
Under the Paperwork Reduction Act of 1995 no persons are required to respond to a collection of information unless it displays a valid OMB control number. 
PTO Form 1960 (Rev 10/2011)

OMB No. 0651-0050 (Exp 07/31/2017)

Request for Reconsideration after Final Action

The table below presents the data as entered.

Input Field Entered

SERIAL NUMBER 86815797

LAW OFFICE ASSIGNED LAW OFFICE 105

MARK SECTION

MARK https://tmng-al.uspto.gov/resting2/api/img/86815797/large

LITERAL ELEMENT JYM

STANDARD CHARACTERS YES

USPTO-GENERATED IMAGE YES

MARK STATEMENT
The mark consists of standard characters, without claim to any particular font style, size or
color.

ARGUMENT(S)

Please see the actual argument text attached within the Evidence section.

EVIDENCE SECTION

        EVIDENCE FILE NAME(S)

       ORIGINAL PDF FILE
evi_66193100150-20161205172404409342_._Argument_for_Request_for_Reconsideration_-
_JYM.pdf

       CONVERTED PDF FILE(S)
       (11 pages)

\\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0002.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0003.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0004.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0005.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0006.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0007.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0008.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0009.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0010.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0011.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0012.JPG

       ORIGINAL PDF FILE evi_66193100150-20161205172404409342_._Exhibit_A_-_table_analysis.pdf

       CONVERTED PDF FILE(S)
       (33 pages)

\\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0013.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0014.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0015.JPG
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        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0016.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0017.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0018.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0019.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0020.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0021.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0022.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0023.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0024.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0025.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0026.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0027.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0028.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0029.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0030.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0031.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0032.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0033.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0034.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0035.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0036.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0037.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0038.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0039.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0040.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0041.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0042.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0043.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0044.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0045.JPG

       ORIGINAL PDF FILE evi_66193100150-20161205172404409342_._Exhibit_B_-_Stoppani_social_media_users.pdf

       CONVERTED PDF FILE(S)
       (4 pages)

\\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0046.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0047.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0048.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0049.JPG

       ORIGINAL PDF FILE evi_66193100150-20161205172404409342_._Exhibit_C_-_Stoppani_reviews.pdf
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       CONVERTED PDF FILE(S)
       (6 pages)

\\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0050.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0051.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0052.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0053.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0054.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0055.JPG

       ORIGINAL PDF FILE
evi_66193100150-20161205172404409342_._Exhibit_D_-
_product_information_and_marketing.pdf

       CONVERTED PDF FILE(S)
       (14 pages)

\\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0056.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0057.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0058.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0059.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0060.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0061.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0062.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0063.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0064.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0065.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0066.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0067.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0068.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0069.JPG

       ORIGINAL PDF FILE evi_66193100150-20161205172404409342_._Exhibit_E_-_Similar_Web_JYM__traffic_.pdf

       CONVERTED PDF FILE(S)
       (1 page)

\\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0070.JPG

       ORIGINAL PDF FILE evi_66193100150-20161205172404409342_._Exhibit_F_-_website_metrics.pdf

       CONVERTED PDF FILE(S)
       (7 pages)

\\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0071.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0072.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0073.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0074.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0075.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0076.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0077.JPG

DESCRIPTION OF EVIDENCE FILE
the response argument, an analysis table, Whois address pages, website About and related
pages, pages from Applicant's social media, user comments, distributor website pages,
marketing materials, and website usage charts

ADDITIONAL STATEMENTS SECTION
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SECTION 2(f) Claim of Acquired Distinctiveness,
BASED ON EVIDENCE

The mark has become distinctive of the goods/services, as demonstrated by the attached
evidence.

        2(f) EVIDENCE FILE NAME(S)

       ORIGINAL PDF FILE e2f-66193100150-172404409_._Section_2_f__Declaration_of_Jim_Stoppani.pdf

       CONVERTED PDF FILE(S)
       (4 pages)

\\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0078.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0079.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0080.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0081.JPG

       ORIGINAL PDF FILE e2f-66193100150-172404409_._Exhibit_1_-_Jym_Label.pdf

       CONVERTED PDF FILE(S)
       (1 page)

\\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0082.JPG

       ORIGINAL PDF FILE
e2f-66193100150-172404409_._Exhibit_2_-
_JYM_use_on_JSS_website_and_social_media.pdf

       CONVERTED PDF FILE(S)
       (23 pages)

\\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0083.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0084.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0085.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0086.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0087.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0088.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0089.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0090.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0091.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0092.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0093.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0094.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0095.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0096.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0097.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0098.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0099.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0100.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0101.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0102.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0103.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0104.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0105.JPG

       ORIGINAL PDF FILE e2f-66193100150-172404409_._Exhibit_3_-_JSS_website.pdf
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       CONVERTED PDF FILE(S)
       (4 pages)

\\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0106.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0107.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0108.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0109.JPG

       ORIGINAL PDF FILE e2f-66193100150-172404409_._Exhibit_4_-_Stoppani_website.pdf

       CONVERTED PDF FILE(S)
       (1 page)

\\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0110.JPG

       ORIGINAL PDF FILE e2f-66193100150-172404409_._Exhibit_5_-_JYM_in_social_media.pdf

       CONVERTED PDF FILE(S)
       (32 pages)

\\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0111.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0112.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0113.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0114.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0115.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0116.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0117.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0118.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0119.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0120.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0121.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0122.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0123.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0124.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0125.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0126.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0127.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0128.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0129.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0130.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0131.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0132.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0133.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0134.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0135.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0136.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0137.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0138.JPG
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        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0139.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0140.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0141.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0142.JPG

       ORIGINAL PDF FILE e2f-66193100150-172404409_._Exhibit_6_-_Supplement_awards.pdf

       CONVERTED PDF FILE(S)
       (3 pages)

\\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0143.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0144.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\868\157\86815797\xml2\RFR0145.JPG

SIGNATURE SECTION

RESPONSE SIGNATURE /Sheila F. Morrison/

SIGNATORY'S NAME Sheila Fox Morrison

SIGNATORY'S POSITION Attorney of record, Oregon Bar member

SIGNATORY'S PHONE NUMBER 503-241-2300

DATE SIGNED 12/07/2016

AUTHORIZED SIGNATORY YES

CONCURRENT APPEAL NOTICE FILED NO

FILING INFORMATION SECTION
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Request for Reconsideration after Final Action
To the Commissioner for Trademarks:

Application serial no. 86815797 JYM(Standard Characters, see https://tmng-al.uspto.gov/resting2/api/img/86815797/large) has been amended as
follows:

ARGUMENT(S)
In response to the substantive refusal(s), please note the following:

Please see the actual argument text attached within the Evidence section.

EVIDENCE
Evidence in the nature of the response argument, an analysis table, Whois address pages, website About and related pages, pages from
Applicant's social media, user comments, distributor website pages, marketing materials, and website usage charts has been attached.
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../RFR0139.JPG
../RFR0140.JPG
../RFR0141.JPG
../RFR0142.JPG
../e2f-66193100150-172404409_._Exhibit_6_-_Supplement_awards.pdf
../RFR0143.JPG
../RFR0144.JPG
../RFR0145.JPG
../evi_66193100150-20161205172404409342_._Argument_for_Request_for_Reconsideration_-_JYM.pdf


Converted PDF file(s) ( 11 pages)
Evidence-1
Evidence-2
Evidence-3
Evidence-4
Evidence-5
Evidence-6
Evidence-7
Evidence-8
Evidence-9
Evidence-10
Evidence-11
Original PDF file:
evi_66193100150-20161205172404409342_._Exhibit_A_-_table_analysis.pdf
Converted PDF file(s) ( 33 pages)
Evidence-1
Evidence-2
Evidence-3
Evidence-4
Evidence-5
Evidence-6
Evidence-7
Evidence-8
Evidence-9
Evidence-10
Evidence-11
Evidence-12
Evidence-13
Evidence-14
Evidence-15
Evidence-16
Evidence-17
Evidence-18
Evidence-19
Evidence-20
Evidence-21
Evidence-22
Evidence-23
Evidence-24
Evidence-25
Evidence-26
Evidence-27
Evidence-28
Evidence-29
Evidence-30
Evidence-31
Evidence-32
Evidence-33
Original PDF file:
evi_66193100150-20161205172404409342_._Exhibit_B_-_Stoppani_social_media_users.pdf
Converted PDF file(s) ( 4 pages)
Evidence-1
Evidence-2
Evidence-3
Evidence-4
Original PDF file:
evi_66193100150-20161205172404409342_._Exhibit_C_-_Stoppani_reviews.pdf
Converted PDF file(s) ( 6 pages)

../RFR0002.JPG
../RFR0003.JPG
../RFR0004.JPG
../RFR0005.JPG
../RFR0006.JPG
../RFR0007.JPG
../RFR0008.JPG
../RFR0009.JPG
../RFR0010.JPG
../RFR0011.JPG
../RFR0012.JPG
../evi_66193100150-20161205172404409342_._Exhibit_A_-_table_analysis.pdf
../RFR0013.JPG
../RFR0014.JPG
../RFR0015.JPG
../RFR0016.JPG
../RFR0017.JPG
../RFR0018.JPG
../RFR0019.JPG
../RFR0020.JPG
../RFR0021.JPG
../RFR0022.JPG
../RFR0023.JPG
../RFR0024.JPG
../RFR0025.JPG
../RFR0026.JPG
../RFR0027.JPG
../RFR0028.JPG
../RFR0029.JPG
../RFR0030.JPG
../RFR0031.JPG
../RFR0032.JPG
../RFR0033.JPG
../RFR0034.JPG
../RFR0035.JPG
../RFR0036.JPG
../RFR0037.JPG
../RFR0038.JPG
../RFR0039.JPG
../RFR0040.JPG
../RFR0041.JPG
../RFR0042.JPG
../RFR0043.JPG
../RFR0044.JPG
../RFR0045.JPG
../evi_66193100150-20161205172404409342_._Exhibit_B_-_Stoppani_social_media_users.pdf
../RFR0046.JPG
../RFR0047.JPG
../RFR0048.JPG
../RFR0049.JPG
../evi_66193100150-20161205172404409342_._Exhibit_C_-_Stoppani_reviews.pdf


Evidence-1
Evidence-2
Evidence-3
Evidence-4
Evidence-5
Evidence-6
Original PDF file:
evi_66193100150-20161205172404409342_._Exhibit_D_-_product_information_and_marketing.pdf
Converted PDF file(s) ( 14 pages)
Evidence-1
Evidence-2
Evidence-3
Evidence-4
Evidence-5
Evidence-6
Evidence-7
Evidence-8
Evidence-9
Evidence-10
Evidence-11
Evidence-12
Evidence-13
Evidence-14
Original PDF file:
evi_66193100150-20161205172404409342_._Exhibit_E_-_Similar_Web_JYM__traffic_.pdf
Converted PDF file(s) ( 1 page)
Evidence-1
Original PDF file:
evi_66193100150-20161205172404409342_._Exhibit_F_-_website_metrics.pdf
Converted PDF file(s) ( 7 pages)
Evidence-1
Evidence-2
Evidence-3
Evidence-4
Evidence-5
Evidence-6
Evidence-7

ADDITIONAL STATEMENTS 
SECTION 2(f) Claim of Acquired Distinctiveness, BASED ON EVIDENCE 
The mark has become distinctive of the goods/services, as demonstrated by the attached evidence.
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Applicant: 

Serial No.: 

Filed: 

Mark: 

Trademark Law Office: 105 
Serial No.: 86/815,797 

Mark: JYM 

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 

PHD Fitness LLC Attorney Docket No. 105297-3 

86/815,797 Trademark Attorney: Maureen Dall Lott 

November 10, 2015 Law Office: 105 

JYM International Class: 5 

REQUEST FOR RECONSIDERATION 

TO THE COMMISSIONER FOR TRADEMARKS: 

In the Office Action mailed July 18, 2016, the Examining Attorney issued a final refusal 
of registration of Applicant's mark JYM for nutritional supplements on the basis that the applied­
for mark is merely descriptive of the Applicant's goods, pursuant to Section 2( e )(1 ) of the 
Trademark Act. 15 U.S.C. §1052(e)(l); see TMEP §§1209.0l(b), 1209.03 et seq. The Applicant 
respectfully requests that the Examining Attorney reconsider the refusal on the basis that the 
evidence provided herein and in prior filed responses shows that the Applicant's mark is 
suggestive of the applied-for goods. In the alternative, the evidence submitted herein of the 
applied-for mark' s substantial reputation and goodwill also satisfies the Applicant ' s burden of 
producing a prima f acie case of the mark's acquired distinctiveness, under 15 U.S.C. § 1052(f). 

I. JYM is not merelv descriptive of nutritional supplements. 

Applicant maintains that the mark JYM is suggestive, not merely descriptive, of 
nutritional supplements. The Examining Attorney' s dete1mination of mere descriptiveness is 
founded on the mistaken belief that "gym supplements" are a type of nutritional supplement, 
which they are not. The record lacks probative and competent evidence to show that the tenn 
"gym" is commonly understood by American consumers to refer to nutritional supplements or 
items consumed at the gym. On the contrary, consumers, competitors, retailers and the industry 
do not share her belief, and this is evidenced by the weakness of Examining Attorney's evidence. 
Rather, the mark JYM is suggestive of the health and fitness qualities and lifestyle associated 
with the word "gym" as well as the connotations of quality, science and expertise associated with 
its founder Jim Stoppani. At the very least, the evidence provided herein creates doubt as to the 
mark' s descriptiveness, which must be resolved in favor of publication.1 

1 In re Box Solutions Cmp., 79 U.S.P.Q.2d 1953 (T.T.A.B. 2006) ("The burden is initially on the United 
States Patent and Trademark Office to make a prima facie shmving that the mark or word in question is 
descriptive from the vantage point of purchasers of applicant's goods and, where doubt exists as to 
whether a term is descriptive, such doubt should be resolved in favor of the applicant.") 



Trademark Law Office: 105 
Serial No.: 86/815,797 

Mark: JYM 

A. The evidence on record does not prove that "gym" is commonly used to 
desuibe nutl'itional supplements. 

The Examining Attorney has not met her burden of proving that the JYM mark is merely 
descriptive. 2 A refusal of registration on the basis of mere descriptiveness must be supported by 
appropriate evidence of the average consumer's understanding of the term in the context of the 
goods.3 According to the TMEP § 1209.0l(c)(i), " [e]vidence of the public ' s understanding of the 
term may be obtained from any competent source, such as consumer surveys, dictionaries, 
newspapers and other publications." Other commonly considered competent sources include 
evidence of descriptive use by the proponent or its competitors, third-party registrations and 
trade journals.4 The record here contains no such evidence. 

The Examining Attorney has presented the following evidence in the prior office actions: 
(i) a dictionary definition of the term "gym"; (ii) printouts of the Applicant's product pages; 
(iii) printouts of several websites and biogs that use the term "gym supplement"; and (iv) three 
third-party registrations for marks that incorporate the term "gym" without a disclaimer for 
nutritional supplements. Given the quantity of evidence provided, the Applicant has attached a 
separate table analyzing the evidence presented by the Examining Attorney. See table analyzing 
Examining Attorney's evidence and supporting evidence as Exhibit A. 

First, the dictionary definition for "gym" does not show or suggest any use in connection 
with nutritional supplements. Second, the Applicant ' s websites do not show any descriptive use 
of the mark JYM in connection with its nutritional supplements. Third, as described in the table 
and attached hereto as Exhibit A, much of the Examining Attorney's Internet evidence is not 
probative to show the American public 's understanding of the term "gym supplement" as a type 
of nutritional supplement. Several pieces of evidence on the record are irrelevant, outdated, or 
duplicative. Finally, what probative evidence exists on the record is weak and insufficient to 
show common use or understanding of the term "gym" to describe nutritional supplements. 5 

Evidence not from the United States. The majority of the evidence provided by the 
Examiner to support her position is of no probative value as to the American public 's 
understanding of the tern1 "gym supplement" because it shows use outside of the United States.6 

2 2 McCarthy on Trademarks and Unfair Competition § 11 :5 1 (4th ed.) ("The Patent and Trademark 
Office has the burden to establish a prima facie case that the designation sought for registration is not 
inherently distinctive"); see also In re Box Solutions Corp., 79 U.S.P.Q.2d 1953, 2006 WL 1546499 
(T.T.A.B. 2006). 
3 TMEP §1209.0l(b). 
4 2 McCarthy§ 11:20 andll:69. 
5 Zobmondo Entertainment, LLC v. Falls Media, LLC, 602 F.3d 1108, 111 8, 94 US.P.Q.2d 1491 (9th Cir. 
2010) ("Extensive use of a mark by third parties might indicate that the mark is merely descriptive of a 
given class of products.") 
6 In Re Sv Spirits, Ltd., 85006865, 2012 WL 6137594, at *3 (Nov. 28, 2012) ("the webpages from 
cocktailmaking.co.uk, a United Kingdom website, have no probative value; we are interested in use of the 
applied-for term in the United States, not abroad.") 
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Of the Internet evidence cited by the Examining Attorney, more than half is of websites not 
based in the United States. See Exhibit A. Many of the cited websites are based in or targeted to 
consumers in the United Kingdom. See Exhibit A. 

No relevant third-party registrations disclaiming "GYM. " The Examining Attorney 
pointed to four examples of third-party registrations for marks that incorporate the term "gym" 
for nutritional supplements and disclaim the term "gym" to try to show that her determination is 
consistent with prior registrations, including the Applicant's own prior registration. However, the 
Applicant's prior registration is of little probative value as the mark was placed on the 
Supplemental Register and the term "gym supplement" disclaimed in error.7 The other three 
registrations are clearly distinguishable from the present application as they are all registered for 
gym equipment or clothing in addition to nutritional supplements. 

Two of the three registrations, HOME GYM WAREHOUSE and HOME-GYM.COM, 
are registered to the same owner for "retail mail order services and on-line retail store services 
featuring fitness and bodvbuilding equipment" and disclaim the term "HOME GYM" because the 
marks are used in connection with equipment for home gyms. The third registration, GYM 
SHARK, is registered in the name of a company based out of the United Kingdom for 
"gymnasium bags," "gym t-shirts," "gym tracksuits" and other "gym" clothing." 

Accordingly, the third-party registrations cited by the Examining Attorney are not 
relevant to show consistency with past decisions. Applicant's mark is more closely analogous to 
the third-party marks cited in its previous response to office action, which incorporate the term 
"gym" and are registered for nutritional supplements, not gym equipment or clothing, without a 
disclaimer. 

7 The Applicant acknowledges that it has a prior registration for the mark JYM SUPPLEMENT 
SCIENCE on the Supplemental Register. However, in this case, a request for registration on the 
Supplemental Register should not be considered an admission by the Applicant that the mark was merely 
descriptive. The entry of a disclaimer for "gym supplement" and registration on the Supplemental 
Register was done in enor in response to an office action without a substantive review of the Examiner's 
evidence or challenge to the Examining Attorney's objection. Accordingly, it should be given little or no 
weight against the Applicant. 

As in In Re Hester, the Applicant mistakenly classified its mark in its prior application, and the Board is 
not bound by the Applicant's conclusions about the classification of its mark. 230 U.S.P.Q. 797 (P .T.O. 
Feb. 26, 1986). In In Re Hester, the Board reversed the refusal to register the applicant's mark in the 
absence of a disclaimer where the applicant had a prior registration of the mark THIGHSTIX on the 
Supplemental Register. The examining attorney refused to register the mark DIXIE THIGHS TIX in the 
absence of a disclaimer of the tenn THIGHSTIX on the basis that the applicant admitted its 
descriptiveness when it sought registration of "THIGHSTIX" on the Supplemental Register. The Board 
reversed the refusal, finding that the term THIGHSTIX was not descriptive and stating that "we are not 
bound by the applicant' s conclusions on this question any more than we are by the Examining 
Attorney's." 230 U.S.P.Q. 797. As in In Re Hester, the mark JYM is suggestive, not merely descriptive, 
of the applied-for goods regardless of any prior statements to the contrary and, therefore, should be 
allowed to register on the Principal Register. 
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No media evidence. The majority of the remaining probative evidence is from little 
known biogs. There is not a single piece of media evidence from a publication, newspaper, 
magazine or trade journal that uses the term "gym supplements".8 

No use by competitors. The lack of evidence of use of the term "gym supplements" by 
competitors shows that "gym" is not merely descriptive of nutritional supplements. According to 
McCarthy, " [ n ]onuse by competitors of the contested designation as a generic name is evidence 
of non-genericness."9 Accordingly, the complete lack of evidence of use by competitors of the 
term "gym supplements" supports the Applicant's position that "gym supplements" are not a 
type of supplement. The record also does not contain any evidence to show the term "gym" used 
descriptively by competitors in connection with nutritional supplements. The fact that 
Applicant's competitors do not use the term "gym" to describe their nutritional supplements is 
evidence that there are commonly used alternatives to the term "gym" or "gym supplement" such 
that it is not necessary that competitors be ab le to use the tenn "gym," let alone "JYM," to fairly 
describe their goods. This is consistent with the Applicant's argument that the policy reasons 
behind denying registration to merely descriptive terms do not support the refusal to register 
JYM.10 

It is the Examining Attorney's function to determine, based on the evidence before her, 
what the perception of the purchasing public is. 11 The Ninth Circuit warns that " [i]n determining 
distinctiveness, we are required to consider standards of meaning not our own, but prevalent 

8 In In Re Sv Spirits, Ltd. the Board reversed the examining attorney's merely descriptive refusal in favor 
of publication of the mark PORNSTAR for alcoholic beverages, discounting the examining attorney's 
limited internet evidence: 

[t]he examining attorney's evidence consists largely of a handful of recipes taken from websites. 
He has not presented any publications, references in newspapers or magazines, or even recipe 
books which refer to or contain a recipe for a "pornstar" cocktail. After weighing [the 
declarations from industry professionals], and considering the sources of the examining attorney's 
evidence, we have doubts as to whether the average prospective purchaser of applicant's goods 
would immediately understand that applicant's liquor could be used to make a cocktail known as 
a "pornstar." Because we have doubt as to the mere descriptiveness of the mark in connection 
with the identified goods, we resolve such doubt in applicant's favor and pass the mark to 
publication. 

9 2 McCarthy on Trademarks and Unfair Competition§ 12:13 (4th ed.). 
10 The fo llowing n;vo reasons underlie the prohibition on registering merely descriptive marks: 

( l ) to prevent the owner of a mark from inhibiting competition in the sale of particular goods; and 
(2) to maintain freedom of the public to use the language involved, thus avoiding the possibility 
of harassing infringement suits by the registrant against others who use the mark when 
advertising or describing their own products. 

In re Abcor Dev. Corp., 588 F.2d 811 , 813, 200 USPQ 215, 217 (C.C.P.A. 1978). 
11 2 McCarthy on Trademarks and Unfair Competition§ 11:70 (4th ed.) 
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among prospective purchasers of the article."12 In this case, there is simply insufficient evidence 
to support the Examining Attorney's assertion that the tern1 "gym supplement" refers to a 
particular type of nutritional supplement. Proving a negative is no easy task, but the lack of use 
of the term by the media, the Applicant, retailers or competitors shows that the Examining 
Attorney stands alone in her belief. The only relevant evidence on record consists of a mere a 
handful ofblogs, which is hardly sufficient to show common use by the public. The Examining 
Attorney should put aside her personal beliefs and lift the refusal on the basis of the evidence on 
the record. 

B. JYM is suggestive. 

Even if the term "gym" were merely descriptive of nutritional supplements, the JYM 
mark is nonetheless suggestive as it is a play-on the combination of the term "gym" and the 
name of one of the founders, Jim Stoppani. The mark is suggestive of the health and fitness 
qualities and lifesty le associated with the word "gym" as well as the connotations of quality, 
science and expertise associated with its founder Jim Stoppani. In the Final Office action, the 
Examining Attorney notes that "a novel spelling or an intentional misspelling that is the phonetic 
equivalent of a merely descriptive word or term is also merely descriptive if purchasers would 
perceive the different spelling as the equivalent of the descriptive word or term." The Applicant 
not only disagrees that the term "gym" is descriptive but also that purchasers would perceive the 
JYM mark as the equivalent to the term "gym." Given the reputation and renown of the 
Applicant's founder Jim Stoppani, the unique spelling of the mark creates a puzzle for 
consumers that requires them to engage in mental gymnastics to fully understand the significance 
of the mark. 

Consumers know Jim Stoppani. The Examining Attorney rejected the Applicant's claim 
of suggestiveness, stating that " it is unclear from the record that consumers of the applicant's 
supplements would be aware of how applicant created its mark or why it uses a "J" in the mark 
rather than a "G." The evidence set forth herein demonstrates that the JYM brand was built upon 
the renown of its founder Jim Stoppani and, thus, the mark's play on the "Jim" name is 
recognized by consumers. Stoppani is an internationally-known nutrition and dietary supplement 
expert. After decades working in the field of health and nutrition, Stoppani gained a significant 
reputation and following. The JYM brand was his response to an overwhelming demand by 
consumers that he develop products under his own brand. 

Stoppani obtained a PhD from the University of Connecticut in Exercise Physiology, 
with a minor in Biochemistry. Upon receiving his PhD, Stoppani was a post-doctoral research 
fellow in the John B. Pierce Laboratory and Department of Cellular and Molecular Physiology at 
Yale University School of Medicine. In 2002, the American Physiological Society awarded 
Stoppani the Gatorade Beginning Investigator in Exercise Science Award. 

12 Zobmondo Entertainment, LLC v. Falls Media, LLC, 602 F.3d 1108, 1113, 94 U.S.P.Q.2d 1491 (9th 
Cir. 2010) quoting in part from Eada Co. v. Montgomery Ward & Co., 426 F.2d 8, 11 , 165 U.S.P.Q. 483 
(9th Cir. 1970). 
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Over the last two decades, Stoppani has authored more than 1,000 articles, manuals, e­
books, and videos on a variety of subjects relating to nutrition, exercise, and other nutritional 
subjects. He has published articles on nutrition and exercise in both peer-reviewed scholarly 
journals and in popular magazines serving exercise and nutrition enthusiasts. For over 10 years, 
he served as senior science editor for the magazines Muscle & Fitness, Muscle & Fitness Hers, 
and Flex. He has authored or co-authored several books, including, "Jim Stoppani' s 
Encyclopedia of Muscle & Strength,'' now in its 2nd edition, published by Human Kinetics 
(2005, 2014), and he co-authored the chapter on Nutritional Needs of Strength/Power Athletes in 
the textbook "Essentials of Sports Nutrition and Supplements" (Humana Press, 2008). Many of 
his writings relate directly to nutritional supplements and their ingredients, and he presented his 
expert views on what ingredients, and combinations thereof, were effective in improving muscle 
building and overall physical health. In 2009, he aligned with Bowleg Media and launched his 
own personal fitness website, www.JimStoppani.com, offering his expertise and content relating 
to training, nutrition and supplementation. 

By 2010, Stoppani had become widely-known as one of the world ' s foremost authorities 
on nutritional supplements and was often urged to create his own line of supplements. In 2012, 
Stoppani finally decided to develop and market a nutritional supplement line of his own. He 
determined that he was in a position to deliver superior, scientifically supported fo1111ulations and 
designs for supplement products to a targeted audience that already viewed him as an expert on 
nutritional supplements. Stoppani ' s education, experience, reputation, strong following and years 
of advising others in the industry, including manufacturers, retailers and consumers, made him 
uniquely poised for success. 

Today, Stoppani has over 150,000 monthly unique visitors to his website, 400,000 
subscribers to his newsletter, has had over 40,000 members sign up to his website. See Stoppani 
Declaration. Stoppani has over 1 million likes on Facebook, 170,000 Instagram followers, 
107,000 YouTube subscribers and over 10 million views, and 80,000 Twitter followers. See 
printouts of Facebook, Jnstagram, You Tube and Twitter as Exhibit B. 

Consumers associate the JYM supplement products with Jim Stoppani. Thousands of 
reviews and comments from consumers appear on the Bodybuilding.com website which show 
that consumers associated the JYM name and supplement products with Jim Stoppani. The 
following are representative of the comments found in the thousands of consumer reviews on 
Bodybuilding.com (see attached as Exhibit C): 

• "Jim Stoppani prides himself on providing you with the correct dosage of necessary 
supplements and disclosing what and how much of each supplement is in each JYM 
product." 

• "I appreciate Jim Stoppani and his belief in ingredient transparency and quality/quantity 
of ingredients delivered in his products." 

• "I am hooked and will buy whatever Dr. Stoppani creates because he is providing the 
best for us. Thanks JIM." 
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• "He has great videos and faqs on his website explaining each and every ingrediente [sic] 
and why it is different (and much better) that [sic] the others available out there." 

• "I have researched Jim Stoppani ' s products, nutrition and program. He takes great pride 
in delivering a quality product. ... My training has taken on a whole new level with the 
help of JYM products." 

• "I got everyone in my gym hooked on the JYM line. Jim Stoppani repeatedly dominates 
the supplement world with all his products." 

This association is furthered by the fact that all aspects of the JYM brand are inextricably 
intertwined with its founder Jim Stoppani. Not only did Stoppani develop the formulas for all 
JYM products, but he is also the brand' s spokesperson. He is integrated into the Applicant's 
packaging, marketing, advertising and promotion. In fact, every bottle of nutritional supplements 
sold under the JYM mark is labeled with a photo of Jim Stoppani and his personal guarantee of 
the quality of the product. See Stoppani Declaration Exhibit 1. Stoppani and his guarantee are 
also featured on the description of the Applicant's products and throughout the brand's 
marketing materials. See attached printout of product information ji-om the GNC website and 
marketing materials as Exhibit D. It is nearly impossible for consumers to encounter the JYM 
brand without seeing or hearing from Stoppani. Simply put, Jim Stoppani is the JYM brand. 

JYM is not merely a misspelling. The Examining Attorney argues that JYM is "an 
obvious and intentional misspelling of ' GYM'." However, the fact of the matter is that JYM is 
also "an obvious and intentional misspelling" of "Jim," and this double meaning is what makes 
the mark suggestive. The Examining Attorney argues that JYM and GYM are similar because 
both contain three letters, two of which are identical, and the letters are displayed in identical 
order. She also observes that the only non-identical letters are pronounced in the identical 
manner, making "JYM" and "GYM" phonetic equivalents. The same could be said for "JYM" 
and "JIM." Accordingly, the JYM mark is as much "an obvious and intentional misspelling" of 
the personal name "Jim" as it is of the term "gym." Herein lies the beauty of the JYM mark. It is 
a mark that perfectly encapsulates the health and fitness aspects of the brand with the reputation 
of the founder Jim Stoppani. 

The unique spelling and play on words of the JYM mark make it definitively suggestive. 
The mark requires consumers to engage in mental gymnastics to understand the mark. Upon 
encountering the JYM mark, the consumer must first determine whether JYM refers to a 
gymnasium or a person, as JYM is equally the misspelling of"gym" and "Jim." As established 
above, it is likely that the consumer would think of"Jim" given the renown of the Applicant's 
founder Jim Stoppani and the deeply intertwined nature of the brand and the founder. Only if and 
after the consumer determines that JYM refers to the term "gym," a place where people work 
out, would the consumer draw the connection that people take nutritional supplements before 
and/or after workouts which may take place at a gym. This is a multi-step process. Accordingly, 
the JYM mark is suggestive and registrable on the principal register without a disclaimer. 
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At the very least, the arguments and evidence provided herein have raised doubts as to 
whether the mark is merely descriptive, and such doubts must be resolved in favor of 
publication. 13 Passing the mark to publication does not guarantee the Applicant any rights but, 
rather, gives third-parties who believe that they would be damaged by the registration of the 
mark the chance to present evidence of descriptiveness and block registration. 14 As the Board 
stated in McClung, "a competitor in the [nutritional supplement] industry is in a much better 
position than the Examining Attorney to establish in an opposition proceeding that applicant's 
mark is not registrable."15 Accordingly, the mark should be allowed to proceed to publication. 

II. JYM has acgufred distinctiveness. 

In the event that the Examining Attorney refuses to lift the descriptiveness refusal, 
Applicant claims, in the alternative, that its JYM mark has acquired distinctiveness, without 
conceding that the mark is merely descriptive. TMEP § 1212.02(c). 

Under Trademark Rule 2.4l(a), 37 C.F.R. §2.4l(a), an applicant may establish 
distinctiveness by actual evidence. TMEP 1212.06. To prove that its mark has acquired 
distinctiveness under Section 2(£) of the Trademark Act, an applicant may submit any 
"appropriate evidence tending to show the mark distinguishes [applicant' s] goods."16 Such 
evidence includes the duration, extent and nature of the use of the mark in commerce, sales 
figures, size of the company, advertising and marketing expenditures, media coverage, use in 
trade journals, and other appropriate evidence. 17 While it is the Applicant's burden to prove that 
its mark is distinctive, the Applicant is not required to conclusively establish distinctiveness of its 
mark, but merely a primafacie showing of acquired distinctiveness. 37 C.F.R. §2.4l(a). 

13 In re Bed-Check Corp., 226 U.S.P.Q. 946 (TTAB 1985); see also In re Atavio, 25 USPQ.2d 1361, 1363 
(TTAB 1992); In re Bed-Check Corp., 226 USPQ 946, 948 (TTAB 1985) (doubt in registering 
SENSORMAT mark for detecting presence of patients in beds should be resolved in applicant's favor); In 
re Gourmet Bakers, Inc., 173 USPQ 565 (TTAB 1972) (doubt with regard to whether THE LONG ONE 
for "bread" is merely descriptive or suggestive should be resolved on applicant' s behalf by publishing the 
mark for opposition). 
14 See, e.g. , In re Distribution Codes, Inc., 199 U.S.P .Q. 508, 511 (TTAB 1978) ("Our decision is assisted 
by the fact that we have no infonnation that anyone will be damaged by the registration of the mark but 
that anyone who would be injured will have an opportunity to file a notice of opposition and to develop a 
factual record upon which any question of descriptiveness could be adjudicated with more confidence 
than it can be on the basis of a priori assumptions."). 
15 In re Benjamin L. McC!ung, 2012 WL 1881485 (TTAB 2012) 
16 Yamaha International v. Hoshino Gakld, 840 F.2d 1572, 6 USPQ2d 1001, 1010 (Fed. Cir. 
1988), quoting 37 CFR 2.4 l (a). 
17 37 CFR 2.41(a); see also In re Steelbuilding.com, 415 F.3d 1293, 75 USPQ2d 1420, 1424 (Fed. Cir. 
2005) (acquired distinctiveness may be shown by copying, unsolicited media coverage and consumer 
surveys). 
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To establish that JYM is registrable under section 2(f), the Applicant provides a 
declaration of its founder Jim Stoppani as evidence tending to show that the mark JYM 
distinguishes the Applicant' s nutritional supplements from the like goods of others (submitted 
herewith) (the "Stoppani Declaration"). 37 C.F.R. §2.4l(a); TMEP 1212.03. Included in the 
Stoppani Declaration is evidence of the Applicant's extensive use of the JYM mark in 
connection with its goods and its significant investment in the development of consumer 
recognition of the brand. This evidence demonstrates that not only has the Applicant put forth 
significant effort in establishing JYM as a source identifier but that the Applicant's efforts have 
borne fruit and that there is strong awareness of the JYM brand. 

The evidence provided in the Stoppani Declaration and attached hereto is sufficient for a 
prima facie showing of acquired distinctiveness. Accordingly, the refusal to register the JYM 
mark based on Trademark Act §2(e)(l) should be withdrawn. 

A. The JYM ma1·k has been widely used in connection with the Applicant's 
goods. 

As shown by the Stoppani Declaration, the Applicant has established extensive use of the 
mark in commerce. In the Stoppani Declaration, Mr. Stoppani attests to the substantially 
exclusive and continuous use of the mark JYM in commerce since July 2013. 

The JYM mark is prominently and clearly used as a source identifier for its goods on its 
printed materials and online. The mark is clearly designated as a trademark on its products with 
the ® symbol. See product label in Stoppani Declaration Exhibit 1. By conspicuously indicating 
that JYM is a registered trademark with the ® symbol, the Applicant further reinforces the 
perception that JYM is a brand. The JYM mark is also used on all marketing materials related to 
the goods, including the Applicant's website and on its several social media accounts. See 
Stoppani Declaration Exhibits 2-5. 

The Applicant's use of the JYM mark is extensive and rapidly growing. The Applicant's 
annual revenues generated from goods sold under the JYM mark is on pace to be over $1 OOM in 
2016. See Stoppani Declaration. During the one-year period from July 2015 through 2016, the 
JYM brand had over 600,000 customers. Of those customers, approximately 200,000 were new 
customers. The JYM brand is currently growing at a rate of approximately 20,000 new customers 
per month. 

While the Applicant' s customer numbers are significant, they do not capture the full 
breadth of the number of people who are engaging in and aware of the JYM brand. During the 
six-month period from January 2016 through June 2016, the JYM brand had over 3.5 million 
visits to its products. See Stoppani Declaration. The JYM brand gets over half a million visits to 
its products each month. During the six-month period from March 2016 through August 2016, 
the Applicant' s website <jymsupplementscience.com> received an estimated total of 325,000 
visits or an average of approximately 54,000 visits per month. See printout of Similar Web.com at 
Exhibit E. 
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The Applicant's products have been sold nationally and internationally through retailers 
such as GNC and Bodybuilding.com. See Stoppani Declaration. GNC has more than 8,800 
locations, including more than 6,500 retail locations in the United States. The JYM branded 
products are some of the most popular products sold at Bodybuilding.com, the largest online 
sports nutrition retailer in the world and most trafficked fitness website in the world with over 14 
million visits per month. See printout of Similar Web.com and Alexa metrics as Exhibit F. 

As the brand's founder, spokesperson and namesake, Jim Stoppani has leveraged his 
significant reputation and immense social network to promote consumer awareness of the brand. 
See Stoppani Declaration. Stoppani has been a significant driver of the consumer recognition of 
the JYM mark and the Applicant's success. Stoppani's fame, his active involvement in the brand 
and the pent-up demand for a nutritional supplement product by Stoppani has allowed the JYM 
brand to grow at an incredible rate over the last 3 years, quickly becoming one of the most 
popular supplement brands in the United States. 

The Applicant's prominent and prolific use of the JYM mark in connection with its 
services emphasizes to consumers the association between the applied-for mark and the 
Applicant's goods. 

B. Consumers recognize the JYM ma1·k as a som·ce indicator fo1· the 
Applicant's se1·vices. 

Further evidence of the strong consumer awareness of the JYM brand is the Applicant's 
significant social media following. As shown by the Stoppani Declaration, the Applicant has 
very actively and successfully promoted its brand through social media. The Applicant maintains 
accounts on Facebook, Instagram, Twitter and YouTube. Through these social media accounts 
the Applicant actively engages with well over one million consumers on any given day. The 
number of interactions that consumers have had with the Applicant's social media tends to show 
that consumers are aware of the JYM brand. For example, the printouts of the Applicant's JYM 
Army Facebook Group page has more than 48,000 group members, its JYM Anny Facebook 
page has more than 3,700 likes and its JYM Girls Facebook Group page has more than 3,500 
group members. In addition, over 1,800 people follow the Applicant's Twitter feed. Through 
these JYM social media accounts and Jim Stoppani ' s social media accounts, the Applicant has 
engaged in very successful marketing campaigns. An indicator of their social media consumer 
engagement is the extent of the JYM hashtag usage. There are tens of thousands of posts on 
Instagram tagged with JYM hashtags, including 30,000 posts featuring #JYMarmy, over 7,700 
posts featuring #pre.TYM, over 5,000 posts featuring #JYMsupplementscience, and over 3,800 
posts featuring #pro.TYM. 

C. The Applicant has made significant investments in the muketing and 
prnmotion of the JYM ma1·k. 

The Applicant has invested significant time, effort and financial resources into the 
development of consumer recognition of the JYM name and brand. As set forth in the Stoppani 
Declaration, JYM employs a full time Director of Marketing. The JYM marketing team actively 
promotes the JYM brand through its website, traditional media and social media. JYM 
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Supplement Science also engages external resources to promote its brand, including a 
professional public relations firm. 

D. The nufritional supplement retailers recognize the JYM ma1·k as a som-ce 
indicator· for the Applicant's se1·vices. 

The strength of the JYM brand has not gone unnoticed among nutritional supplement 
retailers. In 2015, the Applicant was awarded three Bodybuilding.com Supplement Awards: 
"Most Innovative Brand", "Pre-Workout of the Year" and "Multivitamin of the Year." See 
Stoppani Declaration Exhibit 6. For the industry ' s leading retailer to recognize the JYM brand 
for multiple awards over the hundreds of other brands carried by Bodybuilding.com is a 
testament to the strength and significance of the JYM brand in the nutritional supplement 
industry. 

The Examining Attorney should join consumers, retailers and the industry in 
acknowledging the distinctiveness of the JYM mark and allow the mark to register on the 
Principle Register. 

In short, even if the Examiner were to conclude that the JYM mark is merely descriptive, 
Applicant' s mark should still be approved for publication because it has acquired distinctiveness. 

III. Conclusion 

For the reasons set forth above, the Applicant respectfully requests that the Examining 
Attorney withdraw the refusal and allow this application to proceed to publication. 



Office Action Dated March 9, 2016 

Attachment URL and/or description 

No. 

1-2 www.edsgym.com/supplements.html 

3-7 

8 

9 

10-11 

Printout of a page of a free online fitness magazine 
called "Gym Fitness Magazine" in which the term 

"gym supplement" is used on the page as the 

heading. 

http://sou rcespha rmaceutica ls.com/med/gym­

supplement 

Printout of 2014 cache of 

http://Iifestyleextra.com/health/top-gym­

supplements-for-men/ 

Printout of cache of 

http://www.bbc.co.uk/newsbeat/article/19449377 / 

BBC Article on nutritional supplements 
Printout of Oxford Dictionary definition of "gym." 

Office Action Dated July 18, 2016 

Attachment Description 

No. 

1-2 

Printout of Applicant's prior registration for the mark 

JYM SUPPLEMENT SCIENCE on the Supplemental 

Register. 

Comment 

The term "Gym Supplement" is only used as a heading. There is no other 

use of the term in the body of the article or anywhere else on the 
website. There is no context to indicate that "gym" has any descriptive 

meaning as applied to supplements. 

Most of the other pages of the website are also titled "BEST GYM ... " 

showing that the website use of "gym supplement" is likely just part of 

the Gvm Fitness Magazine brand and format. 

The website is inaccessible. It is private requiring a username and 

password to view. 

This printout is not of a currently active website. According to the top 
of the Attachment ''This is Google's cache of 

http:// lifesty leextra.com/hea lth/top-gym-supplements-for-men/. It is a 

snapshot of the page as it appeared Apr 2, 2014 ... " The current link leads 

to an error message and no content. 

This article is from the UK and thus not relevant. 

Contains no reference to nutritional supplements. 

Comment 

The entry of a disclaimer for "gym supplement" and registration on the 

Supplemental Register was done in error in response to an office action 
without review of the Examiner's evidence or challenge to the 

Exam ining Attorney's objection. It should be given little or no weight 

against the Applicant. 

EXHIBIT A 



3-12 

13-26 

27-28 

29-38 

39-59 

60-64 

65-91 

92-97 

98-102 

103-107 
108-111 

Printout of BodyBuilding.com pages on JYM product. 
Printout of www.Ji mSto ppa ni.com discussing how to 
use the JYM woducts. 
http://gymflowlOO.com/cou ld-your-gym­
su p pie me nts-m a ke-you-agg ress ive/ 
Printout of a page from a fitness website showing use 
of "gym supplements" in title. 

Printout of Ebay page for supplements 

No descriptive use of the mark. 
No descriptive use of the mark. 

"Gym supplements" only appears in the title of a blog post, no other 
reference to the term in the body of the blog post. Post is written 
without citation to any references or supporting material (which is even 
commented on by others). This is weak evidence, hardly sufficient to 
show common use of the term by the public. 
Shows use of term "gym supplement" abroad NOT in US. Identifies 
seller as "TRUSTED UK SELLER" and shows price in pounds and United 
Kingdom as the country of manufacture. 

htt p://www.amazedfi t ness .com/suppleme nts/6-best- "Gym supplements" only appears in the title of one video, no other 
nat ura l-gym-su pple ments-to-ga in-musc le/ reference to the term in the video itself. This is weak evidence, hardly 
Printout of website that compiles fitness videos. Page sufficient to show common use of the term by the public. 
shows video by Buff Dudes titled "6 Best Natural Gym 
Supplements to gain muscle." 
www.bestwo rko utsu ppleme ntsb log.com/best­
su pplements-fo r-aesthet ic-bodybuil ding/ 
htt p:// d bol mu sc i esec ret .com/best-1 ega 1-ste ro id s-2015 
Printout of page about legal steroids. 
http ://gym-suppleme nt .com/best-supplements-fo r­
begi nners-he l pi ng-xo u-m ake-the-ri ght-cho ice 
www .myye llowcana ry.com/co ntent/w hat-gym­
su p pie me nts-a re-rig ht-you 
http ://gym-supplement .com/gym-su pplements-pa rt-
1-prote in 
www .waakao .com 
www .I ega I bulk.com/ cutting/gym-supp I e m en ts 

Printout of blog post shows that it is tagged with "best gym 
su plements." No other use. 
Website is based out of Panama and is targeted at UK consumers. See 
attached evidence of website IP address. 
Website shows use in the UK, not the US. See attached evidence of 
website's About Me age. 
Website is based out of the UK and does not show use in the US. See 
attached evidence of website's About Us page and IP address. 
Duplicate of website show in July Office Action Attachment 92-97. 
Website shows use in the UK, not the US. 
The website appears to be Canadian. See attached Terms of Use page. 
Website shows use in the UK, not the US. The Attachment shows that 
the online store provides free shipping to UK. See also attached 

112-113 P.rintout of website IP address based out of the UK. 
www .dickssport inggoods .com/produ cts/p re-wo rkout- The attached printout of the website shows that the website does not 
suppleme nts .j sp show use of the term "gym supplement" or the term "gym" to describe 

114-117 nutritional supplements. 
118-124 www.bestworko utsupplementsblog.com/best- Duplicate of website show in July Office Action Attachment 60-64. 



125-127 

128-129 

130-132 

133-134 

135-138 

139-144 

145-151 

152-158 

159-162 

163-16S 

166-168 

mu scle-bui Id i ng-su ppl ement-stacks/ 

http: //s pecia lfitn esstuto ria ls.co m/6-best-n atu ra 1-gym­
su p pie me nts-to-ga i n- musc l el 
Printout of website that compiles fitness videos. Page 
shows video by Buff Dudes titled "6 Best Natural Gym 
Supplements to gain muscle." 
www.youtube.com/watch?v=gTLkOfk2elY 

www.a liveberry.com/2013/07 /best-gym­
suppleme nts/ 
Printout of blog post. 

www.d hgate.com/price/gym-supplement-price.htm l 

http: //bettervita min.com/gym-sup pl em ents-to-he l p­
you r-fit ness/ 
Printout of blog post. 

Printout of article from 
www .i nde pe ndent.co.u k/ ext ras/i ndybest/food­
drin k best- m-su lements-9187127.html 
http: //t he moderng i rl. com/I ets-ta I k-gym-suppl e ments­
i m-1 ovi n g/ 
http :U storify. com/ mu s j 10/getti ng-sta rted 
Blog post about gym supplements with 55 views. 

Printout of blog post shows that it is tagged with "best gym 
su plements." No other use. 
Website is based out of the United Arab Emirates. See attached 
printout of webs ite's IP address. Duplicate reference to same video in 
July Office Action Attachment 39-59. 

Duplicate reference to same video in July Office Action Attachment 
39-59 and 125. 
"Gym supplements" only appears in the title of a blog post made by an 
individual that talks about choosing a gym, supplements and workout 
clothing in a single post, no other reference to the term in the post 
itself. This is weak evidence, hardly sufficient to show common use of 
the term by the public. 
Website is based out of China and appears to target UK customers. 
There is a section on ''To Selling UK G m Sup lements." 
"Gym supplements" only appears in the title of a blog post made by an 
individual about supplements, no other reference to the term in the 
post itself. This is weak evidence, hardly sufficient to show common 
use of the term by the public. 
The article is from the UK and shows use in the UK not the US. 

This is the website of a New Zealand fitness blogger; see attached 
printout of lnstagram page. Shows use abroad, not in the US. 
Blog post with 58 views from an author with 1 single follower. This is 
weak evidence, hardly sufficient to show common use of the term by 
the i:iublic. 

www.hea lth ydietbase .com/supplements-you-shou ld- This website is based out of Panama. See attached printout of 
be-ta kin gbefo re-a-gym-sess ion/ 
Printout of dictionary definition of "gym" from the 
American Heritage Dictiona . 
Printout of dictionary definition of "gym" from the 
Oxford Dictionary. 

webs ite's IP address. 
Contains no reference to nutritional supplements. 

Contains no reference to nutritional supplements. 



169-176 

177-179 

180-184 

185-187 

188-193 

194-200 

201-205 

206-210 

211-240 

241-246 

http://b log.thegym lifesty le.com/top-5-suppleme nts­
fo r-begi nners/ 

www . musc lea ndfitness . com/supp le me nts/ bu i ld­
musc le/weig ht lift i ng-ca rdi o-su pps-afte r 
www.bestworkoutsu pplementsb log.com/popular­
supplements-women/ 

http: //t hegym atstati on pa rk. com/supp le me nts/ 
Article discussing supplements. 

http://malehealthreview.com/best-wo rkout­
su pplements/ 
Article discussing supplements for body building and 
SROrts fitness . 
www . ham me rn ut rit io n .com/knowledge/e lectro lyte­
repl en is h me nt-w hy-i t-146-s-so-i m po rta nt -a n d-h ow­
to-do-it-rig ht .12 7 4. htm I 
Article discussing electrolyte replenishment. 
www.webmd .com/fitness-exercise/what-to-dri nk­
when-you-exercise. 
Article discussing what to drink in connection with 
exercise. 
www . body bu i I ding .com/store / goa Ii nt rawo rkout . htm 
Website shows list of "workout products." 
www.p recisio nnutrition.com/workout-n utrition­
expl ai ned 
Article discussing workout nutrition. 
www .gene rat ion rescu e .o rg/i nd ex. ph p/I atest­
n ews It rea t me nt/ t he- be n efi ts-of-e I e ct ro I vte s I 
Article discussing the benefits of electrolytes. 

No use of the term "gym supplement" or use of the term "gym" to 
describe nutrition supplements. This website is a blog based out of 
Iceland. See attached wintout of website's IP address. 
No use of the term "gym supplement" or use of the term "gym" to 
describe nutrition supplements. 
Duplicate of website show in July Office Action Attachment 60-64. 
Printout of blog post shows that it is tagged with "best gym 
su lements." No other use. 
No use of the term "gym supplement" or use of the term "gym" to 
describe nutrition supplements. THE GYM AT STATION PARK is the 
name of the fitness facility. 
No use of the term "gym supplement" or use of the term "gym" to 
describe nutrition supplements. 

No use of the term "gym supplement" or use of the term "gym." 

The article contains no use of the term "gym supplement" or use of 
the term "gym." 

No use of the term "gym supplement" or use of the term "gym" to 
describe nutrition supplements. 
No use of the term "gym supplement" or use of the term "gym" to 
describe nutrition supplements. 

The article contains no use of the term "gym supplement" or use of 
the term "gym." 
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Help 

Domain Name: DBOLMUSCLESECRET.COM 

Registry Domain ID: 1891737354_DOMAIN_COM-VRSN 

Registrar WHOIS Server: whois.enom.com 

Registrar URL: www.enom.com 
Updated Date: 2014-12-22T02:33:22.00Z 

Creation Date: 2014-12-22T10:33:00.00Z 

Registrar Registration Expiration Dale: 2019-12-22T10:33:00.00Z 

Registrar: ENOM, INC. 
Registrar IANA ID: 48 

Reseller: NAMECHEAP.COM 

Domain Status: clientTransferProhibited 

hltpsJ/www.icann.org/epp#clientTransferProhibited 

Registry Registrant ID: 

Registrant Name: WHOISGUARD PROTECTED 

Registrant Organization: WHOISGUARD, INC. 

Registrant Street P.O. BOX 0823-03411 

Registrant City: PANAMA 

Registrant State/Province: PANAMA 

Registrant Postal Code: 00000 

Registrant Country: PA 

Registrant Phone: +507.8365503 

Registrant Phone Ext 

Registrant Fax: +51 .17057182 

Registrant Fax Ext: 

Registrant Email: 

3AF6B135985A439BB92EEOF1 FE8DED85.PROTECT@WHOISGUARD.COM 

Registry Admin ID: 

Admin Name: WHOISGUARD PROTECTED 

Admin Organization: WHOISGUARD, INC. 

Admin Street: P.O. BOX 0823-03411 

Admin City: PANAMA 

Admin State/Province: PANAMA 

Admin Postal Code: 00000 

Admin Country: PA 

Admin Phone: +507.8365503 

Admin Phone Ext 

Admin Fax: +51.17057182 

Admin Fax Ext: 

Admin Email: 

3AF6B135985A439BB92EEOF1 FE8DED85.PROTECT@WHOISGUARD.COM 

Registry Tech ID: 

Tech Name: WHOISGUARD PROTECTED 

Tech Organization: WHOISGUARD, INC. 

Tech Street: P.O. BOX 0823-03411 

Tech City: PANAMA 

Tech State/Province: PANAMA 

Tech Postal Code: 00000 

Tech Country: PA 
Tech Phone: +507.8365503 

Tech Phone Ext: 
Tech Fax: +51.17057182 

Tech Fax Ext 

Tech Email: 3AF6B135985A439BB92EEOF1 FE8DED85.PROTECT@WHOISGUARD.COM 

Name Server: NS22.TRAFFICPLANETHOSTING.COM 

Name Server: NS23.TRAFFICPLANETHOSTING.COM 

DNSSEC: unSigned 

Registrar Abuse Contact Email: abuse@enom.com 

Registrar Abuse Contact Phone: +1.4252982646 
URL of the ICANN WHOIS Data Problem Reporting System: httpJ/wdprs.internic.neU 

>» Last update of WHOIS database: 2014-12-22T02:33:22.00Z «< 

For more information on Whois status codes, please visit hltpsJflcann.org/epp 

The data in this whois database is provided to you for information 

Is this your 
domain? 

Add hosting, email and rTl()(e. 

GO 

Domain already taken? 

Enter Domain Name 

Want to buy this 
domain? 

Get it with our Domain Buy service. 

J. Sign Inv 

GO 

Search 

NameMatch Recommendations 

GoDaddy.com NameMatch has found similar domain names related to your search. 

Registering multiple domain names may help protect your online brand and enable you to 

capture more Web traffic, which you can then direct to your primary domain. 

Domains available for new registration: 

Alternate domains 

0 dbolmusclesecrets.com SAVE! $11.99 

0 dbolmusclesecret.org SAVE! $7.99 

0 dbolmusclesecret.guru $39.99 

0 dbolmusclehidden.com SAVE! $11 .99 

0 dbolmusclesecret.build $99.99 

0 dbolmusclesecret.us SAVE! $3.99 

0 dbolmusclesecret.info SAVE! $2.99 

0 dbolmusclesecret.co $11.99 

Learn more about 

Private Registration Protected Regjstration 

Business Registration 

"PlllS ICA~ fee of $0.18 per-domain name year. 

.. _CA domain names will be registered through Go Daddy Domains Canada, Inc_, a CIRA certified registrar_ 

https://who.godaddy.com/whoisstd.aspx?domain=dbolmusclesecret.com&prog_id=GoDaddy 1/3 
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purposes only, that is, to assist you in obtaining information about or 

related to a domain name registration record. We make this information 
available "as is," and do not guarantee its accuracy. By submitting a 

whois query, you agree that you will use this data only for lawful 

purposes and that, under no circumstances will you use this data to: (1) 

enable high volume, automated, electronic processes that stress or load 
this whois database system providing you this information; or (2) allow, 

enable, or otherwise support the transmission of mass unsolicited, 

commercial advertising or solicitations via direct mail, electronic 
mail, or by telephone. The compilation, repackaging, dissemination or 

other use of this data is expressly prohibited without prior written 

consent from us. 

We reserve the right to modify these terms at any time. By submitting 

this query, you agree to abide by these terms. 

Version 6.3 41312002 

Registrar: ENOM, INC. 

Whois Server: whois.enom.com 
Creation Date: 22-DEC-2014 

Updated Date: 22-MAY-2016 

Expiration Date: 22-DEC-2019 

Nameserver: NS22.TRAFFICPLANETHOSTING.COM 

Nameserver: NS23.TRAFFICPLANETHOSTING.COM 

Registry Status: clientTransferProhibited 

See Underlying Reqistrv Data 

Search for another domain name in the WHOIS database 

Enter a domain name to search Search 

Need help? Call our award-winning support team 24/7 at (480) 505-8877 

About GoDaddy 

Support 

Resources 

Account 

Shopping 

Sign up for special offers 

Email Address 

Legal I Privacy Policy I Advertising Preferences 

$ United States - English ,,, 

https://who.godaddy.com/whoisstd.aspx?domain=dbolmusclesecret.com&prog_id=GoDaddy 

Submit 

USDA 

2/3 
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Copyright© 1999 -2016 GoDaddy Operating Company, LLC. All Rights Reserved. 

https://who.godaddy.com/whoisstd.aspx?domain=dbolmusclesecret.com&prog_id=GoDaddy 3/3 



About Me- Gym Supplements 

Hi everyone, 

My name's Jake and I'm from the UK. I'm currently at university studying for my bachelors degree. I've always loved training, 

but unfortunately over the past 12 months I haven't been able to hit the gym as much as I'd liked, due to the work load at uni 

and having to commute to and from everyday, and consequently had to pretty much start from scratch again when I started 

training again back in August, but I'm back on track and nearly performing at my previous bests again, I' ll keep you guys 

updated on this as I progress to new heights. Now training; getting fitter, stronger and ultimately healthier, has always been a 

big passion of mine and I would love to be able to use the knowledge and experience I have gained over the years to help you 

in your training journey too. 

So why did I start this website? 
That's very simple, I know a lot of people who train and are constantly complaining 

that they have not seen the results they hoped for, whether that be not losing as much 

weight as they wanted, not being able to lift as much as they wanted or not being as 

big as they want to be. They will say things like "I've been training for 6 months now 

and I'm still not seeing results" or "I've been training x amount of times a week and I'm 

still the same size" and hell I've even heard "it's got to be because I've got bad genes, 

I am just not going to be able to get the body I want". When I hear these kind of things 

from friends and family and people I meet in the gym I want to "slap them silly" there 

is no reason why everyone can't have the body they desire, lift the weight they want to 

or perform at the level they want to physically. I want to be able to provide advice and 

tips on how to turn this around. 

So what's stopping them getting to 
where they want to with their training? 
Its only ever going to come down to one of two things when it comes to not getting the 

results you want in the gym, and they are: 

1) Not Training Correctly 

2) Not Eating Right 

Now here at Gym-Supplement.com I want to be able to help you guys achieve the results you desire, so I will be providing you 

with reviews and advice on the right supplements on the market and the right nutrition to get you the results YOU want. 

I want to give you advice on how to exercise in the best way to get to your fitness and health goals. 

http://gym-supplement.com/about-me-2 1/2 
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So as we take this journey I want you to promise yourselves 3 things: 

1) You will train hard and with correct form. 

2) You will take on the correct nutrition. 

3) NO excuses. 

See you at the top. 

http://gym-supplement.com/about-me-2 212 
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Gucci Rebecca Minkoff 

Search ... 

YELLOW CANARY 
connoisseur 

Home > About Us 

ABOUT US 

My Yellow Canary limited is a London, UK based online retail store. We expertise in selling premium handbags, leather goods and 

other fashion accessories. We stand for transparency, faith and authenticity in all the products we sell online. 

My Yellow Canary is a young and vibrant organisation which caters to the ever growing online fashion retail industry. We believe in 

bringing the best deals available anywhere in the worldwide web to your doorsteps. That's why we are 'Your local fashion 

connoisseur'. 

My Yellow Canary respects the brands we serve. We guarantee the authenticity and condition of all merchandise. We ensure the 

highest level of service and security. That's our promise. And we don't take it lightly. At My Yellow Canary we strongly believe 

buying online luxury merchandise should not only be simple but also be from a trustworthy source and hassle free. 

Our aim is to be the one stop destination for authentic pre-owned high end luxury goods, such as designer bags, vintage bags, 

watches, jewellery and other accessories. Our quality control ensures the product authenticity and gives our customers assurance 

of quality of the purchased merchandise. We believe in customer for li fe · we always provide excellent customer service and 

aftersales support to ensure a satisfied buyer. 

Usage of Brand Names/Trademarks: Except where noted otherwise, the brands whose products we sell are not associated with My 

Yellow Canary, and the brand names are the trademarks of their respective owners. We are an independent online dealer and are 

not an authorized reseller of any of the products we sell. 

Continue Browsing 

Visit our~. 

About Us 

Contact Us 

Our Promise 

Terms & Conditions 

Careers 

© 2016 My Yellow Canary 

Delivery Detail s 

Returns Policy 

Privacy Policy 

Cookie Policy 

Terms & Conditions of Supply 

http://shop.myyellowcanary.com/about-us-i 1 

Sell with Us 

Contact Us 

Acceptable Use Policy 

Site Map 

Enter Your Email ... 

eCommerce by Visualsoft 

1/1 
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for Windows. 

OOMAINTOOLS for Windows ~ 
Access dom.=i1n ownership records from your desktop 

Related Domains For Sale or At Auction 2 3 

CrazyCanary.com ($1,895) 
CanaryStudio.com ($2,195) 

CanaryVilla s.com ($3,500) 
CanarySong.com ($1,014) 

More> 

- Whois & Quick Stats 

Registrar GODADDY.COM, LLC 

Registrar Status clientDeleteProhibited, clientRenewProhibited, clientTransferProhibited , 

cli entU pdateProh ibited 

Dates Created on 2013-10-15 - Expires on 2017-10-15 - Updated on 2015-
10-16 

Name Server(s) NSl.TSOHOST.CO.UK (has 61 ,017 domai ns) 

NS2.TSOHOST.CO.UK (has 61 ,017 domains) 
NS3.TSOHOST.CO.UK (has 61 ,017 domains) 

IP Address 185.96.93.109 - 2 other sites hosted on this server 

IP Location fiEi - England - M aidenhead - Thermal Degree Ltd 

ASN JiEi AS198047 UKWEB-EQX, GB (registered Sep 14, 2011) 

Domain Status Registered And Active Website 

Whois History 18 records have been archived since 2013-10-16 

IP History 7 changes on 7 unique IP addresses over 3 yea rs 

Registrar 1 registrar 
History 

Hosting History 5 changes o n 6 unique name servers over 3 years 

Whois Server whois.godaddy.com 

-Website 

http://whois.domaintools.com/myyellowcanary.com 1/5 
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Website Title Myyellowcanary 

Server Type Apache 

Response Code 200 

SEO Score 65% 

Terms 1915 (Unique: 683, Linked: 849) 

Images 124 (Alt tags missing: 123) 

Links 348 (Internal: 272, Outbound : 73) 

Whois Record ( last updated on 2016-10-05 ) 

A Whois Record Not Available 

Server response: 

Whois information is currently unavailable. Please try aga in later. 

Tools 

Whois History 

Hosting History 

I Monitor Domain Properties 

I Rev er se IP Address Lo okup 

I Reverse Name Server Lookup 

Network Tools 

Bu y This Domain• 

V isit Website 

.!. Preview t he Fu ll Domain Report 

http://whois.domaintools.com/myyellowcanary.com 215 
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http://whois.domaintools.com/myyellowcanary.com 

MyYellowCanary.com W HOIS, DNS, & Domain Info - DomainTools 
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Available TLDs 

General TLDs Country TLDs 

MyYellowCanary.com W HOIS, DNS, & Domain Info - DomainTools 
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lmCJga Suppli ed 'By DomainTool:o:.com 

View Screenshot Histo r y 

The following domains are ava ilable through our preferred partners. Select domains below for mo re 
information. (3rd party site) 

D Taken domain. 
D Availab le domain. 
D Delet ed previously owned domain. 

I MyYellowCanary.com I View Whois 

http://whois.domaintools.com/myyellowcanary.com 415 
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MyYellowCanary.net 

MyYellowCanary.org 

MyYe llowCanary.info 

MyYe llowCanary.b iz 

MyYellowCanary.us 

Sitemap Blog Terms of Serv ice Privacy Policy Contact Us Domain News 

http://whois.domaintools.com/myyellowcanary.com 

Buy Domain 

Buy Domain 

Buy Domain 

Buy Domain 

Buy Domain 

© 2016 DomainTools 

5/5 
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Terms of Use 
Published in Uncategorized on 20th December 2014 

If you do not agree to the Terms of Use, discontinue using the site immediately! 

By using this site, you signify your Assent and Agreement to these Terms of Use. If you do not agree to these Terms of Use, 
do not use the site. 

Restrictions on Use of Materials: 

Materials in this website are Copyrighted and all rights are reserved. Text, graphics, databases, HTML code, and other 
intellectual property are protected by US and International Copyright Laws, and may not be copied, reprinted, published, re­
engineered, translated, hosted, or otherwise distributed by any means without explicit permission. All of the trademarks on this 
site are trademarks of Waakao.com or of other owners used with their permission. 

Database Ownership, License, and Use: 

Waakao.com warrants , and you accept, that Waakao.com is the owner of the copyright of the Databases of Links to articles 
and resources available from time to time through Waakao.com. Waakao.com and its contributors reserve all rights and no 
intellectual property rights are conferred by this agreement. 

Waakao.com grants you a non-exclusive, non-transferable license to use database(s) accessible to you subject to these Terms 
and Conditions. The database(s) may be used only for viewing information or for extracting information to the extent described 
below. 

You agree to use information obtained from Waakao.com's databases only for your own private use or the internal purposes of 
your home or business, provided that is not the selling or broking of information, and in no event cause or permit to be 
published, printed, downloaded, transmitted, distributed, re-engineered, or reproduced in any form any part of the databases 
(whether directly or in condensed, selective or tabulated form) whether for resale, republishing, redistribution, viewing, or 
otherwise. 

Nevertheless, you may on an occasional limited basis download or print out individual pages of information that have been 
individually selected, to meet a specific, identifiable need for information which is for your personal use only, or is for use in 
your business only internally, on a confidential basis. You may make such limited number of duplicates of any output, both in 
machine-readable or hard copy form, as may be reasonable for these purposes only. Nothing herein shall authorize you to 
create any database, directory or hard copy publication of or from the databases, whether for internal or external distribution or 
use. 

Liability: 

The materials in this site are provided as/is and without warranties of any kind either express or implied. Waakao.com 
disclaims all warranties , express or implied, including, but not limited to, implied warranties of merchantability and fitness for a 
particular purpose. Waakao.com does not warrant that the functions contained in the materials will be uninterrupted or error-free, 
that defects will be corrected, or that this site or the server that makes it available are free of viruses or other harmful 
components. Waakao.com does not warrant or make any representations regarding the use or the results of the use of the 
materials in this site in terms of their correctness, accuracy, reliability, or otherwise. You (and not Waakao.com assume the 
entire cost of all necessary servicing, repair or correction. Applicable law may not allow the exclusion of implied warranties , so 
the above exclusion may not apply to you. 

Under no circumstances, including, but not limited to, negligence, shall Waakao.com be liable for any special or consequential 
damages that result from the use of, or the inability to use, the materials in this site, even if Waakao.com or a Waakao.com 
authorized representative has been advised of the possibility of such damages. Applicable law may not allow the limitation or 
exclusion of liability or incidental or consequential damages, so the above limitation or exclusion may not apply to you. In no 
event shall Waakao.com's total liability to you for all damages, losses, and causes of action (whether in contract, tort, including 
but not limited to, negligence or otherwise) exceed the amount paid by you, if any, for accessing this site. 

Facts and information at this website are believed to be accurate at the time they were placed on the website. Changes may be 
made at any time without prior notice. All data provided on this website is to be used for information purposes only. The 
information contained on this website and pages within, is not intended to provide specific legal, financial or tax advice, or any 
other advice, whatsoever, for any individual or company and should not be relied upon in that regard. The services described on 
this website are only offered in jurisdictions where they may be legally offered. Information provided in our website is not all­
inclusive, and is limited to information that is made available to Waakao.com and such information should not be relied upon as 
all-inclusive or accurate. 

http://www.waakao.com/terms-use 1/2 
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Links and Marks: 

The owner of this site is not necessarily affiliated with sites that may be linked to this site and is not responsible for their 
content. The linked sites are for your convenience only and you access them at your own risk. Links to other websites or 
references to products, services or publications other than those of Waakao.com and its subsidiaries and affiliates at this 
website, do not imply the endorsement or approval of such websites, products, services or publications by Waakao.com or its 
subsidiaries and affiliates. 

Certain names, graphics, logos, icons, designs, words, titles or phrases at this website may constitute trade names, 
trademarks or service marks of Waakao.com or of other entities. The display of trademarks on this website does not imply that 
a license of any kind has been granted. Any unauthorized downloading, re-transmission, or other copying of modification of 
trademarks and/or the contents herein may be a violation of federal common law trademark and/or copyright laws and could 
subject the copier to legal action. 

Confidentiality of Codes, Passwords and Information: 

You agree to treat as strictly private and confidential any Subscriber Code, username, user ID, or password which you may 
have received from Waakao.com, and all information to which you have access through password-protected areas of 
Waakao.com's websites and will not cause or permit any such information to be communicated, copied or otherwise divulged to 
any other person whatsoever. 

Other Legal Stuff: 

These Terms of Use will apply to every access to Waakao.com. Waakao.com reserves the right to issue revisions to these 
Terms of Use by publishing a revised version of this document on this site: that version will then apply to all use by you 
following the date of publication. Each access of information from Waakao.com will be a separate, discrete transaction based 
on the then prevailing terms. 

This Terms of Use and the license granted may not be assigned or sublet by You without Waakao.com's written consent in 
advance. 

These Terms of Use shall be governed by, construed and enforced in accordance with the laws of the Vancouver, BC, Canada, 
as it is applied to agreements entered into and to be performed entirely within such jurisdiction. 

To the extent you have in any manner violated or threatened to violate Waakao.com and/or its affiliates' intellectual property 
rights, Waakao.com and/or its affiliates may seek injunctive or other appropriate relief in any state or federal court in the 
Vancouver, BC, Canada, and you consent to exclusive jurisdiction and venue in such courts. 

Any other disputes will be resolved as follows: 

If a dispute arises under this agreement, we agree to first try to resolve it with the help of a mutually agreed-upon mediator in 
the following location: Vancouver, BC, Canada. Any costs and fees other than attorney fees associated with the mediation will 
be shared equally by each of us. 

If it proves impossible to arrive at a mutually satisfactory solution through mediation, we agree to submit the dispute to binding 
arbitration at the following location: Vancouver, BC, Canada, under the rules of the American Arbitration Association. Judgment 
upon the award rendered by the arbitration may be entered in any court with jurisdiction to do so. 

If any provision of this agreement is void or unenforceable in whole or in part, the remaining provisions of this Agreement shall 
not be affected thereby. 

Termination: 

These Terms of Use agreement are effective until terminated by either party. You may terminate this agreement at any time by 
destroying all materials obtained from any and all Waakao.com site(s) and all related documentation and all copies and 
installations thereof, whether made under the terms of this agreement or otherwise. This agreement will terminate immediately 
without notice at Waakao.com's sole discretion, should you fail to comply with any term or provision of this agreement. Upon 
termination, you must destroy all materials obtained from this site and any and all other Waakao.com site(s) and all copies 
thereof, whether made under the terms of this agreement or otherwise. 

« Mike Chang's Afterburn Fuel Review - ls It Worth The High Price? 
Affi liate Disclaimer» 
©2016. All Rights Reserved. 

http://www.waakao.com/terms-use 212 
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Help 

Domain Name: LEGALBULK.COM 

Registry Domain ID: 2027324799_DOMAIN_COM-VRSN 

Registrar WHOIS Server: whois.meshdigital.com 

Registrar URL: http://www.domainbox.com 

Updated Date: 2016-05-10TOO:OO:OOZ 

Creation Date: 2016-05-10TOO:OO:OOZ 
Registrar Registration Expiration Date: 2017-05-10TOO:OO:OOZ 

Registrar: MESH DIGITAL LIMITED 

Registrar IANA ID: 1390 

Registrar Abuse Contact Email: support@domainbox.com 

Registrar Abuse Contact Phone: +1.8779770099 

Reseller: Your domain services provider 

Domain Status: clientDeleteProhibited 

Domain Status: clientUpdateProhibited 

Domain Status: clien!TransferProhibited 

Registry Registrant ID: 

Registrant Name: Identity Protection Service 

Registrant Organization: Identity Protect Limited 

Registrant Street PO Box 795 

Registrant City: Godalming 

Registrant State/Province: Surrey 

Registrant Postal Code: GU7 9GA 

Registrant Country: GB 

Registrant Phone: +44.1483307527 

Registrant Phone Ext 
Registrant Fax: +44.1483304031 

Registrant Fax Ext: 

Registrant Email: legalbulk.com@identity-protect.org 

Registry Admin ID: 

Admin Name: Identity Protection Service 

Admin Organization: Identity Protect Limited 

Admin Street: PO Box 795 

Admin City: Godalming 

Admin State/Province: Surrey 

Admin Postal Code: GU7 9GA 

Admin Country: GB 

Admin Phone: +44.1483307527 

Admin Phone Ext 

Admin Fax: +44.1483304031 

Admin Fax Ext: 

Admin Email: legalbulk.com@identity-protect.org 

Registry Tech ID: 

Tech Name: Identity Protection Service 

Tech Organization: Identity Protect Limited 

Tech Street: PO Box 795 

Tech City: Godalming 

Tech State/Province: Surrey 

Tech Postal Code: GU7 9GA 

Tech Country: GB 
Tech Phone: +44.1483307527 

Tech Phone Ext: 

Tech Fax: +44.1483304031 

Tech Fax Ext 

Tech Email: legalbulk.com@identity-proteclorg 

Name Server: ns1 .statuo.co.uk 

Name Server: ns2.statuo.co.uk 

DNSSEC: unsigned 

URL of the ICANN WHOIS Data Problem Reporting System: http://wdprs.internic.neU 
>» Last update of WHOIS database: 2016-07-23T01 :20:57Z <« 

The Data in this WHOIS database is provided 

for information purposes only, and is designed to assist persons in 

obtaining information related to domain name registration records. 

Ifs accuracy is not guaranteed. By submitting a 
WHOIS query, you agree that you will use this Data only for lawful 

purposes and that, under no circumstances will you use this Data to: 

Is this your 
domain? 

Add hosting, email and rTl()(e. 

GO 

Domain already taken? 

Enter Domain Name 

Want to buy this 
domain? 

Get it with our Domain Buy service. 

J. Sign Inv 

GO 

Search 

NameMatch Recommendations 

GoDaddy.com NameMatch has found similar domain names related to your search. 

Registering multiple domain names may help protect your online brand and enable you to 

capture more Web traffic, which you can then direct to your primary domain. 

Domains available for new registration: 

Alternate domains 

0 bulk.legal $69.99 

0 legalbulk .info SAVE! $2.99 .. 
SAVE! $11.99 . o lawbulk .com 

0 legalbulk .net SAVE! $11.99 

0 legalbulk .us SAVE! $3.99 

0 legatbulk .org SAVE! $7.99 
r 

SAVE! $4.99 ~ o legalbulk .pro 

. o legalbulk .guru $39.99 

Learn more about 

Private Registration Protected Regjstration 

Business Registration 

"PlllS ICA~ fee of $0.18 per-domain name year. 

... CA domain names will be registered through Go Daddy Domains Canada, Inc., a C IRA certified registrar. 

https://who.godaddy.com/whoisstd.aspx?domain=legalbulk.com&progjd=GoDaddy 1/2 
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(1) a llow, enable, or otherwise support the transmission of mass 

unsolicited, commercial advertising or solicitations via e-mail(spam); 
or (2) enable high volume, automated, electronic processes that 

apply to this WHOIS or any of its related systems. The provider of 

this WHOIS reserves the right to modify these terms at any time. 

By submitting this query, you agree to abide by this policy. 

LACK OF A DOMAIN RECORD IN THE WHOIS DATABASE DOES 

NOT INDICATE DOMAIN AVAILABILITY. 

Registrar: MESH DIGITAL LIMITED 

Whois Server: whois.meshdigital .com 
Creation Date: 1 O-MAY-2016 

Updated Date: 1 O-MAY-2016 

Expiration Date: 1 O-MAY-2017 

Nameserver: NS1 .STATUO.CO.UK 

Nameserver: NS2.STATUO.CO.UK 

Registry Status: clientDeleteProhibited 

Registry Status: clientTransferProhibited 

Registry Status: clientUpdateProhibited 

See Underlying Registry Data 

Search for another domain name in the WHOIS database 

Enter a domain name to search Search 

Need help? Call our award-winning support team 24/7 at (480) 505-8877 

About GoDaddy 

Support 

Resources 

Account 

Shopping 

Sign up for special offers 

Email Address 

Legal I Privacy Policy I Advertising Preferences 

$ United States - English " 

Copyright© 1999 -2016 GoDaddy Operating Company, LLC. All Rights Reserved. 

https://who.godaddy.com/whoisstd.aspx?domain=legalbulk.com&prog_id=GoDaddy 

Submit 

USD--
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Help My Account Find a Store Weekly Ad 

SEARCH 

SHOP BY SPORT FOOTWEAR 

Pre-workout Supplements I DICK'S Sporting Goods 

Chat Now 

APPAREL ACCESSORIES FAN SHOP FEATURED 

Sport Your Support 
Shoo Now 

0 

CART 

CLEARANCE 

FREE SHIPPING ON ORDERS s49 OR MORE SPEND s50 GET SJO WITH BUY ONLINE PICK UP IN STORE 
+FREE IN-STORE RETURNS 

Onlll'IC' °"'Y E.r..ch.11oora A!l(ll~ Octa • 

Home: Collections Coaching Gear : Sports Nutrition : Pre.Workout Supplements 

Pre-workout Supplements 

Filter By 
22 Products Sort by Top Sellers :::::iJ 

BRAND 

BSN (4) 

Cellucor (4) 

Cytosport ( 1) 

FRS (1) 

GU (4) 

Jelly Belly (1) 

PRICE RANGE 

under $25 (4) 

$25 - $50 (19) 

RATING 

* (3) 

**** & Up (4) 

*** & Up (4) 

*** & Up (4) 

*** & Up (5) 

Cellucor C4 Pink 
Lemonade Pre-Workout 
30 Servings 
$29.99 

MUSCLE 
MILK 

~u~ 
Cytosport Muscle Milk 
Collegiate Powder 
Cookies N' Cream 5.29 ... 
NOW: $44.99 (25% 0111) 
Was: $59.99" 

Cellucor C4 Extreme Blue 
Raspberry 30 Servings 
$39.99 

-
FRS Energy Liquid 
Concentrate Peach 
Mango 32 fl oz 

(2) 

$14.99 

http://www.dickssportinggoods.com/products/pre-workout-supplements.jsp 

Jelly Belly Fruit Punch 
Sport Beans- 24 pack 

(1) 

$29.99 

USP Labs Jack3d Pre­
Workout Formula Blue 
Raspberry 45 Servings 
$31.99 

Page 1 

GU Salted Caramel 
Energy Gel- 24 Pack 

(1) 

$29.99 

Cellucor C4 Orange 
Dreamsicle Pre-Workout 
30 Servings 
$29.99 

1/3 
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Optimum Nutrition 
Essential Amino Energy 
Watennelon 30 Servings 
$24.99 

i.H;U• 

GU Chocolate Energy 
Gel· 24 Pack 
$29.99 

Universal Nutrition 
Animal Pak 15 Packs 

(2) 

$19.99 

GU Vanilla Energy Gel- 24 
Pack 
$29.99 

,.on A.' ·• 1 ---.. ~ 

http://www.dickssportinggoods.com/products/pre-workout-supplements.jsp 

Optimum Nutrition 
Platinum Pre· Fruit Punch 
30 Servings 
$39.99 

GU Strawberry Banana 
Energy Gel· 24 Pack 
$29.99 

Optimum Nutrition 
Platinum Pre· Raspberry 
Lemonade 

(1) 

$39.99 

BSN N.0.-XPLODE Pre­
Workout Green Apple 30 
Servings 
$39.99 

213 
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Optimum Nutrition 
Blueberry Lemonade Pre­
Workout 30 Servings 
$37.99 

BSN N.0.-XPLODE Pre• 
Workout Watenmelon 30 
Servings 
$39.99 

22 Products Sort by Top Sellers Page 1 

Learn More About Pre-workout Supplements 

Selection Expert Advice PRO TIPS 

Fuel Up with Pre-Workout Supplements 

Take your workout to the next level with pre-workout supplements from DICK'S Sporting Goods. Whether you're a gym rat who puts in countless 
reps, an athlete training to be the best in your league or a weekend jogger who is looking for a little more energy on your morning run, you'll 
benefit from these premium fitness supplement options. It's normal for athletes to feel like they've plateaued. High intensity workouts like running, 
weightlifting and playing many different sports can tire you out before your muscles and mind have received the reps they need to keep you on 
track to meet your goals. 

Giving your body extra energy before hitting the gym is a great way to make sure you'll get a powerful, efficient and thorough workout. These 
products contain the energy you need to perform, without extra added sugar which can lead to crashing out later on. 

Looking to buff up? Check out the sports nutrition collection at DICK'S Sporting Goods. 

Featured Categories 

BOGO 50% Off Nutritional Supp~ments Creatine Supplements Cytosport Healthy Gifts for Mom Nitric Oxide Suppk:!ments Optimum Nutrition Sports Nutrition Stocking Stutters 
Optimum Nutrition Pre-workout Supplements 

Sign Up & Get 10% Off ENTER EMAIL ADDRESS 

About Us 

Careers 

Investor Relations 

Press Room 

Promo Exclusions 

Team Websites & Uniforms 

Corporate Purchases 

Suppliers 

Index[+] 

Find a Store 

Weekly Circular 

Credit Card 

Promos & Coupons 

Product Availability & Price 

Recalls 

Top Brands 

Site Feedback 

Contact Customer Service 

Order by Phone: 1-877-846-9997 

Track Your Order 

Return Policy 

Shipping Rates 

Only at DICK'S 

Terms of Use 

California Disclosures 

Chat Now 

Gift Cards 

Scorecard 

453 and a Half 

Commercials & Films 

PRO TIPS 

Donations & Sponsorships 

Store Services 

Privacy Policy ©2016 DICK'S Sporting Goods *Reference prices are past offerings. No sales may have occurred at this price. 

http://www.dickssportinggoods.com/products/pre-workout-supplements.jsp 313 
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Help 

Domain Name: SPECIALFITNESSTUTORIALS.COM 

Registry Domain ID: 2026678286_DOMAIN_COM-VRSN 

Registrar WHOIS Server: whois.godaddy.com 

Registrar URL: http://www.godaddy.com 

Update Date: 2016-07-13T21:39:39Z 

Crea~on Date: 2016-05-08T10:57:18Z 
Registrar Registration Expiration Date: 2017-05-08T10:57:18Z 

Registrar: GoDaddy.com, LLC 

Registrar IANA ID: 146 

Registrar Abuse Contact Email: abuse@godaddy.com 
Registrar Abuse Contact Phone: +1.4806242505 

Is this your 
domain? 

Add hosting, email and rTl()(e. 

GO 

Domain already taken? 

Enter Domain Name 

Want to buy this 
domain? 

Get it with our Domain Buy service. 

NameMatch Recommendations 

J. Sign Inv 

GO 

Search 

Domain Status: clientTransferProhibited http://www.icann.org/epp#clientTransferProhibited GoDaddy.com NameMatch has found similar domain names related to your search. 

Domain Status: clientUpdateProhibited http://www.icann.org/epp#clientUpdateProhibited Registering multiple domain names may help protect your online brand and enable you to 
Domain Status: clientRenewProhibiled http://www.icann.org/epp#clientRenew Prohibited 

Domain Status: clientDeleteProhibited http://www.icann.org/epp#clientDeleteProhibited 

Registry Registrant ID: 

Registrant Name: MOHAMMED SAYEEDUDDIN ALI KHAN 

Registrant Organization: WebsiteAdvisor.Biz 

Registrant Street Sharjah 

Registrant City: Sharjah 

Registrant State/Province: UAE 

Registrant Postal Code: 31073 

Registrant Country: AE 

Registrant Phone: +971.525223124 

Registrant Phone Ext 

Registrant Fax: 

Registrant Fax Ext: 

Registrant Email: websiteadvisor.biz@gmail.com 

Registry Admin ID: 

Admin Name: MOHAMMED SAYEEDUDDIN ALI KHAN 

Admin Organization: WebsiteAdvisor.Biz 

Admin Street: Sharjah 

Admin City: Sharjah 

Admin State/Province: UAE 

Admin Postal Code: 31073 

Admin Country: AE 

Admin Phone: +971.525223124 

Admin Phone Ext 

Admin Fax: 

Admin Fax Ext: 

Ad min Email: websiteadvisor.biz@gmail.com 

Registry Tech ID: 

Tech Name: MOHAMMED SAYEEDUDDIN ALI KHAN 

Tech Organization: WebsiteAdvisor.Biz 

Tech Street: Sharjah 

Tech City: Sharjah 

Tech State/Province: UAE 

Tech Postal Code: 31073 

Tech Country: AE 
Tech Phone: +971.525223124 

Tech Phone Ext: 

Tech Fax: 

Tech Fax Ext 

Tech Email: websiteadvisor.biz@gmail.com 

Name Server: NS75.DOMAINCONTROL.COM 

Name Server: NS76.DOMAINCONTROL.COM 

DNSSEC: unsigned 

URL of the ICANN WHOIS Data Problem Reporting System: http://wdprs.internic.neU 
>» Last update of WHOIS database: 2016-07-23TO:OO:OOZ <« 

For more information on Whois status codes, please visit 

https:/lwww.icann.org/resources/pages/epp-status-codes-2014-06-16-en 

The data contained in GoDaddy.com, LLC's WHOIS database, 
w hile believed by the company to be reliable, is provided "as is" 

with no guarantee or warranties regarding its accuracy. This 

capture more Web traffic, which you can then direct to your primary domain. 

Domains available for new registration: 

Alternate domains 

0 specialfrtnesstutorial.com SAVE! $11.99 

0 specialfrtnesstutorials.info SAVE! $2.99 

0 specialfrtnesstutorials.us SAVE! $3.99 

0 specialhealthtutorials.com SAVE! $11.99 

0 specialfrtnesstutorials.net SAVE! $11.99 

0 specialfrtnesstutorials.guru $39.99 

0 specialfrtnesstutorials.org SAVE! $7.99 

0 specialfrtnesstutorials.co $11.99 

Learn more about 

Private Registration Protected Regjstration 

Business Registration 

"PlllS ICA~ fee of $0.18 per-domain name year. 

.. _CA domain names will be registered through Go Daddy Domains Canada, Inc., a CIRA certified registrar_ 

https://who.godaddy.com/whoisstd.aspx?domain=specialfitnesstutorials.com&prog_id=GoDaddy&k=9QJ N 1 klzwoouabgzd50oirC Hym%2fYZOsGRWh3fmOfCE... 1/2 
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information is provided for the sole purpose of assisting you 

in obtaining information about domain name registration records. 
Any use of this data for any other purpose is expressly forbidden without the prior written 

permission of GoDaddy.com, LLC. By submitting an inquiry, 

you agree to these terms of usage and limitations of warranty. In particular, 
you agree not to use this data to allow, enable, or otherwise make possible, 

dissemination or collection of this data, in part or in its entirety, for any 
purpose, such as the transmission of unsolicited advertising and 

solicitations of any kind, including spam. You further agree 

not to use this data to enable high volume, automated or robotic electronic 
processes designed to collect or compile this data for any purpose, 

including mining this data for your own personal or commercial purposes. 

Please note: the registrant of the domain name is specified 

in the "registrant" section. In most cases, GoDaddy.com, LLC 

is not the registrant of domain names listed in this database. 

See Underlying Registry Data 

Report Invalid Whois 

Search for another domain name in the WHOIS database 

Enter a domain name to search 

L 
Search 

Need help? Call our award-winning support team 24/7 at (480) 505-8877 

About GoDaddy 

Support 

Resources 

Account 

Shopping 

Sign up for special offers 

Email Address 

Legal I Privacy Policy I Advertising Preferences 

9 United States - English ,. 

Copyright © 1999 - 2016 GoDaddy Operating Company. LLC. All Rights Reserved. 

Submit 

USDA 

https://who.godaddy.com/whoisstd.aspx?domain=specialfi tnesstutorials.com&prog_id=GoDaddy&k=9QJN1klzwoouabgzd50oirCHym%2fYZOsGRW h3fmOfCE.. 212 



7/22/2016 The Modern Girl (@themoderngirl ) • lnstagram photos and videos 

Search 

Follow 

o ern irl HANNAH ROGERS Social Media Manager and Lifestyle Bl ger from NZ. 
Beauty, Fitness, Movies, Travel and Pizza hannah@themoderngirl.com www.t oderngirl.c 

3,290 posts 12.Sk followers 1,653 following 

https://www.instagram .com/themoderngirl/ 1/2 
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Contact Us 

~ All Products v 

HOIS search results for: 

Domain Name: HEALTHYDIETBASE.COM 

Registry Domain ID: 1849221850_DOMAIN_COM-VRSN 

Registrar WHOIS Server: whois.enom.com 

Registrar URL: www.enom.com 

Updated Date: 2016-02-05T00:17:03.00Z 

Creation Date: 2014-03-05T14:56:00.00Z 

Registrar Registration Expiration Date: 2017-03-05T14:56:34.00Z 

Registrar: ENOM, INC. 

Registrar IANA ID: 48 

Reseller: NAMECHEAP.COM 

Domain Status: clientTransferProhibited 

https://www.icann.org/epp#clientTransferProhibited 

Registry Registrant ID: 

Registrant Name: WHOISGUARD PROTECTED 

Registrant Organization: WHOISGUARD, INC. 

Registrant Street: P.O. BOX 0823-03411 

Registrant City: PANAMA 

Registrant State/Province: PANAMA 

Registrant Postal Code: 0 

Registrant Country: PA 

Registrant Phone: +507 .8365503 

Registrant Phone Ext: 

Registrant Fax: +51 .17057182 

Registrant Fax Ext: 

Registrant Email: 

55EC0281 A5024C4FA7F9FFC42EF71817 .PROTECT@WHOISGUARD.COM 

Registry Admin ID: 

Admin Name: WHOISGUARD PROTECTED 

Admin Organization: WHOISGUARD, INC. 

Admin Street: P.O. BOX 0823-03411 

Admin City: PANAMA 

Admin State/Province: PANAMA 

Admin Postal Code: 0 

Admin Country: PA 

Admin Phone: +507.8365503 

Admin Phone Ext: 

Admin Fax: +51.17057182 

Admin Fax Ext: 

Admin Email: 

55EC0281 A5024C4FA7F9FFC42EF71817 .PROTECT@WHOISGUARD.COM 

Registry Tech ID: 

Tech Name: WHOISGUARD PROTECTED 

Tech Organization: WHOISGUARD, INC. 

Tech Street: P.O. BOX 0823-0341 1 

Tech City: PANAMA 

Tech State/Province: PANAMA 

Tech Postal Code: 0 

Tech Country: PA 

Tech Phone: +507 .8365503 

Tech Phone Ext: 

Tech Fax: +51.17057182 

Tech Fax Ext: 

Tech Email : 55EC0281 A5024C4FA7F9FFC42EF71817.PROTECT@WHOISGUARD.COM 

Name Server: LADY.NS.CLOUDFLARE.COM 

Name Server: NORM.NS.CLOUDFLARE.COM 

DNSSEC: unSigned 

Registrar Abuse Contact Email: abuse@enom.com 

Registrar Abuse Contact Phone: +1.4252982646 

URL of the ICANN WHOIS Data Problem Reporting System: http://wdprs.internic.neV 

>» Last update ofWHOIS database: 2016-02-05T00:17:03.00Z «< 

For more information on Whois status codes, please visit https://icann.org/epp 

The data in this whois database is provided to you for information 

GO 

Domain already taken? 

Enter Domain Name 

Want to buy this 
domain? 

Got it 'Nit h our Domain Buy service. 

GO 

Search 

NameMatch Recommendations 

GoOaddy.com NameMatch has found similar domain names related to your search. 

Registering multiple domain names may help protect your online brand and enable you to 

capture more Web traffic, which you can then direct to your primary domain. 

Domains available for new registration: 

Alternate domains 

0 healthydietbases.com SAVE! $11.99 

") healthydietbase.net SAVE! $11.99 

[ healthydietbase.org SAVE! $8.99 

n healthydietbase.info SAVE! $2.99 

r fitdietbase.com SAVE' $11.99 

[] healthydietbase.us SAVE! $3.99 

n healthydietbase.diet $24.99 

0 healthydietbase.club $0.99 

Learn more about 

Private Registration ? Protected Registration 

Busjness Reg jstrafioo 

otpfus~of$0.18per domain name y9Cll". 

... CA domain names will be registered through Go Daddy Domains Canada, Inc .. a CIRA certif ied registrar. 

https://who.godaddy.com/whoisstd.aspx?domain=healthydietbase.com&progjd=GoDaddy 1/3 
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purposes only, that is, to assist you in obtaining information about or 
related to a domain name registration record. We make this information 
available "as is," and do not guarantee its accuracy. By submitting a 
whois query, you agree that you will use this data only for lawful 

purposes and that. under no circumstances will you use th is data to: (1) 

enable high volume, automated, electronic processes that stress or load 

this whois database system providing you this information; or (2) allow, 

enable. or otherwise support the transmission of mass unsolicited. 
commercial advertising or solicitations via direct mail , electronic 

mail, or by telephone. The compilation, repackaging, dissemination or 
other use of this data is expressly prohibited without prior written 

consent from us. 

We reserve the right to modify these terms at any time. By submitting 

this query, you agree to abide by these terms. 

Version 6.3 4/3/2002 

Registrar: ENOM, INC. 

Whois Server: whois.enom.com 
Creation Date: 05-MAR-2014 

Updated Date: 26-APR-2016 
Expiration Date: 05-MAR-2017 

Nameserver: LADY.NS.CLOUDFLARE.COM 

Nameserver: NORM.NS.CLOUDFLARE.COM 

Registry Status: clientTransferProhibited 

See Underlying Registry Data 

Search for another domain name in the WHOIS database 

Enter a domain name to search Search 

Need help? Call our award-winning support team 24n at (480) 505-8877 

About GoDaddy 

Support 

Resources 

Account 

Shopping 

Sign up for special offers 

Email Address Submit 

S United States - English,,, USO,,, 

Legal I Privacy Policy I Advertising Preferences 

https://who.godaddy.com/whoisstd.aspx?domain=healthydietbase.com&progjd=GoDaddy 213 
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Copyright© 1999 - 2016 GoDaddy Operating Company, LLC. All Rights Reserved. 
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Help 

Domain Name: THEGYMLIFESTYLE.COM 

Registry Domain ID: 1787534813_DOMAIN_COM-VRSN 

Registrar WHOIS Server: whois.enom.com 

Registrar URL: www.enom.com 
Updated Date: 2016-03-21T11 :17:14.00Z 

Creation Date: 2013-03-20T01 :00:00.00Z 

Registrar Registration Expiration Dale: 2017-03-20T00:00:07.00Z 

Registrar: ENOM, INC. 
Registrar IANA ID: 48 

Reseller: NAMECHEAP.COM 

Domain Status: clientTransferProhibited 

hltpsJ/www.icann.org/epp#clientTransferProhibited 

Registry Registrant ID: 

Registrant Name: SNAETI-IOR GUDJONSSON 

Registrant Organization: 

Registrant Street LAXAKVISL 

Registrant City: REYKJAVIK 

Registrant State/Province: GULLBRINGUSYSLA 

Registrant Postal Code: 110 

Registrant Country: IS 

Registrant Phone: +354.8690696 

Registrant Phone Ext 

Registrant Fax: +1.5555555555 

Registrant Fax Ext: 

Registrant Email: SNATI-IOR92@GMAIL.COM 

Registry Admin ID: 

Admin Name: SNAETI-IOR GUDJONSSON 

Admin Organization: 

Admin Street: LAXAKVISL 

Admin City: REYKJAVIK 

Admin State/Province: GULLBRINGUSYSLA 

Admin Postal Code: 110 

Admin Country: IS 

Admin Phone: +354.8690696 

Admin Phone Ext 

Admin Fax: +1 .5555555555 

Admin Fax Ext: 

Admin Email : SNATHOR92@GMAIL.COM 

Registry Tech ID: 

Tech Name: SNAETHOR GUDJONSSON 

Tech Organization: 

Tech Street: LAXAKVISL 

Tech City: REYKJAVIK 

Tech State/Province: GULLBRINGUSYSLA 

Tech Postal Code: 110 

Tech Country: IS 

Tech Phone: +354.8690696 

Tech Phone Ext: 
Tech Fax: +1.5555555555 

Tech Fax Ext 

Tech Email: SNATHOR92@GMAIL.COM 

Name Server: DUKE.NS.CLOUD FLARE.COM 

Name Server: IRIS.NS.CLOUDFLARE.COM 

DNSSEC: unSigned 

Registrar Abuse Contact Email: abuse@enom.com 

Registrar Abuse Contact Phone: +1.4252982646 

URL of the ICANN WHOIS Data Problem Reporting System: httpJ/wdprs.internic.neU 
»> Last update of WHOIS database: 2016-03-21T11 :17:14.00Z «< 

For more information on Whois status codes, please visit httpsJflcann.org/epp 

The data in this whois database is provided to you for information 
purposes only, that is, to assist you in obtaining information about or 

related to a domain name registration record. We make this information 

Is this your 
domain? 

Add hosting, email and rTl()(e. 

GO 

Domain already taken? 

Enter Domain Name 

Want to buy this 
domain? 

Get it with our Domain Buy service. 

J. Sign Inv 

GO 

Search 

NameMatch Recommendations 

GoDaddy.com NameMatch has found similar domain names related to your search. 

Registering multiple domain names may help protect your online brand and enable you to 

capture more Web traffic, which you can then direct to your primary domain. 

Domains available for new registration: 

Alternate domains 

0 thegymlWestyle.org SAVE! $7.99 

0 thegymlifestyle.net SAVE! $11.99 

0 thegymlifestyle.life $39.99 

0 thegymlWestyle.slyle $39.99 

0 yourgymlifestyle.com SAVE! $11.99 

0 ourgymlifestyle.com SAVE! $11.99 

0 thegymlifestyle.info SAVE! $2.99 

0 thegymlifestyle.club SAVE! $2.99 

Learn more about 

Private Registration Protected Regjstration 

Business Registration 

"PlllS ICA~ fee of $0.18 per-domain name year. 

.. _CA domain names will be registered through Go Daddy Domains Canada, Inc_, a CIRA certified registrar_ 

https://who.godaddy.com/whoisstd.aspx?domain=thegymlifestyle.com&prog_id=GoDaddy&k=aYamWl5xrqXYDZelqyXMgEVod35tHwhMJ5anTUjdqfneJ7o8m... 1/3 
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available "as is," and do not guarantee its accuracy. By submitting a 

whois query, you agree that you will use this data only for lawful 
purposes and that, under no circumstances will you use this data to: (1) 

enable high volume, automated, electronic processes that stress or load 

this whois database system providing you this information; or (2) allow, 

enable, or otherwise support the transmission of mass unsolicited, 
commercial advertising or solicitations via direct mail, electronic 
mail, or by telephone. The compilation, repackaging, dissemination or 

other use of this data is expressly prohibited without prior written 

consent from us. 

We reserve the right to modify these terms at any time. By submitting 

this query, you agree to abide by these terms. 

Version 6.3 41312002 

Registrar: ENOM, INC. 

Whois Server: whois.enom.com 
Creation Date: 20-MAR-2013 

Updated Date: 21-MAR-2016 

Expiration Date: 20-MAR-2017 

Nameserver: DUKE.NS.CLOUDFLARE.COM 

Nameserver: IRIS.NS.CLOUDFLARE.COM 

Registiry Status: clientTransferProhibited 

See Underlying Reqistrv Data 

Search for another domain name in the WHOIS database 

Enter a domain name to search 

L 

Search 

Need help? Call our award-winning support team 24/7 at (480) 505-8877 

About GoDaddy 

Support 

Resources 

Account 

Shopping 

Sign up for special offers 

Email Address 

Legal I Privacy Policy I Advertising Preferences 

$ United States - English ,. 

Copyright© 1999 - 2016 GoDaddy Operating Company, LLC. All Rights Reserved. 

Submit 

USDA 

https://who.godaddy.com/whoisstd.aspx?domain=thegymlifestyle.com&prog_id=GoDaddy&k=aYamWl5xrqXYDZelqyXMgEVod35tHw hMJ5anTUjdqfneJ7o8m.. 213 
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P .. i G ~ jimstoppani.com Analytics - Se ... 11 (2) Jim Stoppani 

Messoige 

.# ' Status 

~ Wnte someth11l!J on this Page 

Photos See All 

Sign Up 

Public Figure 

O. Search for posts on this Page 

Invite friends to like this Page 

Get all my traimn and nutntmn advice@ 
oppam com 

•• 1,002,566 people like this 

About S-All 

12! 0 " 
111. 115% .. 

EXHIBIT B 



Jim Stoppani, PhD (@jimstoppani) • Instagram photos and videos 

jimstoppani 

1,601 posts 

Search Search Get the app 

1,394 following 

Page 1 of3 

Sign up I 

Jim Stoppani, PhD Owner of #JYM Supplement Science and JimStoppani.com 
m .facebook.com/ JimStoppaniPhD 

https://www.instagram.com/jimstoppani/?hl=en 12/1/201 6 



D Jim Stoppani - YouTube x 

f- C i https://www.youtube.com/user/DrJimStoppani/about 

Save As ... Ctrl+S 

f't Home 

6 Trending 

i: History 

a Get You Tube Red 

BEST OF YOUTUBE 

D Music 

m Sports 

Cl Gaming 

CJ . Movies 

El TV Shows 

El News 

ll Live 
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Description 

Jlm Stoppani, PhD, is one of the world's most recognized and popular authoritles on training, nutrition and 
dietary supplements. He was the Senior Science Editor for Muscle & Fitness, Flex, and Muscle & Fitness 
HERS magazines for over 10 years and has trained some of the top celebrities in the world, including Dr. 
Dre, LL Cool J and Mario Lopez. Stoppani runs his own membership-based website JimStoppani.com, 
which features all of his exclusive training and dtet programs, videos and articles, and he's the owner and 
creator of the ground-breaking JYM Supplement Science line of sports nutrition products. As a published 
author, his book credits include the New York Times Bestseller LL Cool J's Platinum 360 Diet and Lifestyle 
and the acclaimed educational text Encyclopedia of Muscle & Strength. 
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JY PQ JV 
WWWGymTralnlng's Rating 

Raspberry Lemonade 

dos.a es 
~-.----.---

mu c or edch supplement Is In ~U<. Stoppanl Is 

' I 

against all supplement companies lhat market proprleu1ry blends 
wllhln their products and ttuly believes the consumer should 
know exactly what they are taking. Overall .Jym Preworkout Is a 
good PWO. It provides you with the correct dosages of 

supplements you need co get your •1orkout going but It does 

somewhat fall on the stimulant aspect Our testers found they got 
a good dean oo Jittery energy rrom Jym but did not necessarily 

get a huge Initial sllmulu~ (I.e. the feellng of wanting to tear up 

lhe gym). Visit VNN1.gym.tralnlng 

EXHIBIT C 



http://reviews.bodybuilding.com/JYM/Pre JYM/dbhughes/569995eb0cf26286d855b839/ 

2 of 6 people rouno tnls revtew ne1pru1. 

~ Vertnecl Buyer 0 

JV PRC JY 
dbhughes's Rating ----
Raspberry Lemonade 

,..:.:::....;.:::..:.:....=-'-"-"""-""'n"'l'-'a=no n1s b -~­
uansoarency and ouanr-1 'Quanltl.y of lngredlenrs delt\/ered I 

plOduus. e punch-line at>out t>elng the onty one In tne lndusuy 

that accurately shows consumers what 1ney are buying, doesn't 

mean you are buying a pro<:1uct lhal is bener performing and 

denn11e1y not Detter tasting than that or competitors. 1 oougtn the 

raspbeny lemonade and ll tastes aweful. I have Uled many pre­

v10r1<:out supplements (no-xplode. opllmum nuultlon·s. assault. 

etc.) and none nave come Close lO tasung this bad. I feel shaky 

taking even a na1r o a scoop e1u11ng my workouts. 1 take ll 30 

minutes prior 10 exercise. 1 mentally reel more energized 

throughout the woricout. but cson't see any Increase In muscular 

stamina or energy. I am have some of his other products which 

wtll take lime to see the results. FYI. I am not. nor have I ever 

Deen sens.ltrve at all to ca elne. I pal<J more r>ecaus.e I believe In 

Jim's philosophy, but I think he Is going to c;ul~kty learn that 

people have more emotlonal attachment to Ulelr money that to 

an owner of a supplement company. Just my opinion. Take It for 

what It's wortn. 

WM roviow IP U) you? y I 0 



http://reviews.bodybuilding.com/JYM/Pre JYM/ deloachrd/5 1fd53b 70cf203 e2 703 c42bf/ 

2 of 3 people rouM this review helpful. 

-I' v erified Buyer 0 

JYM PRE JY 
deloacruo·s Raung 

Oct- 20l3 -I have been on the product ror aboul a week. During 

weight training once the prociuet kicks In I am able to ualn at 

•Peal<" levels for a longer period of time. This prooucc has a nice 

bf end of Ingredients for a pre·workout mix. I have much respecl 

for Jim so 1 gave the product a try. GoM sone1 product. no Jitters, 

etc. Just good focus and endurance. 2-5-14 I have uashe<I all my 

pre workout supplements. Arter being on Pre-JYM I was hooke<I. 

I lrled to nnlsh off my 4 olher pre-work. supplements, but I could 

nor because 1 never re1t me same after gernng of Pre-JYM. My 

focus was not there, ancl I Just could nm raise my Intensity at the 

same level as I did being on Pre Jym. Then I staned comparing 

Ingredients and 1 was st1oc1<ed with wnat 1 saw In PreJYM versus 

what I saw In the other pre-work supplements I had at the hOuse. 

All my other pre workout supplement had proprietary blends, but 

total grams per scoop was between 61013 being lhe hlgllesl! 

WTHI PREJYM Is 26.5 per scoop! No wonder why 1 reel so much 

berrer with Pre-JYM and can't rnke anything else. I am hooked 

and wlll buy whatever DL Stoppanl creates b~cause hels 

providing Ule.JleSt r.or us. Thanks JIM :rt11s Is pound for pound 

lhe best Pre-Workout Ingredients blend 111 the market, Period! Oh 

In my opinion the Cherry Limeade taste bener. Jan 2015 __ I stlll 

use Pre Jym! 

Was t111s rev1~w helpful lO you? YE-, I o Re pan 



http://reviews.bodybuilding.com/JYMN ita JYM/banito8 l /54072d03 Ocf2695 aea696ab9/ 

o or o people round lhls review helpful. 

.,/ verified Buyer 0 

I 
JYM VITAJYM 
t>anlto81's Raung ----·--· 

Once again! Dr. Sloppanl nails It with a product that has more 

science t>acl<:up rather trian I-want-to-sell-more stream. He has 
great videos and faQS On his mm explaining each and every 

1ngre<11enie and 1·1ny n1s e11r.-erem {ana mucn 1>enerpnat ttte 
01hersovallab e out tttete. Thanks. Jim! JYM ARMY!! 

Was this ret'lew helpful to you? Yes I o Report 



http://reviews.bodybuilding.com/JYM/Pro JYM/ 

0 of 1 person found this review helpful. 

./ Verified Buyer 

JYM PROJYM 
cshfel79's Rating 

Chocolate Cookie Crunch ·-·----

Ill 
Ill 

I absolutely love this flavor!! I have never tasted such a rich 

chocolate protein powder that does not taste like chemicals. The 

only con for me ls that I'm not too fond of the cookie pelces In 

the powder. They taste fine but I thought ft wasn't mixing 

properly at first since I was feeling junks in the shake. Loi! Mostly 

a pet peeve of mine. but the overall taste rs great! Maybe ff you 

were to add a regular chocolate version this would be appealing 

to those people who don't like the cookie chunks. I have 

researched Jim Stoppani's products. nutrition and program. He 

takes great r:D1m in delivering a quality product. The blend of 3 

proteins and the simplified list of ingredients without all of the 

fillers makes a huge difference. I have seen so much growth In 

the past month of usiog this protein. Its pure and efficient My 

traioing bas taken on a wholenew evel with the help olJYM 

products. I highly recommend this protein. 
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0 o 0 pcopl found th revl helpfu 

../ Verified Buver 0 

JY PROJY 
NoStar111's Raung 

Chocolate Cookie Crunch 

s·mores 

Pro Jyrn Is absolulely the best pro1eln I've ever Cried, rm on r 
eighth rouf pound bag alceady and the navors stlll tastc 91e LJ 

MAI 19. 1015 I 

l;Jful ioyou?Y I 

I I 
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7/2512016 JYM Supplements & Info EXCLUSIVELY at Bodybuilding.com 

ALL JYM PRODUCTS 
View: Product View Detailed List View 

1-10 of 29 Results 

BUY 2 SAVE $5 
For a limited time, buy 2 Jym Omega Jym, 120 

Softgels & get $5 OFF! 

Compare 
up to 3 items JDL I COMPARE I 

Sort By: Best Sellers Product Name Newest Highest Rated Price High-Low Price Low-High 

Show: I 10 Per Page T I ~ Previous 1 2 3 Nexv 

http://www.bodybuilding.com/store/jym.html 1/5 
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D compare 

D compare 

D compare 

D compare 

http://www.bodybuilding.com/store/jym.html 

JYM Supplements & Info EXCLUSIVELY at Bodybuilding.com 

JYM Pre JYM, 30 Servings 
Pre-Workout Powder Powerhouse* 
Scientifically Advanced All-In-One Formula for Improved 
Workouts* 

9.2 out of 10 Excellent Rate Product 

Supported Goal: Improve Workout 

Main Ingredient: Beta-Alanine 

Servings: 30 

Price Per Serving: $1.60 

JYM Pre JYM, 20 Servings 
Pre-Workout Powder Powerhouse* 

Scientifically Advanced All-In-One Formula for Improved 
Workouts* 

9.2 out of 1 O Excellent Rate Product 

Supported Goal: Improve Workout 

Main Ingredient: Beta-Alanine 

Servings: 20 

Price Per Serving: $1.78 

JYM Pro JYM, 2 Lbs. 
Blended Protein Supplement for Maximum 
Effectiveness• 
Made with the Highest Quality Whey, Casein, and Egg 
Proteins 

9.5 out of 1 O Excellent Rate Product 

Supported Goal: Build Muscle 

Main Ingredient: Whey Protein Isolate 

Servings: 26 

Price Per Serving: $1.25 

JYM Pro JYM, 4 Lbs. 
Blended Protein Supplement for Maximum 
Effectiveness• 

Made with the Highest Quality Whey, Casein, and Egg 
Proteins 

9.5 out of 1 O Excellent Rate Product 

Supported Goal: Build Muscle 

Main Ingredient: Whey Protein Isolate 

Servings: 52 

Price Per Serving: $1.06 

$47.97 
In stock 

SELECT FLAVOR 

View Product Label 

Wish List 

$35.57 
In stock 

SELECT FLAVOR 

View Product Label 

Wish List 

$32.56 
In stock 

SELECT FLAVOR 

View Product Label 

Wish List 

$55.06 
In stock 

SELECT FLAVOR 

View Product Label 

Wish List 

215 
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D compare 

D compare 

D compare 

D compare 

http://www.bodybuilding.com/store/jym.html 

JYM Supplements & Info EXCLUSIVELY at Bodybuilding.com 

JYM Post JYM Active Matrix, 30 
Servings 
Post-Workout Powder for Recovery and Growth* 
Powerful Cocktail Designed to Help Boost Repair, 
Maximize Recovery, and Build Muscle* 

9.6 out of 1 O Excellent Rate Product 

Supported Goal: Build Muscle 

Main Ingredient: BCAAs 

Servings: 30 

Price Per Serving: $1.19 

BUY2 SAVE$5 

JYM Omega Jym, 120 Softgels 
The Alpha of OMEGA 3's 
Designed Specifically for Athletes and Lifters* 

9 .3 out of 1 O Excellent Rate Product 

Supported Goal: Health & Wellness 

Main Ingredient: Fish Oil 

Servings: 60 

Grams Per Serving: 2 

Price Per Serving: $0.33 

JYM Vita JYM, 60 Tablets 
Daily Multivitamin Tablet Engineered to Support 
Performance* 
Provides Micro nutrients Athletes Need to Support 
Growth and Overall Well-Being* 

9.5 out of 1 O Excellent Rate Product 

Supported Goal: Health & Wellness 

Main Ingredient: Multivitamins 

Servings: 30 

Price Per Serving: $0.71 

JYM ZMA JYM, 90 Capsules 
ZMA Capsule to Help Maintain Optimal Hormone 
Levels* 

Designed to Maximize Muscle Strength and Support 
Recovery* 

9.1 out of 10 Excellent Rate Product 

Supported Goal: Build Muscle 

Main Ingredient: ZMA 

Servings: 30 

Price Per Serving: $0.53 

$35.57 
In stock 

SELECT FLAVOR 

View Product Label 

Wish List 

$19.98 
In stock 

ADD TO CART 

View Product Label 

Wish List 

$21.18 
In stock 

ADD TO CART 

View Product Label 

Wish List 

$15.78 
In stock 

ADD TO CART 

View Product Label 

Wish List 

315 
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D compare 

JYM Shred JYM, 240 Capsules 
Three Stage Fat-Loss Support Capsule* 
A Fully Loaded Fat-Loss Weapon Built w ith Six 
Synergistic Ingredients• 

8.6 out of 1 O Excellent Rate Product 

Supported Goal: Weight Loss 

Main Ingredient: Acetyl L-Carnrtine 

Servings: 60 

Price Per Serving: $0.59 

JYM Alpha JYM, 180 Capsules 
Helps Support a Healthy Testosterone and Estrogen 
Balance• 
Researched Ingredients to Support Natural 
Testosterone Production• 

8.3 out of 1 O Excellent Rate Product 

Search articles, products, brands ... 

1-10 of 29 Results 

$35.46 
In stock 

ADD TO CART 

View Product Label 

Wish List 

$29.99 
In stock 

ADD TO CART 

~ Previous 1 2 3 Next• 

*These statements have not been evaluated by the Food and Drug Administration. This product is not intended to diagnose, 
treat cure, or prevent any disease. 

JOIN OUR NEWSLETTER 

Be the first to receive exciting news, features, and 

special offers from Bodybuilding.com! 

Yn11r Fm;:iil Arlrlri:>~~ 
http://www.bodybuilding.com/store/jym.html 4/5 
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NEED HELP? 

Email Support 

Live Chat 

Gift Certificates 

Payment Methods 

Send Us Feedback 

CONNECT WITH US 

Search articles, products, brands ... 

JYM Supplements & Info EXCLU SIVELY at Bodybuilding.com 

ORDERS & SHIPPING 

Order History 

Returns/Exchanges 

US Shipping 

International Shipping 

~ United States 

© 2016 Bodybuilding.com, LLC. All rights reserved. Bodybuilding.com'" and BodySpace® are trademarks of Bodybuilding.com, LLC. 

http://www.bodybuilding.com/store/jym .html 

© Bodybuilding.com, 

5777 N. Meeker Ave. Boise ID 83713 USA 

1-866-236-8417 
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10/2/2016 Jym® Pre Jym - Natural Island Punch - POWER SNACK- GNC 

Save 15% Now! My Lists Store Locator Help Shopping Cart 

GNC: 
LIVE WELL 

NEW! WHEYBOLIC 40 
PROTEIN SHAKES 

It's Ready To Drink When You Are. 
SHOP NOW> 

Enter a Keyword or Item # 

Vitamins & Supplements I Protein & Fitness I Herbs & Natural Remedies I Digestion & Super Foods I Weight Management I Personal Care I Food & Drink 

FREE SHIPPING on orders over $49 I SUBSCRIBE+SAVE 10% View: GNC Learning Center 

Home I Soorts Nutrrtion I Nrtric Oxkje I Jym® Pre Jym - Natural Island Punch Shop all Jym 

Jym® Pre Jym - Natural Island Punch 
1 review I Write a review I Ask a question I Product Details 

Recommend ] One person recommends this. Be the 
first of your friends. 

Offers: 

Free Shipping on Orders of $49 or More. Details 

Product Information 

Description 
JYM Supplement Science 
Muscle Growth - Strength - Ener - Mind* 

My ee 

Share: 

1de this bottle is decades of supplement research -from the lab and the gym. a 
scientist, I have spent years researching ingredients that will produce results. As a gy 
rat, I have spent years benefiting from that research. Now it's your turn. Every 
ingredient in this formula is in a dose used in clinical studies and my own gym to 
produce significant gains in size, strength and endurance.* I know it works because this 
is what I take before every one of my workouts. Let it work for you. Hit the JYM! 

hese statements have not been evaluated by the Food and Drug Administrati 
This ct is not intended to diagnose, treat, cure, or prevent any dise 

Label 

http://www.gnc.com/Jym-Pre-Jym/product.jsp?productld=111638186 

Price: $54.99 
Member Price: $49.99 (Save 9%) 

In Stock Details 

Size: 30 Servings 

Item #533804 

Flavors: 

Natural Island Punch 

Qty 8 ADD TO CART ... 

Add to My List 

Become a Member and Save 

0 Add GNC Gold Card Membership. 
$15 annual fee for member price 
and savings. Learn More I ].QgJn 

0 Subscribe+Save 

O Save 10% + Free Shipping on future orders 

Deliver every 30 days • O 

O Deliver one time only 

Order by 4pm EST and your item ships 
today! 

Supplement Facts 

Serving Size 1 Scoop 

Servings Per Container 30 

Amount Per Serving 

Calories 
Total Carbohydrate 

Calcium 

Sugars 

Creatine Hydrochloride 
Beta-Alanine (as CarnoSyn®) 
Betaine (Trimethylglycine) 

90.00 
3.00 g 

13.00 
mg 

2.00 g 

2.00 g 
2.00 g 

1.50 g 

% 
DV 

1% 

1% 

+-' 
ro 
..c 
() 
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10/2/2016 Jym® Pre Jym - Natural Island Punch - POWER SNACK- GNC 

You can download a free copy of the Adobe Acrobat Reader l:!.!lli'l.. 

Product Directions I Additional Info 

Taurine 

N-Acetyl L-Cystine 

AlphaSize® Supplying 50% Alpha­
Glyceryl Phosphoryl Choline (150mg) 
Citrulline Malate 
Beta vulgaris L. (beet root extract) 

L-Leucine 

L-lsoleucine 
L-Valine 

L-Tyrosine 

Caffeine Anhydrous 

Huperzine A 

BioPerine 

** Daily Value (DV) not established 

1.00 g 

600.00 
mg 

300.00 
mg 

6.00 g 

500.00 
mg 

3.00 g 

1.50 g 

1.50 g 
1.50 g 

300.00 
mg 

50.00 
mcg 

5.00 
mg 

Mix 1 scoop of Pre JYM in 12-32 oz. of water and drink 30-45 minutes before workouts. Consider allowing Pre JYM to mix for 10-15 minutes before 
drinking. Also consider drinking it over the course of 15-30 minutes. 

Other Ingredients: Dextrose, Natural Flavors, Stevia , Turmeric Powder, Calcium Silicate 

Warning: Check with a qualified healthcare professional before taking this product. Do not use if you are sensitive to caffeine, pregnant or nursing a 
baby, under 18 years of age, have any known or suspected medical conditions, and/or if you are taking any prescription or OTC medications. Pre JYM 
is an incredibly strong pre-workout matrix that contains 300mg caffeine per serving, the equivalent of approximately 3 cups of coffee. Avoid using with 
any other caffeinated products. Too much caffeine may cause nervousness, irritability, sleeplessness, and, occasionally, rapid heartbeat. Always begin 
use with 1/2 scoop or less and assess your tolerance. Once tolerance is assessed, take a maximum dose of 1 scoop. To avoid sleeplessness, do not 
consume within 6 hours of bedtime. This product contains chemicals known to the State of California to cause cancer and birth defects or reproductive 
harm. KEEP OUT OF REACH OF CHILDREN. 

Produced on shared equipment that also produces products that may contain EGG, FISH, MILK, PEANUT, SHELLFISH, SOY, TREE NUTS, and 
WHEAT. 

DISTRIBUTED BY: 
PHO Fitness, 31356 Via Colinas #112 
Westlake Village, CA 91362 USA 

You May Also Consider These Products: 

Related Searches 
Whey Protein Cellucor I Cellucor Nitric Oxide I Cellucor C4 Neuro Icy Blue Razz I Nds Nitric Oxide I Celucor No3 Chrome I Mens Nitric Oxide 

Other Products Customers are Viewing 

Maximum Human 
Performance TRAC® 
Extreme-NO - Orange 

Maximum Strength Pump­
Inducing Muscle Expander 
WITH NITROFOLIN-ATP™ 
Time ... 

Ask A Question 

Nutrex® Research 
OUTLIFT® AMPED -
Peach Pineapple 

Extreme Energy Pre-Workout 
Powerhouse* OUTLIFT® 
AMPED Product Highlights ... 

http://www.gnc.com/Jym-Pre-Jym/product.jsp?productld=111638186 

-• 
EVOGEN® EVP™ -
Strawberry Kiwi 

Evopoietin One-Alpha Elite Pre­
Workout Solution EVP™ is the 

PMD® Pump Fuel® 
Insanity - Ballistic Blue 
Razz 

Insane Energy - Intense 
Pumps* XP offers support ... 

+-' ro 
..c 
() 
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10/2/2016 Jym® Pre Jym - Natural Island Punch - POWER SNACK - GNC 

Have a question about this? Ask people who own it. 

Start typing your question and we'll check if it was already asked and answered. Learn More 

Are these products gluten free? 
A shopper on Oct 1, 2016 

Add Answer I Have This Question Too (0) 

Customer Reviews 

1 Review 

5 Stars 

4 Stars 

3 Stars 

2 Stars 

1 Star 

5.0 / 5.0 

THE BEST JYM EVER! 2.0 ROCKS! 

Questions that need answers 1 My Posts 

Review More Purchases I My Posts 

This took me back - felt like the first time I'd ever taken Pre JYM. This new Pre JYM is nothing short of amazing! I can't get over the clean energy 
and focus I have with this! I also love this natural line. No artificial anything, but that doesn't come at the expense of flavor. This has an incredible 
tropical orange/mango type flavor that is out of this world! So ingredients list? Homerun. Taste? Homerun. But how does it work? Like nothing 
else you've ever used. This is the BEST pre wor Read More 

Was this review helpful? Yes (15) No (12) - Flag as Inappropriate 

September 22, 2016 
Jim M 

Health Notes 
+-' 
ro 
..c 

Disclaimer: This scientific independent research is provided by Aisle? and is for informational use only. GNC provides this information as a service but () 
does not endorse it. Likewise, Aisle? does not recommend or endorse any specific products. 

0 I acceot these terms 

Pre- and Post-Surgery Health 

Supplement 

Glutamine 

Arginine 

Fish Oil 

Ginger 

Iron 

Probiotics 

Amount 

20 grams daily 

12.5 to18.75 grams daily before and 
after surgery 

3.3 to 5 grams daily omega-3 fatt y acids 
before and after surgery 

1 gram of powder in a capsule 60 
minutes before receiving general 
anesthesia (inform your 
anesthesiologist ) 

Consult a qualified healthcare 
practit ioner 

Refer to label instructions 

http://www.gnc.com/Jym-Pre-Jym/product.Jsp?productld=111638186 

Why 

Studies have shown t hat using glutamine-enriched formulas 
after surgery increased immune cell activity, shortened 
hospital stays, improved nut ritional status, and reduced 
infections. 

The amino acid arginine has a role in immune function, 
infection prevention, and t issue repair after inj ury, including 
surgery. 

Omega-3 fatty acids, found in fish oil, have anti­
inflammatory properties and may improve recovery and 
prevent infection after surgery. 

Ginger has antinausea properties and may prevent 
postoperative nausea and vomiting. 

Iron supplementation prior to surgery was found in one t rial 
to reduce the need for postoperative blood t ransfusions. 

What Are "Star" Ratings? 

Learn More 

Learn More 

Learn More 

Learn More 

Learn More 

315 
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Ribonucleic Acid 

Taurine 

VitaminC 

(Vitamin C Deficiency) 

A lpha Ketoglutarate (AKG) 

Fructo-oligosaccharides 

Selenium 

Turmeric 

Vitamin A 

Vitamin Bl 

Vitamin 812 

Vitamin 86 

Vitamin E 

Zinc 

About This Condition 

Jym® Pre Jym - Natural Island Punch - POWER SNACK - GNC 

1.2 to 1.8 grams daily before and after 
surgery 

Take at least 1.5 grams daily before and 
after surgery 

100 to 250 mg once or t wice per day 

Refer to label instructions 

Refer to label instructions 

Refer to label instructions 

Refer to label instructions 

Refer to label instructions 

Refer to label instructions 

Refer to label instructions 

Refer to label instructions 

Refer to label instructions 

Refer to label instructions 

One meta-analysis found that the use of a pro biotic or 
syn biotic (probiotic plus prebiotic) product around the t ime 
of surgery significantly decreased t he incidence of severe 
infections following elective surgery. 

During times of physical stress, such as surgery, ribonucleic 
acid (RNA) helps stimulate immune cell division and activity 
and is needed in greater amounts. 

Taurine is an amino acid that appears to have an important 
role in immune cell functions. Supplementing with it may 
reduce inflammation. 

Vitamin C supports immune function and is a critical nutrient 
for wound healing. Supplementing w ith it may decrease the 
risk of excessive bleeding in the surgical setting. 

AKG is used by cells during growth and in healing from 
injuries and other wounds, and is especially impo rtant in the 
healing of muscle tissue. 

Supplementing with fructo·oligosaccharides (FOS) appears 
to improve iron absorption and restore iron levels, which 
may be reduced after surgery. 

Selenium has an important role in immune function and 
infection prevention, and supplementing with it may correct 
a postoperative selenium deficiency. 

Turmeric has anti- inflammatory effect s. One trial found 
curcumin (from turmeric) was more effective t han anti· 
inflammatory medication for relieving postsurgical 
inflammation, 

Topical vitamin A may help speed wound healing and reduce 
scarring in patients taking corticosteroids, which typically 
slow wound healing. 

Vitamin 81, given as intramuscular injections before surgery, 
resulted in less reduction of immune system activity after 
surgery in one study. 

In one trial, a combination of v itamins 81, 8 6, and 812 
before and after surgery prevented post-surgical reductions 
in immune act ivity. 

In one trial, a combination of v itamins 81, 86,and 812 
before and after su rgery prevented post-surgical reductions 
in immune activity. 

Some studies have found that v itamin E levels decrease after 
surgery, supplementation may correct a deficiency. Vitamin 
E may also prevent scarring when used topically after 
surgery. 

Zinc is important for proper immune system function and 
wound healing. Zinc supplements taken before surgery may 
prevent zinc deficiency and promote healing. 

Learn More 

Learn More 

Learn More 

Learn More 

Learn More 

Learn More 

Learn More 

Learn More 

Learn More 

Learn More 

Learn More 

Learn More 

Learn More 

Learn More 

Major surgery causes serious stress to the body. The body's immune system is weakened and gastrointestinal function is changed after major surgery, 

leaving the body vulnerable to infection and in a state of nutritional insufficiency.1 Steps can be taken using natural approaches to strengthen the body 
before and after surgery, enhance defenses, prevent complications, and speed recovery. 

Copyright 2016 Healthnotes, Inc. All rights reserved. www.healt hnotes.com 

Learn more about Health notes, the company. 
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IN THE U.S. PATENT AND TRADEMARK OFFICE 

Marks: JYM 

Classes: 

Applicant: 

..J!::lm 

5 

PHD Fitness LLC dba JYM Supplement Science 
3555 Avenida Verano 
Thousand Oaks, California 91359 

EVIDENCE IN SUPPORT OF A CLAIM OF DISTINCTIVENESS UNDER 
15 U.S.C. § 1052(f) SUBMITTED PURSUANT TO 37 C.F.R. § 2.41 

DECLARATION OF JIM STOPPANI 

I, Jim Stoppani, declare and state as follows: 

1. Qualifications. I am the founder and CEO of PHD Fitness LLC dba JYM Supplement 
Science ("JYM Supplement Science"), the applicant for registration of the mark JYM. I 
have been actively involved in JYM Supplement Science continuously since 2013, and I 
have had the direct responsibility for development and management of the JYM mark. In 
this capacity I have personal knowledge and am competent to testify as to the facts set 
forth in this declaration and its exhibits. 

2. Background. 

a. JYM Supplement Science was founded in 2013 and has been providing nutritional 
supplements for more than 3 years, since launching its first product on July 19, 
2013. 

b. Since the adoption of the JYM trademark, JYM Supplement Science has 
continuously used the mark in connection with the provision of nutritional 
supplements. I believe that such use has been substantially exclusive to JYM 
Supplement Science. 

c. JYM Supplement Science has had exponential growth with $20M in revenue in 
2013 and is on pace to reach well over $100M in 2016. 

d. During the one-year period from July 2015 through 2016, the JYM brand had 
over 600,000 customers. Of those customers, approximately 200,000 were new 
customers. The JYM brand is currently growing at a rate of approximately 20,000 
new customers per month. 
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e. During six-month period from January 2016 through June 2016, the JYM brand 
had over 3.5 million visits to its products. The JYM brand gets over half a million 
visits to its products each month. 

3. Jim Stoppani. I am the founder and spokesperson of JYM Supplement Science. 

a. Education and Accolades. I obtained a PhD from the University of Connecticut in 
Exercise Physiology, with a minor in Biochemistry. Upon receiving my PhD, I 
was a post-doctoral research fellow in the John B. Pierce Laboratory and 
Department of Cellular and Molecular Physiology at Yale University School of 
Medicine. In 2002, the American Physiological Society awarded me the Gatorade 
Beginning Investigator in Exercise Science Award. 

b. Publications. Over the last two decades, I have authored more than 1,000 articles, 
manuals, e-books, and videos on a variety of subjects relating to nutrition, 
exercise, and other nutritional subjects. For over 10 years, I served as senior 
science editor for the magazines Muscle & Fitness, Muscle & Fitness Hers, and 
Flex. I authored or co-authored several books, including, "Jim Stoppani's 
Encyclopedia of Muscle & Strength," now in its 2nd edition, published by Human 
Kinetics (2005, 2014), and I co-authored the chapter on Nutritional Needs of 
Strength/Power Athletes in the textbook "Essentials of Sports Nutrition and 
Supplements" (Humana Press, 2008). 

c. Website. In 2009, I aligned with Bowleg Media and launched my own personal 
fitness website, https://www.jimstoppani.com/, offering my expertise and content 
relating to training, nutrition and supplementation. Today, my website has over 
150,000 monthly unique visitors and over 40,000 members. 

d. Newsletter. My newsletter has over 400,000 subscribers. 

e. Facebook. I have over 1 million likes on Facebook. 

f. Instagram. I have 170,000 Instagram followers. 

g. You Tube. My Y ouTube channel has over 107,000 subscribers and over 10 million 
views. 

h. Twitter. I have over 80,000 Twitter followers. 

4. Manner of use of the JYM mark. The JYM mark is prominently displayed in connection 
with the Applicant's goods. 

a. All of the JYM Supplement Science products feature a large depiction of the JYM 
mark. See attached printout of a JYM label as Exhibit 1. 

b. The JYM Supplement Science website and social media accounts prominently 
feature the JYM mark. See Exhibit 2. 

c. I, Jim Stoppani, use my website and social media networks to promote the JYM 
brand. Through social media, I actively engage with more than 1 million 
consumers on a near daily basis. 
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5. Internet use of JYM. Since 2013, the JYM brand has continuously appeared on the 
Internet and throughout the pages of the JYM Supplement Science website. The website 
was launched in 2013 at http://www.jymsupplementscience.com/ . The JYM Supplement 
Science' website features a significant amount of original content, including a blog, 
dozens of articles and videos, which draws additional traffic to the website. See Exhibit 3. 
The JYM brand has also been continuously and prominently featured at 
https://www.jimstoppani.com/ since 2013. See Exhibit 4. 

6. Marketing of the JYM brand. JYM Supplement Science employs a foll time Director of 
Marketing. The JYM Supplement Science marketing team actively promotes the JYM 
brand through its website, traditional media and social media as discussed farther below. 
JYM Supplement Science also engages external resources to promote its brand, including 
a professional public relations firm. 

7. Use of JYM in social media. Targeted social media marketing and outreach activities 
have helped educate consumers to associate JYM with the goods of JYM Supplement 
Science. The present figures are shown below. See Exhibit 5. 

a. Facebook. 

i. JYM Army Group page has more than 48,000 group members. 

11. JYM Army Facebook page has more than 4,300 likes 

m. JYM Girls Group page has more than 3,500 group members. 

b. Twitter. The JYM Supplement Science Twitter account has over 1,800 followers. 

c. Instagram. JYM Supplement Science has promoted its products on Instagram 
through the use of hashtags. The following figures demonstrate the success of 
JYM Supplement Science' s hashtag marketing campaigns. 

i. There are over 30,000 posts featuring #JYMarmy. 

11. There are over 7, 700 posts featuring #preJYM. 

111. There are over 5,000 posts featuring #JYMsupplementscience. 

iv. There are over 3,800 posts featuring #proJYM. 

8. Industry recognition. The JYM name and brand has achieved industry recognition as one 
of the most promising brands in the industry. 

a. JYM branded products are some of the bestselling products at Bodybuilding.com. 

b. In 2015, the Applicant was awarded three Bodybuilding.com Supplement 
Awards: "Most Innovative Brand", "Pre-Workout of the Year" and "Multivitamin 
of the Year." See Exhibit 6. 

9. Conclusion. JYM Supplement Science has engaged in a concerted campaign to build 
public recognition of JYM as a distinctive brand through extensive marketing and 
promotions designed to educate the public as to the goods associated with the brand. 
During this time, use of the JYM name and logo on virtually all marketing and 
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promotions communications has been continuous, uniform and consistent. As a result of 
these efforts and the demonstrated recognition of the brand at both regional and national 
levels described above, I believe that JYM has become the distinctive unifying brand and 
source identifier for the products of JYM Supplement Science. 

The undersigned being warned that willful false statements and the like are punishable by fine or 
imprisonment, or both, under 18 U.S.C. 1001, and that such willful false statements and the like 
may jeopardize the validity of the application or document or any registration resulting 
therefrom, declares that all statements made of his/her own knowledge are true; and all 
statements made on infonnation and belief are believed to be true. 

Dated this __ 3 __ day of December, 2016. 

Jlln Stoppa~ 
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to work? 

~ t.'l 1 

m JYM Supplements Retweeted 

Criss Pons @crisspons · Feb 22 

PRE-JYM #NoDoubt @JYMSupplements 

~ t.'l 1 

Bodybuilding.com @Bodybuildingcom 

What's YOUR perfect #preworkout? We give you 

direction, you get 25% off! bbcom.me/1 L6hQfg 

m JYM Supplements Retweeted 

jguard94474 @jguard944741 ·Feb 23 

@PlanetFitness @JYMSupplements 
I lost a weight by eating healthy and working out plus taking 
supplements. 

I 

t.'l 1 3 

m JYM Supplements Retweeted 

Joe Vrona @JoeVrona · Feb 24 

@JYMSupplements love the post workout. 
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AboutJYM Supplement Science 

JYM Supplement science is a revolutionary supplement company founded by me. Dr.Jim Stoppani. What makes JYM so 

unique and revolutionary is the science and quahcy that go into each and every single supplement as well as the fact 

that I stand behind every single product that I formulate and am there to personally answer any questions that you 

may have. 

Take a look at some of the supplements you have in your kitchen. Do you know who formulated that product? Do you 

know what their background is? Do they have any real expertise in the area of sports nutntion? Do they have your best 

interest in mind when they formulated that product? And if you did have a question about the product do you know 

who is there to answer you? 

Many of your favorite supplements are developed by people with very little real expertise in sports nutrition. Few of them actually use the products they develop or actually 

workout. Plus, you may be disturbed by the many recent reports of supplements being either laced with questionable ingredients or contaminated with harmful lngredients. 

Why take the risk of using products from companies that you really know little about who is beyond the products? 

WithJYM. you can rest assured that f!Very product was created by a person with one of the most impressive resumes in the 

world of sports nutrition and exercise science and a person who has nothing but your best interest in mind. To read more 

about my background. click on the link below. Every ingredient I use is proven in the laboratory and the gym to be effective and 

safe. After all. I am making these supplements for myself. 

Take another look at a bottle of one of your favorite supplements. Does it mention who the expert is that will answer your 

questions if you should have any regarding the ingredients in that product or how to take it most effectively with other 

products and with your current training program and diet? Chances are you will need to call a 1-800 number to talk to some 

random customer service person who may or may not even have a high school education and likely knows less about the 

science behind the product than you do. or you will be directed to email a customer service rep with the same background. Do you really want to trust that person's advice?You 

see, most supplement companies hide behind that bottle you are holding in your hands with no one being accountable for the product or the results you may or may not get 

from it. 

When you buy a JYM product you know exactly who 1t is that is going to answer your questions. 1rs me, Jim Stoppani. the same guy that has been there to answer your training. 

nutrition and supplement questions for over a decade. I am not hiding behind my bottles. I am proudly standing front and center and I encourage you to reach out to me on 

Twitter and Facebook so that I can help you better use my products with your current training and diet plans. 

THAT is whatJYM Supplement Science is. Isn't THAT the way that All supplement companies should be run? No more hiding. No more lack of accountability. No more BS.JYM 

Supplement Science is here to provide you supplements that you can trust to be safe and effective. 

(, JI Q - : use #JYM for Questions on JYM 

contact 1 mp FaceL 

CONTACT US 
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JS/ ilf'EPPRNJ HOME MOBILE WORKOUTS suPPlEMENTS NUTRmoN THEJYM 

REVOLUTIONARY SUPPLEMENTS 
My ground breakingJYM Supplement Science product line was designed to work in unison with all my 

workout programs and nutrition plans to maximize your results. No proprietary blends or concentrated 
formulas. With unheard of transparency I personally answer questions and share with you exactly what 

Ingredients I use In all my formulations. 

I 
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DESCRIPTION DESCRIPTION 

Welcome to the JYM Army' We are a rapidly 
growing group of fitne .. See More 

TAGS TAGS 

Bodybuilding · Weight training · Personal Trainer 

.,... See More 

CREATE NEW GROUPS 

Groups make it easier than ever to share with 
friends, family and teammates. 

Create Group 

SUGGESTED GROUPS See All 
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More • 

Suggest Edits 

Create a Page 

Block Page 

Report Page 
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can share their knowledge about training , 
nutrition and supplements 

I •• 4,317 people like this 

About See All 

Jim Stoppani 
November 14 at 4:07pm · ~ 

Some JYMARMY members be like ahhhh! • · I will make this perfectly clear. GNC 
Live Well currently, is the ONLY authorized seller of JYM SUPPLEMENT SCIENCE 
product.. 

See More 

,. Like • Comment 

Randy Williams, Drod Nowayout, Matthew Dekler and 7 others like 
this. 

Comments 

Ben Mcglothlin Scarface. 

November 14 at 4:34pm 

Top Comments· 

Morgan Taylor what about bodybuilding.com? I'm confused I thought they 

e www.jimstoppani.com/ 

PEOPLE > 

4,317 likes 
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Join this group to post and comment. 

PINNED POST 

News Feed 

• 

Katie Kollath 
Yesterday at 7:31am 

Events Videos Photos Files 

1 1•++1 

#JYMFam ! My #JYMGirlBlog will now be a bi-weekly blog j ust a heads up! 
I've got a solid base of biogs so head to the site and check them outl 

Anyways, for this week we're getting down to the CORE 
http://jymsupplementscience.com/get-to-the-core/ Jim Stoppani 

Get to the Core I JYM Supplement Science 
Core training - some love it, some hate it, some love to hate it. Either way, training 
your[ ... ] 

JYMSUPPLEMENTSCIENCE.COM I BY JIM STOPPANI 

•* Like Show more reactions ..+ Share 

News Feed 
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., Maureen McLaughlin Miller 

- 8 hrs · Reedley, CA 

Anyone do this?? 

I m~ 
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1• Like Show more reactions .-+ Share 

lt'l :,,10 35 
Comments 

Diana Martinez Didia Alvarado David Arriaga 

Like · 6 hrs 

Jennifer B Council Sure do especially carrying awkward things that aren't 
heavy I scream for help lol. Have trouble opening heavy doors too. 

Like · 42 mins 

H Aleksandra Price 

~ 9 hrs · Charlotte, NC 

Raw protein chocolate macaroons 
4 scoops of chocolate protein powder 

4 tablespoons of honey 
4 tablespoons of coconut fiour 
Coconut unsweetened flakes . 

See More 

1• Like Show more reactions .-t- Share 

https://www.facebook.com/groups/JYMGirls/?ref=br_rs[I 0/4/2016 4:40:54 PM] 

DESCRIPTION DESCRIPTION 

The JYM Girls group is specifically targeted for the 
women of th .. See More 

TAGS TAGS 

General fitness · Weight Training/ Bodybuilding · 
Personal Training 

,.. See More 

CREATE NEW GROUPS 

Groups make it easier than ever to share with 
friends, family and teammates. 

Create Group 

RECENT GROUP PHOTOS See All 
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Comments 

View 5 more comments 

Angelina Youssef Sweet I can do that 

Like · 3 hrs 

Karlee Wilkes Fabulous thanks' 

Like · 1 hr 

i:.;i Michelle Speh Sharko 

~ 4 hrs · Saint Charles, IL 

Went for blood work and my ALT, AST were elevated. I'm wondering if that 
is from lifting heavy? Too much protein? Anyone come across this? 

1• Like Show more reactions ~ Share 

Comments 

View 5 more comments 

Michelle Speh Sharko What is muscle damage? 

Like · 2 hrs 

Michelle Speh Sharko I have Hashimotos 

Like · 2 hrs 

-=i Amanda Fritts 

- May31 

I need some help. So I started my fitness journey beginning of December. 
hired a macro coach and began. She reverse dieted me and it was a huge 
success. I lost 201bs and 10 inches off my waist in 12 weeks, all while 
adding back calories. 

I started at 1500 and moved to 2200 where I stalled. Most of this was 
carbs. Ending macros were 275c, 125p, 70f. Im assuming I can consider 
this my maintenance. I started at 1691bs and ended at 149 where I currently 
sit and fiuctuate a lb . 

See More 

1• Like Show more reactions ~ Share 

Comments 

View 9 more comments 

1 ~ 
I ,----, 

Robin Stephens I reversed up to 300 without any weight gain. Until I went on 
vacation. 

Like · 0 1 · 9 hrs 

'+ &f Robin Stephens replied · 4 Replies · 4 hrs 

https://www.facebook.com/groups/JYMGirls/?ref=br_rs[I 0/4/2016 4:40:54 PM] 
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Intermittent Fasting 
25,995 members 

See All 
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Randi Lee AndGary Grant Very curious about reverse dieting, who do you 

recommend? 
Like · 5 hrs 

'+ II Randi Lee AndGary Grant replied · 2 Replies · 2 hrs 

~ Tabitha Hetherington 

.. 10 hrs· Marietta, GA 

Are there anyone in the Ga area that would want to get to know me. Go 
hiking or train together? Just throwing it out there. 

Like Show more reactions ... Share 

Comments 

View 1 more comment 

Tabitha Hetherington Not many fit girls that dont have partners. I usually 
workout with my fiance but ready for a change 

Like · 8 hrs 

Kylie Kambouroglou I wish' PA 

Like · 0 1 · 4 hrs 

rB.1 Maureen McLaughlin Miller 
~ 4 hrs · Reedley, CA 

The new Pre JYM Black Cherry is delicious!!!! ~ Tastes just like black 

cherries 

Like Show more reactions ... Share 

Comments 

• 

Melina Olivia DiPaola 
September 29 at 7:40pm · Boston, MA 

Any Jym girls have positive experiences/anecdotes re: reverse dieting? I 
think I'm holding on to fat. Please sharel 

1ilr Like Show more reactions ... Share 

Comments 

View 2 more comments 

111 

Amanda Fritts Did you see my story above Melina? I had great success 
reversing 

Like · 0 2 ·Yesterday at 10:29am 

'+ • Melina Olivia DiPaola replied · 1 Reply 

Katie Kollath Do you mean gaining fat as you reverse diet? 

Like · 0 1 · 9 hrs 

'+ • Melina Olivia DiPaola replied · 6 Replies · 5 hrs 

~ Amber Ososky m 23 hrs · Ferndale, Ml 

Question- has anyone seen significant differences in results (strength, 
mass gains, muscle definition, fat loss, etc), when doing workouts that hit 
each body group once/week (commonly a 4 day weight training week), 

versus hitting each group twice/week (six day weight week)? 
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Create Ad 
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Free Shipping Off Shoulder Blouses $12.99 
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Get Stylish Blouses at Fairyseason.com. Free 
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Like Show more reactions ,+ Share 

Comments 

View 4 more comments 

II 
i! 

Katie Kollath Variety is best - don't stick with one way 

Like · 9 hrs 

Jennifer Day Duke Yes! I've seen big strength gains in the 5-3-2 workout. It's 
only once a week per muscle group. 

Like · 0 1 · 6 hrs · Edited 

H Aleksandra Price 
~ 8 hrs · Charlotte, NC 

40 gr of protein, 20 gr of fat, 40 gr of carbs. and supertoods. Refried rice 
with scallops 

1• Like Show more reactions .+ Share 

Comments 

• 

Robin Wyatt Campbell 
8 hrs · Seattle, WA 

Any recommendations for lifting shoes? 

,. Like Show more reactions .+ Share 

Iii.Al Liz Adolph 
flm October 2 at 9:53pm 

What supplements does everyone take besides pre;pro ;and post ? These 
are what i take and looking to gain more muscle but to lose the fat I have 

151bs to lose yet i also take shred , 

1• Like Show more reactions ~ Share 

Comments 

View 2 more comments 

I liiill Liz Adolph Ugh cardio lol 

- Like · 0 2 · Yesterday at 9:05am 
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'+ fJ Kristi Allen replied · 1 Reply 

Katie Kollath What Kylie said 

Like · 9 hrs 

II Frankie Zee 
Yesterday at 12:15pm 

I've been beating myself up this past week, but it sure was cool to see back 

progress that I had no clue just how much progress I've made in 
Superman!! Keep crushing it #jymarmy! #jymgirls #jymchallenge #superman 

1• Like Show more reactions i+ Share 

10 '•' 32 

Comments 

View 1 more comment 

II 

Toby Murray Back looks great but I definitely love your dells! This is the next 
protea me and the hubby are going to do 

Like · 19 hrs 

Katie Kollath ~ 
Like · 9 hrs 

llitlll Charlotte Ann Trotter 

nil!l 20 hrs 

I'm looking for some help. I've tried to post this in the other jym group but it 
wasn't approved I guess. How do you cancel jym membership ? 

1• Like Show more reactions i+ Share 

Comments 

View 1 more comment 

II 
llJ 

Kylie Kambouroglou Try emailing customer support 

Like · 14 hrs 

Amanda Fritts Just send a email to support from the email address used to 
sign up the account 

Like · 10 hrs 

https://www.facebook.com/groups/JYMGirls/?ref=br_rs[I 0/4/2016 4:40:54 PM] 



JYMGirls 

Older Posts 

https://www.facebook.com/groups/JYMGirls/?ref=br_rs[I 0/4/2016 4:40:54 PM] 



10/4/2016 

~ Home f Moments 

JYM Supplements 
@JYMSupplements 

Tweeting & retweeting all things #JYM 

[[I Joined July 2014 

l!J Photos and videos 

• • 111,U • -

https://t:Nitter.comfjymsupplements 

JYM Supplements (@JYMSupplements) I Twitter 

Search Twitter Q Have an account? Log in • 

Have an account? 

Phone, email or usemame 

Password 

@ Remember me · Forgot password? 

Log in 

New to Twitter? 

Sign up 

~· Follow 

Tweets Tweets & replies Media 

C5J JYM Supplements Retweeted 

Sau @savvyohwoah ·May 15 

I love my JYM products 
wont regret it! 

m JYM Supplements Retweeted 

@JYMSupplements check them out you 

me 5280 Motorcycle Svc @5280MCService · May 6 

--· Yep .. . @JYMSupplements @TeamGaspari are my go to supps 

Muscle Phone™ @MusclePhone 

The Phone line is open. Today we're talking #supplements. Are you loyal to 

1 #brand? 

t.'l 2 

C5J JYM Supplements Retweeted 
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https://t:Nitter.comfjymsupplements 

JYM Supplements (@JYMSupplements) I Twitter 

Search Twitter Q Have an account? Log in • 

@JYMSupplements You can tell t~- J,,, _____ _ ""-· ·-· ·-~ . . J J • . 

t.'l 1 

!SJ JYM Supplements Retweeted 

Gdog @Gdog469 · Apr 30 

5 

Have an account? 

Phone, email or usemame 

Password 

@ Remember me · Forgot password? 

Log in 

Sign up 

Sick Arms Final pie.and proudly fueled by only jym.@JimStoppani 
@jkamb90 @JymArmy1 @mcerlane20 @JYMSupplements 

9 
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JYM Supplements (@JYMSupplements) I Twitter 

t."l 1 4 

!SJ JYM Supplements Retweeted 

Gdog @Gdog469 · Apr 25 Q 
@JimStoppani @jkamb90 @JYMSupplements @JymArmy1 
@mcerlane20 ... vacation stopped to hit the gym .. 

!SJ JYM Supplements Retweeted 

Maureen Miller @trainlikeagurl ·Apr 28 Q 
Progress~~~~ #Glutes #NeverGiveUp @JYMSupplements 
@JYMArmy 

!SJ JYM Supplements Retweeted 

319 
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https://t:Nitter.comfjymsupplements 

JYM Supplements (@JYMSupplements) I Twitter 

Kevin Kennard @zombietax - Apr 29 

Happyflex Friday @mcerlane20 @JimStoppani @JYMArmy 
@JYMSupplements @jkamb90 @willsanddeals @ATouart81 
@MandFTrainer 

t.• 3 5 

m JYM Supplements Retweeted 

Gregg Spooner @GreggSpooner · Apr 20 

My @JYMSupplements family 

m JYM Supplements Retweeted 

Kevin Kennard @zombietax - Apr 21 

@JYMSupplements @mcerlane @JYMArmy @JimStoppani a big 

thank you to the jym team 4 letting me and Steve come by 

4/9 



10/4/2016 

https://twitter.comfjymsupplements 

JYM Supplements (@JYMSupplements) I Twitter 

ISi JYM Supplements Retweeted 

Brandon Marquez @Bquez20 ·Apr 12 

Gotta love the fit life! Shout out to @Bodybuildingcom 
@JimStoppani @JYMSupplements @bpi_sports 

ISi JYM Supplements Retweeted 

AllArmsNolegs @samysweetfinger · Feb 5 

@JYMSupplements @nickchezum 
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JYM Supplements (@JYMSupplements) I Twitter 

m JYM Supplements Retweeted 

Motivate Me Apparel @MotivateMe_Clo · Feb 9 

Thanks again @JimStoppani & @JYMSupplements!!! #MotivateMe 
#TheBrand #CreateYourMasterpiece 

t.'l 1 4 

m JYM Supplements Retweeted 

$.1= LeGo @lengonzalezJP ·Feb 13 

Happy #VDay to me #jympowered @JYMSupplements @JYMArmy 

#valentinesday #fitness #supplements #jymscience 

Q 
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JYM Supplements (@JYMSupplements) I Twitter 
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!SJ JYM Supplements Retweeted 

Matt Dunkin @Mdunkin65 · Feb 19 

Just ordered the #JYM System Stack from @JYMSupplements! Can't 

wait to try all 4 supplements together! #GetBig @JimStoppani 

~ t.'l 2 

JYM Supplements Retweeted 

Justin Kamb @jkamb90 ·Feb 19 

@JimStoppani @Mdunkin65 @JYMSupplements Enjoy and read this 
bro jymsupplementscience.com/jym-supplement. .. 

t.'l 3 2 

!SJ JYM Supplements Retweeted 

Nader Qudimat @DieselFitt • Feb 20 

Hey @JYMSupplements Thought you might like this, top 10 
supplements that make the biggest difference in bodybuilding 
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JYM Supplements (@JYMSupplements) I Twitter 
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m JYM Supplements Retweeted 

Gdog @Gdog469 · Feb 20 

2 

@JYMArmy @JymArmy1 @JYMSupplements @JimStoppani who has 
the best protein smoothie for after morning workout. , running from gym 
to work? 

~ t.'l 1 

m JYM Supplements Retweeted 

Criss Pons @crisspons · Feb 22 

PRE-JYM #NoDoubt @JYMSupplements 

~ t.'l 1 

Bodybuilding.com @Bodybuildingcom 

What's YOUR perfect #preworkout? We give you 

direction, you get 25% off! bbcom.me/1 L6hQfg 

m JYM Supplements Retweeted 

jguard94474 @jguard944741 ·Feb 23 

@PlanetFitness @JYMSupplements 
I lost a weight by eating healthy and working out plus taking 
supplements. 

I 
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m JYM Supplements Retweeted 

Joe Vrona @JoeVrona · Feb 24 

@JYMSupplements love the post workout. 
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