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PTO Form 1960 (Rev 9/2007)

OMB No. xxxx-xx0xx {(Exp. xxxx)

Request for Reconsideration after Final Action

The table below presents the data as entered.

Input Field Entered
SERIAL NUMBER 77220151
LAW OFFICE ASSIGNED LAW OFFICE 104
MARK SECTION (no change)
ARGUMENT(S)

EVIDENCE SECTION

EVIDENCE FILE NAME(S)

http://tgate/PDF/RFR/2008/04/24/20080424171049634115-
ORIGINAL - | 77220151-010_001/evi_206126233146-

PDF FILE 163659121 . Request_for_Reconsideration_-
_small_size.pdf

CONVERTED WTICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml

PDF FILE(S)
(17 pages) \RFR0002.JPG -

WTICRS\EXPORTNIMAGEOUT\772\201\77220151\xml1
\RFR0003.JPG

WTICRS\EXPORTAIMAGEOUT\772\201177220151\xml 1
\RFR0004.JPG

WTICRS\EXPORT\IMAGEOQUT\772\201177220151\xml1
\RFR0005.JPG

WTICRS\EXPORT\IMAGEOUT\772\201\77220151\xml1
\RFR0006.JPG

WTICRS\EXPORT\IMAGEOUT\772\20117722015 1\xml1
\RFR0007.JPG

WTICRS\EXPORTNIMAGEOUT\7721201177220151\xml 1
\RFR0008.JPG

WTICRS\EXPORTNIMAGEOUT\772\20117722015 1\xmil
\RFR0009.JPG

WTICRS\EXPORT\IMAGEQUT\772\201177220151\xml1
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\RFR0010.JPG

WTICRS\EXPORT\IMAGEOUT\772\201\77220151\xml1
\RFR0011.JPG

WTICRS\EXPORT\IMAGEOUT\772\201177220151\xml1
\RFR0012.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xmi1
\RFR0013.JPG

WTICRS\EXPORT\IMAGEOUT\772\201177220151\xml1
\RFR0014.JPG

WTICRS\EXPORTNIMAGEOUT\772\201\77220151\xml1
\RFR0015.JPG '

WTICRS\EXPORTNIMAGEQUT\772\20117722015 1\xmi1
\RFR0016.JPG

WTICRS\EXPORTAIMAGEOUT\772\201177220151\xml1
\RFR0017.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml1
\RFR0O018.JPG

http://tgate/PDF/RFR/2008/04/24/20080424171049634115-

iy 77220151-010_002/evi_206126233146-

163659121 . Request - Evidence 1.pdf
PDF BILEES) \TICRS\EXPORT\IMAGEOUT\772\201177220151\xml1
(25 pages) \RFR0019.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml1
\RFR0020.JPG

WTICRS\EXPORTA\IMAGEOUT\772\201177220151\xml 1
\RFR0021.JPG

WTICRS\EXPORTNIMAGEOUT\772\201\77220151\xml1
\RFR0022.JPG ’

WTICRS\EXPORT\IMAGEOUT\772\201177220151\xml1
\RFR0023.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml1
\RFR0024.JPG

WTICRS\EXPORTN\IMAGEOUT\772\201177220151\xml1
\RFR0025.JPG

WTICRS\EXPORT\IMAGEOUT\772\201177220151\xml1
\RFR0026.JPG

WTICRS\EXPORTA\IMAGEOUT\772\201177220151\xml1

file://\ticrs-ais-01\ticrsexport\HtmITo TiffInput\RFR00012008_05_08_11_35_39_TTABOS... 5/8/2008
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\RFR0027.JPG

WTICRS\EXPORTAIMAGEOUT\772\201177220151\xml 1
\RFR0028.JPG

WTICRS\EXPORTNIMAGEQUT\772\201177220151\xml 1
\RFR0029.JPG

WTICRS\EXPORTNIMAGEOUT\772\20117722015 1\xml1
\RFR0030.JPG

WTICRS\EXPORTANIMAGEOUT\772\201177220151\xml1
\RFR0031.JPG

WTICRS\EXPORT\IMAGEOUT\772\201\77220151\xml1
\RFR0032.JPG

WTICRS\EXPORTNIMAGEOUT\7721201177220151\xml1
\RFR0033.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml1
\RFR0034.JPG

WTICRS\EXPORTNIMAGEOUT\772\201\7722015 1\xml11
\RFR0035.JPG

WTICRS\EXPORTNIMAGEOUT\772\20117722015 1\xml 1
\RFR0036.JPG

WTICRS\EXPORTAIMAGEQUT\772\20117722015 1\xml1
\RFR0037.JPG

WTICRS\EXPORT\IMAGEOUT\772\201177220151\xml1
\RFR0038.JPG

WTICRS\EXPORT\IMAGEOUT\772\201177220151\xml1
\RFR0039.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml1
\RFR0040.JPG

WTICRS\EXPORT\IMAGEOUT\772\201177220151\xml1
\RFR0041.JPG

WTICRS\EXPORT\IMAGEOUT\772\201177220151\xml1
\RFR0042.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml1
\RFR0043.JPG

http://tgate/PDF/RFR/2008/04/24/20080424171049634115-

file://\ticrs-ais-01\ticrsexport\Htm1To TiffInput\RFR00012008_05_08_11_35_39_TTABOS...
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e 77220151-010_003/evi_206126233146-
163659121 . Request_- Evidence_2.pdf
WTICRS\EXPORT\IMAGEOUT\772120117722015 I\xml1
CONVERTED
R \RFR0044.JPG

5/8/2008



(25 pages)
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WTICRS\EXPORT\IMAGEOUT\772\20117722015 I\xml1
\RFR0045.JPG

WTICRS\EXPORT\IMAGEOUT\772\201177220151\xmi1
\RFR0046.JPG

WTICRS\EXPORTNIMAGEOUT\772\201\77220151\xml1
\RFR0047.JPG

WTICRS\EXPORT\IMAGEOUT\772\201177220151\xml1
\RFR0048.JPG

WTICRS\EXPORT\IMAGEOUT\772\201177220151\xml1
\RFR0049.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml]1
\RFR0050.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml11
\RFR0051.JPG

WTICRS\EXPORT\IMAGEQUT\772\20117722015 1\xml 1
\RFR0052.JPG

WTICRS\EXPORTNIMAGEQUT\772\201177220151\xml1
\RFR0053.JPG

WTICRS\EXPORT\IMAGEOUT\772\201\77220151\xml1
\RFR0054.JPG

WTICRS\EXPORT\IMAGEOUT\772\201177220151\xml1
\RFR0055.JPG

WTICRS\EXPORTAIMAGEOUT\772\201177220151\xml1
\RFR0056.JPG

WTICRS\EXPORTA\IMAGEQUT\772\20117722015 1\xml1
\RFR0057.JPG

WTICRS\EXPORTNIMAGEOUT\7721201177220151\xml1
\RFR0058.JPG

WTICRS\EXPORT\IMA GEQUT\772\20117722015 1\xml1
\RFR0059.JPG

WTICRS\EXPORTNIMAGEQUT\772\201177220151\xmi1
\RFR0060.JPG

WTICRS\EXPORT\IMAGEOUT\7721201177220151\xml1
\RFR0061.JPG

WTICRS\EXPORT\IMAGEOUT\772\201177220151\xml1
\RFR0062.JPG

file://\ticrs-ais-01\ticrsexport\Htm1To Tifflnput\RFR00012008_05_08_11_35_39_TTABOS... 5/8/2008
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WTICRS\EXPORTNIMAGEOUT\772\20117722015 \xml1
‘ \RFR0063.JPG

WTICRS\EXPORT\IMAGEOUT\772\20117722015 I'\xml1
\RFR0064.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml1
\RFR0065.JPG

WTICRS\EXPORTNIMAGEOQUT\772\20117722015 1\xml |1
\RFR0066.JPG

WTICRS\EXPORTA\IMAGEOUT\772\201177220151\xmi1
\RFR0067.JPG

WTICRS\EXPORTAIMAGEQUT\772\20117722015 1\xml1
\RFR0068.JPG

http://tgate/PDF/RFR/2008/04/24/20080424171049634115-

;)II:II:(;}II:;L 77220151-010_004/evi_206126233146-

163659121 . Request - Evidence 3.pdf
DR FILE®S) \TICRS\EXPORT\IMAGEOQUT\772\201\7722015 1\xml |
(25 pages) \RFR0069.JPG

WTICRS\EXPORTAIMAGEQUT\7721201177220151\xm11
\RFR0070.JPG

WTICRS\EXPORTNIMAGEOUT\772\20117722015 1\xml1
\RFR0071.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml 1
\RFR0072.JPG

WTICRS\EXPORTAIMAGEOUT\772\201177220151\xml1
\RFR0073.JPG

WTICRS\EXPORT\IMAGEQUT\772\201177220151\xml1
\RFR0074.JPG

WTICRS\EXPORT\IMAGEOUT\772120117722015 1\xml1
\RFR0075.JPG

WTICRS\EXPORT\IMAGEQUT\772\201177220151\xml1
\RFR0076.JPG

WTICRS\EXPORT\IMAGEOUT\7721201177220151\xml 1
\RFR0077.JPG

WTICRS\EXPORT\IMAGEOUT\772\201\77220151\xml1
\RFR0078.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml1
\RFR0079.JPG

file:/A\ticrs-ais-01\ticrsexport\HtmI To Tiffinput\ RFR00012008_05_08_11_35_39_TTABOS... 5/8/2008
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WTICRS\EXPORTANIMAGEOUT\772\20117722015 1'\xml1
\RFR0080.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml 1
\RFR0081.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xmi1l
\RFR0082.JPG

WTICRS\EXPORTMIMAGEOUT\772\201177220151\xml1
\RFR0083.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml1
\RFR0084.JPG

WTICRS\EXPORTAIMAGEOUT\772\201177220151\xml1
\RFR0085.JPG

WTICRS\EXPORTNIMAGEOUT\772\20117722015 1\xml1
\RFR0086.JPG

WTICRS\EXPORT\IMAGEOUT\772\201177220151\xml1
\RFR0087.JPG

WTICRS\EXPORT\IMAGEOUT\772\201177220151\xml1
\RFTR0088.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml1
\RFR0089.JPG

WTICRS\EXPORT\IMAGEOUT\772\20117722015 1\xml 1
\RFR0090.JPG

WTICRS\EXPORTAIMAGEOUT\772\201177220151\xml1
\RFR0091.JPG

WTICRS\EXPORTAIMAGEOUT\772120117722015 1\xml 1
\RFR0092.JPG

WTICRS\EXPORTAIMAGEOUT\772120117722015 1\xml 1
\RFR0093.JPG

http://tgate/PDF/RFR/2008/04/24/20080424171049634115-

i 77220151-010_005/evi_206126233146-

163659121 . Request_-_Evidence_4.pdf
CONVERTED WTICRS\EXPORT\IMAGEQUT\772\201\77220151\xml1
PDF FILE(S) \RFR0094.JPG -
(26 pages) A

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml1
\RFR0095.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml1
\RFR0096.JPG

file://\ticrs-ais-01\ticrsexport\Htm1 To TiffInput\RFR00012008_05_08_11_35_39_TTABO8.. 5/8/2008
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\TICRS\EXPORT\IMAGEOUT\772\201177220151\xml1
\RFR0097.JPG

Page 7 of 22

WTICRS\EXPORTAIMAGEOQUT\772\201177220151\xml1
\RFR0098.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xm]1
\RFR0099.JPG

WTICRS\EXPORTNIMAGEOUT\772\201\77220151\xml1
\RFR0100.JPG

WTICRS\EXPORT\IMAGEOUT\772\201177220151\xml1
\RFRO101.JPG

WTICRS\EXPORT\IMAGEOQUT\7721201177220151\xml1
\RFR0102.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml1
\RFRO103.JPG

WTICRS\EXPORTNIMAGEOUT\772\201\77220151\xml1
\RFR0104.JPG

WTICRS\EXPORTNIMAGEOUT\772\20117722015 1\xml1
\RFRO105.JPG

WTICRS\EXPORTMIMAGEOUT\772\20117722015 1\xml1
\RFR0106.JPG

WTICRS\EXPORT\IMAGEOUT\772\20117722015 1\xmi1
\RFR0107.JPG

WTICRS\EXPORT\IMAGEOUT\772\201177220151\xm]1
\RFR0108.JPG

WTICRS\EXPORT\IMAGEOUT\772\201177220151\xml1
\RFR0109.JPG

WTICRS\EXPORTAIMAGEOUT\772\201177220151\xml1
\RFRO0110.JPG

WTICRS\EXPORTA\IMAGEOUT\772\201177220151\xml1
\RFRO111.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xmi 1

\RFRO112.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml1

\RFR0113.JPG

WTICRS\EXPORTNIMAGEQUT\772\201177220151\xml1

\RFRO114.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xmi1

\RFRO115.JPG

file:/A\ticrs-ais-01\ticrsexport\HtmITo TiffInput\RFR00012008 05 08 11 35 39 _TTABOS... 5/8/2008
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WTICRS\EXPORTNIMAGEOUT\772\20117722015 1\xml1
\RFR0116.JPG

WTICRS\EXPORTNIMAGEOUT\772\20117722015 I\xml|1
\RFRO117.JPG

WTICRS\EXPORTA\IMAGEOUT\772\201177220151\xml1
\RFRO118.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml1
\RFRO119.JPG

http://tgate/PDF/RFR/2008/04/24/20080424171049634113-

(25 pages)

T 77220151-010 006/evi_206126233146-
163659121 . Request - Evidence_ 5.pdf
CONVERTED
CONVERTE \TICRS\EXPORT\IMAGEOQUT\772\201\7722015 1 \xml]

\RFRO0120.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml 1
\RFR0121.JPG

WTICRS\EXPORTN\IMAGEOUT\772\201177220151\xml1
\RFR0O122.JPG

WTICRS\EXPORTNIMAGEQUT\7721201177220151\xml1
\RFRO0123.JPG

WTICRS\EXPORTNIMAGEOUT\772\20117722015 \xml1
\RFR0124.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml 1
\RFR0125.JPG

WTICRS\EXPORTNIMAGEOUT\772\2011772201351\xm. 1
\RFR0126.JPG

WTICRS\EXPORTANIMAGEOUT\7721201177220151\xmi1
\RFR0127.JPG

WTICRS\EXPORT\IMAGEOUT\772\201177220151\xmi1
\RFR0128.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml1
\RFR0129.JPG

WTICRS\EXPORTMMAGEOQOUT\772\201177220151\xml 1
\RFR0130.JPG

WTICRS\EXPORT\IMAGEOQUT\772\20117722015 1\xml 1
\RFRO131.JPG

WTICRS\EXPORTNIMAGEQUT\772\201177220151\xml 1
\RFRO0132.JPG

file:/A\\ticrs-ais-01\ticrsexport\HtmITo TiffInput\RFR00012008 05 08 11_35_39_TTABO0S8... 5/8/2008




Request for Reconsideration after Final Action Page 9 of 22

WTICRS\EXPORTAIMAGEOUT\772\201177220151\xml1
\RFRO133.JPG

WTICRS\EXPORTAIMAGEQUT\772\201177220151\xml]1
\RFRO0134.JPG

WTICRS\EXPORTNIMAGEOUT\772\20117722015 1\xml1
\RFR0135.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml1
\RFR0136.JPG

WTICRS\EXPORTA\IMAGEOUT\772\201177220151\xml1
\RFR0137.JPG

WTICRS\EXPORTAIMA GEOUT\772\201\77220151\xmll
\RFR0138.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml1
\RFR0139.JPG

WTICRS\EXPORT\IMAGEOUT\772\20117722015 1\xml1
\RFR0140.JPG

WTICRS\EXPORT\IMAGEOUT\772\20117722015 1\xml1
\RFR0141.JPG

WTICRS\EXPORT\IMAGEOUT\772\201177220151\xml1
\RFR0142.JPG

WTICRS\EXPORTNIMAGEOUT\772120117722015 1\xml1
\RFR0143.JPG

WTICRS\EXPORTAIMAGEOUT\7721201177220151'\xml1
\RFR0144.JPG

http://tgate/PDF/RFR/2008/04/24/200804241710496341 15-
77220151-010 007/evi_206126233146-
163659121 . Request_- Evidence 6.pdf

ORIGINAL
PDF FILE

CONVERTED WTICRS\EXPORTAIMAGEOUT\772120117722015 1\xml1

PDF FILE(S)
(26 pages) \RFR0145.JPG

WTICRS\EXPORTNIMAGEOUT\772\20117722015 1\xml1
\RFR0146.JPG

WTICRS\EXPORT\IMAGEOUT\772\201177220151\xml1
\RFR0147.JPG

WTICRS\EXPORT\IMAGEOUT\7721201177220151\xml1
\RFR0148.JPG

WTICRS\EXPORTAIMAGEOUT\772\201\77220151\xml 1
\RFR0149.JPG

file://\ticrs-ais-01\ticrsexport\Htm1 To TiffInput\RFR00012008_05_08_11_35_39_TTABOS... 5/8/2008
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WTICRS\EXPORTNIMAGEQUT\772\201177220151\xml 1
\RFRO150.JPG

Page 10 of 22

WTICRS\EXPORTA\IMAGEOUT\772\201177220151\xml1
\RFRO0151.JPG

WTICRS\EXPORT\IMAGEOUT\772\201177220151\xml1
\RFRO152.JPG

WTICRS\EXPORT\IMAGEOQOUT\772\201177220151\xml1
\RFRO153.JPG

WTICRS\EXPORTNIMAGEOUT\772\201\7722015 1\xml1
\RFR0154.JPG

WTICRS\EXPORTAIMAGEOUT\772\201177220151\xml1
\RFRO155.JPG

WTICRS\EXPORTAIMAGEOUT\772\201177220151\xml1
\RFRO0156.JPG

WTICRS\EXPORTNIMAGEOUT\772\201\7722015 1\xml1
\RFRO157.JPG

WTICRS\EXPORT\IMAGEOUT\772\20117722015 1\xml|1
\RFRO158.JPG

WTICRS\EXPORT\IMAGEOUT\772\20117722015 1\xml1
\RFR0159.JPG '

WTICRS\EXPORTN\IMAGEOUT\772\201\7722015 1\xml1
\RFR0160.JPG

WTICRS\EXPORTAIMAGEOUT\772\201177220151\xml1
\RFRO161.JPG

WTICRS\EXPORTA\IMAGEOUT\772\201177220151\xml 1

\RFR0162.JPG

WTICRS\EXPORT\IMAGEOUT\772\201177220151\xmi1

\RFR0163.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml1

\RFR0164.JPG

WTICRS\EXPORTNIMAGEOUT\7721201177220151\xml1

\RFR0165.JPG

WTICRS\EXPORTAIMAGEOUT\772\201177220151\xml1

\RFR0166.JPG

WTICRS\EXPORT\IMAGEOUT\772\201177220151\xml 1

\RFRO167.JPG

WTICRS\EXPORT\IMAGEOUT\772\201177220151\xml1

\RFRO168.JPG

file:/\\ticrs-ais-01\ticrsexport\HtmI To Tifflnput\RFR00012008_05_08_11_35_39_TTABOS...
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WTICRS\EXPORTAIMAGEOUT\772\201177220151\xml1
\RFRO169.JPG

WTICRS\EXPORT\IMAGEOUT\772\201177220151\xml1
\RFR0O170.JPG

http://tgate/PDF/RFR/2008/04/24/20080424171049634115-

ey 77220151-010_008/evi_206126233146-

163659121 . Request - Evidence 7.pdf
IC,]‘)’;“VHELI]‘;;E)D WTICRS\EXPORT\IMAGEOUT\772\20117722015 1\xml 1
25 pages) \RFR0171.JPG

WTICRS\EXPORT\IMAGEOUT\772\20117722015 1\xml 1
\RFR0O172.JPG

WTICRS\EXPORTNIMAGEOUT\772\20117722015 1\xml 1
\RFR0O173.JPG

WTICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml1
\RFRO174.JPG

WTICRS\EXPORT\IMAGEOUT\772\201\7722015 I'\xml1
\RFRO175.JPG

WTICRS\EXPORT\IMAGEOUT\772\201\77220151\xml1
\RFRO176.JPG

WTICRS\EXPORT\IMAGEOUT\772120117722015 I\xml1
\RFRO177.JPG

WTICRS\EXPORTNIMAGEOUT\772\201\77220151\xml1
\RFR0O178.JPG

WTICRS\EXPORTAIMAGEQUT\772\201177220151\xml1
\RFR0179.JPG

WTICRS\EXPORTNIMAGEOUT\772\201\77220151\xml1
\RFR0180.JPG

WTICRS\EXPORTNIMAGEOUT\772\20117722015 1\xml 1
\RFRO181.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml1
\RFRO182.JPG

WTICRS\EXPORTNIMAGEOUT\772\20117722015 1\xml1
\RFR0183.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml1
\RFR0184.JPG

WTICRS\EXPORT\IMAGEOUT\7721201177220151\xml1
\RFR0185.JPG

file:/A\ticrs-ais-O1\ticrsexport\HtmI To Tiffinput\RFR00012008_05_08_11_35_39_TTABOS... 5/8/2008
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WTICRS\EXPORTNIMAGEOUT\7721201177220151\xml 1
\RFRO186.JPG

WTICRS\EXPORT\IMAGEOUT\7721201177220151\xml1
\RFRO187.JPG

WTICRS\EXPORTNIMAGEOUT\772120117722015 1\xml 1]
\RFRO0188.JPG '

WTICRS\EXPORTNIMAGEOUT\772120117722015 1\xml1
\RFR0189.JPG

WTICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml1
\RFR0190.JPG

WTICRS\EXPORTA\IMAGEOUT\7721201177220151\xml1
\RFRO191.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml 1
\RFR0192.JPG

WTICRS\EXPORTA\IMAGEOUT\772\201177220151\xml 1
\RFR0193.JPG

WTICRS\EXPORTAIMAGEOUT\772\201\77220151\xml 1
\RFR0194.JPG

WTICRS\EXPORTNIMAGEOUT\772\20117722015 1\xml1
\RFR0195.JPG

http://tgate/PDF/RFR/2008/04/24/20080424171049634115-

i 77220151-010_009/evi_206126233146-

163659121 . Request_- Evidence 8.pdf
POF FILEG) \TICRS\EXPORT\IMAGEOUT\772\201\7722015 I\xml1
25 pages) \RFR0196.JPG

WTICRS\EXPORTAIMAGEOUT\772\201\77220151\xml1
\RFR0197.JPG

WTICRS\EXPORTNIMAGEOUT\772\20117722015 I\xml1
\RFRO198.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml1
\RFR0199.JPG

WTICRS\EXPORTNIMAGEOUT\772\20117722015 I\xmi1
\RFR0200.JPG

WTICRS\EXPORT\IMAGEOUT\772120117722015 1\xml1
\RFR0201.JPG

WTICRS\EXPORTNIMAGEOUT\7721201\7722015 I\xml1
\RFR0202.JPG

file://\ticrs-ais-01\ticrsexport\ HimI To TiffInput\RFR00012008_05 08_11 35 39 TTABOS.. 5/8/2008
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WTICRS\EXPORTAIMAGEOUT\772\201177220151\xml1
\RFR0203.JPG

WTICRS\EXPORTNIMAGEOUT\772120117722015 1\xml1
\RFR0204.JPG

WTICRS\EXPORTNMAGEOUT\772\201177220151\xml1
\RFR0205.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml 1
\RFR0206.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml1
\RFR0207.JPG

\TICRS\EXPORTAIMAGEOUT\772\20117722015 1\xml 1
\RFR0208.JPG

WTICRS\EXPORTANIMAGEOUT\772\201177220151\xmll1
\RFR0209.JPG

WTICRS\EXPORTAIMAGEOUT\772\201177220151\xml 1
\RFR0210.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml 1
\RFR0O211.JPG

WTICRS\EXPORTAIMAGEOUT\772120117722015 1\ xml1
\RFR0212.JPG

WTICRS\EXPORTAIMAGEOUT\7721201177220151\xml 1
\RFR0213.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml1
\RFR0214.JPG

WTICRS\EXPORTAIMAGEOUT\772\201177220151\xml1
\RFR0215.JPG

WTICRS\EXPORT\IMAGEOUT\772\201177220151\xml1
\RFR0216.JPG

WTICRS\EXPORTN\IMAGEOQUT\772\201177220151\xml]1
\RFR0217.JPG

WTICRS\EXPORTAIMAGEOUT\772\201177220151\xmi1
\RFR0218.JPG

WTICRS\EXPORT\IMAGEOUT\772\201177220151\xml 1
\RFR0219.JPG

WTICRS\EXPORTNIMAGEOUT\772\201\77220151\xml1
\RFR0220.JPG

ORIGINAL http://tgate/PDF/RFR/2008/04/24/20080424171049634115-
PDF FILE 77220151010 010/evi_206126233146-

file://\ticrs-ais-01\ticrsexport\HtmI To TiffInput\RFR00012008_05_08_11_35_39_TTABOS... 5/8/2008
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163659121 . Request - Evidence 9.pdf

CONVERTED WTICRS\EXPORT\MAGEQUT\772\201\7722015 1\xml1

PDF FILE(S)
(15 pages) \RF_RQZZ_Lllﬁ

WTICRS\EXPORTNIMAGEOUT\772\20117722015 1\xml
\RFR0222.JPG

WTICRS\EXPORTNMAGEOUT\772\201177220151\xml 1
\RFR0223.JPG

WTICRS\EXPORT\IMAGEOUT\7721201\7722015 1\xml1
\RFR0224.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml1
\RFR0225.JPG

WTICRS\EXPORTANIMAGEOUT\772\201\77220151\xml1
\RFR0226.JPG

WTICRS\EXPORT\IMAGEOUT\772\201177220151\xml1
\RFR0227.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml1
\RFR0228.JPG

WTICRS\EXPORTA\IMAGEOUT\772\201177220151\xml 1
\RFR0229.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml1
\RFR0230.JPG

WTICRS\EXPORT\IMAGEOUT\772\20117722015 1\xml1
\RFR0231.JPG

WTICRS\EXPORTA\IMAGEOUT\772\201\7722015 1'\xml1
\RFR0232.JPG

WTICRS\EXPORTNIMAGEOUT\772\201\77220151\xml11
\RFR0233.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml1
\RFR0234.JPG

WTICRS\EXPORTNIMAGEOUT\772\201177220151\xml1
\RFR0235.JPG

Please see the actual argument text attached within the
Evidence section. Also attached please find printouts from
the Internet, USPTO TARR and TESS records and results
from searches from the WESTLAW news database.

ADDITIONAL STATEMENTS SECTION

DESCRIPTION OF EVIDENCE FILE

MISCELLANEOUS STATEMENT . . . . . .
L Applicant withdrawals its disclaimer made in the Second

file://\ticrs-ais-01\ticrsexport\HtmI To TiffInput\RFR00012008_05_08_11_35_39_TTABOS... 5/8/2008
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Office Action Response dated October 26, 2007.

SIGNATURE SECTION

The filing Attorney has elected not to submit the signed
DECLARATION SIGNATURE declaration, believing no supporting declaration is required
under the Trademark Rules of Practice.

RESPONSE SIGNATURE {ewschneider/
SIGNATORY'S NAME Christopher W. Schnetder
SIGNATORY'S POSITION Attorney

DATE SIGNED 04/24/2008
AUTHORIZED SIGNATORY YES

CONCURRENT APPEAL NOTICE FILED | YES
FILING INFORMATION SECTION
SUBMIT DATE Thu Apr 24 17:10:49 EDT 2008

USPTO/RFR-206.126.233.146
-20080424171049634115-772

TEAS STAMP 20151-42024¢152b581d71a96

0b8491f64e623e-N/A-N/A-20

080424163659121264

PTO Form 1960 (Rev 9/2007)

OMB No. xx0-00x (Exp. xAxxx)
Request for Reconsideration after Final Action

To the Commissioner for Trademarks:

Application serial no. 77220151 has been amended as follows:

ARGUMENT(S)
In response to the substantive refusal(s), please note the following:

EVIDENCE

Evidence in the nature of Please see the actual argument text attached within the Evidence section. Also
attached please find printouts from the Internet, USPTO TARR and TESS records and results from
searches from the WESTLAW news database. has been attached.

Original PDF file:
http://tgate/PDF/RFR/2008/04/24/20080424171049634115-77220151-010_001/evi_206126233146-
163659121 . Request for Reconsideration - small size.pdf

file:/A\ticrs-ais-01 ticrsexport\HtmI To TiffInput\RFR00012008_05 08 11 35 39 TTABOS.. 5/8/2008
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Converted PDF file(s) (17 pages)
Evidence-1

Evidence-2

Evidence-3

Evidence-4

Evidence-5

Evidence-6

Evidence-7

Evidence-8

Evidence-9

Evidence-10

Evidence-11

Evidence-12

Evidence-13

Evidence-14

Evidence-15

Evidence-16

Evidence-17

Original PDF file:
http://tgate/PDF/RFR/2008/04/24/20080424171049634115-77220151-010_002/evi_206126233146-
163659121 . Request - Evidence l.pdf
Converted PDF file(s) (25 pages)
Evidence-1

Evidence-2

Evidence-3

Evidence-4

Evidence-5

Evidence-6

Evidence-7

Evidence-8

Evidence-9

Evidence-10

Evidence-11

Evidence-12

Evidence-13

Evidence-14

Evidence-15

Evidence-16

Evidence-17

Evidence-18

Evidence-19

Evidence-20

Evidence-21

Evidence-22

Evidence-23

Evidence-24

Evidence-25

Original PDF file:
http://tgate/PDF/RFR/2008/04/24/20080424171049634115-77220151-010_003/evi_206126233146-
163659121 . Request - Evidence 2.pdf
Converted PDF file(s) (25 pages)

file:/\\ticrs-ais-O1\ticrsexport\Html To TiffInput\RFR00012008 05 08 11_35 39 TTABO08... 5/8/2008
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Evidence-1
Evidence-2
Evidence-3
Evidence-4
Evidence-5
Evidence-6
Evidence-7
Evidence-8
Evidence-9
Evidence-10
Evidence-11
Evidence-12
Evidence-13
Evidence-14
Evidence-15
Evidence-16
Evidence-17
Evidence-18
Evidence-19
Evidence-20
Evidence-21
Evidence-22
Evidence-23
Evidence-24
Evidence-25
Original PDF file:
http:/Agate/PDF/RFR/2008/04/24/20080424171049634115-77220151 -010_004/evi 206126233146~
163659121 . Request_- Evidence_3.pdf
Converted PDF file(s) (25 pages)
Evidence-1
Evidence-2
Evidence-3
Evidence-4
Evidence-$
Evidence-6
Evidence-7
Evidence-8
Evidence-9
Evidence-10
Evidence-11
Evidence-12
Evidence-13
Evidence-14
Evidence-15
Evidence-16
Evidence-17
Evidence-18
Evidence-19
Evidence-20
Evidence-21
Evidence-22

file://\ticrs-ais-01\ticrsexport\HtmITo Tiffinput\RFR00012008_05_08_11_35_39_TTABOS... 5/ 8/2008
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Evidence-23

Evidence-24

Evidence-25

Original PDF file:
http://tgate/PDF/RFR/2008/04/24/20080424171049634115-77220151-010_005/evi_206126233146-
163659121 . Request - Evidence 4.pdf
Converted PDF file(s) (26 pages)
Evidence-1

Evidence-2

Evidence-3

Evidence-4

Evidence-5

Evidence-6

Evidence-7

Evidence-§

Evidence-9

Evidence-10

Evidence-11

Evidence-12

Evidence-13

Evidence-14

Evidence-15

Evidence-16

Evidence-17

Evidence-18

Evidence-19

Evidence-20

Evidence-21

Evidence-22

Evidence-23

Evidence-24

Evidence-25

Evidence-26

Original PDF file:
http://tgate/PDF/RFR/2008/04/24/20080424171049634115-77220151 -010_006/evi_206126233146-
163659121 . Request_- Evidence_5.pdf
Converted PDF file(s) (25 pages)
Evidence-1

Evidence-2

Evidence-3

Evidence-4

Evidence-5

Evidence-6

Evidence-7

Evidence-8

Evidence-9

Evidence-10

Evidence-11

Evidence-12

Evidence-13

Evidence-14

file://\\ticrs-ais-01\ticrsexport\Htm1 To TiffInput\RFR00012008_05_08_11_35_39_TTABO0S... 5/8/2008
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Evidence-15

Evidence-16

Evidence-17

Evidence-19

Evidence-20

Evidence-21

Evidence-22

Evidence-23

Evidence-24

Evidence-25

Original PDF file:
http://tgate/PDF/RFR/2008/04/24/20080424171049634115-77220151-010_007/evi_206126233146-
163659121_._Request_-_Evidence_6.pdf
Converted PDF file(s) (26 pages)
Evidence-1

Evidence-2

Evidence-3

Evidence-4

Evidence-5

Evidence-6

Evidence-7

Evidence-8

Evidence-9

Evidence-10

Evidence-11

Evidence-12

Evidence-13

Evidence-14

Evidence-15

Evidence-16

Evidence-17

Evidence-18

Evidence-19

Evidence-20

Evidence-21

Evidence-22

Evidence-23

Evidence-24

Evidence-25

Evidence-26

Original PDF file:
http://tgate/PDF/RFR/2008/04/24/20080424171049634115-77220151-010_008/evi_206126233146-
163659121 . Request - Evidence 7.pdf
Converted PDF file(s) (25 pages)
Evidence-1 .
Evidence-2

Evidence-3

Evidence-4

Evidence-5

Evidence-6

file:/A\ticrs-ais-01\ticrsexport\HtmITo TiffInput\RFR00012008 05 08 11_35 39_TTABOS... 5/8/2008
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Evidence-7
Evidence-8
Evidence-9
Evidence-10
Evidence-11
Evidence-12
Evidence-13
Evidence-14
Evidence-15
Evidence-16
Evidence-17
Evidence-18
Evidence-19
Evidence-20
Evidence-21
Evidence-22
Evidence-23
Evidence-24
Evidence-25
Original PDF file:
http://tgate/PDF/RFR/2008/04/24/20080424171049634115-77220151-010_009/evi_206126233146-
163659121 . Request - Evidence 8.pdf
Converted PDF file(s) (25 pages)
Evidence-1
Evidence-2
Evidence-3
Evidence-4
Evidence-S
Evidence-6
Evidence-7
Evidence-8
Evidence-9
Evidence-10
Evidence-11
Evidence-12
Evidence-13
Evidence-14
Evidence-15
Evidence-16
Evidence-17
Evidence-18
Evidence-19
Evidence-20
Evidence-21
Evidence-22
Evidence-23
Evidence-24
Evidence-25
Original PDF file:
http://tgate/PDF/RFR/2008/04/24/20080424171049634115-77220151 -010_010/evi_206126233146-
163659121 . Request -_Evidence_9.pdf

file://\ticrs-ais-01\ticrsexport\HtmlTo Tifflnput\RFR00012008_05_08_11_35_39_TTABOS8.. 5/8/2008
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Converted PDF file(s) (15 pages)
Evidence-1
Evidence-2
Evidence-3
Evidence-4
Evidence-5
Evidence-6
Evidence-7
Evidence-8
Evidence-9
Evidence-10
Evidence-11
Evidence-12
Evidence-13
Evidence-14
Evidence-15

ADDITIONAL STATEMENTS
Miscellaneous statement

Applicant withdrawals its disclaimer made in the Second Office Action Response dated October 26,
2007.

SIGNATURE(S)

Declaration Signature

I hereby elect to bypass the submission of a signed declaration, because I believe a declaration is not
required by the rules of practice. I understand that the examining attorney could still, upon later review,
require a signed declaration.

Request for Reconsideration Signature

Signature: /cwschneider/  Date: 04/24/2008

Signatory's Name: Christopher W. Schneider

Signatory's Position: Attorney

The signatory has confirmed that he/she is an attorney who is a member in good standing of the bar of
the highest court of a U.S. state, which includes the District of Columbia, Puerto Rico, and other federal
territories and possessions; and he/she is currently the applicant's attorney or an associate thereof; and to
the best of his/her knowledge, if prior to his/her appointment another U.S. attorney or a Canadian
attorney/agent not currently associated with his/her company/firm previously represented the applicant
in this matter: (1) the applicant has filed or is concurrently filing a signed revocation of or substitute
power of attorey with the USPTO; (2) the USPTO has granted the request of the prior representative to
withdraw; (3) the applicant has filed a power of attorney appointing him/her in this matter; or (4) the
applicant's appointed U.S. attorney or Canadian attorney/agent has filed a power of attorney appointing
him/her as an associate attorney in this matter.

The applicant is filing a Notice of Appeal in conjunction with this Request for Reconsideration.

Serial Number: 77220151

Internet Transmission Date: Thu Apr 24 17:10:49 EDT 2008
TEAS Stamp: USPTO/RFR-206.126.233.146-20080424171049
634115-77220151-42024¢152b581d71a960b849
1f64e623¢-N/A-N/A-20080424163659121264

file:/\\ticrs-ais-01\ticrsexport\HtmI To TiffInput\RFR00012008_05_08_11_35_39_TTABOS... 5/8/2008
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CERTIFICATE OF FILING
1 hereby certify that this REQUEST FOR RECONSIDERATION is being filed, on the date indicated below, by
mcans of the USPTO’s clectronic filing system.

April 24, 2008 Maureen B, Gorman bsq

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

Applicant: Surveys & Forecasts, LL.C
Serial No: 77220151

Filed: July 2, 2007

Mark: SURVEYS & FORECASTS
Examining Attorney: ~ Katina S. Mister

Law Office 104

REQUEST FOR RECONSIDERATION

Box: TTAB EX PARTE APPEALS
Commissioner for Trademarks

P.O. Box 1451

Alexandria, VA 22313-1451

This correspondence responds to the Final Office Action dated October 30, 2007.

AMENDMENT

Pursuant to the examiner’s direction, the applicant enters the following amendments to its
application.
Disclaimer Statement

Applicant withdraws its disclaimer made in the Second Office Action response dated
October 26, 2007.

REMARKS

Backgréund

On July 2, 2007, the applicant filed a trademark application based upon its use of the

mark SURVEYS & FORECASTS in connection with the following services as amended:
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Filed: July 2, 2007

Mark: SURVEYS & FORECASTS
Attorney: Katina S. Mister. LO 104
Page 2 of 17

Conducting business and market research surveys; market research; market
research consultation; market research services; market research studies; business
marketing consulting services; business marketing services; providing business
marketing information; conducting public opinion polls; public opinion polling;
public opinion surveys; market opinion polling studies; business research and
surveys; conducting business research and surveys; conducting on-line business
management rescarch surveys; conducting quality assurance surveys in hospitals
to determine service quality; on-line advertising and marketing services; business
advice and analysis of markets; advertising and marketing; conducting marketing
studies; market analysis; market manipulation, research and analysis, whether or
not via the internet; market reports and studies; market segmentation consultation;
market study and analysis of market studies; and marketing consulting,” in
international Class 35.

(hereinafter referred to as “Applicant’s marketing research and business research services™), The
Examining Attorney examined and refused registration of applicant’s trademark on the Principal
Register in the first Office Action dated October 4, 2007 based upon her determination that
applicant’s mark is merely descriptive for Applicant’s marketing research and business research
services (hereinafter referred to as the “October 4™ Action.”) In its Office Action Response dated
October 10, 2007, applicant sought registration through a claim of acquired distinctiveness and
submitted supporting evidence (hereinafter referred to as “Applicant’s 1% Response.”) The
applicant has used its mark since 1994 and had previously owned U.S. Registration Number
2046812 for the mark SURVEYS & FORECASTS on the Supplemental Register from the date
of registration, March 18, 1997, until December 20, 2003, when the registration was
inadvertently allowed to cancel under Section 8 (hereinafter referred to as “Registration No.

312.”)




Applicant: Surveys & Forecasts, LLC
Serial No: 77220151

Filed: July 2, 2007

Mark: SURVEYS & FORECASTS
Attorney: Katina 8. Mister. LO 104
Page3 of 17

On October 25, 2007, the Examining Attorney continued her refusal in a second office
action wherein the Examining Attorney claimed Applicant’s mark was generic (hereinafter
referred to as the “October 25% Action.”) Applicant responded on October 26, 2007, with
additional evidence supporting its distinctiveness claim and, misunderstanding the nature of a
disclaimer, offered a disclaimer of the words “Surveys & Forecasts” (hereinafter referred to as
“Applicant’s 2nd Response.”) The examiner continued her genericness refusal and made it final
in a third office action issued on October 30, 2007 (hereinafter referred to as the “October 30‘“.
Final Action.”) Itis to the October 30" Final Action that épplicant now responds.

In support of her genericness determination, the examiner attached the following pieces
of evidence: (1) definitions of the term “survey” from encarta.msn.com, bartleby.com and
dictionary.cambridge.org; and (2) definitions of the term “forecast” from encarta.msn.com,
bartleby.com and m-w.com (Merriam Webster). None of the definitions show that the relevant
U.S. consuming public of marketing research and business research services view the phrase
SURVEYS & FORECASTS as the name of a type of service.

The examiner also attached the following excerpts from articles in support of her
genericness refusal:

citeseer.istpsu.edu: A scholarly article showing use of the phrase SURVEYS

AND FORECASTS in the title “Bayesian Analysis of Election Surveys and
Forecasts: Learning from the State of Valencia.”

www.iemarketresearch.com/site_help.asp#licensing: A website from the
Canadian market research firm IE Market Research showing use of the terms
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SURVEYS and FORECASTS in the frequently asked questions section, referring
separately to “survey data” and “forecast data.” The words are not shown as a
composite phrase.

www.gardnerweb.com: A website showing use of the phrase SURVEY AND
FORECAST in the title “2008 Capital Spending Survey and Forecast
Demographic Reports.”

www.encyclopedia.com; A webpage showing use of the terms SURVEYS and
FORECASTS in the sentences: (1) “Studies examining individual forecast
accuracy of other economic forecast surveys have previously been reported,” and
(2) “Most forecast surveys report only averages or other summary measures of
individual predictions while keeping the respondents anonymous.” The words are

not shown as a composite phrase.

www.yankeegroup.com: A webpage showing use of the term FORECASTS in the
sentence: “Qur forecasts are built on solid market adoption realitics and provide a
reliable look ahead.” The term “survey” is not found on the evidence attached by
the examiner. Accordingly, the words are not shown as a composite phrase.

www.stopsovbeanrust.com: A webpage showing use of the phrase SURVEY
AND FORECAST in the séntences: “Doane Advisory Services, a multi-media
provider of information and analysis to agriculture, is preparing to release its

annual survey and forecast of U.S. corn and soybean production.”

www.iemarketreseach.com: A webpage reports, “IE Market Research makes its
syndicated CONSUMERREADY brand surveys available online.” Here, no
reference to forecast is shown. Accordingly, the words are not shown as a

composite phrase.

A Wells Fargo article discussing small business owner optimism states, “These
survey results are consistent with our forecasts of a moderate rebound in
economic activity in the second quarter of 2007.” The words are not shown as a

composite phrase.

Other news articles state, “The study Examines U.S, MB market dynamics, based
on data from our 2005-2006 Medium Business Survey and most recent Global
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Model forecasts. About the Study: The study Mid-Market CRM: Vendor
Strategies for a New Frontier - Examines U.S. MB market dynamics, based on
data from our 2005-2006 Medium Business Survey and most recent Global Model
forecasts.” The words are not shown as a composite phrase.

Another article discusses Chapman University’s contract with Orange County to
provide economic projections for its budget, stating “Chapman provides similar
forecasts, competing with CAL State Fullerton for bragging rights on the accuracy
of the forecasts. The universities also conduct business surveys.” The words are
not shown as a composite phrase.

An article discussing rising health and energy costs as they relate to women
reported, “’These surveys accurately forecast each year the economic and voting
power of 15.6 million women entreprencurs,” said WIPP President and Co-
founder Barbara Kasoff.” The words are not shown as a composite phrase.

The applicant respectfully disagrees with the substantive refusal for the reasons set forth

below. Applicant respectfully argues that applicant’s SURVEYS & FORECASTS mark should

be allowed to register because it is not generic for the services with which it is used, but rather

has acquired distinctiveness for use with Applicant’s marketing rescarch and business research

services due to applicant’s long and continuous use of the mark as shown through previously

submitted evidence. Accordingly, registration on the Principal Register under § 2(f) should be

allowed. For all of the foregoing reasons, the applicant respectfully requests that the examiner

reconsider the refusal to register applicant’s mark and withdraw her genericness refusal.
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Argument

I THE EXAMINER HAS FAILED TO PROVE BY CLEAR EVIDENCE THAT

THE PHRASE SURVEYS & FORECASTS IS GENERIC FOR APPLICANT’'S

MARKETING RESEARCH AND BUSINESS RESEARCH SERVICES.

As the examiner is aware, genericness is determined by application of a two-part test: 1)
what is the class or genus of goods or services at issue; and 2) does the relevant public
understand the term primarily to refer to the class or genus of goods or services at issue. F.
Marvin Ginn Corporation v. International Ass'n of Fire Chiefs, InEC., 228 U.S.P.Q. 528, 530 (Fed.
Cir. 1986); TMEP § 1209.01(c)(i). The burden of proving that applicant's mark is generic lies
with the Examining Attorney. In re Merrill Lynch, Pierce, Fenner & Smith, Inc., 828 F.2d 1567,
4 U.S.P.Q.2d 1141 (Fed. Cir. 1987). The examining attorney has the burden of proving that a
term is generic by clear evidence. In re Merrill Lynch, Pierce, Fenner & Smith Inc., 828 F.2d
1567, 4 USPQ2d 1141 (Fed. Cir. 1987).

The TMEP states, “When a term is a compound word, the examining attorney may
establish that a term is generic by producing evidence that each of the constituent words is
generic, and that the separate words retain their generic significance when joined to form a
compound that has ‘a meaning identical to the meaning common usage would ascribe to those
words as a compound.’ Jn re Gould Paper Corp., 834 F.2d 1017, 5 USPQ2d 1110, 1111-1112
(Fed. Cir. 1987) (SCREENWIPE held generic as applied to premoistened antistatic cloths for

cleaning computer and television screens).” TMEP § 1209.01(c). However, as the examiner
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knows, “A compound word mark is comprised of two or more distinct words, or words and
syllables, that are represented as one word (e.g, BOOKCHOICE, PROSHOT,
MAXIMACHINE, PULSAIR).” TMEP § 807.12(¢). The Court of Appeals for the Federal
Circuit has expressly limited the holding in Gould above to “compound terms formed by the
union of words” where the public understands the individual terms to be generic for a genus of
goods or services, and the joining of the individual terms into one compound word lends (sic)
‘no additional meaning to the term.” In re Dial-A-Mattress Operating Corp., 240 F.3d 1341, 57
USPQ2d 1807, 1810 (Fed. Cir. 2001) (citing /n re American Fertility Society, 188 F.3d 1341, 51
USPQ2d 1832, 1837 (Fed. Cir. 1999).”

Where the mark is not a compound mark, as is the case here, “the examining attorney
cannot simply cite definitions and generic uses of the individual components of the mark, but
must provide evidence of the meaning of the composite mark as a whole” TMEP §
1209.01(c)(i). Accordingly, the examiner must prove by clear evidence that SURVEYS &
FORECASTS is the class or genus of the Applicant’s marketing research and business research
services, and that the relevant U.S. consuming public understands the composite phrase

SURVEYS & FORECASTS to refer to the class or genus of the marketing research and business

research services at issue.
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The Examining Attorney states that “the proposed mark is incapable of serving as &
source-identifier for applicant’s services.” Applicant seeks registration for 26 different services
within International Class 35. Nowhere does the Examining Attorney indicate for which of the
26 services the mark is generic, or identify the genus of the marks’ services. That the mark is
generic for each of the 26 different services is not likely, but even that being said, the examiner
has not established that the mark is generic for even one of the listed services. The Examining
Attorney has shown three uses of the phrase “surveys and forecasts” (or close equivalents)
merely as part of article titles. The Examining Attorney has not undertaken either step of the
genericness test outlined in the Merrill case. The evidence offered by the Examining Attorney
does not show any use of the phrase SURVEYS & FORECASTS as the class or genus of the
marketing research and business research services at issue. The examiner has not offered any
evidence showing how the public might perceive Applicant’s mark as a whole in connection with
the services. This amount of evidence simply does not prove by clear evidence that the
composite mark SURVEYS & FORECASTS, taken as a whole, is the genus of the Applicant’s
marketing research and business research services and that U.S. consumers view it as such.

II. SURVEYS & FORECASTS IS NOT THE CLASS NAME OF THE SERVICES
AT ISSUE.

It is well settled that “[gleneric terms are terms that the relevant purchasing
public understands primarily as the common or class name for the goods or services.”

TMEP § 1209.01(c). Applicant uses its mark in connection with its marketing research
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services. No evidence establishes that the relevant public understands the mark SURVEYS &

FORECASTS to refer primarily to applicant’s services. Instead, the relevant public

associates the mark with applicant and applicant’s services.

On March 31, 2008 applicant’s attorhcy searched <google.com> for the terms “surveys

and forecasts” and “market research.” The search resulted in only 98 hits, A representative

sample of the first ten results returned from the search are attached hereto and analyzed below.

Applicant notes that of the first ten results, only one reference - the tenth - is not a direct

reference to applicant.

1.

2.

http://www.surveys-forecasts.com/news_home.htm - This is applicant’s website.

http://in.dir.vahoo.com/Business_and Economy/Business_to_Business/Marketing_an
d Advertising/Market Research/?sort=If — The Indian Yahoo website catalogs useful
market research and advertising site listings. The use of “surveys & forecasts” is used
to reference applicant and applicant’s website.

hitp://forums.zoomerang.com/showthread.php?p=474 —~ The website shows posts on
Zoomerang, an Internet message forum. The reference to “surveys & forecasts” is
made in the signature line of a post made by applicant’s principal, Bob Walker.

http://www linkedin.com/find/w/w5/w5_46.html - Linked In is a social business
networking cite. The page identifies members with the last name Walker, The
reference to “surveys & forecasts” is made in identifying applicant’s principal, Bob
Walker.

http://uk.dir.vahoo.com/Business_and_Economy/Business_to_Business/Marketing_a
nd Advertisine/Market Research/ - Like the Indian Yahoo website above, this UK
and Irish Yahoo site catalogs useful market research and advertising site listings. The
use of “surveys & forecasts” is used to reference applicant and applicant’s website.
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6. http://www.quirks.com/directory/sourcebook/detail.aspx?¢id=558 - Quirks, the
marketing research review company, hosts a page listing applicant’s company’s
details.

7. http:/fwww.mrweb.com/usa/usmrcos.htm - This sitc provides American market
research agencies and consultants, including applicant’s.

8. http://www.marketresearchfirms.com/geo/surveys-and-forecasts.html - This site lists
“market research firms. The reference to “surveys & forecasts” is a reference 10
applicant,

9, http://www.safllc.com/PDF/SF_Press_Quirks.pdf - Hosts a paper on market research
written by applicant.

10. hitp://www.exportmichigan.com/ibp_pfs_ibp_analyze marketability-3.htm - This
website is created to help the Michigan export business. The reference to “surveys &
forecasts” relates to the University of Michigan database of Business Monitoring. It
describes the online database as including “quarterly surveys & forecasts on key
industries.”

The Examining Attorney has provided either dictionary definitions of the individual
terms or third party web pages and news articles using only the terms “survey” and/or “forecast”
separately or in an article heading as evidence that the mark is generic for the services in the
application. Without producing evidence of the public’s understanding of the entire phrase as it
relates to applicant’s services, the Examining Attorney has failed to carry her burden. In re
.American Fertility Society, 51 U.S.P.Q.2d 1832, 1836 (Fed. Cir. 1999). “The Board cannot
simply cite definitions and generic uses of the constituent terms of a mark...in lieu of conducting
an inquiry into the meaning of the disputed phrase as a whole to hold a mark, or a phrase within

in the mark, generic.” /d.
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Moreover, evidence of marketplace use actually goes against the examiner’s conclusion.
A search of the USPTO trademark database on March 31, 2008 for the following search
(*survey* and *forecast*)[bi,ti] returned 4 marks. Please see the TESS and TARR print outs of
cach attached hereto. One result is the applicant’s présent application; one result is the
applicant’s previously lapsed registration for the same mark. Accordingly, in the history of the
USPTO only two applications incorporating both “survey” and “forecast” have been filed,
neither of which included services such as applicant’s services. Such evidence weighs strongly
against a genericness finding in the instant matter.
A search of the USPTO trademark database on April 22, 2008 for the following search:
surveys[gs] and forecasts[gs] and registrant[on] and live[ld] and (1a[ob] 1afcb])
also returned only 4 marks. Please see the TESS print outs of each attached hereto. Three of the
four registrations are owned by the same party and none of the registrations show the use of the
phrase “surveys and forecasts” to describe any type of service; let alone Applicant’s marketing
research and business research consultation services.

On April 22, 2008, Applicant’s attorney conducted the following searches on google.com

which resulted as follows:

“surveys and forecasts research” — two hits, neither showing the composite mark to
identify marketing research and business research services;

“surveys and forecasts services” — zero hits;

“surveys and forecasts studies” — zero hits;
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“surveys and forecasts polls” —~ zero hits;

“surveys and forecasts advice” — zero hits;

“surveys and .fore_casts advertising” — zero hits;

“surveys and forecasts consulting” — zero hits;

“surveys and forecasts consultation” — zero hits;

“surveys and forecasts information services” — zero hits;

“surveys and forecasts information” — zero hits;

“surveys and forecasts marketing” — zero hits;

“surveys and forecasts reports” — zero hits; and

“surveys and forecasts analysis” — zero hits.
Please see the attached search results from the GOOGLE.COM internet search engine.

On April 18, 2008, the Applicant’s attorney conducted the following searches on the
WestLaw Database of U.S. newspapers, attached hereto, which resulted as follows:

“SURVEYS & FORECASTS” within five search terms of consult! which resulted in zero
hits; and

“SURVEYS & FORECASTS” which resulted in zero hits.
On April 22, 2008, the Applicant’s attorney conducted the following searches on the WestLaw
Database of U.S. newspapers, attached hereto, which resulted as follows:

“SURVEYS and FORECASTS” within the last 3 years which resulted in 21 documents



Applicant: Surveys & Forecasts, LLC
Serial No: 77220151
Filed: July 2, 2007
Mark: SURVEYS & FORECASTS
Attorney: Katina 8. Mister. LO 104
Page 13 of 17
None of the resulting hits for the previously mentioned search showed the composite mark to
identify a cléass of services and only three articles (the same three articles offered as evidence by
the examiner) showed use of the composite phrase “surveys and forccasts.” Although the
individual words "surveys" and “forecasts” may be used to describe some aspect of applicant’s
services, the phrasé “surveys and forecasts” has been used in only three article headings
in U.S. newspapers. SURVEYS & FORECASTS is certainly not the generic name for the
various market research and consulting services offered by applicant. Hunter Publishing Co. v.
Caulfield Publishing Ltd., 1 U.S.P.Q.2d 1996, 1998 (T.T.A.B. 1986) (The Board found no
proof that the name of applicant’s magazine SYSTEMS USER was understood by the
relevant public as the generic name for a publication about the computer or data processing
industry.); Zimmerman v. National Association of Realtors, 70 U.S.P.Q.2d 1425
(T.T.A.B. 2004) (The Board denied the petition to cancel collective service mark
registrations for REALTOR and REALTORS finding the marks were not the generic name for
the genus of services within the relevant consumer group.)

At most, applicant’s mark is descriptive, but it has acquired distinctiveness as the
dominant use, and perhaps only use, of the mark in commerce. The USPTO should allow it to
register as the USPTO has allowed numerous other trademarks containing the word SURVEY(S)

or FORECAST(S) in both the trademark and the goods and services. Please see attached

numerous use-based, live, third-party registrations containing the word SURVEY(S) or
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FORECAST(S) in both the mark and the goods/services, resulting from a search performed by

the Applicant’s attorney on April 23, 2008.

In addition to the supporting case law, applicant’s search of the USPTO trademark

database on March 31, 2008 found 38 third party registrations of marks incorporating the term

SURVEY in Class 35 where “survey” is included in the recitation of services and survey is not

disclaimed. Attached please find the first ten, a representative sample of the thirty-eight third

party registrations. Clearly the Patent and Trademark Office has found SURVEY capable of

functioning as a trademark. Applicant discusses five of the representative ten below:

1.

SURVEYMANIA, US Reg. No. 3004066, is registered on the principal
register for market research services, namely, market research studies, survey
recruitment, demographics, and contracting research services with partner
research companies in Class 35.

SURVEYRX, US Reg.' No. 2995269, is registered on the principal register for
conducting medical related business research and surveys in Class 35.

A .

SﬁrVéysOnDamand , US Reg. No. 3224758, for market research; business
marketing and consulting services; business information; computer database
management; direct mail advertising; telemarketing; statistical analysis;
conducting business and marketing surveys in Class 35; and providing
temporary use of on-line non-downloadable software providing information
and analysis of statistics, financial information, customer marketing surveys in
Class 42.

ZIPSURVEY, US Reg. No. 3196554, for use with conducting online business
management surveys in Class 35.

ADVANCEDSURVEY, US Reg. No. 2732126, for use with conducting on-
line electronic business, market research and opinion poll surveys in Class 35.
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Likewise, on March 31, 2008, applicant ran a similar search using forecast instead of

survey. The search returned the following five results, also attached hereto:

I. LINKING FORECAST TO FUTURE, US Reg. No. 2893913, for business consulting
services, namely consulting in the fields of sales and sales and revenue forecasting in
Class 35.

2. MACFORECAST, US Reg. No. 3005579, owned by MacKay & Company for use in
connection with market information and forecast services for manufacturers, distributors
and others with an interest in trucks, truck components and parts in International Class
35. A copy of the registration and TARR printout is attached here to.

3. FORECAST INTERNATIONAL, US Reg. No. 2912318, for use with marketing and
market intelligence research services, namely, providing, market intelligence, market
intelligence subscription services, forecasting and reports in and for the aerospace
industry, power industry and defense intelligence community; and consulting services in
connection therewith in Class 35.

4. FORECAST ENGINEERING, US Reg. No. 2754576, for business consultation in the
field of forecasting business performance in Class 35.

5. 21ST CENTURY FORECASTING, US Reg. No. 2548763, for economic forecasting and
analysis; conducting business conferences; and business and economic consulting
services in Class 35.

Applicant understands that each case must be decided on its own merits and is not
binding on the agency or the Board. TMEP § 1207.01(d)(vi). However, consistency is a goal of
the United States Patent and Trademark Office as well as its stated policy. TMEP §

1209.01(c)(ii) (the terminology of the Act should be consistently used, e.g., in refusals to register

matier that is a generic name for the goods or services, or a portion thereof, citing In re K-T Zoe
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Furniture Inc., 16 F.3d 390 (Fed. Cir. 1994).) It is inconsistent and would be fundamentally
unfair for the Office to now insist that SURVEYS & FORECASTS is generic when so many
other registrations incorporating the element SURVEY or FORECAST have been allowed to
register for nearly identical services and where the USPTO has specifically allowed this mark to
register in the 1990s. The Applicant in good faith invested time and financial resources into this
mark in part based upon the USPTO’s previous determination that it could function as a
trademark. The 9 out of 10 Google hits referring to Applicant, the lack of any other use of the
phrasc in U.S newspapers as a mark or goods/services identifier, the lack of any other use of the
phrase as a mark or goods/services identifier in webpages uncovered by the Google search
engine, the lack of any other use of the phrase as a mark or goods/services in connection with
nearly all, and perhaps all, keywords in Applicant’s identification, the lack of dictionary
evidence showing the phrase as the identifier of the goods/services, the lack of third party
registrations showing the phrase as an identifier of goods/services. all demonstrate that Applicant
uses the mark dominantly, and exclusively, as a trademark for Applicant’s marketing research

and business research services and should be allowed to register on the Principal Register under

Section 2f.
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In light of the disclaimer clarification and the foregoing arguments and evidence, the
applicant respectfully requests that the genericness refusal be withdrawn and that the application

be approved for publication.

Respectfully submitted,
Surveys & Forecasts, LLC

Date: 7[ / 07 ? Z# By one of its attorneys: WW
An Attorney for Applicant

Davis McGrath, LLC

Maureen Beacom Gorman

Christopher W. Schneider

125 8. Wacker Drive, Suite 1700

Chicago, 1llinois 60606

Tel.: (312) 332.3033

Fax : (312) 332.6376

Email: mbgorman@davismcgrath.com,
cschneider@davismcgrath.com
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Surrers & Forecasts. LLC provides .‘Imi’ege‘r marketing
research consuiting services 1o clients in consumner.
bealltly care, and business-lo-husiness markels.

. Company Bio

Vision

Services News & Press

Article Published in Quirk's Marketing Research Review
"Working With Marketing Research; A Message To Marketers"by Bob Walker,
News & Press Principal & Founder, Surveys & Forecasts, LLC was put}lished in the October
2001 issue of Quirk's Marketing Research Review {pp.48-51).
"There is ample evidence to prove that sound research practices consistently
drive business success, So why do our colleagues in marketing not belleve it?
As we emerge from our current economic malaise, businesses will again need
to create new products and launch new marketing strategies. Smart companies
Saarch understand that intelligently developed research programs will not
automatically ‘invent’ new products for them, but will consistently drive
business success, year after year.”

Contact Us

Read Article »

Marketing Research Salary and Staffing Study Highlighted In American
Marketing Association's Marketing News i
S&F was recently a focus in Marketing News, a8 publication of the American
Marketing Assoclation {(August 14, 2000 "Honomich] Global Top 25"). The
story "Compensation Prize”, reported by Steve Jarvis, reviewed findings from
the widely-read 1999 CCG Benchmarking Survey of Marketing Research
Salary and Staffing”. The study, conducted with Career Consulting Group (now
part of Stephen-Bradford Search, Inc.), is widely recognized as the most
comprehensive assessment of corporate marketing research salaries and
staffing of its kind.

Low unemployment, combined with a years-long shortage of marketing
research professionals, continues to boost salaries In the profession, according
to the sixth annual Benchmarking Survey of Market Research by Career
Consulting Group Inc. {CCG), an executive search and consulting firm based in
Stamford, Conn. The traditional salary dividing line between senior researchers
and the up-and-comers -- about $60,000 -- hasn't moved, but the vast
majority of researchers already are earning more thanithat, according to the
survey. Nearly a quarter of researchers earn more than $100,000 a year.

Explore our site to
learn more, or Recruiting pressures are expected to force that benchmark higher: "We're

contact as viathe probably going to have to revise the breaking point up:tc $70,000 to $75,000
next year,” says Robert Walker, principal at Surveys and Forecasts LLC in
Web or telephone Fairfield, Conn., who conducted the survey for CCG.

at +1.203.255.0505

Read Release »

Suryey Shows Complete Customer Satisfaction Is Necessary for

Page 1 of 2

3/31/2008
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Insurance Carriers To Retain Small Business Customers

A survey of 1,820 small businessas finds that most small business insurance
buyers will accept no less than the best from their providers. More than three
out of every four customers who are "completely satisfied” with their business
insurance will definitely renew their coverage with their present carrier. In
contrast, only about one out of every four "very satisfied" customers and one
out of twenty "somewhat satisfied” customers will deﬁmtely stay with the same
carrier. {

"There’s no question that customer satisfaction improves retention, and
carriers who put their customers first will benefit greatly,” notes Claude
Fongemie, former Senior VP at Conning & Company. "But up to now small
business insurers had no easily affordable way to find out what their customers
really want. The marketplace is getting more competitive and complex. Only
the carriers that know how to truly defight their customers can feel secure
about keeping them." The pioneering study was conducted by Surveys &
Forecasts, LLC marketing research and consulting of Fairfield CT.

Read Releass »

S&F Completes Landmark Study On "Prospectus Slmplif‘cation In
Conjunction With NAVA and the SEC

NAVA {National Assoclation for Variable Annumes) is attemnpting to make
prospectuses easier to use in accordance with the SEC's "plain English”
directive. Variable annuities (VA's) represent one of the fastest-growing
financial service products for estate planning and retirement. VA's are
essentially mutual funds repackaged with an "insurance wrapper” that provides
life insurance benefits. Because of this feature, the underlying value of the
mutual funds in a VA can accumulate on a tax-deferred basis. The study was
designed to assess the consumer reaction to three separate prospectuses, each
with different combinations of language, tables, and graphics.

Learn More »

Surveys & Forecasts Speaks On Marketing Research To undergraduate
Students at the Parsons School of Design in Manhattan

Robert Walker of S&F lecturad on many issues relating to sampling and study
design in the context of the overall creative process. This perspective is rarely
considered in traditional B-school marketing courses, hecause few "creatives”
end up getting an MBA. Most students at Parsons are concentrating in graphic
design, but give little thought about how their creative output will be assessed
in the future by prospective advertising agencles or manufacturing companies.
The lecture, entitled "A Primer On Research: Considerdtions For Creative
Development” covered a wide range of sampling and design topics, and
provided several instructive case studies with relevance to the creative
process.

http//www.surveys-forecasts.com/news_home.htm 3/31/2008
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Directory > Business and Economy > Business to Business > Marketing and Advertising > Market Research

. - e advanced search
Search ®- All sites *_ ' This category only *.’ India sites only l Search l suggest a site
CATEGORIES ADVERTISEMENT

{ AllListings | = india Listings Only

o Audience Response@ » Intemet Services@

» Colour (3) « Management Consulting (3)

+ Computer Storage Industty@ » Drganisations (12)

o Directories (9) o Software@

« Financlal Markets@ » Telecommunications@
SITE LISTINGS

Alphahetical | By Popularity  (\What's This?)

e Gartner B - Provides research and analysis of the computer hardware, software,
communiwtions and related information technology industries.

. Galmp .Orgamzat!un, The (4)

« J.D. Power and Associates = - Globat marketing information services company providing
market research, forecasting, consulling, training, and customer satisfaction opinion surveys for
businesses and censumers,

» MarketResearch.com = - Database of market research analysis, reports, books, and
publications.

« NPD Group, Inc. B - Syndicated and custom research for many commercial and consumer
industries, incuding PC-Meter, which pravides audience measurement of web sites and online
services.

« Hamis Interactive B - internet-based market research and polling.

* Yankee Group - International organisation specialising in the analysis of trends in strategic
planning, technology forecasting and market reasearch.

o In-Stat B - High-technology, market research and information company serving the
semiconductor, communications, computer, and converging multimedia marketplaces.

* ACNisisen Corparation (8)

» Datamonitor B2 - Global strategic market analysis company which focuses on financial services,
technology, healthcara, consumer goods, industrial, energy, automotive, and medical equipment
markets, ; SRS

o American Demographics % - Demographic marketing strategies, tools, and data. Pt Yous Renme

* MindBranch - Provides knowledge management, analysis, and research for a variety of
industries.

» ABI Research B - Publishes technology research repots in the wireless, automotive,
residential, energy, and RFID markets.

» Arbitran = - Measures radio audiences in local markets, and tracks consumer, media, and retail
activity.

« Euromonitor B2 - Provides global consumer market intelligence. Helps clients achieve marketing
objectives with reports, statistical handbooks, directories, journals, and more.

» Synovate Market Research B - Synovate is a global market research and business intelligence
firm. Generates consumer insights that drive competitive markeling solutions.

* CMi (Global Market Insite) =2 - Offers integrated sclutions for market intelligence, including
online survey software, panel management software, online panel services, and enterprise
feedback.
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» Harris Black International, Lid, (3)

* Science Advisory Board B - Surveys panels of biomedical experts online to get their opinions

on emerging technologies and product performance.

* Find/SVP 8. Provides integrated research, advisory, and business inteligence services ina

broad range of industries and management disciplines.

» BizMiner&- Industry financial ratios, cash flow reports, and marketing research from BizMiner,

Includes small business and startup industry andysis and financial reports.
» IntelliQuest, Inc. B - Providing survey software, information databases, and customised
marketing research to the nigh technology and computer industries.

» Information Resources B - Offers marketing research using UPC scanner data and software to

assist with new product introductions, category management, trade promotion, shelf
merchandising and logistics.

« Rasearch International 2 - Custom market research agency, experienced in over 130 countries.
» WorldOpinion 58 - Collection of market research resources induding a directory, news service,

stock watch, classified ads and more.

» Insight Research Corporation B - Comparative market research and competitive analysis for the

telecommunicatiors industry,

» Cheskin Research 2 - Offer research on the design, devslopment and pesitioning of products

and packaging.
» Decision Analyst, Inc. 5 - National research firm, founded in 1978. The firm is vertically
integrated, with over 200 employees.

s American Sports Data, Inc. - Specialists In sport marketing research offering information on

sporting goods, physical filness trerds, health statistics, and more.

» GfK Group (3)

» Plunkett Research =8 - Provider of industry information, market research, trends analysis,
company profiles, and executive mailing lists.

» Burke, Inc, B - International research and consulting helps manufacturing and service
companies understand and accurately predict marketplace behaviour.

» Performance Research 2 - Sponsorship research and evaluation services for corporate sport

SPONSOrs.

» Radicati Group, The & - Specialising in messaging, directory services, Intemat/intranet, security

and electronic commerce.
» Hispanic & Asian Marketing Communication Research = - Conducts discussion groups,

telephone surveys, and in-depth interviews in Spanish, Portuguese, and most Asian languages.

+ Market Facts 2 - Engaged in the design, execution, and interpretation of market research
conducted on behalf of its clients.

* Marketing Research Services, Inc® - Conducts custom research for business-to-business

firrns, consumer goods manufacturers and multi-service companies.
s Walker Information &

» Marketing Science Centre 5 - Offers services for advertising, brand image, customer behaviour,

service quality, and loyaity.
s @Researchinfo.com B - Collection of resources: chat, employment, directory, and more,
» Applied Marketing Science, Inc. 22 - Consultants in research, strategic planning, Quality
Function Deployment QFD, and new product development.
» ESRI Business Information Solutions = - Provides industry-specific marketing application

products and services induding customer profiling and segmentation, custom target analysis,

demographic data reports and maps, media planning, and merchandise mix analysis.
* INPUT 5B - Worldwide marke! intelfigence research and consulting firm

» DSS Research B - Market research for managed care, healthcare, technology and hospitality

industries. Experienced with conjoint analysls, statistical modelling, customer satisfaction,
NCQA and Internel surveys.

« DemographicsNow 53 - Web based mapping and reporting semvice.

» B2B International B - Specialises in business lo business marketing research, incudes
advertising testing and tracking, customer loyaity, and more.

s Cultural Access Group 53 - Provides clients with business development programmes to reach

high-value market segmenis with unique needs and expectations.
e Information Technalogy Trends ™ - Providing market statistics and industry trends for the

computer and information tachnology industries, including sales forecasis, market share and

base an computers, communication, ang software.
» Primer, Lig. ®

» Strategic Marketing And Research Techniques & - Marketing research firm specialising in

quantitative survey research for product optimisation, market segmentation, and brand
positioning, forecasting, and customer satisfaction measurement.
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* Sensors Quality Management Inc. (SQM) 3 - Offers quality/service assurance, mystery
shopping programmes, and business support services.

» Easy Analytic Saftware, Inc. B - Publishers of The Right Site, demographic reference and

analysis software,

» Global Industry Analysts, Inc. 5B - Research, analyze and publish global market research reports

in medical, high tech, consumer, industrial, and services markets.

» Schulman, Renca & Bucuvalas, Inc. B - International survey reseamh firm specialising in public

policy, market and media research,

o ADF Research 22 - Offers custom and tracking surveys, data collection, reperting, ard analysis

for banking, technology, telecommunications, and heaith clients.
» Discovery Research Group B2 - Offers telephone data collection, independent, telephone
interviewing.

» Populus B . Provides marketing, human resource, product development, and human behaviour

analysis and research.

» Longwoods International B3 - Provides strategic research solutions and expertise in destination
marketing, travel and touriam research, communications, public affairs, accountability, and

branding.
s Michsison & Associates, Ing, (1)

» Bames Reports % - Publishes industry reports featuring sales and employment by U.S, state

and metro areas. Publisher of the U.S. Industry and Market Outlook report.
o Gallup and Robinson, Inc. & - Offers advertising and marketing research.

» King Brown & Pariners 55 - A full service market ressarch consulting firm offering qualitative and

quantitative research: Focus groups, telephone and mall surveys, and Internet research,
including online focus groups and Web-based surveys.

» Market Decisions Corpormtion 28 - Quantitative and qualitative custom research serving high

technology, utilities, and manufacturing worldwide.
» Marketing and Planning Systems 2 - Provides strategic marketing counsel,

» Yanketovich Partners B - Marketing research and consulting organisations with an international

affiliate network spanning over 20 countries.
» Groups Plus, Inc. B - Qualitative research crganisation with a plus.

* Resolution Research 2 - Provides expert market research and analysis via CATI telephone

surveys.

* Mediamark Ressarch 58 - Supplies multimedia audience research to magazines, television,

raciio, web sites, and advertising agencies.
* Forbes Consulting Group, Inc. = - Market research consultancy specialising in strategic

planning driven by qualitative and quantitative market research, focusing on market target

segmentation and brand equity management.

« Research Oplions B- Consultancy with dedicated health care, fitness and sport-related
practices.

» Saurage-Thibodeaux Research % - Specialising in the healthcare, advertising, legal, and
technology industries.

* Taylor Nelson Sofres@

» Arbor, Inc. = - Provides propristary worldwide research to help dlients find solutions to their

marketing issues.

» Keenote Marketing and Media %8 - Provides targeted market analysis and strategy,
demographics, market segmentation, direct marketing, sales leads, and more.

* Knowledge Source B - Offering market informaticn, specialising in managed health care.

* Angus Reid Group B8 - Provides an armay of polling services, and market and social research,
s PC Data, inc. B - Provides market research data for computer software, hardware, and video

games sales thru retail, corporate, and distribution channels.

e Electronic Publishing Services, Ltd. (EPS) % - New media analysis and research consulancy.
Based in London, we provide strategic business advice and information services for dlients

developing digital infarmation products.

» Usability Group, The 22 - Consulting firm specialising in customer research and analysis of

technology products and services.

» Opinions, Inc. B - Provides employee opinion, customer opinion, 360-degree feedback, and

focus surveys,

» Public Opinion Strategies = - Republican political and public affairs survey research company.
« Harte-Hanks Market Intefligence 8 - Provides information on computer and communications

industry trends, product developmerts and buyer activity,

e RTNielson Company =2 - Offering marketing opinion research services including web surveys,

telephone interviewing, and CATI programming.
» CustomerSat.com = - Provides Intarnet survey research services,
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TDG Research %3 - Expert analysts providing timely, actionable inteligence designed 1o best
position new consumer tachnologies for rapid diffusion.

Infosurv, Inc. B - Full-service online survey administration fim specialising in employee and
customer satisfaction surveys.

Lundberg Survey = - Independent market research company specialised in the U.S. petroleum
marketing and related industries.

GNET ChannelServices 53 - Offers product data and e-commerce services fo IT manufacturers,
distributors, resellers, and portals worldwide.

Pew Glohal Attitudes Project B « A series of worldwide public opinion surveys from the Pew
Research Centre.

and HV switchgear.

Audits & Surveys Worldwide =

Opinionmeter, inc. = - Electronic survey device that captures onsite market research and
customer satisfaction feedhack at point of sale.

Statistical Ressarch, Inc. ¥ - A full-service market research firm spedialising in media audience
measurement.

Product Testing Services ¥ - Specialises in utilizing Internet users for product evaluations and
Surveys.

Daratech, Inc = - Has specialised in CADICAM, CAE, EDM/PDM, CIM, GIS and computer
graphics since 1979.

Esearch ™ - Provides Internet data collection supporting market research.

SRC & - Provides demographic and market analysis tools through custom intemet and intranet
applications.

Golf Research Group 22 - Publishers and consultants providing business information to the goif
industry.

Apartment Research 2 - Curvent Bureau of Labour Statistics (BLS), employment statistics, and
residential building permit data for all MSAs.

Intex Management Systems (IMS) B. Suppliers of markel research on the electronics industry.
Covers a range of markets from mobite phones to factory automation and more.
PANGAEANET 3 - Giobal marketing resources, trade leads, newsletters, directory, and match-
making.

Power Systems Research 2 - Market research and consulting firm specialising in the study of
engines and engine powered equipment.

Quality Education Data (QED) B - Provides statistical data and trend analysis of schools and
education for marketing and research purposes.

Astan Demcgraphics Ltd % - Using analytical methods to estimate the demographic future of
Asia.

for the telecommunication, pharmaceutical, and medical davice industries.

Industrial Info Resources = - Find comprehensive market intelligence on the industrial pocess,
heavy manufacturing, and energy-related industries throughout the world. Industrial Info
Resources provides online databases on plant locations, key management contacts, and future
project opportunities.

Tatoustutkimus 53 - A full service market research firm in Finland.

e-FocusGroups = - Provides worldwide qualitative research and analysis with special experfise
in emerging technologies.

Competitrack B3 - Ad tracking and media monitoring service for TV, print, and radio creative and
media schedules.

Min rketing Intelligence B - Consumer market research reports delivered via the Internet
or otes, on CD, or on paper.

Potaris Marieting Research B - Specialties include the telecommunications, healthcare, anline
services, and banking industries.

Poliara 5 - Public opinion and market research firm.

SIL Group B - Offers market research and direct marketing services.

IMS Global Services 55 - Market research and business solutions for the healthcare and
chemical industries.

McLaughlin & Associates 5 - Survey research and strategic services company, spechlising in
public opinion polls, market research, strategic consulting, and media buying.

s 10C India B - Conducts corporate, consumer, Internet, and software research. Also offers
database of information on vendors and users,

ng and_A...
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» Maritz Research 52 - Global provider of marketing research inciuding customer satisfaction and
loyally, segmentation, brand equity, and tracking studies.

» NFO Worldwide, Inc. (1)

» Asia intelligence 5 - Online source for Asia Pacific market research reports, newsletters,
directories, and business intelligence.
political, marketing, employee, and Internel research.

o Guidelina Market Ressarch = - Single source provider of customised market research and
analysis. Guideline analysts create personalised solutions that enable companies to make
informed decisions for addressing critical business research needs.

s SES Canada Research, Inc. 8

» Elecironic Trend Publications 8 - Market research in computer, communications, and
semiconductor technologies

» ACNielsen BASES B - Sales forecasting system for consumer packaged goods brands, helping
marketers of both new product initiatives and existing brands.

» SiteReports & - Onfine data and maps for U.S. markets, including demographics, fifestyle
segmentation, business, and retall rade potential.

o Unity Marketing 2 - Research and consuiling company specialising in the collectibles and
giftware industries,

e Zogby International B - Conducts public opinion polls and research.

» Envirosell, Inc. ® - Behavioural market research and consulting company specialising in
examining consumer shopping behaviour using in-store video recording, observation, &
customer intarviews.

» infoTech % - Worldwide market research for the CD-ROM, DVD, and online publishing
industries.

» Market Strategies B - Info technology, healthcare, politics & policy, energy utilities, and media
consulting.

o Dr. Glenn's Research Services B - Support, analyst and overload services for market, opinion
and survey research,

» Grace Market Research, Inc, 2 - Full service research company in Los Argeles specialising in
the entertainment industry.

» Marketing Intelligence Service, Ltd 3 - New consumer packaged goods (foods, boverages,
HBA, efc.) reporting, news, analysis & research. Sample retrieval, Productscan online database
& Alert publications.

» Marketsearch = - Order our extensive guide to published market research studies.

» Fairield Research, Inc 2 - info on interactive technology. Game ratings, market size, concept
tests, updated vital signs data every week.

» Joyce Julius & Associates 2 - Provides independent sport and special event sponsorship
research.

» Smith Travel Research = - Independent research firm that tracks the performance of the hote!
industry.

« Associated Research Services (ARS) B - Provides competitive research and analysis on
marketing, promotions, prices, reseller margins, programmes, elc for mfr's of PC's, printers,
peripherals, and supplies. Mfg. cost analyss of imaging products is performed.

o Frank N. Magid Associates, Inc. 5 - Full service research and strategic consultation firm serving
both the media industries and general business.

s Prism Strategy = - Specialises in qualitative and web-based research as well as strategic
planning.

» Survey Salutions Ltd 5B - Offers services in market research, and employee and customer
surveys in the UK. and internationally,

» Gay and Lesbian Consumer Onfine Census % - Conducting and publishing a study on gay and
lesbian consumerism and its effect on mainstream marketing.

» IPSOS-ASY, Inc. B3

o Chart Track Ltd 2 - Entertainment industry watcher, providing research and reports on UK. and
worldwide PC, console, and music charls,

» Millward Brown Precis 5 - Analyzes news coverage in print, broadcast, and web media
domestically and internationally.

» Marktest 82 Provides information in multiple forms, i.e., television audiences, market studies,
eic.

e Compas Inc. B - Public affairs, marketing, and socia)l research firm.

» BioScorpio - Biotechnology market research firm specialising in investigational drugs,
therapies, and vaccines suspended, terminated or rejected,

» Active Research %2 Offers insight into consumer behaviour and provides real-time answers for

Page 5 of 13

hitp://in.dir.yahoo.com/Business_and_Economy/Business_to_Business/Marketing and_A... 3/31 #2008




o

Yahoo! India Directory > Marketing and Advertising > Market Rescarch Page 6 of 13

smarter product decisions,

* Carma International = - Madia analysis/media research consuiting firm that performs
quantitative/qualitative analyses of U.S. and International print and electronic media.

« Pymabelisk B - Provides business information about the timber, pulp and paper, food, and
consumer goods industries of the fermer Soviet Union and Central and Eastern Eurape.

| » FGI Research 2 - Provider of sport research, consumer market research, and public opinion

polling.

| e Famrand Research B - Marketing research company offering a range of services from focus

! groups to international surveys.

l » Buxton Company@

! + Capstone Research, Inc®

l

|

I

l

!

» Net Exchange 3 - Designs, engineers, and builds commerce management systems and
markets that enhance the value of tade.

¢ Greenfield Online B - Offers traditional and online research semvices.

» Metromark Market Research, Inc, B - Provides market research and analysis, business
development research, strategy, and competitive intelfigence.

* Sports Business Research Network % - For sporting goods and sport marketing professionals.

» Ipsos MOR| 2 - Market research company offering quantitative and qualitative research
services focusing on adverdsing, marketing, media, loyalty, and public affairs.

* MORPACE International, Inc. %8 - Specialises in strategic research, market analysis, customer
satisfaction, and quality measurements.

» Business Trend Analysts, Inc. B - Compiles statistics and publishes market information in
industry reports, including analysis, sales forecasts, imponts/exports, and competitors.

e Hartman Group, The = - Offering research, strategic consulting, reports, and conferences for
the natural products marketplace.

» Michasl Herbert Associates 58 - Specialists in qualitative research and have pioneered
cyberqual or online qualitative research,

o Schwariz Research Services 5 - Offering a wide range of services, such as marketing and
qualitative research, focus groups, video conferencing, product evaluation, and a bilingual staff,

* David Sparks & Associates & - Full-service national marketing research firm.

» Heskes & Pariners &2 - Qualilative market research company in the Netherfands.

« Context B - A European computer research company specialising in tracking sales and prices
across a wide range of computer-related products in all the major European countries.

# Luth Research - Data collection firm offering focus groups, mall intercepts, one-on-one
interviews, online data collection, and telephone interview services.

o Trendsetters Strategic Marketing and Design = - Offers marketing surveys to help detenmine
and execute business strategy.

» Benchmark Research 8 - Provides services for UK. and overseas customers.

o MEMRB International = - Research and consultancy company.

» Pulse Back = - Gathers retail intelligence via mystery shops, customer satisfaction feedback,
survey development, and customer intercepts.

e ADKIT Ltd, 8- Provides Israeli businesses and government with global marketing information to
improve international competitiveness.

« Publications Resource Group, Inc. B . Source of newsletters, market reports, and directories for
the communications, healthcare, industrial, business, and consumer industries.

* Virlual Media Resources = - Provides marketing and media research, demographics, PRIZM
geodemography and related services; site also includes links to media and advertising research
siles.

» Archetyps Discaveriss Worldwide = - Specialises in opinion research based on an archetypal
methodolgy.

» Griffin Group, The B - Providing solutions for customer loyalty and customerwin-back
challenges, both anline and off. Also features information about Jill Griffin's seminars and books.

» AP Research B - A firm dedicated to providing market research and custom consulling in
PCMCIA cards, cable modems, ISDN, LAN adapters, and video conferencing.

» Value Exchange, Ing. B - Offers custom marketing consulting services ncluding research,
planning, and education. Also offering Intemet resources education.

» InSearch . Offers secondary, Internet, and qualitative research. Also specialises In Tagalog, a
major language of the Philippines.

» Research Spectrum, The = - Information online about various research methods such as online
surveys, surveys by email, disk-by-mail surveys, and phone surveys.

s Advanced Forecasting, Inc. 2 - Monthly forecasting of the semiconductor IC equipment, China
electronics and PC markets,

s INTECO Corporaticn % - Research, market planning data, strategic analysis, & consulting for
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companies.

e Tier One & - Market research for the automotive elecironics industry.

o Rufs Neighborhood Snapshot &3 - May give you a better sense of the demographics and
lifestyles of those around you.

s SGA (Simon Godfrey Associates) 2 - One of the UK’s largest international agencies.
Speciaities include concept/product testing and volume estimation.

o Veraart Marketing Research & Cansulting 2 - Provides market reports on food and retail
industries with emphasis on consumer products in Europe, Asia, and North America.

» International Research Assosiates (INRA) = - Specialising in market and opinion research.

» Techtel Corporation & - Measures product and industry market effecliveness in the high tech
industry. Demand tracking, custom research, free sample data.

» MarketStance 52 - Market analysis toof for the U.S. commercial insurance market that provides a
database of business demographics, insurable exposures, by-line premiums and growth rates,

» ABa Quality Monitoring Ltd & - Assessments of service are made nationwide, using small teams:
of well trained assessors,

» Mediametrie B - Offers Eurodata TV, an international data bank for television programme logs
and audience results ratings.

» HSX Research ¥ - Offers entertainment market research information and products and
services,

» Market Street Research 22 - Provider of customised qualitative and quantitative marketing
research and analysis services to organisations in a variety of industries.

o Qutlink, nc. Market Research % - Publishers of "The Firewall Report.” Market research firm
focusing on the information security market.

» Kadence Business Research = - Offers quantitative and qualitative B2B marketing research
including customer satisfaction and loyalty, competitive benchmarking, and branding studies
through phone interviews, focus groups, and web surveys

» Primary Intelligence = - Offers business-to-business market research and compelitive
inteﬂigence by gathering information from primary sources within the targeted industry.

. Raddon_ﬁnancxal Grqup 5. Oﬁers banks and credit unions consumer research, profitability
analysis, hauseho'ding and MCIF softlware, and online banking and e-commerce strategies.

» Anderson Analytics, LLC B3 provides consumer insight and marketing consulting,

» Paragon Research %2 - Assisting companies in researching customers.

» Syneray Consultants, inc B - Services include patent searches, patents prototyping, business
and marketing plans, and venture capital sourcing.

« B/RIS Group, Inc, .- Full service research and marketing counsel agency specialising in
qualitative research. 15 senior consuitants in four U.S. offices directing global and U.S. based
projects.

« Competitive Intefligence Services, Inc. B - Offering confidential research on the compettion,
markets and customer attitudes, using primary and secondary sources.

« Consumer Opinion Services &

» Fulure Entrepreneur B - Provides industry analysis and market segmentafon reports for the
small business entrepreneur interested in the marketing and advertising.

» Pragmatic Research & - Custom market research in satisfaction, advertising, imagery,
segmentation and web-based surveys.

« Rea & Parker Research = - Specialising In sample survey research, fiscal impact, and project
feasibility.

« Beta Research Corporation = - Including focus groups, panel studies, product tracking,
database management, product concept and satisfaction studies.

» Colburn & Associates, inc, B - Marketing research, development and services firm, specialising
in business-to-business and industrial markets.

» Bank Insurance Market Research Group =

s Beyen Corporation % - World-wide markel research.

» Trullinger Associates, Inc. B - Specialising in executive interviewing, customer satisfaction
surveys, business plan development, and more.

#» Cogent Research B3 pravides phone, mail, and Web surveys, focus groups, and interviews.

« Columbia Information Systems . CIS sells, rents and supports users of the Perception
Analyzer, 3 marketing research tool,

» C.A. Walker & Associates Inc. B - Market research and consulling. In-house survey design,
data collection, data tabulation, statistical analysis and reporis.

» ClJ Research, Inc. = - Offering services from complete study desrgn through in-house results
presentations.

s FOS International Lid =
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® E{pr’[ggn__lmamationat % . Marketing research and technology assessment in the life sciences
o e Data Search 8 - Offers quantitative and qualitative fisld research services.

Survey Sampling, Inc = - Providing samples 1o the survey research industry,

Custom Resegarch Interactive (CRI) B - Marketing research and customer satisfaction services
worldwide, addressing consumer, indusirial and services markets. Focuses on multi-media,
Internet and online panel survey research.

Delve - Data collection partner providing focus groups, pre-recruits, web surveys, telephone
interviews, centrat location testing, and more,

Sirategic Vision B - Conducts research to better understand consumer decision-making
systems in all arenas.

Context Researcn = - Uses technigues from academic anthropology and traditional market
research to help companies better understand the lived experience of their target publics.
Media Dynamics Inc, 2 - Publishers of fact books and newsletters. Consulting services aiso
available.

Dstwiles p - Researches and synthesizes information in the medical, pharmaceutical,
and heaith industry.

= Feedback Business Consulting Services 2 - B2B market research-based consulting firm in
india advising firms on Indian market opportunities and stralegies. Feedback’s services extend
beyond market information, analysis, and recommendation, to implementation assistance.
Griggs-Anderson Research B

Plog Research, Inc, 8 - Conducts market research studies for aidines, cruises, reniat car
companies, hote! chains, resorts & destinations and other segments of the travel industry.
Rincon & Associates 8 - Specialising in the Hispanic, African American, and Asian markets
using focus groups, survey research, and denographic analysis.

Sandelman & Associates & - Specialises in consumer research for the foodservice industry.
Oifers Restauranipoll.com, an online survey tool! for collecting consumer attitudes about
participating restaurants,

Sales Information Systems, Inc. B - Lead generation and qualification, customer satisfaction
surveys, and dalabase management services.

Diagnostic Research International &

Looking Glass Focus Groun Facility 2 - Online market research company that provides a focus
group facility, market analysis surveys, ileation services, and moderation research project
enhancements.

Plaza Research 8 - National network of focus group faciiities.

Express Market Resgarch %2

Cormporate Insight, inc. B - Full-service market research and consulting firm providing
competitive information to the largest firms in the financial services industry.

marketing and advertising research and coordination of international studies.

2CV; Research & Planning % - Specialising in qualitative research, creative analysis and
strategic guidanee.

Adams Business Research 5 - Specialising in market research and software for manufacturers
and retallers in the alcohol beverage industry.

Maxtech nal. Inc. % - Offering market research in nondestructive testing and infrared
imaging.

HighTech Business Decisions % Provides market research services and repots for
pharmaceutical, biotechnalogy, elecironics, and other high tech industries.

Marketing Metrics Ing. = - Marketing services firm specialising in customer retention
programmes.

InfaTek Research Group, Inc. 3 - Specialises in customised research involving technalogy
products and services.

Lindsay Research &

Quality Cantrolled Services 2 - Offers data coltection for the marketing research industry.
Rood Research 2 - Conducts primary market research for the healthcare industry through
gathering targeted expert opinions.

Fearan Hepner & Rhodss, Inc 2 - FH&R offers advanced market research, database marketing
and applied marketing solutions.

Quantitative Market Research 53 - Specialising in retail fuel, convenience stores, truck slops,
and car wash industries. Services include market studies, site seledion, appraisals, and
business evaluations.

Venture Data & - Nationwide CATI telephone interviewing & data tabulation.

Hispanic Marke! Connetions Inc 2 - Find information about the Hispanic Market and about our |

market research services.
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Odyssey LP - Specialises in researching consumers and tachnology.

Catafina Research ™ - Offers in-depth studies on construction materials and building equipment
markels.

Central Europe Automaotive Report 2 - CEAR provides automotive market research covering the
Central European markets of Poland, Czech Republic, Slovak Republic, Hungary, Slovenia,
Romania, Bulgaria, Russia, and the CIS.

Surveys & Forecasts = - Combines data collection methods with advanced analytics.

Bourget Research Group & - Offers marketing research and consulting services including
project design, fisld work, dala analysis, and presentations.

L. Quiliin & Associates B

Metro Market Studies & - Provide distribution analysis and market share guides for grocery,
drug, and discount stores in 230 metro areas and 100 television markets.

OmniTech Consulting Group B~ OTCG provides market research, benchmarking, competitive
info, product intros, performance support (EPSS), and sales {raining.

sSMs®

Stancombe Research ang Planning 2 - Qualitative research consultancy, specialising in
insightful consumer and social qualitative research.

Voice Poll Communications % - A technology-based approach to public opinion polling and
perception research, using telephony, interactive group respanse, and other feedback systems.
Wyeming Studios ¥ - Central London market research viewing facility with high-speed Internet
access in all studios and suites. Available for U.K. focus groups. online research, ang web
usability.

LCM Research & - Custom market research, analysis, software, and e-commerce development,
LCM Research helps omganisations transform their vision to reality, offering web solutions
designed to help manage content, market services, and sell products over a website.

Pine Company 2 - Provides data input, data processing and data management.

Southeaster Institute of Research, Inc B

Stat One Ressarch B - Conducting focus groups, telephone studies, and in-depth interviews for
marketers in a variely of industries.

Thompson Asspeiates = - Provides location and consumer research, sales forecasting
methodologies, and statistical anatysis.

Bruzzone Research Company (BRC) 2 - Specialises in adverlising research. Also offers a
varisty of testing and tracking services.

Coleman & Associates, Inc. B~ Serves high tech companies in their business-to-business,
consumer, and channel market needs.

Hispanic-Research Company B .- Site includes ariicles, links, and demographic information on
the Hispanic/Latino market.

MarketSearch Corporation 2 - Services include phone interviews, focus groups, and ad testing.
Dey Systems, Inc. ¥ - Offers satisfaction and quality measurement solutions.

Doyle Research 3. Specialising In qualitative research amang children, teens, and adults.
RISC internationsi = - Provides consulting services with international socio-cultural approach
based on survays.

Solomon & Associates, Inc B - Full-service marketing research and support firm. Offers new
concept development and a questionnaire service.

Camelford Graham Research Group & - Provides qualitative and quantitative research and cut-
through analyses.

Quality Surveys Inc, 2 - Speciafising in employee and customer satisfaction surveys,
management and human resource consulling, web surveys, and performance reviews,

World Market Waich B - Provides custom global or regional market analyses for exporters or
importers of specific commodities/products.

Actian Data Group LLC B8 - Market research firm with projects In Ukraine, Russia, Moldova,
Belarus, The Baitics, Kazakhstan, Kyrgyzstan, and Uzbekistan.

Andrew Flatcher Consulting 2 - Marketing and research consultancy.

» Quality Resource Assaciates, Inc, & - Customised telephone and web-based business-to-

business research solutions, spacialising in domestic and international marketing research,
42 B Offers insight and foresight into the emerging trends and future of urban culture.
Forhes Research ® - Conducts surveys and market research focusing on the Asfan business
evironment.

Jacobs Jenner & Kent ™ - Ofters recommendations based on primary research using both
guatitative and quantitative methodologies.

MarketQuest Research Group Inc 58 - Marketing research firn specialising in asking the right
guestions,

TechKnowisdge Point 8- Connects entreprensurs and business owners to make better
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strategic business decisions through resaarch and referral exchange and sumimarized research
studies.

» Agfiect B - Markefing and communications research firm that helps organisations communicate
more effectively with their target audiences.

¢ Axiom Group, inc.. The %2 - New product development, market research and markeling
consulting firm,

» wwm Marke! Pulse = - Helping companies understand the Indian market by offering market
mapping, product evaluation, and development of enlry strategies.

o Marketing Leverage, Inc, 8- Analysis, market research. and strategy consuiting for
products/services in the insurance, financial, information technology, and health/managed care
industries.

» RS Consulting % - Market research consultancy specaahsng in IT, telecoms, computing,
logistics, and distribution,

+ Romance Alant Consultarts 5 - Ad hoc surveys.

» Dsvelopment Il B Business consulting firm specialising in employee and customer satisfaction
sutvey and research programmes.

» s Global IT Business '8 - Identifies IT and telecommunication products buyers and sellers.

s Kenny and Associates, Inc, % - Focuses on consumer psychology, brand identity, brang
strateqgy, and emotional research.

« Mid-America Research 8 - Grass roots study of microprocessor usageby the Internet
community}

* Report Buyer 28 - Provides market research reports on pharmaceutical, healthcare, energy,
transport, telecom, IT, and other industrigs.

» Smarl Research & - Offers qualitative market research in a variety of subject areas.

» Edas Healthcare Research, Inc. 2 - Full-service marketing research firm that concentrates
solely on the health care industry.

» Innovista Research B - Research firm that spwalzses in consumer market anatysis and
marketing insight for the cable, satellite, and interactive TV industries.

« Liborty Research Semm% Spegialising in in-store data collechon
and other services.

* MarketResponse International 2 - Research consultancy offering solutions to help companies
dig deeper and make belter business decisions for their organisations.

s Strategic Metrics B - Aids clients with markel research, benchmarks, competition analysis, and
focus group interviews.

s Technologies Research Group =2 - Market-based consultants serving the telecommunications,
computer, and infotainment industries.

» Telepoll Canada inc. B - Independent data collection and opinion research company
specialising in cost-effective, quantitative interviewing of business and consumer markets
worldwide.

s Ask Southem Catlifornia 53 - Orange County data collection facility. Cars, condems, courtroom
Presentations and quiche .all tested herel
aduit popu!atxcn of Ukraine,

* Marty Costello Inc. B - Specialises in market research focus groups and business traveliers'
equipment shipping cases

» North American Testing Organization T - Specialising in data collection, statistical analysis, and
general research studies.

» Photo-Ethnography %8 - Marketing research methodology that allows consumers 1o expréss
themselves by using photography.

» QCN Corporation B - Research and polling company with an emphasis on providing city-
spacific information, e-commerce and community on a veristy of company-sponsored and
affiliated Internet web sites,

s Stategic Directions Group, Inc. B - Intemational market research company specialising in
psychographic segmentation and the mature market.

» Wilson Research Group 53 - Serves high technology, software, hardware, and publishing
industry firms with disk-by-maif surveys.

» Applied Research & Consulting B - Consulting firm offering social analysis, market research,
and strategic advice for business and government.

* Benchmark Company 8 - Providing quantitative and qualitative research services in industries
including high-tech, health care, finance, broadcasting, and hospitality.

» Diana Beckeit Market Research Paris 2 - A full qualitative research sefvice with small scale
quantitative research through an associate agency.

hitp://in.dir.yahoo.com/Business_and_Economy/Business_to_Business/Marketing _and_A... 3/31/2008




Yahoo! India Directory > Marketing and Advertising > Market Research

» Growth Strategies Intemational % - Specialising in customer satisfaction surveys and customer

relationship managemant programmes.

» inVivo = - Specialises in marketing mix and behaviour studies, inciuding consumer purchasing

and decision making processes.
+ Research Data Technology =~ Full-service data tabulation service, specialises in
crosstabulation and SPSS programming for market research.

* Win Loss Solutions 8 - Offering custom market research, competitive and customer satisfaction

analysis, and lead generation services.
s Epley Marketing Services, Inc. 52 - Marketing research and consuiting services. in-depth
interviews utilize unique Eplay Praba methodology.

» Fitzpatrick Research Services, Corp. B - Expertise in marketing, group dynamics & executive

coaching.
« In-Depth Technology Market Research ® - Specialises in market research and strategic
planning for technology companies.

» MarketVision Research % - With capabilities in product development, segmentation, brand
equily, pricing, sensory, customer satisfaction, advertising, and economic impact research.

» e Prognosys ® - Offers end to end market research services. Includes competition tracking,

product and price mapping, market quantification, and more.

» Research Inc. - Specialises in the design and implementation of market research procedures,

analysis of data, and formulation of marketing strategies.

» Ricercar, Inc. "8 - Offers geodemographic market targeting systems, services, models and

databases for direct, retail and e-comm marketers which locate potential consumers.
# First Market Research &

» Bayond Data, Inc. B3 - Offers custom marketing research including consurner, B2ZB, quantitative,

qualilative, and more,
s China Venture Advisars 53 - Provides Chinese market research and consulting and also
facilitates market entry and joint ventures for U.8. companies doing business in China,

» Markintell.oom = - Resource for and by market intelligence professionals. Features market

intelligence basics, articles, and discussions.

« Plum Marketing 2 - Sales and marketing consultancy aimed at small and start-up technology

companies.

» Recruiting Resourcas Unlimited (RRU) 53 - Recruits qualified respondents for projects including
focus groups, political surveys, and music tests in Greater New York City and the entire United

States.
» SEF Consulting Inc. 55 - A marketing consulting firm that specialises in global business
developrment,

» Ciprus Limited %3 - Marketing research and consulting for a variety of clients including building,

design, and construction, industrial, commercial, and more.
» Currie Communications, Inc. B - Ratings research and consulting,
» Datatah % - Service bursau for market research since 1959.

quantitative tools and techniques.

s Market Advantage Consulting & - Marketing science research firm developing data mining,
CRM, and DSS software using quantitative research methods for market segmentation, product

design, and custorner retention salutions.

SalesQuota.com B - Offers sales quota calculation and sales forecasting programmes 10
software, professional servicss, and IT firms seeking to increase corporate revenue.
Seniors Research Group 3 - Specialising in seniors and ageing research.

Sigma Validation ¥ - Providing services to the marketing research communily.

[

’ & &8

capital cities.

» XPC Research 5B - Offers information technology market research in Belgium and Luxembourg.
Subjects include value-added channel pariners, market segmentation, and sirategic positioning.
» Microsoft Small Business: Market Research 33 - Learn about small business market research

through articles and resources from Microsoft Small Business.

» Apogee Analylics, LLC 52 - Specialises in survey development, statistical analysis of customer

satisfaction and performance data, and business operations consulting.

» Asia Market Opportunities & - Offers industry and investment studies to multinationals entering

Thailand, Malaysia, Singapore, Indonesia, and the Philippines.

» Ethridge & Associates, L.LCE

» Samadico B - Specialises in e-leaming market anaiysis and learning technology trends
anaiysis.

Discovery Works & - Full service marketing research firm providing a full array of qualitative and

Survey Intefligence B2 - Full-service survey/markeling research and statistical consulting firm,
Surveys Australia 5B - Data collection and processing organisation with offices in all Australian
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.groups,

* = Center for Research & Consulancy B - Offers marketing research and consultancy

» Circle Research % - international agency specialising in B2B market research.

Survey Analysis, inc. . Questionnaire design, coding, data-entry, custom computer
programming, and data analysis.

MBL %8 1 ocal market and Asia-wide research for both clients and suppliers.

SAZA Direct B - Division of Smith Advertising offering consulting and research including focus
sibifity studies, and customer surveys.

DeCosmo and Assodiates, Inc. B - Offers data mining and market research services.

Market Enhancement Group, Inc. B

services.

Marketing Diagnostics % - Specialises in the continuous tracking of brand heaith in the
Australasian marketplace.

Nortnstar Research Pariners % - Provides solutions for developing customer satisfaction and
loyaity, usage and attitude, brand tracking and positioning, pricing, concept testing, and new
product development.

Opex = - Developer of benchmarking and other market research software,

PortiCo Research, inc. 3 - Provides ethnographic market research in written and video formats
{o advertising agencies and product manufacturers,

12Americans T - Uses surveys to segment Americans info twelve types based on their political
and social altitudes.

Envoy B - Offers data collection for marketing research. International services inciude web
surveys, telephone interviews, mail surveys, IVR, face-lo-face, and mystery shopping.
Qualitative Insights Consortium % - Provides research through focus groups, in-depth
interviews, and more,

Sales Forecasting Benchmarking Forum = - Providing benchmarking information, seminars,
forums, and consulting services.

Strategic Research Network &5 - National research company that conducts custom online
database research to generate lead data for companies and individuais. SRN gathers
information about the decision makers to whom their clients want to sell their products or
services.

Velogity Industry Research and Consuiting LLG %2 - Market research and consulting firm
focused on high technology industries.

Zsldis Resgarch Associates B . Praviders of financial services and publishing research, web-
based advertising research, and electronic tradeshow surveys.

WireBridae Corporation 55 - Offers a full range of market research and planning services to
companies of all sizes.

Analytic Partners 52 - Analylic Partners is marketing research consultancy that specialises in
marketing mix modelling, aconometric models, simulations and forecasting.

Marketing Information Systems International Inc. 8 - Offers market research services to
domestic and International companies.

Penn and Associates =3 - Provides full-service marketing research and evaluation consulting.
Surveyworx B2 - Research service 1o test new names, products, pricing, name awareness,
brands, customer sarvice, consumer opinions, and patent infringement through email contact,
focus groups, interviews, and onling surveys.

Kray Group 58 - Specialising in conducting surveys, research, and focus groups on behalf of
clients,

Marketmap.ch & - Offers geographic and demograghic market analysis to target promotional
activities. Results are displayed on maps. '

Strategic Insights B - Client-intensive market strategy and business consutting firm,

361 Degrees Consulling, Inc. & - Market research and strategic consulting company that
specialises in reaching multicultural markets, especially the Asian, Hispanic, and African
American markets.

Asian Strategies B - Specialise in cross-cultural market research and analysis in Asia.

UK, the US, and Us B - Study of Insh attitudes to everyday living and advertising compared with
those held by the British and the Americans.

TriArche Research Group = - Marketing and industrial research firm specialising in strategic
market analyses and industrial research.

Datum Analysis 58 - Specialising in Hispanic research, segmentation, ad testing, concept tests,
customer satisfaction, and exploratory studies.

Modus Research B2 . Agricultural and veterinary market research.

Yotal Research Corparation ¥ - Market intelligence firm with expertise in advanced analytics
and modelling.

Media Predict &3 - Virtual market for unsigned bands, unpublished books, and other media
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products. Users vota for what they think will get signed, published, and sell.

s PMR Research % - Research firm offering custom market research, industry analysis, and
information gathering sarvices in Central and Eastern Europe.

« SIS International Research 2 - SIS International Research is a worldwide provider of global
market research, business and compettive intelligence.

s Valient Solutions 52 - Global market research company focused on the financial services,
technology, heaith care, consumer goods, industrial, energy, automative, and education
markets.
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User
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Thread Tools .7 Display Modes -2
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Join Date: May 2007

Jenna @ posts: 2

Forum Momber

3} Mandatory employee satisfaction survey

My employee satisfaction surveys are mandatory, and I need to be sure every single employee takes the

survey. How do I do this?

7 05-01-2007, 12:27 P #2
Join Date: May 2007

Forum Member

L

You need upper management buy-in, and they must make clear to all that the survey is mandatory. Once
the survey is launched, you can separately track and recontact non-responders and, if necessary, reiterate
upper management's directive should certain individuals resist. '

Bob Walker
Surveys & Forecasts, LLC

o 83-01-2007, (1:20 PN #3
' Join Date: May 2007

Mark o i {ocation: State Coliege, PA

Forum Member Posts: 3

L.

You really have two options. You can track individuals and force them to complete the survey. However,
there are definite disadvantages to this strategy. Your results likely will include a bias from individuals who
are concemned about honest results being traced back from them. You'll also get passsve results from
individuals who log on, complete the survey just for the sake of completing it and put no thought into their

answers.

Your best way of getting 100% participation is to earn it. Prove to employees that thére is value for them in
completing the survey. And when it's time to launch a follow-up survey, make sure that you publicize how
the resuits of the past survey were used to make a difference (And to do that you actually have to take

action on the results).

Mark Parfitt

http://forums.zoomerang.com/showthread.php?p=474 5 3/31/2008
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Human Resources Marketing Coordinator
Penn State University
www,psuLjobs

Last edited by Mark : 05-01-2007 at G123 PM.

& %
T305-01-2097, MLAL P ' 24
Jenna & Join Date: May 2007
Forum Member ! Posts: 2

' Quote:

Criginally Posted by Mark .

And when It's time to faunch a folfow-up survey, make sure that you publicize how the results of the
past survey were used to make a difference (And to do that you actually have to take action on the
results). ;

It's eas% to get caught up in just needing the responses and forget to convey that we do value and use their
input. &

Thanks for the Ideas!

SRy g

ém&ﬁ

[y 1332007, 07:3 AR 45

AndersonAnalytics & Join Date: Oct 2007

Forum Member Posts: 5

| _ It better not be an HR survey

1 surely hope that your survey is anonymous and that you have hired a third party firm to handle the
survey? Otherwise you will just get a bunch of garbage and you are wasting your time and your companies
money.

Imagine how you would answer questions if you knew your boss would see them. Ensuring that only HR will
see them Is not going Lo work either.

When selecting a vendor to handle your employee sat survey avoid the temptation to just choose a company
that only handles employee sat surveys. They are often more expert in the process,and less expert in the
analysis. You should definitely include some other firms that are full service market research firms in your
bidding process.

You may be tempted to think that the full service firms are a bit more expensive and don't have all the
experience of the employee sat only firms, This is short sighted. It is likely that the full service firm,
assuming you have their attention, will be able to think much more creatively about:your situations and
provide analysis that is much more useful.

Employeea-sat only firms are sometimes also much more politically careful. Not asking the tough questions.
Some of these questions have to be asked. Otherwise you undermine the trust with your employees and
make a farce of your department and the whole evaluation process. There better be some bad news
somewhere 33

Tom Anderson

htip://forums.zoomerang.conv/showthread.php?p=474 3/31/2008
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Managing Partner
Anderson Analytics, LLC

(702 112708, 73:78 ALl ”
charlie6067 ¢ Join Date: Feb 2008
Forum Member Posts: 3

L

1 agree with using a 3rd party. Zoomerang refuses to delete that horrible Opt Out button for company
surveys. Because of that, there are some employee were can never survey again due to their opting out in a

previous survey.
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Wallace > Walker - Walker

Name Location & Industry

» United States: Tucson, Arizona Arca
= computer sofiware

Robb Walker

= United States: Greater Chicago Area
» information technology and services

Robb Walker

» United States: Greater Chicago Area
» cnitertainment

Robb Walker

» apparel and fashion

Robbie Walker

Independent Apparel & Fashion Professional

* Qatar
* banking

Robbie Walker

President at Walker Financing

Current: President, Walker Financing

» United States: Abilene, Texas Area
* 0il & encrgy

Robbie Walker

* New Zealand
» management consulting

Robbie Walker

» United States: Wilmington, North Carolina
» puckaging and containers

Rebbie Walkgr

» United Kingdom

http:/www.linkedin.com/find/w/w5/w5_46.htm]
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» medical practice

Robbie Walker

= United States: Greater Minneapolis-St. Pau] Area
» professional training

Robbin Walker

Consuitant at Target Corporation

Current; Consultant, Target Corporation

» United States: San Francisco Bay Area
* computer software

Robby Walker

Owner, Zenter

Current: Owner, Zenter
Software Engineer, Google

» United Kingdom
* transportation/trucking/railroad

Robert Walker

» United States: Phoenix, Arizona Area
» consiruction

Robert Walker

+ United States: Dallas/Fort Worth Area
* internet

Robert Walker

» United States: Greater Salt Lake City Area
» law practice

Robert Walker

Attorney at Kirton & McConkie

Current: Attorney, Kirton & McConkie

» United States: Dallas/Fort Worth Area
» marketing and advertising

robert walker

Owner, texas tarterjates

Current: Owner, texas tarterjates

http://www linkedin.com/find/w/wS/w5_46.html
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» Canada
» retail

Robert Walker

Technical Support Specialist at Aritzia

Current: Technical Support Specialist, Ariizia

» media production

Robert Walker

» United States: Knoxville, Tennessce Area
» enterteinment

Robert Walker

Air Talent at Bristol Broadeasting

Current: Air Talent, Bristol Broadcasting

» United States: San Francisco Bay Area
* information technology and services

Robert Walker

« United States: Miami/Fort Lauderdale Area
* printing

Robert Walker
Owner, sir speedy

Current: Owner, sir speedy

» United Kingdom
» legal services

Robert Walker

* Canada
*» computer software

Robert Walker

Manager, Application Development at VX Technologies Inc.

Current: Director, Application Development, VX Technologies Inc.

» United States: Greater Atlanta Area
s compuiter software

Robert Walker

http://www linkedin.com/find/w/w5/w5_46.html
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Current: Senior Architect, Vertical Thought Inc

*» United Kingdom
» computer software

Robert Walker

Computer Software Consultant and Contractor

» United States: Boisc, Idaho Area
» education management

Robert Walker

Faculty at University of Phoenix

Current: Faculty, University of Phoenix

« United States: Greater Detroit Area
» automotive

Robert Walker

¢« Canada
* leisure & travel

Robert Walker

» United States: Richmond, Virginia Area
* law practice

Robert Walker

* United States: New London/Norwich, Connecticut Area
* management consulting

» Canada
» law practice

Robert Walker

+ United States: Washington D.C. Metro Area
* law practice

Robert Walker

» United States: Greater New York City Area
» market research

Robert Walker

Principal & Founder, Surveys & Forecasts, LLC

Current: Principal & Founder, Surveys & Forecasts, LLC

hitp://www linkedin.com/find/w/w3/w5_46.html
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Past: Sendor Vice President, Evaluative Criteria, Inc,
Rescarch Director, James River, Inc.

* Other
» Jogistics and supply chain

Robert Walker

» United States: Goldsboro, North Carolina Area
» textiles

Robert Walker

Senior Research Engneer at Unifi-inc

Current: Senior Rescarch Engneer, Unifi-inc

* United States: Washington D.C. Metro Area
» civil engineering

Robert Walker

» United States: Albugquerque, New Mexico Area
» ¢-fearmning

robert walker

E-Learning Professional

* ftaly
* hiotechnology

Robert Walker

» United States: Greater Scattle Area
* internct

Robert Walker

» United States: Kalamazoo, Michigan Area
* retail

Robert Walker

Owner, Great Path Tapes and Books

Current: Owner, Great Path Tapes and Books

+ alternative medicine

Robert Walker
Philosopher at Spinoza Enterprises

Current: Philosopher, Spinoza Enterprises

htp://www linkedin.com/find/w/w5/w3_46.html
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» Germany
* computer software

Robert Walker

= United States: San Francisco Bay Area
» semiconductors

Robert Walker

» United States: Oklahoma City, Oklahoma Area
« information technology and services

Robert Walker

» United States: Charlotte, North Carolina Area
* computer networking

Robert Walker

Computer Networking Consultant and Contractor

« United States: San Francisco Bay Area
» computer games

Robert Walker

QA Lead at I-play

Current: QA Lead (I-play), Oberon Media

» United States: San Francisco Bay Area
» financial services

Robert Walker

« United States: Greater Denver Area
» information technology and services

Robert Walker

» United States: Springfield, Massachusetts
« legal services

Robert Walker

Owner, Law Office of Robert Walker

Current: Owner, Law Office of Robert Watker

» United Kingdom
= hospitality

Robert Walker

» IInited States: Greater Detroit Area

http://www linkedin.com/find/w/w5/w3 _46.html
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» events services

Robert Walker

Owner, ASAP Productions, Inc and Events Services Consultant

Current: Owner, ASAP Productions, Inc

» United Kingdom
» managernent consulting

Robert Walker

General Manager at AlphaLogix

Current: General Manager, AlphaLogix

« United Kingdom
* accounting

Robert Walker

+ United States: Cleveland/Akron, Ohio Area
* higher education

Robert Walker

Associate Professor & Chair at CS Dept / Kent State University

Current: Associate Professor & Chair, CS Dept / Kent State University

« United States: San Francisco Bay Area
« trausportation/trucking/railroad

ROBERT WALKER

« United States: Greater Atlarita Area
« telecommunications

« United States: Greater Chicago Area
« financial services

Robert Walker

Communications Manager at GE

Current: Communications Manager, GE

« United Kingdom
« primary/secondary

Robert Walker

« United States: Dallas/Fort Worth Area

http:/swww . linkedin.comy/find/w/w5/w5_46.html
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» gnferiamment

Robert Walker

« United Kingdom
« inforniation technology and services

Robert Walker

» United States: Washington D.C. Metro Area
» graphic design

Robert Walker

* United Kingdom
* investment banking/venture

Robert Walker

» United Kingdom
» computer software

Robert Walker

» United States: Cincinnati Area
» staffing and recruiting

Robert Walker
Director, Career Fairs - RecruitMilitary, LLC
Current: Director, Career Fairs, RecruitMilitary, LLC

Past: National Account Executive, RecruitMilitary, LLC
Account Manager, eTeem Staffing Solutions & PRN Solutions

» United States: Goldsboro, North Carolina Area
* textiles

Robert Walker

Research Engineer at Unifi inc

Current: Research Engineer, Unifi inc

* United States: Portland, Oregon Area
» financial services

Robert Walker

Financial Consultant at A.G. Edwards & Sons, Inc.
Current: Financial Consultant, A.G. Edwards & Sons, Inc.

Pasi: Vice President Institutional Services, Bidwell & Company

hitp://www linkedin.com/find/w/w35/w5_406.html
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+ United Kingdom
« fine art

Robert Walker

» United States: Lincoln, Nebraska Area
» computer software

Robert Walker

» United States: Greater New York City Area
« information technology and services

Manager, Business Development
Current: Manager, Business Development, United Management Technologies

Past: Professional Healthcare Representative, Pfizer
Sales Representative, Block Drug

« United States; Fort Smith, Arkansas Area
s information technology and services

Robert Walker

System Administrator at Perot Systems

Current: System Administrator, Perot Systems

« United States: Greater Atlanta Area
« health, wellness and Otness

Robert Walker

+ United States: San Francisco Bay Area
« information technology and services

Robert Walker

» United Kingdom
+ management consulting

Robert Walker

» United States: San Francisco Bay Area
« biotechnology

Robert Walker

Biotechnology Consultant and Contractor

« United States: Greater Minneapolis-St. Paul Area
» oil & cnergy

http:#www linkedin.com/find/wiw5/w5_46.html
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Robert Walker

Current: Director of Transmission, Cargill Power Markets LLC
Owner, The Hackers Tour

|

1

|

| Director of Transmission
1

|

‘ Past: Power Trader, Cargill
4

« United Kingdor
+» human resources

Robert Walker

* United Kingdom
» media production

Robert Walker

» United States: Dallas/Fort Worth Area
* consumer goods

Robert Walker

* United Kingdom
» telecommunications

Robert Walker

« United States: Columbia, South Carolina Area
» biotechnology

Robert Walker

Director, Medical Sciences at MedImmune, Inc.

Current: Director, Medical Sciences, Medimmune, Inc.

» United States: Montgomery, Alabama Area
» military

Robert Walker

« United States: Cincinnati Area
« information technology and services

Robert Walker

Information Technology and Services Professional

« United States: Greater Denver Area
* telecommunications

Robert Walker

» United States: Greater Philadelphia Areca

http://www linkedin.com/find/w/w5/w5_46.html
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« construction
robert walker

Independent Construction Professional

» United States: Greater Los Angeles Area
s pharaceuticals

Robert Walker

» United States: Knoxville, Tennessee Area
« broadeast media

Robert Walker

Air Personality at WNPC-FM/AM

Current: Air Personality, WNPC-FM/AM

* Australia
« sovernment administration

Robert Walker

» United States: Greater Chicago Area
* insurance

Robert Walker

« United States: Hawaiian Islands
« arrlines/aviation

Robert Walker

TRAFAC LCPO at US Navy

Curreni: TRAFAC L.CPO, US Navy

« United States: San Francisco Bay Area
» computer software

Robert Walker

« United States: Greater Chicago Area
* warchousing

Robert Walker

Warehousing Professional

» United States: San Francisco Bay Area
* construction

Robert Walker

http://www.linkedin.com/find/w/w5/w5 46.htm]

Page 11 of 16

3/31/2008



LinkedIn Directory

Carpenter at V & Co.

Current: Carpenter, V & Co.
Carpenter, V & Co.

» United States: Fort Smith, Arkansas Area
= information technology and services

Robert Walker

» United States: Greater Boston Area
* Insurance

Robert Walker

» United States: Dallus/Fort Worth Arca
» graphic design

Robert Walker

» United States: Greater New York City Area
* cONSUMer Services

Robert Walker

« United States: Greater Minneapolis-St. Paul Area
» hospital & health care

Robert Walker

NAR at Walker Methodist and Student at College of St. Catherine

Current: NAR, Walker Methodist

+ United States: Charlotte, North Carolina Area
» banking

Robert Walker
VP, Quality and Productivity, Black Belt and Lean at Bank of America

Current: VP, Quality and Productivity, Bank of America

Past: Process Engineer, Fiberweb
Packaging / Process Engineer, Advanced Glassfiber Yams

+ medical practice

Robert Walker

RN at Geisinger Medical Center

Current: RN, Geisinger Medical Center

* Brazii
» higher education

http://www.linkedin.com/tind/w/wS/w5_46.html
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Robert Walker

» United States: Cleveland/Akron, Ohio Arca
* banking

Robert Walker

Senior Vice President at LaSalle Bank

Current: Senior Vice President, LaSalle Bank

« information technology and services

Robert Walker

Assistant Vice President of Information Technology Services at Missouri
Southern State University

Current: Assistant Vice President of Information Technology Services, Missouri
Southern State University

= United States: Dallas/Fort Worth Area
« non-profit organization management

Robert Walker

* Australia
» information technology and services

Robert Walker

» United States: Washington D.C. Metro Area
» architecture & planning

Robert Walker

Project Manager at Kann Partners

Current: Project Manager, Kann Partners

* Australia
* computer software

Robert Walker

+ United Kingdom
» design

Robert Walker

Owner, Alexander James Interiors

Carrent: Owner, Alexander James Interiors

» United States: Greater New York City Area
* defense & space

http://www linkedin.com/find/wiw3/w5_46.html
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Robert Walker
CPSO at Goodrich Corporation

Current: CPSO, Goodrich Corporation
« United Xingdom
* computer games

Robert Walker

» United States: Greater Salt Lake City Area
« fine art

Robert Walker

» United States: Columbus, Ohio Area
» fine art

Robert Walker

» United States: Greater Los Angeles Area
+ information technology and services

Robert Walker

+ United States: Greater Memphis Area
* investment management

Robert Walker

« United States: Greater Los Angeles Area
« information technology and services

Robert Walker

« United States: Greater St. Louis Area
« higher education

Robert Walker

Assistant Professor of Political Science and Applied Statistics at
Washington University in Saint Louis

Current: Assistant Professor of Political Science and Applied Statistics, Washington

University in Saint Louis

+ United States: Grreater San Diego Area
+ detense & space

Robert Walker

Director, Business Development, IT&C at Epsilon Systems Solutions

Current: Director, Business Development, [T&C, Epsilon Systems Solutions

htip://www.linkedin.com/find w/w5/w5_46.htmi
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Past: Associate, Booz Allen Hamilton

~ United States: Fresno, California Area
« information technology and services

Robert Walker

Information Technology and Services Consultant and Contractor

« United States: Greater Nashville Area

Robert Walker

Banking Professional

» United States: Greater Salt Lake City Area
» marketing and advertising

Robert Walker

+ United States: Austin, Texas Area
« computer softwarc

Robert Walker

» United Kingdom
« telecommunications

Robert Walker

» United States: Oklahoma City, Oklahoma Arca
« mechanical or industrial engineering

Robert Walker

Field Engineer, Southwestern Energy
Current: Field Engineer/Supervisor, Southwestern Energy

Past: Consultant, Rio Petroleum, Inc.
Owner, QuikDROP of Oklahoma City

» United States: Orlando, Florida
» defense & space

Robert Walker

Director, Project Management Controls at SSAI and Owner, EmbroidMe-
Orlando

Current: Director, Project Management Controls, SSAI
Owner, EmbroidMe-Orlando

http/fwww linkedin.com/find/w/w5/w5_46.html
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1 Cannot Believe
*¥Yahoo! UK & Ireland Business Finder- Find local businesses serving your area. You Don’t Have

CATEGORIES
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« Audience Response(@ » Internet Services@

= Colour (3) » Management Consulting (3)
» Computer Storage industriy@ » Organisations (13)

» Directories (9) + Software@

¢ Financial Markets@ s Telgcommunications@

SITE LISTINGS
Alphabetical | By Popularily

o 12Americans B - Uses surveys to segment Americans into twelve typss based on their
political and social attitudes.

o 2520V Research & Planning 22 - Specialising In qualitative research, creative analysis and
strategic guidance.

s 361 Degrees Ceansulting, Ing, % - Market research and strategic consulting company that
specialises in reaching multicultural markets, especially the Asian, Hispanic, and African
American markets.

« 428 Offers insight and foresight into the emerging trends and future ¢f urban culture.

° @Researchlnfo com =2 - Collection of resources: chat, employment, directory, and more. ;

« 222 ABa Quality Monitoring Lid = - Assessments of service are made nationwide, using small
taams of well frained assessors.

« 53 Abacus Research ¥ - Market research consuttancy.

i
—

101 Level Term

e ABI Research - Publishes tachnology research reports in the wireless, automotive, Life Insurance
residential, energy, and RFID markets. $500,000 Policy

» ACNiefsen BASES 52 - Sales forecasting system for consumer packaged goods brands, {monthy prertiurrs)
helping marketers of both new product initiatives and existing brands. age :““k

o ACNielsen Corporation (8) 33 gg'ig

¢ Action Data Group LLC 55 - Market research firm with projects in Ukraine, Russia, Moldova, Z% 334,26
Belarus, The Baltics, Kazakhstan, Kyrgyzstan, and Uzbekistan. :5 536550

e Aclive Research B - Offers insight into consumar behaviour and provides real-ime answers
for smarter product decisions, B accuquors’

s Adams Business Research = - Specialising in market research and software far g Fou Aoy fartite

manufacturers and retailers in the alcohol beverage industry.
+ ADF Research ®2 - Offers custom ard tracking surveys, data collection, reporting, ard
anaiys&s for banking, technoiogy, telecommunications, and health clients.

to improve mtemalsonal compatitiveness.

s Agvanced Forecasting, Ing. B - Monthly forecasting of the semiconductor IC equipment,
China elactronics and FC markets,

o Aclfect B2 - Marketing and communications research firm that helps organisations

hrtp://uk.dir.yahoo.com/Business_and_Economy/Business_to_Business/Marketing_and_A... 3/31/2008
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communicate more effectively with their target audiences.

3 . Amarach Market Research 2 - Market research agency in lrefand offering online
research, market surveys, opinion palls, and sponsorship research. Amarach draws on a
range of disciplines, delivering insights to help you succeed.

American Demographics &2 - Demographic marketing strategies, tools, ard data.

American Sports Data, Inc. B - Spedialists in sport marketing research offering information on
sporting goods, physical fitness trends, health statistics, and more.

B  Analytic Partners 2 - Analytic Partners is marketing research consultancy that
specialises in marketing mix modelling, econometric models, simulations and forecasting.
Anderson Analytics, LLC B - Provides consumar insight and marketing consulting.
Andrew Flstcher Censulting &3 - Marketing and research consultancy.

¥ Andraw Irving Associates & - Conducts qualitative and quantitative research on
international projects.

Angus Reid Group B - Provides an array of polling services, and market and social research.
AP Research & - A firm dedicated to praviding market research and custom consulting in
PCMCIA cards, cable modems, ISDN, LAN adapters, and video conferencing.

Apartment Research B - Current Bureau of Labour Statistics (BLS), employment statistics,
and residential building permit data for all MSAs.

Apogee Analytics, LLC % - Specialises in survey development, statistical analysis of
customer satisfaction and performance data, and business operations consuiting.

Applied Marketing Science, Inc. B - Consultants in research, strategic planning, Quality
Function Deployment QFD, and new product development.

Applied Research & Consulting = - Consulting firm offering social analysis, market research,
and strategic advice for business and government.

Arbitron 53 - Measures radio audiences in local markets, and tracks consumer, media, and
retail activity.

Arbor, Inc. - Provides proprielary worldwide research to help clients find solutions to their
marketing issues.

Archetype Discoveries Worldwide ¥5. Speciafises in opinion research based on an archetypal
methodolgy.

Architectural Research Associates = - Offering a range of services including benchmark
studies and custom research for manufacturers of building products,

Asia Intefligence = - Online source for Asia Pacific market research reports, newsletters,
directories, and business intelligence.

Asia Market Opportunities & - Offers industry and investment studies to multinationals
entering Thailand, Malaysia, Singapore, Indonesia, and the Philippines.

Asian Demograghics Ltd =8 - Using analytical methods fo estimate the demographic future of
Asia.

Asian Strategies 2 - Specialise in cross-cultural market research and analysis in Asia.

Ask Southem California 2 - Orange County data collection facility. Cars, candoms, courtroom
Presentations, and quiche...all tested herel

Associated Research Services (ARS) 55 . provides competitive research and analysis on
marketing, promotions, prices, reseller margins, programmes, etc for mfr’s of PC's, printers,
peripherals, and supplies. Mig. cost analysis of imaging products is performed.

Audits & Surveys Worldwide &

Axiom Group, Inc., The = - New product development, market research and marketing
consulting firm,

BIR/S Group, Inc. B - Full service research and marksting counsel agency specialising in
qualitative research. 15 senior consultants in four U.S. offices directing global and U.S. based
projects.

5% B2B International B - Specialises in business to business marketing research. includes
advertising testing and tracking, customer loyalty, and more.

« Bank Insurance Market Research Group &

Barnes Reports 5 - Publishes industry reports featuring sales and employment by U.S. state
and metro areas. Publisher of the U.S. Industry and Market Outiook report.

Benchmark Company 2 - Providing quantitative and qualitative research semvices in
industries including high-tech, health care, finance, broadcasting, and hospitality.

S Benchmark Research B2 - Provides services for UK. and overseas tustomers.

Beta Research Corporation & - Including focus groups, panel studies, product tracking,
database management, product concept and satisfaction studies.

Beyen Corporation 2 - World-wide market research,

Beyond Data, Inc, B - Offers custom marketing research including consumer, B28B,
quantitative, qualitative, and more.

http://uk dir.yahoo.com/Business_and_Economy/Business_to_Business/Marketi

ng_and A..

Page 2 of 14

3/3172008




Yahoo! UK & Ireland Directory > Marketing and Advertising > Market Researcfl Page 3 of 14

» BioScorpio B - Biolechnology market research firm speciafising in investigational drugs,
therapies, and vaccnes suspended, terminated or rejected.

» BizMiner ¥ - Industry financial ratios, cash flow reports, and marketing research from
BizMiner. Includes small business and startup industry analysis and financial reports.

+ Bourgat Research Group = - Offers marketing research and consuilting services including
project design, field work, data analysis, and presentations.

» Bruzzone Research Company (BRC) & - Specialises in advertising research. Atso offers a
variety of testing and tracking services.

* Burke, Inc. 2 - International research and consulting helps manufacturing and service
companies understand and accurately predict marketplace behaviour.

» Business Trend Analysts, Ing, &2 - Compiles statistics and publishes market infarmation in
industry reports. including analysis, sales forecasts, imports/exports, and competitors.

s Buxten GCompany@

o C.A. Walker & Assgciates Inc. B - Market research and consulfing. In-house survey design,
data collection, date tabulation, slatistical analysis and reports.

» C/JResearch, Inc, 8- Offering services from complete study design through in-hause results
presentations.

» Camelford Graham Research Group &3 - Provides qualitative and quantitative research and
cut-through analyses,

 Capstone Research, Inc B

» Carmainternational B - Media analysis/media research consuiting firm that performs
quantitative/qualitative analyses of U.S. and intemational print and electronic media.

e Catalina Research B - Offers in-depth studies on construction materials and building
equipment markets.

e Central Europe Automotive Report ¥ - CEAR provides automotive market research covering
the Central European markets of Poland, Czech Republic, Slovak Republic, Hungary,
Slovenia, Romania, Bulgaria, Russia, and the CIS.

o 553 Chart Track Ltd BB - Entertainment industry watcher, providing research and reports on
U.K. and worldwide PC, console, and music charis.

» Cheskin Research B2 - Offer research on the design, development and positioning of
products and packaging.

» China Venture Advisors = - Provides Chinese market research and consulting and also
facilitates market entry and joint ventures for U.S. companies doing business in China,

» Ciprus Limited 53 - Marketing research and consulting for a variety of clients inciuding
building, design, and constiuction, indusirial, commercial, and more.

» 57 Circle Research 2 - international agency specialising in B2B market research.

» 5% Cirens B - Offers competitor analysis and marketing intelligence services

. 5B Clear impressions B - provides targeted online surveys for business including
consultancy, programming, and analysis. Includes market research, cusiomer and employee
satisfaction, data collection, and more. )

» CNET ChannelServices B - Offers product data and e-commerce services to T
manufacturers, distributors, resellers, and portals worldwide.

¢ Cogent Research = - Provides phone, mail, and Web surveys, focus groups, and interviews.

» Colburn & Associates, Inc, B - Marketing research, development and services fim,
specialising in business-to-business and industrial markets.

» Coleman & Assogiates, Inc. B - Serves high tech companies in their business-to-business,
consumer, and channel market needs.

s Columbia Information Systems &5 CIS sells, rents and supports users of the Perception
Analyzer, a marketing research tool.

« Compas Inc. B - Public affairs, marketing, and social research firm.

o 55 Compendium Corporation % - Specialists in the measurement and assessment industry,
providing custom design, administration, and reporting of employee opinion, leadership, and
customer satisfaction surveys.

o Competitive Intefligence Services, Inc. B - Offering confidential research on the compefition,
markets and customer attitudes, using primary and secondary sources.

» Competitrack B8 - Ad tracking and media monitoring service for TV, print, and radio ¢reative
and media schedules.

e SR Consumer Analysis Group = - Specialises in consumer market resgarch surveys.

» Consumer Oginion Services B

o P2 Context - A European computer research company specialising in tracking sales and
prices across a wide range of computer-related products in all the major European countries.

» Context Research B - Uses techniques from academic anthropology and traditional market
rasearch to help companigs batter understand the lived exparienca of their target publics.

htip://uk.dir.yahoo.com/Business_and_Economy/ Business__lo__Busincss/Markctii:lg_and_A... 3/3172008




» Dala Search 2 - Offers quantitative and qualitative field research services.

e Doyle Research = Specialising in qualitative research among children, teens, and aduits.
s Dr. Gl
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Corporate Insight, Inc. B2~ Full-service market research and consutting firm providing
competitive information to the largest firms in the financial services industry.

Cuttyral Access Group B - Provides clients with business development programmes to reach
high-value market segments with unique needs and expectations.

Currie Communications, Inc. % - Ratings research and consulting.

Custom Research Interactive (CRI1) 82 - Marketing research and customer satisfaction
semvices worldwide, addressing consumer, industial and services markets. Focuses on mult-
media, Internet and online panel survey research,

£33 Customers Maller = - Offers a range of qualitative and quantitative marketing research
services including customer needs analysis, satisfaction measurement, perceptions of brand,
and competitor and channe) research.

CustomerSat.com & - Provides Internet survey research services.

Daratach, Inc ™ - Has specialiscd in CAD/CAM, CAE, EDM/PDM, CIM, GIS and computer
graphics since 1976,

Datamonitor 8 - Global strategic market analysis company which focuses on financial
services, technology, healthcare, consumer goods, industrial, energy, automotive, and
medical equipment markets.

Datatab B - Service bureau for market research since 1959,

Datum Analysis % - Specialising in Hispanic research, segmentation, ad testing, concept
tests, customer satisfaction, and exploratory studies.

David Sparks & Associates = - Full-service national marketing research firm.

Decision Analyst, inc. 2 - National research firm, founded in 1978. The firm is vertically
integrated, with over 200 employees.

DeCosmo and Associates, Inc. B - Offers data mining and market research services,

Delve 2 - Data collection partner providing focus groups, pre-fecruits, web surveys,
telephone intarviews, central location testing, and more.

DemagraphicaNow & - Web based mapping and reperting service.

Detwiler Group 2 - Researches and synthasizes information in the medical, pharmaceutical,
and health industry,

Development H B . Business consulting firm specialising in employee and customer
satisfaction survey and research programmes.

Dey Systems, Inc. &2 . Offers satistaction and quality measurement solutions,

Diagnostic Research International 2

Diara Beckett Market Research Paris B - A full qualitative research service with small scale
yuentitative research through an associate agency.

Discovery Research Group & - Offers telephone data collection, independent, telephone
interviewing.

Discovery Works 5 - Full service marketing research firm providing a full array of qualitative
and quantitative tools and techniques.

opinion and survey research.

DSS Research B - Market research for managed care, healthcare, technology and hospitality
industries. Experienced with conjoint analysis, statistical modelling, customer satisfaction,
NCQA and internet surveys.

consumer insight, NPD, brand strategy, and creative ad development.

e-FocusGroups = - Provides worldwide qualitative research and analysis with special
expertise in emerging technologies.

Easy Analytic SoRtware, Inc. 8- Publishers of The Right Site, demographic reference and
analysis software.

55 Echo Research 2 - Provides communications research to enable dients to understand
the structure of their reputations, adding practical intelligence to facilitale decision making.
Edge Healthcare Research, Inc. & . Full-service marketing ressarch firm that concentrates
solely on the health care indusiry.

<5 Electronic Publishing Services, Lid. (EPS) B - New media analysis and research
consultancy. Based in Londan, we provide strategic business advice and information services
for clients developing digital information products.

Electronic Trend Publications = - Market research in computer, communications, and
semiconductor technologies

Envirosell, Inc. B - Behavioural market research and consulting company specialsing in
examining consumsr shopping behaviour using in-store video recording, observation, &

Page 4 of 14
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customer Interviews.

Fnvoy B - Offers data collection for marketing research. International services include web
surveys, telephone interviews, mail surveys, IVR, face-to-face, and mystery shopping.
Ep'ey Marketing Services, Inc. B8 - Marketing research and consulting services. In-depth
interviews utilize unique Epley Probe methodology.

» Esearch B - Provides Internet data collection supporting market research.
o 555 Espicom Business Intelligence B - Supplier of business intelligence publications and

sewvices for the telecommunication, pharmaceutical, and medical device industries.

ESRI Business Information Sciutions B - Provides industry-specific marketing application
products and services induding customer profiling and segrnentation, custom target analysis,
demographic data reports and maps, media planning, and merchandise mix analysig.

o Ethridge & Associates, LLCHE

Y33 Furomonitor 8 - Provides glabal consumer market intelligence. Helps clients achieve
marketing objectives with reports, statistical handbooks, directories, journals, and more.
Express Market Research &

Fairfield Research, Inc B - Info on interactive technology. Game ratings, market size, concept
tests, updated vital signs data every week.

42 Falcon Research B - Specialising in customer satisfaction research, mystery shopping,
qualitative researeh, and concapt testing.

Farrand Research ® - Marketing reszarch company offering a range of services from focus
groups to international surveys.

o SRFDS International Ltd B

marketing and applied marketing solutions.

£G! Research & - Provider of sport research, consumer market research, and public opinion
polling.

Find/SVP & - Provides integrated research, advisory, and business inteligence services in a
broad range of industries and management disciptines.

2 First Magazine Marketing ™ - Provides market research, reader research, and customer
care surveys for the publishing industry.

First Market Research &2

Fitzpatrick Research Services. Corp. B . Expertise in marketing, group dynamics & executive
coaching.

Forbes Consutting Group, Ing. = - Market research consultancy specialising in strategic
planning driven by qualitative and quantitative market research, focusing on market target
segmentation and brand egquity management.

Forbes Research B - Conducls surveys and market research focusing on the Asian business
gvironment.

Frank N. Magid Assaciates, Inc. B - Full service research and strategic consuttation firm
serving both the media industries and general business.

Future Entrep! 1 . provides industry analysis and market segmentaton reports for the
small business prenour interested in the marketing and advertising.

Gallup and Robinson, Inc. & - Offers advertising and markeling research.

o (Gallup Organization, The (4)

Gartner B - Provides research and analysis of the computer hardware, software,
communications, and related information technology industries.

Gay and Lesbian Consumer Online Census . Conducting and publishing a study on gay
and leshian consumerism and its effect on mainstream marketing.

s GiK Group (3)
» 35 GIK Marketing Services 2 - Supplies market information to the durables industry in Great

Britain.

Global Industry Analysts, Jng. - Research, analyze and publish global market research
reports in medical, high tech, consumer, industial, and services markels.

GMI (Global Market Insite) = - Offers integrated solutions for market intelligence, including
online survey sofware, panel mahagement software, onling panel services, and enterprise
feedback.

£ Gobi Jnternatioral B - Business reports on European markets for wire and cable,
fransformers and HY switchgear.

2 Golf Research Group B - Publishers and consultants providing business hformation to
the goif industry.

Grace Market Research, Inc. B - Full service research company in Los Angsles specialising
in the sntertainment industry.

Page 5of 14
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Greenfield Online 2 - Offers traditional and online research services.

Griffin Group, The = - Providing solutions for customer loyaity and tustomer win-back
challenges, both online and off, Also features information about Jill Griffin's seminars and
books.

e Griggs-Anderson Research &

Groups Plus, Inc. 2 - Qualitative research organisation with a plus.

Growth Strategies Intemnational & - Specialising in customer satisfaction surveys and
customer refationship management programmes.

t Research 2 - Single source provider of customised market research and
analysis. ne analysts create personalised solutions that enable companies to make
informed decisions for addressing critical business research needs.

» Harris Black International, Ltd. (3}
s Hamis Interactive 8 - Internet-based market research and palling.

Harte-Hanks Market Intefligence & - Provides information on computer and communications
industry trends, product developmenis and buyer activity.

Hartman Group, The & - Offering research, strategic consulling, reports, and conferences far
the natural products marketplace.

% Hauck Research B - Full service research and marketing consultancy.

» Heskes & Partners 8 - Qualitative market research company in the Netherlands.

HighTech Business Degisions B - Provides market research services and reports for

pharmaceutical, biotechnology, elecironics, and other high tech industries.

Hispanic & Asian Marketing Communication Research & - Conducts discussion groups,

telephone surveys, and in-depth interviews in Spanish, Portuguese, and most Asian

larguages.

Hispanic Market Connetions Inc ¥ - Find information about the Hispanic Market and about

our market research services.

Hispanic-Resgarch Company %5 site includes articles, links, and demographic information

on the Hispanic/Latino market.

HSX Research = - Offers entertainment market research information and products and

services.

B8 niuminas B - Consultancy offering a unique combination of research, marketing, and

business development expertise.

33 IMS Global Services B - Market research and business solutions for the healthcare and

chem:ca! industries,

In Vivo 2 - Specialises in marketing mix and behaviour studies, including consumer

purchasing and decision making processes.

In-Depth Technology Market Resaarch B - Specialises in market research and strategic

planning for technology companies.

in-Stat 22 - High-technalogy, market research and information company serving the
semiconductor, communications, computer, and converging multimedia marketplaces.

Industrial nfo Resources 8 - Find comprehensive market intelligence on the industrial

process, heavy manufacturing, and energy-related industries throughout the world. industrial

info Resources provides onfine databases an plant locations, key management contacts, and

future project opportunities.

Infarration Resources B - Offers marketing research using UPC scanner data and software

to assist with new product introductions, category management, trade promotion, shelf

merchandising and logistics.

Information Technaology Trends & . Providing market statistics and industry trends for the

computer and information technology industries, including sales forecasts, martket share and

base on computers, communication, and software.

tnfosury, Inc. B - Full-service online survey administration fimm specialising in employee and

customer satisfaction surveys. ’

InfoTech 2 - Worldwide market research for the CD-ROM, DVD, and online publishing

industries.

infoTek Research Group, Inc. 2 - Specialises in customised research involving technology

products and services.

innovista Research & - Ressarch firm that specialises in consumer market analysis and

marketing insight for the cable, sateliite, and interactive TV industries.

» INPUT % - Worldwide market intelligence research and consulting firm

inSearch B - Offers secondary, Intemet, and qualitative research. Also specialises in
Tagalog, a major language of the Philippines.

£ 1nsight B - Specialise in reports and conferences refating to the U.K. grocery industry.
insight Research Corporation & . Comparative market research and competitive analtysis for

http://uk dir.yahoo.com/Business_and_Economy/Business_to- Business/Marketi
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ihe telecommunications industry.

INTECO Corporation 53 - Research, market planning data, strategic analysis, & consulting for
companies,

IntelliQuest, Inc. B - Providing survey software, information databases, and customised
marketing research to the high technology and computer industries.

s International Businass Consultants =
o 2% international Business Research Limited % - Provides market research services for

industry and commerce. Specialises in investigations into customer satisfaction issues and
market opportunities.

» International Data Corporation (IDC). (4)
. lntematsonal Research Associates {INRA) B - Specialising in market and opinion research.
o 52 interviewing Services = - Independent market research agency providing professional

research input for all aspscts of business development and adverising strategy.

25 Intex_ Managemant Systems (IMS) 2 - Suppliers of market research on the electronics
industry. Covers a range of markets from mabile phones to factory automation and more.
£3 Ipsos MORI B - Market research company offering quantitative and qualitative research
services focusing on advertising, marketing, media, loyalty, and public affairs.

IPSOS-ASH, Inc, B2

J.D. Power and Associates B - Global marketing information services company providing
market research, forecasting, consulting, training, and customer satisfaction opinion surveys
for businesses and consumers.

Jacobs Jenner & Kent B - Offers recommendations based on primary research using both
qualitative and quantitative methodologies.

Joyce Julius & Associates % - provides independent sport and special event sponsorship
research.

Kadence Business Research 2 - Offers quantitative and quatitative B28 marketing research
including customer satisfaction and loyaity, competitive benchmarking, and bmnding studies
through phone interviews, focus groups, and web susveys

Keenote Marketing and Media %3 - Provides targeted market analysis and sirategy,
demographics, market segmentation, direct marketing, sales leads, and mare.

Kenny and Assaciates, Inc. B - Focuses on consumer psychotogy, brand identity, brand
strategy, and emotional research.

%2 Kids Brands Eurepe % - Specialising in market research of kids TV and film properties,
trands, and merchandise.

Kiev International Institute of Sociology & - Currently conducting an Omnibus Survey of the
adult population of Ukraine.

King Brown & Partners 28 - A full service market research consuiting firm offering qualilative
and quantitative research; Focus groups, telephone and mail surveys, and intemet research,
mdudmg ontina focus gmups and Wab—based surveys

Kray G(oup -0 Specxahsmg in conducting surveys, research, and focus groups on bahalfof
clients.

L. Quillin 8 Associates &

LCM Research B - Custom market research, analysis, software, and e-commerce
development. LCM Research heips erganisations transform their vision to reality, offering
web solutions designed to help manage content, market services, and sell products over a
website,

e Libedy Research Services 55 - Specialising in in-store data collection.
» £ Lindsay Research & B

destination markeilng, travel and tourism research, communications, public affairs,
accountabifity, and branding.

Looking Glass Focus Group Facility 2 8 _ Online market research company that provides a
focus group facility, market analysis surveys, ideation services, and modetation research
project enhancements,

Lundberg Survey 52 - Independent market research oompany spacialised in the U.S.
petroleum marketing and related industries.

Luth Research = - Data coltection firm offering focus groups, mall intercepts, one-on-one
intsrviews, online data collection, and telephone interview services.

Lux Research Japan & New! - Independent Japanese market research agency based in
Tokyo. Lux Research Japan primarily undertakes bespoke qualitative, quantitative, and desk
research projects for domestic and overseas clients.
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Maritz Ressarch B - Globa! provider of marketing research including customer satisfaction
and loyalty, segmentation, brand equity, and tracking studies.

Market Advantage Consulting & - Marketing science research firm developing data mining,
CRM, and DSS sofiware using quantitative research methods for market segmentation,
product design, and customer retention soluticns.

Market Decisions Corporation &2 - Quantitative and qualitative custom research serving high
technelogy, utilities, and manufacturing worldwide,

Market Enhancement Group, Inc. &

Marke! Facts & - Engaged in the design, execution, and interpretation of market research
conducted on behalf of its clients.

NMarket Pulse B - Helping companies understand the Indian market by offering market
mapping, product evaluation, and development of entry strategies.

Market Strategies % - Info technology, healthcars, politics & policy, energy utilities, and

maedia consulling.

Market Strest Research B - Provider of customised qualitative and quantitative marketing

research and analysis services to crganisatx’ons ina variety of ’mdustries

Marketing Diagnostics B - Spwahsas in the continuous tracking of brand health in the

Ausiralasian marketplace.

Marketing Information Systems International Inc. # - Offers market research services to

domestic and international companies.

Marketing Inteltigence Service, Ltd B - New consumer packaged goods {foods, beverages,

HBA, etc.) reporting, news, analysis & research. Sample retrieval, Productscan online

database & Alert publications.

Marketing Leverage, inc. 22 - Analysis, market research, and strategy consulting for

products/services in the insurance, financial, information technology, and heaith/managed
care industries,

Marketing Metrics inc. B - Marketing services firm specialising in customer retention

programmes.

Marketing Ressarch Services, Inc B . Conducts custom research for business-to-business

firms, consumer goads manufacturers and multi-service companies.

Marketing Science Centre & - Offers services for advertising, brand image, customer

behaviour, service quality, and loyalty.

Marketmap.ch 8- Offers geographic and demographic market analysis to target promotional

activities. Resuits are displayed on maps.

MarketPoint Corporation S8 - Offers market devalopment, strategic planning, market research,

and other services,

MarketQuest Research Group Inc & - Marketing research finn specialising in asking the right

questions.

MarketResearch.com = - Database of market research analysis, reports, books, and

publications.

MarketResponse International B "8 - Research consultancy offering solutions to help

oompames dig deeper and make betler busmess decusms for their orgamsahons
b}!ar_lgejSe_ar_ch C_ozporation B3.. Services include phone interviews, focus groups, and ad
testing.

MarketStance B - Market analysis too! for the U.S. commercial insurance market that
provides a database of business demographics, insurable exposures, bydine premiums and
growth rates.

MarketVision Research B - With capabilities in praduct development, segmentation, brand
equity, prcing, sensory, customer satisfaction, advertising, and economic impact research.
Markintell.com B - Resource for and by market intelligence professionals. Fealures market
intelligence basics, articles, and discussions.

Marktest B - Provides information in multiple forms, i.e., television audiences, market studies,
etc.

53 Martin Hamblin GIK & - Provides comprehensive market research services across
consumer, business, financial services, and healthcare industries, in order to aid brand
development.

Marty Castello nc. B - Speciatises in market research focus graups and business traveliers'
equipment shipping cases

Maxiech International, inc, B - Offering market research in nondestructive lesting and
infrared imaging.

MBL B2 . Local market and Asia-wide research for both dlients and suppliers.

http://uk.dir.yahoo.com/B usiness_and_Economy/Business_to_Business/Marketis
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» NFO Worldwide, Inc, (1)
s Nerth American Testing Organization % - Specialising in data collection, statistical analysis,

s Odyssey LP = - Specialises in researching consumers and technology.

» Penn and Assogates B - Provides fullservice marketing research and evaluation consulting.
» K2 Performance Research 5 - Sponsorship research and evaluation services for corporate

http://uk.dir.yahoo.com/Business_and_Economy/Business_to_Business/Marketi:
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Mclaughlin & Associates & - Survey research and strategic services company, specalising
in public opinion polls, market research, strategic consulting, and media buying.

Media Dynamices inc. B . publishers of fact books and newsletters. Consulling services also
available,

Media Predict 2 - Virtual market for unsigned bands, unpublished books, and other media
products. Users vole for what they think will get signed, published, and sell.

Mediamark Research ¥ - Supplies multimedia audience research to magazines, television,
radio, web sites, and advertising agencies.

Mediametrie B - Offers Eurodata TV, an international data bank for television programme
logs and audience results ratings.

MEMRB International % - Research and consuliancy company.

Meatro Mg tudies = - Provide distribution analysis and market share guides for grocery,
unt stores in 230 metro areas and 100 television markets.

Metromark Market Research, Inc. 2 - Provides market research and analysis, business
development research, strategy, and competitive intelligence. ]

5% Michael Herbert Associates B - Specialists In qualitative research and have pioneered
cyberqual or online qualitative research.

Michelson & Assotlates, Inc. (1)

Microsoft Small Business: Market Research 52 - Learn about small business market research
through articies and resources from Microsoft Small Business.

Mid-America Research & - Grass roots study of microprocessor usageby the Internet
community!

82 Miltlward Brown Precis & - Analyzes news coverage in print, broadcast, and web media
domestically and internationally.

MindBranch 2 - Provides knowledge management, analysis, and research for a variety of
industries.

55 Mintel Marketing Intelligence %8 - Consumer market research reports delivered via the
Intzrmet or Lotus Notes, on CD, or on paper.

5 Modus Research B - Agricultural and veterinary market research,

MORPAGE International, Inc. 3 - Specialises in strategic research, market analysis,
customer satistaction, and qualily measurements.

£ Navigator Research B - Specialises in qualitative research.

Net Exchange B8 - Designs, engineers, and builds commerce management systems and
markets that enhance the value of trade.

and general research studies.

Northstar Research Pariners 85 _ provides solutions for developing customer satisfaction and
loyalty, usage and attitude, brand tracking and positioning, pricing, concept testing, and new
product development.

NPD Groug, Inc. 2 - Syndicated and custom research for many commercial and consumer
industries, including PC-Mater, which provides audience measurement of web sites and
online services.

OmniTech Consuiting Group B - OTCG provides market research, benchmarking,
competitive info, product intros, performance support (EPSS), and sales training.

Opex & - Developer of benchmarking and other market research software,

Opinignmeter, Inc. B . Electronic survey device that capturas onsite market research and
customer satisfaction fesdback at point of sale.

Opinions, Inc. = - Provides employee opinion, customer opinion, 360-degree feedback, and
focus surveys,

Outiink, Inc. Market Research ¥ - Publishers of “The Firewall Report.” Market research firm
{focusing on the information security market.

£ Oxford Research International & - Researches the emerging markets of Central and
Eastern Europe, China, South East Asia, Africa, Central Asia, and the Caucasus.
PANGAEA.NET ¥ - Global marketing resources, trade leads, newsletters, directory, and
match-making.

Paragan Research % - Assisting companies in researching customers,

PC Datn, Inc. B - Provides market research data for computer software, hardware, and video
games sales thru retail, corporate, and distribution channels.

sport sponsors,
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» 57 Perspeciive ™ - Provides a gualitative and quantifive field resource for research
agencies.

» Pew Global Attitudes Project 53- A series of worldwide public opinion surveys from the Pew
Research Centre.

s PhorTech International B8 - Marketing research and technology assessment in the life
sclences

» Photo-Ethnography 52 - Marketing research methodology that allows consumers 1o express
themselves by using pholography.

» Ping Company 2 - Provides data input, data processing and data management.

« % Plangtary Tribe 22 - Provides 2 blend of strategic research and creative consultancy.
Uses cultural and holistic psychotogy and new technology to build relevance, relationships,
and psychographic profiles.

» Plaza Research B - Nationa! network of focus group facilities.

» Plog Research, Inc. B - Conducts market research studies for aiflines, cruises, rertal car
companies, hote! chains, resorts & destinations and other segments of the frave! industry.

» Plum Marketing B - Sales and marketing consultancy aimed at small and start-up technology
companies.

= Plunkett Research B - Provider of industry information, market research, trends analysis,
company profies, and execulive malling lists,

» PMR Research 3 - Research firm offering custom market research, industry analysis, and
information gathering services in Central and Eastern Europe.

* Polaris Marketing Research & - Specialties include the tefecommunications, healthcare,
online services, and banking industries.

e Pollara B - Public opinion and market research firm,

* Papulus B - Provides marketing, human resource, product development, and human
behaviour analysis and research.

» Porti
formats to advertising agencies and product manufacturers.

» Power Systems Research 3 - Market research and cansuiting firn specialising in the study of
engines and engine powered equipment.

» Pragmatic Research 2 - Custom market research in satisfaction, advertising, imagery,
segmentation and web-based surveys.

» Primary Intefiigence % - Offers business-to-business market research and competitive
intelligence by gathering information from primary sources within the targeted industry.

» Primer, Lid. B

planning.

» Produgt Testing Services B - Specialises in utilizing internet users for product evaluations
and surveys.

» Public Opinion Strategies = - Republican political and public affairs survey research
company.

» Publications Resource Group, Inc, B - Source of newsletlers, market reports, and directories
for the communications, healthcare, industial, business, and consumer indusiries.

« Pulse Back . Gathers retail intelligence via mystery shops, customer satisfaction feedback,
survey development, and cuslomer intercepts.

. A Pyrabalisk ™ - Provides business information about the timber, pulp and paper, food, and
consumer goods industrias of the former Soviet Union and Central and Eastern Eurape.

» QCN Corporation & - Research and paolling company with an emphasis on providing city-
specific infarmation, ecommerce and community on a varsty of company-sponsored and
affiliated Internst web sites.

» Quaiitative Insights Consartium ™ - Provides research through focus groups, in-depth
interviews, and mere.

o Quality Controlied Services % - Offers data collection fur the marketing research industry.

» Quality Education Data (QGED) B - Provides statistical data and trend analysis of schools and
education for marketing and research purposes.

» Quality Resource Associates, inc. B - Cuslomised telephone and web-based business-io-
business research solutions, specialising in domestic and international marketing research.

s Quality Surveys Inc. B - Specialising in employee and custormer satisfaction surveys,
management and human resource consulting, web surveys, and perfomnance reviews.

» Quantitative Market Research 8 - Specialising in retail fuel, convenience stores, truck stops,
and car wash indusiries. Services include market studies, site seledion, appraisals, and
business evaluations.

» Raddon Financial Grouo 2 - Offers banks and credit unions consumer research, profitability

hitp://uk.dir.yahoo.cony Business_and_Economy/Business_to_Business/Marketing_and_A... 3/31/2008
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analysis, househalding and MCIF software, and online banking and e-commerce strategies.

o 232 Radicati Group, The 22 - Specialising in messaging, directory services, internetintranet,
security and electonic commerce.

* Rea & Parker Research 53 - Specialising in sample survey research, fiscal impact, and
project feasibility.

» Recuiting Resources Unlimited (RRU) 2 - Recruits qualified respondents for projects
including focus groups, pdiitical surveys, and music tests in Greater New York City and the
enlire United States.

» Reperes Market Research & Cpinion %3 . provides qualitative and quantitative studies in
marketing and adveriising research and coordination of international studies.

» Report Buyer = - Provides market research reports on pharmaceutical, healthcare, enewgy,
ransport, telecom, IT, and other industries.

» Research Data Technology 8- Full-service data tabulation service, specialises in
crosstabulation and SPSS programming for market research.

e Research Inc, ™ - Specinfises in the design and implementation of market research
procedures, analysis of data, and formulation of marketing strategies.

» Research International & - Custom marke! research agency, experienced in over 130
countries. .

s Research Options B - Consultancy with dedicated health care, fitness and sport-related
practices.

« Research Spectrum, The B - Information online about various research methods such as
online surveys, surveys by email, disk-by-mail surveys, and phone surveys.

» Resolution Research & - Provides expert market research and analysis via CAT) telephone
surveys.

« Ricercar, inc. B Offers geodemographic market targeting systems, services, models and
databases for direct, retail and e-comm marketsrs which locate potential consumers,

» Rincon & Assotiates B - Specialising in the Hispanic, African American, and Asian markets
using focus groups, survey research, and depographic analysis.

¢ RISC International &2 - Provides consulting services with international socio-cultural approach
based on surveys,

» Romance Alant Consultants = - Ad hoc surveys.

» Road Research B - Conducts primary market research for the healthcare industry through
gathering targeted expert opinions,

o SE RS Consutting = - Market research consultancy specialising in IT, telecoms, computing,
logistics, and distribution.

e RTNietson Company 33 - Offering marketing opinion research services including web
surveys, telephone Interviswing, and CATI programming.
intelligence for the intemational food and beverage industries.

» Rufs Nelghborhoad Snapshat &2 - May give you a better sense of the demographics and
lifestyles of those around you.

» SARA Direct ® - Division of Smith Advertising offering consulting and research including
focus groups, feasibility studies, and customer surveys.

» Sales Forecasting Benchmarking Forum = - Providing benchmarking information, seminars,
forums, and consuiting services.

» Sales Information Systems, Inc. B3 . Lead generation and qualification, customer satisfaction
surveys, and database management sefvices.

o SalesQuota.com B - Offers sales quota calculation and sales forecasting programmes 10
software, professional services, and IT firms seeking to inCrease corporate revenue.

» Samadico B - Specialises in e-leaming market analysis and learning technology trends
anaiysis.

» Sandelman & Associates 52 - Specialises in consumer research for the foodservice indusiry.
Offers Restaurantpoll.com, an online survey toof for callecting consumer attitudes about
participating restaurants.

o Saurage-Thibodeaux Research & - Specialising in the healthcare, advertising, legal, and
technology industries.

» Schulman, Ronca & Bucuvalas, ing, . International survey research firm specialising in
public policy, market and media research.

» Schwartz Research Services 8 - Offering a wide range of services, such as marketing and
qualitative research, focus groups, video conferencing, product evaluation, and a bilingual
staff,

» Science Advisory Board = - Surveys panels of biomedical experts online to get their opinions
on emerging technologies and product performance.
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o 5% Scott Marketing 2 - Specialises in industrial market ressarch, educational databases,
and business to business marketing services.

o <3 Scottish Opinion %8 - Market research conducted in Scotland and on the Internet for
teedback about wed sites, preducts, companies, branding, advertising, services, image, and
more.

o 2 Sector B - Marketing research firm specialising in the European asset management
industry.

s SEF Consulting Inc. - A marketing consulting firm that specialises in global business
development.

« Seniors Research Group B - Specialising in seniors and ageing research.

o Sensors Quality Management Inc. (SQM) B - Offers quality/service assurance, mystery
shopping programmes, and business support services.

» SES Canada Research, Inc. 8

» 5K SGA (Simoen Godfrey Associates) %2 - One of the UK's largest international agencies.
Specialties include concept/product testing and volume estimation.

e Sigma Validation B _ providing services to the marketing research community.

» SIL Group = - Offers market research and direct marketing services,

e SIS International Research & - SIS International Research is a worddwide provider of global
market research, business and compatitive intelligence.

» SiteReports & - Online data and maps for U.S. markets, including demographics, lifestyle
segmentation, business, and retail trade potential.

« Smart Research . Offers qualitative market research in a variety of subject areas.

» Smith Trave! Research %2 - Independent research firm that tracks the performance of the
hotet industry.

» SMS®

» Solomon & Associates, inc 3 - Full-service marketing research and support firm. Offers new
concept development and a questionnaire service.

« Scutheastern Institute of Research, Inc B
professionals.

» SRC % - Provides demographic and market analysis tools through custom Intemet and
intranet applications.

» Stancombe Research and Planning B - Qualitative research consultancy, specialising in
insightiul consumer and social qualitative research.

+ Siat One Research ® - Conductling focus groups, telephone studies, and in-depth interviews
for marketers in a variety of industries.

« Statistical Research, Inc. B - A full-service market research firm specialising in media
audience measurement.

« Strategic Directions Group, Inc. 2 - International market research company specialising in
psychographic segmentation and the mature market.

o Strategic Insights = - Client-intensive market strategy and business consuling firm.

o Strategic Marketing And Research Techniques ¥ - Marketing research fim specialising in
guantitative survey research for product optimisation, market segmentation, and brand
positioning, forecasting, and customer satisfaction measurement.

» Shategic Metrics & - Aids clients with market research, benchmarks, compefition analysis,
and focus group interviews.

¢ Stategic Research Network T - National research company that conducts custom arline
datsbase research to ganerate lead data for companies and individuals. SRN gathers
information about the dacision makers to whormn their clients want 1o sell their products or
services.

« Strategic Vision % - Conducts research to better understand consumer decision-making
systems in all arenas.

» 3% Sunrise Solutions = - Market research agency.

s Survey Analysis, Inc. B - Questionnaire design, coding, data-entry, custom compulter
programming, and data analysis.

o Survey Jntelligence = - Full-service survey/marketing research and stalistical consulting firm.

o Survey Sampling, inc & - Providing samples to the survey research industry.

. R Survey Solutions Lid B - Offers services in market research, and employee and customer
surveys in the UK. and internationally.

o Surveys & Forecasts & - Combines data collection methods with advanced analytics.

® Surveys Australia 2 - Data colfection and processing orgarisation with offices in all
Ausiralian capital cities.

o Surveywor &3 . Research service o test new names, products, pricing, name awareness,
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prands, customer service, consumer opinions, and patent infringement through email contact,
focus groups, itarviews, and onling survays,

s Synergy Consultants, inc 1. Services include patent searches, patents, prototyping,
business and marketing plans, and venture capital sourcing.

» Synavats Market Research 8 - Synovate is a global market research and business
intelligence firm. Generates consumer insights that drive competitive marketing solutions.

o Taloustutkimus 3 - A full service market research firm in Finfand.

» 5 Taylor Nelson Sofres@

o TDG Research & - Expert analysts providing timely, actionable inteligence designed o best
position new consumer technologies for rapid diffusion.

» TechKnowledge Point 2 - Connects entrepreneurs and business owners to make better
strategic business decisions through research and referral exchange and summarized
resgarch studies,

e Technologies Research Group 22 - Market-based consultants serving the
telecommunications, computer, and infolainment industries.

» Techtel Corporation 52 - Measures product and industry market effectiveness in the high tech
industry. Demand tracking, custom research, free sample data.

e Telepali Ganada Inc. 3 - Independent data collection and opinion research company
specialising in cost-effective, quantitative interviewing of business and consumer markels
worldwide. '

+ Thompson Associates B - Provides location and consumer research, sales forecasting
methodologies, and statistical analysis.

» Tier One - Market research for the automotive electronics industry.

+ Total Research Corporation % - Market intelfigence firm with expertise in advanced anaiytics
and madelling.

» 5% Tree London = - Market research and data consultancy offering services including
qualitative and quantitative research, database design, and analysis. Focuses on marketing
and adverlising through consumer insight and segmentation.

« Trendsetters Strategic Marketing and Design &2 - Offers marketing surveys to heip detennine
and execute business strategy.

» TriArche Research Group 58 - Marketing and industrial research firm specialising in strategic
market analyses and industrial research,

» Trullinger Associates, Inc. 53 - Specialising in executive interviewing, cuslomer satisfaction
surveys, business plan development, and more.

o f JUK, the US, and Us T - Study of Irish attitudes to everyday living and advertising
compared with those held by the British and the Americans.

o Unity Marketing 3 - Research and consulting company specialising in the collectibles and
giftware industries.

» Usability Group, The 2 - Consulting firm spedialising in customer research and analysis of
technology products and services.

« Valient Solutions = - Global markst research company focused on he financial services,
technology, health care, consumer goods, industrial, energy, automotive, and education
markets.

s Value Exchange, Inc. B - Offers custom marketing consulting services ncluding research,
planning, and education. Also offering Internet resources education.

» Velocity industry Research and Consulting LLC B3 Market research and consulting fim
focused on high technology industries,

» Venture Data = - Nationwide CATI telephone interviewing & data tabulation.

e Veraarl Marketing Research & Consulting & - Provides market reports on food and retal
industries with emphasis on consumer products in Europe, Asia, and North America.

» Virtual Media Resources B _ provides marketing and media research, demographics, PRIZM
gecdemography and related services; site also includes links to media and advertising
research sites.

e Vpice Poll Commurications & - A technology-based approach to public opinion polling and
perception research, using telephony, interactive group response, and other feedback
systems.

s Walker Information

s Wilson Research Group - Serves nigh technology, software, hardware, and publishing
industry firms with disk-by-mall surveys.

* Win Loss Sclutions % - Offering custom market research, competitive and customer
satisfaction analysis, and lead generation services.

» WireBridge Corporation B2 - Offers a full range of market research and planning services to
companies of all sizes.
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» Wirthtin Workiwide =5 - An opinion research organisation with expertise in such areas as
political, marksting, employee, and Internet research,

s World Market Watch % - Provides custom global or regional market analyses for exporiers or
importers of specific commodities/products.

» WorldOpinion 2 - Collection of market research resources including a directory, news
service, stock watch, classified ads and more,

» 3 Wyoming Studios B - Central London market research viewing tacility with high-speed
Internet zccess in all studics and suites. Available for UK. focus groups, onfine research, and
web usability.

® XPC Research - Offers information technology market research in Belgium and
Luxembourg. Subjects include value-added channel partners, market segmentation, and
strategic positioning.

e Yankee Group & - International organisation specialising in the analysis of trends in strategic
planning, technology forecasting and markel reasearch.

* Yankelovich Pariners & - Marketing research and consuiting organisations with an
international affiliate network spanning over 20 countries.

» Zeldis Research Associates 5 - Providers of financial services and publishing research, web-
based advertising research, and electronic tradeshow surveys.

» Zogby International 8B - Conducts public opinion polls and research.
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MarketResearchFirms.com LIST YOUR FIRM | JOBS IN MARKET QES'EAERCH | REQUEST A BID | CONTACT

Caritinit 2 Yeur Seach

Contact Information Surveys & Forecasts, LLC

Py Business Activit -
2393 North Strest ¢ iimaw Dusingss i“w?.;‘ll%!&-% Facility Photos
Fairfield, CT 06824 " Research Analysis Facility photos cusrently
USA i . . unavailable

- Research Project Design
Location: Headquarters + Full Service Research Clients

o Focus G s Client list currently
Main Tel: 203-255-0505 B roups unavaitable.
Fax: 203-255-0517 ¥ Data Processing Job Opportunities
Web: ‘ No job opportunities
wwv.suveys-forecasts.com  guryeys & Forecasts, LLC is a full-service fisted.
Contacts strategic marketing research firm founded in 1994
Robert Walker by Robert Walker, and is based in Fairfield, CT,
Principal & Founder ) .
hob waier@surveys-forecasts com The underlying premise of the firm was that few
Tel: 203-255-0517 marketing research firms were able to deliver

research learning in a clear manner with specific
Request for Proposal implications for strategic and tactical marketing

action.
Full Name

Using a disciplined, consistent approach, S&F's

client base has steadily expanded to include
Company leaders in financial services, telecommunications,

packaged goods, OTC & Rx health care, and e~

commerce.
Telephone Descrigtion of ?apa&ihﬁ% -~

We have extensive research capabilities,

including expertise in;
Email « Qualitative and quantitative market

structure/attitudinal segmentation research
Pafte C3{iour RFibe!t;;:( 0; » Habits & practices research
instructions onhow this rm can-—— - pggitioning & communications research
submit a bid for your project. « Concept/product screening/testing
« Continuous and multi-wave attitudinal

tracking

s Customer satisfaction/loyalty research

« Multi-variate analysis of existing data sets
{both primary and secondary data sources)

Daseription of Specialiies
The company's success has been built upon:

1. Having the utmost respect for the voice of
the consumer.

2. Obtaining precise insight into the marketing
decisions faced by the client.

3. Driving the client's information needs into all
aspects of research design.

4. Using superior analytic and interpretative
skilis to drive business success.

http://www marketresearchfirms.com/geo/surveys-and-forecasts.html 3/31/2008
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The company is noted for strengths in exploratory
market assessment studies, attitudinal research,
customer satisfaction, brand positioning, and
communications research.

Mission Siatement

Surveys & Forecasts, LLC provides for-profit,
customized, superior value-added marketing
research and related consulting services. S&F's
clients are typically divisionalized or global
enterprises that routinely integrate customer
feedback into the marketing and decision-making
process.

History

Surveys & Forecasts, LLC is a full-service
strategic marketing research firm founded in 1894
by Robert Walker, and is based in Fairfield, CT.

The underlying premise of the firm was that few
marketing research firms were able to deliver
research leaming in a clear manner with specific
implications for strategic and tactical marketing
action.

Using a disciplined, consistent approach, S&F’s
client base has steadily expanded to include
leaders in financial services, telecommunications,
packaged goods, OTC & Rx health care, and e-
commerce.

Data fnalysis
We conduct all data analysis, including cross-tab

creation, in-house; some analyses are
outsourced.

Cross-tabs are created using Wincross and SPSS
software packages.

We are experts in various types of data analysis
techniques, including:

Correlation/regression - to identify drivers of brand
performance.

Discriminant Analysis - for group assignment and
scoring.

Factor Analysis - to uncover underlying themes in
attribute importance.

Cluster Analysis - attitudinal or benefit
segmentation.

Conjoint/trade-off analysis - to identify discrete or
linear combinations of variables that most impact
preference.

hitp://www.marketrcsearchfirms.com/geo/surveys-and-forecasts. html
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Correspondence/perceptual mapping - to show
brand positions relative to attribute ratings.

Derived importance analysis - stated vs. predictive
analysis.

Standard quadrant/gap analyses - brand
performance relative to stated importance.

Oirer information

Surveys & Forecasts designs and hosts web-
based surveys - deployed using zTelligence and
Zoomerang software packages - and also
engages in other research activities, including:

Attitudinal Studies

Benchmarking

Political & Social Polling

Brand Equity & Related Studies
Satisfaction Studies :

Concept Testing

Secondary Research
Segmentation

Forecasting & Trend Research
Strategic Planning

Mail Surveys

Test Markets

New Product Testing

Usability Studies

¢ & & H» & & & & & & & ¢ &

S&F can develop research programs built around
your company's specific business decision-making
needs, and even act as your firm's in-house
research department.

Customized programs can be developed using
both primary (proprietary) and secondary research
tools, syndicated data services, and company
data,

Combination methodologies can also be
employed to achieve the desired level of
granularity.

Copyright @
tegal Notice

http://www.marketresearchfirms.com/geo/surveys-and-forecasts.html

MarketResearchFirms.com 2005
1Contact Us | Terms & Conditions
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Marketing Research; Seiting The Right Tone

7. Eliminate intemnal ‘client’ vs, ‘'vendor
thinking when dealing with marketing
research. Marketing and research are
not adversaries; both should be working
in concert toward one common goal: the
success of the business. The ‘client’ is
the customer who buys your product,

3. Avoid going to research with re-
qguests for specific tests. instead, pre-
sent the markating problem or issue,
and then {at your researchers advise
you of the most apprepriate response.

9. Support industry efforts {o encour-
age the cooperation of the public.
Commit time and monsy to industry ad-
yocacy groups, such as the non-profit
Council for Marketing and Opinion Re-
search {CMOR), who are educating the
public about legitimate survey research,
and who are lobbying against restrictive
legisiation. it will help ali of us in the
long run.

#HE

This article was written by Rober Walker,
Principal & Founder of Surveys & Fore-
casts, LLC and was published in the Octo-
ber 2001 issue of Quirk's Markeling Re-
search Review. Fael free fo contact hirn at
(203) 255-0505, or via e-mail at

gob walker@surveys-forecasts.con.

© 2001 by Surveys & Forecasts, LLC. All
rights reserved. Duplication or distribution
prohibited.

Surveys & Forepasts, LLC™
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Marketing Research: Setting The Right Tone

fact that many new products fail? Shouldnt
we be celebrating the fact that research
identifies so many that succeed? The road-
side is littered with the wreckage of ill-
conceived, ineptiy-marketad ideas. Mighi a
litte marketing research have helped a few
dot.coms find their way?

Recent jumps in U.S. research spending are
also viewad by some marketers as evidence
of a declining value proposition in research,
Spending, however, is highly comelated with
economic trends, and lately there has been
much more contraction than growth. An an-
nual study of marketing research directors
{conducted by Survays & Forecasts for Ca-
seer Consulting Group of Stamford, CT)
shows that consumer packaged goods re-
search spending as a percent of sales has
remained remarkably flat (hovering near
1%} for much of the past decade, What has
increased is the spending per ressarch pro-
fessional (from $900K in ‘85 to $1.2MM in
‘89). This study also shows just one-third of
research directors as "Extremely” or *Very
Satisfied” with their current siaffing levels. In
our current low-growth sconomic environ-
ment, companies are cutting research staff
further to sustain margins. As this happens,
the “survivors” (typically the more highly
skilled rasearchers) become reactive order-
takers. The time once reserved for careful
planning, design, and test interpretation is
replaced by rote test execution. if markeiers
tacitly accept this “dumbing down® of the
research function, is it really a failure of
marketing research?

As we emerge from our current economic
malaise, businesses will again need to cre-
ate new products and launch new marketing
strategies. Smart companies understand
that intelligently developed research pro-
grams will not automatically “invent® new
products for them, but will consistently drive
business success, year after year. Here are
some fundamental, but oft-forgotten, ways
to tap into the full potential of your com-
pany’'s markeling research team:

. Staff your depanmém with research

experts who are alsp business gen-
eralists. Researchers without basic
business acumen will inadvertently
squander your company's valuable re-
search dollars. Re-examine the skill sets
assigned to your most important brands

"or businssses, and adpssi if necessary.
. Createan enwronmem in which your

research people are fully engaged,
and are free to disagree with you. if
you truly want an advocate for your
brand, be willing to hear from those
closest to the end-customer.

. Communicate! Invelve your key re-

search people early in the brand
planning cycle. Knowing the strategic
priorities of the business leads {o batter
anticipation, research design, and inter-
pretation. In tum, make research re-
sponsible for keepir*g’your team abreast
of changing f‘cnsu“ne}r needs and mar-
ket trends.

. Benchmark your wsearch depart-

ment against other peer group com-
panies to determine best practices,
and to see if you are staffed appro-
pnateiy Be willing to make the invest-
ment in good research people to get the
quality you need. ‘

. Take the time to getgtbe proposition

right, and then adhere to clear stan-
dards for goino go demsmns in ad-
vance of research msu!ts Using inter-
nal *spin” to move marginal ideas ahead
wastes time and money. David Ogilvy
once quipped, “‘On those rare occasions
when | have advertised products which
consumer tests have found inferior to
other products in the same field, the re-
sulis have been disastrous.” Be able to
accept negative resulis and move on.

. Develop normative databases for

idea screening, positioning research,
product testing, copy research, and
tracking studies. This is the only way
to ever know if you are moving forward
or simply treading water.

Surveys & Forecasts, LLC®
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Working With Marketing Research: A Message To Marketers

There is ample gvidence 1o prove that sound research practices consistently
drive business success. S0 why do our colleagues in markehing not believe if?

Recent discussions with several senior &
ecutives left me with the impression that
marketing management sees the research
function as being in a rather grim state of
affairs — most seriously, the belief that the
ussfulness and quality of marketing re-
search is on the decline, True, a staffing
crunch, declining response rates, and ever-
shrinking imelines are worrisome trends.
And yes, there have been 3 few embamass-

ing, high-profile gafies (i.2., New Coke)}. Yet,

on balance, the capabilities of research
have never been stronger and, given the
tisks, the need for sound research has
never been greater, Businesses simply
cannot afford to marginalize this essential,
knowledge-seeking function. Why, then, is
there so often a disconnect between the
promise varsus perceived delivery of mar-
keting research among our colleagues in
Marketing?

Nearly all marketing executives | come into
contact with express a strong befief in re-
search, yet some fail {o appreciate the dis-
tinction {which, an the surface, seems triv-
ial) between basic markef research and
nigher-level, value-added marketing re-
search. Market research consists of impor-
tant, aibeft basic, markeiplace facts - sales,
share, demographics (i.e., ‘report card’
data). At the other end of the continuum is
marketing research, which actively investi-
gates marketing cpportunities and prob-
lems; evaluates marketing sirategies and
actions; and - most importantly — plays an
integral role in improving the company's
marketing procass. The very best research-
ers add value not just by knowing their craft,
but by truly undersianding the relationship
between customers and their brands, and
each brand's place in the organization’s
overall portfolio. They think like an owner,
act as internal advocates for their brands,
and actively champion their role across the
organization. Given the choice, as a mar-

keter which of these twoiforms of ‘research’
would you rather have working for you?

Too often, the research process is seen by
marketers as an obstacle to action, because
needed research does not fit into pre-
crdained timelines. The true dollar vaiue of
some research is also viewed as a concep-
tual abstraction, making it an easier target
for criticism. What, for example, is the true
value of research if the decision is to not
move forward with a bad idea. What value
do we attribute to research when an opti-
mized sales message takes longer to de-
velop, but results in a meaningful share
gain? Marketers will often (but incorrectly)
point to the high failure rate of new product
introductions, and conclqda some type of
deficiancy in marketing research itself, Yet,
upon closer scrutiny, avaitable data contra-
dicts this assumption. Information Re-
sources recently reported the results of a
two-year study of all consumer packaged
goods brands and line extensions in 21
categories introduced betwean 1996-1988.
The study showed that: |

» Haif of all new brands and 3% of all
line extensions faited, but this statistic
included so-called “launches” with abso-
lutely no media support.

« In-market testing greatly improved the
odds of success: brahds that succeeded
in live test markets enjoyed post-taunch
success rates of over 80%.

» Not surprisingly, medja support was a
strong comrelate of success. Introduc-
tions with $5MM+ in Year | advertising
achievad an averageisuccess rate of
75%, versus just 32% for products with
< $1MM in spending.

New products are the life-blood of every
business: in the CPG industry alone, 1,000
aew brands and 25,000 SKUs are intro-
duced each year. In this jam-packed envi-
ronment, why should we he shocked by the

Surveys & Forecasts, ILC®
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Step 3 - Analyze the potential marketability of your product
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Record List Display

United States Patent and Trademark Office

Home| Site Index] Search| FAQ| Glossary | Guides | Contacts | eBusi | eBiz alerts | News | Halp

Trademarks > Trademark Electronic Search System (TESS)

TESS was last updated on Sat Mar 29 04:13:00 EDT 2008

; Please iogout when you are done to release system resources aflocated for you.

S | e[ o 220 recore: 4 Records(s) found (This page: 1 ~ 4)

Refino Search [(*survey” and *forecast”)(bi.t] Submit
Current Search: S1: (*survey* and ‘forecast}{bil] docs: 4 occ: 8
é ‘Serial Number. Rag Numbar Word Mark _ Chack Status. UveIDead
;,‘i 781691!)2 o 118!36 SURYEY F(_)R_!_’:‘CAST o o ‘TARR ] )DEAQ
12 71220181 'SURVEYS & FORECASTS ' TARR LIVE
i i3 7505’!553 2048812 ‘SURVEYS & FORECASTS TARR DEAD
4 72321 534 0886359 TF TECHNDLOGY F’ORECASTS AND TECHNOLOGY SURVEYS TARR ‘ ] ILIVE

|HONE | SITE IKDEX] SEARCH | oBUSINESS | HELP | PRIVACY POLICY

fofl 3/31/2008 6:07 PM




Latest Status Info

Thank you for your request. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2008-03-31 18:59:53 ET

Serial Number: 78169102 Assignment Information Trademark Document Retrieval

Registration Number: (NOT AVAILABLE)

Mark (words only): 18/36 SURVEY FORECAST

Standard Character claim: No

Current Status: Abandoned-Failure To Respond Or Lgtc Response
Date of Status: 2003-09-22

Filing Date: 2002-09-30

Transformed into a National Application: No

Resistration Date: (DATE NOT AVAILABLE)

Register: Principal

Law Office Assigned: LAW OFFICE 102

If you are the applicant or applicant’s attorney and have questions about this file, please contact the Trademark

Assistance Center at TrademarkAgsistanceCenter@uspto.gov

Current Location: 900 -File Repository (Franconia)

Date In Location: 2003-10-10

LAST APPLICANT(SYOWNER(S) OF RECORD

1. Healtheare Specialists, inc.

Address:

Healthcare Specialists. Inc.

567 Hopper View Bluff

Cincinnati. OH 45255

United States

Legal Entity Type: Corporation

State or Country of Incorporation: Ohio
Phone Number: (513) 947-8343

Fax Number: (513) 947-1250

GOODS AND/OR SERVICES

International Class: 042
Class Status: Active

Consultation services, namely, preparation of health care providers for government-administered and privately administered

trealth care accreditation surveys.

Basis: 1(b)

First Use Date: (DATENOT AVAILABLE)

First Use in Commerce Date: (DATE NOT AVAILABLE)

iof2

3/31/2008 6:07 PM




Latest Status Info
ADDITIONAL INFORMATION
(NOT AVAILABLE)
MADRID PROTOCOL INFORMATION
{NOT AVAILABLE)
PROSECUTION HISTORY
NOTE: To view any document referenced below, click on the link to "Trademark Document Retrieval” shown near the
top of this page.
2003-09-22 - Abandonment - Failure To Respond Or Late Response
2003-03-06 - Non-final action e-mailed
2003-03-04 - Assigned To Examiner
ATTORNEY/CORRESPONDENT INFORMATION
Attorney of Record
Christian D, Stewart
Correspondent
Christian D. Stewart
Gibson, Ochsner & Adkins, LLP
701 South Taylor, Suite 500
Amarillo TX 79101-2400
Phone Number: (806) 378-9714
Fax Number: (806) 378-9797
|
20f2 3/31/2008 6:07 PM




Lutest Status Info

| Thank you for your request. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2008-03-31 19:00:01 ET

Serial Number: 77220151 Assignment Information Trademark Document Retrieval

Registration Number: (NOT AVAILABLE)

Mark

Surveys & Forecasts

(words only): SURVEYS & FORECASTS
Standard Character claim: Yes

Current Status: An office action making FINAL a refusal to register the mark has been mailed.
Date of Status: 2007-10-30

Filing Date: 2007-07-02

Filed as TEAS Plus Application: Yes
Currently TEAS Plus Application: Yes
Transformed into a National Application: No
Registration Date: (DATE NOT AVAILABLE)
Register: Principal

Law Office Assigned: LAW OFFICE 104

Attorney Assigned:
MISTER KATINA SHAY

Current Location: L4X -TMEG Law Officc 104 - Examining Attorney Assigned

Date In Location: 2007-10-30

LAST APPLICANT(S)YOWNER(S) OF RECORD

1. Surveys & Forecasts, LLC

Address:

Surveys & Forecasts, LLC

2323 North Sireet

Fairfield, CT 06824

United States

Legal Entity Type: Ltd Liab Co

State or Country Where Organized: Connecticut
Phone Number: (203) 255-0505

Fax Number: (203) 549-0633

|
10573 3/31/2008 6:07 PM i




Latest Status Info

20f3

GOODS AND/OR SERVICES

International Class: 033
Class Status: Active
Conducting business and market research surveys; Market research; Market research consultation;

Market research services;

Market research studies; Business marketing consulting services: Business marketing services; Pro

viding business marketing

information; Conducting public opinion polls; Public opinion polling; Public opinion surveys; Market opinion polling studics;
Business research and surveys; Conducting business research and surveys: Conducting on-line business management research
surveys; Conducting quality assurance surveys in hospitals to determine service quality: On-line advertising and marketing

services; Business advice and analysis of markets; Advertising and marketing: Conducting markenhg studies: Market analysis;
Market manipulation, research and analysis. whether or not via the internet; Market reports and studtes Market segmentation

consultation; Market study and analysis of market studies; Marketing consulting
Basis: 1(a)

First Use Date: 1994-09-01

First Use in Commerce Date: 1994-09-01

ADDITIONAL INFORMATION

Disclaimer; SURVEYS & FORECASTS

Section 2(f)

MADRID PROTOCOL INFDRMAT!ON

(\rcrr AVAILABLE)

PROSECUTION HIST ORY

NOTE: To view any document referenced below, click on the link to "Trademark Documen
top of this page.

2008-02-29 - Attorney Revoked And/Or Appointed
2008-02-29 - TEAS Revoke/Appoint Attorney Received
2007-10-30 - Notification Of Final Refusal Emailed
2007-10-30 - Final refusal e-mailed

2007-10-30 - Final Refusal Written

2007-10-26 - Teas/Email Correspondence Entered
2007-10-26 - Communication received from applicant
2007-10-26 - TEAS Response to Office Action Received
2007-10-25 - Notitication Of Non-Final Action E-Mailed
2007-10-25 - NON-FINAL ACTION E-MAILED
2007-10-25 - Non-Final Action Written

2007-10-10 - Teas/Email Correspondence Entered

2007-10-10 - Communication received from applicant

t Retrieval' shown near the

3/31/2008 6:07 PM




Latest Status Info

2007-10-10 - TEAS Response to Office Action Received
2007-10-04 - Netifieation Of Non-Final Action E-Mailed
2007-19-04 - Non-final action e-mailed

2007-10-04 - Non-Final Action Written

2007-10-02 - Assigned To Examiner

2007-07-06 - Notice Of Pseudo Mark Mailed

2007-07-03 - New Application Entered In Tram

ATTORNEY/CORRESPONDENT INFORMATION
Attorney of Record
Maureen B. Gorman

Correspondent

Maureen B. Gorman

Davis VicGrath, LLC

125 S. Wacker Drive, Suite 1700
Chicago 1L 60606

Phone Number: (312)332-3033
Fax Number: (312)332-6376

30f3 ' 3/31/2008 6:07 PM




Latest Status Info

Thank you for your request. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2008-03-31 19:00:10 ET

Serial Number: 75051553 Assignment Information _Trademark Document Retrieval

Registration Number: 2046812

Mark (words only): SURVEYS & FORECASTS
Standard Character claim: No

Current Status: Registration canceled under Section 8.
Date of Status: 2003-12-20

Filing Date: 1996-01-31

Transformed into a National Application: No
Registration Date: 1997-03-18

Register: Supplemental

Law Office Assigned: LAW OFFICE 101

If you are the applicant or applicant's attorney and have questions about this file, please contact the Trademark
Assistance Center at TrademarkAssistanceCenter@uspto.gay .

Current Loeation: 900 -File Repository (Franconia)

Date In Location: 1997-03-27

LAST APPLICANT(S)/OWNER(S) OF RECORD

1. Surveys & Forecasts, LLC

Address:

Surveys & Forecasts, LLC

2323 North Street

Fairfield, CT 06430

United States

Legal Entity Type: Ltd Liab Co

State or Country Where Organized: Connecticut

GOODS AND/OR SERVICES
International Class: (35
Class Status: Scction 8 - Cancelled
marketing research consulting services
Basis: i1(a)
First Use Date: 1994-09-08
First Use in Commerce Date: 1994-09-01

ADD]‘] lONAL lNFOR’ViATION

(NOT AVAILABLE)

1of2 /3172008 6:07 PM




Latest Status Info

20f2

MADRID PROTOCOL INFORMATION

(NOT AVAILABLE)

PROSECUTION HISTORY

NOTE: To view any decument referenced below, click on the link to "Trademark Document
top of this page.

2003-12-20 - Canceled Section 8 (6-year)

1997-03-18 - Registered - Supplemental Register

1997-01-02 - APPROVED FOR REGISTRATION SUPPLEMENTAL REGISTER
1996-12-30 - Examiner’s amendment mailed

1996-12-19 - Previous allowance count withdrawn

1996-10-16 - APPROVED FOR REGISTRATION SUPPLEMENTAL REGISTER
1996-11-09 - Examiner’s amendment mailed

1996-09-23 - Non-final action mailed

1996-09-03 - Assigned To Examiner

ATTORNEY/CORRESPONDENT INFORMATION
Correspondent
Surveys & Forecasts, LLC
2323 North Street
Fairfield, CT 06430

Retrieval” shewn near the

3/31/2008 6:07 PM
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Latest Status Info

Thank you for your request. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2008-03-31 19:00:22 ET

Serial Number: 72321534 Assienment Information Trademark Document Retrieval

Registration Number: §36359

Mark

SATECHNOLOGY FORECASTS

HNROSY SURYEYS

{(words only): TF TECHNOLOGY FORECASTS AND TECHNOLOGY SURVEYS
Standard Character claim: No
Current Status: This registration has been renewed.
Date of Status: 2000-10-26
Filing Date: 1969-03-12
Transformed into a National Application: No
Registration Date: 1970-02-17
Register: Principal
Law Office Assigned: (NOT AVAILABLE)
If you are the applicant or applicant's attorney and have questions about this file, please contact the Trademark
Assistance Center at TrademarkAssistanceCenter{@uspto.goy
Current Location: 900 -File Repository (Franconia)
Date In Location: 2002-02-06
LAST APPLICANT(S)OWNER(S) OF RECORD
1. PWG PUBLICATIIONS
Compaosed Of:
COMPOSED OF IRWIN STAMBLER AND WILLARD E. WILKS
Address:
PWG PUBLICATIIONS
203 SOUTH BEVERLY DR.
BEVERLY HILLS, CA 90212
United States

Legal Entity Type: Partnership
State or Country Where Organized: California

GOODS AND/OR SERVICES

10f2 ‘ 3/31/2008 6:07 PM




1.atest Status Info

1.8, Class: 038 (International Class 016)
Class Status: Active

SCIENTIFIC AND TECHNOLOGICAL NEWSLETTER AND SPECIAL SCIENTIFIC AND TECHNOLOGICAL SURVEY

AND REPORTS

Basis: 1{a)

First Use Date: 1968-12-29

First Use in Commerce Date; 1968-12-39

ADDITIONAL INFORMATION

Disclaimer: THE WORDING "TECHNOLOGY FORECASTS AND TECHNOLOGY SURVEYS," AS USED SEPARATE
AND APART FROM THE MARK, 1S DISCLAIMED FOR THE PURPQOSE OF THIS REGISTRATION: APPLICANT,
HOWEVER, WATVES NONE OF HIS COMMON LAW RIGHTS IN THE WORDING OR TERMS BY THIS DISCLAIMER.

Lining and Stippling: THE DRAWING IS LINED FOR THE COLOR GRAY.

MADRID PROTOCOL INFORMATION
(NOT AVAILABLE)

PROSECUTION HISTORY

NOTE: To view any document referenced below, click on the link to "Trademark Documentf
top of this page.

2000-10-26 - Second renewal 10 year
2000-10-26 - Section § (10-year) accepted/ Section 9 granted
| 2000-10-02 - Response received 1o Post Registration action - Sections 8 & 9
2000-08-30 - Post Registration action mailed Sections 8 & 9
1999-12-04 - Combined Section 8 (10-year)/Section 9 filed
1990-035-21 - First renewal 10 year
1990-04-30 - Response received for Post Registration action
1990-01-23 - Post Registrution action mailed - Section 9

1989-11-13 - Section 9 filed/check record for Section §

ATTORNEY/CORRESPONDENT INFORMATION

Correspondent
EDWARD A, SOKOLSKI
3868 CARSON STREET
SUITE 103

TORRANCE, CA 90503

2of2
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Atttis

ADVENTURES

Word Mark

Goods and
Services

4/22/2008

ATLANTIS ADVENTURES

IC 035. US 100 101 102. G & S: EMPLOYMENT SERVICES, NAMELY, RECRUITING
SERVICES; COMMERCIAL INFORMATION SERVICES, NAMELY, BUSINESS
INFORMATION, NAMELY MARKET SURVEYS, SALES FORECASTS, BUSINESS
CLIMATE ANALYSIS AND PRODUCT SUGGESTIONS; ,ANAGINGN NAMELY OFFERING
TECHNICAL ASSISTANCE AND ADVICE IN THE ESTABLISHMENT AND/OR OPERATION
OF INDEPENDENT TOURIST ATTRACTIONS, RETAIL STORES IN THE FIELD OF
CLOTHING AND SQUVENIR ITEMS SALES, BUSINESS MANAGEMENT AND BUSINESS
MARKETING CONSULTING SERVICES; SALES AND MARKETING SERVICES, NAMELY,
SALES, DEVELOPING PROMOTIONAL CAMPAIGNS FOR BUSINESS, PUBLICITY
AGENTS, PROMOTING THE SALE OF GOODS AND SERVICES OF OTHERS THROUGH
PUBLIC RELATIONS AND DIRECT MAIL ADVERTISING, PERIODICAL ADVERTISING,
INTERNET ADVETISING, RADIO ADVERTISING AND TELEVISION ADVERTISING FOR
OTHERS; AND RETAIL MERCHANDISE SERVICES, MAMELY PRODUCT
MERCHANDISING, BUSINESS MERCHANDISING DISPLAY SERVICES, AND
INVENTORY CONTROL SERVICES; TELEMARKETING SERVICES FOR OTHERS,
CUSTOMER MANAGEMENT SERVICES, NAMELY COMPILING, UPDATING AND
STORING LISTS OF CUSTOMERS AND POTENTIAL CUSTOMERS FOR OTHERS,
ANALYXING LISTS OF CUSTOMERS IN ORDER TO SUPPLY MARKETING ADVICE FOR
OTHERS, PROVIDING A CUSTOMER TARGET MARKET DATA BANK. FIRST USE:
18860901, FIRST USE IN COMMERCE: 19360901
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Mark
Drawing
Code

Design
Search Code

Serial
Number
Filing Date
Current
Filing Basis
Original
Filing Basis
Published for
Opposition
Registration
Number
Registration

4/22/2008

IC 039. US 100 105. G & S: ARRANGING AND CONDUCTING SNORKELING AND SCUBA
DIVING EXCURSIONS; ARRANGING SUBMARINE TOURS; BOAT RENTALS; TOUR AND
TRAVEL GUIDE SERVICES; ARRANGING EXCURSIONS FOR TOURISTS,; RENTING
HORSES,; BOAT CRUISES; CHARTER BOAT SERVICES; CONDUGTING SIGHTSEEING
TOURS FOR OTHERS; ARRANGING TRAVEL TOURS AND TRAVEL EXCURSIONS;
ARRANGING BUS, AND HELICOPTER ; ARRANGING KAYAKING, MOUNTAIN BIKING,
HORSEBACK RIDING, AND ALL-TERRAIN VEHICLE AND WHALE WATCHING

EXPEDITIONS; SUBMARINE CHARTER SERVICES; ARRANGING SNORKELING TOURS.

FIRST USE: 19960901, FIRST USE IN COMMERCE: 19960801

IC 041, US 100 101 107. G & S: EDUCATIONAL DEMONSTRATIONS IN THE FIELD OF
OCEANOGRAPHY; DEVELOPMENT AND DISSEMINATION OF EDUCATIONAL
MATERIALS OF OTHERS IN THE FIELDS OF UNDERSEA ENVIRONMENT AND
WELLNESS, FITNESS AND OCEAN AWARENESS; ARRANGING FOR TICKET
RESERVATIONS FOR SHOWS AND OTHER ENTERTAINMENT EVENTS,
ENTERTAINMENT IN THE NATURE OF UNDERWATER DIVE SHOWS; RECREATIONAL
SERVICE IN THE NATURE OF SUBMARINE RIDES SEMISUBMERSIBLE VESSEL RIDES,
RIDES ON A RESEARCH SUBMERSIBLE VESSEL, RECREATIONAL WATERCRAFT
RIDES, HELICOPTER AND AIRPLANE RIDES, AND TROLLEY RIDES; UNDERSEA DIVE
EDUCATIONAL PERFORMANCES; EDUCATIONAL SERVICES, NAMELY, CONDUCTING
CLASSES, SEMINARS, CONFERENCES AND WORKSHOPS IN THE FIELDS OF
UNDERSEA ENVIRONMENT, WELLNESS, FITNESS AND OCEAN AWARENESS;
ENTERTAINMENT SERVICES, NAMELY, NARRATIVE PERFORMANCES; SAIL BOAT
CRUISES; RECREATIONAL WATERCRAFT RENTALS; SNORKELING INSTRUCTIONS;
AND, EMPLOYMENT SERVICES, NAMELY, TEACHING IN THE FIELDS OF TICKET
OFFICE OPERATIONS, RESERVATIONS SOFTWARE SYSTEMS, SUBSTANCE ABUSE,
LEADERSHIP DEVELOPMENT, SUPERVISORY SKILLS, FIRST AID, CARDIO-
PULMCNARY RESUSCITATION AND FIRE SAFETY. FIRST USE: 19960901 FIRST USE
IN COMMERCE: 19960901

IC 042. US 100 101. G & S: RESTAURANT SERVICES ON AQUATIC VESSELS USED IN
CONNECTION WITH UNDERWATER EXCURSIONS; RESEARCH AND CONSULTATION
SERVICES IN THE FIELD OF MARINE WILDLIFE CONSERVATION; PROMOTING THE
PUBLIC AWARENESS OF THE NEED FOR MARINE WILDUIFE CONSERVATION,;
CONSULTING SERVICES CONCERNING CONSERVATION OF REEFS AND
DEVELOPMENT OF MAN-MADE MARINE HABITATS; RESEARCH AND CONSULTATION
IN THE FIELD OF MARINE LIFE ENVIRONMENTS; SOUVENIR PORTRAIT
PHOTOGRAPHY SERVICES. FIRST USE: 18960901. FIRST USE IN COMMERCE:
19860901

(3) DESIGN PLUS WORDS, LETTERS, AND/OR NUMBERS

01.15.11 - Bubbles; Foam (bubbles); Foamy mass; Soap suds; Suds, soap
18.07.11 - Submarines

75718116
May 21, 1999
1A

August 21, 2001

2925498

February 8, 2005
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Date
Owner (REGISTRANT) ATLANTIS SUBMARINES INTERNATIONAL, INC. CORPORATION
CANADA 55 West 8th Avenue Vancouver, British Columbia CANADA V5Y 1N1

Attorney of
Record JAMES E. SHLESINGER,

Prior 1484178,1619080:1913234:1913390;1919223;1995812:AND OTHERS
Registrations

Type of Mark SERVICE MARK
Register PRINCIPAL

Live/Dead
Indicator UVE
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Typed Drawing

Word Mark  ATLANTIS

Goods and

Services 1IC 035. US 100 101 102. G & S: EMPLOYMENT SERVICES, NAMELY, RECRUITING
SERVICES, COMMERCIAL INFORMATION SERVICES, NAMELY, BUSINESS
INFORMATION. NAMELY, MARKET SURVEYS, SALES FORECASTS, BUSINESS
CLIMATE ANALYSIS AND PRODUCT SUGGESTIONS:; MANAGING, NAMELY, OFFERING
TECHNICAL ASSISTANCE AND ADVICE IN THE ESTABLISHMENT AND/OR OPERATION
OF INDEPENDENT TOURIST ATTRACTIONS; RETAIL STORES IN THE FIELD OF
CLOTHING AND SOUVENIR ITEMS, BUSINESS MANAGEMENT AND BUSINESS
MARKETING CONSULTING SERVICES; MARKETING SERVICES, NAMELY,
DEVELOPING PROMOTIONAL CAMPAIGNS FOR BUSINESS, PUBLICITY AGENTS,
PROMOTING THE SALE OF GOODS AND SERVICES OF OTHERS THROUGH PUBLIC
RELATIONS AND DIRECT MAIL ADVERTISING, PERIODICAL ADVERTISING, INTERNET
ADVERTISING, RADIO ADVERTISING AND TELEVISION ADVERTISING FOR OTHERS;
AND RETAIL MERCHANDISE SERVICES, NAMELY, PRODUCT MERCHANDISING,
BUSINESS MERCHANDISING DISPLAY SERVICES, AND INVENTORY CONTROL
SERVICES: TELEMARKETING SERVICES FOR OTHERS. FIRST U$E: 19960801, FIRST
USE IN COMMERCE: 189580901

IC 039. US 100 105. G & S: ARRANGING AND CONDUCTING SNORKELING AND SCUBA
DIVING EXCURSIONS; ARRANGING SUBMARINE TOURS; BOAT RENTALS; TOUR AND
TRAVEL GUIDE SERVICES; ARRANGING EXCURSIONS FOR TOURISTS; RENTING
HORSES; BOAT CRUISES; CHARTER BOAT SERVICES; CONDUCTING SIGHTSEEING
TOURS FOR OTHERS; ARRANGING TRAVEL TOURS AND TRAVEL EXCURSIONS,
ARRANGING BUS AND HELICOPTER TOURS; ARRANGING KYAKING, MOUNTAIN
BIKING, HORSEBACK RIDING, AND ALL-TERRAIN VEHICLE AND WHALE WATCHING
EXPEDITIONS; SUBMARINE CHARTER SERVICES; AND ARRANGING SNORKELING
TOURS. FIRST USE: 19860901. FIRST USE IN COMMERCE: 19960901

4/22/2008




hitp://tess2.uspto.gov/bin/gate.exe?f=doc&state=j834tg.5.2

Mark
Drawing
Code

Serial
Number
Filing Date
Current
Filing Basis
Original
Filing Basis
Published for
Opposition
Registration
Number

Registration
Date

Cwner

Attorney of
Record

Prior
Registrations
Type of Mark
Register

Live/Dead
Iindicator

4/22/2008

iC 041, US 100 101 107. G & S: EDUCATIONAL DEMONSTRATIONS IN THE FIELD OF
OCEANOGRAPHY; DEVELOPMENT AND DISSEMINATION OF EDUCATIONAL
MATERIALS OF OTHERS IN THE FIELDS OF UNDERSEA ENVIRONMENT AND
WELLNESS, FITNESS AND OCEAN AWARENESS; ARRANGING FOR TICKET
RESERVATIONS FOR SHOWS AND OTHER ENTERTAINMENT EVENTS,
ENTERTAINMENT IN THE NATURE OF UNDERWATER DIVE SHOWS:; RECREATIONAL
SERVICE IN THE NATURE OF SUBMARINE RIDES, SEMI-SUBMERSIBLE VESSEL
RIDES, RIDES ON A RESEARCH SUBMERSIBLE VESSEL, RECREATIONAL
WATERCRAFT RIDES, HELICOPTER RIDES, AND TROLLEY RIDES; UNDERSEA DIVE
EDUCATIONAL PERFORMANCES; EDUCATIONAL SERVICES, NAMELY, CONDUCTING
CLASSES, SEMINARS, CONFERENCES AND WORKSHOPS IN THE FIELDS OF
UNDERSEA ENVIRONMENT, WELLNESS, FITNESS AND OCEAN AWARENESS;
ENTERTAINMENT SERVICES, NAMELY, NARRATIVE PERFORMANCES; SAIL BOAT
CRUISES; RECREATIONAL WATERCRAFT RENTALS; SNORKELING INSTRUCTIONS;
AND, EMPLOYMENT SERVICES, NAMELY, TEACHING IN THE FIELDS OF TICKET
OFFICE OPERATIONS, RESERVATIONS SOFTWARE SYSTEMS, SUBSTANCE ABUSE,
LEADERSHIP DEVELOPMENT, SUPERVISORY SKILLS, FIRST-AID, CARDIO-
PULMONARY RESUSCITATION AND FIRE SAFETY. FIRST USE: 19960901 FIRST USE
IN COMMERCE: 19860801

1C 042. US 100 101. G & S: RESTAURANT SERVICES ON AQUATIC VESSELS USED IN
CONNECTION WITH UNDERWATER EXCURSIONS; RESEARCH AND CONSULTATION
SERVICES IN THE FIELD OF MARINE WILDLIFE CONSERVATION; PROMOTING THE
PUBLIC AWARENESS OF THE NEED FOR MARINE WILDLIFE CONSERVATION:
CONSULTING SERVICES CONCERNING CONSERVATION OF REEFS AND
DEVELOPMENT OF MAN-MADE MARINE HABITAT; RESEARCH AND CONSULTATION

IN THE FIELD OF MARINE LIFE ENVIRONMENT; SOUVENIR PORTRAIT PHOTOGRAPHY

SERVICES. FIRST USE: 19960901. FIRST USE IN COMMERCE: 19960801

(1) TYPED DRAWING

75718107
May 21, 1999
1A

18
July 5, 2005
2999417

September 27, 2005

{REGISTRANT) ATLANTIS SUBMARINES INTERNATIONAL, INC. CORPORATION
CANADA 55 West 8th Avenue Vancouver, British Columbia CANADA V5Y 1N1

Glen L. Gross

1484178,1619080.1913234,1913380;1918223,1995812,2925498,AND OTHERS

SERVICE MARK
PRINCIPAL

LIVE
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ATLANTIS ADVENTURES

IC 035. US 100 101 102. G & §: EMPLOYMENT SERVICES, NAMELY, RECRUITING
SERVICES, COMMERCIAL INFORMATION SERVICES, NAMELY, BUSINESS
INFORMATION, NAMELY, MARKET SURVEYS, SALES FORECASTS, BUSINESS
CLIMATE ANALYSIS AND PRODUCT SUGGESTIONS; MANAGING, NAMELY, OFFERING
TECHNICAL ASSISTANCE AND ADVICE IN THE ESTABLISHMENT AND/OR OPERATION
OF INDEPENDENT TOURIST ATTRACTIONS; RETAIL STORES IN THE FIELD OF
CLOTHING AND SOUVENIR ITEMS; BUSINESS MANAGEMENT AND BUSINESS
MARKETING CONSULTING SERVICES; MARKETING SERVICES, NAMELY,
DEVELOPING PROMOTIONAL CAMPAIGNS FOR BUSINESS, PUBLICITY AGENTS,
PROMOTING THE SALE OF GOODS AND SERVICES OF OTHERS THROUGH PUBLIC
RELATIONS AND DIRECT MAIL ADVERTISING, PERIODICAL ADVERTISING, INTERNET
ADVERTISING, RADIO ADVERTISING AND TELEVISION ADVERTISING FOR OTHERS;
AND RETAIL MERCHANDISE SERVICES, NAMELY, PRODUCT MERCHANDISING,
BUSINESS MERCHANDISING DISPLAY SERVICES, AND INVENTORY CONTROL

SERVICES; TELEMARKETING SERVICES FOR OTHERS. FIRST USE: 19960901. FIRST
USE IN COMMERCE: 19960801

IC 039. US 100 105. G & S: ARRANGING AND CONDUCTING SNORKELING AND SCUBA
DIVING EXCURSIONS; ARRANGING SUBMARINE TOURS; BOAT RENTALS; TOUR AND
TRAVEL GUIDE SERVICES; ARRANGING EXCURSIONS FOR TOURISTS; RENTING
HORSES,; BOAT CRUISES; CHARTER BOAT SERVICES; CONDUCTING SIGHTSEEING
TOURS FOR OTHERS; ARRANGING TRAVEL TOURS AND TRAVEL EXCURSIONS;
ARRANGING BUS AND HELICOPTER TOURS; ARRANGING KAYAKING, MOUNTAIN
BIKING, HORSEBACK RIDING, AND ALL-TERRAIN VEHICLE AND WHALE WATCHING
EXPEDITIONS; SUBMARINE CHARTER SERVICES; AND ARRANGING SNORKELING
TOURS. FIRST USE: 19960901. FIRST USE IN COMMERGCE: 19960801
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4/22/2008

IC 041. US 100 101 107. G & S: EDUCATIONAL DEMONSTRATIONS IN THE FIELD OF
OCEANOGRAPHY; DEVELOPMENT AND DISSEMINATION OF EDUCATIONAL
MATERIALS OF OTHERS IN THE FIELDS OF UNDERSEA ENVIRONMENT AND
WELLNESS, FITNESS AND OCEAN AWARENESS; ARRANGING FOR TICKET
RESERVATIONS FOR SHOWS AND OTHER ENTERTAINMENT EVENTS,
ENTERTAINMENT IN THE NATURE OF UNDERWATER DIVE SHOWS: RECREATIONAL
SERVICE IN THE NATURE OF SUBMARINE RIDES, SEM1~SU8MERS!BLE VESSEL
RIDES, RIDES ON A RESEARCH SUBMERSIBLE VESSEL, RECREATIONAL
WATERCRAFT RIDES, HELICOPTER RIDES, AND TROLLEY RIDES: UNDERSEA DIVE
EDUCATIONAL PERFORMANCES; EDUCATIONAL SERVICES, NAMELY, CONDUCTING
CLASSES, SEMINARS, CONFERENCES AND WORKSHOPS IN THE FIELDS OF
UNDERSEA ENVIRONMENT, WELLNESS, FITNESS AND OCEAN AWARENESS;
ENTERTAINMENT SERVICES, NAMELY, NARRATIVE PERFORMANCES: SAIL BOAT
CRUISES; RECREATIONAL WATERCRAFT RENTALS; SNORKELING INSTRUCTIONS;
AND, EMPLOYMENT SERVICES, NAMELY, TEACHING IN THE FIELDS OF TICKET
OFFICE OPERATIONS, RESERVATIONS SOFTWARE SYSTEMS, SUBSTANCE ABUSE,
LEADERSHIP DEVELOPMENT, SUPERVISORY SKILLS, Fl RST-AID, CARDIOCAP-
PULMONARY RESUSCITATION AND FIRE SAFETY. FIRST USE: ’39950901 FIRST USE
IN COMMERCE: 18860914

JC 042. US 100 101. G & S: RESTAURANT SERVICES ON AQUATiC VESSELS USED IN
CONNECTION WITH UNDERWATER EXCURSIONS; RESEARCH AND CONSULTATION
SERVICES TN THE FIELD OF MARINE WILDLIFE CONSERVATION; PROMOTING THE
PUBLIC AWARENESS OF THE NEED FOR MARINE WILDLIFE CONSERVATIDN
CONSULTING SERVICES CONCERNING CONSERVATION OF REEFS AND
DEVELOPMENT OF MAN-MADE MARINE HABITAT; RESEARCH AND CONSULTATION
TN THE FIELD OF MARINE LIFE ENVIRONMENT; SOUVENIR PORTRAIT
PHOTOGRAPHY SERVICES, FIRST USE: 199680901. FIRST USE IN COMMERCE:
18960801

{1) TYPED DRAWING

75697503
May 5, 1908
1A

ek,

A
July 5, 2005
29998415

September 27, 2005

{REGISTRANT) ATLANTIS SUBMARINES INTERNATIONAL, INC CORPORATION
CANADA 55 West 8th Avenue Vancouver, British Columbia CANADA V5Y 1NI

Glen L. Gross

1484178,1619080;1913234,1913390;1919223;1995812,2925488,AND OTHERS

SERVICE MARK
PRINCIPAL

LIVE
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Web Images Maps News Shopping Gmail more . Sign in
Google _
"surveys and forecasts research” | Search ] povanoeq Searc
Web Results 1 - 2 of 2 for "surveys and forecasts research”. (0.23 seconds)

Market Research Surveys d Link
www.zoomerang.com/ztelligence  Robust W&'Pgﬂﬁ%ﬁ n
Software for On-demand Market Research

Learning From Experience: Lessons In
Mainstreaming Equal ...

Tools include: disaggregated statistics; surveys and forecasts;
research; check lists; guidelines and terms of reference; gender
impact assessment and ...

www.scotland. gov.ulk/crufresfinds/sif4-00.asp - 38k -

Cached - Similar pages

Equality Proofing Procedures In Drafting
Legislation ...

Tools include: disaggregated statistics; surveys and
forecasts; research; check lists; equality proofing
guidelines and terms of reference; gender impact ...
www.scotland.gov.uk/Publications/2002/04/14506/2658 -
36k - Cached - Similar pages

In order to show you the most relevant results, we
have omitted some entries very similar to the 2
already displayed.

If you like, you can repeat the search with the
omitted resulls included.

Spcznsored Links
Marketing Survey
Analyze & track customer insights
w/ professional surveys. Free trial
www.ConstaniContact.com

Online Market Research
Vente offers online market research
panel recruitment, custom surveys
www. venteinc;com

Marketing Research Survey
Need to Conduct a Marketing Survey?
Build A Survey & Analyze Results,
GrapeVineSurveys.com

Marketing Research Firms
Bradford's Directory of marketing
research agencies around the world

www bradfordsdirectory.com

Market Research Survey Services
Starting at $3,950. Free Brochure!
Infosurv.com |

Marketing And Research
Cutting-edge technology from Genius
to track and qyalify leads online
www.Genius.com

Top Ten Data Entry Jobs
No Experience Neces
$500.00 to 5,000.00 Monthly
www.Datal.obby.com

Free List Of Paid Surveys
Why Pay ? When you can get it for
Free. Make $50 in 10 mins.
SurveyMonster.net

More Sponsored Links »
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Web Images Maps News Shopping Gmail more » Sign in

Google Advanced Sear
” n vance: arc
SURVEYS AND FORECASTS SERVICES  Search | o ces

Web Results 1 - 10 of about 1,810,000 for "SURVEYS AND FORECASTS SERVICES". (0.49 seconds)

& No results found for "SURVEYS AND Spénsored Links

FORECASTS SERVICES".
Survey Processing Service
Complete Outsourcing Services for
Results for SURVEYS AND FORECASTS Survey & Data Collection Projects
SERVICES (without quotes):  www.TabSeryice.com

. . Survey Consulting Service
Marketing Research Consulting :: Surveys & Ful!—Se?vice Suweysgor Coaching on
Forecasts in-House. Fram Questions to Reports
Surveys & Forecasts provides strategic marketing research querygroup.com
consulting services to clients in consumer, health care, and
business-to-business markets.

www.surveys-forecasts.com/ - 9k - Cached - Similar pages

Biodiesel Market - Biodiesel 2020: Market Survey With Forecasts ...
Market Survey, Feedstock Trends and Forecasts ... Emerging Markets Online (EMO) is a
global energy and utilities market research service. ...

www.emerging-markets.com/biodiesel/ - 31k - Cached - Similar pages

National Weather Service Forecast Office - Melbourne, Florida
Storm Surveys Contact us Send Storm Report .... National Weather Service Melbourne
Weather Forecast Office 421 Croton Road Melbourne, FL 32835 321-255-0212 ...
www.srh.noaa.govimib/surveys/012403/flurries html - 22k - Cached - Similar pages

National Weather Service Forecast Office - Memphis, TN - Storm Survey
National Weather Service Forecast Office, NWS logoe - Click to go to the .... NATIONAL
WEATHER SERVICE DAMAGE SURVEY FINDINGS ON TORNADO DAMAGE N TIPPAH.

\;z'ww.srh.noaa.govlmeg/events/QOOSOZGSIstonnSurvey.php - 28k - Cached - Similar pages
More results from www srh.noaa.gov »

Colorado Snow Survey Program | Colorado NRCS
Natural Resources Conservation Service + Colorado - Go to Accessibility ... Snow Survey
Program provides mountain snowpack data and streamflow forecasts for ...
www.co.nres.usda.gov/snow! - 14k - Cached - Similar pages

Stream Gaging and Flood Forecasting
Locations of U.S. Geological Survey stream-gaging stations that are used by the National
Weather Service to develop river forecasts. ...

water.usgs.goviwid/FS_209-95/mason-weiger.html - 23k - Cached - Similar pages

wor; Quality of Weather Forecasts — a Survey of Providers and Users in ...
File Format: PDF/Adobe Acrobat - View as HTML
in parallel, the range of competing weather forecast services to choose ... To establish
current practice, and to identify gaps in methodology, a survey has ...

www.cosis.net/abstracts/EMS05/00482/EMS05-A-00492-1.pdf - Similar pages

472272008




National Weather Service - NWS Salt Lake City

Utah Snow Survey NEW:Stations that have no data are not clickable. ... National Weather

Service Salt Lake City Weather Forecast Office ...
www.wrh.noaa.gov/sic/snow/ - 54k - Cached - Similar pages

Quake Forecasts
Aftershock ferecasts helped fire depariments and other providers of emergency se
decide how many personne! {o keep on duly in the aftermath of the ...

rvices

quake.usgs.goviQUAKES/FactSheets/QuakeForecasts/ - 11k - Cached - Similar pages

r7 National Weather Service Forecast Evolution and Delivery in a
File Format: Microsoft Powerpoint - View as HTML

Survey for XML SOAP service users: ... NOAA’s NWS successfully met its strateg
making forecast information available in digital form beginning in ...
www.weather.govindid/briefings/AMS_2007_NDFD.ppt - Similar pages
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"SURVEYS AND FORECASTS STUDIES"

[

Sign in

Advanced Search

Search’ Preferences

Web
A\ No results found for "SURVEYS AND FORECASTS STUDIES".

Resuits 1 - 10 of about 576,000 for "SURVEYS AND FORECASTS ST

Results for SURVEYS AND FORECASTS STUDIES (without quotes):

Biodiesel Market - Biodiesel 2020: Market Survey With Forecasts .
Proprietary forecasts developed for this study are also used to produce 2020 ... Bi
2020: A Global Market Survey provides forecasts and scenarios 1o ,.

www.emerging-markets.com/biodiesel/ - 31k - Cached - Similar pages

Ethanol Market - Etha

UDIES™. (0.49 seconds)

e

iodiesel

nol 2020; Market Survey With Forecasts and ..

Market Survey, Trends Analysis, and Forecasts Ethanol 2020 is a fact—ﬁ!legs deta:ied

management study, providing a comprehensive analysis and review of

www,emerging-markets.com/ethanol2020/default. asp - 40k - Cached - Ssmtfar pages

More results from www.emerging-markets.com »

News & Press :: Surveys & Forecasts

The pioneering study was conducted by Surveys & Forecasts, L1.C marketing research

and ... Surveys & Forecasts Speaks On Marketing Research To undergraduate .,
www.surveys-forecasts.com/news_home.htm - 12k - Cached - Similar pages

Marketin

g Research Consulting :: Surveys & Forecasts

Surveys & Forscasts provndes strategic marketing research consulting sen

marketing research services, or to read about recent case studies. ...
www.surveys-forecasts.com/ - Bk - Cached - Similar pages
More resulls from www.surveys-forecasts.com »

ips) Bayesian Analysis of Election Surveys and Forecasts: Learning
1L E

File Format: Adobe PostScript - View as Text
Bayesian Case Studies workshop for inviting this paper by Bernardo. Many ..
Surveys and Forecasts. 3. 3 Survey design ..,
www.stat.columbia. edu/~ge!maniresearchlpubiished/bemardn ps - Similar pages

Strategic Research :: Surveys & Forecasts

Market studies, awareness and usage (‘A&U'") studies, habils and practices studi
segmentation studies are conducted by Surveys & Forecasts forits ...

www saflic.com/strategic_research.htm ~ 11k - Cached - Similar pages

JSTOR: The Employment Forecast Survey.
The Employment Forecast Survey. Cana- dian Studies in Economics, No. 14. By
G. Hartle. Toronto: University of Toronto Press, 1962. vi, 153 pp

links jstor.org/sici?sici=0019-7939(196304) 16% 3A3%3C486%3ATEFS%3E2.0.CO

JSTOR: The New ASA-NBER Survey of Forecasts by Econon

ices ... S&F's

} from ...
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es, and

Douglas
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desirable that forecasters maintain and study their own records, ...
links.jstor.org/sici?sici=0003-1305(196902)23%3A1%3C12%3ATNASOF%3E2.0.C0%3B2-B
- Similar pages :

More resuits from links.jstor.org »

Do Macro Variables, Asset Markets or Surveys Forecast Inflation ...

They also study methods for combining forecasts. The conclusion is that survey-based
measures are best able to predict inflation. ..,

www.econ.brown.edu/econ/sthesis/lanPapersithesismacro.html - 7k - Cached - Similar pages

wor) Introducing: The Survey of Professional Forecasters
File Format. PDF/Adobe Acrobat - View as HTML

Earlier, Zamowitz (1985) published a study. that tested the survey forecasts for hias, that
is.. whether the forecast error was zero on average, ...
www philadelphiafed,orgffiles/spf/spibr.pdf - Similar pages

12345678910 Next
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Web Images WMaps News Shopping Gmail more » Sign in
GOOQIE Advanced Search
SURVEYS AND FORECASTS POLLS" [ Search ] Advanced &

Web Results 1 - 10 of about 1,610,000 for "SURVEYS AND FORECASTS POLLS". (0.50 seconds)

& No results found for "SURVEYS AND FORECASTS POLLS".

Resuits for SURVEYS AND FORECASTS POLLS (without quotes);

trs) Bayesian Analysis of Election Surveys and Forecasts: Learning
File Format: Adobe PostScript - View as Text

1. Election Surveys and Forecasts. 3. 3 Survey design ... poll was far o from the
after subtracting o statewide partisan. swings. ...

www stat.columbia edu/~gelman/research/published/bernardo.ps - Similar pages

Federal Reserve Bank of Philadelphia: Survey of Professional ..
Aug 14, 2007 ... Core inflation during the next three years is projected to remain ro
steady but at a lower level than was forecast in the survey of ...

hitps:/iwww phil.frb.org/filesispfisurvg307.html - 19k - Cached - Similar pages

Quick jump navigation
Economic and Financial indicators. The Economist poll of forecasters, February a
Feb 7th 2008 From The Economist print edition ...

g from ...

forecast,

ughly

/erages.,

www.economist.com/markets/indicators/displaystory.cfm?story _id=10854930 - Similar pages

JSTOR: Surveys, Polls, Censuses, and Forecasts Directory: A Guide ..

Surveys, Polls, Censuses, and Forecasts Directory: A Guide to Sources of Statis
Studies in the Areas of Business, Social Science, Education, Science, ..

links.jstor.org/sici?sici=0003-0554(1 98406)78%3A2%3CBOO%3ASPCA¥§D%3E2.0.C

R - Similar pages

tical

0%3B2-

Analysis: improving the accuracy of election forecasts | Campaigns ...
CBS used both types of surveys to forecast gubernatarial and congressional ... The

question is which type of poll better pradicts the election results. .

findarticles.com/p/articles/mi_m2519/is_4 25/ai n6075413 -37k - Cached S:mufar pages

THE 1992 CAMPAIGN: Election Night: Polls; Why Forecasts By ...

THE 1982 CAMPAIGN: Election Night: Polls; Why Forecasts By Newscasters Wl: Be ..

During the New Hampshire primary election, the organization's survey of ...

query.nytimes.com/gst/fulipage.html?res= QEOCEGDE1EBDF930A35752C1A964958260 49k

- Cached - Similar pages

wor Two currencies, one model? Evidence from the Wall Street Jou
File Format: PDF/Adobe Acrobat - View as HTML

rnal ...

some other surveys, forecasters participating in the WSJ poll do not only. submit the

direction of the expected exchange rate change, but forecast a ...
www.fma.org/Stockholm/Papers/Euro_Yen_Expect FMA.pdf - Similar pages

Travelocity Newsroom - Press Release

Travelocily Forecast Poll Shows Significant Increase in Volunteer Vacations ... The survey
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was conducted to obtain information from travelers who shopped ...
naws.travelocity. com/phoenix. zhtmt?c—75787&p-1rol~newsArtlc§e&lD-967567&haghhght— -
18k - Cached - Similar pages

Harris Interactive | The Harris Poll - Final Pre-election Harris ...
Oct 29, 2004 ... However, all these leads are within the possible sampling error for these
surveys. Assuming the forecast is correct, Kerry is likely to win ...
www.harrisinteractive.com/harris_pollfindex.asp?PID=515 - 21k - Cached - Similar pages

Econbrowser: Combining forecasts
Jan 7, 2007 .., Would you (a) throw out the second poll, because it's less reliable than ....
surveys is inferior to increasing n so that it approaches N: ..,
www._econbrowser.com/archives/2007/01/combining_forec.html - 22k -
Cached - Similar pagss
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Web Images Maps News Shopping Gmail more . Signin
GOOQ!Q Advanced Search
SURVEYS AND FORECASTS ADVICE [ [Search | Advanced Searct

Web  Resulis 1-10 of about 1,780,000 for "SURVEYS AND FORECASTS ADVICE“. (0.41 seconds)

& No results found for "SURVEYS AND FORECASTS ADVICE".

Results for SURVEYS AND FORECASTS ADVICE (without quotes)'

Small Business Resources, Busmess Advice and Forms from AllBusiness.com . Sub;ect
Surveys. Career Protection's[R] Annual Layoffs Forecast predicts 2 37% ..

www.allbusiness.com/labor-employment/human-resources- personnel-managementI6609181-
1.htmi - 80k - Cached - Similar pages

Forrester Research: Technology research and advice. '

May 3, 2005 ... The report includes data from an online survey of 99 leading marketers and
four forecasts: US Online Advertising And Marketing Spending, ...
www.forrester.com/ER/Press/Releasel0,1769,1003,00.html - 19k - Cached - Snmﬂar pages

Market Research, Trends and Statistics - JupiterResearch
JupiterResearch provides unbiased research, analysis and advice, ... Free Search Marketing
Survey Data! (In exchange for a few moments of your time) ...
www jupiterresearch.com/ - 34k - Cached - Similar pages

RICS Market Surveys and Analyses
... list of the RICS Economics Team's comments, surveys and forecasts. ... In copjunction
with the RICS Policy Team, we also produce policy advice for ...
www.rics.org/Newsrcom/Economiccommentary/spotlight.htm - 46k - Cached - Sim;lar pages

or1 Microsoft PowerPoint - AACCLA Forecast - Murphy presentatron of ..
File Format: POF/Adobe Acrobat - View as HTML

Sep 18, 2007 ... AACCLA’s Forecast 2007. s Forecast 2007. August — Septembe' 2007 ...
Advice for Next U.S. President. Advice for Next U.S. President ...
www.aaccla.org/latestnews/AACCLA%20F orecast%202007.pdf - Similar pages

Brazil Survey: Analysts Raise 08 Inflation Forecasts To 4.44%
Brazil Survey: Analysts Raise 08 Inflation Forecasts To 4.44% ... Nor does it provide any
form of advice (investment, tax, legal) amounting to investment ...
www.fxstreet.com/news/forex-news/article. aspx?Storyld=4ba5b46d-20cf-4993-becd-
1bf16dff4a08 - 38k - Cached - Similar pages

Counter Intelligence: The Real Estate Cafe Weblog: Consumer surveys
02:15 PM in Consumer surveys, Housing forecasts, Market trends, ... What advice do you
think Donald Trump will give homebuyers at the Real Estate & Wealth ...
realestatecafe.blogs.com/real_estate_cafe/consumer_surveysfindex.htmi - 51k -
Cached - Similar pages

Statement of Intent 06/09 - Statement of Forecast Service Perform

-._,

Forecast telephone enquiries for tenancy advice, 200000-250000 ... Assess eﬁectuveness of

/22/2008
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information for target groups using focus groups and surveys ...
www.tenancy.govi.nz/soi0609-23 - 19k - Cached - Similar pages

Cyber Business Centre -- TrendWatch - Forecasts & Surveys
Forecasts & Surveys. Reports of the latest key facts and figures from recent .... "Mobile
phones are here to stay,” said Professor Mild, "so my advice is ...

www.nottingham.ac.uk/cyber/tw-mark.htmi - 12k - Cached - Similar pages

Career Planning and Counseling

Highlights of a 1J.S. job outlook survey, that forecasts an overall healthy hiring ... Lots of
other career advice and tools too, from Princeton Review, ...

jobsearchtech.about.com/od/careerplanning/Career_Planning_and_Counseling.htm - 29k -
Cached - Similar pages
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Web Images Maps News Shopping Gmail more » Sign in
GOOQ le Advanced &
SURVEYS AND FORECASTS ADVERTISING' hdvanced S

Web Results 1 - 10 of about 1,820,000 for "SURVEYS AND FORECASTS ADVERTISING". (0.47 secor

& No results found for "SURVEYS AND FORECASTS ADVERTISING“.

Results for SURVEYS AND FORECASTS ADVERTISING (without guotes):

People :: Surveys & Forecasts
Surveys & Forecasts: Research That Drives Business .., Matt held senior research positions
with Mintz & Hoke Advertising, Migliara/Kaplan Associates, ...

www.surveys-forecasts.com/people.htm - 12k - Cached - Similar pages

Copy Research :: Surveys & Forecasts

Surveys & Forecasts provides strategic marketing research consulting services .., Copy
testing and/or advertising research is a general class of tests that ..
www.surveys-forecasts.com/copy_testing.htm - 11k - Cached - Slmnar pages
More results from www.surveys-forecasts.com »

US Online Automotive Dealer Advertising Executive Survey, 2007 ...
Nov 16, 2007 ... of surveys and market forecasts, please visit our Quantify produgt. ...
Overview of Dealer Advertising Survey Findings. Case Studies ...
www.jupiterresearch.com/in/item.pl/research:vision_print/93/id=99855/ - 2Bk -
Cached - Similar pages

European Online Advertising Forecast, 2006 to 2011 : Growth Peaks ..

Nov 2, 2008 .., library of surveys and market forecasts please visit our Quantrfy product -
European Onlme Advertising Forecast, 2006 to 2011 ..
www.jupiterresearch.com/bin/item.pl/research:concept _pnntl87/1d 08237/ - 25k -

Cached - Similar pages ,

More results from www jupiterresearch.com »

US Interactive Marketing Forecast, 2007 To 2012 by Shar VanBoskirk
Oct 10, 2007 ... Forrester forecasts that interactive marketing spend will grow to $61 ..
Forrester conducted an online survey of 344 interaclive marketers. .
www forrester.com/go?docid=42463 - Similar pages

Forrester Research: Technology research and advice,
May 3, 2005 ... The report includes data from an online survey of 99 leading marketers and
four forecasts: US Online Advertising And Marketing Spending, ...
www forrester.com/ER/Press/Release/0,1769,1003,00.html - 19k - Cachad - Similar pages

Industry Profile - Advertising Industry Survey - Market Size ...
This Survey covers the advertising and marketing industry, with discussion of agencies,
their clients, and the media in which they .., 2007 Annual Forecast ...
sandp.ecnext.com/coms2/summary_0260-105848_[TM - 56k - Cached - Similar pages

Advertising Agencies

Moody's Economy.com Précis Industry Forecasts Advertising ... Annual survey of mergers
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and acquisitions activity involving advertising and marketing firms. ...
valuationresources.com/Reports/SIC7311AdvertisingAgencies.htm - 25k -
Cached - Similar pages

Data & Forecasts: World Advertising Research Center Store

ICA/Canada Post Survey of Marketing Budgets - Long Term Advertising Forecast 2007 -

Quarterly Survey of Advertising Expenditure ...
store.warc.com/SectionLanding.aspx?Section=3 - 20k - Cached - Similar pages

wor; PRESS RELEASE QUARTERLY ISAE BUSINESS SERVICE SURVEY FOR

ITALY
File Format: PDF/Adobe Acrobat - View as HTML

26, and optimism characterises all sectors, with. the only exception of advertising, ISAE

Services Survey. SELLING PRICES FORECASTS ...
www.isae.it/services_abis_march02.pdf - Similar pages
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"SURVEYS AND FORECASTS CONSULTING"

Signin

Agvanced Se:
Search Preferences

Web Results 1 - 10 of about 515,000 for "SURVEYS AND FORECASTS CONSULTING". (0.47 seconds

£\ No results found for "SURVEYS AND s
FORECASTS CONSULTING".

ponsored Links

Statistics \Consulting
Consulting Firm For Dissertations &

Results for SURVEYS AND FORECASTS mﬂfﬁﬁéﬁggﬁggk‘? to0 complex.
CONSULTING (without quotes): el "o
Marketing Research Consulting :: Surveys & ﬁ:srg/sesyH(gﬁgs;glggnthsﬁnk' Feel,
Forecasts Behave and What To Do About It

Surveys & Forecasts provides strategic marketing research www.NBRIi.com/SurveyConsulting

consulting services to clients in consumer, health care, and
business-to-business markets. .
www.surveys-forecasts.com/ - 9k - Cached - Similar pages

PKF Consulting/HRG Survey Forecasts Banner Year for Hotel ...
In its just-released 2004 edition of Hospitality Investment Survey, PKF Consulting
Hospitality Research Group find that, as the national economy ...
www.hotel-online.com/News/PR2004_2nd/May04_PKFSurvey.htmi - 8k -
Cached - Similar pages

Forecast International

and the

Consulting. Special proprietary research studies, including Internet Surveys, are conducted

by the Forecast Consuilting Group. Affiliation with Aviation Week ...
www.forecastinternational.com/ - 24k - Cached - Similar pages

Biodiesel Market - Biodiesel 2020: Market Survey With Forecasts ..

Home Management Consulting Services Management Studies Media & News Abo-ut EMO ...

Market Survey, Feedstock Trends and Forecasts Biodiesel 2020, 2nd Edition ...
www.emerging-markets.com/biodiesel/ - 31k - Cached - Similar pages

2005 Global Fearless Forecast

Investment consuiting, fearless forecast, respohsibie investment ... Questions in each

survey focused on views of major equity markets, bond markets, ...
www.mercer.com/referencecontent.jhtmi?idContent=1155130 - 48k - Cached - Sim

Singapore: Fearless Forecast 2006

ilar pages

Jan 5, 2006 ... Economic forecasts. Evaluating the global economy, the investment

managers participating in the Mercer Investment Consuiting survey predict

www.mercer.com/referencecontent. jhtmi?idContent=1203330 - 35K ~ Cachéd‘: Similar pages

NAM Members
1 SalariesReview 2008 Salary Increase Survey & Forecast Report $159 value ... ]
Consultant Edition of the Salary Assessor® is for in-depth research for ...
www.nam.org/salarysurveys - 127k - Cached - Similar pages

imerge Consulting Group
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The Imerge Consulting Group Worldwide Consumer Digitai Camera Forecast and Market

from digital SLR sales- all data gathered by interviews and surveys ..
www.imergeconsulting.com/ - 2k - Cached - Similar pages

Economists and Market and Survey Researchers

For example, sampling techniques may be used 1o conduct a survey and various
mathematical modeling techniques may be used to develop forecasts. ...

www.bls.govioco/ocos055.htm - 81k - Cached - Similar pages

Computer Programming and Consulting Services

InfoTech Trends, formerly Computer Industry Forecasts, provides market data on.

of computer consuiting rates by specialty, location, and industry. ..

.. Survey

valuationresources. comlRepons/SlC7370ComputerProgrammangConsumng htm - 24k -

Cached - Similar pages
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Advanced !
Search Preference

Web Results 1 - 10 of about 1,670,000 for "surveys and forecasts consu?tation“. {0.41 seconds)

Survey Consultants Sjponsored Links

www.NBRILcom/SurveyConsuiting  Assess How%p&g%r%ihmk

Feel, Behave and What To Do About It. Statistics Consulting
Receive Affordable Statistics Help.

Learn How To Use SPSS Today!

No results found for "surveys and forecasts ResearchConsultation.com
consultation”.

Top Ten Data Entry Jobs

No Experience Necessary

. $500.00 to 5,000.00 Monthly

Rgsults for surveys and forecasts consultation www. Datal obby.com
(without quotes):
Review of Core Tourism Statistics: Full Report - 5. User ~ Free List Of Paid Surveys
Consuitation Why Pay ? When you can get it for

Free. Make $50 in 10 mins,
User Consultation. 5.1 Results of Consultation. 5.1.1 User SurveyMonster.net

Surveys ... Accommadation Monitor, Domestic Travel Survey,
Forecasts. Tourism Satellite Account) ...

www tourism.govt nz/research/res-repors/res-core-stats-
review/full/full-04.htmi - 43k - Cached - Similar pages

Annual Financial Forecast - ComReg

Consultation and Decision, Q3, 2007, Completed, 07/76. Retail (Consumer Protection Unit),

Disability Survey, Survey on services for users with disabilities ...
www.comreg.iefabout_us/annual_financial_forecast.588.585.actionplan.htmi - 67k »
Cached - Similar pages

Survey Services, Mkig, Location Research, Development & Testing

Find top manufacturers and distributors of Survey Services, Mklg, ... Corporate objectives or

policy development, Organizational structure consultation ...

www.macraesbluebook.com/search/product_company_fist.cfm?Prod_Code=9008947 -

Similar pages

Official Community Plan Review > City of Vernon, British Columbia ...

The transportation model was developed and calibrated based on the above noted survey

results for 2007. Traffic forecasts were prepared for the 3 Growth ...
www.vemon.sgas.bc.calindex.php?page=trans_plan - 17k - Cached - Similar pages

ror; CPA 2006 & 2007 ENVIRONMENT SERVICE PERFORMANCE FORECAST

Summary ...
File Format; PDF/Adobe Acrobat - View as HTML

information arising from the Audit Commission’s consultation document * satisfaction

survey or an annual survey which are more difficult to forecast. .
www.shropshire.gov.uk/committee.nsf/0/1EACAASA24883E1 E8025718F00558FAN
$file/CPA%20ENnVt%20250506.pdf - Similar pages

NCVO - NCVO Research
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What is the Charity Forecast Survey? The Charity Forecast Survey is a quarteriy survey ..
Response 1o the consuitation for Office of the Third Sector (OTS) ...
www.nevo-vol.org.ukjresearch/ - 18k - Cached - Similar pages

or; The UC Santa Barbara Economic Forecast Project Sponsorsh:p Packet ...
File Format, PDF/Adobe Acrobat - View as HTML

annually. One presentation. or consuitation an-. nually. Access level to the Members Only.
section of the Economic Forecast. Project website ..
www.ucsb-efp.com/pdf/sponsorship/VA_Packet.pdf - Sumuar pages

The CMAS consists of five components expert consultation, primary market research
studies, market forecasts, price updates, and commentaries. .
www lyra.com/thdm.nst/AdvisoryServices/CMAS - 18k - Cached Similar pages

Verdicts-Forecast.com Jury research and consultation
Community attitude surveys can provide an empirical forecast of juror ... A mock trial allows
a better forecast of juror behavior than the focus group. ...

www verdicts-forecast. com/MWHAT_HMO.HTM - 14k - Cached - Similar pages

Report of the expert consultation on analysis and dissemination of ...

This expert consultation helped to identify some of these approaches and ... objective crop
forecast sample surveys and various crop forecasting models. ...
www.fao.org/docrep/008/as831e/ae931=08.htm - 28k - Cached - Similar pages
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Web Results 4 - 10 of about 1,830,000 for "surveys and forecasts informatiorft services®”. (0.73 secon

& No results found for "surveys and forecasts information services”.

Resuits for surveys and forecasts information services (without é:;uotes):

Marketing Research Consulting :: Surveys & Forecasts '
Burveys & Forecasts provides strategvc marketing research ccnsultmg services to . Click
here or on the services navigation bar for more information. .
www.surveys-forecasts.com/ - 8k - Cached - Similar pages

Case Studies :: Surveys & Forecasts
Surveys & Forecasts provides strategic marketing research consulting services to ... had
acquired several Web-based information and news retrieval services. ...

www. surveys-forecasts.com/case_history.htm - 12k - Cached - Similar page

v

National Weather Service Forecast Office - Memphis, TN - Storm Survey
PUBLIC INFORMATION STATEMENT NATIONAL WEATHER SERVICE MEMPHIS TN 941
PM CST THU FEB 7 2008 .. .NATIONAL WEATHER SERVICE DAMAGE SURVEY
DETERMINES EF-4 TORNADO .,

wwww.sth.noaa. gov/megfevents/20080205/stonn8urvey php - 28k - Cached - S:mllar pages

Snow Survey Program | Montana NRCS
Find a Service Center ... Streamflow forecasts, reservoir storage, surface water supply
index, efc, ... Additional Snow Survey Information ...

www.mt.nres.usda.gov/snow/ - 13k - Cached - Similar pages

Colorado Snow Survey Program | Colorado NRCS
The NRCS Snow Survey Program provides mountain snowpack data and streamflow
forecasts for the western United States. Common applications of snow survey ...
www,co.nrcs.usda.govisnow! - 14k - Cached - Similar pages

Biodiesel Market - Biodiesel 2020: Market Survey With Forecasts ...
Market Survey, Feedstock Trends and Forecasts .... For more information, or to receive a
price list for EMO preducts and services, ...

www emerging-markets.com/biodiesel/ - 31k - Cached - Similar pages

Emerging Markets Online - Global Energy Biofuels Blodaesel Oil and ..
Market Survey, Feedstock Trends and Forecasts ... Market Survey, Trends Analys;s, and
Forecasts ... For more information, contact EMO Customer Service. .
www.emerging-markets.com/ - 70k - Cached - Similar pages

National Operational Hydrologic Remote Sensing Center - The ... |
NOHRSC preducts and services support a wide variety of government and private-sector ...

roads and flight lines for the NOHRSC Airborne Snow Survey program. ...
www.nohrse.nws.gov/ - 16k - Cached - Similar pages
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Information, Business Survey Forecasts and Measurement of Output Trends in SIX
Service profile, click on "citations” and make appropriate adjustments. .. {
ideas.repec.org/pliec/lecees/99-7.htmi - 15k - Cached - Similar pages

NOAA - National Weather Service - Water
The starting point for official government weather forecasts, warnings, ... U.S. Geological
Survey Streamflow information - Snow Information ...

www.weather.gov/ahps/ - 103k - Cached - Similar pages
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Web Results 1 - 10 of about 971,000 for "surveys and forecasts information”. (0.52 seconds)

Forecasts And Reports]

Sponsored Link

www.RealAssetMgt.com  Manage cash flows, budgets and projects - See Web Demo Today.

A\ No results found for “surveys and forecasts information”.

Results for surveys and forecasts information (without quotes):

Surveys & Forecasts provides strategic marketing research consulting services to ... Click

here or on the services navigation bar for more information. ...
www.surveys-forecasts.com/ - 9k - Cached - Similar pages

Federal Reserve Bank of Philadelphia: Livingston Survey
It summarizes the forecasts of economists from industry, government, banking, and
academia. ... For additional information about the survey, send e-mail to; ...
www.philadelphiafed.org/econflivl - 27k - Cached - Similar pages

Federal Reserve Bank of Philadelphia: Survey of Professional ...

For additional information about the survey, send e-mail to: PHIL. ... Discussion of Survey

of Professional Forecasters' Long-Term Forecast for inflation ...
www.philadelphiafed.org/econ/sp#/ - 29k - Cached - Similar pages

Snow Survey Program | Montana NRCS

Streamflow forecasts, reservoir storage, surface water supply index, etc... Photo of standard

SNOTEL site ... Additional Snow Survey Information ...
www.mt.nres.usda.gov/snow/ - 13k - Cached - Similar pages

Information, Business Survey Forecasts and Measurement of Output ...
Downloadable ! Author(s): Kevin Lee & Kalvinder Shields. Abstract: No abstract is available

for this item.
ideas.repec.org/pllec/lecees/99-7.html - 15k - Cached - Similar pages

SSRN-Do Macro Variables, Asset Markets or Surveys Forecast ...

Sep 19, 2005 ... When combining forecasts, the data consistently places the highest weights

on survey information. JEL Classifications: E31, E37, E43, £44 ...
pagers.ssrn.com/sol3/papers.cim?abstract_id=779948 - Similar pages

NOAA - National Weather Service - Water

The starting point for official government weather forecasts, warnings, ... U.S. Gedlogical

Survey Streamflow Information - Snow information ...
www.weather.gov/ahps/ - 103k - Cached - Similar pages

»

Do Macro Variables, Asset Markets or Surveys Forecast Inflation ..

When combining forecasts, the data consistently places the highest weights on stirvey

information. Would you like an annual subscription to NBER Working ...
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www.nber.org/papers/w11538 - Similar pages

Technical Survey and Forecast for Information Fusion |
This paper summarizes the results of a study forecasting the development of mformat:on
fusion technology over the next 20 years. The study was carried out ..

stinet dtic.mil/oai/oai?verb=getRecord&metadataPrefix=htmi&identifi er'ADA428556 7K -
Cached - Similar pages

National Weather Service Forecast Office - Memphis, TN - Storm Sfurvey
PUBLIC INFORMATION STATEMENT NATIONAL WEATHER SERVICE MEMPHIS TN 941

PM CST THU FEB 7 2008 .. NATIONAL WEATHER SERVICE DAMAGE SURVEY
DETERMINES EF-4 TORNADO ..

www.srh.noaa. gov/megleventleOOBOZOS/stormSurvey php - 28k - Cached - Slrm!ar pages
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Web Results 1 - 10 of about 533,000 for "surveys and forecasts mar!;eting“. {0.47 seconds)

& No results found for "surveys and forecasts
marketing”.

Results for surveys and forecasts marketing
{(without quotes):

Marketing Research Consulting :: Surveys &

Forecasts

Surveys & Forecasts provides strategic marketing research
consulting services to clients in consumer, health care, and
business-to-business markets.

www.surveys-forecasts.com/ - 8k - Cached - Similar pages

News & Press :: Surveys & Forecasts

The pioneering study was conducted by Surveys &
Forecasts, LLC marketing research and ... Surveys &
Forecasts Speaks On Marketing Research To
undergraduate ...
www.surveys-forecasts.com/news_home.htm - 12k -
Cached - Similar pages

More results from www.surveys-forecasts.com »

US Interactive Marketing Forecast, 2007 To 2012

by Shar VanBoskirk ...

Oct 10, 2007 ... Forrester forecasts that interactive marketing
spend will grow to 861 ... Forrester conducted an online survey
of 344 interactive marketers. ...
www_forrester.com/go?docid=42463 - Similar pages

Economists and Market and Survey Researchers
For example, sampling techniques may be used to conduct a
survey and various mathematical modeling techniques may be
used to develop forecasts. ...

www.bls . govioco/ocos055,htm - 61k - Cached - Similar pages

Outlook 2008 :: BtoB Magazine

Dec 10, 2007 ... Last year, in BtoB's "2007 Marketing Priorities
and Plans” survey, 62.6% of respondents said they planned to
increase their marketing ...
www.biobonline.com/apps/pbes.difarticle?
AlD=/20071210/FREE/71210032/1109/FREE - 39k -

Cached - Similar pages

Spénsored Links

Latest in Online Surveys
Fast and Easy

Free Membership Available
www.quadsurvey.com

Information Marketing

Increase brand awareness & get more
site visitors. Guaranteed Clicks!
www.marketing. networksolutions.com

Day Trade S&P 500
Trade Emini, $PY, Futures
Extremely accurate signals
MarketDay Traders.com

Marketing Surveys

Create Your Own Professional
Marketing Survey Today. Buy Now!
GrapeVineSurveys.com

Survey Processing
Complete putsourcing services for
survey and data collection projects
www.TabService.com

Top Ten Data Entry Jobs
No Experience Necessary
$500.00 to 5,000.00 Monthly
www.Datal obby.com

Free List Of Paid Surveys
Why Pay 7 When you can get it for
Free. Make $50 in 10 mins.
SurveyMonster.net

Survey Consulting Service
From Planning to Polished Reporis
Coaching for You or Full Service
querygroup.cam

Target Marketing's second annual survey on direct response media ...

Mar 1, 2008 ... Media Usage Forecast 2008 - With the specter of a recession ... Target
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Marketing's second annual survey on direct response media spending ...
www targetmarketingmag.com/story/story. bsp?var=story&sid=91849 - 31k -
Cached - Similar pages

Spending on Conversational Marketing to Outpace Traditional ... |

indeed, a recent survey for the Society of New Communications Research of 260 markatmg
professionals indicates that [...] ...

www.newcommreview coml7p'845 67k - Cached - Similar pages

PRWeek/PainePR Survey Reveals That Nonprofi thause—Marketmg
PRWeek/PainePR Survey Reveals That Nonprofit/Cause-Marketing Forecast is Bnght
Nonprofits Report Ramp-Up in Corporate Support and Predict 17 Percent .. ,

www.csrwire.com/PressRelease.php?id=3180 - 28k - Cached - Simitar pages

US E-mail Marketing Consumer Survey, 2006 : E-mail Marketing ...
Feb 7, 2007 ... Below is an overview of a Vision Report from E-mail Marketing. ... of surveys
and market forecasts, please visit our Quantify product. ..

www . jupiterresearch.com/bin/item.pliresearch:vision Jwrintn 103/id=98783/ - 28k -
Cached - Similar pages

Chapter 10, Relationship Marketing, IT and Forecasting =
Marketing Research (Chapter 8) is the information gathering arm of IT. ... Sales foa'ecast
surveys, expert forecast surveys; Time Series Analysis—-trend, ..
www. udel.edu/alex/chapt10.htmi - 10k - Cached - Similar pages
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CGoogle
"surveys and forecasts reports” | Search | fovenced Search
Web Results 1 - 10 of about 1,830,000 for “surveys and forecasts reports”. (0.48 seconds)
Forecasts And Reports] Link Sponsored Links
www.RealAssetMgt.com  Capital project control SRRASPLER/HN

advanced reporting - See Demo.

We want your opinion

Get paid for taking our political

& No results found for "surveys and forecasts

www.onep
reports™. 5

survey, Let your voice count today.

oliticalvoice.com

Local Wéather Forecast

Get the latest weather info on

your Goog
quotes).

ICT/Clayton Wallis CompGeo Online Professional
Salary Survey ...

Top Ten

le homepage. Free!

........... www.google.com

Data Entry Jobs

No Experience Necessary

$500.00 to 5,000.00 Monthly

Free Salary Survey Sample Reports For CompGeo Online
Standard and Professional Reports including the new CompGeo
Online Professional Salary Survey Forecast ...
www.compensation-online.com/cglib.htmi - 44k -

Cached - Similar pages

Biodiesel Market - Biodiese! 2020: Market Survey With Forecasts ...

www.Datal.obby.com

Market Survey, Feedstock Trends and Forecasts .... EMO provides market research studies,

management reports, expert industry databases, and research and ..,
www.emerging-markets.comibiodiesel/ - 31k - Cached - Similar pages

Research and Forecasts

Products and Surveys - Economic Outlook and Forecasts ... analyzing and produc

forecasts, commentaries, special reports, issue papers and much more. ...
www.mbaa.org/ResearchandForecasts - 28k - Cached - Similar pages

IMF Survey: IMF Forecasts Slower World Growth in 2008

p-3N

ng

World economic growth is expected to slow to 4% percent next year, with recent turbulence in

financial markets clouding prospects and the US economy ...

www.imf.orglexternalfpubs/fi/survey/so/2007/RES 10178 htm - 20k - Cached - Similar pages

NAM Members

1 PAQ Salarykxpert Executive Premium Report $89 value. 1 SalariesReview 2008 Salary

Increase Survey & Forscast Report $159 value ...
wwiw.nam.org/salarysurveys - 127k - Cached - Similar pages

Colorado Snow Survey Program | Colorado NRCS
The NRCS Snow Survey Program provides mountain snowpack data and ... Snow

Data, Products, and Reports ... Water Supply Forecasts - Miscellaneous ...
www.co.nres. usda.gov/snow/ - 14k - Cached - Similer pages

RAND | Reports | Projecting the Demand for Electricity: A Survey ..

Survey

-
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The demand for electricity depends on the demand throughout the economy for electnc;ty-
using services. Farecasts of electricity consumption are typically ...
www.rand.org/pubs/raports/R3312/ - 24k - Cached - Similar pages

2007-2008 Report on the Survey & Forecast of Investment Prospect ...

In 2006, the gross generated energy in China has reached 2755 7 billion KWH, Whlch has
increased by 13 67% as compared with 2005, while the generated energy ...
www.researchandmariets.com/reports/480978 - 36k - Cached - Similar pages

IMF Survey: IMF Predicts Slower World Growth Amid Serious Market ...
Apr 9, 2008 ... The report has marked down sharply its U.S. forecast for 2008 to 0.5

percent—1 ... The IMF Survey welcomes comments, suggestions, ...
www.internationalmonetaryfund.org/external/pubs/fi/survey/so/2008/RES040908A. htm - 23k -
Cached - Similar pages

2006 Plastic Capital Equipment Spending Survey and Forecast ...
2006 Plastic Capital Equipment Spending Survey and Forecast, Plastics/T hermoplastxcs A
comprehensive report, which provides detailed information about how ..
www.mindbranch.com/Plastic-Capital-Equipment-R590-566/ - 16k - Cached Srmﬂar pages
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"SURVEYS AND FORECASTS ANALYSIS" pavanged Searc

Web Resulits 1 - 10 of about 454,000 for "SURVEYS AND FORECASTS ANALYSIS". (0.49 seconds)

& No results found for "SURVEYS AND FORECASTS i .
ANALYSIS", Sponsored Links

Statistic§ Consulting
Professiorial Statistics Research.
Results for SURVEYS AND FORECASTS ANALYSIS  Fast Results. Call For Free Consult

(without quotes): VNM.Mlnt?axConsumng.com

. . . Survey Consultants
ips} Bayesian Analysis of Election Surveys and AssessyHéw People Think, Feel,
Forecasts: Learning from ... Behave and What To Do About it
File Format: Adobe PostScript - View as Text www.NBRIl.com/SurveyCansuiting
Bayesian Analysis of Election. Surveys and Forecasts: Learning.
from the State of Valencia. Experience. Andrew Gelman, Statistics Consuliting
Department of Statistics, ... , Hire a Ph.D. for personalized
www.stat.columbia edu/~gelman/research/published/bernardo.ps ~ consultatian and data analysis
Similar pages

www.StatisticsDoc.com

Bayesian Analysis of Election Surveys and
Forecasts: Learning from ...

Election surveys have several purposes, including forecasting election cutcomes and
studying the distribution of votes as they vary over geographic, ...
citeseer.ist.psu.edu/211088.htm! - 20k - Cached - Similar pages

Common Statistical Tools :: Surveys & Forecasts

Surveys & Forecasts provides strategic marketing research consulting .. Anatysxs of
Covariance To adjust data for the effects of other variables and thus ..

www.surveys-forecasts.com/statistics_for_research.htm - 9k - Cached Similar paqes

TURF Analysis :: Surveys & Forecasts

Surveys & Forecasts provides strategic marketing research consulting services to clients in
consumer, health care, and business-fo-business markets.

www surveys-forecasts.com/turf_analysis.htm - 8k - Cached - Similar pages
More results from www surveys-forecasts.com »

Analysis: improving the accuracy of election forecasts | Campaigns ...

Analysis: improving the accuracy of election forecasts from Campaigns & Elections in ...
CBS used both types of surveys to forecast gubernatorial and ...
findarticles.com/pl/articles/mi_m2519/is_4_25/ai_n8075413 - 37k - Cached - Similar pages

State of Oregon: Office of Economic Analysis
The Office of Economic Analysis (OEA) provides objective forecasts of the ... The Oregon
Population Survey is a telephone survey of nearly 4400 Oregon ...

www.oregon.goviDAS/OEA/index.shtml - 23k - Cached - Similar pages

Respiratory Therapy European Market Survey: Analysis and Forecast ..

The two major allergic diseases - allergic rhinitis and asthma - are caused by unregulated
immune responses to environmental allergens.
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CNS Therapy US Market Survey: Analysis and Forecasts - Technology ...
CNS Therapy US Market Survey: Analyses and Forecasts - Technology, Sales and
Company Profiles provides thoroughly researched and documented strategic ...

www . researchandmarkets.com/reports/1308 - 32k - Cached - Similar pages
More resulis from www.researchandmarkets.com »

SSRN-Macroeconomic Derivatives: An Initial Analysis of Market ...
We provide an initial analysis of the prices of these options. We find that market-based
measures of expectations are similar to survey-based forecasts ...

search.ssrm.com/sol3/papers.cim?abstract_id=800392 - Similar pages

SSRN-Macroeconomic Derivatives: An Initial Analysis of Market ...
May 3, 2006 ... We provide an initial analysis of the prices of these options. ... are similar to
survey-based forecasts although the market-based measures ...

papers.ssrn.com/sol3/papers.cfm?abstract_id=900392 - Similar pages

12345678910 Next

"SURVEYS AND FORECASTS ANALYSIS” I Sear;h ’

Search within results | Language Tools | Search Tips | Dissatisfied? Help us improve |
Try Google Experimental

©2008 Google - Google Home - Advertising Programs - Business Solutions - About Google

4/22/2008



hitp://web2.westlaw.com/Search/result.aspx ?RP=/search/default. wl&RS=WLW?.O?&VR=2.0...

Edit Search; "surveys and forecasts® /5 consult! [‘3 Database:! newsus-pro B t‘iﬁﬁﬁ-ﬁf

.................. A R e L R R L LT LT L T A O,

Results: 0 Documents

No documents satisfy your query.

Add Related Terms: advisor representative manager solicitor
[ Selact all ]

Edit Search

3/18/2008




hitp://web2 . westlaw.com/Search/result.aspx?R P=/search/default. wl& R S= WLW7.07& VR=2.0...

Edit Search: "surveys & forecasts” E] Database;

Results: 0 Documents

................................

Your query contains an incorrect phrase(s). A phrase must be placed within quotation marks and can

not contain a connector, a date restriction, or a field restriction.

Edit Search

4/18/2008




Westlaw Delivery Summary Report for GORMAN,MAUREEN B 6133050

Your Scurch: "SURVEYS AND FORECASTS" & DA(LAST 3 YEARS)
Date/Time of Request: Tuesday. April 22, 2008 10:03 Central

Client Identifier: GORMAN, MAUREEN B

Database: NEWSUS-PRO

Lines: 875

Documents: 21

images: 0

The muterial accompanying this summary is subject to copyright. Usage is governed by contract with Thomson, West and
their affiliates.




Westlaw,
1171807 DENVERPOST K01

11/18/77 Dervw. PBost 01

2007 WLNR 22957902

Derver Fest (CO)
Copyright 2007 The Denver PO

Novenber 18, 2007

Section: BI

oY

Saopoing frenzy may fade fast More plan to hunt
Thanksgiving, but seasonal sales growth may be

Elizabeth Aquilera The Denver Po

rt

3

Retall industry szperts

Thanksgiving, but ezpectations for the rest of the holiday
muted 38 econcomizs worries and a wave of

"It's a very odd year., The
than ever befcre, " sald Bri

re are just mere things out there
it
geing to be a toagh retail season.”

* The requested pages begin below *

-=  Begin Term -~

This seascn is expected to plunge below the 1l0-year average |

prreznt annually. If that holds true, 2007

would have the slow
growth since 2002,

Surveys and forecasts by a variety of associstions and analyst
picturs of shoppers' mindsets.

Soms xay housing and mortgage market concerns along with risin
i weak dollar wiil not affect holiday shopping plans.
~ut inio how people shop and  when.

-- End Term ~--

Ghher sa

Word Count: 1271
EHL2 OF DOCUMENT

“. 2008 vhomgon/West. No Claim to Orig. Ut

:
[
PN
<
'
=

ts say shoppors will be out in droves the

NewsRoom
Page |

for holiday bargains the dey after

Neak.

day after

shopping seascon remain
toy recalls weigh on consumers' minds.

ai fecting consumers
Beemer of America's Research Group. "I think it's

ncrease of 4.8

est holiday sales
5 offer a mixed

5 energy costs and
y those ractors will

orks.




Westlaw

7,9/07 ORGCTYBUSI {

¢72/07 Grange County bas. J. 1

2007 WLNR 147673929

Executives' Q3 Outlook Slips to Four-Year Law

Leon Tll(‘ sentinent annig
Tur

An index measuring local
70.6 at the

ned lawer for the second straight quarter, ac
ate University, Fullerton.

AT ‘ountv Business Journal
Copyright 2007 CBJ, L. P.

July 9, 2007

Voluma 30; Issue 28

Baighley, Dan

Page |

irezl chief executives, business owners and managers has

snotiment came in at 61.% for the thirg gquarter,
start of the second guarter and 83.1 at the onser of the first

* The requested pages begin below ¥

——~— INDEX REFERENCES ----

COMPANY: CALIFOBENIA STATE UNIVERSITY

NEWS SUBJECT: (Forecasts (1F011); fconomics & Trade {1EC24); B

e

{18C19); Economic Statistics (1FCH2); Economic Forecasts (1ELC64

INDUSTRY: (Thecretical Analysis (1TH79))

Language: EN

OTHER INDEXING: (CAI STATE FULLERTON;

BUSINFSS; Q3 OUTLOOK SLIPS; RODHEIM MARKETING GROUP; SIXTEEN)

Brookstreet; Brookstraet

Securitiecs; Executives; Forty; Labor;

Rodh=im; Shockwaves: Things; Twenty)

KEYWORDS: (Polls & surveys); (Morigsges)

200~ Ty

omson/lest, No Claim to Orig. US Gov. T

)

)

(Anil
Puri;:

zeording to a survey by California

down from

cononic Indicators

CALTFORNIA STATE UNIVERSITY; COLLEGE OF

Puri;

Ralph Rodheim;




719107 ORGCTYBUST |

Word Count: 58%
END OF DOUUMENT

¥ 2008 Thomson/West.

Ho Claim to Grig.

18 Gov,

.

Grks.

Page 2




Westlaw
6:25/07 MKTWATCH 15:39:00

C/75/07 Marketwanen 15:59:00

MarketWatcl
Copyright 2007 Marke Watch.oom

June 25, 2007
issue 0

Fed sesn split on formal inflaticn target

Page 1

Failure te set clear 'comicrt zone' policy sowing market confusion

Greq Robb

C/ZR/72007 11:89:00
talks, analysts and

a8 WASHINGTON (Marker®atch} —- Deapite a year of alured-door
former Federal Reserve officials say the central bank appears

oo clLoser to adepting one of Fad chairman Ben Bernanke's top priorities: setting an

cxplicit target for U,8, inflation.

nave moved away Irom cherished view that the next move by the

stalemate comes 28 bond yields have risen and financial market participants

central bank would

d
be a cut in intersst ratas. Moreover, iavestors arc beginning td wonder alound about

what it would take for the Fed to nike rates.
HESHINGTON [(MarkstWatch)
formgy Federal Reserve oF

ane of Fed chalrman Ben Bernanke’
1,8, inflation.

* The requested pages begin below *

-=  EBeyin Term --

Stable inflation expectations get some cradit for keeping inflat
past year, cven though gasoline prices have spiked.

Inflation ewpectations, as measured by consumer surveys, Treasur

surveys of foracasts, a&i point to inflation expectations near Z

of the Fed's perceived comicrt zone.
Tha _atest readings on inflation have been comforting. In April,
in 14 months, the guvernment repourted a core rate that was insiq
anafficial targer zone of 10 to 2%,

co & 2.1¢ rate in March.
-~ Fkrd Term --

ord Count: 220

=9

-- Despite a year of closed-door talks,

1t peaked at 2.4% in Februar

analysts and

ficials ”dy the central bank appears ng closer to adopting
% top priorities: setbting an explicit target for

ion steady over the

ry price data and
*, at the very top

for the first time
ie the Fed's
¥, then moderated

¢, 2008 Themson/West. Ne Claim te Orig. US Gov. Works.




6:25/07 MKTWATCH 15:59:60

N0 OF CZOCUMENT

v 2008 Thomsen/West. Mo Claim to Orig. US Gov. §

orks.

Page 2



Westlaw,
6/25/07 THOMSONFIN 15:539:00

Financial News 15:59:00

Thomson Finanaoizal News
Copyright 2007 Thomson Financilal. All righ
June 25, 2007

Fed rolicymakors seen as far away from formal

Greq Robb, MarketWatch
N (MarketWatch}
srmer Federal Reserve officials
appears no close i F
gemtinry an expllcit inflation.
The stalemate comes as bond vields
have moved away from a cherished
e a cut in interest ratoes. Horeov
wnat 1t would take for the Fed to

have risen and financi
ew that the rniext move

ike rates.

[DER 4

inflat

s

NewsRoom

Page |

served.

- Despite & year of closed-

cay the central bank

al mar
vi by the
er, investors are beginning
h

* The requested pages begin below *

-~ Hegin Term --

Stapble inflation expectations get some credit for ke
past yaar, cven though yasoline prices have spiked.
inflazion expectabions, as measured by consumer surveys,

epi ng

of the Fed's perceived comfort zone.

The latest readings on inflation have been comforting.
in 14 months, the government reported a core rate that wa
unofficial target zone of 195 to 2%. It peaked at 2.4% i
teo a 2.1% rate in March.

-- End Term -~

Word Count: 2167
END OF DOCUMENT

2008 Thonson/West. No Claim to tirig. UG

ed chairman Ben Bernanke's top priorvities:

ket participants
central bank would

£t wonder aloud about

inflation steady over the

Treasury price data and
surveys «I forecasts, «l! poin* to inflation expectations n=ar 2%, at the very top

In April,

for the first time

2 inside the Fed!

February, then moderated
Cov. Horks.




Westlaw,
6/4/007 ENTERPRISE 7

NewsRoom
Page |

C/4/07 Enterprise (Salr Lake City Urah) 7
20O 7 WLNR 12867924

' Enterprise, The; Salr Lake City :
Copyright 2007 Enterprise Business Hewspaper inc.

June 4, 2007
Volume 36; lssue 48
Survey: Utal business lexders optimistic abowl companies' futures

Anonymous

cemalin optimistic about their companies' futures, according

from Zions Bank's Utah Quarterly Economic Forecast, conducted
ry lindependent rasearynh firm Dan Jones & Assowiates.

The first ugrter 2007 =zurvey of business leaders was consucte Z‘\ ril 2-24.
¥
b

Faesponding pane.ists remain optimistic about their companies, a% indicated by the

scere of 70185 on a scaie of 1 to 10 {very pessimistic to very optimistic).

ased on profits and Iasses during the past three months, 22 percent of buslness
leaders rated theilr level of optimism a 9 or 10. :

* The requested pages begin below *

-- Begin Term --
~~== TNDEX PREFERENCES ~=—-

COMPANY: ZIONS BANCORP

NEWS SUBJECT:  (Forecasts (1F011); Economic Btatistics {1ECS2); EBoconomics & Trads
{IEC268Y; Economic Tndicators (1EC19):; Economic Forecasts (LECG4))
TRDUSTRY: (Plasties (1PL57); Theorstical Analysis (1TH79); Medical Devices
(iME31); Chemicals (1CHO4); Medical Plastics {1MES8); Polymers {1P043); Commodity
Charizals {1C0O31}0)

REGION: {Americas (1AM92}; North America (1N0O33); USA (1US73); Utah {10780}

3 14

Languags:  EN

O HEK INDEXING: (DAN JONES AISOCIATES; PAT JONES; UTAH QUARTEHRLY ECONOMIC

& 20U8 Thomson/West. No Claim te Orig. US Gov. Ho



6/4;07 ENTERPRISE 7

PORFCART; AICNS BENK)  (Finding; Survey: Utah; Utah)  {Utah)

KEYVORDS {Business comupunity); (Marketr surveys): {Business

toerm -~

wora Count: 569

uND OF LOCHUMENT

s 2008 Thomson/West., ¥o Clawm fo Oriyg., U5 Gov., ¥

forecasts)

orks.

Page 2



Westlaw

1/107 LABUSJ 3 Page |

/L0 LA, Bus. J. 3
2007 WLNE 50713002

Lns Angeles Buginess Journal
COPYRIGHT 2007 CRI, L.F.

January 1, 2007
Volume 293; Issue 1

Jjob division. {Up Front) (Brief article)

n Gabrlel and San Fernando valleys are more

Lupiovers in the Sa
thelr hiving pruspacts in the first quarter than are theilr col
-

ranguine about
igagues in central

ins Argeles ang in the South Bay area.

* The requested pages begin below *

-~ PBegin Term -
~—w= INDEX REFERENCEZ =—==-

REGQION:  {U3Aa {(1U373): Amaricas ({(1AM92); borth America (1NO39); California (1CAS8)}

Langiage: IN

OTHER TRDEXINMG: (VMANPCWER; MANPOWER EMPLOYMENT OUTLOOK) ({Job; Statewide!}
{Erplceyers {Survays); Employers (Forecasts and trends); Employment {Surveys);

Employment {Forecasts and trends)) (Trade; Brief artiecle) {Business {[BU3BN);

Buziness, reglonal (REE)) {Forecasts, trends, outlooks {UL1d}}) | {Califernia
{1UaCh) )

FRODUCT: Jobs & Employment; Employment; Administrabtion of Generpl Eccnomic
Programs9108130; E220000

Word Count: 2985
EnD OF DUCTRENT

2008 Themson/Weszt. No Claim to Orig. US Gov. Horks




Whestlaw

MewsRoom

[2/18/06 ENTERPRISE 1 Page 1
1
bnrerprise, The; Szlt Lake City
Copyright 2004 Enterprise Business Newspaper Inc.
December 18, 2006
Volume 36; Issu= 24
Majeriry of Jtzh execs expect their firms' fiseal health to improve
Anonymous

The majority of executlves in Utah believe their company's financial health in the

3

be

upceming guartes will be bernter than or comparable Lo that o
acecrding to Zions Bank's Utah Quarterly Economic Foracast,
independent rescarch firm Dan Jones & Associates.

£

Farlier this ysar, 1,189 business executives were recruited to

ardd to complete an online survey between Oct. 2-13. The respon
tneir level of uptimism abont the finansial future of their ¢

than they did in the sscond quarter. Baserd on profits and loss
thres months, 29 perc of business leaders rated their lasvel
or 10 on a scale of one to 10 (very pessimistic to very optimi

ant

mpany

stic).

st quarter,
ducted by

fform the study panel
ding panelists rated

slightly lower
es durina the past

0f optimism a nine
Thelr response

was clown marginally from the second quarter, when 33 percent rated their optimism
at. Lthis level.
* The requested pages begin below *
-- Begin Term --
-~—= TNDEX REFERENCES -=--
COMPANY: ZI0ONS BANCORP
REGION: USA {1U373); Americas {1AM92); Utah {(1UT90); North America {1NO39}}
Language: EH
OTHER INDEXING: (DAN JONEE ASSOCIATE UTAH; UTAH QUARTERLY ECDONOMIC FORECAST;
ZIONS BANK) (Sentiments) {Salt LBKd Lity Jtah)
KETWORDS:  (Financial performance); {Polls & surveys); {Business forecasts}
2608 Thomson/West. No Claim to Orig. US Gov. Works.




12/18/06 ENTERPRISE 1

o 2008 Thomson/West., No Claim to Orig.

Us

EZov,

Works,

Page 2




Westlaw,

1271506 THOMSONFIN 13:04:2]

NewsRoom

Page |
120705 Thomson Floancial News 13:04:21
Thomson Filnancial News
Copyriaght 2006 Thomson Financial. All rights reserved,
December 15, 2006
Data o Tap - CPI, Peal Earninys, 1P and Cap [0, TICS
Thomgoen Financial., ALl rights rescrved.

S:04 St BT Des 15, 200¢ Hoston, Decembrer 15, With the NY Fed having to
formally relcase taelr Empire State Manufacturing Survey yesterday afterncon
{ 1300 the 13:30 =ime stamp 1s less cluttered. Stiil, along with CPI come

real zarnings, which shceuld slow dramatically after
twe prior moutkn, at 13.6+ annual rate. Keep in mind, there i
Lé:Ou, though IFR docs neither  surveys nor forecasts for
Uistopuer, faraigners bought $53.7 bln in 1S assets.

stezdy, .arie advances in foreign purchases of Agency securiti

nsumer Prices (Nowvi
in the core

IFR ezpects no chiango
index. The most

in the a‘l—i;ems
signiticant benefits of th

25 havae already boon relt and toward the end of November commudity

a bass of support to moeve higher. The housing index, whic

ember and October should prevent any increases in ¢

3]
could post its first decline since April 2003. As housing repre

Gi the tetal index, theare ccould be a small drop in the headlin
y ot "

a third straight drop in the transpertation index owing to low

* The requested pages begin below *

~=  Begin Term ~-
8:04 AM ET Dec 15, 2006
Bostnon, Decembar 15.
State HManufacturing
is iess «luttered.

Uith the WY Fed having to formally rele
Survey yesterday afterncon ( 42300 3y, t
5till, along with CPI come veal earnings,
dramaticaliy after gains of 1.0% and 1.3% in the two prior mon
rate. Keep in wmind, there 18 also TIC data at 14:00, though I
neitner  <ACKQBR: surveys <NAKQB> nor
In Ontoeober, foreigners bought £53.7 bln in 08
steady, large advances in foreign purchases
{Conzumer Prices (Novi] IFR expects no change in the all-items
increase in the core index.
Trices
puilt a base of support to move higher

assets. Custoedy

The housing index,

2008 Thonson/West. No Claim to Orig. US Gov. W

rustody hol

<ACKQB> forecasts ~HNARQE

The most significant benefits of the retreat in
have alrcady beer felt and toward Lhe end of November commodity prices had
which was

L0 and 1.3% in the
5 alsce TIC data at
this series. In
ildings have shown
258,

CPI and a 0.2%

B retreat in energy
pricas had
h was unchanged

he headline CPT and

ants more than 400
e lndex even without
er fuel charges.

ase thelr Empire

ne 13:30 time stamp
which should slow
bhe, at 13.6% annual
FR does

B> feor this serioes,
holdings have shown

of Agency securities.

CPI and a 0.2%
enerqy

unchanged

orks.




12/{3/06 THOMSONFIN 13:04:21

Zu3es
53

131G

eplember and Ootober should prevent any iner
irs7n decline since April 2003, As hou

Fothe tobs ndex, {ners could be a small drop in the 2
2 third straighr drop in the transnortation index owing to lower fuel

¢ 2008 Thomson/West. No Claim to Orig. US Gov.

boad Line

in the hza
b
L

Works.

dline €21 and

more than 40.
gven without
charages.




Westlaw,

10/9/06 BWIRE 14:48:00

10/9/3¢ Bus. Wire 14:42:00

Busineoss Wira
Copyright 2006 Business Wire

October 9, 2006

Ny “he G=7 Industrial
Eastern and African Natiocns

CUBLTH, Ireland--{BUSINESS WIRE}--Oct. 9, 2006~--Consensur FEsonomics, founc
1289, is the worid’s leading international econumic survey wrgahization and polls
g than 7 ‘

700 coonomists 2ach month to oktain thelr forecasts
ltaneous monthiy

surveys cover forecasts for the pri

2w micro-economic variables for more than 70 countries as we]
of intgraest to corporace planning executives, economists and i
As & survey flrm, our principal cobjentive is to achieve the hi
comp-llation accurzcy and representativeness, together with ins
ard presentation ¢f survey resulnts,

Althougn the Company undertakes advisory assignments and resear
pzoducts are the cublications Consensus Forecasts {44 ceuntrie

NowsRoom

Page |

#: Consensus Fourecasts Is o Complilation of Economic Forecacsts
Tountrinss and 17 Oth

her European, tidele

S

ed in

ard views. Qur
ﬂklﬂal MACET and 5

1l as topical issues

nvestmant managers.
aheat standards of
ightful commentary

rh, its principal
egy, Asia Facific

Consensus Forecasts (17 countries), Eastern BEurope Consensus Forecasts (19

countries) and Latin American Consensus Forecasts {14 countrie
Forgcasts i3 a compilation of economic fo
industrial countries and 17 other EBuropean, Middle Eastern and
includzs forecast data for a broad range of variables. The pub
to suppert and shorten ¢

255 . Consensus
raecasts and analysis covering the G-7

African nations and
lication's purpose is

he work of our sabscribers by raticnuliizing the heavy flow

or undated, imprecise or conflicting estimates which many of them now receive,
Thus, Consensus Forecasts can provide the busy oxecutive with valuable support in
the producticon of forecasts and can add credibility to planning or investment

decisions.

* The requested pages begin below *

DIBLIN, Ireland--{BUSINESS WiRE)--Oct. 9, 2006--Consensus Econopics, founded in
1989, is the world's leading internaticnal economic survey Orqaxizarznn and polls
st

mere than 700 aconomi
simultanecus monthly
for the principal macre and a few micro-economic variables for
courtries as well as teopical issucs cf intersst to corporate pl

sty exch month to obtain thelr forecasts and views. Our
<ACKQOB>» surveys <NAKQB> cover <ACROB> forecasts <NAKUB>

more than 70
annang ex Lcut1ves,

eccnomists and investment managers. As a survey firm, cur p:lnc+pa’ objective is to

4

achieve the highest standards of
tegenhier with ingighttul commentary and prasentation of survey

w 2008 Toomson/Wast, No Claim o Orig. U8 Gov.

compilation accuracy and repreéeata*iveness,

rL,su its.




1079706 BWIRE 14:48:00

fothe Company undeitakes advisory

s ara the paplicanions

sug Peorecasts (17 countri

countries) and Latin Amagjcan Consansus Forecasts {14
st <

a
product

Cotigen

CHRSENsus ?

ilaticn of econemic fore
countring and 17 othsr Furopsan, #i

oracast data for a broad range of variables
and shorten the work of cur subscribers by

o
o]
ow .
fod
U

n of forccasts and can add

Word Count: 512
END OF DOCTMENT

<o 2008

nwson/West. HNo Claim to Orig.

imprseise or conflicbing estimabtes which many ot

FPorecasts can provide the busy executive with

Jount

ana rese
i,
¥l

ar

onsensus Forecasts

‘ﬂu““rln*“.

ald }l
astern a
. Th= p
rahion

Us tsov.

-

8]
13

s,

1 Sujl

o

Page

its principal
Asia Pacific
{1g

=

Consensus

cpvezing the &-7

i
th

o

vredibility to planning

[

or

Drks

d African nations and
Plicatinn's
lizing

purpoes2 is

heavy flow
EMm NoW raceive.
sluable support in
investment




Westluw
HY&UﬁSTPAULLEGLED(NOPMw)

/75716 St Paul Legal Ledger (Pg. Unavail. Online)
SOUG WLNR 173873143

St. Paul Legal Ledger
Copyright 2006 Dolan Media Nuwswires

October 5, 2006

construction industry is optimistic about 007 -~

Byline: Zrian Johnson

* The requested pages begin below *
== Begin Term -~

~—== INDE¥ REFERFICES ----~

NewsRoom

Page |

o
o

rt of.

COMERAIY: CIT GROUD INC; NCORTHWEST AIRLINES CORP; NORTHWEST ATRLINES

P

INDUISTRY {(Construction (1C011)}
REGION: (USA {1U873); Americas {1AM92); Minnesota {11153 ;
America (1N0O39})

Largquage;: EN

OTHER INDEXING: (MORTENSON <O (R); CIT; CIT CONSTRUCTION; CIT
MINNES 1?; NORTEWEST AIRLINES) ({Biggest; Byline: Brian Johnson
Health; Tndustry Forecast; Mehls; Riecks; Ron Riescks; Thiriy)}

s, intern

EEYWORDS: { Forocasts, treads, cutlooks); ( Business
ing & Architectural Sves); {Construction

Business) (Enginenri
industry) {Surveys) ;

LY )

{Industry forecasts)

FRODUCT: HEAVY CONSTRUCTION OTHER THAN RUILDING; BUILDING CONST
CONTRACTORS; Engineering Services; Construction

31IC: 1eQ0; 1500
NAICS CODE: 54133; 23

-=  End Term --

© 2008 Tnomson/West. Wo Claim to Orig. US Gov.

New York (1INET72); North

GROUP INC:
; Dan Mehls; Data;

aticnall; {

3

on);  {(Construction

BRUCTION, GEN'L

ﬂ0*<s.



10/5/06 STPAULLEGLED (No Page)

Ford CTount: B33
EIID OF DOTUMERNT

s

2008 Thomson/West. Neo Clalm ko Orig. US Gov, W

Page 2




Westlaw,

8/8/066 BWIRE 14:07:00

Doane Tern/Sovbean Forecast hvall

Business Wire
Copyright 2004 Business Wire

August 8, 2006

Lable
this year by 1

e to Public; Demand will
w@arly one billion busiels

exceed cora production

&, 2006~--Demand fo

Advisary Services, g multi-media

to agriculture. Doane economists also forecast

a shift t» corn trom

e at
bushels ans

soybean

FULTTHEDIA AVAILARLE: http://www.businesswire.con/oal-
bin/mmg.egi?eind=5.0526% 8T, LOUIS--(BUSTNESS WIRK)~-~Rug.
corn will exceed product lon this year by nearly one billion bushels according tu
sigr ficant research just released oy Doanc

provider of information and analysis

thah an increuse in future demand for ethancl will result in
scypeans.

Doane’s anauwal corn/seybean survey and forecast, now availabl
Wy, o ane.gom/forpcaqt, concliudes a corn crop of 10.8 billion
crop of 2093 billion bushels this year. "C

planted srea To be 8> million acres by 200%, an increase

Martvy Foreman, Doane'’s feedgrain economist.

d
Qur long-term f[orecast] calls four corn-
cI seven percent

* The requested pages begin below *

~~ Bejin Term ~-

" osays

fhis information and other defails on crop production and marikel trends are

outiined in the just-released report from Doane Advisory 8Ssrvices. The research,
now in i's z3rd yesar, encompassed nearly 3,000 driving miles thiough seven

Midwastern states by Doane aconomists,
thar two-thirds of the .S, planted z2cres of corn and scybeans.
Results of Doane's August surveys and forecasts have,

and the resulting report represents more

cn averagg, proven to ke nore

reiiable indicators of the final production estimates for corn and soybeans than
U5DA's August timates (when compared to USDA's final report released in January).

"Doane has beun compilzag this information for more than
record in crop surveying and forecasting is unmatched by any other pald advisory

a”ldlh\,' says Ken Morrison, Doane's Managing Diractor.

two degades, and our

"Our clients depend on this

tground truth' of U.S. corn and soy crop conditions from Dcane's experts to provide
insight necessary Lo make informed price, risk, and production decisions," he says.

--  End Term --

Hord Count: 909

END T DOCUMENT

w3 2006 Thomson/W

ast.,

Mo Claim to Orig. U8

Gov.

HWorks.,




Westlaw,

8/7/06 LABUSJ 47

B/7/736 L.A

20GE WLNR

That wag then,

LIFE today is harder for

education,

e

-~ Begin

NEWS SUBJR
{1FO11}; Economi

(IECE4} )
TRDUSTRY :
REGION:

Language:

OTHER INDEXING:
DEVELOPMENT
Foonomic aandlnlens

Households (Surveys)

Dwellings {bvat;st‘c
{Statistics);
Los Angelss, Calé&ornl
regional {REG

families ar

Los Angeles Business .
COPYRIGHT 2006 CRJ,

August 7, 2006

Volume 28; Issue 32

is now: cconomic success for Angelenns wa
& generation ago. {economis conditions ‘

Tepper, Paul

* The requested pages begin below *

Issves (1

(Housing {1HO38); Thesretical Analysis (1THY

Americas {1AMS2); North Am

{ANCELENOS; CALIFORNTA; DR PEPPER; LIFE; VIEWS
{Hold; Paul Tepper; Poverty; Thirty}
{Forecasts and trends); Houssholds
Hausehalds

the average American family éhan it was 35
Despite increases in productivity, falli ng poverty
¢ working more hours, earning less drd pay;lg

eep a roof over their heads. Families rhan used to be poor are now homeless.

5): Socio Beonomic Gr oup“
rade {‘ECEé Gtonomic Statistics

Labor Dist

Thomson/West. No Claim to Orig.

MNewsRoom

Page !

within sasier reach

Forecast)

e to simply

5018} ; Forecasts

; Beonomic Porecasts

Estate (1IRE57))

California {1CABB)}

; WEINGART
icans {Surveys);
i aspects);
(Forecasts and trends); BwaAi;nMs {Burveys);

; Housing {Surveys): Housing {Statistics)
income (Forescasts and trends);
{Economic aspeacts)) ({Trade)
{Forecasts, trends, outlocks (010}
{680} {California {1U9CA); Unired States [1USA))

; Personal income
income {Surveys};

{BUSN}; Business,

ribution by Employer




8:7:06 LABUSI 47

PRODUCT: Rousling inci dMebile Homus; Residential
Bullding Constructionl32n0lo

o
bt
e}
n
et
<

MATOE CODR: 2232
-~ Znd Term -~-

Word Count: &89
Ehib OF DOCUMENT

2 ZOO8 Thomson/wWest,

Mo Claim te Orig. IS Gov. Work

Page 2

- Building Construction; Residentlal




Westlaw: NewsRoom
8/2/6 BWIRE 15:19:00

Page |

A/2/706 Bus, Wire 13:12:0D

Husiness ¥Wire

Copy~ight 204€ Business Wiroe
August 2, 2006
Consensusg Yerecasts tor §7 and Industrialised Countries Using var les fuch
asz GLP Growth and Current Acsount Falances
Cidiil, Ireland--{RNUSTNESS WIRE)--Aug. 2, 20{&--Research and Ha;kets
’Hrtr-//ww'.rcs“JrcnaﬂaTa*kefq. com/reports/cd0237) has anncunced the addition off
Consensus Forecasts (67 and Industrialised Countries)™ to theix oifaring.

Consonsus Forecaesis 1s the result of a comprehensive monthly survey of over 200
prominent economic and financial forecasters in the §7 countries and Western
Barope. Tt contains detailed coverage of the G-7 countries {United States, Japan,
Sermany, France, Unitced Kingdom, Italy and Canada), the Euro zone, Netherlands,
torway, Jpain, 3weden and Switzerland, fearturing both individual aud consensus
{average; forecasts for 9-15 econeomic indicators each. Alse includes consensus
forgoasts for 3-4 variables sach {including GDP growth, consumer price inflatiorn,

industrial preoduction and current account balances) for twelve dther countries in

2atern Furope and Africa/iliddle East (Anstria, Belglum, Denmarl, Egypt, Finland,
o Isgrael, Migeria, Portuqgal, Bawdi Arabis and Scuth Africa).

* The requested pages begin below *

vistorical data, charts and commentary, special surveys, foreign exchange
fOr@CdSth, oil price forecasts, significant changes in the consgnsus, quarterly

=t3 and regiconal aggregates. i

Conzensus Eco&omics, founded in 1989, is the world’s leadlug in&ernﬁtional ceconemic
forecas?s and views. Our simultaneous munuhly surveya COvEY forécasts fer the
principal macro and a few micre-sconomic variables for more thah 70 countries as
well as topical issues of interest to corporate planning ex vuszes, econcmists and
investment manaqerb. As a survey firm, our principel objective is te achieve the
highest standards of compllation accuracy and reprebentarivpntoa, tagether with
i 1 commentary and presentatisn of sarvey results.
Key Topics uovared Include:
-~  EIpd Term -~
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Doane to Relwase Corn/Soybean Forecast on August 4

MOLTIMEDIA AVAILABLE: htups //waw. businesswire. com/agi-
bin/mmg,cgi?eid-520C0240 ST, LOULS--{BUSINESS WIRE) --Aug. l, 2006--Doane
Advisory Services, 2 nmulti-media provider of information and analysis to
agricualrure, is preg

:aring to reiease its annual survey and feorscast of 0.S. corn
The research encompassed nearly 4,000 ﬁriving miles threough
by Duana eccnomists, and the resulting report represents
the 1.5, planted acres of corn and soybeans. '
Dcann will publish its findings to its ~lients and subscriborséon August 4, & full
week in advance of the USDA's first official crop production ruport for the 2006-
2007 <crop year. However, in a significant break from tradition, Doane also will
offer this valus-added product for sale to other interes-ed pafties, such as
vrolnssional traders, investment managers, and financial risk Managers. The report
will bo aceessible to the public on and after August 3 at waw.doane.com/forecast.

s
1%

* The requested pages begin below %

-= Begin Term ~-
Doane will publish its findings to ifs clients and subscribers lon August 4, a full
ek in advance of the USDA's first ofticial crop production report for the 2006~
2007 vrop year. However, in a significant break from tradition, Doane also will
aifex this value-added product for sale to other interested parties, such as
professgional traders, investment managers, and financial risk @anagers. The report
will be accessible to the public on and after BAugust 8 at www ., doana. com/ forecast.
"Doane has besn compiling this infermation for more than 20 yeérs, and our record
in crop surveying and forecasting is unmatched by any other pai@ arvisory service,®
says Kan Merrison, Doane's Managing Director. "Our clients depcnd on this 'ground
truth’ of .5, corn and soy crop coaditions from Doane's axpert& to provide insight
necessery to make informed price, risk, end production decisions,” he says. Results
of Cuane's August surveys and forecasts have, on averaqe, proveb to be more
reliaole indicators of the final production estimates for corn and soybeans than
USLA's Rugust estimates (when compared to USDA's final repork released each
January) .

The decision 7o share the survey resul®s with the public rscognizes, in part, the
importance these crops pnse as alternative energy sources. "Global demand for all

2nergy sources and en=rgy costs remain near recurd levels, but rhe global supply of

i
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grains is approaching the lowest lavels since 1980 - 1031, " Morrison reperts.
"Given the rapid growth and evelution of RQYiFGiTUTﬁ as energyialternatives, we
fein ool ted 1o make tnis valuable res:arch readily availilablé to the public atter
distribu toe our ciients and subscribers, ™

[ AT
--  bEnd Term --
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%cosearch and Markets: ' “Current Economics'' Provides Monthly Analysis of Global
o~ - nPes

Bconomic Commantaries, buchange Rates and Interesi Rates

BUBLIN, Irsland--(BUSIHESS WIRE)--Aug. 1, 2006--Roscarch and Markets
{htrp://www. rasearchandmarkets.com/reports/c40046) has announced the addition of

"Current Economics” to thelr offering.

Currant Bconemics i
aging internaticnzl sconomists and forecasters from arcund the
includes analvsis o

12 a2 pon-avademic journal including 7-10 articles each month by

world. Coverage

{ topical issues, the economic outlook four a selection of

countries and analysis of exchange rates and interest rates. A summary of the

latest consensus forerasis is also provided on the back page.
#* The requested pages begin below ¥

--  Begin Term --
About the Author

Cunsensus Economics, founded in 1989, is the world's leading international economic
j

SUrvay o

4

genization aud polls rore than 700 economists each month to obtain their

forecasts and views. Our simultaneous monthly surveys cover forecaste for the
principal macro and a few micro-economic variables for more than 70 countries as
well as ropical issues of interest to corporate plarming executives, economists and

invesiment managers. As a survey firm, cur princiral obijective is

highest standards of ~ompilation accuracy and representativencss,
insightiul commentary and presentation of survey results,

Although the Company undertakes adviscory assignments and research,

orodacts are the publications Consensus Ferecasts (24 countries},

vy achieve the
together with

its principal
Asia Pacific

Consensus Forecasts (17 countries), Eastern Europe Consensus Forecasts (19

countries) and Latin American Consensus Forecasts (14 countries).

Consensus

Forecasts is a compilation of economic forecasts and analysis covering the G-7
industrial countries and 17 other European, Middle Bastern and African nations and
inciades forecast data for a broad range of wvariables., The publication's purpose is
{0 sapport and shorten the work of our subscribers by rationalizing the heavy flow
of undated, imprecise or conflicting estimates which many of them now receive.

Thus, Consensus Fors

asts gan provide the busy exccutive with wvaluable support in

o)
rhe production ¢f forecasts and can add credibility to planning or investiment

decisions.

Znd Term  --
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Copyrisght 7006 Westialr Communications

June 12, 2006
Velume 45 Issue 24
Survey finds wealthy remalin optimistic

Anenynous

Pﬁf?vﬂn Bmericans are much more optimistic ubout Investing in the steock market
voer the next two years, according te a survey by U.8. Trust Cos

i
&

A rotal ¢f 0% percent of respondents this year said they were optimistic versus 31
coant pessinistiv. Last year, 50 persent were optimistic and 49 parcent

pessimistic, !
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South Florida Business Journal
2003 The Gale Group. All rights

April 28, 2006
Volume 26; Tsaue 39

Jamoaraciilc Trends
Urban and Envirommental Solutlions' survey
Bandcll, Brian

hooorlding teo a survey veport by
Unwiranmental
Rourn Floridians,
decages.

* The requested pages begin below *

--  Begin Tern --
~=—~ INDE}Y REFERENCES ~--~

HEES SULQJECT: (Forecasts {(1F011); Populeticn Demographias
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Language: ER

OTHER ITNDEXING: (FLORIDA ATLANTIC UNIVERSTTY)

ead to more uninsured. (Florida Atlantiec in
raepars)

Florida Atlantic University's
Solutlons, the demograephic trends re=flecting hcalth insurance of
vafiocts that many are likely £2 go uninsured in the next twoe

H
)

NewsRoom
Page |
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University's Centar for

L]

Center for Urban and

12077))

Florida {1FL79); North America {1NO38))

§

{Environmental Qolutlons; Urban;

tan and Znvironmental Scolutions) (Americans (Insurance); thrzrans {Surveys) ;
Americans [Forecasts and trends); Health insurance (Forecasts and trends); Health
insurance {Surveys)) {Trade) {Business (BUSN); Business, regional {REG}|
{Finaicial managenent (250); Forecasts, trends, outlooks {010)) ! {Florida (1U5FL}}
IRODUCT: Accident & Health Insurance; Health Insurance; Hospital and medical
service plans; Insuranne Carriers; Qirect Health and Medical Insurance
Carriers(G320000; A322000
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Thich Broadoast Mobile TV model is Most for a Moblile Carrier?
DUBLIN, Jreland--{BUSINTER WIRE)--March 29, 200h--Researsh and Markets
‘atto://waw. recearchandnarket s, com/reports/e34328) hasg announced ihe addition of
the Fyramid Research renort: Resouing 3G With Mobile TV Value Chain, Business
dodels and Mongbizing 3G to thelr coffering. '
TV has osen described as the "79-year-old-killer-app.” Ir 2 context where mebile
stwork operaters (MNOs) are seeking the few applications that iwill finally

a&vflmrﬂte 3G adoption, it is understandable that Mobile TV wo

e

1d draw the

attention. Stilil, the agusstion remains whether Mobile TV can beé the applicatior
trnat {inally 1:fts 3G, Phat is herdly certain.
* The requested pagas begin balow *
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This report sines the Mobile TV opportunity worldwide with the (fallowing
granularity:
-- Analysis of end-user surveys
-- Demand forecasts by region
-~ Demand forecasts by standard
-~  End Term =--
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Volume 51; Tssue 5
.3, Manufacturers Optimistic Despite Growing Coucerns

Anonymous

ndustrial manufacturers remain upbeat aboub the sconomy despite increasing
such as: foreign bomyﬁ itlon; oil/energy prices; bebaqqe rates; and
decreasing pro?itab ity that is causing them to scale back revenun targets, now

investnants and niring projections, according to Pricewat: rhaus~Cocporv'
Manufacturing baromater,

oo

Beoosrding to the baTOF@Lﬂr, 82 percent of manufacturers said they are optimistiz

about Ll economy's prospects over the next 12 months, compared to 78 percent from
ixty-siz percent said they arc optimistic about the world
spucts in 2005, compared to 63 percent across all industries,
rial manufacturars report s slight drop in average opesrating
curth au rher, to B80.9 percant from B82.0 percant.

i
QCONCmY 'S pr
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Registrations 1619864

Disclaimer NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE "FIBER OPTICS" APART
FROM THE MARK AS SHOWN

Type of Mark TRADEMARK

Register PRINCIPAL

Live/Dead

Indicator LIVE

ress ove] o s Jense Fomu] sommeoc SEARCH0G | tar ] “ise Joneyer
Y e

|.HOME | SITE INDEX| SEARCH | eBUSINESS | HELP | PRIVACY POLICY

4/23/2008




United States Patent and Trademark Office

Home| Site Index|Search|FAQ|Glossary | Guides | Contacts | eBusiness|

eBiz alerts |News | Help

Trademarks > Trademark Electronic Search System (TESS)

TESS was last updated on Wed Apr 23 04:11:08 EDT 2008

s Jormerses v o foronso oeacnoo | oo T Joces o

Nex: se

| Logout | Please logout when you are done to release system resou

you.

List At:

o oc

rces allocated for

OR| Jump | to record: Record 2 out of 9

(Use the "Back button of the

Internet Browser to return to TESS)

Word Mark

CONSTRUCTION FORECAST MONTHLY

Goods and Services IC 041. US 100 101 107. G & S: Providing newsletters via online means in the field of

Standard
Characters Claimed

Mark Drawing Code
Serial Number
Filing Date

Current Filing Basis

Original Filing Basis 1A

Supplemental
Register Date

Registration
Number

Registration Date
Owner

Disclaimer

4/23/2008

economic forecast. FIRST USE: 20040715. FIRST USE IN COMMERCE: 20040715

{4) STANDARD CHARACTER MARK
78462302

August 5, 2004

1A

March 8, 2005

2956350

May 24, 2005

(REGISTRANT) Reed Elsevier inc. CORPORATION MASSACHUSETTS 275
Washington Street Newton MASSACHUSETTS 02458

NO CLAIM I8 MADE TO THE EXCLUSIVE RIGHT TO USE "monthly” APART FROM



hitp://tess2.uspto.gov/bin/gate.exe?t=doc&stale=82690p.2.2

THE MARK AS SHOWN
Type of Mark SERVICE MARK
Register SUPPLEMENTAL

Live/Dead Indicator LIVE

ress vowe] Newusir Jsucuned [rac Fonu] srowsr oerJSEARCH 06
[T ey o

|\ HOME | SITE INDEX] SEARCH | cBUSINESS | HELP | PRIVACY POLICY :

4/23/2008




littp://tess2.uspto.gov/bin/gate exe?f=doc&state=8269()p.2.7

United States Patent and Trademark Office

Home|Site Index|Search|FAQ|Glossary | Guides| Contacts | eBusiness I

Trademarks > Trademark Electronic Search System (TESS)

TESS was last updated on Wed Apr 23 04:11:08 EDT 2008

ress o] Nawisin Jomocre

you.

| Start| List At:

| tarrstatus Wassicistatus | tor 7B Status ( Use the "Ba

Internet Browser to return to TESS)

[ Logout | Please logout when you are done to release system resou

rces allocated for

oR[ Jump | to record: Record 7 out of 9

Typed Drawing

Word Mark DOW THEORY FORECASTS

Goods and IC 016. US 002 005 022 023 029 037 038 050. G & S: weekly newsletters devoted to
Services forecasts of stock market movements. FIRST USE: 19451118, FIRST USE IN

COMMERGE: 19451118

Mark Drawing

Code (1) TYPED DRAWING

Serial Number 746568642

Filing Date May 1, 1995

Current Filing

Basis 1A

Original Filing

Basis A

Published for .

Opposition Aprit 16, 1996

Registration

Number 1985353
Registration Date July 9, 1996

Cwner

Assignment
Recorded

4/23/2008

- Calumet Avenue Hammond INDIANA 463242692

(REGISTRANT) DOW THEORY FORECASTS, INC. CORPORATION INDIANA 7412

(LAST LISTED OWNER) HORIZON PUBLISHING COMPANY L1.C CORPORATION BY

ASSIGNMENT INDIANA 7412 CALUMET AVENUE HAMMOND INDIANA 463242691
ASSIGNMENT RECORDED

eBiz alerts | News | Help

ck” button of the



hitp://iess2.uspto.gov/bin/gate.exe?f=doc&state=82690p.2.7

Prior
Registrations

Type of Mark
Register
Affidavit Text
Renewal

Live/Dead
Indicator

4/2372008

0503543

TRADEMARK

PRINCIPAL-2(F)

SECT 15. SECT 8 (6-YR). SECTION 8(10-YR) 20060329.
1ST RENEWAL 20060329

LIVE

Fusr De};': Prev Doc § Nexr Doc

|.HOME | SITE INDEX| SEARCH | eBUSINESS | HELP | PRIVACY POLICY

e [ Fogy] seoves o [SEARCH 0G




hitp://tess2.uspto.gov/bin/gate.exe?=doc&state=82690p.4.66

United States Patent and Trademark Office

Home|Site Index|Search | FAQ| Glossary | Guides | Contacts | eBusiness | eBiz alerts | News | Help

Trademarks > Trademark Electronic Search System (TéSS)

TESS was last updated on Wed Apr 23 04:11:08 EDT 2008

srovsoer SEARCH OG | ‘pomow ] e ] ey i
oo

| Logout | Please logout when you are done to release system resour
you.

ces allocated for

[‘Start] List At: OR|_Jump | to record: Record 66 out of 77

TARR Status [ ASSIGH Status Lliidl ( Use the "Bac

ck” button of the
Internet Browser to return to TESS)

Typed Drawing

Word Mark  COUNCIL OF AMERICAN SURVEY RESEARCH ORGANIZATIONS

Goods and  (CANCELLED) IC 009. US 021 023 026 036 038. G & S: [ PRE-RECORDED AUDIO AND
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FIRST USE: 19821100. FIRST USE IN COMMERCE: 19821100 |

1C 016. US 002 005 022 023 029 037 038 050. G & &: PUBUCATIONES NAMELY,
PAMPHLETS, [ BOOKS, ] BOOKLETS, INFORMATIONAL FLYERS, NEWSLETTERS [AND
MAGAZINES ], FOCUSING ON MARKET RESEARCH, PUBLIC OPINION POLLING AND

OTHER SURVEY RESEARCH. FIRST USE: 19770208. FIRST USE B\l COMMERCE:
18770208

1C 041. US 100 101 107. G & S: [ DEVELOPING EDUCATIONAL MANUALS FOR OTHERS
IN THE FIELD OF MARKETING RESEARCH, PUBLIC OPINION POLLING AND OTHER
SURVEY RESEARCH TOPICS: ] AND EDUCATIONAL SERVICES, NAMELY, ARRANGING
AND CONDUCTING CONFERENCES, SEMINARS, WORKSHOPS, CLASSES,
SYMPOSIUMS, [ LECTURE SERIES ] AND OTHER PROGRAMS FGCUSING ON
MARKETING RESEARCH, PUBLIC OPINION POLLING AND OTHER SURVEY RESEARCH

TOPICS AND PRINTED MATERIALS DISTRIBUTED IN CONNECT!@N THEREWITH. FIRST
USE: 19751000. FIRST USE IN COMMERCE: 19751000 -

IC 042. US 100 101. G & S: ASSOCIATION SERVICES, NAMELY, PROMOTING THE
INTERESTS OF FULL SERVICE COMMERCIAL MARKET RESEARCH, OPINION
RESEARCH AND OTHER SURVEY RESEARCH COMPANIES; ASSOCIATION SERVICES,
NAMELY, PROMOTING THE INTERESTS OF MARKETING RESEARCH, PUBLIC OPINION
POLLING AND OTHER SURVEY RESEARCH INDUSTRIES BY DEVELOPING

472372008
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PROFESSIONAL AND ETHICAL PRACTICE STANDARDS; CONDUCTING PUBLIC
OPINION POLL SURVEYS FOR NON-BUSINESS, NON-MARKETING PURPOSES;
PROVIDING INFORMATION ON INTERNATIONAL, FEDERAL AND STATE LEGISLATIVE
AND OTHER LEGAL DEVELOPMENTS AFFECTING THE MARKET RESEARCH, PUBLIC

CPINION POLLING AND OTHER SURVEY RESEARCH INDUSTRIES. FIRST USE:
18751000. FIRST USE IN COMMERCE: 18751000

Mark

Drawing (1) TYPED DRAWING

Code

Serial

Number 75646202

Filing Date  February 23, 1999

Current

Filing Basis 1A

Original

Filing Basis 1A

Published

for July 4, 2000

Opposition

Changeln (o ANGE IN REGISTRATION HAS OCCURRED

Registration

Registration

Number 2389348

Registration september 26, 2000
Owner (REGISTRANT) COUNCIL OF AMERICAN SURVEY RESEARCH ORGANIZATIONS

CORPORATION DELAWARE 170 NORTH COUNTRY RD., STE 4 PORT JEFFERSON NEW
YORK 11777 ? )

Attorney of . .
Record Bingham B. Leverich

Disclaimer  NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE "COUNétL" and "RESEARCH
ORGANIZATIONS" APART FROM THE MARK AS SHOWN

Type of Mark TRADEMARK. SERVICE MARK
Register PRINCIPAL-2(F)

Affidavit Text SECT 15. PARTIAL SECT 8 (6-YR).
Live/Dead

Indicator LiVE
o | vr Jonevusr

Cugr LiST

reerone ] o ooe [ vrooc | orooe

{.HOME | SITE INDEX| SEARCH ] eBUSINESS | HELP | PRIVACY POLICY

4/23/2008
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United States Patent and Trademark Office

Home|Site Index | Search | FAQ| Glossary | Guides | Contacts | eBusiness

|eBiz alerts ] News | Help

Trademarks > Trademark Electronic Search System (T{i'.SS)

TESS was last updated on Wed Apr 23 04:11.08 EDT 2008

yor

|_Logout | Please logout when you are done to release system resources allocated for

you.

ESESJ List At: OR/| Jump | to record: Record 68 out of 77

UWEETEN ( Use the "Back” button of the

Internet Browser to return to TESS)

Typed Drawing
Word Mark ISURVEY
Goods and 1C 035. US 100 101 102. G & S: Online business services, namely, conducting and
Services analyzing the results of customer surveys over the giobal computer network, FIRST USE:
19980715. FIRST USE IN COMMERCE: 19980715
park Drawing (1) TYPED DRAWING
Serial Number 75608029
Filing Date December 21, 1998
Current Filing
Basis 1A
Original Filing
Basis 1A
Published for o ember 30, 1999
Opposition
Registration 2321076
Number
Registration
Date February 22, 2000
QOwner (REGISTRANT) 1:1 Intemnet Service Soiutions, L.L.C. LTD LIAB CO DELAWARE
Technology Commercialization Building 2004 South Wright Street Urbana ILLINOIS
61802
Assignment  \5qIGNVMENT RECORDED
Recorded
Attorney of  yiATT ¢ DEERING
Record

42372008
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Type of Mark SERVICE MARK

Register PRINCIPAL
Affidavit Text  SECT 15. SECT 8 (6-YR).
Live/Dead
indicator LIVE
ress v N e Fre For] srovecoe JSEARCH 0G i |
Fusr Doc

pe—— [—

|.HOME | SITE INDEX| SEARCH | eBUSINESS | HELP | PRIVACY POLICY

4/23/2008
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United States Patent and Trademark Office

Home|Site Index | Search | FAQ | Glossary | Guides | Contacts |eBusiness|eBiz alerts |News | Help

Trademarks > Trademark Electronic Search System (TESS)

TESS was last updated on Wed Apr 23 04:11:08 EDT 2008

o0 T e oron

I Logout | Please logout when you are done to release system resou}ces allocated for
you.

;
]
g

[ Start| List At: OR| Jump | to record: Record 73 out of 77

TaRR status [ assicH status MEELEM ( Use the "Back” button of the

Internet Browser fo return to TESS)

Typed Drawing

Word Mark SURVEY1

Goods and IC 008. US 021 023 026 036 038. G & S: integrated office management software program
Services for use by land surveying and civil engineering firms, namely, for word processing, work

order processing, accounting, and survey searches. FIRST USE: 19930522, FIRST USE
IN COMMERCE: 19930930
Mark Drawing

Cone (1) TYPED DRAWING

Serial Number 75310216
Filing Date June 17, 1997
Current Filing

Basis 1A

Original Filing

Basis 1A

Published for .

Opposition April 20, 1999

Registration a

Number 2260294

Registration

Date July 13, 1999

Cwner {REGISTRANT) Softex, Inc. CORPORATION FLORIDA 10981-55 San Jose Boulevard
Suite 124 Jacksonville FLORIDA 32223

Attorney of

Record RICHARD §. VERMUT

Type of Mark TRADEMARK
Register PRINCIPAL

4/23/2008
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Affidavit Text SECT 15. SECT 8 (6-YR).

Live/Dead
indicator LIVE

orr o [ [Poerooe | v [ vooc [ orooe

| .HOME { SITE INDEX| SEARCH | sBUSINESS | HELP | PRIVACY POLICY

47232008
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United States Patent and Trademark Office

Home|Site Index |Search|FAQ| Glossary | Guides] Contacts | eBusiness | eBiz alerts | News | Help

Trademarks > Trademark Electronic Search System (TESS)

TESS was last updated on Wed Apr 23 04:11:.08 EDT 2008

newuser | saucrures | Fﬂa:FnaMSEARCH 06 FREVLIST
o 2T

| Logout | Please logout when you are done to release system resources allocated for
you.

§@] List At: 0R| ETPJ to record: Record 75 outof 77

TARR Status _J§ ASSIGH Status - LRl ( Use the "Back" button of the

internet Browser to return to TESS)

Typed Drawing

Word Mark SURVEY RESULTS ANALYZER :

Goods and IC 008. US 038. G & S: computer software for use in the review and interpretation of

Services data from opinion polls and surveys, and the instructional manuals sold therewith.
FIRST USE: 19930528. FIRST USE IN COMMERCE: 19930528

Mark Drawing

Cote {1) TYPED DRAWING

Serial Number 74457982

Filing Date November 15, 1993

Current Filing

Basis 1A

Original Filing

Basis A

Supplemental

Register Date July 27,1994

Registration

Number 1876142

Registration Date January 24, 1995

Owner (REGISTRANT) SURVEY RESEARCH ASSOCIATES, INC. CORPORATION NEW
YORK 3 Main Street, Suite 703 Nyack NEW YORK 10960

Type of Mark TRADEMARK

Register SUPPLEMENTAL

Affidavit Text SECT 8 (6-YR). SECTION 8(10-YR) 20050223.

Renewal 18T RENEWAL 20050223

LivefDead

4/2372008
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indicator LIVE

N e

Curr LIsT §neer Lisr Fmsrmxc Prev Doc Lasy Doc

ﬁ
3
A

{.HOME | SITE INDEX]| SEARCH | cBUSINESS | HELP | PRIVACY POLICY
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United States Patent and Trademark Office

Home| Site Index|Search|FAQ|Glossary |Guides| Contacts | eBusiness| eBiz slerts |News |Help

Trademarks > Trademark Electronic Search System (Tlé;'SS)

TESS was last updated on Wed Apr 23 04,11:08 EDT 2008

stucrn Jwee Fomu] roves o J5eaRei 06 | “somau | e Jpee st

Curr LiST

ST Prev Doc Inexr Doc fLast boc

you.

Start] List At OR| Jump | to record:

|_Logout | Please logout when you are done to release system resources allocated for

Record 77 out of 77

ASSIGH Status _ | ( Use the "Back” button of the

Internet Browser to return to TESS)

Standard & Peor’s
Word Mark  STANDARD & POOR'S INDUSTRY SURVEYS
Goodsand  IC016. US 038. G & S: PERIODICAL PUBLICATION DEALING WITH SURVEYS IN THE
Services FIELD OF INDUSTRY. FIRST USE: 19350000, FIRST USE IN COMMERCE: 19350000
g’gg‘;n"“’i"g (5) WORDS, LETTERS, AND/OR NUMBERS IN STYLIZED FORM

Serial Number 71565385

Filing Date September 17, 1948

g:g:nt Filing 1A

g;isg;i:al Filing 1A

Registration 9527414

Registration jujy 4, 1950

Oumer (REGISTRANT) STANDARD & POOR'S CORPORATION CORPORATION NEW YORK 25
BROADWAY NEW YORK NEW YORK 10004
(LAST LISTED OWNER) THE MCGRAW-HILL COMPANIES, INC CORPORATION BY

4/23/2008
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ASSIGNMENT, BY ASSIGNMENT, BY CHANGE OF NAME NEW YORK 1221 AVENUE
OF THE AMERICAS NEW YORK NEW YORK 10020

Assignment

Recorded ASSIGNMENT RECORDED
Attorney of

Record RANDI MILLER

Typeof Mark TRADEMARK

Register SUPPLEMENTAL

Affidavit Text SECTION 8(10-YR) 20010111.
Renewal 3RD RENEWAL 20010111
Live/Dead

Indicator LivE

ress nowe] Newusca Bstaocruee [raes Fome] srowsson JsEarcH 06 | vor T were Jone Lt

| .HOME | SITE INDEX| SEARCH | eBUSINESS | HELP | PRIVACY POLICY

4/23/2008
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United States Patent and Trademark Office

Home|Site Index|Search|FAQ|Glossary|Guides|Contacts | eBusiness | eBiz alerts| News | Help

Trademarks > Trademark Electronic Search System (TESS)

TESS was last updated on Wed Apr 23 04:11:08 EDT 2008

Please Jogout when you are done to release system resources allocated for
you.

| Start] List At OR | Jump | to record: Record 76 out of 77

TARR Status _J§ ASSIGH Status ( Use the "Back" button of the

internet Browser fo return to TESS)

Fisan TapvATSIL SUVEYY

Word Mark . EDGAR TOBIN AERIAL SURVEYS

Goods and 1C 042. US 100. G & S: CONDUCTING AERIAL SURVEYS BY CONTRACT, FIRST
Services USE: 19291231, FIRST USE IN COMMERCE: 16291231

ggt"’;"’a"’i"g (3) DESIGN PLUS WORDS, LETTERS, AND/OR NUMBERS

Design Search  01.17.08 - Maps of the United States; United States, maps of

Code 03.17.01 - Wings, birds'

26.01.02 - Circles, plain single line; Plain single line circles
Serial Number 71672192

Filing Date August 24, 1954
Current Filing

Basis 1A

Original Filing

Basis A
Registration 0608871
Number

Registration

Date July 12, 1955
Owner

(REGISTRANT) TOBIN, MARGARET BATTS INDIVIDUAL UNITED STATES 114 CAMP

4/23/2008
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ST. SAN ANTONIO TEXAS

(LAST LISTED OWNER) PETROLEUM PLACE ENERGY SOLUTIONS, L.P. TEXAS
LIMITED PARTNERSHIP 1221 LAMAR, SUITE 1400 HOUSTON TEXAS 77010

Assignment

Recorded ASSIGNMENT RECORDED

Attorney of _— .

Record Kristi F. Nickal

Type of Mark SERVICE MARK

Register PRINCIPAL

Affidavit Text SECT 15. SECTION 8(10-YR) 20060811.
Renewal 3RD RENEWAL 20060811

Live/Dead

Indicator LIVE

=

d

 CURR

Nzxr sy § FirsyDoc § Prev Doc m LasT Doc

}.HOME | SITE INDEX] SEARCH | ¢BUSINESS | HELP | PRIVACY POLICY

/23/2008
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United States Patent and Trademark Office

: i
Home | Site Index | Search|FAQ| Glossary | Guides | Contacts | eBusiness| eBiz alerts |News | Help

Trademarks > Trademark Electronic Search System (TiESS)

TESS was last updated on Thu Apr 24 04:10.38 EDT 2008

ressowe] e s [omcrien [evee Fomd romoSEARcH 0G | somos | e |

| Logout | Please logout when you are done to release system resou

you.

Record 1 out of 1

ASSIGH Status ( Use the "Back” button of the

Internet Browser to return to TESS)

Typed Drawing

Word Mark
Goods and Services

Mark Drawing Code
Serial Number

Filing Date

Current Filing Basis
Original Filing Basis
Supplemental
Register Date
Registration Number
Registration Date
Owner

Assignment
Recorded

Attorney of Record
Prior Registrations
Type of Mark
Register

Affidavit Text
Live/Dead Indicator

SURVEY SAMPLING, INC.

IC 035. US 101. G & S: MARKET RESEARCH SERVICES.
FIRST USE IN COMMERCE: 19770800

{1} TYPED DRAWING
73653035

April 3, 1987

1A

1A

August 1, 1988

1611363
November 1, 1988

{REGISTRANT) SURVEY SAMPLING, INC. CORPORATIO
POST ROAD FAIRFIELD CONNECTICUT 06430

ASSIGNMENT RECORDED

AMY H. CASCIO
;AND OTHERS
SERVICE MARK
SUPPLEMENTAL
SECT 8 (6-YR).
LIVE

rces allocated for

FIRST USE: 19770800.

N CONNECTICUT ONE

res o] Hewuson [ s Fomu] roverose[5eaRc 06 ]~ ror ] e |

4/24/2008




http://tess2.uspto.gov/bin/gate exe=doc&state=pcuhlk.2.1

| .HOME | SITE INDEX] SEARCH | eBUSINESS | HELP | PRIVACY PDLICY

412472008




lof2

United States Patent and Trademark Office

Home| Site Index|Search| FAQ| Glossary| Guides| Contacts | eBusiness | eBiz alerts | News | Help

Trademarks > Trademark Electronic Search System (TESS)

TESS was last updated on Sal Mar 29 04:13:00 EDT 2008

_Logout | Please logout when you are done to release system resources allocated for you.

St et or 2 Jmeori:[ " 38 Records(s) found (This page: 1 ~ 38)

Refine Search f'survey’[hi,ti] and live]ld] and registrantiow] :  Submit ]

Current St *survey*{bi,ti] and live[id] and registrant{ow] and “038™[ic} and 1alchb] and {(survey docs: 38

Search: ° surveys){gs] not (survey surveys)[ds] not survey|tf] oce: 268
L o R Word Mark

{:"1' (78920088 : ) -

iz 78856611 3224758 |SURVEYSONDEMAND ) o |
 rosaeo  ssosn EALRESEARGH BULDIG TRUST. oMUY ATA TEHeNGER OF
‘:4 78827184 3196554 ) 2z PSURVEY ) i

I's 78556321 3189776 .MES

;?e 78506535 3070479 'ODSURVEYS PLUS

‘7 78123262 2732126 ADVANCEDSURVEY -

8 '78456692 2095269 SURVEYRX

{9 78423337 3004066 "suaveymnm

110 78311198 2898404 [T T

[11,783058564 2893480 |FRANSURVEY ) ‘

11278260513 2856021 fmsmsuay

;TARR

s
; Status ”““‘D““
ITARR LUVE
'TARR LIVE
TARR LIVE

LIVE

TTARR LIVE
TARR LIVE
_TARR LIVE

T LIVE

" TARR

1378248659 2889071

|14 78218775 2890324 o T

{15'78088795 2578911 [SURVEYUSA IS AMERICA'S POLLSTER _

18 78019369 2644491 :: URVEYGUARDIAN o

17/76303233 2545071 | SURVEYSAWWY |

18 76660550 3173020  SURVEYUSA

19 78410669 2809846 [TOS

20 76405922 2750878 |NATIONAL SURVEY INSTITUTE

217635582 3030575 |SURVEYFEVER

2276353881 2757182 |ENCUESTA

23 76226410 2722160 sunvschNNECT' T

24 76181804 2563698 |SIEBEL SATMETRIX ESURVEYS

25 76129737 2500171 | SURVEYTRENDS _TARR
28 76049718 2576825 |WEBSURVEYOR ITARR

27 75955545 2529178 SURVEYEXPRESS _TARR
2875838308 2475298 MRSURVEY.COM I I .,
29 75836283 2810905 | SURVEYSPOT T -TARR
30 75846202 2672573 |SURVEYSPOT.COM _ TARR
31 75843142 2632337  SURVEYSAGE _ ) T ITARR
32 75824179 2521675 QSURVEY ' T TARR
33 75792733 2496961  SURVEYPAD ITARR

"LIVE

LIVE

HIVE

L!VE
LIVE

3/31/2008 6:23 PM



Record List Display
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|34 7577848 2564186 SURVEYSAGE.COM
135 75618950 2483903 WEBSURVEYS

136 75608020 2321076 ISURVEY
|37 75348112 2308680 SURVEYHOST

i,as 74730921 2011253 SURVEYUSA

."jxﬁan.w

'TARR

mﬁﬁak-mm
TARR

TARR

LVE
e |

OvE

LIVE

{HONE | SITE WOEX] SEARCH | sBUSINESS | HELR | PRIVACY POLICY

313172008 6:23 PM




Latest Status Info
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Thank you for your request. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2008-03-31 19:16:12ET

Serial Number: 78928068 Assignment Information Trademark Document Retrieval

Registration Number: 3352280

Mark

ASI

{words anly): ASI

Standard Character claim: Yes

Current Status: Registered,

Date of Status: 2007-12-11

Filing Date: 2006-07-12

Transformed into a National Application: No

Registration Date: 2007-12-11

Register: Principal

Law Office Assigned: LAW OFFICE 116

If you are the applicant or applicant’s attorney and have questions about this file, please contact the Trademark
Assistance Center at TrademarkAssistanceCenter@uspto.gov
Current Location: 650 -Publication And Issue Section

Date In Location: 2007-12-11

LAST APPLICANT(SYOWNER(S) OF RECORD
1. American Information Strategies, Inc.

Address:

American Information Strategies, Inc.

131 CALLE IGLESIA ST 120

SAN CLEMENTE, CA 92673

United States

Legal Entity Type: Corporation

State or Country of Incorporation: California
Phone Number: {949) 366-0411

Fax Number: (949) 366-1224

GOODS AND/OR SERVICES

3/31/2008 6:23 PM




Latest Status info

International Class: 035 !
Class Status: Active

Providing investur leads identified through the use of surveys, namely, providing information in the nature of lists peraining to
investors who qualify to purchase certain types of securities and other investments.

Basis: 1(a)

First Use Date: 2002-06-02

First Use in Commerce Date: 2002-06-02

ADDITIONAL lNFORMATlON

(NOT AVAILABLE)

MADRID PROTOCOL INFORMATION
(NOT AVAILABLE)

PROSECUT lON HISTORY

NOTE: To view any document referenced below, click on the link to "Trademark Document Retrieval” shown near the
top of this page.

2007-12-11 - Registered - Principal Register
2007-09-25 - Published for opposition
2007-09-05 - Natice of publication

2007-08-23 - Law Office Publication Review Completed

2007-07-11 - Approved for Pub - Principal Register (Initial exam)
2007-06-19 - Teas/Email Correspondence Entered

2007-06-18 - Communication received from applicant
2007-06-18 - TEAS Response to Office Action Received
2006-12-17 - Non-final action e-mailed

2006-12-17 - Non-Final Action Written

2006-12-10 - Assigned To Examiner

2006-07-19 - Notice Of Pseudo Mark Mailed

2006-07-18 - New Application Entered In Tram ;

ATI‘ORNEY/CQRRESPONDENT INFORMATION

Attorney of Record
Mark H. Plager

Correspondent

MARK H. PLAGER

PLAGER LAW OFFICES, P.C.
16152 BEACH BLVD STE 207

|
I
I
I
I
I
|
I
I
|
I
I
!
I
I
I
I
I
I
!
I
|
I
I
!
I
I
I 2007-08-23 - Assigned To LIE
I
|
I
I
I
I
I
I
|
|
|
|
|
I
|
|
|
I
|
I 20of3 3/31/2008 6:23 PM
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HUNTINGTON BEACH, CA 92647-3821

Phone Number: 7146980601
Fax Number: 7146980608

3/31/2008 6:23 PM




Latest Status Info
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Thank you for your request. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2008-03-31 19:16:17ET

Serial Number: 78856611 Assienment Information Trademark Document Retrieval

Registration Number; 3224758

Mark

Sur\/eysOnDemand

{words only): SURVEYSONDEMAND

Standard Character claim: No

Current Status: Registered.

Date of Status: 2007-04-03

Kiling Date: 2006-04-07

Transformed into a National Application: No
Registration Date: 2007-04-03

Register: Principal

Law Office Assigned: LAW OFFICE 107

If you are the applicant or applicant's attorney and have questions about this file, please contact the Trademark

Assistance Center at TrademarkAssistanceCenter{@uspto.gov

Cuarrent Location: 650 -Publication And Issue Section

Date In Location: 2007-04-03

LAST APPLICANT(S)YOWNER(S) OF RECORD

1. DigitalBiz Corporation

Address:

DigitalBiz Corporation

2010 Hillyer Place, NW

Washington, DC 20009

United States

Legal Entity Type: Corporation

State or Country of Incorporation: Delaware

GOODS AND/OR SERVICES

International Class: 035

3/31/2008 6:23 PM
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Latest Status Info
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Class Status: Active

market research; business marketing and consulting services; business information; computer dambase management; direct mail
advertising; teleruarketing; statistical analysis; conducting business and marketing surveys
Basis: 1(a)

First Use Date: 2004-03-18
First Use in Commerce Date: 2004-03-18

International Class: 042
Class Status: Active
Providing temporary use of on-line non-downloadable software providing information and analysis of statistics, financial
information, customer marketing surveys

Basis: 1(a)

First Use Date: 2004-03-18

First Use in Commerce Date: 2004-03-18

ADDI I' l()NAL lNFORMA’l lON

Color(s) Claimed: ’I'he co(or(s} BLUE AND RED is/are claimed as a feature of the mark.

Description of Mark: The mark consists of !he words SURVEYSONDEMAND, SURVEYS is blue and ONDEMAND is in
red. The V in surveys is duplicated (one above the other) with one in blue and the top one in red.

Design Search Code(s):
24.17.15 - Check marks
27.83.05 - Objects forming letiers or numerals

MADRID PROTOCOL INFORMATION

(NOT AVAILABLE)

PROSECUTION H]STORY

NOTE: To view any document referenced below, click on the link to "Trademark Document Retrieval” shown near the
top of this page.

2007-04-03 - Registered - Principal Register

2007-01-16 - Published for opposition

2006-12-27 - Notice of publication

2006-12-11 - TEAS Change Of Correspondence Received
2006-11-30 - Law Office Publication Review Completed
2006-11-30 - Assigned To LIE

2006-11-13 - Approved for Pub - Principal Register (Initial exam)
2006-11-09 - Teas/Email Correspondence Entered

2006-11-06 - Communication received from applicant

2006-11-06 - TEAS Response to Office Action Received

2006-11-06 - TEAS Response to Office Action Received

2006-09-18 - Non-final action e-mailed

3/31/2008 6:23 PM
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2006-09-18 - Non-Final Action Written

20606-09-18 - Assigned To Examiner

2006-03-15 - TEAS Chanye Of Correspondence Received

2006-04-13 - Notice Of Design Search Code And Pscudo Mark Mailed

2006-04-12 - New Application Entered In Tram

Correspondent

JOE STRAHL

PO BOX 507

ALBUQUERQUE NM 87103-0307

ATTORNEY/CORRESPONDENT INFORMATION

3/31/2C08 6:23 PM
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Latest Status Info

Thank you for your request. Here are the Iatest results from the TARR web server.

This page was generated by the TARR system on 2008-03-31 19:16:23 ET

Serial Number: 78834740 Assicnment Information Trademark Document Retrieval

Registration Number: 3339499

Mark

{words only): REAL RESEARCH - BUILDING TRUST - ONE SURVEY AT A TIME MEMBER OF RESPONDENT
PROTECTION ORGANIZATIONS

Standard Character claim: No

Current Status: Registered.

Date of Status: 2007-11-20

Filing Date: 2006-03-10

Transformed into a National Application: No

Registration Date: 2007-11-20

Register: Principal

Law Office Assigned: LAW OFFICE 113

If you are the applicant or applicant's attorney and have questions about this file, please contnct the Trademark
Assistance Center at TrademarkAssistanceCenter@uspto.goy
Current Location: 650 -Publication And Issue Section

Date In Loeation: 2007-11-20

LAST APPLICANT(S)/OWNER(S) OF RECORD

1. Dynamic Logic, Inc.

Address;

Dynamic Logic, Inc.

909 Third Avenue, 8th Floor

New York, NY 10022

United States

Legal Entity Type: Corporation

State or Country of Incorporation: Delaware

GOODS AND/OR SERVICES

3/31/2008 6:23 PM




Latest Status Info

20f3

International Class: 035
Class Status: Active

Business marketing consulting services in the nature of evaluating effectiveness of advertising and conducting on-linc surveys
Basis: 1(2)

First Use Date: 2005-02-01
First Use in Commerce Date; 2005-02-01

ADDITIONAL INFORMATION

Disclaimer: "RESEARCH" and "MEMBER OF RESPONDENT ORGANIZATIONS"

Design Search Code(s):
26.01.21 - Circles that are totally or partially shaded.

MADRID PROTOCOL INFORMATION

(NOT AVAILABLE)

PROSECUTION HISTORY

NOTE: To view any document referenced below, click on the link to "Trademark Document Retrieval" shown near the
top of this page.

2007-12-03 - Applicant/Correspondence Changes (Non-Responsive) Entered
2007-12-03 - TEAS Change Of Owner Address Received
2007-11-20 - Registered - Principal Register
2007-09-04 - Published for opposition
2007-08-15 - Notice of publication
2007-07-31 - Law Office Publication Review Completed
2607-07-20 - Assigned To LIE
2007-07-12 - Approved for Pub - Principal Register (Initial exam)
2007-07-12 - Previous allowance count withdrawn
2007-07-11 - Teas/Email Correspondence Entered
2007-06-30 - Communication received from applicant
2007-06-30 - TEAS Response to Office Action Received
2007-07-02 - Approved for Pub - Principal Register (Initial exam)
2007-06-01 - ACTION DENYING REQ FOR RECON E-MAILED
2007-06-01 - Continuation of final refusal mailed
2007-035-04 - Tcas/Email Correspondence Entered
2007-04-10 - Communication received from applicant

2007-05-04 - Assigned To LIE

3/31/2008 6:23 PM
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Latest Status Info

2007-04-10 - TEAS Response 1o Office Action Received
2006-10-12 - Final refusal e-mailed

2006-10-12 - Final Refusal Written

2006-10-12 - Teas/Email Correspondence Entered
2D06-09-25 - Communication received from applicant
2006-09-25 - TEAS Response to Office Action Received
2006-08-29 - Non-final action e-mailed

2006-08-29 - Non-Final Action Written

2006-08-28 - Assigned To Examiner

2006-03-17 - Notice Of Design Search Code Mailed

2006-03-16 - New Application Entercd In Tram

Attorney of Record
Anue E. Naffziger

Correspondent

ANNE E. NAFFZIGER

LEYDIG, VOIT & MAYER, LTD.

TWO PRUDENTIAL PLAZA, SUITE 4900
CHICAGO IL 60601-6780

Phone Number: 312-616-5600

Fax Number: 312-616-5700

ATTORNEY/CORRESPONDENT INFORMATION

3/31/2008 6:23 PM




Latest Status Info

Thank you for your request. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2008-03-31 19:16:29 ET

Serial Number: 78827194 Assiznment Information Trademark Document Retrieval

Registration Number: 3196554

Mark

ZIPSURVEY

{words only): ZIPSURVEY
Standard Character claim: Yes

Current Status; Registered.

Filing Date: 2006-03-02

Transformed into a National Application: No
Registration Date: 2007-01-09

Register: Principal

Law Office Assigned; LAW OFFICE 116

If you are the applicant or applicant’s attorney and have questions about this file, please contact the Trademark
Assistance Center st TrademarkAssistanceCenter@uspto.gov

Current Location: 650 -Publication And Issue Section

Date In Location: 2007-01-09

LAST APPLICANT(S)OWNER(S) OF RECORD

|
|
l
l
|
l
|
|
1
|
i
l
i
l
I
1
l
l
I
|
|
l
i
l Date of Status: 2007-01-09
i
l
|
|
l
|
|
|
l
l
!
l
|
|
l
i
l
I -
|’ 1. CorporateSurvey.com, LLC
|

Composed Of:
Chris Wright, Hi-Five Solutions LLC, OTR Inc.. Agateway E-Marketing LLC
Address:

| CorporateSurvey.com, LLC
| 320 S Boston, Suite 1026
Tulsa, OK 74103
| United States
| Legal Entity Type: Ltd Liab Co
! State or Country Where Organized: Oklahoma
‘ Phone Number: 918-583-5596
| Fax Number: 918-584-1425
|
|
|

1of2 3/31/2008 6:23 PM



[atest Status Info

GOODS AND/OR SERVICES

International Class: 035
Class Status: Active
CONDUCTING ONLINE BUSINESS MANAGEMENT SURVEYS
Basis: 1{a)

First Use Date: 2003-02-18

First Use in Commerce Date: 2003-02-18

ADDITIONAL INFORMATION

(NOT AVAILABLE)

MADRID PROTOCOL INFORMATION
(NOT AVAILABLE)

PROSECUTION HISTORY

NOTE: To view any document referenced below, click on the link to "Trademark Document Retrieval” shown near the
top of this page.

2007-09-04 - TEAS Change Of Correspondence Received

2007-01-09 - Registered - Principal Register

2006-10-24 - Published for opposition

2006-10-04 - Notice of publication

2006-09-08 - Law Office Publication Review Completed

2006-08-25 - Assigned To LIE

2006-08-21 - Approved for Pub - Principal Register (Initial exam)

2006-08-20 - Assigned To Examiner

2006-03-08 - New Application Entered In Tram
ATTORNEY/CORRESPONDENT INFORMATION

Attorney of Record

Molly D. McRay

Correspondent

Molly D. McKay

Molly D. McKay, P.C.

2301 S. Sheridan, Suite A

Tulsa OK 74129

Phone Number: 918-742-5900
Fax Number; 918-742-5901

20f2 3/31/2008 6:23 PM
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Latest Siatus Info

Thank you for your request. Here are the latest resuits from the TARR web server.

This page was generated by the TARR system on 2008-03-31 19:16:38 ET

Serial Number: 78556321 Assienment Information Trademark Document Retrieval

Registration Number: 3169776

Mark

MES

(words only): MES

Standard Character ¢laim: Yes

Current Status: Registerad.

Date of Status: 2006-11-07

Filing Date: 2005-01-28

Transformed into a National Application: No
Registration Date: 2006-11-07

Register: Principal

Law Office Assigned: LAW OFFICE 109

If you are the applicant or applicant's attorney and have questions about this file, please contact the Trademark
Assistance Center at TrademarkAssistanceCenter@uspto.gov

Current Location: 650 -Publication And Issue Section

Date In Location: 2006-10-04

LAST APPLICANT(SYYOWNER(S) OF RECORD
1. Best, Roger 1.

Address:

Best, Roger J.

3345 Glen Oak Drive

Bugene, OR 97405

United States

Legal Entity Type: Individual
Country of Citizenship: United States
Phone Number: 541.484.5209

GOODS AND/OR SERVICES

3/31/2008 6:23 PM




Latest Status info

International Class: 033

Class Status: Aciive

Business surveys that assess and benchmark the marketing knowledge and attitudes of business and management teams
Basis: 1(3)

First Use Date: 2005-12-15

First Use in Commerce Date: 2006-05-25

ADDITIONAL INFORMATION

(NOT AVAILABLE)

MADRID PROTOCOL INFORMATION

{NOT AVAILABLE)

PROSECUTION HISTORY

WOTE: Toe view any document referenced below, click on the ok to "Trademark Document Retrieval” shown near the
top of this page.

2006-11-07 - Registered - Principal Register

2006-10-06 - Assigned To Examiner

2006-09-30 - Law Office Registration Review Completed
2006-09-15 - Assigned To LIE

2006-09-07 - Allowed for Registration - Principal Register (SOU acceptcdi
2006-08-31 - Statement of use processing complete

2006-07-31 - Amendment to Use filed

2006-07-31 - TEAS Statement of Use Received

2006-03-07 - Notice of allowance - mailed

2005-12-13 - Published for opposition

2005-11-23 - Notice of publication

2005-10-20 - Law Office Publication Review Completed
2005-10-14 - Assigned To LIE

2005-10-11 - Approved for Pub - Principal Register (Initial exam)
20605-10-07 - Examinet’s Amendment Entered

2003-10-05 - EXAMINERS AMENDMENT E-MAILED
2005-10-05 - Examiners Amendment -Writien

2005-08-26 - Noao-final action e-mailed

2005-08-26 - Non-Final Action Written

2005-03-26 - Assigned To Examiner

20f3 3/31/2008 6:23 PM




L.atest Status Info

2005-02-07 - New Application Entered In Tram

Correspondent

ROGER 1. BEST

3545 GLEN OAK DR
EUGENE, OR 97405-4734
Phone Number: 541.484.5209

Jof3

ATTORNEY/CORRESPONDENT INFORMATION

3/3172008 6:23 PM



Latest Status Info
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Thank you for your request. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2008-03-31 [9:16:43 ET

Serial Number: 78506536 Assienment Information Trademark Document Retrieval

Registration Number: 3070479

Mark

ODsurveys Plus

{words only): ODSURVEYS PLUS

Standard Character claim: Yes

Current Status: Registered.

Date of Status: 2006-03-2]

Filing Date: 2004-10-27

Transformed into a National Application: No
Registration Date: 2006-03-21

Register: Principal

Law Office Assigned: LAW OFFICE 111

If you are the applicant or applicant's attorney and have questions about this file, please contact the Tradema rk
Assistance Center at TrademarkAssistanceCenter@uspto.gov

Current Location: 650 -Publication And Issue Section

Date in Location: 2006-03-21

LAST APPLICANT(S)YOWNER(S) OF RECORD
I. Target Training International, Ltd.

Address:

Target Training International, Ltd.

16020 N. 77th Strect

Scortsdale, AZ 85260

United States

Legal Entity Type: Corporation

State or Country of Incorporation: fowa

GOODS AND/OR SERVICES

Internationatl Class: 035

3/31/2008 6:23 PM




Latest Status Info

20of3

Class Status: Active

Business management, personnel management consultation, preparing business reports, conducting business research and
surveys. data base management, data processing all in the field of selection. assessment, training, management and development
of persons in work and in their personal lives

Bagsis: 1{a)

First Use Date: 2003-)1-07

First Use in Commerce Date: 2003-11-07

ADDITIONAL INFORMATION

{NOT AVAILABLE)

MADRID PROTOCOL INFORMATION

(NOT AVAILABLE)

PROSECUTION HISTORY

NOTE: To view any document referenced below, click on the link to "Trademark Document Retrieval” shown near the
top of this page.

2006-03-21 - Registered - Principal Register

2005-12-27 - Published for opposition

2005-12-07 - Notice of publication

2005-11-03 - Law Office Publication Review Completed
2105-10-28 - Assigned To LIE

2005-10-21 - Approved for Pub - Principal Register (Initial exam)
2003-10-20 - Teas/Email Correspondence Entered

2005-10-05 - Communication received from applicant
2005-10-05 - TEAS Response to Office Action Received , ' ‘
2005-06-06 - Non-final action e-mailed

2005-06-06 - Non-Final Action Written

2005-06-02 - Assigned To Examiner

2004-11-05 - New Application Entered In Tram

TTORNEY/CORRESPONDENT INFORMATION

Attorney of Record
Mark D. Hansing

Correspondent

MARK D HANSING

MCKEE VOORHEES & SEASE PLC
801 GRAND AVE STE 3200

DES MOINES, 1A 50309-8009

Phone Number: (515) 288-3667

3/3172008 6:23 PM




Latest Status info

Fax Number: (515) 288-1338

3/31/2008 6:23 PM




Latest Status Info

1 of2

Thank you for your request. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2008-03-31 19:16:50 ET

Serial Number: 78123282 Assisnment Information Trademark Document Retrieval

Registration Number: 2732126

Mark {words oniy): ADVANCEDSURVEY
Standard Character claim: No

Current Status: Registered.

Date of Status: 2003-07-01

Filing Date: 2002-04-22

Transformed into n National Application: No
Registration Date: 2003-07-01

Register: Principal

Law Office Assigned: LAW OFFICE 116

If you are the applicant or applicant's sttorney and have questions about this file, please contact the Trademark

Assistance Center at TrademarkAssistanceCenter@uspto.gov

Current Location: 900 -File Repository {Franconia)

Date In Loeation: 2003-07-10

LAST APPLICANT(SYOWNER(S) OF RECORD

Address:

IDEAL MEDIA, LLC

303 E. WACKER DRIVE 23RD FLOOR
CHICAGO, IL 606015212

United States

Legal Entity Type: Ltd Liab Co

State or Country Where Organized: Delaware

GOODS AND/OR SERVICES

International Class: 035

Class Status: Active

conducting on-line electronic business, market research and opinion poll surveys
Basis: 1{2)

First Use Date: 2000-01-11

First Use in Commerce Date: 2000-01-11

ADDITIONAL INFORMATION

{NOT AVAILABLE)

3/31/2008 6:24 PM
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Latest Status Info

20f2

MADRID PROTOCOL INFORMATION
{(NOT AVAILABLE)

PROSECUTION HISTORY

NOTE: To view any document referenced below, click on the link to "Trademark Document Retrieval" shown near the

top of this page.
2008-03-12 - Assignment Of Ownership Not Updated Automaticaily
2008-02-06 - Automatic Update Of Assignment Of Ownership
2003-07-01 - Registered - Principal Register
2003-04-08 - Published for opposition
2003-03-19 - Notice of publication
2003-01-30 - Approved tor Pub - Principal Register (Initial exam)
2002-12-20 - Communication received from applicant
2002-08-30 - Non-final action mailed

2002-08-20 - Assigned To Examiner

ATTORNEY/CORRESPONDENT INFORMATION

Correspondent

iSixSigma LLC

54 Danbury Road #280
Ridgefield CT 06877

Phone Number: (203) 431-1885
Fax Number: (203) 431-1883

3/31/2008 6:24 PM




Latest Status Info

Thank you for your request. Here are the latest results from the TARR web server,

This page was generated by the TARR system on 2008-03-31 19:16:55ET

Serial Number: 78456692 Assigament Information Trademark Document Retrieval

Registration Nomber: 2995269

Mark

SURVEYRX

{words enly): SURVEYRX

Standard Character claim: Yes

Current Status: Registered,

Date of Status: 2005-09-13

Fiting Date: 2004-07-26

Transformed into a National Application: No
Registration Date: 2005-09-13

Register: Principal

Law Office Assigned: LAW OFFICE 110

If you are the applicant or applicant's attorney and have questions about this file, please contact the Trademark

Assistance Center at TrademarkAssistanceCenter@uspto.gov
Current Location: 650 -Publication And Issue Scction

Date In Location: 2005-09-13

LAST APPLICANT(S)/OWNER(S) OF RECORD
1. marketRX Inc.

Address:

marketRX Inc.

1200 U.S. Route 22 East

Bridgewater, NJ 08807

United States

Legal Entity Type: Corporation

State or Country of Incorporation: New Jersey

GOODS AND/OR SERVICES

International Class: 035

3/31/2008 6:24 PM
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Latest Status lnfo

Class Status: Active

CONDUCTING MEDICAL RELATED BUSINESS RESEARCH AND SURVEYS
Basis: 1(a)

First Use Date: 2000-12-06

First Use in Commerce Date: 2000-12-06

ADDITIONAL INFORMATION

{(NOT AVAILABLE)

MADRID PROTOCOL INFORMATION
USPTO Reference Number: AG000575
International Registration Number: (0853314
International Registration Date: 2005-01-26
Original Filing Date with USPTO: 2005-01-26
International Registration Status: Application For IR Registered By IB
Date of International Registration Status: 2005-08-04
International Registration Renewal Date: 2015-01-26
Irregularity Reply by Date: (DATE NOT AVAILABLE)

Madrid History:

08-26-2006 - 14:43:58 - Ceasing Of Effect Reviewed - No Action Required By Office
07122006 - 14:47:17 - Partial Ceasing Of Effect To Be Processed

08-04-2005 - 14:51:18 - Application For IR Registered By IB

03-27-2005 - 16:25:50 - IR Certified And Sent To IB

01-26-2605 - 16:45:39 - Automatically Centified

01-26-2005 - 16:45:39 - New Application For IR Received

PROSECUTION HISTORY
NOTE: To view any document referenced below, click on the link to "Trademark Document Retrieval” sliown near the
top of this page.

2007-11-08 - Attorncy Revoked And/Or Appointed

2007-11-98 - TEAS Revoke/Appoint Attorney Received
2005-09-13 - Registered - Prinvipal Register

2005-06-21 - Published for opposition

2005-06-01 - Natice of publication

2005-03-05 - Law Office Publication Review Completed
2005-03-04 - Assigned To LIE

2003-03-01 - Approved for Pub - Principal Register (Initial exam)
2005-03-01 - Assigned To Examiner

2004-03-04 - New Application Entered in Tram

ATTORNEY/CORRESPONDENT INFORMATION
Attorney of Record
Kyle T. Peterson

3/31/2008 6:24 PM




Latest Status Info

Correspondent

Kyle T. Peterson

PATTERSON, THUENTE, SKAAR & CHRISTENSEN,
80th South 8th Street

4800 1DS CENTER

Minneapolis MN 55402

Phone Number: 6123495740

Fax Number: 6123499266

30f3

3/31/2008 6:24 PM



Latest Status Info

Thank yeu for your request. Here are the latest resuits from the TARR web server.

This page was generated by the TARR system on 2008-03-31 19:17:01 ET

Serial Number: 78423337 Assignment Information Trademark Document Retrieval

Registration Number: 3004066

Mark

SURVEYMANIA

(words only): SURVEYMANIA

Standard Character claim: Yes

Current Status: Registered.

Date of Status: 2005-10-04

Filing Date: 2004-05-21

Transformed into a National Application: No

Registration Date: 2005-10-04

Register; Principal

Law Office Assigned: LAW OFFICE 101

If you are the applicant or applicant's attorney and have questions about this file, please contact the Trademark
Assistance Center at TrademarkAssistanceCenter@uspto.goy
Current Location: 650 -Publication And Issue Section

Date In Location: 2005-10-04

LAST APPLICANT(SYOWNER(S) OF RECORD
1. SurveyMania.com, LLC

Address:

SurveyMania.com, LLC

PO Box 20871

Bradenton, FL, 34204

United States

Legal Entity Type: LIMITED LIABILITY CORPORATION
State or Country Where Organized: Florida

Phone Number: 413-618-2696

Fax Number: 413-618-2696

GOODS AND/OR SERVICES

1of3 " 3/3172008 6:24 PM




Latest Status Info

International Class: 035

Class Status: Active

Market research services, namely. market research studies, survey recruitment, demographics, and contracting research services
with partaer research companies

Buasis: 1(a)

First Use Date: 2000-04-02

First Use in Commerce Date: 2000-04-02

ADDITIONAL INFORMATION

(NOT AVAILABLE)

MADRID PROTOCOL INFORMATION
(NOT AVAILABLE)

PROSEC UT!ON H]STORY

NOTE To view any document referenced below, click on the link to "Trademark Document Remeval" shown near the
top of this page.

2005-12-02 - Undeliverable Mail - No Action Taken

2005-11-14 - PAPER RECEIVED

2005-10-04 - Registered - Principal Register

2005-07-12 - Published for opposition

2003-06-22 - Notice of publication

2005-04-03 - Law Office Publication Review Completed
20035-03-25 - Assigned To LIE

20035-03-24 - Approved for Pub - Principal Register (Initial exam)
2005-03-23 - Amendment From Applicant Entered
2005-03-11 - Communication received from applicant
2005-03-11 - TEAS Response to Office Action Received
2004-12-27 - Non-final action e-mailed

2004-12-27 - Non-Final Action Written

2004-12-21 - Assigned To Examiner

2004-05-28 - New Application Entered In Tram

ATTORNEY/CORRLSPONDENT INFORMATION

ORI SR

Correspondent
SurveyMania.com, LLC

PO Box 20871

Bradenton, FL 34204

Phone Number: 413-618-2696

20f3 3/31/2008 6:24 PM




Latest Status Info

Fax Number: 413-618-2690

30of3
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Latest Status Info

Thank ysu for your request. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2008-03-31 19:17:06 ET

Serial Number: 78311198 Assivnment Information Trademark Document Retrieval

Registration Number: 2898404

Mark (words only): TAXSALARYSURVEY.COM
Standard Character clain: No

Current Status; Registerud.

Date of Status: 2004-10-26

Filing Date: 2003-10-08

Transformed into a National Application: No
Registration Date: 2004-10-26

Register: Supplemental
Law Office Assigned: LAW OFFICE 114

If you are the applicant or applicant’s attorney and have questions about this file, please contact the Trademark
Assistance Center at TrademarkAssistanceCenter@uspto.gov

Current Location; 650 -Publication And Issue Section

Date In Location: 2004-10-26

LAST APPLICANT(SYQOWNER(S) OF RECORD
1. Neuharth, Kathleen A

Address:

Neuharth, Kathleen A

1250 Prospect Street, Suite 101

La Jolla, CA 92037

United States

Legal Entity Type: Individual
Country of Citizenship: United States
Phone Number: 858 439 3443

Fax Number: 858 457 0252

GOODS AND/OR SERVICES

T T T

International Class: 035
Class Status: Active ‘
Conducting and compiling compensation statistics by and for tax executives worldwide, namely, providing business information
and conducting business research und surveys

Basis: 1{a)

First Use Date: 2003-11-01

First Use in Commerce Date: 2003-11-01

1of3 3/31/2008 6:24 PM
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20f3

ADDITIONAL INFORMATION
(NOT AVAILABLE)

MADRID PROTOCOL INFORMATION

{NOT AVAILABLE)

PROSECUTION HISTORY
NOTE: To view any document referenced below, click on the link to "Trademark Document Retrieval” shown near the
top of this page.

2004-10-26 - Registered - Supplemental Register

2004-08-18 - Law Office Publication Review Completed

2004-08-09 - Assigned To LIE

2004-07-29 - APPROVED FOR REGISTRATION SUPPLEMENTAL REGISTER
2004-07-29 - Amendment to Use approved

2004-07-29 - Amendment to use processing complete

2004-04-21 - Amendment to Use filed

2004-07-19 - FAX RECEIVED

2004-07-19 - FAX RECEIVED

2004-07-14 - FAX RECEIVED

2004-06-10 - Amendment From Applicant Entered

2004-06-10 - Communication received from applicant

2004-06-10 - PAPER RECEIVED

2004-06-07 - FAX RECEIVED

2004-06-03 - DISAPPROVAL - AMENDMENT TO USE E-MAILED
2004-06-03 - AMENDMENT OF ALLEGED USE DISAPPROVED
2004-06-03 - NON-FINAL ACTION E-MAILED

2004-05-19 - TEAS Response to Office Action Received

2004-05-19 - TEAS Change Of Correspondence Received

2004-05-18 - FAX RECEIVED

2004-04-21 - TEAS Statement of Use Received

2004-04-21 - FAX RECEIVED
2004-04-14 - Communication received from applicant

2004-04-14 - FAX RECEIVED

373172008 6:24 PM




Latest Status Info

2004-04-02 - Non-final action e-mailed
2004-03-30 - Assigned To Examiner

ATTORNEY/CORRESPONDENT INFORMATION
Attorney of Record
§. DOUGLASS JENNINGS. JR.

Correspondent

I. DOUGLASS JENNINGS, IR.

1. DOUGLASS JENNINGS, IR.
9171 TOWNE CENTRE DR., #350
SAN DIEGO CA 92122

Phone Number: (858) 457-1224
Fax Number: {858) 457-0252

30f3 3/31/2008 6:24 PM
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Latest Status Info

1of2

Thank you for your request, Here are the latest results from the TARR web server.
This page was generated by the TARR system on 2008-03-31 19:37:51 ET

Serial Number: 78207422 Assienment Information Trademark Document Retrieval

Registration Number: 2893913

Mark (words only): LINKING FORECAST TO FUTURE
Standard Character claim: No

Current Status: Registered.

Date of Status: 2004-10-12

Filing Date: 2003-01-27

Transformed into a National Application: No
Registration Date: 2004-10-12

Register: Principal

Law Office Assigned: LAW OFFICE 116

If you ave the applicant or applicant’s attorney and have questions about this file, please contact the Trademark

Assistance Center at TrademarkAssistanceCenter@uspto.gov

Current Location: 6§50 -Publication And lssue Section

Date In Location: 2003-09-02

LAST APPLICANT(S)YOWNER(S) OF RECORD

PRSI [EU . - s o —— = [ OGP

1. INFOMENTIS GROUP, LLC

Address:

INFOMENTIS GROUP, LLC

1750 FOUNDERS PARKWAY, SUITE 160
ALPHARETTA, GA 30004

United States

Legal Entity Type: Ltd Liab Co

State or Country Where Organized: Georgia

GOODS AND/OR SERVICES

International Class: 035 |
Class Status: Active :
business consulting services, namely, consulting in the fields of sales and sales and revenue forecasting
Basis: 1(a) ‘
First Use Dute: 2003-02-19 |
First Use in Commerce Date: 2003-02-19

POV et = PR e L |

ADDIT!ON AL INFORMATION

(\'OT AVAILABLE)
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Latest Status Info
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MADRID PROTOCOL INFORMATION

{NOT AVAILABLE)

PROSECUTION HISTORY

NOTE: To view any document referenced below, click on the link to "Trademark Document Retrieval® shown near the

top of this page.
2004-10-12 - Registered - Principal Register
2004-08-19 - Law Office Repistration Review Completed
2004-08-16 - Assigned To LIE
2004-08-10 - Allowed for Registration - Principal Register (SOU accepted)
2004-07-20 - Assigned To Examiner
2004-07-16 - Statement of use processing complete
2004-07-02 - Amendment to Use filed
20604-07-02 - TEAS Statement of Use Received
2004-06-16 - Extension | granted
2004-06-02 - Extension | filed
2004-06-02 - TEAS Extension Received
2004-03-19 - PAPER RECEIVED
2004-05-10 - TEAS Change Of Correspondence Received
2003-12-02 - Notice of allowance - mailed ‘
2003-09-09 - Published for opposition
2003-08-20 - Notice of publication
2003-06-30 - Approved for Pub - Principal Register (Initial exam)

2003-06-30 - Assigned To Examiner

ATTORNEY/CORRESPONDENT INFORMATION
Attorney of Record
Donald 8. Showalter

Correspondent

Dana A. Schwind

Morris, Manning & Martin, LLP

3343 Peachtres Road NE - Suite 1600
Atlanta GA 30326-1044 '
Phone Number: 404-233-7000

Fax Number: 404-365-9332
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Thank you for your request. Here are the latest results from the TARR web server,

This page was generated by the TARR system on 2008-03-31 (93756 ET

Serial Number: 76610002 Assienment Information Trademark Document Retrieval

Registration Number: 3005579

MACFORECAST

{words only): MACFORECAST

Standard Character claim: Yes

Current Status: Registered.

Date of Status: 2005-10-11

Filing Date: 2004-09-03

Transformed into a National Application: No

Registration Date: 2005-10-11

Register: Principal

Law Office Assigned: LAW OFFICE 116

If you are the applicant or applicant's attorney and have questions about this file, please contact the Trademark
Assistance Center at TrademarkAssistanceCenter{@uspio.gov
Current Location: 650 -Publication And Issue Section

Date In Location: 2005-10-11

LAST APPLICANT{(S)YOWNER(S) OF RECORD :

1. MacKay & Company

Address:

MacKay & Company

One Imperial Place, Suite 300

Lombard, IL 60148

United States

Legal Entity Type: Corporation

State or Country of Incorporation: [llinois

GOODS AND/OR SERVICES
International Class: 035 :
Class Status: Active )
Market information and forceast services for manufacturers, distributors and others with an interest in trucks, truck components
and parts :

Basis; i{a)
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i.atest Status info

First Use Date: 2003-06-00
First Use in Commerce Date: 2003-06-00

(NOT AVAILABLE)

{(NOT AVAILABLE)

ADDITIONAL INFORMATION

MADRID PROTOCOL INFORMATION

PROSECUTION HISTORY

NOTE: To view any document referenced below, click on the link to "Trademark Document Retrieval” shown gear the

top of this page.
2003-10-11 - Registered - Principal Register
2003-07-19 - Published for opposition
2005-06-29 - Notice of publication
2005-04-11 - Law Office Publication Review Completed
2003-04-08 - Assigned To LIE
2605-04-06 - Approved for Pub - Principal Register (Initial exam)
2005-03-31 - Assigned To Examiner

2004-09-14 - New Application Entered In Tram

Attorney of Record

Peter J. Strand

Correspondent

PETER J. STRAND
HOLLAND & KNIGHT LLP
131 S DEARBORN ST STE 30
CHICAGO, IL 60603-5547

Phone Nurmber: 312 715 5756
Fax Number: 312 578 6666

20f2

ATTORNEY/CORRESPONDENT INFORMATION

3/31/2008 6:45 PM




Latest Status Info
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Thank you for your request. Here ave the latest results from the TARR web server.

This page was generated by the TARR system on 2008-03-31 19:38:01 ET

Serial Number: 76537477 Assisnment Information Trademark Document Retrieval

Registration Number: 2912318

Mark (words only): FORECAST INTERNATIONAL
Standard Character claim: No

Current Status: Registered.

Date of Status: 2004-12-2)

Filing Date: 2003-08-14

Transformed into a National Application: No

Registration Date: 2004-12-21

Register: Principal

Law Office Assigned; LAW OFFICE 114

If you are the applicant or applicant's attorney and have questions about this file, please contact the Trademark
Assistance Center at TrademarkAssistanceCenterf@uspto.goyv
Current Location: 650 -Publication And Issue Section

Date In Location: 2004-12-21

LAST APPLICANT(S)/OWNER(S) OF RECORD.

1. Forocast Intematxonal inc.

Address:

Forecast International, Inc,

22 Commerce Road

Newtown, CT 06470

United States

Legal Entity Type: Corporation

State or Country of Incorporation: Connecticut

GOODS AND/OR SERVICES
International Class: 035
Class Status: Active
MARKETING AND MARKET INTELLIGENCE RESEARCH SERVICES, NAMELY, PROVIDING MARKET
INTELLIGENCE, MARKET INTELLIGENCE SUBSCRIPTION SERVICES, FORECASTING AND REPORTS IN AND
FOR THE AEROSPACE INDUSTRY, POWER INDUSTRY AND DEFENSE INTELLIGENCE COMMUNITY; AND
CONSULTING SERVICES IN CONNECTION THEREWITH
Basis: 1{(a)

First Use Date: 1988-04-00
First Use in Commerce Date; 1988-04-00
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Latest Status Info

ADDITIONAL INFORMATION

Section 2(f)

MADRID PROTOCOL INFORMATION

(NOT AVAILABLE)

PROSECUTION HISTORY

NOTE: To view any document referenced below, click on the link to "Trademark Document Retrieval” shown near the
top of this page.

2003-12-21 - Registered - Principal Register

2004-09-28 - Published for apposition

2004-09-08 - Notice of publication

2004-07-28 - Law Office Publicution Review Completed
2004-07-28 - Assigned To LIE

2004-07-15 - Approved for Pub - Principal Register (Initial exam) |
2004-65-21 - Communication received from applicant
2004-06-21 - Legal Instrument Examiner (LIE) - Correction
2003-06-21 - Communication received from applicant
2004-05-21 - Communication reccived from applicant
2004-02-27 - Non-final action mailed

2004-02-23 - Assigned To Exaniiner

ATTORNEY/CORRESPONDENT INFORMATION

Attorney of Record
Clifford L. Tager

Correspondent

CLIFFORD L. TAGER

ONE HUDSON STREET
BETHEL, CONNECTICUT 06801
Phone Number: (203) 792-70%0

20of2 3/31/2008 6:45 PM
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Thank you for your request. Herc are the latest results from the TARR web server,

This page was generated by the TARR system en 2008-03-31 19:38:08 ET

Serial Number: 76359717 Assignment Information Trademark Document Retrieval

Registration Number: 2754576

Mark {words only): FORECAST ENGINEERING
Standard Character claim: No

Current Status: Registered.

Date of Status: 2003-08-19

Filing Date: 2002-01-18

Transformed into a National Application: No
Registration Date: 2003-08-19

Register: Supplemental

Law Office Assigned: LAW OFFICE 116

If you are the applicant or applicant’s attorney and have questions about this file, please coniact the Trademark

Assistance Center at TrademarkAssistanceCentert@uspto.gov
Current Location: 900 -File Repository (Franconia)

Date In Location: 2003-08-25

LAST APPLICANT(S)/OWNER(S) OF RECORD
1. FORECAST ENGINEERING, LLC

Address:

FORECAST ENGINEERING, LLC

1000 East Williams Street, #204

Carson City, NJ 39701

United States

Legal Entity Type: Ltd Liab Co

State or Country Where Organized: Nevada
Phone Number: (919) 562-8758

GOODS AND/OR SERVICES
International Class: 035

Class Status: Active

Business consultation in the field of forecasting business performance

Basis: 1{a)

First Use Date: 2001-12-0}

First Use in Commerce Date: 2001-12-01

ADDITIONAL INFORMATION

3/31/2008 6:45 PM




Latest Status Info

{NOT AVAILABLE)

MADRID PROTOCOL INFORMATION
{NOT AVAILABLE)

PROSECUTION HISTORY

NOTE: To view any document referenced below, click on the link to "Trademark Document Retrieval” shown near the
top of this page.

2003-08-19 - Registered - Supplemental Register

2003-06-09 - APPROVED FOR REGISTRATION SUPPLEMENTAL REGISTER
2003-06-09 - Amendment to Use approved

2003-05-16 - Amendment to use processing complete

2003-02-03 - Amendment to Use filed

2003-04-07 - Assigned To Examiner

2003-04-04 - Pctition Tu Revive-Granted

2003-02-03 - Petition To Revive-Received

2003-01-31 - TEAS Change Of Correspondence Received
2002-12-23 - Abandonment - Failure To Respond Or Late Response
2002-12-23 - Assigned To Examiner

2002-04-25 - Non-final action mailed

2002-04-12 - Assigned To Examiner

2002-02-07 - Communication received from applicant

ATTORNEY/CORRESPONDENT INFORMATION

SRS UGNV SIS SRR e ok 4

Correspondent

Thomas P. Philbrick, Esq.

ALLMARK TRADEMARK SERVICE
Suite A

5327 Romford Drive

San Jose CA 95124

Phone Number: (408)978-6275

Fax Number: (408)979-0929
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Latest Status Info
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Thank you for your request. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2008-03-31 19:38: 13 ET

Serial Number: 75716260 Assignment Information Trademark Document Retrieval

Registration Number: 2548763

Mark (words only): 21ST CENTURY FORECASTING

Standard Character claim: No

Current Status: Section 8 and 15 affidavits have been accepted and acknowledged.
Date of Status: 2007-08-07

Filing Date: [999-05-27

Transformed into a National Application: No

Registration Date: 2002-03-19

Register: Principal

Law Office Assigned: LAW OFFICE 111

If you ure the applicant or applicant's attorney and have questions about this file, please contact the Trademark
Assistance Center at TrademarkAssistanceCenter@uspto.gov

Current Location: 830 -Post Registration

Date In Location: 2007-08-07

LAST APPLICANT(S)/OWNER(S) OF RECORD

1. Reynolds, Don

Address:

Reynolds, Don

1320 South University Drive, Suite 1000
Fort Worth, TX 76107

United States

Legal Entity Type: Individual
Country of Citizenship: United States

GOODS AND/OR SERVICES
International Class: 035
Class Status: Active
Economic forecasting and analysis; conducting business conferences; and business and economic cpnsuhing services
Basis: 1(2)
First Use Date: 1986-05-00
First Use in Commerce Date: 1986-05-00

ADDITIONAL INFORMATION

Disclaimer: "FORECASTING™

3/31/2008 6:45 PM
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M ADRID PROTOCOL INFORMATION

{(NOT AVAILABLE)

PROSECUT!ON HIST ORY

SN

NOTE: To view any document referenced below, click on the link to "Trademark l)ocumem Retrieval" shown near the

top of this page.
2007-08-07 - Scction 8 {6-year) accepted & Section 15 acknowledged
2007-07-18 - Assigned To Paralegal
2007-06-18 - Section 8 {6-yenr) and Section 15 Filed
2007-06-18 - TEAS Bection 8 & 15 Received
2007-03-18 - Case File In TICRS
2002-03-19 - Registered - Principal Register
2001-12-25 - Published for opposition
2001-12-05 - Notice of publication
2001-08-29 - Approved for Pub - Principal Register (Initial cxam)
2000-08-22 - Letter of suspension mailed
2000-06-15 - Communication received from applicant
1999-12-15 - Non-final action mailed
1999-11-23 - Assigned To Examiner
1999-10-29 - Assigned To Examiner

ATTORNEY/CORRESPONDENT INFORMATI ON

e e = s e w3 g3 < bbb 44 A ot 2 e . v o st e et

Attorney of Record
Shannon T, Vale

Correspondent

SHANNON T. VALE
FULBRIGHT & JAWORSKI
600 CONGRESS AVE
SUITE 2400

AUSTIN, TX 78701

Phone Number: 512-474-5201
Fax Number: 512-336-4598

3/31/2008 6:45 PM




