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FINAL OFFICE ACTION
 
 
Issue date:  November 27, 2019
 
THIS IS A SUBSEQUENT FINAL ACTION.
 
The Office has reassigned this application to the undersigned trademark examining attorney.
 
On August 14, 2018, the previously-assigned trademark examining attorney issued an Office action refusing registration of the applied-for mark
under Section 2(d) of the Trademark Act for likelihood of confusion with the marks in U.S. Registration Nos. 2151373 and 3289118. 
 
On August 23, 2018, applicant responded to the Office action with arguments and evidence against the Section 2(d) refusal.
 
On September 18, 2018, the previously-assigned examining attorney continued and maintained the Trademark Act Section 2(d) refusal for
likelihood of confusion with the marks in U.S. Registration Nos. 2151373 and 3289118 and suspended action on the application because
registration maintenance documents were due for U.S. Registration No. 2151373.
 
On January 11, 2019, applicant submitted a response to the letter of suspension requesting removal of the application from suspension on the
basis that U.S. Registration No. 2151373 should be cancelled.
 
On February 8, 2019, the previously-assigned examining attorney issued a final Office action stating that U.S. Registration No. 2151373 was
cancelled on February 8, 2019 and maintained and made final the Trademark Act Section 2(d) refusal for likelihood of confusion with the mark
in U.S. Registration No. 3289118.
 
On May 1, 2019, applicant filed a request for reconsideration with additional arguments and evidence against the final Section 2(d) refusal.  
Additionally, applicant amended applicant’s services from “legal referral services” to “legal referral services provided to consumers primarily
on personal injury matters” in International Class 35.
 
On May 24, 2019, the previously-assigned examining attorney denied the request for reconsideration.
 
On July 23, 2019, applicant filed a second request for reconsideration with additional arguments and evidence against the Section 2(d) refusal. 
Additionally, applicant amended applicant’s services from “legal referral services provided to consumers primarily on personal injury matters”
to “lawyer referral services provided to consumers on personal injury matters” in International Class 35.
 
The next day, on July 24, 2019, applicant initiated an appeal of the refusal to the Trademark Trial and Appeal Board (the “Board”).  
 
This application was reassigned to the undersigned trademark examining attorney who submitted a Motion to Remand on November 7, 2019 to
the Board for permission to supplement the evidence of record to support the Trademark Act Section 2(d) refusal for likelihood of confusion with
the mark in U.S. Registration No. 3289118.
 
On November 12, 2019, the Board granted the request for remand to the newly assigned examining attorney.  This subsequent final Office action



follows.
 
Upon issuance of this subsequent final Office action, the application will be returned to the Board for resumption of the appeal.  See TBMP
§1209.02.  Any further request for the trademark examining attorney to consider this application must be made via a request for remand to the
Board, for which good cause must be shown.  See TBMP §1209.01.
 
For the reasons set forth below, the FINAL refusal under Trademark Act Section 2(d) is now maintained and continued with respect to U.S.
Registration No. 3289118.  See 15 U.S.C. §1052(d); 37 C.F.R. §2.63(b).
 
SUMMARY OF ISSUES MADE FINAL that applicant must address:
 

Section 2(d) Refusal – Likelihood of Confusion

 
 
SECTION 2(d) REFUSAL – LIKELIHOOD OF CONFUSION
 
Registration of the applied-for mark is refused because of a likelihood of confusion with the mark in U.S. Registration No. 3289118.  Trademark
Act Section 2(d), 15 U.S.C. §1052(d); see TMEP §§1207.01 et seq.  See the registration previously attached to the August 14, 2018 Office
action.
 
Applicant’s mark is ASK JIM FIRST (in standard character form) for “Lawyer referral services provided to consumers on personal injury
matters” in International Class 35.
 
Registrant’s mark is ASK JIM (in standard character form) for “Business advice, inquiries or information” in International Class 35.
 
Trademark Act Section 2(d) bars registration of an applied-for mark that is so similar to a registered mark that it is likely consumers would be
confused, mistaken, or deceived as to the commercial source of the services of the parties.  See 15 U.S.C. §1052(d).  Likelihood of confusion is
determined on a case-by-case basis by applying the factors set forth in In re E. I. du Pont de Nemours & Co., 476 F.2d 1357, 1361, 177 USPQ
563, 567 (C.C.P.A. 1973) (called the “ du Pont factors”).   In re i.am.symbolic, llc, 866 F.3d 1315, 1322, 123 USPQ2d 1744, 1747 (Fed. Cir.
2017).  Only those factors that are “relevant and of record” need be considered.  M2 Software, Inc. v. M2 Commc’ns, Inc. , 450 F.3d 1378,
1382, 78 USPQ2d 1944, 1947 (Fed. Cir. 2006) (citing Shen Mfg. Co. v. Ritz Hotel Ltd., 393 F.3d 1238, 1241, 73 USPQ2d 1350, 1353
(Fed. Cir. 2004)); see In re Inn at St. John’s, LLC , 126 USPQ2d 1742, 1744 (TTAB 2018).  Thus, notwithstanding applicant’s assertion
that it adopted its mark in good faith, the ultimate question is whether applicant’s mark is so similar to the registered mark that it is likely
consumers would be confused, mistaken, or deceived as to the commercial source of the services of the parties.  See 15 U.S.C. §1052(d). 
 
Although not all du Pont factors may be relevant, there are generally two key considerations in any likelihood of confusion analysis:  (1) the
similarities between the compared marks and (2) the relatedness of the compared services.  See In re i.am.symbolic, llc, 866 F.3d at 1322, 123
USPQ2d at 1747 (quoting Herbko Int’l, Inc. v. Kappa Books, Inc. , 308 F.3d 1156, 1164-65, 64 USPQ2d 1375, 1380 (Fed. Cir. 2002));
Federated Foods, Inc. v. Fort Howard Paper Co., 544 F.2d 1098, 1103, 192 USPQ 24, 29 (C.C.P.A. 1976) (“The fundamental inquiry mandated
by [Section] 2(d) goes to the cumulative effect of differences in the essential characteristics of the goods [or services] and differences in the
marks.”); TMEP §1207.01.
 
Comparison of Marks
 
Marks are compared in their entireties for similarities in appearance, sound, connotation, and commercial impression.  Stone Lion Capital
Partners, LP v. Lion Capital LLP, 746 F.3d 1317, 1321, 110 USPQ2d 1157, 1160 (Fed. Cir. 2014) (quoting Palm Bay Imps., Inc. v. Veuve
Clicquot Ponsardin Maison Fondee En 1772, 396 F.3d 1369, 1371, 73 USPQ2d 1689, 1691 (Fed. Cir. 2005)); TMEP §1207.01(b)-(b)(v). 
“Similarity in any one of these elements may be sufficient to find the marks confusingly similar.”   In re Inn at St. John’s, LLC , 126 USPQ2d
1742, 1746 (TTAB 2018) (citing In re Davia, 110 USPQ2d 1810, 1812 (TTAB 2014)); TMEP §1207.01(b).
 
Applicant’s mark is ASK JIM FIRST and registrant’s mark is ASK JIM.   Applicant argues that the marks are not similar because applicant’s
mark has the additional term “FIRST”. Although marks are compared in their entireties, one feature of a mark may be more significant or
dominant in creating a commercial impression.  See In re Detroit Athletic Co., 903 F.3d 1297, 1305, 128 USPQ2d 1047, 1050 (Fed. Cir. 2018)
(citing In re Dixie Rests., 105 F.3d 1405, 1407, 41 USPQ2d 1531, 1533-34 (Fed. Cir. 1997)); TMEP §1207.01(b)(viii), (c)(ii).  Greater weight is
often given to this dominant feature when determining whether marks are confusingly similar.  See In re Detroit Athletic Co., 903 F.3d at 1305,
128 USPQ2d at 1050 (citing In re Dixie Rests., 105 F.3d at 1407, 41 USPQ2d at 1533-34).  Consumers are generally more inclined to focus on
the first word, prefix, or syllable in any trademark or service mark.  See Palm Bay Imps., Inc. v. Veuve Clicquot Ponsardin Maison Fondee En
1772, 396 F.3d 1369, 1372, 73 USPQ2d 1689, 1692 (Fed. Cir. 2005) (finding similarity between VEUVE ROYALE and two VEUVE
CLICQUOT marks in part because “VEUVE . . . remains a ‘prominent feature’ as the first word in the mark and the first word to appear on the



label”); Century 21 Real Estate Corp. v. Century Life of Am., 970 F.2d 874, 876, 23 USPQ2d 1698, 1700 (Fed Cir. 1992) (finding similarity
between CENTURY 21 and CENTURY LIFE OF AMERICA in part because “consumers must first notice th[e] identical lead word”); see also
In re Detroit Athletic Co., 903 F.3d 1297, 1303, 128 USPQ2d 1047, 1049 (Fed. Cir. 2018) (finding “the identity of the marks’ two initial words
is particularly significant because consumers typically notice those words first”).   Thus, the first part of applicant’s mark “ASK JIM”, is
dominant for purposes of determining the mark’s commercial impression and identical to registrant’s mark, ASK JIM.
 
Further, both marks are in standard characters and the only difference between the marks is that applicant’s mark has the additional term
“FIRST” added after the wording “ASK JIM”, which is the entirety of registrant’s mark.   This is a minor difference because adding a term to a
registered mark generally does not obviate the similarity between the compared marks, as in the present case, nor does it overcome a likelihood
of confusion under Section 2(d).  See Coca-Cola Bottling Co. v. Jos. E. Seagram & Sons, Inc., 526 F.2d 556, 557, 188 USPQ 105, 106 (C.C.P.A.
1975) (finding BENGAL and BENGAL LANCER and design confusingly similar); In re Toshiba Med. Sys. Corp., 91 USPQ2d 1266, 1269
(TTAB 2009) (finding TITAN and VANTAGE TITAN confusingly similar); In re El Torito Rests., Inc., 9 USPQ2d 2002, 2004 (TTAB 1988)
(finding MACHO and MACHO COMBOS confusingly similar); TMEP §1207.01(b)(iii).  In the present case, the marks are identical in part as to
the wording “ASK JIM”.   Moreover, consumers are likely to perceive the applied-for mark as an extension of registrant’s brand.
 
Therefore, applicant’s mark and registrant’s mark share the same commercial impression and are confusingly similar.
 
Comparison of Services
 
The services are compared to determine whether they are similar, commercially related, or travel in the same trade channels.  See Coach Servs.,
Inc. v. Triumph Learning LLC, 668 F.3d 1356, 1369-71, 101 USPQ2d 1713, 1722-23 (Fed. Cir. 2012); Herbko Int’l, Inc. v. Kappa Books, Inc. ,
308 F.3d 1156, 1165, 64 USPQ2d 1375, 1381 (Fed. Cir. 2002); TMEP §§1207.01, 1207.01(a)(vi).  Generally, the greater degree of similarity
between the applied-for mark and the registered mark, the lesser the degree of similarity between the services of the parties is required to support
a finding of likelihood of confusion.  In re C.H. Hanson Co., 116 USPQ2d 1351, 1353 (TTAB 2015) (citing In re Opus One Inc., 60 USPQ2d
1812, 1815 (TTAB 2001)); In re Thor Tech, Inc., 90 USPQ2d 1634, 1636 (TTAB 2009).  As discussed above, the marks are highly similar with
the only difference being that applicant has added the wording “FIRST” to the end of registrant’s mark.  
 
Applicant argues that applicant’s “lawyer referral services provided to consumers on personal injury matters” differ from and “does not
remotely overlap” registrant’s “business advice, inquiries or information” services.   However, the compared services need not be identical or
even competitive to find a likelihood of confusion.  See On-line Careline Inc. v. Am. Online Inc., 229 F.3d 1080, 1086, 56 USPQ2d 1471, 1475
(Fed. Cir. 2000); Recot, Inc. v. Becton, 214 F.3d 1322, 1329, 54 USPQ2d 1894, 1898 (Fed. Cir. 2000); TMEP §1207.01(a)(i).  They need only be
“related in some manner and/or if the circumstances surrounding their marketing are such that they could give rise to the mistaken belief that [the
services] emanate from the same source.”   Coach Servs., Inc. v. Triumph Learning LLC, 668 F.3d 1356, 1369, 101 USPQ2d 1713, 1722 (Fed.
Cir. 2012) (quoting 7-Eleven Inc. v. Wechsler, 83 USPQ2d 1715, 1724 (TTAB 2007)); TMEP §1207.01(a)(i).
 
Further, determining likelihood of confusion is based on the description of the services stated in the application and registration at issue, not on
extrinsic evidence of actual use.  See In re Detroit Athletic Co., 903 F.3d 1297, 1307, 128 USPQ2d 1047, 1052 (Fed. Cir. 2018) (citing In re
i.am.symbolic, llc, 866 F.3d 1315, 1325, 123 USPQ2d 1744, 1749 (Fed. Cir. 2017)).  
 
In the present case, the registration’s business information services are broadly defined and necessarily overlap with applicant’s lawyer referral
services. Specifically, the attached evidence from Collins Dictionary shows that “business” means “work relating to the production, buying, and
selling of goods or services,” or “an organization which produces and sells goods or which provides a service”; and “information” means
“information about someone or something consists of facts about them.”   Thus, “business information” refers to facts about work relating to the
production, buying, and selling of goods or services, as well as facts about an organization which produces and sells goods or which provides a
service.  Indeed, the attached evidence from Wikipedia shows that “business information” is “one of the three main segments of the information
industry,” and the “primary business information formats” include “basic reference sources such as…internet resources,” “[d]irectories,” and
“[e]lectronic business information.”   Thus, directory listings and business contact information for businesses providing legal services, including
law firms and solo and associated attorneys, constitute “business information.”   See also the attached evidence from ApricotLaw Blog, 
AttorneyatWork, and PaperStreet showing legal directory listings and business contact information are considered vital business information for
law firms and attorneys.
 
Moreover, the attached evidence from Your Dictionary shows that “referral” means “the act of telling someone about the positive features of a
person or business, or the person who is being referred.”   Thus, applicant’s lawyer referral services necessarily provides that applicant will be
providing business information about law firms and attorneys to consumers.  The attached evidence from Alameda County Bar Association, 
Alaska Bar Association, Allegheny County Bar Association, and MassLegal Services shows that lawyer referral services provide facts about legal
services and attorneys who provide the relevant legal services to consumers, such as attorney contact information and other information about
relevant legal experience to consumers.  See also the evidence from Searcy Law (https://www.searcylaw.com/what-are-lawyer-referral-services/)
previously attached to the August 14, 2018 Office action describing “lawyer referral services” as providing business information regarding
attorneys as follows: 
 

https://www.searcylaw.com/what-are-lawyer-referral-services/


An appropriate [lawyer referral service] should help consumers by providing information about what consumers
can and should do in the event of a tragic accident.  The service should provide information about highly qualified
attorneys in the consumer’s geographic area who practice in the legal specialty needed by the consumer.   Finally,
the service should provide a way for consumers to get in contact with the service’s attorney member of the
consumer’s choice.

 
Thus, applicant’s “ lawyer referral services provided to consumers on personal injury matters”    and registrant’s “business…information”
services are related because applicant necessarily provides business information about law firms and attorneys in connection with its lawyer
referral services. 
 
Additionally, applicant’s lawyer referral services and registrant’s business advice, inquiries, or information services are of a kind that may
emanate from a single course under the same mark.  The previously attached Internet evidence from the websites of Legal Zoom, Legal Shield,
and Rocket Lawyer (see the August 14, 2018 Office action); and U.S. Chamber of Commerce, Maryland State Bar Association, The People’s
Law Library of Maryland, American Bar Association, and the New York City Bar (see the February 8, 2019 final Office action); and the attached
evidence from Erie County Bar Association, Indy Lawyer Finder, Legal Shield, Legal Zoom, Oregon State Bar, Palm Beach County Bar
Association, and Rocket Lawyer establishes that the same entity commonly provides (i) lawyer referral services; and (ii) business advice,
inquiries or information services and markets the services under the same mark, and the relevant services are provided through the same trade
channels and used by the same classes of consumers in the same fields of use.
 
Furthermore, entities that provide legal or attorney referral services in the field of personal injury also offer general business advice and
information by way of articles, legal topics and seminars, programs or events.  For example the following evidence establishes that the same
entity commonly provides the relevant services and markets the services under the same mark, and the relevant services are provided through the
same trade channels and used by the same classes of consumers in the same fields of use:
 

Lawyer Referral Service of Central Texas provides lawyer referral services in the field of personal injury, and general business information
via an online business blog. See the evidence previously attached to the May 24, 2019 denial of the request for reconsideration from
https://austinlrs.com/practice-areas/; https://austinlrs.com/practice-areas/business/; and http://austinlrs.com/blog/category/business/. 
NOLO provides lawyer referral services in the field of personal injury and general business information via books and online resources and
articles.  See the evidence previously attached to the May 24, 2019 denial of the request for reconsideration from
https://www.nolo.com/legal-encyclopedia/finding-personal-injury-lawyer-29840.html; https://www.nolo.com/legal-encyclopedia/start-
own-business-50-things-30077.html; and https://store.nolo.com/products/business-suite.  
New York City Bar provides lawyer referral services in the field of personal injury and general business information via online articles and
business topics. See the evidence previously attached to the May 24, 2019 denial of the request for reconsideration from
https://www.nycbar.org/get-legal-help/article/personal-injury-and-accidents/; and https://www.nycbar.org/get-legal-help/article/business-
and-corporate-law/.
Attorney Search Network provides lawyer referral services in the field of personal injury, and general business information via online
articles and business topics.  See the evidence previously attached to the May 24, 2019 denial of the request for reconsideration from
https://www.attorneysearchnetwork.com/Personal_Injury_Law.cfm; and https://www.attorneysearchnetwork.com/Business_Law.cfm.  
Bar Association of San Francisco provides lawyer referral services in the field of personal injury and general business information via
online articles, research, advice and opinions from experts in the legal profession.  See the evidence previously attached to the May 24,
2019 denial of the request for reconsideration from https://www.sfbar.org/lawyerreferrals/personal-injury-attorneys.aspx; and
http://www.sfbar.org/resources/solo_smallfirm_center.aspx.  
Boston Bar Association provides lawyer referral services in the field of personal injury, and provides business development programs.  See
the evidence previously attached to the May 24, 2019 denial of the request for reconsideration from
http://www.bostonbar.org/edu/business-development; and https://bostonbarlawyer.org/pages/areas-personal-injury. 
MassBar Association provides lawyer referral services in the field of personal injury and information and practice tools to help with
professional and business development.  See the evidence previously attached to the May 24, 2019 denial of the request for reconsideration
from https://www.masslawhelp.com/personal-injury.html; and https://www.massbar.org/education/practicing-with-professionalism-course. 
DC Bar provides lawyer referral services in the field of personal injury and events and seminars covering a wide range of topics in the field
of practice management.  See the evidence previously attached to the May 24, 2019 denial of the request for reconsideration from
https://www.dcbar.org/for-the-public/help-for-individuals/advice.cfm; and https://www.dcbar.org/bar-resources/practice-management-
advisory-service/.     

 
Thus, applicant’s and registrant’s services are considered related for likelihood of confusion purposes.   See, e.g., In re Davey Prods. Pty Ltd., 92
USPQ2d 1198, 1202-04 (TTAB 2009); In re Toshiba Med. Sys. Corp., 91 USPQ2d 1266, 1268-69, 1271-72 (TTAB 2009).
 
Applicant argues that the services are not related because the Office previously allowed the registered mark to register over the now cancelled
mark ASK FIRST (U.S. Registration No. 2151373) for “physician referral services.”   However, the only wording these two marks share is
“ASK”.   In contrast, both applicant’s mark and registrant’s mark combine the wording “ASK” with the arbitrary wording “JIM”.   Further,
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prior decisions and actions of other trademark examining attorneys in registering other marks have little evidentiary value and are not binding
upon the USPTO or the Trademark Trial and Appeal Board.  TMEP §1207.01(d)(vi); see In re USA Warriors Ice Hockey Program, Inc., 122
USPQ2d 1790, 1793 n.10 (TTAB 2017).  Each case is decided on its own facts, and each mark stands on its own merits.  In re USA Warriors Ice
Hockey Program, Inc., 122 USPQ2d at 1793 n.10 (quoting In re Boulevard Entm’t , 334 F.3d 1336, 1343, 67 USPQ2d 1475, 1480 (Fed. Cir.
2003)). 
 
Applicant also argues that Legal Zoom, Legal Shield, and Rocket Lawyer do not provide general nonlegal business advice or responses to general
nonlegal business inquiries in part because these entities have not registered service marks for such services.  A trademark or service mark
registration on the Principal Register is considered prima facie evidence of the validity of the federal registration and the registrant’s exclusive
right to use the mark in commerce in connection with the specified goods and/or services.  See 15 U.S.C. §1057(b); TMEP §1207.01(d)(iv).  It is
not considered in any way a limitation on the breadth of services provided by any particular entity.
 
Thus, applicant’s and registrant’s services are considered related for likelihood of confusion purposes.   See, e.g., In re Davey Prods. Pty Ltd., 92
USPQ2d 1198, 1202-04 (TTAB 2009); In re Toshiba Med. Sys. Corp., 91 USPQ2d 1266, 1268-69, 1271-72 (TTAB 2009).
 
 
Applicant’s Remaining Arguments
 
First, applicant argues that the wording “ASK, “FIRST” and “ASK FIRST” are weak and diluted for similar services. In applicant’s August 23,
2018 response, applicant submitted certain third-party registrations as evidence in support of the argument that the wording “ASK, “FIRST” and
“ASK FIRST” are weak and diluted for similar services.   In the February 8, 2019 final Office action, the previously-assigned examining attorney
objected to certain evidence and stated that the following marks or registrations were not considered because they were either cancelled
registrations or were listed in the response without attaching requisite copies of the registrations:  “ASKFIRST”, “ASK ME FIRST”, “ASK
COLIN FIRST”, “ASK FIRST”, “ASKCOUNSEL”, “CALL BART FIRST”, “CLICK ME FIRST”, “CALL ME FIRST”, “CLICK BART
FIRST”, and U.S. Reg. Nos. 4129991 and 2393265.    See In re Peace Love World Live, LLC, 127 USPQ2d 1400, 1405 n.17 (TTAB 2018) (citing
In re 1st USA Realty Prof’ls , 84 USPQ2d 1581, 1583 (TTAB 2007); In re Duofold Inc., 184 USPQ 638, 640 (TTAB 1974)); TBMP §1208.02;
TMEP §710.03.  
 
Applicant subsequently reasserted the dilution argument in applicant’s May 1, 2019 request for reconsideration.   However, applicant’s argument
is unpersuasive because the third-party registrations submitted by applicant fail to show that the term “JIM” combined with “ASK”, “FIRST”,
and/or “ASK FIRST” is weak and diluted on the Trademark Register.   Moreover, the cited registration is the only other mark on the Trademark
Register that has a combination of the terms “ASK” and “JIM”, for relevant services.   Indeed, applicant has provided no evidence of third-party
registrations showing that this combination of wording is diluted.  In any event, the prior decisions and actions of other trademark examining
attorneys in registering other marks have little evidentiary value and are not binding upon the USPTO or the Trademark Trial and Appeal Board. 
TMEP §1207.01(d)(vi); see In re USA Warriors Ice Hockey Program, Inc., 122 USPQ2d 1790, 1793 n.10 (TTAB 2017). 
 
Furthermore, U.S. Reg Nos. 2393265, 2681270, 3100727, and 2151373 provided by applicant are cancelled registrations.  A cancelled or expired
registration is “only evidence that the registration issued and does not afford [an applicant] any legal presumptions under Trademark Act Section
7(b),” including the presumption that the registration is valid, owned by the registrant, and the registrant has the exclusive right to use the mark
in commerce in connection with the goods and/or services specified in the registration certificate.  Bond v. Taylor, 119 USPQ2d 1049, 1054-55
(TTAB 2016) (citing In re Pedersen, 109 USPQ2d 1185, 1197 (TTAB 2013)); see Anderson, Clayton & Co. v. Krier, 478 F.2d 1246, 1248, 178
USPQ 46, 47 (C.C.P.A. 1973) (statutory benefits of registration disappear when the registration is cancelled); TBMP §704.03(b)(1)(A); TMEP
§1207.01(d)(iii), (d)(iv).  Nor does a cancelled or expired registration provide constructive notice under Section 22, in which registration serves
as constructive notice to the public of a registrant’s ownership of a mark.   See Action Temp. Servs. Inc. v. Labor Force Inc., 870 F.2d 1563,
1566, 10 USPQ2d 1307, 1309 (Fed. Cir. 1989) (“[A] canceled registration does not provide constructive notice of anything.”).    Thus, these
third-party registrations have little, if any, probative value with respect to the registrability of applicant’s mark.
 
Finally, the overriding concern is not only to prevent buyer confusion as to the source of the services, but to protect the registrant from adverse
commercial impact due to use of a similar mark by a newcomer.  See In re Shell Oil Co., 992 F.2d 1204, 1208, 26 USPQ2d 1687, 1690 (Fed. Cir.
1993).  Therefore, any doubt regarding a likelihood of confusion determination is resolved in favor of the registrant.  TMEP §1207.01(d)(i); see
Hewlett-Packard Co. v. Packard Press, Inc., 281 F.3d 1261, 1265, 62 USPQ2d 1001, 1003 (Fed. Cir. 2002); In re Hyper Shoppes (Ohio), Inc.,
837 F.2d 463, 464-65, 6 USPQ2d 1025, 1026 (Fed. Cir. 1988).
 
Since the marks are similar and the services are related, there is a likelihood of confusion as to the source of the services.  Therefore, the FINAL
refusal to register applicant’s mark under Section 2(d) of the Trademark Act is maintained and continued.
 
 
TEAS PLUS OR TEAS REDUCED FEE (TEAS RF) APPLICANTS – TO MAINTAIN LOWER FEE, ADDITIONAL
REQUIREMENTS MUST BE MET, INCLUDING SUBMITTING DOCUMENTS ONLINE:  Applicants who filed their application online
using the lower-fee TEAS Plus or TEAS RF application form must (1) file certain documents online using TEAS, including responses to Office



actions (see TMEP §§819.02(b), 820.02(b) for a complete list of these documents); (2) maintain a valid e-mail correspondence address; and (3)
agree to receive correspondence from the USPTO by e-mail throughout the prosecution of the application.  See 37 C.F.R. §§2.22(b), 2.23(b);
TMEP §§819, 820.  TEAS Plus or TEAS RF applicants who do not meet these requirements must submit an additional processing fee of $125
per class of goods and/or services.  37 C.F.R. §§2.6(a)(1)(v), 2.22(c), 2.23(c); TMEP §§819.04, 820.04.  However, in certain situations, TEAS
Plus or TEAS RF applicants may respond to an Office action by authorizing an examiner’s amendment by telephone or e-mail without incurring
this additional fee.  
 
 
 

/Pauline Ha/
Examining Attorney
Law Office 115
(571) 272-5005
pauline.ha@uspto.gov
 
 
 

RESPONSE GUIDANCE
Missing the response deadline to this letter will cause the application to abandon.  A response or notice of appeal must be received by
the USPTO before midnight Eastern Time of the last day of the response period.  TEAS and ESTTA maintenance or unforeseen
circumstances could affect an applicant’s ability to timely respond.  

 
Responses signed by an unauthorized party are not accepted and can cause the application to abandon.  If applicant does not have an
attorney, the response must be signed by the individual applicant, all joint applicants, or someone with legal authority to bind a juristic
applicant.  If applicant has an attorney, the response must be signed by the attorney.

 
If needed, find contact information for the supervisor of the office or unit listed in the signature block.

 

https://www.uspto.gov/trademarks-application-process/abandoned-applications
https://www.uspto.gov/trademarks-application-process/filing-online/filing-documents-during-outage
https://www.uspto.gov/trademarks-application-process/filing-online/filing-documents-during-outage
https://www.uspto.gov/trademarks-maintaining-trademark-registration/responding-office-actions
https://www.uspto.gov/trademarks-application-process/abandoned-applications
https://rdms-tmep-vip.uspto.gov/RDMS/detail/manual/TMEP/current/TMEP-600d1e2068.html
https://rdms-tmep-vip.uspto.gov/RDMS/detail/manual/TMEP/current/TMEP-600d1e2068.html
https://www.uspto.gov/trademark/contact-trademarks/other-trademark-contact-information
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Definition of 'business‘

w Video Erigl'ish:business Americanbusiness Examplesenrencfi COBLIILDIdioms Trends Translations
business WordFrequency .....
[benrs 19) Collins COBUJLD

Word forms: plural businesss 1% o

1. uncountable noun a
Business is work relating to the production, buying, and selling of goods or sewices.
..young people seeking a career in business.

jennifer has an impressive academic and business background.
..Harvard Business School.

Synonyms: grade, selling trading use)! More symnyms of busimss
2. uncouma ble noun

Business is used when talking about how many products or servicesa company is able to sell. If
business is good, a _lo_t_ of products or services are being sold and if business is bad, few of them
are being sold.
They worried that German companies would lose business.
Business is booming.

3. countable noun

A business is an organization which produces and sells goods or which provides a service.
The company was a family business.
The majority ofsmall businessesgo broke within the first Mend/four months.
He was short ofcash after the collapse 01’his business.

synonyms: establishment ci:_i[r_ip_a_{11, firm, concern More Synonyms uthEi’IES

 
4. uncaunta ble noun [oh on NOUN]

Business is work or some other activity that you do as part of yourjob and not for pleasure.
l'in here on business
You can‘t mix business With pleasure.
..buslriess trips

5. singular noun

You can use business to _r_e_fe_r_ to a particular area of work or activity in which the aim is to make a
P
May l ask you what business you're in?
 

.. rhe music business

Synonyms Professio- rm: Celina is?! More Synonyms ofhusiiess

6. singular noun

You can use business to refer to something thatyou are doing or concerning yourselfwith.
”recording Ben as liegoes about his business
There was nothing left for the teams to do but get on with the business of racing._[_—_ 9!!

7. uncountable noun

You can use business to refer to important matters that you have to _d_e_a|_ with.
The most important business was left to the last.
We got some unfinished business to attend to.

 
8. uncountable noun [wim puss]

other people have no right to ask questions about it or disagree with it.

ISign Up I Log In

 

 
QUICK WORD CHALLENGE

Question: 1
Score: 0 If 5

wail or whale?
Drag the correctanswer into the
box.

wail whale

The of

bagpipes could be heard in the
distance.

Nat
 

 
 

Word oi the day

Catherine wheel
A Catherine wheel is a firework in
the shape ofa circle which spins
round an d rou rid.
' See full definition
* See previous words NovGS, zois

 
Updating our Usage
There are many diverse influences
on die way that English is used
across the world today. We look at
some of the ways in which the
language is changing. Read our
series of blogs to find out more.
' Read more

 
Unlock language with the PaulNoble method
No books. No rote memorization.
No chance offailure. Your chance
to have a onerroVone lesson wiIh
bestselling la nguage expert Paul
Noble, try a FREE audio sample of
his brand new Mandarin Chinese
course.

’ Read more
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We help advance cardiov- scalar health
for stronger hearts and longer lives. 
 nation Video English:information American: information Examplesennenoes

information
owfa'marfno)

‘I. uncountable noun

Information about someone or something consists of facts about them.
Pat refused togr've her any information about Sarah}: FEE"?!
Each centre would provide information on technolog/ and training._[_+_a:_1]_
For firrther informarion contacr the number below

...an importantpr'ece otinformatr'on.
The rnr’ormatron was passed on to anorhergovernment department

Synonyms: facts, details, material, news More Synonyms of information

2. uncountable noun

COEIUILD Idioms COBUILD Collocation: D

We rd Frequency .....
Collins COBUILD

0

0

Information consists of the facts and figures that are stored and used by a computer program.
[computing]
Pictures are scanned into a form of drgitai inforn'iation that computers can recognize,

3. uncountable noun

Information is a service which you can call to find out someone's phone number.
[US

REGIONAL NEITE

in BRIT. use directory enquiries

{Sign Up | Log In

 

 
QUICK WORD CHALLENGE

Q uestion: 1
Score: 0 I 5

stake or steak?
Which version is correct?

The tunlyming on the menu was
stake and kidney pie.

The only thing on the menu was
m and kidney pie.

Next
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Article Talk Read Edit view history Searm ‘Mkipedia Q I

WIKIPEDIA This November is Wiltipedia Asian month.
11.: Fm» Erwyrinpedm Join the contest and win a postcard from Asia. I-[Help with translational]
Ma'n page

“MW" BIISlIlBSS lIlfOl'lIlathI}Featured content
Current ova-its From Wldpedia, the free encvdopeda
Random ariicle

Donate to mpeoia Business information is one oftheth'ee main seg'nents ofti‘le information industry. The othertwo segments are sofanbl‘iq technical and medical (SW) and educational and
Wilcbecia shore training omimti‘mm” Md]
lmm While most of the content industry revenues are advertising-ddven, tire Inmirm information segment remains iargeiy dliven by paid content, either via subscription or transaction

Help IPWWWIEW}
M”We“ The primary forms of busrms' infonTlation include:Commuoiy portal
Recent changes ° News
Contact page - Market research

1mg 0 Credit and finanoia information
What links here u Con'panjr and emewtnre profiles
Related changes 0 Industry, countrrilI and economic analysis
Upload file - IT research

32:“ "ff: The primary boom information formats can be divided into the folioulmg‘ categones' : I11
anen II

Page intonation - Basic reference sources such as guides, bibliographies, dictionaries, almanacs, encyclopedias, handbooks, yearbooks and imemet resources
‘Mkidata i179"! - Directolies

one “5 page a Periodicals and newspapers
mm o Loose-leafservices
Create a m 0 Government infom'lation and services
Download as PDF - Statistics

mm ““35““ 0 Electronic msiness information

LaflglI-lnP-S fl ‘Mv'le Wall Sweet's thirst for information tratitionafly drove the business information market, its use is much more widespread today. In adritSon to lhet'nanciai markets, business
Deutscn irxtom‘lation is used heavily for sales and marketing, competitive intelligence, strategic planning, hurllan resources and many other strategic business flxxztions.

”mm“ 1‘ Edit m3 There are more than 2109] providers of business information. While the Internet has made it easier for [ugliness infom'lation publishers to deliver oontent directty to ltheir users,there remains a strong market foraggegators ofsuch content whim padrage and customize business information.

References [edit]
1. “ Moss. R. W. (2004] Strauss's handbook oi bushess information: a guide for ihmnans, students, and researchers. Wesoort. CT: Greenwood Pmlishl'ig Group, Inc.
2. “ "Premium Business Information Databases — AlacraWiki'lf". Archived from the origin all? on 2007-03-12. Retrieved 200744—13.
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Are Directory Listings important for

Qw Firms?
Whether you are With a law firm thatsyust starting out. or you are a seasoned lawyer looking to boost your
marketing efforts. you might be wondering whether legal directories Will help to grow your business.

 
Finding the Right Listings to Help You Build Your
Website and Firm

Why would you even want to advertise or list your business on another website? Can't you just create your
own law firm website and people can find you that way? Unfortunately, people can'tyust stroll by your online
iaw firm like they can in the real world: they have to be led there.

One of the ways a potential client can stroll into your law firm's website is if you’re listed on the correct
directories. There are some directories that have authority. which means that people trust them and Will be
more likely to hire a lawyer who is listed on that directory.

For instance, Awo. Lawyer.com. and FindLaw are a few popularand well-known directories. Ifyou're listed with
these directories, your chances are better at obtaining and retaining clients.

What Else Can a Legal Directory Listing Do for
You?

Recently. directories do more for you than Just listing your business' profile. You can even get clients to review
your law firm. which can help to bring in more and better business for you.

Additionally. you can sometimes answer questions on directories and engage with potential clients in many
other ways. Links back to your site from legitimate high-authority sites are going to improve your attorney
brand, your authority. and your website SEO.

Get in Touch With a Law Firm SEO Company You
Can Count On

As you can see. legal directory listings can be very important to your SEO efforts and to your legal practice’s
business in general. Figuring out which directories Will help you rather than hurt you isn't an easy thing to do.
Many law firms are too focused on their clients to spend the time researching legal directories.
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ONE 411 FTW: Setting Up Your Law
Firm’s Google My Business Listing
Create. claim and verify to make it into the pack.

ifyou use Coogle. you've seen the “local packs” at the top of the page. Local packs display local businesses

that match your search requests. And using these packs. potential clients can find. learn about and select a

lawyer. sometimes without even clicking through to an actual website. That's pretty powerful.

These ‘3 pack" local listings are controlled in Google's local business dashboard. called Google My Business

{6MB}. Without properly setting upyour listing. there's little chance you'll make it into the pack.

Every lawyer should create. claim and verify their Google My Business listing. Not sure how? This post is here

to help.
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Creating, Claiming and Verifying OMB Listings
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Google is pretty good about knowing, through information on the internet, that some businesses already
exist 50 ifyrour law firm has been around fora while, chances are good it has an existing listing.

That said, go to Google My Business and create an account. Once you've done so, you'll be asked to type in the
name of your business, if a listing already exists, you can simply select your business and then proceed to
verify, if not, you'll be asked to finish inputting your business information,

The verification process generally means Google will snail-mail you an authorization pin to confirm that you
do. in fact. have access tothat address. Get more information on adding and claiming OMB listings here.

Address

Providing an webusiness address is invariant so your business shows no in the right place on Boonie

canary; My» Drug nln to woman
Jnrtsd sta‘ss

a: M.-. m...mm: m:
917 Center Sued Norlheeet

ZIP un-
30012-4561
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Category

Categories describe what your business is, not
what it does or sells.

Prlnianr category

Personal Injury Attorney

Additional categories

Law Find

ADD AMER CATEGORY

CANCEL W

 
Pro 6MB Tips

Looking to take your local marketing campaigns to the next level?l Google gives you some insights into calls
visits to your website and requests for directions to your office. Hmrever, as helpful as it might be, this data
only providesa small glimpse into your performance in local. Here are a few best practices that can give you
more data and insights into your marketing campaigns

Tracking Numbers

You want to use a unique tracking number as your primary number on your GMEI listing. Your OMB
dashboard offers insights into how many clicks-to—call on a mobile device your listing receives — but that
doesn't tell you how many unique callers you're receiving. It may be that all 20 calls reported in your
dashboard insights are from the same caller. Using a tracking number can give you better insights into who is
calling, how many times they are calling, what day's people are calling and what times calls are happening.
This data can help you understand where to put your marketing dollars.This data can also help you
understand how important your listing is

Phonenumber

Prmplione

- v (206)450-1784

Maillot-I m

- ‘ (20b) 430-6096 X

ADI)mman

CANCEL ”FLY

For some law firms. more calls are happening through the business listings than the website. So. if you are
basing the success ofyour online marketing efforts solely on how many calls are coming from your website,
you arent looking at the full picture.

Related: For more hwetos, read "Time to Use Call Tracking with OMB"

UTM Parameters

UTM parameters are basically code that gets added onto yourwebsite URL These parameters let you track
yourwebsite traffic in more detailThis provides more specific information in Google Analytics so you can
understand where those website visitors are actually coming from, giving you additional insight into various
marketing efforts.

Related: For more on how to implement UTM parameters, read "UTM Parameters Keep Tabs on Local Leads.”

0MB the Difference-Maker

Having your law firm's (3MB listing properly set up and optimized is crucial. It can be the difference-maker in
showing up when local searchers are looking for representation.

Categories Dignal Marketing. Lead Generation. Local Marketing. Marketing
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Portfolio Website Design Internet Marketing Content Branding Education About

Best 49 Directory

Listings

for Law Firms 
Directory Listings are the Key to Traffic

Great. You have a website. But it is merely sitting there and getting no traffic.
One way to get traffic to your website is by getting signed up for the top legal
and non-legal directories.

 
There are thousands of directories online to list your business. Some are free,
others are paid and both types can be found in all kinds of categories. Your
business should get listed in the directories that are high quality and relevant
to your website.

Excellent directories include local directories like Yellow Pages, industry—
specific directories like Awo and paid general directories like EtEtEtorg. The
more listings your business has, the more information you are sharing with
Google and proving your legitimacy as a business.
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Portfolio Website Design Internet Marketing Content Branding Education About

Local Presence is Needed and

Consistency is Key
3 _

 
Consistency means that 'rFyou are using "‘Street'' for your office address on your website, all of the listings should also have "Street"
fully spelled out and not listed as “St." Some directories will automatically abbreviate certain parts of the address which cannot be
controlled, and Google is smart enough to understand this, but it is best that everything starts as consistent as possible.

We recommend referring to this list of acceptable abbreviations. The same theory goes for your business name. Some businesses will
do business under alias names, but it is imperative that the business name you use on your website is transferred to all listings, and
multiple names are not being used. Phone numbers are also an element that a business mayvary which number they provide to
clients, but it is vital to use a specific local number to each office and make sure this is reflected in eadi directory.

Read List of Acceptable Abbreviations 
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Ahrefs Rank: 179,594
Domain Rank: 64
Backlinks: 2.75 Million

Referring Domains: 1,900
Organic Traffic: 4,400

Yellow

Pages 

YellowPages

 
Ahrefs Rank: 1,187
Domain Rank: 90
Backlinks: 24.1 Million

Referring Domains:
70.000

Organic Traffic: 20.2
Million
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Other Directories

,2
BBB.

Better Business

Bureau

 
Ahrefs Rank: 110
Domain Rank: 93
Backlinks:1.41 Billion

Referring Domains:
283,000
Organic Traffic: 18.5
Million

FOURSQUARE

Foursquare

This network began by
allowing users to check
into locations on their

phone. Businesses can
create a free profile and
upload images as well as
a website and social
links.

Ahrefs Rank: 372
Domain Rank: 92
Backlinks: 125 Million

Referring Domains:
182,000

Organic Traffic: 25.6
Million

1

=¢yelp
Yelp

This platform is most
popular for restaurants
and those in the travel

industry. However,
businesses of all kinds
can create a free

company page and
obtain reviews. Yelp has a
specific filtering system
for reviews and onlyr
shows those that are the
most credible based on

their own algorithm.

Ahrefs Rank: 53
Domain Ranlc 94
Backlinks: 276 Million

Referring Domains:
216,000
Organic Traffic: 212
Million

E: factual.

Factual

 
Ahrefs Rank: 54,348
Domain Rank: 73

Backlinks: 211,000
Referring Domains: 4.040
Organic Traffic: 7,900

neustar

Neustar Localeze

 
Ahrefs Ranlc 68,698
Domain Rank: 72
Bacldinks:1.?9 Million

Referring Domains: 3,890
Organic Traffic: 13,400

a merchantdrcles-iw

MerchantCircle

This local listing includes
an in-depth profile and
has a section to upload
articles as well.

Ahrefs Rank: 3,9
Domain Rank: 85
Bacldinks: 14 Million

Referring Domains:
52,400
Organic Traffic: 23,900
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SPANISH WORD FINDER

referral ® re-fer-ralUse referral in a sentence
noun

The definition of a referral is the act oftelling someone about the positive features of a person or a business. or the
person who is being referred.

a. An example ofa referrai‘ is teiting someone why a certain person or business would be agooa reiationsnipfor them to
conSider

b. An exampie ofa referral is a patient who has come to see a doctor based on the recommendation of another medicai
professionai.

VourDicdonary definition and usage example. Copyright e 1013 by LoveToKnow Corp ,5 LinkiCite

referral
1. a referring or being referred, as for professional service. etc
2. a person who is referred ordirected to another person. an agency, etc.

Wehsoefs New World College Dinionary. Fifth Edition Copyright: 3 2014 byHDugl'rmn Mii’l'lin HamourtFublish'lngCompany. All rights reserved ’5 Llfikilclte

 
3 Great Reasons You Need UFMC for You

Health ea'eie corruex UPHCfoIYwmdcesilsi’rplewifllaHealmcare
Concierge team, a2447 Nurse Li'Ie. and me.

Noun
(piurai referrals)

1. The act or process of transferring someone or something to another. of sending by reference. or referring.
The insurance company insists iget a referrolfrom my reguiar doctor, i can'tiustgo to the specioiisl; a GP has got to refer me.

2. {slang} A document used by schools detailing some form of a student's misbehavior and listing the actions taken before and
alter the student's receipt of the referral.
After misbehaving in ciass. George was given a referrolfor disrupting class and sent to the ofl'ice.

Origin
refer +"i Vol

Englishwilmionaq.MailableunderCC-EY-Sflfioeme. ,5 Links/Cite

SENTENCE EXAMPLES

4 The National Association of Child Care Resource 8( Referral Agencies [NACCRRAJ reported average daycare costs ranging
from around $4500 to over $14,000 in a 2008 suniey. so this is a very important question to ask.

‘ Today's casting calls are just as likely to show up as email alerts or text messages: it'sjusc a matter of figunng out WhG‘S
in the cyber loop. what kind of referral services they provide. and how to sign on.

1 when a depressed mood is severe and accompanied byother symptoms that persist every dayfor tiivo or more weeks,
the parent should ask for a referral to a mental health professional who can helpthe child cope and recover.

. In many cases. recipients with an approved referral can visit a civilian provider with no out-of-pocket expense or
deductible. and co—paymenls on prescription drugs filled at civilian pharmacies are relatively low.

4 If your child or loved one displays any ofthe following characteristic warning signs assodated with autism spectrum
disorder. speak with your physician about getting a referral to a developmental specialist.

xi MGR E._
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Public Home ResourcesPro Bono Legal Services

ABBA LAWYER
REFERRAL SERVICE
50 YEARS OF SERVICE

TO THE COMMUNITY 
Need a Lawyer in Alameda County?

Call: 51073027ACEA (2222}, option 4

Looking for an Alameda County Lawyer Referral Service
{LES}? Our LRS has been the trusted source for lawyer
referrals in Alameda County for 5:) years. The State Bar of
California regulates and certifies our program. For a $40
fee [or $15 fee for our modest means panels), we match
you with an attorney qualified to help you with your legal

I issue for up to a 30 minute consultation.

LRS phones are open from 8:30 a.m. 42:00 p.rn. Monday

A through Friday.

The quickest way to reach us is online at wwacbanetorg/req uest—a-lawyerf, Due to
security issues. we are not able to accept walk-in requests for help. Sorry, no
exceptions.

Areas of Law Include:

E Bankruptcy 2 Business
Individual and commercial Contracts, partnerships. business
bankruptcy,collections,debt disputes
collectiondefense

Q Immigration Ifll Personallnjury
Deportation defense, Visas, Vehicle accidents, slip and fall,
political asylum prope rtyclamages. malpractice

claims against doctors and
att D m Ey'S

% Wills and Trusts g Worker's Compensation
Estate plans, probate litigation,
conservatorships, and
guardianships

Alameda County Bar Association
V GIVE TO LEGAL ACCESS

Alameda .
 

We take the

guess work
out of

finding a
lawyer

K. CALL US AT (510] 302-2222, OPTION 4

OR FINDA LAWYER ONLINE 
v How do I know I'm getting the right lawyer for my case?

The Alameda County lawyer referral service has attorneys practiting in more than 70
different areas of law. We screen all LRS attorneys fortheir experience. knowledge
and professionalism.

v Why notjust find a lawyer in the phone book or ask a friend?

People have trusted our LRS for lawyer referrals in Alameda
County for 50 years. It is regulated and certified by the State
Bar of California. All LRS attorneys are prescreened for their
experience. knowledge, and professionalism. Additionally, all
LRS attorneys are required to carry malpractice insurame This
allows you and your attorney to focus on what's important—

 
resolying your legal problem,

£3 Employment fi Family
wrongful termination, review of Divorce, spousal support. child

custody. visitation. and support,
adoption

employment contracts, and
severance agreements

fl Real Estate a SocialSecurity
Landlord antl tenant. border

disputes. real estate litigation
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These are just examples of the legal areas we can help with. Even if you don't see your legal issue
listed here, we may be able help you—contact us today!

DiSCtAiMER: Your use of the tits does riot create an attomeyicflent relationship benareeri you and the ACBA. the LES, or the attorneys to whom you are referred uniess you
retain thatattomeys services. Ho waver, your communications, whether byphorie or email, are confidentiai.

v How does it work?

 
During the consultation, you and the attorney will decide if the attorney will take your case. You will also agree upon terms of payment. Please note that the average rate for
attorneys in California ranges from $20!] to $40!) per hour.

If it turns out you do not need any attorney. we will try to direct you to a governmental. legal, or social services agency for help.

> I don't have money for an attorney, what can I do?

A+ Rating from the Better Business Bureau Find us on
Facebook

Read Why

FOLLOW ME on hulkin- 
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Home Contact US Alaska Lawyer Directory Member Login

ALASKA BAR ASSOCIATION ii: Casemaker'I'Itl llAmlt IN no.“ MSIARCH'

For Lawyers v ForThe Public v AdmisSions 6; Licensing v OLE-MOLE v Ethics 31 Discipline v

Sections & Committees v 
Lawyer Raferral service Home )9 For Lawyers )9 Lawyer Refenal

 

What is the Alaska Lawyer Referral Service?

The Alaska Lawyer Referral Service is made up otAlaska lawyers who have signed up to be listed on the
Lawyer Referral Service.

All the Alaska lawyers signed up to be on the Lawyer Referral Senrice are active members in good
standing of the Alaska BarAssociation.

The Lawyer Refen'al Service does not rate the lawyers listed on the Refen'al Service.

Not all Alaska cities have a tawyer(s) signed up on the Lawyer Referral Service.

—

What does the Alaska Lawyer Referral Service do and how does it work?

- The Alaska Lawyer Referral Service is organized by types of law, such as real estate, adoption, etc. View
a list of the types of law.

- Lawyers who signed up to be on the Lawyer Referral Service will charge no more than $125 for the first
harhour of consultation.

—

When you call the Lawyer Referral Service:

- You will talk to a Lawyer Referral Service Assistant This person is not an attorney and cannot give you
legal advice.

- We will ask you for your name so we can let the iawyer(s} Know you were refen'ed by us.

—

When you call the lawyer’s office:

- Tell the lawyers office you were referred by the Lawyer Referral Senrice, so you will be charged no more
than $125 for the first halfehour of consultation with the lawyer.

- You need to talk to the lawyer about what fees hefshe will charge alter the first half-hour of consultation
for $125.

Service

Contact Info

\. Phone: 907—272-0352

\. Toll Free in Alaska: 1-800-
770—9999

Lawyer Referral Service is
open from 8:30 am. — 12:00
pm. and 1:00 pm. 74:00
pm, Monday — Friday.

Helpful Links

- ForAttomeys Enroliment
Agreement and Brochure

- Charter for the Statewide
Lawyer Referral Service

- Categoriesfortne Lawyer
Referral Service
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ALLEGHENY COUNTY BAR ASSOCIATION

LAWYER REFERRAL SERVICE [3 Q

Your Trusted Source for Finding Pittsburgh—Area Attorneys lrs@acba.org I Tel: 412—261—5555 
"u'-.-'l'iat l-'.ir 

Frequently Asked Questions

0 1 How does the service work?

 
O2 How is the ACBA Lawyer Referral Service different from other

lawyer directories?

 
03 Is the attorney guaranteed to represent me?

We can not guarantee that any attorney we refer will be able to assist you. .Just as we cannot require you to hire
the attorney, we cannot require the attorney to assist you. Sometimes after speaking with a client the attorney
determines that what the client wants to have done is much more involved than initially thought, or that it would not
be cost effective to retain an attorney to handle a particular matter. in that event, the attorney would likely discuss
wim the client additional options other than retainan an attorney.
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Usemallle or e-mail ‘

MassLegal
SerVI ces _

Find Legal Aid I LRF Calendar News 8: Blogs Practice Areas Library Search Library 
HDlTlE

Lawyer Referral Services

How do I choose a lawyer?
The Massachusetts Trial Court Law Libraries has written a useful guide to finding a lawyer in Massachusetts KP.

What is Limited Assistance Representation (LAR)?
Sometimes you can hire a lawyer For only part ofyour case. This is called Limited Assistance Representation.Tell the Lawyer Referral Service that
you are interested in LAR if you want to find out whether this might be possible foryou.

Also, the Probate and Family Court hasa list of LAR lawyersifr', by county.

Lawyer referral services in Massachusetts:
Click on the name of the service for more information, including hours, phone numbers and othercontact information.

Massachusetts Bar Association Lawyer Referral Service

The Massachusetts Bar Association‘s Lawyer Referral Service is one of die largest legal referral services in the nation. lfyou are
buying/selling a home, starting a business, going through a divorce or need a will, you may need to hire the right attorney to answeryour
questions and help resolve your legal problems. Note:There is no cost to utilize LRS. but referlals are made to fee charging attorneys.

The Massachusetts Bar Association offers a monthly Dial-A-Lawyerprogram, where members of public can call in for free legal advice.This
is held on the first Wednesday of each month between the hours of 5:30 and 7:30 pm: 617-338—0610: 877—686-0711.

Intake Phone Number: (617) 55441400; (866) 627-757?

Boston Bar Association Lawyer Referral Sentice

When faced with a legal issue, you need reliable guidance. For over 50 years, the Boston Bar Lawyer ReferralService has been helping
people find the right lawyer.

The Boston Bar Association Lawyer Referral Service also operates me Military Legal Help Line.This line connects veterans, military
personnel, and their families with lawyers and other legal resources.

Intake Phone Number: 617-7420625. (BUD) 552-7046

Essex County Bar Association Lawyer Referral Service

The Lawyer Referral Service (LRS) is a service of the Essex County BarAssociationin Salem, Massachusetts, a non-profit organization for
attomeys. The ECBA LRS consist: ofmany attorneys in every field of law to assist you with your case.

Intake Phone Number: (975) F41-7883

Fair Employment Project

Fair Employment Project is a non-profit organization whose mission is to reduce violations of employment civil rights. FEP offers
information and self-help tools—legal "first aid"—to Massachusetts workers about their rights on the job and the legal process. FEP
collaborates with other organizations to provide additional services when possible.

Intaloe Phone Number: 61 7-90 201 92

Hampden County Bar Association Lawyer Referral & Information Service

The Hampden County BarAssociation sponsors a Lawyer Referlal& Information Service that refers members ofthe public to private
attorneys. While our service does not employ attorneys or provide legal advice over the phone, we will provide you with the name of an
attomey located within Hampden County who will handle your particular problem.

Intake Phone Number: (413) 732—4643
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E—Lax 
Erie E7 Law is a FREE service of the Erie County Bar Association designed to make basic legal information available to you with
ease. You can gain access to ErLaw either by reading the information found below or by contacting us to request a copy of the
transcript_s.

,\Il Miscellaneous family lialilul I :m' \lallers Bullhl'npley llelliol' lul'u llusinews I.:J\\' (:unsunierluu (‘I'ilninnl hm

Education Law l-Jmueipalinu Enmlnpnml law Personal lnilm hnmigzralinu lusuraute Heal Exlnle Social Semrilr
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Page 1 of 1

Stirling: a Small Business
BUSINESS LAW

 

 

 
 

 
 

 

  
  

       
  

 
    

  
 

 

     

 

 
  
 

  
   

 

   
  
 

   
   
   

 
  

final. Dusmess. there are numerous steps whi must be taken (mi many

'iuld be oorlsdered. One ' tstep: Emelness :3 to determine READ MORE
lity Win ‘r‘ will up he bu: mess. There are I) a or t '0? be es;

the sole proorietcrship. t‘ie pal‘triersmp. the limited :Iuty eon‘qnany and he
’LOIpIJiaEIOB,

l-‘(u'ming' :1 l‘ut'lnership
BUSINESS LAW

lit-”her“ tv or more peer-one :1 'de to organize a bur' for orot they must eeleut the type of READ MORE
orgaoizatujn under which they loperate. One such organization is a. general manner-shin. A

Hal l)£li'l’l&i'BI‘.lp i-z an association of two or more person-2 who t; _' on a it“ 5h 35 for or: it
ae co owners.

l‘ulenlh. Copyrighls. untl 'l‘l‘atlemzu'kw: When [‘10 I Need ()ne‘.’
BUSINESS LAW

You nee-31‘ a patent whee. you have inventeo or disto‘uel'eo something iiew and uaetu: for win . READ MORE
people are Wil g to pay. A patent may be obtainetl for an} new one useful fJi'UCEE , mat-Thine. or
art: 9 at manufacture: any new. n'iglhai amt aim-amen: de :gh for an art-tie of i'rimufoctlu'e or
a new asexuaily reproduce-j plant.

Forming :1 Limiled LiuhiIily l2mn]}:1n_\' in Pennsyh’unia
BUSINESS LAW

The Limited Li. ty CorTloanyi :1 relatv-Jely New entity type that is a-z‘ula READ MORE
owners iiilESlCVS. as well as tam. s seening asset prote
Contact _eo '0}- the {muted liaeil-tv protection g lnteo to the .
corpcwati :. but with the 0! of "i ass—ttn'ough" tax: ion. like a partnershio.

Forming :1 ( lnl'pnl'ulion
BUSINESS LAW

Form E, a Dei'insyivania corporation i:')\-'ol\-'v'—=3 sin , ficalg' following the Corpoi'arion L-w -: of READ MORE
  
 

 
 

 Pem'us'dvania. Beamse a corporatio. a separate- legal e .11: treated by ~3tatute. tertaih
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E—Law 
Erie EeLaw is a FREE service of the Erie County Bar Association designed to make basic legal information available to you with
ease. You can gain access to EeLaw either by reading the information found below or by contacting us to request a copy of the
transcript_s.

Slarling a Small Businessrum. 2-. r0: red 0." Feb." at H.258 Ara-r 

If you need to consult with an attorney or would Like more information on starting a small business, please contact the Erie
County Bar Association's Lawyer Referral Service.
 

You are thinking of starting a new business? There are many things to know and consider before you do. One of the first
considerations is the form of entity you will use to operate your business. There are basically four types of business entities: (1)
the sole proprietorship, (2) the partnership, (3) the Limited liability company, and (4) the corporation. To add to the mix, there are
several subecategories of partnerships, limited liability companies, and corporations. The most notable thing about the sole
proprietorship is its simplicity. A sole proprietor is simply an individualwho owns and operates a business directly. This business
may or may not have employees. Other messages in the E—Law Library discuss the characteristics of partnerships, corporations
and Limited Liability Company. The limited liability company is a popular choice for new businesses. How do you decide between
these types of entities? The answer depends on the type of business and various legal and tax factors.

Once you have decided on the form of entity, next you must determine a name your business. If you have decided on a sole
proprietorship, you can use your own name. If you have decided on a partnership, you can use the names of the partners. If you
have decided on a certain kind of partnership, a limited Liability company, or a corporation, you can register that name when the
entity is created. Additionally, you can use a “doing business as" name that is different from the names described above. This
“dibr'a" name is called a “fictitious name” in the Pennsylvania Fictitious Name Statute. That law requires anyone carrying on a
business under afictitious name to register that name with the Pennsylvania Department of state.

Please note that the registration of a fictitious name does not give the owner exclusive right to use a word, name or symbol in
connection with the sale of goods or services. To do this you must establish a prior use andfor register a trademark. You also may
be limited from using your desired name by an earlier business registration or someone else’s pre—existing trademark. Trademarks
are discussed in a different E—Law message.

After you have decided the form of entity and the business name, you will create the entity and register any fictitious name or
names you plan on using.

Next, you will need to establish proper relationships with the federal, state, and local taxing authorities. All corporations,
partnerships and most limited liability companies are required to obtain an “employer identification number" or “EIN" from the
Internal Revenue Service (this can also be referred to more generally as a “taxpayer identification number” or “TIN," which
includes social security numbers and Ele}. You may also need to register and obtain various tax numbers from the Pa.
Department of Revenue. If you are operating as a sole proprietor, you will only need to obtain a separate EIN if you have
employees or if you are required to file specialized federal tax returns, such as those relating to excise taxes, alcohol, tobacco, or
firearms taxes. You can obtain an application for a EIN by contacting the IRS. Your attorney or accountant can also help you obtain
an EIN.

If your business will be selling, leasing or licensing personal property or certain types of services, you are required to obtain a
Sales and Use Tax License for your business by applying to the Pennsylvania Department of Revenue and then collect sales tax on
your business’s sales and pay those taxes to the Department of Revenue. Whether you will need to collect and pay sales tax or
similar taxes for other states depends on many factors, and you should seek competent legal and tax advice if doing business in
more than one state.

Any business owner who has employees is required to comply with numerous requirements for the withholding and payment of
income and employment taxes. You should contact the IRS and the Pennsylvania Department of Revenue to obtain the forms and
instructions for complying with these requirements. Whether you have to register your business or establish a relationship with
other states’ taxing authorities depends on your business’s Location as well as the location of your employees. You should also
contact the Pennsylvania Department of Labor and Industry for information regarding state unemployment compensation taxes.
FortunateLy, almost all the information required by the Department of Labor and Industry and the Department of Revenue can be
submitted on one form, the PA—100.
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Services Resources 
Erie County Lawyer Referral Es? Information Service

Do you need an experienced, prescreened attorney in Erie County, Pennsylvania? The Erie County Bar Association can help with
our Lawyer Referral Service.

Facing a legal problem can be a stressful and frightening experience. The ECBA Lawyer Referral and Information Service (LRIS) is
dedicated to helping you find a qualified attorney to provide you with legal advice, guidance, counseling or representation in these
and other areas of law:

mm Bankrumy Business Law
Child Custody: Child Suom Commerical Law
Consumer Law Criminal Law Divorce

% _Emancipatfl PEI—"lilyfl
Guardianship Personal Inju_ry Professional Malpractice
Real Estate Social Security Taxation
mmyment Compensation Wills, Estates, and Trusts Workers' Compensation

This video provides a quick overview of how the LRIS works:

I“ Erie County (Pennsylvania) Bar Association La ..

814.459.4411 
 

  View FAQs 

Submit your legal Issue anytime uslng the form below
_ DR -

Call our Lawyer Referral Servlce at: 814-459-4411
Monday-Friday 8:30 arm-12:00 p.m. and 1:00-3:00 p.m.

* Your Name:

* Phone Number:

* E—mailAddress:

How would you like us to contact you?

No preference Phone Email

* Legal Description: 

  
Send Us Your Message 

Read The Erie County Bar Association's Privacy Policy for our Lawyer Referral and Information Service 

Meets ABA Standards

for lawyer Referral
"fire Right Calf for the Right lawyer”AMERICAN BAR ASSOCIATION    
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LawyerFinder ABOUT SIGN INma vim-muse wwu ‘

Practice Areas

Connect with the right
attorney from a trusted
source.

Get a personalized referral now!

Or browse the direcmry 1C! find a lawyer who me your legal situation 
We can help 

lndy Lawyer Finder is a free serVice that connects you With the Indianapolis-area attorney who
best meets your legal needs. Finding legal help can be a stressful experience. Simplify that
process with Indy Lawyer Finder Get an attorney referral through a guided process here or
browse our online directory.

In 
Find a lawyer the easy wayl

A service of the Indianapolis EarAssociation. Indy Lawyer Finder features iaiwers who are pre-
screened and who adhere to a high standard at professionalism.Attorney referrals to lawyers Get a rsunaflzed referra| now!
participating in the service are offered at no charge to individuals seeking legal assistance.

100+ Attorneys. Our lawyers must be in good standing With the lndiaria Supreme Court and the
lndianapolis BarAssociation and carry liability insurance  

20,000+ Referrals. Since mm. the lndyElar has prowded referral sewices to the community

150+ Practice AreasAttoriteys are standing by In W105! areas OT law.

Communities Sen/ices are available throughout the Indianapolis metropolitan area.

If you have a legal problem, but cannot atford a lawyer. learn more about legal service
agencies that might be able to help you here.

Andy Lawyer Finder earl Pie-J: you find ar. rod-'ariepo-ZI's-area attorney for various regal needs {rem re law finc‘r  
  divorce and custody. criminal far; I i ding DUI and excongameni‘sl habit-'9 r= ci'uci'ing auto accrderits. medical

 roe-pie cries r. ence and personal . my esrare pla wring r- rs and :rusrs)_ and reel esrere {includmg
 (we-nan: issues are ouy-ng/se.-‘.Irr|g proper?” to bankruptcy rimmed-rig crest reso-‘urron co-le ”tons. Ch. 7 and

    or: <3) G his i'mrrri'grafl'orl schoot-‘aw apaears andn-orker‘s compensation srnai'i'crismess Lt erripioymenf
lei-y and busrness Irrigation among orh ere Starr your search now and fund your .oex: ladienapolis lawyer.
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SEARCH

Types of Lmllr A

|:| Personal Infilry (753i

CI Tom (76)

Cl Criminaa‘ {74)

Cl Family (66)

Cl DUI (61)
+ More

Cities A

D lndianapolis[135}

I] Cannel(l'l')

Cl Greenwood (5)

D Fishers (4)

Cl Greenfield (2}
+ More

Counties V

Languages V

Industry Codes V

Additianal Services V

Clear Filters
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LAWYERS GUIDES

123 resulls found @View Map

Michael Miller View Profile

3 Monlross Miller Muller Mendelson 8. Kennedy LLP ®
Indianapolis. Indiana

Medea Halladioe Tons mm“ Dealh

Nicholas Bohney View Profile

3 Camden & Meridew PC F) Fishers Indiana

Bushess and Corporal: Civi Lallll Oomrlelcid Custodian

Cardinals aridEIlnnre

Christopher Clark View Profile

9 Goodin Abernathy LLP Q? Indianapolis Indiana

Ciwi Righls Disabiilies Harassmenl Insurance

Labor a'ld Emplayrnenl and 5 more

K355i Rigney View Profile

fiRigney Law 9 Indianapolis. Indiana

Criminal DnrneslinAhme and Violence DUI Emmelnent Flam!

aldiimnre

Jessica Lacy we... Profile

9 Law Office oI Jessica 8. Lacy (9? Indianapolis, Indiana

sosoo
Annmim Chm Anise a1! Neglect [:lIid flipped Cusmdy

Divorce md Sepidian and 7 more

Brandon Tate View Profile

3 Tate Bowen Daugheny Funk Spandau LLC 9 Indianapolis,
Indiana 

EREA Insurance Liliganon Perscnal Inj.ll1lI Pmdufl Limily

arld2 more

James Porter View Profile

3 Epstein Cohen Seif 8; Porter K“) Indianapolis, Indiana
flmeals Clim'rlal DUI Expu'lpmenl Medea Halpladioe

a'idfimore

Other Resources

Free Legal Advice
Services Available

from the IndyBar
Indy Lawyer FinderGéD 405

Resources from the

Indianapolis Bar
Association

Indy Lawyer Finder® 234

ClienflAtIlomey Tips
Indy Lawyer Finder® 19?

Need legal help? Get
shamed nmllr.

Summary

Location

Find Legal Help
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Information for Virginia region Learn About Becoming An Associate | HR Professionals | Upgrade Your Coverage Lag ln

0 Legalshieki Jn-,'Lega Shielc Personal Business V LawFrns Legs-Butles V Q QENGLISH [US] v

What is a Provider Law

Firm?

LegalShield has dedicated lam.r firms that employ 1.900 attorneys in 50 states and four provinces in Canada.
plus an additional 5.000 referral attorneys. The attorneys have been with their respective lavt.I firms for an
average of 20 years and have a range ofexperience, This allows them to advise membersthrough a variety of
everyday legal issues such as family matters, estate planning. financial issues. consumerfcredit protection, tax.
real estate. benefits disputes and autox'driving issues

FIZILLIJW us (IN
SWIT‘CH TG: W

'3'”? Thiswebsite giwfi apeneiai overview allege] pian «me-ape The belief": and pnez definite-:1_ 3h! nc-tavahhh in a] slatej and Calla-fall pltill'llms, See specific details on m, mpe,
LegalShield App "hing. mi inns and EIchisk-ns ll'l me Paennai Legal Piane semen ohllis neheiie.

_ LegelSliuzl pmuiiae swam iepai senlicescnilered by e networksf git-vii! law runm
IDShield Plus App Legalsliiau manners and ineirecwe: iamw Minersflilougli membership basedpallicqfilk-n. NeiherLegaEliielj nc-risc-i'l'iczsfi. employees c-rsales assumes direuiy (-r
Fom13 Careers il new pmuide legal eyeing. repmiaiian m , Case undies areamlal LegalShield

Neill)! Woes. Names and idemiies have been changed for aimmeydiem privilege
Blog lequ'lemenfi. Fol slal'Efinsnri actual earnings please review iiie Mame Disclosure Smemem
HR Professionals

PRESS Torin: MSanitu Privacy Policy Code ulElhi: LonaIEIiifl SCIC 3
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We offer two types of legal plans for our wstomers.

Business Advantage Pro Legal Advantage Plus

 
For small business as For individuals

Business owners or those looking to start a business can ask Individuals can ask personal legal questions, get advice for
business legal questiors, get contracts reviewed, request specific situations, have estate planning documents reviewed
custom-matted documents at simple llat fees and more. by an attorney and more.

Learn more about this plan Learn more about this plan

The Attorneys

Our plans are semced by independent atlnrneys licensed in their respective states,

”,9,
Plan Attorneys

Customers request consultations and get connected with a
Plan attorney licensed in practice in that state,

. Diversity your practice with Legal Plan consultations

. Flexible to your schedule

. Help real people and make a real diflerenoe 
Apply now

 

 

I'm interested in...

rteaarn'afinétnurk " A Eligibility requirementsLocal Attorney Directory
. ' Please note, you mist meet the following requiren‘lems,

Your name . 5+ years practicing law

. Active and in good Standing

- No public record ofdiscipfine with your state‘s regulatoryEma'l dd
I a res; W

- Maintain errors and omissions insurance min a $100,000
minimum per occurrence and a total of $303,000

P'hone Hunber

State you practice law [sated up to 3] 
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legalzamnr
OUR SERVICES

Home Legal Plans Attorney Directory Florida 8. Personal Injury

ATTORNEYADVICE WHY US
R MYACCOUNT HELP Q

Florida Personal Injury Attorneys
You can read about attorneys who specialize in this state‘s laws and also narrow it down by

practice area. Friendly reminder— you'll want to select an attorney that is in the state where your

Florida

Meet Personal Injury attorneys in Florida

 
Christopher M. Brown

* i i i i 929 reviews

legal matter EXISES, which might not be where you currently live.

v Personal Injury v SEARCH

 
Brittney L Bush

* i i * *14EFEVIE‘NS

Practice Areas

Trimeshia L. Smiley
* i i i *135 reviews

 

Al

EH

Estate Planning

 

51$
:3.

Family 8. Personal Business Intellectual Property
 

Alabama Alaska

Connecticut Delaware

Idaho Illinois

 

Attorneys by State

Arizona Arkansas California Colorado

District of Columbia Florida Georgia Hawaii

Indiana Iowa Kansas Kentucky
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Brittney L. Bush 
MEET THE AWORNEY PROFESSIONAL BACKGROUND REVIEWS

Meet the Attorney
Associate Attorney

Fears | Nachawati. PLLC Licensed In
Florida

Practice Areas
Estate Planning. Family IS. Personal. Business. Intellectual Property*

About
Hi, I'm Brittney Bush I strive to simplify the law for alt clients. and provide advice that is clear and
thorough

My areas of practice include Business Law. Intellectual Property, Family Law. Dependency Law,
Contract Laws. Marchrnan Act Law. and Estate Planning.

I have gained extensive experience litigating matters. conducting discovery. and other related
tasks associated with trial and overall dissemination ofa caset

Ioffer ciienls a distinguished work ethic. human compassion and legai aptitude. In my spare time.
I enjoy live music concerts.

Why! Practice Law
I became an attorney because I earnestly love helping others I am inheritantly altruistic and while
the iaw does not atways favor every person in every situation. the practice of law does permit me
to navigate clients through their challenging. scary moments.

 
Fun Fact
I am an avid drummer. and have played for 20 years.

Professional background

Education
- Florida A & M University Law School -_I.D. in Law. 2012
7 University of Florida 7 3.5. in Business Administration, 2009

Experience
7 Fears | Nachawati. PLLC 7 Associate Attorney 7 20197CUrrent 7
- Community Legal Services of Mid-Florida - Heipline Attorney - ZONE—Present
- DSK Law Firm - Legal Shield Provider Attorney - 2016-2018
7 Office ofCriminal Conflict and Civil Regional Counsel 7 Litigating Attorney 7 201472016
-Jane Carey Law Firm - Family Law Attorney - 2012-2013

Associations
- The Florida Bar - Member - 201 2-Present

* Also covering Intellectual Property matters for the folidwing states: Alabama. Arkansas, Colorado. Florida.
loiwa.

Show more

Read Customer Reviews (146) v
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w-: Oregon State Bar

Translate this page: Select Language 7

The Oregon State Bars Lawyer Refenal Service & Modest Means Program
Lawyers Law Index ViewAll Legal Topic Index Documents

Lawyer Referral Service

The Lawyer Referral Service gives refenals to people who are looKing To! a lawyer. There are more than 50:)
lawyers in the service. There are lawyers alt over the state. The Lawyer Referral Service can help you find the
right lawyer based on things like:

The Kind of legal help you need
The location where you live or work
If you need a lawyer who speaks a language besides Engfish
If you need a lawyer outside of Oregon

The Lawyer Referral Service makes sure that all the lawyers It refers people to are in good standing with the par
and cany professional liability insurance. The service does not rate the lawyers.

If you see a lawyer through the Lawyer Referral Service, you will get a first meeting of up to 30 minutes and not
pay more than $35 for the first meeting. The Lawyer Referral Service does not Know how much a lawyer may
charge you after the first meeting.

The Lawyer Refen'al Service does not have the names offree lawyers. who are sometimes catled “pro bono'
lawyers. Read the information below about the Modest Means Program for information about lower legal
charges.

If you are not sure whether you need a lawyer, you can still call the Lawyer Refenal Service. Staff can help you
identify the type of help you need, or give you more information about other programs that may be able to assist
you. Those other programs may be the Oregon State Bar, government resources or community services.

To get refen'ed to a lawyer

. Contact us online.

. Call us from 8 am. to 5 p.m., Monday through Friday, at (503) 684—3763 in Portland, or toll—free elsewhere
in Oregon at (800) 452—7636.

Modest Means Program

The Modest Means Program provides lawyers to help people for less money than usual. You can qualify for help
based on:

. Your income and assets,
- The Kind of legal help you need, and
. The availability of participating lawyers.

 
You can download a Modest Means Program application onine here.

Updated December 2018
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Translate this 98983 Select Language = 1'

How Do You Start a Business in Oregon?
Business Law Index View Ali Legai Topic Index Documents

It is important to realize that changes mayr occur in ttris area of law. This information is not intended to
be legal advice regarding your particular problem, and it is not intended to replace the work of an
attorney.

You should ask yoursetf the following questions ifyou are thinking about starting a business in Oregon

. Is there a need for the proposed business?

- Are there a sutTrcient number of potential customers?

- How will competitors or competition affect the business?

. Do you have the requisite bacxground, experience and education?

. Do you have the temperament and dedication?

. Have you selected a good location?

- Do you have adequate financing for slarlup costs and sutficient working capital?

You atsc must decide whether or not your chances for success would be greater ifyou purchased an existing
DUSIHESS, rather than starting a NEW business from scratch.

Financial Considerations

The financiat aspects of starting a new business venture must be considered. You must develop a business plan
that includes basic financial information about yourself and your business with at least the following:

- A personal expense budgeth one year;

. Your current net worth;

. How much cash you can invest in your business;

. Estimated startup cost for yo u: busrness;

- Estimate of first year business expenses;

- Estimate of your total msfl requirements;

. Estimate of how much you w?“ need to borrow and your ability to borrow that amount:

. Estimate of your break-even point; and

- A contingency plan rryou need additional funds.

Unless you are independentiy wealthy, you will have to seek out borrowed capital. You may wr'sn to borrow funds
from friends or relatives where repayment may be more flexible. If not, you must be prepared to approach a
commercial lender for the necessary funds. Most lenders are retuctant to lend funds for new business ventures
unless there is a high proportion of invested capital on the part of the owner. Be prepared to make a detailed
written presentation to a lender emphasizing your character, background and experience, and prospects for
success. Collateral is also important to lenders, and you may need to offer yourr own assets as cotlateral i even
assets not used in the business. Any tender will require a copy of your wn'tlen business plan.

Lenders are particulany impressed with financial data presented in a complete and understandable form. Before
your presentation to the lender, you should ask an accountant how to set up proper company books, prepare
cast: now projections and assemble a beginning balance sheet. The accountant can offer constructwe
suggestions to minimize your income tax burden as the business becomes successful.

Legai Form of the Business
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Your Law Firm Blog is Terrible
g August 21, 2013 dc Mlkk‘ Jot-risen :3 Technology Arllcies

Published in 2013
by Christopher B. Hopkins

“F“%#ing punks. These a‘&“%#%# always get away," were the words that began the State vs.
Zimmerman trial in late June 2013. While the prosecution commenced with that jaw-dropping start, the
defense trotted out a faiied knock—knockjoke. There was no dispute as to which opening received better
attention.

Your law firm's blog is a lot like that knock-knock joke: conceived with the best of intentions, perhaps, but
uilimately thudding to the floor. Writing a blog is different than [egat writing since it involves strategy so
that your blog is more visible. Intentional use of keywords and hypertinks are food for “hots" which digest
whether you are worthy of placement on the (coveted) first page of Google search results. Perhaps above
alt, you must be cogent. Internet readers are curious yet distracted as easiry as the dog in the movie Up
(squirreft). Don‘t let them get away.

While your firm may send out an “emaii biasf' or an R55 feed to (few) subscribers, reaching those peopte
is easy 7 your post is pushed to them. That's a poor metric of vist 'lity. Your larger audience are intemet
searchers who use keywords to find a case, a new law, or some tegal analysis. That is the larger audience
you want. In that group lies a reporter looking for an interview, anotirer writer {coking to cite your or,
better still. a client looking for someone with your expertise.

Writing a blog post requires three steps: keyword selection, writing, and hyperlinking. Again, in your
motion practice or academic writing, “keywords" are not a concern. Search engines 1ike Bing and Google,
however, scour the intemet for keywords and develop algorithms around tirem in order to generate better
search results. The wodd of intemet searching is driven by keywords. So you need to write your blog in a
format which antidpates which keywords prospective readers might use.

For step one, ask yourself: if someone were to search forr my topic, what keywords would they type into
Google? According to Matt Kakuk of Localmanagementms. a search engine optimization company,
keywording will “organioatly’ lead to better search placement. In fact, more than 50% of people click on
the first [ink suggested by Google and practically no one reads the second page of Google search results.
By tailorng your words, your blog will get a higher ranking on Google and more traffic.

Let's assume your blog post is about a new case. Smith v. Jones. The keywords might be the name oftJre
case and maybe “Florida,” “slip and felt," "negtigence,’ and “Chapter FEEL" Firm, use keywords in the tide
but do not make the whoie title of keywords (Mr. Kakuk telis clients to think oftities like, “Visit Boca
Rabon's premier restaurant" instead ofjusr “Restaurant in Boca Raton'j. Second. make sure you use the
keywords early in the article. Third, don't be clever with synonyms. Repeating keywords may actually
help. Likewise, as your biog grows, use the keywords consistently in other posts.

Step two begins with the recognition that writing a blog differs from persuasive or graduate-level writing.
Blogging is a return to a more primitive writing style since lire reader's sole interest is getting information
quickly. Clarity and cogency are tire only rules of style. Turn to the basic efements of the expository
paragraph: a tide sentence, followed by senbences which expand upon the idea, and a conduding
sentence. Unlike persuasive writing, there is limited time for you he tell a story, paint a verbai picture. or
conned with the reader. They don't care. They are not truly “readers" — they are Googlers searching for
quick legal content. According to Neilsen, intemet readers spend 10720 seconds on your site and read less
than a quarter of the text per page. Ditch the long winded introduction or tire academic overload of
information. Get to your point.

Some basic elements of blog writing:

— Use short sentenm and write 500 words or tess;
— Get right to your point and use keywords;
— No long quotes from cases or statutes — your readers are largely skimming anyhow:
— Short paragraphs. Long, dense passages will scare away internet readers:
7 Avoid sounding like an advertisement or press release. Be genuine.

The tirird step is editing for the internet, which generally means proper hyperelinking. If you are writing
about a case, $in to the case. link to other pages on and offyour site. Also link the authors' bias or social
media accounts. It is a good idea to then use Twitter, Linkedln, and Google+ to promote your blog post.

with that in mind, go to your fin'rl's biog and read a few posts. How quickly does the anyer get to the
point? Are keywords used effectively? Does it appear dense and unfriendly? Any hyperlinks? Do a Google
search for some of the keywords to see whether your blog lands on the first page. If other firrns' blogs
appear before yours, the knockeknock joke may be on you.

Christopher 8. Hopkins is a shareholder at Akem'ran Senterfitt Send your emails extolfing how this arthle
rare to foliow Its own insouctions tr) Christopherflopkimflflkermamcmn.
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Lawyer Referral Service

The hiring of a lawyer is an important decision. Before you dedde to hire tire lawyer to whom you are referred, ask CaIEndar of Events
that lawyer for written information about that lawyer's qualifications and experience. To speak with one of our
representatives, please rail 561—687—3266.

a Go to e Referral Form

What is the Lawyer Referral and Information Service?

November 20 19

The Lawyer Referral and Information Service (LIES) is a nonprofit public service ofthe Palm Beach County Bar
Association that has been authorized by The Florida Bar. Through this service, you can obtain a one—half hour
appointment, with the kind of attorney you need, for $50. (11rere is no fee for personal injury, medical
malpractice, bankruptcy or workers' comp casser). when appropriate, referrals are also made to serial senrice
agencres.

« OCTOBER DEC EMBER in

What if I need further service from the attorney after the initial consultation?

How do you select the attorneys who participate in the “US?

How is the LRIS Funded?

Q Member
when should I see a lawyer? Directory

Why do I need professional legal assistance?

How do lawyers charge [or their services?

Latest News
what if I cannot afford an attorney?
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New Judges' Information
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Meet our lawyers Get legal
Our network of Rocket Lawyer attorneys are ready to help. Ask a adVICe
legal question and we'll connect you with a qualified lawyer. Real 'aW‘ ’5- Rea'answers-  , , any a... . r or a"

pemonm Injury 1 Florida I ha: lama your .5: ennsmn '14:.

Characters Darnell-Kg EDD

View the lawyers

Get your answer

Get your answer in 3 steps

105 lawyers practicing Personal Injury found in Florida

n Ask your detailed question.

Get an answer from a lawyer
that specializes in your issue.

El Resolve your issue and be on
 

your way

9 Galen Hair 9 Robert Meilinger @Vito Roppo
Scott. Vicknair, Hair & Checki. ROBERT L. MELLINGER. Colosseum Counsel. PLLC
LLC P.AJCASERTA 8.: SPIRITI Naples. FL
New Orleans. LA Miami Lakes. FL Licensed in: FL
Licensed in: LA,FL.NY.MA Licensed in: FL,CA.NY,PA

 
03 Christopher Russo l3 Kevin Sanderson E) Kendall Taylorjones
Russo Law, PA Kevin F. Sanderson, Kendall T. Jones P.A.
Lakeland. FL Chartered Thousand Oaks. CA
Licensed in: FL Sarasota. FL Licensed in: GA.CA.FL

chensed in: FL

   
all“! f

03 Gordon Nicol G David A. Wolf 6Jonathan Torres
Your Jacksonville Lawyer Wood. Atter & Wolf. PA Law Offices ofjonathan
Jacksonville, FL jacksonville, FL Torres LLC
Licensed in: FL Licensed in: FL Altamonte Springs. FL

s

Licensed in: FL

View more lawyers
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Rocket Lawyer More legal resources Connect with us Asista nce
Home Lawyer direcmry About us
Legal documents 8. forms Legal help arljcles Careers CHAT WITH US
Legal help center Legal dictionary Contact us
Ask a lawyer Everyday law blag Farmer with us

Incorporation Newsroom (877) 881 '0947
SE” “ LLC For Attorneys Call us Mondayde Gamefiprn PTGet matched with clients Follow us:
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A.

Vito Roppo
Colosseum Counsel, PLLC Joined on OBIZO‘I 5
Naples . FL Licensed to practice in:
Rocket Lawyer On Call® Attorney a FL

Practice information About

Vito Roppo , PresidenUOwner
Colosseum Counsel, PLLC

3765 Airport Pulling Rd. N. Ste. 201
Naples. FL34105  
Practice Areas for Vito Roppo

Adoptions Civil Utigation Custody Issues Divorce (Contested)

Divorce [Uncontested] Domestic Relations Elder Law Estate Planning

Family Law Landlord JTenant General Practice Litigation Personal injury

RealBtate Willsand Probate Trusts

Ra[ES

Legal Service Standard Fee Members Pay

Document Reviews $50 $0

Hourly Rate $250 $1 50

Consults $0 $0

Save on lawyer fees and much more. Sign up with Rocket Lawyer today.Learn more )0

Pricing

1
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9& Get legal advice

Ask a lawyer your legal question
here.

Characters remaining: 600

Get your answer

Get your answer in 3 steps

Ask your detailed question.

Get an answer from a lawyer
that specializes in your issue.

Resolve your issue and be on
your way.
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To: James Kelleher (tmadmin@kilpatricktownsend.com)

Subject: U.S. Trademark Application Serial No. 87882281 - ASK JIM FIRST - 1075512

Sent: November 27, 2019 01:42:08 PM

Sent As: ecom115@uspto.gov

Attachments:

 
United States Patent and Trademark Office (USPTO)

 
USPTO OFFICIAL NOTICE

 
Office Action (Official Letter) has issued

on November 27, 2019 for
U.S. Trademark Application Serial No. 87882281

 
Your trademark application has been reviewed by a trademark examining attorney.  As part of that review, the assigned attorney has
issued an official letter that you must respond to by the specified deadline or your application will be abandoned.  Please follow the
steps below.
 
(1)  Read the official letter.
 
(2)  Direct questions about the contents of the Office action to the assigned attorney below. 
 
 
/Pauline Ha/
Examining Attorney
Law Office 115
(571) 272-5005
pauline.ha@uspto.gov
 
 
Direct questions about navigating USPTO electronic forms, the USPTO website, the application process, the status of your
application, and/or whether there are outstanding deadlines or documents related to your file to the Trademark Assistance Center
(TAC).
 
(3)  Respond within 6 months (or earlier, if required in the Office action) from November 27, 2019, using the Trademark
Electronic Application System (TEAS).  The response must be received by the USPTO before midnight Eastern Time of the last
day of the response period.  See the Office action for more information about how to respond
 
 
 

GENERAL GUIDANCE
·         Check the status of your application periodically in the Trademark Status & Document Retrieval (TSDR) database to avoid

missing critical deadlines.
 
·         Update your correspondence email address, if needed, to ensure you receive important USPTO notices about your

application.
 
·         Beware of misleading notices sent by private companies about your application.  Private companies not associated with

the USPTO use public information available in trademark registrations to mail and email trademark-related offers and notices –
most of which require fees.  All official USPTO correspondence will only be emailed from the domain “@uspto.gov.”

 
 
 

mailto:tmadmin@kilpatricktownsend.com
https://www.uspto.gov/trademarks-application-process/abandoned-applications
http://tsdr.uspto.gov/view.action?sn=87882281&type=OOA&date=20191127#tdrlink
http://tsdr.uspto.gov/view.action?sn=87882281&type=OOA&date=20191127#tdrlink
https://www.uspto.gov/trademark
https://www.uspto.gov/learning-and-resources/support-centers/trademark-assistance-center
https://www.uspto.gov/learning-and-resources/support-centers/trademark-assistance-center
https://www.uspto.gov/trademarks-application-process/check-status-view-documents
http://tsdr.uspto.gov/
https://teas.uspto.gov/ccr/cca
https://www.uspto.gov/trademarks-getting-started/caution-misleading-notices

