michigan: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Mississippi: beer, wine based coolers, malt based coolers, non-alcohol beer
Montana: wine, beer, wine based coolers, malt based coolers, non—alcohol beer
New Hampshire: wine, beer, wine based coolers, malt based coolers, non~alcohoI beer
North Carolina: wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Ohio: wine, beer, wine based coolers, malt based coolers, non—alcohol beer
Oregon: wine, beer, wine based coolers, malt based coolers, non—alcohol beer
Utah: beer, malt based coolers, non-alcohol beer
Vermont: wine, beer, wine based coolers, malt based coolers, non—alcohol beer
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Virginia: wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Washington: wine, beer, wine based coolers, malt based coolers, non—alcohol beer West
Wyoming: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer

Liguor Stores

Alaska: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Arizona: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Arkansas: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer.
California: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Colorado: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Connecticut. spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Delaware: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Dist. Of Col.: spirits, wine, beer
Florida: spirits, wine, beer, wine based coolers, malt based coolers, non—alcohol beer
Georgia: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Hawaii: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Illinois: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Indiana: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Kansas: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Kentucky: spirits, wine, beer, wine based coolers, malt based coolers
Louisiana: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Maryland: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Massachusetts: spirits, wine, beer, wine based coolers, malt based coolers
Minnesota: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Missouri: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Nebraska: spirits, wine, beer, wine based coolers, malt based coolers, non—alcohol beer
Nevada: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
New Jersey: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
New Mexico: spirits, wine, beer
New York: spirits, wine
North Dakota: spirits, wine, beer, wine based coolers, malt based coolers
Oklahoma: spirits, wine, beer, wine based coolers
Rhode Island: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
South Carolina: spirits, wine
South Dakota: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Tennessee: spirits, wine
Texas: spirits, wine, beer, wine based coolers, malt based coolers, non—alcohol beer
Wisconsin: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer

Alabama: spirits, wine, beer, wine based coolers, malt based coolers
ldaho: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
lowa: spirits, wine, beer, wine based coolers, malt based coolers
Maine: spirits, wine
Michigan: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Mississippi: spirits, wine
Montana: spirits, wine, beer, malt based coolers
New Hampshire: spirits, wine
North Carolina: spirits, wine
Ohio: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Oregon: spirits
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Pennsylvania: spirits, wine, wine based coolers
Utah: spirits, wine, beer, wine based coolers
Vermont: spirits.

Virginia: spirits, wine
Washington: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer West
Wyoming: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer

Drug Stores

Alaska: non-alcohol beer

Arizona: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Arkansas: beer, malt based coolers, non-alcohol beer.
California: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Colorado: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Connecticut. spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Dist. Of Col.: wine, beer

Florida: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Georgia: spirits, wine, beer, wine based coolers, malt based coolers, non—aicohoi beer
Hawaii: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Illinois: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Indiana: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Kansas: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Kentucky: spirits, wine, beer, wine based coolers, malt based coolers
Louisiana: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Maryland: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Massachusetts: spirits, wine, beer, wine based coolers, malt based coolers
Minnesota: spirits, wine, beer, wine based coolers, malt based coolers, non—aicohoi beer
Missouri: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Nebraska: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Nevada: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
New Jersey: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
New Mexico: spirits, wine, beer
New York: beer, wine based coolers, malt based coolers, non-alcohol beer
Oklahoma: malt based coolers, non-alcohol beer

Rhode Island: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
South Carolina: wine based coolers, malt based coolers, non-alcohol beer
South Dakota: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Tennessee: beer, non-alcohol beer

Texas: wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Wisconsin: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer

Alabama: wine, beer, wine based coolers, malt based coolers
Idaho: wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Iowa: spirits, wine, beer, wine based coolers, malt based coolers
Maine: wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Michigan: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Mississippi: beer, wine based coolers, malt based coolers, non-alcohol beer
Montana: wine, beer, wine based coolers, malt based coolers, non-alcohol beer
New Hampshire: wine, beer, wine based coolers, malt based coolers, non-alcohol beer
North Carolina: wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Ohio: wine, beer, wine based coolers, malt based coolers, non-alcohol beer
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Oregon: wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Utah: beer, malt based coolers, non—a|coho| beer

Vermont: wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Virginia: wine, beer, wine based coolers, malt based coolers, non-alcohol beer
Washington: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer West
Wyoming: spirits, wine, beer, wine based coolers, malt based coolers, non-alcohol beer
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