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NOTICE OF RELIANCE UNDER RULE 2.122(¢)
Opposition Nos. 91174169, 91174171, 91174183,
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Valentino S.p.A., ) TT AB
)
Opposer, )
)
V. ) Opposition Nos. 91174169, 91174171,
). 91174183, 91174195, 91174315 and
Matsuda & Co., ) 91179386
) y 7
Applicant. ) ’H‘"]l{ é)ﬂ 09

NOTICE OF RELIANCE UNDER RULE 2.122(e)

Opposer, Valentino S.p.A. hereby notifies Applicant, Matsuda & Co. of its

reliance upon the following publications attached as Exhibit C (Pages 1-1239):

J S, Patert & TNNF ™ Haxl Rept i 1’

1 AdWeek Feb. 1985 But Face It: We’re Living in the Age of
Designer Glut

2 AdWeek Feb. 10, 1986 Media Notes

3-4 AdWeek Apr. 14, 1986 Sanofi Beauty Products May Sniff Out an
Qutside Shop

5 AdWeek Feb. 1, 1988 WRG Image Group Gets Warnaco Account

6 AdWeek May 16, 1988 Fragrant Review: Stern Starts Search

7-11 AdWeek Aug. 14, 1989 The only ad agency where the queen stands
guard; Leona Helmsley demands letter-
perfect ads- and excerpts from Adventures
of an Advertising Woman, part |

12 AdWeek Oct 22 1990 Take Two

13 Allure Jan 1985 Advertisement

[ hg‘j' H ES e - :&ﬁ 4 ol it iy 2 ‘5: .E“\e il . s LRl .»

14 Architectural Digest 1981 Advertisement

15 Architectural Digest Aug. 1981 Advertisement

16 Architectural Digest Apr. 1989 Advertisement

17 Architectural D1 est Dec 1990 Advertlsement

g & L’;\m e ;-. i fxﬁﬁ 3 e s “f‘ i .«,» : K

18-19 | The Assocmted Press Oct 9, 2001 Wlld street chic from Dior, lots of fnll from
Valentino

20-21 The Associated Press Jul. 115 2002 Gaultier’s jaunty originality, Valentino’s

S serpentine glamour show haute couture is
_ still alive

22-23 The Associated Press Feb. 10, 2003 Style 2-10; Style Briefs

24-25 The Associated Press Mar. 7, 2004 Ford’s final bow, but first an opulent,
naughty Valentino

. OO A
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26-27

Associated Press Online
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Associated Press Online ‘

The AtantaJornal and

Jun, 19, 2000 Fashion World Honors Its Designers
28 Associated Press Online Feb. 11, 2003 Valentino, Simmons Sound off on Style
29 Feb 13 2004

Oscar Fashions Previewed on Runway

e

AutoWeek

Constitution

30-32 Apr 28, 1996 Q & A ON THE NEWS
Constitution

33 The Atlanta Journal and Jul. 19; 1998 Art collection of past 400 years, fashion
Constitution exhibit show royal touch

34-35 The Atlanta Journal and Marc Jacobs’ order at Louis Vitton: ‘At

Mar. 1, 2000

ease

36-37 Th Augusta Chron cle 15 2001 Vintage Valentino A Classic Dress Delsgn
38-39 Oct 18 2001 Art of VIVE Ia dlfference

Mar. 6. 1080

AutoWeek Tr1v1a Contest

The Baltimore Sun

58-106 Book by Marie- Paule Pell¢ and

Patnck Maunes

Sept. 22, 1994

46 Bellevﬂle News Democrat Feb 26 2004 Oscar Fashlon Prevnew -

Offbeat designer Franco Moschino dies of
cancer

Mar. 15, 2003

Designers Treat Their Clothes To Pleats

Business Atlanta

Nov. 6, 2003

The Look; Fit For A Queen A Young
Fashion Designer And Massart Grad Is
Dressing MISS Usa In Red Hot Style

Fashion Decrees Even More Knees

Atlanta’s Glamour Retailers: Selling to the

Sophisticates

Fear of 'Fashionv: Let a Pro Pick ‘Your

148-49 | Business Week Nov. 3, 1986
Wardrobe

150-52 | Business Week Jul. 13, 1987 A Lockstep Society is Learning to Cut
Loose

153 Business Week Ar. 3, 1989 Ties That Let it All Hang Out

' Lnxlok.com Cretes Virtuai Luxury
Fashion Shopping Avenue—the World’s
First Luxury Accessories Site

howstopperS' Oscar Gowns Make _

Powerful Statements
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159 Chattanooga Daily Times Apr. 25,1976 Designers’ Clothes Reflect Theatri

160 Chicago Sun Times Jan. 23,1971 Valentino goes Hollywood- with class

161 . qC'Jhlgggo_ Sun Tlmes Jan. 24, 1993 It' ’Global' Gown Coup For Valentmo

162 Chlcago Trlbune Feb. 14, 1965 When in ROME Jackle Shopped

163 Chicago Tribune Aug. 23, 1965 From Italy

164 Chicago Tribune Jan. 16, 1968 Valentino’s Dreamy Fashions

165 Chicago Tribune Jul. 22,1971 Taken Back by Valentino

166-67 | Chicago Tribune Oct. 17,1971 Benvenuto, Valentino!

168 Chicago Tribune Jan. 20, 1972 Valentino Values the Softly Feminine

169 Chicago Tribune Feb. 1, 1972 Menswear from Valentino

170 Chicago Tribune Apr. 15,1972 The Ultimate Dictum: Valentino for Fall

171 Chicago Tribune Jul. 18, 1972 Valentino Ends the Pants Era

172 Chicago Tribune Oct. 21,1972 Valentino’s Vitality Relaxes and
Rejuvenates

173 Chicago Tribune Jan. 20, 1973 The Valentino touch: A symphony in
couture

174 Chicago Tribune Feb. 13, 1973 Valentino

175-78 | Chicago Tribune Apr. 8, 1973 Valentino

179 Chicago Tribune Jul. 23, 1973 Valentino goes back to school

180 Chicago Tribune Jan. 26, 1974 Valentino: Playing it safe and low key

181 Chicago Tribune Mar. 30, 1974 Valentino puts high society back into
fashion

182 Chicago Tribune Aug. 4, 1980 Valentino: Dramatic, sporty, and all in
black

183-84 | Chicago Tribune Feb. 9, 1986 Valentino’s fabrics, wares come to town

185-88 | Chicago Tribune May 20, 1987 Milan's Via Montenapoleone The Street
That Others Copy Is Where Shopping Is
Serious Business.

189-91 | Chicago Tribune Oct. 23, 1988 Well Dressed Digs Fashion Leaders Pull
Out The Stops In Designing Home, Sweet
Home

192-94 | Chicago Tribune Dec. 14,2000 LAWYER'S WORK FOR BUSH LIGHTS

' UNION'S ANGER
195-97 | Chicago Tribune Mar. 3, 2002 Age of innocence: The quest for a new era
o of good feeling
198 Chlcago Tnbune Feb. 13", 2003 Is fashion’s future now or then?
Chnstlan Scrence Momtor Jan. 16, 1968 Valentino’s spring show- the ‘sweater look’

refined

200 Christian Science Monitor Feb. 16, 1970 Without the Cost: The Valentino Look

201 Christian Science Monitor Jul. 20, 1970 Valentino offers special brand of fall
excitement

202 Christian Science Monitor Sept. 22, 1972 Valentino shoes bring back 50’s

203-05 | Christian Science Monitor Apr. 5, 1984 Valentino Bringing leather craft to new
fashion heights

Jun 10 2003 Leather spots fur are her favontes

The Cleveland Press

Jun 3, 1975

Betty Ford gets eye of Itallan hosts ‘ ’
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208 Cosmetics International Jun. 10, 1989 Multinationals set the pace in Italian market
A-D .

208 Cosmetics International Oct. 25, 1989 Enrico Coveri debuts colour cosmetics

E-G

208 Cosmetics International Dec. 15, 1989 Stake purchases herald bid for Avon

H-1 Products

208 Cosmetics International Dec. 15, 1989 Unilever buys Valentino brand

J-K

208 Cosmetics International Apr. 10, 1990 Fragrance sales fluctuate down under;

L-M ‘ Christmas sales in Australia GL Australia

GC UWAT

Cosmopolitan

Advertisement

211-12

Cosmopolitan

Advertlsement

Cox ews Service Feb. 22,2002 Resolute Glamour
213-14 | Cox News Service Qct. 8, 2002 Chanel, Valentino consistently distinct

215-16

Cox News Service

; Mar 5 2004 ‘

Doris Duke gems, Valentino share stage

TTII TR

Daily émerican Jul 20 1965 Faﬂion
Daily Breeze May 8 2001 Her Look: In her closet; lots of Valentino,

tradema‘rk suglasses

220-21 | Daily Deal Mar 8, 2002 Marzotto nears acquisition of Valentino

222-23 | Daily Deal Feb. 12, 2004 JW. ChlldS $73M fashlon statement

224-25 | Daily News Mar. 24, 2002 Expect More Glamour Less Glltz

226-29 | Daily News Jun 1 2003 Looks lee Tony’sa th with the Ladles

230 Daily News Record Jun 14 1975 Between the Lines

231 Daily News Record Sept. 12, 1975 Picture and caption

232 Daily News Record Sept. 20, 1976 Between The Lines. ..

233-39 | Daily News Record Aug. 27,1979 Valentino; when a name becomes a
Legend. ..

240-42 | Daily News Record Jan. 27,1984 U.S. ready for high-end kids’ wear

243 Daily News Record Jan. 31, 1984 Pitti Uomo

244-46 | Daily News Record Mar. 1,1984 Europe skiwear on new man-made course

247-48 | Daily News Record Apr. 10, 1984 Greif narrows its focus; men’s clothing
licensing

249 Daily News Record May 11, 1984 Paris style inks pact with Valentino

250-54 | Daily News Record Jun. 15, 1984 Neckwear firms excited about fall;
Neckwear & Accessories

255 Daily News Record Jun. 22,1984 Playboy, Valentino fakes seized at Miami

o warehouse

256-58 | Daily News Record Jul. 9,-1984 Pitti Uomo beings on up note

259-61 | Daily News Record Jul. 9, 1984 U.S. orders highlight Italian children’s fairs

262-64 | Daily News Record Jul. 19, 1984 Sportswear...mover and shaker at Marshall
Field

265-66 | Daily News Record Sept. 18, 1984 Greif to end Valentino line; add second line
by Lanvin; men’s clothing industry

267-69 | Daily News Record Oct. 9, 1984 Bellevue store leads to Bon’s rebirth

270 Daily News Record Nov. 15, 1984 Name Alan Waxman to new GFT post
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271-73 | Daily News Record Nov. 16, 1984 Designer outerwear; success has its price
274-75 | Daily News Record Dec. 7, 1984 Milan aims for cream of Pitti Uomo’s crop
276-80 | Daily News Record Jun. 14, 1985 Accessories firms put focus on fixtures;
: Neckwear and Accessories supplement
281-82 | Daily News Record Jul. 9, 1985 US buyers find Pitti Bimbo intriguing, but
- lacking; apparel fair
283 Daily News Record Aug. 27, 1985 Sakowitz to shut 3 or 4 more units
284 Daily News Record Dec. 18,1985 Confirm YSL to have new upscale line
285-86 | Daily News Record Dec. 18, 1985 GFT: ‘not only in the fashion world, but in
the whole world’; Gruppo Finanziario
Tessile
287 Daily News Record Jan. 13,1986 Melville joins Holbrook as V-P of Robert
Stock; William G. Melville
288-90 | Daily News Record Jan. 17, 1986 US buyers willing to pay Milan’s price;
Milan collections
291 Daily News Record Jan. 20, 1986 Milan collections; Valentino; new men’s
fashion
292 Daily News Record Feb. 3, 1986 Nominate Banks, Flusser, Stock as Cutty’s
top U.S. designers; Jeffrey Banks, Alan
Flusser, Robert Stock
293-94 | Daily News Record Mar. 12, 1986 Wylys sign pact to buy all 13 of
Manhattan’s Frost Bros. units; Torie Steele
: Wyly and Sam Wyly
295-98 | Daily News Record Apr. 4, 1986 Peter Bertelsen: London retail maverick
299- Daily News Record May 13, 1986 ’85 profits at Italy’s GFT jump 28%, sales
300 up 19%
301-03 | Daily News Record Jun. 30, 1986 GruppoGift; into the future at a gallop; The
- Magazine Supplement
304-05 | Daily News Record Jul. 1, 1986 UK'’s Aguecheck signs pact to finance
S Galliano collection; John Galliano
306-09 | Daily News Record Jul. 11, 1986 Between the lines from Milan
310-11 | Daily News Record Jul. 14, 1986 Milan collections; men’s fashions
312 Daily News Record Nov. §, 1986 Guadagno named V-P sales for Giorgio
Armani Men’s; Patrick Guadagno
313-15 | Daily News Record Nov. 13, 1986 Sourcing into a store’s strategy; department
store marketing column
316-17 | Daily News Record Jan. 21, 1987 Italian collections; fall 1987; men’s fashions
318 Daily News Record Jan. 22, 1987 Gruppo GFT in agreement to manufacture
in China; men’s wear for distribution in Far
East
319-20 | Daily News Record Jan. 23, 1987 Italy: casual chic- yes. Deprived look- no!
321 Daily News Record May 8, 1987 Gruppo GFT 86 earnings soar 26% to
$31,572,000
322-24 | Daily News Record Jun. 9, 1987 All-cotton big hit for spring ‘88
325-27 | Daily News Record Oct. 9, 1987 . Northeast specialty stores posting
substantial sales gains for fall
328 Daily News Record Dec. 1, 1987 Floral patterns; neckwear designs
329 Daily News Record Dec. 3, 1987 Saks, GFT sued over restraint of
distribution
330-31 | Daily News Record Dec. 8, 1987 Burton eyes 100-150 outlets for its new
o Radius chain
332-33 | Daily News Record Dec. 22, 1987 Italian preview; Fall winter 1988
334-36 | Daily News Record Jan. 25, 1988 Men make more scents
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337-39 | Daily News Record Jan. 25, 1988 The golden touch of Harry Rosen

340-47 | Daily News Record Mar. 3, 1988 Department store executives bullish on
men’s biz- at least for 1* half; men’s wear
market, Men’s Apparel Guild in California
Show

348-52 | Daily News Record Apr. 22, 1988 High end is where the action is; men’s wear
retail survey

353-54 | Daily News Record Jun. 17, 1988 Warm weather gear only hot items in
sluggish market; men’s clothing; Father’s
Day sales

355-56 | Daily News Record Jun. 22, 1988 Italian preview; Spring-summer 1989

357 Daily News Record Jul. 5, 1988 Gruppo GRT net off 5%, sales up 10% in

L 1987

358-60 | Daily News Record Jul. 11,1988 Italian collection; spring-summer 1989

361-63 | Daily News Record Jul. 13, 1988 Ttalian Collections; Spring-Summer 1989

364-65 | Daily News Record Jul. 14, 1988 Armani ends relationship with Bertelson

366-67 | Daily News Record Jul. 26, 1988 Sakowitz to undertake $1 million
renovation of flagship

368-70 | Daily News Record Aug. 12, 1988 Regular-price print promos set for fall;
clothing stores sales promotions

371-73 | Daily News Record Aug. 23, 1988 More men call tuxedos their own; more men
buying tuxedos

374-75 | Daily News Record Sept. 14, 1988 Chicago Bloomies to have all men’s wear
on one floor

376-78 | Daily News Record Oct. 10, 1988 What’s in a name? The whole story; trade
names

379-81 | Daily News Record Dec. 5, 1988 The Americanization of GFT: Italian
clothes designers expanded to the United

_ States

382-86 | Daily News Record Dec. 6, 1988 Stores hold to planned promotions;
Christmas business survey

387-89 | Daily News Record Jan. 2, 1989 The couturier’s couturier: Battistoni

390-91 | Daily News Record Jan. 11, 1989 Italian collections; Fall 1989; menswear
fashion by Trussardi, Missoni, Erreuno, and
others

392-94 | Daily News Record Jan. 11, 1989 Milan collections sputter through the second

Lo day; men’s clothing fashions
395-97 | Daily News Record Jan. 13, 1989 Armani, Byblos, Ferre get bulk of U.S.
. buying: menswear fashion in Milan

398- Daily News Record Jan. 23, 1989 David Davies; clothing store, London

400

401 Daily News Record Jan. 23, 1989 The very top; top coats

402 Daily News Record Feb. 15, 1989 Valentino talking- but isn’t for sale; Cartier
International bid for Italian fashion house

403-07 | Daily News Record Feb. 20, 1989 Designer-driven dreams; men’s fashion
designers

408-10 | Daily News Record Mar. 30, 1989 Jackets go bold for spring *90; menswear
manufacturers

411 Daily News Record Apr. 5, 1989 Name Larry Kyman president of
Interpacific Hawaii Group

412-13 | Daily News Record Apr. 28, 1989 Designers making strong imprint on socks

market; men’s hosiery
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414-15 | Daily News Record May 30, 1989 Garfinckel’s in big push to build its men’s

biz: men’s clothing
416-17 | Daily News Record Jun. 1, 1989 Guido Petruzzi to exit GFT USA as CEO on
Jun. 30; clothing trades
418-21 | Daily News Record Jun. 5, 1989 Retailers rate clothing brands
422-25 | Daily News Record Jun. 9, 1989 Retailers flock back to brands; men’s
clothing
426-27 | Daily News Record Jun. 15, 1989 The ‘world class’ suit surfaces; men’s
clothing
428-30 | Daily News Record Jun. 21, 1989 Gigli hitting stride in men’s wear; costume
designer Romeo Gigli
431-33 | Daily News Record Jun. 22, 1989; Italy goes both soft and serious; men’s
clothing
434-35 | Daily News Record Jun. 28, 1989 GFT, ITOH set deal to ship designer
apparel to Japan; Gruppo GFT, C. Itoh and
Company Ltd.
436-38 | Daily News Record Sept. 4, 1989 Macy’s puts I. Magnin, Bullock’s Wilshire
on new men’s wear track
439-40 | Daily News Record Sept. 7; 1989 Winn Bros wins deep in the heart of D.C;
. Washington D.C. men’s clothing store
441-43 | Daily News Record Sept. 25, 1989 Europeans still finding new homes along
. designers row; clothing designers on New
York’s Madison Avenue
444 Daily News Record Oct. 4, 1989 Ungaro’s Labarthe to retire; Germaine
Labarthe, clothing manufacturer Ungaro
445-46 | Daily News Record Oct. 9, 1989 Green is the color of money at retail
447 Daily News Record Oct. 12,1989 Gruppo GFT profits rise 39 percent in first
half
448-49 | Daily News Record Nov. 6, 1989 Moderating the image at Garfinckel’s to
increase men’s wear business; Garfinckel’s
department store
450-54 | Daily News Record Dec. 5, 1989 Biz cools; leathers stay hot; men’s clothing
455-56 | Daily News Record Dec. 7, 1989 GFT buys 51% interest in Baumbler
457-61 | Daily News Record Dec. 12, 1989 Price cuts failing to fire up biz; men’s
clothing
462-64 | Daily News Record Jan. 8, 1990 Soft stuff; preview of Italian clothing
designs for men
465-67 | Daily News Record Jan. 8, 1990 The other Girobellis; men’s costume design
family
468-69 | Daily News Record Jan. 16, 1990 Once again it’s Armani; innovations in
o men’s clothing from designer Giorgio
. Armani
470-72 | Daily News Record Feb. 2, 1990 Hartmarx; men’s stores rebounding
473-74 | Daily News Record Feb. 8, 1990 Ruttenstein adds men’s fashions at
Blommie’s; Bloomingdale’s fashion
director Kal Ruttenstein
475 Daily News Record Feb. 28, 1990 New Valentino shop set for Rodeo Drive:
clothing store
476-77 | Daily News Record Mar. 19, 1990 Milan’s best sellers; men’s clothing trade
478-79 | Daily News Record Mar. 20, 1990 Barriers fall, but some U.S. designers
unhappy; industry reaction to Premiere
Vision textile show




NOTICE OF RELIANCE UNDER RULE 2.122(¢)
Opposition Nos. 91174169, 91174171, 91174183,

91174195, 91174315 and 91179386

480 Daily News Record Apr. 12, 1990 Sales execs named at YSL Menswear
481-83 | Daily News Record Apr. 25, 1990 2d tier lines get few raves; European men’s
clothing imports
484-85 | Daily News Record Apr. 26, 1990 Saks men’s team ‘hopeful’; response of
department store’s buyers to Investcorp Inc.
. acquisition
486-88 | Daily News Record May 17, 1990 Suit biz holding its own; department store
. trade in men’s clothing
489-91 | Daily News Record May 18, 1990 Fancies fueling gains; sales of men’s
furnishing goods at department stores
492-94 | Daily News Record May 25, 1990 Men’s wear loosens up
495-99 | Daily News Record May 30, 1990 Designer game: no fast buck; men’s
clothing design companies
500 Daily News Record May 30, 1990 GFT to distribute Valentino Couture
501 Daily News Record Jun. 5, 1990 Pitti Uomo to produce men’s designer
video; men’s clothing trade fair operator
502-04 | Daily News Record Jun. 18, 1990 Boxers punch up underwear biz
505-06 | Daily News Record Jul. 2, 1990 Fabric maker Etro plans big U.S. push in
men’s wear
507-08 | Daily News Record Jul. 2, 1990 First look at Italy; preview of men’s
fashions GL Italy GC ESIT
509-10 | Daily News Record Jul. 2, 1990 Italian designers find second wind; second-
line clothing from men’s designers
511-13 | Daily News Record Jul. 5, 1990 Men’s stores bank on Italian clothing
514-15 | Daily News Record Jul. 9, 1990 Italy now; innovations in men’s fashions
from Italian designers; illustration
516-17 | Daily News Record Jul. 1271990 Italy now; review of men’s fashion exhibits
at Milan shows
518 Daily News Record Jul. 17,1990 Peter Levy joins Valentino, clothing trade
519-20 | Daily News Record Aug. 1, 1990 Retailers book real clothes; men’s clothing
buyers at New York trade shows
521-24 | Daily News Record Aug. 30, 1990 Bergdorf Men gets raves; new clothing
store in NYC
525-26 | Daily News Record Sept. 11, 1990 Mitsubishi acquires 30% of Reporter; men’s
clothing maker Gruppo F.G./Reporter
527-28 Dally News Record Dec. 10, 1990 Wynton Marsalls toots horn touts fashlon
B T ; A | o R R R R
529 Danly Varlety Nov 22 2000 Valentmo s Day
530 The Dallas Mommg News Dec. 22 1993 Bill Robmson,, fashion deggner dles at 45
331-32 | The Dallas Morning News Jan. 6, 1995 Film idol lives on in opera
533-34 | The Dallas Morning News Sept. 6, 2002 Giving is style for Dedman
535 The Dallas Moming News Sept. 15, 2002 Crystal Charity Ball Fashion Show and
ngl_gheon
The Denver Post J an. 29 2004 Golden Globes hint at colorful Oscar styles
Deseret News Feb 23 2002 Torino to grab Olympic spotlight for 6
Y mmutes durmg closmg ceremonies
540 Detroit Free Press Aug. 15, 1965 Fashlon Future?
541-43 | Detroit Free Press Mar. 22, 2002 Back to show business: Oscar goes glam as
) designers scramble to dress the stars
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(I‘i g b
Italian sty e

544 Jul 27 1985

545-47 Economnst Jul. 27,1985 Italian textiles; a cut above the rest
‘ P e

548 Elle Mar. 1990 Advertisement

549 Elle Mar. 1990 Advertisement

50 Elle Au . 1990 Advertisement

551 Erie Moming News Mar. 2. . Valentino’s Old Mauve Magic is Back in
| Town!
552 Erie Morning News Mar. 19, 1972 Valentino’s a favorite designer with many

world-famous women

The Evansville Courier
» . T T

E ening Tribune
P PR G S o

' Apr 14 1978

Wlntcr ]990

'Feb 24, 1975

Europe- The Stralght

'Dec 1, 1986

Gior, ﬁgm Armaan Made in the U S A

\ Globe Times

gkl

Forbes
558-60 | Forbes Jul. 11, 1988 Designers are made as well as born
561-63 | Forbes May 14, 1990 $1,600 sweaters, anyone
564 Forbes May 21, 1990 New head for gold toe socks
565 66 Forbes Sept. 17, 1990 Mass meets class
567 68 Fortune May 11, 1987 Japan’s Prodigal Young are Dippy about
Imports

Jun 3.1975

Befty Ford gets eye of Italian hosts

"‘570 1

VGrand Ra h1ds Préss

Aug 30, 2002

'“572

980

Picture and caption

GQ Apr.

573 GQ Jun. 1980 Picture and caption- GQ magazine cover

574 GQ Sept. 1980 Advertisement

575 GQ Oct. 1984 Advertisement

576 Harper ] Bazaar Mar. 1966 Picture and caption

577-78 | Harper’s Bazaar Oct. 1970 Advertisement; Lord & Taylor; Bini-Snia
Viscosa

579-80 | Harper’s Bazaar Oct. 1970 Advertisement; Lord & Taylor; Carlo Bises
& Figli-Jermi S.p.A.- Como

581-82 | Harper’s Bazaar Oct. 1970 Advertisement; Lord & Taylor; Gandini
Milano

583-84 | Harper’s Bazaar Oct. 1970 Advertisement; Lord & Taylor; Taroni

) Como

585 Harper’s Bazaar Oct. 1970 Picture and caption

586 Harper’s Bazaar Oct. 1970 Picture and caption

587 Harper’s Bazaar 1981 The Valentino Look

588 Harper’s Bazaar 1981 Advertisement; Valentino jewelry

589 Harper’s Bazaar Mar, 1990 . Picture and caption
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590-91

Hartford Courant Mar. 27, 2001 Java
592-93 | Hartford Courant Jan. 23,2002 Globes; Gold Rush; Rich Color; Movie-Star
Glamour Return to Hollywood’s Red Carpet
594-95 | Hartford Courant Mar. 22, 2002 The Gown of the Town; Hollywood’s

Hardest-Fought Contest; Who’s Got the

Best Dress?

R AL

Ltd

596 | Haymarket Publishing Services | Oct. 15, 1987 Avon hoists itsel onto the Chanel league
Ltd .
597- Haymarket Publishing Services | Oct. 23, 1987 The Star Wars: Working with stars can
600 d often prove more than just expensive for
agencies
601-05 | Haymarket Publishing Services | Jul. 21, 1989 Special Report on Design (1): Joining the

dots 92 ways- Why did the design group

cross the Channe1‘7

Hello Magazine

. Valentmo The Top Coutuner Hosts a Pany
for thc»Rlch and Beaut1fu1 in Pans

The ﬁonolnlu Advertlser -

Jen, 23, 2002

Elther way you cut it, Meg Ryan ] halrdo a
hit at the salon

609-11

“Aug, 31,1992

McCollum has nip surgery ’

The Houston Chronicle

612-13 | The Houston Chronicle Jan. 22,1998 Fashion notes

614-16 | The Houston Chronicle Jul. 20, 2000 Hustler look is king at menswear shows

617-18 | The Houston Chronicle Oct. 10, 2002 Warm-weather wear; Designers bask in the
sun as surfing safari hits Paris

619-20 | The Houston Chronicle Mar. 26, 2003 Winning Style; Ten Houston women show
their sense of fashion and community

621-22 | The Houston Chronicle Mar. 30, 2003 Simply the Best; Designer Woos Luncheon
Attendees with Glitz and Glamour

623 Intentionally Left Blank

624-25 The Houston Chromcle Aug. 14, 2004 Sty]e

Huron Trlbune

| Betty Ford gets eye of Itallan hosts

Intervnew Ma azme

Dec. 1981

o ‘1 7

Advertlsement Hak y 1982 ._’

Jun. 3, 1975 5

Betty Ford Eets eye of Itahan hosts

Sept. 16, 1‘96*5‘ —

: Collectlon Avallable Monday

v‘dun 1976

,,J,

Pncture and captlon

Journal Register

Jan 25 1975

Valentino Goes it Alone

The Kansas City Star

TTeb. 12, 2004

Week Surprises with style FYT; AKC
winner at Westminster

Kansas City Times/Asbury Park

1965

Imported Styles Fall Flat in Paris

Evening Press

10
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634-35 | Las Vegas Review-Journal Dec. 15,2002 Sho m Tar etln the masses
: Haesng BEmsice it ol ‘ PR i
636 Life 1965 The New International Necklmes
637 Life Nov. 27, 1970 Picture and caption
638 Life Mar. 1979 Advertisement
_, Llfe Aug 1985 Plcture and captlon
640-44 Los Angeles Magazme Sept 1990 BIE Deal on Rodeo Dnve
645 Los Angeles Times Jul. 22, 1965 Spht Personahty in Valentmo Collection
646-47 | Los Angeles Times Jul. 21, 1966 Valentino Elevates Rome High Fashion
648-49 | Los Angeles Times Jan. 17, 1968 Roman Collection Suits Hertoa V
650 Los Angeles Times May 23, 1968 Valentino: Man at the Top in Fashion
651-52 | Los Angeles Times Jul. 17,1968 Fashion Future Black for Designer
Valentino
653-54 | Los Angeles Times Oct. 11, 1968 Valentino Still Makes ‘Em Swoon, Fashion-
Wise
655 Los Angeles Times Oct. 20, 1968 Bride May Wear Gown by Valentino
656 Los Angeles Times Jan. 21, 1969 Valentino Woos Fashionables
657 Los Angeles Times Jul. 7, 1969 Gold V Applied to U.S.-Made Knits
658-59 | Los Angeles Times Jul. 22, 1969 Valentino and Schoen Fashions Stay
: Exclusive
660 Los Angeles Times Nov. 23,1969 Initially Valentino
661 Los Angeles Times Jul. 20,1970 Valentino—Wearability, Yes; Spellbinding,
: No
662-63 | Los Angeles Times Sept. 24, 1970 Valentino’s Boutique Collection Unveiled
664 Los Angeles Times Dec. 17, 1970 A Shorts Word by Valentino
665 Los Angeles Times Jul. 23, 1971 Returns to Black Classics Marks Valentino
Collection
666 Los Angeles Times Jul. 23, 1971 Valentino Returns to the Classics
667-68 | Los Angeles Times Sept. 22, 1971 Valentino: ‘Fancy Things are Finished’
669-70 | Los Angeles Times Jan. 3, 1972 Valentino to Open N.Y. Shop
671-72 | Los Angeles Times Jul. 21,1972 No Pants in Sight at Showing by Valentino
673 Los Angeles Times Oct. 26,1972 Fertile Fashion Hybrids by Valentino
674 Los Angeles Times Jan. 21,1973 Pampered Gigolo Look by Valentino
675 Los Angeles Times May 7, 1973 From Birds to Ballet with Valentino
676 Los Angeles Times Jul 20, 1973 Knee Length Dropped by Valentino
677 Los Angeles Times Oct. 22, 1973 Valentino Turns Out New Kneepants
678 Los Angeles Times Jan. 25,1974 Gowns Highlight Valentino Showing
679 Los Angeles Times Jul. 22, 1974 Lots of Fur, Feathers, Beads
680 Los Angeles Times Jan. 28, 1975 Valentino Takes the Fun Out of Fashion
681 Los Angeles Times Jan. 26, 1976 Valentino Bows to the Mideast
682 Los Angeles Times Jan. 25,1977 Valentino Says ‘Ole’ to Summer
683 Los Angeles Times Oct. 26, 1978 It’s Feminine for Valentino
684 Los Angeles Times Oct. 26,1978 Yves Saint Laurent, the Sailor
685 Los Angeles Times Jul. 28, 1980 Valentino Waves Fashion Wand
686 Los Angeles Times Oct. 24, 1980 St. Laurent, Valentino Go High-Rise
687-89 | Los Angeles Times Dec. 17, 1982 Valentino’s Direction Permits No Defection
From Perfection
690-91 | Los Angeles Times May 5, 1985 The President In Europe; Reporter's
Notebook; Buchanan Issue A New
: Distraction For Reagan
692-93 | Los Angeles Times Feb. 14, 1986 Listen

11
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Apr. 4, 1986
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Valentino Launches New Fragrance

695-96

Los Angeles Times

Mar. 23, 1988

Fashion 88; Valentino, Ungaro Follow
Their Own Line

697-99

Los Angeles Times

Nov. 18, 1988

Fashion 88; Italy's Valentino: Once Again,
He Does Just About Everything Right

700-01

Los Angeles Times

Feb. 10, 1989

Valentino: Exercise In Elegance

702-03

Los Angeles Times

Nov. 30, 1990

Designers; Valentino: A Cinch In The Pinch

704-05

Los Angeles Times

Dec. 91990

On View / Mary Lou Loper: Finnish Envoy
To Open 'Gifts' At Museum

706-08

Los Angeles Times

Jul. 26, 1991

Fashion; Taking Sides; Fashion: Fall
Couture Collections Go To Extremes, From
Clear Plastic Biker Boots To Severely
Tailored Suits.

709-10

Los Angeles Times

Dec. 22, 1992

Lusty Look At The Art Of Seduction; Art:
The History Of Seduction Is Being
Celebrated In Rome In A Display Of
Paintings And Sculptures From The 18th
Century To Modemn Times

711-12

Los Angeles Times

Dec. 25, 1992

Lusty Look At The Art Of Seduction;
Exhibit: The Allure Of The Lure Is Being
Celebrated In Rome In Paintings And
Sculptures From The 18th Century To
Modem Times

713-16

Los Angeles Times

Oct. 13, 2000

Spring 2001/ Paris Collections; French
Intelligence

717-19

Los Angeles Times

Nov. 3, 2000

The Restless And The Refined; Valentino's
Ageless Designs Still Shine.

720-21

Los Angeles Times

Nov. 21, 2000

Page 2/ Ideas, Trends, Style And Buzz,
Painting L.A. Valentino Red

722-24

Los Angeles Times

Dec. 22, 2000

Perspective; A Crash Course In Fashion;
Lacma's Decade

725-26

Los Angeles Times

Aug. 19, 2001

Los Angeles Is Dying Of Thirst; The
Sophistication Of 'Chinatown' Is Just An
Aqueduct Away

727-28

Los Angeles Times

Jan. 21, 2002

The Golden Globes Fashion; La Vie En

Rose

T

Maclean Hunter Limited

‘ I‘\I‘ov’.n’»14,l 1988

New Soviet Stylesi le‘lSSia Is Rejuvenafing

T———

Its Faghion Industry

Marie Claire

Mar. 1989

Advertisement

' Meh

1982

I

s Bazaar

Advertisement

The Miami Herald

Mar, 10,1971

Valentino: Red’s Ahead For Spring

Miss Vo

PR o n oy T

Mar. 1990

733-35
736-38 | The Miami Herald Mar. 21, 2005 Gustavo Novoa, Fans Celebrate At Gables
) Gallery,
G R e i
739 Miss Vogue Sept. 1989 Advertisement
740 Miss Vogue Sept. 1989 Advertisement
741 Advertisement

12
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742-43 | New York Amsterdam News May 3, 2001 . Paris Pret-A-Porter News For Fall/Winter
2001
Fashion In The Hamptons

New York Amsterdam News Aug. 16, 2001
G o G i) T T U T

S G

' 746 New York Herald Tri‘gune ’ 1965 | Inside Fashion: Secufity Is The Samé

Number

747 New York Herald Tribune Jul. 17, 1963 Italian Trademarks

748 New York Herald Tribune Jul. 20, 1965 Italian Fashion Boutiques May Decide To
Show In The U.S.

.‘ Ne Yo’rk> Heald Tr' une

Sept. 1’3, 1965 icture And Caption o

750 New Y,(;rk Post Unknown The Last Word From Paris: Even The
Models Are Imported

751 New York Post 1965 What Every Woman Will Want

752 New York Post Sept. 19, 1965 Picture And Caption

753 New York Post Jan. 16, 1970 The Cast Is All Aries

754 New York Post Sept. 20, 1975 The Lives Of The Party

755 New York Post Apr. 5, 1976 Racing Pants But Not For Racing

756 New York Post Jun. 8, 1976 Visit From Valentino

757 New York Post Jan. 26, 1998 Why Valentino Is Staying Where He Is

758-60 | New York Post Jun. 9, 1999 Lover Slays E. Village Silk Wizard

761-63 | New York Post Feb. 6, 2000 Aspiring Fashion Titan Owner Of Valentino

' And Fila Eyes A Bid For Calvin Klein

764-65 | New York Post Jun. 16, 2000 Fashion’s Very Own Oscar Award

766 New York Post Mar. 16, 2001 Fashion House Valentino Said To Be For
Sale

767-68 | New York Post Mar. 27, 2001 The Oscar Gamble- Designers Win Big,
Lose Big Working The Big Show

769-70 | New York Post May 9, 2001 Report: Marzotto Makes A Bid For
Valentino Owner

771 New York Post Jan. 29, 2002 Hdp May Unload Valentino; Likely Buyer
Is Marzotto

772-73 | New York Post Jan. 30, 2002 Abboud May Buy Back Design Firm

774-75 | New York Post Mar. 8, 2002 Business Briefs

776-77 | New York Post Mar. 28, 2002 Valentino Acquired By Rival For $210m

778-79 | New York Post Sept. 22, 2002 Gwyn’s Every-Wear Paltrow Playing The

. Field With Designers
780-83 | New York Post Jul. 6,2004 Harvey Set To Bolt Miramax

784 May 18, 2005 We Hear

Unknown Picture And Caption

New York Times

786 New York Times Jan. 22, Unknown Valentino Makes Fashion News

787 New York Times Aug. 24, 1960 Imports Prove It’s A Small World,
Fashionably Speaking

788 New York Times May 24, 1962 Roman Couturiers To Go To Florence

789 New York Times Jul. 17, 1963 Valentino And Galitzine Showings

790 New York Times Jul. 19, 1963 Collections In Italy Close With Pucci

791 New York Times Aug. 20, 1963 Softly Tailored Styles Are Favored In Italy

792 New York Times Jan. 22, 1964 Youth And Touch Of Bravado Mark Styles
In Italian Collections

793 New York Times Feb. 14, 1964 Frivolity, Superb Tailoring Mark Italian
Clothes

794 New York Times Mar. 6, 1964 Couture Copies In Debut Here

13
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795 New York Times Apr. 18,1964 Elegance For Leather Is Sought By
Couturier
796 New York Times Jul. 23, 1964 Valentino’s Collection Is Enthusiastically
Greeted
797 New York Times Aug. 18, 1964 Many Individual Looks Emerge From
R Italian Couture Showings
798 New York Times Oct. 1, 1964 Couturier Designs For Working Girls
799 New York Times Nov. 26, 1964 Fashion Is All At Industry’s Gala Evening
Out
800 New York Times Jan. 23, 1965 The Three Ingredients To Rome’s
Aristocracy
801 New York Times Feb. 15, 1965 Italian Couturiers, Influenced By The
Orient, Favor Soft Lines For Spring
802 New York Times Jul. 20, 1965 Valentino Favors The Siren Look
803 New York Times Jul. 20, 1965 Valentino Steals Spotlight As Couture
Stages The Fist Act Of Fall Showings
804 New York Times Aug. 19, 1965 Picture And Caption
805 New York Times Aug. 19, 1965 The Fall Coats From Italy: Four Of The
Stars
806 New York Times Sept. 13, 1965 Bergdorf’s Shows Its Pick Of Paris Couture
807 New York Times Sept. 16, 1965 It’s A Young, Young Collection
808 New York Times Oct. 20,1965 New York’s Fashion Industry Gives A
RS Party- For Itself
809 New York Times Jul. 20,1966 Valentino Gives Fall Showings A Colorful
B Sendoff
810 New York Times Sept.16, 1966 Valentino Plans Men’s Clothes
811 New York Times Sept. 29, 1966 Mrs. Kennedy Orders Styles From
Valentino
812 New York Times Dec. 30, 1966 Mrs. Johnson On Best Dressed List
813 New York Times Jan. 18, 1967 In Rome, Valentino And Barentzen Join
The Chain Gang
814 New York Times Jun. 2, 1967 It’s Raining Valentino Coats
815 New York Times Jul. 17, 1967 The Collections Are On In Rome- Coats
Long, Boots High
816 New York Times Jan. 16, 1968 Valentino’s Collection: Creamy, Dreamy,
Very Neat
817 New York Times Mar. 19, 1968 Designer Is Jubilant As The Racks Are
Emptied
818 New York Times Jun. 24, 1968 Chummy Valentino Boutique
819 New York Times Jul, 19, 1968 A Few Bright Lights Glitter In The Fashion
Fog Of Rome
820 New York Times Oct. 17, 1968 Designs That Have A Personal Stamp
821 New York Times Oct. 20,1968 Likely Wedding Dress Described By
oL Couturier
822 New York Times Oct. 21, 1968 ‘Very Happy’ Mrs. Kennedy And Onassis
‘ Married
823 New York Times Jul. 21, 1969 Valentino’s Fall Collection: The Mood Is
‘ Luxurious Laziness
824 New York Times Jan. 19, 1970 The Long And The Short Of It Are Shown
In Valentino’s Hems
825 New York Times Jul."17, 1970 At Valentino, No Revolution This Year, But

Lots Of Exotic And Elegant Designs
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826 New York Times Oct. 13, 1970 A Party Opening Valentino’s Boutique Is A
Crowd-Pleaser

827 New York Times Nov. 15, 1970 Fashion Leaders?

828 New York Times Dec. 8, 1970 It’s More Dazzle For The New Valentino

829 New York Times Jan. 22,1971 Valentino Revivifies Fashions Of 40’s

830 New York Times Feb. 7,:1971 Valentino Goes To The Movies

831 New York Times Jul. 23,1971 Valentino- Quiet But Beguiling, Tailored

c But Feminine
832 New York Times Jan. 22,1972 Valentino: Styles That Change The Look Of
: Fashion

833 New York Times Nov. 14, 1972 Gleefully, Valentino Designs For Spring

834 New York Times Jul. 21,1973 Valentino Makes Sure They’ll Return To
Rome For Next Year’s Show

835 New York Times Apr. 11. 1975 Valentino Revives Elegance For A Chilly
Apr. In Paris

836 New York Times Jun. 9, 1976 Kennedy Plus Valentino Equal Magic

837 New York Times Apr. 1, 1980 In Paris, Lagerfeld, Gres And Valentino
Make A Fashion Splash

838 New York Times Jul. 26, 1981 Modern Comfort On The Water

839-40 | New York Times Feb. 22, 1982 A Forecast For Fall Design

841-42 | New York Times Sept. 19, 1982 A Show Of Success

843 New York Times Sept. 19, 1982 Advertisement

844 New York Times Sept. 19, 1982 Valentino’s Peripatetic World

845 New York Times Sept. 22, 1982 A Toast To Valentino And To Opulence

846-47 | New York Times Nov. 30, 1982 East And West Join In Tokyo Fashion Show

848-50 | New York Times Dec. 3, 1982 Tokyo Embraces 'Best Five' Designers

851-53 | New York Times Mar. 22, 1983 Valentino Shines In Paris Amid Strong

. French Shows

854-55 | New York Times Aug. 14,1983 Television Week

856 New York Times Mar. 27, 1984 Chanel, Valentino Enliven Paris

857 New York Times Mar. 30,1984 Paris Shows: Few Peaks And Many Valleys

858-59 | New York Times Mar. 27, 1985 Paris Pick Me Up From Valentino

860-61 | New York Times Mar. 26, 1986 From Valentino, A Practical Elegance

862-63 | New York Times May 5, 1986 - Romans Protest Mcdonald's

864-65 | New York Times Oct. 22, 1986 Defining Fashion's Changing Shape:
Ruffles, Petticoats

866-71 | New York Times Dec. 21, 1986 Saving The Treasures Of Italy

872-73 | New York Times Mar. 25, 1987 A New Direction In Skirts For Fall: It's Up,
Up, Up

874 New York Times Mar. 26, 1987 Corrections

875-77 | New York Times Jul. 7, 1987 Resort: Fendi, Armani, Valentino

878-79 | New York Times Oct. 21, 1987 Ungaro's Minidresses Go To A Bare
Maximum

880 New York Times Mar. 23, 1988 From Paris, Ungaro’s Way With Luxury

881-82 | New York Times Oct. 26, 1988 Ungaro And Valentino: Firm Footing

883 New York Times Jan. 28, 1989 Valentino Takes Paris By Storm, Softly

884-85 | New York Times Mar. 7, 1989 In Milan, A Softer And Brighter Autumn

886 New York Times Jul. 28, 1989 Valentino’s Bold Shapes Lift Him To Top

887-88 | New York Times Aug. 1, 1989 Four Couturiers Who Conquered Paris

889-90 | New York Times Qct. 10, 1989 From Milan, A Soft And Shimmery Spring

891 New York Times Oct. 16, 1989 Valentino

892-93 | New York Times Oct. 25, 1989 Muted, Ungaro And Valentino Still Flatter

894 New York Times Oct. 26, 1989 Corrections

15.
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895-96 | New York Times Jan. 26, 1990 Valentino’s Spring Breezes, Givenchy’s

Bouquets
897-98 | New York Times Mar. 6, 1990 Italian Collections In A Lighthearted Mood
899 New York Times Apr. 5, 1990 Advertisement
900 New York Times May 9, 1990 Christopher Chodoff, Antiques Dealer, 81
901 New York Times May 28,.1990 Chronicle
902-04 | New York Times Jul. 3, 1990 Fashion; Sprightly Clothes For Cruise Or
Career
905 New York Times Jul. 27, 1990 Givency And Valentino Revel In Luxury
906-07 | New York Times Oct. 9, 1990 Review/Fashion; Milan Shows: Lots Of
- Color And Skin
908-09 | New York Times Oct. 24; 1990 Review/Fashion; Ungaro And Valentino:
- Lofty Designs
910-11 | New York Times Dec. 4, 1990 A Lilliputian Paris Of The 40's Opens At
- Met Museum
912 New York Times Jan. 24, 1991 Chronicle
913-14 | New York Times Feb. 1, 1991 Review/Fashion; By Valentino, A Buoyant
Look And ‘Peace’ In Silver Sequins
915 New York Times Jun, 2, 1991 Travel Advisory; Italian Exhibits Honor
Designer
916-18 | New York Times Jun. 11, 1991 From Valentino, Three Decades Of
Glamour
919-20 | New York Times Jul. 26, 1991 Review/Fashion; 2 Veterans Defy Tides Of
Change
921 New York Times Dec. 6, 1991 Stanley Platos, 44, A Fashion Designer
922 New York Times Feb. 19, 1992 Corrections
923-24 | New York Times Sept. 8, 1992 Patterns
925-26 | New York Times Sept. 24, 1992 Celebrating 30 Years Of Valentino's
Couture
927 New York Times Sept. 27, 1992 EGOS & IDS; On Men And Women Of
Culture
928-29 | New York Times Jul. 22, 1993 Review/Fashion; In Couture, Strong Views,
o Boldly Stated
930 New York Times Aug. 3, 1993 Chronicle
931-32 | New York Times Oct. 14, 1993 Review/Fashion; Good Humor Plays
' Peeckaboo
933-34 | New York Times Dec. 17, 1993 Bill Robinson 45, Pioneering Designer Of
Fashions For Men
935-37 | New York Times Jan, 17, 1994 Review/Opera; Clashing Keys For
'Valentino'
938-39 | New York Times Jul. 19, 1996 Marco Rivetti, 52, Marketer Of Italian
Designer Labels
940 New York Times Mar. 6, 1997 Currents; A Wayward Way With Walls
941-43 | New York Times Jul. 16, 1997 Versace, Fashion Innovator, Slain In Miami
‘ Beach
944 New York Times Sept. 10, 1997 HPI To Buy Big Stake In Valentino Of Italy
945 New York Times Oct. 23, 1997 Paid Notice: Deaths Garavani, Villani,
Wanda
946-47 | New York Times Jan. 26,2000 International Business; Calvin Klein Seen
. Emerging As Italian Takeover Target
948-50 | New York Times Jun. 20, 2000 The Sheik Of Chic And The Soul Of
Perfection
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951-53 | New York Times Nov. 23, 2000 Istanbul Journal; Ataturk Slept Here:
Hallowed Yacht Can Be Rented

954-55 | New York Times Oct. 10, 2001 PARIS DIARY,; Valentino Does What He
Wants, And They All Come

956 New York Times Jan. 15,2002 Technology Briefing Europe: Italy: Fashion
House For Sale

957-58 | New York Times Mar. 14, 2002 The Spirit Of Excess Lives On At Valentino

959-60 | New York Times Mar. 25, 2002 Critic’s Notebook; I'm Wearing.. .Fill In
The Blank

961-64 | New York Times Mar. 30, 2003 Roman Holiday

965-68 | New York Times Apr. 27, 2003 Style; Change Your Life, Boost Your Aura

969-71 | New York Times Jul. 13, 2003 Fashion Review; Rethinking Couture Down

‘ To The Skin

972-75 | New York Times Jan. 18, 2004 Fashion Review; Arrivederci, Jeans: The
Suit Is Back, Caro; Put It On

976-77 | New York Times Feb. 7,2004 Diary: New York Collections; The Big
Run-Up To Reality As It’s Lived Under The
Tents

978-80 | New York Tlmes Jun. 5,:2005 Buildin 'Suburban Luxury In The Sky

981 The New York Tlmes Magazine | Aug. 26, 1990 Advertrsement

982-83 Newsday Sept 27 1992 Style Calendar

Newsweek

Unknown

Work Hard For The Money So Hard For It,

g

Honey.
985 Newsweek Feb. 18, 1965 Battle Of Pitti Palace
986 Newsweek Apr. 10, 1965 Picture and Caption
987 Newsweek Apr. 14, 1980 Paris Shapes Up
988-89 | Newsweek Jul. 9, 1984 By The Sea, By The Sea
990 Newsweek May 13, 1985 George Hackett
991-92 | Newsweek Apr. 7, 1986 Russian Dressing
993-94 | Newsweek Apr. 4, 1988 King Of The Copycats
995-98 | Newsweek Apr. 4, 1988 The Heat Is On
999 Newsweek Aug. 8, 1988 Hemline Hot Line
1000- Newsweek Dec. §, 1988 A Fashion Revolt
04
1005 Newsweek Nov 6 1989 French Fashron Goes Global
1006 The Observer anq Eccentric ﬁgﬁl9 197 6 Valentmo Stars In ‘Retum Of The Chrc

'Hol'day Fashlons

Ornehz‘i"\i’or]d Herald —

Nov 1’3 2001 ‘

Orange County Register

Aug 55 1988

Home Is Where The ‘H"aute Is For Fashlon '

1008-
10 Designers
1011- Orange County Register Mar. 19, 1993 Trends; Paris Scene; Fall Fashion Recalls

English Aristocratic Lifestyle

Orlando Sentinel

Jan. 30, 1994

‘Chic Takes Sporlight In 'Valentino' Opera

17
1018- | Orlando Sentinel Apr. 5, 2001 Classic Design Wears Well, As Roberts’

Dress Shows
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1020 People QOct. 11, 1982 Aisle Style
1021- People Dec. 16, 1985 Going From Riches To Rags, Designing
23 ‘ Vicomtesse Jacqueline De Ribes Reaps As
She Sews: Handsomely
1024- | People Oct. 6,1986 Zack Carr De-Kleined Calvin To Sew Up
25 S His Own Success In Italy
1026 People Aug. 14, 1989 Peter Castro
1027 People Sept. 4, 1989 For The Record
1028- | People Mar. §, 1990 Homeless Bound: To Put A Human Face
34 On The Masses Huddled In Our Streets, A
Veteran Reporter Joins Them For Two
Weeks
Jun 1 1 1990 Watch Joan Spend
Jan 25 1975 Valentmo Goes It Alone
_A_::A/;;‘% : N T e o T B wt EH gt T e |
1037 Plttsburgh Post Gazette Sept. 8, 1993 Revnew
1038- | Pittsburgh Post Gazette Jul. 7, 1994 Styling Workshops Can Be Fund Raisers
39
1040- Pittsburgh Post Gazette Aug. 10, 1994 Italians Outdress Americans, Too
41
1042 Pittsburgh Post Gazette Jul. 19, 1996 Marco Rivetti; Italian Pioneer In World Of

Fashion

The Plain Dealer

Apr. 20, 1975

Even Paris Knows, It’s No Time For

Frivolity

Jan. 25, 1975

Rocky Mountain News

il BEE
Valentino Goes It Alone

Picture And ptlon =

May 12, 1996

Where To Get Unabomber Text
47
1048- Rocky Mountain News Feb. 17, 2005 The Beat

Tne San]‘)iego Union Tbribune‘ '

Mar, 28, 1989

What's The State Of Fashion This Spring?;

52 Glorious Confusion
1053- The San Diego Union Tribune Apr. 10, 1989 Looking Sharp: Pointers From The Top

Couturlers

] ’J‘he San Francisco Ithro‘nivcle

Jom. 27,1991

Vlta Wlth Des1gner Valentmo So Very,

The San Francisco Chronicle

Jul 11, 2004

56 Very Dolce

1057- The San Francisco Chronicle Mar. 1, 2000 Fall, Winter 2000 Collections

59

1060- | The San Francisco Chronicle Nov. 26, 2000 Turkey Founder Ataturk's Yacht Sails

61 Again; Restored Ship Is A Luxury Cruiser,
Historic Shrine

1062

One- Of A-Kmds Walk Pans Runs

San Jose Mercu News

Valentmo Unvells Losm Brand Revam -

“x J”.g\ '»,2"‘.“~_ vf" A e
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1064- St. Louis Post Dispatch Sept. 13, 1990 Stanley Platos He Must Be Doing

65 Something Right. His Clothes Sell / And At
Full Price

1066 St. Louis Post Dispatch Dec. 18, 1993 Deaths Elsewhere

1067- St. Louis Post Dispatch Jun. 23,1994 Bodywear: Designers Turn Lycra Into

68 Leotards With Team Sprit; Italians Outdress
U.S. Off The World Cup Field

1069- | St. Louis Post Dispatch Feb. 18, 1999 Reality Vs. Fantasy At Summer Haute

70 Couture Shows; Some Designs Had Mainly

ST Camera Appeal

1071- | St. Louis Post Dispatch Mar. 1,2001 Spring Is Coming In Black And White

73 L

1074- St. Louis Post Dispatch Mar. 26, 2001 Vintage Sweeps The Oscars; From 20’s

75 Chic To 40’s Sleek, Glamorous Looks That

Fit The Stars

Jun. 3, 1975

Betty Ford Gets Eye Of Italian Hosts

L

1. | J
Aug. 11, 2002

Private deen’s Club Hasi Haiﬁe

Afternoon
1079- St. Petersburg Times Nov. 20, 2002 Valentino At The Vinoy Certainly A Haute

Ticket

SR

Tul. 16, 1997

Cﬁnahérvl‘L‘irnlked To 5th Killihg‘; Fashion 4
Designer Versace Gunned Down // He's
Sole Suspect In Daring Slaying In Miami

Beach

Nov. 7, 2001

Not Your Grandma’s Fashion Show

eegraph Herald

25,1975

V Vleﬁtdiho Goes If Alone

Jul. 22, 2003

On Tﬁe Catwalk, Rucc1, Vaieﬁﬁno Desngns

A Hit A Fall-Winter Show In Paris

Time Magazine

Feb. 0, 1981

Big-League Stunner Or Niée KTd", =
Unbelievably, Brooke Shields Really Seems
To Be Both

1093- Time Magazine Mar. 24, 1986 Behind Closed Doors; The Lavish Marcos

94 Legacy Is Thrown Open To The Public

1095 Time Magazine Mar. 31, 1986 Picking Fifth Avenue Clean

1096- | Time Magazine Jun. 16, 1986 To See Ourselves As Others See Us; From

98 Five Continents, Opinions About What
Americans Do Best

1099- | Time Magazine May 18, 1987 Finally, Let There Be Legs!; A Sassy

1100 Souvenir From The 60’s Sparks The
Fashion Industry

1101 Time Magazine Jan. 18, 1988 Crime Prevention; En Garde, Frock Fakers!

1102- | Time Magazine Jul. 9, 1990 The Oh So Good Life; A Society Turns Its

04 Restless Energies To The Cultivation Of

Leisure
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| 1105 Feb. 18, 1989
; ity L ¥ e i ik

1106 | Town and Country 1967 Cover
1107 Town and Country Sept. 1990 Advertisement
1108 Town and Country Nov. 2000 Cover

Intentionally Left»Bl_ank

Tribune

‘ ‘:\/élentiﬁo Goes It Alone

W

Jan. 25, 1978

L

111 | Unknown Tul. 21 “Valentino Coutare
1112 Unknown Apr. 1975 Valentino And Zarach’s Lily Room —
Piqture Apd Captiop —

T USA TODAY ..Ap;: 33001 -+ Vintage Duds, 55 Defimition Got Younger
USA TODAY Jan. 21, 2002 Fanciful Fashions Span The Globes
USA TODAY Mar. 21, 2002 If The Million-Dollar Stiletto Heel Fits...
USA TODAY Jan. 26, 2004 A Picture Of Elegance
USA TODAY Mar. 2, 2004 Here Comes The Oscar Gown Look-Alikes
USA TODAY Apr. 28, 2004 Fashionable ‘Liaisons’ In NYC
USA TODAY Feb. 24, 2005 A War Of The Roses Erupts At Oscar Time

N T T

e Dy
Gl

™

U.Sj Ne».vs‘ &' Wéfld Report

May 9, 1983

A W{;rd Frofn Fashion Moguls:‘ Do Your Own

‘ Thing
AR 2 T ,
1131 Vanity Fair Apr. 1970 Vanity Fair: Valentino
1132 Vanity Fair 1989 Advertisement
1133 Vanity Fair 1989 Advertisement
Oct. 1989

Advertisement

Vanity Fair

" Variety

Nov. 27, 2000

Valentino’s Day

t“Vog‘ ue -

Nov. 1965

(Picgture And Caption

Vogue Sept. 15, 1970 Advertisement; Valentino At Lord & Taylor
Vogue Oct. 1970 Picture and Caption; Via Valentino
Vogue 1975 Picture And Caption; Our Designer
Viewpoints

1141 Vogue Mar. 1980 Picture And Caption

1142 Vogue 1981 Advertisement; The Valentino Look

1143 Vogue Jan. 1981 Advertisement; Valentino Parfum

1144 Vogue 1983 Advertisement; Valentino

1145 Vogue 1987 Advertisement; Valentino Boutique

1146 Vogue 1989 Grand Allusions

1147 Vogue 1989 Picture And Caption

1148 Vogue Mar. 1989 Advertisement

1149 Vogue Mar. 1989 Picture And Caption; Vogue U.S.A.
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1173

b I

1150 Vogue Apr. 1990 Picture And Captlon
1151 W Magazine Oct. 1979 Advertxsement

1152 W Magazine Sept. 1980 Advertisement

1153 W Magazine Dec. 1980 Advertisement

1154 W Magazine 1981 Advertisement

1155 W Magazine 1981 Advertisement

1156 W Magazine 1981 Advertisement

1157 W Magazine Apr. 1981 Advertisement

1158 W Magazine Apr. 1983 Advertisement

1159 W Magazine Apr. 1983 Advertisement

1160 W Magazine Apr. 1983 Advertisement

1161 W Magazine Apr. 1983 Advertisement

1162 W Magazine 1985 Picture And Caption
1163 W Magazine Feb. 8-15, 1985 It’s All In The Shape: Valentino
1164 W Magazine 1986 Advertisement

1165 W Magazine Oct. 1986 Advertisement

1166 W Magazine Oct. 1986 Advertisement

1167 W Magazine Oct. 20, 1986 Advertisement

1168 W Magazine 1987 Advertisement

1169 W Magazine Jul. 27, 1987 Advertisement

1170 W Magazine Aug, 8, 1987 Advertisement

1171 W Magazine Mar. 20, 1989 Advertisement

1172 N Magazine Feb. 1990 Advertisement

W Ma azme Feb 19 26, 1990

S T T T

TR

The Cth s 30 Year Relgn

The Washmgton Post

Jan 18, 1967

~Chocsiate And Coffee Are O Mema OF

Fashion Served Up By Valentino

1175 The Washington Post Feb. 24, 1967 Women Are After Valentino Again

1176 The Washington Post Jul. 17, 1967 Designer Valentino The Sheik Of Rome
Fashion Showings

1177 The Washington Post Sept. 25, 1968 It Was Valentino’s Day

1178 The Washington Post Oct. 19, 1968 Mrs. Kennedy’s Wedding Dress?

1179 The Washington Post Jul. 20, 1969 Valentino’s Designs

1180 The Washington Post Jul. 17, 1970 The Opulence Of A Valentino Opening

1181 The Washington Post Jul. 23, 1971 It’s Valentino And Don’t Ask Price

1182 The Washington Post Jul. 20, 1973 Valentino’s Ultimate Showcase

1183 The Washington Post Oct. 31, 1974 The Elegance Of Valentino

1184- | The Washington Post Sept. 20, 1977 The King Of Chic

85 :

1186 The Washington Post Apr. 14, 1978 Picture And Caption

1187- | The Washington Post Dec. 5, 1982 How To Write A Washington Novel

90

1191 The Washington Post Nov. 6, 1983 Bold Beads

1192 The Washington Post Jul. 1, 1985 A Historic Papal Mass

1193 The Washington Post May 4,1986 Valentino And The Anatomy Of Elegance;

/ Italian Designers Has Quietly Become The

Mass Marketer To The Rich

1194 The Washington Post Aug. 24, 1986 Fashion; Class Act

1195- The Washington Post May 1, 1987 The Full Import Of Friendship; Despite

1200 Trade Problems, Reagan And Nakasone

Accentuate The Positive
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1201- | The Washington Post Oct. 15, 1989 Fashion Notes

02

1203 Women’s Wear Daily Aug. 6, 1959 1935 Fashion Influences From Italian
Couture

1204 Women’s Wear Daily Jun. 25, 1962 From Italy’s Couture

1205 Women’s Wear Daily Oct. 1964 Valentino: Four-Star Sleek Chic

1206- | Women’s Wear Daily Mar. 17, 1965 Simpatico

07 -

1208 Women’s Wear Daily Mar. 23, 1965 The New Valentino

1209 Women’s Wear Daily Jun. 30, 1965 Picture And Caption

1210 Women’s Wear Daily Jul. 16, 1965 Italian Advance

1211 Women’s Wear Daily Jul. 23, 1965 Italian Couture Circus: Buyers Pay For The
Show

1212 Women’s Wear Daily Mar. 9, 1966 That’s The Way The L.A. Swings

1213- | Women’s Wear Daily Mar. 1, 1968 Valentino And His Ladies

14

1215 Women’s Wear Daily Mar. 13, 1970 Pat, Jackie, Babe All Go Longuette

1216 Women’s Wear Daily May 4, 1970 Valentino Rtw Longuette

1217 Women’s Wear Daily Aug. 20, 1970 Caption

1218- Women’s Wear Daily Oct. 14, 1970 Valentino!

21

1222- | Women’s Wear Daily Sept. 23, 1971 Travel With The Chic Entourage

23 :

1224- | Women’s Wear Daily Jan, 23, 1976 Total And Unabashed Luxe

25

1226- Women’s Wear Daily Jan. 23, 1976 Valentino: Raves For Super Luxe

28

1229- | Women’s Wear Daily Jun. 14_,319\76 Dining In

31 ‘ vt

1232 Women'’s Wear Daily May 16, 1979 Advertisement

1233- Women’s Wear Daily Dec. 12, 1980 O, What A Lovely Lunch!

34 !

1335- Women’s Wear Daily Dec. 12, 1980 Valentino: The Chic On Chic

36

1237 Women’s Wear Daily Oct. 19, 1982 Valentino Gallops To A Triumph

1238 Women’s Wear Daily Mar. 22, 1983 Valentino

1239 Women’s Wear Daily Jan. 19, 1984 Valentino Today
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These publications will be relied on to establish strength of the Valentino marks

and are relevant to this proceeding.

October 30, 2009

By:

Respectfully submitted,

AN o

G. Franklin Rothwell

Anne M. Sterba

Rothwell, Figg, Ernst & Manbeck, P.C.
1425 K Street, N.W.

Suite 800

Washington D.C. 20005
(202)783-6040

Attorneys for Opposer
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CERTIFICATE OF SERVICE

The undersigned hereby certifies that a true and correct copy of the foregoing
NOTICE OF RELIANCE UNDER RULE 2.122(e) has been served, by Federal
Express, this 30th day of October, 2009 on the following counsel:

Anne Hiaring Hocking
Hiaring and Smith
711 Grand Avenue,
Suite 260
San Rafael, California 94901 |

N

~ Stephen Doughefty

1660636
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FOCUS - 275 of 330 DOCUMENTS

Copyright 1985 A/S/M Communications, Inc.
ADWEEK

February, 1985, All Editions
SECTION: SPECIAL REPORT; Cosmetics, Fragrances, Toiletries

LENGTH: 416 words

BEADLINE: But Face It: We're Living in the Age of Designer Glut
BYLINE: Karrie Jacobs

BODY:

Last year brought us Paloma Picasso, Givenchy's Ysatis, Anne Klein, Paris by Yves Saint Laurent and Diva by
Ungaro. This year, between Mother's Day and Christmas, we'll be seeing new perfumes from Calvin Klein, Bob
Mackie, Perry Ellis, Claude Montana, Valentino and Ralph Lauren. Also coming is a fragrance from Chanel -- not
numbered, but instead named after the departed Coco. And there's the Kamali fragrance in the waorks for 1986.

With more and more designer perfumes crowding the stores and fewer and fewer designers roaming the streets
without an eau de toilette atomizer to call their own, one might think that signature products are the vital core of the

fragrance business.

Not so, say industry analysts: "What the world needs now is not another designer fragrance,” declares John Ottman,
a cosmetics-industry analyst at C. J. Lawrence, New York. While a designer signature can give a product immediate
consumer awareness, Ottman stresses that this isn't enough: "1 think you've got to have the right fragrance, the right
projection, the right advertising, the right package. . . S

Cosmetics marketing consultant Allan Mottus notes that while dollar sales were up in the fragrance departments at
Christmas, unit sales were down. "Price points today have exploded beyond the middle class,” says Mottus.
Manufacturers have raised prices to boost a perfume's prestige, only to discover that they can’'t move the product
without bearing the cost of Gift-With-Purchase or Purchase-With-Purchase deals. Perfumers now routinely throw in an
umbrella, a tote or a sweatshirt to give people more value for their money. "Pierre Cardin had a great Christmas with

the shower radio,” Mottus comments wryly.

The latter haif of the 1970s was the halcyon day of the designer fragrance, with the successes of Halston, Chloe,
Opium and Oscar coming in those years. When the first surge of sales slowed, explains Mottus, the companies
Jaunched a second generation of designer fragrances. The result is that the market now has perfumes and colognes "by
every designer known to mankind," Mottus adds. "1 really think designer names to the American public are trading
downward. Credibility and authority have eroded.” Mottus cites the arrival of "quasi-designers” in the ranks. (He puts
Bob Mackie, best known for gowns worn by such TV stars as Catol Burnett and Cher, in this category.) "The authority
concept has become so extended,” says Mottus. "What is it after awhile?”

[

Valentino S.p.A. v. Matsuda & Co.
Opposition No. 91174169 (parent)

Opposer's Notice of Reliance Under Rule 2.122(e) !

Exhibit C Page 1 of 1239
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Copyright 1986 A/S/M Communications, Inc.
ADWEEK

February 10, 1986, Southwest Edition
Correction Appended

SECTION: MEDIA NOTES; Magazines
LENGTH: 191 words

BODY:

Metro Home & Garden Magazines, Houston, which publishes Houston Home & Garden and Dallas-Fort Worth
Home & Garden, is co-sponsoring two home entertainment seminars featuring syndicated columnist Martha Stewart.
Co-sponsors for the April 22-23 event are Bloomingdale's and Foley's department stores. April also will be the
magazines' month to mark the Texas sesquicentennial.

Jeanne Milligan has been promoted to ad manager of Dallas-Fort Worth Home & Garden. She previously had
worked for the Dallas City Council

The May issue of Working Woman will contain a special section called "The Year of the High-Tech Woman"
which will feature women in technical jobs. Close: March 3. Rates: $20,900 (4/C) and $15,250 (B&W).

For the first time, W will have a special 24--page catalogue from Valentino in the Feb. 10 issue.

Money will publish a new guide to the stock market on May 12 that covers investment strategies. Closing date is
March 28. Rates: $11,955 (4/C) and $7,640 (B&W).

Playgirl magazine this month unveils a redesigned cover, a new logo and a tagline that reads "entertainment for the

spirited woman."

CORRECTION-DATE: February 17, 1986, Southwest Edition

CORRECTION:
Jeanne Milligan's title at Dallas-Fort Worth Home & Garden was incorrect in a Media Notes item, ADWEEK, Feb.

10.She has been promoted from advertising manager to associate publisher/advertising director.

Valentino S.p.A. v. Matsuda & Co.
Opposition No. 91174169 (parent)
Opposer's Notice of Reliance Under Rule 2.122(e)

ExhibitC  Page 2 of 1239
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Copyright 1986 A/S/M Communications, Inc.
ADWEEK

April 14, 1986, Eastern Edition
LENGTH: 404 words
HEADLINE: Sanofi Beauty Products May Sniff Out an Outside Shop
BYLINE: By Dottie Enrico
DATELINE: NEW YORK

BODY: .

Sanofi Beauty Products, which bought the rights to distribute Krizia's designer scents for men and women from
Richardson-Vicks, is considering taking its advertising to an outside shop.

Sanofi, a subsidiary of the French food and consumer goods conglomerate, hopes to Jaunch a new women's scent,
Teatro alla Scala, in department stores in the U.S. next year under the Krizia name. Media spending for all of the Krizia

products is expected to be $6 million over three years.

With the addition of Krizia -- the company already markets the Stendhal skin care line and Charles Jourdan's
fragrances -- Sanofi may be looking for an ad agency to handle all of its lines, according to Stanley Kohlenberg,
president of Sanofi Beauty Products.

Media is presently bought in-house and creative is provided by the firm's European parent company. Sources say
billings could be $7-10 million for all products.

"With the addition of Krizia, our advertising needs would be too great to be handled in-house." said Kohlenberg.

"Whether we conduct an agency search will depend on whether we continue to get our creative work from Europe,
he said.

Sanofi also plans to introduce a Charles Jourdan women's fragrance sometime in '87 with ad spending of $1
million.

The company does not plan to revamp its advertising approach for the 40-year-old Stendhal skin care line. It
currently spends $2 million for spot TV and print ads for Stendhal.

One new designer fragrance that found an agency last week after an extensive search is Liz Claibome. Needham
Harper Worldwide won out over Margeotes Fertitta & Weiss to handle the $3-5 million account. Claiborne Cosmetics
is a joint venture with Avon, and the first Claibome products will be advertised this fall, according to Victor Gassman,

president of Claiborne Cosmetics.

Another prestige fragrance company that has upped its ad spending considerably is Parfums Stern.

This year the company is spending $20 million on both advertising and promotion to launch the Valentino
fragrance and to give its Oscar de la Renta women's scent an extra push.

Valentino S.p.A. v. Matsuda & Co.
Opposition No. 91174169 (parent)
Opposer's Notice of Reliance Under Rule 2.122(e)
Exhibit C Page 3 of 1239
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Lord Geller Federico Einstein breaks its first campaign for Oscar with spot TV ads later this month.

Print ads appear in May books.
The new Oscar campaign has a romantic theme and carries the line "Some compulsions cannot be denied. Oscar

knows." The TV ads feature a cameo appearance by de la Renta.

GRAPHIC: Advertisement, First ads via Lord Geller Federico Einstein

Valentino S.p.A. v. Matsuda & Co.
Opposition No. 91174169 (parent)
Opposer's Notice of Reliance Under Rule 2.122(e)
Exhibit C Page 4 of 1239
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FOCUS - 172 of 330 DOCUMENTS

Copyright 1988 A/S/M Communications, Inc.
ADWEEK

February 1, 1988, Western Advertising News Edition

SECTION: NATIONAL NEWSWIRE

LENGTH: 26 words
HEADLINE: WRG Image Group Gets Warnaco Account

DATELINE: NEW YORK

BODY:
Wells, Rich, Greene's Image Group has been given another assignment from The Warnaco Group Inc., L.A,, for its

line of Valentino Intimo intimate apparel.

Valentino S.p.A. v. Matsuda & Co.
Opposition No. 91174169 (parent)
Opposer's Notice of Reliance Under Rule 2.122(e)
Exhibit C Page 5 of 1239
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FOCUS - 161 of 330 DOCUMENTS

Copyright 1988 A/S/M Communications, Inc.
ADWEEK

May 16, 1988, Westem Advertising News Edition

LENGTH: 391 words

BYLINE: By Joel Newman, with Dottie Enrico t
DATELINE: LOS ANGELES

BODY:

HEADLINE: Fragrant Review: Stern Starts Search
Avon Products Inc. is sniffing around for a new shop to handle an estimated $ S-million account for its new i
|
|
|

Parfums Stern operation.

Stern, best known for its Oscar de la Renta, Perry Ellis, Valentino, and Ruffles lines of perfumes, wants the agency
to handle the launch of a new fragrance. Stern has used both Lord, Geller, Federico, Einstein, N.Y., and Delia
Femina/Udell, N.Y., on a project basis. But the majority of the advertising work has been done in-house.

Stern, headquartered in N.Y ., has been looking at agencies in both N.Y. and L.A. to handle the assignment,
beginning with 2 Western launch for the fragrance. A major Hollywood star, reportedly recent Academy Award-winner
Cher is also being wooed for the launch.

An executive at one shop contacted by Stem says client representatives breezed into town two weeks ago, gave the
shop 45 minutes to explain its credentials, and then breezed out again. "We didn't know what hit us,” he says.
Executives at Stern would not comment on the review.

Among the Western shops believed to be interested in the Stern account are Chiat/Day, L.A.; Della Fermina,
Travisano & Partners/L.A.; Saatchi & Saatchi DFS/Torrance; and Ketchum Advertising/L.A.

N W Ayer/N.Y. handles the $ 30-million Avon account, but it is unlikely that Ayer will be awarded the Stern
business. "We think it is important that Stern have a distinct identity and its own ad agency," says an Avon executive.
"Though they certainly might consider Ayer, the type of business that Stem is in is very different from that of the parent

company.”

Avon, which over the past year went through a major management restructuring with the resignation of company
president/ceo John Chamberlin; cutbacks in staff; and a possible hostile takeover by rival Revlon Inc., purchased Stem
last year for a reported $ 160 million.

"They will not go into the mass market with this new fragrance, because they're not in it now with their other E
products,” says Jack Salzman, a senior securities analyst who specializes in household products and cosmetics stocks for I»
N.Y -based investment banking firm Goldman Sachs & Co. "It would surprise us to see them move this fragrance from !
the prestige department store to the drugstore trade - especially by underfunding the launch with a $ 5-million !

advertising budget.” 7
Valentino S.p.A. v. Matsuda & Co.
Opposition No. 91174169 (parent)

Opposer's Notice of Reliance Under Rule 2.122(e)
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Copyright 1989 Gale Group, Inc.
Al Rights Reserved
ASAP
Copyright 1989 VNU Business Media
ADWEEK Western Edition

August 14, 1989,
SECTION: Pg. p22(3) Vol. V39 No. N33 ISSN: 0199-4743

ACC-NO: 7861639

LENGTH: 2027 words
HEADLINE: The only ad agency where the queen stands guard; Leona Helmsley demands letter-perfect ads - and

i
more, says her former 'handmaiden.’; \
excerpts from Adventures of an Advertising Woman, part | :

)
I

BYLINE: Maas, Jane
i

BODY:

The Only Ad Agency Where the Queen Stands Guard

Leona Helmsley Demands Letter-Perfect Ads--And More, Says Her Former
~Handmaiden' Editor's note: Elaine Taylor-Gordon is not the first agency pres-
ident to pack up her "Maalox, Advil and suit of armox” after service to the
Queen of New York Hostelries, Leona Helmsley. In the following excerpts

from her book, Adventures of an Advertising Woman (St.
right [C] 1986), Jane Maas recounts her experiences in starting an agency with

Martin's Press, Copy-

This week, Maas, now president of Earle
Next

Helmsley Hotels as her soleclient.
The

Palmer Brown/New York, tells of her initiation into the Queen's Court.
week in part II, Maas deals with her exile from the Helmsley realm.

following is used by permission from St. Martin's Press Inc., New
Whenever I happen to mention that for seven months I ran my own agency,

York.
strangers look at me with respect. When I tell them the firm opened its doors
with Leona Helmsley as its first and only client, their expressions change to

One question always follows. "What is Leona Helmsley really like?"That's a
tough one, but let me try to answer it. She is everything you think she is
from reading about her in her ads. And more.

Leona and I met for the first time at one of her fabled "I'm Just Wild About
Harry" parties, held every year to celebrate Harry Helmsley's birthday.

Every woman in the room wore a sweeping ballgown except me. I wore my
Once Leona knew me well enough to

she thought about my

best bib and tucker, a black velvet tuxedo.
be candid, which took about two weeks, she told me what
attire. "You looked like a dyke, sweetheart."

After we have eaten and drunk our fill of caviar and champagne, the
moves down to the dining room of the Park Lane, closed to thepublic for the

Valentino S.p.A. v. Matsuda & Co.
Opposition No. 91174169 (parent)
Opposer's Notice of Reliance Under Rule 2.122(e)
Exhibit C Page 7 of 1239
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The only ad agency where the queen stands guard; Leona Helmsley demands letter-perfect ads - and more, says her
former ‘handmaiden."; excerpts from Adventures of an Advertising Woman, part 1

evening. All the guests are seated as the orchestra strikes up "I'm Just Wild
About Harry" and our hosts enter. We all leap to our feet and applaud as Leona
and Harry make their royal progress across the ballroom, Leona waving to the
crowd, tossing imaginarybouquets to favorites. Balloons rain down on the dance
floor. The birthday couple begins to dance, and it is obvious to everyone that
they are having a simply marvelous time.

At departure time, all the guests receive "Goody Bags," like the ones given
out at children's parties. We are leaving a tad early and the bags are not
quite ready for distribution. "Never mind," I tell an attendant. "I don't

need one."

"Oh no," she answers with a frightened look, "Mrs. Helmsley would be very

angry." She puts the favors in little bags and gives one to each of us. One
gift is a tiny music box that plays "I'm Just Wild About Harry."
"I wonder how much that party cost,” I muse to [husband] Michael as we
get into bed. .
"It's like owning a yacht," Michael yawns. "If you have to ask, you can't
afford it. Go to sleep." 1
next '

I go to sleep, and no wild dream alerts me to the fact that for the

seven months I will be handmaiden to the Queen.

You've seen the advertisements for the Helmsley Palace: "The only hotel in

the world where The Queen stands guard," with photos of Leona peering into
the soup kettles, and supervising the flower arrangements. You've seen the ad-
vertisements for the Park Lane that show Leona writing letters in response
to satisfied guests who thank the stafffor retrieving a jewel lost in the thick |
carpet, obtaining a black bow tie at a moment's notice, or remembering a X
guest's favorite room.You've seen the advertisements for the Harley Hotel fea- !
turing Leona vowing that she can't stand skimpy bath towels, closet hangers '
that won't detach, or bathrooms without makeup mirrors. I didn't do those ad- :
vertisements. They are the work of Beber, Silverstein & Partners, an agency !
Leona hired shortly after she and I parted ways. Leona waslooking for an )
agency at the time she met me because she had just fired her previous agency, .
i
)
I

Beber, Silverstein.
My old friend Bill Dowling, an expert in hotel marketing and advertising,
the marketing for the Helmsley hotels in New York and the twenty-
the Harley chain nationwide. Bill wasbeside himself. It was late
facing closing dates for important ads in early summer magazines,

was directing
odd hotels in

April, he was
and he had no advertising.

nI've brought in other agencies.
brought in freelancers. Mrs. Helmsley doesn't like them.
some ads on summer hotel packages, the occupancy will go down, and she'll have

Mrs. Helmsley doesn't like them.I've
If we don't get

my head.
Bill told me Leona Helmsley knew I was in advertising and liked what she

heard about me. Would I do some speculative ads to help him out of his di-
lemma? I agreed, on the condition that I could meet withLeona first to hear

her thoughts about the hotels.
We met at the Park Lane for lunch. Leona swept toward the dining room with
Bill Dowling and me in her wake. She stopped short and beckoned to a staffer
stationed near the door. "You. Yes, you with the dirty fingernails. Come
here." The little man recoiled. Leona looked down in fury. "Get those fin-
gernails clean or don't come back tomorrow." She started away, then turned

back. "I'11l be here to check on you." _
Valentino S.p.A. v. Matsuda & Co.
Opposition No. 91174169 (parent)
Opposer's Notice of Reliance Under Rule 2.122(e)
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The only ad agency where the queen stands guard; Leona Helmsley demands letter-perfect ads - and more, says her
former "handmaiden.’; excerpts from Adventures of an Advertising Woman, part ]

Greeting the maitre d' in the dining room, Leona turned from tigress to

pussycat. No one I have ever met is more gracious than Leona at her most
gracious. I was charmed. Waiters and busboys snapped to attention. I thought
Later I learned they were.

most of the staff looked scared to death.
"Call her Mrs. Helmsley," Bill had warned me earlier. "She prefersto be

formal."
"Have the tunafish salad,” Leona urged me.
calories, low in cholesterol. I invented it for my Harry,

it on the menu here every day."
Ordering anything else seemed inexcusable.
ley," I said.

"Call me Leona, sweetheart."
"Jane wanted to hear your ideas about advertising, Mrs.

"It's my own recipe. Low in
and Imake them have

“"I'11 have the tuna, Mrs. Helms-

Bill Dowling winced.
Helmsley."

"Fine," she said, Bill winced again. |
were back in the Park Lane for tea, as Leona looked
at rough layouts and sample copy for advertising campaigns. One campaign |
used the hotels as "heroes" of the advertisements. My experience working '
with hotel marketers for "I Love New York" had shown that people want to know !
what a hotel looks like, especially if it's a new one. The Harley, on 42nd
Street, had just opened, and everybody wanted to see the exterior of the Helms- ‘
since its facade was the famous old Villard House.

!
i

However, Leona's discussion with me had indicated that she was vitally in-
volved in every aspect of the hotels, so, just to be on the safe side, the art
director and I worked up one campaign featuring her. That was the one she

preferred.
"I don't like being in the advertising. 1It's a security risk for me. I'm

too busy to waste my time having photos taken. Harry doesn't like me doing
it. But what can I do? If it's good for the hotels,I have to make the sacri-

fice."
Harry Helmsley arrived to collect his wife. Leona showed him the advert-
ising. "Don't you love it, Harry?" She brightened with a suddenidea. “"Why don't
We can give her space in the Graybar
He didn't

Only four days later, we

ley Palace,

we set Jane up as an advertising agency?
Building (a Helmsley-Spear property) right away." Harry agreed.
seem to regard setting up an advertising agency as much of a big deal.

"Do a good job for us, sweetheart, and I'll help you get
You can be a big agency."®

independent -minded executive,

Leona turned to me.
lots of other clients.
Like any red-blooded,

Michael. "What do you think, hon?"
"As long as you have me and three square meals a day, what do you have to

lose?" Michael said. So I said yes.
Fred Papert, an old friend and former president of Papert, Koenig,Lois, the
first advertising agency to go public, heard my news. "Is it true Leona Helms-

ley is your only client?" he asked. "True," I said.

1 went home and asked

"Do you know anything about her?"

"Just that she's a doll."
Fred rolled his eyes. "Get some more clients."
Leona pronounced the benediction after the contract was signed. "Never agree

Valentino S.p.A. v. Matsuda & Co.
Opposition No. 91174169 (parent)
Opposer's Notice of Reliance Under Rule 2.122(e)
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The only ad agency where the queen stands guard; Leona Helmsley demands letter-perfect ads - and more, says her
former ‘handmaiden.’; excerpts from Adventures of an Advertising Woman, part 1

with me if you don't mean it, never “yes' me, never lie tome, and we'll have a
wonderful relationship."

The honeymoon was on.
The first order of business for the newly formed Jane Maas, Inc., was to
have photographs taken for the advertisement selling summer tour packages at

the hotels.

Leona asked me to track down her favorite photographer.
Norman Parkinson, named a Commander of the British Empire for his photographic
achievements. Parks has photographed some of the world's most beautiful wo-

men and the English royal family for fiftyyears.

I reached Parks at his home near London, and set a date for the following

We agreed to take four photographs of Leona, dressed for
see us through an

He turnedout to be

week in New York.
summer, autumn, winter, and spring, which I hoped would
entire year.
"Just once," she warned me, "I'm not going through this more than once." I
wonder these days, seeing the dozens of different photos of Leona that con-
stantly appear, who at the agency is able to persuade her to pose for so many

|

|

photo sessions. )
]

I

|

I

1

No day with Leona was as warm and bubbly as the day of the Parkinson
shoot. I arrived at the Park Lane at 7:30 a.m. to find Parks and his assist-

ant, Chuck Zuretti, a talented young photographer in his own
up lights in the rooftop garden.

Leona took me through the wardrobe choices she had already made. The summer
gown, made by her favorite designer of evening wear, Julia,was perfect--gay and
suitable for the carefree summer package weekends. I expressed some concern
about the color of the outfit she had selected for autumn, and Leona flung open
the doors of her closets formy inspection. In addition to the dozens and
dozens of gowns designed by Julia ("Her dresses move with you, darling"), there
were suits and dresses by Bill Blass, Valentino, Pauline Trigere and Diane Von

right, setting

Furstenberg.
1 remarked on the simplicity of her shoes. "The Fenton last at Saks. I buy

them by the dozen and have them dyed." Leona does not believe in paying retail
price for anything. One way is to buy in guantity. The other way is to bar-
gain. Leona Helmsley deals with the greatshops of the world as though they
were souks in Jedda. "Learn from me, darling. If you pay the asking price for

anything, you're being robbed."
At breakfast, Leona, still in her bathrobe, showed me the scar just above
her breast caused when burglars stabbed her and Harry in their Palm Beach
home in 1973. "At the hospital, I heard them say, ~Take care of him. She's a
goner.' But I didn't want to die, I wanted to keep on living and being with my
Harry." She has had a bodyguard with her ever since. (The bodyguard I knew was
He didn't appear to be afraid of anything in the world.

a former policeman.
Except Leona.)
Leona drank juice, swallowed vitamins, munched on Special K, and told me

about the daily routine that continues to keep her locking about 40 years old,
She's up at 6:30 a.m. for exer-

when best guesses put her at 60 or more.
cises, then swims laps in her apartment pool for one hour.
makeup artist, Jean Louis ("I was really Juan Luis, but she hated it, so she

changed my name"), does her hair and makeup.

parks arrived to tell us that the lights were ready, the props
ready, and the leading lady was needed. Leona, helped by her maid,put |
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The only ad agency where the queen stands guard; Leona Helmsley demands letter-perfect ads - and more, says her
former 'handmaiden.’; excerpts from Adventures of an Advertising Woman, part 1

During the long, grueling day, I watched

on the summer dress and we began.
She must have been exhausted, but never

Leona as Parks took shot after shot.
showed a trace of fatigue. Inside the president of the Helmsley Hotels still
lurked Mindy Roberts, model.

Two days later, we met at the hotel to review the photographs with-
Parks. Leona and Harry approved them, together with the final copy and layout,
and we produced our first advertisement. It showed Leona, superimposed over
a photo of the courtyard of the Helmsley Palace, where a balloon man doffed his

hat to her.
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SECTION: SPOTLIGHT; Fashion

LENGTR: 125 words

HEADLINE: TAKE TWO
BYLINE: Written by: Mary Huhn, Robyn Griggs, Michael Winkleman, Thaddeus Rutkowski, Christine Larson
|

HIGHLIGHT:
Bright colors. Short skirts. And, oh, those headbands. The '60s are back -- helping fashion advertisers to pick up some i
|
!

good vibrations.

BODY:

Think designer and $ 800 power suits come to mind. But in the spring of ‘89 Donna Karan proved that less was
indeed more when it launched and widely advertised its highly successful DKNY line. Now a growing number of
designers are following in Karan's shoeprints, adding less expensive -- though hardly cheap -- lines of clothing. Like
DKNY, most -- including Emporio Armani and Valentino's Oliview -- are "lifestyle wear," clothing for day, evening
and weekends. It's popular, says Patti Cohen, DKNY's vp/advertising, because office-bound women are yeamning for
comfort among the classics. Designers also tip their hats to the Gap, which taught them that women want basic, casuel

clothes at a price somewhat less than their weekly paycheck.

GRAPHIC: Picture, no caption, PHIL MARDEN
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SECTION: International News
LENGTH: 532 words
HEADLINE: Wild street chic from Dior, lots of frills from Valentino
BYLINE: By SUZY PATTERSON, AP Fashion Writer
DATELINE: PARIS

BODY:

The Christian Dior summer ready-to-wear show Tuesday was a loud, blowzy affair - just what one has come to
expect from iconoclastic John Galliano.

The British designer dubbed the collection "Street Chic." If one's idea of chic is the deconstructed look of
lingerie-style stretch tulle in odd cutouts and dusty rose bustiers, fine. That was the start of the show, held in a tent at a
steeplechase racetrack.

Grinning behind a wisp of long blond hair, Galliano took a bow after his usual in-your-face show, which was full of
dragging ribbons and bunched-up draping. But there were some remarkable wearable pieces, like a caramel-beige
striped serpent blazer that would look great with jeans or a miniskirt.

Galliano knows how to mix up denim in baggy or tight jeans, plus jackets, with underpinnings of exquisite lace.

A tune called "Viva Las Vegas" accompanied bikini swimsuits, latticed or fishnet tights and feathered hats. For
those with perfect figures, Galliano's colorful striped Dior bikinis were just the ticket.

Feathered hats and fringes are a Galliano favorite, and the once-ultra dressy house now dresses the cowgirl. The
0ld West theme produced excellent long trench coats. Huge bags with wide shoulder straps were beautifully made,
practical and probably bestsellers to come.

There were a few military references - military-style hip belts and desert hats with veils. Galliano also brought up
draped tunics in green voiles, harem pants and turbans.

Valentino's show brought out a delicious show of party luxury ready-to-wear outfits for next spring. The show was
filled with the thrill of frills as Valentino looked to Mexico and Brazil for inspiration.

The fabulous pleated flared trousers, the fine ivory heavy-lace or guipure tops with their tiered and flounced pants,
the surprising glance of a model wearing the tiniest bikini bottom with a dainty puffed-sleeve pullover - all combined
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for a rich and dressy yet carefree effect.

Beautiful eyelet blouses and some great silver and turquoise jewelry had Valentino's usual panache and would go
well in any Brazilian samba band or at a carnival party.

And who wouldn't go for the boxy white shantung silk jacket with little pleats in front over flounced polka-dot
pants?

Party clothes exploded with ruffles in flared trousers, chiffon numbers in Valentino's favorite flame red, or colorful
ostrich-feather evening bags. The elaborate corselet fronts with millions of pleats were a little over-exuberant in a
provocative boudoir style.

In today's world, party clothes may be superfluous, but they're also an uplifting antidote to gloom and doom.

Michel Klein kept things sober and simple but seductive at times. The designer who once worked for Guy Laroche
has been his own man for several years now, and he does well with basics like crisp white sleeveless blouses worn with
a pair of slim gray poplin pants.

Attractive mannish-style blazers looked feminine when worn by a model wearing clingy pants and nothing under
the jacket.

There were festive moments in sequined T-shirts, a pretty geometrically embroidered pistachio green short coat,
and a wide selection of sexy bikini swimsuits.

GRAPHIC: AP Photos
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SECTION: International News
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HEADLINE: Gaultier's jaunty originality, Valentine's serpentine glamour show haute couture is still alive
BYLINE: By SUZY PATTERSON, AP Fashion Writer
DATELINE: PARIS

BODY:

Jean-Paul Gaultier turned in a jaunty collection on Thursday's final day of fall-winter haute couture shows, treading
the line between shock and extravagance with clothes that ranged from mannish suits to lavish evening wear.

The prankster of fashion who worked his way up with humor, Gaultier showed some wonderful cashmere polo
coats, excellent suits and pinstriped pants and tweed jackets that were dead-ringers for London menswear.

But sexy backless gowns, including a slinky teal velvet number edged in sable, were also on display. Best in show
might have been Naomi Campbell's ruby sequined sheath dress with its ample orange mohair stole.

Celebrity clients like Puff Daddy, Sting, Dennis Hopper, Catherine Deneuve cheered Gaultier on, as did admiring
star designers Sonia Rykiel and Donna Karan.

A bright chartreuse mohair coat-dress with its long scarf made an eye-popping entrance, as did the pullover
wrapped in spirals of smoky Saga mink, worn with a black crepe short skirt and platform-soled bootee shoes.

After the great look of a simple black short dress with a red fox toque and sparkly sequined gray shoulder bag, the
costume show began. With fringes and Mohawk coifs, the velvet, leather and furred outfits carried shades of Christian
Dior’s designer, John Galliano, who loves the feathery, fringed and beaded Santa Fe styles.

Then there was a colorful Chinese-inspired outfit, a yellow satin gown topped with a plum satin jacket.
Valentino went snaky in a suave collection of glamour outfits.

The snake "symbolizes temptation, seduction and sensuality," his program card announced. Slithery silhouettes and
python prints were present throughout - on many capes, on belts and on details of decollete evening wear.

But there was more from this seasoned designer, one of the last true couturiers whose every detail is well-finished.
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He offers mink trims on silk and velvet trouser suits topped with short, fitted jackets.

Capes and capelets on jackets or coats completed the silhouette. However, coats were appealing, too. One such was
a smooth, full-skirted broadcloth model with mink at the collar and mink striping down the skirt. Another idea: a
body-skimming long coat covered with flowered embroidery. It's refined and beautiful.

There were many short and sequined dresses, but Valentino also has a winning way with pants. He showed striking
evening models like the gold leather suit, paired with a gray-gold bag in ostrich feathers.

Evenings proved the big number here, with fantastic creations like sequined gowns with big ostrich feather skirts in
red and black. Nice variations were the yellow or multicolored "cashmere” prints, flowered variations on paisley
especially successful in a high-waisted strapless empire gown.

With couturiers like luxury-oriented Valentino and eclectic Gaultier, haute couture carries on in the face of
Cassandras who say it will die without Yves Saint Laurent or Oscar de la Renta at Balmain.

Still optimistic for haute couture is Franck Sorbier, who gave a small show at the Opera Comique. To delicate
piano music, the models came out in pretty evening wear, gowns made with silk crepe, woven ribbons in black, white or
red.

He showed only 16 dresses, but they had a romantic appeal, and flair.
GRAPHIC: AP Photos
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BODY:
Time ponders the past and future of fashion

NEW YORK (AP) - Is there a future in fashion's past?

That's the question that Time magazine put to Valentino and Russell Simmons for a new commemorative
publication, "Time Style & Design," which is being distributed to select subscribers of Time and InStyle and at New
York Fashion Week.

According to designer Valentine, who is best known for his glamorous gowns, the future is built on lessons of the
past.

"You don't become an important designer without study and training. You cannot be a designer without knowing
how to cut a dress. The only way you learn these things is by studying the work of those who worked before you,"
Valentino said.

But Simmons, founder of both Phat Fashions and Def Jam Recordings, warns that focusing on history might leave
new opportunities that integrate music, fashion and lifestyle unnoticed.

"Our view is that the future is now. If you miss what is happening today in urban communities across the nation
and throughout the globe, then you will surely miss a 'phat' opportunity."

Amino and fatty acids are natural moisturizers

NEW YORK (AP) - There probably is a hair product out there for every taste: fruit extracts, soy, chocolate and
cucumbers. Even marshmallow root is thrown into the mix.

But Joanne Crudele, senior development manager for Unilever, which makes Dove Hair Care products, makes a
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case for plain-old moisturizers that occur naturally in hair.

She says using things natural to one's hair, including fatty and amino acids, minimizes the heaviness associated
with other conditioning products. According to Crudele, amino acids make up the protein of the hair, fatty acids are
known as hair's natural lubricant, and glycerin is a common naturally occurring moisturizer.

"The best things that you could be putting onto the hair are the things that we're losing daily from our hair. Take
notice of fatty and amino acids rather than botanicals because these are the most natural moisturizers that you can
choose for your hair," Crudele says.

Spring's colors can brighten a gray winter

NEW YORK (AP) - Look outside the window - see a lot of gray and brown?

Now, make a mad dash to the closet. See all the bright colors and playful prints that are just itching to come out?
Talbots suggests breaking out these garments a little early as an antidote to the late-winter blahs.

According to the retailer, this year's stylish mood lifters include:

-Patterns with a sense of history. Retro polka dots, vintage florals and delicate Chinoiserie motifs are again in the
spotlight.

-Linear dimensions. Stripes, either bold rugby, ribbon or ticking, can pull together any outfit.

-Yellow and blue. This cheerful combination is often associated with the rustic charm of the French countryside.
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BODY:

American designer Tom Ford presents his final collection for Yves Saint Laurent on Sunday night and, perhaps,
takes his final fashion bow after rising to cult figure status with his revival of the Gucci label.

The 42-year-old's farewell collection at YSL is the high point of the week of winter ready-to-wear shows in Paris,
which ends Tuesday.

Ford gave his final show for Gucci on Feb. 25 in Milan to thundering applause, saying goodbye under a shower of
rose petals. Another of his most recent high-profile creations was seen a week ago on Oscar night - the nude, beaded
dress warn by South African star Charlize Theron, honored as best actress.

However, Ford lost out in contract talks with the two houses' parent company Pinault-Printemps-Redoute. He now
dreams of directing movies.

Still, the show must go on, and Valentino's collection Sunday was superb. It featured elaborate, beautifully tailored
clothes and a touch of the naughty for evening wear.

The collection recalled the decadent Berlin of the 1930s - a la Marlene Dietrich - starting with a lovely black tuxedo
coat cut close to the body, paired with a white oxford cotton shirt and white cashmere tie.

White and black appeared in dressy, sometimes sexy outfits, like tight black cocktail numbers open at the chest or
an evening sheath with lace insets at the hip and a deeply dipped back decollete.

Much was to covet here. The houndstooth and glen plaid looks in slim skirts or wool jackets with touches of
cashmere were great for daytime. Giraffe and pony prints made wool jackets and coats look dressy and fun.

Fans should love the flared black pants with white pleated overblouse, or the slim trouser outfits with glitter on the
white ties.

Valentino S.p.A. v. Matsuda & Co.
Opposition No. 91174169 (parent)
Opposer's Notice of Reliance Under Rule 2.122(e)
ExhibitC  Page 24 of 1239

P P N T T N U e S L I _ _ o m



Page 108
Ford's final bow, but first an opulent, naughty Valentino The Associated Press March 7, 2004, Sunday, BC cycle

Valentino's favorite red appeared in a lovely strapless flared taffeta long gown with a fabric rose at the hip. A gold
pantsuit with knitted sweater, brown sable collar, gold lace bra and satin trousers was daring rather than shocking.

Mixed-print flowing chiffons and lovely tulle gowns with pleated tiered skirts all made for beautifully wearable
party clothes, the specialty of eternally suntanned Valentino Garavani, darling of the well-heeled yacht and jet set.

Fur was thrown on with abandon, from the occasional sable collar to fox-edged purple or green boleros to fox and
mink over slinky outfits - something the anti-fur organization PETA would abhor.

People for the Ethical Treatment of Animals made an appearance outside Revillon's fur collection Sunday with
activists - "fashion victims" - wearing furs spattered in blood-red colors falling to the ground to the sound of gun shots.

But it was Ford's show for YSL at the Rodin Museum that had everyone holding his breath.

It was not clear who would take over as designers for YSL and Gucci. Ford is to stay on until the end of April,
when PPR buys the outstanding 30 percent of Gucci, but his final public bow is Sunday night.

Serge Weinberg, who heads parent company Pinault-Printemps-Redoute, said last week that the new chief
executive and design team is to be named this week. They will replace Domenico De Sole and Ford.

Questions about the new Gucci team have hovered above PPR since November when the group announced that
Ford and De Sole's contracts would not be renewed.

In an unconfirmed report, Women's Wear Daily wrote last week that a threesome would handle Gucci creative
design: Alessandra Fachinetti, top women's wear designer under Ford; Alfreda Giannini, who had worked at Fendi; and
John Ray, Ford's menswear assistant. In-house designer Stefano Pilati would take over at YSL, the report said.

Ford told Women's Wear Daily in an interview published Friday that money was not the source of the breakup.
"Money had absolutely nothing to do with it. It was about control," he was quoted as saying.

After 10 years in fashien, Ford says he is looking for a change. He told WWD that he thinks of directing movies
and has signed with Creative Artists Agency.

"I am very serious about wanting to make a movie ... | am actively looking for a project.”
However, he added that he first needs to think.

"All I know is that I need to get to my ranch in New Mexico and spend three or four months riding my horses and
just being alone."

GRAPHIC: AP Photos
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BODY:

Any line that remained between the worlds of fashion and entertainment was erased at the American Fashion
Awards, often called the Oscars of the fashion world.

Designers Jean-Paul Gaultier, Vera Wang, Betsey Johnson and Kenneth Cole strode the red carpet leading into
Lincoln Center's Avery Fisher Hall like runway pros, then watched supermodels and starlets do the same, wearing their
designs.

First the clothes, then the awards.

Actress/model Elizabeth Hurley, in a pink strapless column gown, and supermodel Claudia Schiffer, in a black
dress with white polka dots and tiers of ruffles, wore Valentino, who was presented an award for lifetime achievement.

Michael Michele of NBC's "ER" wore a long black tank dress with a pleated bottom by Carolina Herrera. Esther
Canadas, one of Donna Karan's favorite supermodels, chose (not surprisingly) an olive Donna Karan halter-top gown
with sequins. Supermodel Naomi Campbell, "Will & Grace" actor Sean Hayes and designer Randolph Duke also walked
the red carpet.

Sean "Puffy" Combs, nominated as a new menswear designer for his Sean John clothing line (he didn't win), wore a
pink Versace tuxedo. His sneakers had color-coordinated pink stripes. Combs was a standout. Most of the men played it
safe in traditional formal wear.

The women were more daring. Halter, sheer and beaded tops were popular. Purple was hot; big designer jewels
were not. The pashmina wrap was nowhere in sight, signaling the end of its status as the accessory of the moment.

Now the awards.

It was the first time in the history of the Council of Fashion Designers of America that the winners weren't
announced in advance. Both established designers and fresh faces were honored.
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Oscar de la Renta won the womenswear award. Helmut Lang, who was nominated in three categories, won the
menswear award. Richard Lambertson and John Truex of Lambertson Truex won the award for accessories. Gaultier
received an international award.

Winners of the Perry Ellis Award for new designers were Miguel Adrover for womenswear, John Varvatos for
menswear and Dean Harris for accessories.

The awards presentation was patterned after the big-budget Oscar and Emmy shows, with retrospectives and heavy
statuettes.

With images of Barbra Streisand in Scaasi, Cher in Bob Mackie and Gwyneth Paltrow in Ralph Lauren flashing
onstage, actress Ellen Barkin paid a special tribute to the Oscars for providing a global stage for fashion designers.

She also thanked the designers "who make it easy for us to walk down the red carpet.”

Host Sandra Bernhard wore many outfits during the evening, including a black cowl-neck top, long leather coat and
a man's hat, a takeoff on Samuel L. Jackson's role as New York Police Detective John Shaft in the new "Shaft" film
directed by John Singleton. (The film, an update of the 1970s detective franchise, took in an estimated $21.1 million in
its weekend debut.)

Bernhard promised and delivered a fast and interesting show. After all, the winners were tabulated by Ernst &
Young, "the most fashionable accountants,” she told the audience. This was in sharp contrast to last year's show, which
dragged on for hours.

In presenting the evening's final honor to Valentino, Ashley Judd noted how important designers and their
beautiful gowns are to Hollywood actresses.

"I feel utterly gorgeous in this dress,” said Judd, wearing Valentino's white scoop-neck tiered gown with fringe at
the bottom.

Valentino's acceptance speech was interrupted by several anti-fur protesters. But the crowd drowned out their
shouts with applause until security guards removed them from the auditorium. Valentino then made a brief speech an
obvious departure from the Oscars and graciously said he bowed to the audience and the American public for their
support.
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BODY:
Is there a future in fashion's past?

That's the question Time magazine put to Valentino and Russell Simmons for a new commemorative publication,
"Time Style & Design," being distributed to select subscribers of Time and InStyle and at New York Fashion Week this
week.

Valentino, the designer best known for his glamorous gowns, says the future is built on lessons of the past.

"You don't become an important designer without study and training. You cannot be a designer without knowing
how to cut a dress. The only way you learn these things is by studying the work of those who worked before you,"
Valentino said.

But Simmons, founder of Phat Farm clothing and Def Jam Records, warns that focusing on history might leave new
opportunities that integrate music, fashion and lifestyle unnoticed.

"Our view is that the future is now. If you miss what is happening today in urban communities across the nation
and throughout the globe, then you will surely miss a ‘phat’ opportunity.”
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BODY:

The latest fashions from Christian Dior, Richard Tyler, Halston and other top designers were on the runway at the
76th annual Academy Awards Fashion Preview show.

"Inside the theater, the evening is all about film. But on the red carpet, it's the look that counts," Oscar fashion
coordinator Patty Fox said in a statement Thursday.

Fox said the Oscar red carpet has become the largest fashion show in the world, with each gown an individual
work of art.

The preview included a platinum jeweled gown by Tyler, a black vintage lace gown by Gianfranco Ferre and a
black beaded Tiffany gown designed by Valentino. The Valentino gown was accessorized with a 55-carat diamond
chain necklace by Fred Leighton and black "meteoric" sandals by Stuart Weitzman.

The Oscars will be presented Feb. 29 at Hollywood's Kodak Theatre and televised on ABC.

On the Net:

http://www.oscar.com/

LOAD-DATE: February 14, 2004
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LENGTH: 823 words
HEADLINE: Q & A ON THE NEWS
BYLINE: Colin Bessonette

BODY:

Do you have a question about the news - local, national or international? Colin Bessonette will try to get and
answer. Call 404-222- 2002 on a Touch- Tone phone and follow the instructions. On Access Atlanta, the AJCs online
service, jump: Q&A to ask a question or read hundreds of recent Q&A answers.

Q: What do the five rings stand for in the Olympic symbol? I thought it was for the continents, but if so, it's short
by two. - R.F. Rollins, Marietta

A: The five interlocking rings represent Africa, Asia, Australia, Europe and North and South America (combined,
although they are separate continents). Antarctica doesn't send athletes to the competition, a plausible reason for its not
being counted for Olympic symbolism purposes.

Q: Can you tell me anything about fashion designer Valentino, who has been seen in connection with the
Jacqueline Onassis auction? - Milt Hibbard, Dunwoody

A: The son of an electrical appliance store owner, Valentino Garavani was born in Voghera, Italy, in 1932. On his
19th birthday, he went to work for Parisian couturier Jean Desses, moving five years later to the couture house of Guy
Laroche. After two years with Laroche, Valentino discarded his last name, moved back to Italy and opened his own
couture house in 1960, financed by his father. After Jacqueline Kennedy became one of his devoted clients, jet- setters
and movie stars flocked to his showrooms in an old Roman palazzo. His association with Kennedy continued after her
marriage to Aristotle Onassis, with "the king of Italian fashion" designing the beige dress she wore for their wedding.
So it's only natural that he's showing up at auction proceedings.

Q: Who came up with the slogan "The City Too Busy to Hate" for Atlanta?

-Kim Bixler, Atlanta

A: The Atlanta History Center said the late Mayor William B. Hartsfield coined it, first using it in an article in the
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late '50s or early '60s.

Q: I overheard some old-timers talking about Georgia Tech's "Golden Tornado" football team. Where did that come
from, and when was it? - Raymond Dean, Suwanee

A:In 1928, Tech's team swept aside every opponent, including the University of California's Golden Bears in the
Rose Bowl (the famous game in which California's Ray Riegels ran the wrong way, to be tackled by a teammate just
short of the goal line). So the "golden" comes from the then-tarnished Golden Bears.

Q: Has April 15 always been the date when personal income tax returns were due? - Nivelle L. Bone, Duluth

A: No. The date has changed twice, said IRS spokesman Eric Roberts. The filing deadline for the first 1040 was
March 1, 1914. In 1919, the due date was extended to March 15, and in 1955 it was moved back another month, to April
15.

Q: What will become of the seats at Atlanta-Fuiton County Stadium when it gets torn down? - Tony Daniel,
Newnan

A: No discussions have yet been held about the disposal of seats or any other furnishings or equipment. A stadium
authority spokeswoman said it's "possible" that the authority board will begin considering the matter in August.

Q: Q&A recently said the idea for the Guinness Book of Records originated during a debate between hunters in
Ireland in 1951 about Europe's fastest game bird. Was the issue settled? - R.T. Ford, Atlanta

A: Not exactly. The hunters whose debate sparked the Guinness Book argued between two birds, grouse and golden
plover, which some of the hunting party had shot at but missed. It was the decision of Sir Hugh Beaver, then Guinness'
managing director, to produce a book of facts to settle such arguments. Although the hunters’ particular question was
never addressed, Mark Young, U. S. editor at Guinness United Distillers in Connecticut, said the fastest game bird
eventually was identified: the spur-wing goose, clocked at 88 mph in level flight. The fastest-flying creature on the wing
is the peregrine falcon, clocked at speeds of more than 200 mph.

Q: The price of gasoline has gone up on a regular basis almost every week for the past month or so. Has the state
tax gone up, or are gas station operators gouging the public? - Leroy Smith, Rex

A: Neither is the case, it seems. Supply and demand is the "quick and easy answer," said Richard Cobb, executive
director of the Petroleum Council of Georgia. In winter, heating oil has priority over gasoline for crude oil producers.
Because cold weather lingered a month or so beyond the norm this winter, refineries couldn't switch priorities back to
gasoline on schedule. As a result, supplies remained down at the same time demand started to rise. Other factors:
Refineries are buying more expensive oil on the open market because of uncertainties about the availability of
embargoed Iragi crude; and many Americans have forgotten about economy as they rush to buy bigger, gas- guzzling
cars and recreational vehicles, which increases consumption.
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GRAPHIC: Photo: Valentino Garavani

LOAD-DATE: July 17, 1996
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SECTION: TRAVEL; Pg. 07K
LENGTH: 322 words
SERIES: Home
HEADLINE: Art collection of past 400 years, fashion exhibit show royal touch
BYLINE: Paula Crouch Thrasher

BODY:

Priceless works of art collected by the Princes of Wales over the last 400 years will be given a public showing for
the first time this summer in Cardiff, the capital of Wales. The exhibit "Princes as Patrons," opening Saturday at the
National Museum and Gallery of Wales, includes more than 200 works from Britain's Royal Collection. The show
offers insights into the life and times of five very different men who were Princes of Wales, heirs to the British throne,
from the early 17th century to the present day. The exhibition begins with the collection of Henry, Prince of Wales, son
of King James I and grandson of Mary, Queen of Scots. The most current pieces were acquired by Prince Charles. The
exhibition, through Nov. 8, is a result of his efforts to make the Royal Collection more accessible. Information:
1-800-462-2748 or www.usagateway.visitbritain.com. Dressed to the nines: Speaking of the British monarchy, a
ballerina-length strapless dance dress created for Diana, Princess of Wales, by English designer Murray Arbeid in 1986
is among 80 garments to be displayed in "Evening Elegance: 150 Years of Formal Fashions" at Charlotte's Mint
Museum of Art, Saturday through Oct. 4. The midnight-blue silk tulle gown, on loan from the Collection of Gene
London and John Thomas of New York, was made for a private dinner given by former King Constantine of Greece.
The Diana gown and an Omar Kiam evening dress from the estate of Ethel Merman will be shown with evening gowns,
semi-formal and cocktail wear and men's formal attire by legendary designers including Jacques Doucet, Mariano
Fortuny, Christian Dior, Hattie Carnegie, Norman Norell, Bill Blass, James Galanos, Valentino Garavani and Gianni
Versace. Evening accessories including footwear, handbags, hats, eyewear, fans, furs and costume jewelry will also be
displayed along with baubles from the Tiffany permanent collection. Information: 704-337-2000.

GRAPHIC: Photo :
Fairy-tale dress: The famous Murray Arbeid-designed blue silk tulle gown
worn by Princess Diana in 1986 will be in the Charlotte exhibit. / Snowdon
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March 1, 2000, Wednesday, Home Edition
SECTION: Features; Pg. 6D
LENGTH: 542 words

HEADLINE: Marc Jacobs' order at Louis Vuitton: 'At ease';
FASHION WEEK: PARIS;
A report on fall-winter clothes

BYLINE: A. Scott Walton, Staff
SOURCE: CONSTITUTION
DATELINE: Paris

BODY:
Marc Jacobs really must feel secure in his job at Louis Vuitton.

The young New Yorker, who has his own limitedly distributed label, has entered his second year as design chief of
this French luxury brand, and he's doing it as he sees fit. The fall/winter Vuitton collection unveiled Monday night --- in
a glass house just a stone's throw from the Louvre --- had a laissez-faire attitude. With the exception of some
triangular-weave silk blouses and some sea-shaded leather separates, most of the clothes looked rather slouchy.
Cashmere bodysuits that Jacobs described in his program notes as "oversized," nearly drooped off the models' frail
frames entirely. Coats and jackets were double-breasted for the most part, and they looked about as tailored as your
bathrobe. These clothes looked as relaxed as a government paper-pusher who's outlasted his probationary period.

Over-reliance on shades of gray cast clouds over the collection, though pieces of lame and crocodile helped add
some luster and luxe appeal. Jacobs' most amusing move came during the eveningwear segment, when models trotted
out in brown gowns speckled with yellow. Jacobs called them "cut-up monogram"” dresses.

Did we mention he seems secure in his job?
Kanit wit

Sometimes designers sabotage their collections by trying too hard to be different. Not Valentino. Though he went
out of his way not to show the new fall/winter staple, blouses, he did so in an neat and tidy way with form- fitting
knitwear that wrapped the torso and gathered at the waist. Valentino also diverted from the deluge of bright colors
flooding the runways by shading his prim, often-patchworked daywear in pastels, pale grays and tans. His tweed suits
looked soft and sexy and his pants tended to flare out from the knee in unpressed pleats. At times, the 84-outfit preview
seemed bogged down with black apparel. But with all the lace, beading and ruffles Valentino used, the collection
couldn't have looked more ladylike.
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Reined in

Maybe there's a method to Martin Margiela's mildness. The fall/winter 2000 line he designed for Hermes may not
have evinced any of the maverick tendencies for which his own signature collections are known. But the clothes
Margiela showed Sunday at Hermes' flagship store did nothing to rock the house's solid sportswear reputation either. A
gourdlike shade of orange was the collection's sole departure from a neutral (black, brown, gray, tan, cream) color
palette. Yet the clothes weren't wholly lacking originality. Something about the collarless coats (in reversible lambskin
and cashmere), and the gabardine "comfort" coveralls looked new at least. Creating thin leather holsters for alpaca
shawls to be carried in was novel. And the Hermes woman won't have to worry about anything she picked from this
collection looking "dated" after just a season because these clothes were free of the faddish colors and embellishments
most designers rely on. Margiela's latest looks for Hermes won't scream for attention. But look closely and you may
notice how remarkably they resemble the styles futurists used to say we'd be wearing in the 21st century.

ON THE WEB: Learn more about the Paris fashion show on fashionlive.com:
> www.ajc.com/links/

GRAPHIC: Photo

Royally relaxed: A blue off-shoulder sweater over black pants displays the easy-does-it attitude at Marc Jacobs for
Louis Vuitton. / PIERRE VERDY / AFP

Photo

Indulging in ladylike airs: A muff sets off Valentino's sleek red dress (above), shown Tuesday in his fall-winter
collection. / REMY DE LA MAUVINIERE / Associated Press

Photo

Black goes beyond basic (above left) in his ruched top and embroidered skirt; a fur scarf adds texture to his creamy
floral outfit (left). / REMY DE LA MAUVINIERE / Associated Press
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SECTION: YOUR LIFE, Pg. FO3
LENGTH: 399 words
HEADLINE: VINTAGE VALENTINO A CLASSIC DRESS DESIGN
BYLINE: Jean Patteson; The Orlando Sentinel

BODY:

Q: I have two questions relating to the Oscars. I keep reading that Julia Roberts wore a "vintage Valentino" gown.
Does this mean she wore a gown that was designed decades ago, or does it mean her dress was new but in a style typical
of Valentino? Also, I noticed that Jennifer Lopez appeared to be wearing a reddish mascara. Is this a new trend?

A: Ms. Roberts' striking black-and-white gown was designed almost 20 years ago by the great Italian designer
Valentino. It is from his fall 1982 collection, which just goes to show: Classic design is never out of style.

As for those foxy red lashes that J. Lo was batting at photographers - those were custom-made for her out of real
fox fur. Presumably her stylist thought the soft, warm shade would blend well with the natural tones of her makeup and
the muted grays of her Chanel couture gown. Black lashes might have been too stark.

The reddish lashes were certainly eye-catching but aren't likely to spark a major trend. If you like the look,
however, you could achieve a similar effect by using reddish mascara. For a good selection of red shades, call for a free
copy of Just for Redheads, a catalog offering cosmetics in shades that complement the complexions of redheads. The
phone number is (800) 830-8240.

Q: The elastic in the back waistband of my favorite pants has lost its zing. It is secured in place with three rows of
stitching, which makes it difficult to remove. How do I replace this elastic?

A: Tt doesn't take great skill to replace the elastic - just nimble fingers and patience.

First, remove the old elastic by unpicking the three rows of stitching and opening up the waistband. Replace the
old elastic with Stretch Rite elastic, which will hold its stretch even when stitched in place. (Regular elastic won't
stretch once it is anchored with topstitching.)

Secure the Stretch Rite elastic at each end of the waistband, then close up the waistband and stitch the elastic in
place. Or if you prefer, leave the waistband sewn down and make a new casing to hold the elastic. Stitch this casing to
the inside of the waistband.

Jean Patteson is the fashion writer for The Orlando Sentinel. Fashion questions of general interest should be sent
to her at The Orlando Sentinel, 633 N. Orange Ave., Orlando, FL 32801. Or send e-mail to
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jpatteson(AT)orlandosentinel.com. Individual replies are not possible.
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SECTION: Lifestyle; Pg. E6
LENGTH: 711 words

HEADLINE: Art of VIVE la difference,
Paris shows stand out with a bold vision for spring

BYLINE: Sharyn Wizda, American-Statesman staff

BODY:

If Paris is the crucible of fashion, then we'd all better get used to a bit more oomph in our spring wardrobes.
Between Valemtinio's ruffles and Alexander McQueen's bullfighters, the Parisian shows were the detail-drenched
opposite of their New York and London counterparts. (Perhaps that final push you need to break out of the jewel-neck
tee and capri uniform you sport in warmer weather.) Strong colors dominated, though some designers splashed their
garments with artistry and others . . . well, let's just say we're not going to be rushing out to buy Lacroix anytime soon.
Perhaps a most fitting preview to the City of Light was Donatella Versace's Milan collection, full of sharp hues, sharper
sithouettes and pinpoint-precise add-ons: a bit of lacing here, a touch of transparency there. You'll want to examine the
photos on these pages carefully. Inspiration for spring just may strike.

-- Sharyn Wizda, American-Statesman staff
Versace

Her post-nuptial fete for J.Lo and hubby aside, Donatella Versace unveiled an outstanding collection with enough
glitz to keep the paparazzi interested but enough wearability to keep mere mortals buying. Her ensembles were sexy
without crossing over into sluttish, eye-catching yet classy. Highlights included a glazed red skintight dress that fell to
the knee and a one-shouldered rose sparkle evening gown.

Valentino

The master did not disappoint. Though you'd probably want to wear some of his separates for spring in different
ways -- pairing a luscious cherry ruffled skirt with a simpler top than the tuxedo-cum-poet's topper Valentino chose --
his exquisite workmanship shone in lean pants, detailed shirts and quilted satin jackets.

John Galliano for Dior

Ever the puckish auteur, Galliano's spring collection was full of shock value. There were layered looks, there were
surprisingly commercial bikinis (once you took away the tribal makeup and fright wigs) and there were touches of
street. We'll draw the line, though, at wearing prairie skirts over our jeans.
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Issey Miyake

Bold color, bolder prints and lots of skin were the hallmarks of Miyake's spring collection. Can you say short
shorts? More modest ensembles meshed confettilike collections of ribbon that evoked a 64-color Crayola box. The hues
were refreshing, but so much vibrancy needs a bit of neutral to temper it in the real world.

Stella McCartney

Fashion's wunderkind (and Madonna's wedding dress designer) turned out a lovely series of beige-y separates for
spring, including a gorgeous light coat with ruched sleeves and pintucked front. Her collection also featured deeply
slashed necklines and giant words printed down the sides of garments ("'Slippery When Wet" and so on).

Christian Lacroix

Oh, for the days of Lacroix's overstuffed '80s glitz! The French designer's yen for color and pattern has been
channeled into odd, Jackson Pollock-like creations that look splotchy, not fresh. Other fripperies had haphazard layers
of chiffon or single, poufy sleeves. Pass up his flawed vision for spring.

Alexander McQueen

The bad boy has gone matador: McQueen cropped and fitted his jackets, embellished his capris and slashed the rest
as if with the bullfighters' trademark lances. When his garments weren't overtly Spanish, they evoked an almost Rudi
Gernreich '60s sensibility (especially with the heroin-chic eye makeup chosen for the runway).

Jean-Paul Gaultier

Gaultier looked to Buddhism to frame his spring collection, turning out robelike garments in oranges and yellows.
Even his less obviously monkish pieces had a touch of spirituality in them: A white, short, fitted dress featured twists of
fabric whose folds echoed priestly robes.

Laurent, possibly TK, searching for art
Chanel

For all the discussion of its classic staying power, the pure Chanel look can seem a bit tired at times. Witness Karl
Lagerfeld's equestrienne version, with long pink riding jacket trimmed in black, the ubiquitous bow tie and pearls like a
yoke around the model's neck. More interesting was a blue leather version, with the cropped jackets emblematic of other
collections and pants styled like jeans. Where Lagerfeld succeeded most was in a series of evening gowns, with drape
and movement in long skirts.
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LENGTH: 1848 words

BEADLINE: AutoWeek Trivia Contest;
And the answer's not Al Unser Jr.;
Micheal Andretti is the Nomex-clad tyke sitting on father Mario's race car !

BODY:

Angela Malcolm, Weskan, Kan.; Quaker State cassette tapes
Brian Kaisler, Herndon, Va.; felt hat

Richard Planer, Calumet City, I)l.; Auto Sun charger

Frank Hargrove, Tucker, Ga.; Pontiac tote bag

Joseph Juratovac, Columbus, Ohio; cellular phone antenna
Mike Peters, Jefferson City, Mo.; Sergio Nanni cassette tape
Steve Epperly, Salem, Ore.; Trans-Am ‘70 video

Peter Lang, Green Lane, Pa.; Jackie Stewart video

Sandy Jacobs, Highland, I11.; Janet Guthrie video

Victor Corapi, Staten Island, N.Y.; Goodyear video i
Stephen Gallagher, Radnor, Pa.; Jeep Worl of 4wd video
Dave Harwood, So. Pasadena, Calif.; BASF cassette storage system )
Cyndy Riordan, Kankakee, Ill.; Ford board game
Julie Agriesti, Galloway, Ohio; Maserati silver paperweight i
Gail Kai, E} Segundo, Calif.; Range Rover crystal decanter
Mark Bayer, Harrison, Ohio; FWD High Performance Advantage

Dan Jordan, Essex Junction, Vt.; Amazing AMC Muscle '
Terry Eldridge, Buffalo; safety training book |
Mark Steel, Las Vegas; personal finance book
C.L. Dunkin, St. Louis, Unser book

Cathy Dunn, Los Angeles; San Remo book }
Rick & Barb Hughes, Crystal, Minn.; auto trivia book |
Paul Russo, Ft. Lauderdale, Fla.; Atlanta Raceway glass mug
Thomas Jovanovich, Warren, Mich.; Gleason-Torsen mug

Art Gonzales Jr., Green Lane, Pa.; set of wine glasses |
R. Neil Ferugson, Dallas; Audi chrome key chain 4
Lonnie Brown 111, Escondido, Calif.; Audi chrome key chain I
Judy Pomer, Los Angeles; brass letter holder |
Alex Brofsky, New York; Nissan desk calendar w/stand i
Margi Sharyen, Modesteo, Calif.; Nissan desk calendar w/stand !
Shirley Malcom, Colby, Kan.; Nissan desk calendar w/stand { '
Jeffrey Menzel, Avon, Conn.; Peugeot paperweight
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Ed Dooley, Naperville, 1ii.; silverplate cup

Mary McCulloch, Miami Beach; GMAC appointment book

Lee Engstrom, Orchard Park, N.Y .; Uniroyal appointment book

Christopher Aaskov, Worcester, Mass.; Uniroyal appointment book

Bret Schiller, Dallas; Uniroyal appointment book

Gary Burman, Louisville; Uniroyal appointment book

Norbert Bitt, Jackson, Mich.; Range Rover leather flask

Geoffrey Stein, Clarksville, N.Y; Lexus leather driving gloves

Jeff Vogel, St. Paul; Newport Mansions -- The Guilded Age

Carla Yoder, Adrian, Mich.; Valvoline towel

Scott Harvey Jr., Pontiac, Mich.; Valentino silk scarf [
Chris Surber, Lebanon, Ind.; Jaguar silk scarf \
Bruce Tomlin, Indianapolis; Porsche yearbook 1985-86
Richard Burdette, Laurel, Md.; Maxx Race Cards
Dwayne Calvert, Jasonville, Ind.; Subaru watch

Kent Stevens, Coatesville, Ind.; Kia motors glass car |
Steve Epperly, Salem, Ore.; Otyota copperware vase

Milton Cooper, Louisville; Toyota car lighter i
Steve Dombo, Yuba City, Okla.; Kida commemorative spoon set

Timothy Kutyna, Berkley, Mich.; lead crystal brandy glasses |
Mark Tumer, Flushing, Mich.; lead crystal brandy glasses

Thomas Moore, Franklin, Tenn.; lead crystal brandy glasses

Anthony Raue, Billings, Mont.; lead crystal brandy glasses

Steve Handly, Herndon, Va.; Cadillac Christmas omament J
Rob Livingston, Melbourne, Fla.; Buick scissors & letter opener |
Donald Tolles, Norwalk, Conn.; VW appointment book

Dennis Stein, Carleton, Mich.; VW appointment book |
Michael Ridgeway, Alex., Va.; VW appointment book

Marie Drummond, Cardiff, N.J.; VW appointment book |
Russ Harsh, Costa Mesa, Calif.; Range Rover appointment book

Troy Marsh, East Stroudsburg, Pa.; Ingolstadt tour guide |
Steve Pattengale, Chicago; Mercedes-Benz pewter car

Sue Groh, Denver; slot car ’
Seth Weibel, Midvale, Utah; Borg-wamer paperweight

Brad Point, Coos Bay, Ore.; Borg-wamer paperweight ‘
Sharon Shayka, Blakely, Pa.; portable electronic dialer |
Byron Jones, Clovis, Calif.; travel alarm clock
John Rautenstrauch, Hopewell Junction, N.Y ; Zippo key holder |
Mike Moses, Roselle, I11.; stopwatch

Dave Elshoff, Hartsdale, N.Y.; pocket binoculars |
Bob Klessig, Antigo, Wis.; Quattro sunglasses

Mark Bayer, Harrison, Ohio; IMSA eyeglass holder }
David Brassell, Dearbom, Mich.; Quattro chrome pen

Roy Leffel, Barrington Hills, IIl.; Chrysler ball point pen 1
Bill Carter, Liberty, Ind.; Chrysler ball point pen ’
Doug Litt, Mansfield, Ohio; Casio phone dialer watch

Bob Pullen, Laurel, Md.; Peugeot watch l
Brad Point, Coos Bay, Ore.; Swatch watch

Howard Tuttle, Lake Wylie, S.C., quartz watch Valentino S_p_A_ v. Matsuda & Co.
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Eliot Mestel, N. Miami Beach, Fla.; Pirelli portfolio

Tom Schultz, Wauwatosa, Wis.; Quattro leather briefcase

David Croll, Pinellas Park, Fla.; Porsche leather travel bag

Frank Celenza, New York; Camel T-shirt

Gene Prather, Martinsville, Ind.; Camel T-shirt

Jeff Anderson, Evertt, Wash.; Pennzoil jacket

Mike Steneker, Alberta, Canada; CIBIE jacket

Dennis Winter, Los Gatos, Calif.; Mitsubishi golf shirt

Phi) Perry, Indianapolis; Mitsubishi Hawaiian shirt

Randall Nabozny, Lake Harmony, N.Y; Indy pace car jacket

Jerry Rowold, Clayton, Mo.; Peugeot beach towel

Pat Castillo, Santa Fe Springs, Calif.; Ford jacket |

David Ahrendt, Denver; Corrado golf shirt

Michael Mowery, Loudon, Tenn.; slot car T-shirt

Sue McFeron, Monterey, Calif.; Marlboro T-shirt

Karen Daugherty, Chesterfield, Mo.; Chevy T-shirt

Anthony Raue, Billings, Mont.; Chevy T-shirt

P. Biegler, Wheaton, IlL,; slot car

Ilene Kirmeier, Salem, Ore.; stopwatch

Steve Epperly, Salem, Ore.; brass key ring |

Paul Nolte, Mason, Mich.; ALR. shirt |

Mark Saylor, Harleysville, Pa.; BASF appointment book

David Berbieri, Honolulu; Budweiser sweater

J. L. Womack, Billings, Mont.; Chrysler T-shirt i

Bill Citrin, Los Angeles; picnic basket |

Al Kenworthy; Peoria, Ill.; Delta frisbee

Mario Escanuelas, Alta Loma, Calif.; Pontiac wallet |

Edward Tracey, San Diego; tote bag |

Kevin Ester, San Diego; tote bag

Michael Bobal, Arlington, Va,; tote bag L

Fred Humberstone, Safety Harbor, Fla.; Chrysler tote bag :

Bill Hawkins, Tryon, N.C.; Chrysler tote bag |

Jeff Alix, Pawtucket, R.L.; Chrysler tote bag |

Sherri Summit, Phillipsburg, N.J.; Peugeot tote bag

Kiet Tuan Nguyen, Newhall, Calif.; National Car Rental tote bag |

Steve Wyant, Indianapolis; Chrysler tote bag |

Don Wood, Oregon, Ohio; Lands' End vest |

Jerry Scranton, Springfield, Iil.; case of Quaker State oil

D. Liberatore, Destin, Fla.; Dodge hat !

Freg Bagnell, West Hartford, Conn.; Dodge hat i

Thomas Verba, Washington, D.C.; Chrysler hat |

Kenneth Miller, Tulsa, Okla; Chrysler hat .

Thomas Wade, Airway Heights, Wash.; Freedom Motor Oil hat

Larry Young, Memphis; Pennzoil hat i

Dorothy Wright, N. Miami, Fla.; Marlboro 500 hat |

Ken Rower, Palm Beach Gardens, Fla; Honda hat

Elaine Rodman, Allison Park, Pa.; car lube |
|
|

Chris Dyas, Honolulu; car lube .
Pierre St. Jean, Quebec, Canada, insulated mug Valentino SPA v. Matsuda & Co.

Dennis Agosti, Toledo; insulated mug Opposition No. 91174169 (par ent) |
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Mike Brouillette, Hudson, Mass.; gas pump liquid dispenser

Peter Lang, Frazer, Pa.; Autoroute tote bag

Jan Carter Niccum, Rantoul, J)1.; Nice, France, towel

Ruth Hamilton, Farmington, N.M.; magazine stand w/light

David Fipp, La Jolia, Calif.; Olds leather driving gloves

Tim Landon, Indianapolis; Mopar Hall of Fame calendar

Art Neubeck, Berkeley Heights, N.J.; Audi calendar

Glenn Graff, Palatine, 11.; Audi calendar

Vincent DeSimone, Philadelphia; Audi calendar

Robert Goldberg, N. Haledon, N.J.; Audi calendar

Krista Brassell, Dearborn, Mich.; Valvoline calendar i
J.H. Bradt, West Seneca, N.Y.; Valvoline calendar !
Tom Paluch, Bridgeview, Ill.; TRW calendar

James Brennan, Olmsted, Obio; Porsche calendar i
Joseph Bridger, Savannah, Ga.; Nissan calendar

Sue McFeron, Monterey, Calif.; ACCD calendar r
Marcel Leone, Toronto, Canada; Honda calendar

Bill Hawkins, Tayon, N.C.; Buick posters :
S. LaFornara, Whittier, Calif.; Hawk Racing Team poster !
Randy Kaplan, Rockledge, Pa.; Audi posters i
Jeanne McNulty, Greenwood, Ind.; Audi posters |
Philip Tiberio Jr.; Old Brookville, N.Y.; Audi posters

Herman Ospina, Long Island City, N.Y_; Strohs NASCAR poster ;
Alan Chase Jr., Minneapolis; Strohs NASCAR poster

Charles Dienhart, W. Terre Haute, Ind.; Strohs NASCAR poster l
Sue Groh, Denver, Colo.; Strohs NASCAR poster

Denice Harbin, Raince, Wis.; Strohs NASCAR poster i
Martin Nottes, Baldwin, N.Y.; Shelby poster I
Bob Harms, Grand Junction, Colo.; Shelby poster 1
Kirk Walton, Salt Lake City; Shelby poster i
Denis Tanney, New City, N.Y ; Shelby poster

Charleen Dyer, Akron, Ohio; Palm Springs vintage racing poster

Fred Riess, Absecon, N.J.; Lotus poster l
Bill Roth, Mountain View, Calif; Pirelli poster .
Bug Reitmeyer, Vincennes, Ind.; Corvette poster i
Scott Szilagyi, Ridgefield, Conn.; Corvette poster .
Rod Carveth, Auburn, Calif.; Charlotte Speedway poster |
Cathy Dunn, Los Angeles; ASC Grand Prix poster
Ron Webb, Paducah, Ky.; ASC Grand Prix poster |
John Wilson, San Francisco; Alias Research poster

Mitch Mestel, N. Miami Beach, Fla.; Mercedes Andy Warhol poster
James Johnson, Racine, Wis.; IMSA Fabcar American Racing poster
William Jeffries, Montgomery, Ala.; BMW calendar .
Mark Larkowski, Strasburg, Colo; BMW calendar \
Mark Bayer, Harrison, Ohio; Mille Miglia poster

Dan Gephart, Upland, Calif.; Mille Miglia poster l
Ron Bottaro, Lake Oswego, Ore.; Al Unser Jr. poster

Dennis Hilton, Franklin, Pa.; Al Unser Jr. poster

Bob Listecki, Oak Brook, Ill.; Al Unser Jr. poster Valentino S.p.A. v. Matsuda & Co.

Gary Saba, Phoenix; Scott Brayton poster Opposition No. 91174169 (parent)
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George Giese, Salem, Ore.; Bridgestone calendar

Peter Lang, Green Lane, Pa.; Porsche poster

Alex Bimie, Irmo, S.C.; Dale Eamhardt poster

Pat Castillo, Santa Fe Springs, Calif.; Century on Wheels
Mario Cotugno, Huntington Valley, Pa.; CART driver photo
Vince DeSimone, Philadelphia; CART driver photo
Rich Kranz, Mt. Holly, N.J.; CART driver photo

Gayle Brohl, Montville, N.J.; CART driver photo

Earl Ma, Honolulu; CART driver photo

Vito Silvestri, Holly Hill, Fla.; CART dniver photo
Michael Chemoff, Deerfield, 11).; CART driver photo
Danielle Streeter, Marshall, Mich.; CART driver photo
J. Barry Butz, Weldon, Calif.; CART driver photo

Ted Huxhold, Oak Park, I)l.; CART driver photo

Mark Zazkowski, Palatine, 111.; Brabus calendar

Matt Oleksiak, Alexandria, Va.; Brabus calendar

Mark Feagin, Binningham, Ala.; Dyson racing calendar
Kevin Muir, Austin, Texas; Dyson Racing calendar
Richard Anderson, Danville, Calif.; CART 1988-1989
Robert Rawlings, Maitland, Fla.; Honda pottery

Jeff Tischler, Rockaway Township, N.J.; Subaru jacket
Paul Hale, Logan, Vt.; Miller sweatshirt

LeRoy Billman, Wernersville, Pa.; racing sweater

Bob Klessig, Antigo, Wis.; Atlanta Raceway T-shirt
Dawn Porter, Tulelake, Calif.; Renault address book
Janet Bizjak, Vacaville, Calif.; Nissan silver tray

Tom Walters, Smithfield, Texas; Ford tote bag

A. J. DeLuca, Madison, N.J.; Firestone desk set

J. Michael Hemsley, Clinton, Miss.; Visual Concepts poster
Scott Zebnder, Haslett, Mich.; Visual Concepts poster
Joseph Canzona, Evanston, IIl; CART 1988-1989

GRAPHIC: Photos 1 and 2, Contest entrant Bud Reitmeyer had no trouble spotting Michael. As he noted on the photo
submitted with his winning answer, 'I knew it was Michael. How could 1 teli? Just look. His haircut hasn't changed!’,

Bud Reitmeyer

Valentino S.p.A. v. Matsuda & Co.
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The Baltimore Sun

September 22, 1994, Thursday, FINAL EDITION
SECTION: FEATURES, Pg. 5D
LENGTH: 223 words
HEADLINE: Offbeat designer Franco Moschino dies of cancer
SOURCE: Associated Press

BODY:

Franco Moschino, the Italian fashion designer who once made a ball gown of garbage bags, has died of cancer at
age 44.

Moschino died Sunday of an intestinal tumor at his lakeside villa in Brianza, near Milan, Italy, said his
spokeswoman, Romana Rocchi.

The ready-to-wear designer, one of the top names in ltalian fashion, was known for his outrageous ensembles and
penchant for poking fun at the fashion world.

"I didn't know him well, but I have the memory of a great gentleman, full of inspiration and creativity, a man
without jealousy, whom Italian fashion undoubtedly will miss," said the designer Valentino.

At his last show, a 10-year retrospective in the October showings, Moschino brought back some of his favorites: a
jacket embroidered at the waist with the words "Waist of Money"; a teddy bear hat; an unfinished blazer; and a ball
gown of garbage bags. The message: "fashion is trash."

He presented clothing with labels and price tags prominently displayed, a jacket that said "This is very expensive,"
tape-measure belts and dinner jackets decorated with real cutlery. He also teased other designers, spoofing the famed
Chanel suit by trimming it with colorful plastic ruffles.

Moschino worked for Gianni Versace from 1974-1977 and for other designers until 1983, when he brought out his
own collection.
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February 26, 2004 Thursday
SECTION: LIFESTYLE; Pg. 8C
LENGTH: 158 words
HEADLINE: OSCAR FASHION PREVIEW

BODY:
Associated Press
DASH:

BEVERLY HILLS, Calif. -- The latest fashions from Christian Dior, Richard Tyler, Halston and other top
designers were among the highlights of the recent 76th annual Academy Awards Fashion Preview show.

"Inside the theater, the evening is all about film. But on the red carpet, it's the look that counts," Oscar fashion
coordinator Patty Fox said in a statement.

Fox says the Oscar red carpet had become the largest fashion show in the world, with each couture gown an
individual work of art.

The preview included a platinum jeweled gown by Tyler, a black vintage lace gown by Gianfranco Ferre and a
black beaded Tiffany gown designed by Valentino. The Valentino gown was accessorized with a 55-carat diamond
chain necklace by Fred Leighton and black "meteoric" sandals by Stuart Weitzman.

The Oscars will be presented tonight at Hollywood's Kodak Theatre and televised on ABC.

On the Net: www.oscar.com
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Valentino

V for Valentino, V for victory, V for very courted by life,
luck and success. At the age of forty-six with his lean torero
physique, periwinkle-blue eyes and a slight veil of fatigue over
his face, Valentino Garavani, from Voghera, is perhaps the only
Italian as world-famous as Agnelli.

He refers to himself as «creatore» which is probably
something even Picasso and Magritte didn’t do. But this lack of
modesty, which masks his extreme shyness, plus a goodly dose
of aggressiveness is undoubtedly the key to his success. A born
autocrat, he demands a great deal and forgives nothing. Un-
daunted by criticism, he is so optimistic as to think that if people
badmouth him, it's only because he exists. He is madly in love
with his work and with life, believes in himself and radiates the
sort of magic Americans like to call «star quality».

Having failed four exams in tenth grade, he spent the whole
summer designing dresses instead of studying. His under-
standing parents did the rest: after commuting back and forth to
Milan for six months where he took courses in fashion design
and French lessons, Valentino landed in Paris to stay with
friends of the family. He had some money in his pocket and an
admission to the Chambre Syndicale school of sewing and cut-
tung. Three months later, he saw an ad in Le Figaro for a
magazine illustrator. When he showed up for the interview, a
boy sitting next to him in the waiting-room, offered to introduce
him to Jean Dessé. It took. Five years later, he left his first job
for a better salary at Guy Laroche: «I did all kinds of things: I
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| was an «habilleuse», sold to Italian buyers, and worked on half
a drawing-table».

By 1959, Valentino couldn’t wait to set up his own

business. He returned to Iraly and once again, his father helped

: him to open a small atelier on the Via Condotti: «they were

i hard times», he says, «I was just another designer, I even payed

to have a few articles in the papers. After two more ‘little tailor’

collections and after moving to Via Gregoriana, I realized I

simply had to apply to show in Florences.

On his first appearance at Palazzo Pitti (1962), Valentino's
show was scheduled for the last time slot on the last day - a
regular occurrence for latecomers. Many important people had
already left Florence, but two eminent American buyers, Hanna
Troy and Mr. Carpenter from I. Magnin’s; had stayed. It was a
triumph. The next day, Valentino had already sold eight million
lire worth of his clothes.
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There's been no stopping him since that famous evening.

With one collection after another and one succes after another,

he conquered the hearts and the patronage of the most

prestigious women in the world: Consuelo Crespi, Merle

Oberon, Christina Ford, Paola di Liegi, Gloria Guinness,

Audrey Hepburn and Jacqueline Kennedy. Valentino is especially

‘ grateful to her: «It helped me enormously to have her as a client.

| I reccived thirty-eight orders for the dress I designed for her

e wedding to Onassis. It's a unique story for a high-fashion
dress».

Giancarlo Giammetti, his partner, long-time friend, right

arm, and chief collaborator tells of the Valentino empire as it
stands today: «Let’s face it, Valentino has become a mul-
tinational operation». And out comes an endless stream of facts.
The ready-to-wear line, was initially produced on a limited scale
until it became an industrial operation in 1969. Now, it is being
manufactured in France, where Valentino still presents his collec-
tion each season with increasing success and we all know what
the French usually think of les Italiens. Then «Valentino pit», set
up in 1973 as a collection of fabrics for interior decoration and
later expanded, due to Valentino’s very real obsession for in-
terior design. This includes a range of coordinated objects all

S B T T PP
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made of Italian ceramics, as well as furniture, lamps and
cushions. All these, needless to say, have the Valentino stamp.
The innumerable Valentino franchises scattered throughout the
world are all scrupulously handled and inspected by the boss

himself: glasses, men's and women's bathing suits, four lines of
small leather goods, «I Valentino's», a new brand of luxury
leather goods, house linens, leather sportswear, bathroom and
kitchen tiles, scarves, jewelry, belts, ties and just recently, a line




Valentino S.p.A. v. Matsuda & Co.
Opposition No. 91174169 (parent)
Opposer's Notice of Reliance Under Rule 2.122(e)
Exhibit C Page 54 of 1239

of jeans for the United States. And last bur not least, the « Valen-
tino» perfume, much féted in Paris at a fantastic evening of bal-
let at the Opéra, followed by dinner at Maxim’s.

Two boutiques in Milan, two in Rome, three in Paris and

one hundred scattered throughout the world complete this
megastructure, launched barely ten years ago, with the Great
American Moment. But Valentino’s world knows no boun-
daries: wherever he goes, his name works wonders. Right now,
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it's Japan's turn to be crazy about him. He's the number-one star
there too, and every visit of his unleashes a fresh torrent of offers
and contracts and a few more headaches for his staff of 260 in
Rome. Judging by the way they idolize their father-master, they
were the first to fall prey to the Valentino addiction, precisely as
if he were a drug.

There are three things he abhors in fashion: shaky talents,
the common cliché that sees fashion as synonymous of cham-
pagne, (he sees it as an extremely important business), and the
craze for masculine women. «I love femininity, I've always

designed glamourous, flattering and becoming dresses that ap-
peal to women and their husbands».

He likes just about everything in life, except playing cards:
he loves friendship, chatting, meeting people, staying home, clas-
sical ballet, Ross, Schlesinger and Scorsese films, the Impres-
sionists and silver animal collections.

Observing him as he speaks in a low, steady voice, often
snapping his fingers as if to catch a straying thought, throwing
in, one adjective in French and three in English, it suddenly
dawns on you that stars are born, not made.
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This lavish volume unveils the life and
career of the greatest living Italian coutu-
rier. It encompasses the universe of Val-
entino, including all of his fabulous
clothes, objects, and furnishings. Known
for his philosophy of impeccable taste, Val-
entino has created an aesthetic ideal span-
ning three decades of fashion. Season after
season, this ideal continues to inspire, still
taking center stage in the world of haute
couture.

Marie-Paule Pellé skillfully weaves
public moments, such as a ten-minute
round of applause over one red dress, with
the designer’s more private moments of
creativity. Patrick Mauriés tells a compel-
ling tale of the myth of the great couturier,
beginning with Valentino Garavani’s
departure from his hometown of Voghera
at age fifteen.

In his legendary designs, Valentino
musically repeats motifs of color, place,
and pattern. Organized around this sym-
phony of themes, the book contains stun-
ning photographs created especially for it.
These are supplemented by vast archives of
photographs that have accumulated over
the years. The pictures feature the most
notable names in fashion photography, the
most-recognized models, and the most fa-
mous of the glitterati, from Jacqueline Onas-
sis to Elizabeth Taylor.

The book concludes with a new visual
history, comprehensively illustrating Val-
entino's creative process. Two hundred
fifty sketches, selected from over 20,000 of
the most important designs, represent each
collection from 1960 to the present. All in
all, this is one of the most beautiful and
complete volumes ever published about a
fashion designer.

Part of the proceeds of this book will be
devolved to L.I.F.E., Association without
sake of gain for the fight against AIDS.

it it ——
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Marie-Paule Pellé lives and works in both
Pa.ms and New York. Presently the cre-
ative director. of Condé Nast Traveler, she is
a journalist who contributes to a x;urnbcr
of European periodicals. She founded the
rc\'ncw.De'coration Internationale and has been
edlto.r-m-chief of Vogue Décoration as well as
creative director of House and Garden in the
United States. She periodically contributes
to Vanity Fair and to the German edition of
Vogue.

She created a new look for the recently
opened Henri Bendel department store in
New York by working on the interior archi-
tecture. She has also designed movie sets.

Patrick Mauriés is a journalist and writer
who has published a dozen essays on
popular culture, art history, and literature.
He is a contributor to Franco Maria Ricci
and directs Le Promeneur publishing com-
pany as well as the French subsidiary of
Thames & Hudson.

Angelo Bucarelli was art director of Art
Forum International until 1989. He has
worked with various fashion publications
including Mirabella.
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@0 And a work of beauty stands firm as a work of beauty,
no matter which way the wind is blowing. €

Gerry Dryansky
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Haute Couture. Fall-Winter 1990-91
Top covered with embroidery inspired by the Jate lualian Renaissance.
Photo Alfa Castaldi/Courtesy Vogue © 1990 Edizioni Condé Nast S.p.A.
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omen wearing Valentino do not toil in
factories. They do not consider
themselves commonplace. They do
consider themselves in Cap d’Antibes,
Claridge’s, and Le Cirque.

Women wearing Valentino can be
found lounging poolside in Capri.
Skiing in Gstaad. Running board
meetings in Manhattan. They can be
anywhere, but they aren’t everywhere.
Valentino’s women make a dinner

meaningful and magnificent; they do
not make dinner. I see them strutting down a long Paris runway — Jackie O., Jayne
Wrightsman, Babe Paley, Gloria Guinness, Marella Agnelli — and striding forward
in a line radiating power tempered by grace. Probably they are striding toward lunch
in the garden at the Ritz, or in some Adtel particulier on the rue de Grenelle.

Look at them. You can’t help it. Their necks are all long and erect, their shoulders
straight, their stance kinetic, their legs lean and ready — always a step ahead.

Women wearing Valentino. They may like lace and fantasy but these are no
Little Bo Peeps. Neither are they thoroughbreds, whippets or gazelles, though
they have the legs for it. They are not cute. They are not coy. They are neither
the victims nor the perpetrators of crimes of fashion.

They are not about Desire either. Rather, they are about certain highly cultivated
desires. They are romantic. They are not easy.

Women wearing Valentino. For there are no such things as Valentino girls. There
is nothing unformed about them. Not even Brooke Shields, who was still like a virgin
when she appeared in a Valentino on the cover of Time magazine illustrating ‘‘The
Eighties Look.’’ Some virgin. Even though Valentino’s work harkens back to times
past, it is rooted, strong as an ancient tree, in the contemporary idea and exercise of
womanly power.

Even in dark glasses the eyes of Valentino’s woman flash with knowledge. Even
in a little nothing black dress, she is something. Really something.

‘A woman must cause heads to turn when she enters a room,’’ Valentino has
said. ‘‘A woman-does not want to disappear.’’

Valentino’s woman sets heads spinning. .

That’s because women wearing Valentino have power that crosses national,

political, professional, and social lines. His clique encompasses the wives and
13
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mistresses of Milanese industrialists, Roman countesses, and an Iranian empress,
Italian and American first ladies, Niarchoses, Agnellis, Rothschilds, Fords,
Lollobrigida, and Veruschka. And when these women cross lines of their own, !
quite often they wear Valentino.

Take Jacqueline Bouvier Kennedy on the day she married Aristotle Onassis.
She was telling the world — and herself — something.that day. And she chose a
Valentino — a beige lace top and flyaway skirt. Couture, of course. Goodbye first
lady. Hello Jackie O. What a knockout.

Women wearing Valentino are all different. Their line veers like a signature V
from right bank to left bank, east coast to west, Farah Diba to Farrah Fawcett.

And yet, women wearing Valentino have more than a logo in common. Valentino
women don’t borrow their personality from clothes. Audrey Hepburn doesn’t get her
grace from a gown. Liz Taylor is never lost in her jewels and embroidery. Power like
‘I that wielded by Nancy Reagan or Georgette Mossbacher cannot be merely a matter
of pale flesh and paper taffeta. Like them or not, these ‘‘ladies’’ are contenders.

Glamorous and elegant, softly tailored and a little conservative, but not unaware of
the lures and lies of decadence, Valentino’s women populate all the best places, know-
ing that they have what it takes to pass unmolested through even the worst of times.

Not that they see many bad times. Women wearing Valentino are simply a cut
above.

Michael Gross
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Rome, 1972.
Valentind with his public
at the close of a show,
Photo Courtesy Vogue © 1972
Edizioni Condé Nast S.p.A.

Page 15
Haute Couture. Spring-Summer 1963.
Drawing Michael Meyring.
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e myth of the artist exists: forty years
ago two Central European intellectuals
conducted a scholarly study and wrote

_ the definitive results in a few pages.
The myth of the couturier also exists;

.but it has yet to be written, being a
mere corollary of the former.

Valentino cannot be overlooked in

this respect; indeed, he offers a shin-
ing example of it. As a child he paid
no attention to activities supposedly
suited ‘‘to his age’’; he was not the
least bit interested in fun and games, the small rivalries, the great inseparable
friendships, the scoldings, and the ballgames; he was already obsessed with the
paper sewing patterns that his aunt’s notions business was o rich in; he was trying,
and with some success, to sketch out figures and styles — auspicious foreshadowings
of a pure dreamworld made up of quintessential forms, lightness, luxury.

This all happened in Voghera, a small town of ‘Lombardy that would later
claim Valentino, as they would have said in classical times, as its ornament. No
foreigner can estimate what an Italian’s “*homeland’’ represents to him, adopted
or by right of birth, roots that he fiercely defends and that define his very being
once and for all. I once overheard a young girl in a restaurant shrug off a flaw in
her companion’s personality as due to his Brescian heritage. Every city, town,
region, and neighborhood has its own creative principles that determine physiognomy
and substance, culinary and aesthetic tastes, accents and erotic nuances — and
especially world outlooks.

But this is the point: Valentino is one of those rare, aberrant Italians for whom
geographical sentiments seem to have next to no importance. In Voghera he was
born in 1932; there he lived 'out an apparently happy adolescence; and from Vo-
ghera he departed in 1950 to follow the path of his desire or his obsessions, not to
return until many years later on the occasion of his deification, the above-mentioned
recognition (you may forget your origins, but they never forget you).

Let us return to our discussion of the myth of the couturier. Ever since he can re-
member he dreamed of but one thing, one world; some years later (we are skip-
ping way ahead) he found himself at the center of this world, as real as he had

desired. This lightning course, this extraordinary blossoming, was ensured by just
| ) ‘ K 17
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a few intermediaries, a handful of wild cards: a mother,

Paris, one or more muses, a friend and partner.

Let us now trace the succession of events that helped to
create the legend: episodes endlessly repeated, similar
to what everybody has experienced in the immediate
family circle, anecdotes rehashed over and over at
ritual get-togethers until one cannot take it any more;
or blown up with evident relish beyond all recognition
by the press when it is a matter of ‘‘out of the ordi-
nary”’ figures. Nevertheless, these scenes and fragments .
of stories manage to conserve, even after all the repeti- o
tion, their exemplary and revelatory value. o+

So, there is a child who has eyes only for the materials 3

and the textures that surround us, the shapes behind which we
hide ourselves, and which we need. He demanded from his
parents made-to-measure clothing in the finest wools and
cashmeres, with that collar and that cut; he could not bear
slovenliness, or lack of respect for one’s person. At a young

age, he chose only to see and to take interest in the ‘‘beautiful
and the good,’’ as the ancient Greeks would say; he could con-
ceive only of a reality mastered, distilled, subjected to the law
of aesthetics. Once he had to make an appearance at a little
party given in honor of his cousin, though he was ill. He asked
someone to help him over to admire his cousin’s party attire,

and the emotion aroused in him by the rustling fabric was so
strong that to this day he remembers the rose-colored tulle
dress that the fortunate young girl wore
on that day; as he was to remember his
wonder at the rustling of a black crepe de
chine skirt with green polka dots made
for his mother by the Costa sisters, re-

nowned couturiéres of Voghera; or the soft-

1 Rome. Laborasory: handcrafied workmanship of an Haute Couture dress.
Photo Robert Freson/Archivio Valentino.
2 Haute C . Spring-S 1959. Valentino p 3 a print dress
with crinoline skirt. Photo Archivio Valeatino.
3 Rome, 1959. Valentino in his atelier at the work table
Photo Lord Snowdan/Archivio Valentino.
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ness of a coat in grain de poudre trimmed with a fox-fur collar.

Nothing but passions, delectable passions; or, if you like, the
signs of destiny. May it suffice to desire, said Nietzsche, to achieve
one’s happiness. And while Valentino’s trajectory to success bears
out this formula, it also goes to show that he always knew what he
wanted, and that he unerringly followed the road that opened out
before him, taking advantage of all the imponderables, the strokes
of luck, predestinations, and complex legacies.

‘‘An almost infantile belief,”’ he says himself, ‘‘in the possibil-
ity of getting out of life what 1 want.”’ To believe that all is al-
lowed or possible has been the guiding light in his life, alongside
a strange form of self-knowledge. In our everyday culture we are
surrounded by references to astrology, and the fact of belonging
to one of the signs (in this case, Taurus) is not always met with
indifference; when it is not seen as an archaic holdover of super-
stitious beliefs, it seems to charge the
person in question with an inrush of
energies.

Another source, another presence,
another inspiration behind Valentino’s
utter self-assurance, a figure of enor-
mous psychological importance is the
maternal figure. It is fascinating to think
that behind the most resonant creations
of today’s fashion world — the ones that have enjoyed the
greatest popular success — behind the revolution in our every-
day appearance, stand a handful of elegant provincial ladies
of mid-century, who were more decisive in the vicissitudes of
fashion than the great buyers or other legendary figures in the
history of elegance.

Look at how Saint Laurent, Lacroix, and Valentino evoke a
mother’s leaving for the ball, a trail of perfume, a hat (when it

1 1959, Vulentino au a New York vecepiion, Photo Archivio Valentino.
2 Huute Couture. Spring-5S y 1967, Vel and his wmodel
Presentation of the collection ut the Martha Award ceremiony
in New York. Photo Archivio Valentino.
3 Haute Couture. Full-Winter 1959-60. Balt gown with ivory-colored
satin cape. Phow Archivio Valenuno.
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was still de rigueur) with its halo of chiffon, a necklace, a cocktail dress carefully
chosen for a meeting with her lady friends. These traces leave burning im-
pressions on one’s childhood and long after their disappearance leave a mark, like
a retinal after-image upon our memory. Although fashion is seemingly the art
most rooted in the present, it is in fact paradoxically supported by distant remi-
niscences imbued with happy nostalgia; it is the inevitable form of homage that a
period pays to its yesterday.

Not that these involve solemn commemorations, nor do they refer to great mo-
ments or the most important events of a given period; rather they focus on a
multitude of accents that make up the ordinary, and whose destiny is to disappear
with their day. Traces of them remain in that slight moment of hesitation, sus-
pended for just one last instant in such details as the design of a pocket, the cut of
a sandal, the color of a taffeta, the pattern of a print.

At the age of fifteen, the young Valentino Garavani realized once and for all that
it would be a mistake to continue in the field of geometrical sketches and draw-
ings; his real interest lay in the freehand variations of fashion design. He calmly
and frankly opened his heart to his parents and stated his intention to quit high
school without taking his final examinations in order to take the plunge into the
world of high fashion. There was the predictable moment of shock and alarm,
which could only give way to resignation, given the young man’s no less pre-
dictable determination. So, armed with his parents’ blessing and his innately
methodical approach to things, he spent a few months in Milan to study French
and to take courses in fashion design at a school in via Santa Marta. It was a pe-
riod of apprenticeship, a period of transition before setting his foot inside that

magic ring — the place for which Valentino will never cease to feel an unremitting
sense of awe: Paris, capital of clothing and of savoir-faire, of hostesses and balls, of
the spirit of a time.

Valentino arrived in Paris in 1950. Three years earlier, a name had become a
household word overnight. Dior took his place at the helm of fashion, launching a
style that was to represent an epoch. It was a return to petticoat, to the eighteenth
century revisited by Napoléon III, to Louis XVI style; it was the time when
Arturo Lopez recreated a miniature Versailles in downtown Neuilly, Charles de
Beistegui took possession of the Palazzo Labia in Venice, and Emilio Terry set his
imagination to work on the ““Louis XVII’ style.

No less than twenty-five or twenty-six yards of taffeta were needed to obtain the
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.l volume of such suggestively named lines as Corolle, Cyclone, Tulipe, Oblique, Si-
nueuse, Verticale, not to mention the fifty yards of black plait that edged the neck-
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Spring-Summer 1959,
Drawing by Valentino: Ibis fine.

designer’s pet word so aptly describes them.

and hemlines of a 1947 model. Shameless expenditures, exaggerated shapes, and
voluminous materials became all the rage in a society that had just emerged from
the privations of the war. The contrast was striking: the daily economy was labori-
' ously recovering while inordinate fortunes were being spectacularly squandered in

a wild contest to achieve
absolute luxury.

It was getting difficult,
reported a society journal of
the time, to keep track of
‘‘les nuits de’’ this and the
‘“les quinzaines de’’ that.
The two hundred fiftieth
anniversary of the Place
Vendbme was celebrated,
the fiftieth of the Métro, the
one hundred fiftieth of the
Conseil d’Etat. Ladies ar-
rived at the balls on cam-
elback or carried in litters,
dressed up as firebirds, Cleo-
patras, angels of Versailles,
Lancret’s Harlequins.

This was also the golden
age of the sculptural and
slender muses: Mitza
Bricard and runway model
Renée for Dior, Liza
Fonsagrives for Irving
Penn, Dovima for Avedon,
Patricia Lopez Willshaw,
Maxime de la Falaise,
Audrey Hepburn; all crea-

tures with long, swanlike necks underlined with pearls, accentuated by décolleté,
with slim waists and hips emphasized by peplums; gloved, hatted, soignées, as the

21
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Armed with a grant from the Chambre Syndicale de la Haute Couture Pari-
sienne, Valentino landed in Jean Desses’s atelier where he stayed for five years,
“‘Jike at university,”’ before moving on to spend two years with Guy Laroche (of
Desses little else remains today but a perfume in a fine white felt-lined box,
evocatively named ‘‘Bal 4 Versailles,”’ the last trace of the sumptuous mid-
twentieth-century dream). But the sparkle of this period seems to stem from a
burning fascination with the art of living. He was discovering this in the salon of
Jacqueline de Ribes, a graphic creature with high cheekbones, almond-shaped
eyes, a remarkably fine nose, and tapered hands more suited to caressing things
than to taking hold of them.

Unconsciously, she offered herself to a gaze dazzled by so much natural “civil-
ity.”” Valentino was fascinated by her three or four changes of tilette per day, by
her way of serving tea, moving, selecting her attire, seating her guests, decorating
a table, by her tone of voice, her love of accessories, the confidence of her
gestures, a way of crossing her legs, a trail of perfume.

““La donna immaginaria,’”’ said a baroque Italian aesthete of the seventeenth
century. The woman who does not exist, who has never been nor shall be, said
Saint-Evremond; such is the dazzling specter that took root in Valentino’s imag-
ination and the styles he produced — in the form of so many flashes, flickers
of memory, blazes of inspiration. This ideal woman oriented all of his later
production, his concept of dress, without restricting him to a historical frame of
reference or dating him.

It was an essence that was embodied in the rustling of taffeta; in the contour
of a neckline; in a fabric that was never quite silky, abundant, rich, or
sculptural enough for him; and in a boundless sensual pleasure in spending and
in the imponderable.

After seven years of apprenticeship of unusual happiness, Valentino returned to
Italy to open an atelier on via Condotti in Rome, near such stars — by then fad-
ing from the scene — as Schubert and the Fontana sisters. Boutiques that pre-
served a bit of the discretion, the intimate side of the family couturier, while still
belonging by full rights to the exigent and extravagant world of the Haute Cou-
ture. This was also the peak season of such greats as Lancett, Fabiani, Antonelli,
Emilio Pucci, and a singular and rigorous architect named Roberto Capucci. The
legendary designer took his first faltering steps; his parents offered him several
million lire with which he financed his first maison de couture. And at this time Val-
entino was dealt the final winning card in his game, his alter ego: the man who
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filled, as the need arose, the posts of administrator and f{inancier, a behind-the-
scenes figure who made the dream possible.

July 30, 1960: sitting at an outdoor café on one of those seductively sweet Ro-
man evenings, a young student of architecture watches the approach of a lively
group led by a young man, a nising star of the Italian fashion scene who had
already attracted notice for some remarkable accomplishments. Though we have
no eyewitness reports, we are perfectly familiar with the scene, the toy shop and
parrucchiere Millefiori to one side and the tobacconist on the other. The Café de Paris,
bordered with flower pots, is saturated by a piercing light that dances in a glitter-
ing display over the chrome trim of cars, the lenses of dark glasses, coffee cups,
and novelty brooches that the bescarved mondaines of the time were so fond of.

On via Veneto, then, of which we have a minutely detailed copy made in
August of the previous year in Studio 5 of Cinecitta, as close in detail as it could
be even if the original was sinuously sloping while the copy was quite flat and
straight. Valentino and Giancarlo Giammett1 met in the heart of a Rome that was
in its full glory, in the height of its season of elegance. They crossed paths again in
Capri, and when one of the young fashion designer’s financiers wished to retire,
causing not a few problems, the twenty-one-year-old architecture student stepped
in to resolve the crisis.

Even before one piece was sold, the first Roman collection became the talk of the
town, affronting the nonchalant provincialism of the capital when Valentino had,
alla grande, enticed away one of Dior’s top models to put on the runway in Rome.
But the true fashion center was in Florence, the meeting ground for international
buyers. After a hard-fought struggle Valentino won the right to show there,
almost surreptitiously, at the end of the day when the buyers and journalists are
saturated. But by word of mouth — the noble and profitable version of gossip, the
true life-breath of the fashion world which hungrily gobbles up news about new
names, fresh reputations, potential upstarts — the unknown designer’s name
reached the ears of some influential people. The first act of the golden legend of
Valentino took place. He made his mark with one hundred pieces selling imme-
diately. What has blossomed today into ten seasonal collections was just then
beginning to germinate.

Nevertheless, gossip amounts to nothing without the aid of its high priestesses.
And whether it was a question of luck or necessity, Valentino benefited from the
kindness of an extraordinary constellation of darlings and other society ladies.
Leafing through the earliest of the three hundred volumes of archives housed in
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piazza Mignanelli reveals his legions of diaphanous ladies of Rome. These aris-
tocrats never stepped out of their homes if they were not dressed in Valentino’s
latest tailleur or evening gown. Indeed they were as good as models, slightly
phantasmic as they put themselves on display: the Princesses Luciana Pignatelli,
Orsetta Caracciolo Torlonia, Allegra Caracciolo di Castagneto, Peggy
d’Arenberg, Ira Fiirstenberg. But this dazzling array of elegance risks overshad-
owing other even more decisive figures, such as Consuelo Crespi, at the time the

pulse of the Roman
ican edition of
the mainsprings of
success. He was
the most flam-
elegance, Diana
platonic ideal of
‘she was an un-
with a profile like
Manchurian em-
poised to swoop
coup d’éclat or the
(*‘There must be
absurdity or snob-
the reigning
ion kingdom, care-
her eccentric
distilling her meta-
lous in a language
Always on the

office of the Amer-
Vogue, and one of
Valentino’s earliest
also linked with
boyant artist of
Vreeland. As the
the fashion editor,
likely candidate,
a gargoyle’s or a
press’s, ever
down on the next
wildest innovation
no limits to either
bery.”’). She was
queen of the fash-
fully cultivating
personality and
physics of the frivo-
rich with nuance.
alert and priding

Huute Couture. Sprng-Summer 1989
Valentino with Aly Dunnc in a black sitk evening dress
Rome, Palazzo Mignanchh
Photo Barry McKinlcy/Archivio Valenunu

herself on her in- tuition, Vreeland

was one of the

Valentino’s tal-
him her support with a rare constancy. This was doubtless one of the fashion

designer’s main channels to success. From the very beginning he shot to inter-
national importance, endowed by a circle of prestigious clients, Americans as well
as Europeans. ‘‘Valentino Steals Spotlight’ ran a July 1965 headline in the New
York Times, and three months later Marie-Claire dedicated several pages to ‘‘the
crazy style of Virna Lisi”” and “‘the new Italian couturier with the storybook name
of Valentino’’ who was constantly ‘‘outdoing himself in extravagance.”’

first to recognize
ent, and she gave

“ Valentino S.p.A. v. Matsuda & Co.
Opposition No. 91174169 (parent)
Opposer's Notice of Reliance Under Rule 2.122(e)
Exhibit C Page 78 of 1239




The customers, ladies who represent a strange hybrid between the fairytale world
and that of commerce, a royal universe and one of spectacle, pure innate grace
and the expert make-over, the ‘‘black continent’ as Freud described womanhood,
at once far and near, familiar and unknown. It is a curious relationship that binds
the fashion designer and his customer, comparable to that which we might have
with an antiques dealer or to the tie between a patron and an artist. There is no
doubt that it is an economic relationship, but one that also involves trust and con-
sent and occa- sional rejection,
going beyond the game of giving
and receiving,; they become ac-
complices in a
ship or sharing.

the very start —

form of partner-
Remarkably, from
and thanks to the
channels we men- tioned above —
Valentino’s cli-
beyond the select
society to the
Atlantic. Part of

nation owes to the

entele extended
circles of Roman
other side of the
Valentino’s fasci-
supereminence of
his clientele, which includes
ladies, actresses,

personalities, and

countless first
and prominent
involves the whole
femininity, from

spectrum of
the young girl to

the mature woman, from the full com-
plete form of a I B Sophia Loren to
the budding one of a Brooke Shields.
) Haute Couture. Sprng-Summer 1989
V a l entino ’ S Giancarlo Crammeit: in his studio with Aly Dunne. s[yles also Show an
Rome, Pelazzo Mignancih.

lntrlgu1ng ablll[y Photo Barry McKinley/Archivio Valentino o set the pace Of
the times. There is the famous win-

ter coat in hazel-colored cashmere bordered in sable that Farah Diba wrapped herself in
as she left for her exile. There is the little pleated skirt and lace bodice conceived for the
Onassis wedding — a now legendary event — for which Valentino received no less than
thirty-eight requests for copies, not necessarily coming from families of colossal wealth,
but a good part of them from Italy. The canonic list of personalities in the Valentino
pantheon includes Jackie Onassis and Princess Margaret, Jane Fonda and Brooke
Shields, Marella Agnelli and Joan Collins, Sophia Loren and the queen of Jordan.
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No doubt friendship networks and a genius for public relations contributed great-
ly to bringing together such a set of worldly female icons; but the phenomenon 1s
much simpler and more natural to explain. It arises from the nature of fashion
design itself as Valentino knows 1t, his almost childlike sensual delight in
sumptuous and delicate fabrics, ornate bits of embroidery, rich, deep colors, all
those elements that can exalt an ideal and truly magical femininity, which in his
mind can never be too extravagant, caressing, or sophisticated. It is a form of
theater that is never better interpreted than by the incredible, exaggerated, filtered,
altered humanity that is conferred by celebrity.

In this respect, Valentino has never changed his course. Resuming our
chronological account, a photo of Veruschka that dates {from about the time when
the firm was established describes this personality perfectly. It is an icon of femi-
ninity in full bloom and almost cunning, a perfect enchantress Alcina, a baroque
fairy witch with a broad forehead and light-colored eyes, hieratic and sensual,
made-up and bejeweled, with an incredible mane of hair, the symbol of that allur-
ing and secret otherness whose flamboyance itself is a weapon. Rarely has a model
so effectively used a kind of bestiality. Veruschka’s beauty arises from abnormal
proportions, too-large lips and eyes, a too-fine nose, an excess of hair, feline
proportions, the nimbleness of her limbs, the slenderness of waist, a bend of the
wrist, a certain stride, a way of curling back on herself. The effect is a slight ine-
briation, a subtle unsettling, an invisible entropy of what is human. And every
square inch of this extraordinary machine exuded an extreme civility that could
not help but give perfect substance to Valentino’s obsession with the sogné.
(““Soigné is the word,”’ he said to an English journalist, “‘such a pity you have no
English translation.’’)

Valentino knows intuitively that despite the illusion that accompanies our daily
lives, the human body is above all made up of bits and pieces, of mismatched ele-
ments, a problem that only a master craftsman can solve by going deeper into the
illusion, searching for a vision of the whole, for a harmony that is by nature
ephemeral (a penchant that finds expression in the garment industry terms total
look or coordonnées). And everybody who has ever worked with him will bear wit-
ness to the fashion designer’s care to ensure that not a model steps out onto the
runway who is not perfectly coiffed, made up, perfumed, fit out with shoes,
gloves, and jewelry. Extreme vigilance and methodical construction combine to

create the most natural air, the most fluid movements.
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Starting in 1965, Valentino’s career took on the non-stop rhythm of the different
seasonal ‘‘themes’’ in an endless succession of ‘‘lines’”’ and ‘‘trends.”” The year
1968 saw the launch of the ‘‘Collection blanche’’ in which for the first time the
couturier’s production bore what was to become a personal hallmark: the use of
white, which appears like a leitmotif through all of his years of activity, has resur-
faced in new form in the recent Hoffmann-inspired collections with their contrast-
ing black filigree. The following years showed uncertainty about hemlines. *“The
miniskirt is dead once and for all. I believe that the midi is the only chance for a
return to elegance,’”’ he said in an interview of 1970. Certainly, the period was
marked by dramatic contrasts and reversals of tendency. The contlict hinged on a
simple choice between the fresh new design of the ‘‘mini,”’ risqué and not for
everybody, and its utter opposite, a historical reference that returned women to
the long-forgotten shapes of the first decades of the century. It was an unexpected
swing full of exotic overtones.

The year 1967 marked the release of a film that heralded this sharp return to
the past and the presentation of a nostalgic and romantic collection: Bonnie and
Clyde, directed by Arthur Penn. Though many years have passed, we must not
overlook the fact that it ushered in an era focusing on the curious events of the
1930s and initiating a vogue that would not pass until twenty years later — after
an incredible reevaluation of the style and its subjects. At the time, the English
proposed dubbing this style ‘‘Longuette,”” but the few attempts to make it stick
with the press fell through; instead Barbara Hulaniki’s Biba stores headed up the
commercial success of this new fashion, offering it in a hybrid form to the general
public in a wide variety of inexpensive articles and clothing. Black and gold were
the colors that dominated the fashion world. In less than five months the
modernism and wild prints of the miniskirt era gave way to a wave of nostalgia in
classical hues tending toward dark colors and straight lines. (‘“There is a lot of op,”
wrote Irene Brin in the Giornale d’Italia of July 20, 1965, ‘‘in the Valentino collection
... checkered, lozenged and striped patterns in black and white used in a variety of
ways on short coats or suits and white blouses.”’)

Again it was demonstrated that, like painting in classical times or opera in the
nineteenth century, film is the most important and most influential art of this
century. In 1969 Luchino Visconti’s The Damned was released, and Valentino does
not deny his fascination with the film’s main character, his world, and his imagi-
nation, nor that they were a source of inspiration for several collections of the
time. This aristocrat with finely chiseled features, a great narcissistic and brusque
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lord aware of his heritage and sure of his tastes and of his yearnings after the past,

showed Valentino not so much a unique aesthetic or a vague pleasure in ‘‘deca-

dence’’ or a deleterious fascination for virulent beauty, but rather the importance of
| lifestyle, of the art of living. Because, if Visconti championed a value in his life and
his work, it was certainly that of aesthetics applied to the most insignificant details of
our lives, to the film set as well as to a place setting for a meal, interior decoration,
and conversation. The 1969-70 and 1976-77 collections are steeped in nostalgia.

In 1972 Valentino presented an Edwardian line exploiting once again this aris-
tocratic nostalgia in its dying burst of glory. There is a long flounced skirt in a large
check pattern accompanied by a transparent faux plis blouse with leg-of-mutton
sleeves and very high collar edged with lace ruches — a nostalgic and refined style
destined to an Arcadia of conventions, a rustling reverie. In retrospect it can be seen
how such a play of proportions and volumes, the way of concealing the figure behind
the fullness of the fabric, the rejection of structure behind this style that hovers
somewhere between the peasant and the gypsy, is now outdated in most of Europe,
England excepted, additional proof that the *‘English scene’” is the only one today (I
am talking about what one sees in the streets) where skirts that drop to below the

knees are still familiar and commonplace. This indicates a typical Victorianism as
well as a deluxe bohemian style, an obstinate casualness, mildly transgressive, as
Virginia Woolf or Vanessa Bell practiced it: headscarf and leather sandals.
Valentino was not inclined toward the very long, the very loose-fitting, the
woolen and calico fabrics typical of the country look. Nevertheless, from his syn-
thetic ‘‘Velazquez Gypsy Look’’ of 1969 to the Tyrolian accents of 1977 to
certain articles from more recent collections, he has remained faithful throughout

his long career to folk motifs. Depending on the occasion, he borrows from the
Arabic, Slavic, Indian, and Chinese traditions.

This could represent one of the poles of recurrent opposites in his work: that i
of the light, veiled, transparent fabrics versus the heavily embroidered vests,
bodices, and tunics with inlay work, beads, or encrusted with multicolored
threads and rhinestones that offset the suppleness of the rest, as if the designer
found a point of contact with the ancient masters.

Another ‘‘ethnic’’ resonance emerges when visiting the meticulously kept
clothing collection housed on one floor of the Palazzo Mignanelli. Very early on, |
Valentino showed a predilection (particularly in evening gowns) for the quilted
fabrics that one often finds in the mountain regions. He also often returns to the
muted tones of the loden fabrics that are typical of the southern Alps. In 1977 he
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presented the ‘‘Ludwig’’ collection, which demon-
strates a Central European tendency so common
among northern Italians — a fascination with other-
ness that is still very close at hand, memories of a
conflict-ridden period in history characterized by
relationships that arise as imuch out of admiration as of
reaction, subjection as much as emancipation (all the
ambiguity represented by a voluptuous Alida Valli in
Senso and the character of the Contessa Serpieri in the
short and compelling monologue by Boito).

But Valentino arrived at this rich and diverse
Central Europe through yet another device, one that
FERRRETURNEUSERRERE makes up another constant feature of his output. In
30 ‘ 1973 he presented a collection whose printed fabrics
(for the most part crepe georgette) took their inspi-
ration {rom Gustav Klimt and a series of sumptuous
dresses whose exuberant patterns and vibrant colors

1 Valentino in his atclicr with
Virna Lisi wearing @ diess that
wade hisiory from e Spring-
Sumnter 965 collection  Phow
Angelo Fromoni 2 Gusway
Klisne. detail of the dining rovm
i the Siocder palace Brusscls,
19511 3 Hauwe Couture
Fall-Winter 1989-%). Shue with
viibroiderad motif inspired by
the Jugeadsii). 4 Valentino in
his awddivr with siyles lrom the
Full-Winter 1967-68 collection.
Phote Walter Movi/Epoca 1€
Mondadori Piess

Page 33

Hawe Couture, Full-Winter 1962-63.

Yellow tace diess on the film sel

Tor Vellini's 8
Phato Archivio Videnting.,

may well have been in homage to Léon
Baskt. Fifteen years later Hoffmann was
the inspiration behind the rigorous two-
toned color scheme in a line that repro-
posed the stylized patterns of Wiener
Werkstatte’s friezes and ogives. This
decoration was similar to that of the halls
of the Accademia that Valentino opened
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in 1989 next door to the Palazzo Mignanelli. The Viennese never declared — as
Adolf Loos did — that decoration was a crime; rather they sought a return to both
the logic and the lexicon of traditional ornament through novel applications in
cabinetry, architecture, and the design of ordinary objects. Valentino shows a
similar predilection when he appliqués motifs abstracted from the work of Hoff-
mann or others onto an article of clothing. He enjoys treating fashion as another
of the decorative arts. The dress with dots and sinuous lines that he designed
in 1989 is simultaneously a citation, an homage, and a creation in its own right
subject to a new order, a new logic, and thus achieving utterly new associations.

Let us return to the hushed floor of the Palazzo Mignanelli, with its sound-muting
wall-to-wall carpeting, mirrored walls, and metal stands where the articles of
clothing are carefully conserved. Labeled, described, classified, covered, cleaned,
restored, they are like a very alive memento, an arresting panorama of thirty
years of activity. Giancarlo Giammetti explains with a smile how this museum
was put together. Nobody even remotely suspected twenty years ago the ex-
traordinary cultural dignity that would invest these remains of a daily effort, these
fragile combinations of fabrics, whose fate would have been to disappear with
their time, to end up forgotten in the back of some closet. Collected, good as new,
they make it possible to get a rough idea of what might be called a stylistic
analysis of Valentino or at least a culling out of certain constant features and pre-
dilections that appear throughout his work.

For example, Valentino rejected the fabrics used in the sixties, such as the stiff
woolens and chenilles, because they created an abstract outline, a vague geometry
of the ordinary, sculpting as well as hindering the way one moved, providing a
shell or a shield. Instead, he remained faithful to cloudlike fabrics, to the fluidity
and suppleness of the material: crepe georgette, wool crepe, muslin, silk,
cashmere, velvet, soft tweeds, jerseys. Missing or infrequent — because, he says,
of a lack of imagination on his part — are satin or taffeta. He saves these for only
the most special uses, above all for evening wear, as he still finds their application
in other spheres problematic.

Materials that sheathe and cling, that marry and follow the shape of the body
and the natural gait. Effects of transparency came next, and the designer loved
nothing better than the superimposition of delicate fabrics, offering glimpses of a
vague motif. Then came all the variations of the next-to-nothing, the aerial sculp-
tures of the flounces, ruches, fluting, tiny pleats that support an invisible matrix,
the accent on the neckline and wrists, and other discrete details. Or the orna-

32

Valentino S.p.A. v. Matsuda & Co.
Opposition No. 91174169 (parent)

Opposer's Notice of Reliance Under Rule 2.122(e)

Exhibit C Page 86 of 1239




Valentino S.p.A. v. Matsuda & Co.
Opposition No. 91174169 (parent)

Opposer’'s Notice of Reliance Under Rule 2.122(e)
Exhibit C Page 87 of 1239




mental may take full possession of the body, transforming it into a sinuous flower
or endowing it with subtle wings. These are the famous pieces made for Brooke
Shields and Jackie Onassis, where physique is counterpoint to a serpentine line, a
sinuous line that for the ancients symbolized life.

Another recurrent motif since the very outset in Valentino’s oeuvre is the animal.
The tiger, the serpent, the panther, and the ocelot are not merely reduced to their
spots and their stripes, but sometimes literally worn on the body of the woman, so
that it becomes an undulating metaphor for movement. It is as if the designer
were trying to conjure up ancient legends of the demon, the magic otherness of a
creature that identifies its place in the shadows.

It is easy to understand how fashion designers notoriously assumed to be indiffer-
ent to women, consider their art to be dominated by a fascination with an
ephemeral and foreign reality, with an elusive and vertiginous femininity. Most of
the time — to the point that it has become an annoying cliché — they profess their
interest in this aspect of their work and what a boring prospect it would be to
design the gray and stereotyped male fashions. As a British fashion historian said,
they would be reduced to the monotone ‘‘declension’’ of the costume, almost ec-
clesiastical, a formula that was developed at the start of the nineteenth century.

Dark and serious, male fashion stems from a desire for social acceptance and a
persistant puritanism that has become more lax for its female counterpart.

Valentino created his male line in 1969, a line that later branched out in several
directions from young fashions to Haute Couture. His approach to this side of his
activity does not jibe with the usual clichés. Instead, he prefers to treat it as if he
were any master craftsman or project manager entrusted with a task: it is a
challenge to be met. He does not by any means approach it with the iconoclastic
delight of some designers. He does not question the traditional formulas, nor does
he reject the norms. He does not insist, like a naughty, slightly perverse child, on
the underlying issue of male fashion, a matter of conventional roles, which dis-
tinguishes it clearly from women’s fashion. A thoughtful person might denounce
these roles, happily passing over centuries of Aabitus and proclaiming indifference
to the historical conditions. In any case, Valentino excludes the man’s skirt, bold
tank tops, and too ostentatiously sexy necklines.

To the contrary, it is a question of introducing the minimum departure, the
variation within the range allowed, the subtle innovation and the detail that can
make all the difference in a shirt or suit. The man’s collection is just one among
the many series of sketches made on a daily basis that in the end give rise to the
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models shown on the runways. For Valentino, the main areas of innovation lie in
the choice of fabric, the shades, the lapel, the cuffs, the width of the shoulders, the
jacket length, the inclusion or not of buttons, and so on. It is a seasonal variation
whose subtlety itself should reflect the trends of the time or the taste of a moment
through the elements that distinguish it from the prior season’s.

It seems that it was not so easy to take the plunge into untested waters. The driv-
ing force behind it and the encouragement came mainly from the partner who has
been entrusted with the entrepreneurial aspects of the business for nearly thirty
years now. Giancarlo Giammetti — whether he likes it or not — fills the role of the
indispensable administrator and critic. The launch of the monogram, symbol of
success, was his doing. The prestige-conferring insignia appeared in a period
when the anxious search for status and the impassioned quest for the saving
““logo,’’ the small outward sign of wealth, the symbol of belonging to an elite
or a worldwide aris- tocracy, was not yet
the rampant phenom-
Thanks to him Val-
cluded among those
shelter to an ever-
entele that seeks self-
refinement, its breed-

enon it is today.
entino came to be in-
select few who offer
widening circle of cli-
confirmation for its
ing, its tradition.

Giammetti paved the way for the foun-
dation of what were
ing in the creation of
the children’s fash-
Miss V and Oliver, A;:.‘.,.;E.;:;m;.~ac..dona;=.. i 1987 becume accessory lines, and
even signed linens the cmblem of the pret-d-porter line for the young. and furnishings for
interiors. While in 1970 his decisions reflected a growth policy and were guided by
the constant search for new fields of application and opportunities, today his ap-
proach is more ‘‘intensive,” aimed at establishing and managing a fashion
distribution network and a product licensing program, and consolidating rapports

with their industrial collaborators. All this is handled in Italian fashion. A small

originally whims, aid-
Valentino Uomo,
ions, the teen lines

staff, a select group of people linked by an almost familial relationship, which can
be passionate, demanding, and slightly anarchic. The hierarchical structure is

weaker than the classical business models.
Giammetti’s physical bearing and behavior show that he is definitely sovereign
and sure of his abilities, but without the need to flaunt it. He is completely frank
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and outspoken about his opinions, even if this
means unleashing havoc, as has already happened
on more than one occasion with the mass media.
He does not bluff nor try to pass himself off for
something that he is not. He has an inquisitive
gaze, alert, animated, intensified at times by a
touch of malice or moderated by ironic irreverence.
He seems essentially to be communicating his
determination not to be fooled, his knowledge of
the fashion industry inside and out, and how to play
the game by respecting its rules but not becoming a

1 Haute Couture. Fall-Winter 1969-70.
Full, snow-lcopard-trimmed cape in
beige and brown (weed.

Photo Giampaolo Barbieri.

2 Audrey Hepbum and Luchino
Visconti watching the Spring-Summer
1973 fashion show.

Photo Vittoriano Rustelli.

3 The Seventies. Valentino
n his workshop views an Haute
Couture model.

Pages 38-39
Haute Couture, Fall-Winter 1983-8¢.
Before the show.
Phote Attilio Concari/Courtesy Vogus
© 1983 Edizioni Condé Naste S.p.A.

slave to them. He shares with Valentino the con-
scientiousness of a craftsman whose primary con-
cern is to see a given job well done and the ten-
dency to view commercial success, the ability to
satisfy a customer or a given demand, as the only
key to true success.

These shared ideas and trajectories explain why
he is the only one today, he says, who can speak
his mind even about the work of the coutu-
rier, to bring it in line with a reality that goes
beyond the product of the imagination. He plays
the role, even when it is painful, of the crigic who
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sometimes corrects a detail of an article to make it meet the public’s expectations.

With a gaze that is at once friendly and detached, provocative and critical,
Giammetd fills the role of leader and partner. Even his office — where one finds
an enigmatic Capogrossi juxtaposed with furniture finished in horn and objects of
oriental taste — reflects the pragmatic in its fundamental eclecticism. The essential
task reduced to a minimum is to remove all obstacles and problems from the work
of the couturier, to magnanimously give him his space.

Valentino, according to his partner, is a creator more of lifestyles than of mere
fashion trends. The articles of clothing that he designs are just pieces in a puzzle
that reflect the rest of his universe. And Rome still remains the center of that uni-
verse despite the objections, the occasional sense of confinement and conflict, even
moody flights which on the part of either Valentino or Giammetti. We might cite
the famous occasion on which the latter hurled invective about the demimondaines
and fading actresses who in his opinion overshadowed the capital’s ‘‘respectable’
society. This small incident resulted in the decision to transfer the defilés to Paris,
fashion capital of the world by all rights. Nevertheless, they did not abandon the
banks of the Tiber, choosing instead to put new life into the Palazzo Mignanelli,
installing ateliers and workshops, and later opening the Accademia wing. No sooner
had this been done than it came time to express indignation against the noxious
fumes of a symbol of modern consumerism.

Surely, it must be difficult to avoid a feeling of nostalgia for his initial years,
and Valentino is sentimentally attached to the small space that stands between via
Condotti and via Gregoriana. But there is more to it than this: Rome is clearly a
shambles, sooty, vandalized, choked by visual as well as noise pollution, and, par-
adoxically, by a hopelessly thick provincialism. It is afflicted by the total ineffec-
tiveness of its management, it shrieks with vulgarity, and is impossible to live in,
as those who have left it to live in its outskirts will attest.

But Rome continues to be a rainbow of color, a rose of singular nuances, as
unique as Venice or Paris. Its infinitely varying harmonies within a given scale nour-
ished the palette of the Scuola Romana painters whose work Valentino and Giam-
metti so avidly collect. Ocher, red ocher, sienna, yellows, saffrons, brick or oxblood
reds, colors of plaster corroded by time, infinite sfumature, a hypnotic richness. Per-
haps these ubiquitous traces, these scars left by the action of the sun are what give
rise to the visitor’s first impression of a city in slow motion, slightly hindered, and
burdened by the heat that rises from the pavement, as well as by a historical destiny
that caused it imperceptibly to drift away from the centers of business. It is a sleep-
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ing city, says Valentino, where the withdrawal, the drowsiness, could not be better
suited to his work, and this strengthens his determination to stay.

From Gstaad to London to New York, of all the places where it would be possible
for Valentino to live, there is one place he mentions with a twinge of regret
because he never has the time to go there — Harry’s Bar in Venice. It is an exem-
plary space because it celebrates the art of living in its every smallest detail. A tiny
skiff of blond wood docked securely across the canal from the Salute; a ridotto
whose screened windows and impassive door give no hint of the elegance within; a
legendary place consecrated by years of notoriety and habitués who became famous
in their own right. The extreme restraint of the décor immediately declares its
function as a simple setting for a meeting or a conversation. Its culinary offerings
are also simple, and in their exquisite freshness have become a paradigm of excel-
lence. It is Venetian cuisine at its best, with its delicate flavors and quantities, dis-
crete mélanges, subtle inventions. It is bellini with their incomparable texture,

marrying the smooth density of the white peach with the “‘spirit’’ of spumante. The
entire aesthetic of Harry’s Bar takes in the simplest things and plays off what is
sophisticated about them; this gesture of exquisite restraint skims off just the

patina, and that is an art.

““I swear that it is extremely difficult for me to understand the souls of men who
wrote Mario Praz, adding

»

do not care about objects and about their homes,
hyperbolically that ‘‘about those who take no interest in their interior decoration,
who are unmoved before the harmony of a beautiful piece of furniture, I hold the
same opinion as Shakespeare did about people deprived of a musical sénse: they
are born for betrayal, deceit and theft. The movements of their souls are as
somber as the night, their desires as black as Erebus.”

Obviously, Valentino is exempt from the implications of this diatribe, meticu-
lous as he is in the choice of the shades in each of his rooms and their progressive
definition. Incidentally, it is curious to note how the fashion designers of today,
endlessly shuttled between continents, excel in their mania for the home. Among
those who are privileged enough to make their nests in several cities, almost forced
to make a show of so many cleverly laid out little boxes, are Valentino, Lagerfeld,
and Saint Laurent.

An Italian writer of this century wrote that the pursuit of objects is the pas-

sionate longing for pieces of reality that lack a heart, but watch us grow old and
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imperceptibly take possession of us. Objects that may have been overlooked, just
barely missed, and desired all the more for this, calmly witness such violence from
a safe distance. They are also, insists Valentino, like so many snapshots of the
evolution of an aesthetic that can only gain in intensity, leaving far behind so
many errors and so much waste.

Opulence is the key word of his universe. This opulence is represented by the
symmetrical arrangements of the large Delft vases (from which he got the inspi-
ration for a collection) on the hearth of Palazzo Mignanelli. Harking back to the
reign of William and Mary these structures of porcelain were erected many sum-
mers ago inside a chimney hearth. Hanging behind the designer’s desk is another
example of this luxury, represented by the marble portrait of Eleonora de Toledo
by Bronzino, companion to that in the Uffizi.

Eclectic, colorful, and sumptuous, the Roman villa’s salon mingles cashmere
with petit point, an Empire sofa and a collection of cloisonnés, an oriental lacquered
screen and a rococo clock; the library with its padded armchairs and Wedgwood
vases juxtaposes a huge Botero with a flowery chintz. Throughout the home the
Italian baroque style is blended with cloisonné objects and chinoiserie cabinets, fine
inlay work set alongside Napoléon III papier mdché furniture and gilt woodwork with
the scrawls of Dufy, Miré, and Picasso.

Furniture, porcelain objects, flowers, fabrics, though belonging to the lexicon of
the superfluous, none of these things leaves Valentino indifferent. Because to him,
it is clear that humanity is made up of the most gratuitous as well as the most ex-

travagant emotions.

“‘Frightfully immaculate,”” wrote an Anglo-Saxon journalist one day when faced
with a hieratic Valentino seated with a perfectly upright posture, and correspond-
ing in every way to his ideal of the soigné.

And though he might be fully immersed in his work, he never lets on. He tack-
les his job without pathos, without dramas, without creative blocks or a neurotic
need to innovate; rather, he is a typical northern Italian who has a marked sense
of duty and the desire to see a job well done.

He gets to work early in the morning and starts making sketches: there are ten
collections to be drawn and each element must be carefully studied. He chooses
color and fabrics, following meetings with textile manufacturers (where the
designer makes his suggestions about fabric weights, print designs, materials).

This is a fundamental decision because it orients the design, opening up or clos-
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ing off given possibilities
of cut and volume. It
might also explain why
Valentino does not
proceed by categorical
lines — couture, prét-a-
porter, young fashions
~— but rather by type of
clothing article, conceiv-
ing a hundred different
suits and then moving on
to daytime dresses, sports
clothing, overcoats. Then
he decides which line they
will be part of according

Paris, October 1978,

1 Valeniino grecting Grace Kelly as Carotine of Monaco and Mikhail

Baryshnikov stand by during a dress rehearsal of Roland Petit’s La Dame

de Pigue ballet offered at the Champs Elysées Theater by Valentino to present
his signucure fragrance. 'hoto Archivio Valentino,

2 Rome, Accademia Valentmo, Janvary 1990. Elizabeth ‘Taylor
and Valeniino at she presenation of LLF.E,
20 ATDS rescarch association.

Photu Archivio Valentino.

3 London, Apreil 36, 1990. AIDS GRISIS TRUST charity fashion show
 the Savoy Howel. Guuncarlo Gismmenti and Vadentino greet
H.R.H. the Princess of Wales. Photo Avchivio Valentino.

to the typology to which
each is most suited.

But to create, says Val-
entino, i1s to make vari-
ations. Of course, one must
begin by finding some ele-
ment, a theme, a motif, a
guideline around which an
idea can be developed. But
the essence of a collection
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lies in its details. His flexibility ensures that his work cannot be reduced to a series
of “‘lines.”’ Rather, there are a myriad of accents, solutions, themes, and motifs
' that crop up musically in the course of his thirty years of activity, like leitmotifs.
Because it is another definition that Valentino gives to the fashion designer, per-
haps the most striking — that of the unassuming scriptwriter, the faceless but
everpresent director. He is absorbed in creating the illusion, hanging the decor,
making the body into a magnificent decoy, *‘creating the scenario for the grand
life,”’ but then immediately stepping back to contemplate it from a distance like a
dramatist well-satisfied with the job he has done, who stops to take just one last
glance and then retreats behind the scene.

|
|
: Patrick Maunriés
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46 Oinaggio

54 Rosso

74 Roma

84 | primi dieci anni
94 Belle di giorno

112 Fion

124 Nero e bianco
134 TFiocchy

148 Pois

162 Dal mare
172 Arti applicate
191 Zoo

204 Bianco

218 Folk

238 Frammenti di eleganza
256 Divine

282 1l mondo di Valentino
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Haute Couture. Spring-Summer 1972.

Elizabeth Taylor with Richard Buron at the Bal Proust at Guy de Rothschild’s
Chiteau Férritves. The actress wears s black taffeta dress with verucal insers
of Valenci lace and a plunging neckline with ruches in a late

h y style. Headpicee made of di ds and emeraids.
Phote Cecil Beuton/Courtesy Sothebys.
Pages 48
Haute Couture. Fall-Winter 1969-70.
Audrey Hepburn with black organdy cape.
Photo Giampaalo Barbieri.
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Under the High Patronage
of the President of the Italian Republic
Oscar Luigi Scalfaro

This Exhibition has been conceived as 2
benefit for L.1.F.E., the associstion for
the su;:f)ort of AIDS related patients
founded.by Valentino Garavani and
Giancarlo Giammetti

In the United States, L.LF.E. has chosen
as co-beneficiaries the AIDS Care Center

at New York Hxsl%tal and the American
Foundation for S Research (AmFAR)
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o “Valentino and some of his dresses”.
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! Frontispiece
Janos Grapow
1991 Accademia Valentino
“I1 rosso”

Back Cover, from left to right
Cat. nos. 182, 17, 170, 153, 198

; Cover
Photo by Gian Paolo Barbieri
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This exhibition was made
possible thanks to generous
loans and donations by:
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PREFACE

Over the past thirty years we have seen the world change in ways
never dreamed of only a few short years ago. We have been to th
moon and back. We have seen new nations emerge from the fragmen-
tation of old alliances, Communism collapse and Democracy flourish.
We have watched the Cold War fade, the Berlin Wall crumble, and ,
tourists walk along the Great Wall of China. We have seen a remark-

able surge in industry and technology, but have also witnessed their

consequences in terms of environmental pollution and depletion of ;
natural resources.

In the midst of all this extraordinary change, Valentino has provided

the world with a source of beauty, magic and fantasy. If fashion |
reflects the times, then his legacy to our culture will surely be as rich =
and varied, as complex and remarkable as the era for which he will

always stand. |

Henry A. Kissinger
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Valentino with Mikhail Baryshnikov
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CHRONOLOGY

1932

Valentino Clemente Ludovico Garavani is
born on 11 May in Voghera, son of Mauro
and Teresa De Biaggi.

1937-49

While going through high school, Valenti-
no shows early interest in fashions. He is a
bright boy, a born leader, with a preco-
cious artistic temperament.

He +nrols at the Santa Marta institute of
s on drawing in Milan and studies
French at the Berlitz School.

1980-52

With help from his perents he moves to
Paris, He studies at the Ecole de la
Chambre Syndicale. He also takes dancing
lessons from Violimin and Vera Krilova.
On holiday in Barcelons, he discovers his
passion for the color red one evening at the
opera: “All the costumeson stage were red,
the women in the boxes were mostly
dressed in red, and they leant forward like
geraniums on balconies, and the seats and
drapes were red too... [ realized that after
black and white there was no finer color”.
He was to choose a special shade of orangey
redthat wastobecomethe “Valentinoreg”.
He takes part in the \VS competition and is
taken into the fashion house of Jean Dessés,
2 er*urier of Egyptian and Greek origins
wh. .vored opulent classical outfits and
Was 2 past master of draping. At the Jean
Dessés atelier in Paris, Valentino meets
women such as Michelle Morgan, Queen
Frederica of Greece, and Maria Felix, to
whom he dedicates one of his first designs
(on display in the “‘Dream” section),

19354

Collaborates with Viscountess Jacqueline de
Ribes, one of the Pavisian élite, on her fashion
*olumn in an impartant women's paper.

The theater in Paris is at its zenith. Valen-
ino spends countless evenings at the
“omédie Francaise, where he admires the
xt of Jean-Louis Barrault and Madeleine
teynaud in all their glory. He is also fasci
ated by another aspect of the Franch
heater: Music Hall.

P
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1957.59

Guy Laroche, head illustrator at Maisor
Dessés, sets up on his own. Valenrtino goes
with him. " learnt about courage most o
all”, he says about the time spent in the
modern atelier, where he dealt with both
the creative and the organizational sectors.
Working with Laroche he comes into con-
tact with more paipable Parisian women:
Frangoise Arnoul. Marie Hélene Arnauir.
Brigitte Bardot, Jane Fonda, the splendid
Bettina, and artists such as Bernard Buifet
and Roland Petit. He is fascinated by the
luxurious and extravagant fashions created
by Jacques Fath. who dies that vear. With
financial help from his father, he opens Lis
own atelier in Rome, in via Condotti.
November: Valentino's début with his first
collection, [bis: high-waisted, tight-fitting
outfits with panelsattacned to the shoulders.
“In fashion jargon, the voung dreamers
who work in the shadow of the grest, coutu-
riers are called “blacks”. Valentino is now
no longer a black. In his atelier it is he who
commands, who appoints, designs and cre-
ates. When you get down to it, Valentino is
still the dreamy but wilful student from
Voghera. But he'sreached his goal now. His
attitudes are those of the great masters of
cut. He doesn't “create a new model listen-
ing to Bach chorals, or burst into furious
tears if something goes wrong: He works
eight hours a day and if it's nice and sunny
he may even pop out for a stroll on the Pin-
cio”. {(Grazia, 1959)

‘““This year the newest boy is Valentino, aged
twenty seven, from the neighbourhood of Mi-
lan and already a veteran of Paris with five
years of apprenticeship at Dessés and twoat
Guy Laroche behind him. His salon in the
apartments of Gugiielmo Marconi is the most
splendid in Rome. and at his first eollection
for foreign buyers he presented 120 models.”
(E. Carter, Sunday Times, November 1959)

Above, from left to right

Voghera, the house where Valentino was born
Valentino with his class mates

Bettina, the mannequin-vedette of Jacques
Fath, 1950

Marie Heline Armaudt at Maison Guy Laroche
Brigitte Bardot

Valentino in Cannes in 1955

Jean Desses in his atelier, 1952

Jane Fonda.

Valentino and dance: Notasha Rembova wear-
tng the Delphos tunic by Mariano Fortuny
Jacques Fath, 1954

Valentino and the cinema: A creation by set
designer Adrian, 1945

Valentino in his Paris apartment, 1955
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CHRONOLOGY

Jrom top left to rignt
Valentino in his atelier in Via Condotti 11
Photo Team Grazia Neri
1959 rotasei: the jirst cover dedicated
to Valentino: in the proto the designer
and Rossana Podeste
Princess Luciana Pignatelli
wearing @ dress from the Spring-
Summer 1966 Collection
1967 This adrertising campaign grew

an idea by Giancarfo Giammetti
and was shot by Gian Paolo Barbiert
1966 Virna Lisi photographed by Angelo Frontoni
1966 Princess Luciana Pignatelli
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1960

Italian fashion travels to Lebanon and Egy
Mrs. Nasser purchases some Valentino mode:
Valentino meets Roman architecture stuce
Giancarlo Giammetti. He joins the fasii
house, later becoming managing director.
The fashion house moves to Via Gregoriana .
Elizabeth Taylor is in Rome shooti
Cleopatra. She orders a white gown for the il
night of the film Spartacus. An agreement is
tablished with the English department su
Debenham & Freevbody for the mass reprod
tion of 2 number of haute couture models.
A new line in ready-to-wear fashion is born a
derivation from the couture creations.

1961

The Spring-Summer Coilection features
romantic line in the gauze and tulle even
gowns, like crinolines decked out with roses
small wistaria flowers. At the waist, in the m
ner of a small corset, a large flat bow that e:
ina train” (from the press release). The Vale:
no gowns are photographed on the set of F
erico Fellini's Eight and ¢ Half.

Valentino designs the black chiffon dress ¢
Monica Vitti wears in the powder-comp
scene in Michelangelo Antonioni's film La no
Valentino presents twelve white satin dres
with ample coats inspired by Jacqueline Ker
dy at Palazzo Baroerini during the Fall-Wir
1961 Collections.

“The look that inspires him is persomal, I
mate, captivating and sensual.” (WWD, 19€

1962

19 July: In Florence, presentation of the F
Winter Collection during the Haute Cout
shows at Palazzo Pitti. The renowned Mar¢
Giorgini, organizer of the whole event, of:
Valentino the last hour of the last day. It
great surprise and a resounding success. The
eign buyers, who had aiready heard of him, ¢
for the Jast parade. A triumphal début. Valen'
immediately becomes the leader of Ita
fashion, “Even so, he had buyers backstage »
ing orders right after the show, something *
had not happened at any other show all we¢
(Louise Hickman, Associated Press, 21 J
1962.) Rome is the new Hollywood, and Vale
no designs clothes for the major stars, from
Taylor to Rita Hayworth and Alida Valli.

Luchino Visconti's film The Leopard is reles
It fires Valentino's imagination, influencing




conception of the “robes de bal” style.
¢ France dedicates two pages to Valentino
e first time.

es part in the collective show of Italian
on held at the 5th edition of Fenit in Sao
Jo,-Brazil.
¢ Venice festival, Alida Valli is voted the
‘slegant woman present. She wears a pink
Jantino dress.
jesigns the costumes for Capucine and Clau-
dinale for some of the scenes of The Pink
by Blake Edwards.

R Winter Collection: high waists, sleeves at-
4 four inches beneath puffed shoulders like
Renaissance costumes, Crocodile hats.
ine is revolutionary, and the reaction vio-
o] didn't dislike anything, but most of the
ehook their heads as though it was all
jeal.” (Dino Buzzati, Il Corriere della
17 July 1963.)

‘was no reticence, no one murmured:
u can’t wear that in the subway’; it was
Rhough there were no subways left in the
3, just huge Cadillacs waiting respectfully
R alenti , as sol as Spanish
sases.” (Irene Brin, 1L Giornale d'Italia, 17

gave rise to the Hamletian dilemma: to
or not to accept the new 16th century
ders and sleeves?” (Maria Pezzi, Il Giorno,
i ly 1963.)

kil ')de.ep blue eyes are surely open now. Last
‘small sampling of the collection that he
ow tomorrow night received an en-
m as warm as the Italian pinks he uses.”
tine Carter, The Sunday Times, 14 July

pring-Summer Collection is rich in fea-
that are to become leitmotifs of his style:
Empire style, pastel shades, the play of
gk and white, “animal” prints.

sk Vogue America publishes a Valentino
ERce! for the first time: & black dress with a se-
E&ned jacket and zebra pattern, worn by Coun-
Consuelo Crespi and photographed by
brune/Bodi. This is the seal of approval of
merican press.
He enjoys the place of honor at the Flor-
WS,
tYalenﬁno collection was N. 1. Showing at

Palazzo Pitti last night brought Valentino, a
young designer, into the fashion spotlight. The
Valentino collection not only was good, but also
daring. The young designer, as handsome as
The Sheik’, sensed the return of sleeves and
made them the focal point of his design.”
(Patricia Peterson, The New York Times, 17
July 19683.)

1964

April: Valentino represents Italy in Mexico, in
an event organized by the Mexican government.
The other couturiers are: Pierre Cardin for
France, Pertegaz for Spain, and Geoffrey Beene
for the United States.

He designs the gostumes for the film Monsisur
Cognac with Tony Curtis and Christine Kaudf-
mann.

He meets Jackie Kennedy for the first time, and
designs the wardrobe that she wears on coming
out of mourning for her husband the late Presi-
dent.

“For the second time in history, women are in
a dither about a young man called Valentino.
This time he’s no movie star, matinée idol, but
an Ttalian fashion designer from Rome.” (Euge-
nia Sheppard, The Houston Post.)

1965
\

Spring-Summer: tunics simply caught in at the
walst by a slim leash; very short jackets without
buttons, dividedqsldrts; gpecial fabries made of

Times, 22 January 1965.) - '

“The young Italian hss developed hi®.own fine
Itslian hand.. the sequins and feathers are
what he used to be lmown for, but today, he's
grown far more elegant... and with it, the list of
his elegant private customers has grown: Marel-
la Agnelli and Brita Behn ordered from his re-
cent collection.” (WWD, 8 March 1965.)

The Fal-Winter Collection features black and
white. Valentino draws inspiration from kinetic
art and in particular from the exhibition entitled
“The Responsive Eye” at the Museum of
Modern Art in New York.

“Vglentino is &0 very good at using ‘e simple
white belt 1o accentuate one of those unremark-
able black dresses that sll women ought to
have.” (Irene Brin, Il Giornale d’Italia, 20 July
1965.)

The French magazine Marie Claire dedicates a
number of pages to “‘the crazy fashions of Virna
Lisi” and “a new Italian couturier with the
romantic name of Valentino”. -

He designs a collection in leather for Leather-
mode in New York.

Opening of the Milanese branck in Via Sant’An-
drea.

1966

Spring-Summer: Valentino forsakes the Floren-
tine shows to put on one of his own in his Rome
atelier. The sanctuary of fashion is thus once
more the atelier. Pop Art makes its presence
felt. Valentino uses it as inspiration in a series
of “animal prints” with “giraffes” and “‘zebras”
in black and white checks, stripes and, dots.

Princess Paula of Lidge, Jacqueline Kennedy

ribbon and lace woven together; art no
fabrics for harem pyjamas.
“These are the most beautiful things seen in

and Jacqueline de Ribes come to Rome to visit
Valentino. .

May: Life magazine publishes a major feature
on Valentino with pictures of Princess Luciana

years in the field of fashion, and it is exciting
that the author should be an Italian of great ta-
lent and refined culture.” (Nietta Veronese,
Gents, February 1965.)

“His pyjamas for evening wear, sometimes with
a cape or another form of drape, ... solicit shouts
of enthusiasm from a compact and intense au-
dience. What I mean is that for once all the buy-
ers and all the foreign magazine editors were
present, along with all the young princesses and
sll the sophisticated countesses, and all the
ghosts of Paul Poiret or Lucien Lelong.” (Irene
Brin, Il Giornale d'ltalia, 17 January 1966.)
#Vglentino makes faghion news. Four years
ago, Valentino was unknown. Today he runs his
own couture house, one of the best in Rome.
Last year he added Jacqueline Kennedy and
Audrey Hepburn to his expanding list of cus-
tomers.” (Patricia Peterson, The New York

61

3

Pignatelli in & red crépe dress. .

June: Ethel Kennedy, wife of Robert Kennedy,
wears 8 Valentino dress to her audiéhce with
the pope.

Fall-Winter: cloak tunics, bias cuts, fuller shoul-
ders, strong colors, plenty of pants, a feminine,
anti-geometrical line. Colored furs tome in:
Valentino launches mauve and pink mink.
“But the message buyers got Monday’in Rome
was that Valentino is not just the House Jacque-
line built.” (WWD, 11 October 1966.) “Valentino
Plays Sweetest Music Heard in Rome. The first
movement of Italy’s high fashion §§¥mphony
Monday was Valentino fortissimo. The restless
crowd settled down for a one hour late start,
and the orange and mustaxd reversible, double
breasted coat brought the first round of ap-
plause.” (WWD, 11 October 1966.)

2
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conception of the “robes de bal” style.
Prance dedicates two pages to Valentino

for the first time. .
He takes part in the collective show of Italian

in his
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Palazzo Pitti last night brought Valentino, a
young designer, into the fashion spotlight. The
Valentino collection not only was good, but also
daring. The voung designer, as handsome as
“The Sheik’, sensed the return of sleeves and
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Times, 22 January 1965.)

“The young Italian has developed his own fine
Italian hand... the sequins and feathers are
what he used to be known for, but today, he's
grown far more elegant... and with it, the list of

fashion held at the 5th edition of Fenit in Sao

Paulo, Brazl. made them the focal point of his design.”  hiselegant private customers has grown: Marel-

At the Venice festival, Alida Valli is voted the  (Patricia Peterson, The New York Times, 17 la Agnelli and Brita Behn ordered from his re-
cent collection.” (WD, 8 March 1963.)

most elegant woman present. She wears a pink
Valentino dress.

He designs the costumes for Capucine and Clau-
dia Cardinale for some of the scenes of The Pink
Panther by Blake Edwards.

1963

~..Winter Collection: high waists, sleeves at.
sed four inches beneath puifed shoulders like
certain Renaissance costumes. Crocodile hats.
The line is revolutionary, and the reaction vio-
tent. “T didn't dislike anything, but most of the
experts shook their heads as though it was all
too theatrical.” (Dino Buzzati, Il Corriere della
Sera, 1T July 1963.)
»There was no reticence, no one murmured:
“But you can’t wear that in the subway’; it was
as though there were no subways left in the
world, just huge Cadillacs- waiting respectfully
for Valentino women, as solemn as Spanish
princesses.” (Irene Brin, Il Giornale d'ltalia, 17
July 1963.)
“The first Valentino models that appeared on
the dias gave rise to the Hamietian dilemma: to
accept or not to accept the new 15th century
shoulders and sleeves?" (Maria Pezzi, Il Giorno,
17 July 1963.)
“His deep blue eyes are surely open now. Last
night a small sampiing of the coilection that he
=4l show tomorrow night received an en-
.siasm as warm as the [talian pinks he uses.”
(Eimestine Carter, The Sunday Times, 14 July

July 1963.)

1964

April: Valentino represents [taly in Menxico, in
an event organized by the Mexican government.
The other couturiers are: Pierre Cardin for
France, Pertegaz for Spain, and Geoffrey Beene
for the United Suates.

He designs the costumes for the film Monsicur
Cognace with Tony Curtis and Christine Kauif-
mann.

He meets Jackie Kennedy for the first time, and
designs the wardrobe that she wears on coming
out of mourning fer her husband the late Presi-
dent.

“For :he second time in history, women are in
a dither about a young man called Valentino.
This time he’s no movie star, matinée idol, but
an Jtalian fashion designer from Rome."” (Euge-
nia Sheppard, The Houston Post.)

1965

Spring-Summer: tunics simply caught in at the
waist by 2 slim leash; very short jackets without
buttons, divided sidrts; special fabrics made of
ribbon and lace woven together; mt nouveau
fabrics for harem pyjamas.

“These are the most beautiful things seen in
years in the field of fashion. and it is exciting

The Fall-Winter Collection features black and
white. Valentino draws inspiration from kinetic
art and in particular from the exhibition entitled
“The Responsive Eye” at the Museum of
Modern Art in New York.

“Valentino is so very good at using a simple
white belt to accentuate one of those unremark-
able black dresses that all women ought o
have.” (Irene Brin, Il Giornale d'Italia, 20 July
1965.)

The French magazine Marie Claire dedicates a
number of pages to “‘the crazy fashions of Virna
Lisi” and “a new [talian couturier with the
romantic name of Valentino”.

He designs a collection in leather for Leather-
mode in New York.

Opening of the Milanese branch in Via Sant’An-
drea.

1966

Spring-Summer: Valentino forsakes the Floren-
tine shows to put on one of his own in his Rome
atelier. The sanctuary of fashion is thus once
more the atelier. Pop Art makes its presence
felt. Valentino uses it as inspiration in a series
of “"animal prints” with “giraffes” and “‘zebras”
in black and white checks, stripes and dets.
Princess Paula of Liege, Jacqueline Kennedy
and Jacqueline de Ribes come to Rome to visit
Valentino.

May: Life magazine publishes a major feature
on Valentino with pictures of Princess Luciana

1963) bU that the author should be an Italian of great ta-  Pignateili in a red crépe dress.
£ lent and refined culture.” (Nietta Veronese, June: Ethel Kennedy, wife of Robert Kenredy,
1963.64 hg Gente, February 1965.) wears a Valentino dress to her audience with
[~ “His pyjamas for evening wear, sometimes with  the pope.

The Spring-Summer Col%ction is rich in fea.
tures that are to becomeileitmotifs of his style:
the Empire style, pastel shaces, the play of
black and white, “animal” prints.

March: Vogue America publishes a Valentino
model for the first time: 2 black dress with a se-
quined jacket and zebra pattern, worn by Coun-
tess Consuelo Crespi and photographed by
Leombruno/Bodi. This is the seal of approval of
the American press.

July: He enjoys the place of honor at the Flor
ence shows,

“The Valentino collection was N. 1. Showing at

a cape or another form of drape. ... solicit shouts
of enthusiasm from a compact and intense au-
dience. What ! mean is that for once all the buy-
ers and all the foreign magazine editors were
present, along with zil the young princesses and
all the sophisticated countesses, and all the
ghosts of Paul Poiret or Lucien Lelong.” (Irene
Brin, /! Giornale d'ltalia, 17 January 1965.)

“Valentino makes fashion news. Four years
2go, Valentino was unknown. Today he runs his
own couture house, one of the best in Rome.
Last year he added Jacqueline Kennedy and
Audrey Hepburn to his expanding list of cus-
tomers.” (Patricia Peterson, The New York

61

Fall-Winter: cloak tunics, bias cuts, fuller shoul-
ders, strong colors, plenty of pants, a feminine,
anti-geometrical line. Colored furs come in:
Valentine launches mauve and pink mink.
“But the message buyers got Monday in Rome
was that Valentino is not just the House Jacque-
line built.” (WWD, 11 October. 1966.) “Valentino
Plays Sweetest Music Heard in Rome. The first
movement of Italy’s high fashion symphony
Monday was Valentino fortissimo. The restless
crowd settled down for a one hour late start,
and the orange and mustard reversible, double
breasted coat brought the first round of ap-
plavse.” (WWD, 11 Qctober 1966.)
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“4 buyer said, ‘The fashion showings opened
with & blast-off like the ignition of a sateilite
roaring into space when Valentino’s collection
climaxed the first day's showings in Rome."
(WWD, 16 October 1966.) “Heaviest buyer was
Lord & Taylor: five coats, one svit and one for-
mal pyjama; Bonwit Teller took three coats;
Saks two coats; Alexander's one coat and four
evening outfits; Hess Bros one tent coat with
slacks, a purple fox jacket and a bayadere
striped wool coat for evening; 1. Magnin took
three copies of the pant ensemble in leopard
printed double wool gabardine; Montgomery
Ward, two daytime ensembles; Evelyn Bymes,
one coatdress. Jerry Silverman one coat and one
dress; Zelinka two coats; Hannah Troy one
evening dress and two dress toiles and Ohr-
bz one coat. Also Ebony magazine bought at
Valentino, centering on daytime, aprés-ski and
formalhwear.” (WWD, 17 October 1966.) .
“Valentino Elevates Rome High Fashion. All
the talk about Grand Couture being supplanted
by ready-to-wear went right out of the window
after Valentino's smashing opening of Italian
Alta Moda for Fall and Winter. An all-time
great by any measure, the brilliant young Ro-
man designer, still in his early 30s, is a master
of refined taste, 2 superb color artist, and a per-
fectionist whose tailoring techniques and em-
phasis on simplified elegance and femininity
sparkle with new ideas and romantic allure.”
(Fay Hammond, The Los Angeles Times, 15 Oc-
tober 1966.)

He designs the first Lingerie Coliection.

He designs the gown worn by Mareila Agnelli
for the Black and White Ball held by Truman
Capote at the Plaza Hotel in New York in De.
cember.

1967

Spring-Summer: caftan dresses, tambourine
havs and hoods. chain prints; clean fashions in
which white and brown prevail. The V" logo
appears as a decorative motif in the clothes.
““He is an innovator, 2n extraordinary tailor, an
artist.”

Marian Christy, Boston Globe, 1967.)
‘Valentino has shot to the tap of his profession
juring the last year because of his colors, his
1s¢ of materials and, most important, a voleano
of new ideas that, for better or for worse, are
:ntirely his own.” (Gloria Emerson, The New
York Times, 1967.)

‘Valentine stars in the Role of "Chic’. It’s a vin-
age year for Valentino. He seems to be doing
verything right.”” (\WWD, 16 January 1967.)
His clients are now called Gloria Guinness,
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Bebe Paley, Ethel Scull, Annette Reed, Jean
Wrightsman, Christina Ford.” (WIVD, 16 Janu-
ary 1967.) “After his success last night, I hope
Valentino won't pack up his tents and steal
away to Paris.” (Eugenie Sheppard, The Inter-
national Herald Tribune, 17 January 1967.)
February: Show at the St. Regis for the “Com-
mittee 1o Rescue Italian Art".

9 February: Receives the Neiman Marcus
Award in Dallas.

13 Febdruary: Receives the Martha Award at
Pzalm Beach.

Life publishes a major feature on Jacqueline
Kennedy in Cambodia. In ali the photos she
wears Valentino outfits.

“Valentino clothes — fantastically tailored —
look great strutting the main avenues of New
York, Paris, Rome, London. But Cambodia?...
Fashion is saying, in essence, that Jackde has
made elegance a sweet thing to the most hard.
hearted Communists. And you can't knock
that.” (Marian Christy, Boston Globe, 1967.)
September: Valentino presents his coilection in
New York.

“Valentino arrived in New York late Tuesday
night. And Wednesday morning The Ladies
were knocking on his St. Regis door... Anne
Ford Uzeili and sister Charlotte Niarchos. Mrs.
Wrightsman, Mrs. Kennedy, Mrs. Guinness,
Kay Graham, Countess Jgequeline de Ribes."”
(WWD, 14 September 1967.)

“Valentino *Rolls Royce of Fashion’. The big
news is that Paris has real competition here.
The clothes have the quality that goes wizh all
the greats like Dior, Jacques Fath and Balencia-
g3. It'sintangible as beauty or sex appeal but it
makes women want to buy.” (Eugenia Shep-
pard, The Intermational Herald Tribune, 16
November 1967).

He designs raincoats for “Lawtence of London™

- of New York. He designs the uniforms for the

T.\W.A. flight staff,

First Valentino Uomo Collection, winter 1967.
Life publiches a major feature on Valentino.

* ‘V' for Victory for Valentino." (Joan
Chatfield-Taylor.)

* ‘V* for Valentino: covered with 'V's from her
ears to her toes, this Roman beauty is done up
in an outfit by the hottest Italian designer of the
vear, whose name is, naturaily, Valentino."
(Life, November 1967.)

He begins designing accessories: his bags with
the gold “V", made by Ceppola and Teppo, im-
mediately become the must of accessories.
Advertising is revolutionized: the first grouping
of a single couturier. Giancarlo Giammetti en-
trusts Gian Paolo Barbieri with the task for the
new Vogue Italia magazine published by Condé
Nast,
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1968

Spring-Summer: an entirely white collection,

with capes. dresses, flat striped sweaters, or. "W
ganza, chiffon, scarves draped around the reck, -3

embroidered lacy hosiery.

“Americans are going crazy over this Itakzn .-_
who has become the king of fashion in jus; § -

years.” (WWD, 15 January 1968.)

“Roman Candles Set Off Again by Valenting,
Valentino did it again. One more time he had buy.
ers groping for superlative adjectives as they
filed out of his Salon.” (WD, 15 January 1953)
“The buyers buy and copy... Lord & Taylor 2
models, Marshall Field 22, Alexander's 19
models, Orbachs 18 coats and 12 evening dress-
es.” (WIVD, 21 January 1968.)

“These are his golden vesrs, and the collection
he has presented is by far the most beautitul
and successful of the many beautiful and suc-
cessful ones that he has shown us in past sea.
sons.” (Emilia Granzotto, /! Resto del Cariino,
22 January 1968.)

“Valentino’s Collection Dazzling. Valentino's
collection opened the Rome couture schedu’e
and many people were so dazzled they were
willing to call it a2 week right there. The young
designer, already the darling of Jacqueline
Kennedy and other photogenic fashionables,
proved he has the stature of changing the worid
fashion mood overnight.” (E. Lambert, Oklaio-
ma City, 18 January 1968.)

March: Show in New York, at Lord & Taylor's.
About 900 copies of Valentino dresses are sold
for between 100 and 395 dollars.

Mid-March: Opening of the Valentino boutigue
in Avenue Montaigne, Paris.

Show at the St. Regis in New York. Princess
Margaret attends.

Time Magazine publishes 2 Valentino feature.
*“Valentino the Victorious. At 35, he has an un-
excelled roster of customers trooping into his
salon at 24 Via Gregoriana, led by Jackie Kerne-
dy, who these days seldom buys from anybody
else.

More important, he improves with age. Each
Valentino collection strikes fashion editors as
better than the last.... Cried Vogue: ‘he has be-
come the idol of the young, 2 new symbol of
modern luxury.” (Time, 29 March 1968.)
Fall-Winter: collection based on brown and
black.

Wide skirts full of movement, hugging tops.
Plenty of boots and capes.

“There are some Broadway shows that ybu
leave humming the tunes. Valentino's is that
kind of 2 fashion show.

You leave wanting all the clothes... What Va-
lentino did for white last season, he has done

il‘s.v;r'.




for black this time.” (Eugenia Sheppard,
The International Herald Tribune, 15 July
1968.)

wytalentino is a creator who can no longer be dis-
cussed, only admired or worshiped as a hero of
the Olympus of fashion. He always manages to
enchant his audience.”

Look dedicates seven pages to Valentino.
«The new Sheik of chic: Valentino. Why do the
Ladies Jove him? They answer: ‘Valentino is
perfection’. He has built a young, narrow-
shouldered shape that flatters everyone, looks
simple but is based, in his words, ‘on complicat-
ed construction-like architecture’. He edits his
collection 50 precisely that a woman knows ex-
aetly what accessories to wear.” (Look, 1 Oc-
tober 1968.)

October: He designs the outiit worn by Jacque-
line Kennedy for her wedding to Aristotle Onas.
sis. 60 orders for the same model come in from
" all over the world.

He receives the “Tiberio d'Oro” award in
Capri.

- At the Grand Patiso Balt at Estoril in Portugal,
fifty women wear Valentino gowns.

.7 November: Show at the Savoy in London in
favor of the Invalid Children’s Aid Association,
‘under the patronage of Princess Margaret.

ﬁ“_’_ runway show-as-spectacie is born.
bie .g:i;:‘\\'u the collection worthy of Valentino? It cer-
Xaclainly was. But we didn't really see it: the
5> ™ Jchoreography’ took the lion's share, and all that
%}Pﬂnﬁinz up and down, back and forth, com.
#gie= pletely befuddled me. Seen again (as indeed I
. thal)), one garment at a time...." (Irene Brin, [
Corriere di Informazione. 20 January 1969.)
% ‘;'nh'ghe cover of Stern ard a six-page fea-
3 YWe inside are dedicated to tre Valentine ‘gyp-
.5¥". collection. enine B

Boutique Line is born. It is produced by
B a French manufaczurer.
wnter Collection: great luxury, with over-
house-coats, crocodile prints, toga-shaped
. & dresses, long capes edged with sable,
BLo0es of beige. Fringed shawls and plenty

¢ called (or invite themselves) to the
Hare banquet, but few are those who
€ authoritative to say. One of them
v who presented one of his finest col-

tisrare to e the beginning of a show
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like that of yesterday evening, with the 15 or 20
carefully chosen models in a hundred shades of
beige, champagne, sand, butter, camel, hide.”
(Maria Pezzi, Il Giorno, 19 July 1969.)
“Yesterday evening in Via Gregoriana there
was a feverish black-market for tickets to the
show of the most successful couturier in the
world.” (Luciano Boccardi, /l Gaszettino di
Venezia, July 1969.)

“Valentino put on a collection that drew ap-
plause from sticky hands, won gasps of admira-
tion from an audience already gasping for air in
the heat of the night.” (Ernestine Carter, The
Sunday Times, July 1969.)

“The verdict: This is one of Valentino’s best col-
lections from every point — the shapes, the
fabrics and the ideas. Valentino fans are still
cheering a loud ‘Bravo’.” (June Weir, WI¥D, 22
July 1969.)

August: Show in Brazil for Fenit.

September: Opening of the Milan boutique in
Via Santo Spirito. *

“Valentino strikes again: the fact that Valenti-
no pleases the Ladies is old news. But each sea-
son the Italian couturier seems to please them
more and more. And on this trip to New York
he snagged another of the BP — Joan Kenne-
dy.” (WWD, 29 September 1969.)

Agreement with the Kenton Corporation for a
major international development program. The
operation never got off the ground, and in 1973
Valentino annulled the contract.

front top left to right

Valentino in his study in Vig Gregoriana 24
1968 Benedetta Barzini wearing a dress from
the “white" Collection. Photo by Henry Clarke
1968 Cover of “Linea Italiana", official organ
of Alta Moda; the model is Veruschka

1968 The Onassis-Kennedy wedding

1969 Cover of Stern: Veruschka in a photo

by Franco Rubartelli

Audrey Hepburn. Photo by Gian Paolo Bar-
bieri
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from top left to right

Spring-Summer 1970 Collection. Photo

by Barry Lacegan

Spring-Summer 1972 Collection

Alberta Tidursi in an outfit from the Fall-
Winter 1971-72 Collection. Photo by
Elisabetta Catalano

Lulu de La Folaise mannequin for the
Spring-Summer 1972 Collection. Photo by
Chris von Wangenheim

1972 Elizabeth Tayior and Richard Burton.
Photo by Cecil Beaton

1972 Anjelica Huston. Photo by Gian Paolo
Barbieri

1978 Elisabeth Taylor with Valentino

1978 Luchino Visconti and Audrey Hepburn
Photo by Vittoriano Rastelli

1970

Spring-Summer Collection: a pencil-strai;
line with a certain softness and a new leng
Beneath the midi capes the skirts are shory
“The midi exploded at Valentino's.” (IWWD,
January 1970.)

“So many people pleaded for a place last niz
at the new Valentino collection that the &z
eyed little hero of the Italian Couture had
slice a few feet off his runway just to squeeze
more bodies into the saloon. That is the king
problem you face if your name is Valentino. !
one in the fashion world can bear to be left o
on his opening night, which kicked off ¢
spring-summer couture shows that day had
kick at all.” (Gloria Emerson, The New Yo
Times, 19 January 1970.)

“Short skirts are (inished says Valentino. }
really means it. At the first big show of t
Rome season, Valentino dropped all hemns. T}
new fashions are anywhere from an inch bele
midealf for daytime to a couple of inches abo
the ankle for evening.” (Eugenia Sheppar
Internationa! Herald Tribune, 19 Janua
1970.)

““There is no doubt that this new Valentino loc
gave the buyers a joit. Whether they liked t}
midi length or not, they love the way Valentir
does it. And nobody can do it better.” (WWD, !
January 1970.)

“Luxurious, amusing, magnificent clothes wit
most ravishing colors... Valentino shows h
mastery in some of the most beauriful coats.
(Vogue America, March 1970.)

“Valentino shapes a new length for the 70s.
(Harper's Bazaar America, March 1970).

6 April: Opening of the Valentino boutique i
Rome.

Fall-Winter Coltection:"the midi continues. .
collection inspired by Tartar culture, usin
more substantial shapes.

“Valentino is a fashion ringmaster. He stage
the ‘greatest show on Italian earth.” (W1
16 July 1970.)

14 October: Opening of the Valentino boutiqu
on Madison Avenue in New York, and the bot
tiques in the I. Magnin store in San Franciscc

-in that of Los Angeles, at Nan Duskin's i

Philadelphiz, at Kaufman's in Pittsburgh and 2
Neusteter's in Denver.

1971

Sp;'ing-Summer Collection: Valentino is in
spired by the Thirties, by Hollywood stars fron
Betty Grable to Marilyn Monroe. He launche




¥ hot pants again, both for day and for evening
Pwear.

"He accomplished an almost impossible feat. He
Piaptured almost exactly the epirit of clothes of
130 years ago and made it feasible for today.”
,|: nadine Morris, The New York Times, 21
JJanuary 1971)

RFal-Winter Collection: almogt entirely in black
Jind white, » homage to 2 Garbo disguised as
Bonnie of “Bonnie and Clyde”.

} November: Opening of the Valentino bou-
flques in Geneva and Lausanne.

BDecember: Giovanni Leone becomes the sixth
esident of the Italian Republic. Henceforth
gDonna Vittoria Lecne is the standard-bearer of
fitalian elogance throughout the world: her
ﬂ othes are by Valentino.

M0 New York Andy Warhol makes 2 portrait of
E¥ralentino.

972
g-Summer Collection: the romantic look,
rith floral motifs and Death i Venice overtones.
Il uchino Visconti is responsible for this return.
Blis mind is on Ludwig of Bavaria and he is
dying Marcel Proust, surrounded by Marisa
Qlerenson and Helmut Berger, the leading ac.
jore in the film of The Fall of the Gods. There
ho detail that escapes him.” (Pia Soli, JI Tem-
po, 22 Janvary 1972)
‘J I¢ was e triumphant Valentino collection shown
0 Thursday night; the audience, filled with
v. ANy Taovie names, didn’t stop applauding and
[$peating over and over ‘bravo’. Valentino him-
Belf looked overcome with emotion when he wept
fawn the runway to kiss all his fans. Gone are
thore and dyke looks. Everything is feminine
¥ Iuxurious.” (WWD, 21 January 1972.)
jThe grand finale was worth waiting for. Valen-

1o proved not only to be number one in Rome
by theremaybenoﬂmmghkehlm:nywhere,
even in Paris, The 39 year old designer not
mows how to create beautiful clothes, but
to put on a good show.” (Washington Post,
& January 1972)
KOf course there are 2 lot of people who would
k¢ to see him fall on his face. The trouble is,
X htino keeps the Rome couture showings
EUm becoming unglued. They come from ail
RIS to see Valentino, and so long as they're
Qe they drop-in to see othier collections as
8L And this time he didn’t even stumble.
fhithority was in the air throughout the show —
t from the moment three girls stepped out
1 Iring pure white coats with batwing
3... to when he displayed evening dresses
would have done Justice to a Yale prom, ¢ir-
¢ l 1952. 1t's the kind of collection that changes

)

|
]
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|

the look of fashion.” (Bernadine Morris, The
Now York Times, 22 January 1972)

21 -March: "Opening in Via Condotti of the
“Valentino Uomo"" menswear boutique, and the
“Valentino Pid"” boutique dedicated to furnish-
ing. The couturier’s interests are widening to
include sectors not strietly linked to the world
of clothes.

January: Elizabeth Taylor and Audrey Hep-
burni wear Valentino gowns to the ball of the
century, thrown by the de Rothschilds in their
castle at Pérridres to celebrate the centenary of
Marcel Proust’s birth.

“Audrey locked very simple, very charming,
Iike a little girl at @ picnic.” (Cecil Beaton, 1972.)
Anjelics Houston was the outstanding model of
the Spring- S pubhc:ty paign shot by
photographer Gian Paolo Barbieri.

31 March: Life features 2 cover picture of Jac-
queline Onassis wearing 2 Valentino dress.
Fall-Winter: pants are abolished, jackets are
square-cut, there is plenty of fox edging and
Chinese prints, as well as lamé, chiffon and the
sweater look.

“‘Oh, there were many surprises in' the big show
Wednesday night that closed the Rome fashion
presentations for this season.” (Bernardine
Morris, Tlu\Ncw York Times, 21 July 1972.)

1973

Spring-Summer: a collection inspired by the art
of Gustav Klimt.

“Valentino is giving a garden party. His collection
has more ruffles, ribbon roses and drawn work,
cutwork and tic pastels than Cecil Beaton'’s
famous Ascot scene in My Fasr Lady.” (Bugenia
Sheppard, Herald Tribune, 22 January 1973.)
“If Valentino didn’t exist, aceording to one of
the fashiop industry’s favorite stories, the
American fashion press would bave created him
just 50 a8 to have an excuse to go to Rome twice
a year.” (Marylou Luther, The Los Angelss
Times, 4 Februsry 1973.)

Vittoria Leone goes to Valentino for her
wardrobe for the official visit to the United
States and to France.

“The First Lady’s wardrobe is splendid.
There’s reason enough to be proud: it’s the best
expression of what Italy is able to creste when
it comes to fashion, an art that until twenty
years ago was the exclusive prerogative of
France.” (Pia Soli, Il Tempo, 1 October 1973)
Fall-Winter: collection inspired by Léon Blkst’
ballet designs.

Inthe Boutique Line it is the sweater that takes
the center-stage.

“Gilding the Sweater — Valentino starts and
ends his new fall collection with & sweater jack-
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et, but it’s not an ordinary sweater and, in the
course of an hour’s show, it goes thraugh more
happenings than the heroine of & soap opera.”
(Bugenia Sheppard, New York Post, 23 July
1973.)

“Valentino is great. He has designed a huocuri-
ous collection for a luxurious woman. His Rtw is
80 close to couture that it is just fantastic. This
i the real Valentino. It is a very intellectual col-
lection and his colors are so right.” (WWD, 4
April 1973)

*All fashion roads lead to Valentino’s in Rome.”
(Bernardine Morris, The New York Timss, 2
August 1973.) He designs eight outfits for
Elizabeth Taylor in the film Ash Wadnesday.

1974

The Spring-Summer Collection is reminiscent of
the atmosphere of films such a8 The Great Gatsby
and Il Giardino dei Finzi Contini; pleated skirts,
“tennis” style tops, plenty of linen and white.
“’Feminine, relaxed, simple, sexy’: these are the
words with which Valentino describes the women
he has designed for this season. They also serve
to describe the collection itself.” (Joan Buck,
WWD, 25 January 1974.)

“The new allure in qum at Valentino® s, & gen-

tler mood, fragile as the nidst fragile lingerie... es-
pecially a series of lovely unconstructed bias-cut
dresses for evening.” (Vogu Ameriea, March
1974.)

“Valentino's is just simply, the colleetion with
the mostest. It is the most luxurious and expen-
sive production to be seen on a fashion runway
in many & year. It is the youngest, most flatter-
ing interpretation of the long skirt so far, and it
sets 2 new record for the most fur, feathers and
beads.” (Bugenia Sheppard, The International
Herald Tribune, 20 July 1974.)

“First came ... Grace, then Princess Caroline of
Monaco, looking the way any pretty 16-year-old
would if she had to walk around all the time with
a bumorless bodyguard. She said she wag in Rome
just to have fun, which that day included watch-
ing the Valentino's show.” (WWD, 20 July 1974.)
14 September: Opening of the Valentino bou-
tique in Sloane Street, London. The inaugura-
tion was followed by a fashion show and by a
gala at the Hotel Savoy in the presenee of Prin-
cess Margaret. Inauguration of the Valentino
boutique at Bloomingdale’s, in New York.

1978

Straight pencil suits, the slightest of jackets
over pleated skirts, shoulders accentuated by
the new padding.
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“Italian fashion leader, Valentino, dresses his
woman in skirts so tight they cupped the der-
riere and required kick pleats to allow room for
walking." (Newsweek, 10 February 1975,
“Elegance is safe, Valentino’s here.” (Vogue
ITtalia, March 1975.)

7 April: Valentino receives the “Mode Woche™”
award at Munich in Bavaria.

9 April: First show in Paris of the Boutique
Line Fall-Winter 75-76 at the Hotel George V.
The collection is inspired by Asian styles and
cultures.

wyglentino Makes Waves at his First Paris
Showing. Valentino came, they saw and he con-
quered lots of them.” (Alison Lerrick, Associat-
ed Press, 11 April 1973.)

“While there is no question about Milan being
Numero Uno as Italy’s ruw fashion capital,
there has been a question as to why Italy's
Numere Uno couture designer ~ Valentino —
bypasses Milan for Paris to show his rtw collec-
tion.” (WWD, 10 October 1975.)

“yglentino has produced this, but done it with
such flattery and with such 2 new senze of
proportion that [ cannot believe women will
\wait until autumn to wear the new look.” (Pru-
dence Glynn, The New York Times, 8 April
1975.)

wyalentino Touches All Bases with Class. Any-
one around here remember elegance? It's a
quality once honored in fashion circles. It was'in
fact. once the vortex. It took Valentino, 2
foreigner, to revive it the other night, and not
everyone was delirious.” (Bernardine Morris.
The Intermational Herald Tribune, 4 April
1975)

May: Opening of the big Valentino boutique at
19 Avenue Montaigne in Paris. It is the biggest
of the 30 boutiques opened so far (500 sq.
meters). Another is opened a month later in the
Faubourg Saint-Honoré.

10 September: Opening in New York of the
Valentino boutique in Fifth Avenue.

nHis actual boutique opening, held in the Fifth
Avenue shop Wednesday evening, drew police,
barricades, sidewalk gawkers and an estimated
1,000 guests who poured into the bottle-shaped,
beige and mirrored store and often popped out
Yike champagne coris.” (Daily News, 13 Sep-
tember 1973.)

1976

Spring-Summer Collection, with rich ethnic mo-
tifs derived from the Arab world, Ample harem
pants with chiffon tops, kefiah hats and long
split tunics over wide pants.

«yglentino ~ like Saint-Laurent and Madame
Crés — is one of the few remaining couturiers

Valentino S.p.A. v. Matsuda & Co.

Opposition No. 91174169 (parent)
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who insist on a clear-cut difference between cou-
ture and rtw. ‘He who was born to high fashion',
says Valentino, ‘cannot give it up".” (WD, 24
January 1976.)

» 4t the end of the collections, once again Vaien-
tino went against the general trend, thus em-
phasizing the clothing tendency of the moment.”
(Lucia Sollazzo, La Stampa, 24 January 1976.)
w{nbelievable, breathtaking — ['ve never seen
anything like this before — sublime — absolute-
ly couture’. raved Carolyn Weiner of Holt Ren-
frew after Valentino's celebrity-packed spring
summer couture showing Thursday night. ‘I
would like to buy 30 pieces.’ “The most extrava-
gant collection I've ever seen. The work is mag-
nificent’.” (\WWD, 23 January 1976)
“Valentino's lavish show last night was a piece
of bravura.” (Hebe Dorsey, The International
Herald Tribune, 23 January 1976).

The Fall-Winter Boutique Coliection in Paris.
«Valentino had a hit collectin Thursday. He
didn't show in Italy and showed here instead af-
ter evervone else. ‘We were a little bit upset
that we had to stay in Paris through Thursday
afternoon to see Valentino.’ said MacElree of I.
Magin after Valentino took bows to whistles,
bravos and a standing ovation. ‘But this won-
derful coilection makes it worthwhile”.” (WWD,
24 October 1976.)

“The reason Valentino's clothes look so much
fresher and more appealing than the Paris oifer-
ings in the same price range is that he obviously
spent more time conceiving them.” (Marylou
Luther, Los Angeles Times. 9 November 1976.)
Qpening of the big Valentino boutique in Tokyo
in the Hotel New Otani.

7 June: Valentino shows his fashions at the
Hotel Pierre in New York for the Special Olym-
pics for Retarded Children, a charity organiza-
tion promoted by the Kennedy family.
“Kennedy plus Valentino equals magic.” (Ber-
nardine Morris, The New York Times, 8 June
1976.)

Fall-Winter: a luxury sportswear collection.
Knickers tucked into lizard-kin boots: sweaters
and capes: bandzg_nas for headgear that are part
of the sweater. !

“It’s as though Valentino had done something
akin to what those writers do when they decide
to rewTite one of their novels many years on: he
has sorted through his style. has eliminated ail
indulgence and redundant adjectives, and has
added here and there new touches of strength.”
(Vogue Italia, September 1976.)

1977

Spring-Summer Boutique: an all-white collec-
tion, inspired by Brazil and Bahia in particular.

110
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“Cleaned up Fantasy a Winner at Valentin
Valentino's spectacular fashion presentation
as slickly staged as a Broadway musical — p:
everyone in an up mood Monday night. A spc
lighted Bahian dancer opened the show, co
torting his body as the sunken stage behind k:
rose to reveal 30 mannequins clad all in whit
The impact of this collection was immediate ar
buyers were thrilled with what they saw
(WWD, 26 October 1976.)

“He devised what must be the most attract
opening act in Paris. His entire crew of mode!
male and female, made their debut on stage 1i}
an orchestra. They were grinning and swayir
to Latin American music. They were clad e
tirely in white: off-shoulder blouses, tiere
skirts, rufiled petticoats, aprons, things 1
that. They were supposed to represent Braz
but they looked like a clean-cut bunch of ki
from anywhere.” (Bernardine Morris, The N'e
York Times, 29 October 1970.)
Spring-Summer Couture: again lots of whit
but with greater romanticism and luxury, esp
cially in the grand ball gowns inspired by Vie
n2 and the central European tradition.

4V for Victory and Valentino. Once there w:
the C that stood for Coco Chanel. Now there
the V, as in Victory: and it signifies Valentin
He is one of the two greats of fashion: the oth:
should be Yves Saint-Laurent. Mrs Gloria Gui
ness, considered the most elegant woman in ti
world, has said: ‘You see, 1 don't wear
clothes, I love them’. That's quite some declar
tion.” (Enzo Biagi, /l Corriere della Sera,
April 1977)

Fall-Winter Couture; the line is based on t.
biouson. Capes with ample skirts.
Fall.Winter Boutique: collection inspired i
Visconti's Ludwig. Marvelously illustrated
Deborah Tuberville's photos.

“He is the Mr. Chic of Italy's Couture.” (W3
22 July 1977.)

September: Three Valentino boutiques open
Bonwit Teller in New York: Couture, Uomo a:
Valentino Piu. New York celebrates Valenti
for four days.

1978

Spring-Summer Boutique: a fresh collection t
ing pastel shades and romantic details.
garden party atmosphere.

Spring-Sumnmer Couture: a pure, simple colls
tion featuring the linear sack-shape. Plenty of
nen and a certain softness at the shoulders.
“Pencil’ Dress by Valentino a Hit in Ron
Valentino is still king of Italian couture. His:
per straight ‘pencil’ dresses, in everything frt
linen to georgette, were the hit of the Thursd




show. ‘It is the best collection he’s done in
years's raved Carolyn Weiner of Holt Renfrew.
For the Jean woman with no lumps the look is
too nice for words.’ I's a super look’.” (WD,
20 January 1978.)

Fall-Winter Couture: the “melon” line is born,
with its tapering hemlines.

For the Fall-Winter Linea Boutique collection,
Valentino designs outfits inspired by history
featuring housecoat dresses over golden pants,
and bathing-suit dresses. Horst takes the pho-
tos for promotion and publicity.

«Valentino sent his beautiful collection through
a red lacquer revolving door to the tune of 2
man playing Jazz Age tunes on a baby grand.
Luxury fabrics were put into some of the best,
soft "rap coats.” (WWD, 10 April 1978)

16 . .ober: Launching of the Valentino per-
fume at the Théitre des Champs Elysées in

Paris.

“Cheeky Chic. *You don't see a night like this.

anywhere in the world but in Paris’.” (Laureen
Bacall to WAVD, 19 October 1978))

“Valentino and Glancarlo Giammetti came up
with 2 mix of high couture, high fashion and
high hopes this week to celebrate the French
birth of 2 perfume called Valentino. In a gush of
Cheeky Chic, the fragrance was uncapped at
the Champs Elysées Théitre to the music of
Tchaikovsky, the ballet of Roland Petit and the
dancing of Mikhbail Barithnikov. who made his
debut in Petit's La Dame de Pique. In addition,
there was a blacktie supper for 260 at Maxim’s
and a huge buffet at Le Palace for 1,200.”
(WD, 20 October 1978.)

“Mikhail Baridhnikov, thirty years old, Russian
dancer of the new generation, is the person
Paris is talking about at present. An evening
war nough for him to win them all over. A
sph. .id society avening signed by Valentino;
the creator of fashion introduced him to ‘Tout-
Paris’ in just one go.” (Gente, 25 October 1978.)

1979

Spring-Summer Boutique: a brigkt. colorful col-
lection befitting the atmosphere at the Cirque
d'Hiver in Paris.

“The Rome-based designer has produced one of
the slickest, most wearable, most beautiful col-
lections of his already star-studded career. His
idea of the woman of '79 is just that — all wom-
an.” (Marylou Luther, Los Angeles Times, 26
October 1978.)

“Valentino, who, with Andy Warhol taking pic-
tures and Baron Guy de Rothschild taking
_notes, has little acceptance problems here these
days, His collection was refined without being
boring and had a lot of freshness, both in color-
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ings and delivery, adding a new dimension to
Paris fashions that can get over-serious at
times.” (Hebe Dorsev, The International Her-
ald Tribune, 24 October 1978.)
Spring-Summer Couture: geometrical collection
favoring square shapes.

*The world's most famous Italian couturier al-
way's stuns us with the wealth of his collections.
But when it comes to haute couture, wealth is
quite in place. There are no limits to the inven-
tiveness, the thematic variants, the materials,
the details, the execution in garments destined
to delight the female Valentino fans."” (Adriana
Mulassano, /I Corriere della Sera, 27 January
1979.)

“And then there’s the moderation. the :aste,
the brilliance that Valentino has achieved and
that allow him to recail 2 hundred ideas from
the past without ever being rétro: it would be
terrible if Valentino were to abandon Rome as
he has already abandoned the Camera della
moda.” (organizers of the ltalian shows) (Maria
Pezzi, Il Giorno, 28 Januvary 1979.)

“Boon to [taly’s Couvture: Valentino Stays. The
good news about Roman fashion is that Valenti-
no will not move his couture operation to Paris.
thus ‘saving Italian couture from falling com-
pletely apart.” (Hebe Dorsey, The Internation-
al Herald Tribune, 29 January 1979.)
“Valentino remains Valentino. His influence is
clearly himself, and clearly expensive couture.”
(W¥YD, 26 January 1979.)

11 May: [n New York Steve Rubell organizes a
huge party for Valentino's birthday, transform.
ing his Studio 34 into a circus.

18 May: Launching of the Vaientino Jeans Col-
lection at Studio 34. The publicity photographs
are taken by a young, unknown photographer,
Bruce Weber.

Fall-Winter Couture: Dada and surreal echoes
and “trompe-l'oeil” effects characterize the
Fall-Winter *le ombre” collection.

The Valentino Fashion House leaves Mendés
and establishes an agreement with GFT for the
production of the boutique lines.

SJrom top left to right

1978 Donna Vittoria Leone

1874 Princess Grace of Monaco

1975 Diane Vreeland and Giancario Giammetti
1978 Mikhail Baryshnikov and Valentino
1976 Jacqueline Onassis

1977 Gloria Guinness

1978 Valentino, Giancarlo Giammetti and
Laureen Bacalil
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““CHRONOLOGY

1980

Spring-Summer Boutigue Collection: insets,
transparency, organdy and linen, white and
grey.

“Valentino our couturier-couturier (that is, cou-
turier times two) happily Jet himself be inundat-
ed at the end of the show by the shouts of ap-
plause and the hugs of long-legged yellow, white
and black mannequins.” (Nanda Calandri, il
Messaggero, 16 October 1978.)
Spring-Semmer Couture: long-waisted tutus,
wild embroidery, craitsmanship. White collars
on transparent black blouses.

“The fashion Pope issued his summer edict
Thursday night. Delightfully short flared skirts,
long lean torsos, crisp white collars and long
evening beauties in black sequins and white
crépe. The reaction to the Valentino show was
ecstatic.” (3WWD, 27 January 1980.)
Fall-Winter: collection featuring subtle detail-
ing, divided skirts, a revised, ample “new look™,
fitted jackets. Camel and brown shades, plenty
of black.

“Yalentino is always Valentino. If he weren't
there, haute couture would be at death's door.
Only his shows manage to bring the internation-
al fashion crowd to Rome~(Donna, September
1980.)

1981

Spring-Summer Couture: a spiral line for the
evening with a scoop on the runway: Brooke
Shields (15 vears old) as a Valentino model.
“Besides the excitement on the runway, Valen-
tino has spiced up the front row with personali-
ties including Francoise Sagan, who flew in
from Paris, and Paloma Picasso, fresh from
New York. They got their money’s worth. The
only international designer in Rome, Valentino
had a hit of a collection that was a glorious sum-
mary of his grand fashion approach — super
clothes for superstars, luxury for luxury’s sake,
and damn the expense.” (Hebe Dorsey, The In-
ternational Herald Tribune, 24 January 1981.)
Valentino launches the jodhpur look in his Bou-
tique Collection. “All Valentino’s clothes are
sexy, even when they are unbelievable, like the
above-the-knee jodhpurs with the leatfter inner
thighs. worn with hats, cut-out blouses, {ringed
scarves, Jarge fabric lapel roses, necklaces, ear-
rings and fabulous belts. With Age of Aquanius
from the original Hair playing in the back-
d. Hippies would die.” (Priscilla Tucker,
Daily News, 25 October 1981.)
9 February: Time runs a cover featuring “the

80s Look” with Brooke Shields dressed by
Valentino.

Birth of the Alfa Romeo 1200, called “*Alfa Sud
by Valentino”, in a metalized bronze color with
a black roof.

Fall-Winter: ample long overcoats in tartan pat-
terns. Beneath, little “pencil” suits; sexy,
showy evening wear.

“Valentino has an amazing capacity for self-
renewal with every season, or rather every
quarter, since between the two great Couture
collections he fits in two ready-to-wear ones,
“Crociera” and “Miss V", as well as dealing
with all those licenses that have made the
Italian couturier the most productive and
widespread in the world.” (Pia Soii, Il Tempo,
25 July 1981.)

The National Graphics Institute in Rome
presents the exhibition “The Design of Haute
Couture from 1930 to 1970”, the first show of
Italian fashion drawings.

1982

Spring-Summer Boutique Coltection: Chinese
lantern bloomers, bubble skirts, a symphony of
black and white.

“Valentino's greatest feat is to give the luxury
treatment to difficult shapes, all those shorts,
bloomers and pantaloons which seem more suit-
od to a yvoung, moneyless crowd. He did it by
cutting them on a curve, like the graded fluffy
boxer shorte.” (Hebe Dorsey, The Internatio-
nal Herald Tribune, 20 October 1981.)

“In contrast to its relative sobriety, were the
goings-on at Valentino, who may very well have
inherited the mantle of Paui Poirer. The Poiret
lampshade dress, which made history in the ear-
ly part of this century, is at least a spiritual an-
cestor of the short, crushed lampshade pants
the Italian designer advocates for all-at-home
hours.” (Bernardine Morris, The New York
Times, 22 October 1981.)

Spring-Summer Couture: 2 straight line that
flares out at the bottom creating a bloused ef-
fect. Very long jackets. Other sarong-style
skirts, and others still with the guillotine cut.

“The skirts that had the faithful fans who'd
come to Rome specially for the show. jumping on
their chairs were the ‘sarongs’ with the side
tuck that reveals plenty of leg, and the snipped
guillotine ones with their jrregular hems.” (Pia
Soli, /1 Tempo, 28 January 1982)

“What Valentino wants, Valentino gets. He
deserves it. In what was the best — and only —
show in town during Rome couture week, he
scored a triumph this week witha spring collec-
tion that was'as remorseless and triumphantly
upstairs as the world where he and his cus-
tomers travel.” (Hebe Dorsey, The Internation-
al Herald Tribune, 23 January 1981.)
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“But at Valentino, the couture mystique i
there, though even he is worried ‘It can’t
much longer’. The indispensable tailor:
atelier craftsmen have become an endan
species in Rome and Valentino predicts cot
as he knows it, probably wiil last only
years more. ‘Most of my artisans will be ge
then’, he sighs; ‘none of the young wa
replace them." (Patrick McCarthy, Wit
January 1982.)

March: On the night of the Oscars, Jane F
dressed by Valentino, collected the Aca
Award for her father Henry, already gr
sick.

October: Franco Maria Ricci publishes th
quisite book Valentino, with texts by -
Leon Talley. It is a homage to the life of th
turier, to’the designs and photographs
epoch-making collections.

Fall-Winter Boutique Collection: huy
skirts, velvet bodices. Everything is tig)
ting and sexy. Snakeskin, leather and sa
combined together.

-«For the first time Paris took an [talian dv

er to its heart, with a kind of standing o\
usually reserved for the members of its ow
clusive club. Valentino, the roman-based
lover of fashion, made it with a collectior
brought infectious jole de vivre to the ¢
Paris skies. It was long overdue, but Pa
tough on foreign competition and Italian d:
ers are frankly hated.” (Hebe Dorsey, T/
ternational Herald Tridune, 24 July 1982
“Valentino who for years has ohly present
haute couture collection in Paris, is perha
first Italian who has ever received applaus
indeed ovations in this tediously chauv
country.” (Natalia Aspesi, La Repubbli
April 1982) "As was to be expected, the
touch of magic came from Valentino. In iz
this touch is daringly simple, which is ¢
that it means the ability to gather togeths
various tendencies in a novelty that is
powerful and evocative.” (Lucia Sollazz
Stampa, 24 July 1982.)

Fall-Winter Couture Collection: Ultr:
“second-skin” dresses, skdrts with splits,)
ing necklines. Lots of pink, black and *
Double coats and double skirts for day w
“Valentino, maestro of Italian elegance, st
a new side to his fashion character Thui
with a daring fall-winter high fashion coll
sure to put some hot into the colder mon
the vear.” (Daniela Petroff, Associated .
24 July 1982.)

“1t was the ultimate in breathless chic. E
in the day Giancarlo Giammetti suggeste:
“This was the best collection Valentino ha
done’, and it could yery well be true. The
was 2 stellar performance, combining 2 ne
trained elegance, inventive cuts and sitho'
and a few of the Roman couturier’s £
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flourishes.” (WVD, 23 July 1982)

20 September: Valentino presents his Fall-
Winter Collection ac the Metropolitan Museum
in New York on Diane Vreeland's invitation.
“Valentino's women should only be in an art
museum"”, she explains.

*On the ground floor of the most famous Ameri-
can museum there were 1000 guests. The whole
of the New York City Ballet and the American
Ballet wevre there in attendance around masters
like Balanchine, Jerome Robbins and Susanne
Farrell. Liza Minelli, Raquel Welch and Richard
Gere, Placido Domingo and Mohammed Ali.
Brooke Shields and Diane Vreeland were also
there. Italian tejevision was covering it all live
via satellite.” (Furio Colombo, La Stanpa, 22
September 1982.)

283

Spring-Summer Couture Collection: 2 T-line
with accentuated shouiders, straight sack dress-
e3 and plenty of black and white.

“He cracks a mean seam and then chics it up...
the chic of Super High Fashion.” (WWD, Febru-
ary 1983.)

“The Valentino woman is proud and inaccessi-
ble, an icy sophisticated lady, mysterious and
daunting. She can be tender or demanding, will-
ful and very sexy; she is also somewhat fright-
ening, in that she tempers all flirtatiousness
with impeccable aplomb.” (Lavra Laureng, La
Repubblica, 22 January 1983.)

At the Campidoglio in Rome Valentino receives
the “Sette Re di Roma” award with Sordi, Felli-
ni, Andreotti, Gassmann. Baglioni and Falcao.
Jessica Lange receives the Oscar for Tootsie in a
two-tone jade green sequin dress by Valentino.
Fall- Winter Boutigue Collection: featuring am-
ple, soft lines for day wear and brilliant fabrics

* the evening. Ankle-length full skirts.
«alentino arrives and the triumph is immedi-

ate. The collection looks like one of the most
clamorous successes of the season.” (Pia Soli, /!
Tempo, 23 March 1983.)

“There is no such thing as a poor little rich girl
at Valentine’s. His girls are yich, rich and hap-
py. They travel the golden route from Acapulco
to Gstaad and spend their lives hopping from
private jets to private yachts. The remarkable
thing about Valentino is that he has been able
for years to serve a solid diet of sheer luxury
while keeping it light and fun. He aiso keeps in-
venting”. (Hebe Dorsey, The International
Herald Tribune, 22 March 1983.)

“The French are lucky to have Valentino. The
retailers were enthusiastic, praising this collec-
tion for both day and evening.” (WWD, 22
March 1983))
Fall-Winter Couture: for the first time the Valen-
tino show takes place at Piazza Mignanelli
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before an audience of 1000. The show begins with
the uniforms designed by Valentino for the [talian
athletes taking part in the Los Angeles Olympics.
The collection is luxurious, with ankle-length
skirts, sequin tubes and jais fringes.
*“The night? They're outfits for receiving Oscars
in, for wearing to a court reception, for going to
international balls.” (Pacla Pisa, /I Messaggero,
23 July 1983.)
“This is elegance.. pushed to the limits.”
(Valentino to WWD, 21 July 1983.)
““Valentino plays Rome. Valentino played one of
his most dynamic collections ever to an open air
audience of 1000 last week when he showed his
fall couture collection in Rome’s Piazza di Spa-
gna. But along with the showbiz Piazza came im-
poriant fashion news: the chemise, or as Valenti-
no calls it, ‘the little black nothing dress' — short
and long in velvet, silk or wool crépe. It was the
linchpin of his new lean look wrapped up in lamé
and new draped scarves.” (WD, 26 July 1983.)
20 November: Show in Tokyo with the “Best
Five"” organized by WIV¥D; Norma Kamali, Han-
ae Mori, Sonia Rykiel, Kansai Yamamoto also
show with him. He designs the costumes for
Metti una sera a cena by Giuseppe Patroni
Griffi at the Teatro Nuovo in Milan.

1984

Spring-Summer Boutique Collection: Long jack-
ets, hugging skirts. Everything is straight and
slim. Cardigans over pleated skirts. The publici-
ty photographs aré taken by Helmut Newton.
“Believer in the body beawtiful, Valentino
showed a short pared-down and close-to-the
body silhouette. So skinny, in fact, that it will be
difficult for his customers to eat anyting more
than a lettuce leaf." (Hebe Dorsey, The nterna-
tional Herald Tribune, 3 September 1983.)
“After the demanding, amusing and exciting
shows of the new French, Italian, Japanese, En-
glish designers, after the surprises that always
come with the glorious old names that never fail
to renew themselves, seeing Valentino at the
Bois de Bouiogne was & marvelous interval. The
models in particular were happy since they no
longer had to dirty their faces or walk like mad

JSrom top left to right

1981 Time: Brooke Shiclds as a Valentino
mannequin

Brooke Shields wearing a dress from the
Spring-Suntiner 1981 Collection.

Photo by Dick Bellarian

1982 Valentino's biography is published
Marie Helene de Rothschild

Valentino with Jane Fonda

1988 Jessica Lange on the night of the Oscars
1982 Doris Brynner. Mikhail Baryshnikov
and Countess Georgina Brandolini

1984 H.M. Queen Sophia of Spain
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:men or sleepwalkers but simply be beautiful,
«de up and coiffed to perfection. At this point
2y could walk out as they wished. swaying
zhtly almost like bellydancers, their hands fi-
Iy free to stroke their hips and shoulders al-
ively. The mannequins were happy, the press
axed. Valentino was restoring order.” (Nata-
Aspesi, La Repubblica, 22 October 1983.)
reat elegance together with impeccable tech-
\ue. A splendid end to the day.” (Janie Sanet,
Figaro, 10 October 1983.)
‘alentino Sets New Standards. When Valent-
speaks, even though it’s julian. everyone
:ens — including the French. His showing
nday night at the Pavillon d’Armenonville
1t the audience floating on air, feeling they
{ been stimulated. inspired and professional-
~ep +d. Valentino did not do anything very
ferc. ., he just did it better.” (WWD, 19 Sep-
nber 1983.)
1 2 lesser master's hand it could have been 2
aster, but Valentino, the wizard in the winds,
de it magical showing off his spring couture
tection Thursday evening.” (WWD, 21 Janu-
*+ 1984.)
y: Designs Queen Sophia of Spain's wardro-
for her visit to the Kremiin.
-Winter Boutique Collection: the combina-
1 of sumptuous and casual, cardigans and
n sets in the most precious materials.
aey were visually dramatic. and they looked
v to wear. The designer from Rome beat the
mch at their own game — making clothes
twere rich and sexy at the same time.” (Ber-
dine Morris, The New York Times, 26 March
4)
1ey say it was the most successful presenta-
1in Payis, which is ivonic because Valentino
in essence, an interloper. His couture house
i his workrooms are in Rome, but, he has a
er e of what women who buy expensive
hes wil over the world want to wear. His was
bably the biggest success of the season.”
rnardine Morvis, The Neaw York Times, 30
veh 1984.)
1-Winter Couture Collection: July. In piazza
manelli in Rome. in concomnitance with the
ate Couture shows, Valentino celebrates his
er wedding to fashion with 2 show, From the
dster of Industry, Renato Altissimo, he
sives a plaque with a homage to his fun.
enta) contyibution to fashion. He also makes
official visit to the Quirinale. where Presi-
t Pertini is photographed with him for a
ec laliana cover.
- collection is dedicated to the goddess-
nan and to seduction.
i@ esgential nature of the line, the never
lected femininity, and their perfect execu-
makes masterpieces of these outfits, items
ar 2 fashion museum. Thick drapes return to
pink and cherry bodices of long evening
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dresses with wide brown skirts. Andthen Valen-
tino quotes himself in sending down the runway
his own famous red. A perfect collection.” (Pacla
Pisa, Il Messaggero, 21 July 1984.)
“Valentino's 25th: Epic Feminine Style. Valenti-
no celebrated his 25th anniversary in fashion as
only Valentino would dare, with an epic produc.
tion that included all the obligatory billowing
smaoke; a giant revolving stage divider that
looked as if the frail mannequins were pushingit,
andaclimactic shower of pearls flung over the au-
dience by the models to the strains of New York,
New York. There was also an imported New
York rap and graffiti art group who painted
“Valentino 25" on the revolving screen and
chanted rap-style while the mannequins walked
down the stage.” (WAV'D, 20 July 1984.)
Camunia publishes Valentino che veste di nuovo,
a2 biography written by Marina Cosi.

‘198S

The President of the Council of Ministers, Betti-
no Craxi, inaugurates “L' Atelier dell'Illusione™,
an exhibition at the Castello Sforzesco in Milan
produced and put together by Valentino and
showing the most representative costumes and
designs belonging to the Teatro alla Scala.
Spring-Summer Boutique Collection: a clean,
clear-cut line that adds value and grace to the
body. Straight. short, hugging. Valentino shows
for the first time officially at the Chambre de la
Couture Frangaise in Paris.

“Valentino Four-Star Sleek Chic. The city’s
fashion drought cane to an end Monday night
when the Chic of Rome, Valentino, stepped out
to deliver a knockout, four star collection that
was all about no-nonsense sensuality. Sleeker,
slimmer and ~ surprisingly — sportier than
ever, Valentino shaped the season’s sexy mes.
sage without contrivance, vulgarity or tarti
ness.” (WD, 23 October 1984.)

20 June: In Rome, President Sandro Pertini
nominates Valentine “Grand Officer of the Ord-
er of Merit of the Italian Republic’.

Valentino designs the costumes for Joan Collins
for the TV series Sins.

“Itis well known that the Italian designer is able
to bring about miracles, so perhaps he will be
able to lend g little class to the star who has be-
come a symbol of murky love for the family.”
(Natalia Aspesi, La Repubblica, 27 March 1983.)
Spring-Summer Couture: red and black revisit.
ed a3 2 homage to Velasquez.

*His last dress — of plain red tilk by Taroni held
by two black bows in back — brought down the
house. Two other beauties were the planniered,
Velasquez Infanta dresses.” (Hebe Dorsey, The
International Herald Tribune, 26 January 1985.)
“Milan may be Italy's opera capital, but the vir-
tuoso high note belonged to Rome Thursday

150

night, as Valentino delivered a2 new, thunder. N

ingly directional silhouette, built around the
principal of the very, very high waist.” (WD,
25 January 1985.)

“Gianni Agnelli said that he is Italy's greatest
credit abroad. President Pertini added that he
is the ambassador of Italian fashion in the
world."” (Pia Soli, Il Tempo, 28 March 1985.)
Fall-Winter Couture: subtle line, simple, devoijgd
of details, knee-length skirtg, plenty of drapes,
“Times have changed since the days when 3
Valentino collection was perceived as a social
offense and irate feminists, tkrowing tomatoes
at the bejeweled crowd, accused the Rome
designer of treating women as sex symbols. To-
day, Juxury is in and Valentino is an institution,
As he strode down the runway Thursday night
after another triumphant coilection, he wore his
latest decoration, the order of merit of the
Republic of Italy, awarded in June by departing
President Sandro Pertini.” (Hebe Dorsey, The
International Herald Tribune. 20 July 1985.)

1986

The new President of the Republic, Francesco
Cossiga, awards Valentino the titie of Cavalier
of the Grand Cross.

The Valentino young line is born. It is called
Oliver, after the designer’s favorite dog.
Spring-Summer Boutique: great simplicity,
body-hugging line, short jackets, straight
skirts, low heels.

“Valentino: A Lean Refresking Look. Valentino
came out well ahead, with a collection that many
felt was his best and purest ever. Not a carica
ture, it reinforces Valentino's awareness of
beauty in its strictest sense.” (Hete Dorsey, The
International Herald Tribune, 23 October 1983.)
“He raises body-consciousness to an art without
using cheap thrills.” (WVVD, 22 October 1983).
He designs the costumes for the film Notte
d'estate... directed by Lina Wertmiiller and
starring Mariangela Melato.

Spring-Summer Couture: wide jackets, square
shoulders, chort skirts. Soit outiits that move
with the body, polka-dot chiffon, embroidered

gloves, chiffon scarves.

“While he experiments widely with embroidery
this season - stitching Fabergé designs to the
bodice of a polka-dot chiffon dress, for instance
— he can still stun with simpiicity, as in three
knockout linen suits in pale, stony shades of
blue, sand and jade.” (WWD 24 January 1986.)
Fall-Winter Boutique: full coats, with minuscule
two-pieces, a touch of Russia, dandy coats with
shawl-collars in for.

“At the end of the day, Va-va Valentino showed
that he can do knock-'em-dead clothes better
than anyone else”. (WWD, 25 Msrch 1986.)

ol




“The week began with a well Joved name; the
gréat Valentino, The closer. one gets to the ec.
centricities and extravagance of fashion, the
more one appreciates Valentino's measure, his
taste, his skill in dosing ingredients. Style for
him does not mean going overboard.” (Lea
Pericoli, I Giornale Nuovo, 25 March 1986).
“Owning a Valentino is like owning a Madame
Grés tucked jersey dress. Once you've bought
it, baby, you don’t want to give it up. Women
who own his clothes wear them for Years and
years. His influence is subtle — no shocks — but
strong. He was the first to show sweaters for
evening or paired with silk shirts and wool jack-
ets. His chain print was copied Years ago, and
his new animal prints also will have followers.
And when his important detail was button
trims, he sold thousands of styles trimmed this
way, and others did, t00.” (Nina Hyde,
Fashington Post, 4 May 1956,
Fall-Winter Couture: a new outline, with skirts
down to the ankles.
“Then it was Valentino's turn. the moment of
the maestro. Beneath the stars of Piazza Mi-
gnanelli.
Spectacular lighting effects, windows packed
with people, the elegance of the audience in the
stalls. On the runway the most recent creations
of the “prophet” of Italian haute couture: full
skirts to beneath the calf.” (Giuliana Ricea, I
Mattino, 26 July 1956.)
“Foremost and unique, Valentino loves to go
against the current.” (Marina Cosi, /! Giorno,
26 July 1986.)
“An exceptional Valentino reinvents the New
Look.” (Pia Soli, # Tempo, 26 July 1986.)
“Valentino is still the unchallenged leader of
Italian fashion... Valentino closed his show by
bringing out his 160 seamstresses, all in white
smoeks. They received a standing ovation.”
(Hebe Dorsey, The International Herald Trib-
2, 27 July 1956.)

- alentino brought down the Piazza Mignanelli
with his romantic, blaze-of-color chiffon evening
dresses, painstakingly crafted in homage to
Jean Dessés, from whom the maestro of the Ro-
man couture learned his metier, The Desses.
inspired dresses require about 4§ square yards
of silk chiffon, with $6 yards of hemiine alone,
take 200 hours to make and cost $15,000."
(WWD, 4 August 1956.)

1987

" Spring-Summer Boutique Collection: delicate,

" fragile and romantic. Skirts are short. There's
h Jura of terTorism at the Paris shows.

»* “To make the Americans happy, Valentino for-

I* 300k the tents and held his show in an isolated,

.. Wtra-guarded pavilion. And he enjoyed his

3, sual trivmph with a collection of touching levi.
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ty.” (Natalia Aspesi, La Repubblica, 22 October
1986.)

Spring-Summer Couture: 2 simple, clear-cut sil-
houette bedecked with ruffies and gathering.
““Valentino says, ‘Women want to show off their
bodies’, and no one shows them off to better ad-
vantage than Valentino, A young coliection,
with 2 fresh swing and exquisite attention to
sartorial detail.” (WW'D, 23 January 1987.)
Fall-Winter Boutique: triangular shapes with
accentuated shoulders and the shortest tiny
skirts. Rounded jackets, and plenty of animal
prints.

“Everybody was smiling after Valentino’s col-
lection... Valentino is 3 happy man who knows
who his clients are and what they want. He
keeps giving them unashamedly pretty clothes
Wwith one purpose in mind — to make them more
beautiful.” (Hebe Dorsey, The International
Herald Tribune, 25 March 1987)

“Such are the most recent imperatives of the
Italian ereator who showed one of the youngest,
punchiest and wittiest collections of recent
vears.,” (Paola Pisa, /I Messaggero, 24 March
1987.)

“Valentino the wizard,” (Janie Sanet, Le
Figaro, 24 March 1987.)

Fall-Winter Couture: Valentino shows his col-
lection of ultra- shorr, sexy, young clothes at Pi-
azza Mignanelli,

“He alone, attracts an audience of VIPs, while
all around or at the windows overlooking Piazza
Mignanelli ordinary people, heedful and joyous,
come of their own accord and stand up rear the
parterre with its kings and queens of the inter-
national showbusiness and financiai worids to
enjoy the touchingly graceful creations that con-
jure up atmospheres of beautiful, light women
with the longest of legs and the minimum of
clothing.” (Laura Grifio, La Na:zione. 25 July
1987.)

“High-powered Valentino with ail that Valentj.
no Jazz.” (WW'D, 24 March 1987.)

10 September: Voghera invites its famous
fellow-citizen to 2 show organized in his honor,
with recollections, celebrations. showbiz perso-
nalities and local dignitardes.

1988

Spring-Summer Boutique: seductive freshness
and grace; bodies suggested rather than rev-
ealed through the use of light materials and
asymmetrical movement, More animal prints,
but mixed with the iglt.

“Oh Valentino, beloved of women, adored by
buyers, applauded by haughty French jour.
nalists, how delightfully you dress your faithful
fans this spring and summer. What balance
there is in the way you shorten skirts without
ever being brazen, what measureé in covering
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legs with cream colored hosiery and feet i
beige shoes that never look showy, what sub
lime taste in mixing fabrics, what subul
courage in using those tiger and leopard pat
terns to give her a certain untamed touch.’
(Paola Pisa, JI Messaggero, 21 October 1987.)
“It was blue Monday, but Valentino’s superb
laste-and elegance saved the day. His sure
Valentino classics provided a base for the Chijc
to speak the new fashion language, without trip-
ping over his tongue, as some others have.”
(WWD, 20 October 1987.)
“King of the fashion jungle, Valentino rein-
troduced his trademark animal print graphics for
spring. He tamed the spotted golden leepard. but
his optical illusion zebra stamped the senses, par-
ticularly when paired with zebra gloves, zebra
beads and rebra frameqd sunglasses.” (Nancy
Hastings, Toronto Star, 26 December 1987.)
“Valentino at Bergdorf is more like 2 compound
than a shop. Don't miss a chance to weave
around seme of the most ailuring animal prints
Yet. Leopard legs under a spree of leopard skdirt.
Untamed tiger and cheetah patterns. Think of it
as his lair. He does.” (The New York Times, 20
March 1988)
March: In New York Valentino takes part in
the exhibition organized by the Italian Foreign
Trade Institute and by Domus Academy:
“ltalian Fashion; creativity, technology, busi-
ness in the Italian fashion system’. Valentino
présents 2 picture dedicated to “red”.
May: Queen Sophia of Spain chooses from
Valentino’s a number of outfits for wearing
when Queen Elizabeth of England visits
Madrid.
Renovation of Palazzo Mignanelli, the 3500
Square meter Valentino headquarters in Rome.
Spring-Summer Couture: echoes of the Comme-
dia dell'Arte and Italian masks in the crinoline
skirts, the guepiéres and the general brightness
of outfits that recall the 1Sth century.
“It was Valentino who restored stability to a
shaky image and gave us the thrill of creativity,
King, monarch, emperor, with ail the weight of
the myths that surround him, Valentino has
planted a stupendously decorated trompe-1’eit
painted dream garden and in this has conjured
up one of his marvelous, real haute couture per-
formances. What Valentino showed on Thurs-
day evening gave us the sensation of a second
creative youth which, along with his perfect
mastery of the metier and the marvels of
materials and execution, place [talian couture
back on an absolutely international standing.”
(Adriana Mulassano, JI Corriere della Sera, 23
January 1988.)
24 great photographers take the publicity shots:
They are cailed “Valeogiaphs”.
Fall-Winter Boutique: the triumph of decora-
tion, cockades, plaits, embroidery inspired by
Aubusson carpets.

—— -




“Whoever has an Aubusson in the family may
feel uncomfortable about wearing it. But ladies
who have no such family ties will doubtless be
delighted to possess an Aubusson of their own,
replete with flowers and swirls. This may take
the shape of jackets or little cashmere sweaters,
or embroidered skirts or evening gowns. The
motifs may even be painted onto the lightest
sheepskin jackets by hand by expert industrial-
ized artisans.” (Natalia Aspesi, La Repubblica,
24 March 198S.)

“An exit, and applause: so it was for the whole
of the collection. This is the record achieved by
Valentino in the Olympics of French fashion
that drew to a close today.” (Lucia Mari, /I
Giorno, 23 March 1988.)

Fall- Winter Couture: a slender, aristocratic
figure in a feminine plissé of great refinement
and simplicity.

“None of the images of women proposed for
1988.89 Fall\WWincer can compare with Valenti-
no's for subtlety and secrecy. Madam faces the
cold in a light, fitting redingote, modulated at
the bust and also. it would seem, from the waist
to the calf-length hem-line. But the concertina
plissé that stands almost stiffly when there is no
step to animate it transforms the purity of cut
into energy, rhythm and supple vitality." (Lucia
Sollazzo, La Stampa, 23 July 1988.)

15 November: Valentino shows his creations in
Los Angeles.

“Yalentino ook the leading role in a grand gala

evening whose proceeds went to the “Chil-
dren’s Institute Against Child Abuse".

The event — the subject of a2 RAI special fea-
ture for Christmas Day — took place in the
legendary Twentieth Century Fox Studios.
Among the old and new VIPs taking part were
Anjelica Houston. Gregory Peck, John Travol-
ta, Sidney Poitier. Joan Collins, George Hamil-
ton, Walter Matthau, Morgan Fairchild, Quiney
Jones and Linda Evans.” (!l Giorno, 27 Decem-
ber 1955.)

The Mayor of Beverly Hills, Robert Tannenbaum,
organizes the Valentino Day at City Hall, present-
ing the couturier with the golden keys of the city.
“Like a New Age Caesar, Valentino came, saw
and conquered during a week-long visit to Los
Angeles.” (WWD, 6 December 1988.)

1989

Spring-Summer Boutique Collection: inspired
by India and Madras.

“Valentino the Magnificent. Exquisite and sim-
ple. A love match wrought by Valentino in
which the most precious materials are treated
with casual nonchalance.” -(Janie Sanet, Le
Figaro, 26 October 1988.)

19 January: Valentino creates a stir when he
decides to present his Couture Collection in
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Paris as well.

Spring-Summer Couture: a filiform collection
with a slight military aura, long jackets and
wide pants. Coats in black or white.
“Valentino capped off the Rome couture shows
with an unassailable spring collection. and not a
little controversy. This was Valentino doing
what he does best, in control, with just-so
proportions and an even hand for detail.” (Mark
Ganem, WWD, 20 January 1989.)

“French women raise their eyes heavenward in
an attitude of evident desire as they muiter the
name Valentino, here defined as “Il Magnifico”,
like Lorenzo de’ Medici.” (Lucia Soilazzo, La
Stampa, 28 January 1989.)

“Valentino presented his Couture Collection for
the first time in Parjs. His elegant, feminine line
proves that the beskItalian fashion can compete
with the most sophisticated summits of French
fashion.” (Bernardine Morris, The New York
Times, 28 January 1989.)

Fall-Winter Boutique: it’s the quilt and patch-
work season. And for evening, a Renaissance
painting in the black velvets lightened by the
great gorgitres in white lace.

“Ah, that picture. Valentino feasts his eyes on
it unceasingly. I betit’'sona wall in his atelier,
was painted by Bronzino and portrays Elesnor
of Toledo. What inspiration: the clothes merely
imitate the grande dame: white gorgitre collars
adorn the blouses, the splendidly worked black
velvet dresses; gilded netting encompasses the
sleeves, the shoulders, revealing the back in the
lightest of court gowns. On other bodices there
are pearls, black baroque embroidery and jewel
buttons.” (Paola Pisa, /I Messaggero, 21 March
1989.)

“The Toscanini of elegance.” (Janie Sanet, Le
Figaro, 23 March 1983.)

Fali-Winter Couture: a collection destined to be-
come part of the history of fashion: the chapter
that deals with the insluence of Hoffmann and
the Wiener Werkstiite. Inauguration of the
Valentino Academy, the new exhibition and
show venue that Valentino restored. The collec-
tion is then presented in Paris at the Théitre de
Chaillot.

“Valentino sought out a vigorous design move-
ment, the Wiener Werkstitte of the early 20th
century, and applied its bold geometric motifs
to contemporary clothes. The motifs taken {from
furniture and architecture were appiied in a
creative way to sweaters, jackets and evening
dresses. The result was a poweriul look that
sets these clothes apart from fashion familiar
flowers and plaids.” (Bernardine Morris, The
New York Times, 1 August 1989.)

A creator of fashion travels the world, visits
museums, gets to know different people and
customs, and like everyone else is subject to
suggestions and emotions that allow him to
travel freely in time and space. What distin-
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guishes him from others is that, like other ar-
tists, such occasions lose their coincidental na-
ture and become intimately necessary.

“So Valentino’s encounter with the art of the
Viennese Secession, with Hoffmann and Kolo
Moser, is fundamental to his present collection,
where the neo-Hellenic and neo-Byzantine mo-
tifs of the Wiener Werkstitte are adapted to
suits, coats and dresses.” (Laura Dubini, Il Cor-
riere della Sera, 27 July 1989.)

“But what more closely resembles the Wiener
Werkstitte is Valentino’s plan for making use
not only of the shows themselves, but also of the
18th century rooms of what were once sculpture
studios in the Fine Arts Academy. The outcome
should be a spage in which he can keep part of
the archives of his past, given the 1990 thirtieth
anniversary celebrations, and also exhibit to the
public certain artistic events that would other-
wise be relegated to the unobserved private
sphere: a picture, a film that cannot circulate, 3
show, a book, an object: A Rémische Werk-
stitte?” (Rita Cirio, L’Espresso, 30 July 1989.)
October: In the presence of the President of the
Italian Republic Francesco Cossiga, in
Washington Valentino receives the prestigious
N.L.A.F. award for his “inestimable contribu-
tions to fashion in the last thirty years.”

1990

Spring-Summer Boutique Collection: a burgeon-
ing of flowers, poika-dots, animal prints, black
and white stripes in outfits featuring the scari,
knotted at the bust or around the hips.

“More glory for an Italian in Paris: Valentino,
who yesterday afternoon showed tke Fi rench
the will and whims of his fragile but imperious
woman.” (Laura Laurenzi, La Repubbdlica, 24
October 1989.)

Spring-Summer Couture: Inauguration in Rome
of the Valentino Academy whose president is
Giancarlo Giammetti. Presentation of L.L.F.E..
the association dedicated to the Aids struggle
promoted by Elizabeth Taylor, who speaks at
the opening.

An exhibition of painters of the Roman. School
acts as the backdrop to the preview of the
Spring-Summer Couture models that recall the
famous 1968 “white" collection in their color
and line. The cultural activities of the Academy
continue in May with the prestigious traveling
show “L'Art de Cartier”, originally held in
Paris at the Petit Palais in 1989. .
“There was a little disappointment for Valenti:
no's eight hundred supper-guests. On Thursday
evening there was the inauguration of the
Academy that bears the name of the couturie
who has opted for Paris. And that same GVF““'g
there was the opening as well &s the closing o
a singular exhibition of paintings and sculptur®s
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by artists of the Roman School. However, the
eream of the wordly must-be-there-ites who
flocked to Piazza Mignanelli were actvally more
interested in less cuitural events: that is, in
catching a close-up glimpse of Elizabeth Taylor;
only a few of them were granted this honor.”
(Laura Laurenzi, La Repubblica, 20 January
1990.)
“Although Velentino’s Roman audience only
got a small sampling — 20 outfits — of his full
couture menu on Thursday night, it was a tan.
talizing appetizer, almost all in Val's favorite
color this season — white. The last dreéss 1o ar-
rive on the stage, 2n off-the-shoulder silk chiffon
ruffled gown, was in Valentino’s trademark
color, vivid red.” (WWD, 19 January 1990.)
Presentation in Paris of the entire collection at
the Thédtre de Chaillot, transformed into an
Italian terrace over the Mediterranean.
“*No more extravaganzas’, said Valentino after
his show. The Roman designer produced a
feather-light summer collection. He had built 2
backdrop vists of sea and pillars that he said
was supposed to suggest ‘an Italian terrace'.”
(Suzy Menkes, The International Hergld Trib-
une, 26 January 19990.)
“As & couturier here in Paris he has exhibited
rigor and strength. No artifice, no citations and
homages, no evident sources beyond what can
be translated into pure couture. You could say
that the Valentino collection is dedieated to the
art itself of creating high fashion clothes.”
(Laura Dubini, /I Corriere della Sera, 25 Janu.
ary 1990.)
Valentino designs the wedding dress worn by
Archduchess Sophia of Hapsburg on her weg.
ding to Prince Hugo Windisch-Gritz.
April: At the Hotel Savoy in London, and in the
presence of Princess Diana, Valentino hoids a
fashion show in aid of the “*Aids Crisis Trust”,
an English association with which 2 twin rels.
“‘anship is set up. Valentino thus contributes to
- building of the first center for Aids sufferers
in Seotland.
Fall-Winter Boutique: Valentino is inspired by
Etruscan art. '
“Valentino has long been attracted by research
into what was once considered mere decorative
art, He has now examined Etruscan cups and
vases to find the colors and motifs that are part
of his Winter collection: terracotta and black,
ivory and brown, Etruscan profiles, rearing
horses, Graek frets and swirls.” (Lucia Sollazzo,
La Stampa, 21 March 1990.)
“Valentino borrowed decorations from Etgus.
can vases for clothes that nevertheless had a
modern look.” (Bernardine Moryis, The New
York Times, 27 March 1990.)
“Valentino is on the crest of the wave. On the
Ve of his thirtieth anniversary celebrations he
I8 preparing an exhibition illustrating the main

p of his stylistic development. It will be
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opening next January at the Valentino Acade
my in the renovated Palazzo Mignanelli.,” (Luci
Sollazzo, La Stampa, 27 July 1990.)
“While going through the archives for 2 30-vea
retrospective he will show in Rome and ther
worldwide at the end of the Year, Valentino sau
a one-shoulder draped dress he had made for
Jacqueline Kennedy in 1965, He recreated it i
pine-green satin, and in its elegance and simpiic-
ity it was the standout evening gown in a sez of
decoration. It could also be a beacon for.
change."” (Suzy Menkes, The /nternational Her-
ald Tribune, 27 July 1990.)
July: During the TV broadcast “Sotto le
stelle”, Ornella Muti models 2 historic gown:
the red crépe fourreau of 1964. This was the oe-
casion of the announcement of the exhibition
“Valentino Thirty Years of Magice"”.
October: When Italian President Francesco
Cossiga visits England, a number of Valentino
outfits are exhibited at the Victoria & Albent
Museum. It is President Cossiga himself who
shows them to Queen Elizabeth.
29 November: Opening in Los Angeles, at 2
Rodeo Drive, of the biggest Valentino boutique:
over 1000 square meters dedicated to the Valen-
tino Boutique line, and the Valentino Uomo and
Oliver lines.
“The Chic's penchant for luxury is evident in
the 10,000 square-foot store, which set Val back
some $ 2.6 million. It was hard to tell which was
more glittering — a guest list including Swifty
and Mary Lazar, Syivester Stallone, Barbara
Davis, Barry Diller and beauties like Marisa
Berenson, Jane Seymour, and Ornelia Muti (all
wearing Valentino) — or the store's rich decor
of mirrored columns, lace, wood and teak,
parchment wallpaper, chrome railings and a
permanent full-length runway.” (WWD, 30
November 1990.)
December: In Milan, in the Via Brera head-
quarters, Federico Zeri presents the book pub-
lished by Leonardo, Valentino trent’anni di
magia by Marie-Paule Pell¢, with contributions
by other authors.
December: In view of the international situa-
tion arising from the Gulf War, Valentino de-
cides to postpone the opening of the “Thirty
Years of Magic Show" to June 1991,

from top left to Tight

Valentino and Nancy Reagan

1986 Liza Minelli wears Valentino

The new Valentino atelier

in Piazza Mignanelli in Rome

Sophia Loren

Tom Cruise and Mimi Rogers

1990 Valentino with Mr and Mrs Gianni
Agmelli

1991 Paul A. Volberding, MD., receives the
, First Edition of the International LI1F.E.
e Prize from the hands of Elizabeth Tayior.
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PARIS - Retailers and fashion editors approaching the Yves Saint Laurent Rive Gauche ready-to-wear show here
on Monday sensed something great in store as they approached the venue, a slick, prefabricated black building located
in the gardens of the Rodin Museum. The path was dramatically lit with red lights - a striking prelude to designer Tom
Ford's Rive Gauche show.

They weren't disappointed. Ford put it all together for fall, turning up the volume on color and cut in his fall
collection.

As Diana Ross tunes blared, Ford sent out models in velvet razor-cut jackets - a Saint Laurent signature - topping
sensually flounced dresses. His collection of great coats were strictly cut in the back but had flowing or ruffled lapels in
front. Ford incorporated a kind of retro glamour into a show that had a dark side of subtle transparency, hints of
lingerie, and wild, just-woke-up hair on some models.

The clothes displayed the elegance and craftsmanship that Yves Saint Laurent - and Paris Fashion Week, which
ended Thursday - are known for. Smaller labels continued to show in Paris through the week, but Monday's lineup of
heavy hitters - Chanel, Louis Vuitton, Valentine, and Yves Saint Laurent Rive Gauche - marked the de facto finish of
shows for the fall collections.

With the diversity of talent on the runways, and Paris's reputation as the international fashion capital, several trends
emerged for fall. Fur is definitely back, much to the dismay of the People for the Ethical Treatment of Animals, whose
protesters stormed several runways. Fur coats, jackets, and trim abounded in natural hues, or shaved and colored in
geometric patterns - the latter seen at Celine. Pleats are everywhere, figuring prominently in designs by Alexander
McQueen and Alber Elbaz, who showed cocktail dresses in scarlet - the accent color in many shows here.

Combinations of black, midnight blue, and shades of white dominated the color palette, but designers also went for
gemstone hues: dark emerald green, quartz tones, amethyst, garnet, and ruby.

For his fall ready-to-wear collection, shown Monday, Valentino drew on his haute couture expertise, resulting in
plenty of beautiful clothes for the ladies who lunch, entertain, or go to grand soirees. Fortuny-pleated skirts, paired with
slender tops or lace blouses, were hemmed with stiff fabrics, adding a fresh, swinging movement. Valentine's version
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of a sweater was, in fact, a blouson-styled chiffon top trimmed with fur. Talk about casual chic.

At Louis Vuitton, designer Marc Jacobs left his happy, spring pastels behind and took a darker route for fall
dominated by blue and black.

The cuts were boxy for Shetland, cashmere, or silk canvas coats, dresses, and skirts. Shoulders were often sculpted
in a space-age way. To some, the silhouette exuded sophistication; others felt the collection was heavy. However,
Catherine Deneuve, France's grande dame of cinema, raved about the clothes as she exited the show.

At Lanvin, Elbaz worked couture craft with a modern hand in his fall ready-to-wear collection. His fascination with
pleats - loose, sewn down, twisted, or embroidered - appeared on everything from delicate chantilly lace to wool
gabardine and allowed the outfits to highlight color or brilliance through movement. Elbaz also played with exposed
zippers that outlined pockets or accessorized the clothes; the hard detail played well against the collection's feminine
feel.

Still, Parisian savoir-faire is not the private reserve of big labels, and independent designer Andrew Gn, whose
clients include Bergdorf Goodman and Neiman Marcus - which is adding Gn to its Boston store for fall - thrives on
luxurious fabrics and couture techniques. Using a range of inspirations, from the Renaissance to Art Deco, Gn's fall
collection featured beautifully cut and embellished coats embroidered with passementerie or quilted-in geometric
patterns, and short skirts paired with bell-sleeved sweaters or sheer, white blouses in mohair-embroidered chiffon.

Martin Grant, an Australian designer based here, won points among the fashion crowd for his master tailoring.
Boasting a client list that includes several Barneys New York stores - including one in Chestnut Hill - Grant bagged
new clients last weekend with his first formal show featuring subtle and sleek pants, jackets, and coats. The collection
included a wonderful touch: a Degas-inspired embroidered, wool ballet skirt topped with a mohair sweater, delicately
trimmed in tulle. 4

As the house of Chloe celebrated its 50th anniversary during Fashion Week, house designer Phoebe Philo brought
her sexy street savvy to the runway with low-cut jeans practically painted on the models, with floral fabric applique on
the hips and flowing chiffon tops with bohemian prints. The accessories - such as intricate feather breast plates and
terrific camera bags in python or leather - were strong.

Despite constant rumors about his departure, Givenchy designer Julien Macdonald sent out the stylish sithouettes
one expects from the label but have not always been delivered. Highlights included slinky black jersey dresses trimmed
with gold mesh or rhinestone embroidery - bijoux zippers, as Macdonald called them.

Austrian Helmut Lang stayed true to his conceptual aesthetic with a highly acclaimed collection displaying his
sense of daring and knowledge of cut: interesting sweaters or coats had peel-away flaps; skinny pants were bound with
lacing. Straps resembling seat belts accessorized many looks, but delicately crunched, pleated chiffon or organza
dresses contrasted beautifully with the harder, more experimental silhouettes.

GRAPHIC: PHOTO, Valentino's pleated skirts trimmed with stiff fabric had a fresh, swinging movement. / AP
PHOTO
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"I'd like to design something for [Miss USA] Susie Castillo," fashion designer Jeury Rosario told David Meehan,
his former Lawrence High School art teacher, back in June. "How do I do that?"

Meehan called arts-friendly Lawrence mayor Michael J. Sullivan; Sullivan connected Rosario with Castillo's agent.
"Jeury is very shy, but I knew his talent would speak for itself if I made the call," Meehan said. His former pupil, who
graduated in May from MassArt, e-mailed eight sketches to Castillo in July.

"They were amazing," Castillo said. "Jeury is truly an artist."

It makes sense that Rosario's clothes would capture a beauty queen's attention. His specialty, silk and satin haute
couture evening wear that he often beads and embroiders by hand, echoes the timeless glamour of Bill Blass and
Valentino.

Castillo chose a red evening gown and a shorter "geisha" cocktail dress to wear to black-tie events she attends to
champion official causes. Rosario, a soft-spoken 24-year-old, found himself in New York in August, nervously taking
Miss USA's measurements

(he won't reveal them).

What was the gorgeous 24-year-old, who swept the swimsuit, evening gown, and interview category, like? Were
there claws beneath her royal veneer? Apparently not. "She's so nice and down to earth," Rosario reports.

What a relief.

Now he's stressed about finishing the strapless red dress, which took about three weeks of four-hour days and
required 9 yards of four-ply silk crepe.

Well, not the whole 9 yards, but in his nervousness (Miss USA!) he may have miscalculated the fabric's tendency to
grow after it's cut. "Next time, I'm using a stiffer fabric," he vowed. The corseted dress has pleats in the front and back
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THE LOOKFIT FOR A QUEEN A YOUNG FASHION DESIGNER AND MASSART GRAD IS DRESSING MISS
USA IN RED-HOT STYLE The Boston Globe November 6, 2003, Thursday

that meet for a braided effect.

The off-the-shoulder corseted geisha dress, fashioned from Chinese silk hand-painted with a flower and bird motif,
is red, fitted, and micro-short (he only bought 2 yards of fabric for this one). Soft chiffon ruffles of varying lengths lend
a Spanish flair; their edges are shaped with fishing wire.

Rosario was inspired to create this "Engawa" (it means "the edge of things" in Japanese) collection by Japanese
exchange students he met at MassArt. (They taught him about the geisha lifestyle; he showed them how to make Dior
roses. Last month, Rosario went to Castillo's parents' house in Lawrence for a fitting. The beauty queen's mother,
sister, and boyfriend were there. "I think he opened up more because he was more relaxed at my house," Castillo said.

"The dress fit nicely; I only had to make a few changes," said a relieved Rosario, who brought a high school pal
along for the fitting. "Her parents are really nice."

Later this month, Castillo and Rosario, who have become friends, will meet again for the final fitting.

As Castillo's reign winds down, ending March 24, she's planning to make a bid for Hollywood. What's next for the
artist who once saw designer Michael Kors in Provincetown but was too shy to say hello? "Maybe one day she'll wear
one of my designs on the red carpet at the Oscars and say, 'This gown is a Jeury,' " Rosario muses. "I have some new
ideas for evening gowns. But for the next ones, I'm going to take my time."

GRAPHIC: PHOTO, Jeury Rosario (left), 24, designed a strapless evening gown and an off-the-shoulder "geisha"
cocktail dress for Miss USA Susie Castillo. / GLOBE STAFF PHOTO / JOHN TLUMACKI
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RODEO DRIVE. Bond Street. Via Montenapoleane. Faubourg St. Honore. Meccas for world-class monied
shoppers. Where dolar-power can buy the external trappings of the glamorous life lived to the material max . . .
gorgeous gowns, shimmering jewels, sumptuous suedes, leathers, furs. Where knowing your ABCs means pronouncing
Armani, Bohan and Chanel with a fluid intimacy that rolls off your tongue like the name of your first-born. These
streets are unquestionably the pulsing arteries of established cosmopolitan uxury shopping.

But what about the up and coming entry into the global glamour game? Namely, the "next great international city' .
.. our city? What does the retailing capital of the Southeast have to offer the sophisticated, the savvy, the affluent?

Atlanta is not without its core of shopping establishments that either carry a glamorous name, emit an aura of
exclusivity and excitement when you walk through the door or claim as owner someone who projects a "personality.”
Among the larger stores, Neiman-Marcus is widely regarded as the leading contender for quality merchandise and
superior service, but the Valentino/Designer Collections at Saks Fifth Avenue and the Regency Room at Rich's are
important too. The handful of small shops are a blend of those that brandish four-star European designer names -- Saint
Laurent, Courreges, Gucci and Pucci -- and those that get their roots from the ambitions and tastes of homegrown or
transplanted Atlantans: Barbara Weiss' store, Snooty Hooty, and Jonni L. Walker's Panache. The new players on the
upscale retailing scene: Cache, at Lenox Square, riding a wave of recognition from its flagship store at glamourous Bal
Harbour in Miami, and Paces Ferry Place, a Buckhead shopping area designed as a "contemporary European village,”
brainchild of developer David West of the West Lumber family.

But Atlanta's a city where past attempts to attract the luxury shopper have failed, and there are few of the flashy
dressers, flashier jewels and still flashier nightspots other cities sport, so how do retailers selling glamour succeed? Ina
town where flaunt thymes with vulgar, who is the Juxury customer and what distinguishes the successful merchant of

high fashion?
Part of the answer is that the town and country life does exist in Atlanta but behind closed doors, at intimate
black-tie dinners in elegant Buckhead homes and at charity balls at the best clubs. Quietly, but consistently, the city's

small group of upscale merchants are indeed selling $ 800 afternoon dresses and $ 4,000 evening gowns to Atlanta's
contained, select social set. They are also selling, however, to a growing group of out-of-towners; retailers carrying
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goods in the $ 400 to $ 10,000 range invariably report that approximately 50% of their business is from people who live
outside the metropolitan area, mainly from the Southeast but also from Texas, California and even New York.

Another factor contributing to the staying power of Atlanta's upscale retailers is that bottom line business basic:
location, location, location. Atlanta's luxury shops — new and established — are located, not surprisingly, in Buckhead,
the city's most affluent area. With the exception of Mr. West's new group of stores off West Paces Ferry Road, the
shops are either in the Neiman-Marcus wing of Lenox Square of at Phipps Plaza.

Phipps, opened 15 years ago and since regarded as the mainstay of Atlanta's luxury shopping, is not a particularly
fancy facility when compared to the likes of Miami's Bal Harbour Shops with its picturesque palms, open-air atrium,
international cafes and steady stream of cosmopolitan shoppers. According to the National Research Bureau, Phipps
realizes average gross sales of $ 214 per square foot on 186,000 square feet, not counting department stores, or $ 64
more per square foot than the national industry average of $ 150. It rates fourth in the metropolitan area after
Cumberland Mall, Lenox Square and Perimeter Mall, which gross, according to industry sources, from approximately $

300 to $ 240 a square foot.

The better women's wear shops in Phipps, says Woody Hall, Phipps Plaza manager, gross higher than the average,
from approximately $ 300 to $ 380 a square foot. Fred Wilkens, a merchandising analyst with Retail Merchandising
Services Automation Inc. (RMSA), a retail consulting firm with 4,500 accounts nationwide, reports apparel retailers
like those in Phipps generally realize a 7% net pre-tax profit, paying 38% of gross sales for overhead and 55% for
goods. On the average, he says, merchants set retail prices by doubling their wholesale cost; but 12% to 16% of gross

sales is represented in marked-down merchandise.

Perhaps the most distinguishing characteristic of Phipps is that it is quiet -- so quiet, in fact, that people frequently
wonder how the stores stay in business. The answer, say Phipps retailers and Manager Hall, is "destination shopping.”
“People come here with a specific store in mind, they do their shopping and then they return to their busy schedules.
The difference is they're shopping. Other malls may have more traffic but how many of those people are browsing and
‘spending the day' and how many are actually doing serious purchasing? The key in any mall is, they may be busy, but

are the people carrying packages?”

In a mall where traffic is minimal and shoppers are "busy, not browsing, thank you,"” how does a retailer get into
that "destination” category? What does it take to get shoppers with fine-tuned tastes and disposable dollars into their
cars to go see you and no one else? One way is to link your business fortunes to an internationally-renowned the
vpscale setailing scene: Cache, which is what Atlantan Dudley Stevens did when she bought the Saint Laurent Rive
Gauche boutique from Amanda Brown-Olmstead a year and a half ago. Another is to be an original. Like Barbara

Weiss.

Ms. Weiss started out 21 years ago in a 12-ft.-by-14-fi. "room" on Peachtree Road, calling her store Circa 33.
Today she has 3,000 square feet at Phipps and the name of her store is its best description -- Snooty Hooty.

"When we moved to Phipps when it first opened 15 years ago,” Ms. Weiss says, “the management was leery of us.
They thought our clothes were crazy. We had 900 square feet then and we painted the walls hot pink and the woodwork
stark white. And the carpeting was hot pink, too! 1 was out to prove it, to flaunt it, that there was fashion in Atlanta."

Today her shop is a sophisticated palette of quiet gray. After two decades, Ms. Weiss no longer has to shout that
she's bringing fashion to Atlanta. One secret to her success: She practices the golden rule of retailing -- know your

customer.

"We honed in on one market," she says. "And that's where we've stayed. You've got to know who your customer
is." Ms. Weiss describes her customer as an "upbeat, upscale woman who is secure about who she is. My customer
wants to be the first on the block with a new look and that's what we give her," Ms. Weiss says. "We show the newest,
he trendiest. People think our clothes are outrageous, but they really aren't, they're just ‘fashion forward.' When our
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customers go out at night, they want to make a statement, they want to look glamorous."

Ms. Weiss is an Atlantan born and bred who looks, acts and talks like a native New Yorker. Her short-cropped,
slicked-back hair, her vivid makeup and her alert, posture-perfect stance make her a dramatic presence in a somewhat
staid retailing community. Where other retailers speak cautiously to the press, Ms. Weiss, with a flamboyant wave of
her hand, speaks outright about her opinions and says, "Go ahead. Printit all.” She, in essence, is not only willing to be

different, she thrives on it.

She usually can be found near the back of her store in front of the three-way mirror "dressing” one of her regular
customers. Her comments, delivered with equal parts of command, authority and fashion know-how, have been known
to range from "It looks divine," to "Go home and lose five pounds,” to "Take it off. It's not you and I won't let you walk

out with it."

But financial success in retailing takes more than a commanding presence and a good eye. Behind Ms. Weiss's
showmanship lies a shrewd and dedicated businesswoman who lives and breathes her work. "It all boils down to 'who's
watching the store,"” she says. "When I'm in New York, I'm wondering, 'Are the mirrors clean?' And the cost of doing
business today! Did you know that a staff of seven people drinks 20 cups of coffee a day? That's two pounds of coffee,
$ 8 a week. Just in coffee! It costs me $ 500 a month just to turn my lights on. The cost of opening the door in the
moming is staggering. Making it today is survival of the fittest."

One thing that has made Ms. Weiss a survivor is her willingness to experiment with merchandise and stay up on
“the latest.” "I go to New York once a month to buy goods and to see what's going on. There's always something new
in the air, on the streets. People expressing themselves. But I have to take what 1 find there and refine it. What looks
right in New York looks coarse and hard here. We're not New York. We're the South. Our women are pretty and soft.”

A group of Southern women Ms. Weiss has set her retailing sights on is the younger generation, the daughters of
the women who have been her customers for the past 20 years. When they started coming in for prom dresses, Ms.
Weiss realized there was a void in the marketplace and went about filling it. She originally brought in 12 dresses, each
priced at just under $ 300, to see what the reaction would be. She asked for feedback and got it. "The girls told me,
‘They're horrible, who would wear them?™ Ms. Weiss says. "The dresses were too sweet. We sold them but we knew

better the next time we went buying."

Ms. Weiss does all her buying in New York and carries "99%" American-designed goods. The few European items
she carries are also bought from New York showrooms. A frustration she has run into repeatedly, not receiving shipped
goods she has ordered, led her to tackle the manufacturing end of the fashion business. In August 1983 she began
producing "evening sportswear,” jersey skirts, pants and tops, under her own label, "The Last Word." She sold to 40
accounts, mostly on the East Coast and carried the line in her store.

But Ms. Weiss found that the administrative aspect of the manufacturing business made the venture more trouble
than it was worth. Even though she says she made a profit her first year, she claims the aggravation of collecting from
her accounts was a "monumental hassle.” "Big stores can put a little manufacturer out of business. Try collecting your
money. 1 never heard so many stories. 'It's lost in the computer.' "We're waiting for our distribution report.’ ‘What does
that mean? 1 have no idea. If you send merchandise C.O.D. it doesn't work either. If the bill is $ 1,000 and the boss
isn't in that day, the salesgirls don't have the money. They don't have a signed check so the goods get shipped back. I'm
still manufacturing for myself and for a few select clients, but for the time being, that's it."

Manufacturing her own label is one way Ms. Weiss deals with the constant pressure upscale retailers feel to satisfy
their customers' desire for items that are different and haven't been seen anywhere else. Making this retailing challenge
increasingly more difficult is the growing sophistication of a consumer market that nonchalantly travels the world.
"You have to move fast these days to show customers things they haven't already seen," Ms. Weiss says. "Today you
can go to Europe for $ 400, round trip. My clients' teenagers have all been there by the time they're 13. Years ago |
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could buy the most fabulous wedding dresses from Mexico. Today the kids have already been there. They're bringing
the dresses back to sell to me. Today when someone wants a Mexican wedding dress 1 say, 'Go to Mexico.' You can't
sell things that people can find themselves; you lose your credibility.”

Another retailer eager to bring the new and unusual into the Atlanta market is Jonni L. Walker of Jonni L. Walker's
Panache. Unlike Ms. Weiss, who concentrates on American merchandise, Ms. Walker carries 70% European goods
with an emphasis on Parisian designs. But dealing with the challenge of trans-Atlantic retailing has not always been
easy, Ms. Walker says. In addition o the normal pressures of running a retail operation, carrying imports can be an
added burden. While problems with domestic shipments are annoying but usually solvable, mistakes with foreign
shipments are generally beyond repair because of physical distance, language barriers and complicated -- and costly --
customs regulations.

"The biggest risk in dealing with European goods," Ms. Walker says, "is that you have no control over delivery. If
you get a bad shipment -- bad fit, wrong color, tops without corresponding bottorns -- sometimes the best you can hope
for is credit on future purchases. Unfortunately, that doesn't help you with the current season.”

Ms. Walker travels to Paris two to four times a year in search of new designers. "Finding new, little resources that
no one else knows about gives me my exclusivity,” she says. "If I find that another store is carrying a label, I won't
touch it."

Ms. Walker, a former advertising and promotions specialist from New York, came south in 1964, when Davison's
brought her to Atlanta as its fashion merchandising director. Thirteen years ago she opened her own store. Located
first at Cates Center and then at Andrews Square, both in Buckhead, she moved to Phipps five and a half years ago.
Well-liked and respected as one of the city's arbiters of taste, Ms. Walker maintains a visible profile in the community,
frequently interpreting fashion trends for shows, seminars and organizations such as the Fashion Group.

Her 1,500-sq. ft. shop sparkles like a jewel box. An antique art deco cash desk originally from a Parisian bistro sets
the ambiance. Peach-colored walls, hand-painted in an art nouveau terra cotta and mauve design and antiqued with a
brown-tinted glaze, provide a rich background for the earrings, necklaces, belts and clothing displayed in antique
armoires, glass cases or on gracefully skirted round tables. Designer fashions in the shop can range up to $ 900 for a
sweater, but tops at $ 40 or unique items like scented Rigaud candles from Paris for $ 17.50 are also available. "People
equate special with expensive,” she says. "But the reality is I have things priced from very moderate to very better. It's
the taste level that makes them selective.”

The idea that all quality items are not necessarily priced out of reach is echoed by Teresa Tessadro, a young Italian
woman who travels around the world supervising the opening of Nazareno Gabrielli shops, an Italian design firm of
distinctive leather goods, luggage and clothing. Gabrielli is one of the new shops at Paces Ferry Place but, unlike the
stores at Phipps, not recognizable enough at this point to depend on "destination” shoppers. What Paces Ferry Place
needs, Ms. Tessadro says, is traffic, the more the better.

“When someone comes into our shop, they love our merchandise and they buy,” she says. "If I see three people, 1
sell three people. But a lot of people think everything we have is too expensive for them and they don’t come in.
Actually, our prices start at $ 12 for a key chain or a tie clasp. Wallets are § 40 to $ 70. We have prices for everyone.”

The Atlanta store is Gabrielli's first in the United States; it has 41 stores throughout the world, 22 of those in Italy,
nine in Japan. Other locations include Singapore, Hong Kong, Seoul, Guam, Beirut, Athens and Riyadh, Saudi Arabia.
The Buckhead store, which opened January 1985, is a two-level affair of sleek burgundy, beige and black with a
mirvored ceiling downstairs and a brass ceiling upstairs. Soft background jazz adds to the polish.

The people that have come into Gabrielli are very upscale, very well-dressed, Ms. Tessadro says, adding that the
clientele in other company stores is not nearly so narrowly defined. "In Milan, we have all kinds of clients,” she says.
*The rich and the not-so-rich. Of course, we are an old name there; people know us. 1 can do § 5,000 a day in a store
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like that." |

Ms. Tessadro says she feels they can do $ 2,000 a day in Atlanta after they expand the store from 936 square feet to
almost 2,000 and introduce their clothing line in September -- and after the name and merchandise become more

familiar.
|

But as any retailer knows, developing name recognition is not done overnight. At this point, Mr. West, who has a
financial interest in both Gabrielli and Trussardi, another Paces Ferry Place shop, foresees his market to be one-third
from Buckhead, one-third from the Atlanta metropolitan area and one-third from out of town. A factor that he feels will ;
affect his Paces Ferry Place project is the newly-formed Buckhead Village West Merchants' Association. Made up of '
retailers in the West Paces Ferry Road, Roswell Road and East Andrews Drive "triangle,” the association has 35
members, businesses planning to revitalize this prime Buckhead area, which, oddly, has never lived up to its potential .
either commercially or aesthetically. A major force in the hoped-for rejuvenation is expected to be Buckhead Plaza, a |
massive $ 360 million complex being developed by Taylor & Mathis on the former Sears site. The project will '
eventually contain 2 400-room hotel, 2.5 million square feet of office space and a million square feet of retail space.
According to project manager Ken Kraft, the first building, with 400,000 square feet of office space and 40,000 square :
feet of "high-quality” retail shops, will be completed in the fall of 1986. :

A new high-end retailing concem in Atlanta that should profit from name recognition is Cache. Occupying Saint
Laurent's former spot next to Neiman-Marcus, Cache is a pubicly-held family-run business that was started in Bal
Harbour by Marilyn Rubinson 10 years ago. Ms. Rubinson soon opened a second store in Dadeland Mall at the south ‘
end of Miami, and her daughter-in-law Edda and son Mitchell joined the business; Edda shares buying responsibilities
with her mother-in-law and Mitchel) handles finances and expansion plans. In 1982 Cache became a public company
trading on the NASDAQ market. Stores across the country at that time numbered 18; three years later the total is 39, i
and the Atlanta store is the 37th venture. The company's goal is 50 stores by the end of this year, with plans to start a ‘
franchise operation and expand to over 100 stores during the next five years.

One key to Cache's success is quick inventory tumover with a careful eye to avoiding a common retailing error:
overbuying. "We have a 'no reorder’ policy,” Mitchell Rubinson says. "We buy just enough to swing through a cycle.
If one style sells out, that's fine because another style is coming right in behind it. Our customers don't get bored that
way; every two weeks there's a whole different picture.”

Cache's inventory breakdown is 65% sportswear and 35% dresses and evening wear; 60% is European
merchandise, 40% domestic. "Thirty percent of our sales is done in evening wear that is priced from $ 400 to $ 4,000,"
Mr. Rubinson says. "The $ 600 to $ 900 category is very, very strong."

A retailing strategy the expansion-minded Mr. Rubinson is introducing into his shops is an in-store charge account.
"Having an inhouse charge account. "Having an in-house merchants -- 55% of their business comes from their own
private house charge,” he says. "The experts we've retained tell us that we should experience in the neighborhood of a
20% store-for-store growth based on this credit-card program.” ‘

Mz. Rubinson has plans to make Lenox his Atlanta flagship store by opening three or four more Caches in the
metro area within the next few years. Reporting that his national sales average is $ 400 a square foot with stores
averaging 2,000 square feet, he says he is Jooking to the Lenox store to do closer to the $ 500 range. "Atlantaisa
tremendous retail market with a better-merchandise customer,” Mr. Rubinson says. "We sell Atlanta women in our
other stores while they're traveiling or staying at their second home. Why shouldn’'t we seil them in their hometown? In
South Florida we have eight stores and we do tremendously in all eight; I do $ 1,000 a square foot in Bal Harbour, our
number one store. Fort Lauderdale is our second best store at $ 900 a square foot and Boca Raton, our largest store, is \
third at § 850. Three of my South Florida competitors each have five stores, and they're all doing well. Iflcando $1 |
million a year at Jocations like the King of Prussia and the Willow Grove stores in the Philadelphia area, I'll be damed if

1 can't do great in a market like Atlanta.” ’
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The final decision on which retailers will succeed and flourish always rests with the consumer, and so it is with the
future of Juxury retailing in Atlanta. The core is here. New entries are knocking on our door. Will the "next great
international city” inch her way into world-class retailing? Atlanta. Is she ready, or not?
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BODY:
I hate shopping. 1 hate the lines, the crowds, and not finding my size. But most of all, I hate wasting all that time.

Unfortunately, 1 do like clothes. So here | am at Bloomingdale's, looking for a couple of suits to embellish a
wardrobe my dry cleaner snidely calls "that '70s look."

Here's Ralph Lauren’s classically American look: loose, natural shoulders, heavy into tweeds. Nearby is
Burberry's, boxier in shape. They both look just fine. But safe. Pretty tame stuff.

Then | hear: "Why not try something different? A double-breasted Armani?” It's the voice of my new secret
weapon in shopping: my "personal dresser.”

Beth Weinstein runs "At His Service," the men's personal service at Bloomingdale's in Manhattan. Her clients
include Wall Street traders, Madison Avenue types, legal eagles, chief executive officers, and a member of a royal
family. Her newest client met her while serving on jury duty.

Weinstein's operation is one of a2 growing number in stores around the country where a male executive can make an
appointment with a fashion-conscious consultant who will guide him past the mobs to buy suits, ties, shirts, and
underwear -- all in about 50 minutes."Bloomie's” has personal dressers in all its stores, Carson, Pirie, Scott in Chicago
has them for both male and female shoppers, and The Broadway in Santa Monica, Calif., has them for women
professionals. It's the consultants’ job te remember your sizes, styles, and favorite designers. They also let you know
when new items amrive in the store, weeks before everyone else sees them.

What's the price for this service and attention? It's free at Bloomingdale's (no gratuities, either) and The Broadway.
At Carson Pirie, some 500 men and 1,200 women pay $ 75 a year for personal attention from consultants who keep
their clients' tastes and sizes on a computer -- and they may even go home with you to check out your closet.

‘When you decide to use the service, there are commonsense rules of etiquette. You don't call your dresser in to
choose a pair of socks. There's no official minimum expenditure, but expect to drop at least $ 1,000 -- which isn't hard
to do, with designer suits starting at $ 500.

If you keep up with fashion, you probably will make an appointment twice a year, in August for a fall and winter
wardrobe and in April for spring and summer wear. You can phonc anytime, though, to check out what's new.

Don't worry about being made over so radicaily that associates’ eyebrows shoot up when you appear. A personal
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dresser probably will help you be a bit more forceful -- but not daring -- in what you wear. And they can save you from
yourself. "I've had a few men say, Make me look like Miami Vice's Don Johnson," says Weinstein. "1 tell them, No
way.l"

Besides knowing their department’s clothing stocks, some personal shoppers will cover the entire store for you.
Need a birthday or anniversary gift? Pick up the phone and wait for the delivery.

So now I'm deciding on my "look.” It's time to go "conservative European,” with a leaner line, richer fabric, and
more subtie design.

At my personal dresser’s suggestion, § choose a double-breasted wool Valentino in charcoal gray with faint blue
stripes. Wide lapels, no pocket flaps; pleated pants, no cuffs. And 1 pick a midnight-blue Armani suit with
wide-pleated pants and 1-in. cuffs, and no jacket vents.

To round out my shopping spree, a pair of 100% Sea Island cotton shirts and four ties -- two sange de boeuf
(oxblood red) by Giorgio Armani and two with a bluish pink, wheat-green pointillist design by Missoni. And I'm not
even surprised at how easily the names roll off my tongue.

URL: http://www.businessweek.com/index.html
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RIGHLIGHT:
The Japanese have a strong sense of roles — and the roles are changing

BODY:

Step into a commuter train in Tokyo these days, and there's a New Japan on display. Some of the faces are
familiar: the "salarymen” who work for big companies and wear dark suits, students in uniform, the occasional woman
in a kimono, and secretaries in designer knockoffs. But they've been joined by many Japanese you may not have met

before.

There are young men with short haircuts and sideburns sliced at a fashionable 45 degrees on their way to specialty
schools to learn the new computer or graphic-design skills that are in such demand. There are people on the way to
work in the booming service sector, dressed in the latest designer clothes. There are housewives working part-time as
computer operators to help pay for their children's education. And there are Silver Citizens in their 60s or 70s on their
way to a fitness center or a lecture.

A new, more diverse Japan is emerging, with a broader range of lifestyles and outlooks than ever before. "We,re in
a historic transition period,” says writer Midor Yajima, a noted social critic. "This is a society with a strong sense of
roles, and the roles are changing.” The upshot is a dramatic shift in the way Japanese think about family relationships,
the role of old people, and the most basic question of all: how to balance work and leisure.

SELLER'S MARKET. To many older Japanese, whose workaholic attitudes are being challenged, this shifting of
roles is unnerving. "Talking to young people is like talking to foreigners," complains a manager in his 40s. "You've got
to explain everything. Tell them to do a job, and they'll do it. But when they're finished, they read magazines.” Indeed,
some Japanese are beginning to wonder whether the consensus that has allowed an unusual degree of harmony in their
society will be disrupted as "gaps” widen between young and old, urban and rural, government and business.

To an outsider, perhaps the most dramatic change is the rate at which Japan's young people are embracing things
foreign. As the high yen has driven companies to establish operations off-shore, the demand for Japanese skilled in
foreign languages and cultures has exploded. Young Japanese with overseas experience, who once had difficulty
getting jobs, now find themselves in a seller's market. Recruiting companies simply can't find enough of them.

On the job, younger people are in many ways less committed than their elders, whose lives and identities revolved
around work. "I'm creating an image,” says a 22-year-old layout assistant at a Tokyo ad agency. "When our workday
ends, 1 leave. 1don't want them thinking I enjoy the extra hours.”
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Even the young, still overwhelmingly male elites at the Ministry of International Trade & Industry routinely reach
for their Valentino clutch bags at 6 p.m. and head out the door. "When I was young," says a senior MITI official, "1
used to Jook forward to the chance to go out drinking with my section chief. That's how we get to know each other.
But these days, when I invite my staff to go out, they often politely refuse: They'd rather be with their own.”

The most desirable jobs are no longer found only in the largest companies or most powerful government ministries.
Katakana work, associated with creativity and a more casual office atmosphere, is a new option. New words have been
created to describe these jobs: kopeeraitah (advertising copywriter), koohdinaytah (project coordinator), anaristo
(analyst), and deezainah (designer).

TRENDSETTERS. Afier generations of submerging the individual to the group, younger Japanese are pursuing
what writer Masakazu Yamazaki calls "flexible individualism" -- not the rugged, American variety, but a desire for
self-expression in one's work, lifestyle, and possessions. "Everyone wants a product that seems personal,” says an auto
salesman. "If we don't come up with something that looks different, we won't survive." A market has developed, for
example, featuring small, brighter colored cars especially for younger people.

But it is no just the young who are shaking up Japan's traditional roles. The other big trendsetters are middle-aged
women. When the moming rush is over, there's a new clientele on the subways: women who no longer stay home but
lead active lives that might include a part-time job, membership at a sports club, and time left over for lunch at one of
the smart Italian or French restaurants now common in major cities.

A decade ago, there were only two authentic Ttalian restaurants in Tokyo. Today, there are a dozen in the popular
Jingumae-Harajuku area alone, usually staffed by young, talented Japanese who have rejected the old safe-but-dull
lifestyle. "1 knew I wasn't bright enough to be one of those elite," said a young chef who, after living in northem Italy
for three years, got together with friends, and opened a restaurant. "It's hard work, and we're just now making a profit,
but none of us has any regrets,” he says. "We think we're lucky.”

The main reason risk-takers are proliferating is that they're confident that prosperity will last and are eager to
achieve a measure of self-satisfaction. An industrial designer for a major electric company, for example, has a secret
game plan: quit by the time he's 40 and open his own studio. Already there are thousands of small enterprises headed
by risk-takers.

With so many rapid changes occurring, will Japanese society come unstuck? Probably not. Even within families,
individual Japanese are adapting to new relationships. Shigeo Kimura, 43, and wife Hiroko, 37, are already preparing
their two children for what they expect will be dramatically different adult lives. Shigeo, a designer of auto engines,
and Hiroko, who teaches dressmaking, are encouraging their 11-year-old daughter, Yuka, to have a carcer as a dentist,
still a bold step by Japanese standards. Big brother Keiyu, 13, should accept that. Says Shigeo: "We can't survive
thinking in the old way.”

This willingness to adapt to new circumstances is part of a Jong-standing pattern. "Throughout history, the
Japanese have handled social and economic change very well," says Columbia University Japanologist Herbert Passin.
“They absorbed Western technology and governmental ideas in the [19th-century] Meiji Era, they adapted to American
influence after World War I1, and now they're adapting to changes in the nature of work and productivity.

Many Japanese are optimistic they can again evolve without damaging their cultural identity. "We coped with
foreign pressure 100 years ago without losing our sense of being Japanese," says Qunio Takashima, a computer
executive, "and we're coping today. Why? Because the average Japanese is basically well-educated and competent.”

As this process unfolds, role models that once would have been unacceptable already have become reality.
Charmine Koda, whose father is American and whose mother is Japanese, is co-anchor on the top-rated Fuji-TV
evening news. Bom and raised in Japan, with a university degree and a year of study at the Sorbonne in Paris, she
decided to become a Japanese citizen to see what king of career she could achieve with her international background. A
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decade ago, she would have had no chance. But today she's a star. "I was the right person at the right time," she says.

To be sure, Japan's elders are mystified by the rate at which younger people are embracing new ways of acting and
buying. "Is this really prosperity?” asks writer Yajima, who grew up during World War I1. "I call it consumerism, and I
don't like it.” Naohiro Amaya, president of the Japan Economic Foundation, says Japan "is adrift on an uncharted sea
without a moral compass." The old guard worries about social deterioration into what is called Americabyo (the
American disease).

But if the past is any guide, the new Japanese will merely transform their social fabric, not rend it. Although they
will adopt new foreign cultural influences, they will cling to their own identity. "I like the more casual and open
American lifestyle,” says a Japanese professional, "but I don't want to become an American."

The most likely result is a society that will be more Western in appearance, but not in many underlying values. A
different attitude toward work among younger Tokyoites doesn't necessarily mean Japan is going soft. Compared with
the average American, the difference in werk attitudes is still stunning. "Our younger generation is definitely a new
breed," says a trading company manager. "They're only willing to give 100%." A Japan that gives only 100% instead of
the traditional 110% will still be a formidable competitor.

URL: http://www.businessweek.com/index.htm]

GRAPHIC: Picture 1, ROCKING AT TOKYO'S CLUB D: WHEN THE WORKDAY IS DONE, YOUNG PEOPLE
WANT TO HAVE FUN, NOT A DRINK WITH THE BOSS, HITOSHI FUGO; Picture 2, FUII-TV NEWS
CO-ANCHOR CHARMINE KODA: NEW ROLE MODEL FOR A RISING GENERATION, HITOSHI FUGO
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BODY:

Haberdashers have a saying: A ti¢ is a man's flag. Judging by that sartorial standard, execs these days are flying
high. Not since the 1970s have ties been so fat and sassy. Unlike those creations, the new crop is cut in the
old-fashioned bottle shape -- wide at both the throat and the bottom. And they emphasize rich hues and bold designs --
anything from abstract florals to a geometric hodgepodge of circles and triangles.

Even conservative dressers are exchanging pin dots for polka dots. They're also trying stripes of a different color.
Forget the blues, the burgundies, the yellows. The new power shades are purple -- a favorite of John Kennedy Jr. -- or
green, or both. Often, it's not just one color, it's unusual combinations, says Jim Eisen, men's furnishings manager of
Saks Fifth Avenue. Ties selling from $ 50 to $ 70 by Armani or Valentino blend as many as eight different hues.

What's causing men to drape the equivalent of an expressionist painting around their necks? The tie is about the
only outlet the male exec has to be dashing, says Terry Dobris, vice-president of tie maker Format. Evenin a
conservative company, wearing one of these splashy cravats probably won't do you any harm: "The tie is an area of
acceptable eccentricity,” says designer Bill Robinson. But don't think you can drag that five-inch number from 1974 out
of the closet. Dashing is one thing. Dated is another.
URL: http://www.businessweek.com/index.html
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Site

DATELINE: NEW YORK, Sept. 5, 2000

BODY:

Bvlgari, Dolce & Gabbana, Etro, Gianfranco Ferre, Loro Piana, Missoni, Moschino, Paul Smith, Valentino,
Versace and Vivienne Westwood Launch their Authorized Eboutiques Devoted to First-Line Accessories

Luxlook.com -- the first authorized online retailer dedicated exclusively to the sale of luxury accessories -
announced its launch today. Luxlook.com features this season's first-line accessories from Dolce & Gabbana, Etro,
Gianfranco Ferre, Loro Piana, Missoni, Moschino, Paul Smith, Valentino, Versace and Vivienne Westwood. Bvlgari
products will be available at Luxlook.com worldwide (with the exception of the U.S.) in the Fall.

With a full range of handbags, leather goods, ties, scarves, eyewear and jewelry, Luxlook.com replicates the
selection and experience of the brands' flagship stores. Each brand's own "eboutique” within the Luxlook.com site is
designed with their collaboration; using their imagery, logos and colors to convey their individual character and
philosophy.

In addition to offering their full range of accessories, each brand has created a limited edition of items available
exclusively at Luxlook.com.

"Accessories are the fastest growing segment of the fashion industry and the entry point for most consumers into
fashion luxury brands," says Francesco Marini Clarelli, Chairman and CEO of Luxlook.com. "Luxlook.com offers
those who are time pressed or who live far from brick-and-mortar stores, immediate access to the full and most
up-to-date range of the globally recognized fashion accessories they desire. Luxlook.com leverages the strength of the
brands and the power of the Internet to help satisfy the large, often unfulfilled global demand for these beautiful
products.”

Luxlook.com's unique combination of features, merchandise and services also includes:

-- Products shipped to consumers in each brand's signature packaging, including the shopping bag. -- Search tools
that enable the consumer to view products by brand,

category, material and price range. -- Luxlook.com Associates available 24 hours a day in multiple
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languages, either online with full-support capabilities such as live chat or by phone at 1-8§00 LUXLOOK. -- Product
depth of 200-600 separate items (SKU's) per brand. -- An extensive selection of products in each category, with prices

ranging from $30 to $5,000 and an average price point between $200 - $300.

The U.S. launch will be followed by a global rollout in the U K., Germany, Italy and France in Fall 2000 and Japan
in Spring 2001. The country specific sites will appear in local language, currency and marketing language. The U.S. site
will initially ship to the US only, but will shortly allow international shipments.

Luxlook.com recently announced the close of $35.8 million in funding. Their largest external investor is Holding di
Partecipazioni Industriali S.p.A (HdP), the global industrial holding company, which owns Valentino, GFT Net, Rizzoli
Corriere della Sera (Italy's leading publisher) and also has a majority stake in Fila. In addition, Bvlgari Group has
acquired a stake in Luxlook.com, which also represents Bvlgari's first e-commerce investment. Other strategic investors
include the Marzotto family, majority shareholders of the large Marzotto textile group and the Hugo Boss brand,;
Gruppo De Rigo, the fashion eyewear manufacturer; Sportswear Company, owner of CP Company and Stone Island
upscale leisurewear brands; Pambianco Strategie di Impresa, Italy's leading luxury and fashion consulting firm; Sopaf
Group, a merchant bank specializing in private equity and corporate finance and owner of the Superga shoe brand.

QUOTES FROM LUXLOOK.COM DESIGNERS

"Bvlgari is quite excited about this new project. The most successful Bvlgari signature pieces will be accessible
through this innovative on-line Bvlgari store allowing both longtime and potential clients to browse and buy in a most
enjoyable way." Francesco Trapani, CEO, Bvlgari

"We believe in the future. We believe in communication. We believe that it is possible to convey our message of
style to people all over the world. That's why we believe in the Internet. And we are happy now to enter the 'Net through
Luxlook.com.” Etro

"For us, accessories represent an essential part of the collection because they allow for the completion of one's look,
and at the same time they make it contemporary...with the current trends of the season. Over the years, accessories have
become increasingly more important in all the different collections and they achieved the status of having a 'proper
identity' which really makes them indispensable. We are very pleased with the idea of seeing our products online as we
like to think of making it possible -- even to people who do not have the chance to reach our main shops or different
sales points -- to purchase directly and comfortably from home." Domenico Dolce & Stefano Gabbana, Designers,
Dolce & Gabbana

"I believe that Luxlook.com is a fast moving and well structured company which gives guarantees of quality and
support with the service they provide and that the site will give access to our products to more consumers around the
world." Gianfranco Ferre, Designer, Gianfranco Ferre

"Loro Piana chose to sell through the Internet because we think that e-commerce has become a distribution channel
that nobody can ignore. Moreover we are convinced that - in this case - we can reach new potential customers in the
luxury area worldwide, creating an easy and direct access to our products. Loro Piana accepted the Luxlook.com
challenge because we are convinced that this is a serious and global project, able to reach different markets worldwide
with a precise and definite strategy.” Sergio Loro Piana, President and CEO, Loro Piana

"Luxlook.com gives us the opportunity to introduce Missoni to e-commerce and to showcase our accessories to
new consumers.” Vittorio Missoni

"The Moschino label is known for being synonymous with innovative, original style. Our partnership with
Luxlook.com proves we plan to take the same initiative from the commercial point of view. Moschino aims at satisfying
a large international clientele with e-commerce, whose tastes and ways of shopping are expanding." Marco Gobbetti,
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CEOQO, Moschino

"We receive continuous e-mails from around the world from people asking to buy over the 'Net, and -- in particular
-- from people who want something more than just the basics. Luxlook.com is a great idea to let people find something
special just by sitting in front of a computer screen." Paul Smith, Designer, Paul Smith

"Luxlook.com will offer a new way to see and experience Valentino accessories - combining the classic elements
of design with the modern ease of technology. As with my clothes, the new line of my accessories tells the story of my
work. Instead of following the trends of the moments, they are inspired by the immense archives of my collections for
forty years. You can find in the line all the elements typical of Valentino: the red colour, which underlines every piece,
the glamour of my embroidery, the romance and the elegance that I've always tried to promote." Valentino Garavani,
Designer, Valentino

"Versace expresses individuality, contemporaneity and modern chic with an inner confidence that shows on the
outside. Luxlook.com will allow our clients the opportunity to use the Internet as a means of self expression,
exploration and gratification." Donatella Versace, Versace

"I am happy to announce my involvement with Luxlook.com and I hope this will mark the beginning of a
successful working relationship." Vivienne Westwood, Designer, Vivienne Westwood

CONTACT: LaForce & Stevens
Deborah Darrell/Leslie Stevens
212/242-9353 ext. 135/112

URL: http://www.businesswire.com

LOAD-DATE: September 6, 2000
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BODY:

When you picture Halle Berry winning the best actress Oscar - the first ever for an African-American woman -
what picture will come to mind?

A good guess would be Berry's burgundy Elie Saab floral gown with sheer bodice and flowing skirt.

Many women who attended the 74th Academy Awards will undoubtedly end up on best/worst dressed lists by
week's end, and some have already, thanks to entertainment Web sites. And in social circles, everyday people are
drafting their own lists.

Why? Fashion is art and has more power than we'll ever know. Oscar night allows the dreamer in each of us to
imagine parading across the red carpet, clad in diamonds and velvet.

What made this year's gowns even more interesting was how subdued they were, still affected by Sept. 11.

Because Joan Rivers is the most crass, ignorant, insulting woman I've ever had the displeasure of watching, I had to
turn off the television for my favorite part of the show: the arrivals. I've spent the last few days on the Internet, finding
photos of all the gowns and information on who designed what. (By the way, I'd suggest that Rivers top her own worst
dressed list, with the Glinda the Bad Witch look.)

It's hard to say which gowns will be remembered - none likely will have the staying power of the black and white
o design that Julia Roberts wore when she accepted the Oscar for best actress last year, or the pink taffetta
Ralph Lauren dress that Gwyneth Paltrow was wearing when she accepted her Academy Award in 1999. But here's a
recap of what shined for a dozen average folks I surveyed.

i,

Halle Berry. Back to the woman who ruled the evening. Berry's gown was like no others at the Oscars but was
similar to the beautiful Valentino gown she wore to the Golden Globes. Whether you liked it or hated it, it was
definitely her style.
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Reese Witherspoon. Gorgeous. Her snugly fitting black Valentino gown was reminiscent of the Roaring "20s, with
lace, tulle and beads used as accents. She wins the Oscar for best dressed, hands down.

Kate Winslet. Her red Ben de Lisi gown with an across-the-shoulder sash of flowers was absolutely striking.

Cameron Diaz. Most fashion critics didn't like the look -- and many took shots at her bedhead hair -- but the
Ungaro Couture long-sleeved wrap gown in a pale pink with brick-red rose blooms was innocent at the same time that
its satin fabric claimed sophistication. Good for a free spirit like Diaz.

Nicole Kidman. She went from black and slinky at the Screen Actors Guild Awards earlier this month to soft and
subdued in a pale pink chiffon Chanel gown, with horizontal tiers that would be kind only to a long, lean body like
Kidman's. A little more color would have better complemented her fair complexion, but In Style magazine already is
raving about this trendsetter for pastels.

Danielle Spencer. The Australian singer-actress who accompanied best actor nominee Russell Crowe wore a
delicate strapless lavender Giorgio Armani with alluring thin streams of beadwork. She quietly made herself a close
second to Witherspoon.

GRAPHIC: Photos of Halle Berry, Nicole Kidman, Kate Winslet, Reese Witherspoon, Cameron Diaz, Danielle
Spencer and Russell Crowe.

LOAD-DATE: March 29, 2002
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wciivities of Chirage's
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The tinale of the Valentine
spring howing in Rems
was this “Gone with the |
Wind” wedding dren
embellished with filies of
the valley, (AP)

By Eugenle Sheppard
Specisl te The Sun-Times «

AM Laiennnn's arw ealiection 1s Hollywond, bl walh

Ay ol cfans tow rvery woman can be 8 ster in ane ol i
g chiffon s s oaty thut (adis open ta show the rest of her in
striped sequin, hotpants and hiack lace tights.

‘The fat» mght up-ming 1 Vulenting’s salon was any Tech
picolor praducer’s Arcam. 1aviintions had requesicd, ““Plesse
«nme w wmelh o ¢~ the sudience was already dressed
o with sinihes Awdrry Hepburn tucked a red rose
intry heg bl ans coar, and Jra Furstendery sdacd a
e~d (esther Mutirrtly ¢ onsueln Crerpl put om red boots, end

her daughter, falar, (ame i Valcnling's long, red silk-jery
apn ey 3 WNe prevey playsuil,

Fac s new bonk, Valrating diventangled Nmself compiniely
fenm Wi arignal whipped-rraam and hot-chncolste 1okor
«heme_which sas oeilag fiirly sticky, and made & switeh 1o
redd, white and axey or Mack s urghes sl threa in mnst af
I contunes

THOUGH VALENTING CLAIMY he was dnlmlﬂm the
mad ofd ¥ Sentt Fuzgerald days when ha was desighing his
rotiection, moct af the rinthes are moce forward Jonking hust
eomimsernl Tae anly 0og18IRA2 15 §n the hafrdos, makevp ¥nd
whoes. Afha's harrrdng are ahoulire-tength and curly and held
hack by & ted sanin rinhon Tiad sn 3 bow on top ol the heud.

The evening ciothen sre spectacwlar, hut the daytime (hinny

are the mentirst pant of the shaw, Valcntine brings bark the
Jacket or bazsr, worh aver dersaca OF BS part of a mnte
sporty cambination.
* Though Valentinn xays he denignad and produced his «uilee-
tion i 23 days, he has lald owl A complete plan for hix mw
way of dreseing. The juckels rame tn thres lengths —. three
quarters, which is stmast & coat; hatwayup snd & shari jusk-
et which just grazen the hiphone.

Anether ragica) change: Nothing ever matches In Vaten-
tino's new collection. A red blaxcr 19 always warn aver & nhvy
drass, or ihe other way arennd. The denigner even Hlkes geid oF
whiie shoea With ravy stockings. {

QUITE A LOT OF PEELING olf goes on with the \pony
clothes. Under the Jacket (s often & whits tank top, which

lah MHMANT/ND T O

Valentino inject mors
calor inte bis clothes for
spring. This suit team

» red jacker, plested skirt
in navy cashmere ahd

& dismond.patterned ik
10p In red, white snd blde.

Valentino S.p.A. v. Matsuda & Co.
Opposition No. 91174169 (parent)
Opposer's Notice of Reliance Under Rule 2.122(e)
Exhibit C
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Uafemton hus invested 1o nepler e o, The tank iop 13
motle w) jucquasd $ool (hat kuuks b+ arayle knilling.

Maxt of Valealnd's coain are: winile dwblcfared cashmere.
The newest area't pre Rl ones. but i struight and narrew
with stits all arougd. Many une siwven wilh horpants. What
valentino has dond for short-shonis, in his own elegant way,
wwuig keep Bem fin fashion far lnger (had mast people
tought. Filling 1n Rre white esdlon Xail stuckings. Far dotk.
wn and women, Valealinn shows sports vkabes of dark blie
nen Urnim, saédib-stiiched Lk & duy faborer's, There slss
are wule and female versions ul n while witin evening biazer.

Ttie utin Slazer for ladice gne wner pleuted shintdress of
cmiion. .

*f identify with this one, It eemings .ae af “Sabrina,” s0id
Andrey Hepberm, 13 a navy and while mn-dutied chilion with
thy: pleats faced Irf navy passcd bee on the reaway.

i
VALENTINO 12AS BANISHLD he: ' [rein his collegtion ané
replaced §t with @ new emblum, th: humbithee, Dees are
iroidered on blzer froars, Al the prinis ie the celioctien
stz Valenting's, $cluding the uni ot twa lovers embracing.
the mest romant are the (llawers — puppies and while or
unk mimasa en chiffen = mude intn yreal-la gurden-party
Areasns with leghdim hats wreathnd i the fow
Afier the opening, Vakonting uml s paripes, uncutbo, ens
srriaineg 3 Mmob ot Numero na, Rome's lareninst night spot.
Unteming wors & red shirt aad tic wnder 2 blerk velvel jacket
pen-striped In sequing, and Giuncarty's shint was mate fron 8
red sitk Spanish shawl. The while svene — with e black
feather volvet banquenies, the red Walloune bursing in ulr
mavie star Florisda Bolkan In black alakeup and ald the rest
of the beautil and damned — mixie thal i purty W 'la
Dol Vita™ [sok Hke a Sunday®uhont picaic.

WFTPWLICOT AT ™ »r
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. LexisNexis*
60 of 122 DOCUMENTS

Copyright 1993 Chicago Sun-Times, Inc.
Chicago Sun-Times

January 24, 1993, SUNDAY , FIRST EDITION
SECTION: SUNDAY NEWS; CELEBS; Pg. 30
LENGTH: 67 words
HEADLINE: It's 'Global' Gown Coup For Valentino
BYLINE: Bill Zwecker
BODY:

Talk about a clean sweep! Celebs not dressed by fashion designer Valentino at Saturday night's Golden Globe
Awards show were expected to be more the exception than the rule.

Host Jane Seymour, Emma Thompson, Miranda Richardson, Geraldine Chaplin, Janine Turner, Teri Garr, Cybill
Shepherd and Jill Goodacre were planning to wear Mr. V gowns . . . We don't expect any two to have the same dress!

GRAPHIC: Valentino

LOAD-DATE: January 31, 1993

Valentino S.p.A. v. Matsuda & Co.
Opposition No. 91174169 (parent)
Opposer's Notice of Reliance Under Rule 2.122(e)
Exhibit C Page 161 of 1239
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viet ol .-ul! opets slimen-
S e et Rl

wateva oy et

b4

Axd Me bmhl a palc pul:’ga!;udlu coat, ¢ white
silk dress [Galitzine], o sleevelers white dress, and
a yellow, white, and orange plaid.

Aad she uorc Rer skirt moticeably
abave the knee. Ske bupht her bright

<osd right off

Mrs. Kennedy dought e sequinad block
and ihite print suit with menskirt
sleeves and white nik crepe blowse.
And & reversible aleeveless dress end
bor jecket. Apple greem 0 maiching
plaid - fabric is by Nettier. Bright green
gabardine ceat is from Valentine,

Women's Wear Daily

N,
Ske aelected o bicolor

white and nevy wool;

e white nbnd-u

i coes; @ Blackund

white crepe dres, and

I gress gilk pejemor.

Valentino S.p.A. v. Matsuda & Co.
Opposition No. 91174169 (parent)
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Lancetti: A res-
. * taurant su it o)
Forquet: In a week of showings u“i.‘li malelasu’
marked by controversy over thatborrows
policy oz well as silhoucite, this ) e ; from the boys
Rome designer struck a blow far Rr A i A REWCK), Tl | Al QeSS N i . iswide cum
the skinny shape, ligh hem, and . ‘3,*‘, TAPSRY IN Lt e A L REAS RL b * merbund, tie,
) conirasting front inserls. v 8 and severely toi-
lored shirt. The
| last in chiffor
i embroidered in
black beads and
rhinestones.
—
@
b
N
N
-
(4}
o = 0
, ) OES2
. Valentinb: His opulent evening’ ponls suit Y I (]
. Was BIGCK sitlk in an art nouveau print in o8 'a N
- . dozens of shades of yreen. Ms accompeny- c o -
Galitzine: With a bow to the ing mantle was lavished with ostrich -~ o "6
Japanese, she 'shapcd [ plumes, in maiching greens, lo echo the X .g
lotinging robe like a kimono, print. I'7-} (324
with wide stecves and a bow a - Do
at the neck. The jabric was S Ot @
o sill blend; the print, o ([N 2k oo
sprawling floral. / // : A . : =
4 Pucci: Alinays a strong advocate of strelch > N .ﬁ n“;
fabrics, this Florence designer showed a <' A T,
packable cvening costume of loe-to-waist * O o
pants beneath an Empire side-slitted gown. [« B 4
The wild print 1was in blues, purples, pinks. "5 c "6 %)
N 0l 9w
cx2 25
= 0 E—
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Valentino's Dreamy Fashions
GLORIA EMERSON

Chicago Tribune (1963-Current file); Jan 16, 1968; ProQuest Historical Newspapers Chicago Tribune (1849 - 1986)

pg. A2

Valentino’s Dreamy Fashions

BY GLORIA EMERSON
Rome
HE MOOD OF the new
Valeatino spring-summier
haute couture collection
shown on Sunday night is
creamy, dreamy and very
neat. Valentino thinks it is
the best he has ever done,
and no one Is quibbling with
him,

There is lots of white' and
beige; tiny lace ruffles on
white linen sults, a lacy
white look for the legs, soft
chantilly lace sleeves and in.
serts on beige Georgette
dresses. with ghort, pleated
skirts, and six-fool-long crepe
scarves winding around the
necks.

Skirts stay above the knee

wheré Valentino intends to
keep them for all of 1968,

The one important print in
the Valentino no-color collec-
tion is yards and yards of
knotted. rope, in brown on
white wool coat. The ropes
are white on Valentino's
black evening skirls and
blouses.

Valentino scallops the

" small peplums and skirts of

his prettiest sleeved summer
dresses’ made of .a stiff,
gauzy material, and the
brims of his sentimental pic-
ture hats with higher crowns.
Sometimes, he scallops a

. gkirt in tiers or the edge of
-his jackets. -

There are passementerie
and ‘re-embroidered white

cotton - appliques‘ ‘on the
pockets; sleeves and closings
of Valentino’s cool-as-an-
iceberg’ suits, daytime and
evening, in whité linen -or
wool, . He heaps. on the
soutache -trimming, too,
crunchy gold braid, and puts
big' gold embroidered mono-
grams.in conspicuous places
on his whites, which are the,
color of devon cream.
Valéntino . goes on- pulting
his_elegant -litile gold V. on
his - clothes, shoes, and belt
because - his* New - York and
Rome customers loved it last
season, It's the . important
fetter. of the alphabet in-the
world of fashion, they say.
- [N. Y. Times-Chicage Tribune Service)

Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
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Taken Back by Valentino
YSABEL TRUJILLO

Chicago Tribune (1963-Current file); Jul 22, 1971; ProQuest Historical Newspapers Chicago Tribune (1849 - 1986)
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Taken Back by Valentino

BY YSABEL TRUWILLO

. Rome
@ VALENTINO has rvodis-

covored tho '50s.

Coyly Hming his show as
the Iast of tho lomeo's
wook-long winter and (all
colloctions, Valentino, allus
“Tho Sholkh,” omerged with
a siyle that loft his name-
famous gudience out on a
Hmb--20 years ago.

Wearing a Grota Garbo
faco and a short page-boy
helrstyle, Valentino’s 1972
woman has discarded hot
ponts, midis and maxis and
most of her jewelry.

She wears kncclength
dvossos with senmed stock-
ings by day, but at night, she
can switeh to the classle
sophistication of tho 1050s and
emerge in the Iikes of a tght
black gown that brushes her
toes and dares slits Hong
Kong high. _

PBut she I3 reany nut
concerned with longth, be-

cause the dominating trend of
her new wardrebe i3 pants.

Rome's best-known de-
signer of high fashion ere-

pled a superbly tailored,
classlc collectton that veas-
' serled his mature mastor's
touch in lts coherence, pro-
tion and perfection,

For Belty Grable fans and
others looking for '40s mem-

_orabilla, (here arve panis
nostolgiely cut in a single
lne, Molding waistlino and
hips, they flave out in deep
cuifs.

Some are designed llke bib
overalls, Others — climbing
nearly neck high — are sup-
ported by braces, Trouser
sults come with a gilet {short,
snug vest] and are worn with

o steaight, belted jnckot or a
short meoss Jnckot, somo-
times covored by nn ample,
bins-cut cape, .

Valentino's sporiswonr foa-
tures (wo dominant colors at
a time, with the oxcoption of
gray. Camel played against
‘white, thon loden greon and,
finnlly, solid gray for morn-
ing colors, with ruby red and
binck for tho. more olegant
aflernoon. Trouser sults are
composite: a fan battle
jacket, loden vest worn over
a palr of tan and green
checked trousers, with or
wiilhout a wide cape that
somelimes came with a fur
collar.

Stressing a shapely silhou-

. olte—which he named in his
1'second skin” coat—Valon-
tino’s {rousers aliernate with
skirts, maintalning a snug (it
with stitched pleats or be-
coming frankly slraight with
a stit up tho sido. Accessories
aro extremoly important, as
they have been in all classic
sportswear collections. Mod-
ols wore high-crowned, wide-
brimmed hats that turn up in
front and employ a pheasant
feather for sporiswear and a
crownless lurban for more
formal occasions,

Blouses [generally under
gllets) have matching cravats
or velvet bows plnned with a
brooch that are vavied to suit
the time of day. The brooches
range from grapes and serp-
ents to a rhinestone-studded
Jeat pattern for formal occa-
slons. Worn generally at the
nock, they are Valenino's
only jewelry,

Seamed, maching color
stockings are worn over high-
heeled, closed shoes that re-

pont tho domtnant color
thomes, but become solid
black or whito -with ovening
clothos. Thero are no bools,
Jackols vary from waist
length to below the hip, gon-
erally with lapols that touch
the shoulder, accontuating
the slim (it

Thoy como as cardignns,
that ave long and straight, in
belted “pea jackol” stylo and
as short, tight battle jackets,
often worn with a cape.

One of tho keys Is Valen-
tino's “second skin' cont
which emphasized i{s narrow-
body-elinging fit by shouldor-
touching Inpels and {wo back
slits.

The *second-skin look"
predominates as the guiding
theme of his collection, grow-
Ing Increasingly obvious in
night wear. .

Thero are a lot of solid
black ecocktall sults with
crownless turbans and ser-
pent brooches worn with
skirls that eclung ln stitched
pleats or are stralght and
slitted.

A color print is very femi-
nine in ono outfit: a long
dress emblazoned with flow-
ers in a vase. The vest was
sequined in a giant repro-
ductlon of the same motif,

In the evening it's black or
white, black in nude-look

chiffon dresses with trans.’

parent, embroldered tops,
black in slinky erepe dresses
that V to the waist and have
a deep split up one side, and
black in some typleal 1050
like evening gowns with
straps and fitted bodles over
wide swinging skirls,

Ruffels are an evening fea-
ture that relieve the predom-
inantly tailored line with an

occasional feminine touch,
{Chicago Tribune Prass Servicsl

Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
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Benvenuto, Valentino!
Evelyn Livingstone
! Chicago Tribune (1963-Current file); Oct 17, 1971; ProQuest Historical Newspapers Chicago Tribune (1849 - 1986)
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} 'bll;h_gd as the pedigreed bouhque Now , 3
ihe some dolhes amed BO-.O will be ovan’oble here when i

you leel fem i§6nd so sre oi yomse“

ot the.somé tiine;” soys one of his fans.
oln his boullque collection,

Volenhno has copwred the classic
casual spirit-of Ameérican clothes of 30
years ago and made them feasible for
todoy.. I¥'s what the whole new mood

of fashion .is all-about: the return to
marvelous bosics —blazers, shirts

and skirls, shirtdresses, trench coals.

The way Valentino does them, tho,
they're ltalian flovored with’

beautifél cuis, soft fabrics and

saucy detoils. The some

feeling carries thry both his

doy fime ond evening designs.
oThis season red

chervies replace the V's

that were once his signalure.

They appear as pins, and

cufflinks; they're in prints Blocked due to copyright.

ond embroidered motifs. See full page image or

Ribbon-bound swinging microfilm.

pageboy hairdos

and textured stockings Valentino S.p.A. v. Matsuda & Co.

olso are part of Opposition No. 91174169 (parent)

the 1otal Valentino Opposer's Notice of Reliance Under Rule 2.122(e)
look. Coiffures ExhibitC  Page 167 of 1239

here are by

Dovid Warner. 4
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Menswear from Valentino

Chicago Tribune (1963-Current file); Feb 1, 1972; ProQuest Historical Newspapers Chicago Tribune (1849 - 1986)

pg. B2

. Menswear

from
Valentino

® VALENTINO,
Rome’s top design-
er of women's couture
and boutique fashions, -
and a magic name
with the international
set, has just pre-
viewed his first col-
lection of menswear.
And, current plans indi-
cate that Chicago’s.
I. Magnin will-
-have some of Valen-
tino’s fashions in its
Men's Store this fall,
Our Rome office
reports that the de-
signer’s first men’s
shop on the Via Con-
dotti will be decorated -
in camel and green
“and will cater to an
impeccable put-
together look.” Other
Valentino 1men'’s bou-
tiques will open this
fall in Europe and
in the United States.
The Magnin buyers
.who've seen the
collection call it “mag-
nificent’” and “great.”

is the evening suit, one
of white cotton satin
for summer, detailed
with three curved

Among his designs ™

Reproduced with permission of the copyright owner. Further reproduction prohibited without pemission.

Valentino’s first colleclion
of menswear includes this
evening suit of satin and
coordinated print acces-

sories.

patch pockets, shaped
thru the waist, and
. with cuffed trousers.
With it he shows a
houndstooth sweater of
black and white cash-
mere and silk, printed
cotton. voile shirt,
and solid super-
wide tie.
Ancther suit is heavy
black satin shown here,
teamed with black and
silver circular
jacquard silk tie and
matching vest.
Genevieve Buck_

Page 169 of 1239
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The Ultimate Dictum:

Valentino for Fall

BY YSABEL TRUJILLO
Rome

@ YOU'LL GO nuls for Valentino.

mmn!lw:“iuwuwul-
religious a3 & topname fashion crowd sat siraight and
alert 10 sea the uilimate dictum in this year's Itatisn foll-
winler resdy-io-wear foshions,

It was nuls, Chestnils, bozelouts, and acorns looked
Jike a reided squircel's hosrd printed on dresses, Roves
into gilels, and perched s little knit caps that tooked like
2COP CUPS:

Chesinuls, hawever, must be Valenlino's favorite—he
choss Lhem for ol his tortolse shall accessorles,

In bis grand, $¥-plece collection, Valentino coufirmed
soroe looks and ignored others—but as with every great
coulusler, bls looks are the total of small detolls and
nover great crude slabs of unistyle.

Valenlino gave his stamp of approval o the clssic
loyered lock which he assoctated this year with mixtures
of checks and Prince-of-\Vales plaids that were cven
prjnudonﬂodn.

But this year's topheavy look, end the curve-shoul-
dered (rapezoldal shups were left In the closet with Va-
lentino's skinny coat.

Both the Valentine woman and her matle are squere-
shouldered, practical cresiures whose topmost lsyers are
flored by thelr keverled back-pleat seen on moat of thelr
innemerabie jackels and coats.

They both Uke the autumn colors of rust brown, or-
ange, oatmesl, and eved turquoise mixed in different
combination,

The Valentino looks:

The look pivols around the gilet, which generally goes
over high, wide, culfed trousers for & high-walsted, y-
shape, that Valenline fistters with discreet platform
heels. Allbo the game Is to juggle the parts, Valentino
generaMly blends his kols by glving a similsr Jook to
difterent taxiures.

A typical example of his neat touch would be a tor.
quelse, chestnut-prioled blouse with matching scarl, worn
with an-identical knitfed gilet and matched with checked
trousers and a Prince-of-Wales Jacket in brown, topped
by a Kitle brown knit acorn cup cap.

Valepiino's jackels range from the car coat cut, thre
collsrless painters’ smocks, wrap coals, snd belied
trenches, which he genarally prefors (or men.

The poncho came bold snd absolutely square with
chestnut butlons st esch end, that matched Lhe blouse
prial, Worn with trousers, they were one-color outllis
that had to be noticed {h bright lurquoise, oatmesl, or
orange.

Dyed furs were very big in this year's collection. For
day, thore wore his and her duffel coals in orange snd
turguotss, with the same Idea In curly sheep and suede.

Suede a3 fabrlc was another Valenlivo incursion isto
the animal world with pin stripe suede trousers for men,
;.”:k :&m rust-brown Princeol-Wales plaids in skirts and

The deess at Valentino’s this yeer ls of wool volle
printed with chestnuts, roosters, turties, or little bulldogs.
1L bows at the neck or has a long silk scarf—s new
feature this year. Valentino covers it with knitted cardl-
gan tops or mohair kimono wraps.

Sulls were very 16505 with (itted Jackels, square shoul-
:llu and skirts that flared in box plests from below the

ps.

{Chicise Trievma Prety Sere)

.

In his fell and winter
ready-to-wear collection,
Valentino brings bock the
1930s slinky evening
gown in fluid oreuge
crepe, topped with a red
fox boa.
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From QOur Gal in Rome:

Ends the Pa‘rits Era-.
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From Our Gal in Rome:
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YSABEL TRUJILLO
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Valentino’s Vitality Relaxes and Rejuvenates
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This beown chiffon evening gown is lightened by
2 summer print of mellow pears and white mag-
nolias. It is typical of the Valentino summer fruit

* desigus. The dress has an elasticized bodice and &

ruffle-trimmed matching shawl.

Trousers remain 3 staple in Valentino’s spring-
summer ready-to-wear colection. This trouser suit
is made of chevrom-patterned white gabardine with
a bright bayadere silic blouse and a matching belt.
The ehirt-tail jacket reappears as a faverite of de-
signers, 43 it does on many men's fashions this year,
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The Valentino touch: A symphony in couture
Daniela Petroff
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Valentino sketches two of
his importent looks for
spring-suminer. Simplicity
by doy is typified in coat
dress (left) with new slim
skirt aud decp doluian
decres. Romanlicism ofter
Jive is illusirated by

soft, knce-length dress, ils
neckline, tout midriff and
swirling hem edged in

ruffles.

e 'Val’entino; touch:
A symphony in couture

".By. Daniela Petroff
Rome, Jonuary 19
FROM EARLY MORNING thre the wee hours of the d@‘.-lh}
Valeallae woman makes o perfect guest at 8 24-hour garden party.

As Italy's prestige name designer Valentino showed a spring-sum-
mer collection, the models came and'went to the romantic uzdertones
of Schubert’s “'Unfinished Sympbony.” A crescendo of color climaxing
in the vivid prints inspired by the Austrian palnter Gustav Klimt drew
warm spplause from the crowded celebrily sudience.

The collection began with a long series of all-while oulfits. Next
came a combination of white and brown, followed by “Valeatino Blue'
fa“pale royal blue). Then came pastel green and mauve which led
into the prints, at first very subtic aod growing more vivid as Valen-
tino’s “Garden Party” continued. The dsy-tme prints drew their in-
spirstion from the rebirth of spring In the fields and woods.

TIHE LILAC Blue and green (lera) priots of s ensemble tnde wp
of & printed dress and mauve colored spring cost with a matching print
lining were beautlfully set-off by the white lilac trees Mning the walls
of the ateller. - -

Pauts may be sexy but they are certsinly not romantic, and there-
fore had no place In Valentine's collection. Last year Valentino shook
the fashion world by eliminating the “'panis look" in any form from his
high fashion coliection,

Dresses and skirts for day time wesr and ths cocktall hour sported
a conservative knoo-length, while evening gowns were long and flow-
ing. Skirts were either straight or pleated, even for cocktall suits, The
pleats ware remindscent of tonnis skirts, starting from the hip. Evening
wesr also included pleated skicts which unfolded in waltz-lke fashion
when glven a spin. -

SIMPLICITY was (ke key word tn the day time colleotion where (be
white linep dresses, only ornament was tablecloth embreldery. Jackels
and cardigans also maintained the )inear ook with embroidery equally
reminiscent of grandma's best handy-work. ‘

Valentine baptized bis new spring coat with kimono sleeves gath-
ered at the wrist, a thin belt delineating the waist, and a hem with Joop
cuts, the “Ubcla,” which means dragon-fly,

The evening wear parted from the classically romantle to give way
to the frills of 2 warm summer night. With the miles of gathered ruffies
which ran up and down the evening dress, around high collars thru
delicately plunging back lines back to the wide swirling hem, the sore
finges muit be the new look among Valentino seamstresses thess days.

At the end of the show, Valentino, obviously pleased, came out and
thanked his models one by one with a kiss on the cheek, Among the
audience applauding the designer of what was generally considered a
vary successiul show were such names as Ewa Aulin, star of the movie
verslon of “Candy” and sctress Barbara Bouchet, best known for her
audaclous bedroom scencs. Does thelr presence at the show mean
that the nude-look will give way to Valentino's 1973 romanticism?

CRIQps Tribune Pty Zarvke
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Valentino
Evelyn Livingstone
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The ready-to-wear spring col-
lection designed by the king of
ltalian couture comes to Chi-
cago next week.

This spring resdy-te-weer by the acknowledged
E&Eiigrgﬁl-s.i
. two counts, It'a filied with bright,

i
1]

‘Tenais cardigans, men’s shirt jackets with fypically curv-
- Ing shirt4al) bems, and a thonglithully pet-fogetber seps-
rates Jook are the central themes of the esliection. Sweet-
ors, shirts, pants, aod skirts make.¥p he bulk of the
duytimé designs but there wre also Tots of shirtdresses wiih
:!Ewﬁ;_.—gr:ti%lzﬁ.:
says Valenting, sed emphastaes ther with elasticized Hip
yokes o0 bolh dsy aad evening costumen.
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