
Request for Reconsideration after Final Action Page 1 of 22

PTO Form 1960 (Rev 9/2007)

OMB No. xxxx-xxxx (Exp. xlxxxx)

Request for Reconsideration after Final Action

The table below presents the data as entered.

A http://tgate/PDF/RFR/2008/04/24/20080424171049634115-
ORIGINAL

PDF FILE

  

  
 

 
  

 

  

  
 

 

 
77220151-010_001/evi_206l26233146-

163 659121_._Request_for_Reconsideration_—

_sma11_size.pdf

 
§§B£“;EE1;§§)D \\TICRS\EXPOR'I‘\lMAGEOUT\772\201\77220 15 1\xmll

 
 
 

\\TICRS\EXPORT\IMAGEOUT\772\20l\77220151\Xm1l

\RFR0003. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\Xmll

\RFR0004.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7'/22015 l\xmll

\RFR000 5. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xm11

\RFR0006.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 l\xm1
\RFR0007.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml1

\RFR0008.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xm11

\RFR0009.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\77220 15 1\Xm1l

file://\\ticrs-ais—01\ticrsexport\HtmlToTifi1nput\RFR000 12008_05_08_1 1__3 5_39_TTAB08. .. 5/8/2008



Request for Reconsideration afier Final Action Page 2 of 22

 

 

  

  
 

\RFR0010.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722O 15 1\xm1 1

\RFR00 1 1 . JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722O 15 1\Xm1 1

\RFR00 1 2.]PG

\\TICRS\EXPORT\IMAGEOUT\772\201\77220151\xml1

\RFR00 1 3 . JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml 1

\RFR00 1 4. JPG

\\TIC.RS\EXPORT\IMAGEOUT\772\201\7722O 15 1\xml 1

\RFR00 1 5.JPG '

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml 1

\RFR00 1 6. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml 1

\RFR00 1 7. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\Xm1 1

\RFR00 1 8.JPG

ORIGINAL http://tgate/PDF/RFR/2008/04/24/200804241710496341 15-
PDF FILE 77220151-010_002/evi_206126233 146-

163659121_._Request_-_Evidence_1.pdf

§§§;’§Ig$D \\TICRS\EXPORT\IMAGEOUT\772\201\77220 15 1\xml 1
(,5 pages) \RFROO19.JPG

 

 
 
 

 
\\TICRS\EXPORT\IMAGEOUT\772\201\77220 15 1\xml 1

\RFR0020.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xm11

\RFR002 1.JPG

\\TICRS\EXPORT\IMAGEOU'I\772\201\7722015 1\xml 1

\RFRO022.JPG '

\\TICRS\EXPORT\IMAGEOU1\772\20 1\7722O 15 1\xml 1

\RFR0023. JPG

 

 

 
 

\\TICRS\EXPORT\IMAGEOUT\772\201\77220 15 l\xmll

\RFR0024. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml l

\RFRO02 5.JPG .

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\x1nll

\RFR0026. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\77220151\xm1l

file ://\\ticrs-a1's—01\ticrsexport\HtmlToTifTInput\RFR000 12008__05_08_1 1_3 5_39_TTAB08. .. 5/8/2008



Request for Reconsideration afier Final Action Page 3 of 22

 
 

 

\RFR0027. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722O 15 1\xm1l

\RFR0028. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\Xmll

\RFR0029. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722O 15 1\xmll

\RFR0030. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 l\xml1

\RFR003 1.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xm11

\RFR0032.JPG

\\TICRS\EXPORT\IMAGEOL'T\772\201\7722015 1\xml1

\RFR0033.JPG

 \\TICRS\EXPORT\IMAGEOUT\772\201\77220151\xm11\RFR0034.JPG

\\TICRS\EXPOR'I‘\IMAGEOUT\772\201\77220 15 1\xml]1

\RFR003 5 . JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 l\xml1

\RFR0036. JPG

\\TICRS\EXPORT\IMAGEOU"1\772\201\7722015 1\xmll

\RFR0037. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722O 15 1\xml1

\RFR003 8. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\77220 15 1\Xm11

\RFR0039. JPG

\\TICRS\EXPORT\IMAGEOUT\772\20l\7722O 15 1\xml1

\RFR0040.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\Xmll

\RFR004 1 . JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xm11

\RFR0042. JPG

ORIGINAL

PDF FILE

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 l\xml1

\RFR0043.JPG

CONVERTED

PDF FILE(S)

 
 
 
 

  
 

  

http://tgate/PDF/RFR/2008/04/24/20080424171049634115-
77220151-010_003/evi_206126233146-

163659121_._Request__-_Evidence_2.pdf

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xmll

\RFR0044.JPG

file://\\ticrs-ais-01\ticrsexport\HtmlToTifiInput\RFR000 12008_05_08_1 1_3 5_39_TTAB08 . .. 5/8/2008



 

Request for Reconsideration afier Final Action Page 4 of 22

 
(25 page s)

 \\TICRS\EXPORT\IMAGEOUT\772\201\7722015 l\Xmll

\RFR0045.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 l\xmll

\RFR0046. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xm11
\RFR0047. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml1

\RFR0048. JPG

\\TICRS\EXPORT\IMAGEOUT\772\2O 1\77220 15 1\xmll

\RFR0049. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml1

\RFR0050.JPG

\\TICRS\EXPOR'I‘\IMAGEOUT\772\201\77220151\xml1

\RFR005 1.JPG

\\TICRS\EXPORT\IMAGEOU'I\772\20i1\7722015 l\Xm1IL
\RFR00 5 2. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xmll
\RFR0053.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml1
\RFR00 5 4. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xm11
\RFR005 5.JPG

\\TICRS\EXPORT\IMAGEOUT\772\20 1\77220 15 1\xmll
\RFR00 5 6. JPG

\\TICRS\EXPORT\IMAGEOU'I\772\201\7722015 1\xm11

\RFR0057.JPG

\\TICRS\EXPOR'I\IMAGEOUT\772\201\7722015 1\xm1l
\RFR0058.JPG

 

 
 

 
 

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 l\xm11

\RFR00 5 9. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xm11
\RFR0060.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml
\RFR006 1 . JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml1
\RFR0062.JPG

file://\\ticrs-ais-01\ticrsexp0rt\HtmlToTiffInput\RFR00012008_05_08_11_3 5_39_TTAB08... 5/8/2008



1 Request for Reconsideration afier Final Action Page 5 of 22

 

  
 \\TICRS\EXPORT\IMAGEOUT\772\201\7722015 l\xmlI

\RFR0063 . JPG

\\TICRS\EXPOR'I'\IMAGEOUT\772\201\7722015 1\xml1

\RFR0064. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xmll

\RFR0065.JPG

\\TICRS\EXPORT\IMAGEOU'I\772\201\7722015 1\xm11

\RFR0066. JPG

\\TICRS\EXPOR'I‘\IMAGEOU'I\772\201\7722015l\xml
\RFR0067 JPG

 \\TICRS\EXPORT\IMAGEOUT\772\201\7722015 l\xmll\RFR0068.JPG

  

   
  
  

  
  

  

http://tgate/PDF/RFR/2008/04/24/20080424171049634115-
77220151-010_004/evi_206126233146-

163 659121_._Request_-_Evidence_3.pdf

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\Xm11

\RFR0069.JPG  
  

 

 
PDF FILE(S)

(25 pages)

\\TICRS\EXPORT\IMAGEOU'I\772\201\7722015 1\xml 1

\RFR0070. JPG

\\TICRS\EXPORT\IMAGEOU'1\772\201\7722015 1\xm11

\RFR007 1.JPG

\\TICRS\EXPORT\IMAGEOU'I\772\201\77220 15 1\xmll

\RFR0072. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xmll
\RFR0073.JPG

 

  
  

  
 

\\TICRS\EXPORT\IMAGEOUT\772\201\7722O 15 1\xml1

\RFR0074. JPG

 \\TICRS\EXPORT\IMAGEOU'I\772\201\7722015 l\Xml1
\RFR0075.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xm11
\RFR0076. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml 1
\RFR0077.JPG

\\TICRS\EXPORT\IMAGEOU1\772\201\7722015 l\xm1l

\RFR0078. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xm11
\RFR0079. JPG
 

file://\\ticrs—ais-01\ticrsexport\HtmlToTiffInput\RFR00012008_05__08_1 1_3 5_39_TT./X1308... 5/8/2008

 

 



Request for Reconsideration afier Final Action Page 6 of 22

  

 
 

  \\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xmll 

\RFR0080.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xmll

\RFR008 1.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 l\xml1

\RFR0082.JPG

 

  

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml1

\RFR0083 JPG

\\TICRS\EXPORT\IMAGEOUT\772\201 \77220 15 1\xml1

\RFR0084 JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml1

\RFROO85.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml1

\RFR00 8 6. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722O 15 1\xml1

\RFR0087. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722O 15 l\xml1
\RFR0088. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201 \77220 15 1\Xm1l

\RFR0089. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml1

\RFR0090. JPG

 

  
 

 

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml1

\RFR009 1.JPG

\\TICRS\EXPORT\IMAGEOL T\772\201\7722015 1\Xmll

‘\RFR0092.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 l\xml1

\RFR0093.JPG

ORIGINAL http://tgate/PDF/RFR/2008/O4/24/200804241710496341 15-
PDF FILE

-

77220151-010_005/evi_206126233146-

163 659 121_._Request_-_Evidence_4.pdf
 

 
 

CONVERTED

PDF FILMS)  
(26 pages) '

\\TICRS\EXPOR'I‘\IMAGEOU'1\772\201\77220 15 1\xm11

\RFR0095.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xm1l

\RFR0096. JPG

  

file://\\ticrs-ais-O1\ticrsexport\HtmlToTifiInput\RFR00012008_05_08_1 1_3 5_39_TTAB08... 5/8/2008



Request for Reconsideration afier Final Action Page 7 of 22

 

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 l\xml1

\RFR0097.JPG

\\TICRS\EXPORT\IMAGEOUT\772\20l\7722015 l\xml1

\RFR0098.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xmll

\RFR0099. JPG

\\TICRS\EXPORT\IMAGEOUT\772\20l\7722015 1\xmll

\RFR0100.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015l\xmll

\RFR0101.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\77220151\xml1

\RFR0102.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\77220 15 1\xm11

\RFRO 1 03. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml1

\RFR0104.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 l\xml1

\RFR0105.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\Xm1l

\RFR0 1 06. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml1

\RFR0 1 07. JPG

\\TICRS\EXPOR'l"\I1\,iAGEOU"[‘\772\201\77220‘15 1\xm]

\RFRO 1 08. JPG

\\TICRS\EXPORT\IMAGEOU"1\772\201\77220 15 l\Xm1l

\RFR0109.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722O 15 1\xml1

\RFR01’10.JPG

\\TICRS\EXPORT\IMAGEOU'I\772\201\7722015 1\xm11

\RFR01 1 l.JPG

\\TICRS\EXPORT\IMAGEOU'I\772\201\77220 15 1\xml l

\RFR01 1 2. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xmll

\RFR01 1 3. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml1

\RFR01 14.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xm1l
\RFR01 l5.JPG

file://\\ticrs-ais-01\ticrsexport\HtmlToTifi‘Input\RFR00012008_05_08_11_35_39_TTABO8... 5/8/2008



Request for Reconsideration afier Final Action Page 8 of 22

 \\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xm1 l

\RFR01 16.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xmll

\RFR01 1 7. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xmll

\RFR01 1 8.JPG

 \\TICRS\EXPORT\IMAGEOUT\772\201\77220151\xmll
ORIGINAL

PDF FILE

\RFR01 l9.JPG

http://tgate/PDF/RFR/2008/O4/24/200804241710496341 15-

CONVERTED

PDF FILE(S) IMAGEOUT\772\20 1\77220 15 1\Xm1 1

77220151—010~006/evi_206126233146-

163659121_._Request_-_Evidence_5.pdf

(25 pages) *2

\\TICRS\EXPORT\IMAGEOUT\772\201\77220151\xmll

\RFR0121.JPG

\\TICRS\EXPORT\IMAGEOU'I\772\201\7722015 1\xmll

\RFR0122.JPG

\\TICRS\EXPOR'I‘\IMAGEOUT\772\201\77220151\xml1

\RFR0123.JPG

 
  

    
  

 
 

 

 
 

 

 
 

 
 
 

 

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xmll

\RFR0124.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xmll

\RFR0125.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xmll

\RFR0 1 26. JPG

\\TICRS\EXPORT\IMAGEOU"1\772\201\7722015 1\xmll

\RFR0127.JPG

\\TICRS\EXPORT\IMAGEOU'I\772\201\77220151\xmll

\RFR0128.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\77220151\xmll

\RFR0129. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xmll

\RFR0130.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xmll

\RFR0 1 3 1 . JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722O 15 1\xmll

\RFR0132. JPG

file://\\ticrs-ais-01\ticrsexport\HtmlToTifiInput\RFR00O12008_O5_08_11_35_39_TTAB08... 5/8/2008



 

Request for Reconsideration afier Final Action Page 9 of 22

 
 

   
 

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xm11

\RFR01 3 3. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xmll

\RFR0134. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\77220 15 l\Xml1

'\RFR0135.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722O 15 1\xm1 1

\RFRO136.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xmll

\RFR0137.JPG

\\TICRS\EXPOR'I‘\IMAGEOUT\772\201\77220 15 1\xmll

\RFR013 8.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 l\xml1

\RFR013 9.JPG

\\.TICRS\EXPORT\IMAGEOUT\772\201\7722015 l\xml1

\RFR0140.JPG

\\TICRS\EXPORT\IMAGEOU"1\772\201\77220151\xml1

\RFR0141.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml1

\RFR0142. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml1

\RFR0143.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xm11
\RFR0 1 44. JPG

ORIGINAL http://tgate/PDF/RFR/2008/O4/24/200804241710496341 15-
PDF FILE 77220151-010_O07/evi_206126233 146-

163 659121_._Request_-_Evidence_6.pdf

CONVERTED

PDF FILE(S)

 

 

 

 

  
  
  

  

  
 
  

 

 

 
 
 

 
\\TICRS\EXPORT\IMAGEOU'I\772\201\7722015l\xm11

\RFR0 1 45 . JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\77220 15 1\xm11

\RFR0 1 46. JPG

\\TICRS\EXPOR'I\IMAGEOUT\772\201\77220151\Xml1

\RFRO 1 47. JPG

\\TICRS\EXPOR'I‘\IMAGEOU'I\772\201\77220 15 1\xmll

\RFR0148. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\77220 15 1\xml1
\RFR0149.JPG

file://\\ticrs-ajs-01\ticrsexpo1t\Htm1ToTiffInput\RFR00Ol20O8_05_08_11_35_39_TTAB08... 5/8/2008



Request for Reconsideration afier Final Action Page 10 of 22

  
 

  
 

\\TICRS\EXPORT\IMAGEOUT\772\201\77220 15 1\xmll

\RFR0150.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xmll

\RFR0151.JPG

\\TICRS\EXPORT\IMAGEOU"I\772\201\7722015 1\xmll

\RFR0152.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml1

\RFR01 5 3 JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml1

\RFR01 5 4 JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xm11

\RFR01 55.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml1

\RFR01 5 6. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml1

\RFR01 57.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xmll

\RFR01 58. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xmll

\RFR0159.JPG '

\\TICRS\EXPORT\IMAGEOUT\772\20l\7722015 1\xm1l

\RFR0160. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xm1l

\RFR0161.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722O 15 1\Xm1l

\RFR0162.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722O 15 1\xm1l

\RFR0163.JPG

\\TICRS\EXPORT\IMAGEOU'I\772\201\7722015 1\Xml1

\RFR0164.JPG

\\TICRS\EXPORT\IMAGEOUT\772\20l\7722015 1\xm11

\RFR0165.JPG

 

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 l\xmll

\RFR0166.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml1

\RFR0 1 67. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\1 1
\RFR0168.JPG

file://\\ticrs-ais-01\ticrsexport\HtmlToTifiInput\RFR00O12008_05_08_1 l_3 5_39_TTAB08... 5/8/2008



Request for Reconsideration after Final Action Page 11 of 22

  

 
  
 

  

 
\\TICRS\EXPORT\IMAGEOUT\772\201\7722O 15 1\xml 1

\RFR01 6 9. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xm11

\RFR0170.JPG

http2//tgate/PDF/RFR/2008/04/24/20080424171049634115-

77220151-010_008/eVi_206l26233146-

163659 12 1_._Request_-_Evidence_7.pdf ORIGINAL

PDF FILE

CONVERT“ \\TICRS\EXPORT\IMAGEOUT\772\201\77220151\xm11
PDF FILE(S) -

\\TICRS\EXPORT\IMAGEOUT\772\201\77220 15 l\xmll

\RFR0172.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722O 15 1\xml1

\RFR0173.JPG

 
 
 
 

  
  
 

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml1

\RFR0174.JPG

\\TICRS\EXPORT\IMAGEOU"I\772\201\7722015 l\xml1

\RFR0175.JPG

\\TICRS\EXPORT\IMAGEOU'I\772\201\7722015 1\xm1 l

\RFR0176. JPG

\\TICRS\EXPOR'I\IMAGEOU'I\772\201\7722015 l\xm11

\RFR0177. JPG

\\TICRS\EXPORT\IMAGEOU'I\772\201\77220 15 l\xml1

\RFR0178. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\77220 15 l\xml1

§RFR0179. JPG

\\TICRS\EXPOR'I‘\IMAGEOUT\772\201\77220151\xmll

_ '\ \RFR0180.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722O 15 1\xm1

\RFR0181.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 l\xm11

\RFR01 82. JPG

\\TICRS\EXPORT\IMAGEOU'I\772\201\7722O 15 l\xm1l

\RFR0183.JPG

 

 

 
 

 
  

  
 

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 l\Xmll

\RFR01 84. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\77220 15 1\xm1l
\RFR01 8 5 . JPG

file://\\ticrs-ais-01\ticrsexport\HtmlToTifi'Input\RFR00012008_05_08_11_35_39_TTAB08... 5/8/2008



Request for Reconsideration afier Final Action Page 12 of 22

  

 
  

 
\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 l\xml1

\RFR01 86.]PG

\\TICRS\EXPORT\IMAGEOUT\772\201\77220151\xm1l

\RFR0187.JPG

\\TICRS\EXPORT\IMAGEOU'1\772\201\7722015 1\xml1

\RFR0188.JPG ‘

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\Xmll

\RFR0189.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722O 15 1\xmll

\RFR0190.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\77220 15 1\xml1

\RFR0191.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xm1]1

\RFR0192.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722O 15 1\xml1

\RFR0 1 93.]PG .

\\TICRS\EXPORT\IMAGEOU'I\772\201\7722015 1\xm11

\RFR0194. JPG

\\TICRS\EXPOR'I'\IMAGEOUT\772\201\7722015 1\Xm11

\RFR0195.JPG

http://tgate/PDF/RFR/2008/O4/24/20080424171049634115-

77220151-010_0O9/evi_206126233146-

163659121_._Request_-_Evidence_8.pdf

 
 
 

 
  

 

ORIGINAL

PDF FILE

1C,l‘)’B1,“‘hi’I”i1l‘Zg‘-)1’ \\TICRS\EXPORT\IMAGEOU”I\772\201\77220 15 l\xmll
(zspages)  Q

\\TICRS\EXPORT\IMAGEOUT\772\20l\7722O 15 1\xml1

\RFR0197.JPG

\\TICRS\EXPORT\IMAGEOU'I\772\201\7722015 1\xml1

\RFR0198.JPG

\\TICRS\EXPORT\IMAGEOU"1\772\201\7722O 15 1\xml1

\RFR0l99.JPG

\\TICRS\EXPOR'I\IMAGEOU'I\772\201\7722015 1\Xml 1

\RFRO200.JPG

\\TICRS\EXPORT\IMAGEOUT\772\20l\7722015 l\xmll

\RFR020 1. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 l\xmll

\RFRO202. JPG

 
 
 

file://\\ticrs-ais-01\ticrsexport\HtmlToTiff[nput\RFR000 12008_05_08_1 l_3 5_39_TTAB08... 5/8/2008



Request for Reconsideration afler Final Action Page 13 of 22

  
  

 
 
  

 
  
  
  

  
 

 \\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xm11

\RFR0203.JPG

\ TICRS\EXPORT\IMAGEOUT\772\201\77220 15 1\xml1

\RFR0204. JPG

\\TICRS\EXPOR'I'\IMAGEOU'I\772\201\7722015 1\xmll

\RFR0205.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml1

\RFR0206. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml
\RFR0207. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml1

\RFR020 8. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xm11
\RFR0209.JPG

- \\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\Xm1l

\RFR02 1 0. JPG

\ TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml 1

\RFR02 1 1. JPG

\\TICRS\EXPORT\IMAGEOUT\772\20l\7722015 l\xml1
\RFR02 1 2. JPG

 \

 

\ TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xm11

\RFR02 1 3. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xm11
\RFR02 1 4. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\Xm11
\RFR02 1 5. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\77220 15 1\xml1

\RFR02 1 6. JPG

\ TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\Xm1l

\RFR02 1 7. JPG

\\TICRS\EXPORT\IMAGEOU"1\772\20 1\77220 15 1\xm11

\RFR02 1 8. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xm11

\RFR0219.JPG .

\\TICRS\EXPORT\IMAGEOUT\772\20 1\77220 15 1\xm1
\RFR0220.JPG

http2//tgate/PDF/RFR/2008/04/24/20080424171049634115-
77220151-010_010/evi_206126233146-

file://\\ticrs-ais-01\ticrsexport\HtmlToTifiInput\RFR00012008_05__08_1 1_3 5__39_TTAB08... 5/8/2008



Request for Reconsideration afier Final Action Page 14 of 22

   

 
  
 

 
 

 

163659121_._Request_-_Evidence_9.pdf

‘r?I‘)’1‘£“‘1_.’IFf,;f§-)9 \\TICRS\EXPORT\IMAGEOUT\772\20l\77220151\xm1l

\\TICRS\EXPORT\IMAGEOU”I\772\201\7722015l\xml1

\RFRO222.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\'77220151\xmlIl

\RFR0223.JPG

\\TICRS\EXPORT\IMAGEOUI\772\201\77220151\xm1]1

\RFR0224.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\77220151\xm11

\RFR0225.JPG

\\TICRS\EXPORT\IMAGEOU'I\772\201\7722015 1\xml1

\RFRO226.JPG

\\TICRS\EXPORT\IMAGEOU'I\772\201\77220151\xmll

\RFR0227.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\77220151\xml1

\RFR0228.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 l\Xmll

 

\RFR0229.JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 l\xml1

\RFR0230. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xml1

\RFR023 l.JPG .

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 l\xml1

\RFR0232. JPG

 
  

 

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 1\xmll

\RFR023 3. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 l\xmll

\RFR0234. JPG

\\TICRS\EXPORT\IMAGEOUT\772\201\7722015 l\xm1l

\RFR0235.JPG

Please see the actual argument text attached within the

Evidence section. Also attached please find printouts from

the Internet, USPTO TARR and TESS records and results
from searches from the WESTLAW news database.

ADDITIONAL STATENIENTS SECTION -

MISCELLANEOUS STATEIVIENT

DESCRIPTION OF EVH)ENCE FILE

Applicant withdrawals its disclaimer made in the Second
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Office Action Response dated October 26, 2007.

SIGNATURE SECTION

The filing Attorney has elected not to submit the signed

DECLARATION SIGNATURE declaration, believing no supporting declaration is required

under the Trademark Rules ofPractice.

RESPONSE SIGNATURE /cwschneider/

SIGNATORY'S NANEE Christopher W. Schneider

SIGNA TORY'S POSITION Attorney

DATE SIGNED 04/24/2008

YES

YES

AUTHORIZED SIGNATORY

CONCURRENT APPEAL NOTICE FILED

FILING INFORMATION SECTION

SUBMIT DATE
Thu Apr 24 17:10:49 EDT 2008

USPTO/RFR-206.l26.233. 146

-20080424171 0496341 15-772

TEAS STAMP 20151-42024e152b5 81d71a96

0b8491f64e623e-N/A-N/A-20

080424163659 121264

PTO Fonn 1960 (Rev 9/2007)

OMB No. XXXX-XXXX (Exp. xlxxxx)

Request for Reconsideration after Final Action

To the Commissioner for Trademarks:

Application serial no. 77220151 has been amended as follows:

ARGUMENT(S)

In response to the substantive refusal(s), please note the following:

EVIDENCE

Evidence in the nature of Please see the actual argument text attached within the Evidence section. Also

attached please find printouts from the Internet, USPTO TARR and TESS records and results from
searches from the WESTLAW news database. has been attached.

Original PDF file:

http://tgate/PDF/RFR/2008/04/24/20080424171049634115-77220151-010_001/evi_206126233146-

163659 12 1_._Request_for_Reconsideration_-_small_size.pdf
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Converted PDF file(s) (17 pages)
Evidence—1

Evidence-2

Evidence-3

Evidence—4

Evidence-5

Evidence-6

Evidence-7

Evidence-8

Evidence-9

Evidencg-10
Evidence-11

Evidence— 12

Evidence- 13

Evidence-14
Evidence-15

Evidence— 16

Evidence- 17

Original PDF file:

http://tgate/PDF/RFR/2008/04/24/20080424171049634115-77220151-OlO_002/evi_206l26233146-

163659121_._Request_-_Evidence_1.pdf

Converted PDF f'1le(s) (25 pages)
Evidence-1

Evidence-2

Evidence-3

Evidence—4

Evidence-5

EVidence—6

Evidence-7

Evidence-8

Evidence-9

Evidence-10

Eviden_ce-11
Evidence-12

Evidence- 13

Evidence- 14

Evidence-15

Evidence-16

Evidence- 17

Evidence-18

Evidence- 19

Evidence-20

Evidence—21

Evidence—22

Evidence-23

Evidence-24

Evidence-25

Original PDF file:

http://tgate/PDF/RFR/2008/04/24/20080424171049634115-77220151-010_003/evi_206l26233146-

16365912 1_._Request_-_Evidence_2.pdf

Converted PDF file(s) (25 pages)
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Evidence-1

Evidence-2

Evidence-3

Evidence-4

Evidence-5

Evidence-6

Evidence-7

Evidence-8

Evidence-9

Evidence-10

Evidence-11

EVidence- 12

Evidence—13

Evidence— 14

Evidence-15

Evidence— 16

Evidence- 17

Evidence—18

Evidence-19

Evidence-20

Evidence-21

Evidence-22

Evidence-23

Evidence-24

Evidence-25

Original PDF file:

http://tgate/PDF/RFR/2008/04/24/20080424171049634115-77220151-010_O04/evi_206126233146-
163659121_._Request_-_Evidence_3.pdf
Converted PDF file(s) (25 pages)
Evidence-1

Evidence—2

Evidence-3 '

Evidence-4

Evidence-S

Evidence-6

Evidence-7

Evidence-8

Evidence-9

Evidence- 10

Evidence-11

Evidence-12

Evidence- 13

Evidence- 14

Evidence-15

Evidence- 16

Evidence-17

Evidence-18

Evidence- 19

Evidence-20

Evidence-21

Evidence-22

file://\\ticrs-ais-O1\1icrsexport\HtmlToTifi“Input\RFRO0012008_05_O8_11_35_39_TTAB08... 5/8/2008
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Evidence-23

Evidence-24

Evidence-25

Original PDF file:

http://tgate/PDF/RFR/2008/O4/24/20080424171049634115-77220151-010_O05/evi_206126233146-

163659121_._Request_-_Evidence_4.pdf

Converted PDF file(s) (26 pages)
Evidence-1

Evidence-2

Evidence-3

Evidence-4
Evidence-5

Evidence-6

Evidence-7

Evidence-8
Evidence-9

Evidence—10

Evidence-11

Evidence— 12

Evidence-13

Evidence- 14

Evidence-1_5_
Evidence- 16

Evidence- 17

Evidence- 18

Evidence- 19

Evidence—20

Evidence—21

Evidence-22

Evidence-23

Evidence-24

Evidence-25

Evidence-26

Original PDF file:

http://tgate/PDF/RFR/2008/04/24/20080424171049634115-77220151-010_006/evi_206l26233146-
163659121_._Request_-_Evidence_5.pdf

Converted PDF file(s) (25 pages)
Evidence-1

Evidence-2

Evidence-3

Evidence-4

Evidence-5

Evidence-6

Evidence-7

Evidence-8

Evidence-9

Evidence-10

Evidence-11

Evidence- 12

Evidence-13

Evidencefifi

file://\\ticrs-ais-O1\ticrsexport\HtmlToTifi'Input\RFROOO12008_05_O8_1l_35_39_TTABO8... 5/8/2008
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Evidence-15

Evidence-16

Evidence- 17

Ev,icl:r1._ce—E
Evidence- 19

Evidence-20

Evidence-21

Evidence-22

Evidence-23

Evidence-24

E_V_i_dence-25

Original PDF file:

Page 19 of 22

http://tgate/PDF/RFR/2008/04/24/20080424171049634115-77220151-010_0O7/evi_206l26233146-

16 3 659121_._Request_-__Evidence_6.pdf

Converted PDF file(s) (26 pages)
Evidence- 1

Evidence-2

Evidence-3

Evidence-4

Evidence- 5

Evidence-6

Evidence-7

Evidence-8

E\'i<1€>I1j0¢-9
Evidence- 10

Evidence- 1 1

Evidence- 12

Evidence- 13

Evidence- 14

Evidence- 1 5

Evidence- 16

Evidence- 17

Evidence- 1 8

Evidence- 19

Evidence-20

Evidence-21

Evidence-22

Evidence-23

Evidence-24

Evidence-25

Evidence-26

Original PDF file:

http://tgate/PDF/RFR/2008/O4/24/20080424171049634115—77220151-010_008/evi_206126233146-

163659121_._Request_~_Evidence_7.pdf

Converted PDF file(s) (25 pages)
Evidence-1 .

Evidence-2

Evidence-3

Evidence-4

Evidence-5

fidence-6
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Evidence-7

Evidence-8

Evidence-9

Evidence;1Q
Evidence-11

Evidence-12

Evidence-13

Evidence- 14

Evidence-15

Evidence- 16

E\Le1Lc:1_7
Evidence-18

Evidence- 19

Evidence-20

Emdgcgfl
Evidence-22

Evidence-23

Evidence-24

Evidence-25

Original PDF file:

http://tgate/PDF/RFR/2008/04/24/20080424171049634115-77220151-010_009/evi_206l26233146-
163659 12 1_._Request_-_Evidence_8.pdf

Converted PDF file(s) (25 pages)
Evidence-1

Evidence-2

Evidence-3

Evidence-4

Evidence-5

Evidence—6

Evidence-7

Evidence-8

Evidence-9

Evidence-10

Evidence-11

Evidence- 12

Evidence-13

Evidence- 14

Evidence- 15

Evidence- 16

Evidence- 17

Evidence- 18

Evidence-19

Evidence-20

Evidence-21

Evidence-22

Evidence-23

Evidence-24

Evidence-25

Original PDF file:

http://tgate/PDF/RFR/2008/04/24/20080424171049634115-77220151-010_010/evi_206126233146-
163659 12 1_._Request_-_Evidence_9.pdf
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Converted PDF file(s) (15 pages)
Evidence- 1

Evidence-2

Evidence-3

Evidence-4

Evidence- 5

Evidence-6

Evidence-7

Evidence-8

Evidence-9

Evidence- 10

Evidence- 1 1

Evidence- 12

Evidence— 13

Evidence-14

Evidence— 1 5

ADDITIONAL STATEMENTS

Miscellaneous statement

Applicant withdrawals its disclaimer made in the Second Office Action Response dated October 26,
2007.

SIGNATURE(S)

Declaration Signature

I hereby elect to bypass the submission of a signed declaration, because I believe a declaration is not
required by the rules of practice. I understand that the examining attorney could still, upon later review,
require a signed declaration.

Request for Reconsideration Signature

Signature: /cwschneider/ Date: 04/24/2008

Signatory's Name: Christopher W. Schneider

Signatory/‘s Position: Attorney

The signatory has confirmed that he/she is an attorney who is a member in good standing of the bar of
the highest court of a U.S. state, which includes the District of Columbia, Puerto Rico, and other federal
territories and possessions; and he/she is currently the applicant's attorney or an associate thereof; and to
the best of his/her knowledge, if prior to his/her appointment another U.S. attorney or a Canadian

attomey/agent not currently associated with his/her company/firm previously represented the applicant
in this matter: (1) the applicant has filed or is concurrently filing a signed revocation of or substitute
power of attorney with the USPTO; (2) the USPTO has granted the request of the prior representative to
withdraw; (3) the applicant has filed a power of attorney appointing him/her in this matter; or (4) the
applicant's appointed U.S. attorney or Canadian attorney/agent has filed a power of attorney appointing
him/her as an associate attorney in this matter.

The applicant is filing a Notice of Appeal in conjunction with this Request for Reconsideration.

Serial Number: 77220151

Internet Transmission Date: Thu Apr 24 17: 10:49 EDT 2008

TEAS Stamp: USPTO/RFR-206.126.233.146-20080424171049
634115-77220151-42024e152b581d71a960b849

1f64e623e-N/A-N/A-20080424163659121264
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CERTIFICATE OF FILING

1 hereby certify that this REQUEST FOR RECONSIDERATION is being filed, on the date indicated below, by

means of the USP'l‘O‘s electronic filing system. , .
1/.

April 24, 2008 an 0 can,E.

 

    

IN UNITED STATES PATENT AND TRADEMARK OFFICE

Applicant: Surveys & Forecasts, LLC

Serial No: 77220151

Filed: July 2, 2007

i\/lurk: SURVEYS & FORECASTS

Examining Attorney: I Katina S. Mister
Law Office 104

REQUEST FOR RECONSIBERATION

Box: TTAB EX PARTE APPEALS

Commissioner for Trademarks

P.O. Box 1451

Alexandria, VA 22313-1451

This correspondence responds to the Final Office Action. dated October 30, 2007.

AMENDMENT

Pursuant to the examiner’s direction, the applicant enters the following amendments to its

application.

Disclaimer Statement

Applicant withdraws its disclaimer made in the Second Office Action response dated

October 26, 2007.

REMARKS

Background

On July 2, 2007, the applicant filed a trademark application based upon its use of the

mark SURVEYS & FORECASTS in connection with the following services as amended:



Applicant: Surveys & Forecasts, LLC
Serial No: 77220151

Filed: July 2, 2007
Mark: SURVEYS & FORECASTS

Attorney: Katina S. Mister. L0 104

Page 2 of 17

Conducting business and market research surveys; market research; market
research consultation; market research services; market research studies; business

marketing consulting services; business marketing services; providing business

marketing information; conducting public opinion polls; public opinion polling;

public opinion surveys; market opinion polling studies; business research and

surveys; conducting business research and surveys; conducting on-line business

management research surveys; conducting quality assurance surveys in hospitals

to determine service quality; on—line advertising and marketing services; business

advice and analysis of markets; advertising and marketing; conducting marketing

studies; market analysis; market manipulation, research and analysis, whether or

not via the internet; market reports and studies; market segmentation consultation;

market study and analysis of market studies; and marketing consulting,” in
international Class 35.

(hereinafter referred to as "‘Applicant’s marketing research and business research services"). The

Examining Attorney examined and refused registration of applicanfs trademark on the Principal

Register in the first Office Action dated October 4, 2007 based upon her determination that

applicant’s mark is merely descriptive for Applicant’s marketing research and business research

services (hereinafter referred to as the “October 4"‘ Action”) In its Office Action Response dated

October 10, 2007, applicant sought registration through a claim of acquired distinctiveness and

submitted supporting evidence (hereinafter referred to as “Applicant’s ls‘ Response") The

applicant has used its mark since 1994 and "had previously owned U.S. Registration Number

2046812 for the mark SURVEYS & FORECASTS on the Supplemental Register from the date

of registration, March 18, 1997, until December 20, 2003, when the registration was

inadvertently allowed to cancel under Section 8 (hereinalter referred to as “Registration No.

°s12.”)
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Serial No: 77220151

Filed: July 2, 2007
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On October 25, 2007, the Examining Attorney continued her refusal in a second office

action wherein the Examining Attorney claimed Applicant’s mark was generic (hereinafter

referred to as the “October 25”‘ Action”) Applicant responded on October 26, 2007, with

additional evidence supporting its distinctiveness claim and, misunderstanding the nature of a

disclaimer, offered a disclaimer of the words “Surveys & Forecasts” (hereinafter referred to as

“Applicanfs 2nd Response”) The examiner continued her genericness refusal and made it final

in a third office action issued on October 30, 2007 (hereinafter referred to as the “October 30“.

Final Action”) it is to the October 30”’ Final Action that applicant now responds.

In support of her genericness determination, the examiner attached the following pieces

of evidence: (1) definitions of the term “survey” from encarta.msn.corn, bartleby.corn and

dictionary.cambriclge.org; and (2) definitions of the term “forecast” from cncarta.msn.com,

bartlebycom and m-wcom (Merriam Webster). None of the definitions show that the relevant

U.S. consuming public of marketing research and business research services View the phrase

SURVEYS & FORECASTS as the name of a type of service.

The examiner aiso attached the following excerpts from articles in support of her

genericncss refusai:

citeseer.ist.gsu.edu: A scholarly article showing use of the phrase SURVEYS
ANB FORECASTS in the title “Bayesian Analysis of Election Surveys and
Forecasts: Learning from the State ofValencia.”

www.iemarketresearch.corn/site help.asg#licensing: ' A website from the
Canadian market research firm lE Market Research showing use of the terms
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Serial No: 77220151

Filed: July 2, 2007
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Attorney: Katina S. Mister. L0 104

Page 4 of 17

SURVEYS and FORECASTS in the frequently asked questions section, referring

separately to “survey data” and “forecast data.” The words are not shown as a.

cornposite ghrase.

www.gardnerweb.com: A website showing use of the phrase SURVEY AND
FORECAST in the title “.2008 Capitol Spending Survey arm’ Forecast

Demogrctpfzic Reports, ”

www.encyciogodia.com: A webpage showing use of the terms SURVEYS and
FORECASTS in the sentences: (1) “Studies examining individual forecast

accuracy of other economic forecast surveys have previously been reported,” and
(2) “Most forecast surveys report only averages or other summary measures of
individual predictions while keeping the respondents anonymous.” The words are
not shown as a comggsitc ghrase.

xwrwyankeeggoogcomt A webpage showing use of the term FORECASTS in the
sentence: “Our forecasts are built on solid market adoption realities and provide a

reliable look ahead.” The term “survey” is not found on the evidence attached by

the examiner. Accordingly, the words are not shown as a composite ghrase.

www.stopsoybeanrust.co.m: A webpage showing use of the phrase SURVEY
AND FORECAST in the sentences: “Deane Advisory Services, a multi-media

provider of information and analysis to agriculture, is preparing to release its
-annual survey and forecast ofU.S. corn and soybean production.”

www.ie.markerreseach.com: A webpage reports, “I.E Market Research makes its
syndicated CONSUMERREADY brand surveys available online.” Here, no
reference to forecast is shown. Accordingly, the words are not shown as a

comgosite Qhrase.

A Wells Fargo article discussing small business owner optimism states, “These
survey results are consistent with our forecasts of a moderate rebound in
economic activity in the second quarter of 2007.” 
composite ghrase.

Other news articles state, “The study Examines (1.8, MB market dynamics, based
on data from our 2005-2006 Medium Business Survey and most recent Global
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Model forecasts. About the Study: The study Mid-Market CRM: Vendor

Strategies for a New Frontier - Examines U.S. MB market dynamics, based on
data from our 2005-2006 Medium Business Survey and most recent Global Model
forecasts." The words are not shown as a composite phrase.

Another article discusses Chapman University’s contract with Orange County to

provide economic projections for its budget, stating “Chapman provides similar
forecasts, competing with CAL State Fullerton for bragging rights on the accuracy
of the forecasts. The universities also conduct business surveys.” The words are

not shown as a composite phrase.

An article discussing rising health and energy costs as they relate to women
reported, “These surveys accurately forecast each year the economic and voting
power of 15.6 million women entrepreneurs,’ said WIPP President and Co
founder Barbara Kasoff.” The words are not shown as a composite phrase.

The applicant respectfully disagrees with the substantive refusal for the reasons set forth

below. Applicant respectfully argues that applicant’s SURVEYS & FORECASTS mark should

be allowed to register because it is not generic for the services with which it is used, but rather

has acquired distinctiveness for use with Applicant’s marketing research and business research

services due to applicant’s long and continuous use of the mark as shown through previously

submitted evidence. Accordingly, registration on the Principal Register under § 2(f) should be

allowed. For all of the foregoing reasons, the applicant respectfully requests that the examiner

reconsider the refusal to register applicant’s mark and withdraw her genericncss refusal.
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Argument

it. THE EXAMINER HAS FAILED TO PROVE BY CLEAR EVIDENCE THAT

THE PHRASE SURVEYS &. FORECASTS IS GENERIC FOR APPLICANTS

MARKETING RESEARCH AND BUSINESS RESEARCH SERVICES.

As the examiner is aware, genericness is determined by application of a two-part test: i)

what is the class or genus of goods or services at issue; and 2) does the relevant public:

understand the term primarily to refer to the class or genus of goods or services at issue. H.

Mamzin Girm Corporation v. International A-ss'n ofFire Chiefi, .[ne., 228 U.S.P.Q. 528, 530 (Fed.

Cir. 1986); TMEP § l209.0l(c)(i). The burden of proving that applicant’s mark is generic lies

with the Examining Attorney. In re Merrill Lynch, Pierce, Farmer & Smith, 1:16., 828 F.2d 1567,

4 U.S.P.Q.2d 1141 (Fed. Cir. 1987)‘ The examining attorney has the burden of proving that a

term is generic by clear evidence. In re Merrill Lynch, Pierce, Fenner & Smith Irza, 828 F.2d

1567, 4 USPQ2d 1141 (Fed. Cir. 1987).. i

The TMBP states, “When .3 term is a compound word, the examining’ attorney may

establish that a term is generic by producing evidence that each of the co'nstit,uent words. is

generic, and that the separate words retain their generic significance when joined to form a

compound that has ‘a meaning identical to the meaning common usage would ascribe to those

words as a compound.’ In re Gould Paper Corp, 834 F.2d 1017, S USPQ2d 1110, llll-1112

(Fed. Cir. i987) (SCREENWIPE held generic as applied to premoistened antistatic cloths for

cleaning computer and television screens)?’ TMEP § 1209.0l(c). However, as the examiner
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knows, “A compound word mark is comprised of two or more distinct words, or words and

syllables, that are represented as one word (c.g., BOOKCHOICE, PROSHOT,

MAXIMACI-IINE, PULSAIR)” TMEP § 807.l2(e). The Court of Appeals for the Federal

Circuit has expressly limited the holding in Gould above to “compound terms fanned by the

union of words” where the public understands the individual terms to be generic for a genus of

goods or services, and the joining of the individual terms into one compound word lends (sic)

‘no additional meaning to the term.’ In re Dial-A’~MaItre.s's Operating C'orp., 240 F.3d 1341, 57

USPQ2d 1807, 1810 (Fed. Cir, 2001) (citing In re American Fertilig» Society, 188 F.3d 1341, 51

USPQ2d 1832, 1837 (Fed. Cir. 1999).”

Where the mark is not a compound mark, as is the case here, “the examining attorney

cannot simply cite definitions and generic uses of the individual components of the mark, but

must provide evidence of the meaning of the composite mark as a whole.” TMEP §

l209.0l(c)(i). Accordingly, the examiner must prove by clear evidence that SURVEYS &

FORECASTS is the class or genus of the Applicant’s marketing research and business research

services, and that the relevant U.S. consuming public understands the composite phrase

SURVEYS & FORECASTS to refer to the class or genus of the marketing research and business

research services at issue.
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The Examining Attorney states that “the proposed mark is incapable of serving as a

source-identifier for applicant’s services.” Applicant seeks registration for 26 different services

within International Class 35. Nowhere does the Examining Attorney indicate for which of the

26 services the mark is generic, or identify the genus of the marks’ services. That the mark is

generic for each of the 26 different services is not likely, but even that being said, the examiner

has not established that the mark is generic for even one of the listed services. The Examining

Attorney has shown three uses of the phrase “surveys and forecasts” (or ciose equivalents)

merely as part of article titles. The Examining Attorney has not undertaken either step of the

genericness test outlined in the Merrill" case. The evidence offered by the Examining Attorney

does not show ;a_n_y use of the phrase SURVEYS & FORECASTS asthe class or genus of the

marketing research and business research services at issue. The examiner has not offered any

evidence showing how the public might perceive App1icant’s mark as a whole in connection with

the services. This amount of evidence simply does not prove by clear evidence that the

composite mark SURVEYS & FORECASTS, taken as a whole, is the genus of the Applicant’s

marketing research and business research services and that US. consumers view it as such.

11. SURVEYS & FORECASTS IS NOT THE CLASS NAME OF THE SERVICES

AT ISSUE.

It is well settled that “[g]eneric terms are terms that the relevant purchasing

public understands primarily as the common or class name for the goods or services.”

TMEP § l209.0l(c). Applicant uses its mark in connection with its marketing research
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services. No evidence establishes that the relevant public understands the mark SURVEYS &

FORECASTS to refer primarily to applicant’s services. Instead, the relevant public

associates the mark with applicant and applieant’s services.

On March 31, 2008 appiicanfs attorney searched <goog1e.com> for the terms "surveys

andforecasts" and “market research. ” The search resulted in only 98 hits. A representative

sample of the first ten results returned from the search are attached hereto and analyzed below.

Applicant notes that of the first ten results, only one reference - the tenth - is not a direct

reference to applicant.

1.

2.

httg://xvwwstnveys-forecasts.com/news home.htm - This is app1icant’s website.
4

htt ://in.dir. ' . .

d Advertisinggh/_larket Research/‘?sort=lf — The Indian Yahoo website catalogs useful
market research and advertising site listings. The use of“surveys & forecasts” is used
to reference applicant and appIicant’s website.

gooc: (ix:553U’W §:3. if’)0o3oB Ec59.. :133U} ("V0 U32:‘:3RE93§5 §
   

. httg://forums.20-omerang.com/showthread.php?p=474 —— The website shows posts on
Zoomerang, an Internet message forum. The reference to “surveys & forecasts” is
made in the signature line of a post made by applicant's principal, Bob Walker.

htt1;://wwwlinkedin.com/find/w/W5/w5 46.htm.l - Linked In is a social business
networking cite. The page identifies members with the last name Walker. The
reference to “surveys & forecasts” is made in identifying applicant’s principal, Bob
Walker.

htt ://uk.dir.vahoo.corn/‘Business and Econom /Business to Business/Marketin a
nd Advertising/Market Researchl - Like the Indian Yahoo website above, this UK
and Irish Yahoo site catalogs useful market research and advertising site listings. The
use of “surveys & forecasts” is used to reference applicant and applicant’s website.
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10.

hit :/1’www.uirks.com/directo /sourcobook/d.etail.a x?ci.d= Quirks, the

marketing research review company, hosts a page listing applicant’s company’s
details,

 

h :/!www.mrweb.eom/usa/usxnrcos.htm - This site provides American market
research agencies and consultants, including applieanfs.

http://www.markerresearchfimis.com/goo/survevs—and~foreeastshtmi —~ This site lists
,markct research firms. The reference to “surveys & forecasts” is a reference to

applicant.

h :/fwww.saflle.eon1/’PDF/S'F Press

written by applicant.

   uirks. clf - Hosts a paper on market research

  
ii ://w'ww.e:< ortmichi an..com/ib .e marketabili ~3.htm ~ This

website is created to help the Michigan. export business. The reference to “surveys &
forecas ”’ relates 10 the University of Michigan database of Business .M.onitoring. It
describes the online database as including “quarterly surveys & forecasts on key
industries.”

 

The Examining Attorney has provided either dictionary definitions of the individual

terms or third party web pages and news articles ‘using only the ‘terms “survey” and/or “f'orecast"

separately or in an article heading as evidence that the mark is generic for the services in the

application. Without producing evidence of the public’s understanding of the entire phrase as it

relates to applicanfs services, the Examining Attorney has failed to carry her burden. In re

‘American Fertility Society, 51 U.S.P.Q.2d 1832, 1836 (Fed. Cir. 1999). “The Board cannot

simply cite defin.iti0‘nS and generic uses of the constituent terms of a mark. . ..in lieu of coriducting

an inquiry into the meaning of the disputed phrase as a whole to hold a mark, or a phrase within

in the mark, generic.” Id.
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Moreover, evidence of marketplace use actually goes against the examiner’s conclusion.

A search of the USPTO trademark database on March 31, 2008 for the following search

(*sz4rve_y* and ‘Y0recasr")[bi,Ii] returned 4 marks. Please see the TESS and TARR print outs of

each attached hereto. One result is the applicant’s present application; one result is the

applicant’s previously lapsed registration for the same mark; Accordingly, in the history of the

USPTO only two applications incorporating both “survey” and “forecast” have been filed,

neither of which included services such as applicanfs services. Such evidence weighs strongly

against a genericness ;Ending in the instant matter.

A search of the USPTO trademark database on April 22, 2008 for the following search:

sun/eys[gs] and forecasts[gs] and registrant[on] and live[ld] and (la[ob] 1a[cb])

also returned only 4 marks, Please see the TESS print outs of each attached hereto. Three of the

four registrations are owned by the same party and none ofthe registrations show the use of the

phrase “surveys and forecasts” to describe any type of service; let alone Applicantis marketing

research and business research consultation. services.

On April 22, 2008, Applicanfs attorney conducted the following searches on googlecom

which resulted as follows:

“surveys and forecasts research” — two hits, neither showing the composite mark to
identify marketing research and business research services;

“surveys and forecasts services” — zero hits;

“surveys and forecasts studies" - zero hits;
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“surveys and forecasts polls” —— zero hits;

“surveys and forecasts advice” —~ zero hits;

“surveys and ‘forecasts advertising” —- zero hits;

“surveys and forecasts consulting” —- zero hits;

“surveys and forecasts consultation” ~ zero hits;

“surveys and forecasts information services” — zero hits;

“surveys and forecasts information” -— zero hits;

“surveys and forecasts marketing” - zero hits;

“surveys and forecasts reports” — zero hits; and

“surveys and forecasts analysis” — zero hits.

Please see the attached search results from the GOOGLECOM intemet search engine.

On April 18, 2008, the Applicant’s attorney conducted the following searches on the

WestLaw Database of U.S. newspapers, attached hereto, which resulted as follows:

“SURVEYS & FORECASTS” within five search terms of consult! which resulted in zero

hits; and

“SURVEYS & FORECASTS” which resulted in zero hits.

On April 22, 2008, the Applicant’s attorney conducted the following searches on the WestLaw

Database ofU.S. newspapers, attached hereto, which resulted as follows:

“SURVEYS and FORECASTS” within the last 3 years which resulted in 21 documents
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None of the resulting hits for the previously mentioned Search showed the composite mark to

identify a clnss of services and only three articles (the same three articles offered as evidence by

the examiner} showed use of the composite phrase “surveys and forecasts.” Although the

individual words "surveys" and “forecasts” may be used to describe some aspect of applicant’s

services, the phrase “surveys and forecasts” has been used in only three article headings

in 11.8. newspapers. SURVEYS & FORECASTS is certainly not the generic name for the

various market research and consulting services offered by applicant. Hunter Publishing Co. v.

Caulfield Publishing Ltd, 3 U.S.P,Q.2d 1996, 1998 ("i‘.'I‘,A.B. 3986) (The Board found no

proof that the name of applicantis magazine SYSTEMS USER was understood by the

relevant public as the generic name for a publication about the computer or data processing

industry); Zimmerman v. National Association of Realtors, 70 U'.S.P,Q.2d 1425

(T.T.A.B. 2004) (The Board denied the petition to cancel collective service mark

registrations for REALTOR and REA.L'l‘OR.S finding the marks were not the generic name for

the genus of services within the relevant consumer group.)

At most, applicant’s mark is descriptive, but it has acquired distinctiveness as the

dominant use, and perhaps only use, of the mark in commerce. The USPTO should allow it to

register as the USPTQ has allowed numerous other trademarks containing the word SURVEY(S)

or FORECAST(S) in both the trademark and the goods and services, Please see attached

numerous use~based_, live, third-party registrations containing the word SURVEY(S) or
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F()RECAST(S) in both the mark and the goods/services, resulting from a search performed by

the Applicant’s attorney on April 23, 2008.

In addition to the supporting case law, applicant’s search of the USPTO trademark

database on March 31., 2008 found 38 third party registrations of marks incorporating the term

SURVEY in Class 35 where “survey” is included in the recitation of services and survey is not

disclaimed. Attached please find the first ten, a representative sample of the thirty-eight third

party registrations. Ciearly the Patent and Trademark Office has found SURVEY capable of

functioning as a trademark. Applicant discusses five of the representative ten below:

I. SURVEYMANIA, US Reg. No. 3004066, is registered on the principal

register for market research services, namely, market research studies, survey
recruitment, demographics, and contracting research services with partner

research companies in Class 35.

2. SURVEYRX, US Reg.’ No. 22995269, is registered on the principal register for
conducting medical related business research and surveys in Class 35.

7 yr .

3. Swéysonnimanfl , US Reg. No. 3224753, for market research; business
marketing and consulting services; business information; computer database
management; direct mail advertising; telemarketing; statistical analysis;
conducting business and marketing surveys in Class 35; and providing
temporary use of on—linc non-downloadable software providing information
and analysis of statistics, financial information, customer marketing surveys in
Class 42.

4. ZLPSURVEY, US Reg. No. 3196554, for use with conducting online business

management surveys in Class 35.

5. ADVANCEDSURVEY, US Reg. No. 2732126, for use with conducting on-
line electronic business, market research and opinion poll surveys in Class 35.
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Likewise, on March 31, 2008, applicant ran a similar Search using forecast instead of

survey. The search returned the following five results, also attached hereto:

1. LINKING FORECAST TO FUTURE, US Reg. No. 2893913, for business consulting

services, namely consulting in the fields of sales and sales and revenue forecasting in
Class 35.

2. MACFORECAST, US Reg. No. 3005579, owned by Macliay & Company for use in
connection with market information and forecast services for manufacturers, distributors

and others with an interest in trucks, truck components and parts in International Class

35. A copy of the registration and TARR printout is attached here to.

3. FORECAST INTERNATIONAL, US Reg. No. 2912318, for use with marketing and

market intelligence research services, namely, providing, market intelligence, market

intelligence subscription services, forecasting and reports in and for the aerospace
industry, power industry and defense intelligence community; and consulting services in
connection therewith in Class 35.

4. FORECAST ENGINEERING, US Reg. No. 2754576, for business consultation in the
field of forecasting business performance in Class 35.

5. 21ST CENTURY FORECASTING, US Reg. No. 2548763, for economic forecasting and

analysis; conducting business conferences; and business and economic consulting
services in Class 35.

Applicant understands that each case must be decided on its own merits and is not

binding on the agency or the Board. TMEP § 1207.0l(d)(vi). However, consistency is a goal of

the United States Patent and Trademark Office as well as its stated policy. TMEP §

1209.0l(c)(ii) (the terminology ofthe Act should be consistently used, e.g., in refusals to regisler

matter that is a generic namefor the goods or services. or a portion thereofi citing In re K~T Zoe
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Furniture Inc., 16 F.3d 390 (Fed. Cir. 1994).) It is inconsistent and would be fundamentally

unfair for the Office to now insist that SURVEYS & FORECASTS is generic when so many

other registrations incorporating the element SURVEY or FORECAST have been allowed to

register for nearly identical services and where the USPTO has specifically allowed this mark to

register in the 19905. The Applicant in good faith invested time and financial resources into this

mark in part based upon the USPTO’s previous determination that it "could function as a

trademark. The 9 out of 10 Google hits referring to Applicant, the lack of any other use of the

phrase in US newspapers as a mark or goods/services identifier, the lack of any other use of the _

phrase as a mark or goods/services identifier in webpages uncovered by the Google search

engine, the lack of any other use of the phrase as a mark -or goods/services in connection with

nearly all, and perhaps all, keywords in Applicant’s identification, the lack of dictionary

evidence showing the phrase as the identifier of the goods/services, the lack of third party

registrations showing the phrase as an identifier of goods/services. all demonstrate that Applicant

uses the mark dominantly, and exclusively, as a trademark for Appli.cant’s marketing research

and business research services and should be allowed to register on the Principal Register under

Seetion 2f.
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In light of the disclaimer clarification and the foregoing arguments and evidence, the

applicant respectfully requests that the genericness refusal be withdrawn and that the application

  
    

be approved for publication.

"Respectfully submitted,

Surveys & Forecasts, LLC

Date: 7:9? By one of its attorneys: D ‘, _-____ . .— ‘ £ . 3
An ttorney for Applicant

Davis McGrath_. LLC

Maureen Beacom German

Christopher W. Schneider

125 S. Wacker Drive, Suite 1700

Chicago, Illinois 60606

'I‘el.: (312) 332.3033

Fax: (312) 332.6376

Email: mbgorman@davismcgrath.com,

cschneider@davismcgmth.com
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Article Published in Quin-R's Marketing Research Review
“Working with Marketing Research: A Message To Mar_i<eters“by Bob Walker,
Principal & Founder, Surveys & Forecasm, LLC was puifilished in the October
2001 issue of Quirk's Marketing Research Review :(pp.48-S1).

‘There is ample evidence to prove that sound researcli practices consistently
drive business success. So why do our colleagua in nrfarketing not believe it?
As we emerge from our current economic malaise, businesses will again need
to create new products and launch new marketing strategies. Smart companies
understand that intelligently developed research programs will not
automatically ‘invent’ new products for them, but will consistently drive
business success, year after year.“

Read Article »

Marketing Research Salary and Staffing Study Highlighted In American
Marketing Associatlorrs Marketing News 1
S&F was recently a focus in Marketing News, a publication of the American
Marketing Association (August 14, 2000 “Honomichl Global Top 25"). The
story "Compensation Prize”, reported by Steve Jarvis, reviewed findings from
the widely-read "1999 CCG Benchmarking Survey of Niarketing Research
Salary and Staffing’. The study, conducted with Career Consulting Group (now
part of Ssepben-aradtord §ea.r.c.i_»_I_u.c,). is widely récognized as the most
comprehensive assessment of corporate marketing research salaries and
staffing of its kind.

Low unemployment, combined with a years~long shortage of marketing
research professionals, continues to boost salaria in the profession. according
to the sixth annual Benchmarking Survey of Market Reeearch by Career
Consulting Group Inc. {CCG), an executive search and gconsulting firm based in
Stamford, Conn. The traditional salary dividing line between senior researchers
and the up-and-corners -- about ‘$60,000 ~- hasn't moved, but the vast
majority of researchers already are eamlng more thanlthat, according to the
survey. Nearly a quarter of researchers earn more than $100,000 a year.
Recruiting pressures are expected to force that benchrfiark higher: “We're
probably going no have to revise the breaking point up§to $70,000 to $75,000
next year,” says Robert walker, principal at Surveys and Forecasts LLC in
Fairfield, Conn., who conducted the survey for CCG. ‘

Read Release »

Survey Shows Complete Customer Satisfaction lilecessary for

3/3 1/2008
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Insurance Carriers To Retain Small Business Customers
A survey of 1,820 small businesses finds that most small business insurance
buyers will accept no less than the best from their providers. More than three
out of every four customers who are “completely satisfied" with their business
insurance will definitely renew their coverage with their present carrier. In
contrast, only about one out of every four "very satisfied” customers and one
out of twenty "somewhat satisfied“ customers will definitely stay with the samecarner.

"There's no question that customer satisfaction improves retention, and
carriers who put their customers first will benefit greatly,“ notes Claude
Fongemre, former Senior VP at Conn_ing_&~(:_or_igp_ai1y; “But up to now small
business insurers had no easily affordable way to find iout what their customers
really want. "me marketplace is getting more competitive and complex. Only
the carriers that know how to truly delight their customers can feel secure
about keeping them.“ The pioneering study was conducted by Surveys &
Forecasts, LLC marketing research and consulting of Fairfield CT.

Read Release :9

sar completes Landmark Study On "Prospectus Simplification" In
Conjunction with NAVA and the SEC
NAVA (National i_A5sQc_latign.,[or_\!;z;ria_l;le Annuities) is attempting to make
prospectuses easier to use in accordance with the $ECfs "plain English”
directive. Variable annuities (VA's) represent one of the fastesbgrowing
financial service products for estate planning and retirement. vA‘s are
essentially mutual funds repackaged with an "insurance wrapper” that provides
life insurance benefits. Because of this feature, the underlying value of the
mutual Funds in a VA can accumulate on a tax—deferred basis. The study was
designed to assess the consumer reaction to three separate prospectuses, each

with different combinations of language, tables, and graphics.

.Le.a.m..llfiore »

Surveys & Forecasts Speaks On Marketing Research To undergraduate
Students at the Parsons School of Design in Manhattan
Robert Walker of S&F lectured on many issues relating? to sampling and study
design in the context of the overall creative process. This perspective is rarely
considered in traditional B-school marketing courses, because few “creatlves"
end up getting an MBA. Most students at Parsons are doncentradng in graphic
design, but give little thought about how their creativeg output will be assessed
in the future by prospective advertising agencies or manufacturing companies.
The lecture, entitled "A Primer On Research: Considerzjtions For Creative
Development” covered a wide range of sampling and design topics, and
provided several instructive case studies with relevance to the creative
process.

Imp:.//'www.survcys~forecasts.com/ncxvsmhomohtm _ 3231/2003
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0 Ciartngr E - Provides research and analysis of the computer hardware, software.
communications. and related information technology industries.

9 Intemationalgsta Corporation121313,). (4)

o Gallup Qrgonizatlon, The (4)

o .l.D._Bowet tandfissooigttes § - Gtobat marketing information services company providing 3
market research. forecasting, consulting, training, and customer satisfaction opinion surveys for
businesses and consumers.

o tviarttstRese,art:i1.com FE - Database of market research analysis. reports. books. and
publications.

0 NP__D__«Gx_o,up.‘,lno, § - Syndicatad and custom research for many commercial and consumer
industries, inciudlng PC-Meter, which provides audience measurement of web sites and online
services.

an Harris lnleractive§§ ~ internewesed market research and polling.
a Yankee Group E - International organisation specialising in the analysis of trends in strategic

planning, technology forecasting and market reasaarch.
o lnéitat §- Hi.gh—tschnoiogy, market research and information company serving the

semiconductor. communications, computer, and converging multimedia marketplaces.

- I_\Qtjisais:e,n.C52rpqration (8)

o E ~ Global strategic market analysis company which focuses on financial services.
technology. healthcare. consumer goods, industrtat. energy, automotive, and medical equipment
markets. H —V M H

o American Demographicgi E5: - Demographic marketing strategies, tools. and data. that You: Rmnmu V i
o Mincl_8;_anch ?. - Provides knowledge management. analysis. and research for a variety of

industries.

9 AB_l_ Research ‘E - Publishes technology research reports in the wireless. automotive,
residential, energy. and RFID markets. g

o Amjtron E‘ - Measures radio audiences in local markets. and tracks consumer. media. and retail
activity.

o Euromonitor E - Provides global consumer market intelligence. Helps clients achieve marketing
objectives with reports. statistical handbooks, directories, journals. and nore.

on Synovate Market Research 3‘: - Synovate is a global market research and business intelligence
firm. Generates consumer insights that drive competitive marketing solutions.

a GM} (Global Market lr1si_t§g)§ ~ Offers integrated saiutions for marital intelligence, including
online survey software. panel management software, online panel services, and enterprise
feedback.

(i*?3i~i§‘t‘;’§*‘F’??‘¥?“
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c Harris. B_1a§§s_lnternatlonal. Ltd. (3)

c Scienco,Ady_isory Board ‘E — Surveys panels of biomedical experts online to get their opinions
on emerging technologies and product performance.

a l-‘ind/SVP E - Provides integrated research. advisory. and business lntelfigenco services in a
broad range of industries and management disciplines.

o Bizmingr § - Industry financial ratios, cash flow reports. and marketing research from Bi2Miner.
Includes small business and startup industry analysis and financial reports.

a l_ntelli_Quest, Inc. § - Providing survey software. information databases, and customised
marketing research to the high technology and computer industries.

0 information ResourcesZ‘i- Offers marketing research using UPC scanner data and soflware to
assist with new product introductions, category management, trade promotion. shelf
merchandising and logistics.

c Rosoarch,lntomotio;1al E - Custom marliet research agency, experienced in over 130 countries.
. worjdppinipg §- Coliection of market research resources including a directory. news service,

SIQCK watch, ciassfied 368 and l'I‘lOf8.

6 Insight R6§§arc?r_C_ormratlon E - Comparative market research and competitive analysis for the
teiecommunications industry.

a Chesirin Research 5?.’ - Offer research on the design, development and positioning of products
and packaging.

9 DeclsionA,naJy$,_{na E ~ National research firm, founded in 1978. ‘me firm is vertically
integrated. with over 200 employees.

as American _Spoi;t§_Da;a,J_ri_c. E - Specialists in sport marketing research offering information on
sporting goods. physical fitness trends. health statistics. and more.

0 GfK GFOUP (3)

o Pl_LlflK€fl_R§S$afQh % - Provider of industry information, market research, trends analysis.
company profiles. and exeoutiva mailing lists.

9 Burke. Inc, § « international research and consulting halos manufacturing and service
companies understand and accurately predict marketplace behaviour.

u Eerfonnance Bogegrch § — Sponsorship research and evaluation services for corporate sport
sponsors.

a Radi;:a_ti53,roup. The E ~ Specialising in messaging, directory services. lntemetlmtranet. securityand electronic commerce.

» .hli§non.io..§...Asianmarisefing C9mmufliCa,fi,0DNResearCfl 5'3 - Conducts “$905839” QYWPS.
telephone surveys, and imziepth interviews in Spanish, Portuguese. and most Asian languages.

o Market Eaoto E’ - Engaged in the design. execution, and interpretation or market research
conducted on behalf of its cilenls.

up Marketing Research é3,e_ryir;.e§__‘l_i{i_c_ E - Conducts custom research for businessv~to~business
firms, consumer goods manumcturers and rnutti-service companies.

a wglkgr lr1for_np,gon E
a Marketing Scienoe Centre E - Offers services for advertising, brand image, customer behaviou

service quality, and loyalty.

g @f§g§garchInfo.com E - Collection of resources: chat, employment, directory, and more,
0 Apollo Ma.rlsnting.Sci.enoe. inc. E - Consultants in research, strategic planning, Quality

Function Deployment QFD, and new product development

a E_§BlWBu§§fl.8$S Information Solutions E - Provides industryspecific marketing application
products and services inducling customer profiling and segmentation. custom targét analysis,
demographic data reports and maps. media planning, and merchandise mix analysis.

lNPUT E - Worldwide market intelligence research and consulting firm
0

4 _Re,a§_%r_cl_1_ 93 - Market roccansh for managed care. he-althcare, technology and hospitality
industries. Experienced with conjoint analysis. statistical modelling. customer satisfaction.
NCQA and Internet surveys.

o Demog,rap_l_1ics_t~§3yv E - Web based mapping and reporting service.
an B2_BJnternatiorx_al § — Specialises in business to business marketing research. Includes

advertising testing and tracking, customer loyalty. and more.
b Cultural_Aoc£;§s_§t;9_qp § - Provides clients with business development programmes to reach

high-value market segments with unique needs and expectations.

1: information Tect}nology__Ir§:nd§ ‘E - Providing market statistics and industry trends for the
computer and information technotogy industries, including sales forecasts, market share and
base on computers. communication, and software.

o Primer, Ltd. 92

3 Strategic Mark_ering.And..Bosearch Techniques E — Marketing research firm specialising in
quantitative survey research for product optimisation, market segmentation. and brand
positioning, forecasting, and customer satisfaction measurement.
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o Sensors Quality Management Inc. (SUM) § - Offers qualitylservice assurance. mystery
shopping programmes, and business support services.

c» Easy Analytic .$9l°lv,ere. inc. § - Publishers of The Right Site. demographic reference and
analysis software.

a Global industry Ana_lysts,_lnc, E — Research. analyze and publish global market research reports§
in medical. high tech. consumer. industrial. and services markets.

- Schulman, 8oncaA&_B_ug.rvalas, lnc. E - international survey research firm specialising in public
policy. market and media research.

o ADF Research § - Clfiers custom and tracking surveys, data collection, reporting, ard analysis
for banking, technology. telecommunications, and health clients.

o Discovery Research Gr_o_up E - Offers telephone data collection, independent, telephone

interviewing.
o Populus E - Provides marketing, human resource, product development, and human behaviour

analysis and research.
t Lon§3vopds\_lQt§m§fiQ[_la_l %- Provides strategic research solutions and expertise in destination

marketing, travel and tourism research, communications, public affairs, accountability. and E
branding.

a Michelson &_Asspciates, Ins?-. (7)

at Barnes Reports E « Publishes industry reports featwing sales and employment by US. state
and metro areas. Pulzllsher of the us. industry and Market Outlook report.

4- Gallup and Robinson, inc. § — Offers advertising and marketing research.
9 King Brown 3. Partners E - A full service market research consulting firm offering qualitative and

quantitative research: Focus groups, telephone and mail surveys, and internal research,
including online focus groups and Web—based surveys.

o htarlset.ilec1sions Corooration E - Quantitative and qualitative custom research serving high
technology. utilities. and manufacturing worldwide.

a Marketing and Planning Systems 52 - Provides strategic marketing counsel.
o yfgnlgelyoyldj Eartners E - Marketing research and consulting organisations with an international

alfillate network spanning over 20 countries.

to Groups Plus‘ lop. E ~ Qualitative research organisation with a plus.
1 Resolution Research ‘iii - Provides expert market research and analysis via CATI telephone

surveys.

2 Mediarrlarir Research § - Supplies multimedia audience research to magazines, television,
radio. web sites, and advertising agencies.

a Forbes Consulting Group, inc. E - Market rmearch consultancy specialising in strategic
planning driven by qualitative and quantitative marital research, focusing on market target
segmentation and brand equity management

so Re,s_ear_cln_Options §- Consultancy with dedicated health care, fitness and sport-related
practices.

is Saurage:Th.ll10d§8u_>t_8e§,e_aroh § ~ specialising in the healthcare. advertising. legal, and
technology industries.

o Taylor Nelson Sofres@

o lnc. E - Provides proprietary worldwide research to help clients find solutions to their
marketing issues.

9 Keenote Marketing and Media § - Provides targeted market analysis and strategy,
demographics, market segmerdetion, direct marketing. sales leads. and more.

* KnQw,lsd.ga_§,qurco§ - Offering market information, specialising in managed health care.
a Angus Reid Group E‘: — Provides an array of polling services, and market and social research.
a PC Data, Inc. E - Provides market research data for computer software. hardware. and video

games sales thru retail, corporate, and distribution channels.

an Electronic Publishing Services, Ltd. (EPS) § - New media analysis and research consultancy.
Based in London. we provide strategic business advice and information services for clients
developing digital information products.

a Usability Group. The 2‘? ~ Consulting firm specialising in customer research and analysis of
technology products and services.

o Qpinions, inc. 5&5 - Provides employee opinion, customer opinion, Sfitldegree feedback. and
focus surveys.

0 Public Opinion Strategies 3? ~ Republican political and public affairs survey research company.
a Harte—Hanks lvlarket Intelligence?! - Provides information on computer and communications

industry trends. product developments and buyer activity.
o RTNielson Company E - Offering marketing opinion research services including web surveys.

telephone interviewing. and CAT! programming.
I Customersatcom EE — Provides Internet survey research services.
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TDG Research E - Expert analysts providing timely. actionable intelligence designed to best
position new consumer technologies for rapid diffusion.

lnfosurv, Inc. 3‘; - r’-'ull-service onllne survey administration firm specialising in employee and
customer satisfaction surveys.

Lundberg Survey '13? - independent market research company speciafsed in the U.S. petroleum
marketing and related industries.

CNET Channelservices E » Offers product data and e—commerce services to IT manufacturers.
distributors. resellers, and portals worldwide.

Pew,,§3;l,ot2;3l_/ilttitudes Project § ~ A series of worldwide public opinion surveys from the Pew
Research Centre.

Architectural Research Associates § - Offering a range of services including benchmark studies?
and custom research for manufacturers of building products.

Gobi lntemational 92 - Business reports on European markets for wire and cable, transformers
and W switchgear.

Audits. .8: Surveys Wortdvrlde §
Opinionmeter, the. E - Electronic survey device that captures onsite market research and
customer satisfaction feedback at point or sale.

Statistical Research, Inc. E - A full-service market research firm specialising in media audiencemeasurernent

El'.0§l—l3;l_Ies_ting Services E - Specialises in utilizing Internet users for product evaluations and
surveys.

Dara’tech...l.n_c E - Has specialised in CAD/CAM, CAE. EDMIPDM. CIM. GIS and computer
graphics since 1979.

Esearch§ - Provides Internet data collection supporting rnarket research.

§l3C 3'5 - Provides demographic and market analysis tools through custom Internet and intranet
applications.

Golf Research Group ‘*3 - Publishers and consultants providing business ‘nforrnetion to the golf
industry.

5;:_a_rt_mer_1t_Research § - Current Bureau of Labour Statistics (BLS), employment statistics, and
residential building permit data for all MSAs.

lntex>_Managerr1_er1§y_s_t_ams_(lMS) E - Suppliers of market research on the electronics industry.
Covers a range of markets from mobile phones to factory automation and more.

P_At~{(_5AEA.l_\lEI § ~ Global marketing resources. trade leads. newsletters. directory. and
making.

Powerysystema Research § - Market research and consulting firm specialising in the study of
engines and engine powered equipment.

Quality Education Data (QED) § - Provides statistical data amt trend analysis of schools and
education for marketing and research purposes.

Asia n_pe_mographlcs___Ltd E — Using analytical methods to estimate the demographic future of
Asia.

Espi_oQm_§_u_siness_AlgtelligenceE - Supplier of business intelligence publications and services
for the telecommunication, pharmaceutical, and medical device industries.

industrialJnfoE — Find comprehensive market intelligence on the industrial process.
heavy manufacturing. and energy-related industries throughout the world. Industrial Info
Resources provides onllne dambases on plant locations. key management contacts, and future
project opportunities.
Ialoustxltkimus 9: - All full service market research firm in Finland.
e~__fo_cus§(oup_s E - Provides worldwide qualitative research and analysis with special expcrlis
in emerging technologies.

C0mpetitrat:k§ —Ad tracking and media monitoring service for TV, print, and radio creative and
media schedules.

Mints: mating Intelligence 92 - Consumer market research reports delivered via the Internet
or otes, on CD, or on paper.

Eotaris__Ma_rjse_ting Research § - Specialties include the telecommunications. healthcare, online
services, and banking industries.

Pollara §- Public opinion and market research firm.
SlL Group E - Offers market research and direct marketing services.
ll.-is Global Servlr:es§ - Market research and business solutions for the healthcare and
chemical industries.

McLaughlin 8. Associates E - Survey research and strategic services company. specialising in
public opinion polls. market research. strategic consulting, and media buying.

can 100 lndla 3% - Conducts corporate, consumer. Internet, and software research. Also offers
database of information on vendors and users.
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o tvlaritz Research 5?! - Global provider of marketing research including customer satisfaction and
loyalty, segmentation. brand equity. and tracking studies.

a NFC Worldwldeglyna (1)
4: Asia lntell_ige_r;c_e E - Online source for Asia Pacific market research reports, newsletters.

directories. and business intelligence.

o W_r_r_t_h_l_in Worldwide E - An opinion research organisation with expertise in such areas as
political, marketing, employee, and Internet research.

0 Glmalina Market Research E - single source provider of customised market research and
analysis. Guideline analysts create personalised solutions that enable companies to make
informed decisions for addressing critiwl business research needs.

a SES Canada B:c.S...83.[ch.‘lnc, SE
n Ele<;t_i:on_icJr_er3rj Publications E‘: ~ Market rwearch in computer, communications, and

semiconductor technologies

a Ag3NleIse_n_BAS_ES E - Sales forecasting system for consumer packaged goods brands, helping
marketers of both new product initiatives and existing brands.

o Siteaeports E - Online data and maps for us. markets, including demographics. lifestyle
segmentation. business. and retail trade potential.

0 unity Marketing E - Research and consuiting company specialising in the collectibles and
giftware industries.

o z,ogby_lnternat§pnal % — Conducts public opinion polls and research.
a Envirosell, Inc. E — Behavioural market research and consulting company specialising in

examining consumer shopping behaviour using in-store video recording. observation, 8
customer interviews.

. lnroregh Eb - Worldwide market research for the CD~ROM. ovo, and online publishing
industries.

a» Market Strategies E - Info technology, healthcare. politics & policy. energy utilities, and media
consulting.

a §_,)r;y,y_y(__?.~_l_enn'_s Research Services § - Support. analyst and overload services for market, opinion
and survey research.

a Gra_c_e__Market Research, Inc, E - Full service research company in Los Angeles specialising in
the entertainment industry.

9 Marketing Intelligence Service; Ltd E — New consumer packaged goods (foods. beverages,
HBA, etc.) reporting, news, analysis & research. sample retrieval, Productscan online database
& Alert publications.

o llagrketsearch § - Order our extensive guide to published market research studies.
o Eairfield Research. lnc§ ~ info on interactive technology. Game ratings, market size, concept

test. updated vital signs data every week.
3 Joyce Julius & Associates E - Provides independent sport and special event sponsorship

research.

on Smitn.I[aVr3i__R§3's:aIch 3 - Independent research firm that tracks the performance of the hotel
industry.

o Associated Research Sewicee (ARS) E - Provides competitive research and analysis on
marketing, promotions. prices, reseller margins. programmes. etc for mffs of P05. printers,

peripherals, and supplies. Mfg. cost analysis of imaging products is perfonned.

a frank N. Magic Associates; Inc; 5 - Full service research and strategic consultation firm serving
both the media industries and general business.

o erism Strategy E ~ Specialises in qualitative and web-based research as well as strategic
planning.

a Survey Solutions Ltd 2‘: - Offers services in market research. and employee and customer
surveys in the UK. and internationally.

o g3;:y_an;l_Losbia_n_Consumer Qnline Census § - Conducting and publishing a study on gay and
lesbian consumerism and its effect on mainstream marketing.

a IPSOS-ASI, inc. ‘:2
a chart Track Ltd 3 - Entertainment industry watcher, providing research and reports on UK. and

worldwide PC, console. and music charts.

o Millwardfirown Precis E - Analyzes news coverage in print, broadcast, and web media
domestically and internationally.

o Marktest E — Provides information in multiple forms, l,e.. television audiences. market studies,
etc.

o Ccmpas Inc. 52 - Public affairs. marketing. and social research firm.
- Bjoscorpio 3- Biotechnology market research finn specialising in tnvestigational drugs.

therapies, and vaccines suspended, terminated or rejected.
in Active Research §- Otters insight into consumer behaviour and provides real-time answers for
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smarter product decisions.
9 Carma international E - Media analysislmedia research consulting firm that perfonns

ouantitativeiqualitativc analyses of U.S. and international print and electronic media.
a Eyrapelisk §— Provides business lnfomration about the timber, pulp and paper. food, and

consumer goods industries of the former Soviet union and Central and Eastern Europe.
a l‘-‘Gt Research E - Provider of sport research, consumer market research, and public opinion

polling.

o Farrand_R__§earch § - Marketing research company offering a range of services from focus
groups to international surveys.

u Buxton Compapy@

s Capstone.B_esear_ch, inc E
o Net_Eg<_ctle_nge 92 - Designs. engineers. and builds commerce management systems and

markets that enhance the value of trade.

a Greenfield Onllne Ea - Offers traditional and online research services.
0 Meiromark Markotfieseamh, inc. § - Provides market research and analysis. business

development research. strategy. and competitive intelligence.

o _Sp_Qrts__B_u_siness Research Networtt E - For sporting goods and sport marketing professionals.
- lpsos MORI § - Market research company offering quantitative and qualitative research

services focusing on advertsing, marketing, media. loyalty. and public affairs.
s MORPACE lntematioriat__lr}c. E - Specialises in strategic research. market analysis, customer

satisfaction, and quality measurements.

. Business Trend Analysts. the. E - Compiles statistics and publishes market information in
industry reports, including analysis. sales forecasts. imports/exports. and competitors.

o Harlrnan Group, The E - Offering research, strategic consulting. reports. and conferences for
the natural products marketplace.

9 Mic_hael,l~leroert Associates §- Specialists in qualitative research and have pioneered
cyberqual or online qualitative research.

a Schwartz Research Services E - Offering a wide range of services. such as marketing and
qualitative research. focus groups, video conferencing. product evaluation, and a bilingual staff.

o Davidsparits &,Asso_ciat_es § ~ Full-service national marketing research firm.
a Heskes 8. l?.-artnsrsfi - Qualitative market research company in the Netherlands.
a context E - A European computer research company speoiatisiig in tracking sales and prices

across a wide range of computennelated products in all the major European countries.
a L_u_th Research 3% - Data collection firm offering focus groups, mall intercepts. one-on-one

interviews, online data collection. and telephone interview services.

0 Trendseners Strategic_1tta_i:keti;igend_Qqs_ign § - Otters marketing surveys to help determine
and execute business strategy.

a Benchmark Research § - Provides services for UK. and overseas customers.

. MEMRB lnterriational @ - Research and oonsultancycompany.
0 Pulse Back E - Gathers retail intelligence via mystery shops, customer satisfaction feedback.

survey development, and customer intercepts.

o ADKWZ Ltd, E - Provides lsraefi businesses and government with global marketing information to
improve international competitiveness.

c Publications Resource Group, Inc. E - Source of newsletters, market reports. and directories for
the communications, healthcare, industrial, business, and consumer industries.

o ,\(il.'i1J_a1..M§Qia Resources % ~ Provides marketing and media research, demographics. PRIZM .5
geodemography and related services: site also includes Iinlis to media and advertising research
sites. i

o Archetype Discoveries Worldigide § — Specialises in opinion research based on an archetypal =
metriodolgy.

o _Griffin Group,_The 9. - Providing solutions for customer loyalty and customerwirkback 5
challenges, both online and off. Also features information about Jill Griffin's seminars and books.

in AP Research §- A firm dedicated to providing market research and custom consulting in =
PCMCIA cards, cable moderrs. ISDN. LAN adapters, and video conferencing.

a Value Exctiangeglno. § - Offers custom marketing consulting services ‘ncluding research.
planning. and education. Also offering lntemat resources education.

o lri$earch § - Offers secondary. internet. and qualitative research. Also specialises in Tagalog, a
major language of the Philippines.

a Research Spe<:_lru__rn,___Ih{e E - lnforrnation online about various research methods such as online
surveys, surveys by email, disl<—loy—mail surveys. and phone surveys. ‘

o Advanced Forecasting, Inc, E - Monthly forecasting of the semiconductor lC equipment, China
electronics and PC markets.

0 lNT_ECO Corporation ‘.5? - Research. market planning data. strategic analysis, 8: consulting for
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companies.

a her One, § - Market research for the automotive electronics industry.
a Rut'_s Neighborhood Snapshot § ~ May give you a better sense of the demographics and

lifestyles of those: around you.

s SGA (Simon Godfrey Associates) E - One of the t.lK's largest international agencies.
Specialties include conoeptlproduct testing and volume estimation.

in Veraart Marketing Research 8. Consulting § - Provides market reports on food and retail
industries with emphasis on consumer products in Europe, Asia. and North America.

a lnlemational Research_,Associ_a_tes ll_tsiRA) E ~ specialising in market and opinion research.
a Techtel, Corporation E - Measures product and industry market effectiveness in the high tech

industry. Demand tracking. custom research, free sample data.

o ltllarketstance § - Market analysis tool for the US. commercial insurance market that provides
database of business damograohirs. insurable exposures. byline premiums and growth rates.

9 ABa Quality t~,tonitoring_Ltcl_ § ~ Assessments of service are made nationwide. using small team
of well trained assessors.

. Mediametrie '3’i- Offers Eurodata TV, an tnrematronai data bank for television programme-‘logs
and audience results ratings.

o HSX Research 92'. - Offers entertainment market research information and products and
services.

o Market Street § - Provider of customised qualitative and quantitative marketing
research and analysis services to organisations in a variety or industries. ,

o Q.utiini<.,lnc. Marjketfies _, E - Publishers of "The Firewall Report.” Market research firm =
focusing on the inlormatio security market.

9 l5ag1_e_r_tr;_e_ausineS5-Reseatct,l E - Offers quantitative and qualitative B28 marketing research
including customer satisfaction and loyalty, competitive benchmarking, and branding studies
through phone interviews, focus groups. and web surveys

a Primary Intelligence E - Offers business-to-business market research and competitive
intelligence by gathering information from primary sources within the targeted industry.

0 lnternati<>nal.Buslnass.Q9n§vitants§
o Raddonfinancial Group E - Offers banks and credit unions consumer research. profitability

analysis. househddmg and MClF software, and online banking and e-commerce strategies.
o Anderson Artalytics, LLC E - Provides consumer insight and marketing consulting.
0 Paragon Research E - Assisting companies in researching customers.
a syn_emLQ.o,nsuitanis, inc § - Services include patent searches, patents, prototyping. business

and marketing plans. and venture capital sourcing. '
o BIR/S Gtoup. inc. § - Full service research and marketing counsel agency specialishg in

qualitative research. 15 senior consultants in four U.s. offices directing global and us. based
projects.

or _Comget_itNiv_e§ul[rtte_lfiggggr;e;,_S4el:\:i_cgs.inc, § - Offering confidential research on the competition.
markets and customer attitudes. using primary and secondary sources.

Qonsurner Opinion Services E
9 Euiul_'.e...E.ntrepreneur E - Provides industry analysis and market segrnentaton reports for the

small business entrepreneur interested in the marketing and advertising.

o Pragrnatt_c_Bes_e_arctt ‘E — Custom market research in satisfaction. advertising, imagery,
segmentation and web-based surveys.

0* Rea. 8» Parker Research § - Specialising in sample survey research. fiscal impact. and project
feasibility.

o Beta Research Corporation E ~ including focus groups. panel studies, product tracking.
databme management. product concept and satisfaction studies.

o Colhum _&Associatss. Inc 2‘: - Marketing research, development and services firm. specialising
in business-to-business and industrial markets.

iv l:3a..nk..i.nsurance Market Research Group 5'?
as Bayer: Corporation E - World-wide market research.
at Trulllnger_Associates,,lnc. § — Specialising in executive interviewing, customer satisfaction

surveys. business plan development, and more. ‘

in cogent Research 3"?! - Provides phone. mail, and Web surveys, focus groups. and interviews.
0 Columbia information Systems 5% - CIS sells. rents and supports users of the Perception

Analyzer, a marketing research tool.
a ,C_.A._.walker 8. Associates inc. E- Market research and consulting. in-house survey design,

data collection. data tabulation. statistical analysis and reports.
9 CIJ Research, Inc. § - Offering services from complete study design through irvhouse results

presentations. -
at P08 lnt_e_ma.t§onal Ltd 3‘:
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as Surveysampling. lnc '33: - Providing samples to the survey research industry.
an Custom Rese_arch_lnteraclive (CRl) 3% Marketing research and customer satisfaction services

worldwide, addressing consumer. industrial and services markets. Focuses on multi-media.
lntemet and ontine panel survey mwmh. ;

o Delve § - Data collection partner providing focus groups. pre—recruits, web surveys. telephone
interviews, central location testing. and more.

o s_lrat_egic Wsion % ~ Conducts research to better understand consumer decision-rmking
systems in all arenas.

a context Researcn § - Uses techniques from academic anthropology and traditional market
research to help companies better understand the lived experience of their target publics.

a Media _Qyn_arnics Inc. E92 — Publishers of fact books and newsletters. Consulting services also
available.

0 Phcr'[;ecn__1ntamationat E - Marketing research and technology assessment in the life sciences
in Dg_ta~S_ea;ch E - Offers quantitative and qualitative field research services. ‘

o Detwile p E — Researches and synthesizes information in the medial. pharmaceutical.
and hea industry.

o i Eecdbacis Business,Q_qn_suIting Services § - B28 market research-based consulting firm in
India advising firms on lndian market opportunities and strategies. Feedbact<‘s services extend
beyond market information, analysis. and recommendation, to lmplemamafion assistance.

o Griggs-Anderson Research E
o Flog Research. Inc. § - Conducts martcet research studies for airlines, cruises. rental car

companies, hotel chains, resorts 8. destinations and other segments of the travel industry. _
o 3_i;r_opg§._gssqcra:es 9: - Specialising in the Hispanic, African American, and Asian markets

using focus groups. survey research, and dermgraphic analysis.

a §§Qdejman_&_Associates § — Specialises in consumer research for the fcodservice industry.
Offers Restaurantzpoilcom, an online survey tool for collecting consumer attitudes about
participating restaurants.

a _S_a1e_S____iGfOff[laftOn $ystgm§,__l_nc_. E - Lead generation and qualification. customer satisfaction

surveys. and database management services.
- piagno§tic.R¢searcn International E
or gpgking Glass E - Online market research company that provides a

group facility. market analysis surveys. ideation services, and moderation research project *'
enhancements.

to Plaza ,l3_e,s_e,a_1;ch E ~ National network of focus group facilities.
or Express Marlget Research ‘E
o Corpor,ateins_ighl,_ inc. E - FuIl—service market research and consulting firm providing

competitive information to the largest firms in the financial services industry.

9 Beperes Market Rosa-.arch,& Qpinlon §- Provides qualitative and quantitative studies in
marketing and advertising research and coordination of international studies.

a gC_\I_:_8_e:saarch & Planning :5? - Specialising in qualitative research. aeative analysis and
strategic guidance.

v Adams Business Research $1 - Specialising in market research and software for manufacturers
and retailers in the alcohol beverage industry.

a Maxtgc:u_._tntWarnational.., lnc. § ~ Offering market research in nondestructive testing and infrared
imaging.

0 l-llg.hIe,ch. Buginessfiecisiorts E5. — Provides market research services and reports for 5
pharmaceutical, biotechnology. eledronics, and other high tech industries.

in Marketjng_tJle_t_rics inc. 5% - Marketing services firm specialcing in customer retention
programmes.

o l_nfo‘l‘etr Research Group. l_nc. E - Specialises in customised research involving technology
products and services.

- l.in.dsay._Be§earch E
in Quality Controlled Services 2% ~ Offers data collection for the marketing research industry.
a Research E - Conducts primary market research for the healthcare industry through

gathering targeted expert opinions.

  
 

 

o Fearon Hapners. Rhodes. lnc % - FH&R offers advanced market research, database marketing
and applied marketing solutions.

0 Quantitative Market Research E ‘ Specialising in retail fuel. convenience stores. truck stops,
and car wash industries. Services include market studies, site seledion, appraisals, and
business evaluations.

a venture Data E — Nationwide CATI telephone interviawing & data tabulation. ;
a Hispanic lulariret Oonnctiqns inc § ~ Find information about the Hispanic Market and about our 9

market research services.
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Odyssey LP E - Specialises in researching consumers and technology.
Catalina Research '32 - Otters ln—depth studies on construction materials and building equipment

markets.
Cenlr_a_l__Eur_ope_ Automotive Report § - GEAR provides automotive market research covering the
Central European markets of Poland, Czech Republic. Slovak Republic, Hungary, Slovenia.
Romania. Bulgaria, Russia. and the CBS.

Surveys & Forecasts § - Combines data collection methods vfith advanced analytics
Bourget__l3esearoh_(_3roup E — Offers marketing research and consulting services including
project design, field work, data analysis, and presentations.
L. ouimn & Associates E

Metro._l14arlgg3t Studies § - Provide distribution analysis and market share guides for grocery,
drug, and discount stores in 230 metro areas and 100 television markets.

0mniIech_Qon_sulting_ Group 92 ~ OTCG provides rnarket research. benchmarklrg, competitive
info, product intros, performance support (EPSS). and sales training.
SMS §

Slanoombe Research and Planning E - Qualitative research consultancy. specialising in
insightful consumer and social qualitative research.

Voipe_l3o_ll_C_om_m_u,n_icatlons E - A technology~based approach to public opinion polling and .
perception research. using telephony, interactive group response, and other feedback systems.
Wyoming Studios E — Central London market research viewing facility with high-speed internal ‘
access in all studios and suites Available for U.K. focus groups. online research. and web .

usability.
LCM Research §- Custom market research, analysis, software, and e—commeroe development.
LCM Research helps organisations transform their vision to reality, offering web solutions
designed to help manage content. market services. and sell products over a website.

l-Tfirie._C..nmpany§ ~ Provides data input, data processing and data management.
Southemtem institute of Research, inc §
Sja__t__QneResear_ori Z‘: — Conducting focus groups. telephone studies. and in-depth interviews for
marketers in a variety of industries.
Ihqmpson__Assooiaj_es E ~ Provides location and consumer research, sales forecasting =
methodologies. and statistical analysis.

8ruzzonra,.Al3es_ear;:.h_cr:,r;3;;any__(8RC) § ~ Specialises in advertising research. Also offers a
variety of testing and tracking services.

Cale.rrian.&.Ass.neiates.-lnc. §- Serves high tech companies in their businessrto-business,
consumer, and channel market needs.

Hispanic-Research._Company FE - Site includes articles, links, and demogaphic information on
the Hispanic/Latino market.

Marke:§earc_h_C9,r£39£€tl§9D E - Services include phone interviews. focus groups, and ad testing.
Qey_$ys_te_rr1s4 lno. SE - Offers satisfaction and quality measurement solutions.
__D_o_vLe_Bo§,e,,a_rcii E — Specialising in qualitative research among children. teens, and adults.
RlSQ__lnte_rga,tiop_a,l E - Provides consulting services with international sociocultural approach
based on surveys.

Solomon _&_, l_5_._ssooi_a_gte_s_,__lg1_c§ - Full-service marketing research and support firm. offers new
oonoept development and a questionnaire service.
Carnelford Graham,Rese_aroh Group E - Provides qualitative and quantitative research and cut-'
through analyses.

§ - Specialising in employee and customer satisfaction surveys.
management and human resource consulting, web surveys, and perlolmance reviews.

World Market Watch E ~ Provides custom global or regional market analyses for exporters or
importers of specific oornrnoditieslproducls.
Action Data Group LLC 5. ~ Market research firm with projects in Ukraine, Russia, Moldova,
Belarus. The Baltics, Kazakhstan. Kyrgyzstan, and Uzbekistan.

Andrew Fletcher consulting E» Marketing and research consultancy.
Quality Resource.Assorzia,les._ln_c, *3? - Customised telephone and web—based business-tr»
business research solutions. specizalising in domestic and international marketing research.

42 § - Offers insight and foresight into the emerging trends and future of urban culture.
For/'%>.8.5 Be§e.arpb i'§ - Conducts surveys and market research focusing on the Asian business
evlronment.

Jacobs Jenner &_Kent ‘E - Offers recommendations based on primary research using both
qualitative and quantitative methodologies.
tlaamqtquest Research Group Inc E ~ Marketing research firm specialising in asking the right
questions.

Trgchlinowledge Point? - Connects entrepreneurs and Business owners to make better
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strategic business decisions through research and referral exchange and summarized research
studies. -

o Aeifcct §- Marketing and communications research firm that helps organisations communicate
more effectiv-eiy with their target audiences.

- Axiom Group. Lnc.J_t_ta~ ‘E - New product development. market research and marketing
consulting firm.

i Market Pulse? - Helping companies understand the lndian market by offering market
mapping. product evaluation. and davelopment of entry strategies.

a Marketing Le_vg_r_aga.__.lnc. E - Analysis. market research. and strategy consulting for
prcducwsezvices in the insurance. financial. information technology, and healthimanaged care
industries.

o Rsflconsujtjng E - Market research consultancy specialising in lT, telecoms. computing.
logistics. and distribution. -

0 Romance Alant Consultants E - Ad lvcc surveys. l

a Development ll E - Business consulting firm specialising in employee and customer satisfaction .
SUNBY and t'8S83l‘Ch programmes.

o Global lT auslnass 53- identifies IT and taleoommunlcation products buyers and sellers.
a Kenny and Associ,a_t,es.,,.lnc. § - Focuses on consumer psychology. brand identity. brand

strategy. and emotional research.
0 Mid-Amenfca Research 2*? — Grass roots study of miaoprocessor usage by the Internet

community!

a l-jteport__B.uyer E - Provides market research reports on pharmaceutical. healthcare. energy.
transport, talecom. IT, and other industries.

o Snzart_E§g:s_oarct) E - Offers qualitative market research in a variety of subject areas.
9 E_cl_g_ 4 , care aesaarch, inc. E - Full-service marketing researat firm that concentrates

solely on the health are industry. .

n !nn9ri§ta..Rescarch §- Research firm that specialises in consumer market anatysls and
marketing insight for the cable. satellite, and interactive TV industries.

o t._loc-rty Rswoarch Seryiocs % - Specialising in instoro data collection.
o MarketPo_int Cqrpmjatlon § - Offers market development, strategic planning, market research.

and other services.

c MarkgtResponse international § — Research consultancy offering solutions to help companies
dig deeper and make better business decisions for their ormnisations.

in Strategic, Metrics iii - Aids clients with market research. benchmarks. competition analysis. and
focus group interviews.

3 T_e,QhnQto0gios!l3oscamh_Group E - Market-based consultants sewing the telecommunications,
computer, and infotainment industries.

9 Telapoll Canada mo .9. — Independent data collection and opinion research company
specialising in cost-effective. quantitative interviewing of business and consumer markets
worldwide.

o Ask Southor_n5;a,l‘jog1ia § - Orange County data collection facility. Cars. condoms. courtroom
Presentations. and quiche...all tested here!

0 Kiev lmemational lnstitutg_of_§o§iglQgy E ~ Currently conducting an Omnibus Survey of the
adult population of Ukraine.

o Marty Qgstatlp_i_r1c_. .9 - Specialises in market research focus groups and business travellers‘
equipment shipping cases

a North American Testing Qrganizatton E ~ Specialising in data collection. statistical analysis, and
general research studies.

at Photo-Ethnography E - Marketing research methodology that allows consumers to express
themselves by using photography.

9 Qctltzorporatlon E2» Research and polling company with an emphasis on providing city-
speclfic information. e-commerce and community on a variety of company»sponsored and
affiliated Internet web sites.

o Strategic Directions Group, inc. E - international market research company specialising in
psychographic segmentation and the mature market.

o lMls_on Research Group E- Serves high technology. software. hardware. and publishing
industry firms with disk-by~mait surveys. ‘

In Applied Research 8. Consulting E - Consulting firm offering social analysis. market research.
and strategic advice for business and government.

0 Benchmark Company § ~ Providing quantitative and qualitative research servlcw in industries
including high-tech. health care. finance. broadcasting, and hospitality.

u Diana Beckett ltlarlret__Rc«aaarch_Earis § v A full qualitative research service with small scale
quantitative research through an associate agency.
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o firowlh Strategies lntamaconal FE - Specialising in customer satisfaction surveys and customer
relationship management programmes.

: in Vivo E - Specialises in marketing mix and behaviour studies. inctuding consumer purchasing
and decision making processes.

a Research Data Technology E - Full-service data tabulation service, specialises in
crosstabulation and SPSS programming for market research.

u Vlfin Loss Solutions E - Offering custom market research, competitive and customer satisfaction
analysis. and lead generation services.

u Eptcy_Ma_rlretingV services, lnc. § - Marketing research and consulting services. lnoepzh
interviews utilize unique Eplay Probe methodotogy

' FilZoatriols.Bo$t:oml1..$ar:rvicco._ Corp. 9'2 — Expertise in marketing, group dynamics 8. executive
coaching.

o ln~Dopth TechnologyMa_[ketgRe§§a[ch § ~ specialises in market research and strategic
planning for technology companies.

o Mariretvision Reaearoh @. - with capabilities in product development, segmentation. brand
equity. pricing, sensory. customer satisfaction, advertising, and economic impact research.mm:

o .. Prognosys E? - Offers» end to and market research services. Includes competition tracking,
product and price mapping, market quantification, and more. E

. Research Inc. E - Specialises in the design and implementation of market research procedures.
analysis of data. and formulation of marketing strategies.

o Ricgarcar, lnc E ~ Offers geodemographic market targeting systems, services, models and 5
databases for direct, retail and e-comm marketers which locate potential consumers.

a First Market Research 53
o B_ayQnd_‘Qata. the. E - Offers custom marketing research including consumer, B28, quantitative,

qualitative, and more.

o §I__l3iga_ \/grrturafidyisors E - Provides Chinese market research and consulting and also
facilitates market entry and ioint ventures for U5. companies doing business in China.

a Marltlntellcom E - Resource for and by market intelligence professionals. Featunas market
intalligenca basim. articles. and discussions.

at Plum,Marketing E - Sales and marketing consultancy aimed at small and start-up technology
companies.

a Recruiting Resourccs unlimited (RBU) § - Recruits qualified respondents for projects including
focus groups, political surveys, and mtsic tests in Greator New York City and the entire United ‘
States.

a S§I=_C_on§ul_ting inc. 3‘: — A rnarketing oonsultlng firm that specialises in global business
development

c Cjprgs Limited 53 - Marketing research and consulting for a variety of clients including building,
design, and construction, industrial, commercial, and mom

a cuaiegqornmunioafiohs, inc. E — Ratings research and consulting.
o E - Service bureau for market research since 1959.

Di ooircryworks E ~ Full service marketing research firm providing a full array of qualitative and
quantitative tools and techniques. *

o Market Adva,ntage,Cons_ulting SE - Marketing science research firm developing data ‘mining.
CRM. and [335 software using quantitative research methods for market segmentation. product
design, and customor retention sotutions.

SalesQu_ota.com 53- Offers sales quota calculation and sales forecasting programmes to ;
software. professional services. and lT firms seeking to increase corporate revenue.
Seniors Rwearcheroup E - Specialising in seniors and ageing research.
Sigma Validation El - Providing services to the marketing research community.
Survey__l_r1_tel_lig8.rlr:.e§ - Full-service surveylmarketing research and statistical oonsulthg finn.
Surveys Australia 2 ~ Data collection and processing organisation with offices in all Australian
capital cities.

- XEC Resgarch .9. - Offers information technology market research in Belgium and Luxembourg.
Subjects include valueadded channel partners, market segmentation. and strategic positioning.

- Mic,rosoft_Sma1l,Busigess_: Market Research § - Learn about small business market research 5
through articles and resources from Microsoft Small Business.

a Apmee Analytics‘ LLC E - Specialises in survey development. statistical analysis of customer
satisfaction and performance data, and Business operations oonsulting.

a Asia Market Opportunities E - Offers industry and investment studies to multinationals entering
Thailand, Malaysia, Singapore. Indonesia, and the Philippines.

- EthridQe4&..A5soclat.e:-...L.L.(;‘§
in Samadloo E - Specialises in e—leaming market analysis and learning technology trends

analysis.
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0 Survey Analysis, lnc. § ~ Questionnaire design. coding, data-entry, custom computer
programming. and data analyss.

9 M81. E - Local market and Asiawvlclc research for both clients and suppliers.
a SAM 3‘? - Division of Smith Advertising offering consulting and research including focus

groups, feasibility studies, and customer surveys.
n Decosmo and Associates, Inc. ‘E - Offers data mining and market research services.
v Market. Enll.anoemenl_G_toun..lnc. E
9 .33 Center for Research 8. Consultancy E - Offers marketing research and consultancy

services.

as Mark,atlng_.Qiagn_osttcs E - Specialises in the continuous tracking of brand health in the
Australasian marketptace.

o Nonhstagfiesgarch Farmers E ~ Provides solutions for developing customer satisfaction and
loyalty, usage and attitude, brand tracking and positioning, pricing, concept testing, and new

product development
0 Opex § — Developer of benchmarking and other market research software.
9 Portico Research. Inc .92 - Provides ethnographic market research in written and video formatsi

to advertising agencies and product manufacturers.
as tggmancans 9. - Uses surveys to segment Americans into twelve types based on their political 3

and social attitudes.

- Envoy § - Offers data ccltection for marketing research. International services include web a
surveys. telephone interviews, mall surveys, NR, face-to-face. and mystery shopping.

0 Qualitative Insights E ~ Provides research through focus groups, in-depth
interviews, and more.

9 sales.For.e,ca,sting *3’ - Providing benchmarking information. seminars.
forums, and consulting services.

0 Strategic Research I‘-i€Y"«‘-f0_lTK E - National research company that conducts custom online
database research to generate lead data for companies and individuals. SRN gathers
information about the decision makers to whom their clients want to sell their products or
services.

c ‘t/,elocjty__,ln_dustty Research and Consulting t__L_(; E — Market research and consulting firm
focused on high technology industries.

u Zgdtsfigsearch Assocfiatac ‘E — Providers of financial services and publishing research, web-
based advertising research, and electronic tradeshow surveys.

- \Mr.eBr.t<1oe Corporation E - Offers a full range of market research and planning services to
companies of all sizes.

. Anatyficfiartners E - Analytic Partners is marketing research Consultancy that specialises in
nlarkellng mix modelling, oconometric models, simulations and forecasting.

Q Marlgeting lnformatlon Systems International inc. E - Offers market research sarvirm to
domestic and international companies.

- Penn and Associates §*. — Provides full-service marketing research and evaluation consulting.
a suweyworx § - Research service to test new names, products, pricing, name awareness,

brands. customer service. consumer opinions, and patent infringement through email contact.
focus groups, interviews. and onllne surveys.

o Kray_Grou_p E - Specialising in conducting surveys. research. and focus groups on behalf of
clients.

a Marketmapch 2% ~ Offers geographic and demographic market analysis to target promotional
activities. Results are displayed on maps. ‘

up strategic lnsight$§ - Clienhintensive market strategy and business consulting: firm.
o 351 Degrees Ctmsuiling, Inc § - Market research and strategic consulting company that

specialises in reaching multicultural markets, especiallythe Asian. Hispanic. and African 3
American markets.

0 Asian €_t;a_tegi5e_s ‘E - Specialise in cross—cultural market research and analysis in Asia.
as UK. the U_S.and Us E — Study of lush attitudes to everyday living and advertising compared with;

those hetd by the British and the Americans.
o TrlArch_e_j3esean:h Group fil - Marketing and industrial research firm specialising in strategic

market analyses and industrial research.

o Datum Analysis ‘E - Specialising in Hispanic research. segmentation. ad testing, concept tests.
customer satisfaction. and exploratory studios.

o Modus Research E - Agricultural and veterinary market research.
a Total Research C_0_rl'i.<li,ation ‘El — Market intelligence firm with expertise in advanced analytics

and modelling.

a Circle Research § ~ International agency specialising in 828 market research.
a nladla Ptadtct E ~ Virtual market for unsigned bands. unpublished books. and other media
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pmducts. Users vote for what they think will get signed, pubiished. and sail.

an P}y1R_B_e§_earch E53 - Research firm offering custom market research. industry anaiysis, and
énformaticm gathering sarvices in Central and Eastern Europe.

a SIS lntemational Research E - Sis lntemational Research is a wondwide provider of globe!
market research, business and compefifive intelligence.

a valiant spiuxions SE3 — Giobai market research company focused on he financial services,
technotogy. health care. consumer goods, industriat. enezgy, automotive, and edumtion
markets.
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My employee satisfaction surveys are mandatory, and I need to be sure every sing rnployee takes the
survey. How do I do this?

3 o5~a1~2007, 12:27 rm

Bob_Wall<er CE
Forum Member

L

You need upper management buy~ln, and they must make clear to all that the survey is mandatory. Once
the survey is launched, you can separately track and recontact nomresponders and, {if necessary, reiterate
upper management's directive should certain individuals resist.
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Bob Walker
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 x Join Date: May 2007
Ma rk G ' Location: State College, PA
Forum Member P055; 3

L.

You really have two options. You can track individuals and force them to complete the survey. However,
there are definite disadvantages to this strategy. Your results likely will include a bias from individuals who
are concerned about honest results being traced back from them. You'll also get passive results from

individuals who log on, complete the survey just for the sake of completing it and out no thought lnto their
BHSWQFS.

  

  
  

  

  
  

 

Your best way of getting 100% participation is to earn it. Prove to employees that there is value for them in
completing the survey. And when it's time to launch a followup survey, make sure that you publicize how
the results of the past survey were used to make a difference (And to do that you actually have to take
action on the results).

Mark Parfitt
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L

Originally Posted by Mark at
And when its time to launch a follow-up survey, make sure that you publicize how the results of the
past survey were used to make a difference (And to do that you actually have to take action on the
results).

It's easé to get caught up in just needing the responses and forget to convey that we do value and use theirinput. “‘ '1

Thanks for the ideas!

B I4’-33~.'!CTl7. 537:3“ fill-i

Join Date: Oct 2007

AndEl"SOnAnalYtlC5 Posts‘ 5Forum Member

L’ It better not be an HR survey

I surely hope that your survey is anonymous and that you have hired a third party firm to handle the
survey? Otherwise you will just get a bunch of garbage and you are wasting your time and your companies
money. 6

Imagine how you would answer questions if you knew your boss would see them. Ensuring that only HR will
see them is not going to work either.

when selecting a vendor to handle your employee sat survey avoid the temptation to just choose a company
that only handles employee sat surveys. They are often more expert in the process,§and less expert in the
analysis. You should definitely include some other firms that are full service market research firms in your
bidding process.

You may be tempted to think that the full service firms are a bit more expensive and don't have all the
experience of the employee sat only firms. This is short sighted. It is likely that the full service firm,
assuming you have their attention, will be able to think much more creatively aboutiyour situations and
provide analysis that is much more useful.

Employee-sat only firms are sometimes also much more politically careful. Not asking the tough questions.
Some of these questions have to be asked. Otherwise you undermine the trust with your employees and

make a farce of your department and the whole evaluation process. There better beisome bad news
somewhere

ii Tom Anderson

lillp:/}’forums.zoomerang.con1/showthread.php'?p==474 3/3 1 /2008
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L

I agree with using a 3rd party. Zoomerang refuses to delete that horrible Opt Out béxtton for company
surveys. Because of that, there are some employee were can never survey again duge to their opting out in a

previous survey. 
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Lninkedln Directory > W > Walker - W1.
Wallace > Walker - Walker

Name Location & Industry

~ Uniled States: Tucson, Arizona Area

'- computer soflware

Robblwalkgr

- United States: Greater Chicago Area.

0 information technology and services

Robb_lWalkex

'* United States: Greater Chicago Area
' cntcnainment

 
Robh__._Wallse_r

* apparel and fashion

Robbie Walker

Independent Apparel & Fashion Professional

- Qatar
- banking

Robbisker‘

President at Walker Financing

Current: President, Walker Financing

* United States: Abilene, Texas Area

' oil & energy

Bolbbie V.‘/al.ls:c.r
* New Zealand

' marwgennznt consulting

Rob.hi__.€: W..all<__§r

- United States: Wilmington, Ncarth Carolina

- packaging and containers

Robbie Walker

- United Kingdom

http://www.1inkedincom/find/wx'w5/w5__46.html A 3/3 l/2008
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' medical practice

Robbie Walker

- United States: Greater Minneapolis-St. Paul Area

0 professional training

Robbin Walker

Consultant at Target Corporation

Current: Consultant, Target Corporation

- United States: San Francisco Bay Area
- computer software

Robby____\?_Yalker

Owner, Zenter

Current: Owner, Zenter

Sofiwore Engineer, Google

* United Kingdom

° transpoztationltmclcing/railroad

Robert Walkszzf

- United States: Phoenix, Arizona Area
- construction

Robert allggr

* United States: Dallas/Fort Worth Area
- intcmct

Robert Wa_11ge_::

- United States: Grcater Salt Lake City Area
» Iaw practice

Robert Walker

Attorney at Kirton & Mcconkie

Current: Attorney, Kirton 8: McConkie

- United States: Da1lasfFort Worth Area

- marketing and advertising

robert walker

Owner, texas tarterjates

(‘un-em: Owner, texas tartmjates

http:X/www.iinkedin.com}find1w/w5/w5_46.html
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* Canada
- retail

RQbert_Walker

Technical Support Specialist at Aritzia

Current: Technical Support Specialist, Axiizia

* nieclia production

Robeljtlwalker

- United States: K.noxvil.lc, Tennessee Area
- cntcrtaimnent

R9b.s:_1:ti..}’lZ“4lker

Air Talent at Bristol Broadcasting

Current: Air Talent, Bristol Broadcasting

- Unized States: San Francisco "Bay Area

- information technology and services

Rnber1___W_alker

- United States: Miami!Fort Lauderdale Area

- printing

Robert Walker

Owner, sir speedy

Current: Owner, sir speedy

- United Kingdom
- legal services

R0hert.___.Wal_ls_9x

‘ Canada

- computer software

Robert. Walker

Manager. Application Development at VX Technologies Inc.

Current: Director. Application Development. VX Technologies Inc.

- United States: Greater Atlanta Area

- computer software

Robert Walker

http:r"x'-mvw.linkedin.com/*’find/w/w5iw5_46.html
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ifurrent: Senior Architect, Vertical Thought Inc

~ United Kingdom
~ computer software

Robert Walker

Computer Software Consultant and Contractor

- United States: Boise, Idaho Area

- education management

Robertwalker

Faculty at University of Phoenix

Current: Faculty, University ofPhoenix

~ United States: Greater Detroit Area
- automotive

Robert Walker

° Canada

- leisure & travel

Robert Walllgcr

- United States: Richmond, Virginia Area
- law practice

Robert Walker

- United States: New London/Norwich, Connecticut Area

‘ management consulting

Robert Walker

- Canada

- law practice

Robert Walker
- United States: Washington DC. Metro Area

- law practice

R_0lb;_ett_tVlY._a_1k_er

- United States: Greater New York City Area
- mt-trkct research

Robert Walker

Principal & Founder, Surveys & Forecasts, LLC

Current: Principal 8»: Founder, Surveys & Forccasts. LLC

http://’sw.'w.linkedin.com/findiw/w5iw5_46.html 3/31/2008
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Past: Senior Vice President, Evaluative Criteria, Inc.
Research Director. James River. Inc.

- Other

- logistics and supply chain

Robert Walker

- United States: Goldsboro, North Carolina Area
- textiles

Robertwalker

Senior Research Engineer at Unifi-inc

Current: Senior Research Engecr, Unifi-inc

~ United States: Washington DC. Metro Area
-‘ civil engineering

Robert Walker

‘ United States: Albuquerque, New Mexico Area
° c-learning

!.'Q§8!i.t. iyalkpx

E-Learning Professional

~ italy
‘ biotechnology

Robert Walker

*- United States: Greater Seattle Area
' intemct

Robertiwalkejj

° United States: Kalamazoo, Michigan Area
* retail

Robert Wal,kg;:

Owner, Great Path Tapes and Books

Current: Owner, Great Path Tapes and Books

- alternative medicine

.Robert_Wal.ker

Philosopher at Spinoza Enterprises

Current: Philosopher, Spinoza Enterprises

imp://www.iinkedincomlfindiw/w5!w5__46.l1tml
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- Germany

- computer software

Robert Walker

- United States: San Francisco Bay Area
- semiconductors

Robert

* United States: Oklahoma City, Oklahoma Area

- information technoloy and services

Robert Walker

~ United States: Charlotte‘, North Carolina Area

- computer networking

Robert VY_a_l.l.<§x

Computer Networking Consultant and Contractor

° United States: San Francisco Bay Area

- computer games

Eiqtzsrt iVV::t_3ke.r

QA Lead at I-play

Current: QA Lead (I-play}, Oberon Media

- United States: San Francisco Bay Area
- finzmcial services

Robert Walker

- United States: Greater Denver Area

- information technology and services

Robert W.a1ls¢r

- United States: Springfield, Massachusetts

- legal services

Ro_be.rt__._Wal_ker

Owner, Law Office of Robert Walker

Current: Owner, Law Office of Robert Walker

° United Kingdom

- hospitality

Robert Walker

- United States: Greater Detroit Area

http:/’./‘www.linkedin.com/find/wiwS/w5 __46.html
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- events services

Robert Walker

Owner, ASAP Productions, Inc and Events Services Consultant

Current: Owner, ASAP Productions, Inc

- United Kingdom

- management consuliing

Rqbergwalker

General Manager at A!phaL0gix

Current: Geneml Manager, AIphaLogix

- United Kingdom
° accounting

Robert Walker

- United States: Cleveland/Akron, Ohio Area

° higher education

R9_1__>er_t Walker

Associate Professar 3: Chair at C5 Dept I Kent State University

Current: Associate Professor & Chair, CS Dept / Kent State University

- United States: San Francisco Bay Area

- trausponation/uucking/Iuilroad

ROBERT WALKER

- United States: Greater Atlanta Area
- telecommunications

Robert Walker

- United Stz1lcs:Grcater Chicago Area
- financial services

Robert Walker

Communications Manager at GE

Current: Communications Manager, GE

- United Kingdom

- primary/secondzny

Robegji Walker

- United States: Dallas/Fort Worth Area

http:/.'www.1inkedin.com/find/vw’w5/wS_46.html
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Robert Walker

- United Kingdom
0 information technology and services

Robert Walker

* United States: Washington D.C. Metro Area
- graphic design

Rohert__}Yalker

- United Kingdom
° investment banking/ve:nnn"::

Robert__YY§11k_er

~ United Kingdom

- computer sofiware

Rn.bertm._.32Ya_lker

- United States: Cincinnati Area

- staffing and recruiting

Robert W_aLlge_r

Director, Career Fairs - RecruitMiiitary, LLC

Current: Director, Career Fairs, RecruitMilitnry, LLC

Past: National Account Executive, RecruitMiI.itary, LLC

Account Manager, eTeem Scafiing Solutions & PRN Solutions

- United States: Goldsboro, North Claroiioa Area
- textiles

Rohoeor_t.o)zYa!_ker

Research Engineer at Unifi inc

Current: Research Engineer, Unifi inc

- United States: Portland, Oregon Area
- financial services

Robert Walker

Financial Consultant at A.G. Edwards & Sons, Inc.

Current: .i“ina11<:iaI Coiisultant, A.G. Edwarck & Sons, Inc.

Past: Vice President Institutional Services, Bidwell 8; Company

http:/!www.linkedin.com/f‘1nd«’w:’w5r'w5__ 4(i.html
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0 United Kingdom
- line art

Robertffi/alkor

° United States: Lincoln, Nebraska Area

- computer software

Robert Walker

- United States: Greater New York City Area

- information technology and services

Robe_1:t_W§lker

Manager, Business Development

Current: Manager, Business Development, United Management Technologies

Past: Professional Hcalthcare Representative, Pfizer

Sales Representative, Block Drug

- United States: Fort Smith. Arkansas Area

- information technology and services

Robert Walker

System Administrator at Perot Systems

Current: System Administrator, Perot Systems

- United States: Greater Atlanta Area

~ health, Wellness and fitness

Robert. Walker

° United States: San Francisco Bay Area

* infommtion technology and services

Robert Walker

- United Kingdom

v management consulting

Robert Walker

- United States: San Francisco Bay Area

~ biotechnology

Robert Walker

Biotechnology Consultant and Contractor

- United States: Greater l\/linnc:1polis—St. Paul Area
' oil 8:. energy

imp:,*!www.linkcdin.com/fi nd/w/'wS/w5_46.html 3/3 M2008
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Robert Wallselr

Director of Transmission

Current: Director ofTransmission, Cargill Power Markets LLC‘
Owner. The Hackers Tour

Past; Power Trader, Cargill

- United Kingdom
~ human resources

Robert Walker

* United Kingdom
- media production

Robert Walker

- United States: Dallas/Fort Worth Area

- consumer goods

R_Qhe_.rt

- United Kingdom
- telecommunications

Robert alker

- United States: Columbia, South Carolina Area.

- biotechnology

Robert_}Ya1lgo_r

Director, Medical Sciences at Medlmmune, Inc.

Current: Director, Medical Sciences, Medlmmune, Inc.

- United States: Montgomery, Alabama Area
'' military

Robert Walker

- United States: Cincinnati Area

- information technology and services

Ri2l)e_r'_t._YV,alker

Information Technology and Services Professional

- United States: Gmater Denver Area

~ telecommurricatioxts

Robertwwalker

' United States: Greater Philadelphia Area

http://www.linls:edin.comlfind/w/W5/w5_4o.l1tmI 3/31/2008
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- construction

_g:g__h_grt walker

Independent Construction Professional

- United States: Greater Los Angeies Area

° pharmaceuticals

Bolzzertiwalksr

- United States: Knoxville, Tennessee Area
- broadcast media

Robert Walker

Air Personality at WNPGFM/AM

Current: Air Personality, WNPC-FM/AM

-' Australia

' government administmiion

RQ§_9I_LYY3_1H$e_1I

*' United States: Greater Chicago Area
- insurance

Robert Walkgr

- United States: Hawaiian Islands

- airlines/aviation

Robert iwaiikex

TRAFAC‘ LCPO at US Navy

Current: TRAFAC LCPO. US Navy

- United States: San Francisco Bay Area

- computer software

Rahert.Wal.ker

' United States: Greater Chicago Area

- warehousing

Robert Walker

Warehousing Professional

- United States: San Francisco Bay Area
~ construction

Robert Walker

http :/Zwww.1inkedin.comlfind/w/wS/w5_ 446.htm1
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Carpenter at V & Co.

Currem: Camenter. V 8: C0.

Czirpenter, V & Co.

- United States: Fort Smith, Arkansas Area

- infonnation technology and services

Robgzt Walker
- United States: Greater Boston Area
' insurance

Robert Walker

- United States: Dallas/Fort Worth Area _

- graphic design

Robert Walker

- United States: Greater New York City Area
- cunsumer services

Rober:iii}§{.a_lJsgx

* United States: Greater Minneapolis—SL Paul Area ;

- hospital 8: heaith care I

Robiert_V\Lalke_r

NAR at Walker Methodist and Student at College of St. Catherine

Current: NAR, Walker Methodist

' United States: Charlotte, North Carolina Area

- banking

R9be:.ti_)Z§%.;1l.lg.¢r

VP, Quality and Productivity, Black Belt and Lean at Bank of America

Current: VP, Quality and Productivity, Bank of America

Past: Process Engineer, Fibcrweb

Packaging I Process Engineer, Advanced Glassfiber Yarns

~ medical practice

R0bert_M{_all$e1:

RN at Geisinger Medical Center

Current: RN, Geisingcr M<:d.ical Center

- Brazil

0 higher educalixtm

imp:/a’www.1inkedin.com/tind/w/wS/w5_46.lmnl 3/3 I/2008
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Robert Walker

- United States: Cleveland/Akron, Ohio Area

- banking

Robert Walker

Senior Vice President at Lasalie Bank

Current: Senior Vice President, LaSalle Bank

- infommtion technology and services

Robert Walker

Assistant Vice President of Information Technology Services at Missouri

Southern State University

Current: Assistant Vice President of Information Technology Services, Missouri

Southem State University

- United States: Dallas/Fort; Worth Area

- non-profit organization managcrncnt

Robe::LVY3.1!.ke_r

° Australia

- information technology and services

Robert Walker

- United States: Washington DC. Metro Area

~ architecture & planning

R9hert_W:4.lker

Project Manager at Kano Partners

Current: Project Manager, Kenn Partners

° Australia

- computer software

Robesrt.._3)(_;3.lkcr

~ United Kingdom

- design

Robert Walker

Owner. Alexander James Interiors

Current: Owner. Alexander James Interiors

* United States: Greater New York City Area

° defense & space

http:/:’\vww.iinkcdin.comr’find./w/wS/w5__4().hm:I 3/3 Z2008
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Robert VVal_lger

(‘PSO at Goodrich Corporation

Current: CPSO, Goodrich Corporation

- United Kingdom

' computer games

Robertflalker

- United States: Greater Salt Lake City Area
° fine art

Robert Walker

- United States: Columbus. Ohio Area
- fine art

Robert Walker

~ United States: Greater Los Angeles Area

° information technology and services

Roh.e_rt..iY.l(_allter

- United States: Greater Memphis Area
- invcstrncnt management

Robert Walker

- United States: Greater Los Angeles Area
- information technology and services

Robert W*alke_r_

° United States: Greater St. Louis Area

- higher education

Robgrti.iWalker

Assistant Professor of Political Science and Applied Statistics at

Washington University in Saint Louis

Current: Assistant Professor ofPolitical Science and Applied Statistics, Washington

University in Saint Louis

v United States: Greater San Diego Area

° defense & space

Robert Walker

Director, Business Development, lT&C at Epsilon Systems Solutions

Current: Director, Business Development. lT&C. Epsilon Systems Solutions

http://www.linl<edin.com/find/wz’w5/w5_46.htrnl
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Past: Associate, Booz Allen Hamilton

* United States: Fresno, California Area

- information technology and services

Robert__Wnl_lgg_r

Information Technology and Services Consultant and Contractor

- Jnitcd States: Greater Nashville Area

- banking

flobert Walker

Banking Professional

~ United States: Greater Salt Lake City Area

- marketing and advertising

Bonsai: Wallsgr

- United States: Austin, Texas Area

* computer software

Robert Wnlkor

- United Kingdom
- telecommunications

Rol2;ert._M(ia!lss;ir

- United States: Oklahoma City, Oklahoma Area

- mechanical or industrial engineering

RobertNl(altlg§_r

Field Engineer, Southwestern Energy

Current: Field l3ngineerx‘Sup€~rvisor, Southwest:-m Energy

Past: Consultant. Rio Petroleum, Inc.

Owner, QuikDROP ofOklahom.a City

- United States: Orlando, Florida

- defense 8: space

Egbert Walker

Director, Project Management Controls at SSA! and Owner, EmbroidMe-
Orlando

Current: Director, Project Management Controls, SS/\l
Owner. EmbroidMc-Orlando

Imp://www.linkcdin.com/find/wlwfi/w5__~46.html 3/3 l/2008
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Alphabetical i By Popularity

12Arnericans E9 - Uses surveys to segment Americans into twelve types based on their
political and social attitudes.

33 ZCTV: Research & Planning E - Specialising in qualitative research. creative analysis and
strategic guidance.

361 Degrees _consullil3g,___lng;, § — Market research and strategic consulting company that
specialises in reaching multicultural markets, especially the Asian. Hispanic. and African
American markets.

42 E - Offers insight and foresight into the emerging trends and future of urban culture.
@R_eserarchll1f_g.gom § - Collection of resources: jchat, employment, directory. and more.
333 /3._8_a Quality Monitonngltd E -Assessments of service are made nationwide. using small
teams of well trained assessors.

abacus Research § ~ Market research consultancy.
AB_l_l3_es_earcb E ~ Publishes technology research reports in the wireless. automotive.
residential, energy. and RFSD markets.
ACtg._lielsan_a<\SES E - Sales forecasting system for consumer packaged goods brands,
helping marketers of both new product initiatives and existing brands.

a Achllelsen Corporation (8)

a A,clip_n.Dal2 Group LLC E - Market research firm with projects in Ukraine. Russia, Moldova,
Belarus, The Baltics. Kazakhstan. Kyrgyzstan. and Uzbekistan.
Active Research § - offers insight into consumer behaviour and provides real-time answers
for smarter product decisions.
Adams Busilles.$.lT.«?.es&.arc;l1 E - Specialising in market research and software for
manufacturers and retailers in the alcohol beverage industry.

ADF Research 33 — Offers custom and tracking surveys. data collection. reporting, arci
analysis for banking. technology. teleoommmicalions. and health clients.
ADK_i__lj Ltd. E - Provides Israeli businesses and government with global marketing information
to improve international competitiveness.

Anlranczod Forecasting, Inc. E ~ Monthly forecasting of the semiconductor lcequipment.
China electronics and PC markets,

0 Ae1'fect§ - Marlrotlng and communications research firm that helps organisations
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communicate more effectively with their target audiences.

o ;§ Amarach.._Market,,Research F:-E3 - Market research agency in Ireland offering online
research. market surveys. opinion polls. and sponsorship research. Arnarach draws on a
range of disciplines, delivering insights to help you succeed.

a American Demographics ‘E - Demographic marketing strategies. tools. and data.
a Amer; _r_t_§ports Inc. 52 - Specialists in sport marketing research offering information on

sporting goods, physical fitness trends. health statistics. and more.

a I Analytic_i';‘ar_tne;s E - Analytic Partners is marketing research consultancy that
specialises in marketing mix modelling. econometric models, simulations and forecasting.

. Anderson AnaMim...L_L§:_ E — Provides consumer insight and marketing consulting. ‘
o Andrew Fletcher Consulting 92 - Marketing and research consultancy.

o 343 Andreyugjngéssociates E - Conducts qualitative and quantitative research on
international projects.

o Angus Reid Group E - Provides an array of polling services. and market and social research.
0 Al?_l2e_searcn E - A firm dedicated to providing market research and custom consulting in

PCMClA cards. cable modems. lSDN. LAN adapters, and video conferencing,

o Apartment Resoarch ‘E — Current Bureau of Labour Statistics (BLS). employment statistics.
and residential building permit data for all MSAS.

o Apogee Analytics. LLC E — Specialises in survey development. statistical analysis of
customer satisfaction and perforrnance data, and business operations consulting.

a Appl.ied_..tllla£l.<e.llnQ..$£:ience.lnc. 3: ~ Consultants in research. strategic planning, Quality
Function Deployment QFD. and new product development.

u Agplledfitesearch Eponsulting § - Consulting firm offering social analysis. market research.
and strategic advlrze for business and government l

o Arbitron E » Measures radio audiences in local markets. and tracks consumer. media, and
retail activity.

a A_r_oor_,_lnc_. 32 - Provides proprietary worldwide research to help clients find solutions to their
marketing issues.

a Archetype Discoveries_W_orldyflde E - Specialises in opinion research based on an archetypal
rnethodolgy.

o Architecmraliteseargh Associates § - Offering a range of services including benchmark
studies and custom research for manufacturers of building products.

- Asia intelligence 3? - Online source for Asia Pacific market research reports. newsletters.
directories. and business intelligence.

o Asia llzlarketcraporlunities E — Offers industry and investment studies to multinationals
entering Thailand. Malaysia. Singapore, Indonesia, and the Philippines.

. Asian D8lTl1f-iQT.5P.lJig;s,Lt‘d E-*2 - Using analytical methods to estimate the demographic future or
Asia.

0 Asian ,.S.lrategles 93- Specialise in cross~cultural market research and analysis in Asia.
__Calllornia § - Orange County data collection facility. Cars, condoms, courtroom
.and quiche...all tasted here!

u Associalod,Research Services (Al3§) 5% - Provides competitive research and analysis on
marketing, promotions. prices. reseller margins, programmes. etc for rnlrs of P05, printers,
peripherals. and supplies. Mfg. cost analysis of imaging products is performed

a Aud_its.,&.Surveys,Worldwide§
o Axiom Group,__lnc., The E? - New product development, market research and marketing

consulting firm.

u B/BIS Group, Inc; E — Full service research and marketing counsel agency specialising in
qualitative research. 15 senior consultants in four U.S. offices directing global and Us. based
projects.

0 323 International % - Specialises in business to business marketing research. includes
advertising testing and tracking. customer loyalty. and more.

0 Bank insurance Market Re_3__3__Qr"C__hW§I[_O_Up E
u Barnes Reports E ~ Publishes industry reports featuring sales and employment by US. state

and metro areas. Publisher of the U.S. lndustry and Market Outlook report.

a Benchmark Company E - Providing quantitative and qualitative research services in
industries including higtvtech. health care. finance. broadcasting. and hospitality.

o 373? Elsnchmark Research E — Provides services for uK. and overseas customers.
a Beta Research__(;orporalion % - Including focus groups. panel studies. product tracking.

database management. product concept and satisfaction studies.

an Bcyen Corporation 393 — Worldwide market research.
to Beyond Data. Inc, E’ - Offers custom marketing raearch including consumer. B28.

quantitative, qualitative. and more.

 
  

i

 

http://ukdir.yahoo.comfBusincss__and__Economy:’Business_to_Busincss/Markctii1g_and“A... 3/3 I /2008



Yahoo! UK & Ireland Directory > Marketing and Advertising > Market Rescarct:l Page 3 of 14

o Bloscorplo E - Biotechnology market research firm specialising in invostigatlonal drugs,
therapies. and vaccines suspended. terminated or rejected.

9 BlzMl_ner 5% — industry financial ratios. cash flow reports. and marketing research from
Bizhillner. Includes small business and startup industry analysis and financial reports.

9 Bourga_t_l3es_earol_x Group § ~ Offers marketing research and consulting services including
project design. field work, data analysis. and presentations.

in Bruzzone Research Corr_ip_arly_(BB_C_) 3'1 - Specialises in advertising research. Also offers a
variety of testing and tracking services.

9 Burke. Inc. E - International research era consulting helps manufacturing and service
companies understand and accurately predict marketplace behaviour.

Q t3uslnes_s__I_r§_nd__maIysts. lnc. E - Complies statistics and publishes market information In
industry reports. including analysis. sales forecasts, importslexports, and competitors.

0
o C4‘-\_Wallger,3.,A_s§o_ciat3es Inc. E - Market research and consulting. ln—house survey design,

data collection. data tabulation, statistical analysis and reports.

a C/J Resoarchglnc, § - Offering services from complete study design through in-house results
presentations.

o CameliQr,tLGrahatn_Rescarch Group 52 ~ Provides qualitative and quantitative research and
cut-through analyses.

0 Cahstorleiieseamh, Inc?
a Carrna_lnlernation.al 9: ~ Media analysislmedia research consulting finn that perlbrms

quantliativelqualllative analyses of U. S. and international print and electronic media.
o Catalir;a_R_as_ear_o§1, E - Ofiers ln~deplh studies on construction materials and building

equipment markets.

0 Central Europe Automotive Report § ~ GEAR provides automotive market research covering
the Central European markets of Poland. Czech Republic. Slovak Republic. Hungary.
Slovenia. Romania, Bulgaria. Russia. and the C18.

0 ‘é?3 Chart Irack__l,td § « Entertainment industry watcher. providing research and reports on
wt. and worldwide PC. console. and music charts.

9 Cl_ies_kin Research ‘E ~ Offer research on the design. development and positioning of
products and packaging.

a China Venture Advisers SE - Provides Chinese market research and consulting and also
tacilltates market entry and joint ventures for US. companies doing business in China.

a Ciprus Limited § ~ Marketing research and consulting for a variety of clients including
building. design. and construction. industrial, commercial, and more.

o 5% Circle Rese_ar_ch 5% — International agency specialising in B2B market research.

u Clrens SE - Otters competitor analysis and marketing intelligence services
o (_:lear__l_mpr_ess_lcps E - Provides targeted online surveys for business including

consultancy, programming. and analysis. Includes market research. customer and employee
satisfaction. data collection, and more.

0 CNET Channelseryices E - Offers product data and e-commerce services to IT
manufacturers, distributors, resellers. and portals worldwide.

u Cogentfiliesgarph E - Provides phone. mail, and Web surveys, focus groups. and interviews.
as Colburn E — Marketing research. development and services fim.

specialising in business-to—business and industrial markets.
a Colernan_§l;,eu5s;;c§at3.$.. lnc. §~ Serves high tech companies in their businessto-business,

consumer. and channel market needs.

0 C_olum_b_iaJhformallon Systems E — ClS sells, rents and supports users of the Perception
Analyzer, :3 marketing research tool.

at Cornpas lric. ‘E - Public affairs, marketing, and social research firm.
a $3 Compendium Corporation § - Specialists in the measurement and assessment industry.

providing custom design. administration. and reporting of employee opinion. leadership. and
customer satisfaction surveys.

in Comwéfitive intelligence Services, me. E - Offering confidential research on the competition.
markets and customer altitudes. using primary and secondary sources.

it Compatitrack FE - Ad tracking and media monitoring service for TV. print, and radio creative
and media schedules.

0 333% Consumer Analyeis___Gf¢Up ‘E’ ~ Specialises in consumer market research surveys.
9 Consumer Opinion Services 3: l
. _C_or_i_lo;_t_t E - A European computer research company specialishg in tracking sales and 3

prices across a wide range of ccmputenrelatad products in all the major European countries.
a Context Research 3%‘ - Uses techniques from academic anthropology and traditional market

research to help companies better understand the lived experience of their target publics.

ll

 
lltlp:/fuk.dir.yahoo.comfBusiness_and_Eiconomy1’Busincss__lo__Busincss/Markctir1g__and_A... 3/3 1/2008



Yahoo! UK &Irc1and Directory > Marketing and Advertising > Market Research Page 4 of 14

a Corporate lnsighylnc, *3} Full—service market research and consulting firm providing
competitive inforrnatlon to the largest firms in the financial services industry.

o Cultural Access Group E « Provides clients with business development programmes to reach
high-value market segments with unique needs and expectations.

o Currie Cpmmuniczations, me. E -. Ratings research and consulting.
0 Custom Research, Interactive (CRI) § - Marketing research and customer satisfaction i

services worldwide. addressing consumer. industrial and services markets. Focuses on mull}
media. internal and onllne panel survey research.

in ‘#33 Customers Matter § - Offers a range of qualitative and quantitative marketing research
services including customer needs analysis. satisfaction measurement, perceptions of brand.
and competitor and channel research.

a Customersatcom § - Provides internal survey research services.
a Daratechjrlcfl - Has specialised in CADICAM, GAE, EDMIPDM, CM (518 and computer

graphics since 1979.

2 Data Search E - Offers quantitative and qualitative field research services.
a Datamonitcr E - Global strategic market analysis company which focuses on financial

services. technology, healthcere. consumer goods. industrial. energy. automotive. and
medical equipment rnarlecsts.

n Datatao E - Service bureau for market mearcn since 1959.
o Datum Analysis E - Specialising in Hispanic research, segmentation. ad testing. concept

tests. customer satisfaction. and exploratory studies.

o David Sparks - Full-service national marketing research firm.
a Decision Analysglnc E - National research firm. founded in 1978. The firm is vertically

integrated, with over 200 employees.

. Decosmo and £ssso_téa.te.$..._lnc. § - Offers data mining and market research services.
o Delve E - Data collection partner providing focus groups, ore-recruits, web surveys.

telephone interviews, central location testing, and more.

o Dernogr3phlc3Ncn_v E - Web based mapping and reporting service.
is Detwiler _Gl'O;tp E - Researches and synthesizes information in the medical, pharmaceutical,

and health industry.

4» Developme_nt_l_l § - Business consulting firm specialising in employee and customer
satisfaction survey and research programmes. ~

0 [}_ey__Systerr1s,_lnc. 5% - Offers satisfaction and quality measurement solutions.
- D.iaono_sti.cmResoarch_international E
o Diana Bect<etl_MarKe_t_8eseerch Paris § ~ A full qualitative research service with small scale

quantitative research through an associate agency.
. Discovery._E§esearr:h....Group E - Offers telephone data collection. independent, telephone _

lntcrviewing.

o Discovery E ~ Full service marketing research firm providing a full array of qualitative l
and quantitative tools and techniques.

o Ooylcftesearch § - Specialising in qualitative research among children, teens, and adults.
a {)r.....Gl§. is. Research Services '2’ - Support, analyst and overload services for market.

opinion and survey research.
. D.$..S.F3.e.search E ~ Market research for managed care. healthcare, technology and hospitality

industries. Experienced with conjoint analysis. statistical modelling. customer satisfaction,
NCQA and lrrternet surveys.

. Duckfgot_B_esearch_.,& D,,B,tIelopment§- Qualitative research agency specialising in
consumer insight. NPD. brand strategy. and creative ad development.

on e~Fqt:_u,sGl'O|.Jl?r$ E — Provides worldwide qualitative research and analysis with special
expertise in emerging technologies.

- Easy Analytic Soitvtertz Inc, ifi — Publishers of The Right Site. demographic reference and
analysis software.

a Echo gesegrchfi - Provides communications research to enable clients to understand
the structure of their reputations, adding practical intelligence to facilitate decision making.

o Edge Healthg;are__Re_segrch,__lnc. E —» Fullservice marketing research firm that concentrates
solely on the health care industry.

o 531%‘ glectrcnic Publishing S..en.z.i_oes. Ltd,.,.(EPS) E - New media analysis and research
consultancy. Based in London. we provide strateglc business advice and information services
for clients developing digital information products.

- Electronic._Irepo,__Ruhllcallons E ~ Market research in computer. communications. and
semiconductor technologies

0 Envirosell, Inc. § ~ Behavioural market research and consulting company speciafsing in
examining consumer shopping behaviour using in-store video recording, observation. &
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customer interviews.

0 Fnvny § - Offers data collection for marketing research. international services include web
surveys. telephone interviews, mail surveys. NR. face,~to—face, and mystery shopping.

a Epley Marketing Services, Inc. § - Marketing research and Consulting services. ln—depth
interviews utilize unique Epley Probe methodology.

in Esearch § ~ Provides internal data collection supporting market research.

9 $233 Esp_i_r:om__§usines_s intelligence? — Supplier of business intelligence publications and
services for the telecommunication, pharmaceutical, and medical device industries.

o ESRI Busin_es_s_lnform.a,fion Solutions E‘: ~ Provides industry-specific marketing application
products and services inctuding customer profiling and segmentation. cwtom target analysis,
demographic data reports and maps. media planning. and merchandise mix analysis.

a Ethridge & Associates. L. L._C E
o 33*: Euromogitgrfi — Provides global consumer market intelligence. Helps clients achieve

marketing objectives with reports. statistical handbooks. directories. journals, and more.
a Express Market Research %
o Fairfieid Research, Inc? - info on interactive technology. Game ratings. market size. concept

tests. updated vital signs data every week.
o 55?? Falcon Research §. — Specialising in customer satisfaction research. mystery shopping,

qualitative research, and concept testing.
9 F_a;rand Research § - iviarkating research company offering a range of services from focus

groups to lntemational surveys.

«- *5‘:-7‘ Fus international .Ltd 9-:
o Fearon Hepner 8. tRhp_des.._lnc €32 — FH&R offers advanced market research, database

marketing and applied rnarlreting solutions.

an i-'gGl Research E — Provider of sport rae-arch. consumer market research. and public opinion
polling.

o Find/S3/El §- Provides integrated research, advisory. and business inteligence services in a
broad range of industries and management disciplines.

o 2% F-jr_$_M_agazine Marketing E - Provides market research, reader research, and customer
care surveys for the publishing industry.

- first Market. Research 5'?
o Fjtzpatnmllzeseamb Services. 3 - Expertise in marketing. group dynamics 8. executive

coaching.

a EQ_rb_e_s__ Consulting Group, Inc. E - Market research consultancy specialising in strategic
planning driven by qualitative and quantitative market research, focusing on market target
segmentation and brand equity rnanagernern.

o Forbes Research 55. - Conducts surveys and market research focusing on the Asian business :
evironment.

a frank. Megan Associateglnc. Z5: - Full service research and strategic consultation firm E
serving both the media industries and general business.

o Future .Entr~ep § v Provides industry analysis and market segmentaion reports for the
small business trepreneur interested in the marketing and advertising.

9 Gallup a_ngi_B_o_oi_r1son.,__lnc. E - Offers advertising and marketing research
o G_al.lyp"Organiz3tion, The (4)

- G_ar_tr}e:l: SE - Provides research and analysis of the computer hardware. software,
communications. and related information technology industries.

a Gay _and, Lesbian Co_nsum_e_r Qr1lin_a__C_egsus .% — Conducting and publishing a study on gay
and lesbian consumerism and its effect on mainstream rnarlceting.

o GfK Group (3)

o g3jK‘ll/lerketing Services ‘E - Supplies market information to the dutables industry in Great
Britain.

o Global Industry Analystshlnc § - Research, analyze and publish global market research
reports in medical, high tech. consumer, industrial, and services markets.

. GM! (Global Market lnsite) E - Offers integrated solutions for market intelligence, including E
online survey software, panel management software. online panel services. and enterprise
feedback.

it ?="§¥ Qobj jnlemational § - Business reports on European markets for wire and cable.
transformers and W switchgear.

- ‘$3? Golf Research Group fl - Pubiishers and consultants providing business hformalion to
the got! industry.

. Grace llrlazketl Research, inc. E — Full service research company in Los Argeles specialising
in the entertainment industry.
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o G,re_c,r_1ii33lgl_Onlirte 39. - Offem traditional and onilne research services.
9 Grjffin Qi:o_upy_Tha SE - Providing solutions for customer loyalty and cuswmerwirrback

cl iailengos. both online and off. Also features information about Jill Griffin‘s seminars and
books.

a Griggs-Anders_on_,Re,s_ear_c_h§
0 Groups Plus. inc. § — Qualitative rasoarch organisation with a plus.
a Growthfiratogigs lgt_erna,tional E - Specialising in customer satisfaction surveys and

customer relationship management programmes.

_t,,B_esean;h E - Single sourw provider of customised market research and
analysis. ne analysts create personalised solutions that enable companies to make
informed decisions for addressing critical business research needs.

in Harris Black lntornationa,l,._t,t;l., (3)

o llarrls lnte_ractivef'§ - lnternebhasod market research and polling.
9 Harte-Hanks__VMarlget intelligence 9: - Provides information on mmputer and communications

industry trends. product developments and buyer activity.
. Hartman group, The E ~ Offering research. strategic consulting, reports. and conferences for

the natural products marketplace.

to 35”?» Hauck _Reseorch E - Full service research and marketing consultancy.
0 l-lesl<es,& Partners, § - Qualitative market research company in the Netherlands.

a HighTe.ch Busine,8.5...Doc,i_sions§. « Provides market research services and reports for
pharmaceutical. biotechnology. electronics. and other high tech industries.

. Hispanic 8. Asian Mart<§_ti_ng,_CQmmunica3ion Research § - Conducts discussion groups.
telephone surveys, and in-depth interviews in Spanish. Portuguese, and most Asian
languages.

- l~li.span.ic. Mad<et.conneiions..lnc E - Find information about the Hispanic Market and about
our market research services.

9 filspaynigfiosoarch Company E — Site includes articles. links. and demographic information
on the Hispanicitatino market.

o HSX Research §- Offers entertainment market research information and products and
services.

to rm lllumlnas E? ~ Consultancy offering a unique combination of research, marketing. and
business development expertise.

n lt~_.t_S Global Services E - Market research and business solutions for the hsalthcare and
chemical industrics.

o In Viva? - Specialises in marketing mix and behaviour studies, including mnsumer
purchasing and decision making processes.

a in-Depth Technology _t{l,ar,l5:e_t,8e_s_£:,ar,ch 5?. - Specialises in market research and strategic
planning for technology companies.

a in-Stat § - Higmechnology. market research and information company sewing the
semiconductor, communications. computer. and converging multimedia marketplaces.

o industrial infoResources E v Find comprehensivo market intelligence on the industrial
process, heavy manufacturing. and energy-related industries throughout the world. industrial
info Resources provides onlins databases on plant locations, key management contacts. and
future projectopportunitios. ~

i: Information Resources? - Offers marketing research using UPC scanner data and software
to assist with new product introductions, tegory management. trade promotion, shelf
merchandising and logistics.

0 in_for_rr_tatlon_Techno?ogy”Ir§_n__ds E — Providing market statistics and industry trends for the
computer and information technology industries. including sales forecasts. market share and
base on computers. communication. and software.

o tnfosur:v,_l 92 — Full~service online survey administration firm specialising in employee and
customer satisfaction surveys. '

o lnfoTcch Q ~ Worldwide market research for the CD-ROM, DVD, and online publishing
industries.

0 infoTek Researc_l3,G;oupLlnc. 5?. — Specialises in customised research involving technology
products and services.

in in novista Rgsoarch E - Research firm that specialises in consumer market analysis and
marketing insight for the cable. satellite, and interactive TV industries.

o tNPtJT E — Worldwide market intelligence research and consulting firm 5
o tnsearch ‘E - Offers secondary, Internet, and qualitative research. Also specialises in i

Tagalog. a major language of the Philippines.

a ‘£581 Insight % - Specialise in reports and conferences relating to the U.l<. grocery industry. i
9 insight Research Corporation § « Comparative market research and competitive analysis for E
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the telecommunications industry.

o NTECO Corporation 5'5. - Research. market planning data, strategic analysis, 8. consulting for
companies.

- lntellicluest. inc. E - Providing survey software, Information databases. and customised
marketing research to the high technology and computer industries.

0 international ‘Business Consultants E

o 5&8 international Business Research Limited § - Provides market research services for
industry and commerce. Specialises in investigations into customer satisfaction issues and
market opportunities.

0 lntematlonal Data coruo..r..ation_.ii.D.9)-. (4)

a international Researchgssociates (INRA) E ~ Specialising in market and opinion research.
a 5% lntawicyy§hg_,$§n{i,ces § - independent market research agency providing professional

research input for all aspects of business development and adverising strategy.

as 39- l_r_rte.x_l_._ta_riagement,Systems (IMS) §— Suppliers of market research on the electronics
industry. Covers a range of markets from mobile phones to factory automation and more.

o 5% lpsos MORI E— Market research company offering quantitative and qualitative research
services focusing on advertising, marketing. media, loyalty. and public affairs.

o IPSOS-ASl,,lng. E
a JD. Power and Associates E ~ Global marketing information services company providing

market research. forecasting, consulting. training. and customer satisfaction opinion surveys
for businesses and consumers.

- .Jaco_t:_s,,___.l,er_in;ttv_e_r_§t_ml<ent E ~ Otters recommendations based on primary research using both
qualitative and quantitative methodologies.

o Joyce Julius & Associates § - Provides independent sport and special event sponsorship
research.

o Kaden_oe_,B.u§lness Research it - Offers quantitative and qualitative B28 marketing research
including customer satisfaction and loyalty, competitive benchmarking. and branding studies
through phone interviews. focus groups. and web surveys

o Keenote Marketing .and,_Meoia § — Provides targeted market analysis and strategy.
demographics. market segmemation, direct marketing, sales leads. and more

o Kenny_and.,§§s§p_§_i_ates_,_lntz E - Focuses on consumer psychology. brand identity, brand
strategy, and emotional research.

9 5553 Kids Brandsvsurope E - Specialising in market research of kids Tvand film properties.
brands. and merchandise.

5 Kk:~_v_lr1ter_nattona.l_lnstih1te of Sociology § ~ currently conducting an Omnibus Survey of the
adult population of Ukraine.

0 King Brown 84 Partners § — A full service market research consulting firm offering qualitative
and quantitative research: Focus groups. telephone and mail surveys. and Internet research.
including online focus groups and Web-based surveys.

o l§gowledge_Souroe 92 - Offering market information. specialising in managed health care.
in Kray Group E - Specialising in conducting surveys. research, and focus groups on behaltof

clients.

. L. Quillln a..Aasouates.i'E
o LCM Research E - Custom market research, analysis. software. and e-commerce

development. LCM Research heips organisations transtorm their vision to reality, offering
web solutions designed to help manage content. market services. and sell products over a
website.

. r.iua;ty.R.esearch Services E - Specialising in in-shore data collection.
0 Lindsay Re_s_ear_d__3 E
o Longwoods lnternatiogal § ~ Provides strategic research solutions and expertise in

destination marketing, travel and tourism research, communications, public affairs,
accountability. and branding.

o Looking. (ii_ass__Eot:us Group_Factlity § — Onllne market research company thatprovides a
focus group facility. market analysis surveys. ideation services. and moderation research
project enhancements.

0 Lundberg Survey 5* - Independent market research company specialised in the U.S.
petroleum marketing and related industries. -

o Luth aesegmlx E3 — Data collection firm offering focus groups. mall intercepts. o.ne—on-one
interviews. onllne data collection. and telephone interview services.

- Lox Research Japan E NEW! - independent Japanese market research agency based in
Tokyo. Lux Research Japan primarily undertakes bwpoke qualitative. quantitative. and desk
research projects for domestic and overseas clients.
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o itlaritz Research 5% - Global provider of marketing research including customer satisfaction
and loyalty. segmentation, brand equity, and tracking studies.

a Market Advantage Consulting § - Marketing science research firm developing data mining.
CRM. and D38 software using quantitative research methods for market segmentation,
product design. and customer retention solutions.

a Market Decisionscorporaiion E — Quantitative and qualitative custom research serving high
technology, utilities. and manufacturing worldwide.

o Marlt_at_ Enhancement G,r9trp,_,l_r1::,. 552
in M;gr_ket__fiapts § ~ Engaged in the design, execution, and interpretation of market research

conducted on behalf of its clients.

in tvtarkotflulse ‘P: - Helping companies understand the Indian market by offering market
mapping. product evaluation, and development of entry strategies.

. t_.la_rlsot44_S_,trategies 5-: - Info technology. hoalthcare, politics a. policy. energy utilities, and
media consulting.

o Market Streottlieseagrch E - Provider of customised qualitative and quantitative marketing
research and analysis services to organisations in a variety of kidusuies.

n M_a_rl5_eting and Planning Systems 3*; - Provides strategic marketing counsel.
is Marketligqlagnostjcs ‘E3 - Specialises in the continuous tracking of brand health in the

Australasian marketplace.

0 Marketing information systems international lnc. E ~— Ofiers market research services to
domestic and international companies.

9 Marketing lntelligence__Seryic;_e, Ltd §~ New oonsumer packaged goods (foods, beverages.
HBA, etc.) reporting. news, analysis & research. Sample retrieval. Procluctscan online
database & Alert publications.

to Marlseting_Lsypr.age. inc. E - Analysis. market research. and strategy consultmg for
productslservices in the insurance, financial, information technology, and healthlmanaged
care industries.

o lt:tar§<e§ir_tg_ Metrics inc. E — Marketing services firm. specialtsirig in customer retention
programmes.

9 tttarke:ing,"i1es_s_argl:._$e.rvipes, Inc 2 - Conducts custom research for businessetobusiness
firms. oonsumer goods manufacturers and multi-service companies.

a Marketing_Sclencg Centre E — Offers services for advertising, brand image, customer
behaviour, service quality, and loyalty.

in t.ltarket:rnap.g:t\ § ~ Offers geographic and demographic market analysis to target promotional
activities. Results are displayed on maps.

o htarketfioingcorporafion % - Offers market development, strategic planning. market research,
and other services.

o Marketcuest Researpli Grouping ‘E - Marketing research iimt specialising in asking the right
questions.

o Marl;<etResearch.com E - Database of market research analysis. reports, books. and
publications.

a _r_.tlarke_t_Responss lnterr1a_t_igr_z_al‘§ — Research consultancy offering solutions to help
oompanies dig deeper and make better business decisions for their organisations.

0 % Markelsearcb ‘E - Order our extensive guide to published market research studies.
9 tsglarlgejsearch Corporation '25: ~ Services include phone interviews. focus groups. and ad

testing.

in Marketstance ‘E — Market analysis tool for the U.S. commercial insurance market that
provides a database of business demographics. insurable exposures, byline premiums and
growth rates.

in Marketwsipn Research E » With capabilities in product development, segmentation. brand
equity. pricing. sensory. wstomer satisfaction, advertising, and economic impact research.

a Marklntelhcom 2?: - Resource for and by market intelligence professionals. Features market
intelligence basics. articles, and discussions.

to tvlarktsst § - Provides information in multiple forms. l.e., television audiences, market studies,
etc.

o Martin Harnblin Gil< § — Provides comprehensive market research services across
consumer, business, financial services, and heallncare industries. in order to aid brand 3
development. ,

o Marty Costello inc. E — Specialises in market research focus groups and business travellers‘
equipment shipping cases

a is-iaxteghglntematlonal, inn. % — Offering market research in nondestructive testing and
infrared imaging.

0 MBL § - Local market and Mia-wide research for both clients and suppliers.
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o ll.-t;:t.aughlin & Associates ‘E52 - Survey research and strategic services company, specalising
in public opinion polls, market research. strategic consulting. and media buying.

o Media Dynamics inc. E - Publishers of fact books and newsletters. Consulting services also
available.

9 Media Prectlc.tZ‘Z - Virtual market for unsigned bands, unpublished books, and other media
products. Users vote for what they think will get signed, published, and sell.

a Mediamark Research E - Supplies multimedia audience research to magazines, television.
radio. web sites, and advertising agencies.

o Medlagnetrieifi — Otters Eurodala TV, an international data bank for television programme
logs and audience results ratings.

a ts_ilE.l1lE_t"_B_.lntgernalional E ~ Research and consultancy company.
o ltvteuo,Mer_l_ge_t_§_tudies E3. ~ Provide distribution analysis and market shareguides for grocery,

drug, and discount stores in 230 metro areas and 100 television markets.
0 Metromark,_Marke§ B_es__ear_ch, inc. E - Provides market research and analysis, business

development research, strategy. and competitive intelligence. I

u 3 Michael Herben Associates 9: — Specialists in qualitative research and have pioneered
cyberqual or online qualitative research.

a Michelson 8; Associates, Inc. (1)

o Microsoft Small Business; Market Research E ~ Learn about small business market research
through articles and resources from Microsoft Small Business.

a Mid-America. Research § - Grass roots study of microprocessor usageoy the internal
community!

a Mlllward Brown Precis E - Analyzes news coverage in print, broadcast. and web media
domestically and internationally.

in Minclaranch E ~ Provides knowledge management. analysis. and research for a variety of
industries.

0 % Min'tsl,Marketing Intelligence 32 ~ Consumer market research reports delivered via the
Internet or Lotus Notes, on CD, or on paper.

o ‘«i% Modus Research E — Agricultural and veterinary market research.
9 Mg3E_AQ§___lnterr§a_tlonel, lng 5'1 - Specialises in strategic research. market analysis.

customer satisfaction, and quality measurements.

a Navigato_r_,B%_ea,rc_h E - Specialises in qualitative research. «
a {let Exchange E — Designs, engineers, and builds commerce management systems and

markets that enhance the value of trade.

o NFO Worldwidglnc, (1)

o North A_meri.can__,Ie_stlng,_Qrganization E - Specialising in data collection. statistical analysis.
and general research studies.

9 Ncr_t_t;_sta_r__Research ,Pa;:tners § — Provides solutions for developing customer satisfaction and
loyalty. usage and attitude, brand tracking and positioning, pricing. concept testing, and new
oroduct development

c NPD..§3.rQtt0...lrl§_., SE - Syndicated and custom research for many commercial and consumer
industries, including PC~Meter, which provides audience measurementof web sites and
cnline services.

9 Odyssaylpfi ~ Specialises in researching consumers and technology.
a 0mnrrech."Consulting,.§%mup E‘ - OTCG provides market research, benchmarking.

oomoetltive info. product intros. performance support (EPSS). and sales training.

u Opex E - Developer of benchmarking and other market research software.
9 Opinionmeter, inc. E ~ Electronic survey device that captures onvsite market research and

customer satisfaction feedback at point of sale.

a Opinions, Inc. E - Provides employee opinion. customer opinion. 360~degree.l’eedbacl<. and
focus surveys.

3 Ouliink. lnc. Mantel Research E - Publishers of “The Firewall Report.‘ Market research firm
focusing on the information security market

o 343 _oxtord“Resean:h_ |r)’l_ern_a_frol3al E - Researches the emerging markets of Central and
Eastern Europe, China, South East Asia. Africa. Central Asia, and the Caucasus.

o PANGAEANEI E - Global marketing resources, trade leads, newsletters. directory, and
match-making.

o Paragon Research § — Assisting companies in researching customers.
a patgulno. §§ — Provides market research data for computer software, hardware, and video

games sales thru retail, corporate, and distribution channels.
it Penn._a,n_d_,As_sc,{:iales § - Provides hillservioe marketing research and evaluation consulting.
in F343 Performance Research E — Sponsorship research and evaluation services for corporate

sport sponsors,
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u 2&3 Perspective? - Provides a qualitative and quantifwe field resource for research
agencies.

a Pew Gl_ob_al Attitudes Project 5% ~ A series of worldwide public opinion surveys from the Pew
Research Centre.

a PnorTecl1,lnleLnatlonal§ - Marketing research and technology assessment in the life
SCJERCGS

0 Pholo~Ethnography § - Marketing research methodology that allows consumers to express
themselves by using photography.

a Pinefiompany § - Provides data input. data processing and data management.

- Planetary Tribe E — Provides a blend of strategic researclt and creative consultancy.
Uses cultural and holistic psychology and newteohnology to build relevance. relationships.
and psychographio profiles.

o Plaza Research § - National network of focus group facilities.
an Plug Research. Inc. E ~ Conducts market research studies for airlines, cruises, rental car

companies, hotel chains. resorts & destinations and other segments of the travel industry.
- Plum, ly_l_arket_ing E - Sales and marketing consultancy aimed at small and stamp lechnotogy

companies.
- Plunkett Research E - Provider of industry information, market research. trends analysis,

company profiles, and executive mailing lists.
a PMR.E:te_search E — Research firm offering custom market research. industry analysis. and

information gathering services in Central and Eastern Europe.

q lfolansylyiarketing Research ‘E’ - Specialties include the telecommunications, healthcare.
online services. and banking industries.

o Pollara E ~ Public opinion and market research firm.

9 Poulilus E - Provides marlreting. human resource. product development, and human
behaviour analysis and research.

9 l?nrtiQg___8esearch, inc. E - Provides ethnographic market research in written and video
formats to advertising agencies and promcl rnanufacturers.

0 Research § - Market research and consulting firm specialising in the study of
engines and engine powered equipment.

- Pr_agl1ré;_tlp,Res£:arch 53 - Custom market research in satisfaction, advertising, imagery.
segmentation and web-based surveys.

. Primary, Intelligence lie v Offers businsssrtoousiness market research and competitive
intelligence by gathering information from prirrlary sources within the targeted industry.

a Primer. L_t'_d. E
a 3+? Prism strategy E - Specialises in qualitative and web-based research as well as strategic

planning.
. Fmduct Testing E « Specialises in utilizing internal users for product evaluations

and surveys.

- Pubtic _QDinio.n...§‘zlf.a.l..eQies § - Republican political and public affairs survey research
company.

- Pubtication§__R§§qurg;_e Group,’ inc, § — Source or newsletters, market reports, and directories
for the communications, heallhrzre. industrial, business. and consumer industries.

3 eulse ,_l__1acl< § - Gathers retail intelligence vie mystery shops, customer satisfaction feedback.
survey development. and customer intercepts.

o Eyrgp§l_tskiE ~ Provides business information about the timber, pulp and paper. food. and
consumer goods industries of the former Soviet Union and Central and Eastern Europe.

9 QCN_C_Ol_'pQi8_li0D § — Research and polling company with an emphasis on providing city-
specific information, e~commerce and community on a variety of cornpany~sponsored and
affiliated lnternstweb sites. ‘

o Qualitative Insights C_ons_ortl_um E — Provides research through focus groups, in-depth
interviews. and more.

in Quality Controlled Services $2 - Offers data collection for the marketing research industry.
an Quality Education Data (QED) “E - Provides statistical data and trend analysis of schools and

education for marltefing and research purposes.

o Quality Resource Associates. Inc. 23 - Customised telephone and web-based businessm-
business research solutions. specialising in domestic and international marketing research.

¢ Quality Surveys Inc. 5? - Specialising in employee and customer satisfaction surveys,
management and human resource consulting. web surveys. and performance reviews.

a €Ju.a.nt%t:a_tive Market Research 9% - Specialising in retail fuel, convenience stores. truck stops.
and car wash industries. Services include market studies, site seledion. appraisals. and
business evaluations.

n Raddon Financial Group ‘E - Offers banks and credit unions consumer research. profitability
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anatysis_ householding and MClF software. and online banking and e—commarce strategies.
or Raoiceti Group, The E3 - Specialising in messaging. directory services. lnternstlintranet.

security and electronic commerce.
o Rea__§. _ParI_<er Research § - Specialising in sample survey research. fiscal impact, and

project feasibility.

a Recruiting Resources Unlimited (RRU3 E - Recruits qualified respondents for projects
including focus groups, political surveys. and music tests in Geater New York City and the
entire United States.

o Rgeperes _Mg_r_lc_e: Research & opinion i‘: - Provides qualitative and quantitative studies in
marketing and advertising research and coordination of international studies.

9 Repo_r_*___Bu_yer§ - Provides market research reports on pharmaceutical, healthcare, energy,
transport, telecom, IT, and other industries.

a Research Data Technology E - Full-service data tabulation service. specialises in
orosstabulation and SPSS programming for market research.

a Resear_ch_l_nc. '15. - Specialises in the design and implementation of market research
procedures, analysis of data. and formulation of marketing strategies.

Q Research International ;‘7‘‘-". - Custom market research agency, experienced in over 130
countries. _

o Researcgppfions E ~ Consultancy with dedicated health care, ‘fitness and sport-related
practices.

a Research Spectrum. The E v Information online about various research methods such as
online surveys. surveys by email, disk-by-mail surveys, and phone surveys.

o Resolution Research § — Provides export market research and analysis via CATI telephone
surveys.

o Rzfcercar, inc. E - Offers geodemographic market targeting systems. services. models and
databases for direct, retail and e-comm marketers which locate potential consumers.

a Rincon 6t Associates 5'2 ~ Specialising in the Hispanic. Afn'canAmerioan. and Asian markets
using focus groups, survey research. and dermgraphic analysis.

o $1l§C.,_l_nternational § — Provides consulting services with international SOCi0—Cl.l|tUIF.\i approach
based on surveys.

in Romance £l.lan1,Cons_ul,tan_ts E — Ad hoc surveys.
in Rood Research § - Conducts primary market research for the healthcare industry through

gathering targeted expert opinions.
4» 3% RS Qonsulting E - Market research consultancy specialising in IT, telecoms, computing.

logistics, and distribution.
v l3TNie!so_n Company E » Offering marketing opinion research services including web

surveys. telephone Interviewing. and CAT! programming.

o % Rutgioon International § ~ Marxet research and consultancy company providing business
intelligence for the inmtional food and beverage industries.

o Rufs Neighborhood Snapshot 5? - May give you a better sense of the demographics and E
lifestyles of those around you.

0 SAM Direct E - Division of Smith Advertising offering consulting and research including
focus groups. feasibility studies. and customer surveys

in Sales Forecasting‘Benohma;rlting__Eo_r_um ‘E - Providing benchrnanrlng information. seminars,
forums. and consulting services.

o sales InfQrrnaljon_Syst_erns, inc. E ~ Lead generation and qualification. customer satisfaction
surveys, and database‘ management services.

9 $alia.sQuol._a,.5:om__,__ E ~ Offers sales quota calculation and sales forecasting programmes to
software, professional services. and IT firms seeking to increase corporate revenue.

in ssmadico §- Specialises in e-learning market analysis and learning technology trends
analysis.

. S_andelrna4n_8g Associates E - Specialises in consumer research for the foodservice industry.
Offers Restaurantpollcom. an online survey tool for collecting consumer attitudes about
participating restaurants.

o S,aur_a_ge_-ffh_ioode_aux Research § - Specialising in the healthcare, advertising. legal. and
technology industries.

o Schulman, Ronoa & aucuvaias, ln§_._ E — International survey research firm specialising in
public policy, market and media research.

o Schwartz Research Services E - Offering a wide range of services, such as marketing and
qualitative research. focus groups. video conferencing. product evaluation. and a bilingual
staff.

o Science Advisory Board E — Surveys panels of biomedical experts online to get their opinions
on emerging technologies and product performance.
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o 55-*3 Soot; Marketing § - Soecialisas in industriai market research. educational databases,
and business to business marketing services.

4 3%’ Scottish opinion E — Market research concluded In Scotland and on the Internet for
leedback about web sites. products, companies. branding. advertising. services. image. and
more.

a 331:": Senior § — Marketing research firm specialising in the European asset management
industry.

o SEF Qonsulfirmlno i'5'_— A rnarketing consulting firm that specialises in global business
development.

c Sentor_s_R%earch Group E": - Specialising in seniors and ageing research.
o Sensors Quality Managernemlnc. (SQM) E — Otters quality/service assurance, mystery

shopping programmes, and business support services.
a SES_(;anad_a_Research. Inc. E

a 5533 SGA {Simon Godfrey Assogiates) E - One of the UK's largest international agencies.
Specialties include concept/product testing and volume estimation.

o Sigma ,Valt,dati_on E — Providing services to the marketing research community.
a SlL Group E ~ Offers market research and direct marketing services.
o Sis ,lnt__ernalional, Research E — SIS International Research is a wortdwide provider of global

market research. businoss and competitive intelligence.
. Sltafiepfifis E - Online data and maps for us. rnarkets. including demographics. lifestyle i

segmentation. business. and retail trade potential. g
a Smart Re;-march E - Offers qualitative market research in a variety of subject areas.
0 Smitt1__Trayel Research § - independent research firm that tracks the performance or the

hotel industry.

3 SMS. §
v Solomon &___r_=3ssooiates, _ln_c§ - Full-service marketing research and support firm. Offers new

concept development and a questionnaire service.
- Southeastern lnsfiiute ol.F§e~s.ear.c.h..lnc 5'?‘

o Sports Business Resaarg;1__t§§twork .% - For sporting goods and sport marketing
protessionats.

to SR_(;_ E — Provides demographic and market analysis tools through custom internal and
intranet applications.

in Stancombe Research and Ptanning 2"5:.3 - Qualitative research oonsuitancy. specialising in
insightful consumer and social qualitative research.

o Slat _Qr_t§;R_e;_searctl § - Conducting focus groups, telephone studies, and ln—depth interviews
for marketers in a variety of industries.

. Statistical Research. inc. E - A full-service market research firm specialising in media
audience measurement. i

o Suategigpiregfions Group, me. E - International market research company spectarslng in
psychographic segmentation and the mature market

a Strategic Insights E ~ Client-intensive market strategy and business consoling firm.
o Strategir;Marketir>g And Research, Techniques E - Marketing research firm specialising in

quantitative survey research for product optimisation. market segmentation, and brand
positioning, forecasting. and customer satisfaction measurement

a Strategic Metrics E - Aids clients with market research. benchmarks, competition anaiysis, E
and focus group interviews.

o Strategic Research E - National research company that conducts wstom online
database research to generate lead data for companies and individuals. SRN gathers
information about the decision makers to whom‘ their clients want to sell their products or
services.

o Strategic; Vision $2 - conducts research to better understand consumer decision-rnalring
systems in all arenas.

o 7% Sunrise Solutions E - Market research agency.
- Survey Analysis, inc. % ~ Questionnaire design, coding. data-entry, custom computer 3

programming, and data analysis.

a Survey ,lntellige_n,c_e E‘ - Full-service surveylmarketing research and statistical consultng l“rrm.
a Survey Sampling; lnc § - Providing samples to the survey research industry.
a Survey Solutions Ltd 53 - Offers services in market research. and employee and customer

surveys in the U.K. and internationally.
o Surveys & Forecasts % - Combines data collection methods with advanced analytics.
- Surveys Australia E — Data collection and processing organsation with ofiices in all

Australian capital cities.

o surveyworx FE - Research service to test new names. products. pricing, name awareness.

blip://ok.dir.yalioo.cnm/Bustnoss_ _and__Economy/Business_to_Business/Marketii1g_and_A... 3/3 ‘I /2008



Yahoo! UK & ‘Ireland Directory > Marketing and Advertising > Market Research Page 13 of 14

brands. customer service. consumer opinions. and patent infringement through email contact.
focus groups, interviews. and onlino surveys,

o Synergy, Consultants, lnc E - Services include patent searches, patents, prototyping.
business and marketing ptans, and venture capital sourcing.

0 Syrioyato. Market Research E ~ Synovate is a global market research and business
intelligence flrm. Generates consumer insights that drive competitive marketing solutions.

a Teloustu__tkim_us 9: - A futl service market research firm in Finland.

v :73 Taylor_l:lelsqn Sofres@
o TDG Research E - Expert analysts providing timely. actionable lnteligcnce designed to best

position new consumer technologies for rapid diffusion.

- Techiiocvviedge l?,,oi_r_1_tE' — Connects entrepreneurs and business owners to make better

strategic business decisions through research and referral exchange and summarized
research studies.

a Technologies Research Group E ~ Market-based consultants serving the
telecommunications. computer, and infotainment industries.

o Techtel Corporation E — Measures product and industry market effectiveness in the high tech
industry. Demand tracking. custom research, free sample data.

a Telepojl (;anada_lnc. E - independent data collection and opinion research company
specialising in cost-effective. quantitative intenriewing of business and consumer markets
wortdwida '

o Thompson Associates § - Provides location and consumer research. sales forecasting
methodotogies, and statistical anaiysis.

u ‘tier one § ~ Market research for the automotive electronics industry.
or i'_c}m_lE§esearch Corporation E - Market intelligence tinn with expertise in advanced analytics

and modelling.

o T;ee,Lor:sdon 92- Market research and data consultancy offering services ‘minding
ouatitative and quantitative research. database design. and analysis. Focuses on marketing
and advertising through consumer insight and segmentation.

0 Trendsetters Strategig:M_sgrlseting and Design E — Offers marketing surveys to help determine
and execute business strategy.

a TriArcti§_l3_$ea_rch Group E - Marketing and industrial research firm specialising in strategic
market analyses and industriet research.

. Truiiinger 13s_sociates,,l_nr.. ‘Z’ - Specialising in executive interviewing. customer satisfaction
surveys, business plan development, and more.

. e l ul_<, the us, and isE - Study oi‘ Irish attitudes to everyday living and advertising
compared with those held by the British and the Americans.

4 Unity Marketing E - Research and consulting company specialising in the collectibies and
giftware industries.

o Usability Gmup. The E - Consulting firm specialising in customer research and analysis of
technotogy products and services.

a valient.._§giu_tjor}s E - Gtobal market research company focused on the financial services.
technology. health care. consumer goods. industrial. energy, automotive, and education
markets.

o Value ExchartQe..it1c .§ - Offers custom marketing consulting services hcluding research.
olanning, and education. Also ofiering lntemet resources education.

a Velocity industry Research and Cogsul_tigg_ Lgc 5: ~ Market research and consulting firm
focused on high technology industries.

in Venture Data E - Nationwide CAT! telephone interviewing 8. data labuhtlon.

0 Veraart Marketing Research & Qonsulting § — Provides market reports on food and retail
industries with emphasis on consumer products in Europe. Asia. and North America.

a Virtualtvledia Resources E — Provides marketing and media research, demographics. PRIZM
geodemography and rotated services: site also includes links to media and advertising
research sites.

a \./pica Poll Communications 9: - A technology-based approach to public opinion polling and
perception research, using telephony, interactive group response. and other feedback
systems.

a Walker Information %

o Vililsonu Research Group §~ Serves high technology, software, hardware. and publishing
industry firms with clisl<-by~maii surveys.

o Win Solutions§ - Offering custom market research. competitive and customer
satisfaction analysis. and lead generation services.

9 WrreBfi<ige,Cg3rporation E - Offers a full range of market research and pianning services to
companies of all sizes.
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an Wirthlin Worldwide .% « An opinion research organisation with expertise in such areas as
political. marketing, employee. and Internet research.

a World Market Watch §- Provides custom global or regional market analyses for exporters or
importers of specific comrnodilieslproducls.

a lrvorldopinian E - Collecticn of market research resources inducing a directory, news
service, stock watch, classified ads and more.

a 3:’; Wyoming Studios § ~ Central London market research viewing lacility with high»—speed
Internet access In all studies and suites. Available: for U.i<. focus groups, online researcfi, and

web usability.

o )<i_>__,(:__Be,-.§e,a‘r_c:,l) E - Offers information technology market research in Belgium and
Luxembourg. Subjects include value-added channel partners, market segmentation, and
strategic positioning.

a Yankee _Group ‘F3 — International organisatiwn specialising in the analysis of trends in strategic
planning. technology forecasting and market reasearch.

n Yagk_glpvic_l)_Ear:tngar§ 92 — Marketing research and consulting organisations wim an
international affillate network spanning over 20 countries.

o Zeldis Research E - Providers of financial services and publishing research. web-
based advertising research, and electronic tradeshow surveys.

at Z_ogby_ln_ternaticnexl E ~ Conducts public opinion polls and research.
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MarkeiRescarchFirms.com2 Market Research Provider ~ Surveys & Forecasts,

MarkatResearchFirms.com

Contact information

2323 North Street
Fairtield, CT 06824
USA

Location: Headquarters

Main Tel: 2o3~255-0505
Fax: 203-255-0517
Web:

vmwisurvexsatcrecasiscom

Contacts
Robert Walker

Principal & Founder
hob.<.«:;3}'a:3r@sun:eys-lorecasts com
Tel: 203-255-O51 7

Request for Proposal

Full Name

Company

Telephone

Email

Paste your RFP below or
instructions on how this firm can

submit a bid for your project.

impzilwwxwmarkctrcsearchiirn1s.corri/gcofsurvcys-anr;i—ibrccasts.htrnl

Page 1 of 3

LIST YOUR HRM I JOBS IN MARKET flES'EA§RCH l REQUEST A BID 1 CONTACT

Coniirii \’<‘.l gr 1’-f?.:l.*.i"i

Surveys & Forecasts, LLC

Eilrirnary Eausiness Activities Facility Photos
Facility photos currently‘Research Analysis ‘

3 Research Project Design mavaflable
“JV Full Service Research Cmnts
\ 5 Client list currently

Focus Groups unavailable.
*2‘ Data Processing Job Opportunities

No job opportunities
Surveys 8. Forecasts. LLC is a full-service listed.

strategic marketing research firm founded in 1994
by Robert Walker, and is based in Fairfield, CT,

The underlying premise of the firm was that few
marketing research firms were able to deliver

research leaming in a clear manner with specific
implications for strategic and tactical marketing
action.

Using a disciplined, consistent approach, S&F's
client base has steadily expanded to include
leaders in financial services, telecommunications,

packaged goods, OTC 8: Rx health care. and e
commerce.

tfiescnetion oi‘ Capaellitles

We have extensive research capabilities,

including expertise in:

. Qualitative and quantitative market

structurelattitudinal segmentation research
. Habits & practices research

. Positioning & communications research

. Concept/product screening/testing

. Continuous and multi-wave attitudinal

tracking

. Customer satisfaction/loyalty research

. Multi—variate analysis of existing data sets
(both primary and secondary data sources)

Sascription or Specialties

The company's success has been built upon:

1. Having the utmost respect for the voice of
the consumer.

2. Obtaining precise insight into the marketing ;
decisions faced by the client.

3. Driving the client's information needs into all
aspects of research design.

4. Using superior analytic and interpretative
skills to drive business success.

3/31/2008



MarkctRcsearch.Firms.c:om: Market Research Provider - Surveys & Forecasts,

The company is noted for strengths in exploratory
market assessment studies, attitudinal research,

customer satisfaction, brand positioning, and
communications research.

§‘-ttiiesion Statement

Surveys & Forecasts, LLC provides fonprofit,
customized, superior value~added marketing
research and reiated consulting services. S&F's

clients are typically divisionalized or global
enterprises that routinely integrate customer
feedback into the marketing and decision-making
process.

History

Surveys & Forecasts. LLC is a full-service
strategic marketing research firm founded in 1994
by Robert Walker, and is based in Fairlield, CT.

The underiying premise of the firm was that few
marketing research firms were able to deliver
research learning in a clear manner with specific
implications for strategic and tacticai marketing
action.

Using a discipiined. consistent approach. S&F's
client base has steadily expanded to include
leaders in financial services. telecommunications.

packaged goods, OTC & Rx health care, and e~
commerce.

Sate fitnaiyeie

We conduct all data analysis. including cross-tab
creation, in-house; some analyses are
outsourced.

Cross-tabs are created using Vllncross and SPSS
software packages.

We are experts in venous types of data analysis
techniques. including:

 
i
l

Correlation/regression ~ to identify drivers of brand
performance.

Discriminant Analysis ~ for group assignment and
scoring.

E_a_c;t_or_I§;;a1Y§§ - to uncover underlying themes in
attribute importance.

Cluster Analysis - attitudinal or benefit

segmentation.

Conjointitrade-off analysis - to identify discrete or
linear combinations of variables that most impact

preference.

hrtp://www.markctrcsca:rch f'mns.com/gco.!survcys-and-fnrccastshtml

Page 2 of3

3/31/2008



ivtarl<etResearchFirrns.com: Market Research Provider - Surveys & Forecasts, Page 3 of 3

brand positions re

 t_m.ar2r2in9 - to Show
ttribute ratings. 

Derived importance analysis - stated vs. predictive

analysis.

Standard quadrant/gap analyses - brand

performance relative to stated importance.

Other intormation

Surveys 8. Forecasts designs and hosts web-
based surveys - deployed using zTelligence and
Zoomerang software packages — and also

engages in other research activities, including:

Attitudinal Studies

Benchmarking
Political 8- Social Polling

Brand Equity & Related Studies
Satisfaction Studies -

Concept Testing

Secondary Research
Segmentation

Forecasting & Trend Research

Strategic Planning
Mail Surveys 3
Test Markets 3

New Product Testing .
Usability Studies

00006000000000
 
 

S&F can develop research programs built around
your company's specific business decision-making
needs, and even act as your firrn's in—house
research department.

Customized programs can be developed using 5
both primary (proprietary) and secondary research
tools, syndicated data services, and company
data.

Combination methodologies can also be

employed to achieve the desired level of
granularity. i

Copyright MarketResearchFirrn5.com 2005
r__egau~.rptzce §lC:,or.it'act us. I Terms & Coraditiczns

http://www.niarketresearchfirms.comigeo/surveys—and-tbrecasts.lttml 3l3 l/2008
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These Search fiarrns have been i1§g‘n§gh‘<ed. surveys 8. fcrecasts market rasaarvsa

Working, With Marketing; Res:-arch: A Massage T9 Marketers
There ix twgafe Widens: :89 pmV.’ t;>‘:a2I .\:mz3;.:1 r»:'.m2mi: praxétfrw mns‘i.x£ci2I.v' ' I

drive l2wir::m' xzzcceasz 3:30 wfgv do mar mllemats’ In nsxzrkerirg um bx-fin? it?

Ihzcuul d§.v..;=.s&a'<1ns with sc-um] swim c3:~

ccumcs Iufi me with the inlprcasicn tbs:

xnnriccung marxxgcmarat saw: the re“:s:;:::r:.?\
Iunctiun m; bcing in a zathcr grim 513:: of
nlihim mast 5eriou:;l‘=,'. tfic bvziicfthszt the

xmfulness and quality ofmarkczing re-
z»x:ara;h ix 9:: the d::c1in:. T7352. 21 slzxlfing

cmnah, dsaclining raspunse mt;-2;. 312$ escr-
shrinking tirxmlixws an: wanisorne tremds.
And yes. time have hccn 3 fcw <:mb3m’sss-

Eng. high-pmma gnflcs (i.s:., New Cake). Yes,
on balxincc, I115 cagnxbiliiics ofhcscmch

hzzvc never hm: ssrsxzzgcr and. given the
ri*;E::;, the new fin smmd tammh has

rmcr been greater. B:.=.~zi:m;~;es simgaay
cmmo: afford to marginalize this ezrstxniixsl.
knazvtwgwwzcmg fizxcxian. Why. mm, £2
them Sf) nfiun a disconnect btiwaexa the

gxmruisc versus pcrcsfmzd dcififcfy ofmax-
kcziug research axmmg our wficagucs in
MurkcIing'!

Neafiy all marketisag ermuxiivas I csunzc hm»

wnmcl with «>3-:;3ras.»: Ll sztrmxg bciécfisx re-
Satélftih. tan 50:32: En"! la upgsruuisl: ihfi dis-
tinction (which an iin: surface. irk-

iui) between basic: rzwrézzt rvwarcsh and
highs:r~luu:l. vaiua>-addcd z7azn¥zc!i::g rc-
smrch. Market research cmmisbg nfim;mr~
t.:mL albeit Imsic, mzmlcczyzlacxa {:2-sis - mks,
share. dcrmrgraphfcs (5 ‘rcpcm card‘
am). At the mike: and csfzhc cu%Lti’x:‘dl?72 is

marketing zzzsxmxciz, aciivciy inw.s’!£~

‘.3: 2 §c.»'r'u ,‘.‘*'-1.“;-' ?x~.>.?.J \_u1.x".. .[~;' ‘-

 
ketty vziiinh 49l'tt:/we «wt: of ‘we9::ss.rch‘
would yam mtlxcr hum wojrking for you‘?

Too often, Ike ::—4:::r:§1 p1<§1c=.=.:::“. is seen by
markatrs as an ommdi: amirm. hcczmzc
needed msmrch docs ms! fat inm ;m:«
urclaincd timelinxzs. Tm duflnr value of
mm: masarcia is also vxeuéed as :3 cor:ccp-

km! abstracziexy, making an csmicr mrgci
for critécixm. What. for exjmuplc. is the true
value of research if the deitixion is to ma:
mm fmmud with a bad idea. What valuia

do we amibxrtc to whcn an opti-
mizmi 5:13:22: masvxgc longer to de-
xctop, hm results in a mc:iningfuI share
@in‘.7 Marketers will {but incorrectly)

poim tn the high fihimm afmw product
intzoxiucficns. and mminaéie some type of
dcfiyicncy in marsmimg ilxclf. Yet.
upon clam scrutiny, avajgabie data congru-
dicts ibis :z~;=;um;*:i§m. inférmafinu Re-

smxxws m:x:nt1}' mpwmd rsmxhs of :3
two-ymr study cfafl packaged

goods brands and tins: aménsions in 21
mmzgorias énsmducsd bsztviaez.-‘:1 !996—199§5.
The sméy sfvswtxl £3132:

 

V Halfofalt new brands 53%nf:1H
line cxlcznsinns but this st-aiistir.
inciszdcd mailed “m3u».c3a.~s'* mm abso-

lm«2i¢y no z~:»:a3.«‘:: .9z;;:;:§:n

' I2*2—n‘:::7*3-'32:’ tmfizrg fzrzpmvcci Ilsa
(;:2'a's <;j'52xcc.w. that succeeded

 

.‘-sw.-. : 2 IBM .7->:~:..a:.t.: ~32 v*.z.'!2

.:r rcspwzirhfcjik it’: cmisnz
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Ma rketiag Resea mix: seiiéng ‘me Right ‘fame \

7. Eiiminate intemaa Mziient‘ vs. ‘vendor’

1§3ink§ng when deaiing with markeflng
research. Marketing and research are

not aéversaries; boih should be working

in concert toward one common goat: the
success of the business. The ‘client’ is

‘me cusicmar who buys your product

3. Avoid gaing $0 research with re-
quests for specific tests. Instead, pre-
sent the marketing problem or issue,
and then {at your researchers advise

you 0.‘ the mos’? apprcpriate respanse.

'9. Support industry effnrts to encotm

age the cooperation of the pubfic.

Commit tima and money to industry ad-
vocacy groups, such as {ha non-profit
Council for Marketing and Opinian Re-

search {CMOR). who are educating ihe

public about tegiiimaie survey research.
and wha are habbying againsi resériciiva

legislation. It will #2939 an of us in the
long run.

fifii

This ar2‘ic:’e was wriiten by Roberf Walker,

Princjpai 8. Founder cf Surveys 8. Fore-
casts, LL41: and was pablisfzed in the 0cfo~

bar 2001 issue of Quififis Marketing Re-
search Review. Fae! flee to Contact him at

(203) 255-0505, or via e-max’! at
Q9.zr.'a1ker§€z>survavs—foreczssts.com.

© 2001 13y Surveys 8. Forecasts, LLC. Ail

rights reserved. Duplimtion or distribution
prohibited.

Surveys & Faramsrs, LLC Page 3



Marketing Researah: Setfing ‘me Right ‘fame

faci ma: many new prsducis fair? Shuumn‘:
we be cetebraiing the fact that research

iaeniifies so many that succeed? The road-

séde és Yrttered with the wreckage cf sir.

conceived. ineptiy-marketed ideas. Mighi a
iittle markeiing research have heiped a few

datccms find éheir way?

Recenijumps in US. ressarcra spending are
also viewed by some markerers as ewédence

of a dectinfng \ra%ue propoairisn in reseamh.

Spending, hcswevar, is higmy correlated with
economic trams, and Xataiy there has been

much more cszmractian than gmwth. Art an-
nual study of marketing research direczcrs

{conducted by Surveys 43: Forecasts far Ca-

reer Consuiting Group cf Siamforad, CT)
shcws ma? ccnsumer packaged goods re—
search spending as as parser}: ofsaias has

remained remarkabiy flat (havering near
1%) for much cf the past decade. Wnat has

Encreased is rm.» spending perressarch pro-

fessiona! {from $%0K in ‘S5 in $1.2MM in
'99). This stuay arse srxuws past one-mitt? of

research direciors as “Extreme-if‘ or ‘Very
Satisfiad” with their current mfing teveis. In

our current :aw—graw!h aconomic environ»
menr. companres are cutting nesearch stafi

further to sustain margins. Asthis happens,
the “survivors” (typicairy the more higraiy
skified researcraers) became reactive orchar-
takers. The time once reserved fercareful

planning, desrgn, and test interpretation is
repiaced by rate test execufiion. if markeiers

tacitiy accepi this “dumbing dawn‘ of the
research function, is it reaify a failure of
marketing research?

As we emerge from our current ecanomic

mataise, businesses win again need to cre-
aie new products and launch new markering

strategies. Smart companies understand
that inteiiigeniiy deveioped research pro-

grams wiil not automaticaify “invent” new

products far them, bui wiii cnnsistently drive

business success, year after year. Here are
some fundamenrai, but ark-forgatten, ways

to tap into the fun peteniial of your com-
pany's marketing research team:

Surveys 8. Fsmcems, LLC "§

 

. Star? year depanmént with research
experts wilt) arr: also imsiness gen-

eraiists. Researchers without basic
business acumen wiii inadvertemfiy
squander your company's valuable re-
search doiiars. Re-examine the skill sets

assigrred to year mast impatient brands

‘er mlsiraesses, am! adjust if necessary.

. Create an environment in which your

research geopie are fully engaged,
and are free tr: disagree with you. if

you trury want an advacate for your
brand, be wining to hear from mass

ciasesi to ihe and-curriomer.

. Commamicaies irwoive year key re~
srzamh mama eariyrin the brand

planning cycie. Knowing the strategic
priorities of {he business reads to better
arxticigation, research; design, and inter-

pretation. in mm, maize researcri re-
spcnsibie far keepirxggyour team abreast
of changing consume?’ needs and mar-
ket trends.

. Benchmark your reéeamh depart-
ment against ather {peer grcup com-

panies to aseterrnineg best practices,
and to we if you aria staffed appre-

griatery. Be wiiéing tofimake the invest-

men! in gwd research peopzs to get the
quaiity you need.

. Tahe the téme ta getithe proposition
right, and than adhere tn ciear stan-

dards for gszfno go qecisians in ad-
vance of research rgsuits. Using inter-
nai ‘"‘spin“ to move marginal ideas ahead

wastes time and monrsy. David Ogiivy
cnca quipped, “On thzfuse rare occasions

when I have advertiseid praducts which
consumer tests have found inferior 10

other products in the $ame fieicl, the re-
suiis have been disegrous.‘ Be abie to
accept negative nesutgs and move on.

. Deveiap narmative riarabases for
mea screening, positioning research,

product testing, ccgiy msearch, and
tracking armies. TN; is the oniy way
to ever know if you are moving rarward

or simply treading wager.

Page 2



working with Marketing Research: A Messag Tn Marireters
‘mere is ample evidence to prove that sound research praczices czjmsisienfly

dfive Business szrrzcess. So why do our colleagues in marrreiing no; believe if?

Fzecenl discussions will‘: savers! senéar ex-

ecutives left me with the lmgressian mall

marketing management sees the research

runcllon as being in a ralfser grim slate of
affairs - mes? seriously, the belief that me

usefulness and quality af marirasing re
search is on the decline. True, a stalling

crunch, declining resgunse rates. and aver-
snrlnking timelines are wcsrriscme arenas.

And yes, ilaera have been a my embarrass-
ing, hlgh-profile gaffes ($3., New Coke). Yet,
on balance, the capabllltles :25 research

have never been stronger and, given the
risks. the need for saund research has

rlever been greater, Businesses simply

cannol afiord to marginalize this essential,

kr2owledge~seeklrlg function. Why, then, is
there so often a disconnect bsiween the

promise versus perceiveé delivery el‘ mar-

éxeilng research among our colleagues in
rdlarkeilng?

Nearly all marketing executives l some lrtio
contact with emress a slrong belief in re-
search, yer some fail in appreciate the dis-

iinclicrl (whiclw, an the surface. seems lrlv—
rial) between basic mam? research and

ialgher-level, value-adder: markezing re-
search. Market research consists of impor-
zam, aibell basic, markelplace facts —- sales,

share, demographics 0.6., ‘repori card‘
data). At the other end of the cantinuum is

marketing researclr, which actively investi-

gates marketing apporluniiies and pm!»

terns: evaluates marketing slralegles and

actions; and -— most importarrily — plays an
integral role in improving the company‘s
marketing process. The very hes? research-

ers add value not just by knawing their craft,
but by truly undersiandlng the relationship
between customers and lheir brands, and

each brand‘s place in the orgar:i:zatlan's

overall portralia. They think like an owner,
ac: as internal advocates for their brands,

and actively crramplon lheir role across lhe
organlzallan. Given the chaise, as a mar»

 

Surveys é’. Ferecasrs, LLC

keter which of mesa twolforms of ‘research’
wcnficl you rather have wprking for you?

Tao oflen, the researcr: izrocess és seen by
marketers as an ebstaclrj: to acrion, because
needed research does nfnl fir into pre-

ordained llmelines. The true dollar value of
some resaarch is also vlgwed as a concep-

tual abstradicn, mzkéng it an easler target
for criticism. What, ror example, is the true

Value sf research if the rlecision is to not
move furward wllh 3 bad; idea. What value
do we attrilmle to researyh when an opti-
mized sales massage takes longer to de-

valsp, but results in a méaningful share
gain? Marketers will ofieh (but incorrectly)
pain: in the high failure rate of new product
lnzmductions, and conclrlde some type of
deficiency in marketing nesearcrr itself. Yet,

upon closer scrutiny. available data contra-
dicls fills awumpiion. lnfjonnarion Re-
sources recently reporterjl the results of a
two-year stuéy of all confsumer packaged

gcods brands and line eljrlenslcns in 21
calegcfies introduced beiween 1996-1998.

The study showed that:

0 Half of all new brands, and 53% of all

line extensions failed; but lhis statistic
inclrsdeé sacalled “lafunches’ with absou

lately no media suppém.

9 lmmarket resting greétly improved the
odds ofszmcess: bragxds that succeeded

in ilve test markets erjrjoyed postlaunch
success rates of over; 80%-.

o Na? surprisingly. media support was a
slmng correlate ofsrriocem Introduc-

tions with $5MM+ in Year I advertising

achieved an averagelsuccess rate of
75%, versus just for pmducls with
< $1M»! in spending;

New proclucls are the lifeéblood of every
business: in the CPS industry alone. 1,000

new brands and 25,000 $KUs are intro-
duced each year. ln ‘ml: jarmpacked envi-
mnmem, why should we pa shocked by the
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Latest Status info

Thank you for your request. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2008-03-31 18:59:53 ET

Serial Number: 78169102 Assignment information Trademark Document Retrieval

Registration Number: (NOT AVAILABLE)

Mark (words only): l8/36 SURVEY FORECAST

Standa rd Character claim: No

Current Status: Abandoned-Failure To Respond Or Latc: Response

Date of Status: 2003-09-22

Filing Date: 2l}i)2~O9~3()
Tmnsfonned into 2 National Application: No 5

Registration Date: (DATE NOT AVAILABLE)

Register: Principal

Law Office Assigned: LAW OFFICE l02

If you are the applicant or applicant's attomoy and have questions about this file, please contxict the Trademark
Assistance Center at Tradcmarlz.AssismnceCenter(iDusgtmgov 2

Current Location: 900 -File Repository (Franconia)

Date In Location: 2003-I0-IO

LAST APPLICAN'I‘(S)/OWNER(S) OF RECORD

l. llcaltltcare Specialists, Inc.

Address:

ilealthcara Specialists. Inc.
567 Hopper View Bluff
Cincinnati. OH 45255 _

United States 3

Legal Entity Type: Corpomtion
State or Country of incorporation: Ohio
Phone Number: (513) 947-8343
Fax Number: (51 3) 947-1250

. _. . ..—.....-.-............»..........- - ._......_.‘....w~... ... . 9' '- -~----“-~------ ~‘>

GOO S AN D/OR SERVICES

International Class: 042
Class Status: Active

Consultation services, namely, preparation of health care providers for govcmmcnmzdministered anti privately administcred
health care accreditation surveys.
Basis: I(b)
First Use Date: (DATE NOT AVAILABLE)
First Use in Commerce Date: (DATE NOT AVAILABLE)

313]/2008 6:07 PM lof2



Latest Siatus Info

ADDYUONAL INFORMATION

(NOT AVAILABLE}

MADRID PROTOCOL INFORMATION _

(NOT AVAILABLE) I

PROSECUTION HISTORY

NOTE: To view any document referenced below, click on the link te “Trademark Document ii?-etn'ieval" shown near the
top of this page.

2(303~(}9-2?. - Abandonment ~ Failure To Respond Or Late Response

2003-«()3-06 - Non-fina! action e—mai1ed

20D3—03~04 - Assigned '1'o Exmniner

ATTORNEY/CORRESPONDEN!‘ INFORMATION

Attorney of Record
Christian 1). Stewart

Cnrrespmadent
Christian I). Stewart

Gibson. 0chsner& Adkins, LLP

701 South Taykkr, Suite 50!)
Amarillo TX 79101-2460

Phone Number". (806) 378-9734
Fax Number: (806) 378-939?

2 Of; 3/3 V2008 6:07 PM



Latest Status info

1 of3

Thank you for your request. Here are the latest results from the TA RR web server.

This page was generated by the TARR system on 2003»03-3] 19:00:01 ET

Serial Number: 7722015! Assigginent Information Trademark Document Retrieval

Registration Number: (NOT AVAILABLE)

Mark

Surveys & Forecasts

(words only): SURVEYS & FORECASTS

Stamiard Character claim: Yes

Current Status: An office action making FINAL 2: refusal to register the mark has been mailed.

Date of Status: 2007-10-30

Filing Date: 2007—07~02

Filed as TEAS Plus Application: Yes

Currenfly TEAS Plus Application: Yes

Transformed into a National Application: No

Registration Date: (DATE NOT AVAILABLE)

Register: Principal

Law Office Assigned: LAW OFFICE 104 ;

Attorney Assigned:
MISTER KATINA SHAY

Current Location: L4.‘( -TMEG Law Officc I04 - Examining Attorney Assigned

Date In Location: 2007-ID-30

LAST APPLlCANT(S)IOWNER(S) OF RECORD

1. Surveys & Forecasts, LLC

Address:

Surveys & Forecasts, LLC
2323 North Street

F-airfield, CT 06824 g
United States

Legai Entity Type: Ltd Liab Co
State or Country Where Organized: Connecticut
Phone Number: (203) 255-0505
Fax Number: (203) 549-0635

3/31/2008 6:07 PM



Latest Status Info

GOODS AND/OR SERVICES

International Class: 035

Class Status: Active A
Conducting business and market research surveys; Market research; Market research consultaliongindarkct research services:
Market research studies; Business marketing consulting services: Business marketing services; Prcividing business marketing
information; Conducting public opinion polls; Public opinion polling; Public opinion surveys; Maritct opinion polling studies;
Business research and surveys: Conducting business research and surveys: Conducting on-line business management research
surveys; Conducting, quality assurance surveys in hospitals to detennine service quality: On-line advertising and marketing

services; Business advice and analysis of markets; Advertising and marketing: Conducting marketing studies; Market analysis;
Market manipulation. research and analysis. whether or not via the internet; Market reports and sttidies; Market segmentation
consultation; Market study and analysis of market studies; Marketing consulting
Basis: lta)
First Use Data: .l994~O9-01
First Use in Commerce Date: 1994-09-01

ADDITIONAL INFORMATION

Disclaimer: SURVEYS Sc FORECASTS

Section 2(f)
.._._ .7 . 7 _ .._..... ,. .. ..1. . , . _ . .7... . . -.

MADRID PROTOCOL INFORMATION

(NOT AVAILABLE)

PROSECUTION HISTORY

 
NOTE: To View any document referenced below, click on the link to "Trademark Documeni Retrieval" shown near the

top of this page.

2008-02-29 — Attorney Revolted And/"Or Appointed

2008-02-29 - TEAS Revoko/Appoint Attorney Received

2007-10-30 - Notification Of Final Refusal Emailed

Z007-I0-30 - Final refusal e-mailed

2007-10-30 - Final Refusal Written

2007-l0-26 - Teas/‘Email Correspondence Entered

2007-10-26 - Communication received from applicant

2007- 10-26 - TEAS Response to Office Action Received

2007-l0-25 - Ncstificution Of Non-Final Action E-Mailed

2007-10-25 - NON—FINAL ACT{ON E-MAILED

 
2007-10-25 ~ Non-Final Action Written

2007-10-10 - Teas/Email Correspondence Entered

2007-10-10 - Communication received from applicant

2 of3 3/31/2093 5:07 PM



Latest Status Info

206740-10 - TEAS Response to Office. Action Received

2007-10-04 - Notification OfNon-Finai Action EvMailed

3007—lU~0-1 - Non—final nation e-mailed 3

200740-(I4 ~ Non-Final Action Written =

2007-10-02 - Assigned To Examiner

2007-07-06 - Notice Of Pseudo Mark Mailed

2007-07-D5 - New Application Entered In Tram

ATTORNEY/CORRESPONDENT INFORMATION

Attorney of Record
Maureen B. German

Correspondent
Maureen B. German

Davis .\«icGrath, LLC
325 S. Wacker Drive, Suite 1700

Chicago IL 60606
Phone Number: (312)332-3033
Fax Numben (312)332-6376

3 of‘3 ' 3/33/2008 6:07 PM



Latest Status Info

Thank you for your request. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2008-03-3! 19:00:10 ET

Serial Number: 75051553 Assivnment Information Trademari: Document Retrieval
 

Registration Number: 2046812

Mark (words only): SURVEYS & FORECASTS

Standard Character claim: No

Current Status: Registmtion canceled under Section 8.

Date of Status: 2003-I2-20

Filing Date: 1996-0l~3l

Transformed into a National Application: No

Registration Date: 1997-03-18

Register: Supplemental

Law Office Assigned: LAW OFFICE 10!

If you are the applicant or applicant's attorney and have questions about this file, please contnct the Trademark
Assistance Center at Trademarkassistancecenterflusptmgav

Current Location: 900 -File Repository (Franconia)

Date In Location: 1997-O3-27

LAST APPLlCANT(S)/0WNER(S) OF RECORD

1. Surveys 6: Forecasts, LLC

Address:

Surveys & Forecasts. LLC
2323 North Street

Fnirfield, CT 06430
United States

Legal Entity‘ Type: Ltd Lia!) Co
State or Country When Organized: Connecticut

 
GOODS AND/OR SERVICES

International Class: 035

Class Status: Section 8 - Cancelled

marketing research consulting services
Basis: 1(3)
First Use Date: 1994-09-OI
First Use in Commerce Date: 1994-09-01

 

ADDITIONAL lNFORMA'I'|ON  
(NOT AVAILABLE)

1 gm 3/31/2003 6:97 PM

 



Latest Status Info

(NOT AVAILABLE)

MADRID PROTOCOL INFORMATION

PROSECUTION HISTORY

 

NOTE: To View any document referenced below, click on the link to "Trademark Documené Retrieval" shown near the

3003-12-20 - Canceled Section 8 (6~year)

top of this page.

1997-03-18 — Registered - Supplemental Register

I997-OI-{)2 - APPROVED FOR REGISTRATION SUPPLEMENTAL REGISTER

199642-30 — Examiner's amendment mailed

I996-12-I9 - Previous zxilowance count withdrawn

I996-I0-16 - APPROVED FOR RBGlS'I’RA'I'lON SUPPLEMENTAL REGISTER

1996-! [M39 ~ Examiner's Zl!T1c>I1CIm€flI mailed

I996-G9-23 - Non-final action mailed

I996~O9—O3 - Assigned To Examiner

Correspondent
Surveys & Forecasis, LLC
2323 North Street

Fairfield, CT 06430

201"}.

ATTORNEYICORRESPONDENT INFORMATION

3/31/2008 6:07 PM



Latest Status Info

Thank you for your request. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2008»-03~3l 19:00:22 ET

Serial Number: 7232l534 Assignment Information Trademark Document Retrieval

Registration Number: 886359

Marla

 F-‘§§?’EL'!ll9lt3£9£i}’ means7::til? f£€Kh‘0l95YSllflV¢‘f$

(words only): TF TECHNOLOGY FORECASTS AND TECHNOLOGY SURVEYS

Standard Character claim: No

Current Status: This registration has been renewed.

Date of Status: 2000-10-26

Filing Date: l969-03-12

Translorxned into 2 National Application: No

Registration Date: l970-02- I 7

Register: Principal

Law Office Assigned: (NOT AVAILABLE)

if you are the applicant or applicant‘: attorney and have questions about this file, please contéaet the Trademark
Assistance Center at TrademorkAssistanceCenter@us[gto.gov

Current Location: 900’—File Repository (Franconia)

Date In Location: 2002~O2~06

LAST APPLICANT(S)/OWNER(S) OF RECORD

1. PWG PUBLICATIIOVS

Composed Of:
COMPOSED OF IRWIN STAMBLER AND WILLARD E. WILKS
Address:
PWG PUBLICATTIONS
205 SOUTH BEVERLY DR.

BEVERLY HILLS, CA 90212
United States

Legal Entity Type: ?artnersl1ip
State or Country Where Organized: California

GOODS AND/OR SERVICES

1 on 4 3/31/2008 6:07 PM



Latest Status Info

2of2

U.S. CI355: 033 (International CIass 0 I6)
Class Status: Active

SCIENTIFIC AND TECHNOLOGICAL NEWSLETTER AND SPECIAL SCIENTIFIC AND TECI
AND REPORTS

Basis: 1(a)
First Use Date: 196842-29

First Use in Commerce Date: 1968-12-39

ADDITIONAL INFORMATION

: «INOLOGICA 1.. SURVEY

Disclaimer: THE WORDING "TECHNOLOGY FORECASTS AND TECHNOLOGY SURVEYS1" AS USED SE’PA'RA’I'E
AND APART FROM THE MARK, IS DISCLAIMED FOR THE PURPOSE OF THIS REGISTRATION; APPLICANT.

HO\VEVER. WAIVES NONE OF HIS COMMON LAW RIGHTS IN THE WORDING OR TERI\;vIS BY THIS DISCLAIMER.

Lining and Stippling: THE DRAWING [S LINED FOR THE COLOR GRAY.

(NOT AVAILABLE)

MADRID PROTOCOL INFORMATION

PROSECUTION HISTORY

NOTE: To View any document referenced below, click on the Iink to "Trademark Document: Retrieval" showxi near the
top of this page.

2000-10-26 - Second rcnewai IO year

2000-I0-26 - Section 8 (I0-year) accepted} Section 9 granted

‘ 200040-02 - Response received to Post Registration action ~ Sections 8 & 9

2000-08-30 - Post Registration action mailed Sections 8 & 9

1999-12-04 - Combined Section 8 (I0~year)/Section 9 filed

I990~05-21 - First n:newaI 10 year

1990-0460 »- Response receiveti for Post Registration action

I990-01-23 ~ Post Registration action mailed - Section 9

1989-} I-13 - Section 9 filed/chack record for Section 8

Correspondent
EDWARD A. SOKOLSKI
3868 CARSON STREET
SUITE 105

TORRANCE, CA 90503

ATTORNEY/CORRESPONDENT INFORMATION

3/3 1/2008 6:07 PM
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United States Patent and Trademark Office
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Trademarks > Trademark Electronic Search System (TESS)
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Please Iogout when you are done to release system resougces allocated for
you.

   2’

Iszart ListAt: OR jump to record: Record 1 of 4

‘Am SW‘-‘S . "*9 s'‘‘‘“'s . ( Use the "BaI:k" button of the
mternet Browser to return to TESS)

2”rtI“3‘§‘i/1‘I1"s'
A DVEN TURES

Word Mark ATLANTIS ADVENTURES

Goods and

Services IC 035. US 100 ‘I01 ‘I02. G & S: EMPLOYMENT SERVICES. NAMELY, RECRUITING
SERVICES: COMMERCIAL INFORMATION SERVICES, NAMELY, BUSINESS
INFORMATION, NAIVIELY MARKET SURVEYS. SALES FORECASTS, BUSINESS
CLIMATE ANALYSIS AND PRODUCT SUGGESTIONS; .ANAGINGI§I NAMELY OFFERING
TECHNICAL ASSISTANCE AND ADVICE IN THE ESTABLISHMENT ANDIOR OPERATION
OF INDEPENDENT TOURIST ATTRACTIONS, RETAIL STORES THE FIELD OF
CLOTHING AND SOUVENIR ITEMS SALES, BUSINESS MANAGEMENT AND BUSINESS
MARKETING CONSULTING SERVICES; SALES AND MARKETINGISERVICES. NAMED.’,
SALES, DEVELOPING PROMOTIONAL CAMPAIGNS FOR BUSINESS, PUBLICITY
AGENTS, PROMOTING THE SALE OF GOODS AND SERVICES OF OTHERS THROUGH
PUBLIC RELATIONS AND DIRECT MAIL ADVERTISING, PERIODICAL ADVERTISING.
INTERNET ADVETISING, RADIO ADVERTISING AND TELEVISION ADVERTISING FOR
OTHERS; AND RETAIL MERCHANDISE SERVICES, MAMELY PRODUCT
MERCHANDISING, BUSINESS IVIERCHANDISING DISPLAY SERVICES, AND
INVENTORY CONTROL SERVICES; TELEMARKETING SERVICES FOR OTHERS,
CUSTOMER MANAGEMENT SERVICES. NAMELY COMPILING, UPDATING AND
STORING LISTS OF CUSTOMERS AND POTENTIAL CUSTOMERS FOR OTHERS.

ANALYXING LISTS OF CUSTOMERS IN ORDER TO SUPPLY MARKETING ADVICE FOR
OTHERS, PROVIDING A CUSTOMER TARGET MARKET DATA BANK. FIRST USE:
19960901. FIRST USE IN COMMERCE: 19960901

4/"22./2008



http ://tessluspto.govlbinlgate.excI?f~”=doc&state=j834tg.5. I

Iflark

Drawing
Code

Design
Search Code

Serial

Number

Filing Date
Current

Filing Basis

Original
Fiiing Basis
Published for

Opposition

Registration
Number

Registration

4/22/2008

IC 039. US 100 105. G 8:. S: ARRANGING AND CONDUCTING SNORKELING AND SCUBA
DIVING EXCURSIONS: ARRANGING SUBMARINE TOURS; BOAT RENTALS; TOUR AND
TRAVEL GUIDE SERVICES; ARRANGING EXCURSIONS FOR TOURISTS; RENTING

HORSES: BOAT CRUISES; CHARTER BOAT SERVICES; CONDUCTING SIGHTSEEING
TOURS FOR OTHERS; ARRANGING TRAVEL TOURS AND TRAVEL EXCURSIONS;

ARRANGING BUS, AND HELICOPTER ;ARRANGING KAYAKING, MOUNTAIN BIKING,
HORSEBACK RIDING, AND ALL-TERRAIN VEHICLE AND WHALE WATCHING

EXPEDITIONS; SIJBMARINE CHARTER SERVICES; ARRANGING SNORKELING TOURS.
FIRST USE: 19960901. FIRST USE IN COMMERCE: 19980901

IC 041. US 100 101 107. G & S: EDUCATIONAL DEMONSTRATIONS IN THE FIELD OF

OCEANOGRAPI-IY; DEVELOPMENT AND DISSEMINATION OF EDUCATIONAL
MATERIALS OF OTHERS IN THE FIELDS OF UNDERSEA ENVIRONMENT AND
WELLNESS, FITNESS AND OCEAN AWARENESS; ARRANGING FOR TICKET

RESERVATIONS FOR SHOWS AND OTHER ENTERTAINMENT EVENTS,
ENTERTAINMENT IN THE NATURE OF UNDERWATER DIVE SHOWS; RECREATIONAL
SERVICE IN THE NATURE OF SUBMARINE RIDES SEIVIISUBMERSIBLE VESSEL RIDES.

RIDES ON A RESEARCH SUBMERSIBLE VESSEL, RECREATIONAL WATERCRAFT
RIDES. HELICOPTER AND AIRPLANE RIDES. AND TROLLEY RIDES; UNDERSEA DIVE
EDUCATIONAL PERFORMANCES; EDUCATIONAL SERVICES, NAMELY, CONDUCTING
CLASSES. SEMINARS, CONFERENCES AND WORKSHOPS IN THE FIELDS OF
UNDERSEA ENVIRONMENT, WELLNESS, FITNESS AND OCEAN AWARENESS:
ENTERTAINMENT SERVICES, NAMELY. NARRATIVE PERFORMANCES: SAIL BOAT

CRUISES; RECREATIONAL WATERCRAFT RENTALS: SNORKELING INSTRUCTIONS;
AND. EMPLOYMENT SERVICES. NAMELY, TEACHING IN THE FIELDS OF TICKET
OFFICE OPERATIONS. RESERVATIONS SOFTWARE SYSTEMS, SUBSTANCE ABUSE.
LEADERSHIP DEVELOPMENT, SUPERVISORY SKILLS, FIRST AID, CARDIO-

PULMONARY RESUSCITATION AND FIRE SAFETY. FIRST USE: 19960901. FIRST USE
IN COMMERCE: 19960901

IC 042. US 100 101. G 8: S: RESTAURANT SERVICES ON AQUATIC VESSELS USED IN

CONNECTION WITH UNDERWATER EXCURSIONS; RESEARCH AND CONSULTATION
SERVICES IN THE FIELD OF MARINE WILDLIFE CONSERVATION; PROMOTING THE

PUBLIC AWARENESS OF THE NEED FOR MARINE VVILDLTFE CONSERVATION;

CONSULTING SERVICES CONCERNING CONSERVATION OF REEFS AND
DEVELOPMENT OF MAN—MADE MARINE HABITATS; RESEARCH :AND CONSULTATION
IN THE FIELD OF MARINE LIFE ENVIRONMENTS; SOUVENIR PORTRAIT
PHOTOGRAPHY SERVICES. FIRST USE: 19960901. FIRST USE IN COMMERCE:
19960901

(3) DESIGN PLUS WORDS. LETTERS, ANDIOR NUMBERS

18.07.11 - Submarines

75718116

May 21, 1 999

1A

01.15.11 - Bubbles: Foam (bubbles); Foamy mass; Soap suds; Sudsfi soap

August 21, 2001 _
2925498

February 8. 2005
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Date

Owner (REGISTRANT) ATLANTIS suannmmnes INTERNAUONAL, INC. ECORPORATION
CANADA 55 West 8th Avenue Vancouver, British Columbia CANAD.}\ V5Y 1N1

Attorney of

Ream JAMES E. SHLESINGER,
”"°.’ . 1484178;1619080:1913234:1913390:1919223;1995812;AND OTHEERS
Regnstratxans
Type of Mark SERVICE MARK

Register PRINCIPAL

Liveillead
Indicator LWE
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you.
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Start] List At: OR [Jump to record: Recofd 2 of 4

TAR“ 5‘°‘"5 . *“‘99“5" 9““”S. "N3 S‘‘'‘‘"s . {Use the ”’Ba¢§k" button of the
Internet Browser to return to TESS)

Typed Drawing

Word Mark ATLANTIS

Goods and

Services IC 035. US 100 101 102. G 8. 8: EMPLOYMENT SERVICES. NAMEL§Y. RECRUITING
SERVICES; COMMERCIAL INFORMATION SERVICES, NAMELY, SUSINESS
INFORMATION. NAMELY, MARKET SURVEYS, SALES FORECASTS. BUSINESS
CLIMATE ANALYSIS AND PRODUCT SUGGESTIONS; MANAGING; NAMELY, OFFERING
TECHNICAL ASSISTANCE AND ADVICE IN THE ESTABLISHMENT‘; AND/OR OPERATION
OF INDEPENDENT TOURIST ATTRACTIONS; RETAIL STORES IN {THE FIELD OF

CLOTHING AND SOUVENIR ITEMS, BUSINESS MANAGEMENT AND BUSINESS
MARKETING CONSULTING SERVICES; MARKETING SERVICES, NAMELY.

DEVELOPING PROMOTIONAL CAMPAIGNS FOR BUSINESS, PUBLICITY AGENTS.
PROMOTING THE SALE OF GOODS AND SERVICES OF OTHERSITI-IROUGH PUBLIC
RELATIONS AND DIRECT MAIL ADVERTISING. PERIODICAL ADVERTISING, INTERNET
ADVERTISING, RADIO ADVERTISING AND TELEVISION ADVERTISING FOR OTHERS:
AND RETAIL MERCHANDISE SERVICES, NAMELY, PRODUCT MEVRCI-IANDISING,
BUSINESS MERCHANDISING DISPLAY SERVICES, AND INVENTORY CONTROL
SERVICES; TELEMARKETING SERVICES FOR OTHERS. FIRST USE: 19960901. FIRST
USE IN COMMERCE: 19960901

IC 039. US 100 105. G & S: ARRANGING AND CONDUCTING SNORKELING AND SCUBA
DIVING EXCURSIONS; ARRANGING SUBMARINE TOURS; BOAT RENTALS; TOUR AND
TRAVEL GUIDE SERVICES: ARRANGING EXCURSIONS FOR TOIIRISTS; RENTING
HORSES; BOAT CRUISES; CHARTER BOAT SERVICES; CONDUCTING SIGHTSEEING
TOURS FOR OTHERS: ARRANGING TRAVEL TOURS AND TRAVEL EXCURSIONS;

ARRANGING BUS AND HELICOPTER TOURS: ARRANGING KYAKING, MOUNTAIN
BIKING, HDRSEBACK RIDING. AND ALL-TERRAIN VEHICLE AND WHALE WATCHING
EXPEDITIONS; SUBIVIARINE CHARTER SERVICES; AND ARRANGING SNORKELING
TOURS. FIRST USE: 19980901. FIRST USE IN COMMERCE: 19960301

4/22/2008
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Mark

Drawing
Code

SeriaI
Number

Filing Date
Current

Ffling Basis

Originai
Fiiing Basis
Published for

Gppnsition

Registration
Number

Registration
Date

Owner

Attorney of
Record

Prior

Registrations

Type of Mark

Register
Livelvead

Indicator

4f22;’2()O8

IC 341. US 100 101 ‘I07. G 8- S: EDUCATIONAL DEMONSTRATIONS IN THE FIELD OF
OCEANOGRAPHY; DEVELOPMENT AND DISSEMINATIDN OF EDUCATIONAL
MATERIALS OF OTHERS IN THE FIELDS OF UNDERSEA ENVIRONMENT AND
WELLNESS. FITNESS AND OCEAN AWARENESS: ARRANGING EOR TICKET
RESERVATIONS FOR SHOWS AND OTHER ENTERTAINMENT EVENTS.
ENTERTAINMENT IN THE NATURE OF UNDERWATER DIVE SHOWS; RECREATIONAL
SERVICE IN THE NATURE OF SUBMARINE RIDES, SEMLSUBMERSIBLE VESSEL

RIDE-Si RIDES ON A RESEARCH SUBMERSIBLE VESSEL, RECREATIONAL
WATERCRAFT RIDES, HELICOPTER RIDES, AND TROLLEY RIDES; UNDERSEA DIVE
EDUCATIONAL PERFORMANCES; EDUCATIONAL SERVICES, NIIXMELY, CONDUCTING
CLASSES, SEMINARS. CONFERENCES AND WORKSHOPS IN FIELDS OF
UNDERS-EA ENVIRONMENT. WELLNESS, FITNESS AND OCEAN EAWARENESS;
ENTERTAINMENT SERVICES, NAMELY, NARRATIVE PERFORMANCES; SAIL BOAT
CRUISES; RECREATIONAL WATERCRAFT RENTALS; SNORKELING INSTRUCTIONS;
AND, EMPLOYMENT SERVICES, NAMELY, TEACHING IN THE FIELDS OF TICKET
OFFICE OPERATIONS. RESERVATIONS SOFTWARE SYSTEMS. SUBSTANCE ABUSE,
LEADERSHIP DEVELOPMENT, SUPER‘/ISORY SKILLS, FlRST—AID.'CARDIO—

PULMONARY RESUSCITATION AND FIRE SAFETY. FIRST USE: ‘I9960901. FIRST USE
IN COMMERCE: 19980901

IC 042. US ‘I00 ‘I01. G 8. S: RESTAURANT SERVICES ON AQUATIC VESSELS USED IN
CONNECTION WITH UNDERWATER EXCURSIONS; RESEARCH AND CONSULTATION
SERVICES IN THE FIELD DF MARINE WILDLIFE CONSERVATION; PROMOTING THE
PUBLIC AWARENESS OF THE NEED FOR MARINE WILDLIFE CONSERVATION;
CONSULTING SERVICES CONCERNING CONSERVATION OF REEFS AND
DEVELOPMENT OF MAN-MADE MARINE HABITAT; RESEARCH AND CONSULTATION
IN THE FIELD OF MARINE LIFE ENVIRONMENT; SOUVENIR POR§TRAIT PHOTOGRAPHY

SERVICES. FIRST USE: 19960901. FIRST USE IN COMMERCE: 1$%0901

(1) TYPED DRAWING

75713107

May 21, ‘I989

‘IA

18

Juiy 5, 2005

2999417

September 27. 2005

(REGISTRANT) ATLANTIS SUBMARINES INTERNATIONAL, INC. CORPORATION
CANADA 55 West 8th Avenue Vancouver. British Columbia CANADQ V5‘! 1N1

Glen L. Gross

14841 ?8;’I8’I 90801191 3234;‘I9’I 3390:‘I 91 9223;I995812;2925498;AN:D OTHERS
SERVICE MARK

PRINCIPAL

LIVE
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Internet Browser to return to TESS)

Typed Drawing

Word Mark ATLANTIS ADVENTURES

Goods and
Services IC 035. US 100 101 102. G 8: 3: EMPLOYMENT SERVICES, NAMELY, RECRUITING

SERVICES; COMMERCIAL INFORMATION SERVICES, NAMELY, BUSINESS

INFORMATION. NAMELY, MARKET SURVEYS. SALES FORECASTS. BUSINESS
CLIMATE ANALYSIS AND PRODUCT SUGGESTIONS: MANAGING. NAMELY, OFFERING
TECHNICAL ASSISTANCE AND ADVICE IN THE ESTABLISHMENT AND/OR OPERATION
OF INDEPENDENT TOURIST ATTRACTIONS; RETAIL STORES IN THE FIELD OF
CLOTHING AND SOUVENIR ITEMS; BUSINESS MANAGEMENT AND BUSINESS
MARKETING CONSULTING SERVICES; MARKETING SERVICES, AMELY,

DEVELOPING PROMOTIONAL CAMPAIGNS FOR BUSINESS, PU ELICITY AGENTS,
PROMOTING THE SALE OF GOODS AND SERVICES OF OTHERS THROUGH PUBLIC

RELATIONS AND DIRECT MAIL ADVERTISING, PERIODICAL ADVERTISING, INTERNET

ADVERTISING, RADIO ADVERTISING AND TELEVISION ADVERTISING FOR OTHERS;
AND RETAIL MERCHANDISE SERVICES. NAIIIIELY, PRODUCT MERCHANDISING,
BUSINESS MERCHANDISING DISPLAY SERVICES, AND INVENTORY CONTROL

SERVICES; TELEMARKETING SERVICES FOR OTHERS. FIRST LISE: 19960901. FIRST
USE IN COMMERCE: 18960901

I

IC 039. US 100 105. G & S: ARRANGING AND CONDUCTING SNORKELING AND SCUBA

DIVING EXCURSIONS; ARRANGING SUBMARINE TOURS; BOAT RENTALS; TOUR AND
TRAVEL GUIDE SERVICES; ARRANGING EXCURSIONS FOR TOURISTS; RENTING
HORSES; BOAT CRUISES; CHARTER BOAT SERVICES‘. CONDUCTING SIGHTSEEING
TOURS FOR OTHERS; ARRANGING TRAVEL TOURS AND TRAVEL EXCURSIONS;

ARRANGING BUS AND HELICOPTER TOURS; ARRANGING KAYAKING, MOUNTAIN
BIKING, HORSEBACK RIDING, AND ALL-TERRAIN VEHICLE AND IWHALE WATCHING

EXPEDITIONS; SUBMARINE CHARTER SERVICES; AND ARRANGING SNORKELING
TOURS. FIRST USE: 19980901. FIRST USE IN COMMERCE: 19960901
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IC 041. US 100 ‘I01 107. G 8: S: EDUCATIONAL DEMONSTRATIONS IN THE FIELD OF
OCEANOGRAPI-IY; DEVELOPMENT AND DISSEMINATION OF EDUCATIONAL
MATERIALS OF OTHERS IN THE FIELDS OF UNDERSEA ENVIRONMENT AND
WELLNESS, FITNESS AND OCEAN AWARENESS; ARRANGING FOR TICKET
RESERVATIONS FOR SHOWS AND OTHER ENTERTAINMENT E;\/ENTS.
ENTERTAINMENT IN THE NATURE OF UNDERWATER DIVE SHOWS; RECREATIONAL
SERVICE IN THE NATURE OF SUBMARINE RIDES, SEIVILSUBMERSIBLE VESSEL
RIDE$, RIDES ON A RESEARCH SUBMERSIBLE VESSEL, RECREATIONAL
WATERCRAFT RIDES, HELICOPTER RIDES, AND TROLLEY RIDES; UNDERSEA DIVE
EDUCATIONAL PERFORMANCES; EDUCATIONAL SERVICES, NIRMELY, CONDUCTING
CLASSES, SEMINARS, CONFERENCES AND WORKSHOPS IN THE FIELDS OF
UNDERSEA ENVIRONMENT. WELLNESS, FITNESS AND AWARENESS;
ENTERTAINMENT SERVICES, NAMELY, NARRATIVE PERFORWNCES; SAIL BOAT
CRUISES; RECREATIONAL WATERCRAFT RENTALS; SNORKELING INSTRUCTIONS;
AND; EMPLOYMENT SERVICES, NAMELY, TEACHING IN THE FIELDS OF TICKET
OFFICE OPERATIONS, RESERVATIONS SOFTWARE SYSTEMS,§SUBSTANCE ABUSE,
LEADERSHIP DEVELOPMENT, SUPERVISORY SKILLS, FIRST-AID, CARDIOCAF’-
PULMONARY RESUSCITATION AND FIRE SAFETY. FIRST USE: IIQSISDSOI. FIRST USE
IN COMMERCE: 19960914

IC 042. US 100 ‘I01, 6 8: S: RESTAURANT SERVICES ON AQUATIC VESSELS USED IN
CONNECTION ‘WITH UNDERWATER EXCURSIONS; RESEARCH AND CONSULTATION
SERVICES TN THE FIELD OF MARINE WILDLIFE CONSERVATION; PROMOTING THE
PUBLIC AWARENESS OF THE NEED FOR MARINE WILDLIFE CONSERVATION;
CONSULTING SERVICES CONCERNING CONSERVATION OF REEFS AND ’
DEVELOPMENT OF MANJIIIADE MARINE HABITAT; RESEARCH AND CONSULTATION
TN THE FIELD OF MARINE LIFE ENVIRONMENT; SOUVENIR PORTRAIT
PHOTOGRAPHY SERVICES, FIRST USE: 19960901. FIRST USE IN COMMERCE:

19960981
Mark

Drawing (1) TYPED DRAWING
Code

Serial -
Nnmber 75697903

Filing Date May 5. 1999
Current

Filing Basis IA
Originai
Filing Basis IA
Pubiished for

Opposition JuIy 5, 2005
Registration
Number 299941 5

“99‘9*""“°" September 27 2005 .
Date ‘
Owner (REGISTRANT) ATLANTIS SUBMARINES INTERNATIONAL, INC CIORPORATION

CANADA 55 West 8th Avenue Vancouver, British CoIumbIa CANADII VSY ‘IN!
Attorney of

Record Glen L. Gross
"”°F . 1484178;‘I6‘I9080:‘I913234:1913390;‘I9‘I9223;1995812;2925498;AI~ID OTHERS
Regsstratuons
Type of Mark SERVICE MARK

Register PRINCIPAL
Livelbead
Indicator LIVE
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Piease logout when you are done to release system resoufces allocated for
you.

Frzaxs Ftmaa 
   ix.‘-<2  

SEE‘ LisiAt: on Jump to record: Record 4 of 4

_ maasmws § A5Sl6R$tatus‘ Tm: Statua ‘ ( use the ..Baék.. button Dime
Internet Browser to return to TESS)

Typed Drawing

Word Mark CIMA

Goods and IC 016. US 038. G & 8: TRADE PUBUCATSONS DEALING WITH (REDIKESTRUCTSON
Services EQUIPMENT AND THE CONSTRUCTION EQUIPMENT SNDUSTRY-NAMELY, SAFETY

MANUALS, EQUIPMENT PERFORMANCE STANDARDS, INDUSTRY SURVEYS,

STATISTICAL REPORTS AND BUSINESS FORECASTS. FIRST USE: 19490000. FIRST
USE IN COMMERCE: 19490000

Mark Drawing
ewe (1) TYPE!) DRAWING
Serial Number 73154767

Filing Date January 9, 1978

. Curwnt Filing MBasis

gggigwalf-'n3|r:g M

g‘;’;‘;:§‘§gn'°’ Febtuary 26. 1980

A §:g§§:’f”°“ 1136762

§:§;$“"'“°" June 10,1980
Owner (REGISTRAND CONSTRUCTION INDUSTRY MANUFACTURERS EASSOCIATION

CCRPORAWON ILLINOIS 1'31 E. VVISCONSW AVE. FVHUNAUKEE ‘WISCONSIN 53202
Assignment
Recorded ASSIGNMENT RECORDED

Type of Mark TRADEMARK
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Affidavit Text SECT 15, SECT 8 (6-YR). SECTION 8(10—YR) 20010112.
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Indicator UVE .
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hitpt//www.goog1e.comfsearch‘?h}%en&ir==&as _A qdr==a1i&qm+-%22survey:r%»%:13dV—i~fors:casts-+rcsc. ..

Web images Maps News Shopping Gmail more v Sjggjg

Googie
"surveys and forecasts research" éfggfgfigéifififi

Web Results 1 - 2 of 2 and forecasts resiearch". (0.23 seconds)

Market Research $_U[Y§y§ . Spcgnsored Links
wwwzoomerang.com/zteiligence Robust W<§£'P§9§\9é§d Lmk 3
Software for Omdemand Market Research "Marketing rvey

Anaiyze &_traa:§k customer insights
Learning From Experience: Lessons In W’ P'°fe5$'°“a=‘ 5”‘Ve3’-S’ Free "'3'
Mainstreaming Equai www.Cons§an§Contact.cum

Toois include: disaggregated statistics; surveys and forecasts; Onfine Mafléef Research
research; check lists; guidelines and terms of reference; gender V99“? °fieT3 OM39 market research
impact assgssmgnt and panel recruitmjent, custom surveys
www.scotland.gov.uk/cruirestindslsjfl-O0.asp — 38k ~ WWW-VEHYGWCECOW

Cached — Simiiar pages M k t_ :1 S- - ar 8 I11 "$88370 UW8

Equ.ag't3t’. Pmgfing Pmcedufes m Drafting Need to Cgndr}¢£'é"Mamefing Sgrvey’?
995 3 '0” Build A Survey & Analyze Results.

Grapevinesurg/eys.comTunis include: disaggregated statistics; surveys and
forecasts; research; check lists; equality proofing

guideiines and tx-2-rms of reference; gender impact Mark9fi’”9 R:e5ea"‘3h Fj[m_.5
www. sootiand.gomuk/PubIicationsi2002104!145062658 - Bradford 8 Drr§c§tory 0? marketing
35k - cached - ggmggar pages research agengmres around the world
More results from www.scotland_,gov,_uk 1» ‘MVW-bT3d70Td§d“'9Ct0W~C0m

In order {a show you fhg most relgvgnt results, we Market Re$%a,ch_>A_3_umey3
have omitted some entries very srmllar to the 2 Market Research Survey Services
almady displayed. Starting at 53,950. Free Brochure!
If you like, you can repeatmtigggseamh with the '"7°$UW-mm

omitted results included. M.a{ketmg d Reseamh
Cutting—edge Qechnotogy fmm Genius
to track and qualify leads ontine

www.Genius..c§om

Top Ten Data Entryugps
No Experience; Necessary
$500.00 to 5,090.00 Monthiy

www.DataLobby.com

Erege List Paid Surveys
Why Pay 7 Wrgen you can get it for
Free. Make $$0 §n 10 mins.
Sunreymonstefmet

More Sgggmred Links :»
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Web images Maps News Shopping Gmail more. signin

Google M dse" ll VBHC2 ENC

SURVEYS AND FORECASTS SERVICES P,E,e,em-

web Results 1 -"10 or about 1,a1o,oooro7"suRvEvs ANDWFORECASTS SER\:liCES". (0.49 59553;

A No resuits found for "sunvevs AND spgmd Links
FORECASTS SERVICES".

Suryey Processing Service
Compiete Outsourcing Services for

Results for suavevs ANDFORECASTS SUW 8* 93%! C°l'e°t‘°" Pr°ie*=t$
SERVICES (without quotes): a ‘”““‘”'7a°5e“{‘°e-°°r“

. . Surve Corisultin Service
Marketing Research Consulting :: Surveys & ;=.,u-se¥vace Surveysgor Coaching on
Forecasts in-House. Frdm Questions to Reports
Surveys 8. Forecasts provides strategic marketing research queryQroup,c{)m
consulting services to clients in consumer, heaith care, and
business—to—ousiness markets.

wwwsurveys-forecasts.comi - 9k - Cached - Similar pages

Biodiesel Market;“_Biodieset 2020: Market Survey With Forecasts
Market Survey. Feedstock Trends and Forecasts Emerging Markets Oniine (EMO) is a
global energy and utilities market research service.
www.emergirig-mari<ets.comibiodiesei/ - 31k - Qached — Similar pages

National Weatherservice Forecast Office - Melbourne, Florida
Storm Surveys Contact us Send Storm Report National Weather Service Melbourne
Weather Forecast Office 421 Croton Road Melbourne. FL 32935 321~255~O212
wwwern.noaa.gov/miblsurveys/012403lfiurries.html - 22k -"Cached - Similar pagesi

National Weather Service Forecast Office ~ Memphis, TN - Stéarm Survey
National Weather Service Forecast Office, NWS logo — Click to go to the NATIONAL
WEATHER SERVICE DAMAGE SURVEY FINDINGS ON TORNADO DAM/§GE IN TIPPAH.

i./v:ww.srh.noaa.govlmeg/events/20080205lstormSurvey.php — 28k — Cached -gsimilar pages
More results from www.srh.noaa.gov »

Colorado Snow Survey F?rog_rarn | Colorado NRCS
Natural Resources Conservation Service ‘ Colorado - Go to Accessibility Snow $urvey
Program provides mountain snowpack data and streamflow forecasts for
www.co,nrcs.usda.govIsnowl - 14k ~ Cached — Similar pages

Stream Gaging and Flood Forecasting
Locations of US. Geoiogical Survey stream-gaging stations that are used by the Niational
Weather Service to develop river forecasts.

water.usgegov/wid!FS_209-95/masorvweiger.html ~ 23k - Cached ~ Similar pages

(For; Quality of Weather Forecasts - a Survey of Rr9yid_ers and Users in
File Format PDFlActobe Acrobat ~ mew as HTML

in parallel. the range of competing weather forecast services to choose Yo estaplish
current practice, and to identify gaps in methodoiogy. a survey has
wwwcosis,net/abstractsJEMS05/O04921EMS05~A~00492-1.pdf - Similar pages
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National Weather Service ~ NW8 Salt Lake City
Utah Snow Survey NEW:Stations that have no data are not clickable, National Weather
Service Salt Lake Cliy Weather Forecast Office

www.wrh.noaa.gov/slclsnowl ~ 54k ~ Cached - Similar pages

Quake Fomcaszs
Aftershock forecasts helped fire departments and other providers of emergency segrvices
decide how many personnel to keep on duty in the aftermath of the
quake.usgs.gov/QUAKES/Factsheets/Qual<eForecastsl - 11k — Cached - Similar pages

zppn National Weather Service Forecast Evollution and Delivery in
File Format: Microsoft Powerpoint - View as HTML
Survey for XML SOAP service users: NOAA’s NW8 successfully met its strategic goal by
making forecast information available in digital form beginning in
www,weather.govIr:dfdforlefingsIAMS_2007_NDFD.ppt - Similar pages

12345878910 Next
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"SURVEYS AND FORECASTS sruores" §§;,§;§,f§e§e3’°“

Web Results 1 - as of about §.ris:§éo for "$URVE:;§ AND FQREMEXSTS sronies". (ms sgoonds)

& N0 FESUHS founé for "SURVEYS AND FORECASTS STUDIES".

Results for SURVEYS AND FORECASTS STUDIES (without quoteEs):
BiodieseiMark§1_g__8iodiesei 2020; Market Survey With ‘Forecasts
Proprietary forecasts. developed for this study are aiso used to produce 2020 Bgiodiesei
2020: A Global Market Survey provides forecasts and scenarios to
wwwemergEng-markets.comlbiociieseil - 31k - Cached - Sjrgjoiar pages

Eihanoi Marker : Ethanol 2020; Market Survey_V\frth I-‘ores;-1313 and
Market Survey, Trends Analysis, and Forecasts Ethanol 2020 is a fact-fiiieéi, detaiied
management study, providing a comprehensive analysis and review of
www.emerging~markets.comlethanoi2020fdefauit. asp — 40k ~— Cachgd « Simiijar pages
More rosuits from www.eme.rgin9-mati<'eitsico.m 2»

News 8: Pre_ss_::o Surveys & Forecasts
The pioneering study was conducted by surveys & Forecasts, LLC marketing resjearch
and Surveys & Forecasts Speaks On Marketing Research To undergraduate
www.survoys-forecasts.comInews__home,htm - 12k — Cached ~ Similar pages

Marketing Ftesearohmfioosuitinrg :: Suirnveys & For;e__ca§t§
Survoys 8: Forecasts provides strategic marketing research consulting senirioes S&F‘s
marketing research services. or to read about recent case studies,
www.surveys—forecasts.oom/ » 9k ~ Cached ~ Sim___i_i_a_r pages
More resuiis from www.survey%s-forecastsoom »

[953 Bayesian Anaiysisgf Election Sun/g:-yo and Foreoasgs: Learning from
Pike Format: Adobe Postscript ~ \fre;was Text

Bayesian Case Studies workshop for inviting this paper by Bernardo. Many 1. Erection
surveys and Forecasts. 3. 3 Survey design -
www.stat.coiumbia.edu!~geimanlresearohlpubiishedibemarcio.ps — Similar paggs

Sttategic Research ::__.$.unveys & Forecasts ‘
Market sxudies, awareness and usage (‘MU’) studies, habits and practices studios. and
segmentation studies are conducted by Surveys 8. Forecasts for its
www.saflic.corr1lstrategic___researchmm — 11k — Cached - Simiiar pages

JSTQR:_Ii1_e, Empioyment Forecast Survey.
The Empioyment Forecast Survey. Cans» dian Studies in Economics, No. 14. By inougias
G. Harrie, Toronto: University of Toronto Press, 1982. vi, 153 pp.

iinks.jstor.org/sici?sici=0019-75-)39(198304)‘i6%3A3%3C486°/a3ATEFS%3E2.0.CO?/o3B2~F -

JSTOR: The New ASA«NBER,Survey of Forecasts by Eoonoiémc Statisticians



hu;p:/fwwwgoogl<2.com/search?h!=en&lr=&as_qdr=all&q=~l~%22Sl}R.VE“::{S+AN'D+FOREC...

desirable that forecasters maintain and study their own records,
links.jstor.orglsici?sici=0O03-1305(19690:2)23%3A1%3C12%3ATNASOF%:§E2.0.CO%3B2-B
- Similar pages
More results from links.jstor.org »

Do Macro Variables, Asset Markets or Surveys Forecast Inflation
They also study methods for combining forecasts. The conclusion is that surveygbased
measures are best able lo predict inflation.

wwwecon.brown.edulecon/slhesis/lanPapers/thesismacro.hlml - 7k ~ Cached - Siriiilar pages

mnnlntroduojng: The Survey of Professional Forecasters
File Format: PDFlAdobe Acrobat - ‘sfiew as HTML ;
Earlier, Zarnowitz (1985) published a study. that tested the survey forecasts for tiles, that
is. whether the forecast error was zero on average,

wwwiphiladelphiafed,org/files/spf/spfbnpdf - Similar pages

12345678910 Next
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Web images Maps News Shopping Gmail more . Sign in

Google "SURVEYS AND FORECASTS POLLS" ’‘“‘’3’‘°‘°-‘‘ 59”"Preferences

that Results 1 - 1o 3r;iaSu{l1,s1o,ooo for "stiavEvs AND FORECASTS F:’OLL$". (9.50 sewage?

£3 No results found for "SURVEYS AND FORECASTS POLLS".

Results for SURVEYS AND FORECASTS POLLS (without quotes):§

(vs; Bayesian Analysis of Election Surveys and Forecasts: Learning from
Fiie Format: Adobe Postscript - View as Text
1. Election Surveys and Forecasts. 3. 3 Survey design poll was far 0 from theiforecast.
after subtracting o statewide partisan. swings.
www.stat.columbla.edu/~gelman/research/published/bernardo.ps - Similar pages

Federal Reserve Bank of Philadelphia: Survey of Professional
Aug t4, 2007 Core inflation during the next three years is projected to remain rollghly
steady but at a lower level than was forecast in the survey of
https:/Iwww.oi1il.frb,org/fileslspfisurvqsolhtml - 191: - Cached - Similar pages

Quick jump navigation
Economic and Financial indicators, The Economist poll of forecasters, February ayerages.
Feb 7th 2008 From The Economist print edition
www.economist.com/markets/iridicators/displaystow.cfm‘?story__ld=10654930 - Sirrlilar pages

JSTOR: Surveys‘ Polls, Censuses, and Forecasts Directory: A Guide
Surveys, Polls, Censuses. and Forecasts Directory: A Guide to Sources of Statistical
Studies in the Areas of Business. Social Science, Education. Science,
iini<s.jstor.org/sioi?sici=0003-0554(198406)78%3A2%3C600%3ASPCAFD%3E2.0.iCO%3B2-
R - Similar pages

Analysis: improving the accuracy of election forecasts I Campaignsi
CBS used both types of surveys to forecast gubernatorial and congressional The
question is which type of poll better predicts the election results. ‘
findarticies.cornIp/articles/mi__m25‘l 9:'is__4_25/ai_n6075413 — 3'/k — Cached — Simiiai pages

I

THE 1992 CAMPAlGN: Election Night: Polls; Why Forecasts
THE 1992 CAMPAIGN: Election Night: Polls; Why Forecasts By Newscasters Vlfli Be

During the New Hampshire primary election. the organization's survey of
query.nytimes.comlgst/fu|lpage.htrnl’?res=9EOC ESDE1 E3DF930A35752C1A96495826O — 49k
- Cached - Similar pages

(Pan Two currencies, one model? Evidence from the Wall Street Jogfrnal
File Format: PDF/Adobe Acrobat - View as HTML ?

x,,,,,,,,., ;

some other surveys, forecasters participating in the WSJ poll do not only. submit e
direction of the expected exchange rate change, but forecast a
www.fma.org/StockhoImlPaperslfiuro__Yen_Expect__FMA.pdf - Similar pages

Traveiocity Newsroom ~ Press Reiease

Travelocity Forecast Poll Shows Significant increase in Volunteer Vacations The survey

4/22/2008
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was conducted to obtain information from travelers who shopped .
newsiravelocity.comlphoenix.zhlmi?c=75787&p=irol~newsArtic§e&lD=967567&highlight= -
19k - Cached - Similar pages

Harris interactive 1 The Harris Poll - Final Pre»election__Harris
Oct 29, 2004 However, all these leads are within the possible sampling error for ihese
surveys. Assuming the forecast is correct, Kerry is likely to win
www.harrisinteractive.com/harris_pollflndex.asp?PlD=515 - 21k - Cached - Similar pages

Econbrowser: Combining forecasts
Jan 7. 2007 Would you (a) throw out the second poll, because it's less reliable than
surveys is inferior to increasing n so that it approaches N:
wwweconbrowser.com/archives/2007/01lcombining__forec.html — 22k —
Cached - Similar pages

12345678910 Next
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Web Images Maps News Shopping Gmail more.

Google

Sign in

"SURVEYS AND FORECASTS ADVICE" ’‘‘’'a'“‘°*"‘ 533*”Preferences

£5 No results found for "SURVEYS AND FORECASTS ADVlCE".

Results for SURVEYS AND FORECASTS ADVICE (without quotesii):
Annual Layoffs Forecast: 2098 Executive Survey Findssevere Job;
Small Business Resources, Business Advice and Forms from AllBusiness.com Subject:
Surveys. Career Protection's[R] Annual Layoffs Forecast predicts a 37% ;
www.aIll:-usiness.comllaoonemploymentihuman~resources-personnel-managementI6609181»
1.html — 60k - Cached - Similar pages ‘

Forrester Research: Technology research and advice.
May 3. 2005 The report includes data from an online survey of 99 leading marketers and

I

four forecasts: US Online Advertising And Marketing Spending,
www.forrester.comlER1PressIReleasel0,1769,1003,00.html « 19k - Cached - Similar pages

Market Research," Trends and Statistics ~ JupiterResearch
JupiterResearch provides unbiased research, analysis and advice, Free Search Marketing
Survey Data! (In exchange for a few moments of your time)
www.jupiterresearch.com/ - 34k - Cached - Similar pages

RICS Market Suryeys and Analyses
list of the RICS Economics Team's comments, surveys and forecasts. In cohjunction

with the RlCS Policy Team, we also produce policy advice for

wwwxics.org/Newsroom/Economiccommentarylspotlight.htm - 46k — Cached - Similar pages

[For] Microsoft PowerPoint - AACCLA Forecast ~ Murphy presentation of
File Format: PDFIAdobe Acrobat - View as HTML

Sep 18, 2007 AACCLA's Forecast 2007. s Forecast 2007. August - September 2007
Advice for Next U.S. President. Advice for Next U.S. Fresident

www.aaccla.orgilatestnews/AACCLA%2OForecast%202007.pdf - Similar pages

Brazil Survey: Analysts Raise 08__l__nfiation Forecasts To 4.44%
Brazil Survey: Analysts Raise 08 Inflation Forecasts To 4.44% Nor does it provide any
form of advice (investment, tax, legal) amounting to investment
www.fxstreet.comlnews/forex-news/article.aspx?Storyld=4ba5b46d-20cf-4993-beetl-
1bf16dff4a08 — 38k — Cached — Similar pages

Counter lnteliigence: The Real Estate Cafe Weblog: Consumersuryeys
02:15 PM in Consumer surveys, Housing forecasts, Market trends. What advice do you
think Donald Trump will give homebuyers at the Real Estate & Wealth
reaiestatecafe.biogs.com/real__estate_cafeioonsumer_surveys1index.html -~ 51 k —
Cached - Simiiar pages

Statement of Intent 06/09 - Statement of Forecast Service Perform
Forecast telephone enquiries for tenancy advice, 200000250000 Assess effectiveness of

/23/2008



hitp:/lwww.google.c0m/>;earch‘?hl=cn&lr=&as fl_p_qdr==aI1&q==+%22SURV E§YS+AND+FOREC...

information for target groups using focus groups and surveys
www.tenancy.govi.nzIsoiO6U9~23 - 19k - Cached ~ Similar pages

Cyber Business Centre - Trendwatch - Forecasts & Surveys
Forecasts & Surveys. Reports of the latest key facts and Figures from recent "Mobile
phones are hereto stay," said Professor Mild, "so my advice is
www.noitinghamac.ukicyberltw—marl<.htmi — 12k - Cached - Similar pages

Career Planning and Counseling
Highlights of a US. job outlook survey, that forecasts an overall healthy hiring Lots of
other career advice and tools too. from Princeton Review,
jobsearchtech.aboutcom/odlcareerplanning/Career_Plannlng__and_‘Counseling.httjn — 29k -
Cached - Similar pages
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G009“; "SURVEYS AND FORECASTSA 1 " s h "“"a"°‘=d$*DVERT SW8 Preferences

Web Resuitsfi — 10 of about 1,820,000 for "SURVEYS AND FORECASTS ADVEERIWSING". (On;-47 sesor

:33 No results found for "SURVEYS AND FORECASTS ADVERTiSi:NG".

Results for SURVEYS AND FORECASTS ADVERT|StNG (without humes):

People :: Surveys & Forecasts
Surveys & Forecasts: Research That Drives Business Matt held senior research positions
with Mini: & Hoke Advertising. Migiiara/Kaplan Associates,

www.surveys-forecastscomipeopie.htm - 12k - Cached - Similar pages

Copy Research :: Surveys & Forecasts
Surveys 8: Forecasts provides strategic marketing research consulting services Copy
testing and/or advertising research is a general class of tests that
www.surveys-forecasts.corn!copy__testing.htm - 11k — Cached - Similar pages
it/tore_yr_eisults from www.surveys-forecastacom »

US Online Automotive Dealer Advertising Executive Survey,y_y2007i...
Nov 16. 2007 of surveys and market forecasts, please visit our Quantify product.
Overview of Dealer Advertising Survey Findings. Case Studies
www.jupiterresearchcom/bin/item.pl/research:vision___print/93/id=99855l - 28k -
Cached — Similar pages

European Online Advertising Forecast,,.2_0O6 to 2011 : Growth Peaks
Nov 2, 2006 iibrary of surveys and market forecasts. please visit our Qufiantify product.
European Online Advertising Forecast. 2008 to 2011
wwwjupiterresearclmcom/binlitem.pi/research:concept__printl87/id=98237/ - §25i< -
Cached - Similar pages
More results from www.jupiterresearch.com »

US interactive Marketi,ng._,Forecast, 2007 To 2012 by Shar \_/_an8oslgirk
Oct 10, 2007 Forrester forecasts that interactive marketing spend will grow to $61
Forrester conducted an online survey of 344 interactive marketers.
wwwforrester.com/go?docici=42463 ~ Similar pages

Forrester Research: Technoiogy research and advice,
May 3, 2005 The report inciudes data from an online survey of 99 leading marketers and
four forecasts: US Online Advertising And Marketing Spending,
www.forrester.com/ERIPress!Release/0,1769,1003,00.htrni - 19k — Cached Similar pages

industry Profile - Advertising industry Survey - Market Size
This Survey covers the advertising and marketing industry. with discussion of agencies,
their clients, and the media in which they 2007 Annual Forecast
sandp.ecnextcom/comsz/summary_0260~i058-48__iTM - 56k - Cached ~ Similar pages

Advertising Agencies

Moody's Economy.com Précis Industry Forecasts Advertising Annual survey mergers
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and acquisitions activity involving advertising and marketing firms.
vaIuaticnresources.comfRep<3rts/SiC7311AdvertisingAgencies.htm - 25k -
Cached - Similar pages

Data & Forecasts: Worid Advertising Research Center Store
IC/Vcanada Post Survey of Marketing Budgets ~ Long Term Advertising Forecatézt 2007 -
Quarteriy Survey of Advertising Expenditure
store.warc.comlSectionLanding.aspx?Section=3 - 20k - Cached - Simiiar pages

rpm PRESS RELEASE QUARTERLY ISAE BUSINESS SERVICE SURVEY FOR
ITALY
File Format PDFI/Xdobe Acrobat - Wew as HTML =

26, and optimism characterises all sectors. with. the only exception of advertisingg ISAE
Services Survey. SELLING PRICES FORECASTS
www.isae.it/services__abi5__marchO2.pdf — Similar pages IiI
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Google M use
"SURVEYS AND FORECASTS CONSULTlNG" ,,,;,:’,fe°§oes ‘

Web Results 1 -10 of about 515,901: for "sunvsvmshniio FORECASTS CONS:$ULTlNG". (0.47 secziis

é‘-zresztrgeattarrtttrrsW
Statistics g_Qonsulting

Consulting }—‘inn For Qissertaiions &
Results for sunvsvs AND FORECASTS 3"S'"e%S?%~ N°”""9 ‘.3 ‘°° °°mD'B*-

CONSULTING (without quotes): WWW-M‘“‘“‘f”‘C°“S”"’.“9'°°m
. , __ » Survey Cbn_sultants

Marketing Research Consulting .. Surveys & Assess HOW people Think. Fee,‘
Forecasts _ _ Behave and What To Do About it
Surveys & Forecasts provides strategic marketing research wvwv_NBR!§_com/Surveyconsulting
consulting services to clients in consumer, health care, and
businesS-to-business markets. ,

www.surveys-torecasts.com/ - 9k ~ Cached - Similar pages

PKF>C_onsulting/HRG Survey Forecasts Banner Year for Hotel
In its just-released 2004 edition of Hospitality investment Survey. PKF Consulting’ and the
Hospitality Research Group find that, as the national economy
www.hotel-online.cornINewsIPR2004__2ndlMay04_PKFSurvey.html - Bk -
Cached — Similar pages

!

Forecast International
Consulting. Special proprietary research studies, including lntemet Surveys, are izonducted
by the Forecast Consuiting Group. Affiliation with Aviation Week

www.forecastinternationa|.coml - 24k - Cached - Similar pages

Biodiesel Market - Biodiesel 2020: Market Survey .Wrth Forecas£s_
Home Management Consuiting Services Management Studies Media & News About EMO
Market Survey. Feedstock Trends and Forecasts Biodiesel 2020, 2nd Edition

www.emerging-markets.oomlbiodiesell — 31k - Cached - Similar pages

2005__§_l_obal Fearless Forecast . i
investment consulting. fearless forecast, responsible investment Questions in ieach
survey focused on views of major equity markets, bond markets,
www.mercer.com/referencecontentjhtrnl?idContent=1155130 - 48k - Cached - Sirriilar pages

Singapore: Fearless Forecast 2006
Jan 5, 2006 Economic forecasts. Evaluating the global economy, the investment

managers participating in the Mercer investment Consuiting survey predict
www.mercer.com/referencecontentjhtml’?idContent=1203330 - 35k — Cached - Similar pages

NAM Members
1 SalariesReview 2008 Salary increase Survey & Forecast Report $159 value Ins
Consultant Edition of the Salary Assessor® is for in~depth research for
wvvw.nam.org/salarysurveys — 12‘/‘k - Cached ~ Similar pages

Emerge Consulting Group
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The lmerge Consulting Group Worldwide Consumer Digital Camera Forecast and Market
from digital SLR sales- all data gathered by interviews and surveys
www.imergeconsulting.com! ~ 2k - Cached — Similar pages

Economists and Market and Survey Researchers
For example, sampling techniques may be used to conduct a survey and various
mathematical modeling techniques may be used to develop forecasts.
\w.rw.bls.govIoco/ocosO55.htm - 61k —— Cached - Similar pages

Computer Programming and Consulting Services
lnfoTe<:h Trends. formerly Computer industry Forecasts, provides market data on§... Survey
of computer consulting rates by specialty, location, and industry.
valuationresources.comlFtepolts/SlC7370ComputerProgrammingconsuiting.htm - %24k -
Cached - Similar pages
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Gocgle

“surveys and forecasts consultation“ $:‘;’f:';e°§ge3

Web Results 'l -10 of about 1,670,000 for "surveys and forecasts consultation“. (0.41 seconds)

Survey Consultants
www.NBRll.com/Surveyconsulting Assess How§985}§l%r§‘tlil\l9,k ‘ _ _
Feel, Behave and What To Do About it, Statistics Consulting

Receive Affordable Statistics Help.
Learn How To Use SPSS Today!

No results found for "surveys and forecasts Research@onsultation.com
consultation".

éponsored Links

Top Ten; Data Entry Jobs
No Experience Necessary
$500.00 to 5,000.00 Monthly

Results for surveys and forecasts consultation WWW Datambby com
{without quotes): _

Review of Core Tourism Statistics: Full Report - 5. User Free List Of Paid Surveys
gonsugtafion ‘ Why Pay When you can get It for

Free. Make $50 in 10 mins.

User Consultation. 5.1 Results of Consultation. 5.1.1 User SurveyNlohster.net

Surveys Accommodation Monitor, Domestic Travel Survey.
Forecasts. Tourism Satellite Account)
www.tourism.govt.n2/research/res~reponslres-corestats.
review/full/full—04.htrni - 43k - Cached - Similar pages

Annual Financial Forecast - ComReg

Consultation and Decision, Q3, 2007, Completed, O7/76. Retail (Consumer Proteétion Unit),
Disability Survey, Survey on services for users with disabilities
www.oomreg.ie/about__us/annual__financial_forecast.588.585.actionplan.himl ~ 67k
Cached - Similar pages

Survey Services, Mktg, Location Research, Development & Testing?
Find top manufacturers and distributors of Survey Services, MKtg_ Corporate objectives or
policy development, Organizational structure consultation
www.macraesbluebool<.comlsearoh/product__cornpany__list.cfm?Prod_Code=9008Q4? -
Similar pages

Official Community Plan Review > City of Vernon, British Columbia
The transportation model was developed and calibrated based on the above notedlsurvey
results for 2007. Traffic forecasts were prepared for the 3 Growth ‘
wwwyernonsgas.bc.ca/index.pi'tp?page=trans__plan ~ 17k - Cached - Similar pages

{POP} CPA 2006 8- 2.0.0.7.. ENVIRONMENT SER.\/..lCE PERFORMANCE FORECAST
Summary

File Format: PDF/Adobe Acrobat - View as HTML

information arising from the Audit Commissiorfs consultation document ‘ satisfiaction
survey or an annual survey which are more difficult to forecast.
vwvwshropshire. gov. uklcommittee. nsf/0/1 EACAA5A24893E‘l E8025716FOU558FA/Al
Sfile/CPA%20Envt%20250506.pdf - Similar pages

NCVO — NCVO Research
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What is the Charity Forecast Survey? The Charity Forecast Survey is a quarterly survey
Response to the consultation for Oifice of the Third Sector (OTS) 2

wwwncvo-vol,org.uk/research/ - 19k - Cached ~ Similar pages

{For} The UC Santa Barbaraiiconomic Forecast Project Sponsorship Packet
File Format: PDF/Adobe Acrobat — View as HTML ’

annually. One presentation. or consultation an-. nually. Access level to the Members Only.
section of the Economic Forecast. Project website i
www.ucsb-efp.com/pdflsponsorshipNA_Pacl<et.pdf - Similar pages

Lyra Advisory Services - China Market Advisory Seryice .
The CMAS consists of five components: expert consuttation, primary market research
studies. market forecasts. price updates. and commentaries.
www.lyracom/lh3m.nst/Advisoryservices/CMAS - 18k - Cached — Similar pages ‘

Verdicts~Forecast._cor_n Jury research and consultation
Community attitude surveys can provide an empirical forecast of juror A mock trial allows
a better forecast ofjuror behavior than the focus group.

www.verdicts-forecast,comNVHAT__HMO.HTM - 14k — Cached - Similar pages

Report of the expert consultation on analysis and dissemination of
This expert consultation helped to identify some of these approaches and objective crop
forecast sample surveys and various crop forecasting models.
www.fao.org/docrep/O08/ae931elae931eO9.htm - 28%: ~ Cached - Similar pages
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Google
"surveys and forecasts information services" é Search

‘Web Results 1 - m';r;rour 1,230,000 for --Sims and forecasts ;;;};;;.;mog, services". (0.73 secoh

133 No results found for "surveys and forecasts information sewices".

Results for surveys and forecasts information services (without iquotes):

Marketing Research Consulting :: Surveys & Forecasts
Surveys 8: Forecasts provides strategic marketing research consulting services to Click
here or on the services navigation bar for more information.
www.surveys-iorecastscoml - 9k - Cached o Similar pages

Case Studies :: Surveys & Forecasts
Surveys 8. Forecasts provides strategic marketing research consulting services to had
acquired several Web-based information and news retrieval services.

www.surveyworecasts.r:ornIoase_hisloryhim - 12k ~ Cached ~ Similar pages

National Weather Service Forecast Office _- Memphis, TN - Storm Survey
PUBLIC INFORMATION STATEMENT NATlONAL WEATHER SERVICE MEMPHIS TN 941

PM CST THU FEB 7 2808 ...NATIONAL WEATHER SERWCE DAMAGE SURVEY
DETERMNES EF-4 TORNADO

www.srh.noaagov/megfevents/20080205/stormsurvey.php — 28k — Cached ~ Similar pages

Snow Survey Program | Montana NRCS
Find a Service Center Streamflow forecasts, reservoir storage, surface water supply
index. etc. Additional Snow Survey Information
wwwml.nrcs.usda.govlsnowl — 13k - Cached - Similar pages i

Colorado Snow survey Program l Colorado NRCS
The NRCS Snow Survey Program provides mountain snowpack data and sire-amflow
forecasts for the western United States. Common applications of snow survey

www.co.nrcs.usda.gov/snow/ - Mk - Cached - Similar pages

Biodiesel___Market - Biodiesel 2020: Market Survey With Forecasts
Market Survey, Feedstock Trends and Forecasts For more information. or to receive a
price list for EMO products and services,
wwwemerging-marketscom/biodieseli - 31k - Cached - Similar pages

Emerging Markets Online - Global Energy Biofuels Biodiesel and
Market Survey, Feedstock Trends and Forecasts Market Survey. Trende Analysis, and
Forecasts For more infonnation. contact EMO Customer service.
www.emerging-markets.com/ - 70k - Cached — Similar pages 5

l

National Operational Hydrologic Remote Sensing Center - The
NOH RSC producls and services support a wide variety of government and private‘—sector
roads and flight lines for the NOHRSC Airborne Snow Survey program.
www.nohrsc.nws.govI ~ 16k ~ Cached — Similar pages  
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Information, Business Survey Forecasts and Measurement of Output...
Information, Business Survey Forecasts and Measurement of Output Trends in Six
Service profile, click on "citations" and make appropriate adjustments.
ideas.repec.orgIp/iec/iecees199-7.htmi - 15k - Cached — Similar pages

NCAA - National Weather Service — Water

The starting point for officiai government weather forecasts, warnings, LLS. Geologicai
Survey Streamftow information - Snow lnfonnation
www.weather.govIahpsI - 103k - Cached — Similar pages
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Web Images Maps News Shopping Gmail more . Sign in

Google Ad ad 3
"surveys and forecasts information" ,,,e‘;:;'§;0e~5

Web Results 1 - 10 oiai3;ut~9::'1,000 for "surveys and forecasts inforénation". (0.52 seconds)-

Forecasts And Reports]
www.RealAssetMgt.com

Sponsored Link
Manage cash flows, budgets and projects - See Web Demo Today.

3;} No results found for "surveys and forecasts information".

Results for surv_eys__ and forecasts information (without quotes):

Marketing Researggnconsulting :: Surveys & Forecasts
Surveys & Forecasts provides strategic marketing research consulting services to Click
here or on the services navigation bar for more information.
www.surveys—forecasts.com! - 9k ~ Cached ~ Similar pages

Federal Reserve Bank of Philadelph_i_a: Livingston Survey
It summarizes the forecasts of economists from industry, government, banking, and
academia. For additional information about the survey, send e-mail to:
wwvvphiiadelphiafed.orgleconllivl - 27k - Cached — Similar pages

Federal Reserve Bank of Phiiadeiphia: Survey of Professional
For additional information about the survey, send email to: PHiL. Discussion of Survey
of Professional Forecasters’ Long-Term Forecast for inflation

www.phiIadelphiafedcrg/econ/spfl ~ 29k - Cached - Similar pages

Snow Survey Program 1 Montana NRCS
Strearnflow forecasts, reservoir storage, surface water supply index, etc... Photo of standard
SNOTEL site Additional Snow Survey Information
www.mt.nrcs.usda.govIsnow/ — 13k - Cached - Similar pages

Information, Business Survey Forecasts and Measurement of Output
Downloadable l Author(s): Kevin Lee & Kalvinder Shields. Abstract: No abstract is available
for this item.

ideas.repec.orglplleclleceesI99~7.htrnl - 15k - Cached - Similar pages

SSRN-Do._l_\.zlacro Variables, Asset Markets or surveys Forecast
Sep 19, 2005 When combining forecasts, the data consistently places the highest weights
on survey information. JEL Classifications: E31, E37, E43, E44
papers.ssrncom/sol3/papers.cfm?abstract_id=779948 - Similar pages

NOAA :_"National Weather Service - Water
The starting point for official government weather forecasts. warnings, U.S. Geological

Survey Streamflow information - Snow information
www.weather.govIahpsl - 103k - Cached ~ Similar pages

Do Macro \_/"ariables, Asset Markets or Survey§__,Forecast_inflation
When combining forecasts. the data consistently pieces the highest weights on stirvey
information. Would you like an annual subscription to NBER Working
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www.nber.org/papers/w1 1538 - Similar pages

Technical Survey and Forecast for Information Fusion
This paper summarizes the results of a study forecasting the development of information
fusion technology over the next 20 years. The study was carried out

stinat.cltic.milloalloai?verb=getRecord&meiadataPrefix=himl&identl°fier=ADA42855§3 - 7k -
Cached - Similar pages

National Weather Service Forecast Office - Memphis, TN - Storm Siurvey
PUBLIC NFORMATION STATEMENT NATIONAL WEATHER SERVICE MEMPHIS TN 941

PM CST THU FEB 7 2008 ...NATlONAL WEATHER SERWCE DAMAGE SURVEY
DETERMINES EF-4 TORNADO

wwwsrh.noaagov/meg/events120080205lstormSurvey.php - 28k - Cached - Simileir pages
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Sign inWeb Images Maps Newg, Shopping Gmail more .

Google ,
"surveys and forecasts marketing" Qféifgfiggeal

web Results 1 ~ 10 of about”5;3,000 for "suwey;:no}o_;eca,sts marl:<"ow;i»xi;”nT~‘(o.47 seconds)

4% No results found for "surveys and forecasts
marketing".

Results for surveys and forecasts markeiing
(without quotes}:

Marketing Regearch Consulting :: Surveys &
Forecasts

Surveys & Forecasts provides strategic marketing research
consulting services to clients in consumer. health care, and
business~to~bus§ness markets.

www.sumeys-iorecasiscomi — 9l< - Cached - Similar pages

News 8. Press :: [Surveys & Forecasts
The pioneering study was conducted by Surveys &
Forecasts, LLC marketing research and Surveys &
Forecasts Speaks On Marketing Research To
undergraduate
www.surveymorecasts.oomInews_home.him - 12k -
Cached — Similar pages

More resulls frorn__wwww.survays-forecastacom1:

US interactive Markefing Forecast, 2007 To 2012
by Shar VanBoskirk
Oct ‘lo, 200? Forrester forecasts that interactive marketing
spend will grow to $61 Forrester conducted an online survey
of 344 interactive marketers.

www.forrester.comigo?docid=42-463 - Similar pages

Economists arid Market and Survey Researchers
For example. sampling techniques may be used to conduct a
survey and various mathematical modeling techniques may be
used to develop forecasts.

www.bls.gov!ooo!ocos055.rltm — 61k - Cached ~ Similar pages

Outlook 2008 :: Bi-QB Magazine
Dec 10, 2007 Last year, in BtoB‘s "2007 Marketing Priorities

and Plans" survey, 62.6% of respondents said they planned to
increase their marketing
www.btobonlinecomiapps/pocs.dlllanicle?
AID:-120071210/§'REEi7‘l21OD32I1lG91FREE - 39k -

Cached - Similar pageg

Sponsored Links

Latest in Online Surveys
Fast and Easy?
Free lvlemberéhip Available

vim/\ar.quadsurf1ey.com

information gmarketing
increase branil awareness & get more
site visitors. Ggraranteed Clicks!
wwwmarketinfg.networlcsolutionsoom

Day Trade S&P 500
Trade Emini, SPY, Futures
Extremely aoriurate signals
MarketDayTraiders.com

Marketing Surveys
Create Your Qwn Professional
Marketing Surjvey Today. Buy Now!
Grapevinesulfveyscom

Survey Prooesaing
Complete outoourcing services for
survey and dafca collection projects

www.TabService.com

Top Ten Entry Jobs
No Experience Necessary
$500.00 to 5.QO0.00 Monthly
www.Data1.obpy.com

Free List Of; Paid Surveys
Why Pay 7 Wlgien you can get it for
Free. Make $50 in 10 mins.
Surveyli/lonstarnet

Survey Consulting Service
From Planning to Polished Reports

Coaching for You or Full Service
querygroupoclm

Target Marketings second annual survey ondireot response
Mar 1, 2008 Media Usage Forecast 2008 - With the specter of a recession Tafrget



itttp://wWwgoogle.comfscarch?hl=en&lr=&as_qdr=aIi&q=+%22survcys+and+ibrecastsfimar...

Marketings second annual sunrey on direct response media spending
vwrw.targetmarketingmag.comlstory/story.bsp?var=story&sid=91849 - 31 k -
Cached - Similar pages

Spending on Conversational Marketing to Outpace Traditional
indeed, a recent survey for the Society of New Communications Research of 260 inarketing
professionals indicates that [...}

wwwnewcommreview com/?p=845 - 67k - Cached - Similar pages

PRWeek/PainePR Survey Reveals That Nonprofit/Cause-Marketing
PRWeek/PeinePR survey Reveals That Nonprofiticausewlarlreting Forecast is Bright:
Nonprofits Report Ramp—Up in Corporate Support and Predict 17 Percent .
www.csrwire.oomlPressRelease.php?id=3180 ~ 28k - Cached — Simitar pages

US E-mail Marketing Consumer Survey, 2006 : E—mail Marketing
Feb 7, 2007 Below is an overview of a Vision Report from E—mail Marketing. of surveys
and market forecasts, please visit our Quantity product.
wwwjuplterresearch.comlbin/item.p|/research:visionJzrintli103Iid-198783!- 28k -
Cached - Simiiar pages

Chapter 10, Relationship Marketing, IT and Forecasting
Marketing Research (Chapter 8) is the information gathering arm of IT. Sales foirecast
surveys. expert forecast surveys: Time Series Analysis-trend,

www.udel.edu!alex/chapti 0,html - 10k ~ Cached - Similar pages
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Google
"surveys and forecasts reports" 0 Search f;f‘;}:?::ge§°a'°”

Web Results *3 - 10 of about 1,830,000 for "surveys and forecasts (0.48 seconds)

Forecasts And Reports] .
www.RealAssetMgt.com Capital project control §8+B»ll§?é*°iil/L’"“ ,= _ _
advanced reporting — See Demo. We want your opinion

Get paid for taking our political
survey, Let your voice count today.

(5 No results found for "surveys and forecasts www.onepoliticalvoice.com
reports".

éponsored Links

Local Weather Forecast
Get the latest weather info on
your Google homepage. Free!
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Covariance To adjust data for the effects of other variables and thus
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Snapping irenzy may fade fast More pian ta hunt for holiday baigains the day after
Thanksgivinq, but seasonai sales growth may be beak.

Elzzabeth Aquilera ?he Denver Post  
Retail industry experts say shoppers wili be out iu droves thcgday after

Thanksgiving, but expectations for the rest of the holiday shopping season remain

muted as economic worries and 3 wave at toy recalls weigh on cpnsumers' minds.

ust more things out there aifecting consumers
r Qf America's Research Grohp. "1 think it's

going tn be a tuagh retail season."

* The requested pages begin below *  
~- Begin Term -~ 3

Thés season is ezpecied to plunge below the 10-year average ihcrease of 4.8
ptrcenf annually. If that hold3 true, 2007 would have the slowgsc holiday sales
growth sinca 2082. E

Surveys and forecasts by a variety of associations and analysté offer a mixed
picaura of shoppers’ mindsets. §

some ¢ay housing and mortgage market concerns along with zisiné energy costs and
a weak dollar wi;1 not aifect holiday shopping plans. ?thur say those Iactors will
cut into how people Shep and when.
~~ End Term --
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Volume 30; Issue 28

ExecuLivcs' Q3 Outlnnk Bliss to FDnr—Ye:T Léw
‘ . ..- .

Baighley, Dan

 . , . _ . 2
_ "al chlez executives, DUSLHBSS owners and managers has

turned lower far the second straight quarter, accurding to a suivey bv Caiifornia
Stats University, Fuliernon.

Lconomic sent;ment amend 3

 

An index measuring local snntinent came in at 61.9 for the thirfi quarter, down from
?3.6 at the start of the secend quarter and 83.1 at the onser of the first.
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Fed seen 5p7it on fozmal inflaticn éarger

Failure to set clear ‘comfort zone‘ policy sowing markét confusion

Greg Robb
 

 

L ’:1}i.S£-iINI3TOE\I (:4ar;;ex-.wam:h> ~— wasp:-re a yéar of rzmwec}-c3c:o.r
ks, anal Lormer Federal Resezve officials say the cefitral bank appears

no Cfioser tu adopting one of Fed chairman Een Bernanke'3 top priarities: setting an
exyl 52: t rget for U.$. inflation. Z

 
‘<1 U1 rras‘ in w‘:3 Q.

afialemate comes as hand yields have risen and financia} mar‘ participants
nave moved away from a cherished View that the next move by the_;entral bank would
be a cut in interest rates. Moreover, investors are beqinn*ng té wonder aloud about
what it would take for the Fed to hike rates. 5

 

 
EASHTNGTON ifiarketwatch} —~ Despite a year of closed-door talksé anaiysts and
former Federai Reserve officials say the central bank appears né close: to adapting
an? of Ted chairman Bzn 'ernanke’s top priorities: setting an eéplicit target for
U.S. inriation. Z
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Stab;e inflation expectazicns get some crafiit for keeping inflafiion steady over the
yast year, even though gasoline prices have spiked. E
Inflatlnn expeciations, as measured by consumer surveys, Treasufiy price data and
surveys of forecasts, all point to inflation expectations near 3’, at the very top
of the Fed's perceived comfcrz zane. f
The Lazest readings on infilation have been comforting. In fiprilfi for the first time
in 14 months, the government rapurted a core sate Lhat was insiée the Fed's
unofficial target zone of 1% to 2%. It peaked at 2.4% in Februaéy, then moderated
to a 2.14 rate in Narch.
-— End Term --
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Fed yolicymakurs sgen as iar away {rum formal ilflat 
Greg Robb, Marketwatch

‘4 ET Jun 25, 2007 WASHXNGTON (MarkctWatch} ~- Despite h year of clased~
‘llks, analysts and former Federal Reserve officials bay thm central bank

appeazs no cluser to adopzing one of Fad chairman Ben B9rnanke'$ top priorities:
sefiiirg an nxplLCi% xarget fat 0.8. inflation. Ei

The stalemate comes as bond yields have zisen and financial market Qaxticipants
have moved away from a cbarished View that the max? move by the_ bank would

be a but in interest rates. Moreover, investars are beginning :@ wander aloud about
what it would take for the Fed to hike rates. 5
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Stable infilation expectations get some credit far keeping inflakion steady over the
past year, even though gasoline prices have spiked. §
lnfl5:ioa ex'ectationa, as measured by consumer gnrveys, Treasuky price data and
surveys ef forecasts, all point to inflation expectations near 2%, at the very top
cf the Fed's perceived comfort zune. l
The latest readings on inflation have been comforting. In April; for the firs? time

months, the government reported a core rate that was insihe the Fed's

id} target zone of 18 to 2%. It peaked at 2.4% in Februa%y,,then moderated
..13 rate in M&rch. E 
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Survey: Utai business Leaders optimistic aboui c0mpanias' Sutures

Anonymous

Utan bu$ine35 Laadexs remain optimistic about their companies‘§§utures, according

is the laaust results from Zions Bank's Htah Quarterly Econamig Forecast, conduched
by indepencent research firm Dan Jones & Associates.

The first quarter 2007 survey of business leaders was conductedgkpril 2-2’.
Responding pane;ists rsmain optimistic about their companies, aS indicated by the

mean score mf ?.29 on a scale of 1 to 10 (very pessimistic to vfiry optimistic).
Easefi on profits and Idsses during the past three months, 29 petcont of business
leaders rated their level of optimism a 9 or 20. 3
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Volume 29; Essmfi 2

Jab division.{Up Frunt)(Brief arnLc1e)
 

  
Empiayers in the San GabrLeL and San Fernando valleys are morr

their hiring prospects in the first quarter than 3K8 their Col
L03 Anqeles and in the South Bay area.

vanguine about
*agues in central 
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Hajozivv mi Utah execs expect their firms’ fiscal health to imv:o"e

Anonymous

?he majority of executives in Utah believe their company's fin§ncial health in the
upccminu quartew will be better fihan or comparable to that uf fast quarter,

according ta Zifins Bank’s Utah Quarterly Economic Forecasr, coiducted by
independent research firm Dan Jones & Associates. g

 Earlier this year, 1,169 business executiv?s were refiruited to iorm Lhe study panel
and in compiete an cnline survey between Oct. 2~13. The respcn' mg panelists rated

tnei: lave: of uptimisn about the financiaL future of their combany slightly Iowa:

than *hay did in the second quartex. Based on profits and Losseg durina the pest
tare? months, 29 percent of business leaders rated their level =' opiimism a nine
or 10 on a scale of 0&9 to 10 {very pessimistic to very optimispic). Their response

Wnfi down marginaliy from ihe second quarter, when 33 percent raked their optimism
at this level. E
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£aLa on Tap — CPI, Real Earnings, {P and Fay T103 Thomson Financial. All rights reserved.

15, 2006 Hostcn, necamber 15. with the N: .d having to
3 tneir Empixe State Manu§¢ctUrinq 9 C .1 <3 $7.‘

'1‘<1
yesLerday afternoon

1: 13:30 tima stamp is less Cifltterufi. “L131, Elong with C93 come
r"a1 earnings, which should slow dramatically after gains of ‘ ‘ ‘
two prior months, at 13.6w annual rate. Keep in mind, there If data at

;é:OJ, though LFR does neither surveys nor forecasts to series. In

Qutob;r, iaraigners bought $83.7 bln in US assets. Custody ho dings have shown 
(Consumer Erices (Nov}f IFR expects no changu in the all-iiems§CPI and a 0.2%

incraasa in the more index. The mos: signiiicant beaefits of thé retreat in energy
p*ices h;ve already been relt and toward the and of Novembcz commodity prices had
buiifi a of support to move higher. The housing index, which was unchanged
between ;ap amber and October shculd prevent any increases in the heaflline C91 and

could post its first decline since April 2003. As housing rcprésents more than 40$
01 the tern: index, there cculd be a small drop in the headliné index even without
a thir' straight drop in the ttansporbation index owing to lowfir fuel Charges.
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BosLon, December 15. with the NY Fed having to formally zeleése their Empire

State Manufacturing Survey yesterday afternoon ( 423Ofl }, the 13:30 iime stamp
is Less cluttered. Stili, along with CPK some real earnings, fihich should slow
dramaticaljy after gains 0: 1.0% and 1.3% in the two prior months, at 13.6% annual

z»_N<a. Keep in zuind, there is also TLC data at 14:00. ‘though I:E‘R does
-her <ACKQ8> surveys 4NAKQB> nor <ACKQB> forecasts <NAKQE> for this serie.,

In Ontobar, foreigners bought $53.7 bln in US assets. Custodyiholdings have shnwn

steady, large advances in foreign gurchases of Agency securitiés.
[Consumer Prices (flov}] IFR expects no change in the all-items§CP£ and a 0.2%

inc:;use in :he more index. The most significant beneiits of thé retreat in energy

prices have already been felt and toward the and of November cognodity prices had
builr a base of support to move hiqhér. The housing index, which was unchanged
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ts more than 40.
dux even without
u

 

ion ndex owing to lower f e1 charges.
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RPFEJYTQ and Markets:

and Anzi"sis Povezing .ounLries and I7 Uthgr European, Midole
Ea5tarn and Afxican Nations

 

DWBLTN, Ixeland~-(EESINESS WTREE-—Oct. 9, ?OO6——Consensur Econo%3Cs, founded in
1389, is the world's leading international ecanomic survey wrgafiization and polls
more Lhan 700 economists each monLh to obtain their forecasLs aid viewa. Our
simnétaneeus ménthiy surveys cover forecasts for the prin ipal mac U and a
few micro—¢aonomi: variables for mare than 70 cauntries as well as topical issuas
of interest to sorporaae planning executives, economists and infiestment managers.
As a survey firm, our principal objnctive is to achieve the hiqheac.standards of
comyilation accurgcy éfld yeprbsenzativeness, together with insightéul ccmmentary
and yrzsentaiion of survey results.

 

hlthouqh the Company undertakes advisory assignmentfi and reseazth, its principal
products are the gubiications Consensus Forecasts (24 ccuntries§, Asia Pacific

Consenaus Forecasts (1? countries), Eastern Europe CGflS&fiSUS Foiecasts (19
counLries} and Latin American Consensus Forecasts (14 countrLes§. Consensus
Forecasts is a compilation of economic forecasts and analysis cbvering the G—7
induazriai countries an 37 other European, Middle Eastern and Bfrican nations and

i*"}udes forecast data for a broad range of variables. The publication's purpose is
rm aupport and shorten tha wark of our subscribers by rationalihing the heavy flow

0; undated, imprecise or conflicting estimates which many of Lhém now receive.
?hus, Consensus Eurecasts can provide the busy executive with véluable support in
the production of forecasts and can add credibility to pjanning’er investment
decisicns.

 

 

* The requested pages begin below *

DUBLIN, Ereiand~~{BCS:NEsS WIRE}-~Oct. 9, 2006~~Consansus Ecanofiics, founded in
1989, is the world's «.ading international economic survey orqahizatinn and polls
mare than 700 economists BsCh month ta obtain their forecasts ahd views. Our

Simultaneous monthly <hCKOB> surveys <NAKQB> cover <ACKQBb f§recasts <NAKQB>
in: the principal macrn and a few micro-economic variables for here ihan 70

cuuntries as well as tepicai issues of interest to corporate piénning executives,
evcnomists and investment managers. As a survey firm, our principal objective is to
achieva the highest standards of Compilation accuracy and repreéentativeness,

together with insigbnzul comucntary and .resentation 0: survey gesuits.
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impremjse or conflicting esL§matos which many 0: thhm nuw receive.
?hu5, Consensus Forecasts can provide the busy executive with véluabie support in
the preducticn of Lorccastg and can add uredibilia
deéésians.
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—— and Term -—
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Copyright 2U06 Dolan Media Nuwswires

October 5, 2006

Cunstruction industry is optimisLic about F00? ~«§sort of.

Byline: Br1an Johnson

* The requested pages begin below *

———— INDEX REFERENCES ————

ccmpauv: CIT sans? INC; woawawasr AIRLINES coav; NORTHWEST A:Ri1was

ZNLGSTRY: (Canstructicn (lC0ll))

 

REGION: (USA {]US73}; Americas (1AM92}; Minnesota {1MI53); New York (lNE72); North
America (1NO39}) '

Larquage; EN

 THEE INDEXING: (MORTENSON CO (A); CIT; CIT CONSTRUCTION; CI; .

MINNESOTA; NORTHWEST AIRLINES) (Biggest; Byline: Brian Johnsoq; Dan Mehls; Daia;
Health; Tndustry Forecast; M9513; Riecks; Ron Riecks; Thirty) ‘

KEYWORDS: ( ?orecascs, trends, outluoks); ( Business, internfitionall; {
Business); {Enginenrinq & Architectural Eves}; (Constructionfi; (Construction
industry}; (Surveys): (Industry forecasts) é

PRODUCT: HEAVY CONSTRUCTION OTHER THAN BUILDING: BUELDING C9NSfiRUCTl0N. CSN'L
CONTRACTORS; Engineering Services; Cunstructian 5

SIC: 1600; 1506

NAJC3 CODE: 54153; 23

-~ End Term ~~
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Business Wire

Copyright 2006 Business Wire

August 8, 2006

Dcsur ?w:n/Soybean Forecast Available to Public; Demand will eéczed corn production
thls yaar by nearly one billion bushels

Iii 71.’? T 24521? 123. A”‘-1AI.L.3\E%
1. ht tp 2 //=.-:w'.-I .b'.1;: ‘ rs‘:-sswire . cc;rn/q.-;i-

bin/mma.cqi?cidfibk0 63 ST. LOUIS-~{BWSTNESS WIRE -~Ruq. 8; 2006*-Demand foru

 
corn will exceed pr d utLon this year by nearly one billion bushels according to
significant rcsearsh just reEeased by Deana Advisnry services, 5 mu]fi—mgdja

grovider of information and anaiysis £0 agriculture. Boane econb ists also forecast
the: an increase in tuzure demand {or arhanoi will result in a hhifz tn corn rrom
 

 

U0&fi%'S dnJu&l CDFH/snybean survey and forecast, now availabie ét
uww.d2ane.com/forecast, csncludes a corn crop of 10.8 billion bfishels and soybean

 
A.

crop o: 2.?3 billiam bushels this year. "Our l0ng~turm fGCQCa5L§C5ll8 for carn-
p;an*ed 3503 to be 85 millidn acres by 2009, an increase of sevén percent," says
Martv Foreman, Doane‘s faadqrain economisL.

* The requested pages begin below *

-- Be“.-gin Tern‘: --~

1 is information and other details on crop praduction and marhei trends are
ouniined in tha just~re1eased report from Deane Advi$ery Smrvicps. Tha rasearch,
new in i's 23rd year, encompassed nearly 3,000 driving miles thiough seven
Midwestern siates by Doane aconamists, and the resulting report regresents more
than Lwu—thirds oi the U.S. planted acres ofi corn and sQybeans4

Results of Doane‘s August surveys and forecasts have, on averagé, prcven to be more
reliable indicators of the final productian estimates for corn End soybeans than

USDA's August estimates (when compared :9 USDA's final report rfileased in January}.
"Deane has been compiling this information for more than two detades, and our
record in crap surveying and forecasting is unmatched by any other paid advisory
service," says Ken Morrison, Doane's Managing Director. "Our clients depend on this
‘ground truth‘ of U.S. corn and soy crop confiitions from Dcane'$ experts ta provide

insight necessary to make informed price, risk, and production fiecisions," he says.
—- End Term ~- E
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August 7, 2006

Vmlume 28; issue 32  
 

 
 

That was then, this is now: ccanamim succass fox Angelannfi w.
a gengratian ago.{eaQnomic conditions trends and

?e§per, Paul

within easiar reach
reca c)

LEFE today is harder iv: the averaga Amexiuan family éhan it
Despite increases in praductivity, falling poverty ratas and . Jher levels of
ducatiofi, families are warking more hgurs, earning less and p: ing mare to singly

keep a roof over their haads. Eamiiiea that used to be pear axé now nameless.

$ 35 yaars aga.

* The raquasted pages begin below *

~— Begin Term *-
-~-— zmmax REFERENCES —~~—

N$WS SQBJECT: ifieciai Issues { S005); S0010 Econwmic Groups
{1FO11§; Economics & Trade £18626}; Economic Statistics {EH55
(EEC64}}

0383; Farecasts
Econamic yarecasts 

INEUS?RY: {Housing £13038}; Theoretical Analysis (1TH7?§; Reafi £stat@ {lRE5?})
 
 

 

 

 

REGION: {USA {lUS73); fimeriaas {1AM92); Ncrth Rmarica §1fiG39}; ‘alifornia (1CA§8}§

Language: EN

GTHER ENDEXING: (ANGEESNOS; CALEFORNEA; DR PEFPER;.LI?E; VXEWS WEZNGART

9EVKLO?MEN? £QRP) {fioid; Paul Tepyer: Poverty; Thirty} {Améri ans {Surveys};
Econmmic conditiens {Foreca5t$ and trands); Hausahaids ifiaonomi ‘aspeqtsi:
aouseholds {Suzveys;; Hauseholds (Forecasts and trends): Qwelli gs (Surveys);
Dweiiings {Stati5tics}; Housing {Surveys}; Housing §Siat;stics}“ Personal income

istatistics); 9ersonal income (Fc:ecasts and trends); Eersonal mcome {Surveys};
Los Angeles, Cali.ornia {Econemic aspectsi) {Trade} {Businen zaasfig; Business,
reqienal {REG}} (Ferecast5, trends, outloaks {G10}; Labor fiistgibutinn by Empioyer
(680)) {California {1U9CA); wnized States (ifiSA}) ‘ 
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Husiness Wire

Copyfiqht 2006 Business Wire

August 2, 2006

Consensus ycrecasts tor G7 and Infiustriaiised Countries Being Variables Such
as GDP Gtowth and Current Accounfi Palan:

 
UWBLIH, I:eland—-{BUSTEESS WIRE}-‘Aug. 2, ?0fl6——Research and Hapkets“Q
{hLtp:I/www.researchandmarkets.com/reporis/c40h-7} has announcefi the additian of

"Funsensus Fnrecasfis (G7 and Indusérialised Countries)" ta tneii offering.1
§

Consensus Forecasts is the resuit 0? a Compreh9nsive monthly sugvey of over 200
prmming ‘ economic and financial forecasters in the G7 countriefi and western
Eurape. Tr contains detailed coverage of the G47 countries {Enifed States, Jayan,
Sermany, France, izitcd Kingdom, Italy and Canada), the Euro 2056, Netherlands,

Narway, Spain, Sweden and Switzertand, fea?uring both iudividua: and consensus
{average} forecasts for 9»l5 ecanomic indicators each. Also inciudes consensua

forwxascs for 3-4 variables each {inciudinq GDP growth, consume? price inflation,

industrial producfiion and current account balances} for twelve bther countries in
Wedueru Europe and Afiri a/Middle East (Austria, Belgium, Denmazfi, Egypt, Finiand,

C;ee:<, ireland, Israel, Nigeria, ?ortuqal, Saudi Arabia and Soyth Africa).

 

  

 

 * The requested pages bgin below *

-- Begin Term —— 5

Plus: historical data, charts and commentary, special suxvcys, foreign exchange
forecasts, ail prica foracasts, significant changes in the cons§nsus, quarterly
forecasts and regional aggregates. ¥

Consensus Economics, founded in 1989, is the world’s leading in&ernational cconcmic
survey organization and polls more than 700 economists each monih to Qbiain their
foracasts and views. our simultaneous mcnthly surveys COVEX forécasts tax the
principal macro and a few micra~&conomic variables for more thafi 70 countries as
well as tcpical issues of intwzest to uurporatw pianninq executgves, economists and
investment managers. As a survey firm, our principal objective $3 3% achieve the
highest standards cf compilation accuracy and representativen&s$, tmqether with
insightful commentary and prwseutaticn of survey resuLts. 3
Key Topics Covered Include:
~~ End Term ~-  

Word Count: 534
ENE Of DOCUMENT  
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August 1, 2006  

Deane to Release Corn/Soybean Forecast on Auqfi

£2 hftpz/fwww.businesswlre.com/agi-

b.=_rs.-’:‘:n<;.cx.}i?~3.id»—5¢.C2120 :.oIJ::;——(BUs;rrsassL-IIR12:)—-Img. 1, ?0o6——r;~.:ane
Bdvisary Services, a multi~madia provider cf information and analysis :3
aqzlculfure, is preparing to release lts annual survey and forficast of U.S. corn
and soybean produxtion. The research mncompansed nearly 5,000 firiving miles through
sevnn Midwestern states by Duane economiats, and the resultingéreport represents
mare than two-thirds of the U.S. planted acres of corn and soybeans.

H§TT1flEDIA AVA?LABL'
0

Drané will publish its findings fo its wlienfs and Subscriborsgon August 4, a full
week in advance of the USER'S first official crop production rcpcrt for the 2006~
2007 C:o§ year. However, Ln a significant break from traditianf Doane also will

offer this value—adde& product for sale to other interested pafities, such as
preinsslonal Ladess, investment managers, and financial risk danagers. The report
will be accessible to the public on and after August 8 at www.doane.ccm/fcrecast.

* The requested pages begin below *

 
—- Begin Term ~-

Doane will publish its findings to its clients and $ubscribers an August 4, a full
week in adyance of the USDA's first orticial crop production rqport for the 2006~
2007 crop year. However, in a significant break from traditionj Deane also will
aifer this value~added product far sale to aiher interestnd panties, such as
professional traders, investment managers, and financial risk flanagers. The report
will be accessible :0 the public on and after August 8 at www.doane.com/forecast.

"Deane has been compiling this infcrmation far more than 20 yeérs, and our record
in crop surveying and forecasting is unmatched by any other paifi advisory service,"
says Ken Morrison, DUanc's Managing Director. "Our clients depchd on this ‘ground
truth’ of U.S. co:n.and soy crop conditions from Soane's axpertk to provide insight
neaassoxy to make infcrmed price, risk, and production decision%," he says. Results
of Buane's August surveys and forecasts have, on average, proveb to be more
reliaole indicators of the final prodaction estimates for corn End soybeans than

USDA's August estimate. (when compaxed to USDA‘s final report rgleased each
January).

The decision TO shaze Lhe survey resulfis with the public racagnfizes, in part, the
importance these crops pnse as alternative energy sources. "Glopal demand for all
energy sources and energy Costs remain near recmrd levels, but fhe global supply 0f
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8usiue$s Wire

Copyright ?0U6 Business Wire  
August 1, 2006

  nalysis sf GlobalResearch and Markets: "CurrenL Economics" Provides Monthly:
Eucnomic Commentaries, Exchange Rates and lntérest RatesCountry

DUBLIN, Ire13nd«~(BUJ£NESS WIRE)--Aug. 1, 2006--Research and Maikets
(htfip://www.reseatchandmarkets.ccm/reports/c400d6) has annmunc fl C
"Current Economics" to their offering.

Le addition of

 

Current Economics is a non—acadomic jouznal including 7~lJ artifiies each moath by
Leading inr2rna:icnal economists and fcracasters from around thg worid. Ceverage

includes analysis of iupicai issues, the economic outlook for a§sa1ection of
Countries and analysis of exchange rates and interest rates. A éummary of the
latest consensus fozecasis is aéso provided on the back page. 3

* The requested pages begin below *

—- Begin Term ~-

fibout the Authoz g
Consensus Ecsnomics, founded in 1989, is the world's leading iniernauional economic

survey organizatiun and polls mare than 700 ecanomists each monfb to obtain their
fnrecasts and views. Our simultaneous menthly surveys cove: forécasts for the
principal macro and a few micro—eaonemic variabies £0: more thab Y0 Countries as
well as tmpical issues of interest to cerporate planning executfives, economists and
investment managers. As a surve‘ firm, car principal objective is to achieve the
highest standards of iompiiation accuracy and representativenesé, iogether with
insightfui commentary and presentation hf survey results. E

Although the Company unéertakes advisory assignments and rcseazfih, its principal
prodxcts are the publicaticns Consensus Forecasts (24 countries}, Asia Pacific

Consensus Forecasts (17 countries), Eastern Euroye Consensus Fofiecasts (19
caunhries} and Latin American Consensus Forecasts (14 countries}. Consensus
Forecasts is a compilation of econamic forecasts and analysis cfivering tha S-7
industrial countries and 17 other European, Middle Eastfirn and Efrican nations and

inciides forecast data for a broad range of variables. Th% publication's purpose is
to sappozt and shoztez the work of our subscribars by rationaliéing the heavy {Low
of undated, imprecise er conflicting estimates which many of thém now receive.
Thus, Consensus forecasts can provide the busy executive with véluabie support in
the production of forecasis and can add credibility to planning er investment
fiuCi3iOUS.

—~ End ?e:m --  
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Business Wire

C0pyrLghL 2036 Business Wire

July 28, 2005

«esaarch 43¢ Harkozr: Vinw the Eastern Europ: Consensus Fcre%asts with Usdatcd
-,<:<2:2c>m..i.c Da t r; E

 

&' Ereiand~-(BUSINESS wERE§—-July 28, 2006--Consensus €Conp;ics, Eounded in
£981, is the wor-d‘s Leading internatiwnai economic survey orgahization and polls
more than 706 economists each month to obtain their forecasts ahd Views. Our

simu2:ancous mnnthly surveys cover forecasts for t.e priniipal macro and a
few miur:-econamic vaziables Lox more than 70 countries as wellias topicai issues
of Lnterast to cozporate planning executives, economists and infiestment managers.

a sgrvey firm, our principal objective is to achieve Lnc highest standards of

Csmpilafiion accuracy and representati?euess, together with insihhtfui commefitary
and prcssncatiou of survey resuits. E

3.5

Although the Campany underrakes advisory assignments and rasearkh, its principal
products are the publicitions Consensus Forecasts (24 u0untries§, Asia Pacific
Consensufi Farecasts (17 countries), Eastern Europe Consensus Foiecasis (19

cuuntries} and Latin American Consensus Forecasts (14 cQunLrie5§. Consensus
Forecasts is a compilation of economic forecasts anfi analysis cbvering the G-7

industriai coantries and 11 other European, Middle Eastern and kfrican nations and
includes forac st data for a broad range of variables. The publication's purpose is
to sapporL and sharten the work of our subscribers by rationaliiing the beavy flow
of fiflditcd, imprecise or conflicting estimates which many of thém now receive.
Thus, Consensus Forecasts can provide the busy executive with véluabie support in
the graduation nf forec&sts and can add credibility to planning or investment
decisisns.

* The requested gages begin below *  
DUBLEN, Ireland--(BUSINESS wiRE}——July 28, 2006~~Consensus Ecoabmics, fcunded in
2989, is the woxld's ledding iniernational economic survey orgahization and polls
mare Lhan 700 economists each month to obtain their foracastfi aha views. Our
simu :aneous monthly <ACKQB> survays <NAKQB> cover <ACKQB> fbrecasts <wAKQB>
for the principaL macro and a raw micro-ecenomic variabiea for here than ?0
Countries as well as to*ica1 issues of interest to csrporate piénning executives,
economists and investmenf managers. A3 a survey firm, cur principal objective is to

achieve the highest standards of compilation accuracy and repxegentativeness,
togcth%r with insightful commentary and presentation or survey gesults.

‘lthaugh the Company undertakes advisory assignments and researbh, its principal
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COMSELSLS Forecasts {J4 countzieg), Asia Pacific

ries), Eastern Europe Consensus Fqrecascs (19
Conaensus Forecasts (14 sountriefii. Consnnsus
economic fozacasts and anal ysis coverina the G-

and 1: other European, Middie Easfiexn and,African nation‘ and

9 "st data ?%» a broad range of variables. TLv publication's pur .
to suppar? and shorten the work wf our subscribers by zationaiiiing the heavy low

: u:'3ted, imprecise or semi :tLng estLmates which many of them new receivm.
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Thufi, Consensus Fcrécaxts can prévide the busy executive wifh vaiuablu support in
the yroduczion of foreuasL5 and can add credibility to planning my investmen?d ;: : 1 T1
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?air‘ic1d County Bu’iness Journal
Copyright 2006 Wcstfair Communications

June 12, 2006

volume 45: Issue 24

Survey finds wealthy remain opiimistic

Anonymous E

A‘fluun: Americans are much mare aptimisfic jbout investing in ihe sfock market
nvur the next two years, according to a survey by U.S. Trust Coa

1

A natal ci 69 percent of respondents this year said they were optimistic vcrsuh 31
pw':ent Qeasimistim. Last year, 50 percant were optimistic and $9 Dezcsnt
 

pessimistic. 9

* The requested pages bagin below *
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ZNUUSTRY: ( nvastment Man&gement {EINBQ}; Securities lnvestmenfi (1335 2; Financial
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Language: EN
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South Florida Businr§s Journal

Coggzight E>4O03 The Gala Group. Ali rights résérved.

April 28, 2005

Jemoqraphic crends lead to more unin3ured.(Floridq Atlantic University's Center for

Urban and Environmental Solutions’ survey remart)
Bandcil, Btian

Rccorling to a survey report by Florida Atlantiv Univarsity's Centex for Urban and
 

Unvi1nnm9nt4 Solutioas, the demographic trends reflecting hcaith insurance of
Sauna F1crid;aus, r@f§eCt3 that many are likely tn go uninsured in the next two
decaccs.

* The requested pages begin below *
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NEWS S§BJECT: (Forecasts ilFO11); Population DemoqraphLcs {1?O??))

REGEDN: §USA (lU373); Americas (lAM92); Florida {lFL? ); North America {1NO39))

Lanquaq;: EH

OTHER INDEXIKG: {FLORIDA ATLANTIC UNIVERSf?") (Environmental $olutions; Urban;
Wrhan and Environmental Solutions) (Rmericans (insurance); Ameficans (Surveys);

Americans {Forecasts 3nd trends}; Health insurance (Forecasts uéd trends): Health
insurance (surveysi) (Trade) (Business (808%); Business, reqiénal {REG}3
(Financial management (250); Ferecasts, trends, outlooks (010))? {Florida (1U5EL)}

 

Insurance; finspitai and medical
service plans; insurance Carriezs; Direct Health and Medical In$urance
CarriersG3200GO; 6322000 ‘
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Copyright HOUR Business wire

March 29, 2006

which Btgaucasi Mobile TV model is Moat Optima; for a M@bLl2 Carrier?

UUBLIS, Ireiand~-(BUSINESS W£RE)——March 29, 2COfi—»Research and darkets

’nttn://www.researcnandmarkets.tom/reports/n34328) has annnunsed ihe addition of
the Eyramid Research report: Rescuing 3G with Mobile ?V Value znain, Business
Modeis and Monetizing 3G to zheir affezing. ' 
T"‘.I

A\ has ueen described as the ":5-year-aid-killer—3pp,” In 3 coétext where mobiie
network operatcrs (MNO33 are seeking the few applications Lhatéwill finally
accelerate 3G adoption, it ia understandable thaL Mobile TV wofild draw the
attention. Still, the question remains whether Mobiie TV can bé the application
tie? finally lifts 3G. Ffiai i; hardly curtain. é

J

 * The requested pages begin halow *

—- Efigin Term —~

This report sizes the Mobile TV upportunity worldwide with theifallowing
granularity:

—- Analysis of end-user surveys

-~ Demand forecasts by region
—~ Remand fozecasts by standard
-~ and Term --

word Count: 534
END OF DOCUEENT
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7/1/U5 Bus. First - Buff. (Abstracts) 1
2003 WLNR 1fiSfiS52b

Business First of Buffalo

9 2003 The Gale Grmup. R11 rights re rvvd.

July 1, 2005

Voiumc 21; Issue 41

Cities lead WHY population loss.(We3tern New éork)
Thomas, G. Scott

 
-

»ion has declined by
~ presented.

According to United States Census Bureau, Buffalo city’s popui
2.6HG between mid—2003 and mid—2004. The relevant statistics af  

* The requested.pages begin below *

—— Begin Term ~-
--~- INDEX REFERENCES —~~~

JIQJ: (USA (lWS?3}; Americas (EAM92); North America {lNG3?)£ New York "NE72))\A

Language: EN

OTHER IEDEXLYG: (WNY) {Population (Surveys); Population (Forécasts and trends};
* , New York (Demographic aspccts)) (General; Trade) éfidsiness (BUSN):

regional (RSS3) (Forecasts, trends, outlooks (Dl0}) (New York tlfl2NY))  

?RODUCT: ?opuia:jonEl10GGU

~- End Term -~

END 0? DOCUMENT
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5/E/H5 N.J. Bus. 65
235; NLRB 7962835
 

New Jersey Busiucss ,

Copyright 2005 New Jersey Business & industry Aséociafion

May 1, 2005

Voluwe 51; Tssue 5

fl.3. Man‘faCturarS Optimistic Despite Growing Cqncerns
 

Anonymaus

US. industriai manufacturers remain upbeat about the economy despite increasing
concerns such as: foreign competition; oil/energy prices; cxchénge rates; and
decreasing profitabiiifiy thaz is causing them to scale back reéenue targeis, new
invcszments and niring projections, according to Pricewaterhnu3eCoQpnrs'
Manufacturing Barometer.

Acc3rdin; to fihe barometer, 82 percent of manufacturers said tfiey are optimistic
about aha economy's prospects over the next 12 months, compared to 7U percent from
all industries. Sixty-six percent said they are optfimistic abodL the world
~conomy‘s prespncts in 2005, cumpared Lo 63 percent across all industries.

Kevertheless, indusfiriai manufacturers repcrt a slight drop ingaverage operating
Caphcity in the feurth quarter, :0 80.9 percent from 82.0 percént.

* The requested pages begin below *

——~— INDEX REFERENCES ————

4
rvl
‘gas; PRICEWgTERHOU3EgQg2§RS LLPCOMEAKY: ?RIC7WATERHOUbECGO

NEWS SUHJECT: (Forecasts ilfoll}; Economics & Trade (EECQ5); Qconomic Foracasts
(13564)) '

1f§”S”RY: (Theoretical Analysis (lT§79); Manufacturing (1MA7§))

REGION: (USA (1US73); Americas {1AM92}; North America {1NO39}X

-t 200 Thomson/Nest. No Claim to Qrig. U5 Gov. Works.
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UTHE? INUEXINC: (?§ICEWRTERHOUSECCOPER3I US MAKUFRWTUFRRS G?w:NIST?C) (Forty;
Sixg”) (few Jerse ) E‘C

KEYWUALS: (Manufacturers); {Polls & surveys); (Business forécasts)

Word C0-at: 455
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I

I LOQGUI I Please Iogout when you are done to release system resodrces allocated for
you. 0

  

List At: ORI Jump to record: Recofd 1 of 9

Jmemet Browser to return to TESS)

TARRSt-atus _ Asslellstatus‘ TTAB Status I ( use the naagckn button ofthe

FIBER 0PTi S
FORECAST

Word Mark FIBER OPTICS FORECAST
Goods and 3C 016. US 002 005 022 023 029 037 038 050. G & 8: Printed nfiew/sletter providing news
Services and information relating to business opportunities. forecasts and projections in the fiber

optics marketpiace. FIRST USE: 20040303, FIRST USE IN COMMERCE: 20040303
Standard
Characters
Claimed

“gig: °"“"“""9 (4) STANDARD CHARACTER MARK
Serial Number 78498849

Filing Date October 13, 2004
Current Filing
Basis 1A
Original Filing M
Basis

Pfibnshgd fol’ October
Ogposmon
Registration 3045444Number '

4.v’23/2008
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Registration Date January 17, 2006

Owner (REG!STRANT") Access Intelligence. LLC LTD LIAB CO DELAMENARE 4 Choke Cherry
Road Rockville MARYLAND 20850

Assignment
Recorded ASSIGNMENT RECORDED

ggfgfgy °‘ Jack L. Most, Esq.
?rior

Registrations 1819864
Disciaimer NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE "FIBER OPTICS" APART

FROM THE MARK AS SHOWN

Type 0! Mark TRADEMARK

Register PRINCIPAL
Livelbead

Indicator UVE

@
 

LHOME I SWEINDEXI SEARCH I eEUS!NESS I HELP | PRIVACY POLICY

4/33/2003
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mssmmcm

ifiJ3U_*_I Please logout when you are done to release system resources allocated for
you.

List At: OR to record:

 

Record 2 Out of 9

mp,{{statu.s ’ ASS!GR$tatu'.-:’ mm Status , ( use the ..Ba;_.k.. button of the
Internet Browser to return to TESS)

CQNS’i”RUC‘I‘IQ  
FORECAST; 10m 32LY

Word Mark QONSTRUCWON FORECAST MONTHLY
Goods and Services IC 041. US 100 101 107. G & 8: Providing newsletters via engine means in the field of

economic forecast. FIRST USE: 20040715. FIRST USE IN QOMMERCE: 20040715
Standard
Characters Ciaimed

Mark Drawing Code (4) STANDARD CHARACTER MARK
Serial Number 78462302

Filing Date August 5, 2004

Current Filing Basis 1A

Originai Filing Basis 1A

g‘e’ggfe'f‘E';‘:e' March 8, 2005
Registration 2955350
Number

Registration Date May 24, 2005

Owner (REGISTRANT) Reed Elsevier Inc. CORPORATION MAssA§:HUsE1Ts 275
Washington Street Newton MASSACHUSETTS 02458

Disclaimer

NO CLAW} J3 MADE TO THE EXCLUSIVE RIGHT TO USE "fnonthiy" APART FROM

4:33./20()8
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THE MARK AS SHOWN

Type of Mark SERVICE MARK

Register SUPPLEMENTAL
LiveIDead indicator LWE

%
;F%6$*i9°‘= 

LHOME I SITE INDEX! SEARCH l cB1JSlNESS] HELP I PRIVACY POUCY
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TESS was Ias! updated on Wed Apr 23 04:1 1:08 EDT2008

msmaa ms
umrm wax

I PIease Iogout when you are done to release system resotirces allocated for
you.

 

Istart ListAt: OR JumpIto record: Record7of 9

' “RR SW03 A ‘’‘‘55‘‘‘'‘ ‘3‘*‘‘“9 m ( Use the "Beck" button of the
Internet Browser to return to TESS)

- Calumet Avenue Hammond INDIANA 463242692

Typed Drawing

Word Mark DOW THEORY FORECASTS
Goods and IC 016. US O02 O05 022 023 029 03’! 038 050. G & 8: weekly rfewsletters devoted to
Services forecasts of stock market movements. FIRST USE: 194511 FIRST USE IN

COMMERCE: 19451119

Mark Drawing
Code (1) TYPED DRAWING
Serial Number 74668642

Filing Date May 1, 1995

Current Ffling
Basis 1A

0:-Iginai Filing
Basis 1A
Pubtished for .

opposition Am! 16, 1996
Registration
Number 1985353

Registration Date July 9. ‘I996
Owner (REGISTRANT) DOW THEORY FORECASTS. INC. CORPORATION INDIANA 7412

(LAST LISTED OWNER) HORIZON PUBLISHING COMPANY CORPORATION BY
ASSIGNMENT INDIANA 7412 CALUMET AVENUE HAMMONQ INDIANA 46324269‘!

"‘35‘9"’"°“‘ ASSIGNMENT RECORDEDRecorded

4/23/2003
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Prior

Registrations 0503543
Tyge of Mark TRADEMARK

Register PRINCJPAL-2(F)

Affidavit Text SECT 15. SECT 8 (6«YR). SECTION 8(10-YR) 20060329.
Renewal 1 ST RENEWAL 20060329

Cusnus: g».;§$;;<;_.,«.§~§ t?s2zs'r‘_l}eg:. Ncxrnoc Lh":TfDOC  

[HOME I SITE INDEX] SEARCH 1 GBUSINESS 1 HELP I PRIVACY POLICY
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I LOQOUI I Please Iogout when you are done to release system resourices allocated for

 

E33" I-Wt ofllfiumv torecord: Record out of 77

Internet Browser to return to TESS)

ram: Status _ ASSIGIIStatus§ Ime Status I ( use the neaékn button of the

Typed Drawing

Word Mark COUNCIL OF AMERICAN SURVEY RESEARCH ORGANIZATIONSI
G°°‘?5 3"“ (CANCELLED) IC 009. us 021 023 028 036 038. G & s; I PRE-RECORDED AUDIO AND
5e"*¢°’5 vroeo TAPES FEATURING EDUCATIONAL CONFERENCES, SEMINARS, WORKSHOPS,

CLASSES. SYMPOSIUMS, LECTURES AND OTHER PROGRAMS QN MARKETING
RESEARCH. PUBLIC OPINION POLLING AND OTHER suavsv RESEARCH TOPICS].
FIRST USE: 19821100. FIRST use IN COMMERCE: 19821100

IC 016. US 002 005 O22 O23 029 037 038 050. G 8. 8: PUBLICATIONS, NAMELY,
PAII/IPHLETS, I BOOKS. I BOOKLETS, INFORMATIONAL FLYERS, NEWSLETTERS. [AND
MAGAZINES ], FOCUSING ON MARKET RESEARCH, PUBLIC OPINION POLLING AND
OTHER SURVEY RESEARCH. FIRST USE: 19770208. FIRST USE COMMERCE:
19770208

IC 041. US 100 101 107. G & S: [ DEVELOPING EDUCATIONAL MANUALS FOR OTHERS
IN THE FIELD OF MARKETING RESEARCH, PUBLIC OPINION POIILING AND OTHER
SURVEY RESEARCH TOPICS: I AND EDUCATIONAL SERVICES, NAMELY, ARRANGING
AND CONDUCTING CONFERENCES. SEMINARS. WORKSHOPS. CLASSES.
SYMPOSIUMS, [LECTURE SERIES ] AND OTHER PROGRAMS FCICUSING ON

MARKETING RESEARCH, PUBLIC OPINION POLLING AND OTHER SURVEY RESEARCH
TOPICS AND PRINTED MATERIALS DISTRIBUTED IN CONNECTION THEREWITH. FIRST
USE: 19751000, FIRST USE IN COMMERCE: 19751000

IC 042. US 100 101. G & S: ASSOCIATION SERVICES, NAMELY. PROMOTING THE

INTERESTS OF FULL SERVICE COMMERCIAL MARKET RESEARCH, OPINION
RESEARCH AND OTHER SURVEY RESEARCH COMPANIES; ASSOCIATION SERVICES.
NANIELY, PROMOTING THE INTERESTS OF MARKETING RESEARCH. PUBLIC OPINION

POLLING AND OTHER SURVEY RESEARCH INDUSTRIES BY DEVELOPING

4/23/'2()08
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PROFESSIONAL AND ETHICAL PRACTICE STANDARDS; CONDUCTING PUBLIC
OPINION POLL SURVEYS FOR NON-BUSINESS, NON~MARKETING PURPOSES;
PROVIDING INFORMATION ON INTERNATIONAL; FEDERAL AND STATE LEGISLATIVE
AND OTHER LEGAL DEVELOPMENTS AFFECTING THE MARKET RESEARCH, PUBLIC
OPINION POLLING AND OTHER SURVEY RESEARCH INDUSTRIES. FIRST USE:
19751000. FIRST USE IN COMMERCE: 19751000

Mark

Drawing (1) TYPED DRAWING
code

Seriai

Number “$646202

Filing Date February 23. 1999
Current

Fising Basis 1A
Original
Filing Basis 1'“
Published

for My 4, 2000
Opposition

“A3999 ‘E’ CHANGE IN REGISTRATION HAS OCCURRED
Regxstratxon

Registration
Number 2389348

§§t9e‘5"““°“ September 26, 2000
Owner (REGISTRANT) COUNCIL OF AMERICAN SURVEY RESEARCH ORGANIZATIONS

CORPORATION DELAWARE 170 NORTH COUNTRY RD., STE 4 BORT JEFFERSON NEW
YORK 11777 ? ‘

33:32:’ °f Bingham B. Leverich
Disclaimer NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE "COUNéIL" and "RESEARCH

ORGANIZATIONS" APART FROM THE MARK AS SHOWN

Type of Mark TRADEMARK. SERVICE MARK

Register PRINCIPAL-2(F)

Affidavit Text SECT ‘I5. PARTIAL SECT 8 (6-YR).
Livelnead

Indicator UVE

FWWCWW 

LHOPAE I SITE INDEX] SEARCH I C‘BU5INE3$ I HELP I PRIVACY POLICV
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E L090!“ Please logout when you are done to release system resoufces allocated for
you.

 

§“S_t§gj ListAt: OR Jump to record: Regard gut of 77

( Use the "Baék" button of the
Internet Browser to return to TESS)

Typed Drawing

Word Mark iSURVEY
Goods and 1C 035. US 100 101 102. G & S: Online business services, namelji, conducting and
Services analyzing the results of customer surveys over the global computer network. FIRST USE:

19980715. FIRST USE IN COMMERCE: 19980715

Mm °"‘“"“‘9 (1) TYPED DRAWINGCode

Serial Number 75609029

Filing Date December 21, 1998

Current Filing
Basis M

Original Filing
Basis 1A

’’“*’“‘‘’‘e‘’ 7°’ November 30 1999
Opposition '

Registration 232,076
Number

Registration

Date February 22. 2000
Owner (REGISTRANT) 1:1 lntemet Service Solutions, LLC. LTD LIAB DELAWARE

Technology Commercialization Building 2004 South Wright Streetgurbana ILUNOIS
81802

AS3‘9“”‘e"‘ ASSIGNMENT RECORDEDRecorded

*°"“°"‘93’ °f MATT c DEERlNGRecord ‘

4/23.’20()8
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Type of Mark

Register
Affidavit Text

Livelflead
Indicator

‘ffifi HUME

cum: L351‘

4/'23/2008

 

SERVICE MARK

PRINCIPAL

SECT 15. SECT 8 (6-YR).

UVE

!~§:wu§s:1z mas mm Snasvumr.-r seamen oz;

Futsrnuc Pmzvmx: Nexrnuc
m Psgm L131

L5*:?‘£‘
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mew:
mew

I L0Q0Ut I Please logoui when you are done to release system resources allocated for
you.

lstartl Uswt °R|_1umP torewd: Record out of 77

Intemet Browser to return to TESS)
 (Use the .,..m.;,.,m.e

Typed Drawing

Word Mark SURVEY‘!

Goods and 1C 009. US 021 O23 O26 036 038‘ G & S: integraied office management software program
Services for use by land surveying and civil engineering firms, namely, for wiord processing. work

order processing. accounting, and survey searches. FIRST USE; 39930522. FIRST USE
IN COMMERCE: 19930930

Mark Drawing
code (1) TYPED DRAWING

Serial Number 75310216

Filing Date June 17, 1997

Current Filing MBasis

ggsgigial Filing 1A

g;g‘;:'i'§§n'°’ April 20, 1999

§:§f::'f“°“ 2250294

§:g:5‘“‘i°" July 13. 1999
Owner {REGlSTRANT) Soflex, Inc. CORPORATION FLORiDA 10991-55 ;San Jose BoulevardSuite 124 Jacksonville FLORIDA 32223

“"**°""°Y °’ RICHARD s. VERMUTRecord

Type of Mark TRADEMARK

Register PRINCIPAL

4/230008
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Affidavit Text SECT 15. SECT 8 (6-YR).
Live!Dead

indicator LIVE

mac: um 

[HOME I SITE INOEXI SEARCH I BBUSENESS I HELP I PRIIMCY POUCY
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e Fmrm mom

I LOQOUI I Please logout when you are done to release system resources allocated for
you.

 

El LISW °R|.-mm? ltorec°rd= Record out of 77

( Use the "saw button of the
Internet Browser to return to TESS)

Typed Drawing

Word Mark SURVEY RESULTS ANALYZER
Goods and IC 009. US 038. G & 8: computer software for use in the review fend interpretation of
Services data from opinion polls and surveys. and the instructional manufials sold therewith.

HRST use: 19930528. FIRST use lN COMMERCE: 19930523

”“"‘ °"“”"'9 (1) TYPED DRAWINGCode

Serial Number 74457982

Filing Date November 15, 1 993

Current Filing
Basis IA

Original Filing
Basis 1A

Supplemental
Register Date My 27' 1994
Registration
Number 1876142

Registration Date January 24. 1995

Owner (REGISTRANT) SURVEY RESEARCH ASSOCIATES, INC. CORPORATION NEW
YORK 3 Main Street, Suite 703 Nyack NEW YORK 10980

Type of Mark TRADEMARK

Register SUPPLEMENTAL

Affidavit Text SECT 8 (6-YR). SECTlON 8(1 0-YR) 20050223.

Renewal ‘IST RENEWAL 20050223

Livefbead

4/2322008
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indicator LIVE

mm
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‘Start List At: OR Jump to record: Recafd Out of

"55"5" 5"“‘”s. was Sta“ I ( Use the "BaEk" button of the
Internet Browser to return to TESS)

Siamlard & Poor’s

INDUSTRY SURVEYS

Word Mark STANDARD & POOR'S INDUSTRY SURVEYS

Goods and IC 016. US 038, G & S: PERIODICAL PUBLICATION DEALING VVITH SURVEYS IN THE
Services FIELD OF INDUSTRY. FIRST USE: 19350000, FIRST USE IN COIVIMERCE: 19350000

g‘:§;°”“""9 (5) worms, LETTERS, ANDIOR NUMBERS um srmzeo FORIII
Serial Number 71565385

Fiiing Date September 17, 1948

Current Filing 1ABasis

Original Filing
Basis IA

Registration 05274.14Number

Registration

Date July 4. 1950
°‘*"“e’ (REGISTRANT) STANDARD 3. POOR'S CORPORATION coRPofRAT:oN NEW YORK 25

BROADWAY NEW YORK NEW YORK 10004

(LAST LISTED OWNER) THE IVICGRAW-HILL COMPANIES. INC ICORPORATION BY

4/23./20()8
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ASSIGNMENT, BY ASSIGNMENT. BY CHANGE DF NAME NEVIII YORK 12221 AVENUE
0?’ THE AMERICAS NEW YORK NEW YORK 10020

Assignment
Recorded ASSIGNMENT RECORDED

Attorney of
Record RAND! MILLER

Ty pa of Mark TRADEMARK

Register SUPPLEMENTAL

Affidavit Text SECTION 8(10-YR) 20010111.

Renewal 3RD RENEWAL 20010111
Livelnead

Indicator LME

 L33?

I.HO?3IE I SITEINDEXI SEARCH I eBUSINESS I HELP I PRIVACY POLICY
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L-mace

Please logout when you are done to release system resouiices allocated for
you.

cl-‘RR 3-131’ 1‘  

Start List At: OR l__.I_u_r3g_] to record: Record out of 77

Internet Browser to return to TESS)

. .1‘ 4%
Fnmn ’l‘nn9Im'-:r.\!.Slm§B1's

mm-«us . (Use the "Ba§:k" button of the

Word Mark - EDGAR TOBIN AERIAL SURVEYS

Goods and 1c 042. us 100. :3 3. s: cowoucme AERIAL sunvsvs av FIRST
Services use: 19291231. FIRST use IN COMMERCE: 19291231

§’§§;°"aW‘"9 (3) DESIGN PLUS WORDS, LETTERS, AND/OR NUMBERS
Design Search 01.17.08 ~ Maps of the United States: United States, maps of
Code 03.17.01 - lmngs, birds’

26.01.02 — Circles. plain single line; Plain single line circles
Serial Number 71672192

Filing Date August 24, 1954

ggggnt Filing 1A

gerlggigaal Filing 1A

::a::::“°"

§:f9&‘9"a“°“ July 42, 1955
Owner

(REGISTRANT) TOBIN, MARGARET BATTS INDIVIDUAL UN|Tl’::'D STATES 114 CAMP

4/23./2008
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ST. SAN ANTONIO TEXAS

(LAST LISTED OWNER) PETROLEUM PLACE ENERGY SOLU%'IONS. LP. TEXAS
LIMITED PARTNERSHIP 1221 LAMAR. SUITE ‘I400 HOUSTOI\§ TEXAS 77010

Assignment
Recorded ASSIGNMENT RECORDED

Qgjgfijy °f Kristi F. Nickei
Type of Mark SERVICE MARK

Register PRINCIPAL

Affidavit Text SECT 15. SECTION 8(10-YR) 20060811.
Renewai 3RD RENEWAL 20060811

Livelnead

Indicator UVE

Nswusarz smmu-as F‘r{ggFoR unowxlacr semen oc

mnsoec mvvwI WW 

LHOME I SITEINDEXI SEARCH I 6BUSlNE$S I HELP I PRIVACY POLICY
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I LOQOUI I Please logout when you are done to release system resouirces allocated for
you.

Record 1 out of 1

Internet Browser to return to TSS)
“‘55*°**5*‘a*"s» ( Use the button of the

Typed Drawing

Word Mark SURVEY SAMPLING, INC. :

Goods and Services IC 035. US 101. G & S: MARKET RESEARCH SERVICESEEFIRST USE: 19770900.
FIRST USE IN COMMERCE: 19770900

Mark Drawing Code (1) TYPED DRAWING
Serial Number 73653035

Filing Date Apri! 3. 1987

Current Filing Basis 1A

Original Filing Basis 1A

ggggfefggtfé August 1, 1988
Registration Number 1511363

Registration Date November 1, 1988

Owner (REGLSTRANT) SURVEY SAMPLING, INC. CORPORATIOEN CONNECTICUT ONE
POST ROAD FAIRFIELD CONNECTICUT 05430

Assignment
Recorded ASSIGNMENT RECORDED

Attorney of Record AMY H. CASCIO

Prior Registrations ;AND OTHERS

Type of Mark SERVICE MARK

Register SUPPLEMENTAL

Affidavit Text SECT 8 (6—YR).

Liveloead Indicator LIVE

4»/24/2008
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Latest Status Info

Thank you for your reqnest. Here are the_!atest results from the TARR web server.

This page was generated by the TARR system on 2008-03-31 I9: I62 I 2 ET

Seriai Number: 78928068 Assignment Information Trademark Document Retrieval

Registration Number: 3352280

Mark

ASI

(words only): AS]

Standard Character ciaim: Yes

Current Status: Registered.

Date of Status: 2007-I2-11

Fiiing Date: 2006-07-12

Transformed into a Nationai Appiication: No

Registration Date: 2007-I2-1 I

Register: Principal

Law Office Assigned: LAW OFFICE I 16

Ifyou are the applicant or applicant's attorney and have questions about this file, please contact the Trademark
Assistance Center at TradmnarkAssistanceCentcrdi>'usQto.gov

Current Location: 650 -Publication And Issue Section

Date In Location: .2007-13-I 1

LAST APPLICANT(S)/0WNER(S) OF RECORD

1. American Information Strategies, Inc.

Address:

American Infcmnatiau Strategies, Inc.
131 CALLE IGLESIA ST 120

SAN CLEMENTE, CA 92673
United States

Legal Entity Type: Corporation
State or Country of Incorporation: Califomia
Phone Number: (949) 366-0411
Fax Number: (949) 366-1224

GOODS AND/OR SERVICES

1 of3 3/31/2008 6:23 PM

 



Latest Status info

lntematiunai Class: 035

Class Status: Active i

Providing investor leads idantificd through the use of sun/eys. namely, providing information in the nature of lists pertaining to
investors. wha qualify to purchase certain types of securities and other investments.
Basis: 1(2)
First 1132 Date: 2002-0662

First Ilse in Commerce Date: 2002-06-02

ADDITIONAL INFORMATION

(NOT AVAILABLE)

MADRID PROTOCOL INFORMATION

(NOT AVAILABLE)

PROSECUTION HISTORY

NOTE: To view any document referenced below, click on the link to "Trademark Documentlketrieval" shown near the
top of this page.

2007-22-11 - Registered - Principal Register

200‘I~09-25 - Published for opposition

2007-09-05 - Notice ofpublication

2007-03-23 - Law Office lmblication Review Completed

2007vO8~33 - Assigned To LIE

2007~O7~l l — Approved for Pub — Principal Register (Initial exam)

2007416-19 - Teas/Email Correspemdence Entered

2007-0648 - Communication received from applicant

2067-06-18 - TEAS Response to Office Action Received

2006-12-17 - Non-final action e-mailed

2096-1}! 7 - Non-Final Action Written

2006-12-I 0 - Assigned To Examiner

2006~07~l9 - Notice Of Pseudo Mark Mailed

2006-07-I3 - New Application Entered In Tram

ATTORNEY/CCIRRESPONDENT INFORMATION

Attorney of Record
Mark H. Plager

 

Correspondent f
MARK H. PLAGER ;
PLAGER LAW OFFICES. PC. I
l6l52 BEACH BLVD STE 207

2 0;; ' 3/31/2008 6:23 PM



Latest Status Info

HLFNTINGTON BEACH, CA 92647683‘!
Phone Number: 7M698060l
Fax Number: 7146980608



Latest Status Info

Thank you for your request. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2008-03-3} 19:16:17 ET

 Sefial Number: 78856611 Assionment Information Trademark Document Retrieval

Registration Number: 3224758

Mark

Sur ysnreomand

(words omy): SURVEYSONDEMAND

 
Standard Character claim: No

Current Stains: Rcgistercd.

Data of Status: 2007-04-03

Filing Date: 2006-04-07

Transformed into a National Application: No

Registration Date: 2007-04~03

Register: Principal

Law Office Assigned: LAW OFFICE 107

Ifyou are the applicant or applicant's attorney and have questions about this file, please Contact the Trademark
Assistance Center at TrademarkAssistancecentefiusgtogov

Current Location: 650 -Publication And Issue Section

Date In Location: 2007-04-«O3

f

LAST APPL!CAN'[’(S)/OWNER(S) OF RECORD

1. DigitalBiz Corporation

Address:

Digitallaiz Corporation
ZOIO Hillyer Place, NW
Washington, DC 20009
United States

Legai Entity Type: Corpomtion
State or Country of Incorporation: Delaware

GOODS AND/OR SERVICES

Iniernational Class: 035

1 {;f3 3/31I‘2(}08 6:23 PM



Latest Status Info

Class Slams: Active

market research; Business marketing and consulting services; business information; computer databgzse management: direct mail
advertising; telemarketing; statistical analysis; conducting business and marketing surveys 2
Basis: Ha)
First Use Date: 2004-03-18

First Use in Commerce Date: 2(l(l4«03-18

lmernstional Class: 042
Class Status: Active

Providing temporary use ofon-line non-downloadoblc software providing infonnation and analysis of statistics, financial
ircfiwrmation. customer markcting surveys
Basis: ila)
First Use Date: 2004-03-18
First Use in Commerce Date: 2004-03-18

ADDITIONAL INFORMATION

Colorfs) Claimed: The color{s) BLUE AND RED is/are claimed as a feature of ihe mark.

Description of Mark: The mark consists ofthc words SLIRVEYSONDEMAND. SURVEYS is blue and ONDEMAND is in
red. The V in survcys is duplicaled (one above the other) with one in blue and the top one in red.

Design Search Code(s):
24.17.15 — Check marks

27.03.05 ~ Objects forming letters or numerals

MADRID PROTOCOL INFORMATION

(NOT AVAILABLE)

PROSECUTION HISTORY

NOTE: To view any document referenced below, click on the link to "Trademark Document Retrieval" shown near the
top of this page.

2007-04-03 - Registered - Principal Register

2007-O!-I 6 ~ Published for opposition

2006-12-27 - Notice of publication

2006-I2-I I - TEAS Change Of Correspondence Received

2006-1 130 - Law Office Publication Review Completed

2606-! I-30 ~ Assigned To LIE

zoom 1-:3 - Approved for Pub . Principal Register (Initial exam)

2006-1 l-6‘) - Tcasffimail Correspondence Entered

2066-1 l-06 - Communicmion received from applicant

200641-06 - TEAS Response to Office Action Receivcd

2006-1 lf(l6 - TEAS Response to Office Action Received

2006-09-l3 ~ Non-final action e-mailed

3 Ofg 3/31/2008 6:23 PM



Latest Status lnfo

2000-0“.L I 3 — I\'on—FinaI Action Written

2006-09-18 - Assigned To Examiner

2006-GS-15 ~ TEAS Change Of Corrcspondencc Received

2006~(1<M3 - Notice Oflbesign Search Code And Pseudo Mark Mailed

2006-04-I2 — New Application Entered In Tram

ATTORNEY/CORRESPONDENT INFORMATION

Correspondent
JOE STRAHL
PO BOX 507

ALBUQUERQUE NM 37|03-0307

3 of; 3/31/zcos 5:23 PM



Latest Status Info

Thank you for your request. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2008~03-3l 19:16:23 ET

Serial Number: 78834740 5_§§ig;gtne13\ Information Trademark Document Retrieval

Registration Number: 3339499

Ma rk

 
(words only): REAL RESEARCH - BUILDING TRUST ' ONF. SURVEY AT A TIME MEMBER OF RESPONDENT
PR.0‘TECTlON ORGANIZATIONS

Standard Character claim: No

Current Status: Registered.

Date of Status: 2007-} I-20

Filing Date: ’l(lO6~03«10

Transformed into a National Application: No

Registration Date: 2007-1 1-20

Register: Principal

Law Office Assigned: LAW OFFlCE 113

If you are the applicant or applicant's attorney and have questions about this file, please conlgnct the Trademark
Assistance Center at TradcmarkAssistonceCenter@usgto.gov

Current Location: 650 -Publication And lssue Section

Date In Location: 2007-! l-20

LAST APPLICANT(S)/OWNER(S) OF RECORD

1. Dynamic Logic, Inc.

Address:

Dynamic Logic, lnc.
909 Third Avenue, 8th Floor
New York, NY 10022
United States

Legal Entity Type: Corporation
State or Country of Incorporation: Delaware  

GOODS ANDIOR SERVICES

1 on 3x31/zoos 5:23 PM

 



Latest Status lnfo

2013

international Class: 035

Class Status: Active

Business marketing consulting services in the nature of evaluating effectiveness of advertising and conducting on-line surveys
Basis: 1(a)
First Use Date: 2005-02-01
First Use in Commerce Date: 2005-02-01

Disclaimer: "RESEARCH" and “MEMBER OF RESPONDENT ORGANIZATIONS"

Design Search Code(s):
26.01.21 - Circles that are totally or partially shaded.

MADRID PROTOCOL INFORMATION

(NOT AVAILABLE)

ADDITIONAL INFORMATION

PROSECUTION HISTORY

NOTE: To view any document referenced below, click on the link to "Trademark Document Retrieval" shown near the
top of this page.

3007-12-03 - Applicant/Correspondence Changes (Nun-Responsive) Entered

2007-12-03 - TEAS Change Of Owner Address Received

2007-l l-20 - Registered - Principal Register

2007-()9-04 - Published for opposition

2007-08-15 - Notice of publicatiun

2007-07-31 - Law Office Publication Review Completed

20074)?-20 - Assigned To LIE

2007-07-12 - Approved For Pub - Principal Register (Initial exam)

2007-07-12 - Previous allowance count withdrawn

2007-07-1 I - Teas/Email Correspondence Entered

2007-O6-30 - Communication received from applicant

2007-06-30 - TEAS Response to Office Action Received

2007-07-03 ~ Approved for Pub ~ Principal Register (Initial exam)

2007-06-01 - ACTION DENYING REQ FOR RECON E-MAILED

2007-06-01 - Continuation offinal refusal mailed

2007-05-04 - Teas/Email Correspondence Entered

2007-04-10 - Communication received from applicant

2007-05-04 — Assigned To LIE

3/31/2008 6:23 PM



Latest Siutus Info

3of3

2007-0-H0 — TEAS Response to Office Action Received

2006- 1 0-12 - Fina! refusal c-mailed

2006-ii)-12 - Final Refusal Written

2006-10-12 — Teas/Emaii Correspondence Entered

2006-09-25 - Communicaiitsn received from applicant

2006-09-25 - TEAS Response to Office Action Received

2006-03-29 - Non-finai action B-mailed

2006-08-29 - Non-Final Action Written

2006-08-28 - Assigned To Examiner

2006-03-17 - Notice Of Design Search Code Mailed

20116-03-16 - New Application Entered In Tram

Attorney of Record

Anne E. Naffziger

Correspondent
ANNE E. NAFFZIGER

LEYDIG, VOIT & MAYER. LTD.
TWO PRU DENTIAL PLAZA. SUITE 4900
CHICAGO IL 60601-6780
Phone Number: 312-616-5600
Fax Number: 312-616-5700

ATFORNEYICORRESPONDENT INFORMATION

3/31/2008 6:23 PM



Latest Status Info

lofz

Thank you for your request. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2008-03-3! 19:16:29 ET

Sefiai Number: 78827194 Assigmcnt Information Trademark Document Retrieval

Registration Number: 3196554

Mark

ZIPSURVEY

(words only): ZTPSURVEY

Standard Character claim: Yes

Current Status: Registered.

Date of Status: 2007-03-09

Filing Date: 2006-03-02

Transformed into a National Application: No

Registration Date: 2007-01-09

Register: Principal

Law Office Assigned: LAW OFFICE 1 16

Ifyou are the applicant or applicant's attorney and have questions about this file, please contact the Trademark
Assistance Center at TrademarkAssistanceCentegfiazuegtoggv

Current Location: 650 -Publication And Issue Section

Date In Location: 2007-01-09

LAST APPLlCANT(S)l0WNER(S) OF RECORD t

L Corpora!eSurvey.cum. LLC‘

Composed Of:
Chris Wright, Hi-Five Solutions LLC, OTR lnc.. Agateway E-Marketing LLC
Address:

Cm-poratcSurvey.com. LLC
320 S Boston, Suite 1026
Tu Isa, OK 74103
United States

Legal Entity Type: Ltd Liab Co
State or Country Where Organized: Oklahoxna
Phone Number: 918-533-5596
Fax Number: 918-584-1425

3/3112008 6:23 PM



Laxest Status Info

GOODS AND/OR SERVICES

International Class: 035
Class Status: Active
CONDUCTING ONLINE BUSINESS MANAGEMENT SURVEYS

Basis: 1(a)
First Use Date: 2003-02-I 8
First Use in Commerce Date: 2003-02-18

ADDITIONAL INFORMATION

(NOT AVAILABLE)

MADRID PROTOCOL INFORMATION

(NOT AVAILABLE)

PROSECUTION HISTORY

NOTE: To View any document referenced beiosv, click on the link to "Trademark Document Retrieval" shown near the
top of this page.

2007-09-04 — TEAS Change OfCorrespondence Received

2007-01-09 - Registered - Principal Register

3006-IO-24 - Published for oppositicn

2006-10424 - Notice of publicaliun

2006-09-08 — Law Office Publication mview Completed

2006-O8-25 - Assigned To LIE

2006-08-21 - Approved for Pub - Principal Register (Initial exam)

2006-08-20 - Assigned To Examiner

2006-03-08 - New Application Entered In Tram

ATTORNEY/COR.RESPONDENT INFORMATION

Attorney of Record
Molly D. McKay

Correspondent
Molly D. McKay
Molly D. McKay, P.C.
2301 S. Sheridan, Suite A
Tulsa OK 74l29
Phone Number: 9| 8-742-S900
Fm; Number: 9! 8-742-590l

2 of2 3/31/2008 6:23 PM

 



Latest Status info

Thank you for your request. Here are the hates! results from the TARR web server.

This page was generated by the TARR system on 2008~03~3l 19:16:38 ET

Serial Number: 7855632! Assigmem Infonnation Trademark Document Retrieval

Registration Number: 3169776

M ark

is/ES

(words oniy): MES

Standard Character ciaim: Yes

Current Status: Regist-zrad.

Date of Status: 2006-I I-07

Fiiing Date: 20054) I -28

Transformed into a National Appiication: No

Registration Date: 2006-1 1-()7

Register: Principal

Law Office Assigned: "LAW OFFICE 109

if you are the applicant or applicant's attorney and have questions about this file, please contact the Trademark
Assistance Center at TrademgrimssistanceCenter§a§usQto.gov

Current Location: 650 -Publication And Issue Section

Date in Location: 2006-10-04

LAST APPLICAN'I‘(S)/OWNER(S) OF RECORD

1. Best, Roger].

Address:

Best, Roger J.
3545 Glen Oak Drive

Eugene, OR 97405
United States

Legal! Entity Type: Individual
Country of Citizenship: United States
Phone Number: 541.484.5209

GOODS AND/OR SERVICES

1 of} 3/3122008 6:23 PM



Latest Status info

International Class: 035
Class Status: Active

Business surveys that assess and benclzmark the marketing knowledge and attitudes of business andimanagemen: teams
Basis: l(a)
First-Use Date: 2005-12-15

First Use in Commerce Date: 2006-05-25

ADDITIONAL INFORMATION

(NOT AVAILABLE)

MADRID PROTOCOL INFORMATION

{NOT AVAILABLE)

PROSECUTION HISTORY

NOTE: To view any document referenced below, click on the link to "Trademark Document Retrieval" shown near (Tue
top of this page.

2006-1 H37 ~ Registered - Principal Register

2006-10-06 - Assigned To Examiner

2006-09-30 — Law Office Registration Rxzview Completed

2006v(}9~l5 — Assigned To LIE

20()6~09~O7 - Allowed for Registration - Principal Register (SOU acceptcdl

2006-08-31 - Statement of use processing complete

2006-07-31 - Amendment to Use filed

20064)?-31 - TEAS Statement of Use Received

2006-03~07 - Notice of allowance - mailed

200542-I3 ~ Published far opposition

2005-! 1-23 - Notice of publication

2005-I0-20 - Law Office Publication Review Completed

2005-ll)-I4 - Assigned To LIE

2005-I0-ll - Approved for Pub - Principal Register (Initial exam)

200S— 1 (L07 - Examiner’s Amendment Entered

2005-10-O5 - EXAMINERS AMENDMENT I3-MAILED

2005-l0-05 - Examiners Amendment -Written

2005-08-26 - Nomfinal action e-mailed

2005-O8-26 - Nan-Final Action Written

2005-08-26 - Assigned To Examiner

2 on 3/31/2008 6:23 PM



Latest Status Info

3of3

2005—02—()7 - New Application Entered In Tram

ATTORNEY/CORRESPONDENT INFORMATION

Correspondent
ROGER 1. BEST
3545 GLEN OAK DR

EUGENE. OR 97405 -4734

Phone Number: 541.484.5209

3/31/2008 6:23 PM



Latest Status Info

1 of3

Thank you for your request. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2008-03-31 |9:!6:43 ET

Serial Number: 78506536 Assignment Information Trademark Document Retrieval

Registration Number: 3070-379

Mark

Offasurveys Pius

(words only): ODSURVE\’S PLUS

Standard Character ciaim: Yes

Current Status: Registered.

Date of Status: 2006~(}3-2]

Fiiing Date: 2004«lO~27

Transfarmed into a National Application: No

Registration Date: 2006~03~2l

Register: Principal

Law Offxce Assigned: LAW OFFXCE 111

If you are the applicant or applicant's attorney and have questions about this file, please contact the Trademark
Assistance Center at TmdemarkAssistanceCentegjazusgtogov

Current Location: 650 —Publication And Issue Section

Date In Location: 2006-03-2!

LAST APPLlCANT(S)lOWNER(S) OF RECORD

I. Target Training lntemnlional, Ltd.

Address:

Target Training International. Ltd.
16020 N. 77th Street

Scottsdale. AZ 85260
United States

Legal Entity Type: Corporation
State or Country of Incorporation: Iowa

GOODS AND/OR SERVICES

International Class: 035

3/31/2008 6:23 PM



Latest Status Info

20f

Class Status: Active

Business management, personnel management consultation, preparing business reports, conducting -business research and
surveys. data base management, data processing all in the field of selection. assessment, training, management and development
of pergons in work and in their personal lives
Basis: 1(a)
First Use Date: 2003-! I-07
First Use in Commerce flute: 2003-l l-()7

ADDITIONAL INFORMATION

(NOT AVAILABLE)

MADRID PROTOCOL INFORMATION

(NOT AVAILABLE)

PROSECUTION HISTORY

NOTE: To View any document referenced below, click on the link to "Trademark Document Retrieval" shown near the
top of this page.

30t36~03—2t - Registered - Principal Register

2005-l2~27 - Published for opposition

20l)5-l 2—07 - Notice of publication

2005-I I-03 - Law Office Publication Review Completed

21305-l0«28 - Assigned To LIE

2005~10-21 - Approved for Pub - Principal Register (Initial exam)

2005-10-20 - Teas/Email Correspondence Entered

2005-10-05 - Communication received from applicant

‘.2005.-l0—05 — TEAS Response to Office Action Received , '

3005«O6-06 - Nomfinal action e-mailed

2005-06-06 - Non-Fina] Action Written

2065-06-02 — Assigned To Examiner

2004-I l-05 - New Application Entered In Tram

TTORNEY/CORRESPONDENT INFORMATION

Attorney of Record
Mark D. Hanging

Correspondent
MARK D HANSING

MCKEE VOORHEES & SEASE PLC
801 GRAND AVE STE 3200
DES MOINES, IA 50309-8009

Phone Number: (515) 288-3667

3/31/2008 6:23 PM

 



Latest Status Info

Number: (515) 2884338

,3 06 3/31/2008 6:23 PM



Latest Status Info

Thank you for your request. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2008~03«3 1 19:16:50 ET

Seriai Number: 78123282 Assignment Information Trademark Document Retrieval

Registration Number: 2732126

Mark (words may): ADVANCEDSURVEY

Standard Character daim: No

Current Status: Registered.

Date of Status: 2003—07—0l

Filing Date: 2802-04-32

Transfarmcd into a National Application: No

Registration Date: 2003-07-01

Register: Principal

Law Office Assigned: LAW OFFICE 116

H’ ynu are the ajaplicant or ztpplicantts attorney and have questions about this file, ptease contact the Tradcmnrk
Assistance Center at TmdemarkAssistanceCentcr§r)usgtmgov

Current Locatimt: 900 «File Reposimry {Franconiu)

Date In Location: 2003-97-10

LAST APPLICAN'I‘(S)/OWNER(S) 0? RECORD

1. IDEAL MEDIA, LLC

Address:

IDEAL MEDIA, LLC
303 E. WACKER DRIVE 23RD FLOOR

CHICAGO, IL 606055232
United States

Legal Entity Type: Ltd Liab Co
State or Country Where Organized: Delaware

GOODS ANDIOR SERVICES

lnternntionai Class: 035
Class Status: Active

conducting on-line electronic business. market research and opinion poll surveys
Basis: 1(3)
First Use Date: 2000-01-I I

First Use in Commerce Date: 200(}»0l-I1

ADDITIONAL INFORMA'I‘!0N

(NOT AVAILABLE)

1 on 3/31/2008 6:24 PM



Latest Status info

MADRID PROTOCOL INFORMATION

(NOT A‘VA[LABLE)

.M}‘ROVSE€.‘l‘J;l‘i7O—l\-I HISTORY

NOTE: To View any document referenced below, click on the link to “Tradem2.n-k Bocumenf Retrieval" shown near the
top of this page.

3008-03-l 2 - Assignment Of Ownership Not Updated Autonxatically

2008-02-06 - Automafic Update Of Assignment Of Ownership

2003-07-01 - Registered - Principal Register

3003-I)-L08 - Publiahed for oppasition

2003~03- I 9 - Notice of publication

2003-03 -30 ~ Approved for Pub - Principal Register (Initial exam)

2002-12-20 ~ Communication received from applicant

2002-08-30 - Non-final action mailed

2002~08-20 - Assigned To Exaxniner

ATTORNEY/CORRESPONDENT INFORMATION

Correspondent I
iSixSigma LLC ;
54 Danbury Road #280 :

Ridgcfield CT 06877
Phone Number: (203)431-1385
Fax Number: (203) 43 I -l 885

3 on 3/31/2008 5:24 PM



Latest Status Infa

Thank you for your request. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2008-03-3} 19:16:55 ET

Serial Number: 78456692 Assi£',nmentlnformatio31_ Trademark Document Retrieval

Registration Number: 2995269

Mark

SURVEYRX

(words only): SURVEYRX

Standard Character claim: Yes

Current Status: Registered.

Date of Status: 2(305»O9—13

Filing Date: 2004«O7—26

Transfarmed into a Natianal Application: No

Registration Date: 2005-09-13

Register: Principal

Law Office Assigned: LAW OFFICE I 10

If you are the applicant or applicant's attorney and have questions about this file, please contact the Trademark
Assistance Center at TrademarkAssistanceCentcr@uspto.v_ov

Current Location: 650 -Publication And Issue Section

Date In Location: 2005-09-13

I. markelRX Inc.

Address:
marke!RX Inc.
1200 US. Route 22 East

Bridgcwater. NJ 08807
United States

Legal Entity Type: Corporation
State or Country of Incorporation: New Jersey

GOODS ANDIOR SERVICES

International Class: 035

IOFB

LAST APPLICANT(S)/OWNER(S) OF‘ RECORD

3/31/2008 6:24 PM



Latest: Status Info

Class Status: Active

CONDUCTING MEDICAL RELATED BUSINESS RESEARCH AND SURVEYS

Basis: 1(a)
First Use Date: 2000-12-06
First Use in Commerce Date: 2000-i2~06

ADDITIONAL INFORMATION

(NOT AVAILABLE)

MADRID PROTOCOL INFORMATION

USPTO Reference Number: A0000S7S

lntemational Registration Number: 0853314
International Registration Date: 2005-01426
Original Filing Date with USPTO: 2005-01 -26

International Registration Status: Application For IR Registered By 18
Date of international Registration Status: 2005«08-04
international Registration Renzwal Date: 2015-0 [~26
lrrcgularity Reply by Date: (DATE NOT AVAILABLE)

Madrid History:
08-264006 - 14:43:58 - (‘easing Of Effect Reviewed - No Action Required By Officc
07-12-2006 - l4:47:l 7 - Partial Ceasing Offiifect To Be Processed

t)8—0~'$-2005 - l4:S 1:18 — Application For IR Registered By 113
0 1 -27-2005 - 16:25:50 - IR Certified And Sent To IB

0l-26~200S » 16:45:39 - Automatically Certified

0 E-26-2005 - 16:45:39 - New Application For IR Received

PROSECUTION HISTORY

NOTE: To View any document referenced below, click on the link to "Trademark Document Retrieval" shown near the
top of this page.

2007-! i-08 - Attorney Revokcd And/Or Appointed

20074 I418 — TEAS Revokefalppoint Attorney Received

2005-0943 - Registered — Principal Register

2005-06-21 - Published for opposition

2005~06~{)i ~ Notice of publication

2005-03-05 — Law Ofiicc Publication Review Completed

3005-03»04 - Assigned To LiE

2005-03-01 — Approved for "Pub - Principal Register (initial exam)

2005—D3-01 - Assigned To Examiner

3004438-l)4 - New Appfication Entered l.n Tram

 
Attorney of Record
Kyic T. Peterson

2 N3 Bu/3112008 6:24 PM

 



Latest Status Info

Correspondent
Kyle T. Peterson
PATTERSON, THUENTE. SKAAR & CHRISTENSEN,
30th South 8th Street
4800 IDS CENTER

Minneapolis MN SS4f)2
Phone Number: 6123495740
Fax Number: 6123499266

3 M3 ' 3/31/2008 5:24 PM



Latest Siatus Info

Thank you for your request Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2008-03-31 19: I 7:01 ET

Seri;1iNnmber: 78423337 Assivnmeni Information Trademark Document Retrieval 

Registration Number: 300-1066

Mark

SURVEYM;ANiA

(words oniy): SURVEY.\/IANIA

Standard Character claim: Yes

Current Status: Registered.

Date of Status: 2005-I0-04

Filing Date: 3004-05-21

Transformed into a National Application: No

Registration Date: 200540-013

Register: Principal

Law Office Assigned: LAW OFFICE 101

Ifyou are the applicant or applicant's attorney and have questions about this file, please contgct the Trademark
Assistance Center at TmdemarkAssistanceCenter@us[gto.gov

Current Location: 650 -Publication And Issue Section

Date In Location: 2005-10-O41

LAST APPLiCANT(S)lOWNER(S) OF RECORD

1. Sun*eyMania.com, LLC‘

Address:

Sun/eyMnnia.com, LLC
PO Box 2087!

Bradenton, FL 34204
United States

Legal Entity Type: LIMITED LIABIUTY CORPORATION
State or Country Where Organized: Florida
Phone Number: 413-613-2696
Fax Number: 413-6l8~2696

GOODS ANDIOR SERVICES

1 of3 . 3/31/3008 6:24 PM



[mast Status lnfu

International Class: 035

Class Status: Active

Market research services. namely, market research studies, survey recruitment, demographics, and contracting research services
with partner research companies
Basis: 1(a)
First Use Date: 2000-()4~02
First Use in Commerce Dem: 2000434-02

ADDITIONAL INFORMATION

(NOT AVAILABLE)

MADRID PROTOCOL INFORMATION

(NOT AVAILABLE)

PROSECUTION HISTORY

NOTE: To View any documam referenced below, click on the link to “Trademark Document Retrieval" shown near the
top of this page.

_ _-,,_ ..._.__.........._fi _ .. _ -,-.w _ . A ._ ..,___

200:‘--12-O2 - Undclivembic: Mail - No Action Taken

2005»! 1-14 - PAPER RECEIVED

2005-I0-04 ~ Registered - Principal Register

2005~07—I3 - Published for opposition

200S~0t3-22 - Notice‘ of publication

2005-04-05 - Law Office Publication Review Completed

2005-03~25 — Assigned To LIE

2001103-24 — Approved for Pub ~ Principal Register (Initial exam)

2005-03-33 - Amendment From Appiiczmt Entered

2005-03-11 - Communication received from applicant

2005-03-I I - TEAS Response to Office Action Received

2004-12-27 — Non-final acticn e-mailed

2.004-I2-27 - Non—FinaI Action Written

2004~l3—2l ~ Assigned To Examiner

2004:0548 - New Application Entered In Tram

ATTORNEY/CORRESPONDENT INFORMATION

Corresponcient
SnrveyM:mia.com, LLC
PO Box 20871
Bradenton. FL 34204
Phone Number: 413-618-2696

2 ,,;3 313122003 6:24 PM



Latest Status Info

Fax Number: 413-6I8~369(s

3 of3 3/31/2008 6:24 PM



Latest Status Info

Thank you for your request. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2008-03-31 19:17:06 ET

Serial Number: 783! l 193 Assigment Information Trademark Document Retrieval ‘

Registration Number: 2898404

Mark (words only): TAXSA LARYSURVEY.COM

Stands: rd Chn nutter claim: No

Current Status: Registered.

Date of Status: 2004-10~26

Filing Date: 2003-! 0-08

Transformed into a National Application; No

Registration Date: 2004-1046

Register: Supplemental

Law Office Assigned: LAW OFFICE l 14

If you are the applicant or applic:mt’s attorney and have questions about this filo, please contact the Trademark
Assistance Center at TrademnrkAssistnnccCenter4723usgto.gov

Current Location: 650 -Publication And lssuc Section

Date In Location: 2004-10-26

LAST APPI..lCAN'l‘(S)/0WN.ER(S) OF RECORD

1. Neuharth, Kathleen A

Acldrcss:

Neuharth, Kathleen A

1250 Prospect Street, Suite 10!
La Jolla, CA 92037
United States

Legal Entity Type: Individual
Country of Citizenship: United States
Phone Number: 858 459 3443
Fax Number: 858 457 0252

GOODS AND/OR SERVICES

International Class: 035

Class Status: Active . _
Conducting and compiling compensation statistics by and for tax executives worldwide. namoly, providing business informatnon
and conducting business research and surveys
Basis: Kit)
First Use Date: 20034 I-01
First Use in Commerce Date: 20034 1-0!

1 of3 3/31/2003 5:24 PM



Latest Status Info

ADDITIONAL INFORMATION

(NOT AVAILABLE)

MADRID PROTOCOL INFORMATION

(NOT AVAILABLE)

PROSECUTION HISTORY

NOTE: To view any document referenced below, click on the link to "Trademark Document Retrieval" shown near the
top of this page.

2004-10-26 - Registered — Supplemental Register

2004~08-I 8 ~ Law Office Publication Review Completed

2004-03-09 - Assigned To LIE

2004-07-29 - APPROVED FOR REGISTRATION SUPPLEMENTAL REGISTER

2004-07-29 - Amendment to Use approved

2004437-29 — Amendment to use processing complete

2004-04-2] — Amendment to Use filed

2004-O7-I9 ~ FAX RECEIVED

3004-07-I9 ~ FAX RECEIVED

2004-07-I4 - FAX RECEIVED

2004-0s';~lO — Amendment From Applicant Entered

200-l-O(>- I0 - Communication received from applicant

2004-06-I0 - PAPER RECEIVED

2004-06-07 - FAX RECEIVED

2004-06-03 - DISAPPROVA1. - AMENDIvIEN'l' TO USE E-MAILED

2004~66—03 - AMENDMENT OF ALLEGED USE DISAPFROVED

2004-06-03 - NON-FINAL ACTION I3-MAILED

2004-05-I9 — TEAS Response to Office Action Received

2004-05-I9 «- TEAS Change Of Correspondence Received

2004~05-I8 « FAX RECEIVED

20(l4«04-21 ~ TEAS Statement of Use Received

200-L04-21 - FAX RECEIVED

200-‘I-0-H4 - Communication received from applicant

2004-O4—H - FAX RECEIVED

3 an _ 3/3122008 6:24 PM

 



Latest Status Info

2004-0-1-02 - Nun-final action e-mailed

2004-03-30 - Assigned To Examiner

ATTORNEY/CORRESPONDENT INFORMATION

Attorney of Record
5. DOUGLASS JENNTNGS. JR.

Correspondent
I. DOUGLASS JENNINGS, JR.
1. DOUGLASS JENNINGS. JR.
9371 TOWNE CENTRE DR.‘ #350
SAN DIEGO CA 92122

Phone Number: (858) 4574224

Fax Number: (858) 457-0252

3 on 3/3 2/2003 5:24 PM
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Latest Status info

Thank you for year request. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2008-03-3! 19:37:51 ET

Saris! Number: 78207422 Assiggxgnent lnformatiun

Regéstmtiun Number: 28939! 3

Mark (words only): LINIUNG FORECAST TO FUTURE

Standard Character claim: No

Current Status: Registered.

Date of Status: 2004-10-I2

Filing Date: 2003-01-27

Trxmsfarmcd into a National Application: No

Registration Date: 2004-10-12

Register: Principal

Law Office Assigned: LAW OFFICE I 16

Ifyou are the appiicant or applicant's attorney and have questions about this file, please contact the Trademark
Assistance Center at TrademarkAssistance(Zenter@usmo.gov

Current Location: 650 -Publication And Issue Section

Date in Locatiun: 2004-09-02

I. INFOMENTIS GROUP, LLC

Address:

INFOMENTIS GROUP, LLC
1750 FOUNDERS PARKWAY, SUITE 160
ALPHARETTA. GA 30004
United States

Legal Entity Type: Ltd Liab Co

State or Country Where Organized: Georgia

Xntemational Class: 035
Class Status: Active

business consulting services, namely, consuiting in the fieids of sales and sales and revenue forecasting
Basis: 1(a)
First Use Date: 2003-0249

GOODS AND/OR SERVICES

First Use in Commerce Date: 2003-02-19

(NOT AVAILABLE)

ADDVHONAL INFORMATION

Trademark Document Retrieval

LAST APPLlCANT(S)/0WNER(S) OF RECORD . -§I~-\44-«~¢?- ._

E

i:

3/31/2008 6:45 PM



Latest Status Info

MADRID PROTOCOL INFORMATION

{NOT AVAILABLE)

PROSECUTION HISTORY

NOTE: To View any document referenced below, click on the link to "Trademark Document Retrieval" shown near the
top of this page.

2004-10-12 - Registercd - Principal Register

2004-08-l9 - Law Office Registration Review Completed

2004-03-I6 - Assigned To LIE

2004-08-l0 - Allowed for Registration — Principal Register (SOU accepted)

2004-07-20 » Assigned To Examiner

2004-07- 16 - Statement of use processing complete

2004-07-02 - Amendment 19 Use filed

2004-07-02 - TEAS Statement ofUse Received

2004-06-16 - Extension I granted

2004-Of:-02 - Extension 1 filed

2004-06-02 - TEAS Extension Received

2004-05-l9 - PAPER RECEIVED

2004-05-10 - TEAS Change Of Correspondence Received

2003- I 2-02 - Notice of allowance - mailed ‘

2003-09-09 - i’ublisl1ed fur uppositicm

2003-08-20 - Notice of publication

2003-06-30 - Approved for Pub - Principal Register (Initial exam)

2003-06-30 - Assigned To Examiner

ATTORNEY/CORRESPONDENT INFORMATION

Attorney of Record
Donald S. Showalter

Correspondent
Dana A. Schwind

Morris. Manning & Martin. LLP
3343 Peachtree Road VB - Suite I600
Atlanta GA 30326-1044 '
Phune Number: 404-233-7000 ' 5
Fax Number: 404-365-9532

2 of2 3/31/2008 6:45 PM



Lates: Status Info

Thank you for your requsm. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2008-03-3! 19:37:56 ET

Serial Number: 76610002 Assi nmem Information Trademark Document Retrievai 

Registration Number: 3005539

M22‘/IACFORECAST
(words only): MACFORECAST

Standard Character daim: Yes

Current Status: Registered.

Date of Status: 2005- 1 (3-1 1

Filing Date: 20044)?-03

Trsmsformed into a Natixmal Application: No

Registration Date: 2005-10-1 1

Register: Principal

Law Office Assigned: LAW OFFICE 116

If you are the applicant or app!icant’s attorney and have questions abanut this fiie, pkease contact the Trademark
Assistance Center at Trademari<AssistanceCenter(131u5gtu.gov

Current Location: 650 -¥’ub3icatinn And Issue Section

Date In Location: 2005-10-11

LAST APPLICANT(S)IOWNER(S) OF RECORD :

1. Ma<:Kay & Company

Address:

Maclfiay & Campany

One Imperial Place, Suite 3%
Lombard, IL 60148
United States

Legal Entity Type: Corporation
State or Country of lncorpamtion: Illinois

GOODS AND/OR SERVICES

International Class: 035 -

Class Status: Active
Market infonnation and forecast services for manufacturers, distributors and others with an intércsx in trucks, truck componams
and parts V
Basis: 1(a)

, of; 313 252093 6:45 PM



Latest Status info

First Use Date: 2003-06-09

First Use in Cummertc Date: 2003-06-00

ADDITIONAL INFORMATION

(NOT AVAILABLE)

MADRID PROTOCOL INFORMATION

(NOT AVAILABLE)

PROSECUTION HISTORY

NOTE: To View any document referenced below, click on the link to "Trademark Document Retrieval" shown near the
top of this page.

1005-10»! 1 - Registered ~ Principal Register

2005-07-19 ~ Published for opposition

2005-06-29 - Notice of publication

2005-0+1! - Law Office Pubiication Review Completed

2003414-08 - Assigned To LIE

2905-04-06 - Approved for Pub ~ Principal Register (Initial exam)

200$-03-3 I ~ Assigned To Examiner

2004-0944 - New Application Entered In Tram

Attorney of Record
Peter J’. Strand

Correspondent
PETER J. STRAND

HOLLA‘.\.‘D & KNIGHT LLP
131 S DEARBORN ST STE 30
CHICAGO. IL 60603-5547
Phone ‘Number: 312 715 5756
Fax Number: 312 578 6666

ATTORNEY/CORRESPONDENT INFORMATION

3/31/2008 6:45 PM



Latest Status Info

Thank you.for your request. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2008-03-3] l9:38:0I ET

Serial Number: 76537477 Assigmcnt Infomtation Trademark Document Retrieval

Registration Number: 29123 I8

Mark (words oniy): FORECAST INTERNATIONAL

Standard Character claim: No

Current Status: Rcgistemd.

Date of Status: 2004-I2-2]

Fiiing Date: 20(J3—08-I4

Transformed into a National Application: No

Registration Date: 2004- I 2-31

Register: Principal

Law Office Assigned: LAW OFFICE I I4

If you are the applicant or appiicanfs attorney and have questions about this file, please contact the Trademark
Assistance Center at TmdemorkAssistanceCenter@usQto.gov

Current Location: 650 ~I’ubIication And Issue Section

Date In Location: 20044 2-21

LAST APPLICAN'I'(S)/0WNER(S) or RECORD

I. Forecast International, Inc.

Address:
Forecast International. Inc.
22 Commerce Road

Newtmm, CT 06470
United States

Legal Entity Type: Corporation
State or Country of Incorporation: Connecticut

 GOODS AND/OR SERVICES

International Class: 035

Class Status: Active
MARKETING AND MARKET INTELLIGENCE RESEARCH SERVICES. NAMELY. PROVIDING, MARKET

INTELLIGENCE, MARKEI‘ INTELLIGENCE SUBSCRIPTION SERVICES, FORECASTING AND REPORTS IN AND
FOR THE AEROSPACE INDUSTRY, POWER INDUSTRY AND DEFENSE INTELLIGENCE COMMUNITY; AND
CONSULTING SERVICES IN CONNECTION THEREWITH

Basis: I(o)
First Use Date: 1988-04-00

First Use in Commerce Date: 1988-04-00

1 On 3/31/2008 6:45 PM



Latest Status Info

ADDITIONAL INFORMATION

Section 26')

MADRID PROTOCOL INFORMATION

(NOT AVAILABLE)

PROSECUTION HISTORY

NOTE: To View any document referenced below, click on the link to "Trademark Document Retrieval" shown near the

top of this page.

2004-l3-2| - Registered — Principal Register

2004-09-28 - Published for opposition

200-i«09-08 — Notice of publication

2004-D7»28 - Law Office Publication Review Completed

2304-O7-28 - Assigned To LIE

2004-07-15 ~ Approved for Pub - Principal Register (Initial exam) I

2004-05-31 - Communication received from applicant

300406-21 ~ Legal Instrument Examiner (LIE) - Correction

2004—06-21 - Communication received from applicant

2{l04«05-21 — Communication received from applicant

2004-02-27 - Non-final action mailed

2’.0O4~O2—23 — Assigned To Examiner

ATTORNEYICORRESPONDENT INFORMATION

Attorney of Record
Cliiford L. Toger

Correspondent
CLIFFORD L. TAGER
ONE HUDSON STREET

BETHEL, CONNECTICUT 06801

Phone Number: (203) 7924090

2 of2 3/31f2008 6:45 PM



Latest Status Info

Thank you for your request. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2008~03»-31 l9:38:08 ET

Serial Number: 76359717 Assigment lnfonnation Trademark Document Retrieval

Registration Number: 2754576

Mark (words only): FORECAST ENGINEERING

Standard Character claim: No

Current Status: Registered.

Date of Status: 2003-0849

Filing Date: 2002-01-18

'l'mnsfm'med into a National Application: No

Registration Date: 2003-0849

Register: Supplemental

Law Office Assignearl: l..AW 0FFlCE H6 f

Ifyou are the applicant or applicant's attorney and have questions about this file, please contact the Trademark
Assistance Center at TrndemarlmssistnnccCeuter(E)nsgto.gov l

Current Location: 900 -File Repository (Franconia)

Date In Location: 2003-08-25

LAST AP.PLICANT(S)l0WNER(S) OF RECORD

1. FORECAST ENGINEERING. LLC

Address:

FORECAST ENGINEERING, LLC
1000 East Williams Street, #204

Carson City. NJ 8970)
United States

Legal Entity Type: Ltd Liab Co
State (or Country Where Organized: Nevada
Phone Number: (919) 562-8758

GOODS AND/OR SERVICES

international Class: 035

Class Status: Active _
Business consultation in the field of forecasting business ‘performance
Basis: lla) %
First Use Date: 2003-l2-0] 2
First Use in Commerce Date: 2001-12-01

ADIIITIONAL WFORMATION

1 an 3/31/2003 6:45 PM

 



Latest Status Info

(NOT AVAILABLE)

MADRID PROTOCOL INFORMATION

{NOT AVAILABLE)

PROSECUTION HISTORY

NOTE: To View any document referenced beiow, click on the link to "Trademark Document Retrieval" shown near the
top of this page.

2003-08-19 — Rcgjstercd - Supplemental Register

2003-06-O9 - APPROVED FOR REG1STR1\'I'lON SUPPLEMENTAL REGISTER

2003-06-D9 — Amendment to Use approved

2003-05-16 - Amendment to use grocessing complete

2003-02-03 - Amendment to Use filed

2003-0-L07 - Assigned To Examiner

2003-04~04 - Petition Tu Revive~Granted

2003-02-03 ~ Petition To Revive»-Received

2003-U2-03 - PAPER RECEIVED

2003-01-3i - TEAS Change Of Correspondence Received

2002- R2523 - Abandonment - Failure To Respond Or Late Response

200242-23 - Assigned To Examiner

?.003»04-25 «Non-finai action mailed

2002-04-12 - Assigned To Examiner

2002-O2~07 » Communication received from applicant

- . - -.- "M -. _.........._......-..._ .....r. . M ,.. ~.._..— NATTORNEY/CORRESPONDENT INFORMATION

Correspondent
Thomas P. Philbrick, Esq.
ALLMARK TRADEMARK SERVICE
Suite A

5327 Romford Drive
San Jose CA 95124

Phone Number: (408)978-6275
Fax Number: (408)979-0929

2 of; 3/31/2003 6:45 PM

 



Latest Status info

Thank you for your request. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2008-03-31 l9:38:|3 ET

Serial Number: 75716260 Assignment Information Trademark Document Retrieval

Registration Number: 2548763

Mark (words only): zasr cawrunv FORECASTING

Standard Character claim: No

Current Statug: Section 8 and l5 affidavits have been accepted and acknowledged.

Date ofStatus: 2007-08-07

Filing Date: 1999-05-27

Transformed into a National Application: No

Registration Date: 2002—O3« l 9

Register: Principal

Law Office Assigned: LAW OFFICE l I 1

Ifyou are the applicant or applicant's attorney and have questions about this file, please contact the Trademark
Assistance Center at TmdemarkassismnceCenter®usgm.gov

Current Location: 830 —Post Registration

Date In Location: 2007-O8-07

LAST APPLICANT(S)/0WNER(S) OF RECORD

l. Reynolds, Don

Address:

Reynolds. Don
1320 South University Drive, Suite 1000
Fort Worth, TX 76107
United States

Legal Entity Type: Individual
Country of Citizenship: United States

GOODS ANDIOR SERVICES

International Class: 035

Class Status: Active A ' _ _
Economic forecasting and analysis; conducting business conferences; and business and economic cpnsulung SCFVICES
Basis: }(a)
First Use Data: S986-05-00
First Use in Commerce Date: 1986-05430

i i ADDITIONAL INFORMATION ‘

Disclaim-er: “FORECASTING”

1 of; 3/31/2003 5:45 PM

 



Latest Status Info

--__,__,_, .,_____. _;

MADRH) PROTOCOL INFORMATION

{NOT AVAILABLE)

PROSECUTION HISTORY ,, W, -

NOTE: To View any document referenced below, click on the link to "Trademark Document Retrieval" shown near the
top of thk page. ‘

2007-08-07 — Section 8 (6-year) accepted 8: Section 15 acknowledged

3007-07-l 8 - Assigned To Paralegal

2697-(l6~l8 - Section 8 (6-year) and Section 15 Filed

2007-06-13 - TEAS Section 8 & 15 Received

ZOD7~()5-18 - Case File in TICRS

2002-03-19 - Registered - Principal Register

300}-l2-25 - Published for epposiiion

2001-12-05 — Notice of publication

2001-0849 - Approved for Pub — Principal Rcgistet (initial exam)

2000-O3-22 ~ Letter of suspension mailed

Z000-06-15 - Communication received from applicant

I999-I2-I 5 - Non-final action mailed

1999- 1 I -33 - Assigned To Examiner

1999-IO-29 - Assigned To Examiner

ATTORNEY/CORRESPONDENT INFORMATION

Attorney of Record
Shannan T. Vale

Correspondent
SHANNON T. VALE
FULBRKEHT 6: JAWORSKI
600 CONGRESS AVE
SUITE Z400

AUSTIN, TX 7870!
Phone Number: 5 l 2474-5201
Fax Number: 512-536-4598

 

2 on 3/31/2008 5:45 PM


