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I. INTRODUCTION

Opposer Life Zone, Inc. (hereinafter “Life Zone”) started its business over twenty years
ago with the intention of providing people advanced formula nutritional supplements and natural,
healthy cosmetic products.

Working in the fashion industry as a model and Hollywood make-up artist, Life Zone’s
founder and president observed many problems women were having with their complexions
resulting from the cosmetics used. Life Zone was established to address these problems and a
Iine of skin care products was developed to fortify and replenish the skin by providing natural
minerals and topical nutrients. All of these products are marked with the Life Zone trademark,
which has become well known in connection with high-quality, natural, skin care.

When Life Zone customers began to inquire about other health issues, an obvious avenue
was already in place for Life Zone to address such issues. Life Zone’s founder is the daughter of
a world-famous researcher, Dr. Harvey Ashmead. Dr. Ashmead is perhaps best known for his
work stabilizing penicillin during World War II. Dr. Ashmead directed research at leading
pharmaceutical companies, developed infant formulas and protein fortified drinks in an effort to
provide better nutrition to people, and ultimately established Albion Laboratories, which
provides the minerals and nutritional supplements currently offered by Life Zone. All of these
mineral, nutritional supplement products are marked with the Life Zone trademark, and have
become well-known, both nationally and internationally. As a result of its marketing activities,
Life Zone has established a preeminent reputation in both the skin care and nutritional
supplement industries.

Life Zone is the owner of three U.S. Trademark Registrations for the trademark LIFE

ZONE, each having a date of first use at least as early as January 1986. Life Zone also has a



pending trademark application for the LIFE ZONE trademark, which is based on a date of first
use of January 1981. See, U.S. Trademark Reg. No. 2,417,495, attached hereto as Exhibit A;
see, .S, Trademark Reg. No. 2,417,496, attached hereto as Exhibit B; see, U.S. Trademark Reg.
No. 2,559,787, attached hereto as Exhibit C; see, U.S. Trademark Application Serial No.
78/432,601, attached hereto as Exhibit D. Life Zone has been using its LIFE ZONE trademark
on goods and services related to skin care products, nutritional supplements, and various training
courses related to its products and business plan for over twenty years.

Applicant Middleman Group, Inc. (hereinafter “Middleman™) filed its trademark
application in the United States Patent and Trademark Office (hereinafter “USPTO”) for the
mark LIFEZONE on or about October 1, 2003. See, U.S. Trademark Application Serial No.
78/307,830, attached hereto as Exhibit E. This application has been filed as an intent-to-use
application. Life Zone is currently unaware of any date of first use claimed by Middleman with
respect to its application.

There is a strong likelihood of confusion between Life Zone’s trademarks and
Middleman’s applied for mark for at least the following reasons:

¢ Middleman’s LIFEZONE mark is identical in appearance, sound, pronunciation, and
commercial impression to Life Zone’s trademarks;

e Middleman’s services are closely related to and compete with Life Zone’s goods and
services; and

» Life Zone’s trademarks are very strong, if not famous, as a result of widespread use of the
trademarks in connection with skin care and nutritional supplement products, and
trademarks with extensive public recognition enjoy wide legal protection against

competing marks.



The overwhelming balance of the relevant DuPont factors leads to the unmistakable
conclusion that there is a likelihood of confusion between Life Zone’s trademarks and
Middleman’s applied for mark. Thus, Life Zone respectfully requests that the Board sustain this
opposition proceeding and refuse registration of Middleman’s application.

II. DESCRIPTION OF THE RECORD

The evidence of record consists of the following: the pleadings; Middleman’s
Application Serial No. 78/307,830; Life Zone’s Registration Nos. 2,417,495 and 2,417,496 and
2,559,787, Life Zone’s Application Serial No. 78/432,601; the Notices of Reliance of the
respective parties; the Testimony of Applicant, as provided by Randy Moser; and Rebuttal
Testimony of Opposer, as provided by Janeel Henderson.

III. RECITATION OF FACTS
A. Life Zone’s Longstanding and Widespread Use of the LIFE ZONE Mark

Life Zone has been using the LIFE ZONE mark extensively for over two decades, which
has made the mark famous in the United States and internationally. Life Zone utilizes a wide
variety of trade channels to reach an extensive array of consumers.

1. Life Zone Has Used the LIFE ZONE Mark Since at Least 1986

Life Zone began selling skin care products and nutritional supplements in 1986. The
founder of Life Zone, Janeel Ashmead Henderson, worked in the fashion industry as a model and
Hollywood make-up artist. During the course of her career, Mrs. Henderson observed many
problems women were having with their complexions because of the make-up used at the time.
Mrs. Henderson started a company called “Distinctly Me” in 1980, which provided color
compatible cosmetics and skin care products. Mrs. Henderson later changed the name of her

company to Life Zone in 1986. See, Exhibit F attached hereto.



As Mrs. Henderson continued to help women with skin care problems, customers began
to ask for help and advice regarding a wider range of health issues, including nutrition. Mrs.
Henderson was in a particularly advantageous position to help with nutrition and diet related
issues. In addition to her own experience, Mrs. Henderson is the daughter of a world renown
chemist and researcher, Dr. Harvey Ashmead. Dr. Ashmead was instrumental in the stabilization
of penicillin during World War II. After the war, Dr. Ashmead did extensive research on infant
formulas, and developed the basic formula used today in all infant formulas and in adult protein
drinks such as Ensure® and Boost®. Dr. Ashmead went on to establish Albion Laboratories,
which specializes in mineral and nutritional supplements. The mineral and nutritional
supplements marketed and sold by Life Zone are provided by Albion Laboratories. Id.

Life Zone now sells cosmetics and skin care products, and mineral and nutritional
supplements all under the LIFE ZONE trademark. Life Zone also uses the LIFE ZONE
trademark with respect to educational services, including conducting seminars and consulting in
the fields of self-esteem and business skills. See, Rebuttal Testimony of Janeel Henderson
(hereinafter “Henderson Testimony”), Exhibit G attached hereto, p. 9 lines 13-24. Life Zone
has used the LIFE ZONE trademark continuously on all these goods and services since at least
1986.

2. Life Zone Actively Promotes and Advertises the LIFE ZONE Trademark

Life Zone continuously uses a variety of means and media for the promotion of its skin
care and nutritional supplement products, including advertisement of its products on the Internet.
See, Exhibit H attached hereto. Life Zone has a newsletter it utilizes to notify customers of new
products, provide information on the benefits available from its products, notify customers

regarding convention details, and provide business information to distributors and customers.



See, Exhibit I attached hereto. Life Zone has utilized radio programs to promote its products and
instruct people on health and nutrition, See, Exhibit J attached hereto. Life Zone has
continuously conducted numerous seminars regarding how to work toward and maintain a
healthy lifestyle and how its products can be beneficial. See, Exhibit K attached hereto.

Life Zone provides product and business information on its website, www.lifezone.com,
including information regarding all products offered under the Life Zone trademark, as well as
scientific studies and technical information related to nutrition, skin care and healthy living. See,
Exhibit L attached hereto. Life Zone also provides education and consulting services on
numerous health related topics. See, Exhibit M attached hereto. The success of Life Zone’s
products and services may also be measured in part by the testimonials available from customers
and distributors of Life Zone products. See, Exhibit N attached hereto.

Life Zone advertises extensively using a wide variety of means. This extensive
advertising strengthens the association of the LIFE ZONE trademarks in connection with the
Life Zone products and services.

3. Life Zone Utilizes a Variety of Trade Channels

Life Zone markets, advertises and sells its products and services through a variety of
trade channels, including advertisements and interviews on radio, direct mailings to customers
and potential customers, and through its website located at www.lifezone.com. Life Zone also
markets itself and its products actively at seminars and trade shows. Further, Life Zone sells its
products extensively through individual distributors that develop their own distribution network
businesses. See, Henderson Testimony, Exhibit O attached hereto, p. 68 line 9 — p. 69 line 23.

This wide variety of trade channels results in a wide variety of consumers with a wide

variety of goals. Life Zone consumers include individuals and organizations, homemakers and



sports enthusiasts, nutritional experts and business entrepreneurs. These consumers are familiar
with the LIFE ZONE trademark on many levels.
B. The Life Zone Family of LIFE ZONE Trademarks

Life Zone is the owner of numerous trademark registrations for the LIFE ZONE
trademark. U.S. Registration No. 2,417,495 for the mark LIFE ZONE was issued on January 2,
2001 in connection with “plant food, namely, mineral supplements for plants” in International
Class . This LIFE ZONE registration shows a first use date of January 1, 1986. On April 21,
2006, Life Zone filed a declaration of continued use under Trademark Act Sections 8 and 15
attesting to such continued use of the LIFE ZONE trademark, and the PTO accepted and
acknowledged the declaration on July 20, 2006. See, Exhibit A attached hereto.

U.S. Registration No. 2,417,496 for the mark LIFE ZONE was issued on January 2, 2001
in connection with “nutritional supplements, mineral supplements and vitamins” in International
Class 5. This LIFE ZONE registration shows a first use date of January 1, 1986. On January 13,
2006, Life Zone filed a declaration of continued use under Trademark Act Sections 8 and 15
attesting to such continued use of the LIFE ZONE trademark, and the PTO accepted and
acknowledged the declaration on May 3, 2006. See, Exhibit B attached hereto.

U.S. Registration No. 2,559,787 for the mark LIFE ZONE was issued on April 9, 2002 in
connection with “skin care products, namely, skin cleansing gel, skin lotion and face cream” in
International Class 3. This LIFE ZONE registration shows a first use date of January 1, 1986.
See, Exhibit C attached hereto.

U.S. Trademark Application Serial No. 78/432,601 for the mark LIFE ZONE was filed
on June 9, 2004 based on prior use in connection with “educational services, namely, conducting

seminars and consulting in the field of nutritional supplements, skin care products, cosmetics,



health and fitness, marketing, accounting, and management” in International Class 41. This
LIFE ZONE trademark application establishes a first use date of April 1, 1981. See, Exhibit D
attached hereto.

Because of its longstanding and continuous use of its family of LIFE ZONE trademarks,
Life Zone trademarks are strong and extremely well-known in connection with skin care
products, nutritional supplements, mineral supplements, and educational services related to skin
care products, nutritional supplements, mineral supplements, health and fitness, marketing and
business management.
C. Middleman’s LIFEZONE Mark

Middleman has submitted a trademark application for the LIFEZONE mark with respect
to educational services. Middleman’s mark is identical to Life Zone’s marks and is used in
connection with closely related goods in virtually identical trade channels.

1. Middleman’s Mark, Related Goods, and Use of Its Mark

Middleman’s U.S. Trademark Application Serial No. 78/307,830 for the mark
LIFEZONE was filed on October 1, 2003 in connection with “educational services, namely,
conducting seminars, speeches, workshops, lectures and classes in the field of personal
development, leadership and management, and distributing course materials in connection
therewith” in International Class 41. This LIFEZONE trademark application is filed as an intent-
to-use application and does not provide a date of first use for the mark. See, Exhibit E attached
hereto.

Middleman has described its services as “seminar services relating to life/work/play

balance for personal and emotional growth and happiness.” See, Exhibit P attached hereto,



response to Interrogatory No. 4. Middleman has expressed its intent to expand the goods and
services it offers in connection with the LIFEZONE mark. Id.

2. Trade Channels Used by Middleman

Middleman has also stated that it would promote its services “through advertising in all
media services, direct, mail, and in-person sales.” See, Exhibit P attached hereto, response to
Interrogatory No. 5. Again, Middleman has expressed its intent to expand the channels of trade
by which it promotes its goods and services. /d.

IV. STATEMENT OF THE ISSUES

The issue before the Board is whether there is a likelihood of confusion between Life
Zone’s LIFE ZONE trademarks as used in connection with cosmetics, skin care products,
nutritional supplements, mineral supplements and educational services related to use, marketing
and sales of these goods, and Middleman’s LIFEZONE mark as used in connection with
educational services related to balancing life, work, and play. This decision is influenced by the
fact that Life Zone has established prior use of the LIFE ZONE trademarks, the respective marks
are identical, the goods and services are closely related, the trade and marketing channels are
identical, and Life Zone’s trademarks have become widely recognized in association with its
goods and services.

V. ARGUMENT

A, Life Zone Has Priority of Use

Priority of use by Life Zone of the LIFE ZONE mark prevents registration of
Middleman’s mark. See, Jimlar Corporation v. The Army and Air Force Exchange Service, 24

USPQ2d 1216, 1221 (TTAB 1992).



As shown in the evidence of record, Life Zone has used its LIFE ZONE trademarks on
cosmetics, skin care products, nutritional supplements, mineral supplements, and educational
services related to the use, marketing and sales of these goods since at least 1986. Life Zone’s
dates of first use for its trademark registrations and trademark application are all prior to the
filing date of Middleman’s trademark application and precede Middleman’s filing date by over
fifteen (15) years. See, Exhibits A, B, C, and D, compared to E; see also, Henderson Testimony,
Exhibit Q attached hereto, p. 8 line 22 through p. 10 line 1 (establishing use of the LIFE ZONE
trademark for products and lectures as early as 1978).

B. Middleman’s Mark is Confusingly Similar to Life Zone’s Trademarks

The mark shown in Middleman’s trademark application Serial No. 78/307,830 so
resembles Life Zone’s trademarks as to be likely to cause confusion, to cause mistake or to
deceive under Section 2(d) of the Lanham Act, 15 U.S.C, §1052(d). Newcomers like
Middleman have a duty to avoid selecting a mark that closely resembles an established mark in
order to protect the senior user’s goodwill and investment, and to protect consumers from
confusion. Nina Ricci SARL. v. EF.T. Enters., Inc., 12 USPQ2d 1901, 1904 (Fed.Cir. 1989).
In this case, Middleman has admitted to knowing about Life Zone’s trademarks before selecting
its own mark. See, Exhibit P attached hereto, response to Interrogatory No. 8.

“Any doubts about likelihood of confusion ... must be resolved against the applicant as
the newcomer.” In re Hyper Shoppes (Ohio), 6 USPQ2d 1025, 1026 (Fed.Cir. 1988); accord
Giant Food v. Nation’s Foodservice, 218 USPQ 390, 395 (Fed.Cir. 1983); SquirtCo v. Tomy
Corp., 216 USPQ 937, 939 (Fed.Cir. 1983). This is especially true when the prior mark is
strong, well-known or famous. Kenner Parker Toys, Inc. v. Rose Art Industries, Inc., 22

USPQ2d 1453, 1458 (Fed.Cir. 1992).



1. Likelihood of Confusion Standard

The Trademark Office recognizes that if the effect in the marketplace would be to create
a likelihood of confusion or mistake on the part of the purchasing public, a mark should be
refused registration under Section 2(d). T.M.E.P. §1207.01. The likelihood of confusion test in
this opposition proceeding is the same as the test for trademark infringement. Glenwood Labs,
Inc. v. Am. Home Products Corp., 173 USPQ 19, 21 (CCPA 1972). Likelihood of confusion
depends on whether the relevant purchasing public would be deceived and would mistakenly
presume that Middleman’s goods and services originate with, are sponsored by, or are in some
way associated with Life Zone’s goods and services.

The test for determining likelihood of confusion consists of several factors, no one factor
necessarily being determinative. The factors to be considered include: (1) similarity or
dissimilarity of the marks in their entireties as to appearance, sound, connotation, and
commercial impression, (2) similarity or dissimilarity of the goods or services as described in an
application or registration or in connection with which a prior mark is in use; (3) similarity or
dissimilarity of established, likely-to-continue trade channels; (4) whether the purchase will most
likely be made on “impulse” or in a “careful, sophisticated” manner; (5) fame of the prior mark;
(6) number and nature of similar marks in use on similar goods; (7) nature and extent of any
actual confusion; (8) extent of applicant’s right to exclude others; and (9) any other established
fact probative of the effect of use. In re DuPont de Nemours & Co., 177 USPQ 563, 567 (CCPA
1973). These factors are not listed in the order of merit, and each may play a dominant role
depending on the case. Id. Under this standard, Middleman’s LIFEZONE mark would create a

likelihood of confusion with Life Zone’s identical trademarks.
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2. Comparison of the Respective Marks

The first factor to be considered is whether the marks themselves are similar in
appearance, sound, connotation and commercial impression. According to the Board, “in order
for likelihood of confusion to exist, two marks need not be similar in all three respects, namely,
visual appearance, pronunciation and connotation. In appropriate cases, a mark will be refused
registration ‘if the similarity in either form, spelling or sound alone is likely to cause
confusion.”” E.I DuPont de Nemours & Co. v. Sunlyra International Inc., 35 USPQ2d 1787,
1790 (TTAB 1995) (citations omitted) (refusing registration of “LLYRA” for children’s clothing
because of similarity in sound and appearance with Opposer’s registered trademark for
“LYCRA” for use on synthetic fibers). In this case, Middleman’s applied for mark is identical in
appearance, sound, connotation and commercial impression to Life Zone’s registered
trademarks.

a. The Marks Are Identical in Appearance

DuPont makes clear that in the likelihood of confusion analysis, the respective marks
must be considered in their entireties. DuPont, 177 USPQ at 567. Middleman’s applied for
LIFEZONE mark is identical to Life Zone’s LIFE ZONE trademarks. Any difference based on
the space in Life Zone’s trademark is completely negligible. Consumers viewing these marks
side by side would likely be confused. Accordingly, this factor weighs heavily in favor of Life
Zone.

b. The Marks Are ldentical in Pronunciation

Likewise with respect to pronunciation, Middleman’s applied for LIFEZONE mark is

pronounced exactly the same as Life Zone’s LIFE ZONE trademarks. As such, this factor also

weighs heavily in favor of Life Zone.
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c. The Marks Are Identical in Commercial Impression

The commercial impression created by Middleman’s applied for LIFEZONE mark is
again identical to the commercial impression created by Life Zone’s LIFE ZONE trademarks.
Both marks seek to create the impression of goods and/or services related to one’s life in general,
or in total, including health, well-being, self-esteem and business success. This factor strongly
favors Life Zone.

d. Life Zone’s Trademarks Are Very Strong

This fifth DuPont factor “plays a dominant role in cases featuring a famous or strong
mark.” Kenner Parker Toys, 22 USPQ2d at 1456. In Kenner Parker Toys, the Federal Circuit
held that “[flamous or strong marks thus enjoy a wide latitude of legal protection,” and that “a
mark with extensive public recognition and renown deserves and receives more legal protection
than an obscure or weak mark.” /d. (finding fame of PLAY-DOUGH mark enhanced likelihood
of confusion with FUNDOUGH mark used for competing goods).

The Federal Circuit held in Century 21 Real Estate Corp. that “the Lanham Act’s
tolerance for similarity between competing marks varies inversely with the fame of the prior
mark.” Century 21 Real Estate Corp. v. Century Life of America, 23 USPQ2d 1698, 1701
(Fed.Cir. 1992) (quoting Kenner Parker Toys, 22 USPQ2d at 1456). According to the Federal
Circuit:

When an opposer’s trademark is strong it can never be of “little consequence.”

The fame of a trademark may affect the likelihood that purchasers will be

confused inasmuch as less care may be taken in purchasing a product under a
famous name.

Specialty Brands v. Coffee Bean Distributors, Inc., 223 USPQ 1281, 1284 (Fed.Cir. 1984).

12



Importantly, in order to determine whether a mark has achieved sufficient “public
recognition and renown” to warrant a finding of fame under the fifth DuPort factor, direct
evidence of fame is not required. Indirect evidence, such as length of use of the mark, sales
volume and marketing expenditures typically suffices. See, e.g., Bose Corp. v. QSC Audio
Products, Inc., 63 USPQ2d 1303, 1305-09 (Fed.Cir. 2002).

Life Zone has been advertising, promoting, and selling products and services under its
LIFE ZONE trademarks for over twenty (20) years. Life Zone has gained national recognition
for its LIFE ZONE trademarks and related goods and services based on its extensive and
continuous use of its trademarks in a variety of advertising medias and trade channels. As
previously shown, Life Zone has promoted its LIFE ZONE trademarks through the Internet,
radio advertising and interviews, direct mailing, and participation in seminars and conventions.
See, Exhibits H, I, J, and K attached hereto. Life Zone has expended significant amounts of time
and resources in achieving its nationwide recognition. Moreover, Life Zone’s U.S. Trademark
Reg. Nos. 2,417,495 and 2,417,496 have achieved incontestability status. See, Exhibits A and B
attached hereto. Life Zone’s trademarks are extremely well-known in the industry and are very
strong. Accordingly, this factor heavily favors Life Zone.

3. The Respective Goods and Services Are Closely Related

The evidence of record indicates that Middleman’s goods and services are closely related
to Life Zone’s goods and services. The term “related” refers to a possible relation between the
conflicting marks made by a common consumer, not that the goods or services are physically
related. The Board has held that:

It is not necessary that these respective goods be identical or even competitive in

order to support a finding of likelihood of confusion. Rather, it is sufficient that

the goods are related in some manner, or that the circumstances surrounding their
marketing are such, that they would be likely to be encountered by the same

13



persons in situations that would give rise, because of the marks used thereon, to a

mistaken belief that they originate from or are in some way associated with the

same source or that there is an association or connection between the sources of

the respective goods.

Time Warner Entertainment Co. v. Jones, 65 USPQ2d 1650, 1661 (T'TAB 2002) (internal
citations omitted). Middleman’s “use need not be the same as, nor one in competition with the
original use. The question is, are the uses so related that they are likely to be connected in the
mind of a prospective purchaser?” Fleischmann Distilling Corp. v. Maier Brewing Co., 314 F.2d
149, 136 USPQ 508 (9th Cir. 1963), cert. denied, 374 U.S. 830 (1963).

Because of the similarities between the respective goods and services, they would be
encountered by the same consumers when Life Zone’s consumers attend a Middleman LIFE
ZONE seminar, and consumer confusion as to source would be likely. Moreover, any
corporation that had previously employed Life Zone for a seminar would be confused by
Middleman’s use of the LIFE ZONE mark.

a. Middleman’s Seminar Services

Middleman has applied for the mark LIFEZONE in connection with “educational
services, namely, conducting seminars, speeches, workshops, lectures and classes in the field of
personal development, leadership and management, and distributing course materials in
connection therewith.” See, Exhibit E attached hereto. Middleman asserts that the primary
customers for its educational services are corporations and businesses, as opposed to individuals.
See, Testimony of Randy Moser (hereinafter “Moser Testimony”), Exhibit R attached hereto, p.
9 lines 11-13. Middleman describes its services as help optimizing the performance of the
corporation’s employees. Id. at p. 9 lines 22-23. Middleman admits that part of its educational

services includes a consideration of individual health and appearance. Id. at p. 27 line 14

through p. 28 line 7.
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b. Life Zone’s Seminar Services

Life Zone has over twenty (20) years prior use for the trademark LIFE ZONE in
connection with “educational services, namely, conducting seminars and consulting in the field
of nutritional supplements, skin care products, cosmetics, health and fitness, marketing,
accounting, and management.” See, Exhibit D attached hereto; see also, Henderson Testimony,
Exhibit Q attached hereto, p. 8 line 22 through p. 10 line L.

Life Zone has conducted numerous seminars on a variety of topics and advertises these
seminar services on its website, which can be customized for individual consumers. See, Exhibit
M attached hereto; see also, Henderson Testimony, Exhibit S attached hereto, p. 21 line 18
through p. 24 line 20. Representative examples of Life Zone’s seminar services include the
following:

(i) Life Zone conducted a seminar for a corporation that requested a presentation fo its
sales force on leadership skills, marketing skills, and company growth. See, Exhibit K attached
hereto (Bates number LZ 0254); see also, Henderson Testimony, Exhibit § attached hereto, p. 32
lines 17-25 and p. 34 line 3 through p. 35 line 9.

(ii) Life Zone conducted a seminar for gymnasts concerned about optimizing
performance during competition, which included discussions of nutritional and psychological
factors in competition. See, Exhibit K attached hereto (Bates numbers LZ 0256 and LZ 0260);
see also, Henderson Testimony, Exhibit S attached hereto, p. 33 line 5 through p. 34 line 2.

(iii) Life Zone has lectured twice to the Business Department at Utah State University
concerning starting and conducting a business. See, Exhibit K attached hereto (Bates numbers
LZ 0263 and LZ 0264); see also, Henderson Testimony, Exhibit S attached hereto, p. 36 line 1

through p. 38 line 1.
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(iv) Life Zone has also lectured at Utah State University on topics of particular interest
to women, including physical presentation and mental preparation in business settings. See,
Exhibit K attached hereto (Bates numbers LZ 0268 through LZ 0270); see also, Henderson
Testimony, Exhibit S attached hereto, p. 38 line 21 through p. 40 line 3.

(v) Life Zone also has affidavit testimonial evidence establishing its use of the LIFE
ZONE mark for educational services, as well as nutrition and skin care products. For example,
Life Zone has spoken on personal development, an exercise program, and nutrition. See, Exhibit
N attached hereto (Bates number L.Z 053). Life Zone has consulted on mineral nutrition and
alternative health procedures. See, Exhibit N attached hereto (Bates number LZ 0054). Life
Zone has spoken about nutritional supplementation. See, Exhibit N attached hereto (Bates
number LZ 0055); see aiso, Henderson Testimony, Exhibit S attached hereto, p. 41 lines 9-12.
Life Zone has provided numerous training sessions on selling and business techniques, chelation
of minerals, and proper, ethical selling practices. See, Exhibit N attached hereto (Bates number
LZ 0057), see also, Henderson Testimony, Exhibit S attached hereto, p. 41 line 19 through p. 42
line 3.

(vi) Additional testimonial evidence is available demonstrating Life Zone’s use of the
LIFE ZONE trademark in association with a variety seminar topics and products, including
starting and operating a small business, numerous health issues, business marketing, nutrition,
and cosmetics. See, Exhibit N attached hereto (Bates numbers 1.7 0058 through L.Z 0064,
LZ0318, LZ0320, and LZ 0321, see also, Henderson Testimony, Exhibit S attached hereto, p. 42
line 4 through p. 46 line 20.

Life Zone has overwhelming evidence establishing its priority use of the LIFE ZONE

trademark in association with a variety of business and nutrition educational services over the
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past twenty (20) years. The evidence of Life Zone’s seminar and educational services
establishes priority use and that Life Zone’s services compete directly with Middleman’s
services. This direct competition coupled with identical marks is sufficient to deny Middleman’s
registration of the LIFE ZONE mark. See, Sands, Taylor & Wood Co. v. Quaker Oats Co., 978
F.2d 947, 24 USPQ2d 1001, 1012 (7th Cir. 1992) (finding even a weak mark entitled to
protection when the conflicting marks are identical and the goods are competitive).

c. Life Zone’s Products

Life Zone has registered LIFE ZONE trademarks in connection with “nutritional
supplements, mineral supplements and vitamins™ and “skin care products, namely, skin cleansing
gel, skin lotion and face cream.” See, Exhibits B and C, respectively. The advertising and
promotion of these products has necessarily included educating consumers and potential
consumers on the use and benefits of the products. See, Exhibit L attached hereto.

Based on the trademark definition of “related,” Life Zone’s products are related to
Middleman’s services because Life Zone customers who attend Middleman’s LIFE ZONE
seminars may conclude that Life Zone is sponsoring or endorsing Middleman’s services.

In conclusion, the services offered by Middleman are closely related to the goods and
services offered by Life Zone making confusion among consumers likely. Accordingly, this
factor heavily favors Life Zone.

4, The Marketing and Trade Channels Are Virtually Identical

Middleman has stated that it promotes its goods and services “through advertising in all
media services, direct, mail, and in-person sales.” See, Exhibit P attached hereto, response to

Interrogatory No, 5. Middleman’s customers are corporations. See, Moser Testimony, Exhibit R
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attached hereto, p. 9 lines 11-13. Middleman has done some presentations regarding its services
on radio. Id. at p. 21 lines 14-16.

As established previously, these are the identical channels of trade utilized most by Life
Zone to promote its goods and services. Life Zone uses direct mailing services. See, Exhibit [
attached hereto. Life Zone has conducted radio interviews concerning its products. See, Exhibit
J attached hereto. Life Zone’s customers include corporations and individuals. See, Henderson
Testimony, Exhibit S attached hereto, p. 47 lines 1-22. Thus, the channels of trade utilized by
Middleman and Life Zone are virtually identical. Accordingly, this factor favors Life Zone.

S. There Has Been No Opportunity for Actnal Confusion

Although there is no direct evidence of actual confusion between the parties’ marks, Life
Zone submits that there has been little opportunity for actual confusion because there is only
minimal evidence in the record that Middleman has in fact used its mark for an extended period
of time. The absence of evidence of actual confusion is neither surprising nor legally significant.
Moreover, such evidence is not required in order to establish that a likelihood of confusion
exists. See, Gillette Canada Inc. v. Ranir Corp., 23 USPQ2d 1768, 1774 (TTAB 1992); Block
Drugv. Den-Mat Inc., 17 USPQ2d 1315, 1318 (TTAB 1989). This factor does not favor either
party.

6. Middleman Has No Right to Exclude Others from Using LIFE ZONE

Middleman has not claimed use of the LIFE ZONE mark prior to its application date, nor
has Middleman identified any prior registrations owned by it for LIFE ZONE or similar marks.
Thus, Middleman has no right to exclude others from using the LIFE ZONE trademark except
for any rights based on Middleman’s filed application, which is in dispute in this proceeding.

This factor favors a finding for Life Zone.

18



V1. CONCLUSION

Over the last twenty years, Life Zone has developed a strong reputation and tremendous
goodwill in its LIFE ZONE trademarks as used in connection with cosmetics, skin care products,
nutritional supplements, mineral supplements, and educational services related to the use,
benefits, marketing and sales of these goods. In contrast, Middleman is a newcomer in the
industry and has not developed such trademark rights. Based on the identical sight, sound and
meaning of the respective trademarks, the closely related respective goods and services, the
strength of Life Zone’s family of trademarks, and the identical trade channels used by the parties,
Middleman’s applied for LIFEZONE mark will cause a likelihood of confusion with Life Zone’s
trademarks.

Accordingly, Life Zone respectfully urges the Board to sustain this opposition proceeding
and refuse registration of Middleman’s Trademark Application Serial No. 78/307,830.

Dated: November 12, 2007. Respectfully Submitted,

bosnn 1Y

Peter M. de Jonge

Gordon K. Hill

THORPE NORTH & WESTERN
8180 South 700 East, Suite 350
Sandy, Utah 84070

Telephone: (801) 566-6633
Facsimile: (801) 566-0750

Attorneys for Opposer, Life Zone, Inc.
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CERTIFICATE OF SERVICE

The undersigned hereby certifies that a true and correct copy of the foregoing Brief of
Opposer, Life Zone, Inc. was served upon the Applicant at the following by the methods

indicated below:

James A. Zellinger Hand Delivery
23 Brookglen La. United States Mail
Greensboro, N.C. 27410 First Class, Postage Pre-Paid

b8 Ovemight Delivery DY L
Fax Transmission
(336) 605-0555

Dated: “W&W\M \"L} lDDT e

O |
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EXHIBIT A



Int. Cl.: 1 . |
Prior U.S. Cls.: 1, 5, 6, 10, 26 and 4¢ o - o
rhor S 5 26 and 46 Reg. No. 2,417,495

~ United States Patent and Trademark Office Registered Jan, 2, 2001
TRADEMARK .

PRINCIPAL REGISTER

LIFE ZONE

" LIFE ZONE, INC. (UTAH CORPGRATION) FIRST USE l—l-.198_6; IN COMMERCE 1-1-1986,

48 NORTH 100 WEST _ .
SER. NO. 75-890,718, FILED 1-7-2000.

. HYDE PARK, UT 84318
FOR: PLANT FOOD, VNAMELY, MINERAL SUP- JON SCHIFFRIN, EXAMINING ATTORNEY

- PLEMENTS FOR PLANTS, IN CLASS 1 (U.S. CLS.
1, 5, 6, 10, 26 AND 46).



L e A WA

Document Description: Section 8 and 15

'http://po'rtal.uspto. gov/external/PA_1_0_V9/OpenServletWindow?serialNumber=7589071...

Mail / Create Date: 21-Apr-2006
| Previous Fage o . Next Page. You are'curréntly on page 1 of 4 [
PTQ Form 1583 (Rev 5/2008) ‘
OMB No. 0651-0055 (Exp 10/3‘5!_2008)_
Combined Declaration of Use and Incontestability Under
| Sections 8 & 15
The table below pfesents the data as entered. -
Input Field 7 Entered
REGISTRATION NUMBER 2417495
REGISTRA_TION DATE 01/02/2001
SERIAL NUMBER . 75890718
MARK SECTION
MARK. | LIFE ZONE
OWNER SECTION (current) |
NAME ‘ ' Life Zdne, Inc.
STREET 48 North 100 West -
CITY Hyde Park
STATE _ UT
ZIP/POSTAL CODE 84318
COUNTRY 7 US
: OWNER SECTION (proposed) .
NAME - Life Zone, Inc.
STREET 15 South Country Lane
CITY Fruit Heights
STATE Utah
ZIP/POSTAL CODE: 84037
COUNTRY United States
5/29/2007



801-593-0325

ZIP/POSTAL CODE

PHONE

FAX 801-593-8818 .

ATTORNEY SECTION | |

NAME Peter M. de Jonge

FIRM NAME Thorpe North & Western, LLP
| STREET P.O.Box 1219

CITY Sandy |

STATE Utah

84091

COUNTRY United States
PHONE 801-566-6633
FAX 801-566-0750
'DOCKET NUMBERS T8660.TM

OTHER APPOINTED ATTORNEY(S)

VAUGHN W, NORTH, M. WAYNE WESTERN,
GARRON M. HOBSON, PETER M. DE JONGE,
WEILI CHENG, STEVE M. PERRY, GARY P.
OAKESON, DAVID W. OSBORNE, JASONR.
JONES, ERIK S. ERICKSEN, ALEX HAYMOND
NATHAN S. WINESETT, CHRISTOPHER L.
JOHNSON, TODD B. ALDER, ROBERTR.
MALLINCKRODT, and GORDON K. HILL

>

| GOODS AND/OR SERVICES SECTION

INTERNATIONAL CLASS

001

KEEP EXISTING GOODS AND/OR
SERVICES

YES

SPECIMEN FILE NAME(S)

WIICRS\EXPORTGMMAGEOUT6 \758\907
\75890718\xml1\81 50002.JPG

A\TICRS\EXPORTONMAGEOQUT6 \758\907
\75890718\xml1\81 50003.JPG

SPECIMEN DESCRIPTION

Digitally photographed bottle

PAYMENT SECTION

NUMBER OF CLASSES

NUMBER OF CLASSES PAID

SUBTOTAL AMOUNT

300

| http://portal.uspto. gov/external/PA__lH_O_V9/OpenServIetWind0w?serialNumber=75 89071...

5/29/2007




. |rotaLamount 300

SIGNATURE SECTION

SIGNATURE ‘ /petermdejonge/

SIGNATORY NAME | Peter M. de Jonge

SIGNATORY DATE = 04/21/2006

SIGNATORY POSITION | Attorney

PAYMENT METHOD * - ET

FILING INFORMATION |

SUBMIT DATE - | Fri Apr 21 11:35:33 EDT 2006
USPTO/S08N15-6623693130-2

_ . 10060421113533870291-24174

TEAS STAMP - 1'95-200546876aff25fa8e412a -
96el 829fc.08a-ET- 1154-2006
0421113350165121 '

_ http://portal.uspto.gov/externaI/PA_l_0_V9/OpenServletWindow?serialNumber=7S8907:1... 5/29/2007



PTC Form 1583 (Rev 5/2006)
OMB No. 0651-0055 (Exp 10/31/2008)

Combined Declaration of Use and Incontestability Under Se_ctilo'ns 8$&15
To the Commissioner for T.radeIharks‘: : |

REGISTRATION NUMBER: 2417495
|REGISTRATION DATE: 01/02/2001

MARK: LIFE ZONE

The owner, Life Zone, Inc., residing at 15 South Country Lane, Fruit Heights; Utah United States
84037, is using the mark in commerce on or in connection with the goods and /or services as follows:

For International Class 001, the owner is using or is using through a related company or licensee the
mark in commerce on or in connection with all goods and/or services listed in the existing registration.

[ The owner is submitting one specimen for each class showing the mark as used in CofmImerce on or in -
connection with ary item in the class of listed goods and/or services , consisting of a(n) Digitally

photographed bottle. '

I Specimen-1
Specimen-2

| The registrant hereby appoints Peter M. de Jonge and VAUGHN W. NORTH,M. WAYNE
WESTERN, GARRON M. HOBSON, PETER M. DE JONGE, WEILI CHENG, STEVE M. PERRY,
GARY P. OAKESON, DAVID W. OSBORNE, JASON R. JONES, ERIK S. ERICKSEN, ALEX
HAYMOND, NATHAN 8. WINESETT, CHRISTOPHER L. JOHNSON, TODD B. ALDER,
ROBERT R. MALLINCKRODT, and GORDON K. HILL of Thorpe North & Western, LLP, P.O.
Box 1219, Sandy, Utah United States 84091 to submit this Combined Declaration of Use and
Incontestability Under Sections 8 & 15 on behalf of the registrant. The attorney docket/reference

number is T8660.TM.

A fee payment in the amount of $300 will be submitted with the form, reprcscnting.payment for 1
class(es), plus any additional grace period fee, if necessary.

Declaration

The owner is using or is using through a related company or licensee the mark in commerce on or in
connection with the goods/services identified above, as evidenced by the attached specimen(s)
showing the mark as used in commerce. The mark has been in continuous use in commerce Jor five

- |consecutive years after the date of registration, or the date of publication under Section 1 2(c), and is
| still in use in commerce on or in connection with all goods and/or services as identified above. There
has been no final decision adverse to the owner's claim of ownership of such mark Jfor such goods
and/or services, or 10 the owner's right to register the same or to keep the same on the register; and
there is no proceeding involving said rights pending and not disposed of either in the Patent and

Trademark Office or in the courts.

http://portal.uspto. gov/external/PA_l_0_V9/OpenServletWindow?seriglNumber=7_58907 1... 5/29/2007



The unders:gned bemg hereby warned that willful false statements and the like are pumshable by fine
or imprisonment, or both, under 18 U.S.C. Section 1001, and that such willful false statements and the
ltke may jeopardize the validity of this document, declares that he/she is properly authorized to
execute this document on behalf of the Owner; and all statements made of his/her own knowledge are
true and that all statements made on information and belief are believed to be true.

|Signature: /petermdejonge/  Date: 04/21/2006
Signatory's Name: Peter M. de Jonge
Signatory's Position: Attorney

Mallmg Address: ' : o _
Thorpe North & Western, LLP : o ; _ -
P.0. Box 1219 ' : S
Sandy, Utah 84091

. |RAM Sale Number: 1154 _
JRAM Accounting Date: 04/21/2006

| Serial Number: 75890718

| Internet Transmission Date: Fri Apr21 11:35:33 EDT 2006

| TEAS Stamp: USPTO/S08N15-6623693130-2006042111353387
10291-2417495-200546876aff25fa8¢412a96e18
29fc08a-ET-1154-20060421113350165121

TDR Home

" This document may be displayed as a PDF file contamlng 1mages w1thout text. You may view-online or
* save the entire document by chckmg on the ﬁle downIoad icon in the upper nght corner of this page.

S [required PDF Vlewer]

- FAQ: Are you seeing only the first page of this PDF document?

If you need help: .

o General trademark information: Please e-mail TrademarkAssistanceCenter@usmo.,qov. or
telephone either 571-272-9250 or 1-800-786-9199.

o Technical help: For instructions on how to use TDR, or help in resolvmg technical glitches,
please e-mail TDR@uspto.gov, If outside of the normal business hours of the USPTO, please e- -
mail Electronic Business Support, or call 1-800-786-9199,

e Questions about USPTO programs: Please e-mail USPTO Contact Center (. UCC)

NOTE: Wzthm any e-mail, please include your telephone number so we can talk to you directly, if
- necessary. Also, include the relevant serial number or registration number, if extstmg

~ http://portal.uspto.gov/external/PA_1_0.V9/OpenServletWindow?serialNumber=7589071.... 5/_29/2007



- D = - -

Document Description: Notice of Acceptance Acknowledgement
Mail / Create Date: 20-Jul-2006

NOTICE OF ACCEPTANCE AND j
ACKNOWLEDGEMENT OF §§8 & 15
DECLARATION .
MAILING DATE: Jul 20, 2006 -

The combined declaration of use and E'ncontestabifity filed in connection with the regi'stration identified below
meets the requirements of Sections 8 and 15 of the Trademark Act, 15 U.S.C. §1058 and 1065. The
combinéd declaration is accepted and acknowledged. The registration remains in force. :

For further informatibn about this notice, visit\our-iwebsite at: http://www.uspto.qov. To review information
-regarding the referericed registration, go to hitp:/tarr.uspto.goy.

REG NUMBER: 2417495 | | |
MARK: - LIFE ZONE - |

h S PETER M DE JONGE ' ' |

' THORPE N & WESTERN LLP
" P OBOX 1219 '

1 - SANDY, UT 84081-1219

OWNER: Life Zone, Inc.
Side -2 ' : ' '
UNITED STATES PATENT AND TRADEMARK OFFICE o . FIRST-CLASS
COMMISSIONER FOR TRADEMARKS - : ‘
P.0. BOX 1451 : g _ MAIL
ALEXANDRIA, VA 22313-1451 : ‘ _ U.S POSTAGE :
- | | PAID ’

'.http://portal.uspto.gov/éxternal/PA_l_O;V9/OpenServletWindow?serialNumber=7589071 .. 5/29/2007



e 1
~IDR Home | R | | o -

This document may be displayed as a PDF ﬁlé containing images withoﬁt text. You mé.y view online or
save the entire document by clicking on the file download icon in the upper right corner of this page.
- [required PDF viewer] ' ‘ e o -

FAQ: Are you seeing only the firs page of this PDF document?

- I you need help:

‘o General trademark information: Plea_.s'e e-mail Trade
telephone either 571-272-9250 or 1-800-786-9199. T :
o Technical help: For instructions on how to use TDR, or help in resolving technical glitches,

please e-mail TDR@uspto.gov. If outside of the normal business hours of the USPTO, please e-
mail Electronic Business.Support, or call 1-800-786-9199.

o Questions about USPTO programs: Please e-mail USPTO Contact Center (UCC).

markdssistanceCenter@uspto.gov, or

NOTE: Within any e-mail, please include your telephone number so we can talk to you directly, if
- necessary. Also, include the relevant serial number or registration number, if existing. o

http:/fporta].uspto.gov/external/PA_'l__O_V9/OpenServletWindow?serialNumbeF758_907l... - 5/29/2007



EXHIBIT B



Int. CL.: 5 o |
| .PI'_IOI‘ U.S; .Cl.s.: 6, 18, 44, 46? 51 and 52 | | Reg. No. 2.41 7,4 9
United States Patent and Trademark Office Reglstered Jan. 2, 2001

~ TRADEMARK
PRINCIPAL REGISTER

LIFE ZONE
. LIFE ZONE, INC. (UTAH CORPORATION) ' FIRST USE 1-1-1986; IN COMMERCE 1-1-1986.
.48 NORTH 100 WEST. | , - :
HYDE PARK, UT 84318 - SER. NO. 75-890,719, FILED 1-7-2000.

FOR: NUTRITIONAL SUPPLEMENTS, MINERAL  JON SCHIFFRIN, EXAMINING ATTORNEY
. SUPPLEMENTS AND VITAMINS, IN CLASS 5 (U.S. o
CLS. 6, 18, 44, 46, 51 AND 52). .



Document Description: Section 8 and 15
Mail / Create Date: 13-Jan-2006 -

L Previous Page |

|.-Next Page -

You are currently on page 1 ofd

PTO Form 1583 (Rev 5/2006)
OMB No. 0651-0055 {Exp 10/31/2008)

Combined Declaration of Use.and Incontestability-Under
| Sections 8 & 15 | -

The table below presents the data as entered.

Input Field . : Entered
REGISTRATION NUMBER 2417496 |
REGISTRATION DATE 01/02/2001
SERIAL NUMBER 75890719

| MARK SECTION |
MARK LIFE ZONE

OWNER SECTION (no change)

| ATTORNEY SECTION _
NAME | Peter M. de Jonge
| FIRM NAME Thorpe North & Western -
| sTREET P.0. Box 1219
CITY Sandy
STATE Utah
ZIP/POSTAL CODE 84091- 12 19
COUNTRY United States
PHONE 801-566-6633
FAX 801-566-0750
DOCKET NUMBERS T8658.TM
VAUGHN W. NORTH, M. WAYNE WESTERN, -
‘GARRON M. HOBSON, PETER M. DE JONGE,
WEILI CHENG, STEVE M. PERRY, GARYP. -
OAKESON, DAVID W. OSBORNE, JASON R.

‘ http://portal.uspto.gov/extéfnaI/PA_l_0_V9/OpenServ]etWindow?seriaiNumber=758907]... 5/29/2007




OTHER APPOINTED ATTORNEY(S)

JONES, ERIK S. ERICKSEN, ALEX HAYMOND,

NATHAN S. WINESETT, CHRISTOPHER L.
JOHNSON, TODD B. ALDER, ROBERT R.
MALLINCKRODT, and GORDON K. HILL

GOODS AND/OR SERVICES SECTION

INTERNATIONAL CLASS

005

KEEP EXISTING GOODS AND/OR
SERVICES : '

YES

SPECIMEN FILE NAME(S)

| W TICRS\EXPORTAIMAGEQUT7 \758\907

\75890719\xmi1\81 50002.JPG

WTICRS\EXPORTAIMAGEQUT7 \75 8\90.7' :
\75890719\xml1\81 50003.JPG

SPECIMEN DESCRIPTION

digitally photographed label
PAYMENT SECTION
NUMBER OF CLASSES 1
NUMBER OF CLASSES PAID 1
| SUBTOTAL AMOUNT 300
TOTAL AMOUNT 300
SIGNATURE SECTION
SIGNATURE /petermdejonge/
SIGNATORY NAME Peter M. de Jonge
SIGNATORY DATE 01/13/2006
| 'SIGNATORY POSITION Attorney
PAYMENT METHOD ET
FILING INFORMATION | |
SUBMIT DATE | Fri Jan 13 12:27:46 EST 2006
USPTO/S08N15-6623693130-2
0060113122746159488-24174
TEAS STAMP 96-20017284e5¢ea20eb80709

bc49b84698e4-ET-1462-2006
0113122629023200

http://bortal.'uspto.gov/external/PA_I_O_V9/OpenServletWindow?serialNumber=7589071... 5/29/2007




o photographed label.

- |carye. OAKESON, DAVID W. OSBORNE, JASON R. JONES, ERIK S. ERICKSEN, ALEX

— rpm = —— -

PTO Form 1583 (Rev 5/2008)
OME No, 0651-0055 (Exp 10/31/2008)

Combined Declaration of Use and Inéontestab_ility Under Sections 8 & 15
To the _C.ornmiSsioner for Trademarks: _

‘ RE.GISTRATION NUMBER: 2417496
JREGISTRATION DATE: 01/02/2001

MARK: LIFE ZONE

| The owner, Life Zone Inc re31d1ng at 48 North 100 West, Hyde Park, UT US 84318, is usmg the
mark in commerce on or in connection with the goods and /or services as follows

' For International Class 005, the owner is using or is usmg through a related company or hcensee the :
mark in commerce on or in connection with all goods and/or services listed in the ex1stmg reglstratxon._

The owner is submlttmg one specimen for each class showing the mark as used in commerce on or in
connection with any item in the class of listed goods and/or services , consxstmg of a(n) digitally

Specimen-|
Spemmen-Z

The reglstrant hereby appomts Peter M. de Jonge and VAUGHN W.NORTH, M. WAYNE
WESTERN, GARRON M. HOBSON, PETER M. DE JONGE, WEILI CHENG, STEVE M. PERRY,

HAYMOND, NATHAN S. WINESETT, CHRISTOPHER L. JOHNSON, TODD B. ALDER,
ROBERT R. MALLINCKRODT, and GORDON K. HILL of Thorpe North & Western, P.O. Box -
1219, Sandy, Utah United States 84091-1219 to submit this Combined Declaration of Use and-
Incontestablhty Under Sections 8§ & 15 on behalf of the registrant. The attorney docket/reference

number 1s T8658. TM.

A fee payment in the amount of $300 will be submitted with the forrn representlng payment for 1
class(es), plus any additional grace period fee, if necessary

Declaration

The owner is using or is using through a related company or licensee the mark in commerce on or in
connection with the goods/services identified above, as evidenced by the attached specimen(s)
showing the mark as used in commerce. The mark has been in continuous use in commerce for five
consecutive years after the date of registration, or the date of publication under Section 12(c), and is
| still in use in commerce on or in connection with all goods and/or services as identified above. There
has been no final decision adverse to the owner's claim of ownership of such mark for such goods
and/or services, or to the owner's right to register the same or to keep the same on the register; and -
L there is no proceeding involving said rights pending and not dzsposed of either in the Patent and

: Trademark Office or in the courts.

hitp://portal.uspto. gov/external/PA_l_O_V9/OpenServletWindow‘?serialNumber=758907l . 5/29/2007



The undersngned being hereby warned that willful false statements and the like are punishable by fine
or imprisonment, or both, under 18 U.S.C. Section 1001, and that such wiliful false statements and the
like may jeopardize the validity of this document, declares that he/she is properly authorized to
execute this document on behalf of the Owner; and all statements made of his/her own knowledge are
- Jtrue and that all statements made on- mformatlon and bellef are believed to be true

| Signature: /petenndejonge/ Date: 01/13/2006
Signatory's Name: Peter M. de Jonge
SIgnatory s Position: Attorney

Malhng Address:
1 Thorpe North & Western -
~P.O.Box 1219 .
Sandy, Utah 84091-1219

- |RAM Sale Number: 1462 _
IRAM Accounting Date: 01/13/2006

ISerial Number: 75890719 - ,
Internet Transmission Date: Fri Jan 13 12:27; 46 EST 2006 ‘
TEAS Stamp: USPTO/S08N15-6623693130-2006011312274615
19488-2417496-20017284e5cea20eb80709bc49b '
84698e4-ET-1462-20060113122629023200

TDR Home

This document may be displayed as a PDF file containing unages without text. You may. view online or

save the entire document by clicking on the file download icon in the upper right corner of thls page. -

[required PDF v1ewer] :
 FAQ: Are you seeing only the first page of this PDF document?

.If you need help:

o General trademark information: Please e-mail TrademarkAssistanceCenter@us,utoHov or
 telephone either 571-272-9250 or 1-800-786-9199.
o Technical help: For instructions on how to use TDR, or help in resolvmg technical glitches,
- please e-mail TDR@uspto.gov. If outside of the normal business hours of the USPT 0, please e-
-mail Electronic Business Support, or call 1-800-786-9199.
o Questions about USPTi 0 programs. Please e-mail USPTO Contact Center ( UCqc).

- NOTE: Within any e-mail, please include your telephone number 50 we Can'talk to you directly, if
- necessary. Also, include the relevant serial number or regi.gtration number, if existing.

http://portal.uspto . gov/external/PA_1_0_V9/OpenServIetWihdow?S_erialNumber=75 89071... 5/29/2007



Document Description: Notice of Acceptance Acknowledgement
Mail / Create Date: 03-May-2006

NOTICE OF ACCEPTANCE AND _ |
ACKNOWLEDGEMENT OF §§8 & 15 N

DECLARATION _
- MAILING DATE: May 3, 2006

*

‘ The combined declaration of use and incontestability filed in connection with the registration identified below
meets the requirements of Sections 8 and 15 of the Trademark Act, 15 U.S.C. §1058 and 1065. The = !
combined declaration is accepted and acknowledged. The registration remains in force.

For further information about this notice, visit our website at; http://www.uspto.gov. To review information ”
regarding the referenced registration, go to hitp://tarr.uspto.gov. ' g 7 _ \

REG NUMBER: © 2417496 ; _ L

MARK: LIFE ZONE
1 OWNER: Life Zone, Inc.
' o |
Side-2 o B -
UNITED STATES PATENT AND TRADEMARK OFFICE ' L ‘ ]
COMMISSIONER FOR TRADEMARKS . _ ' FIRST-CLASS
P.O. BOX 1451 - MAIL
ALEXANDRIA, VA 22313-1451 - : 1 U.SPOSTAGE
: : PAID i
!
1
h
I PETER M DE JONGE | | o
THORPE N & WESTERN LLP
PO BOX 12189 o _
L ~ SANDY, UT 84091-1219

http://portal.uspto. gov/external/PA_1__0_V9/Opcn_ServletWindbw?se_rialNumber=758907 1. 5/29/2007



TDR Home - | |
. This document mziy be displayed as a PDF file .con‘taining images without text. You may view online or
save the entire document by clicking on the file download icon in the upper right corner of this page.

- [required PDF viewer] o _
-FAQ: Are you seeing only the first page of this PDF document?

: Ifyou need help:

o General trademark information: Please e-mail TrademarkAssistanceCenter@uspto.gov, or
telephone either 571-272-9250 or 1-800-786-9199. : o .

» Technical help: For instructions on how to use TDR, or help in resolving technical glitches, _
please e-mail TDR@uspio.gov. If outside of the normal business hours of the USPTO, please e-
mail Electronic Business Support, or call 1-800-786-9199. o . -

* Questions about USPTO programs: Please e-mail USPTQ Contact Center (UCC).

- NOTE: Within any e-mail, please include your telephone number so we can talk to you directly, if
necessary. Also, include the relevant serial number or registration number, if existing. -

http://portal.uspto.gov/external/PA_1_0_V9/OpenServietWindow?serialNumber=7589071... 5/29/2007



EXHIBIT C



Int. CL: 3 )
Prior US. Cls.: 1, 4, 6, 50, 51, and 52

L R ‘Reg. No. 2,559,787
United States Patent and Trademark Office Registered Apr. 9, 2002
TRADEMARK
PRINCIPAL REGISTER
LIFE ZONE
LIFE ZOINE, INC. (UTAH CORPORATION} FIRST USE 1-1-1986; IN COMMERCE 1-1-1986. "
48 NORTH 100 WEST _ S | |

- HYDE PARK, UT 84318

: : . SN 75-894,209, FILED 1-7-2000.
FOR: SKIN CARE PRODUCTS, NAMELY, SKIN o L

-CLEANSING GEL, SKIN LOTION AND FACE - B ' ' '
CREAM, IN CLASS 3(U.S.CLS. 1, 4, 6, 50, 51 AND 52), SUSAN HAYASH, EXAMINING ATTORNEY




EXHIBIT D



UNITED STATES PATENT AND TRADEMARK OFFICE

ERIAL NO: ° 78/432601

PPLICANT:  Life Zonc, Inc.

ORRESPONDENT ADDRESS:
PETER M. DE JONGE -
THORPE NORTH & WESTER_N, LLP
- POBOX 1219
- SANDY UT 84091-1219

[ARK: LIFE ZONE
ORRESPONDENT’S REFERENCE/DOCKET NO 23557.SM

ORRESPONDENT EMAIL ADDRESS:

1 Number - 78/432601
NOTICE OF SUSPENSION
n on this application is suspended pending the disposition of:

- Application Serial No(s). 76553544 and 78307830

“applicant's effective filing date is subsequent to the effective filing date of the above-identified application(s), tl
(if and when it registers, may be cited against this application. See 37 C.F.R. §2.83. A copy of information releva
s pending application(s) was sent previously. The applicant may request that the application be removed fro
nsion by presenting arguments related to the potential conflict between the relevant applications or other argumen
d to the ground for suspension. The applicant's election to present or not to present arguments at this time will n

the apphcant s right to present arguments later.

*78432601*

RETURN ADDRESS:
Commissioner for Trademarks _
P.O. Box 1451

Alexandria, VA 223 13;| 451

If né fees are enclosed, the address should include the words

"Box Responses - No Fee.”

Please provide in all correspondence:

1. Filing date, serial number, mark and
applicanl'.s name, .

2. Date of this Office Action.

3. Examining Attormney's name and

Law Office number. )
4. Your telephone number and ¢-mail address, -



examining attorney acknowledges the applicant’s claim of ownership of prior Régistration Nos. 2559787, 2417496 ar
7495 made in its recent communication filed on July 25, 2005. This response is acceptable and has been added to tl

td. -

licant must note, however, the following refusal and reqmrements which Apphcant did not respond to the in i
anse, are maintained and continued. Please see the previous Office Action for specific requlrements

istration Refused Under §§1. 3 and 45; Failure to Functwn as Servnce Mark ~ Refusal Contmued

examining attorney maintains and continues her refusal to register the mark because the proposed mark, as used on th
imen of record, does not function as a service mark to indicate the source of the services. Trademark Act Sections 1,3
15, 15U.8.C. §§1051, 1053 and 1127 - :

ndment of Identlﬁcatwn of Services Required — Regmrement Contmugd ,

identification of services is unacceptable. The wording used to describe the services needs clarlﬁcatlon because I
ification is vague, ambiguous and too broad. The apphcant must amend the identification to 1dent1fy with clanty ar
ificity the exact nature of the services provided. :

fficient Fees/Clarification of Number of Classes for Which Registration is Sought — Requirement Continﬁed

icant must clarify the number of classes for which registration is sought. The submitted filing fees are insufficient to
r all the classes in the application. Specifically, the application identifies services that are classified in at least three
national classes, however applicant paid the fee for only one class(es).

Tonia M. Fisher

/Tonfa M. F'ishler/

Trademark Examining Attorney
Law Ofﬁcé 113

(571) 272-9720






' TRADEMARK LAW OFFICE NO.: 113
Serial No: 78/432,601
Mark: LIF E ZONE

IN THE UNITED STATES PATENT AND TRADEMARK OFF ICE

Inre appllcatlon of: - Life Zone, Inc. )
B : )
Serial No.: - 78/432,601 - )
~ Filed: -+ June 9, 2004 ) S : o
i _ : S - ) RESPONSE/REQUEST
Mark: LIFE ZONE ) TO SUSPEND
Examiner: - Tonia M. Fisher )
R )
Law Office: 113 )
Docket No.: 23557.SM )

Commissioner for Trademarks
P.O. Box 1451
Alexandria, VA 22313-1451
Dear Madam:

In response to the Office Action mailed January 24, 2005, please reconsider the above-

identified trademark application in view of the remarks provided below.

CERTIFICATE GF DEPQSI]

|- hereby certify that this correspondence is being deposited with the United States Postal Service as first class mail, postage prepaid, on
the date indicated below in an envelope gddressed to: Commissioner for Trademarks, P.O. Box 1451, Alexandria, VA 22313-1451.

DaleofDeposu 99' os” ' o W

(WA

07-25-2005

J.§ Patent & TMOf/TM Mall Rept Dt #74



Ownership of Prior Registrations

 As requested by the Examining Attorney, Applicant hereby submits that it is the owner of

- Registration Nos. 2559787, 2417496 and 2417495,

REMARKS | |
IntheJ anuary 24, 2005 Ofﬁce Action, the Examining Attorney indicated that the present
' appllcatlon would be suspended pending the resolution of Application Serial No, 76/553,544 and
h Application Serial No. 78/307,830. -In view'of_the feregoing, Applicant respectfully requests
that this Application be suspended. If ahy impediment te suspending this application exists, the

Trademark Attdmey 1s invited to initiate a telephone interview with the undersigned.

B ~ o
DATED this_ 27 dayof M 2005,
Respectfully submltted

s 0%4 /g’wze/c/

Nathan S, Winesett
Atftorney for Apphcant

THORPE NORTH & WESTERN, LLP
P.O.Box 1219 ‘
Sandy, Utah 84091-1219

Telephone (801) 566-6633

Facsimile (801) 566-0750



- UNITED STATES PATEN T AND TRADEMARK OF FICE

ERIAL NO 78/432601

.PPLI.CANT:." Lierbne,Iéc.' - | *78432601*

'ORRESPONDENT ADDRESS: - . . _ RETURN ADDRESS _
PETER M. DE JONGE - ' ' Commissioner for Trademarks
THORPE NORTH & WESTERN, LLP o " P.O. Box 1451
PO BOX 1219 . Alexandria, VA 22313-1451

SANDY UT 84091-1219

(ARK:  LIFE ZONE
ORRESPONDENT’S REFERENCE/DOCKET NO: 23557.SM Please provide in all conespondcncc.:

ORRESPONDENT EMAIL ADDRESS: ) . i 1. Filing date, serial .numbcr,r mark and

applicant'’s name, -
2. Date of this Officc Action,
3. Examining Attomey's name and

Law Office number.
4. Your telephone number and e-mail address.

" OFFICE ACTION

AVOID ABANDONMENT WE MUST RECEIVE A PROPER RESPONSE TO THIS OFFICE ACTIO
HIN 6 MONTHS OF OUR MAILING OR E-MAILING DATE.

| Number 78_/432601

.ssigned trademark examining attorney has reviewed the referenced application and has determined the following.

:h Results Potential Bar to Registration

Mfice records have been searched and no similar reg:stered mark has been found that would bar reglstratlon und
mark Act Section 2(d), 15 U.S.C. §1052(d). TMEP §704.02. However, please be advised that a potential
lctmg mark in prior-filed pending applications may present a bar to reglstratlon ,

nation regarding pending Appllcatlon Serlal Nos. 76553544 and 78307830 is enclosed. The filing dates of tl
nced applications precede applicant’s filing date. There may be a likelihood of confusion between the marks und
mark Act Section 2(d), 15 U.S.C. §1052(d). If the referenced applications register, registration may be refused in th
inder Section 2(d). 37 C.F.R. §2.83; TMEP §1208 Ol . _



applicant must also note the following additional refusal:

stration Refused Under §§1, 3 and 45: Fallure to Function as Service Mark

examining attomey refuses registration of the mark because the proposed mark, as used on the specimen of recor
not function as a service mark to indicate the source of the services. Trademark Act Sections 1,3 and 45, 15 U.Su«
151, 1053 and 1127; The proposed mark neither identifies and dlstlngmshes the services of the applicant from those -
s nor indicates their source. In Re Remington Products Inc., 3 USPQ2d 1714 (TTAB 1987). TMEP §§1202 ef sex
se note that the proposed mark does not function as a service mark because the specimens submitted with applicatic
nacceptable as evidence of actual service mark use for the services recited; therefore, the proposed mark cann
1fy and distinguish the apphcant's serv1ces from those of others nor indicate their source. :

specimen is unacceptable as ev1dence of actual service mark use because it does not show use of the mark in commer:
lation to the services identified. The specimen merely appears to be the cover of an internal document for use t
»any representatives and not purchasing consumers of applicant’s services. A specimen is unacceptable if it does n

" use of the service mark in relation to the identified services. Intermed Commumcatzons Inc. v. Chaney, 197 USP
(TTAB 1977). The specimen must show use of the mark “in the sale or advertising of services.” Trademark A
on 45, 15 U.S.C. §1127; In re Universal Oil Products Co., 476 F.2d 653, 177 USPQ 456 (C.C.P.A. 1973); TME
01.04 ef seq. Therefore, the specimen must show the mark in reference to the particular services identified, namel
cational services, namely, conducting seminars and consulting in the field of nutritional supplements, skin ca
Icts, cosmetics, health and fitness, marketmg, accountmg, and management.” The spemmen does not show ar
snce to these identified serv1ces :

applicant must demonstrate how the mark is used with the services by submitting an acceptable specimen. /n ;
mic Corp., 189 USPQ 248 (TTAB 1975); 37 C.F.R. §2.56; TMEP §§1301.04 et seq. Examples of acceptab
mens are signs, photographs, brochures or advertlsements that show the mark used in the sale or advertlsmg of tI
zes. TMEP §§1301.04 ef seg. :

1pplicant must verify, with a notarized afﬁdavit or a signed declaration under 37 C.F.R. §2.20, that the substitu
men was in use in commerce at least as early as the filmg date of the appllcatlon 37 C.F.R. §2.59(b); TME

1.09 and 1109.09(b).

amendment of the dates-of-use clause is necessary in order to state the correct dates of first use, the applicant mu
7 the amendment with an affidavit or a declaration in accordance with 37 C.F.R. §2.20. 37 CF.R. §2.71(c); TME

3.05 and 1109.09(a).

nugh the examining attorney has refused registration, the-applicant may reSpond to the refusal to register by submittiz
nce and arguments in support of registration. If the applicant chooses to respond to the refusal to register, the applica
also respond to the followmg requirements:

fication of Recntatlon of Services N _ : _
vording used to describe the services needs clarification because the identification is vague, ambiguous and too broa

over, the wording, could and appears to, include services identified in other international classes. Consulting servic
assified according to the subject matter of the consulting services. For example, business consulting services a
fied in International Class 35 and food nutrition- consulting services are classified in International Class 44. Applica
identify with clarity and specificity the exact nature of services provided and classify the services in the appropria
ational class. Applicant may adopt any or all of the following identification of services, in the designated classes,



rate: TMEP §1402.01.

rnational Class 35 _ _ _ _ ' _
ness consulting, namely consulting businesses in the field of marketing, accounting and business management,

national Class 35.

rnational Class 41 T S B o
:ational services, namely. conducting seminars in the field of nutritional supplements, skin care products, cosmetic

h and fitness, marketing, accounting and management; physical fitness consultation, in International Class 41 .

-national Class 44 . _ _ S - o _ | .
| nutrition consulting in the field of nutritional supplements; beauty consultation and information services featurit
mation about skin care products and cosmetics; providing health information, in International Class 44.

i note that, while the identification of services may be amended to clarify or limit the services, adding to the servic
oadening the scope of the services is not permitted. 37 C.F.R. §2.71(a); TMEP §1402.06. Therefore, applicant m:
imend ‘the identification to include services that are not within the scope of the services set forth in the prese
ification, o S -

fficient Fees . _ _ ' '
icant must clarify the number of classes for which registration is sought. The submitted filing fees are insufficient

- all the classes in the application. Specifically, the application identifies services that are classified in at least thr
wational classes, however applicant paid the fee for only one class(es). '

icant must either: (1) restrict the application to the number of class(es) covered by the fee already paid, 6r (2) pay tl
red fee for each additional class(es). 37 C.F.R. §2.86(a)(2); TMEP §§810.0], 1401.04, 1401.04(b) and 1403.01.

+ applicant chooses services in more than one class(es), then applicant must add a class(es). Please see below for tl
fic requirements for adding a class(es). :

bined or Multiple-Class Application

licant prosecutes this application as a combined, or mﬁltipleiclass application, then applicant must comply with eac
> requirements below for those goods and/or services based on actual use in commerce under Trademark Act Sectic

) Applicant must list the goods/services by international class with the classes listed in ascending numerical orde:
TMEP §1403.01. - o

} Applicant must submit a filing fee for cach international class of goods and/or services not covered by the fi
already paid. 37 C.F.R. §2.86(a)(2); TMEP §§810.01 and 1403.01.

) Ap;ﬁlicant must submit:

(a) dates of first use of the mark anywhere and dates of first use of the mark in commerce; the dates of use, bo
anywhere and in commerce, must be at least as early as the filing date of the application; 37 C.F.R. §§2.34(2)(DC



2.34(a)(1 )(ii) and 2.86@(3)-

(b) one specimen showing use of the mark for each class of goods and/or services; the specimen(s) must have bes
in use in commerce at least as early as the filing date of the apphcatlon 37 C.F.R. §§2. 34(a)(1)(1v) and 2. 86(a)(3
and

(¢) both the dates of use and a statement that "the specimen was in use in commerce at least as early as the filit
date of the application" must be verified in a notarized affidavit or a 31gned declaration under 37 C.F.R. §2.20; -
C.FR. §§2.59(a) and 2. 71(c) = :

m_of Ownership of Prior Registrations Required
plicant is the owner of U.S. Registration Nos. 2559787, 2417496 and 2417495, then applicant. must submit a claim .

xrship. 37 C.F.R. §2.36; TMEP §812. The following standard format is suggested:.

icant is the owner of U.S.'Reglstratmn Nos. 2559787, 2417496 and 2417495.
‘ICE: FEE CHANGE

tive January 31, 2005 and pursuant to the Consolidated Approprlatlons Act, 2005 Pub. L. 108-447, the followmg a
:es that will be charged for filing a trademark apphcatlon

(1) $325 per international class if filed electronically using the Trademark Electronic AppIicati'en System (TEAS
or ' o . _

(2) $375 per international class if filed on paper

> fees will be charged not only when a new application is filed, but also when payments are made to add classes to ¢
ng application. If such payments are submitted with a TEAS response, the fee will be $325 per class, and if su«
ents are made with a paper. response, the fee will be $375 per class. '

iew fee requirements will apply to any fees filed on or after January 31, 2005.
ICE: TRADEMARK OPERATION RELOCATION

[rademark Operation has relocated to Alexandria, Virginia. Effective October 4, 2004, aIl Trademark-related pap
‘except documents sent to the Assignment Services Division for recordation, certain documents filed under the Madr
col, and requests for copies of trademark documents) must be sent to:

Commissioner for Trademarks
P.O. Box 1451
Alexandria, VA 22313-1451

cants, attorneys and other Trademark customers are strongly encouraged to correspond with the USPTO online via t]
mark Electronic Application System (TEAS), at http://www.uspto.gov/teag/index.html.



/Tonia M. Fisher/
Trademark Examining Attorney
Law Office 113

(571) 272-9720

to respond to this Office Action:

nﬁay respond formally using the Office's Trademark Electronic Application System (TEAS) Response to Office Actic

(visit hitp://gteas.uspto. gov/V2.0/0a242/WIZARD htm and follow the instructions therein, but you must wait until

72 hours after receipt if the office action issued via e-mail). PLEASE NOTE: Responses to Office Actions ¢
catjons filed under the Madrid Protocol (Section 66(a)) CANNOT currently be filed via TEAS. :

spond formally via regular mail, your respohse should be sent to the mailing Return Address listed above and inclu
;rial number, law office and examining attorney’s name on the upper right corner of each page of your response.

reck the status of your a'pplication at any time, visit the Office’s Trademark Applications and Registrations Retriev

(R) system at http://tarr.uspto.gov/ '

géneral and other useful information about trademarks, you are encouraged to visit the Office’s web site

//www.uspto.gov/main/trademarks.htm

INQUIRIES OR QUESTIONS ABOUT THIS OFFICE ACTION, PLEASE CONTACT THE ASSIGNE
MINING ATTORNEY. |



Print: Jan 11, 2005 - 76553544

DESIGN MARK

Serial Number
765563544

Status :
SUSPENSION LETTER = MAILED

Word Mark
2ONE

Standard Character Mark
No

Type of Mark
SERVICE MARK

Register
PRINCIPAL

Mark Drawing Code . -
(3) DESIGN PLUS WORDS, LETTERS AND/OR NUMEBERS

Owner _
3arry D. 8Sears, Ph.D. INDIVIDUAL UNITED 8TATES 222 Rosewood Drlve,

Suilte 500 Danvers MASSACHUSETTS 01923

soods/Services -

Class Status -- ACTIVE. 'IC Q041. US 100 101 107. G & 8: Educational
;ervicee, namely, conducting workshops, geminars and classez in the
fields of diet, health and nutrition; providing on-line magazines,
lewsletters,bulletins, in the fields of diet, health, and nutrition;
sroviding on-line newsletters in the fields of diet, health and
wutrition by e-mail.

300_dsfServices _
Jlass 8tatus =-- ACTIVE. IC 043. U8 100 101. G & 8; catering
services} restaurant, cafe and snack bar services. :

soods/Services _
class Status -- ACTIVE. IC 044. US 100 101. G & S: providing
information in the fields of diet, health and nutrition via e-mail.

*rior Registration(s)
>623974;2689749

Yescription of Mark
'he mark is comprised of the stylized word "Z20NE," with the letter "0"

n the color yellow, and overlapping the letter "Z," and wlth the-
etters "Z," *N," and "E," in the color red. Appllcant is claiming

0lar as an element af the mark.

-



Print: Jan 11, 2005
Filing Date
2003/10/03

Examining Attomey
MARTIN, JENNIFER .

Attorney of Record
Deporah L. Benson

76553544






Print: Jan 11, 2005 | 78307830 | . Issue: 0000/00/00

TYPED DRAWING

Serial Nummber
78307830

Status
DPPOSITION PENDING

Nord Mark
LIFEZONE

Standard charat:ter Mark
o

N'ype of Mark
3ERVICE MARK

tegister
"RINCIPAL

\ark Drawing Code
(1) TYPED DRAWING

Jwner : ‘
fiddleman Group, Inc. CORPORATION NORTH CAROLINA 2100 San Fernando

Jrive High Point NORTH CARQLINA 27265

Soods/Services : _ _
’lass Status == ACTIVE IC 041. U8 100 101 107. G & 8: Educaticnal
rervices, namely, conducting seminars, speeches, wcrkshops, lectures
ind classes in the field of personal development, leadership and
1anagement, and distributing course materials in connection therewith.

‘iling Date
'003/10/01

:xamining Attormey
'AIRBANKS, RON

\ftorney of Record
amen A, Zelllnger
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: ,Trademark/Sérviée Mark Application, Principal Register

Serial Number: 78432601
Filing Date: 06/09/2004

- "The table below presents thg data as 'éntered.

RK SECTION

¢ LIFE ZONE
DARD CHARACTERS YES
3-GENERATED IMAGE YES
AL ELEMENT LIFE ZONE 7
7. f\.TEMENT gggig‘aigl; ?grrlltfigglgf gitgg;dglr_dc g{g’a}{acters, withqut claim to any
NER SECT[ON _ |
ES Life Zone, Inc.
iT 15 South Country Lane
Fruit Heights
3 uT
ISTAL CODE 84037
TRY . - USA |
ORIZED EMAIL COMMUNICATION - No
AL ENTITY SECTION . _
' ' CORPORATION
YCOUNTRY OF INCORPORATION Utah
)DS AND/OR SERVICES SECTION
N‘A'ﬁomr_ CLASS ' 041
| EDUCATIONAL SERVICES, NAMELY, CONDUCTING
TN | RN AL SUPPLEMEAT S, DX Sk e RO s,
- RCCOUNTING, AND MANAGEMIERT MAKKETING,
;BASI.S 7 Section 1(a)
;s'r USE ANYWHERE DATE _ At least as early as 02/13/1981
I(ST USE IN COMMERCE DATE - © | At least as early as 04/01/1981

-

ECIMEN FILE NAME(S)

\ticrs\EXPORTIOMMAGEOUT 10\784\326\78432601\xml 1\
APP0003.JPG

ECIMEN DESCRIPTION

SCANNED IMAGE OF COVER PAGE OF SEMINAR

INTCADRAATIEART AL ARNITTATY




‘NATURE SECTION .

(ATURE /petermdejonge/

‘ATORY NAME Peter M de Jonge

"ATORY DATE 06/05/2004 .

ATORY POSITION Attofney

YMENT SECTION

BER OF CLASSES 1

BER _OF._C_LASSES PAID 1

'O’I;AL' AMOUNT 335

1L AMOUNT 335.00

FORNEY L

E Peter M. de Jonge

NAME | THORPE NORTH & WESTERN, LLP

ET P.O. Box 1219 '
- Sandy

B ur

ISTAL CODE B4091-1219

ITRY UsAa -

E

(801) 566-6633

(801) 566-0750 .

ORIZED EMAIL COMMUNICATION

No

RNEY DOCKET NUMBER

23557.SM

R APPOINTED ATTORN EY(S)

VAUGHN W. NORTH, M. WAYNE WESTERN, CLIFTON
W. THOMPSON, GARRON M. HOBSON, PETER M. DE
JONGE, WEILI CHENG, DAVID R. MCKINNEY, STEVE M.
PERRY, GARY P. OAKESON, DAVID W. OSBORNE,
JASON R. JONES, ERIK S. ERICKSEN, JOAN W. L.
OGILVIE, ALEX HAYMOND, NATHAN S. WINESETT,
CHRISTOPHER L. JOHNSON, TODD B. ALDER, and
JONATHAN M. BENNS - S

[

'RESPONDENCE SECTION

| Peter M. de Jonge

NAME

THORPE NORTH & WESTERN, LLP

T

P.O.Box 1219

Sandy

UT

STAL CODE

84091-1219

[RY

Usa

(801) 566-6633




(801) 566-0750

HORIZED EMAIL COMMUNICATION : No
NG INFORMATION .
WIT DATE 7 ‘ o | Wed Jun 09 17:31:56 EDT 2004

: : USPTO/BAS-6623693130-2004
: - ; : 0609173156347531-78432601

} STAMP : ‘ . | -200fb%a56e9df9857e87622¢
Ly ‘ S de335a8a49a-ET-430-2004060

' 9173026354855 : .

TrademarWService Mark Application, Principal Register

‘Serial Number: 78432601
Filing Date: 06/09/2004

he Commissioner for Trademarks:

K: (Standard.Characters, see mark) . : .

rark consists of standard characters, without claim to any particular font, style, size, or color.

teral element of the mark consists of LIFE ZONE., . : :

pplicant, Life Zone, Inc,, a corporation of Utah, residing at 15 South Country Lane, Fruit Heights, UT, USA, 84037, requests registration of
idemark/service mark identified above in the United States Patent and Trademark Office on the Principal Register established by the Act of
, 1946 (15 U.S.C. Section 1051 et seq.), as amended. - : ‘

pplicant, or the applicant's related company ot licensee, is using the mark in commerce, and lists below the dates of use by the applicant, or t} -
ant's related company, licensee, or predecessor in interest, of the mark on or in connection with the identified goods and/or services, 15 U.S.(
m 1051(a), as amended. : ) : o

ternational Class 041: EDUCATIONAL SERVICES, NAMELY, CONDUCTING SEMINARS AND CONSULTING IN THE FIELD OF
UTIONAL SUPPLEMENTS, SKIN CARE PRODUCTS, COSMETICS, HEALTH AND FITNESS, MARKETING, ACCOUNTING, AND
AGEMENT ' : : .

srnational Class 041, the mark was first used at least as early as 02/13/198 1, and first used in commerce at least as early as 04/01/1981, and is
1 use in such commerce, The applicant is submitting or will submit one specimen for each class showing the mark as used in commerce on o
nection with any item in the class of listed goods and/or services, consisting of a(n) SCANNED IMAGE OF COVER PAGE OF SEMINAR .
RMATION MANUAL. : e

cimen - 1 . :
»plicant hereby appoints Peter M. de Jonge and VAUGHN W, NORTH, M. WAYNE WESTERN, CLIFTON W.-THOMPSON, GARRON !
‘ON, PETER M. DE JONGE, WEIL! CHENG, DAVID R. MCKINNEY, STEVE M. PERRY, GARY P. OAKESON, DAVID W. '
'RNE, JASON R. JONES, ERIK S. ERICKSEN, JOHN W. L. OGILVIE, ALEX HAYMOND, NATHAN §. WINESETT, CHRISTOPHER
INSON, TODD B. ALDER, and JONATHAN M. BENNS of THORPE NORTH & WESTERN, LLP, P.0. Box 12 19, Sandy, UT, USA,
-1219 to submit this application on behalf of the applicant. The attorney docket/reference number is 23557.SM.
payment in the amount of $335.00 will be submitted with the application, representing payment for 1 class(es).
' Declaration '

idersigned, being hereby warned that willful false statements and the like so made are punishable by fine or imprisonment, or both, under 18

Section 1001, and that such willful false statements, and the like, may jeopardize the validity of the application or any resulting registration
>s that he/she is properly authorized to execute this application on behalf of the applicant; he/she believes the applicant to be the owner of th
ark/service mark sought to be registered, or, if the application is being filed under 15 U.S.C. Section 1051 (b), he/she believes applicant to b
1 to use such mark in commerce; to the best of his/her knowledge and belief no other person, firm, corporation, or association has the right
: mark in commerce, either in the identical form thereof or in such near resemblance thereto as to be likely, when used on or in connection
© goods/services of such other person, to cause confusion, or to cause mistake, or to deceive; and that all statements made of his/her own
>dge are true; and that all statements made on information and belief are believed to be true. '



ture: /petermdejonge/ Date: 06/09/2004

tory's Name: Peter M. de Jonge

tory's Position: Attorney

ng Address:

ter M, de Forige

J.Box 1219

ndy, UT 84091-1219

Sale Number: 430

Accounting Date: 06/10/2004

Number: 78432601 - ,

et Transmission Date: Wed Jun 09 17:31:56 EDT 2004
i Stamp: USPTO/BAS-66236931 30-2004060917315634753
32601-200fb%a56e9df9857e87622¢cdeS55a
-ET-430-20040609173026354855
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EXHIBIT E



\ o UNITED STATES
7" PATENT AND |
x % * TRADEMARK OFFICE

Commissioner for Trademarks
2900 Crystal Drive

Arlington , VA 222(2-3514

: www.usplo.gov
Apr21,2004

NOTICE OF PUBLICATION UNDER 12(a)

srial No.: . ' _ : o . 2. Mark: _
¥307,830 | ' LIFEZONE

ternational Class(es):
l .

iblication Date: 5. Applicant: =
ay 11, 2004 _ Middleman Group, Inc,

ark of the application identified appears to be entitled to registration. The mark will, in accordance with Section 12(a) of the Trademark Act of 1946, as
ed, be published in the Official Gazette on the date indicated above for the purpose of opposition by any person who believes he will be damaged by the
ation of the mark. If no opposition is filed within the time specified by Section 13(a) of the Statute or by rutes 2,101 or 2.102 of the Trademark Rules, the
issioner of Patents and Trademarks may issue a notice of allowance pursuant to section 13(b) of the Statute,

- of the trademark portion of the Official Gazette containing the publication of the mark may be obtained from:

The Superintendent of Documents
U.S. Government Printing Office
PO Box 371954

Pittsburgh, PA 15250-7954
Phone: (202) 512-1800

rction of the Commissioner.

Correspondence Address:

James A, Zellinger . . TMP&I
James A. Zellinger, Attorney At Law :

3704 Moss Creek Drive

Greensboro, NC 27410



7:rfairbanks ***

Total © Dead Live Live " Status/ Search
Marks Marks Viewed ) Viewed Search

’ Docs - Images Duration
1 0 I ¢ 0 - 0:01 78307830[SN]
31306 N/A 0 0 . 006 *{"iy" ™ [bi, (i)
8222 N/A 0 ¢ 0:02 *zon*[bi,li]
5 3 , 2 0 o0t "zo{"ac"}n* [bi,ti]
67 . 0 14 0:01 2'and 3 ’
49358 CONIA 0 0 0:02 *20ne* [bi, li]
2376 N/A 0 0 ' 0:02 - 6 not dead
1165 N/A ¢ 0 0:06 7 and "016"[cc)

3H 0 3 : 93 003 " Sand ("041" or & or b or 200)fic]

started-2/24/04 7:12:53 PM

finished 2/24/04 7:17:34 PM

arch duration  minutes 24 scconds

duration 4 minutes 4] seconds

{EAR limil=1ADIJ limit=]

o TICRS as Serial Number: 78307830




Trademark/Servnce Mark Apphcatlon, Prmcnpal Reglster, with Declaratlon '

Serial Number: 78307830
Filing Date: 10/01l_2003_

LIFEZONE

Thé table below presents the data as entered.

NER_ . |
IAME'Q' _ Middleman Group, Inc.
TREET 2100 San Fernando Drive
I‘I'Y High Point

TATE ‘NC

IP/POSTAL CODE 27265

OUNTRY USA

AL ENTITY o

YPE CORPORATION
TATE/COUNTRY OF INCORPORATION | North Carolina

ORNEY

James A. Zellinger

AME_

RM ﬁAME James A. Zellinger, Attorney At Law
[REET 3704 Moss Creek Drive

Y - - : Greensboro

(ATE INC

PIPOSTAL CODE | 27410

_)UNTR_‘} USA

IONE" {336) 664-0600

X - (336) 605-0555.

[:fOBNEY DOCKET NUMBER MIG

RESPONDENCE

:ME" James A, Zeilinger

;I:\fl NAME James A. Zellinger, Attorney At Law
‘;EET 3704 Moss Creek Drive

;‘Y Greensboro

NI




1PFOSTAL CODE 27410

'OUNTRY | USA

HONE (336) 664-0600
AX

| (336) 605-0555

JDS AND/OR SERVICES

NTERNATIONAL CLASS

041

ESCRIPTION TEXT

Educational services, namely, conducting seminars, speeches,
workshops, lectures and classes in the field of personal :

Course mhaiorale iy Sonbostion magement, and disiributing

ILINGBASIS = Section 1(b)

NATURE INFORMATION . 7

IGNATURE = ' /James A. Zellinger /

IGNATURE DATE 1 0/01/2003

GNATORY NAME - James A. Zellinger

GNATORY POSITION Attorney

MENT '

JMBER oﬁ CLASSES 1

JMBER OF CLASSESPAID 1

'BTOTAL AMOUNT 335

YTAL AMOUNT | 335

\M SALE NUMBER 1118

\M ACCOUNTING DATE 10/01/2003

NG INFORMATION o

IBMIT DATE ‘Wed Oct 01 08:59:30 EDT 2003

| SO

g

B

Trademark/Service Mark Application, Principai Register, with Declara

¢ Commissioner for Trademarks:

{: LIFEZONE

Serial Number: 78307830
Filing Date: 10/01/2003




pplicant, Middleman Group, Inc., a corporation of North Carolina, res:dmg at 2100 San Fernando Drive, High Point, NC USA 27265, reques
ration of the trademark/service mark shown on the drawing page in the United States Patent and Trademark Office on the Principal Register
lished by the Act of July 5, 1946 (15 U.S.C. Section 1051 et seq.), as amended. :
t to Use: The applicant has a bona fide intention to use or use through the apphcant‘s related company or licensee the mark in commerce on o1
mection with the tdentified goods and/or services. (15 U.S.C. Section 1051(b)). .

International Class 041: Educational services, namely, conducting seminars, speeches, workshops, lectures and classes in the field of person
opment, leadership and management, and distributing course materials in connection therewith,

pplicant, hereby appoints James A, Zellinger of James A. Zellmger Attorney At Law, 3704 Moss Creek Drive, Greensboro, NC USA 27410
mmit this application on behalf of the applicant.

payment in the amount of $335 will be submltted with the application, representing payment for 1 class(es).

: Declaration

nder31gned being hereby warned that willful false statements and the like so made are pumshablc by fine or imprisonment, or both, under 18
. Section 1001, and that such willful false statements, and the like, may jeopardize the validity of the application or any resulting registration
‘es that he/she is properly authorized to execute this application on behalf of the applicant; he/she believes the applicant to be the owner of th:
nark/service mark sought to be registered, or, if the application is being filed under 15 U.S.C. Section 105 l(b), he/she believes applicant to b
:d to use such mark in commerce; to the best of his/her knowledge and belief no other person, firm, corporation, or association has the right t
e mark in commerce, either in the identical form thereof or in such near resemblance thereto as to be likely, when used on or in connection
he goods/services of such other person, to cause confusion, or to cause mistake, ot to deceive; and that all statements made of his/her own
ledge are true; and that all statements made on information and belief are believed to be true.
ture: /James A. Zellinger/ Date: 10/01/2003
tory's Name: James A. Zellinger
tory's Position: Attorney
1g Address: :
nes A. Zellinger
94 Moss Creek Drive
eensboro, NC 27410

Sale Number: 1118

Accounting Date: 10/01/2003

Number: 78307830
et Transmission Date: Wed Oct 01 08:59:30 EDT 2003

Stamp:
0/BAS-19220844100-20031001085930617009-78307830- 2007a77315d2025b29555887bb7d4c9618-CC-1118- 20031001085630023090



SERIAL NUMBER:

- RAM ACCOUNTING DATE: 20031001

pppppp



Drawing Page

. TR

 Middleman Group, Inc.

- 2100 San Femando Drive
" High Point NC 27265
USA

Date of First Use Anywhere Intent-To-Use (Section 1(b))
Date of First Use In Commerce: Intent-To-Use (Section 1(b))

Goods and Services:
- Educational services, namely, conductmg seminars, speeches, workshops, lectures and classes in the

- field of personal development, leadership and management and distributing course materials in -
connection therewith,
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Health Pmducts.‘ Health Information | Contact Us !ShoppfngCart

About Us

Dacdigation

Dr. Harvey Ashmead is known world-wide far the stabilization of peniciliin during WWII. He is aiso the
masier mind behind Ihe minerals offerad by Life Zone® and the chemistry behind infant formulas znd
protein fortified drinks. During the war, Dr, Ashmead, who al the time was the head pharmacist at
Bushnelf Hospital, couldnt heip but observe that the allied wounded soldiers ware mainourished and
in Mmany cases unable to eat due 1o war ralated injurigs With the soidiers as his inspiration, he wenl
1o work and created the first formufa for protein fortified drirnks to assist the soldiers’' bodies in

tebuilding themselves.

Many of the soidiers had severe pangerous wounds which were life threatening and pfien limes
unresponsive to the. treatments of the day. In ils earliest stages penicillin was unstatle. Doctors
couldn't be certain when they prescribed raw penicillin if the drug would cure or kill iheir patients. Dr,
Ashmead was commissioned fo work on the stabilizatisn of topical peniciiin, which he did and is
tredited for saving many lives. After the war, Mead Johnson sought Or. Ashmead to head the
research behind infant formulas. He developed the basic formula used loday in all infant formutas and in adult profein drinks such as
Ensure® and Boosi®, He also worked as the head of research for Holfman-LaRoche and Plizer Pharmaceuticals, all leading

tompanies in the pharmaceutical industry.

Behind evaery humanitarian is a sironger humanilatian and this is true for Allaz and Harvey.'Dr'. Aliez Ashmead worked full-time
supporiing their family, allowing Harvey the freedom to further his fasearch and start Albion Laboralories. Withaut Allez's suppori, the
mineral suppiements and skin care products offerad today by Life Zone® would not exist. She is the inspiration ang force behing

Albion Laboralories, the palent hoider for Lifa Zone® produycts.

JameclMendersen .
Janeel Ashmaead Henderson, daughter of Dr. Harvey and Dr. Allez Ashmesd, is the owner and
formuiator of Life Zone® products. While working in the fashion industry as a model and as a

Hollywood makeup artist, Janee| obsarved many problems women were having with their complexion.
After analyzing the ingredients found within popular skin care products, Janeet identified the key
ingredients which were inferfenng with the body. She turned to her father and the two set out to

develop skin care products that would work in harmony with the chemistry of the skin to naturally
moislurize, prolect, and rebuild skin cells through mineral fortification.

Life Zone® skin care products eliminate petroleurn based produc!s, minerat oil, bees wax, langlin, .,
wood alcohals, and other harmiul ingredients which are prevalent in most skin care formulag on the
market and yel are known lo interfare with the natural function of the skin. Such ingredients can seal
pores, dehydrate skin, and not allow the skin to respirate or cells o detox.

Life Zone® offers Kela® Kare skin care products which forlifiy the skin by providing natural minerals

and topical nutsition. Kela® Kare skin care products naturafly adjust to your skin needs, environment, kumidity, and lifestyle to help
aid your skin in.balancing and normalizing itself. A patented nutritional formufa provides a mineral profile needed oy the skin to fight
againsi virus and bacterial invasion, free radicals, and chemical and envirgnmental poltution which all lead to prematyre aging. As
Kela® Kare solved skin care problems, customers would ask Janeel for hetp with solving health problems. As a tesult. Janeel and
har fathes went back to research and developed the nutritional farmulas for Life Zone® mineral supplemznis.

These supplements all use Janeel's father's 70 worldwide patented processes including the palented lechnelogy to targel and deliver
specific mineral nulrition 1o individual body systems. Janeel holds a B.S. from Brigham Young University, M S. from Clayton College
of Natural Health, and is a licensed Masier Aesthetician, licensed massage therapist, dark field microscopist, and a nutsitionahst. In
addition, she also holds 1 patent and 1 patent-panding for her work in nutrition. . '

LZ 00000229

11:80/79004 1.14 DAY
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Home | Site Map | About Us | Contact Us | Shapping Cart
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S

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

TRADEMARK TRIAL AND APPEAL BOARD,

Applicant.

LIFE ZONE, INC., )
) Deposition of:
Opposer, ) '
) JANEEL HENDERSON
VS. _ 3 _
TMMG, Inc. (Formerly ) Opposition No
Middleman Group, Inc.), } 91/160,999
)
)
)

September 10, 2007 * 11:00 a.m.

Location: Thorpe, North & Western
8180 South 700 East, Suite 350
Sandy, Utah 84070

Reporter: Diana Kent, CSR, RPR, CRR
Notary Public in and for the State of Utah
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JANEEL HENDERSON * SEPTEMBER 10, 2007

women -- their self-esteem ofttimes is caught up with
their image and they would have a ring around their
neck with their makeup not matching and not knowing
what to do. So the very first thing that I started
was a color analysis and a color cosmetic and it was
called Distinctly Me by Life Zone.

And from there the next product line that
was developed was a skin care that nutritionally
balanced the skin and was free of petrochemicals,
mineral oil, bees wax, et cetera, which was very
unique. That had never been done before and we were
the first out there in the industry. And then from
there I went into the nutritional arena. But even
before the products, I was 1ectur1ng-abouf
self-esteem, business skilis. And that was actually
my first product was my lectures within Life Zone,

Q. And could you tell me what year that was?

A. The first official lectures that I did
started back in 1973. In 1974 1 was on television in
Columbus, Georgia for programming that was leadership
programming for women in Columbus, Georgia and that
was televised on television. And then in 1978 the
lectures expanded and went all across the Western
United States.

Q. And when did you start making products?

CITICOURT, LLC
801.532.3441
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{ About Us ] Contact Us I

-_f_'Brand New FAQ

" We have created a new .
Frequently Asked Questions

you _Iwe a better l_;fg!.f

Skin Care Sealutions,
co-developed by Janeel A

wiir Henderson, owner of Life i
. Zore®, and her father ;
. Harvey Ashmead, Ph.D., |
j PharmD. As the “Father" of !
= |. amina acid chelation world )
"“"' wide, Or, Ashmeadis aiso |
, accrediled for the creation
- of infant formuylas and adult |
1 prolein drinks, He 1s the |J. :
IS, pateat holder for the |

Using our proven formuias wil) give you an , amino acid chelated
edge. Every day the average american | minerals used by Life
consumes texing and other un-needsd i Zone® in the vitamin
!
i

|

!

_:Lierone® Studies

- Scientifc studiss about our

Why Use Our Products?

L«nm- LN ...:.-;'!.nm u...uf

)arm Journal
jWe will soon be addinglo
-Gur new heatth journal,
~Providing even more use!ul

1
chemicals. To ook and feel your best, you * mineral supplements and - |

need 1o combat science with “patented”, ! sk care solutions. ,
f organic, PROVEN science! :

" Health Supplerments | Skin Care Products

Home | Site Map | About us | Contact Us ) Shopping Can

‘ Copyright © 1898 . 2004 Lite Zone® Ine. All nghis resarved. | Design & Hosing: Power Pix

EXHIBIT
wir: J. Hrerd erson

DATE:_9-j0-01

CitiCourt, LLC

LZ 00000205
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Ly” Health Proccts |- Health iformation |

Life Zone® Inc.

The body is comprised of several diffarent systems: The Immun
system, the Cellular sysiem, the DNA syslem, the Glycogen sys
formula targels a specific body system for mineral nulrition delivery.

specific problem.

Price: $22.00

Qty: h “de' Now. |

Price: $22.50

Qty: ]1 By Now [

hap:/ifezone con'supplements. htm

i .
3 ik

Nutritional Supplements

e system, the Endocrine system, the Skeletal system, the Muscle
tern, the Female Reproductive System, and the Blood System. Each
This avoids having to mega dase the antirs body to get at a

Targets: Entire Body

Basic plus is a complete multiple vitamin/mineral supplemant that provides vilamins and minarals
in a patented process thal a heaithy body needs to maintain an active lifestyle. The unique
delivery system in Basic plus comes from lechnology of aver 70 diffarent patents {g provide
bio-available nutrients to the ceilular level whish help maintain normal body functions that
nutrilional depletion of agriculiural soils, food processing and preparation can cause."*

Product Details ! Speclfications

RO e et
Targets: The Endocrine System

A nomal, healthy Endocrine System helps lo regulate our metabolism, stress, fal melabolism,
sugar levels, fatigue, blood pressure, body temperature, body fluids, fertility and emotignallevels.
s a vasl network of glands, hormones, and enzymes, which includes our thyroid, parainyroid,
adrenals, pancreas, kigneys, pituitary, pineal, hypothalamus, thymus, and reproductive ofgans,

Kela E directly targets the Endocrine Sys!ém to provide the key co-factors Manganese and lodine.
that a healthy Endocrine Syslem requires. For best results, use Kela E with Basie plus.*- .

Product Details / Specifications

EXHIBIT 2
wir: ). Henderson

LZ 00000206

114182004 1417 PM
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Targets: The Immune System for Anti-aging, Anti-oxidant and Free
Radical Protection : .

A normal, healthy Immune System Prolects the body from stress, ageing, free radicsi®da mage,
oxidation, virus and bacterial infection, fatigue, inflammation, slow wound healing, parasites,
Price; $18.00 degensrative diseases, auloimmune diseases, sliergies, yeast and fungus, colds, fiu,

' ' snvironmental toxins, chemicals, pollutants. and heavy metals.

Qty: ]1 - Buy Now ’ The immune System s a system of complex interaclions invalving many different argans,
structures, and substances including white blood cells, bone marrow, the lymphatic system
(spleen, the thymus, the tonslls, tymph nodes, lymph fluid and lymphatic vessels) the appandix,
the skin, and serum factors; which are all designed to identify that which is “seif* {that naturatly
belong in the body) and those that are “nonseil” (forgign or otherwise harmiul materlal} and then
1o nautrafize or destroy thal which is "nonseif” The bady manufaciures a powerful enzyma calied
superoxide dismutase (SOD) that it uses 1o neutralize or dastroy that which is “nonself” under the
direction of the Immune System. $OD is & powerful antioxidant, and free radical protective ‘
enzyme. However, the key nutritional slemanty 2inc, manganese, and topper musi be prasent

within the cells as antido acid chelaies in arder for the body to make this enzyme.

0 be pregent in the celis 10
and ageing.
protection

In addition, Vitamin C, viiamin E, and the mineral Selenium must als
pravide powerful anti-oxidant nutrients which arotect the bady from stress, oxidation,
Keia ! combines all of these ingredients in a patented formula for maximum Immuns

that enhances the bodies naturat processes.™

Product Details / Specificatians

i

Targets: The Skeletal System

A normai, heatthy Skeletal System provides strong teeth, bones, tendons, ligaments, nerve
transmission and balanced body PH. lf the Skeletal System J& not healthy, vital bone loss can
occur along with numbness, hervousness, aching, twitching, disc and back problems,
carpel tunnel, langthy menstruation, excess acid pH, and disotientation.

Price: $22.00 Calcium and Magnesium must both be present in a bio-available amine acid chelated form at the
N same lime lo support continual repair ang maintenance of lhe Skeletai System. Deficiency of

. h . Buy Now 1hese two vital minerals can iead to heavy toxic metals entering inta the Synavial fluig tausing
Qty __y__[ pain, inflammatien, and damage o body joints,**

Product Details / Specifigations

Kela® M

........... -

Targets: The Muscle System

The Muscle System requires both Magnesium and Manganese ba present in the proper ratio for
oplimum muscle funclion in the cardio vasgular and skeletal muscles. in addition, tha eyes,
stomach, inleslines, uterus. nerves, ang enzymes as axtensions of the muscle system require
these two minerais 1o also be in proper bio-available ratios for peak performancae,

Price: $21.00 Together these two minerals aiso work as an anti.spasmodic, anli-inflammatory and natural
tranquilizer. Muscle spasms, headaches, eye twitching. poor enzyme/digestion function, seizures,

Qty; h " Bux‘ Now ‘ constipation, leg aches, irritability of nerves ang muscles, and irregutar hear! beat, ¢an indicate
an imbalance or inadequate levels of in the Muscre System.**

LZ 00000207

1171972004 117 PAL
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Product Details / Specifications

Kela® Cell Lite

Targets: The Cellular System

Normal, healihy cells generate energy and then transfer energy from engigy-releasing 1o
energy-requiring reactions using the ATP molecule. Cells aiso regulate fiuid levels using the
polassium/sodium pump, counteract strese ys ing mineral elactrolytes. haip regulate hlood
pressure, and fuel the mitochondrion.

Price: $22.40 Surgery, high sodium diets, blood pressure medication, fluid retention and siress can impacl
enegy production at the celiular level and interfers with celluiar health. Polassium, Magnesium,
ded in the proper levels 1o maintain these fupctions. These key

Qty: ’1 * Buiy Now ’ Caleium and Phospharus are nee
Y minerals enter inta many of the Ribosome reactions directed by RNA which carry oot DNA'S
directives. Atnletes and those in stressful situations nesd maximum nutriliona! suppor: to keep
the energy generated and charged within the calls so that ihe bady ¢an be fueied **

Product Details / Specifications

Kela®F ] e RSO

Targets: The Female Reproductive System

A normal, heaithy Female Reproductive System requires sufficient magnesium levels to suppont
sevesal hundred enzymatic reactions, refieve muscle cramps and spasms, smooth and relax
skeletal and blood vessel muscles, support utarine sentractions, help with spotling, P.M.5 and
Dysmenorthea, and help balance irreguiar menstrual tytles.

Price: $19.26 Praduet Details / Specifications
Qty:i B Now: |

Kala® Zine

.........................................................................................

Targets: DNA

The entire human bedy is made up of cells, each of which contains its pwn genelic material, or
DNA which tells the cells what to do. in a heatthy body, DNA directs cell division al @ controlied
rate; 50 as lo grow and repair damaged tissues and repiace dying cells. Zinc is @ major nuirtienal
support for heaithy ONA and RNA synthesis. If a pontion of a cell's DNA is damaged, the cell can
. become abnormal. When the abnormal celf divides, #t forms naw cells that contain a photocopy of
Price. $21.00 the damaged genetic material. This is an ongoing process occurring constantly within aur bodies.
Most of the me, our bodias hava the ability 1o deslroy these abnormal cells and magintain cellvlar

Qty: ]1 Buy Now [ equilibrium.

However, Zinc levels are sasily depleted by vigorous exarcise and siress. Anti-ageing, immune
support, alesiness, anti-fatigue, retardeq growih, cholestaroi, healthy ayasight, hair, skin,
excessive body odor, white spols or ridges on nails, collagen formation, mate prostate heatth and
Ep&rm count, gastro-intestinal heaith, bum and wound healing, surgical recovery, taste, hearing,
bone and testh, Pregnancy, and every enzymalic reaction in (he body depend on maximum levels
of zin¢ for normat heaith and balance, = : .

LZ 00000208

111272004 3717 pAt
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Price: $19,00

Qty: [T By Now ]

) Price: $14.44

aty: f { Buy Now'

U 8. Shipping is handled through United Parce! Sarvics (UPS),
box. : :

*These stalemenis have not been avs

hitp:“lifezone.com. supplements huml
P . p

Producl Detais ! Specifications

Kela® Chromium

Targets: The Gilycogen System

Healthy, normal levels of Chromium are needed for maintaining stable blood sugar levels through
proper insulin ulilization. Chromium is needed for glucose and fat melabolism, energy production,
synthesis of fatly acids, needed in pregrancy. and combating fatigue and anxiety Chromium alse
helps promotle fat loss and increase lean muscla lissue. When combined with Niacin, Chromium
has been shown to lower LOL blood cholestero! levels while midly raising HOL levels. It is
important to remember that consumption of high amaunts of carbohydrates, and heavy aerobic

aclivities depleta Chromium levels in the body, **

Product Details { Specificatians.

Kela® +21ren e

Targets: The Blood System

One of the most imponant of iron’s functions in the body is the praduction of hemoglotin and
myeglobin (the form of hemoglobin found in muscie lissue), and the oxygenation of red bigod
cells. lron is essential for many snzymes, including catalase. 1 is important for growrh, a healthy
immune system, energy production, endurance. and protein metabolism Iron is needed for red
and white biood celi and platelet formation. Diels bigh in phosphorus, poor digestion, long-lerm
Miness, ulcars, neavy mensirua flow, prolanged use of antacids, excessive cofiee of tea

consumption can lead lo deficiencies,

A health care professional should be consulted to check iron levels in the body if there is a
concern aboul anemia, brittle hair, difficulty swallowing, digestive disturbances, dizziness, fatigue,
fragile bones, hair loss, Inflammation of the tissus of the mauth, nails that ars spoon-shaped or
that have ridges running lengthwise, nervousness, obesity, paller, shoriness of breath, fiuid
retention, skin sores, or slowed mental reaction.*

Preduct Delails / Specifications

whose charges vary according to distance, box size, and weight of

lated by the Food and Orug Admmnusiration. This product is not hiam_led to diagnose, Irest. cura, or prevent any dsease .

AQaily vaiya nol established .
: Homa | Site Map | About Lis | Contact Us | Shopping Cart
Copyright © 1899 . 2004 Life Zone® Inc. AN rights resarved. | Design & Hosting Pawer Pix
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hup:ilifezone.com/skincare. himl
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s o |

Life Zone® inc. Skin Care Products

gically formulated skin care prolection available inthe fight agains!

KelaKare Skin Care producis offar the most advanced technolo

aping. Each product is pH balanced and hypoallergenic.

The need for excellent skin cara products which have the abiiity 1o work in harmony with the body for maximum protection has never

been greater than now--Ihis Is the reason for KelaKare products. This is also the philosophy behind each and every ingredient that
cientific research, to ba included in our formulas. In addition, 22ch product may

has painstakingly been chosen based on (he latest s ou
be Lsed.-by men, women, feenagers archildren. Thiey are gasy lo usé, Yast and efactive. In short, THEY WORK! .

Read more about KetaCare Products and skincare information.
SEee= eall A9 are Freducts and skincare information,

luxurious cleansing gel foams away dit hiding deep in
g benefits of Zinc Amino Acid Chelate. Leaves skin feeling

Rich in patenied Mineral Elemenlé this
pores while giving skin maoisture-builgin
soft, smooth and fresh,

4FL0z. {118 ml)

More Informalion

Price: $14.00

aty:[l ZBiiy Now

Rich in patented Chelated Mineral Elements and Vitamins. Contains AnliOxidants to fight frae
radicals ang environmentally prolegls the skin throughout the day.

4FL Oz (118 ml)

More |nformation

Price: $18.00 i
Qy: T _Buy Now | . EXHtgirFé____
Wi = Henderson

DATE: ~{0~07
) CitiCount, 1.Lc

' ‘ . LZ 00000210
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http:idifezone.comsskincare. hirml

Apply to clean skin or over maisturizer for EXTRA protection against harsh aging efements.

MNet Wt. 1 Oz. (28 g)

Price: $26.00 More Informatign .~ ' o
Qty: ‘1 - Buy Now ’ , B A

U.5. Shipping is handled through United Parcel Service (UPS), whose charges vary according to distance, box size, and weight of
X,

Home | Site Map | About Us | Contact Us | Shopping Cart
) i . Copyright & 1399 - 2004 Lie-Zoned® Inc. Al 9'ris ressrved: | Desigm & Hoslinp: Power Pir

é@
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L".{c Z.mc, lpc— NEWS UPDATE

APRIL NEWSLETTER

PRESIDENT'S MESSAGE:

It seemed like there were so many "magical” things around me as I was growing up.
One was a favorite book titled "Lulu And The Magic Day." In this book Lulu-entertained
her little brother Alvin with ‘magical” characters made out of Kléenex tissue after he lost
his ice cream cone. [ went though so many Kleenexes trying to duplicate Lulus' magical
bunny, flowerand dog from that book that my mother began to complain. Iread that book
to my children when they were little and | think they probably went through as many

Kieenexes as I did doing the same thing.

Today I look around me and It seems like this world is still a place of magic; but
U's a magic of a different type. It's the magic of life and people and Iove,

Isee people reaching out and assisting one another without being asked to go that
xtra mile. I see the tenacity of commitment resulting in major break throughs in- -

All we need to do is believe and then we'll see the magic. Trust yourself and allow
atinner voice to guide you and we'll all discover a wonderful, magical world.

Janeel Henderson

ExHiBT __ |4
Wi

m: ISon
DATE_q - |0-07
CltiCourt, LLC

LZ 00000279




through Fnd.éy. Please phone ahead to make arrangements for personal product pick
up. Phone Number 563-3853 « Address P.O. Box 432, Hyde Park, UT 843§ -

Each Wednesday Janee! wil! be in Salt Lake City for a presentation on the
supplements and business Opportunity. This is held at the Holiday Inn, off 6th South

PRODUCT MAY BE PURCHASED BEFORE AND AFTER EACH WEDNESDAY
MEETING. ' '

We are working diligently to bring you updated sales aides and brochures to better
issist you in sharing Life Zone. Effective in May will be changed enrollment form and fee,
| policy and procedure manual, cassette tapes discussing products, their use and an
verview of the company and an upgraded enrollment packet. '

) We have future plans for indepth training sessions, professional sales kit beyond

¢ enrollment packet, video tape and special classes to educate those who want to
tcome company trainers. If you are interested in becoming a trainer, please put in
riting your request, how you feel you would assist the tompany, your personal
rengths, values and goals. There wil] be an interview and fee charged for training you.
20n your graduation you will become eligible for payment from Life Zone for each
dividual who attends a training session you conduct. ‘

We are excited about all the upcoming positive changes and welcome any input you |
1y have that can assist us in better serving you, _ .

Please note: Pearl Gold Translucent Finishing Powder #05 is becoming increas-
ly difficult to manufacture S0, it will not be continued in our productline. There s still
ood supply avatlable for those of you who want to “stock” up.

NOW is the time for Natures Nutrient. Asyou getready to plant your flowers and
lens, treat the seeds or plant first with seed starter to eliminate seed mold and
isplanting shock. Then continue with the Growth Promoter throughout the growing
on for beautiful yards and high yield nutritious £ardens,

LZ 00000280



LIFE ZONE, INC.

SEPTEMBER NEWSLETTEHR 1990

PRESIDENT'S MESSAGE: ((7 .;

IT'S CONVENTION TIME!! October 20th 10:00 A.M. at

the Holiday Airport lnn, 1659 West North Temple, Salt Lake City, Utah.

You won't want to miss this one., A whole *harvest" of ideas to benefit -

you, your business, and your life will be presented.

**Earn  financial freedom with our new marketing plan

**Benefit from a national advertising campaign

**New Product released
**New sales aids and prices

Contact Lofs at the TRAVEL DESK (801) 355-2300 for airplane tickets or

write her at 326 .South 500 East, Salt Lake City, Utah 84102

Contact CHRIS DRUCE at the Holiday Airport Inn for room reservation
(801) 533-9000.

SEE YOU IN OCTOBER!

HAPPENINGS: New product prices will be announced and go into effect

at the October convention, due to the Middle-East oil érises. fmpact on

our business. We appreciate your understnading and continual support,

Life Zone convention: A "HARVEST" of new ideas for you!

4P

1 7 nononoR1
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/| L{e Zone, lne.

f
). BOX 432 .
rYDEPARK, UTAH 84318-0432 . NEWSLETTER

(807) 563-3853

THINK GREEN!f THINK BETTER!} THINK NATURES NUTRIENTS)! Regardless of what

the weather is doing NOW is the time for Natures Nutrients, Soak your

garden seeds with dijuted Natures Nutrients for stronger, better germination _

and root system, Spray house plants, fruit trees, garden pProduce and ornamentals

with Natures Nutrients. Protect against frosts and burning temperatures '
“while increasing yield. Enjoy the extra benefit of building the nutrition

of your soil, cutting down and/or eliminating the need for fertilizers

and pesticides, while growing healthier plants.

CASE LOT SPECIAL through July on Kela F, Kela ML and Kela I. Purchase

10 bottles and receive 2 bottles FREE! Please, no product carbining on

special. Research“shows that summertime can be particularly stressful

on these three body systems. Increased activity, exercise, and hot weather
carbine to cause the body to lose vital minerals. This can then weaken

other body systems as the body tries to compensate for its weakened reproductive
and Immune systems, Prepare now to lessen the chances of entering this

coming Autun with greater susceptibility to viruses and sickness.

PAMPER YOUR SKIN with our exclusive Distinctly Me Facial treatment throughout
the summer. First cleanse with our Cleansing Plus. Then apply a small
amount of our Moisturing Plus and rub into the skin. Take the back of

your hand and lightly stroke your skin. Any place that DOES NOT feel moist,
soft and offer a resistive drag as you stroke the skin, indicates dry skin.
Yy skin feel smooth, slick, sounds scratchy and can be flaky. These areas
_jeed more of our Moisturizer Plus. You canr customize your personal skin
needs with this facial ag you continue to "type" your skin needs through
repeated applications until you have a uniform, soft, moist feeling al]
Tach s dy ranre 00 chilopac wikk g} enefit fran our Distineels e ...
“fach d‘l‘“m Ymg';é}‘gge}fﬁ‘- ??cmrgh'“ 40d. patenfed-mineralg swhich 31low
. Aetding® ‘of the akin 1o Yake. Place’ . For fimes ‘of ‘extreme skin .exposure,
mpplyoun‘r'{g'gb%' Crean _gi'fgar‘.'s}ei;j;l feeding for eVeRn-greater protection.,

. e e ML L C
"GAANYP. with pur ALL PURPOSE CLEANER: 8D, LAUNDRY"GONCENTRATE. - In fhe

;hqem thére' ¥ no J b tog’ tough for these two products. Charige over it &
‘naturalicl dan krysde Racteria ard, odor causing germs are killed without
harming 'the "efk{formeRt 47 chem s21ly, polluting, Congedtrated, they allow.
Aron 1o, cusberg) 2p the - pridiiet o, the need, :Jake. along . the A]l ‘Purpose Cledner
on ‘youT:. nextiamping: $rip, ' You ¢in Hathe'with i1, yash.dishes, protect

‘your pms'ﬁ‘fr;ﬁﬁiew&;%hlﬁ‘kéﬂ d deposi'ts, eliminate f ish odors and camping
sells, wf:ﬁé}:;}:'_féa;;.;,b"f"ﬁg‘éi,'_igh’pg Streams and lakes. “Summertime specials

are 316.00_'_"_'_5"g';_a._‘l_lgn."f'o’i‘;",t_@é' Laundry Conceatrate .gnd.$9.00 for the All Purpose

Cleaner. {P"§.‘pe1be;t[h "E;Ht;ggfs,iyfs";-hqﬁ}iqi.[l eladly show how he cleans
vens wi th:dgr Al },—;J?u;rpo‘.f,ig‘;-”‘ﬁ%e‘@per - He LOVES it.). :
. foeoL P T T T S T :

M singere: a‘p’upx:écia,_tiop,.fgrw Bolton,,Bill McDermott and Delbert Rusihtén for
‘:i';;e;:rhrny_hcui-s.;?ppy ‘Vo_}ﬁqtqt;_:i' in bebalf of the Sajt Lake City Wednesday

Wirit iona] . s__f.‘_thi_'n.a;i;" They go Ahe extra mile.” = '

;.,:‘.,.1:,‘: S R o _ ) _
hﬁ,’-‘;}}&hyﬁ’stiu-sn&m fingernaj}:polishes available, Contactithe hame office
B tolo?-and quantities, Prices are 8tikl RZ'ﬁcttle.-‘_fqr.}s.ﬁ;olo' or $3,50 .
J‘.ﬁ’mése'f&ké eice] lefit ,,_!'iq;t‘sgg'_‘,g_if ts when giving Bayddiques. -

¥
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APRIL 1990 NEWSLETTER

'¥IDENTS' MESSAGE: "To live only for some fy

ture goal is shallow. It'g .
' sides of the mountain that sustain life, not th

e top."----Robert Pirsig

I love the Wasatch Mountain Range in Utah.
‘nrises, and velvety sunset shadows among its cragy peaks., ] have spent
\ny enjoyable hours traversing its hillsides by horseback and by foot. There 15 a
cret the Wasatch Mountains hold that is not readily visible, Deep within her
cesses, she hosts another smaller mountain range called the Uintahe. This
1ge has the distinction of being the only mountaj
st in the United States. it is an unexpected pl

I think of life Zone that way-—an unexpected refreshing delight tucked behind

¢ boeisterous, ostentatious companijes typifying direct marketing: guietly eoing about
business of making a difference through dedicated service. auality products

| proven results from advanced, scientific, technological discoveries. Life Zone
vers results that other companies give token lio service to. Time will show that
t Zone is like the sides of the mountain-~sustaining |
s ‘the "Uintali Mountain Range" that 20 acainat the convention
id alone in its pursuit of. excellence,

In tais nniaueness within our Life Zone 'Uintah' mountain range, we offer serendipity
he form. of surveying, Surveying is the unexpected delight that allows you

nrich vyourself by finding those pecple who already have the values Life Zone

esents. It is a simple method of introducing Lifée Zone which opens doors to
1d posibilities. Surveying is the sides of the mo

duntain that sustains Yyour mountain
for financial independence, education, guccess, cars, homes, whatever it is you
to create. It's the stuff dreams are made of,

Every Monday and Thursday evening

Yirginia Cooley and Sheleen Lanier go
eying together. This ig their experience: : ' .
)c: "I really like it! It takes me to the doors of those who arc interested
-tan serve immediately. It ig fton-threate

§ efficiently, effectively building my busin
S easy to do".

tn: 'l enjoy myself, It's fun! I'm no longer afraid te reach ou
3 taught me how to talk and approach people everywhere ] po,
irveying, about the Opportunities with Life Zone'",

Beth of these ladies have increased their Organizations over 5003, They are
v effectively building their mountain sides that wijl Suatain them at the top.
/ite you to join them, to not be afraid to make a difference in someones' life
ing that first step and approaching them, ' ’

NINGS:Our new Salt Lake Office is at 3337 South Main Street.

" is 4B86-1530. The office is open Monday through Wednesday.: Each Wednesdav
v at 7:15 P.M. there is a Life Zone meeting open houge, Please phone Larry
need special arrangements for product or meetings beyond the above schedule,

orders must be on approved Life Zone forms. Due to local laws, zerox
2n no longer be accepted, )

I never tire of the golden

ess. It is not door-to-door sales

t to peo'plc.
not just when

The phone-

*ets have been included

©n our new products.
&,

Plese keep these for future

ke tine to be selling and usin
P in your home garden care.

)

& Nature's Nuotrients. Don't overlook thig

I 7 annnnoa4



*he new Distinctly Me skin cleanser packaging is now available. The lid has 2 Jlock
wmgitions. AU the waydown is for trave! and minimizes potential leaks and epilla.
tially pushed down is for everyday closing and al] the way up is for dispensing.
'né wholesale price of cleanser is $10,00 for twice as much product. Suggested
etail Prices on Distinctly Me Skin Care are as follows. -This is different from what

; printed on your wholesale sheets and should now be followed for RETAIL SALES
NLY.

leaning” plus - $14.95 . Night Cream plus $27.00
cisturizer plus $19.00 Deep Pore Facial $19.50

The following is a simple summary sheet for using Life Zone supplements:

sic plus--for the entire family for increasing vitamin/mineral levels throughout
e body. '

da E~-for targeting the Endocrine system (pancreas/insulin, thyroid
pression, constipation, PMS along with Kela F, temperature, energy.
la I targets the Immune.-system for viruses, bacterial infection, allergies, yeast
rasion, free radicals and all degenerative diseages.

la S targets the skeletal system for teeth, bones,
:ks and necks, helps circulation and osteoporosis.
la M targets the muscle 6ystem, (heart, stomach, intesatines, eyes) connective
jue, spasms, restfull sleep, spasmodic coughs, cramps, migraine headaches

I Lite targets the cells. Stress, energy, fluid imbalances, heavy exercise.
Iron for iron supplementation, anemia, all over body repair. :
a F targets the female reproductive system. Heavy menstration, irregular cycle,
tting, PMS

1 ML targets the Male reproductive system. Prostrate gland, libido, strong bedy.
’r, nall ridges, loss of taste and smell, hair loss,

. adrenals,

ligaments, tendons, hips, knees,

[

>

G I

g7 i 'Eﬁ[ﬂwlfﬁ}ﬂf! i
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) ABUNDANCE ... PROSPERITY ... FINANCIAL FREEDOM ... can
all be yours with Life Zone's business opportunity, Sponsoring 5 first
ch of them to sponsor five Distributoms

level Distributors. and then assisting ea
who in turn sponsor 5 Distributors can give you a monthly income of
$100.00. If each Distributor

$2,275.00 if each Distributor purchases
purchases $300.00 your monthly bonus check increases to $8,700.00!
You can increase these amounts 5%, 10% or even 15% by accessing the

Presidential Program. Contact Janeel for details.

_ a marketing business consultant whose income
is Iin the top | of 1 per cent in the U.5.A. presented in December to
Life Zone Distributors the following formula for success. Below is an
outline of his presentation to Life Zone.

"~ FORMULA FOR SUCCESS

1. Write down at least 100 pecple you know. Keep this list updated with
new people you meet or people you suddenly remember or from referrals,

2. Each week telephone at least 20 people from your list with the express

purpose of getting an appointment, for making a Life Zone presentation,
(examples of interest getting statements for getting an appointment to

make a complete presentation)

A. Bill...] want you to get involved with me marketing an incredible
Product called Have you ever heard of it?
“No' is usually the answer, Then briefly explain the benefits of

product and your personal experience with it.

,) B. Then say...Bill if you do what I show you to do, you could

earn $2,000.00 to $5,000.00 a month within twelve to twenty-four months.
Let's get together and discuss it. Or say, get your appointment book
out and let's set a time to get together.
3. At the appointment: Talk about the product(s) in detail, Always
cover the following: Your personal experience with the product as well
45 other testimonials you are aware of. Don't make therapeutic claims.
Cive a brief background on the manufacturer and Life Zone company.

A. Explain the three ways they can make money with Life Zone...i.e ,
retail, wholesale rebate commissions, and Manager Overrides. Draw the R
marketing plan and show them what happens when they sponsor 5 people S
who each sponsor 5 people who in turn each sponsor 5 people. Use '
the Life Zone Presentation in your manual, show your copy of the Life
Zone slide preseatation or utilize Life Zone meetings.

B. End your presentation: You've just told Bill everything you
know about the product(s) and the business opportunity so end this
way. Say, Bill, you now have three choices,

l.You can say, "Ne, I'm not interested.” or... :

2. 'I'm interested but i've got to try the product first.

If it does for me what it does for you I'l be interested in getting
involved. (Say it just like this because it commits them once they

have results to the product}.
3. Or you can say, "let's go for it" and sign up now. And Bill
the only reason you would sign up now, without having tried

the product, is that you believe I am not lying about the products!
see the vision and business opportunity

Mr. Jack Zufelt,

J benefits and you can
and want the income.
! Kevews WHICH DO YOU WANT TO DO??
ow as | 7 nnonn2RA



Kela I and Kela S discounted prices will end January

HAPPENINGS:
is generosity in subsidizing

- 31,1991, We wish to thank Dr. Ashmead for h
) the cost of these products for the holidays.

Life Zone will end February 28th.

Free Distributor Enrollments into
beginning March Ist.

Distributor Enrollments will cost $15.00

Product orders with accompanying money must be in the Hyde Park
office (not Larrys' office) on or before the last business day of the
month to receive credit for that month, Produet purchases need to total -
$50.00 wholesale before sales tax and/or shipping in order for you to
qualify for your bonuses. Prodyct orders received after the last business
day of the month will automatically be forwarded into the next months

total. Many of you are confused about the sales tax revised laws.
etail total of your order.

You need to figure your sales tax based on the r
The state of Utah now requires that sales tax be paid on all orders including
you have a state resale

out of state orders. The exception to this is if

tax number, The State of Utah now requires that we have on file a
signed document on your sales tax number. Please pick up the form
from the home office, sign it, and return it to Life Zone in Hyde Park

to be able to continue to declare no payment of sales tax on your orders.

BY APPOINTMENT ONLY: Larry's office at 3337 South Main Street, Salt
use to ALL Life Zone Distributors for sponsoring

Please contact one of the

Lake City, is available for
ffice or for product pick

new Distributors or for picking up product.
following for your ap

')at 7:15 P.M. Janeel conducts thi

each month.
at 4;00 P.M. on the first Wednesday of the Month.

CONTACT FOR PRODUCT PICK UP OR FOR SPONSORING DISTRIBUTORS

Mr. Doug Bolton 566-0551 _
-Mr, Bill McDermott 972-39§7 - - T |

. Mr., Gary Clawson - 254-917¢ : B
" Louise Ballantyne 298-2989 She also does facials-and cosmetic makeover

“demds:i*

i "'We wish to give a special thanks to these individuals for their
iwillingness to serve Life Zone and for going the extra mile. Thanks:

50 very much from all of ug!|
Remember, you may always order product direct from the home
‘office if you choose to not wtilize Larry's office. Remember to include

shipping costs with your order when you mail jt in.

- JFailure is the line of Jeast Persistence..,The greatest decision you
dave to make today is to decide what the day will be like.

HAPPY NEW YEARI!

' | LZ 00000287



a be’ hiatory‘ as _-;the Hoﬁday Seaéon approaches.~ Ac f'?\'"-f',"
his: year,: 1. am reminded  of. how much” Life Zone has progressed

B each of your contrlbuunns..- The company is .debt! free ‘and._hzs.on
hand’paid’ Anvehtory. along ‘With new; "product - ‘formiilas. for 1991, ..
e started 1990 with' the muoducﬂon of four new' products-*-cdl
Ir 'j'jCitrm Lcundry Concentrate]” Citrus . Houssehold | ALl Pux-poae
‘an‘imprived- Nature's Nutrlent fortnuh'
dow. ‘being uaed : ‘excl;mi
a) A:nencamc i Lo

“to _Ipok thch' bel durh:g g
ng ph.p'-:"rewnrdc you b

y question- 0} your
cach of y

lponlor or to me ;

;-;Hap,py tl'ha.nks vinx fuﬁ
_:-Chr!ltmn uve.ri ﬂ
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’MESSAGE FROM THE PRESIDENT OF LIFE ZONE
)

Welcome to the opportuni_ty of a Lifetimel

Life Zone is a journey into the future with innovative, "stat'e of the art,
~ tech nology, scientific breakth roughs and FIRST TIME EVER PRODUCTS

blended with an ORIGINAL MARKETING program designed to make a
- difference in your life :

I am excited about
fo new heights, im

. lactics behind.
- Life Zone is unique! It's different! i's a company dedicated to being
the very best possible, where "g00d" is a threat to our creed of
~ EXELLENCE"

) We don't skimp on quality and expect no less from you. We spare no
cost, time, or effort in bringing you assured premiere products that are

superior in every way.,
We are proud {o be a part of the American dream where pioneers,
entrepreneurs and dedicated leaders are revered and appreciated. We

dare set a new standard in the world - to be tomorrow's leaders right now.
We dare do the unthinkable in the busine'g.s world - we care about you,

your needs and your wants,

innovation, creativity and caring are ways of life at Life Zone. We
embrace you and welcome you into our family. This is your opporltunity of

a lifetime.

Janeel Henderson
President

-  LZ 00000290



LIFE ZONE THE IDEAL BUSINESS ['

\Harvard Busineés Schoo! teaches that there are thres essential criteria
mr}st which any MLM program and company should be judged in Order to

ermine its potential for success:

* company must be at least 18 months old. Most People are not aware that
% of all MLM companies go out of business within the first year.

que. emotional and preferably consumable, Many

» products must be uni
y try to peddle products that can be purchased

ple fail at MLM because the
ha corner store.

must get in on the GROUND FLOOR! This is defined as 1/2 of I% of the
| populatian, or approximately the first 1,000,000 pecple. :

poses problems for most companies. In fact, only a few MLM companies
meet only one or two of the three ideals. In addition to fully qualilying
Il three catagories we also provide the foliowing features and benefits.

FEATURE BENEFIT

. No Purchase Requirement You will not lose enlitlad earned

for Compensation Bonuses income-you will not lose people
. : you have recruited or trained-you

) will purchase only as needed to self or
use-there is no forced managsmenti

Because there are no purchase
requirements or break-aways, the

- bonuses from the peopls you recruit
and train are always yours.

Vested Earnings

10% rebate on individualwholesale
purchasesover $100.00 each calendar
month. This substantially increases '
your quiek start income and decreases
the cost for personal use.

Volume Purchase Discount

No Breakaways (Keep your Break-aways can be beneficial 1o

>eopie and your income) a few people, but penalizs the vast
majority when most the people you've -
recruited and trained break away from you.,

‘onstant consumer Purchase Because these products ars so signif-
ong term inceme benefit) cant in their nutritional perfarmance
people will constantly use them.

) Nothing in the rnarket compares with
them. Once a customer always a

customer. | ' LZ 00000291



§. Revolutionary Patented
Products,

)

Validated - Documented
Hesearch

8. Unique and Different

. Mulilnatlonal Manufacturer

Exciusive Products

)

Company Sponsored
Training .

Advanced/Management
Leadership Workshops
Unparalleled _

Retail/Management
income

J

The Products are different
They perform as a resulf of more than
25 years of research and over 30
patents and patents pending.

Hundreds of studies & research
validated by both thg manutacturer

‘and independent sources, document

the perdormance of these products,
Finally you have 3 product that
documents what it is and whal it __
does. We are not afraid of research.

These products nat only claim to
be different and 1o do different
things - they are different and

. do different things!

Our manufacture provides plant,
animal and human nutritional
products through the entire world.
Their production capability is from
310 5 tons per hour. They are recog-
nized as international leaders in
chelated mineralnutritional research,

Janee! Henderson is the daughter of
the Chairman of the Board of the
manufacturer and as such has

these specific products allocated

to Life Zone's distribution program.

Life Zone's goal is to provide
company sponsored training

in each geographical area, with
quaiified trainers and standardizsd

programs, information and technigues.

We will provide each Product
Representative the information

and support they need and deserve,

Two day workshops inciude complete
orientation in product, marketing,
recruiting, managing your downline,
plus management ang personal

development insights and skiils,

Subslantial income on the retail
level and attractive indepth
recruiting and management income

polential,” '
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14. Cash Business

“)5 Low Investment
16. Low 'Overhead

I7. Special Products

8. 'Products In Deménd

1. Portable’

)

Inventory

«  Compounding earnings -

The ideal business is a business that /
does not tie up your money with
extended credit arrangemaents,

The ideal business does not raquire
huge cash expenditures or large invest-
ments in equipment or inventory. In

other words there is “no goingoulona -
a limb" before proving your success.

The ideal business has low ovarhead,
it doss not need large amounts of capital;
for advertising, legal advice, bookkseping,

- maintenance, etc,

The ideal business produces a product
which is ditficult to copy or reproducae.,
This means the product is an original
or it requirss very special know-how

to produce. Therefore, it hag a huge
market and uniimited potential, -

The ideal business has a product which

is in demand. This means that people
want it, regardless of price. {tis not

a product which pecple want to be without.

The idea! business is portable. You can put ,
it anywhere you want, in Hawaii, New York,

Calilornia, Florida, etc.

The ideal business wiil provide you with
the ability of compounding your returns,
thus quickly and substantially multiplying

-the business earnings,

The ideal business will be structured so. -
as to not require substantial inventory
requirements, ‘
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QuIicKk START PACKAGES

- These packages are offered at a substantial discount.

NUTRITION Quick START PACKAGE CONSISTS OF:

2 BASIC PLUS RETAIL $321.20

2 FORMULAE' PLUS WHOSL. $237.00

2 FORMULA "" PLUS PACKAGE COST $180.00 —
2 FORMULA "S”" PLUS SAVE $ 57.40

2 FORMULA "M" PLUS
2 FORMULA "F" PLUS

2 FORMULA "ML" PLUS
1 VIDEO..NUTRITIONAL (when available)

1 EACH OF AUDIO TAPES
PRODUCT BROCHURES

{(Two nutritional quick start packs can be purchased. Both must be
purchased within sixty-(60) days of enroliment. 10% commission
will be paid on the purchase of each pack to the enrolling sponsor
only. No other levels will be paid bonuses.) '

COSMETIC/SKIN CARE QUICK START PACKAGE CONSISTS OF:

4 FOUNDATIONS 7 LIPSTICKS (1 each)

1 CAMOUFLAGE 7 NAIL COLORS (1 each)
1 FINISHING POWDER S BRUSHES (I each) '
1 AD & E STICK “ACCENTS** 1 extra angle brush)

24 EYE SHADOWS (1 each Bl.) 1 CLEANSING PLUS )
4 EYE BROW PENCILS {1 each) 1 MOISTURIZING LOTION

3 MASCRAS 1 NIGHT CREAM PLUS
5> BLUSHES (1 each) 1 FACIAL PLUS
SPOUNGES _

1 COSMETIC BAG .
1 VIDEO (when available) RETAIL  $466.80
WHOSL  $341.75
PACKAGE cosT $84+00
SAVE ¥10:00

tomdii Gogd - 35 00

3715

o
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BUSINESS AIDS ORDER FORM
NAME 1D
ADDRESS ‘ APT #_
STREET .- PHONE( |
cITY STATE____ 21

BUSINESS AIDS

]FORM L I# IN PK r ary ]’ PRICE ’TOTAL

FORMS
Product Representative Enrollment Form

Retall Order Form
Wholesale Order Form

BROCHURES
By The Way It's Chelated
Philosophy, Marketing, incentives
The Key to Human Nutrition
The Co., Manutacturer, inventor, Pres.

ARTICLES
Minerals On Tar_get

TAPES
Lite Zone Testimonials

SUPPLIES
Cosmetic Sponge

Cosmetic Spatula
Disposable Mascara Brushes
Disposable Uipstick Brushes
Disposable Eyeshadow -

- Sponge Applicators

Cosmetic Ga;l L'-nlj
Cosrndlz-/ﬁ.l.mﬂdre kit Cl'('f"cmhil:'m)
Line jude s hugJ

Aco1 | 20 3.00
A002 | 20 3.00
A003 | 20 3.00
5 3.75
5 2.50
5 3.75
5 2.50
20 2.00
10 12.50
8 5.60
1 05
25 6.00
25 | | 300
10 1.50
3g.00
391.06 [V ¢
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~ Life Zone Supplements

September 2002 Price List

($13.00 per bottle)

Product Wholesale { Wholesale Sug, R;;'etail
| roduc 12 Bottles Per Case Single Bottle Single Bottle | -
Basic Plus $132.00 $13.00 $22.40
Multi- Vitamin Mineral (511.00 per bottle) ;
Kela E | §136.56 $13.00 - .$22.90
Endocrine System (311.38 per bottle) ] ;
Kela ] . 5108.00 . $11.00 $18.00
Immune System (39.00 per bottle) . :
Kelz § 3133.¢00 31300 $24.e0
Skeletal System (3! 1:00per bottle) :
| KetaM $130.0C 514,80 $8/.i00
Muscle System (31099 ver boitle)
Kela Cell Lite $134.40 $13.00 $22.40)
Cellular System (311.20 per bottle) '
‘KelaF $115.80 ( $11.00 $19.26
“male System (39.65 per bottle)
Kela +2 Iron $86.64 $10.85 $14.44
Blood System {$7.22 per botle)
Lela Zinc ’ $126.00 $15.75 $2].00
($10.50 per bottle)
{ela Chromium $114.00 $14.25 T‘ $19.0¢
(39.50 per bottle)
Kela Kare Skin Care
la Kare Cleansing Gel . $84.00 $10.50 $14.00
: {37.00 per bottle) ,
12 Kare Day Lotion $108.00 $12.00 $18.00
(§9.00 per bottle) : ,
2 Kare Enviro Shield $156.00

/ $19.50 7 $26.00

—————,

th Country Lane * Fruit Heights, Utah »

84037 « Phone
www literzone CC

(801) 593-0325 » Fax (801) 59

LZ 00000296
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S m e .

PriceList  Juwary 2000

o

Code  Cotor Product Price Code  Color Producy Frice
Nutri(ic;ual Supplements Disﬁncuy‘Mel Cosmetics and Aecents Contigued
:_- ::: :;s_,:c EP’;:’ 2':52: 34 Black. Eye-Brow Penicit 7.@ a
Lioa KELA 1 pls 128 542 Med. Brown E_v:-Bmwlecil 7.00
L10o KELA § lus 20.34 543 Charcoal Eve-Brow Penci 7.00 -
Lilp KELA M plus 19.60 54 . EBlond Eye-Brow Pepolt 700
L KA F plg 1926 516 Blaek . Masaan 9.00
LlZ  KELA CELLuTE 2240 e Ny Naiean S
L KELA +2 IRON l4.6d o9 Ruizeliee . Blush 9.00
LIl KELA ZINe 21.00 ’:’ F ':"a" ;'": :':: ‘ -
- ! Pirk Brown®» ug .
Lits KELA CHROMIUM l!:.ﬂﬂ 12 Mild Pinks B!ush. 9.40
\ 1] Plum* Blush .00
Kl Kare - Skin c‘" 29 Classic Red~ . Creamy Upl‘llcl'; %.00
DIl Cleaumg éd 1o 301 Mavee Creamy Lipstick 9,09
DI02  Duy Lason .00 304 Scateres - CroamyLipick 909
DIO}  Erviro Shicsg 2.0 32 Ralsin® + Creamy Lipstick R X
: 13 Amethysts -Creamy Liptick 9.9
. . 36 Aligpice®* Creamy Lipmick 9.00
Distinctly Me Cosmeticy and Accents M4 Light Brownse Creamy Lipsick 9.00
(*blue uedertone. *+gotd umdertore) 325 Mulbemy  Craamy Lipaick . 9,09
FAl  Feme Foundation. 15.00 M Galdenamperer Creamy Lipnick 9.0
YFAT C HomeyBeig e Foundmion 13.00 2 Cuhew's  Lip Comtow Liner Stjek .00
FAS - RestBlahes  Fongarign 15.00 4 Epzpiane Lip Comaw Liner Sick 7,09
FAI  Ivory Rose *» Foundation 15.00
524 Beige Camouftage 11.e0 o .
W4 Tagiyent Finishing Powder 14,00 Busness Sales Aids -
427 Protective Lip Balm AD & E $iic; 9.00 ANL Key To Human Nutrition 100
A2 Brown Silver® Eve shadow 1.00 AGOZ  Target Your Needs o
Ab Blue Velvgtsr _Eyeshadow - 100 ARZ  Product listiprice sheet N
Al2 Apricol Glazer Eye shadow 100 :
Alg Lavender v Eye shsdow 1.00 . Brushes
Als Rich Rose® Eye shadow 100 . AD! Loose Powder Brugh - . 1900
© Al Stxy Smokesr Eye shidow 7.00
82 Purple Smoke+ Eye shadow 2.00- An2 Cantour Blush Brush S 7.3
88 Sheer Aqurs Eye shadow . . 700 AD3 Eys Shadow Flun'mudm; Brush - - 9.90
B9 Taree Eyt thatow 2.00 ‘ ADd Angle Eye :hlduwa.ipsu:k Brush oq0
BIR Bluz Bemry® Eye shadow 7.00
B0 NudeMorte's  Eyepnaiow 7.0
B22 Navy Grey Manee® Eye shadow 7.00
B3 Bl Siiyerr Eye shadow 7.00 ,Lm: ZO_NE' NG,
310 Tealfewers Eye shadow - 1.00 '
B! Tropical fiyee Eyc shadow 7.00
B4g Scashell Pink* Eye shadow L oo
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NORTH AMERICAN BROADCASTING COMPANY, INC

STATIONS:

POWER

COVERAGE:

HISTORY:

FORMAT:

SIIVN T Sucan Sic 1100 Plhocain. A7 K504
PO 220 hron
Faxin1)48 1428

PROFILE

K. FENX. 1100 AM - Phoenix, AZ
W.ALLE. 990 AM - Providunce, R

K.F.NX. - 50,000 WATTS
WALE -50,000 WATTS

Both siations are located in the most comement posion on the
middle of the A.M. dial Both stations with their powerlul 50,000
watt signals are the largest A M. stations in 1heir regional areas
K.F.N.X. reaches an area with over four milbon people in Arizona
W.A.LL.E. reaches and area with over three million peaple in Rhode
Island, Massachusetls, and Connccticur  Collee incl) both stations

cover i eacess of seven million people

NORTH AMERICAN BROADCASTING COMPANY was
founded over thirteen years ago with the acquisition of W.A.L..E.,
one of ihe oldest and most established radio stations in alt af New
England with continuous broadeasting since 1648 Topether with
K.F.N.X, North American Droadeasting Company continues to
make a tremendous impact on ta'k radio nalionally

As a pioncer of wiephione tatk, North American Broadeasting
Cempany iy continually sctiing new talk standards and constantly
creating new talk limits, hence our slogan “Reanissance Radio”.
North Amcrican Broadeasting Conmpany's unique blend of 1alk
radio programming features shows addressing, a wide vaicty of
issues stressing business, financia!, and heahh Narth American
Broadeasting Company's stiong diversiticd fimeop s infarmative,
entertaming but never boring

LZ 00000235



j : /ipeuaiuan(o /éa io
North American Déoadersting Company, Inc.
f227N 7" Street S 1100, Phocnix, AZ 8014

(0021277 1iao
Fan(0)248 1478

UTALI
ARIZONA

NEVADA

_ COLORADO

Foas Viepas

Kinginman

- Flagstaff
.

[ ]
Sedona

[
0.5 miv/m ¢ _ NEW
MEXICO

#Preseott
TALIFORNIA

)

Phoenix
[ ]

Casa Grande
»

Tueson
.

MEXICO

;OVERAGE

)-- Hansee ot Primaey Coaverzge Avrea Nor Fotal ¢ oy CEate Vg

S0.000 WATTS

1EOO 1Ty

LZ 00000236



2 Upa el @ Bfosesen_ S (4 11
DSC:JM/Z[&ZZ& ﬂ.z. e)@;/uﬁal;f

Omacp V:ﬁm@\/ N vaerd’ anpel Cho7 txre

':/175- é/.c)—ayéz;/é]é/" 4 4530,772;7 7%,7Z

L o cdey X Colorlelomrniasly ou 2

B ess Drasd B WeZiesthiml it ik
sk B i O G e A

bced? ot Fe 2l 0 g

| . 07’7/{:‘97 o P
/.7.07(//2'0; waresal? g /¢7§47p Oyéz«//c'_ i1ty
}m/g Mo fetie ant 4 h ks e

nliicerd’ ;74//,4,,7,6” dhee of ol Pk,
= oA G L G

TRy B i 7B D S FTZ
2SS S L3 - 583 |

; f%? G Bre b e it o

Az LD 1.)407( \-40; ﬂ..-ﬂ./_ é/ / 7?5’: S—¢3 '—j F C’t

I 2 AaNNNn227

¢(74‘/7//¢1ﬂ c!’u‘z/e”&f/é — # |
.I.{ Zm 45 a{!l/’e/&‘ﬂjé’ 7//‘2// 57#/1’?'2” /%”/fa

ress ca ol k[-/?ﬂo/m/(?(,z’ A te % é/a/zdg




FAX COVER SHEET

CAL F@RNIA SUN

P.O. BOX 1991 - PALM DESERT, CA. 92261-1991
PHONE: (760) 837-1851 - FAX (760) 837-1855 173

email: calsunnews®@aol.com r7_§3¢-{[} | a’ +2

M c‘a/ CSZ%{" _ Kﬂw ey | Ple;

/”1 (-Ld'.wu (kL
\)Ql}’}t. a.e__,_— ATTN: Lc__;lgﬁ f.d
7 cpo /0
HECT:..@DJ Q..._.._}qrp . Date ___7/__5’/?5/',__ e

mber of Sheets including cover @ e e e
ﬁ m{_}a@ \Jjﬂat app___.gQLA._.

a - ——
V\_W\t-__...._.._ — — ) _ﬁt‘” bg::,._ L

___Inse y Ceotn

- ,cﬁ" Z = Gl i

Bl sy P -4/42;,;}::
é = é‘/ﬁﬁm_ézj j _tz/{éjﬁ_/iyl’
’@gg o W 77__424.7.2‘_,4; s’ 27 |

——— —— v mp——— b = S—

o

17 ANNNNK238



Do you feel a difference from your vitamins and minerals? Discover

" Life Zone! the evolutionary, scientifically advanced vitamin and

all natural, organic, amino acid chelated mineral nutritional supplement,

Life Zone uses a truly amazing patented process to guarantee
"pH neutrality". | "pH neutrality” allows the highest bio-:a;.ra'ilabflity
and absorption of minerals to occur in the body, compared to -other
mineral forms, a8 proven by scientific researr;h.
Remember ‘colloi'dal mineral molecules are too large to pass intact
through cell membrane walls, s» have very poor absorption and
bio-rava_'lability. ‘
Life Zone's patented "pH neutral” all natural, organic minerals are sao
small and stable that they easily pass throu.gh cell membrane walls
intact for fast, effective, reliéble, nutritional results,
Start living the difference with Life Zone!
)Call today for your informational packet
Call toll free 1-877-563-5433

Life Zone can make a difference!

Call 1-877-563-LIFE

LZ 00000239



Do you feel a difference from your vitamins and ‘minerals?_ Discover
Life Zone! Evolutionarf, scientifically, advanced vitamins, a'm.d:
Amine Acid chelated minerals that nse a patented process to target

and direct nutritional supplementation directly to the job site within

the body for maximun benefit.

End obsnlete mega dosing that is expensive and ineffective. Life Zone

targets your needs for fast, effective, proven results.

Enjoy the comfort, benefits and reasurance knowing your nutritional
..s‘.ppf‘r_mgnfu{}"is‘ being directed and used by ycur body where it
. " ‘ '

is needed, _
Call toll free 1~877-563-5433 for your free informational packet

Remember- 1-877-563-LIFE

You owe it to yourself to "live the difference" with Lifs Zone

LZ 00000240
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Do you 'Cee_l a olifferenc & £rom.
and aner\ods?
) 4u01u¥tono{r

Our Ul !‘C{m{n‘)
Discover e ZoxwL é:l:ﬁ_
g %Lxerﬂ #Lca”T aC[UCﬁHC“’d Uitamng

and o4 ncdwu\c{.{ orscmw aminp acm/ cﬁalqﬁe
Mihera nutebiong) Juppfemen/

Life Zone uses o.qu‘qu amaf/nj petented pmﬁ@d
PH neulrhc&\ #3 o ‘v H mu}mh}
cllows Lhe hn.dheslr bro:avarleborly
ofF Munerndls to occur |n the be
proven bj sctenttf re seavch .

A
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Antact U’!r‘ouéh) cell membranc wa?LSl so  have

lJLY‘ﬂ poo r ab.?orp%orb o nd bto~auwlqbul )LJ,
Life Zone's pa' Jented “PH newtral i na'La.m',é‘r ans”
W\lher\:‘,\.ls dre so Si’ha“ i __Oﬂfl S'LGLIO]Q 'Hm.l‘ ’ch-e

€asily  pass Ekr«@uab cell membrane walls “(nlact
Lor {:ag'}‘ €'£:C€Ca““lU‘9J T‘Q\la\o\‘e na}r‘r‘}'lbn'-q_! lY‘be{”ﬁS,

S bart LLU\hcj the difference with Lrfe Zgne;

(_a\\ %c:clcij for qour mwFonma)Ltunaf Pac,ke-}—
| Call toll free ) ®79- gp3- gy33
' Li{e Zone can make a di

Herence !
Call  1-870- G63- Life '
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To: Mr. Devin Gilbert
Fax 602-248-1478

LifeZone spot for California Sun Corrected cepy

Do you feel a difference from your vitamins and

minerals? Discover Life Zone! The evolutionary,

scientifically, advanced vitamins, and amino acid chelated

minerals that use a special patented process for PH~

Neutrality.. Life Zone targets and sends nutritional

supplements directly to specific systems of the bedy

for maximum benefits. End obsolete mega doses that are

expensive and ineffective! Colloidal mineral molecules

are too large to pass through cell membrane walls.
With PH-Neutrality, Life Zone's patented mineral
- molecules are small and stable, thereby allowing the
“highest absorption and bio-availability in the body.

Enjoy the comfort, benefits and reassurance knowing

your nutritional supplement is being directed and
utilized by your body" where it is ‘neédeci!
Call toll~free 1-877-563-5433 for your free informational

Packet. Remember 1-877-563-LIFE. You owe it to yourself

to "I}ve the difference" with Life Zone.
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Life Zone spot for california sun

~ Do you feel a difference from your vitamins and

minerals? Discover Life Zone! The evolutionary, O
scientifi cally, adyanced vitamins, and amino ac:d{:helatcdj

minerals that use a special patented process Eca&iad PH-
e
Nculrahty Life Zone targets and dlnc!s nutritional

:60 second promo:

supplements directly to specific systems of the body for £ 1‘) f'“\:’ Ho
, 5" i 14
maximum-benefits. End obsalefe mega doses that are rezuddy
expensive and ineffective! Life-Zone targets your needs
' for-fastwifeetivc—-prcvcmesults Colloidal mineral
- molecules are too large to pass thry tio cell mcmbrane / g
ALt 2one prytmenaf 1ol orie (e
walls. Thmgﬁ PH—Neutrahty these molecules are mde
small and stable, thereby allowmg the highest absorption
L 4 i,r L

) and blo-avallab]ny' EﬂjO}’ lhe comfort, benefits and

rcassurance knowmg your nutnnonal supplement l‘i bcmg
A e X e o kg ned 791

directed and utilized by your body where it is needed!
Call toll-free |-877-563-5433 for your free infonnational
packet, Remember 1-877-563-life. You ow‘c it to yourself

to “live the difference” with Life Zb_ne..
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March 271, 1999

Nicole Shoong
California Sun

P.O. Box 1991}
Palm Desert, California 92261

Fax 760-837-1855

ﬁear Nickole

I haven't received the fax you said you would send on Friday the
19th. I don't know if it didn't go through or what. Anyway,

I need to have a list of the questions we are going to discuss

on the radio show on Thursday, the time of the talk show and

instructions on how it is done.

I talked to Devin about my add. He said to have your radio

‘>producer listen to it and make a judgement. He is only a radio

engineer so doesn't know what sells and what doesn't sell. However,

in his personal opinion, he thought the add should have brought

some responses by now.

I would appre'ciate receiving the information as soon as possible

so that I have time to prepare. I am going to be in meetings -
most of Thursday so only have Wednesday between apointments to

get prepared,

Thanks so much,

,} & r\.a_()
C

Janeel Henderson

' | LZ 00000246
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INTERNATIONAL

"ACHIEVEMENT AT (TS BEST" . : T o

GAGA International, Inc. Presents:

Janeel Henderson

President of Life Zone, Inc., Biochemist, and Daughter of W

orld Famous Albion Lah Founder
. Dr. Harvey Ashmead

When & Where?
Saturday October 21%, 2000
' 10 AM
Fairfield Inn, Across from Utah Valley Community College -
(Exit 292 in Orem)

‘)leel is the biachemist who formulated our 4 Today Nutritional products. She will educate us
on the Aibion Chelates and the benefi

its of minerals in our diets. We are excited to have her
speak to us, and feel very fortunate to

represent products which cx rry 70 International
Qatents! _ .

Other Speakers Inciude:
Tom Wright — President GAGA International, Inc.
Dave DeHoyos —- 6-Time Mr. Utah

Come and enjoy an uplifting and informative Mmeeting!

EXHBT_ Y9

W:_J;ﬂﬂd_e@'l

pare._9-10-0
CitiCoun, LLC

GAGA Gives You The Go-Go/

500 South Geneva Road - Suite 200 » Orem, Utah 83058 Phone 388-750-GaGa Fax 801-8B12-2386

1 7 NDOND254



GYMNASTICS

) MEMO

To: Prospective Congress Presenters

(&;“1 From: Jennifer Gallohue Lee
L .

o gorpemey doky [ '
w,-'mw Gl Sra s R e'

rop § Menbn

1997 National Congress

Just wanted to let you know that | have your topic(s) you submitted
on file to present at the 1997 USA Gymnastics National Congress in
Denver, August 14-17. We will begin the selection of presenters and

topics in March.

If you haven't submitied your topics or you would like to change

your original topics, please fax me. Also, if you are unable to attend
- Congress this year, please notify me.

~ Thank you for your commitment to gymnatics! I'm looking forward to

a great Congress,

|  LZ 00000256
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PAGE @2

, LIFE ZONE, INC
48 North, 100 West, Hyde Park, Utah 84318
(801) $63-3853 phone (801) 563.411§ fax

ot March 29th, 1996

Dear Dr Benadol.

Please find enclosed a one

Human Nutrition,
My presentation will cover the followin 2 topics urcornr
documented scientific evidence (o venfy my research.

Page presentation on Amino Acid Chelated Minerals: The keyto

2nied by a slide presentation and
will present different themes and

develop them during my lecture.

I. A breakdown of Nutrition emphasizin

g the role that minerals play in metabolizing

fals, proteins, carbohydrates. viramins, etc,.

t3

i ]

4, Give n background of Abjon Labs, its

Documentin
Explaining why mineral supplements
1n adequate supply in the soil,

Describing the five critéria for chelation to oceur in the body-.

8 the problems with soil erosion in the United States and elsewhere.
ure necessary because they are not available

position in the world nutritional industry. its

wark with the World Health Organization, its merit from the United Nations and the
procress of how it got the 52 patents it possesses, '

W

bein
Giyn

Prescnt the studies done with rats, birds,
& done at the University of Utah with gymnasts from Olympus Schoof of
mastics, by Dr Bill Sands from the U of ). and by Dr Harvey Ashmeade and

dogs. cows etc, Present the study

Janeel Henderson from Albion Laboratories.

6. What this means to gymnastics performance in terms of endurance, eneryy, stress,

healing abilities. etc. _ . _
Bottom Line: Why should athletes take this to improve their performance and give

them an edge over their competitors.

Sincerely,

, /uw( Kerdrom

-Janeel Henderson

LZ 00000260
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MEMORANDUM

DEPARTMENT OF BUSINESS EDUCATION AND OFFICE ADMINISTRATION

FROM: Gail Brostrom DATE:  April 25, 1983

T0: Janeel . supjecT:  Qffice Symposium
April 19, 1983

YOUR SESSION, Developing the Personal You, B '
received the following average rankings for each session listed.

Comments follow the session rankings.
participants on the evaluation forms

The ﬁugstions asked the
Average High

were: Low

1. The extent to which I valued
information presented was 1 2 3 4 5 6 7

2. The dégree of openness, spon-
taneity, humor, and energy
exhibited by the pPresenter(s)

was

3. The amount of learning I
experienced in this session

was

4. The extent of the enjoyment I
experienced in this session

was

The results from the sessions were:
9:00 session: 6,13 (7.0 highest)
10:30 session: 5. 59

1?30 session: 5.45

Thanks so much for your participation! You did an excellent

Job--all of you.

LZ 00000266



Janeel, Comments made were as follows:

arrangement made it difficult ro see. (This was

Seating and room
uld have put you on a raised floor--sorry.)

our fault; we sho
Very informative and excellent presentation,

Uses the local expression "And that" which I dislike. (77777)
Would like to have had more time in this session.

Janeel really knew her field.

Informative! Janeel did an excellent job. I was impressed,

Color can make a difference in personal evaluation of self-image,

Learned a lot but most of it was really general--would like

to know how I could choose clothes better (like styles, colors,
and so on); good slide pPresentation; not so much on makeup,
Mrs. Henderson was very interesting and lovely. Her information
was worthwhile,

Good.
Felt it was a little too much of a sales pitch.

_:)Very good,

Obviously knowledgeable in her field. Very interesting.

Speaker was entertaining.

Interesting.

I don't wear makeup, but this was interesting.

Very well done.

She did a terrific Jjob and made me realize whaf I was doing
right or wrong by her information given.

P.S. the other color analysis people work out of the Definitely
Maybe store in Logan. .(Never heard of it!) The name of the

firm is Artistic Analysis, 460 E 1200 N. Consultants name on
the business card is Joyce Waddoups, 752-0111.

e

LZ 00000267
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I am very pleased to be here to-

While

) Thank you for that lovely introduction,
day to share with you some concepts that I hope you will find exciting.

I talk I may need to sit down or walk around. I hope it won't distract you, .

I have just goiten out of the hospital where I have been for the past two montha

recovering from ma jor surgury, I do appologize today for my body not bdeing guite_

up to r.ni-. However this doesn't mean thst I don't beleive in what I teach

or live it. I have been teaching and working in the field of beauty for over

20 years and it never ceases to thrill me as I watch ladies 1mprove their
1mage and self esteem., We women aren't just 5etting older. we* re gettlng

You 1adies are prcof of

batter, smarter, more capable and more exciting.

that today. In fact you are living proof that women are-iand can achieve in

our modern, technical business socilsty, I applaud you, you are great!

You are here today because of sopething very important and that is

AT'I‘iTUDE. You see your attitude is always showing. It shows when yd‘-’-‘--—'.cu.'ﬁ.,{_-{

it shows when you don't care, People form opinions from the silent

attitudes you project, In business that can mean the difference’ between _'
success or fallure, In fact you ladies oft times set thc entire atmosphere
and theme for your boss, his busiamess inage, office rapport. You are the
personal 1lasion and representative of the products services skills tbat
your business deals with, It is so many times you who visually represent

the company because the boss is behind the scenes, This shows up in your
volce, mannerism, job competence and work skills and especially in youf
personal appesrance, Your imgge rany times is the deciding factor betwsen .
job promoti¢n, salary increase, or laeck of, The following slike show is S

10t using a professional model, rather a mother of 4 daughters under the age

f five, The attitudes and personal self talk that is ‘brought out in this

g
-]
S
B2
S

resentation is just zs important for the homemaker, working woman, career

r professional, You are a summation of the way you think, feel, act and

)ond to yourself , just as other people respond to those non-verbdal

'ess signals you give out that represent what yYou think about yourself, LZ 00000268



-w)FILM STRIF DREAM ACAIN:
Wasn't that fun? Could you identify with parts of {t just a 1ittle?

As the model started to physically change to fulfill her expectations of
herself how did you begin to feel about her? That's what we are talking
about, Subtlé little plusses th#t add up to a whole lot more--more that is
working fbr you, speaking for you, acting for you and you don't really have
to do anything besides be competent and efficient and good at your Job,
What are those plusses that work Zh.hdurs 2 day for you? _

They are ¥ COLOR, FIGURE ANALYSIS, WARHROBE, FASHION IMAGE, COSMETICS AND

s v cchzﬁcé'nguLaDLAﬁJ

1. COLOR: Color is one of the most versatile, fun, inexpensive yet dynamic

MA IRSTYLE .

Lets discuss'each of them for a few minutes;

. tools that you can have going for you. Wrong undertones of color can add
exira lllusionary poundas of 10 to 20 extra immediately, Color i1s like a
jlsn and reflects light to create mental imagery, It 1s used in jewelry,
accessories, creates moods in Mother Nature and identifies living creatures
in all their stages of life, Traditionally coldr is thought of in terxs of
the color wheel, Actually Gfagor Mendel and Chevalier De Lamarch fave the_
real schintific clues for your own personal coloring., Before you were born,
you thad genetic factors called RNA and DNA deternine your individual coloring,
They determined your Balancing Factors of Melanin, Keratin, hemoglobin,
translucency, and opaqueness which givo.broun, yellow, req}clarity and depth
‘0 Your skin sai along with its undertone of blue or gold, These all make
P what i3 called your intensity., Thus no two 1nd1viduals are allke, so
hould not be puf into small rarrow categories of color, An individual can
w@r any colo; that meets his undertone, Ealancing factors and intensity,

* help you to choose those colors asgl special dictionary was developed by
ientific means, By laser isam exact guldelines are reproduced so that you

;kuided to your color nmeds but not baving to match the colors in the'dictionlrg.

13 revolutionary concepts guides you to coordinatad looks in your dress,
. ' I 7 DDONN2AR0



3
cosmetics, accessories, lnterior decotating and in anything where ¢olor

) {s important,
2, Once color has been deté_rnined than figure analysis for the proper

wardrobe proportions needs to be determined, This is done by taking several .

exact measurements of the body, Than it is fed into a computer and a printout

comes back for your own individual body proportion requirepentasas to necklines,
colars, slesves, dress styles, skirts, Jacket and hex lengthe that will best

balance your body visually, so that you always look your test,
3« Cosmetic application, color and placenent are determined by your facilal

proportions not face ahape,ﬂ:ﬂ anslysis. Your age and ipage you want to

poject,
4, Only after this should a hair style be designed for you. Your hair design

should talance your facial proportions, enhance your cosmetic application

and fashion image,
5S¢ The lady in this slide series is a professions] woman world famous in

):: fisld, She is one of only 8 individusls west of the Hisslesipps River

R TV {"\'J‘M
to have & PHA-and hcs been in many Whos Vho and is world aclasimed, When she

came to me at age 68 whe told ne people seldom took her seriously and she felt

that she constantly had to § prove” herself to her male coverkers. I suggestad

that maybe her personal image was sending out confilcting eigmlu and that

was what peaple were reacting to, As we improved her imge; it 414 indeed

change abeat others Jyesponses 10 her and help to resinforce her profesionllisl.
WA Sl o rlodey | wiidiobe ok Crreige ha‘MJad‘

in their view, 7 Now you have an 1ntagra1 ~Ppleasing professional- confident

image that works for You and not against you -

and 1t all starts with color!

l.Z 00000270
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Life Zone® Frequently Asked Questions

* What Are Minerals?

SETaLVE Vineraisy
* Why Are Minerais important?
Belween Minerals Thai Affect Nutrition Responses?

re There Anlagonisms

» A
o What s Bioavailabliity And Why Is it Important?
* Whal Are Chelated Minerals?

Y TS g - N .
Are Minerals Bound To Amino Acids Tao Form A Chelata?

» Wh
« Why Ig it impanant Fer The Minaral To Have A Stable Bond To The Amino Acids?

* Whal Makes Life Zone® Chelales S50 affective?

s Why Are L ife Zone® Chelated Minerals Better?
» Whal Proo{ Is There Of The Greater Bivavaitability Of Life Zone® Chelaied Minerals?
+ Is There Tesi Data To Prove The Superior Absorption Of Life Zone® Chelates?
» How Are Life Zone® Cholatas Used?

Zone® Chelates Against Other Minaral Forms In The Market iace Which Also Taik Of

» How Ooes One Evaiyate L ife

Availability?

As simple as it may seem, this question sets the stage for our concem of trace minerals in human nulrition. Webster describes
minerals as salid, crystaliine subslances {naturally oceuring elemenis faund in Ihe ¢arth}, not of animal or vegetable origin,
Impenant in this definition is the indication that their origin is not from animal or vegelable sources. Minerals for nutritional purposes

canngl be synthesized by animats or planis, They must be ulitized as natural elements from nature.

Bagk fo top

The following lable shows various systems in the body wihich utilize trace minarals. Research is'showing that imbalances or
deficiencies in trace mineral nutrition can affect these systems,

System Trace Minerals
Immune System Cu, Zn, Fe, Se
Mg, P, Mn

Energy Produclion

Fe, Mn, Zn, Cu, Mg, X

Hormane System

Vitamin Production Co EXP;IEIT‘ i o
Blood Preduction Cu, Fe WIT —'J—H'Qﬂm
2n, Cu, Mn, Mg, Fe DATE:_“1-|p -6 71

Enzyme Systems
CitiCeurt, LLC

Reproduction P, Cu. K Mn, Zn, Mg

Back to top *
Are There Antagonisms Betwean Minerals That Affect Nuirition Respenses?

Yas. Looking below a! the minerai wheel, whenever a mineral has an ariow pointing 1o another mineral, it ingicates interference
exisis. This fa caused by imbalances of one mineral of the other. The antagonism can cause prablems with minerat uliization,

Ca
Fe Cu

) . Na
LZ 00000212
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fevels of minerals imponani. but the ratic of one minerai ta

This is important because it relates to mineral baiance Not only are
f molybdenum found in soils can lie up copper. Ultimately this

another can affect final use. Forinstance, we know that high levels o
affects the rafio of copper in the body syslems.

Back totop *

One good definition put forth by Dr. E. R. Miller of Michigan State University is, "Bioavailabilily of a mineral element implies the
avaliabillty of that etemenl o some organism for body use.”

te various body systems for growth, maintenanca, reproduction; and other

iLis Important bacause all autrition musi be available
levels or how weil formulated the preduct, if Al Is nol available at tha celluiar

 performance factors. No matter how high the nutrient
level, then manay and effort have been wasted.

Back fo jop #
Whatfre Chelated Minerals?

When minerals sugh as zing, manganese, magnesium, topper, iron, cobakt, and others become surrounded by and bonded io
amino acids, on 3 slable form, this is referred {0 as chelation. Chelation is a natural means for the body to transport minerals across

the intestinal wall as pant of digestion,

Back to top *

list of nutrition substances cros sing the intestinal wall after

) The body is very efficient at absorbing amino 2cids. In a priority
digestion, amino acids rank high. In fact, 95% of all amino acids brokan down in the process of digestion are absorbed. Chetating
minerais to these allows them ta be "smuggled” In the transpor! process across the gut wall,

Back to fop 4

Simply mixing inorganic minerals with aming acids in 2 liquid or dry mixture and taking them as proposed chelales does not fall into
the category of a “true anmino acid chelate”. This simple ionic and hydrogen bonding of minerals to amino acids does nol produce a
- Stable product. Special processing mus! be performed to creats fhat stabie (covalent} bonding so imponant to craste bicavailability,

Life Zone® uses patented progesses o assure this.

2HC e NH,

\M/ o\'c=o-mzqm
N N

Thera are many pioducls on the market which are reported to be chelates. Some are only complexed mixtures of minerals ang
proteins not fitting in lo the definition of Irve amina acid chelates. These lose integrity during digestion, bacoming unstable ang

€ompromising availatility. .

When looking for available trace minerats, ook at Life Zone® chelates. We guarantee purity and slability,

Back to top *

- .Z 00000213
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A: Size
) Picture in your mind the fuel filter on your car engine. The filler allows fuel Lo pass through but holds
back large particles from entering the engine. This same idea applies ta the 2bsorplion of minerals

stream. Large parlicles cannot easily pass through 1he intestinal wail

fram the infestine to the biood
n the market have molecular weights 1oo large to be absorbed intact.

Many trace mineral products o

Through patented technology, Life Zone® uses chelated trace minerals with molecular weights small
encugh 10 pass easity through the intestinal wall, The result is a compound similar to that which the

bedy itself produces by natural cheiation.

B: Stability

The chelating process used by Life Zone®, guarantees pH buffered slability of the trace mineral
compound even through the acidic environment of digestion. This assures total bigavailability of the

mineral by absorption of tha intact molecule.

What good does it do to lake an Inorganic minaral which breaks down during digestion oniy to
recambing In other forms which may ot be available? This is the story with our traditional mineral
"compounds such as zinc suilate, iron sulfate, or any of the oxide or carbonate forms. The body cannot
ulilize these forms of minerals as fed. The minerat must be broken apart ang reconstructed o altow

transport thraugh the intastinal wall,

A similar situation axists with soma teported cheiate or complexed mineral products. Not properly

stabilized, they break apan, exposing the raw minsral.

) His after digestion when the minera! has been cleaved from ils carrier and becomes a free radical that
‘ availability is jeopardized. These free minerals can easily recombine to form totally unavailable
substances. Only Life Zona® chelates maintain that bioavailable stability,

C: Neutrality

The process of chelation resuits in the final mineral com,
electtic charge. Why is (his importam? The free matais after cieavage usual
This means they can become attached Ie 3 negalively charged sybstancs.

ach undergoes acidic cleavage which results in free iron metal
ions with positiva charges. In its “free” sfate, the iron can now bind with any negative charged ) e
substance. Phytic acid from plant sources and free phosphorus are two comman materiais found in
the stomach and intestinal fract which can permanently tie-up the fres jron, rendering it tofally

unsvailable.

pound becoming neutral, i.e.. contaming no
ly have a positive charge.

As an example, iron sulfate in the stom

Back to top *

DhelatedMinerats Batter? . :

Lile Zone® uses chelated minerals which closely duplicate ihe natural chelalion process which occurs in the body. This makes them
highly bicavailable and therelore a more effective and reliable means of providing trace minerals nulrition,

Back 1p top 4
What Proaf Is There Gf The Greater Eioavailability Of Life Zonet Chelated
PRSI e

Scientific procedures and testing procedures utilizing the following determinative methods are part of the proof.

1. X-Ray Diffraction
2. Nuclaar Magnelic Resonance (NMR) Spectroscopy
] 1. Nitrogen Scanning .

LZ 00000214
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A

* minerals in our nutritional programs. Our traditionat sources {sulfat

2. Carbon Scanning
. Mass Specirometry )
Infrared Spectrometry {IR)
. Specific lon Elecirode
. Alomnic Absorption Spectroscopy
. X-Ray Photoelectron Spectroscopy

Back to top *

NO; s

There is both human and animal lests involving mineral movement ihroughoul the body starting from the point of digestion. Results

are available. .

What About Minerals In Water? Are There Antagonisms Which Exist?

We are ail famifiar with the problems of high concentrations of minerals in water. Also, we know that levels vary from region to

region,
Some specific prob'lems are:

« Nilrates - tie up potassium.
*» Suifales - becomae antagonistic with magnesium, copper, calcium, and selenium,
* Iron - competes wilh zinc, manganase, cdpper, phosphorus, cobalt and copper.

With Lhe potentiai for probiems in both water and lood, it makes sense (o taka a hard look al the highly available Lite Zone®

cheiates. )
Back lo top 4
HowAreUerone?ChefatesUsed°

i you read through all the current questions and concerns abowt minerals you will realize there is a need for more available trace
es, oxides, carbonatas, chiorides, and clhers) can be formuiated

r reafly know where we stand on availability of these sources in practical

to meet the requirements of the label. However, we neve
ates of 4-22%. Therefore are we receiving the frue formuiated levels ?

situations. We do know that their availability is low: astim

What about additional supplemantation of morganic sources o compensate for lower bioavailablity? Bul the real question is: how
much more inorganic mineral sources ¢an one digesi? It is & situation of diminishing availability as more inorganic mineral soirces

are added.

Back to top 4 .

How Does One Evaluate Life Zone® Chelates Against Other Mineral Forms In The
Marketplace Which Also Talk Of Availability?  ~ s

Simple, ask tha following questions:

Are the minerals truly chelated to amino acids or Just complexed by mixing trace minerals

with protein?

Life Zone® chelates are made 1o fi the definition of chelation m
nautral, natural. We can prove jt,

051 fike the body's own method; buffered, low }noreCu!ar weighl,

Does the product have stability when subjected to various PH ranges found in digestion (2.0
- 1.5)7 ' '

Life Zane® chelates are butered to remain intact and durable throughou! digestion. We can prove jt,

Is the mineral products small enough in size to allow unhindered movement through the .
intestinal wail? ' _

\ife Zone® chetates are processed to-critical size requirements. In terms of molecular weight, Life Zone® chelates are syited for
availability. We can prove jt.

)ls there test daia to show that these minerals reaily work?

LZ 00000215
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* Accumulated data and results have resulted in over 70 patenls and patents pending. This data is from analytical laboratory work,

We can prove it.

) Compare pricing.
You may pay less for some reponiad chelates and complexes, but is it really
are essentially paying a premium for fancy' inorganic minerals. Without guar,
utilization. :
Only true amino acid chelales as described in this iiterature will give you your monay's wocth.

cheaper? [f the product is net truly a chalate, then you
‘anleed availability, you lose two ways: cost and mineral .

Don't be fooled by imitations.

Back 1o top A
Home | Site Map | About Us | Contact Us | Shopping Cart

Copyright © 1999 - 204 Lfe Zone® nc. AN rights tesarved | Design & Hasting: Power P
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wo.man panticipating in the sludy received caicium supplements given in five different forms: patented amino acid chelated calsium
used by Life Zone ™, caicium carbonate, milk, Hydroxyapatite (Ca), and Calcium Cilrate. Each woman recsived 3Q0.milligrams of

each form of calcium as a liguid {45Ca).
What Happened?
Blood was drawn from sach woman, five hours aftar each calcium form had been taken, and evaluated for catcium absorption.

Type of Calcium Pe}centago Absorbed into the Blood Stream

Lifa Zone's patented aming acid chelated caicium 44%
Caicium Citrata 25% 6
Caiciun Carbopate 23% EXHIBIT__ "2
i WIT: : 130
Milk (catcium) - 19% DATE: ﬂ" 10~ 01 .
7% CitiCourt, LLC

h ) Hydroxyapalile (Ca)

Homing pigeons win a 600 mile non-stop race with the help of Lifa Zone®
Minerzals .

Racing pigeons is a big industry. When heming pigeans ara being raced, they are released to tly non-stop back to their home
perches, Dehydrition is a serioyus problem because the birds do not stop ance released. In one 500 mile race, pigeons who had
been fed Ihe chelaled minsrals offered by Life Zone® returned 1o their home perch one-and-a-haif-hours ahead of the other birds in
the race and did not experience dehydration, Fraquently birds wil dehydrate as much as 20 parcent of their body weighl in 3 race.
When you have a bird that waighs only a few gunces., losing 20% of its body weight is a significant foss. The resulls of the minerai (

Lite Zone® amino acid chelate) fortification in the birds® diets was armazing.

+ In addition, no gastro intestinal distrass was experienced with the chelated iron used by Life Zone®. in general, inorganic
iran salls are poorly absorbed, I absorbed, the degree of absorption Js negatively influenced by other compounds presant in
the diet, such as fiber, phytates. phenals, and divalent anions which may bind the mineral nutriant so it can’t be used by the
body. n olher words, inorganic iron salls {such as iron sulfate) can enter into chemical reactions with your diel. For this '
reason, Life Zone® aming acid ¢helated iron is highly recommended by Drs. Lemus and Perez because they found no
unwanted reactions within the tody and no polentially toxic substancas excreted. Life Zone® amino acig ¢ i
appears as a potentialy valuable therapeutic agent due g its higher bioavai!ability {usage by the body) and the absance of

unwanted side reactians,

riow does your gndurance, ability lo handie stress, and energy ievels compare to
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energy endurance. and ability to handle siress. Let's see how they compared afier three consecutive days.

Group A - was fed |he patented amino acid chelated mirerals {used by Life Zone® in ther nutritional supplements).
,\ Group B -- was fed inorganic minerals as suifates and chlorides in their feod {commoniy fmmd in vitamin minesal supplements from
health food stores),

Group C -- was fed regular food with no mireral or vitamin fertification.

What Happened?
. After three days, each group of rats was timed 1o see how long it could swim non-stop.
Group A ~ swam for 8.3 minutes, non-siop
- Group B -- swam for 13.8 minutes, non-stop
Group C —~ swam for 10.1 minutes, non-siop

As you laok over the endurance levels of all three groups, which group would you be with if you were asked to swim non-stop lbday?

The amina acid chelated minerals can Make a difference for you 100,

Hame | Site Map | About Us | Contact Us | 8hopping Cart

' Copyright & 1999 . 2004 Life Yone® inc. AN rghts reserved | Design & Hosting Powar Pix
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Health Informaticn that you can use!
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IMMUNE SYSTEM SUPPLEMENTS 5

Useful supplements for the immune System begin with a basic mulliple vitamiryminera! that

includes ail of the essential vitaming and minerals plus the impodant antioxidan! nulrients. :
Care must afso be taken with one's diet to abtain sufficient dietary proteins and L-amino-aclds
which help form the Imimune System tissues and antibedies, along with essential faity acigs.

A basic Immune System Supplement should include al least 100% of the RDA for pyridoxine,
pantelhenic acid, and folic acid. These vitamins are needed for proper protemn production
along with magnesium and zinc for cell and flissue health, In addition, 100% of the RDA
amourits of the anti-oxidant vitamins C, £. A, and beta-carotene and the minerals Zine,
Selenium, Copper, and Manganese shouid also te present in ihe basic muniple
vitamirymineral immune System Supplement.

Janeel holds a B.S. from Brigham

pplement funclions as a preventativa supplement and is Young University, M.5. from Clayton
a heaithy lifestyle and are in good Coliege of Natural Health, and s a

1

]
i
)
[}
1
1
)s typa of iImmune Syslem Su i
1

¢ Immure System Sypplement and I' hcensed Masier Aesthetician, licensed
1
T
]
]
1
i
]
]
t

" désigned for individuals who have excellent dietary habits,
health. Litezone's “Basic plus® provides that type of a basi

has been formulated to meet all of the basic bodies Immune System needs. massage therapist, gark fisly

microscopist, and a nutritionalist. |
addition, she aiso hoids 1 patent and +
patent-pending for her work in nutntion

-

A deficiency of Vitamin A can reduce cellular Immunity, slow lissue healing, increase
infection rale, fowar IgA levels which affect tha defense of mucous mambranes.

A deficiency of Vitamin C can decrease phagocyle function, reduce cellular profection
against various microbes, slow wound healing, reduce production of interferon, and
with lower levels of bioflavonoids have lass anti-inflammatory protection. .

Recert Articles

.......................... e e .

IMMUNE SYSTEM SUPPLEMENTS
Uselul supplements for .

A deficiency of Vitamin & can decrease antibody production and resganse. and if there

I
)
15 2 selenium deficiency will lower cell-membrana integrity. '

: i ANTICXIDANT VITAMINS/MINERAL
* Adeficiency of Vitamin B2 (Riboflavin) impacts the ability to maintain electron ' Antioxidants Anti .

batance. :
]
)
t

A deficiency of Vilamin BS (pantothenic acid} can lower humara! immunity and
increase irritalion from stress.

Archives

A deficiency of Vitamin B6 (pyridoxine) can Jessen cefiular immunity and slow energy 03/01/2004 - 03/31/2604

] ]
metabolism, 1
’ By g "
* A defisiency of Vitamin B12 can decrease lymphacyte proliferalion and PMN : (ﬂ
bacteriocidal activity. - \ =~ : EXHIEIT i
e oy
1 v Je
* A deficiency of Folic: Acid can reduce blood cell production and may ingreasa 1 B Blpgger wm: érson -
susceplibility to cervical cancer. 1 | DATE: _ﬁ_"_m
. . ) ¢ CHiCourt, LLC
» A deficiency of Zine can decrease T and B cell function. thymic hormones, ingrease ¢
infection rates and stow healing. !
1)
|

) A deficiency of lion can decrease cellular immunity and neutrophil achvity.
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« A deficiency of Selenium along with a vitamin E deficiency can lower anlibody

response and incrazse sellular carginagenosis.,
) » Adeficiency of Copper can lower rasistance to infection,

= A deficiency of lodine lessens the neutrophit kiling of microbial invaders

ganese all help lo reduce superoxides through the Superoxide

"Zing, copper and man
ppons the produclion of the enzyme Clutathione Peroxidase

Dismutase Enzyme, Selenium su
which counteracts peroxides, stimulales immune response and protects against many toxins.

supplerment will enhance Immune System

Taking a quality muitiple vitamin/minarai
tion for building goad health while providing

Supplement needs and provide a founda
protective help lo the Immune Systam,

¥ posted by Janeel @ Friday, March 12, 2004

Antioxigant vitamins and minerals are natural compounds that help prolect the body from
harmiul free tadicals. Free radicals are atoms er groups of aloms that can cause damage lo
ysiem and leading to infections and varigus degenerative

se, atherosclerosis, cancer, arthris, cataracts, emphysema,

ANTIOXIDANT VITAMINS/MINERALS

cells, impairing the immune s
diseases such as heart disaa
relinopathy, ele.

]

i

[}

: 1

The best known antioxidan vitamins and minerais are vitamin A, befa-catotena, vitamins C '
“nd E, the minerals Selenium, Zinc, Manganese, Copper, and Iron. The body uses these 1
a}ments te mahe free radical enzyme scavengers; which neulralize the lree radicals. The q
- +dur moest important enzymes thal neutralize the free radicals are the superoxide dismulase :
{SOD} enzyme, methionine reductase, catalase, and givtathione peroxidase. '
i

]

{

1

1

]

]

These antioxidants neytralize oxygen-derived free radicals, such as superoxide radicals,
hydroxyl radicals, hypochliorite radicals, hydrogen percxide, lipid peroxides and nitric pxide.
They may be formed by exposure to radiation, the sun's rays, toxic chemicals, cigarette
smoke, poiluted air, industrial and household chemicals, and various metabalic processes,
such as the process of breaking down stored fat malecules for use as an energy source within

the body and siress.

. t
- 1
These free radicals contain al leasi one unpaired eleciron. Eleclrons are negativaly charged
Particles that usually accur in pairs, forming a chemicaily stable arrangement. If an mlactronis
unpaired, another atom or molecule can easily bond with it, causing 2 chemical reaction. !
Because they join so teadily with other compounds, free radicals can effect dramatic changes !
in the body, and they can cause a lol of oxidafive damage. Each free 1
anly a tiny fraction of a second, but (he darmage i leaves behind can be irreversible,

Particularly damage lo heart muscle cells, nerve tells, and certain immune system sensor

cells,

radical may exist for

#
t

'

'

{
Diet can also contribule to the formation of free radicals. A diet high in fat can increase free 4
radical aclivity because oxidation ocgurs more readily in lat molecules than it does in !
Carbohydrate or protein malecules. Cocking fais at high lemperatures, particularly frying foods :
in oil, €an produce large numbers of Iree radicals. If the diet does not contain enough ]
anlioxidant vitamins and minerais to nevtraiize these iree radicals, Ihey can ater the way in "
vhich the cells code genetic material. Changes in protein structure can occur as a resylf of |
$FOI3 in profein synihesis. The body's immune system may then see ihis aktered proteinas g 4
oreign substance and Iry to desiroy it. The formation of mutated proteins can eventually !
famage the immune system and lead to teukemia, and other types of cancer, autoimmune !
iseases as well as many other degenerative diseases. In addilion to damaging genetic :
Talefial, free radicals can desiroy the protective cell membranes and calcium levels can pe '
!

i

!

1

I

psed

= Important to remember 1hat the malecular weights of enzymes are quite high. For

)ple. the copper-zinc. SOD anzyme has a melecular wenght in excess of 30,000 daitons,

LZ 00000220
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1
Both of these structures have '

white Ihe manganese SO0 weighs maore that 60,000 dallons.
n absorb inlact without thgeshion

molecular weighls that far exceed what the body and cells ca
which. results in the destruction of the SO0 enzyme. The maximum weight of a molecule is
1,500 daitons for cellular intact absaorption. In view of
500 supplements on the market have liltle or na valu
strategies. Inslead, the body needs 1hrough supplementation, the antioxidani vitamins and
mingrals in the corsect ratio, molecular weight, and combination 1o manufaciure within the

body necessary SOD enzymes o nevtralize free radicals and stop their damage.

this, it becomes obvious that typical
& in spite of rigorous marketing

1

]

1

]

]

]

]

i

Currently 3 SOD enzymes have been idenlified by sciantific studies thal the body !
proper infake of copper, zine, angd manganese are bio.available SOD-1 :

1

1

!

S

¥

]

H

'

)
1

manufactures if the
(Cytosotic. Copper/Zine SOD) 50D-2 (Mitochondrial, Manganese SOD) SOD-B{Erthmc.ylg,

Copper/Zine SOD)

ystem and delivers key antioxidant vitamins and

o-aviilable aminp acid chelated process o that the
cked by medical and

Lifezone's Kela ! targets the immune §
minerais 1o the Immune System in a bi
bady can manufacture SO0 nTymes, This i§ a petented procese b
scientific research leading to over 79 patenis,

With anlioxidant vitamins and minerals bio-available to the Immune System, the 50D enzyme
enzymalically converts toxic superoxide anion radicals 1o hydrogen peroxide, which is than
converted {0 water via the action of glutathione peraxidase or cafalase. if the antioxidant
vilamins and_minerals are not big-available to-the body. then the-suparoxide arion becomaes
an unslable reactive and therefore chemically dangerous as a fres radical which initiates lipid
peroxidation which results in the accumulation of water soluble fluorescent tompounds in the
liver, lungs., spleen, kifneys, heart and brain where irreversible damage can occur,

ncluded in Lifezone's Basic plus. A patentad multiple
¢ provide essential nutrients to the entire body. Both
Irtion in 3 bio-available format for maximum nutritional

Antioxidant vilaming and minérals are i
vitamin/mineral supplement designed t
Keta | and Basic plus offer powerul ny
antixidant protection,

) t
.- S : Homa | Site Mag | About Us | Contact Us | Shopping Cart
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# posted by Janeel @ Friday, March 12, 2004 X
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Supplement Information

Patemted Prossss e

Lifezone, Inc. specializes In pharmaceutical grade 3ming acid chelated minesal nutritional supplements that have the ability lo target
specific body systems for maximum nutritional defivery infe the cells, tissues, and organs of that system, Different body svstem
formulas can be combined lo customize individual nutritonal heslth needs as indicated. This is 2 patented process proprielary 1o Life

Zone®.

The level of each mineral in the body has an effect on every other, sa if one

corrected, this can start a chain reaclion of imbalances thal leads to iliness.
chemical balance, which is dependent on mineral nutritional levels and especially the ratios of cartain mineral levels 1o one anather.

Every living cell on this planet depends on minarals for proper function and structure. They are the key lo human nulrition and the
level of heath enjoyed. They are nacessary for protain metabalism, carbohydrate metabolism, fat merabolism and vitamin absorption
10 take place wilhin the body. Hormaones and enzymes are also dependent on mineral nulition, Simply stated, without minerals thars

is death, Without optimal levels there is itass and dissase.

is out of balance, ail mineral lavals are aHected., if not
Therelore, the human body must maintain its proper

Trqetedandefoavamab'e

H can be difficutl, if not impossible, 1o obiain the amounts of minerals needed for optimum health through diet alone. Mineral
supplemeantation musi be effective to get the job done. Taking Lifezone's targeting amino acid chelated mineral supplements can
heip assure the minerals the body requires arrive where needed without having to mega dose the entire bady for specific health

) neads,

Research resulling in over 70 differan patents and patents pendin
medical, and universily studies in profe j ,

i ilabili i k i i ed minerals at the cellular level, is consistently
higher than fonic minerais, oxides, sullates, carbenates, ferrous salts, colloidal, picolinates, citrales, and giuconates.
Lifezong’s amino acid chelated minerals are ready for the body to use them (bip-available). They do net have to g0 through the
process of digestion and metabolism before the bady can absorb and utitize them (hio-available). They will nol enter into adverse
chemical reactions within the body thal can interfere with mineral utilization; nor do they produce ‘expensive urine” because lhay
can't be metabolized and used by the body. Research has proven that they witl not build up toxic minerat lavels in the kidneys, liver,
gal bladder, in arterial finings, or around the joints ang in fatly tissue like othet forms of minerals do,

pure, natural, organic minerals that duplicaie 1he bodias minerat

Lifezone's amine acid chelated minerals are safe, effective,
have lo use valuable energy or resources convarting them into a

melabolism in a patented process so that the body doesn'y
compatible, useabie form for bio-availability.

Lifezore's amino acid thelated minerats will not enter into advarse chemical reaclions with drugs, herbs, dietary fiber, phytic acid,
phosphates, caffeine, tannic acid, or ather slements, They are pure, natural organic minerals that are simple 1o take,

It is recommended that individuals take Lifezone's Basic Plus multiple vitamin/mineral supplemaent to provide a balanced nutritional
base for supplementing dietary deficiencies and lifestyle choices. Then, if there are speciic health concerns, add the appropriate
Kela targating formula lo bring thal system inta balance with the rest of the body. Meanwhile, taking the Basic Plug will help stop
ongoing deficiencies from occurring as the body systems come back into balance. Once a body system is back in balance, the Kela
targeting formulas ¢an be eliminated ot cut back as needed, allowing the Basic Plus [o act as a maintenance pragram.**

" These suternenis have not been evalualed by the Food and Drug Administraion. This product is nol intended to traal, diagnose, cure, or prevest any dissase.

. . ’ . Homa | Site Map | About Us | Contact Us } Shopping Cant
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Skin Care Information

Relalare ProdUets e .

KelaKara Skin Care products offer the mast agvanced technologically formulated skin care protection available inthe fight against

aging. Each product is pH balanced and hyroatlergenic. _
The need for excellen! skin care products which have the ability to work in harmany with the bady for maximum profeclion has never
been greater 1han now--this is the reason for KelaKare products. This is also the philosophy behind each and every ingredient that
has painsiakingly been chosen based on the latest seientifica research, to be included in our formulas. In agdition, each product may
be Used by men, women, legnagaers or childran. They are easy o use, fast and effective. In short, THEY WORK!

climates, (indgors or out), poliuted air, dry, chafing winds, wintery climatas, harsh

p. Smog. cigarette smoke and other aiiborne irritants, or you use Retin-A or Glyceolic
protec your skin against the elements Ihat lead 1o premature aging. -

M your sxin is exposed 10 harsh weather, dry
household chemicals, perm soiulions, makey
Acd, YOU NEED KELAKARE 19 defand ang

9 or animal byproducts are not used. Nor does KelakKare
roducts because these ingredients clog the

Perfurmes, dyes, animal testin use any pelrochemicals, mineral oil, paraffin
wix, beeswax, lanolin of petrolatum in its p pores, cause irritation and interfere with {he
natural function of the skin.

¢ genile. tharough cleanser that does not require aslringents, toners or refreshnars. Il will not
ali skin lypes. |t may be used as a shaving g9ef, and hand and bady cleansing gel. A palenled

unds and skin irritation is pan of the formulation.

KelaKare Cleasnsing gel is 7 ane ste
Strig ordry out the skin. It is sage for
ingredient known to aid heaiing of wo

KelaKare Day Lotion contains a patented Free Radical 5.0.0. formula, anti-oxidants. Natural Moisturizing Factor (NMF), ang

humectants for moisturizing and hydration of the skin, Special ingredients increase cell renewal, callagen and elastin formation as
they heip skin firmness. Liposomes, and s unique ingredient give anvironmental protection to the skin from damage caused by wind,

heatl, cold, air polivtants, harsh chemicals which all lead 1o premature aging of the skin, lines and wrinkles,

e
-10-077
CltiCourt, LLC
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Patented Free Radical, Anti-Oxidant formula wih TAM.S, (Targeting Amino Acid Mineral System). Protects Bgainst cell damage,

viral and bacterial invasian, chemical and environmental poliution, which may lead 10 premature aging.

Liposomes. Microscopic delivery System ihat ensures "Time Release” and Targeted Delivery” of active ingredients onto and inlo the
skin. Both Dispersed annd Emulsified Liposomes are ysed.

Natural Moisturizing Factor. Binds and holds water molecules in and around the Keratin Cells to protect against tracking and peeling
of the skin, Withoul this maist, conneclive environment, the Stratum Corneum would not remain intact.

Algae Peplides. Increases cell turover, improves skin moisturization and hydration, Iniligles Collagen formation in Ihe Dermis layers
of the skin.

ylosterols, Tocopheral. These ingredients integrate into damaged multilayer for restoring nermal
orrect combination of these ingredients can help cellular adhesion ang protection for
microorganisms and prevention of moisiure loss.

Squalene, Squalane, Glycolipids, Ph
suppleness and flexibility 16 the skin. The ¢
natural celiular defense against invasion of

KelaKare High Poriormance lngredieniz for C1 y

Superoxide Dismutase {SOD) is 2 protein-banded form of minarals in the enzyme Supesoxide Dismutase. In the a§ing process. it is
Relieved that free radicats of oxygen are produced by uftraviolet exposure ang react destructively with Jipids in the cel membrane,
using severe, long term damage at the celiular level. This is believed to be @ major cause for premature aging. Technically. free
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radicals are molecules thal lack an electron so constantly attack cells to obtain the needed efeciron 1o be stable. The patented
formula for Free Radical scavengers found in KelaKare can help augment nalural grotection by deslroying already formed Free

Radicals and biocking the production of new Free Radicals.

) Dimethicene
Protects skin from damage caused by wind, heal, coid, air pollutants and other contaminants which all coniribute o premature aging
of the skmn.

Liposomes

Microscapic defivery system that ensures "time release” and "targeted delivery” of active ingredients onto and inlo the skin. Two
forms of Liposomes are used in KelaKare products: Dispessed and Emuisified. Dispersed Lipasomes are produced with solulions of
waler soluble agents capfured in the interior compartment of the vesicle as well as being present in the conlinuous phase of the

dispersion. Emulsified Liposomes capture lipids within the bitayer of the vesicles.

Vitamin E Acetate (Tocopherol Acetate) -

Moisturizes the skin from within, blocks lipid peroxidation as a free radical scavenger. It slows down the conversian of soluble
colfagen (predeminant in young skin) 1o insolubla collagen. Italso improves skin smoolhness.

Vitamin E {Tocopherol)
Protects finished products themselves from the aclion of free radicals. It blocks the oxidation of many oxygen sensitive materials,
helps preveni the formation of nitrosamines, free radicals and lipid peroxides, extends the shelf ife and helps mainlain product
stabilty and consistency when applied onlo the skin.

Squalene, Squalane, Glycolipids, Phytosterols, Tocopherol

These ingradients integrale into damaged mulllayer, quickly restoring the. skin o normal suppleness and flexibility. The use of 50aps
and detergents lead to pronounced loss of lipid material from Ihe skin. Moisiure is then lost which leads ta further damage of the
permeability barrier, due L6 ils reliance on water for ils stabilily. This ieads fo excessive dahydrafion which causes dry, scaly and
cracked skin. The correct combination of these ingredients can help cellular adhesion and protection for natural cellular gefense

system against invasion of microorganisms and preventin of moisture joss.

) Algae Peptides

Improves skin moisturization and nydration. It increases call turnover and enhances skin smoothness and the reduction of fine lines,
It improves skin firmness and elasticity. It provides superior skin soothing properties. The rich hydroxyproiine content intiates
collagen formation, stimulates fibroblast and kerlinocyte protein synthesis and proliferation. i posilively affects wound '
apilhelialization and fasier cell mitosis in the epidermis and dermis layers of the skin. It can increase the density of collagen bundies
in the Upper dermis which leads 1o greater plasticity and elasticity of the skin. This leads to increased firmness in the skin, improved
cosmetic properties of the skin for wrinkie reduction, improvad short and long term moisturization.

"

Copper Amino Acid Chelate

Copper helps prolect cell membranes from oxidation damage. It is @ component of tyrosinase, the anzume in skin that helps create
neral heips sirengthen the skin by assisling with prodyetion of collagen and eiastin,

ih UV protecting pigment, melanin. This trace mi
the twa prolein fibers that give skin suppont and elasticity. It 15 a key ingredient in the production of the S.0.0. enzyme.

Manganese Amino Acid Chelate

p". Imbalances such as premalure aging, irritations and blemishes are

As a supplement, Manganese helps skin funclions “catch-u
aclivales cerlsin skin enzumes including the 5.0.D. enzyme,

torrected when Manganese triggers energy production and

Natural Moisturizing Factor

A group of chemicals inthe Stratum Corneum has the ability lo bind #nd hold water malecules in and around the Kerdin celis. Withot
this moist, connective envirenmenl, the Stratum Corneum would not remain intact. The cells would separate, causing severe Lracks
and peeling. This group of chemicals is called the Naiural Moisturizing Factor (NMF). Chemical analysis has revealed the chemicat
composition of the 1JMF. Life Zone has used this valuable information to formulate Ke'aKare skin care praducts with ingredients that
are actual components of the NMF 10 enhance your skin's natural moisturizing gapabiiity and help the Stratum Corneum stay smooth
and intact,
Itis vitally important to know that the chemicals in the Natural Moisturizing Factor are easily washed oul of the Skaturmn Cormeum by
Alkaline Soaps, barsh chemicals, detergents, and environmental conditions (extremes of heal, cold, wind, low humidity, chemical and
)lr pallution). Protecting the skin's Natural Moisturizing Faclor can make a big difference in the beauty and heaith of Ihe skin,
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Continuing Education

prment through conlinuing educational workshogs, seminars. lectures. classes or privala

Far information on personal develo
consuilation, please confacl ys,

. The elemenls of nutrition

. Stress, dlet and lifestyla

. Bio-availability and the body

Myths about dieting and weight management

. Skin care and make up application

. Self esteem and leadership skills

Dress for success/zolor analysisitashion image/line and design
Bedy Elite figure shaging ]
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May 27, 2004

To Whom It M ay Concern,

For the past eleven years, T have been 2 recipient of the various professional development and
educatinal services provided by Life Zone, The many hours of informational dissemination and
edveational materials 1 have received have gready enhanced my competency in my business here
at Desiderata where | serve as owner, consultant, and distributor of health products, Because of
the expert knowledge and training I have received from the highly competent staff ur Life Zone,
mylown customers have greatly benefited as well. o

Knowledge of the product, knowledge of overall health issues, leadership, and management are a
- few of the areas in which [ have received training from Life Zone. | have auended seminars and
have been the recipient of the distribution of ecucational materials that help me in my business

on 2 daily basiy,

‘On another note, I have received great benefir to my personal life and overall health due to what
I have lextned through the excellent uaining and educational programs offercd by Life Zone,

Even in my work elsewhere, ] have been able to utilize the leadership skills ) have acquired
through my association with Life Zonc. I also work in the health profession in the guidance
depatment of San Dicgo Unified School District here in California. The knowledge 1 have
attzined through-the educational trzining and materials from Life Zonc has greatly helped me in
my collaboration with the school flutse, to provide guidance to the students and their farnilies,

In conclusion, 1 am very grateful to Life Zonce for the continuous dedicated commitment to
exeellence in providing high quality educationat seminars and materials, Jeadership and
management truiing, professional devclopment, and ongoing care and support of my business
of servicing the greater community,

Sincerely,

cm:d Laskowski
Ovwnet/ Manager

EXHIBIT
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: ) Gloria Warren
/1540 $o. Vernal Ave.
Vernal, UT 84078
(435) 781-1209

May 28, 2004
To Whom Jt May Concern:

} have been associated with Janeal Henderson since 1978 1 first met Janeal when she spoke al &
Women's Conference in Vernal, Utah. Her speech was on personal development. 1 was
impressed with Jangal’s knowledge and atilities from the first time | met her. 1 was interesjed in
knowi:fg more because I am a cosmetologist. I invited her to come. to my home and do a make-
over and talk to me personally about all of her products, Ipurchased skin care, makeup and
supplernents at that time and have continued to use the products since. I invited her to come to
Rangely and Meeker, Colorado (where I lived at the time) on several occasions 10 do seminars
“and training, 1 became a distributor for Life Zone, Inc. and trained several times under Janeal for
color analysis, product knowledge, personal development, and an isotomic Body Elite exercise

program.

| have purchased and distributed Life Zone, Inc. products through my salon to many people that
have bulieved in them strongly. I have also attended some seminars in which Janeat and her
deceased father, Dr. Harvey Ashmead, have both spoken. Last February, [ met a doctor at a
~.seminar on integrative medicine in Houston, Texas, who had been an associate and advocate of
)arvey Ashmead. He spoke very highly of Dr. Ashmead’s chelation processes and research,

1 have a lot of respect for Janeal and her credibility. She stands strong for what is right for people
and her company. | wouid do anything to see Life Zone, Inc. stay strong and continue to
manufacture the reputable products that ] have used for so many years, -

Sincerely,
@), . —
;é’fc’-'('é' o U Aro o

ppracsols Gufrhel e O Wiage s Frgood. Gloric. Do

.‘4}

Ve Mind Ry ., hian T P

BT NDI'J"II'y .',;a;‘\"-‘r‘_r. -- Y
IS HEATIIEN NEA)
‘ 3 801 weg Hif)imoy 4p B
) ‘ i L) My crnu ;:;fnh u‘-}oy_y
o O St L |
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To: Janee) Hendersen Fax: |-801-593-88 I8

¢/o Life Zone

From:  Sharon L, McGlinchey Data; 5/26/2004
Re:  Health Education Pages: |
cc:

E! For Review . W] Ph-a.u: Commant . O Please H.eply | l:lnu Rec e

alion, mineral nutrition and the correlation berween health and available alternative

health procedures.
[sTaT% oF Fioee
L
Swom b (g

Sharon L. McGlinche A

o ¥ ko A T
- 3 PERSONALLY KNOWN TO Wit
10052 48 Ave North PODUCED A8 IDENTIFIC ATION

LR d

St. Petersburg, FL, 33708

727-398-5205
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AREA CLINIC
2] DR. TODD N. GRANT. D.C., P.C.

car

280 West 200 North, Suite A
Kaysville, UT 84037
Telephone: (801) 546-CARE

May 27, 2004 . (2273

Regarding: Life Zone Products

This is an affidavit that Mrs. Janeal Henderson presented a seminar on health lmprovement with
suppiementatinn of Life Zone vital chelaled minerals and vitamins in April of 2003,

1 personally testify that this occurred as indicated by this signing of my affidavil in front of a notary.

W%%/é C

Todd N. Grant OC

COUNTY OF CAV:S }
) s3.
~ STATE OF UTAH

onthe_ B _day OIM :sonally
appeated belore me__iQ_dd_N__-_ﬁtﬂhf'who duly

acimaw#anged fo mg that HQ svgculed the same,

OTARY PUBLIC
NIATE of UTAH
My comm!s;l;tgl“ 25

PEGRY L, RUMNEY

23 South Muln Sireet

Kayayills, Uish 83337
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June 02, 2004

To Whom It May Concern,

of the information and services provided by Lifs

~ Five years ago 1 first became a beneficiary
! was interested in understanding

“Zone, Inc. in Fruit Heights, Utah. Due 1o personal health issues,
how nultri:ional supplements could aid in regaining my heaith,

.ife Zone owner, Janesl Henderson, with an impressive background and wealth of knowledge,
freely gave of her time to begin educating me and provide me with insights on supporting and
maintaining the body’s health. Since that time, | have attended and completed medical school,
eaming a Doctorate of Podiatric Medicine, Over the course of these years, | have spent several
hours in consultation with Janeel receiving, further direction and education not only for my own
health, but also the health of my wife, other family members, and friends. Through Life Zone, 1
have been provided information in books, consultation, and training, This information has been
invaluable in understanding correct principals behind maintaining the bodies systems through

nutritional supplementation.

In Podiattic Medicine, poor health manifests itself in various ways, exhibiting veurological,

* “ascular, and dermatological disorders. Fducation gained through materials and consultation

- drovided by Life Zone parallels the medical training 1've received and consistently falls within
the lines of ongoing medical literature. [ am currently working as a medical resident at a three-
year surgical residency program in Salt Lake City, Utah. Upon completion of this training, and as
! begin my career, | look forward to making Life Zone, and the nutritional education they offer, a

part of my Podiatric services to the public.

Along with others of my family and friends, | appreciate the services offered by Life Zane.
Through, lectures, consultations, hooks, and brochures, | have gained information about my
personzl health and well-being, These resources continue to have a remarkahle impacton my -

Laiddy

Dr. Daniel Huff;DPM :
Medical Resident VA Salt I.ake City
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) j ' _ May 27, 2004

“To whom it may concern:

I, am writing this letter to inform you that | have been using Life Zone products since
approximately 1985. During that time 1 have attended numr:.rdus training scssions sponsored by
Life Zone. They have been on an individual, and group basis. 1 have benefitted much from the
inform&lion that has been presented to me and to my clients and family through the Life Zone

compary. | have reccived numerous written materials at seminars and meetings which have been

most helpful to me in my life and have found. their trainings valuable, businesslike, and

informative.

) Lifc Zanc has offered me and those 1 associate with as clients and peers resources that 1
coukd 1ot have found anywhere else. I have learned much from the scientific research they have
disseminated, fram the courses in selling and business techniques they have presented, and from

the lectures to-groups and on an individual basis they have so graciously provided on topics

ranging from chelation of minerals to beauty products, to proper and ethical selling practices.
They have truly provided a broad spectrum of information for which 1 will always be grateful. |

STATE OF UTAH Sincercly,

COUNTY or 30X ELDER ’
On the. Lﬂay of AD. WM &?ﬂ (;ee/ﬁ(/.&ﬂ{.) ,

____personaly appaared belore mi

q;u_'f G F:%sat__ihe signer  Suc Ann Capener
- b Tiytront, who Ouly Certificd Hypnothcrapist

ad no that he executed L,
ﬁ? ’ ' Reilki Master
NOTAIRY: ﬁﬂd RET Technician

" NOTARY PUBLIC
PATRICIA H. HENDHICKS'

! Bﬂnhaocar'i; Uy [

m City, UT 84302
My Commwssian E

LT R G
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Symmetry Health

) “Improving every part of your fife”
. ' 11369 Cloudcrest Drive
San Diego, CA 92127-2001

- Thursday, June 03, 2004

To Whom It May Concern:
My relationship began with Life Zone in August of 1999. I found out m}une of that

same year that had a chronic, incurable and hfe-threatemng disease which was not only
affecting me physically, but emotionally. I was severely depressed and overwhelmed with
life. I was the mother of four children at the time and looking for some answers and help.
I found Life Zone! The company started by helping with information regardmg

their minerals, my diet and understanding of the way that my body functioned. In .
addition to information regarding their products, I received copies of medical research and

dies supporting the nutritional changes we were applying to my life in order to improvg
3; p};;sical and me:.'ttal health. |

During the first year, I spent most of my time in bed as 1 was not able to do much
more than that due to my lack of health, I continued to gét information and direction from
the company regarding every aspect of my life. I attended wér}cshOps and private,
consultation sessions which educated and motivated me to take care of myself, how to
improve my health and how to achieve the goals I desired to achieve in my life, They
addressed each facet of my personal development with their program,

After the first year my physical health had greatly improved and my mental health
had improved dramatically, I was so inspired by their program that I wanted to share their
nformation and products with others that I knew. I discussed this concept with Life Zone -
ind they directed me to start my own business. They taught me how to set up a business
ind provided me with the leadership training I needed via speeches, seminars, printed

naterials and cne-on-one sessions for running a small company. Ilearned everything from

)
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__how to listen to the customers and educate them to how to set up a web-site, The
“)nlormation they provided w;s im'ra]uaiale and expansive. Irelied heavily on their training
to teach me and support me in running my business and helping it grow. Eventually, my
business became large Ienough, that they advised me set up an LLC and then they ngi;ied;
me through the prbcess via training workshops, classes and printed materials.

For nearly five years ] have been affiliated with Life Zone. When I found them I had
health problems and was facing the prospect ¢f dieing prematurely. Dﬁring that period of
time, they have educated me via v-orkshops, speeches, seminars, classes, printed materials
and personal coaching sessions, regarding: my nutritional health, goal-setting, overcoming
obstacles, relationships with my children and husband (my children and husband have
alsa attended their seminars and classes in addition to individualized coaching which has
help them in their own personal developmeﬁ!), overcoming depression, exercise, retaining
my personal motivation, financially {my husband lost his job due to 9/11 and we were
.unemployed for 1 year ~ they guided us through the financial set-backs we suffered and
their information has been invaluable in our financial recovery) setting up and running a
)xsmess, mter-persona] skills, customer relations and most areas of my personal and
business endeavors. On a whole, I would probably not be alive and I would certainly not
have the satisfying and enjoyable life that ] am currently living (and loving) if it had not -
been for the products and education which I receiﬁed from Life Zone. Their program
brought HUGE changes in my health, my life, my business and the quality of al] three. 1
will be forever grateful that I found Life Zone - the company that motivated & taught me

how to change every aspect of my life,

Sincerely,
meru
Kelly Hansen
Member and Manager, Symmetry Health, LLC

I.Z 00000059



May 26, 2004

TC WHOM IT MAY CONCERN

From 1996 until the present time, our family has been the recipient of excellent
information ¢ad services from Life Zone, Inc. in Fruit Heights, Utah
with regards to personal development and health educational training services.

Various family members have benefited from these services—written information,
consultation and training in improving persona) heaith and aiding personal development.
It would be difficult 10 put a value on the importance of information that has been
gathered through personal and group consultation. The knowledge and background of
Life Zone owner, Janee! Henderson is very comprehensive and she has provided services
that are extremely helpful in educat ing family members with specific persona).
development or personal health issues, A wealth of information is available through
professional literature and brochures she has developed and which she makes available to

individuals when a specific or general request is made.

One family member was diagnosed with bipolar disorder. The lihd.ivi.dual was livi;":g in
the East but made an appointment for a consultation with Ms. Henderson, Through

corsults with her when questions arise.

Another family member was diagnosed with an autoimmune liver discase. Thanks to the
knowiedge she gained from Life Zone in the form of consultation, literature, etc., she
waj also able 1o gain improved health and a much improved overall state of being.

One son has been a medical student for the past four years. He has been impressed with
Ms. Henderson ability to teach and provide information about the normal functioning of
the human body. He has pressed her for more extensive literature and publications than
are usually given to individuals. He found the information very helpful and dovetailed

Again, through literature and some time in consu ltation, another son learned to better
urxlerstand nutritional needs and made changes that allowed him 1o gain control over
several physical problems, including acid reflux and irritable bowet! syndrome, and that

has finproved his quatis ¥ of daily Jife inunensely.
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We have not attended a lecture given by Ms. Henderson although I am aware that,
although she does not personally set up seminars, she has been the guest speaker at

seminars organized by various organizations.

Patricia suffcred a stroke nearly four years ago. Printed materials prepared by Lifé Zone -

and consultation with Ms, Henderson provided information that personally applied to her
and allowed her to create a better life for herself. The lasting of the effects of the siroke

were not major and, by putting into practice that which was learned from Life Zone, the

efficts have been totally reversed.

We truly appreciate the opportunity to benefit from the education services, personal
development kncwledge and materials that arc availabls through Life Zone through
brochures, lectures, consultation, etc. These resources have made a remarkable impact

on dur lives

L

Duane Huff

Retired professor

/"'") ‘ ‘
. ,Qf»‘fz‘;‘z-zm,_,,; S foe 2/

) Patricia Huff

),

University academic advisor and former university instructor
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May 26, 2004
To whom it may concem,

For approximately nine Years, | have personaily and professionally used and
bencfifted from the professional educational services of LifeZone, Inc, which is
owned and operaled by Mys. Janee] Henderson. ] met Mrs, Henderson in
September of 1995 at an educational seminar héld at the Salt Lake Airport Hilton

. and sponsored by Eleva, Inc., my employer at the time,

CDAY INC.

She was the most prominently featured speaker among the five invited guests to
address ouwr group that day. I remnember her speech vividly, She made a-dramatic
ar Senvice & Bates impact on my life that day. At that seminar, her main topic was mineral nutrition
and the physiology'of the body. Among many other things discussed that day, she

1:908 W. 4700 §
' - explained 10 us in much detail, how the body assimilates and uses migeral
#4453 nutrition, '
MLoka oo, UT 84118 In April of 1997 a potential business partner and I started exploring the
LFREE 877-44-TODAY ~ possibility of setting up our own company. . We contacted LifeZone, Inc. 1o
consult with us about our options regarding the business and type of products we
(B77-448-6325) had in mind, ‘With LifeZone, Inc. and Janee] Henderson's help, we made fimm
' decisions on owr product line, put together a solid business plan, created g very
TE 801-28)-2938 suong company structure, secured the necessary contracts, took the steps to
e ;m.w‘ o1 tradcmarllc our company name, and finally, incorporated 4 Today, Inc. in
December of 1997. We applicd for two patents in 1998: 4 Today, Inc. launched
8s a company with a complete line of products and services to offer in March of
. ' 1999 at the Natural Products Expo in Anaheim, CA. ) '
)pic Planaing _ - L
Since then 4 Today, Inc. has used LifeZone, Inc.’s servites scveral times to
& Markering L ’
educate our vendors, distributors, representatives, and customers. We have
Thousoad Ooks Bivd organized and sponsored several educational and training seminars as wel] as
. personal consultations for the benefit of our business associates, clients and
Suite 208 customers. Janeel Henderson has lectured for 4 Today, Inc. in the areas of health
and nutrition, skin care, personal development, human physiology, personal
nd Ooks, ¢4 81250 image, color matching, mental and emotiona) health, exercise, energy production,
TEL 818-888-2100 sales and marketing ideas, and many other topics too numerous to mention.

Without the origoing support of LifeZone, Inc, and Janee] Henderson, 4 Today,
Inc. would not be where we are today. .a strong and growing industry leader in~ -
the field of health and nutrition. 4 Today, Inc. has recently been granted one of
th:ec‘patcnts pending for our nutritional products, and we ase expanding.

FAX B)8-880-7900

tpointn & togol
Thank you Janeel and LifeZone, Inc. we couldn't have doge it without you!

18 Nosth Carson §t
Sule 208 With .sincerely appréciatz’on and gratitude,
on ctr;. NY 89701 ' ‘&2 A‘( m
¥ Jan L. Kerr
Web Site President
-+ ATODAY.com -
)
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- {510 Stuare R, NE, Suite # |08 Phone: (42)) 477.1435
“}“ergy & Health Success CEﬂtEl’, L.L.C. Cleveland, TN 37312 Ial Fr;; (F80) ﬂé-ud
. , ar (4123 472415

May 27, 2004, - ...

Jance! Henderson

Life Zone

15 South Country Lane
Fruit Heights, Utah 84037

To Whom It May Concern;

" My company has been doing business with Life Zone beginning April 1995, as
Microzyme Corporation and currently s Alfergy and Health Success Center, L.L.C,
During this period of time, Life Zone has carried on a continuous educational and
marketing program with our Corporation. Education has taken the role of seminars,
© direct mail, brochures on product information, and workshops. [ have in my file
~ extensive compendia related to 8 workshop and seminar sponsored by Life Zone and -
"Albion invojving national and international speakers on the Role of Human Nutrition and
the Application of Chelated Minerals. Monthly I receive both electronic and hard copy of
nutritional information related to Life Zone products as well as Albion, The company has
also involved us with tele-conferences that cover marketing and research information.

:. /

As stated above we have been marketing I.ife Zone products since 1995. We attribute the ”
success we have had with these products to the quality of the products and the toatinua!
. educational program that Life Zone has made available to those who promote and utilize

their products.

Should additional information be required, we will be happy to comply with the requests.

% Fulfe S T2 PA J' 7 45.__”

Allergy and Health Success Center, LLC : /A ary*®

Raobert I. Fuiford, R. Ph. 3-471- 2oo’
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David and Patrese Huff ' : D
St R el

~ 18-02 Hunter Place P, NP ol
Fair Lawn, New Jersey 0741Q : JUN O
..".a;-'v”‘ oo & W

June 3, 2004

To ‘;Vhom It May Concern:

- We arc writing this Jetter out of concem for Lifezone, Inc. with which we have
had association for four years. Lifézone has been instrumental in making our family
hcallthier and happier. Both the products Lifezonc sells and the consultation we have
. received in person and by telephone have been vital to the improvement of our lives. We

_have: a whole new perspective from the continuing education we get from Lifezone. It

has changed our lives dramatically.

ol

We have told friends and acquaintances about Lifezone everywhere we have lived
(New York, New Jersey and soon to be Pennsylvania). Some have responded and have
glso found drastic improvement in health and lifestyle, Others have not responded yet,
and we worry that if Lifezone were forced to che_mge its name, those we have talked to
would not know where 10 find the products and services we recommended.

| We think it only fair that Lifezone’s trademark be protected in this realm of

business. Thank vou.

Sincerely,
Dianid
ﬂ&fwu £3
. David ], Huff

Patri:se B, Huff
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November 16, 2004

Life Zone
Attn: Janeel Henderson

15 South Country Lane
Fruit Heights, Utah 84037

— Dear Janeel:

I'am writing in order to offer my personal witness to your long-time ownership and
operation of Life zone, & Utah-based company. I have known you as the owner/operator
of Life Zone since April of 1987. And during my 17-year association with you and Life
Zone, 1 have personally intermittently worked as one of your Life Zone associates,
offering Life Zone training seminars, business and marketing classes and nutrition and

cosmetics classes as part of the Life Zone team.
Sincerely,

B zbzu/f-f L\,&

Louise Andersen
1048 North 650 East
Bountiful, Utah 84010
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. I have been using Life Zone's KELA Targeting Mineral Supplements
for more than fifteen years in my practice,

When I have a patient who has severe health problems that
require mineral nutrition for the bedy to heal; such as Osteoporosis,

stress fractures, herniated discs, muscle spasms, or Immune System

problems, | use Life Zone.
The Targeting

Consistently, I get results with Life Zone.

formulas allow me to direct mineral nutrition where it is neaded

in the body and in amounts my patients require.

My pati-ents heal faster, pain is reduced and in some cases
) eliminated, energy is increased and annoying aches and pains disappear,
The products are natural, have high bioavailibﬂity, are safe

and effective. They are easy to use and have high patient comph’anc-e.-

Brent E. Petersen, D.C.

"~ 145 NORTH 400 EAST, SUITE A « LOGAN, UTAH 84341 » (801} 753-2840 ——)

) | |
- - | LZ 00000320
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July 29, 1998

To whom it may concern:

- I'have been acquainted with Janea! Henderson and the line of Life Zone products
for spproximately ten years. During that time, 1 have seen improvements in my own and -
other’s health. I take the Basic and the Zinc on a daily basis to maintain beaith, I feel that
I putin many hours a week in my profession as a dentist, and in my work within my '
church, community, and femily. I fee| that optimum heslth is something I very much want
to mainiain into my later years that I may accomplish the many goals that I snd my family
have set.

__ My wife had brain surgery about eight years #go and she felt that the Kela-I and
the Basic and other Life Zone supplements she was taking at the time belped her prepare
for and recover from that surgery very quickly.- At one point after surgery she was having
quite severe pain in the skull ares where the incision had been made, The physicians
attributed it to the incision and trauma to the muscles, nerves, and bone of the ares. She
began increasing the doses of Kela-$§ and Kela-M and found that within two days the
soreness had receded remarkably. She has felt that the supplements have been key 10 her
heslth to this point,

My wife also had been troubled with tendonitis in her wrists, especially during
canning scason where she was twisting lids onto bottles of fruit. She found that as she
began taking the vitamins and mineral supplements that her tendonitis disappeared and she
has not had problems with it since, even though she continues to bottle fruit. ,

My daughter had s hard pregaancy with her third child and was diagnosed as being
wemic, They gave her a week to get her blood up before they were going to take her into
the hospital and give her & transfusion. She began taking the 2 plus Iron and withi that
week her readings were out of the danger zone and she no longer required the transfusion.

My son in law has a motorcycle accident and was in a great deal of pain from 2
broken collar bone and thumb. He began tzking the Kela-S, Kela-M, anid the Basic and
within two days the pain had lesscned considerably and he said that he felt much better.

My sister-in-law has taken the Kela-I and swears by it, saying that she is never ill
when she is on it, but that if she muns out of the product, she is much more likely to get ill,
She went through a stomach staple operation about a year and a half 2go, and claims 10
feel better now than she has for a very long time. She places part of that success on the
Life Zone supplements that she has been taking,

I have carried Life Zone products in my office for the past few years snd have
recommended them to patients. I think it would be very desirable for the insurance
companies to cover these supplements, as they are the best I have found available on the

market.
el —
Jerry R. Capener, D D.
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
TRADEMARK TRIAL AND APPEAL BOARD

LIFE ZONE, INC., )
) Deposition of:
Opposer, )
) JANEEL HENDERSON
vVs. ;
TMMG, Inc. (Formerly ) Opposition No
Middleman Group, Inc.), g 91/160,999
Applicant. )
)
September 10, 2007 * 11:00 a.m.
Location: Thorpe, North & Western

8180 South 700 East, Suite 350
Sandy, Utah 84070

Reporter: Diana Kent, CSR, RPR, CRR
Notary Public in and for the State of Utah
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JANEEL HENDERSON * SEPTEMBER 10, 2007 68

healing. We answer dermatological questions. We
answer questions on starting businesses, funning
businesses, marketing. We handle questions on

self-esteem and emotional issues.

Q. Anything else?

A. That pretty much covers it right now.

Q. Okay. Do you provide - you personally
yourself - provide all of these services?

A. Yes. But I also have distributors who

provide these services,

Q. Do you have any medical staff in-house
that are employees, full-time employees of Life Zone,
Inc.?

A. No.

Q. Do you have any accredited teachers or
educators that are full-time employees of Life Zone,
Inc.?

| MR. HILL: Objection. Relevance. You can
go ahead and answer.

A. I have accredited medical staff, teachers,
an array of people who are distributors and |
representing Life Zone. But they are independent.

Q. Thank you for that piece of information
but, again, I was asking specific questions. Do you

have any accredited educators, teachers that are on

CITICOURT, LLC
801.532.3441
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JANEEL HENDERSON * SEPTEMBER 10, 2007 69

staff as employees of Life Zone, Inc.?

A. No.

Q. These distributors, how do they'récgive
compensation, if they do receive compensation?

A, Through their business. Through their

business dealings.

Q. So 1n.other words, that has nothing to do
with you?

A. Yes, it does.

Q. Okay. Isn't it a fact that they receive

their income from the sale of your products?

A. That is a vague question when you look at
the scope of Life Zone.

Q. How do you receive -- how do you receive
money from distributors? Is it by contract?

A. Some of the distributors purchase product
in bulk and they turn around and sell that product
within their business. .And how they sell that or how
they make money, it's their business. VAng I am not
privy to their internal affairs so I cannot answer in
that scope. I have, in the past, had employees under
contract. I presently do not have any employees
under contract.

Q. 50 you and you alone are Life Zone, Inc.;

employee, president, secretary, everything. Is that

CITICOURT, LLC
801.532.3441
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) , )

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the Matter of Application Serial No. 78307830, “LIFEZONE”, Filed Oct. 3, 2003

Life Zone Inc. )
: )
Opposer ) S

)} Opposition No. 91160999

v. )
. : ' _ )  Mark: LIFEZONE

TMMG, Inc. (formerly The Middleman Group, = )
' © Imc.) )
)

~ Applicant.

APPLICANT’S RESPONSE TO OPPOSER’S FIRST SET OF
INTERROGATORIES

GENERAL QJECTIONS: The requests made by Opposer, except as
where speciﬁcally identified otherwise, are vague, unduly burdensome, irrelevant, -
overbroad, and not designated to lead to discoverable or relevant information. Much
of the information requested by Opposer is in the possession of Opposer, easily
accessible to it, not located in the United States and relevant to non-U.S. markets, or
easily accessible to Opposer by other means. | '

7 Opposer also seeks extremely long and narrative responses to many of its
interrogatories which are inappropriate and unduly b_ﬁrdeﬁsome as they often seek to

establish proof of a ‘negative’ condition which is neither relevant nor a burden to be

carried by -Applicant.

INTERROGATORY NO. 1

State the address of each location at which Applicant maintains a place of
business and list the ongoing business activities (e.g. manufacture, development, sale,
rendering, distribution, promotion, etc.) that occur at each stated location.



Response:
Objection. See General Objectmns However, without waiving said

objections, Applicant would identify:
Randy Moser; President .

" TMMG, Inc.

1589 Skeet Club Rd.
Suite 102, Box # 133
High Point, NC 27285

INTERROGATORY NO. 2

Identify Applicant s supervisory employees who have the most knowledge
regarding the development, sale, rendering, distribution, and promotlon of Applicant’s
goods/serv1ces in connection with Apphcant s mark.

Response:
Objection. See General Objections. However, w1thout waiving said
objections, Applicant would identify:
Randy Moser, President -
TMMG, Inc.
1589 Skeet Club Rd.
Suite 102, Box # 133
High Point, NC 27265

INTERROGATORY NO. 3

Identify Apphcant $ supervisory employees who have the most knowledge
regarding the selection and adoption of Applicant’s mark. - :

Response:

Objection. See General Objections. However w1thout waiving said -
objections, Applicant would identify: :
Randy Moser, President
TMMG, Inc.

1589 Skeet Club Rd.
Suite 102, Box # 133
- High Point, NC 27265



INTERROGATORY NO.4

Describe in detail all goods/services for which Applicant’s mark and any.
variations of Applicant’s mark have been used or are contemplated to be used in
connection therewith. ' ' ' : '

' Response: ' . :

Objection. See General Objections. However, without waiving said -
objections, Applicant would identify the services described in the attached production.
Applicant will provide seminar services relating to life/work/play balance for personal
and emotional growth and happiness. Applicant’s mark also covers educational
services, namely, conducting serninars, speeches, workshops, lectures and classes in
the field of personal development, leadership and management, and distributing
course materials in connection therewith Applicant does not deal in any goods or_

- services that encompass cosmetics other than possibly recommending their use for
personal development. However, Applicant does envision expanding the use of its
mark into other goods and services where there is not any conflict with the limited -
rights of any other trademark owners. -

INTERROGATORY NO. 5

, For Applicant’s goods/services which have been sold and are intended to be
sold in connection with Applicant’s mark, describe the channels of trade by which the

~ sales reach the ultimate consumer, the type of sales (e.g. wholesale, retail, direct mail, .

etc.), the approximate cost of the goods/services, the identity of the vendors, the time

period of such use, and the type of purchasers of the goods/services. -

Response: _
Objection. See General Objections. However, without waiving said

~ objections, Applicant would identify the services described in the attached production.
- The offering of said services-would be made through advertising in all media services,
direct, mail, and in person sales. Applicant’s mark also covers educational services,
- namely, conducting seminars, speeches, workshops, lectures and classes in the field of
personal development, leadership and management, and distributing course materials
in connection therewith However, Applicant does envision expanding the use of its
mark into other goods and services where there is not any conflict with the limited
rights of any other trademark owners. :

INTERROGATORY NO. 6

ey

Identify the geographical area by State over which Applicant has used

Applicant’s mark,
Response: - :
Objection. See General Objections. Furthermore, this request is irrelevant in

light of Applicant’s federal trademark rights and Opposer’s lack of rights in the



applicable trademark class. However, without waiving said objections, Applicant has
filed an application for a federal registration, and has trademark rights in all U.S.
states. In addition, Applicant has targeted his advertising to be employed throughout

* the U.S.

INTERROGATORY NO. 7

State the period of time for each State during which Applicant used

Applicant’s mark.

Response: . :
Objection. See General Objections. Furthermore, this request is irrelevant in

light of Applicant’s federal trademark rights and Opposer’s lack of rights in the
applicable trademark class. However, without waiving said objections, Applicant has
filed an application for a federal registration, and has trademark rights in all U.S.
states. In addition, Applicant has targeted his advertising to be employed throughout

the U.S.

INTERROGATORY NO. §

Describe in detail any evaluative investigations (e.g. surveys, searches,
studies, etc.) conducted at the direction of Applicant concerning Applicant’s mark.

Objection. See General Objections. However, without waiving said
objections, Applicant is unable to understand the request “concerning Applicant’s
- mark”, However, Applicant has not conducted any surveys. It has performed
trademark searches (see recent summary produced to Opposer in Iesponse to its
production request)} and was aware of Opposer’s mark for goods filed in classes other
than and unrelated to Applicant’s services.

INTERROGATORY NO. 9

Describe all written and oral agreements (e.g. assignments, licenses, -security
agreements, etc.) entered into by Applicant or negotiated by Applicant, but not
consummated, concerning Applicant’s mark.

Response: , '
Objection. See General Objections. However, without waiving said

objections, Applicant is unable to understand the request “concerning Applicant’s
-mark”. However, Applicant has not entered into any trademark assignments or

licenses regarding the mark. :

INTERROGATORY NO.10

Identify all persons and entities previously asserted by Applicant to be using a



mark confusingly similar to Applicant’s mark.

Response: :

Objection. See General Objections. However, without waiving said
objections, Applicant can identify that the term ‘lifezone’ is broadly used as indicated
on any internet (google ) web search and PTO (TESS) search (see recent summary
. produced to Opposer in response to its production request).

INTERROGATORY NO.11

State with particularity how and when Applicant first leamed of Opposer’s

marks.

Response: ' - :
- Objection. See General Objections. However, without waiving said

objections, Applicant learned upon receipt of the Opposition herein. However,
Applicant was aware of a previously filed application and mark (see recent summary
produced to Opposer in response to its production request) other than Opposer’s
mark filed in the class applicable to Applicant’s mark.

" INTERROGATORY NO.12

State whether Applicant sought or received any opinion concerning a

likelihood of confusion.

Response: : : _
Objection. See General Objections. However, without waiving said

objections, Applicant has contacted experienced trademark counsel and has discussed
same with him. ' : : . ' :

INTERROGATORY NO.13 -

Describe in detail any instance of apparent confusion by anyone between
Opposer and Applicant, e.g. a communication intended for Opposer that was received
by Applicant. -

- Response: ‘
Objection. See General Objections. However, without waiving said

objections, Applicant cannot identify any at this time and would further submit that
said request is irrelevant relating to Applicant’s mark for the class in which it was
filed and for the goods and services identified.



INTERROGATORY NO.14

Describe in detail the Applicant’s decision to select and adopt Applicant’s
mark in U.S. Application No. 78//307,830 for the goods described therein.

Response: .
Objection. See General Objections and further submit said interrogatory is

~ irrelevant. However, without waiving said objections, Applicant would submit that
the mark was available due to the cancellation of a near identical mark covering the
same goods and services (see recent summary produced to Opposer in response to its
production request). Said mark also covers educational services, namely, conducting
seminars, speeches, workshops, lectures and classes in the field of personal -
development, leadership and management, and distributing course materials in .

connection therewith,

" INTERROGATORY NO.15

Describe in detail the commercial meaning or connotation of Applicant’s

mark.
Response: ,
, Objection. See General Objections. However, without waiving said
objections, Applicant’s mark is suggestive but distinctive of its services offered to
consumers. Applicant is uncertain as to the meaning of Opposer’s request but would .
submit that it is irrelevant as the mark had previously and now currently employed by .

others for other goods and services.

INTERROGATORY NO.16

For each of Applicant’s goods/services which have been sold in connection
with Applicant’s mark, state the dates for which each good/service was sold, the gross
sales volume (in units) for each good/service by year, the gross revenues (in dollars)
for each good/service by year, and all distributors or wholesale customers for each
good/service by year.

Response:
Objection. See General Objections. However, without waiving said

objections, Applicant has not compiled any such information sought by Opposer.

INTERROGATORY NO.17

Describe in detail any circumstances under which a third party asserted the
invalidity of Applicant’s mark, or under which Applicant considered the validity or
invalidity of Applicant’s mark.



Response:
Objection. See General Objections. However, without waiving said

objections, Applicant is not aware of any except those asserted by Opposer.

INTERROGATORY NO.18

Provide a written report as specified by F.R.C.P. 26(a)(2)(B) for every cxpcrt

witness expected to testify.

Response: ,
Objection. See General Objections. However, without waiving said

objections, Applicant will supply said information when it becomes available. -

INTERROGATORY NO.19

Identify those persons who have provided materials or information for
responding Opposer’s discovery requests, and identify what material or information
- each person provided. :

Response:

‘Objection. See General Objectxons ‘However, w1thout waiving said
objections, Applicant would identify: :

Randy Moser, President
TMMG, Inc. _

1589 Skeet Ciub Rd.

~ Suite 102, Box # 133
High Point, NC 27265

Respectfully submitted,
Applicant, TMMG, Inc.

By:

- James A, Zél-l{nger
AyOmey for Applicant

Brookglen La.
Greensboro, N.C. 27410
(336) 632-7835 (B)
(336) 605-0555 (Fax)
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Randy Nf&eﬁﬁe fGent TMMG, Inc.

CERTIFICATE OF SERVICE

I, JAMES A. ZELLINGER, attorney for Applicant, do hereby certify that I
have mailed a copy of the above and foregoing APPLICANT’S RESPONSE TO
OPPOSER'’S FIRST SET OF INTERROGATORIES to the attorney of record as
listed below by placing a copy of same in the U. S. Mail, propériy addressed and

postage prepaid, to:

Dr ) dcott
Peter de J onge

‘Thorpe, North, & Western
P.O. Box 1219

Sandy, Utah 84091-1219
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
TRADEMARK TRIAL AND APPEAL BOARD

LIFE ZONE, INC., ) '
) Deposition of;
Opposer, ) '
) JANEEL HENDERSON
Vs, )
)
TMMG, Inc. (Formerly ) Opposition No.
Middleman Group, Inc.), g 91/160,999
Applicant. )
)
September 10, 2007 * 11:00 a.m.
Location: Thorpe, North & Western

8180 South 700 East, Suite 350
Sandy, Utah 84070

Reporter: Diana Kent, CSR, RPR, CRR
Notary Public in and for the State of Utah
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JANEEL HENDERSON * SEPTEMBER 10, 2007 8

officer for juvenile delinquents and developed a
program for leadership, problem solving, trying to
take care of some of the poor attitudes or self-
defeating behaviors that the students are exhibiting,
and worked with that throughout BYU University and in
the Third District Court of Utah.

From there, the need expanded and I was
using the name Life Zone clear back since 1973. And
in 1978 1 started coming out with products to support
the self-esteem and the development that I had seen
Clear back in the early '60s.

Q. Okay. You mentioned BYU earlier. That's
Brigham Young University; is that correct?

A. That is correct.

Q. Okay. And can you tell me a little bit
more about the products that you brought out.

MR. ZELLINGER: Objection. Again, this is

outside the scope of any Applicant's testimony.

~ Go ahead. ‘
Q. (By Mr. Hillj You can answér.
A. I can answer? Okay. |

The first product that I developed was a
cosmetic that balanced the tones of the skin and also
worked with the texture and the nutrition of the

skin. At that point there was a lot of problems with

CITICOURT, LLC
801.532.3441
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JANEEL HENDERSON * SEPTEMBER 10, 2007

women -- their self-esteem ofttimes is caught up with
their image and they would héve a ring around their
neck with their makeup not matching and not knowing
what to do. So the very first thing that I started
was a color analysis and a color cosmetic and it was
called Distinctly Me by Life Zone.

And from there the next product line that
was developed was a skin care that nutritionally
balanced the skin and was free of petrochemicals,
mineral oil, bees wax, et cetera, which was very
unique. That had never been done before and we were
the first out there in the industry. And then from
there I went into the nutritional arena. But even
before the products, I was lecturing about
self-esteem, business skills. And that was aétually
my first product was my lectures within Life Zone.

Q. And could you tell me what year that was?

A, The first official lectures that I did
started back in 1973. In 1974 I was on television in
Columbus, Georgia for programming that was leadership
programming for women in Columbus, Georgia and that
was televised on television. And then in 1978 the
lectures expanded and went all across the Western
United States.

Q. And when did you start making products?

CITICOURT, LLC
801.532.3441
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JANEEL HENDERSON * SEPTEMBER 10, 2007 10

A. I started making products in 1978.

Q. Okay. We are going to move to some of the
deposition exhibits now. And I'm going to hand the
witness and the court reporter what I have described
as or what I'm go{ng to have marked as Exhibit 1.

And Mr. Zellinger, from the list earlier,
do you have what I said would be Exhibit 1?

MR. ZELLINGER: Yes.

(EXHIBIT-1 WAS MARKED.)

Q. (By Mr. Hill) I want the witness to take
a look at this exhibit and let me know when you have
read it and are prepared to answer questions about
it.

I'm ready.
Okay. Do you recognize this exhibit?

Yes, I do.

o0 P O >

How would you describe it?
MR. ZELLINGER: First of all, before she
answers, I'm going to object to the 1ntroduct16n of
this evidence. Again; this is not’proper rebuttal
testimony, not proper rebuttal evideﬁce, not proper
rebuttal documents.
Go ahead.
A. This is the home page to my web site that

was developed in 1998, and on here there is a picture

CITICOURT, LLC
801.532.3441
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1 . IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

3 ,
LIFE ZONE, INC., : @@[}@Y
4 ' | ' |
Opposer, |
5

6 . ~ys5-
7 TMMG, INC. {(formerly The

Middleman Group, Inc.),

) Applicant.
10 A .

11 ‘ Greensboro, North Carolina
July 17, 2007
12 8:35 a.m.

R

20 ~ DEPOSITION
21 S oF I

22 ‘ RANDY MOSER

YR P N RO B

Post Office Box 9781 - ' CHERYL RAY & ASSOCIATES Tel: (336)379-1549
Greensboro, NC 27429 Reporting Service Fax: (336) 379-0191



- Page 7
1 School of Business. Thirty-plus years in corporate

.2 BAmerica prior to this company.
3 Q Okay. Just tell us some of those companies
S that you've worked and in what positions.
5 A Okay. I worked for Ciba-Geigy as a
6 territorial manager. I worked for No#arfis as a
7 director. And then most recently, before I retired, I
8 worked for Syngenta as a senior business development
9 manager.
10 0 Aﬁd then what did you dolafter Syngenta?
11 A I started my own company, TMMG, Inc. to
12 purse the opportunitieé full time.
13 Q Okay. And what is the business of TMMG?
14 A TMMG is a company that focuses on Fortune
15 1000 companies, with the main focus would be
16 performance optimization -- working with their
17‘ employees to increase productivity, and also to try to
18 optimize fit between personnel and the jobs. | |
19 Q, Okay. And you offer some programs to- these |,

20 corporations?

21 a Yes, we do. We have several programs, one
22 of which is called Lierone Balance Four. And that is ;
23 .a program on work/life balance, working with the

24 various business units of the companies to try to get !

:25 them to balance all of their life dimensions,

54 b e T 82Tl MY 3= 24— ey AT AT AT T Ty R Y e P P PR e TR TR T "

Post Office Box 9781 CHERYL RAY & ASSOCIATES Tel: (336) 379-1549
Greenshoro, NC 27429 Reporting Service Fax: (336) 379-0121




10
11
12
13
‘14
15
16
17
18
19
20
21
22
23

24

.25

utilizing the circumplex modeling and other models
that we have that are proprietary developed.
Q And how do you -- how are these services

delivered to the corporation? By whom and in what

manner?
A Well, we have certified coaches that go
through -- and, actually, it takes months before it is

even delivered. Some are upward of a year before we
come in and actually do the program. And then we go
in groups of 25. It's an all day type of a program.
And the actual individuals or employees come in and
they go through a wholé series of a four-step process.
And ‘then ultimately they will come out of there with
an action plan to optimize their performance énd
enhance their work/life balance.

Q Okay. Arcouple of questions ébout that, the
statement you just made. What do you mean "coaches"?
Well, who are these coaches, certified coaches?

A They.would be --— well, it would be myself,
and there are several other coaches that are trained
in the methodology of a LifeZone Balance Four, because
it is proprietary. It utilizes -- it identifies key
life dimensions, and then utilizes a circumplex

modeling and other tools to help them establish their

key life dimension they need to work on, and then

Page 8 “
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Page 9 |
determine whether their expectations are realistic or :

not. And through that process they're able to
establish one key expectation to work on which will
help‘them -~ you know, the theory is help them enhance
their work/life balance.

] Okay. You made the statement "they." I'm
confused. Who are you referring to by "they"? |

A The employees of the corporatién.

Q Okay. And those are different -- are those
customers of youfs? 7

| A No. My customer is the corporation.

Q Okay. ]

A I work strictly with corporations.

Q Do ?ou sell any products?

A No.

Q Do you sell any things like cosmetics or
coffee mugs --- |

A No.

Q --- or anything in conjunction with the

programs that you --——

ey

A No, we're strictly selling to corporations

services to help optimize theim performances of their

employees. f
Q@  Okay. And when you say "optimize,” this is :
: ) I
something to do with ~- explain to me what you mean by.

i VT e TR Y 43
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that. 1Is this something to do with business or ---

A Well, there's a lot ~--

Q --- psychology or what?

A Right.

Q You =---

A Right.

Q --- tell us.

A Yeah. .The behavioral séientists'and a lot

of the wvarious psycholbgists have shown that increésed
work/life balance will increase productivity, reduce
absenteeism, increase loyalty. There's a lot of the
empirical data out the;e that shows that if‘éomebody
has an optimum work/life balance, they'll be a higher
~= they'll produce more as an employee and they'1ll
feel better about themselves, és well as the company
will receive the performance level they're looking
for.

Q Now, you also said that-these individuals
aren't your customers. Who are your customers?

A I'm sorry, one more time?

Q - You said the'éeople'that you do the.training
with or --—-

A Yes.

Q --~ for ---

Post Office Box 9781 CHERYL RAY & ASSCCIATES
Greensboro, NC 27429 Reporting Service
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1 . 0 --- or to ~--

2 A Yes.
3 Q —-—-— are not your customers. Who are your é
4 customers? ?
5 A The customers are the corporations, the %

T R L T

6 Fortune 1000 companiés. . We work for large chemical

7 companies, pharmaceutical, financial institutions, and
8 we work direcﬁly with them. My revenﬁe, the actual

9 check when it comes to me is from that entity. And it
10 is a service that they offer as a resource to their
11 employeés.

12 Q And how do you sell to these companies?

13 A It's a long process. It takes somewhere,

14 anywhere from six months to a year. And the majority
15  of it is one-on-one selling, either through referral |
16 or through networking and where we come through and we

17 give a series of presentations so they can understand

18  the benefits of it. And mainly because the ticket,

19 the revenue per customer far exceeds any kind of

o Pt i Rt e oot

20 consumer product, because you could look upward of

21 $50,000 per customer if, you know, the corporation

22 opts to have their --'all their employees go through

23 it.

24 Q Do you do anyradvertising? 3
=-}25 A No, not per se at this time. And the reason ;

T e A e T T T T TPt e Gy T2
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1 is, we do not work with consumers, so there's no —--

2 there is no benefit for us to do advertising because
3 —-- unless at some point it may be a journal, a

4 professional jourral where you would want to

5 advertise. We have not had to have that tool, because
6 we've had enough referrals that we didn't have to go

7 out and advertise.

ey

8 Q Okay. And you use the term."consumers,"
9  what do you mean? Who do you mean by that?

10 A Individuals. You know, the individuals in
11 the workplace or at home. |

12 Q You're diffe;entiéting consumers from

13 corporations?

ot

14 A Absolutely.

15 Q Okay.
16 A In our world we call iﬁ B to B,lbusiness to

17 business, versus B to C, which would be businesé to

er iy e p w p

18 consumear.

19 0 Who is Tony Robbins?

20 A | Tony Robbins is a motivational,

21 inspirational, self-help guru out on the West Coast

22 that has buil£ guite an organization utilizing various
23 methodology and also various programs. |

24 Q Is your business at all similar to his

25 business?

e T e S st e et e ————
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expanded using some of the methodology that we
developed using circumplex modeling, and we've been
able to broaden our offering into doing job
assessments and talent management —- you know, looking
at the various dimensions of the job and‘seeiné —-
circumplex modeling is a great way to look at inner
relationship between dimensions, and it shows you
where you have voids or gaps. It can be used in
career development of ﬁhose individuals by the
cbrporation.

Q And you stated earlier you don't do any
advertising, but have ;ou-had any contact with.radios
or neWspapers?

A We've been featured guests on radio

programs, specifically public radio, talking about

-

- what we're doing.

Q And how about newspapers?

A Newspaper is just a limited feature, you
know, public releases and, you know, people that h;ér
about -- well, you've got different news, yoﬁ know,
agencies that put things out on the wire.

Q And after all of these, after these

rad&ertising or rather -- I'm sorry, strike that --

these media events, radio coverage or newspaper

coverage, have you received any phone calls or any

T T A T T Y et =T L. TRy s P~z T T
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