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Tops in Slots 
Timely acquisitions, millions of R&D 
dollars, and most of all, the best talent in 
the industry have kept International Game 
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with sidebars by Frank Fantini and Matt Ward 

Global Games 2004: The slot industry 
spreads its wings ........................................ ......... .32 
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Problems in Puerto Rico 
VLT legislation could hann island's casinos ...... 110 
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THE AGENDA 

A Battle 
Is Brewing 

Paul Dworin, Publisher 

A s that Nc:w York Yankee Hall 
of Fame catcher, ersatz 
philosopher and maste.r of the 

malapropism Yogi Berra once pro-

8 

claimed, "It's deja vu all over again." 
Only in this case, "It's ya visto all over 
again" would be more appropriate 
because Yogi, my muse in so many areas, 
would be talking about the trade show 
war currently being fought in Argentina. 

Reminiscent of the early full ot2001 
when the fledgling Global Gaming Expo 
(G2E) was launched in direct competition 
to the then-mighty World Gaming 
Con~ & Expo (WGCE)-with both 
events being held two weeks apart in the 
same venue--therc a.re now two trade 
shows battling for market share and 
supremacy in the Latin American market., 
with the two events being held at vinually 
the same time early next month. 

The nc:w show, in its second year, is 
the Latin American Gaming Expo (LGE), 
which is a joint venture between AlAJA 
(The Latin American Association of · 
Games of Chance) and E.J. Krause & 
Reed Exhibitions. The old show, now in 
its 12th year, is the South American 
Gaming Suppliers Expo (SAGSE), which 
is produced by Monografie, a private com
pany that also publishes coffee table books 
on casinos around the world. 

Just as the G2E was launched due to 
market concerns over the management of 
the WGCE and the desire by the U.S. 
gaming industry's trade association, the 
AGA, to have a show "by the industry 
for the benefit of the industry," the LGE 
was launched last year as a result of mar
ket concerns over the management of 
SAGSE and the desire of the Latin 
American gaming industry's trade associ
ation, AI.AJA, to have a show produced 
"by the industry for the industry." 

And, just as it did in 2001 with the 
G2E and WGCE, cwo shows being 
held two weeks apart in the same loca
tion in 2003 created market confusion, 
market fragmentation and two less
than-stellar events. 

Recognizing that two shows were 
untenable in a rather stagnant market, 
Gabriel Pascual, managing director of 
E.K. Krause and Reed Exhibitions, recent
ly extended an olive branch of sorts to 
Giorgio Gennari Lina. the head of 

Monografie. In an open letter to the indus
try on August 30, 2004, Pascual wrote: 

"Nowadays thm's a pointkss fight betwtm 
both shows and we mrmgly think, ·as businas
mm, that this has to changr, we mutt kaw 
"'" own intemts behind to pvt priority to 
what the market is asking.for. 

"Our proposal, now mmk pu/Jlic through 
this letter, was simpk, fair for both silks, and 
aimed to include the focal industry. add the 
intnnationa/ agrtemmts and bring anything 
that can add to the project to be abk to gmer
au a rtai/y strong ewnt that cou./4 become the 
thirp most important mule show in the world 
aftir LAs Vegas and London. 

"wt proposed a 50150 deal; today we 
know what both evmts have separately. wt 
prbposed to gmerau a nnu brand for the fair, 
or join the existing one. wt proposed to add 
both organizations as sponsors, as we/I a.s 
adding intnnationaJ bodies. In short, our 
po1ition was one of trying to gmmzu a nnu 
evmt that would have the strmgth of local 
and intnnationaJ companies and a/J the 
institutional mpport. " 

To no one's surprise, Lina rejected the 
offer and the situation continues, to every
one's chagrin. The only thing I can say to 
Mr. Lina is: Remember what happened to 
the WGCE? No existe md!. 

Speaking of associations, it's more than 
past time for a strong, unified organization 
to arise in Europe to protect the interests of 
the industry against the indifference of the 
bureaucrats in Belgium. While there a.re a 
number of organizations that represent a 
variety of constituencies-from remote gam
bling to betting to Western European opera
tors-there is no single organization in 
Europe that speaks with one voice on behalf 
of all sectors of the indusuy. 

Never has this been more apparent and 
critical than with the recent issuance by the 
EU of the proposed anti-money laundering 
dircctivc, which was drafted with little if any 
input from the industry upon which it will 
have a tremendous impact. 

Who speaks for European gaming inter
ests is a major subject for discuss.ion at this 
year's G2E, one of nearly 140 conference ses
sions addressing a range of issues. Titled 
"Politics and the EU: Who Really Represents 
Gaming Interests in Brussels?" and sched
uled for 9 a.m. on October 5, this session is 
a ml}!t for anyone concerned with the future 
health of the gaming indusuy in Europe. a 
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FRONT llNE 
Due Divestiture 
Harrah's, Colony Capital in talks over property sales 

H arrah's Entertainment and Colony Capital last month confirmed discussions 
were underway for Colony, the owner of Resorts Atlantic City and the Las Vegas 
Hilton, to buy four properties that are currently owned by Harrah's and Caesars 

Entertainment, which would be purchased by Harrah's under a pending $5.4 billion 
arrangement announced in July. Expercs believe 
the sales would help Harrah's receive rhe regula
tory approvals necessa.ry to complete the deal. 

Colony, Harrah's and Caesars have exten
sive experience dealing with each other. 
Colony sold its Harveys propercies in Lake 
Tahoe and Iowa to Caesars in the 1990s. 
Caesars recently completed the sale of rhe Las 
Vegas Hilton to Colony. The company also 
owns Resorts Arlantic City, which it bought 
from Kerzner Internacional. 

Sources say the deal was worth more than 
.._,AillkClly $1.25 billion and included the Atlantic City 

Hilton, Harrah's East Chicago, Harrah's 
Tunica, and Baily's Tunica. The deal came just days after Harrah's announced it had 
received a request from the Federal Trade Commission for more information concern
ing the Caesars deal. 

Although Colony has a reputation for buying properties at a bargain and selling 
them at a profit, recent moves indicate the company may be interested in becoming a 
major player in the gaming industry. It recently opened a $90 million expansion ac 
Resom Arlantic City and has major plans to revive the fortunes of the Las Vegas Hilton. 

Harrah's had issued an RFP for the properties soon after the Caesars deal was 
announced. Although several companies reportedly responded, Colony made rhe top 
offer, which some analysts characterized as "top dollar." 

Still, the move was nor unexpected. The properties are not considered co be essencial 
to Harrah's goals since the company could still have a major presence in alJ three markers. 

The sale of Harrah's Ease Chicago is mandated by Indiana regulations that limit one 
company co the ownership of two properties. The sale would leave Harrah's in control of 
the Horseshoe in Hammond and Caesars in southern Indiana. 

In Tunica and Aclancic City, the Harrah's-Caesars merger would give the company 
control of approximately 50 percent of the market, and the sales of properties in chose 
jurisdictions may ease regulatory concerns. In Tunica, the company would retain Grand 
Casino, the Sheraton and the Horseshoe, while in Atlantic City, ic would be left with 
Harrah's, Showboat, Sally's and Caesars. 
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Pennsylvania gaming board 
nominee withdraws 
Former Ph'iladelphia Police velefan Frank 

• Friel lost month withdrew from considera
tion for the position of chainncm of 
Pennsvlvania's new Gaming Control 
Board, to which he had been appointed 
by Governor Ed Rendell. 

Rendell, a Democrat, had stood by his 
o~intee as Pennsylvania's Ree';'blican 
members of the General Assembly called 
for him to rescind his c:iwoinlment of 
Friel, who!~. · ilea Philadelphia cop, 
headed thelifult force aediied with bril'l{t 
ing down the Philadelphia mob of 
Nicodemo Scarfo. 

Republicans called for Rendelr to 
dump Friel after MMlf'Cll allegations ques
tioned his integrity, although nolhing was 
ever ~· Friel annouii&id he was 
stapp. down becxruse the m&dia scnm
ny was JiOving a *tremendous and harm
ful i~ on his fomifY,, 

R8ndell had not yet CJecided on a 
replacement for the board chairman posi
tion at~ time, though he did ¥rf MMM
ol candidates were und8r considerotion. 

Buenos Aires nixes 
slots at fnlc:ks 
The Buenos Aires slale Senate lost mqnth1 
a~ a rlflH law to regulate the 
province's horsemcioo ind6~, but turned 
down Cl bid by ~'1irlstall slot 
mad1i~and' legalize simulcasting. 

The measure rtt:NI goes to the Buenos 
Aires slal8 House of RepiaseulatiwtS 
for ralifiamcn. 

The-state's racing industry, led by the 
La Plato.and San Isidro tracb, lobbied 
heavily for slot machines, arguing that 
slots at the track- •rocinos"--ore the 
industry's salvation. . 

Pablo Piffonilti, head of San Isidro's 
racing committee, said the slale's senala 
show&d ~ts ~on the matter" and 
added that the senatcrs 11

118Y8r e>ep_lained 
why ~ changed the law sent to them by 
the~ ~ing slob. 

Meanwhile, in the Federal District of 
Buenos Aires, which sits in the middle of 
Buenos Aires city--a different gowimmen
tal entity from tlie province of Buenos 
Aires-ihe Hip6dromo de Palenno has 
more than 1,000 slots in operation. 

The Senate did throw tlie tracks a little 
bone by mandating that •a minimum of 9 
percent and a maximum of 15 [>8f'C80r" of 
the money the pnwince deriYaS from gam
ing madiines will be diveriad to *tend to 
the needs of the horse industry." 

lhe Senate also explicitly rejected the 
concept of simulcasting races from other 
Mercosur countries (Brazil, Paraguay and 
U!'Jeuoy) bot did allow fer the possibility 
of simulcasting "international classics." 

California megacasino stalled, 
four others OK'd 
Bay area casino agreement scrutinized by opponents 

P !ans for California's first urban casino, expanded in 2008, and Schwarzenegger is 
one of the world's largest, are on hold seen as eager to get anything he can from trib-
for at least four monchs despite al compaas to counter a multibillion-dollar 

Governor Arnold Schwanenegger's approval. budget deficit. 
Stace lawmakers refused to rush co judgment Legislacors in Sacramenco did OK four 
on such a huge, controversial projecr--even other casino proposals Schwarzenegger's 
scaled back by the Lytton Band of Pomo administration packaged with the Lytton plan 
lndians from 5,000 co 2.500 slot machines in hopes of speeding up to 25 percenc of each 
to be installed at the tribe's San Pablo card one's expected revenue into the busted-budget 
room near San Francisco--<iuring the last state's coffers. As required by state law, the leg-
days in August before they adjourned unriJ islature considered the governor's approval of 
late December. gaming compacrs with: 

The San Pablo casino controversy centers •The Coyote Valley Band of Pomo 
on the project's size, which astounded and Indians, which wanes to expand its Ukiah-
alarmed many San Francisco Bay area resi- area casino, d osed by authorities in early 
denis, politicians and card-room operators summer for operating without a compact; 
when Schwarzenegger announced the agree- • The Buena Vista Band R.ancheria, 
ment last month. The governor, while claim- which plans a casino-resort in lone; 
ing reluctance to approve an urban casino in •The Ewiiaapaayp Band of Indians, 
the face of a surreptitiously passed federal law looking to operate in eastern San Diego 
allowing the Lyttons to buy off-reservation County; and 
land for a casino, lauded anticipated state rev- • The Fon Mojave Indian Tribe, which 
enues of up to $170 million a year from wanes to open a small gaming facility near 
5,000 slots or more. The number could be che desert cown of Needles. 

Looking for tourists more than 
taxes in Chicago 
Publicly owned downtown casino would create taxes/ visitors 

T o build a downtown Chicago casino "merely for cax revenue is not right," says a con
sultanc for a local business, labor and tourism group now plumping for a 3,000-slot 

. entertainment venue that would steer money to other businesses from new potential 
customers- tourists. The casino should in fact be pare of a new entertainment district and 
used as a city building tool, in the view of the 
Chicagoland Chamber of Commerce, the Chicago 
Federation of Labor, AFL-CIO and the Chicago 
Convention and Tourism Bureau. 

"We've got to show there is a market here that 
needs to be protected," says Jerry Roper, president of 
che Chicagoland Chamber of Commerce. "We're 
noc jusc spinning chem (public leaders), but making 
sure they understand this city and srate has the 
vision to attract tourism, conventions, trade shows 
and business." 

The coalition is proposing a privately operated DowafoWll CJllrago 
casino jointly owned by the cicy and Illinois, cen-
tered at a yet-to-be-chosen site near many of downtown Chicago's cultural establishments 
and activities. 

Past proposals for a downtown casino were based on the notion of raking in revenue for 
the city and state, but none persuaded Governor Rod Blagojevich to drop his opposition to a 
land-based casino there. He favors rural economic development using riverboat casinos now 
allowed by state law. 
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Packer picks U.K.
Australian gaming magnate fo join Aspinall
for Midlands casino

ustralia’s richest man, Kerry Packer, has revealed
his intention to take a strong stake in the

British gambling market and capitalize on
changes to gaming laws that could liberalize the sector
by as early as next year.

According to British ari Packer's private invest-ment vehicle, Consolidated Press poe and its part-ner, British entrepreneur Damian Aspinall, have
announced a £50 million casino development in
England's Midlands.

deal will see the partners develop the Brierley Hill complex near Birmingham.
The project will cover 232,250 square feet and contain eight restauranes, an 80-bed hotel,

a 1,000-sear theater Sear casino, ésThe investment is iggest yer for the partners, who expect to open the Gare, their
46,500 square-foot Newecautlecour lex, by ee year, and Salubrious Place, in Swansea, as
early as 2006. Salubrious Place will be nearly 100,000 square feet. In an official release,
the partners said they intended to have a portfolio of 12 to 16 sites across Britain.Wirh ssintosrialfo the modernization of gaming laws that's been talked abou for rhe
last four years finally coming close tothewire, we're starting to really ramp up our
efforts,” said Andrew MacDonald, Packer's top gaming executive with CPH. “Thelist is
fairly excensive as co what we're looking ar.

“We'd take as many as we could, to be blunt. We'd just like to be a player in this
market and if it so happens that we end up being one ofthe biggest and che best, chen
all the better.”

The investment is being made through che Aspinall Packer Group, of which the
Packer family is believed to own 35 percent.

Pinnacle wins twin St. Louis bids
Company also bids on bankrupt President casino

strategy to link the development of|these agreements tipped the scales for the
cwo dockside casinos in the St. gaming commission.
Louis area was a winner last In

weil ow dhrvoley rw cas bn the ULL

town St. Louis, Pinnacle will
build a casino horel complex in the
Laclede's Landing area. The $200 million
project will include a 75,000 square-foot
casino with 2,000 slot machines and 40

table games, a hotel with 200 rooms and
2,000 parking spaces. The project will
also include a spa, 12,000-square-foot
meeting center and a 22-story condo-
minium cower or other housing. The
project will deburin lare 2006.

In suburban LeMay, which has been
pursuing a casino for almosr 10 years,
Pinnacle will spend $300 million for a
100-room hotel, a 90,000 square-foot

ae with aneaand 60)i games, 200 Ing spaces.
The project will also include an outlet
mall, a movie theater and a bowling alley

Its grand openingis slated for lare 2007.
A week Later, Pinnacle outbid Penn

National Gaming to purchase the bankrupt
President Casino on the Admiral. An auc-

tion will be held this month to determine
the final winner of the property.

month when the Missouri Gaming
Commission apreed with city and county
officials thar Pinnacle Entertainment

should develop both.

Femodn oothid Peon Meticond for *be right ts partona the
hamlioropt Presiden? Cerin on tap Adeeirel ln dowetewe $9. Lomés.

The company had pitched its plans to
the governing bodies in the ciry and coun-

o receiving approvals there, along withevelopment agreements. In both cases,

12 Global Gaming Business « October 2004
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SAMANTHA'S BACK...
AND CASTING ANOTHER

SPELL OF FUN!

With a twitch of the nose, Bewitched™The Nosey
Neighbor™ arrives hot on the heels of the
enormously successful Bewitched™' Video Slot.

Bewitched™The Nosey Neighbor’ a 15-line,
5-reel, (Game Plus™ video slot, based on the 1940's TV

Classic, features a three-dimensional, sculpted
Samantha perchedin the top box bonus display. In this
video slot, everyone's favorite witch gets a visit from
Gladys Kravitz, the snoop next door. Whenplayers land
three The Nosey Neighbor™symbols on reels 1, 3,
and 5, the exciting Free Spins bonus round begins.
Players are guaranteed 10 free spins and can win
up to 100,000 credits on the 15th payline, with
max credits bet

Put Bewitched™The Nosey Neighbor™on your
slot floor and discover the secrets this machine's

magic holds!
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They Said It! |

** An overall increase in the casino tax

rate, with additional revenue directed to

state government,like other sources of
state revenue should be on the table. Bur

local governments should not be forced
to bail our the state.

 

vin editorial in sheMempdris CommercialAppeal |
ont depakote cupgertions Ghar Afisniminpad aceill eae saree

ofthe bore! canine tape romero to dalorece he state busleet
inated ofmining che ovennl! casing nex nce

*” Macauis a value-for-money destina-
tion. It's a city offestivals. You can bun-
dle Macau with Hong Kong, and you

tion in itself, We are still very European,
and you will see thar nor only in our her-
itage bue also in our culture, and in some
ofour products.’

—joae Marvel Corts Antuees, domcer ofthe Macau
Goorrmument Turin Cyfics analasa moeceing afcourct

inutry offical on Tarun

“No presidential candidate should visir
Las Vegas without condemning organized
gambling, which seduce: people who come
here as hopefuls and leave here as losers.
This leads 00 a psychology where people
are betting on che furure instead of build-
ing their furure. *”

—Prenainnalcmadidase Radel Naser on bis first—

If the speaker's ever serious aboutabill,
I will spendall night, however long it
takes, to get it done. If it's just screwing
around, the way we have for 18 months,
with a different position every week, we're
done. The people will speak in 2006,
believe me, on this issue,”
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will discover tharit is a unique destina- |

state Howse Speaker Michael Basch over the faibiere to |
reach ar agrecment Fo legaliee slots int the setter

If gambling is one of the things tourists
want to do, then maybe we should allow
them to do thar, find some way to do thar,
and asa resule of that over 10 years double
the tourist traffic volume. | think we

should think aboutit.

—Tingepores anprime eriniscer Loe Haten Loomg
fa @ sanementemibmicing ohe conorpr af

allewing ¢ carina in Sengapene
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chiefeemculive, disclosed lastmonth. Ahough Booon said
thes Luanda prepstectwor wlll of thechan deligpercen shan, hes
pointed out Sun intemolicnal bolt that “od economies ore
doing tecriblywell,” hance hitcompony wonconsidering a
cosine comples in luonda Mogombique abo had “con-
siderable potential,” he saicl The drawback wor o hock of
inkrosificure. + Connecticut's Mohegan tribe ia consid-
ringjhe purchese of g countrydubwith on 18-hole golf
coun, 10 iMalwagen Suan cosino oon befier compete
with Fesowoods, where the Mcahaftucet Pequais plan to
open the Lakeofbeles GolfResortacross the street frown the

cxaing hotel. Tha Mehegarara reportedly negotiating
with the owners. of the Foutipaug Country Cub, on 18-

cre parcal in Bolic, 15 mirules from Mohegan Suns
Uncoreihe, Connecticut, looation # Gerenel Forks, Marth
Dakota officio: ar considering mupporting tha
Mountain Band of fiat lo open
couina in the city. Cificials said tha could uaa
theadded revenue from tourtseond retenendticker

businesses, Tribal officials acid theycouleln’t succsadd wtity
out the city’s support, MayorMikeBrown lourediheriser
vodion lost month ond sal down with leoclery te folk: obaut

thecosing, Tribal leodkers sated theyplanto inclucke cltyolf
Gale ond the public in the hobs process ¢ FFinaikahy
chortigble foundations recendyannounced a new hosing,
Pokal," to give guidunce to te country’s gumbling
oddict:. The service cleo offers counseling too gamblar's
fomaly, The service ip nationwide ond oals ore charged at
o Bet mie Colles oon remain anonymous Hf wished

finns one compubivegomblers Anmucly, 5,000 to6,000 -
dun>goer
owner TinRecovery

Rooney saidlostmonththetawill be ot least oyaorbalore
the rock's phoned $1.55 milion vdeo lofery operation
con open. Rooney, wheas family one the Prtburgh
Steelers, said iwill sakeof leas! o yeor for the brock to be
completed becousework hosbeendelvedon conaulicnts
complet: require) qrrironmamial impact studies, ‘Yorkers
ia eqpected to eventually house on many os 7,500 Vila in

lorged! casing in the world, calbroted i $300) milan
tepornion recandy with theopeningofthe newly expand
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October 5-7: Global Gaming Expe (GE). Las

Contact Kimberlie Laon, 203-840-5453 or
hisantglobalgamingespe.com

eedFul1

November 3-5: Racine 2004, Marrict Toronto

Airport, Toronto, Onioric, Produced by G2E -
AGA)Reed Exhibitions, wew.g2erocine.com. Contact
Kimberlie Loon, 203-600-5453 or Weontglobal-
gamingEape.com
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ed Raotnnoler Conino one Hord Rock Coll. The new

Foxwoods expansion features o new seven-story, 2,100-
apece porking garage wth direct com ithe new

wall now rode on MASDAG uncer the

symbol GAC, the new noma occunntely
reflects the mission of the company aa partners to the

berof high stokeond prime FOBT in High
maken. i is thot the indusiny & ollowed bo

November 9-11: Letin American Gaming &
Entertainment Expo. Lo Rural, Busnos Aires,
Argentina. Produced by GZE - AGA/Reed

Kimbsorlie Leon, 203-640-5453 or Wlooniiglebal-
gamingexpa.com

eid

December 14-14: 13th Eastern European
Leisure Exhibition (EELEX). Expocentre, Pavillion
2, Krosnoyo Preenya, Moscow, Russia, Produced by
Unicurn SPB, www. eclacnat, Contact Daria

Gorushhina 7 OFS 999 7770 or dagord@unicum.ru
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« Intelligent Ticket Handling™ (ITH)

« Tamper Resistant Tickets” (TRT)

» 60% Larger Ticket Capacity

« Backward Compatible with PSA-66-5T

« Hot Swoppable

 

FutureLsdic
FutureLogie, inc. / 425 €. Colorado Street, Sulte 190 / Glendale, CA 91205

 
Whenit comes to cashless gaming machines and
vouchers, you've probably seen it all: tom, crumpled,
and smeared tickets. In nearly every instance, the
tickets are damaged when a player attemptsto

remove the ticket prematurely — by pulling on the
ticket while it's still printing.

The solution: intelligent Ticket Handling”,
only available with GEN? thermalprinters from
FutureLogic. With GEN2 printers, every voucher
is completely printed before being ejected, so
a perfectticket is delivered every time —
NEW Gen2™ VSTis now available for space-
constrained slim gaming machines.

For more details or to schedule a demonstration,

please contact us at 818.244.4700.

GZE Booth 4958

Tel 818.244.4700 2255 / Fax BB.245.4754 | were futurelogic-ine_com/Deeplink_i7

Coa-itic
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A Roll of the Dice Ie
Voters evaluate gaming issues in several states

t is that cimeof year again when
the annual taeto aprons gam-
ing comes to a close with the

upcoming Novemberelection. A num-
ber ofissues are up for popular vote,
although, what was felt to be the most
likely pass over the last two years—slots
ar tracks in Maryland—was defeatedin
the state legislature once again.It should
be noted that getting on the ballor does
not mean passage is guaranteed.

A popular voteis always a tough
way to get approval because of the way
the electorate typically votes, It is com-
mon knowledge that a typical U.S.
voter shows up less than 50 percent of
the time to vote in an election—pro-
gaming individuals vote this way.
However, anti-gaming voters are not
your typical vorers. In many oftheir
minds, they are voting against sin anditbecomes more ofa malian and ethical
issue. Hence, anti-gamers tend to vote
in a much higher percentage. Theycare
aboutthe issues more passionately than
the pro-gamers. This leads to winning
polls nor always resulting in winning
gaming votes.

To give you an example ofthis, a 60
percent-40 percent pro-gamingpoll will

pnt end up in a losing vote. If only0 percentofthe 60 percent polled vote
pro-gaming, while 80 percentof the 40
percentpolled vote anti-gaming, then
the actual vote will turn out to be 57

percentagainst gaming andthereferen-
dum loses.

This makes gettin bli
approved heats a Spar ea diffi-
cult. The fact this is a tight presidential
election year should help gamin
though,since the typical voter should
show up a higher percentage ofthe time.

Issue Oriented

This year a numberof key issues are to
be voted on andindividual operators
should benefit, However, if any of these
issues pass, the big winner would be the
slot manufacturers with new slot
machineorders.

Florida has a constitutional amend-
menton theballor to allow voters
statewide to decide whether Miami-

18

| would lift limits on the num

Dade and Broward counties can allow slot

machines at seven racetracks and for Jai-
| Alai facilities. If approved,the issue would

then go to local referendum in March. The
driving force for this vote is the gray-
area—Native American casinos in those

counties that pay no taxes to the state. The
new success of the Hard Rock casino has

madethis issue more visible. Currently the
vote looks tight, but has a chance to pass.
Beneficiaries of the passage includeIsle of
Capri and Magna Entertainment.

In Nebraska, there are twobills on the
ballot. The first wouldlegalize two casinos

in Omaha andallow close to 5,000 video
lottery terminals in bars, restaurants and
horse tracks in the state. The second ballot

issue would allow two casinos to be any-
wherein the state. Unfortunately for gam-
ing, when two competing gambling meas-
ures are up for vote at the same time, they
tend to dilute each other and lower the

chances either is approved. We thinkthis
will be a tough oneto get approved.If

pees. Boyd Gaming and the Venetian areooking like front-runners to get licenses,
| while n Iowa casino operatorsP

Harrah's and Ameristar would get hurt.
In California, there are two competing

slot proposals goingto vote, althou
Governor Schwarzenegger's recent deal
with a numberoftribes probably hurt both
measures’ chances. The governoris publicly
against both proposals. One proposalee ofslot
machines at rhe tribal casinos, while
requiring the tribes to pay 8.84 percent of
their net profit to the state. The other pro-
posal would tax tribes at 25 percento
their slot machine revenue. If the tribes
refuse, then the state’s 11 card rooms and
five horse-racing tracks would be allowed
to operate 30,000 slots machines at a 33-
percent tax rate. Given the governor's
recent maneuvers, we believe these meas-
ures are likely to fail.

In Oklahoma, Governor Brad Henry
signed a bill to allow a referendum to deter-
mine whetherto allow tribes and racetracks

in the state to operate modified Class-II slot
machines. This measure is too close to call.
Magna Entertainmenthas a track in

Oklahoma and would benefitif passed.
In Michigan, a referendum would
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require voters to give their approval
re any new gambling could begin in

Michigan, except at Native American
casinos and thethree existing Detroit
casinos. The amendment would be

retroactive to January 1, 2004, Any gam-
bling expansion would require both
statewide andlocal voter approval. This
measure is being heavily supported by
both the tribes and the Detroit casinos.
The state's racetracks here have been

pushingforslots at tracks feeling the
pressure ofall rhe casinos operating in
the state. Passage of this measure would
make racinos much moredifficult to

allow, If it fails, we anticipate a racino
bill will be proposed in the state's legisla-
ture quickly thereafter.

Approval of new bling measures
is always a long shot but we were
encouraged by last year's passage of gam-
bling measures in Pennsylvania and
Maine and we plan on writing more on
this after the Novemberelections. o

Larry Klatzkin is managing director of
Jefferies & Co., responsible for equity and
shared high-yield coverage ofmare than 60
companies in the gaming industry. He can
be reached at lklatzki@jefco.com.
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By Gaming, For Gaming
Global Gaming Expo reaches new heights in 2004

s we gatherthis year at Global
Gaming (G2E),I can'thelp burEee by the

ogress we've made as an industry in sorskee ways in such a short period oftime.
Four years ago, our association

embarked on two importantinitiatives.
One was G2E, the show developed “by the
industry, for the industry.” The other was
an effort to address diversity in the work-
place and in purchasing and contracting,
‘Today, as we look back on both ofthese
initiatives, we count them among our
industry's most significance achievements.

At G2E, we have grown from a mere
concept in 2000 to an event that was
included in the annual list of 50 fastest-

growing trade shows published recently in
TradeshowWeek. We expect to build on last
year's attendance of more than 20,000 fom
49 states, the District ofColumbia and
Puerto Rico as well as 94 countries around
the world. In excess of 650 vendors will

display their wares in more than 260,000
square feet ofexhibit space. You also will
notice that the show floor has expanded
even further this year, focusing on growth
areas such as F&B,casino design and
décor, bingo, security and surveillance, and
interactive gaming,

The conference program has evolved in
a similar fashion. Again this year, we will
offer attendees more than 100 sessions with

the leading experts in their fields discussing
topical issues. New features will include
“Signature Series” sessions on international
issues, Native American issues, and casino
design and décor, along with FécB and
casino design and décor tracks. Notto
mention the intensive, daylong G2E
Training & DevelopmentInstirute that
precedes the show as well as the Gaming
Investment Forum.

We also have given you more options to
enhance your networking experience. We
are debuting the “Same Suit Networking
Lunches,” which offers people with specific
job functions (this year it’s slor directors,
marketing directors and Native American
leaders) the opportunity to share experi-
ences,bestpractices, successes and chal-
lenges. As in previous years, we will have an
attendee lounge, cyber café and, of course,
our welcome reception,this year at the Rio.

20

 

Frank J. FahrenkopfJr.
President and CEO

American Gaming Association

‘More and better

exhibitors, conference
sessions and networking

opportunities translate
to a show that

brings value to
everyone involved in

this industry.’

More and better exhibitors, conference
sessions and networking opportunities
translate to a show that brings value to

everyoneinvolved in this industry—
whether thar means making new contacts

or learning new ocleatsa ultimatelyimproves the botto
At the same time we began plans for

G2E,the industry embarked on another
important mission: to bring together experts
from our member companies involved in
human resources, purchasing and related
areas to find ways to ensure that both our
work force and our suppliers reflected the
diversity of our communities. The AGA
Diversity Task Force has made significant
strides since its inception in 2000. Most
recently, we unveiled our Online Diversity
Resource Guide, which serves as an infor-
mation resource for gaming companies, dis-
advantaged and minority and women-
owned suppliers and vendors, and individu-
als on topics such as industry best practices,
licensing and certification, state regulations
and employment.

Here at G2E, we are hosting our third
annual Opportunity Expo,giving certified
disadvantaged and minority and women-
owned. businesses the opportunity for one-
on-one meetings with purchasing agents
from casino companies. In tandem with this
effort, we are conducting a workshopto pro-
vide guidance on the certification process.

These activities are on top of two major
projects undertaken by the task force. TheHuman Resources Sabcpmninitste while
working on the more difficult and time-
consuming task of establishing standard

Global Gaming Business + October 2004

industrywide job classifications, compiled
the latest employmentstatistics by jo
category, race and genderin the 2003
Gaming Industry Diversity Snapshot,
updating a 2001 study tharestablished a
benchmark for our industry, Meanwhile,
the Purchasing and Contracting
ubcommittee is compilinga list of com-

modities purchased by casinos and work-

ing, to mientrasene peractices in this area.ick on the accomplish-ments we'veoe on G2Eanddiversity,
we've also learned that as an industry we
need to keep evolving in order to be suc-
cessful. In keeping with that mandate, the
AGA is embarking on a new initiative: the
launch ofan individual membership pro-
gram along with the reinvigoration of our
political action committee (PAC).

Upto this point, we have been success-ful in fighting for the issues that matter to
our members. Now, recent changes to cam-

ign finance laws have introduced new

, demanding that individuals
with a stake in the U.S. commercial casino

industry get more involved in the political
process. As a result of these changes, politi-

cal action committees (PACs) have become
much more critical tools to give industries a
voice on the issues ing their business.
AGA member company executives haveized this we challenging us to
broadenparticipation in our PAC.

Wehaveresponded by launching a
majorinitiative to increase individual mem-
bership in the AGA as well as an aggressive
fund-raising campaign. The campaign will
involve outreach to encourage PAC conti-
butions from member companies and their
employees as well as recruitment ofAGA
vendors and other employees involved in
the gaming industry who have a right to

ue a voice in Congress. Ifyoud like toearn more, I en you to stop by ourspecial PAC hoheup next co ee AGA
booth near the registration area, where we

will= showcasing our new program.
As gaming professionals from aroundthe world gather in Las Vegas for G2E

2004, I know I speak for our entire indus-
try in advocating for “four more years” (and
then some) of building relationships and
growing our business using traditional as
well as innovative ways. Qo
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Introducing the best
thing to happen to your coin-in:
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Timely acquisitions, millions of
R&D dollars, and mostofall, the best

talent in the industry have kept IGT
at the top of the slot world

he past decade has brought
unprecedented change in the
gaming industry. Marker 
operations and manufacnur-

ing sectors, and new gaming venues from
racetracks and Indian reservations in the U5.

to casinos in Russia, Macau and other previ-
ously unlikely regions, have resulted in an
industry that bears little resemblance to the
casino business of che early 1990s.

But there has been one constant through-
out all this change: Reno-based International
Game Te has consistently dominat-
ed the business of manufacturing and selling
slot machines.

For more than a decade, IGT has
remained firmly entrenched at the top of
the slot market. While the manufacturer's
stranglehold on the lion's share of the slot
market has fluctuated as competitors
improve technology, snatch up intellectual
property and creare innovative presentationsfor their games, the position ofword leader
in slots has never been in question in
the past decade. The top spot has been
owned by IGT. The rest of the pack has
vied for the number-two spot as IGT has
commanded more than two-thirds of the

market for slot machines.
How does one company maincain such

dominance over any segment of the casino
industry? The answer, says [GT Chairman
Tom Baker, can be summed up in a single
word: people, “The answer hasn't really
changed—the key is having the best people,
and creating an environment to motivate
them in the best way you can,” he says.
“That results in products that are better.”

“You will always be beter if you have the
best people,” adds T. J. Matthews, the former
Anchor Gaming chief who has served as
CEO of IGTfor the past year and a half.
“We've been formunare,”

While it may all boil down to having che
best people, Matthews notes that the funda-

mental corporate strategies neue by checompany over its re ble run at the top
of the slot marker have ensured [GT's talent

has yielded the best results.
“The market conditions have been good,

but we've been a company thar has had the
resources to be able to invest in develop-
ment,” he says. “We get our and pet che most
talented people, we give them all the tools

  

 
 

 

 
 they need, and we set them loase to do their

jobs. In a nurshell, thar’s the key te the suc-
cess of IGT.”

Abundant resources for [GT's ptdevelopers is certainly one of the domino
effects of the quality of che games them-selves, bur it es speaks of the company's
sound financial performance over the
years, noves Ed Rogich, IGT's vice presi-
dent of marketing.

“Youlvegotto give a lor ofcredit to thetalcorporate
ate the success of thecto look ar the

says. “You can
business, but you've
corporate business
We do a very good job in communication
with the analysts, in putting information out
wo the Stree, We're a open company,
and we do a good job of communicating.
That's a real key to success."

Acquisitions
For IGT, sound financial footing and the
development of an enviable corporate busi-

ness model has meant os cimely zcqui-sitions that have strengthen
www.ggbmagazine.com « October 2004

the compa-

by Frank Legato

isputour there,

ny's market dominance. IGT has chosen its
uisitions carefully, and in all cases, has

not only to its incredible talent pool,
bur has added to a collection of intellectual

property on both the game and system sides
thar has solidified the campany's hold on
the slot marker.

Key acquisitions have tncluded Anchor
Gaming, Silicon Gaming, Barcrest,
and most recently, Acres Gaming. Each has
added to IGT's dominance and, as Rogich
notes, cach has provided a unique fir with
the overall goals of the manufacturer. “That
is, again, attributable to che group thatis
qualifying where thefir is for a potential
acquisition,” he says. “Is chere a fir? How
does it fit? How hard will tt be co integrate
those companies?”

In all cases, the integration has been prac-
ically seamless, and new acquisition

filled a gap in IGT's ability to serve its cus-
tomers. In the case of Anchor Gaming—the
acquisition that brought Matthews to the
company—several paps were filled. Anchor
had long been a partner of IGT in the devel-
opmentof bonus gamés for slots, che most

ed
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(From left) IGT Choirmon Tom Boker, Chairman Emeritus
Chuck Mothewson and President ond CEO T, J. Matthews

prominent being its patented bonus wheel,
which became the basis for the legendary
success of Wheel of Fortune. Anchor held

the patent on the main bonus device for
what has arguably been IGT's most success-
ful game, bur it held many other patents on
secondary bonus event as well—a treasure
trove of intellectual property that became theproperty of IGT oh the acquisition,
Anchoralso brought subsidiary Powerhouse

aoranreeineVLCee unit :rought a “made system ase

in the video lenny saas ta IGT,
“Anchor Gaming had bought out VLC,

and brought to [GT this great introduction
to the populace of machines out there on the
video lottery side,” says Rogich. “Te also

bene their system side.”Although the video lortery game seg-
ment has since been sold to lottery vendor
Scientific Games, new central determina-

tion, game server and Class II systems have
been developed for lottery and other mar-
kets. and have provided IGT with a spring-
board to the furure in markets such as Class

24

 
Il Indian gaming and server-based, down-
loadable gaming.

Sodak Gaming was another longtime
partner to IGT, having been the manufactur-
ers exclusive distributor to Native American

jurisdictions and 2 pioneer in partnering
with tnbes to develop the Indian gamin
marker. Sodak’'s partnerships with the eri
are now GT's partnerships.

Other acquisitions have filled our GT's
game library with the most formidable cal-

lection of intellectual pee: in the indus-try. Barerest Led. had been a partner to IGT
in providing arcade-style bonus games, orig-inally deckopel for the European AW? .
(amusement-with-prizes) market, which
[GT used as mechanical rop-bax bonus
events with its base 5-Plus, and later $2000,

reel-spinning slots.
er acquiring the U.K. company, IGT

expanded irs development group to provide
a OE stream op hoesae inane for
IGTbase reel-spinners. Among the fruits ofthat acquisition are popular ICT reel-spin-
ning bonus games such as Top Dollar,

. Globs! Gaming Business = October 2004

which has stood the test of time in remain-

ing popular with players for years. A new
dedicated proup, Barcrest USA, has been

formed to appar the development andmarketing of the products.
Silicon Gaming had been a pioneer in

3-D, second-sereen bonus events, with a
novel presentation of video games that
raised many eyebrows in the industry dur-
ing the lare “90s. “A lot of times you are
looking at a company {as a potential acqui-
sition) that has good intellectual property
that you can acquire and put to work on a
bigger and granderscale, using our distribu-con ot says Baker. “Silicon was a
really good example of thar—a company

with some x novel ideas, great concepts,and great intellectual property that could be
brought inco the fold.

By acquiring Silicon, IGT nabbed IP that
led to ewo of its most successful video slots—

the “Price Is Right” series and “Family Feud.”
In both cases, IGT took the licenses and ran

with them. The company’s development
ream, headed by Engineering and Game
Design VPJoe Karunkow, enlisted the stars
from the game shows on which the licenses
were based for voice-overs, and used the ani-

marion and game fearure capabilities for video
slots to create play experiences precious few
other manufacturers have been able to march.

‘The most recent acquisition, the former
Acres Gaming, gives IGT the most formida-
ble system division in the business. Acres, a
pioneer in bonusing systems, which it inte-
grated into Acres Advantage—one of the top
slot accounting and player tracking systems
on che marker—brings new depth to [GT's
system p. which has marketed its own
accounting and player tracking system, theIntegrated Gaming System (ICS), for years.
Prior to the acquisition, Acres had been a
partner to IGT, which integrated the former
company’s bonusing modules into IGS to
provide customers with a variery of market-
ing options, such as customized mystery-
jackpot evens in banks of [GTslors.

“One of our more challenging tasks has
been to bring nwo major systems groups
together,” Marthews says. “Although we
worked with chem closely, Acres Gaming
was a Very separare entry. The nice thing is
you've got a commonplatform to deal with;the SAS peotocol is there, and we are able co
integrate our machines with their products.”
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The two system powerhouses are now

one, as IGT will use the G2Ethis year to
introduce the revamped and itionedIGT Systems group and the "GT
\dvantage” Family of systems. [GT Systems

will support gaming system products and
video lottery applications while other areas
within IGT handle Central Determination,

atinbringing Acresand[GTtogethen tes r, we

vaw they hs uous bonusing product
thar is already our there,” Bogich says. “Ir is
working well at the Station properties, and
they were on a parallel path with us in devel-
oping product. Ours had some good things:theirs bad some good things. But when you
thought about the potenti: of marrying
those cwo elements... Wow, we could really
pur ourselves our there,”

In all of IGT's recent acquisitions, the
manufacturer's strategy has been to retain the
culture of the acquired company—to let theemployees teendodine what they do best,

“In all cases, the culrure of those compa-
nies was maintained,” says Matthews. “Sa
Sodak now has a unique identity within our
company; so does Barcrest. Acres is now fir-
ting in, in much the same way, Whar is
important for a wransactionlike this is nor

that the plan makes sense from a busi-

ness position, aedalso woe U get good pro-isteAndden means havineestheotmay do things sligke-lyWyiferendy If you're going to change che
le, their motivation could change, espe-

Pay if they are keyaeceeIn the acquisi-marran we've made,

People to Products
Each of IGT’s acquisitions has augmented
what has long been regarded as the top prod-
uct development team in the industry. On
the game side, Kaminkow has overseena
continuous reinvention of [GT's slor offer-

ings, from the development of the Game

Nee video slotaeSerecentigh-powered AVP (Advan co

eaof which ~ served eorthecreation of a of new

esse each year, from as inmowa-
tive propri games to amazing presenul-
tions o paneswaite the larest heals mined
from television, film and just about every
other corner of American popular culture.

On the reel-spinning side, IGT has
geared up its industry-standard $2000 line

eargia af sighosaiaeand setups o games like

Wheel Of Fortune to great new bonusaon tried-and-true IGT base ste
Marthews notes chat even a ae

video sloc's popularity has surged to che pointwhere as aokoaeO percent of if pre-fer video, as aehace percentof the player
marketstill prefers spinning reels.

“We have more and more resources dedi-

cared to the video game market, includinvideo poker aind its variations, but mal
release upwards of40 or 50 new $2000 reel-
spinning games every year,” Marthews says.“We'reete more and different variations,
from physical bonuses such as wheels, no
video on top of spinning reels, to the base

itself, with four-reel and five-reel
ing more popular, We've done a loc of

things te stay innovative on the reel slots,
because there is still a core player for that
type of game. And IGTis one ofonly a few
companies dedicating any of its innovation
dollars to spinning reels,

One major innovation on the reel-spin-
ningside is the “Reel Touch” series.
Previewed last year, bur ready this year for
a major rollout, Reel Touch is a descen-
dant of what IGT once called the Vision

Series, which consisted of IGT base reel-
spinners including bonus evens played
our ona small color LCD screen. Reel

‘Touch takes that basic concept to the next
level, with a giant color LCD touch-screen
monitor creating an interactive top box for
IGT base reel-spinners.

“Reel Touch will find a nice middle niche

berween video reel-spinning slot fans and tra-ditional reel-spinning slotf ." says Rogich,
bcs youLaie in miinteractive top bax on
which the f can actually go through
touch-sereen bonus events. These games have
the kinds of bonuses you can do on a video

searpeeache—whi uw could nor do wi i-
cal reels. It bchitas the nwo typesbl
together in a for those who like to
play reel-spinning slots bur like video bonus-
esas well.”

Sete aTouch line will ef part of IGT'smi ing display of new games atthis year'soreOver 200 pames are
Wee.ggbmagazine.com * October 2004

planned for preview or rollout—definite dis-
tinctions this year, as the manufactureris fol-
lowing a new policy of concentrating on dis-
playing completed products that customers
can purchase either right at the show or
shortly ;

Show artendess will find color codes on

previews or rollowts—a code means
the gamc will be available for placement
within six months ofshow time. Thus, some

of the games being officially launched at
G2Eare ticles chat were previewed ar last
year's show that are now ready for purchase.

For instance, attendees will be able ro
examine the rollowr version of che “Sear

Wars" Megajackpors video slot, and“ElizabethTaylor Dazzling Diamonds,” a
video slot thar dispenses fine jew-in addition co regular asSea Both

titles were previewed last year, but are now
ready for rollour—Star Wars was recenely
approved for sale in Nevada,

Other new Megajackpors titles pre-
viewed last year ready to roll at G2E this

include “Drew Carey,” “Gilligan'
Island” and “Laverne & Shirley.”
titles are joined by brand-new game roll-
outs including “Dragnet,” based on thelegendary jack Webb cop show; and “Viva
Las Vegas,” based on the Elvis Presley film.
The manufacturer also will showcase a new

five-reel, 27-coin reel-spinning version of
“Wheel of Fortune.”

Among the featured “preview” games will
be a “Back To The Furure” cheme based on

the famous time travel comedy films. Actor
Chiista who co-starred in the

series otiene,walbe visiting the show in
conjunction with the preview.New games will be displayed in every
one of IGT’s product groups, from Barcrest
USA titles such as “Pinball” and “Golden
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" to s of Class I] games basedmeek Bingo Series omincluding bfeeversions of “Wheel of
Fortune,” “The Price Is Right” and “Double
Diamond.” The $2000 line of reel-spinners
will see many new concepts, such as the
classic “Haywire” game with a fourth bonus
reel; a five-reel, nine-line penny reel-spinner
called “Penny Barn;” a five-reel ste ver-
sion of the popular video slot “Elep

King:” and a new three-reel game called

“Hundred Times Pay,” which multiplies the
10 Times Pay concept with wild symbols
multiplying the jackpor by 100 with one
symbol and by 1,000 with nwo symbols in a
winning combination,

There also will be a range ofnew video
poker products, including a Five Play versionof the popular MulciStrike Poker developed
intoswith partners Action Gamingwetune? Design; “Pick A PairieSeales coed handshands to che
aeeGlets him choose between three-
card groupings to complete the hand; and a
b video poker game |
called “Kenny

= a

Anew replacement ore maymay beIGT Systems | onits way as the industry shifts
{heG2Eshowalsowile towards downloadable games.
revamped IGT Sym, The arteee will= be on slota oti | machines themselves, but on
os= dhs ieicaensCeefae games that can be downloaded
ness unit encompassing tradi- | to axnnS meaeinsstional gaming management
and bonus system p = ; .
formerly sold under the [GS and Acres
brands. All system products developed by che
various product groups within [GT and‘the
former Acres Gaming will now be marketed,
sold and serviced under five distinct productdivisions within IGT,all carryin the" IGT
Advantage” brand. Traditional olryer tracking
and accounting software and hardware pack-

are now known as the [GT Advantage

Sua oe Within that product group,
Eetracking and accountingGT's EZ Pay ticket-in/ticket-oursi new bonusing products such as “Loot
6G," and ane of [GTs mast recent acquisi-
tions: “Table Touch,” a complete rable game

player Tetebeaconcrock oesays wil ized as one 0borable systems catesais
Many of these same moduleswill be

available for the video lottery market under
the IGT Advantage Video Lotrery System.

As _ system will be IGT'see
video lotrery managementsystem,but
ons can include any of the products being
offered ta provide customer convenience and
build player loyaley in the casino marker.

ich comments this setup will bring casi-
no-style marketing and player interaction not

26 Global Gaming Business « October 2004
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only to casino-style video lorery operations,
such as those in racinos, bur co craditional wer-

minal-based video lottery operations, such as
those in Canada's bars and VLT parlors.

Many of these functionalities also will be
available under two other new product

groups, IGT Advantage ClassITSystem and
IGT Advantage Central Determination

Systems, The er for Native American
bingo operations,the latter for charitable

ing junsdicoons such as Alabama, or
nite-poal systems such ax those in

Washington and New York.
Finally, still under development is the

fifth system product group, the IGT
Advan ame Server System. According
to Rogich, [GT Systems is developing a

é¢ server system that will bring down-
oadable, server-based games to terminals in
both Class I and Class III operations.

Rogich nores thar the unique system
products will be available for crossover use
within any of the five system families, and
also wall be equi with protocol allowinthem to be een ene provided by .
other suppliers.

Into The Future
IGTcertainly has conquered the present in
terms of slot market dominance. However,
the company stands at a critical juncture—
and is making moves on both the game and
system sides to ensure thar its dominance
continues into the furure.

On the gameside, the companyis
responding to players’ appetites for different
configurations on slots than have been
28

 

ei bo 3

prominent in the past—norably, the penny
denomination, innovative progressive config-
urations, and the addition of bonusing to
banks of IGT slots.

According to slot development chief
Kaminkow, multiline penny configurations
will now be prominent not only in the new
video slors, but in some traditional reel-spin-
ners as well. IGT is using G2E to launch an
entirely new group of penny video slots, such
as the 40-Line “Max Action,” which feanures

an expanding wild reel chat multiplies all jack-
pots by five, and the “CamivalofMystery,”
which lets the players buy reels instead of pay
lines, with all wins paid as scarters. There are
243 posible winning combinations per spin
with five reels active. Another new game,
“Hoot Loot,” jacks up the bonus multipliers
when players activate the maximum 20 lines.
Also new, “Cleopatra II" and “Texas Tina,”
both offer free-spin bonuses,

Onthe reel-spinning side, five-reel games,
such as “Double Gold,” “Penny Barn” and
the new version of “Elephanr King,” use the

nny denomination to bring multiline play
cures to the vaunted IGT stepper slor.
Kaminkow notes [GT's game developers

are pulling outall the stops to give games in
the penny denomination the same enter-
tainment value and bonus evencs that have

caused players co flock ro all the more cradi-
tional reel-spinners and video slot games.
“The populariry of pennies has blurred the
lines of denomination as far as cateporiza-
tion of players,” he says. “Nowadays, a play-éf in any denomination can be cameitasd!
as a $5 player. They have che same worth to

Global Gaming Business « October 2004
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The popularity of

lines of denominationas far

as categorization of players.
— Joe Kuminkow, VP Game Design

 

pennies has blurred the

  

 
the casino if they're playing a 25-line penny
game at max-coin as if chey're playing a $1
three-coin c”

All ofae fame feavures will be
showcased at G2E in a typically mind-blow-
ing array of new slots at [GT's booth.
“You're going to see the broadest array of
products you've ever seen from IGT, with
emphasis on player trends, including low
denomination, progressive integration, and
bonusing,” Kaminkow says.

In addition to the games themselves, the
marshalling of che revamped [GT Sysrems is
positioning the manufacturer for the futtare
on several frones. The penny denomination
itself is taking off Largely asa functionof the
ticket-in/ticket-our coinless play thar is taking E
aver the slot floor, thanks to IGT's EZ Pay r
system carving the path.

“Tickets are no longer a want-to-have
on new slots; they're a must-have,” com-
ments Rogich. “Some said we were going to
leap over tickets and po to the next step—
smartcard systems. They were dead wrong,
obviously, so now they're playing catch-up
on the ticker side. Operators asked what
new method would offer the best return on -
investment. How will if affect my bottom
line? How can it help me serve mycus-
tomer better and make my operation more Ee
efficient? That's why tickets won the day—
they hit on all fronts,” ;

With E# Pay and other cashless systems :
allowing lower denominations, IGT Systema |
is concentrating on making play ofall slors 4
livelier. For instance, the banusing modules i
now incorporated into the product mix of :
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Production Prowess 
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IGTSystems will bring bonusing features to
stand-alone p ive games and carousels,

Controllers linked to progressive banks
will feed common bonus games to linked

machines that offer several levels af progres-
sive jackpots. Other hanks ofslots will be
linked to one of [GT's new “Loyalty Game"
themes, such as “Loot G6." On this system,a
coin-in trigger sends a common bonus game
toa random machine in a linked bank. The

player on that machine goes on an animated
cross-country adventure along the legendary
Route 66, picking up “souvenirs” along the
way thar can be exchanged for bonus credits.

‘The Station Casinos properties in Las
Vegas have been utilizing many of che KGT
Sysrems bonusing features samoe contracting
with the former Acres to implement the
“Advantage” system, Marthews credits Station's
management with educating players on the
now hans features. “They doa very good job
at Sranion in on-site markeung, 0 show play-
ers oxactly what's going on with these new sy5-
tems,” he says. “Acres showed officials what
the sytemcould do, and Station did a great
job of educating the players.”

Personalized bonuses and marketing mes
sages also are part of the mew IGT Systems
product mix. One of the fearured produces
from IGsT Systems at G2E will be “NextGen"
screens, which are small color LCD touch-

screens linked to a casinos player tracking and
aCCOUNtINg system. Casinos can use the
screens, imbeddedin any or all sors on che
floor, for marketing functions such as down-
loading promotional credits, sending person-
aliaed messages, or letting players make their
own comp reservations through touch-screen
application an the five-inch screen.

The NextGen screens are showing their
worth at the Atkntis in Reno, where they
have been installed throughout the casino,
“Every machine in the place has chis screen
through which casino officials can literally talk
te customers,” Regich says. “The screens inte-
grate system functionality such as room reser-
vations, rewarding poines, ar showing cus-
tomers their points in the slor club.It's a
little device. That's the kind ofching thar sets
you apart in the systems world.”

 

NewFrontiers

The ramping up of [GT's systems division is
meant to take advantage nor only of new
ways of delivering bonuses and marketing fea-
tures in traditional US. casinos, bur in new

markets opening up around the world,
In che U.S., recene court decisions affirm-

ing the legality of Class [I electronic bingo
es using traditional slor content

ave opened up the world of Class [I gaming
co all of the traditional slot manufacturers,
Manthews says IGT is ready to tackle chose
burgeoning markets with Class IT versions of
its most popular games.
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 “In the case of Class II, regulatory
restrictions have prevented us from being
very active in thar market,” Matthews says."The court cases have had a majorrole in
opening thar marker up. Bur Class [I is a
subset of the bigger phenomenon of central
determination, where the system determines
the outcome of games rather than the RNG
in. an individual terminal. By doing that, it
means you can be operating a video lottery
in New York, you can be operating charita-
ble gaming in Alabama, you can ee
video pull-cabs in Washington, and you can
be operating bingo in © ma and
Florida—and yer, the experience for the
player is very similar to the gaming devices
we've provided in traditional casinos.”

Under the direction IGT VP Ali

Saffari, the IGT Advantage Class II and
IGT Advantage Central Determination

Systems have been developed to comple-
ment the [GT Class I] and Central

Determination machines and games. The
systems will be used in che display of these
games at G2E. The systems were designed
to work seambessly with the various
Advantage products, including EF? Pay,
Bonusing and others,

The next frontier in gare delivery is
downloadable, server-based gaming—the
delivery of slor game content from a cen-
tral server to slots which function purely
as end terminals, With the first server-

based system already approved by Gaming
Labs International, Matthews says IGT
will be ready as other regulatory bodiesbegin to approve servedSaat ming.

“The first thing we did in that area
was to develop a central determination
system," Marchews says. “Ir is deployed in
Alabama; it’s recently been deployed in
Oklahoma. So we have the wherewithal

from a central-system standpoint to devel-
op that type ofdelive tem. The servwawenh SrisemmicaeWgang to change
gaming, but once you gee t the tech-nology requirements of delivering the
games, you get back to the business of cre-
ating the games—andthe realization that

mies matter.”
New frontiers also exist in IGT's cus-
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tomer base, from consolidation on the

operational side to new markets opening
up across the globe. Baker says dealin
with these new operational entities will
put into play IGT's strongest asset—it's
people. “There are many different markers
around the world, and each one has a dif-
ferent situation,” he says. “But having the

best People is still your best ber in dealingwith each situation effectively.”
And the situations are many as markets

expand around the world, “A lot of opera-
tors are building in Macau, and that’s going
to be good for our business and good for
us,” Baker says. “The governmenc in China
seems to be relaxing restrictions on the abil-

ity of the middle class to move around and
do things, so you may see more people
wanting to come to Macau, and it's nor
inconcervable you could see a second
Macau—a second area where gaming
resorts may be viable. Russias a big market,
but it's probably the most competitive mar-
bet in the world.”

Baker says that while [GT has stayed

Global Gaming Business « October 2004

 
away from the Russian market because of
regulatory restrictions in the U.S., chose
restrictions have been resolved, clearing the
way for IGT to play a bigger role in Russia,

Markets such as Japan, South America,

Canada, South Africa and all ofeseach propose unique challenges, he adds,
bur [GTis dealing with each challenge and

doing what it does best aegames.Baker offers the same remedy to

ations, as mergers create new gaming
behemoths. “We'll continue to give them
hopefully better choices than they have
from other places, and if we can do that, |
think they'll do more business with us
than anybody else,” he says. “I think our
relationship is such chat we get along with
the operators, and we've got a good,
respectful, healthy business environment,”

“Ultimately, our business is based on
rwo things—crearing games and deliver-ing those games to wk consumer,” adds
Marthews. “Obviously, we're confident
our games will be preferred.”
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GLOBAL GAMES 2004
The slot industry spreads its wing
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C. Coin andSlot:

Reel Renaissance
/\.C. Coin gets back to basics with high-earning,
“ntertaining reel-spinners

.C. Coin and Slot has an
absolute hit on its hands this

year—a game thar is doubling
ind tripling the house average for per-
mtchine win everywhere ir is
placed, Players are flocking
ii the game, eating up
LTS frequent bonus
ventsto make ir =
me of the stars of

the slot floor,
This, in itself,

* not a rari-
iw—A.C. Coin

1as had many
lilt games sinee the
easancville, New
lersey-based com-
pany began creat-
ig its own proprietary bonus games to
igment its longrime role as slot leader
GT's exclusive distributor in Aclantic City
ind the Caribbean. Whar is unique about
ihis game's monster-hit status is that it is
ota high-profile, branded video slot or
multi-site progressive.

The game is Triple Stars Slotto,
which adds A.C, Coin’s patented loctery-
tyle sphere of bonus balls to the most

basic of reel-spinners, a straight multipli-
er with few bells or whistles outside of
the banus game.

Triple Stars is the first Slotto game to
he placed on [GT's state-of-the-art $2000
stepper platform, and for A.C. Coin,it sig-
ials whar Jason Seelig, executive vice presi-

dent of sales and marketing, says is a new
cffort oo “actack the reel marker” witha

host of basic, high-earning games that are
vasy for the player to understand and fun
for them to play.

“There is a widespread belief that if a
ew game is not video, ir can't compete,”
Seelig says. “Our philosophy is that a very
strong reel game builds a loyal player
hase—the kind ofloyal following you don't
get with a lot of the video product out
here. We've had a history of producing
high-carning reel games, and Triple Stars is
huge for us; it is absolutely incredible in its
performance, with a national average of
wwe and a half ro three and a half times the

house average in SEAR Triple Stars isout-earning any video slor,”
The reason, he says, is a strong basic

math program with a frequent, easy-to-

 
 

 
 

 
 
 

understand bonus round. The base gameis
a five-line, five-coin reel-spinner, with
multiple “7" line combinations and a
bonus round that occurs every 46 handle-

pulls if all che paylines are active.

land on an active

payline, Slotto balls

lottery-style
sphere until one

rops into a
chamber co
indicate the

player's bonus,
ranging from 20)
coins to 1,000
coins. “The

player
knows—and understands what's

going on,” says Scelig.
le adds that even though

Triple Stars is a pure multiplier,
the player can get to the bonus
round even if wagering a singlecoin te activate only na center
payline. Most players are wager-
ing the maximum five coins in
the held, “Players can see that
you're getting to the bonus
more frequenely if all five lines
are played, so they're going to
bet max coin,” he says.

Again, it is a function of the
philosophy of A.C, Coin's
chief game developer,
Executive Vice President

Jerry Seelig: “Don't out-
think the player.”

“There are too many
games out there in which peo-
ple don't know why they won,
or more importantly, dont
know why they lost, which
causes a perception thar the
game is too tight,” says Jerry
Seelig. “We've found there is a
strong following for basic,

sod games which peo He casi-ly understand. A lot a
development efforts havefal
lowed along those lines.”

Entertainment

OF course, “easy to under-
stand” does not mean the
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When three bonus symbols

whirl around in che

 
 
 
 
 
 
 

 
 
 
 

 
 
 
 

 

 
 
 
 

 
 

 

bonus
es are

Dinthiag bur
entertaining. At this
years G2E, A.C. Coin
is introducing several new
top-bex bonus games on
$2000 slocs, plus new entries in
previously successful lines.

Games previewed last year such as
“Super Bonus Hor Dog Deluxe” and
“Popcorn Slotta" were launched in casinos

in September. Both of those games
_— have eye-catching top box bonus

games—one a mock hor dog
stand with wiener characters bap-

ping up and downto the tune
of “Hor Diggity Dog,” the
other, a Slotto chamber thar

looks like an old-time pop-
corn popper.

New top-box bonus
ames this year also fol-

toe the formula ofeye-
catching, clever bonus

/ pee on top ofclassic22000 games.
“Campin Buddies”
employs the same style
fp-bok as Hor Dogs.
with comical campers
substitucing for the
wieners, bobbing up
and down to the

tune of "Dueling
Banjos.” When the
bonus is crt

they stop aacing
and one reveals
the bonus. In each

bonus evenc, the

computer randomly
selects a number of

® awards up to four
) cumulative bonus

amounts (this builds
anticipation as the
player waits to see

Soy whether or not the

8 “Banjos” songPa meme SCaCts again.)
“Here Comes the

lee Cream Man” fea-
tures an ice cream

f truck in the top box,
with a spinning reel

33
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Another to

box game thar will be
hard to miss on the slot

floor is “Big Spin Slorto,”
which combines [GT's

patented bonus wheel with
strip the Slotta sphere into a

stopping spectacular bonus sequence.
The Slorte balls whir
around in a chamberin the

center of the top box to
determine the bonus
value, and the wheel sur-

rounding the chamber
then spins to a bonus mul-
tiplier value of 1X. 2X, 3X,
4X, 5X or 10X.

Other new games take
maximum advantage of
A.C. Coin's in-house sig-
nage shop, with sculpted
figurine toppers, and even
animatronics. “Merlin’s

Magic™ features an anima-
tronic magician in the top
box that talks with the

player as he picks the
player's bonus our ofa
cauldron. “Pirates of
Bonus Island” fearures an
animatronic skull as che

topper, which talks to players as they
2) pass by, The main bonus in that

gameis a scrolling treasure map—a
physical map whichscrolls

inside the top box until the

ks eae bonus “treasure” isund, The treasure is a
credit amount or a multi-

plier—if the multiplieris
found, the map scrolls
again to a new credit
amount, which is multi-

plied by the first result. If
another multiplieris
found, the top award is
multiplied by borh.

Jason Seelip says chebig release of this year's
show—it will be released
for sale to coincide with
G2E—is “Bewitched The

Nosy Neighbor,” a pame
thar was previewed last year
and subsequently refined
and improved. The nine-

aeraee line video slot is a sequel to
I" i : f one of the most successful

j , ; partnerships berween A.C,
it Cain and IGT, the original

| “Bewitched,” based on the

on cither ice
cream (reacs Or

the ice cream man,
There are different

bonus values for cach, bur
the ice cream man keeps the

bonus going for sdditional sping:
“The Big Bon Show Bonus” features

a retro game show theme played out in
the top box, with flashing lights stopping
on credit awards plus “Bonus Ball Drops.”
A mechanism drops bonusballs for addi-
tional credit amounts, or a “devil” ball,
which indicates zero. However, if three of
the devil balls fall during the bonus
round, the player gets the top prize.

One of the more elaborate top-box
games in this year's lincup is a masterful
sequel to A.C. Cain's legendary “Empire”
game,called “King Kong.” As in the origi-
nal Empire, the top box is a mockup of
the Empire Stare Building, with a minia-
ture figurine of King Kong (the character
was an anonymous gorilla in the first
one—this time he's the real deal,)

climbing up the side during
the bonus round.

In King Kong, the bonus
is awarded when the fig-
urine reaches the top floor.
However, there is an extra
twist here—a video fourth
reel in the base reel-spin-
ning slor. When an
“advance” symbollands in
the primary game, the
fourth reel animares to dis-

play the number of floors
Kong will traverse. These
advance symbols cause
Kong to climb up the
building; if enough sym-
bols accumulate for him

to reach the cop, a bonus
is awarded. Alternatively, a
special symbol on the third Sa
reel at max coin sends F a
Kongright to the cop for any
an instant bonus. This Biyh

game has great visuals, and
a highly entertaining (and
yes, easy to understand)

bonus ree (Jerry
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Seelig calle it “Empire }) 1960s sitcom. The “Nosy
on steroids.") Neighbor” concentrates on
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Bewitched characters Abner

and Gladys Kravitz, the
neighbors of Samantha
Stevens, the star witch. The
bonus round combines [GT's
second-screen bonus event—
in this case, an animated
sequence depicting a battle
between the Kravirzes—with
one of ALC, Cotn’s trademark

figurine top-box events: a
miniature figure of

Samantha “flies” up the
face of the top box. stop-
ping next to one af sev-

cral images of Gladys
Kravitz displaying the

players bonus.
While that game is a

very prominent video offer-
ing, the vast majority of
A.C. Coin’s offerings follow
the basic reel-spinning for-
mart with a simple-but-enter-
taining bonus. According toJason Seelig, many of the

F base games use an older ver-
sion of IGT's Double

Diamond, with the original
program math, “A lor of our
games go back to an old-

school math program,” he says.
He adds, though, that the old-school

math is worked into the $2000 platform,
which will provide full functionality for all
ticker-in/ticket-our and other peripherals,
and will allaw for quick conversions to
new games if and when that time comes
for an operator. “One of the problems we
saw previously was that if the numbers
started to fall off on a game, and the cus-
tomer wanted to convert it to a new

game, it would take a long time from con-
tract to delivery,” he says. Now, everything
is a conversion; we could convert an entire

floor in a week. Every $2000 game we
have is interchangeable.”

For the first time, A.C. Coin is offering
operators a group of new pames available
for sale right ac the show, This year cus-
tomers will be able to placeorders for Big
Spin Slorto, Nosy Neighbor and Triple
Stars right ac the G2E show. “This is the
first time ever that we're going to the show

with new games approved and ready to
place.” says Jason Seelig,

But overall, the theme of the show for
A.C. Coin will be a rediscovery of the
value of the classic reel-spinner—with a
simple but exciting bonus game added tothe top. It's what se company does best,
and in that area, says Jerry Seelig, “this is
our year to shine.”
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Keeping It Reel.
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Aristocrat Technologies:

King of Low-Denom
Aristocrat attacks the low-denomination market

while rolling out its first new stepper series

ristocrat Technologies has spent
the past few years positioning
itself for the furure. Wich an

amazing array of new products reacly to roll
out at G2E, the manufacturer this year sets
out to prove that the future is already here.

For Aristocrat, that future lies in che
casino industry's newfoundlove ofche lower
denominations. Driven by the ticket-
in/ticket-out revolution, casinos have
embraced the pennyslot, with multiple pay-
lines and super-high hic frequencies provid-
ing players an entertaining experience in
games that have the highest hold percent-
ages on thefloor.

Using its high-powered MKVI videofelbaes Meese marshaled its R&D
orces to achieye dominance ofthe low

denominationswith a collection of patent-
ed reel setups, bonusing concepts andline
configurations. The “Reel Power” series
enables players to purchase reels instead of
paylines, with all wins paid as scatters to
form a remarkable numberofpossible jack-
pots on any given spin. The “Bonus Bank”
series jacks up coin-in by offering a selec-
tion ofvideo bonusevents for an extra

“ante” wager. “Hyperlink” progressives use a
coin-in trigger to send a common bonus
event to any machinein a linked bank,
resulting in one offourlevels of a guaran-
teed progressive jackpot.

This year, Aristocrat applies a parent for
the first time to a payline configuration—a
50-line setup that results in unprecedented
potential for wins on any givenspin.

All of these features are designed to drive
low-denomination play, with hundreds of
credits wagered per spin resulting in averagebets on penny dors that in manycases,
approach thelevels of high-denomination
reel-spinners.

Even while exploiting the new popular-
ity of pennies (the chemeat the manufac-
turer's G2E boothwill be “Lots and Lots

of Penny Slots”), Aristocrat this year capi-
talizes, for the first time, on the enduring
love of casino players for the traditional
reel-spinning slot. The company brought
virtual-reel stepper slot pioneer Gary
Harris in as a consultantin the creation of

its first ground-up stepperslorline, to be
called the “SCX StepperSeries.”
38

Additionally, the manufacturer will show-
case a revamped wide-area progressive net-
work and new games in its mascent video
poker product group.

Aristocratis coveringall its bases in a bid
to rise to the top ofthe slot market as a full-
service manufacturer. “We are building on
all of our product categories,” says
Marketing VP Kent Young, adding that che
low denominationcategory will be its
springboard, “The industry is quicklyembracing low-denom games, but we were
ahead ofthe curve with a product portfolio
that’s over 70 percent one-cent an
cwo-cent games.”

Fifty Lines
At the National Indian

GamingAssociation
trade show earlier this

year, Aristocrat intro-
ducedits first 25-line

pennyvideo slots in
the MKVI series.

The payline configu-
ration on 25-line

es “Queen of
heba” and “Wild

Goose” result in a
remarkable number

of possible winning
combinations on any
given spin.

At G2E,the
manufacturer dou-
bles those combina-

uons, officially
launching its first

es with 50 pay-
ines. The paylinesetup for the 50-line

games is actually
patented a mind-
boggling setup of
lines, someactually
comprised of non-
adjacent symbols.
To accommodate

all those paylines,
the 50-line games
actually have an
extra row ofsym-
bols four symbols byfivereels.

Global Gaming Business * October 2004
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In another innovation, the betting con-
figuration amounts to whatis the first
fractional denomination a penny activates
twolines, makingthese slots, in effect,
halfpenny games.

“Aristocrat is the only manufacturer who

canere paylines,” comments Young.first two games in the 50-line con-
figuration are called “50 Lions,” with a king-
ofejane theme; and “Star Drifter,” with
a space theme. The games themselves are rel-
atively simple, with wild symbols in the pri-
mary games andfree-spin bonus rounds.
The games are all about math that encour-

ages apa play, notes Young. For instance,in the free-spin round of 50 Lions, a wild
symbol is added to each reel with each sub-
sequentspin. This results in huge credit
awards, designed to keep players in their
seats and keep them coming back for more.

The 25-line and 50-line games will be
accompanied at G2Eby launches of more
than a dozen other stand-alone MKVI slots,
in configurations ranging fromasingle pay-
line to games with three, five, 15 and 20
paylines andticles including “Bowling
Night,” “Frog Game, “Nerds Gone Wild”

=\, and “Shore Thing.”

«| Super Reel Power and
-/ Bonus Bank

' Aristocrat this year expands the ground-
breaking Reel Power and Bonus
Bank concepts, both of which have
been driving average wagers skyward
on penny games for the past year.

More games will be introduced in
the standard Reel Power format, in

which players pay to activate each
reel, creating an entire game ofscac-
ter pays and a multitude of winning
combinations.

While the foray is introduc-ing a new groupof standard Reel
Powervideo slots,it is also introduc-

ing a juiced-up version ofthe seriescalled “Super Reel Power.” The
 Asian-themed “Asian Princess” and

“The Game With No Name,” clev-
erly themed alongthelines of the
old Spagherti Westerns of the 1960s,
both follow the keep-it-simple credo
of the other new MKVI games,in
that the bonus events are free spins,

and the primary gameis spiced up
with a wild symbol that multiplies
the jackpot by cwo,three or four,

But an additional ante wager
transforms the display and the math
of the Super Reel Power Games.
With the extra wager, the pay win-

dow goes from a three-by-five configu-
ration three symbols on each ofthe five

reels to a five-by-five configuration. The two
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extra rows of symbols, combined with the
Reel Power feature in which every jackpotis
paid as a scatter win (adjacent symbols form
winning combinations regardless of the reel
or row on which they land), result in more
than 2,000 possible winning combinationson any single spin.

aiac raise the stake,” says
Young.It is this same idea, he says, that has
drawn operators to the Bonus Bank multi-
line video slots, Aristocrat introduced
Bonus Bank wich “Mr. Cashman,”andfol-
lowed it up last year with “Li'l Lucy.” In
each ofthese series of games, standard
Aristocrat base games offer the player thechance to aualifyfor a choice from five
bonus games commontoall the various
base games by wagering a 10-coin “ante”
bet in addition to the normal line bet

required to activate all the paylines.
The bonus games carry a common

theme hosted by the Mr. Cashman coin
character in one case or the Lil Lucy she-
devil character in the other—andall

are simple pick-a-tile games,
short animated sequences
resulting in a bonus win,or
free-spin rounds.

At G2E, Aristocrat intro-
duces its third Bonus Bank

game, called “Money
Honey.” The common
bonus rounds are hosted by
a “Lady Luck” character,
and include pick-a-tile

es “Match a Prize,”
“Build A Prize” and “Barrel

Prize,” plus a Free-spin
round. “However, what

makes Money Honey differ-
entis chatit is the first

Bonus Bank concept with
Reel Power base games,”
says Young. “We are com-
bining two popular con-
cepts.” The base games for
Money Honey feature a
four-by-five configuration,
with players purchasing
reels and all wins paid as
scatters. An extra twist to
the common bonus

round: Players can choose
between the four bonus

games when the bonus is
triggered, instead of hav-
ing the computer choose
for them as in previous
Bonus Bank games.

Progressive Power
Aristocratis forging new
groundthis year in the area of progres-
sives, mixing and matchingall ofits
40

 

 

 

patented payline and bonus features from
the otherseries to offer new games in

stand-alone progressives, in the po ular
Hyperlink series, and in a new multi-site
progressive link.

Aristocrat's new progressive games bring
the new payline configurations, Bonus
Bank, Power Reel and Hyperlink concepts
together in various combinations to create
truly unique progressive games.

There will be cwo stand-alone progres-sive video slots launched ar G2E shat utilize
the 25-line configuration. “Big Ben” wraps
its theme around the famous London clock

tower with Royal Guardsmen wild symbols
and a progressive jackpot won through a
second-screen bonus game. (Twelve chimes
on Big Ben's clock win the progressive.)
“Dinosaur,” in which the progressive is won
through a standard line combination,fea-
tures wild symbols and a free spin bonus
round, An interesting twist: After the bonus

around,in which all jackpots aretripled, the player has the option of
wos, keeping his accumulated bonus or
mr tradingit for a “Mystery Prize.”

i\ Aristocratis esi:| three new progressive games for
F~/ its Hyperlink multiple progres-

sive jackpor system,each includ-
ing a different oneofits
patented gamefearures. A
new branded progressive
pamecalled “Pele's Golden
Goals,” featuring the inter-
national soccer star in a sec-
ond-screen bonus event,

places the 50-line base game
into the Hyperlink system.
As with other Hyperlink
games, the progressive jack-
pot is won through the
common bonus round.

The second-screen event

is triggered randomly
through normal gameplay,
transforming the screen into
a scene ofa soccerfield from
Pele's perspective as he pre-
pares foKickfor a goal.The
player is awarded five “penal-
ty kicks,” and is prompted
to choose one ofsix possible
directions to kick the soccer

ball at the goal. Each goal
that strikes home adds to a

jackpot score—thar score
determines which of the four

levels of progressive jackpots
the player wins. A comical

addition to the round—if a
“streaker” runs buck-naked

across the field, a bonus of 10 points is
added to the jackpot score.

Global Gaming Business « October 2004

“Loco Loot” is 2 dual-monitor game
that brings the Reel Power base gameinto
the Hyperlink environment. (The top
video monitordisplays the four progres-
sive jackpots, and serves as an attractmace for the game.) It features a four-by-
four pay window setup, with players pur-
chasingreels andall wins paid as scatters,
with the common Hyperlink bonus trig-
gered randomly through coin-in levels on
the bank of games.

Finally, another branded game, “Zorro,”
combines the Mr. Cashman Bonus Bank

game with the first multi-site progressive
version of the Hyperlink system. The link
will initially be available with rwo Zorro
base es, in which the wild “Z” symbol
transformsall symbols in a reel into wild
symbols wheneverit lands (accompanied by
somegreat animation). With the extra ante
wager, the player qualifies for a chaice
between four Mr, Cashman bonus games.
Oneintriguing twist is the free-game
bonus: the player actually chooses the num-
ber of spins and the multiplier a few spins
with a high multiplier or more spins with a
lower multiplier.

As with other Hyperlink games, the out-
come of the bonus round determines which

ofthe four levels of progressive jackpot is
won. However, on this ane, the top-level
jackpot is a multi-site progressive, million-
dollar-plus prize. “This is similar to our
“Millioni$er’ game,in that people feel they
have a shotat a life-changing jackpot every
time,” says Young. “But where Millioni$er
offers a static top $1 million prize, this has
the functionality of a multi-site progressive.”

The best part ofall the ipioprenive offer-ings from the standpoint of Aristocrat's
strategy is that they areall available in
penny and 2-cent denominations.

Poker and Steppers
Aristocrat's G2E booth this year will include
somereel-spinning stepperslots and video

ker games based on formats inherited
from the former CD§ Gaming,such as the
Deluxe Stepper series and the specialry
poker game Reel Deal, which includes a
bonus set ofreels in the top box in addition
to the standard video poker game.

However, the big news in both genres
this year is the new gamelines. Aristocrat
will display several progressive video poker
games that have been approved recently,
plus new games such as “Lucky Suit Poker,”
and a version of “Card Sharks,” the video
poker gamereleased last year, that incorpo-
rates a Bonus Bank ante-bet feature and a

Hyperlink progressive bonus game.
The new SCX Stepperseries, Aristocrat's

first ground-up reel-spinningline, includes a
wealth of reel-spinners designed in partner-
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Atronic:

Global Expertise
Atronic brings its three worldwide ReD centers
to bear for its largest G2E display ever

tronic has been reparing for thisyear's package of games for years.
Strategic reorganizations of R&cD

centers, the consolidation of rhe company's
system division andthe refinement o:
unique features in several game formats over
the past three years all come together this
fall in what is the manufacturer's most
ambitious andextensive collection of new

product launches to date.
Thestrategic moves involve both the

organization of the global slor manufactur-
er and the wayits diverse groups develo
and deliver product. A small slot manufac-
turer based in Austria whenit was pur-
chased by Germany's Gauselmann Group
in 1993, the manufacturer is now split
into four distinct divisions: Atronic
International, based in Lubbecke,
Germany; Acronic Australia, based
in Melbourne; Atronic Americas,

based in seomaale Sree andAtronic Systems,also basin Scottsdale le
The company has

since established research

and development centers
in Scortsdale, Melbourne,
and Graz, Austria (the
site of Atronic
International’s main

manufacturing plant).
More important than

the restructuring of
Atronic, though,is how
the four divisions and

various R&D groups +
have worked together in §
creating a formidable
lineup of products.
“This year is the cul-
minationofall of the

strategic moves within
Atronic,” says Jason
Stage, who heads up the
Atronic Americas R&D

group as game develop-
ment manager. “This
year's G2Eis the first show in
which wewill display products from all

three R&cD centers seen the world.”Stage adds this is the first year games
from Atronic’s U.S. division are being pro-
42

 

 
 

 
 

 
 

 
 

 

duced from conceptto regulatory submis-
sion and assembly in the Scottsdale head-
quarters (the American division relied on
the Austria facility for assembly in the past),
and thefirst year the entire Atronic Systems
division is under one roof.

“This is all part of our continued invest-
ment in the North American market,” Stage
says. “We are combining ourglobal expert-
ise with a local, North American focus at

Atronic Americas, We are able to pick and
choose the concepts that are working bestaround the world”

The Atronic products on display this
year are the result of developmentarall
three R&D centers, and the focus will be

on the product groups that have had the
most success around the world.

Heading thatlist is “e-motion,”
the product group introduced two
years ago featuring a radicallydesi alergonomiccabinet and an

advanced video platform the
manufacturer called “Hi(!)bili-

ty.” The platform and cabinet
are now marketed as one

underthe “e-motion”
brand, and the suite of e-
motion games has grown

the slot formaritself,

Stage says Atronic will
still support games in the
stan “Cashline”series,
andin fact will introduce

many new Cashline games
this year, However, e-
motion has become

Atronic’s premierslotline.
Hesays players around the
world have flocked to the

pecs because ofthe plar-orm’s functionality, the
dual-screen setup, and the
comfort offered by the
height-adjustable cabinet.

“We knew we were

bringing a premier product
line to market with e-motion,”

Stage says, “There has been great
acceptance in the market of the platform
and thecabinet. For instance, the game
‘Atlantica’ has generated double the revenue

Global Gaming Business * October 2004

along with the popularity of |

Continuedfrom page 40
ship with Harris, who, while at Universal
during the 1980s, was responsible for com-
bining the Telnaus virtual reel system with a
stepper motorinto the industry's first truly
reliable electronic, RNG-based reel-spinning
slots. According to Harris, while the SCX
stepper games are traditional in terms of
style they are mostly three-reel, three-coin
buy-a-pay games—the math models used in
creating the games are completely new,

“We developed this entire line to be
like no other games in the market,” Harris
says. “We used 20 math models, There are
only four or five math models currently in
the market.”

The various math models manifest

themselves in the way the bonus features
work on the stepper games, For instance, all
of the games have a fourth video bonus
reel, but instead ofa straight credit amount
or multiplier tied to a winning combina-
tion, it functions as a random mystery
award, using features popular in Aristocrat's
video slots. “The bonus reel award is a ran-

dom selection with no input from the regu-
lar game,” Harris explains. “It is independ-
ent of the three-reel_ game, and it creates
another game a number offree spins at a
multiple, for instance.”

Another random feature cropping up on
the bonus-reel video display is initiation of a
“Hot Streak” mode for the stepper game a
set numberofspins during whichallpays
are doubled, There also are multiline ver-

sions of the stepper games—on those, the
HotStreak mode applies to one payline.

Someofthe new stepper games also
include a re-spin feature, in which cer-
tain combinations re-spin once for a
larger award.

The SCX Stepperseries also includes a
line of progressive games, including three
versions of a multi-site progressive slot
called “Looney 7s.” The base game uses the
Reel Power conceptof purchasingreels,
with all symbols visible in the pay window
applying to winning combinations. The top

ox fearures a completely separate three-reel
bonus game, triggered randomly and com-
pletely independentof the base game.

Harris says Aristocrat is targeting the
dollar player withits first suite of SCX
Stepper games. “After we get the dollar
player, we'll go after quarters,” he says.
“This is a completely new global position-
ing for Aristocrat.”

While targeting the dollar players
with its new stepperline, Aristocrat plans
to continueits attack on the low-denomi-

nation market by bringingall its innova-
tions to bear in adding new dimensions
to the multiline video slot. And to the

slor floor in general. 0
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as an ¢-motion game as the same in

“Operators love the dual-sereen setup
because it offers ease of conversion. For

our game developers, the dual screen pro-
vides a nice palate on which eo paint.
Atronic has always been known for inna-
vative graphics; this formar has allowed us
to recapture that reputation,”

Stage says Acronic has been concentrar-
ing on increasing the amount of game con-
tent available in the e-modon platform,
which is either approved or close to
approval in all major gaming jurisdictions,

Cash Fever
Thestar of this year’s show in the ¢-motion
format, though, promises to be “Cash
Fever,” a four-level progressive link in
which several base games are linked to a
common bonus round, played out on the
top monitor of each indvvidial

The system is set up as a rane:
cific progressive link a setup of pro-

ve amounts wouldberesets of $100,
200, $500 and $1,000 for the four pro-

ae prizes. The top box of each gameplays a thermometer with arrows point-

a ee/=

be1h

—

ingeewin metersyr left,thra e mercury to the four jackpot
displays to the right.

The bonus jackpot system is set up tocheourage maximum wagers. Although
players reach the bonus round—and a guar-
anteed p ive prixe—even by wagering
a single coin, increased bees lead to the
higher jackpot levels. When the banus is

initiated, the man screen transformsto a free-spin ro th a totally different
symbolset than the primary game—itis

made up of different Soprs tuba thefree spins progress, accum creditsspear on the win meters. When the total
aiepee a threshold, the mercury in theever thermometer rises to the next

ciobevel.
hookencouraging max coin is that

the winnings in the free-spin round deter-
mine the level of jackpot. Since a max-coin

will result in the highest winnings, it
result in the mercury rising quicker

toward the top jackpotlevel.
“This game is the first to combinea free

spin bonus with a multi-level progressive,”
notes Stage.

There will be fourinitial base games on

the Cash Fever link,all versions of standard

e-motion games with theior bonusfeature added, Each includes game-specific
bonus feacures in addition to the common

bonus triggered by “(Cash Fever” symbols.
Ar GE, the games “Deal or No Deal” and
“Bedazzled” will be featured in the link.
Deal or No Deal is Arronic’s first licensed

game, based on a television game show

pops in Holland, Australia, Argentinaand Italy. In one bonus round, the player
hears the “studio audience” vote for one of
three on-screen bonus evencs. In che main

bonus, the player selects from a field of cash
boxes, and chooses “Deal” ta accepr the
amount or “No Deal” to try for a higher
amount (or lawer amount).

“Bedazzled” features a wizard symbol
that animates and expands to covera reel,

making that reel wild in a free-spin bonus
round. It includes Atronic’s patented “Win
Two Ways" option, in which an extra

a activares right-to-left payookbassate increasing hit frequency“dovlnig scatter atIt also includes a
“Frog Feature,” in whic z hops across
the screen to reveal bonus t amounts—
a feature borrowed from Atronic’s popular

ia

—faba
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“Time

for Money”
offers the player

a choice between the

19th cenrury and the
28th century. The play-
ers selection causes the top
box and the reel symbols to

transform either toa

Break the Spell" game.
Other es on the

“ver link include “Treasures of

enice” and “Time for Money.”
reasures of Venice is a

eautiful game thar takes
ill advantage of the dual-
reen ¢-motion cabinet,

he cop monitor features a
enice scene that actually=|
ianges berween day and |
ight, There is a unique
n-sereen bonus in his

ume. “Campanile

theme for a “spin-'til-you-
win” free game bonus,

Stand-Alone Games

ower” symbols cause Arronie also will introduce a
wo reels to animate, new suite ofstand-alone games
nd the player chooses in the e-motion plarform at
erween them fora G2E. Among the highlights are
ce spin and actually “Angels and Devils” from the
icks the volatility of LS. development group. This
ve feature. “Rialto game has some of
ridge” symbols trig- intncate animation ever in an
era mulri-leveled Arronic game, which Stage
win bonus, in which credits 00 beefing up the U.S.ie player selects from development staf with award-

WINN artists and animation

experts from Hollywood film
production companies. “They

for credit

nounts of golden fan
mbols that wigger a

titd screen and a pave this game high-quality,
lection from Venice Hallywood-sryle TV graphics,”
wivenirs to award addi- he says.
onal credits. The game offers a visual onslaught, and

Victorian theme ora futuristic

sietewenthe etl bp

 
 
 
 
 

 
 
  
 
 
 
 
 
 
 
 
 
 

a

free-

spin round
with multipli-
ers offering the
player a choice of
volatility—a lot offree
spins with a low multiplier,
or fewer wich a higher multiplier.

Othertitles being introduced
at G2E include: the first e-motion

version of the Cashline game, “Dancing
Spiric,” with the Win Two Ways feature
added, and for the first time in the e-
motion platform, 2 multi-denominational
setup; “Magic Woods,” a medieval-themed
game with a free-spin bonus; and “Blastin’
Barrels,” featuring animated dwarf charac-
ters as scattered wild symbols with a free-
spin bonus round.

Stage said free spins are a bonus being
demanded more and more in the marker-

WAGER IS FIRST IN

ie hoe at at ceca cated WASSER

aenble componente cuiiome waelgence product on

Schone poopertieenche onlgueneiige eben,

Acouncie ond teloble fooecoving looks

Maltese! nanagemen aeceissblty
Frwy lou tole bo cede ocean nestaclie Ramis

ou need to Lacw more igh now, you need VIGER

WAGER +#
1-888-587-795% 
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Austrian 
>aming Industries:

The.
‘Gaminator’

Arrives
Novomatic’s AGI subsidiary features a streamlined,

ergonomic cabinet and new gamesto introduce U.S.
markets to technologyproven in Europe, Africa and
other worldwide markets

t’s called the “Gaminator” and,
according to Jens Halle, it may rep-
resent the future of the slot floor.

Halle is managing director of Austrian
Gaming Industries (AGD, the subsidiary
of Austria-based Novomatic Group, which
has been supplying video slots and multi-
player electronic table games to gaming
markets across Europe, South Africa,
South America and the Caribbean for

years. The Gaminatoris a sleek,silver
dual-screen cabinet with an ergonomic
design, a slim footprint and cwo, giant
color TFT/LCD video screens.

46

Halle says the developmentofthis cab-
inet, which houses video slot games on the
manufacturer's advanced “CoolFire” plat-
form, means AGIis ready to pursue major
marketing ofits products to U.S. casinos.
The manufactureris already licensed to
sell its games in Colorado, and recently
opened an office in Colorado Springs to
kick off U.S.sales.

“Colorado is a strong gaming market,
and we have had machines onsite there

for some time,” Halle says. “We decided
to hold off from quantity sales in the
states pendingthearrival of our double-
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Continuedfrom page 45
place, as players increasingly prefer good
game math andvolatility over second-screen
events, “Free spins are definitely taking over
in popularity,” he says. “The variety of thecrane is aalathe ts the bonus round in a
Pe spin, which has a positive psychological
effect on theplayer. [t also has been shown
that free-spin rounds increase the longevity
ofthe game.”

Towerline and the WAP
Atronic’s “Towerline” series was launched

two years ago as the base games for Arizona
Magic, the company’s first wide-area pro-
gressive system. Towerline games feature
chambers of “flip cards” in a mechanical
bonus event, which, in Arizona Magic, leads
to one of two multi-site progressive jackpots.

This year, Atronic introduces several
new games for the Towerline series, includ-
ing Towerline versions of proven video
slots. “Spirit Magic” is based on the popu-
lar Cashline and e-motion game “Dancing
Spirit.” “Zodiac Magic” is based on “Sign
of the Zodiac,” another game that has
achieved much success in the stand-alone

video platforms.
Someof the new Towerline games are

being placed into Atronic’s latest wide-area
progressive product, under the “American
Magic” series. The “Magic” network in
New Mexico has already been transformed
into a pennylink, and Stage says ir is
already very popular. Artronic also has creat-
ed a “national” wide-area progressive in the
“Magic” series of Towerline games, with a
jackpot created through machines linked
amongIndian casinos in California,
Michigan and Wisconsin.

At G2E, the manufacturer launches
“Penny Parade,” its first penny wide-area
progressive.

Penny Parade will include many of the
top-selling Cashlinetitles, including
“Running Numbers,” “Ghost Hunter”
“Mystery Mask” and “Deep Blue Dollar$.”
It will be a nationwide-area necwork with a

jackpot resetting at $50,000,andall
machines will be marketed in banks includ-

ing confetti-laden, festive signage, with each
machine a different color.

Finally, Atronic introduces a new series
of video poker games this year, with 19 dif-
ferent poker games, Also introduced for the
first time is the “Titan,” a giant slot
machine including games such as “Kismet”
and “Mystery.”

It is a remarkable lineup of product for a
companythat was a comparatively tiny
manufacturer only a decade ago. According
to Katie Stage, Atronic’s marketing manag-
er, the star of the show will be e-motion.

“This year’s G2E represents the real-
ization of e-motion,” she says, “as opera-
tors continue to discoverall the ways this
platform can be utilized to create new
play experiences.” o
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screen product, the Gaminator, This is
now happening.”Halle says a Gaminator represents a
technological eeepeoratsuited for video in, use of the
TFT monirors, fer (chin film transistor)
technology allows for color LCD flar-
screen monitors that are lighter and thin-
ner than traditional LCD screens—allow-

ing flexibility in their positioning within
the cabinet. Additionally, TFT monitors
provide for a completely flat screen and
sharp graphic images thar never flicker,

wc rain.

Witk heGunioassk the thin profile
rmits as many as a third more to

t within the same rint, the
ergonomic design provides for more player
comfort. The rwo large screens funcuon in
concert, with game bonus events playingOut On a top screen sinuated so the hans
can view it without strain.

“We are convinced that the future

belongs to double-monitor cabinets,” says
Halle. “We are the first company in the
industry introducing a game with two

extra-large TFT screens in a=mized, streamlined cabinet. The

Gaminator offers the full range of
CoolFire platform features and game func:
tions, player tracking options and superior
stereo sound. The wo TFT screens are

tilted toward the customer, and separated
by a minimum distance to maximize play-
er convenience.”

The cabinet design is being adapted for
both multiline video and reel-spinners.
“The modular design allows for use of
mechanical reels with a TFT monitor, or
alternatively using two TFT monitors,”

afzleio A
|SDhad
HEE ci|10)

a

oa 

Halle says. The hybrid product using the
(Gaminator setup is a multi-game unit
called “Gaminator Reels & More,” which,
says Halle, “offers not only a space-opti-
mized cabinet bur also the first worldwide
multi-game machine with a choice of 10

games including one reel game and nine
video games,”

Game Launches
At G2E, AGT will introduce a suite of
slot games to go with the Gaminator cab-
inet. New game titles include “Knight's
Quest,” with a medieval theme played
out in beautiful arework on the two video

monitors; “Bananas po Bahamas,” a
Caribbean-themed game with a bonus
feature awarding 45 free games; “Riches
of India,” with an on-screen bonus fea-
ture in which animated “snake charmers”

and a wild “guru” symbol multiply jack-
pots up to 25 times; “The Money
Game,” with a free-spin bonus fearure
including wild dollar sign symbols that
double or triple jackpot values; and
“King of Cards,” in which Joker symbols
substituce for all other symbols and dou-
ble all winnings in free es.

AGI also will digblarseatil games
that have already achieved worldwide suc-
cess, intcluding “Treasure Ant,” “Ancient
Aclantis,” “The Search for More Money”
and. “Lucky Lady's Charro,”

The manufacturer also will use the

G2E show to launch a linked progres-
sive system called “Cash Connection.”
In this system, up to G4, five-reel video
slot games are linked to a jackpot con-
troller, which uses coin-in triggers to
randomly award a common bonus event

oe

called “Kenny Cash,” which awards one
of four levels of progressive jackpot.“Every game clapadhat a chance to win
one of the four progressive jackpot lev-
els,” says Halle.

AGIalso will showcase its most suc-

cessful worldwide products, its multi-
player automated roulette games. “We are
the world’s leading producer of multi-

player ms,” Halle says. “Our most
success! foduct, ‘Novo Touchher Live-
Roulette,’ has been recognized as the first
true crossover produce between live

mes and slots.”

The Touchbet Live-Roulette system
links the roulette wheel of a standard

roulette cable ro a server and player termi-
nals, enabling players to participate in a
live roulette game from individual video

terminals, physical roulette wheelis
set up for fully automatic operation. “Our
modular design allows networking of up
to 250 of these electronic player stations,”
Halle explains. “All cerminals replicate the
roulette layout, and a touch-screen moni-
tor allows players to place their bets just
like on a live roulette rable.”

Another popular AGI roulette product
showcased at this year's G2E is “Novo
Multi-Roulette,” a smaller system that
links eight electronic player stations to a
fully automated physical roulette wheel.
The touch-screen player seations are
arranged like an island around a mechan-
ical roulette wheel secured in an enclosed

case. According to Halle, the system fea-
rures secure cash-handling and payout
mechanisms, second-screen video fearures
for call and neighbor bets, and options
such as on-screen chip value selection,
random variation of the wheel speed and
alternating direction of the spin of the
wheel sekthe live-game aitatie balls.

“Our products ate operating very suc-
cessfully in casinos all over the world,”
says Halle, “We respond to market
demandbygiving players and operators
the options and excitement they expect
from the newest generation of slat
machines and multi-player systems. Our
passion is to develop interesting games
and to provide service excellence to our
loyal base of customers.”

Halle says the strength of AGIlies in
its flexible andaeproductline.“One of our core strengths is our greatdiversity of products and tvoaaivansHise!
he says. “Our broad product range allows
us to design customized products forniche makets worldwide, and enables us
to react immediately to ever-changing
market requirements.”

As AGI further into U.S. markets,
thar flexibility is bound to come in handy. o
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Bally Gaming and Systems:

Consolidation of Strengths
Bally Gaming brings its own developmentforces together with recently
acquired SDG to display a mind-boggling array of new concepts

y the time Alliance Gaming com-
pleted its acquisition of Sierra
Design Groupearlier this year,

the company’s Bally Gaming and Systems
business unit had already rurned its busi-
ness around: pursuing new ideas to contin-
ue its dominance ofthereel-spinning mar-
ket; revamping its EVO video platform;
and introducing the highly successful
“Cash For Life” and “QuarterMillion$”

ive links.
thee acquisition of SDG, though, would

set Bally's eine develo bpen path for thefuture. Besides givingthecompany an
instanc entry into the Class [I Native
American bingo and central-determinant
video lottery markets, SDG’s technologicalprowess was well-known and, says Mick
Roemer,Bally's senior vice president of cor-
porate sales and game development, on a

path Seapo at Bally.As Bally devel the next genera-

tion of the EVO psticieants SDG was per- afecting the Alphavideo platform. Thetechnology ofchat latform has
been spread shri contract
to other manufacturers—

most notably WMS
Gamingbutwith the acqui-
sition, it is being m
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the SDG plarform is eventuallycombinedwith EVO technology
into Bally’splatform for the
furure, “It is a simple conversion
to the OS board,” he says. “We

(eroySY  

slot bonus games. Better yet, he
says, the manufacturer was able

to find many ofthe original
actors from the cartoon series to

do the voice-overs.

 ae eeeiinciem iawn Thatincludes June Foray, theexisting box and upgrade original voice of Rocky theTetvsds Flying Squirrel. Now in her
wealth of new and existing 80s, Foray also provides the
EVO titles being international- voices ofNatasha Fatale and
ized with language conversions to Russian,

French, Chinese, Spanish and others are aya small portion ofan astounding number o}
utles in all ofBally's families thar will

aeees2E display. Bally is set towow the industry this year with new o
in EVO, EVO HYBRID, S6000 reel-spin-
ners, licensed titles in the Premium category,
progressives in the Cash For Life and
QuarterMillion$ links, a new version of the
Game Maker multi-gameunit, and new
offerings resulting from the SDG acquisition
that are like nothing the slor floor has seen
before. There are 150 new games in all. “We

are launching che most Bally has
ever shown at G2E,” says Prater.
” “What's more, most of chem will be

available for sale at the show.”

into the video R&D at Bally has grouped all the cartoon-
Bally Gaming. “Alpha is the themed games it has collected over
most universal platform to the years intoaseries for place-
date,” says Roemer. “There ment onits Thrillions multi-site
is no other platform so progressive network known as the
many manufacturers are Cartoon Jackpor Link.” Thelink
working with.” will feature several denominations

Engineers at Bally and and a $100,000 reset on the top
what is now its sister com- progressive prize. According to

pany SDG have been Prater,NSeee establishedworking together on new aceyes Hiceate androjects, even as a new Seayamanabirdy had a
aris of EVO video slots $25,000 top prize, into the

is before regulatory agen- $100,000 Cartoonlink.
cies for approval, The first At G2E, the manufacturer will
ofBally's new Alpha games introduce the newest additions to
will be approved shortly my the Cartoon Jackpot group, head-after the New Year begins, ay ed by “Rocky & Bullwinkle,”
says Roemer. based on the quirky 1960s cartoon

Marcus Prater, Bally's senior vice president_series that millions of Baby Boomers grew
ofmarketing, adds that the 11 new EVO up watching. rding to Roemer, popular
titles being introduced at this year’s G2E bits from the series were re-animated by
show will be easily convertible to Alpha when

50
Bally artists and placed into the context of

Global Gaming Business * October 2004

Nell Fenwick, other characters from the series
appearing in versions ofthe slot. Bally man-
aged tosnag the official voice of Bullwinkle,

impressionist Keith Scort, to pro-
vide the voices of the famous moose, along
with Dudley Do-Right, Peabody and the
“Fearless Leader.” Scort was an acquaintance
of the original voice of Bullwinkle, Bill Scort
(no relation), whois said to have hand-picked
him as his successor,

The ores& essthemeisbeing used in es being intro-diseed by Bally,senae reel-spinning and
video versions. Bonus sotaic include a
“Save Nell Bonus” with Dudley Do-Right
and SnidelyWhiplash, and, in the “Lucky
Wheel” version of the game, a mechanical
“Way Back Machine” piloted by Mr.
Sherman and Peabody.

aanoieiies ™is introducing several new r its

popular QuarterMillion seescrepeeves:
sive link, which Roemer says has been the
“most successful progressive launch ever for
Bally.” QuarterMillion$ is a multi-denomina-
tonal link, with maximum bets on all games
equal to three quarters in addition to three-
coin quarter games, the link includes 75-coin
penny games, 15-coin nickel games, etc. The
top jackporresets at $1 million,

Heading thelist of new
QuarterMillion$ games at G2Ewill be
anotherbranded entry, “Hee Haw,” based
on the long-running country music come-
dy/variety TV show. Animated images ofall
the country stars from the show Buck
Owens, Roy Clark, Minnie Pearl, Junior
Samples and others dish out comedy in the
bonus rounds, and the gamealso includes a
mechanical top-box bonus roundcalled

“Councry Cash” (hosted by the Minnie
Pearl character), in which a top-boxreel
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determines moves around a board of cash
bonus amounts.

There also will be a version of Bally's
“58H Green Stamps” game (the main ver-
sion is a new of game developed bySDG) on the GuarterMillion$ link, as well
as a new entry in the Playboy series, the
“Playboy Get Lucky Wheel.” The latter
game is a Playboy $6000 reel-spinner withthe Lucky Wheelbonus wheel popularized
last year.

Game Maker II

Theoriginal Game Maker multi-game
video unit was credited with virtually saving
Bally from extinction in the early 1990s.
The multi-game unit employed,for the first
timein the casino industry, the style of
multiple games included in a singlepacking oa had previously been the
purview ofthe instant lottery.

There are still thousands oforiginal
Game Maker units in casinos across the

industry, but this year, Bally introduces an
updated version ofGame Maker, in a new
dual-screen cabinet. Game Maker II is a new

video operating system that will replace the
comparatively primitive Game LIcis
housed in a cabinet known as M9000, which
employs a dual-screen setup, with the top
screen used for bonus events. The main

screen is a 19-inch, super-high-resolution
touch-screen monitor.

Ic is ergonomically designed, with buttons
placed 34 inches from the ground (the origi-
nal Game Maker buttons were 43 inches

high) and all the peripherals within easy reach
agiattlegomagor de pues whicto to without

bochesing others, notes Mike Mitchel,aell, Bally's
vice presidentof design. “The woofers
are in the front;thetweeters are in the top—
so the sound ends at the player,” he says.
There is even a volume control.

Among the new games being placed inthe M9000 versioneeeIl is the
first in a series of slots based ona licensing
agreement between Bally and Atari, Inc.,
announced in September. “Pong”is the first
ofseveral Atari video games from the 1970s
and 1980s to be re-created in slot form by
Bally. Also included in the t are
Atari classics such as “Asteroids,” “Missile
Command,” “Centipede” and “Breakout.”

Pong, the first game in whatBally is
calling its “Retro” series, is a multiline base
video slot with a bonus on che top screen
duplicating what was the original home
and arcade video game—a simple on-
screen tennis match using a computerblip
bouncing back and forth across the screen,
The bonus round will actually include a
skill elementforall those post-Baby Boom
casino customers who grew up playing
52

 

 
 
 

 
 

Pong and other arcade games.
A traditional game paddle
will be included to allow the

player to play an actual game im
of Pong t the compur-
er for his bonus award.

The SDG Connection
The merger ofSDG into the

Ballyfoldhas resulted in sev-
eral new offerings this year,
reeFg casino marketandforthebi Class

Tintin poolemater
For the casino market,

Bally and SDG have
developed a collection of
games on SDG'’s Alpha

EtanchingatG2E”Mun at G2 fany
ofthe games offer prize

er and playlike nothing else in Bally's
arsenal. According to
Roemer, that’s the beauty
ofthe Alphaplatform. “The freedom given
game developers by this new platform isincredible,” besays.“We can do just abour
anything we want without having to trick or
alter the operating system.”

Just abour anything like having players
win prizes that are sent to chem through the
mail via an Internet-linked . That's how

the new version of “S&H Green Stamps”
works. The game, based on the merchandise

Seis dhettt Intesecede: ing the 1950s and 1960s, was oriuced as a straight EVO video sloc Thisnew version actually re-creates the Gren
neare awarded “Green Points” for
landing certain combinations during the
video slor game. Points accumulate during
play, and can be printed out onaticket at the
end of the slot session. That ticket can then

be taken to a nearby redemption kiosk linked
to an Internet shopping site, where the player
picks a merchandise prize in a Silver, Gold or
Platinum category, based on the number of
“stamps” collected during the game. The play-
erplugs iin his name and address, and the
prize is sent through the mail to his home,

SDG initially developed this technolo-
gy—ealled “Casino Merchandise
Technology,” or CMT forits first major Class
Il e, “Raining Diamonds,” in whislererstales vidoes t's sdemnption Lisik ws
trade chem for fine jewelry items. (New ver-
sions ofthat game will be launched at G2Eas
well.) As with Raining Diamonds, the Green
Stamp tickets collectedbyplayers can actuallya home and up to achieve high-
er-level prizes.

“Great Adventures” applies the same style
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ofbonus to travel awards. Pay
combinations in the Alpha video
slot trigger travel wt at the
Silver ($300), Gold ($600) and
Platinum ($1,199) levels. The
ticket prints out the award with
a phone number to call for
reservations for a vacation—a
Platinum award could be a
Hawaii vacation; lower awards
are designed to offer a vacation
to a NASCAR eventor some

other broad-appeal rip.
According to Loren

Nelson, director of game devel-
opmentfor the SDG division,
the company’s engineers are
working on versions that, in
the long term,will place the
shopping excursions right on
the gaming terminal.

Other Bally/SDG Alpha
games being showcased at
G2Einclude “Auction Fever”

and “Bejeweled.”
Auction Feveris a linked bank of

games based on an Internet auctionsite. The
games actually are linked to each other via an
Intranet connection, When a coin-in is
reached, a controller sends the entire
into an interactive bonus round—one

machine is designated the “seller” and the rest
ate “buyers.” What follows is a simulated
Intemer auction. The seller touches items on

his video screen, and orher players touch their
screens to enter “bids.” The winning bidder
receives a bonus award, and the “ve
receives the bid amountas a bonus.

Bejeweled is a simulation ofa popular
Internet game, The enure play screenis a field
ofjewels. The entire game play consists of
wagering in an attemptto select jewels with
matching coin amounts. When matchin,jewels are selected, they disappear from th
screen and new jewels fall into the display to
complete the grid.

SDG has worked with Bally to inco
rate manyclassic Bally slots into the Alp!video platform, including a video version of
Blazing 7s featuring a custom top-box and
$100,000 progressive jackpot.

Meanwhile, SDG is incorporating Bally
gamecontentinto its game systemsfor both
central determinantvideo lotteries and Class

II Native American bingocasinos,
Interestingly, che games for the Washington
lottery market which uses a finite-pool
video system are housed in IGT Game King
boxes, and include game content from IGT
and WMS Gaming as well as Bally.
According to Nelson,it is a continuation of
the business SDG has built over the years
with all of the slot suppliers: “It reinforces
SDG¢°s role as the Switzerland of manufac-

Bee
Sy
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Cyberview:

Let the Games Begin
Cyberview Technology ushers in era of server-based

gaming with initial U.S. regulatory approval

or the past few years, “download-
able games” and “server-based gam-
ing” have been buzzwords for the
future ofthe slor floor. Several years

down the road, it has been said, casino
floors will be transformed through central
servers that download a variety of video slot
content on demandto slot ciliate serving
as end-use terminals for a variety of games.

The era ofserver-based gamingis to be
an era in which casino operators can
switch gamestyles, denominations, even
game programs, according to che types of
customers presentat any given time of the
day, week or month.

Thanks to Cyberview Technology, that
era is suddenly upon us.

This year Cyberview, which,since its foundingin 1995,
supplied game contentover
central server-based systems
mainly in Europe, became the
first supplier to place server-
basedgameterminals in a
Class III casino in the U.S. It

did so with a planned trial of
its system at California’s Agua
Caliente casino. Cabinets
decked out with the casino’s

logo and in-house graphicsill be set up to receive any
ofseveral games each,
which the casino can
switch outat will.

Casino operators
typically cite regula-
tory restrictions as
the major obstacle
to the spread of
server-based gaming
in U.S. casinos. In

August, Cyberview
achieved a major victory
in overcoming that obsta-
cle when it became thefirst

supplier to achieve approval ofa server-
based system by a majortesting organiza-
tion. Gaming Laboratories International,
the world’s largest slot testing organization
andthe certified proving ground for

proval of slor products in virtually allcllass II] Native American jurisdictions—
including huge markets such as California
54

 
 
 
 
 
  
 
 
 
 
 
 

 
 
 
 
 

and huge casinos such as those in
Connecticut—approved Cyberview’s serv-
er-based system for delivering download-able slot games.

“No one in the world has ever had

approval from a certification organization

for this type Seen says Jean-MarieGatto, chairman and CEO of Cyberview.
“Tt legitimizes us, and allows us ro go into
many jurisdictions in the world, since GLI
is the t certification testing lab in the
world. For that reason, we have a large uni-
verse in which to install and sell our secure

and trusted systems.”
While the approval certainly will

expand Cyberview’s already-strong busi-
ness in the U.K, Russia and other

European markets,persmore important
the company and the
industry atlarge is that the
GLI certification clears the

wayfor the penetration of
the world’s largest slot mar-
kets— those in the U.S.

“Everyone(in the U.S.)
has talked about if for years,
and. now it has occurred,”

mt Roy Student, presidentCyberview’'s gaming divi-
sion. “Now that our system
is approved, we will be able
to go into all the jurisdic-
tions supported. by GLI,
which is a vast market.”

He adds that

Cyberview’s GLI approvallikely will speed upie
Lottegurangbythe:le gaming e
large U.S.slor manufactur-
ets. “Now, the big boys
have to carch up,” he says.
“They have to decide

which way to go. We have
pioneered this through thetesting

labs, and now we are going in for
installations, We're the first ones to do this,

I can't rell you how far everyone else in the
industry is, but what we have doneis to
raise the bar on whattheslot floor is going
to look like, now and in the future.

Manufacturers have always talked
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Continuedfrom page 52
turers,” he says. “We
have 10,000 Game
King cabinets out
there, which we are
retrofitting with the
Alphavideo plat-
form.” Bally will
show 20 new games

designed for the central deter-

minanta at G2E.some 18 new gamesintroducingfor the Class II market on SDG’s Alpha
video platform at G2E.

Emphasizing theSeeeneeeIn addition to this wealth ofspecialty gamesry new formats, Ballyanae a host
new in its stro game lines,incl ne branded EVOond|and EVO

HYBRID games and, ofcourse, a lot of new
reel-spinners in the $6000 line.

New branded video slots in the Premium

category include “Li'l Abner,” based on the
long-running comic strip; “Iron Chef,” based
on the famous television cooking program;
and “3 Musketeers,” based on the legendary
story. There also is a new three-level pprogres-
sive penny version ofvideo “Blazing 7s,” In
most cases, the bonus events in the new

video slots lean more to the simple, free-spin

bonus than Sunt events. shaporesearch has showedthatgames with !
solid math and re-spin features stay on the
market longer,” says Roemer.

Finally, $6000 reel-spinners will have adominantpresence in Bally G2Ebooth.
the dominantforce in the reel-spin-

ning slot market, we will have a lot ofon display—over 70,in saleistiseiice
tional, nine-coin, five-coin and other muld-

ple setups in — to the traditional for-mat,

Highlightsofof the $6000 offerin
include several nine-coin games wi
branded themes and mechanical bonus

features. “Play Lee” is themed around the
legendary Vegas icon Liberace, with a
nine-coin, three-line base game and a
wheel-style bonus, There is the nine-coin
reel-spinning “Play Ray Charles” gamewithali cbse bonus, adding to the
popularfranchise enshrining the late
entertainer. There is “Chippendales,” a
nine-coin $2000 slor that kicks off a new
series for the ladies, to counterbalance the
Playboy series for men.

Bally is ing all ofits forces this
year to put on a show thelikes ofwhich has
never before been seen from the legendary
slot-maker.

Andjudging from the entire rechnologi-
cal prowess now at Bally’s di , Next yearshould be even better. 5
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aboutcentral-server systems and down-
loadable game content, but have always
said,‘it’s coming.”

Well, we're here.

The System
Cyberview’s key engineers developed their
Foedonrleadblecerebreed ee
system in the early 1990s for the Fren
National Lottery. After the basic system
was perfected, Gatto and Sylvie Linard (the
company’s chief operating officer) founded
Cyberview Technology as a U.S. company
in 1995 and took the server-based system
to the U.K. betting parlors. Cyberview sup-
plies games to more than 9,000 terminals
across Europe.

Cyberview has built its own library of
video game content, and has bolstered its
variety by partnering with many ofthetra-
ditional slot manufacturers, including SigmaGame, Mikohn and Shuffle Master. in
Cyberview's system,all game content can
reside either on the gaming machine or on a

central computer ted by asoperator. The casinosesoped by
housing whatare basically slave soa
terminals. Cyberview can customize those

terminals with artwork and belly dest te
lored to the individual casino, to veofgame, or with any marketing messages the
casino desires.

Once the system is set up,it’s up to the
casino which games are offered at the rermi-
nals at any given time. Different game
styles—video reel slots, single-line games,
multiline video slots, video poker and many
others—in whatever denomination the casino

desires and in various payback perceprograms are walsblefe downloadloadfromthe
server to the terminals at any time, The per-
centages are all pre-approved and verified by
regulatory agencies.The=can simply provide the gam-
ing authorities with a download sehiodalebt
the terminals. For instance, a bank ofslots
can be loaded with low-volarility nickel mul-
tiline video games during weekdays, and
switched to dollar single-line games for the
weekend crowds. Video can be offered

when thecasinois ed with frequent-vis-
itor locals, and the same games can be
switched to multiline video or traditional slot

games when the tourists come in. Special
games can be downloaded for promotions,
and changed back when a promotionis over.
Casinos can watch the win-per-day on a
game and change that gameout immediately
ifit is not enough.

The terminals themselves—the boxes—
no longer need to be replaced if a is not

receivingsadlicient sieThe gamescan be
completely switched out,in an instant.

Server-based gaming offers whar the
56

operator has been seeking for many years—flexibility, and better controls within his gam-
Eeeensneaesays Student.is a slot marketing guy's dream, because

baspoubees between day and night—all
the flexibility he can imagine.”The werviened system also permits casi-
nos to customize the games available to indi-
vidual players. Soon, a player will be able to
download a favorite game on demand,regard-
less ofwhere he happens to sit down.

“This allowsmeats eeea to playtogether,” says Student. “Typically, when a

eeeeciteekeker and the woman maylike.eesome ofslots. In today’s casino,
the games are in separate banks; the couple
has to separate to play their favorite games.
Soon, they will be able to sit next to each
other, put their layer cards in, and their
games are loaded for them.”

The Rollout

With GLI approval ofits system in hand,
Cyberview is ready to tackle the U.S. mar-
ket, and to initiate the spread of server-based
gaming in the world’s largest slot jurisdic-
tions. California, where the company is set
for a trial at Agua Caliente, stands to be the

ne rollout site for the company’s serv-games. The companyrecentlypene! a new office in San Diego to concen-
trate on bringing Cyberview’s system to
California's tribal casinos,

“California will probably be a large prov-
ing ground for us,” Studentsays,
“Gaming has always been a
dominobusiness. If it flies

there, and in a few other places
were talking with operators in
Connecticut as well it will

spend uaiealy, Hecate every:
oneelse is waiting forit.
They've been waiting forit for
years, and no oneelse has
steppedupto the plate.”

The Florida cruise mar-
ket stands to be another

large proving ground for the
company’s casinos. Game
servers are placed right on
the ship, resulting in more
Aexibility than ever before

eatthe often-borers i=Cc lyhasa
contract with Palm Beach
Cruises, with installation
scheduled for December.

“We aneis Gbeviewet for Cyberview in cruiseie because of the flexibilicy of having a
variety ofgames on board without having to

Global Gaming Business » October 2004

 

 
 
 

 

add new machines,” Studentsays.
Headds that the Class II Indian

market also is tailor-made for Cyberview's i
system,since electronic bingo requires a cen-
tral server- environmentto with, |

For now, though, Cyberview is concen- ~
trating on the rolloutofits system in Class [I],j
markets. According to Gatto, the company
will soon submitits system in New Jersey and
other major jurisdictions. Student notes that S
even tinnen traditional reels remain strong in,many of r jurisdictio 45 2mare of theBoeee halfoftae
floor of a given New Jersey casino is occupiedby video Bs and video poker, which couldhthpielphoney }

The companyalso is beefing upits library
ofdownloadable “We are workingon
game content with some ofthe major suppli-
ers,” says Linard. oewo onour |,own game con third- -

ers. ” One ofofthenspiis CreatWallGaming, headed by casino executive Jackie ,
Yee. Great Wall is supplying a variety ofAsian

Fea pinsgeepayasservers. =|daeAsianSseseers A
North American casinos,”Meanwhile, Gatto saysalso A
remains open to alliances with the tradi-
tional slot manufacturers, or other business

op aeeeto further the spread of serv-er-based g. “Everything is open,” he =says. “C ei got the technology,
which is very secure. Many other compa-

nies claim they have it, buc no
other companyhas even
submitted this type of sys- i
tem to GLI for approval.”

“Tt took us a year and a
half to go through the GLI
approval process,” adds
Student. “How far behind
are the other manufacturers?
Whatdefense mechanisms

are the major suppliers going
to take to protect their box
business? There is a huge dif-
ference between having a
downloadable and

having a proven one which
has processed, secure-
ly, tens ofbillions of transac-
tions.”

Reactions of the tradi-
tional slor manufacturers
remain to be seen, but
Cyberview's GLI approvalmeans one server-

based gaming is here, and
likely is here to stay.

“In summary,it’s a whole new
ballgame,” says Student. “Let the

games begin!” 5
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Konami Gaming:

New Frontiers
Konami expandsits video slot line while
introducing its first stepper series and a unique
linked bonus game

his has been a busy year for slor
development at Konami Gaming.
Ever since the manufacturer was
established as the U.S, arm of

Japan's Konami Ltd., its developers have
stuck to a consistent formula centered on

producing some of the best multiline video
slots in the business.

Konami has continued to expand its
video slotline, establishing U.S.-based R&D
facilities and improving its video platform to
release game after game with clever themes
and breathtaking video graphics. This year, as
the companystands poised to move into a
larger headquarters building in Las Vegas, its
product line branches into new frontiers.

Konami will use this year's G2E show to
display its widest of products yet, from
a new suite ofvideo slot utles, to a new
inked product with a groundbreakiod ofdisplaying winning combinations,

video slor titles at G2E,

“Our focus this year
has been to change the
functionality within our
video platform,” says
Hunsberger. “We now
offer multi-denomina-

ona functionality onalles. Paylines are operator-selectable, partic-Siaayfor the low-denomination market—the
penny and ewo-cent denominations.”

To better serve the burgeoning low-
denomination market, Konami's U.S. devel-

opment, team has linked with its Australian
team to bring several new titles to the U.S.
market. “We continue to bring successful
gametitles over from Australia, since that was
the first market to really target the low-
denominationplayer,” Hunsberger says. “Wewill continue -bring that capability mbes
while developing other titles on the video

platform here in the U.S.”
 

we 
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Several entertaining multiline new

Nicesheslots will be launched at G2E.ng the highlights is “ERHuchelwhich features cwo,clever sec-
ond-screen bonus events. In one, the
playerselects a patient for an X-ray, and
the bonus win appears within the X-ray
display. In the other, the playerselects
from four “remedies” for a patient's ill-
ness. If the patientis cured, a large mul- 

to innovative new features in its player track-
ing and accounting systems, to one of the
main breakthroughs this year, the incroduc-
tion ofthe company’s firstline ofslots, the omen Series. —

Deron Hunsberger, Konami's director of
sales, notes thar the fact Konami plans a big-
ger G2E showcase than everis part of that
natural evolution, as opposed to a concertedeffort to put on sgnodigslay for the show.“We donk develop specicllyfor the G2E
show,” he says. “We're trying, to stay within a
regular developmentpattern rather than try-
ing to force products out.”

Video Product
Konami will introduce as many as 20 new
58

plier is applied to the bonus win as the
patientis “released” from the hospital.

Randomly, a second patientis presented for a
potential cure, for an additional bonus win.

“Hawaiian Dream”is a colorful video slot
with a “Hula Dance Bonus” in which scatter-

pay symbols transform into wild symbols for
the bonus win. “Ghastly Gold” carries a com-
ical monster theme along with three separate
bonus events. The player chooses between
Frankenstein, the Mummy and the Werewolf
co determine which ofthe three bonus events

will play our. The Werewolf triggers 15 free
games with wild symbols added; the
Frankenstein triggers free games that progress
unal five wins occur, The Mummy prompts
players to select three picture frames, which
becomereel symbols in a free-spin round,
along with wild symbols to increase the pay.
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The Advantage Series
Konami’first line of reel-spinning stepper
slots was field-tested in June, and the manu-
facturer has since launched the Advan

Series in Nevada and GLI jurisdictions. “We
worked with Japan to develop the cabinet,
and used a platform similar to that used in

our video slots,” says Hunsberger. “We
added a small LCD screen next to the third

reel to allow bonusing youcan't do ona
physical reel.”

Thebase reel-spinners are primarily stan-
dard three-reel buy-a es,

Hermever,the LCD
screen on Konami's

stepperslots is used
more extensively
than many ofthe
fourth-reel bonuses
on currentreel-

spinners. On games such as “Sparkling
Sevens” and “Highway 777,” the fourth-reel
display follows the fairly standard feature of
applying multipliers, extra credits or mystery
pays when a winning combination lands on
the primary reels.Peeypuan King”includes a wild
“Mystery Multiplier” symbol on the second
reel. When the wild symbolforms a win-
ning combination in the primary game, the

LCDscreenis meena’ to display a randommultiplier ofthe jackpot. In “DiamondSolitaire, ” “Golden Theater” and “African
Treasure,” three bonus symbols landing on
the payline activate a second screen on the
LCDdisplay, giving the player a choice

m three characters to determine a num-

ber of bonus spins. During the bonus spins,
either a wild symbol or a 5X wild symbol
appears on the middle reel with each spin
(the same wild symbols appear in the pri-
mary game.) Bonus pays are determined by
the symbol landing on the secondreel.

Hunsberger says 15 to 20 titles will be
displayed at G2E in the new Advantage
Series, in rwo-coin, three-coin and five-coin
configurations with both single-line andfive-
line setups. “Our goal with the Advantage
Series has been to develop simple game con-
cepts, to increase confidence in the product
line, and to progress through a natural evolu-
tion from there,” he says.

Progressives
Konami expands its line of casino-specific
progressive video slots this year in whatis
called the “Fusion Series.” Local-area links in

this system bring several of Konami's most
popular base games together with five pro-

ive jackpot levels, The games each dis-
Elay theavallable jackpots onthe screen—the
per-line bet determines which level of jackpor
the player recetves. “It is designed to encour-
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it as

oabeees notes
that one special feature
ofthe Fusion progres-
sive link is chat it

allows for a pennyProgressive game without
the ageave of revenue participation bythe o

e wher major progressive launch at
this year's G2E is “Rocky: The Contender,”
the sequel to the branded gameintroduced
last year based on the Rocky series offilms
starring Sylvester Stallone. According to
Hunsberger, Konamihas altered several fea-
tures from the original Rocky game. For
instance, the top progressive jackpot(itis
property-specific) is based on a line jackpot
at max coin, rather than using a bonus
roundas in the first :

The gameitself is a 30-line, 150-coin
pennyprogressive with a top jackpot reset-
ting at $10,000. There are two secondary
bonus features one on the video screen and

one on a top-boxlight wheel. In the video

 

orf he<iNiteRe

event, the player
chooses from

boxing gloves to trig-
ger a random number
offree games with a
multiplier. When the
light-wheel bonus is
tri the displa:egmopniin
on a multiplier
amount, which is

applied to the total bet.
Hunsberger says Rocky features a more

volatile program than many ofthe manufac-
turer's previous video slots.

“Manufacturers are more on free-

spin bonuses in more volatile video slots,” he
comments. “We can do that because ofthe

drop in denomination.”

Video pipesTho ill a new area for Konami, thecoeris introducingseveral intriguing
video poker games at G2E in a multi-game,
multi nal unit.

The multi-game unit will feacure five

gam video peteePaKonami's specialty games, including “Repear Poker” gealavelninck of“
Poker,” originally introduced in 2000. 

Mikohn:

Entertainment Focus
Mikohn renewsits focus on entertaining game
content, combining new proprietary games, sequels
to past favorites and innovative new technologies

ikohn has never counted slor

machine developmentas its
main business. The company

provides signs, table games, meters an
player tracking systems for both slots and
tables around the world. It has only been
in the slor development business for about
five years.Bur Mikohn's slot business has been a
neem ofsean and iuis we wasisstill grow! ¢ company’s slot develoment division iis not a kelike ICT
or Bally. In the past, it has relied on partners
to get its slot product to the market.
Originally, che slot development team head-
ed by OlafVancura, who now works in the

undas chief creative officer, pro-
duced software only. A few years ago,
60

Mikohn developed what is now its propri-
etary “Matrix” platform. Tim Richards,
executive director of global marketing, says
theslot division now feels it is in control of

its own destiny.
Mikohnstill forges alliances with other

suppliers, but the erships are now sim-ply a vehicle by whichto develop its main
product creative contentfor slot games in a
variety ofvenues.

“Ourphilosophyis to be a content
provider, and to spread games on our
Matrix platform out across differentlevels
of the gaming industry,” Richards says. “We
work with the best manufacturers in each

region, as well as each market segment—
traditional casinos, lotteries, Class II Indian
casinos, VLTs, downloadable gaming.”

Global Gaming Business « October 2004

 
Rapid Repeat Poker adds an intriguing

feature to otherwise-standard video poker.
When the player lands a three-card royal flush
or a four-card straightflush,
option to make additional max-coin wagers
for two extra shots at completing the hand.
That's three shots at the royal orstraight flush
whenever thefirst three cards land.

Squillion Poker is a four-of-a-kind bonus
gamewith an extra feature. Whenever the
player lands a four-of-a-kind, a bonus game
is initiated in which a card is displayed, and
the player gets the chance to match either
the suit or rank in successively dealt hands.
Each five-card hand containing a match

pares Bente and the fearure can go on aslong as the player keeps making matches or
decides to collect.

Konxion

Finally, Konami this year introduces a radical

aweseries ofvideo slots called “Konxion.” In
aahes the screen displays an ovalconnected, hexagon-shaped sym-Bois.Winning combinations are paid when
the symbols connect in a chosen pattern;
there are no paylines.

Theplayer
per pattern, and

ecting easier patterns todieeok beaaeyes the more difficult
patterns to achieve ay more. Variousrange from one credit times thie coinsbetta30credies times the coins bet, and the player
is paid the award times the number ofcon-
nections on the screen,

This screen setupis included in banks
of machines linked to a jackpot controller.
A bonus feature is fed to random machines

on the bank when coin-in triggers are
reached. Three or more like symbols will
appear scattered on a screen to trigger a free
game feature. The player then must select a
numberof free games—eight, 15 or 25—
with a multiplier amount. The higher mul-
tipliers are linked with the lower numbers

of free games.

She ee oatghSeeraoe
“Eeypeagon and “Eastern Prince.”dition to all the games, Konamiwill

use toeG2Eshow to launch the next genera-tion of its “Forcise” casino management sys-

tem,including the interactiveae pro-gram “Advanced Incentives,” which a
graphics andvideo stream to an LCDdisplay
mounted within the face ofany given slot on
the floor. (For more details on this, check our
G2E Preview issue.)

+ “we willFor the future, says Huns
continue to leverage ourand grow our library ofgames.” nleatefrom
this year's G2E offerings, those games will
continue to move into new frontiers to

change the look of the slor foor. Q

from one to 30 coins

aaafrom six possible
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A world of slots.
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A world of video slots.
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A world of Reel Touch”
spinning reel slots.
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A world of MegaJackpots games.
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A world of poker.
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A world of systems.
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A world of Class Il games.
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Ar this'year's G2E, Mikohn will display
a strong mix of new propri titles andsequels to top branded raion the past,
The bonus events are as entertaining as ever.

The humps, the clever animation and
the movie-quality graphics Mikohn
games among the top slots market.
Emphasizing the StrenMikohn’spew product lannches ola peed
reflect a concentration on the supplier's

— areas in slor dévelopment—and aing out from the customary videoeins to new bonus games using Bally
ProSlot aereel-s stras theoenewFa

andand'dtokénew ne for Fpanicmarkers that uses a li apnconcroller,
eC the list’Abe is a°Sequel toid: Ir's ut Me" slotintrod lastpeatped appfoved ao pee
summer, neweps in the series, based
on the po Garfield comicsstrip, is called
“Odie's Revenge,” which ig a,nine-line video
slor wit a mechanical bofuls wheel.’ thetop It revolves around Garfiel's peme-sis One the dog:

There are nyo seqond-screen bonus
evenss; each ofwhich lead ¢q the mechanical

top-boxgame. In “Drown the
Clown,” Odie throws balls ar a
carnival dunking apparatus on
which Garfield sits, dressed like
a clown. The object is to dunk

erieNe. offers aa-tile us- ogroie ayeope wins
t ted in anothernewvidedsya,"“Office Daze,”

Mikohn hasptoduced withour |
a brandedtheme. It is a comi-
cal trip through the office woworld, withee drone we
boss charactersin some clever
seconcere bonus events.

game's topperis anauitueatie:looking time clock,
andangthecop boPeddies dorkofficefsa

eeSeelicry..
As.with Odie" game, the top-box

event multiplies the second-screen bonus by
up wo 500.

New in Reeélé
Mikohn this year introduces several ground-
bregkingtop-box bonus concepss on gameq’

®rh produced in partnership with .—
Bally Gaming, using Bally

=6000 reel-spinners asthe base games.
‘Two pew games use the

Bere top box, first”last year, in a seriesaa “Gravity Pays.”
“Battleship; Take The

herschethird Mikohn
| slot to on the =| lavboardgame “Battleship”
acvepaeesis statsymbol? ws7) oneenaeaioe drops

hy pegs on mebox toReber tyth tages Of battle:
| ships, each a bonus

dtiou. ‘The player receives the
waikeegnome corresponding tosp bar-
i,pati achinko;style game is “Rock-.7A-Rillywith © wp!bobeautydesigned é
spameneke aebeeebonus amoturits appear inpyr oS¢ bottom of the box.aofaecegof the what the playersolely.Gm gravity,

ae

REELS UF FIR
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E GAMING |

NG PLATFORM

computers
for the next

generation
Not just the next generation of gaming machines, but the next generation of players as walll 5 neted
family of ConnectBus*-ll PC boards provides the ultimate gaming platform, with features which wil impress
players, designers, manufacturers and even casing management,

 
 
 
 
 
 
 
 

 
 

« Complete integrated hardware/software platiormm * Low power fanless design (DPX-114)

* Designed for reliability, ease of maintenance and longevity of supply=* Intel® Pantium® 4 up to 3.4GHz (DPX-115)

* AT) MOBILITYRADEON™graphics with dual display * Direct interfaces for most gaming harcware,

* Advanced security and logging features including mechanical reels

© Oriver and library support for Embedded Linux and * Based on Densitron’s field-proven expertise

Windows® XP Embedded supplying the gaming industry

COMPLETE PC GAMING SOLUTIONS FROM ONE SOURCE

US +1 562 947 5000 www.gamingboards.com  salés@densitran.com
UR +44 (0) 7959542000 www.densitron.com sales@densitron.co.uk

  E OISPLAY TECHNOLOGIES [CTTMiG@ PUBLIC INFORMATION DisPLAys DENSITR@N »
NOWEL ENGINEERING, WORLDWIDE SOLUTIONS
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Continuedfrom page 72

Abbe Mikohnis launching tworeel-beso slots at G2E designed specificallyr the Latin market, featuring Latin enter-
tainmentidols Tito Puente and Celia Cruz.

“Rey Del Mambo: Tito Puente” and “La
Reina De La Salsa: Celia Cruz” fearure base

reel-spinners with a top box containing a
giant color LCDscreen in the top box,fea-
turing live-action video of the entertainers,
Both ofthe games include both English
and Spanish text on the glass, and both
employ bonusing technology.

Banks of games are linked to a bonus
controller, and random awards involve a
unique sequence of synchronized events.
When the random bonus is triggered
through a coin-in level, Celia Cruz or Tito
Puente appears on oneofthe video screens
and y dances between screens on dif-

Sigma Game:

ferent machines before stopping on
the screen of the random bonus
winner's machine to perform a song |fou
for 30 seconds. As the winner views |E

the song and collects the bonus, the ff
screens on other machines in the :

bank display the audience.It is a
unique event.

Richards notes the games tar-
get the Latin market mainly in
North America. “The Hispanic
market crosses over nicely with

our marker,” he says. “This mar-
ket comprises upwards of 50 per-
cent to 60 percentof the overall
market in many casinoareas in
the Southwest.”

Headds that the common

bonus event generates a lot of
excitementin the casino. “The

  
  
  

 

Playing Its Strengths
Sigma Gamegets back to its roots with new and
improvedversionsofits most successful games

igma Game has released its share of
high-profile multiline video slots over
the years, and has had its share ofsuc-

cesses. Bur for a comparatively small company
like Sigma, it has been a constant struggle to
compete on the multiline video side when the
largest manufacturers are releasing hundreds of

Ae has been ablSigma, however, le to compete
quite effectively in video poker and
over the years, carving a niche for itself with
ingenious variations ofvideo poker and unique

eeseee heathis returning to e.owe cleccal dexetal nengse ti
year, and asked, “Who are we, and whar do we
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do best?"” says Sigma Game CEO Jim
Jackson. “It has been very difficult to compete
with the big guys when they release 200
a year, When companies have R8cD bu

than our total revenue, | can't compete

with that, Feesatecesses in vi and stepper slots. WeSern talesieaoeecomet
esn says Sigma Game's major emphasisdx ides COE chowe willbean thosetoreat
video poker and stepper slots. “This is not to
say we wont have any video slots,” says Jackson,
“but as thelittle guy, the more we specialize—
the stronger our niche—the better we'll be able
to compete. If youcantplay ontheir playing
field, you create your own.”

Video Poker

Sigma’ video poker are secondate toslot leader IGT in and populariThis year, the manufacturer is fetamnching
several ofits mostxapie video pokergames, with improved graphics, revam
presentations, and full, state-of-the-art func-
tionality for ticket-in/ticket-out operation
and multi-denominational play,

Jackson notes thatme Sigma’ videopoker games—notably “Fi

Global Gaming Business * October 2004

 

 

 
  

    

  
 
 

 
 
  

 

 

 \ music ofthese two performers in a
casino environmentis great,” he

3] Says. “It’s very catchy, andthe play-
| ers really get pumped up.Forthe future, Richards says

, Mikohn will concentrate on
expanding its game content to new

ts. “As we've done with Bal

A) we will forge more alliances,” he

 

Eapa says. “We are also providing con-
|] tenc to Class II suppliers including

=) Multimedia Games, SDG and
Cyberview.”

H =“We understand we're never

going to have the depth of anT,” adds Brandon Knowles,
Mikohnss director oflicensed prod-
uct. “We want to take the game

) titles we have and put them into as
“i many markets as possible.” a

 
 
 

 

Secaebeen out on vtfloors forare as popular today as whenwereist introduced “Videopoker Betevery loyal,” he says. “One casino Sekecat
games out, and there was a near-riot. In AdanticCity, there are tons ofour old video poker
games on the floors. The last timeIvisited, 1
saw one game with the screen so fuzzy you
couldn't tell the difference between an ‘8’ and a

*9’—but you couldn’ get a seat.”
Casinos have been clamoring for new

versions of the same games, he says. “The
operators are telling us, ‘give us that old
Sigmafeel and sound, but with ticket print-
ers, multi-denominational play, and

the otherstate-of-the-art functionality,” meJackson. “We'veBe a lot ofeffort durin
past year ase refining our productto deliver
= the player wants. Even if we onlyfaced oh old Sigma machines, that'send of games.

At G2E, Sigma will be showing new ver-
sions ofboth Flush Artack and Sneak Peek

Poker. Flush Attack is a standard video poker
game that randomlygoesinto “Artack” mode.
During this mode, a flush pays 25-for-L. There
are several available, and the top one
has been a favorite ofserious video poker play-
ers over the years. Sneak Peek deals the player a

five-card hand, butbefore the draw,it

pia honey psetirtaeaeaccrae spawned a new strategies, and itinea favorite ofplayers, a
Othernovel Sigma video poker gamesindude “Add ‘Em Up”Up’—_which has an extra

four-of-a-kind win for three like cards and two

cards whose values add up to the same value
(e.g., 4-44-3-1)}—and “Treasure Tunnel Poker,”
which activates a mechanical bonus “tunnel” in
thetopbox ifa winning hand lands during a
wocctbonus mode. -

EVERI EX. 1016; Page 80
Everi v. Sightline IPR2022-00707



EVERI EX. 1016; Page 81 
Everi v. Sightline IPR2022-00707

iees SasYOU CAN COUNT ¢

itheeeeects)

GP] T7O0 INDUSTRIAL RD LAS VEG eaeteeetsLereaeeeeeemiaIAPSLT seatYM DeeMeALM1Deea

EVERI EX. 1016; Page 81
Everi v. Sightline IPR2022-00707

 



EVERI EX. 1016; Page 82 
Everi v. Sightline IPR2022-00707

 
 

WMS Gaming:

A New Era
WMS Gaming overcomes setbacks with new
technology, new platforms and new success

hil Gelber is one ofthe top slorPdevelopment executives at WMS
(Gaming. Bur he's nor called a vice

president or research director. He's an execu-
tive producer,

Units of the WMS research and
mene center on Chi North Side are not

called labs or ical centers. They're called
studios. Sure, there are lors ofcomputers in
cubicles, bur there also is a fully equi
recording studio, This day, there is a
piece band laying down tracks ofswing

or string quartet ag icians sir ar

foria edoe all nighmacksforits slot games;allgames j
original music, recorded here,
There also is a complete exercise faciliry on
site, as well as a cafeteria and other amenities

new employeeUp the au in Waukegan,
Illinois, the manufacturing
and assembly plant is bursting
at the searns, That's because
WMSis fooded with new

orders, thanks to newly
brisk business in domestic

and, increasingly, interna-
tional markets.

This fact is a story in itself.
Only a few years ago, WMS
went through a crisis thar
threatened its positon as one
of the cop slor manufacturers in
the business. Glitches in its

legacy video plartorm had
caused problems in the field
thar shook customer confi-
dence in all ics products.

Bur WMS ing has a
history of bouncing back from
setbacks in a way that makes
the man) even stronger
than before the crisis, When

IGT won a lawsuir involving
the Telnaus patent which
76

 
 
 
 
 
 
 
 

 
 
  

brought development of WMSreel-
spinners to a grindinghaltin the mid
1990s, the company concentrated its efforts
on video, and ended up with a string ofvideo successes hegi with “Reel ‘em
In,” which actually sent IGT back to the

ing board oo catchupon the video

deAker the Telnaus sai expired, WMS
returned to developmentof reel-spinning
games, an effort thar will bear Fruit this year

phaglnsteeiererefaeBroup a arepper SOC8.
to the crisis in its video

oeeecteeeee Caeroup (now a Bally subsidiary) to help in the
tof a new video platform,based

on its own Alpha man Eposyear, WMS was ing our videoslotson

where. We have had a huge amount
of positive feedback from cus-
tomers, With the CPU-NXT plat-

E pn eebeeteens] amount ty in setting
their Hoor.” re

| With new video and reel plar-
forms in place, WMSis focusing
on game content. Some 65 new
games will be launched at GZE,

|) with some 80 percene ofche WMS

Global Gaming Business « October 2004

 Continuedfrom page 74
Reel-S inners

‘séd-ecinnine! (ll

“We're one of a few manufacturers with

15-20 years ofexperience creating siepper
slots,” Jackson ays.

thar have been i the manu- =

  

  

  
ben when the bers is in sopping on a

Sigs eriiod dopmeiyiriian
bonus methods by releasingTannédor Wheel
versions ofits most base’ i
such as “Smokin!7s,” “Wild Patrice” and
“Dream Carcher.”

At this year's G2E, the manufacrurer re-
launches the Treasure Wheel series, “with a
bigge:, better presentation,” says Jackson.

Video Slots

er will get five-10 free shoos at the i
Sigma also will display new -

dons of the video slors introduced lasr year—
the video slot carrying the theme of the

“Big Mouth Bily Bass” chefishingthemed
video slor withtheanimatronic otBut the main focus of Sigma’s G2

offerings will be to play onthemanufactur-
er's craditional strengths. “Sigma has always
been strong in innovation, strong ip inrel-
lectual property,” says Jackson. “We intend
to mine that treasure crove of IB" Q

EVERI EX. 1016; Page 82
Everi v. Sightline IPR2022-00707



EVERI EX. 1016; Page 83 
Everi v. Sightline IPR2022-00707

 
OUR FOCUSIS YOUR ROI.

Caesars Entertainment. The Borgata Casino and Spa. MGM Mirage. Sycuan Resort
and Casino. These are just a few of the leading names in gaming that count on
InfoGenesis technology solutions. They chose us to maximize their return on
investment and run their operations more efficiently. Imagine what InfoGenesis can
do for your business.

&InfoGenesis

TECHNOLOGY SOLUTIONS FOR HOSPITALITY

www.infogenesis.com (800) 242-5434
GE Booth #1011
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Games, Snr Games ~WMS G is laun a

remarkableHneup ofaesin all product groups at G2E,
with highlights including sev-
eral new, high-profile brand- |
ed games and brand exten-
sions oflicensed games intro- |
duced last year. la

Headingthe list ofnew |
brands is “Fistful of Dollars,” |
a series of video slots based
on Clint Eastwood's classic

1960s “Spaghetti Western,”
with Eastwood himselfpro-
vidingall the voice-overs.
The line is being kicked off
with two CPU-NXT video
slots, “Wanted” and “Wild
Shot.” Eastwood re-creates

his raspy-voiced, no-name
cowboycharacter in bonus
rounds in which the player tests his marks-

rariacerat various bad guys on the screenwith animated shots of Eastwood's six-gun.
According to Gelber, Eastwood has signed
on for additional slots, so we can expect
more Eastwood films to be memorialized
in slot form.

WMSis also launching new games
extending the brands oflicensed slots intro-
duced last year. “Men In Black: Riches of
the Universe” is the second game based on
the film Men In Black. It too will be show-

cased at G2E. Bonus events have players
ridding the universe ofevil aliens, along
with several of the quirky alien characters
from the two films.

Game shows also are well-represented in
WMS"new licensed games. The manufactur-

Bes hogan pastaioe Cecehe Leeie running game show lateAllen Tndden, which Gelber says is catching
on fast in European markets. The game fea-
tures music from the show, along with ani-
mated i of Ludden and the other stars

(Rose Marie, Adam West, Marty Allen and
Dawn Wells did voice-overs), without dupli-
cating the word-association game that was the
basis of the show. “Our research showed thar

people don't want to have to think while
playing slots,” Gelber saysThere also is a slot based on the 1970s

e show The Match Game, with show
ost Gene Rayburn doing the voice-overs.

In the main bonus event, Rayburn reads a
question and the player chooses berween
two answers, Members ofthe “celebrity
panel” hold up cards with their own answers
to the question—ifthe player matches, a
larger bonus is awarded.

And, of course, there is a new entry in
the series ofvideo slots based on the

Hollywood Squares show, called “Hollywood
78

 Square Premiere Night.” This,
the sixthgamein the Squares* series, is thefirst on the CPU-

a NXT video platform. A highlight
of the game is live-action video of
Joan Rivers as she greets stars
showing up for a premiere.

Other brand extensions

series, based on the legendary
‘ ae board game, New stand-alone
a. Monopoly games include| Cash Flow” and

IF “Monopoly Reel Riches.” WMS
5 His also re-launching thefirst

Monopoly game on the new
video platform, Called “OnceAesaaa Deluxe,” it includes the
bonus trip around the top-boxNoma board that launched
the popularity of theae

while giving operators the option o replace
Sas peteep Oeoenee, $earning big numbers—with the advanced
functionality of the new plarform.

WMSis also extending its proprietary
brands, most notably the gamethat s
it all for the company on thevideo side,
Reel ’em In. “Reel ‘em In Big Bass Bucks” is
the first new gamein the series since “Cast
For Cash” was released several years ago, and
it is the first on the CPU-NXT platform
with the Bluebird cabinet. The primary

gameincludes a side-betae permittingtheplayer to that certain winningcombinationsell andland by touchingthereel
symbol before the spin. A new version of the
famous “fishing” bonus sequence is includ-
ed, in which players select a fisherman who
casts a line for a bonus a

The brand extensions are accompanied
by an extensive lineup of new original
games, including two more entries for the
‘Treasure Tales” series, based on popular

fairy tales—“King Midas” and “Ring
Quest”—and new including the
“Cascading Reels” feature. In this feature,

when a winning cieubisctieithe reelmbols and new cascadeTe Ratetkeene
the grid of symbols. If new winning combi-
nations resulc, the process repeats until no
winners are displayed on the screen.

There also are a few more quirky—and
funny—original video themes, such as
“Slotsky,” which features a Russian danc-
ing duck as the main character; “The
Great Cheese Caper,” with mouse gang-
sters raiding a cheese reserve in a sequence
called “Goudafellas;” or “Great Scot!” with
its Loch Ness monster shtick and a comi-

cal Scotsman in a bonus round called “Up
Yer Kile!”
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New Progressive *
WMSGaming's acquisitionoftheracacapcompany Bigfoot three years ago bears fruit
this year, as the division, now called WMS
Systems, releases the first proprietary WMS

rogressive system.Naturally, WMSlaunches its first multi-
site network with its most game
series, Monopoly. At G2E, the companywill
launch a wide-area penny video version of
Monopoly. The new link includes several 25-
line Monopoly games in dual-screen format,

with several game-specific Monopoly ateevents and two progressive }local, one wide-area. Thefirst new Monopoly
gamein the series is called “All In The
Cards,” with a bonus based on the “Chance”

and “Communi — cards in theMonopoly

WMS Npeestaahelaunches theany’s first mula-tiered, casino-specificj

system.fours on—-one ‘Jirl ue tebasegameswillincludeuses, but a Jackpot Party

vachecoerogressive bonus roun mpageseet
peEee upekthe jackpot€ Lop oF uncoy-ering oneoF8ae“Pooper” characters.
Reel Resurgence
WMShas revived and revamped its reel-spin-
ning slot series this year, and is set to launch
an entire suite of new stepper slots at the
G2E show. Most of the new games include
one of two innovative random bonus features

WMSintroduced this year, “Cant Lose!” and
“Scroll Top.”

“Cant Lose” places an extra symbol on

the third reel. ‘When it lands, theplayer i
awarded a freespinwith a guaranteedwiThe player canbankthe“Can't Lose” sein
and use them whenever he chooses.

Half of the new reel-spinners include the
“Scroll Top” top-box feature. When ree! sym-
bols trigger a bonus round, the paytable,siru-
ated behind glass in che top box,scrolls ro a
higher-paying schedule. The more valuable
paytable applies to a random number offree
spins. If the Scroll Top symbol lands on a free
spin, the pay schedule scrolls again to an even

er-payingtable, reverting to the original
pay schedule at the end of the bonus round.

For other new reel-spinners, WMShas
revived the “Dotmation’ bonus display, the
LED display that served as oneofthe first-

eeeheoesthe1990s with games as “Jackpot Party,“Piggy Bankin” and “Jackpot Seenpede
This time,the display is in color.

To usher in the Color Doumation dis-

plays, WMSis re-launching many ofits most
popular original reel-spinners. At G2E, the
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TIMELOX'[}
Customized and integrated secunty solutions.

|

 
With TimeLox, it takes only one
card to makea full house.

With the revolutionary One-Card Solution by TimeLox, everybody wins.

Your guests have the convenience of a one-stop check-in, and one

card that provides access to their room, as well as the casino, shops,

restaurants, and all other property amenities. The integrated player

tracking feature provides secure, cashless transactions and gives your

staff instant access to important quest history and preferences. So

don't gamble with success. Let TimeLox help you keep a full house.

 
«Casino player tracking with ¢|nfrared / online locking «Remote check-in

int redemption capabilinS e peony «Remote room change
*PMS/POSIntegration *Dual smart card / with no re-encoding

magstripe reader

TimeLox * 3110 Polaris Ave., Suite 2 * Las Vegas, NV 69102 ® Phone: 702-895-7900 « Fax: 702-895-7901 |
Toll-Free: 1-800-TIMELOX (846-3569) * E-mail: usa@assaabloyhospitality.com * www.timelox.com

MASSA ABLOY Group company ASSA ABLOY
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Complete equipmentfor Electronic Casino 
f—-—_VONA
om ¢

company will launch cmupes menpet FeParty,”andShice coldDotmarion version of 4pgs3a |her newgelheles such as
“Power Sevens,” “American Spirit,” J
“Forever Sevens” and “Diamonds In The ‘~~

Rough,” are classic WMS needspinner in, }5 themes (some with three ‘

limes) with the trademark back-lit, flashin:
and shovingreels, and high-quality soun
effects which distinguished WMSreel-
spinners dufing thé 1990s, Burt this time
around, they have cither the “Can't Lose”
or the “Seroll Top” bonus fearure added to
the basic pare.

-

  

 
New Frontiers
WMS Gamingtakes all of its new
forms and game styles to a m: ace
chat is larger chan ever’ The man irer’

has bran out into Class [I Indian
_ gaming, signing’a déal to ptovide its gaizic

tale) eteem Ollie . content to Multimedia Games for place-
rv We casinocareers.com 4 ” ment in Nativé Amegican casinos as clec- i

fi eo tronic bingo games. Gelber says the manu- |
eens ierhirts? | ae Theta & id dc _ facturer is modifyingits Bluebird cabiner j
else tenie:| ‘urel ; for Class IT casinos as well.
poi Dey eal be a Fe ad - But an even larger new frontier for the |
Deeley ie tf cl level ’ fi arvufactishie' ec cbik tulnrsational teaatlint ;

Oe aao a ero fryer ‘ The Bluebird series i a hit in Europe, par-

: Ds hitsaLR EL) 2 ee a SatAfie Meieaewtee A
a Le Clclechiles Gelber says 35 percentto 40 percentof

Pe , WMS"total sales are now to markers ourside
infowcasinocarecers.com a Tree a aS of North Amenca, The company has estab-
609-813-2333 R . ~)|lished game development“studios” in 1

% a London and Sydney to produce game con-
ia { ae tent specifically tailored to those markers. f

ihe , of “We're selling an incredible amount of i
product in Russia and Australia,” Gelber

 
me
—

aoeale

The Gaming/Hospital
a ioe 7 ~~ ; ~ r aa

| arves MmbpicvMmel <a fo says. “In both markets,youhave aWorld's ees Employ nent Center pel vasemccoyoiie poke
CEaaETL Executive Search Meanwhile, with international sales ’xecsearch.com saplodingomerover the past few years, WMS is :set for a akonon the North American

perfect match belivec market, with its five development studios in, pear Chicago recendy augmented bya mew stu-
dio in Las Vegas, which Gelber says is dedi-
cated to “advanced R&cD."

“We have re-established ourselves as a :
player in this industry,” says Gelber. “Mow, -

VF A 7) 7 be we're concentrating on out-of-the-box think-isit us at G2E Booth 5472 ing—and on ing the next generation
of gaming." o
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Welcome to the Future of Account Based Gaming
Prooel your resort to the forefront of the new gaming wave
with our state-of-the-art account based transaction system.

Oneida Il Gaming System will maximize your investment
and offer your guests a simple, secure and convenient

gaming experience.
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Skill or Deception?
Howthelegal status ofadvantage players —

varies with their expertise
Anthony Cabot

dvantage play is a broad
term to describe a situation

where a player through
some method of play acquires an
advantage over the casino in the con-
cext of a gambling contract. In other
words, advantage play is where the
player can overcome the mathematical
advantage thatis built into every
house-banked casino game.

Perhaps the best-known advantage
players are card counters. But, in reality,
card counters, who use superior skill in
analyzing the gamefactors that are avail-
able to all players, are only one of four
groups of advantage players. The second
category includes players who attempt
to take advantage of the casino’s mis-
takes. This could include errors made by
the casinoin postingits terms and con-
ditions or taking advantage of malfunc-
tioning gaming devices that either pay
too muchor too often, The third cate-

includes players who attempt to
aul ienowleduenot cppically oe read-
ily available to other players that pro-
vides an advantage in determining or
predicting what was intended to be a
random event. An example would be a
blackjack player whois able to learn the
dealer's hole card before having to make

a decision on howto play his hand. Thefinal category includes hae who
artemptto alter the random event ro his
favor. Examples of this would be where
the player tries to manipulate the dice at
the craps table so thar they result in a
combinationthat favors the bets placed
by the player.

Card counters, in a real sense, give
advantage players a good name. Aker
all, they are simply attempting to gain
an advantage using their talents consis-
tent with the posted terms and condi-
tions of the wager. Despite whatis
clearly an honorable intent by the play-
er, a casino’s right to exclude card
counters should remain without ques-
tion. This is the basic legal rule in
Nevada and most otherstates. This is

found in the long held principle thar
“proprietors of privately-owned places
of entertainment and amusement were

not obligated to serve che general

82

‘Card counters break no

laws, so they should

likewise be protected,

as they are, from being

treated like criminals.

Too many casinos seem

to forget this and

ultimately face liability.’

public.” The basis for this rule is chat a
proprietor should not be forced to enter
into a contract or even having to cater to
a person unless they so desire. This is no
different than a businessman haying the
right not to contract with another busi-
nessman whohefears may take advan-
tage of him because of questionabless or even because of superior nego-
tiating skills. In a casino environment,
the operator should not be forced to give
reasons for exclusion, merely suspecting
thar the player has gained his money
through illegal activity or is a known
thief or cheat should be enough. Our
society rightfully creates exceptions to
ferret out invidious discrimination based
on race, creed or color, but card coun-
ters share none of the attributes of these

protected classes. They simply want to
take the casino’s money.

New Jersey is the exception to thisgeneralrule. Its enabling fe islation that
created the casinos also inadvertently
formed an obligation of the casinos to
deal to card counters. The result has
been the establishment of countermea-

sures that take away the card counter’s
advantage, but also hurt the casino by
slowing the game down and hurt non-counters by Lissa, the basic odds of
the game. It would have been morelogi-
cal to simply allow the casinos to ban
card counters from thestart.

Global Gaming Business » October 2004
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But, as card counters break no laws,
they should likewise be protected, as
they are, from being treated like crimi-
nals, Too many casinos seem to forget
this and ultimately face liability for
assault, battery and false imprisonment
in their ill-advised treatment of card
counters.

The other categories of advantage
players, however, do not deserve the
same standing as the noble card-coun-
ters. Their actions in the casino are at a
minimum unethical and often are or

should be unlawful. These advantage
players go into the casino with the
intent to either knowingly take advan-
tage of a mistake that was unintended
and outside the accepted terms of the
wager, or to figure methods to alter the
random result that is the very heart of
the wager. In the case of mistakes,it is
very difficult to criminalize such behavy-
ior because proofof intenr ro take

advantage of mistakes is difficult. The
activity itself, however, is as unethical
as buying a candybarfor a $1, giving
the clerk a $10 bill and accepting $19
in change because the clerk thought
you gave him a $20.

To walk into a casino on opening
night looking for mislabeled slot
machines that pay more than they
shouldis equally dishonest but unfor-tunately difficult to criminalize.
Criminal activity usually requires that
the prosecutor prove criminal motive,
Advantage players that seek to operate
outside the rules of the game have a
very basic intent to defraud the casino.
This is true whether the schemeis to

learn the dealer's hole card in blackjack
or control the throw of the dice in

craps. Nevadalaw,for example specifi-cally criminalizes such activity. These
laws should be uniform. o

Anthony Cabotis a partner in Lionel
Sawyer & Collins’ Administrative Law
Department in Las Vegas. He is the
author ofmany books on gaming lau,
including the recently released, The
Internet Gambling Report V. He can
be reached at acabot@ltonelsawyer.com
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Power Ioois

aero Gain

t is interesting to talk with mar-
keters in gaming and other indus-
tries and discover how they became

marketers. Whatever the path that leads
them to marketing, they seem never to
lose their core competency, It’s even hard
to shake the image.

I came from consumer research—so

for me, understanding the compelling
notions of consumerism seemsthe only
natural way to begin a marketing assign-
ment. The assignment begins with simple
questions that need answers. Such as, why
select a particular casino? Why remain
loyal? Whois the real target player based
on their value, frequency and promiscu-
ity? And what are their unique needs?

Research and database marketing—
myfirst loves in casino marketing—draw
upon strikingly similar skills. As with
research, analysis is the key to growth
and success for database marketing.
Therefore, it was natural that I would
launch a database marketing company  

the Ed
by Gary Border

dedicated to the gaming industry. That
was 19 years ago. People I've worked
with still believe I’m in the market
research business.

Marketers who began in entertainment,
advertising or promotions, youd like to
think, possess the same set ofskills. But look
to their core competency and you'll discover
that they are very different. Characteristics
from early in their experience tend ro remain
imprinted in their minds,

The folks I was lucky enough tohire
or collaborate with over the last two

decades have proved this to me time and
time again.

Whatis important to entertainment
marketers? It’s good talent, flawless execu-
tion of sound,lighting and staging as well
as a sell out audience. Whar is important
to broadcast advertisers? It’s the ability to
create a compelling and likeable image
that causes viewers, readers and listeners
to respond to the product.

Promotions marketers seek a large 

 

 
response and well-executed sweepstakes.

Database marketing demands strong
statistical skills combined with player
knowledge and a mastery of one-on-one
communications,

Each of the above-mentioned mar-
keters has a different view of the world

of casino marketing, yet they haveall
learned the same marketing language and
loaded buzzwords.

John Nesbit in his innovative 1980's
look at the future Mega Trends coined the
phrase “narrowcast” when comparing the
communications options berween broad-
cast and direct response marketing.
Advertising is “broadcast” and database
marketing is “narrowcast.”

Power tools in this context are rela-

tionship tools. Or “marketing devices that
build knowledge, familiarity and personal-
ity around your casino.” | have read on
occasion copy from casinoletters thatis
so impersonal it should be used in broad-
cast. It only gets worse in newsletters and

“Database marketing demandsstrong
statistical skills combined with player knowledge
and a mastery of one-on-one communications.”

84 Global Gaming Business « October 2004
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posteards. ‘The copy that fits broadcast
messaging: by design dees moc fie marrew-
cast. Direce mail and telemarketing
empowers casineas to begin building very
personal and cusremized relationships.
Tow olten teikay, Customineed mews only
thar the incentive sene chrough the mailoffers a litth: more or less a back based
on the gambler: rarcd play

Below are four player segments you
might consider when developing relarian-
ships with players:

* Newbies: Vhis gromp may be sets
zamblers elwwlperc bot to your cast
hey are new players. Clasines array
housands every manicand sanietiiies,

Jnfortinately, they develop inipersarial
wocesscs to nanathem. When we aa
wre clatabases ol gamblers, rhe Cire
ace —or “churn” of First-time visiters-
ain be cnenous, We somennies everlik

har new players need an orentation an
ducation. Familiarization and porsenvali-

vo can bee imore compre trays than cash aid
oss onsthy. too, Kamenber, you only eet
ne vhinew ie riunke a Virsa LAMAN

« Regulars: They A abryals orienta te
he property, Someries mice so tli
Nanagement, because they spend nest af
heir coman ahi (oer, Prevent. tegialien
layers are Like a spousc—il vow dant

» they eset get bored ariel
regin po wary, More cast dloes nat
istally make uj for persenalicy, [on fact,

bucwee SOC Vl a:

t makes casines seem like comuniditivs,

‘uying ppltyers business, Lio ones this tseminiscent al dhe alehunmer S&T Cireen

ramp Company, which gave cash back
y Consumers five pure bases i the “ths
nd “GOs like players cbiales cenedinyot differentiating. Lowalty is a Seen

Chaxh 1%

PLY VAST, FUekE ot rewaral msene

 
 
 
 
 

* Defectors: Phew lolks are

nearly invisible co management,
winless you have stromanalysis

tools like a dataenvare with alana

mining tools. Vhey are the taker-lar
ranrwel players thie awe oacgeuare WotEine ro other cosmos, Vey can te

ntihied by bower bras ard witli
creased play. Vhe communications goal
o rekindle heir loyalty.

nactive players: [hisa tricky player
mentunderstand. Sanerimes, chey

Ve actually leave, Vhey just quit using
r player's card. Why? A number of
ans for this exist. Vhey may have
li their spouses card to hype play ane
rs becouse they believe their vollec-
play will move them inte a higher

ind category. Vhey may simply have
intercat in your players club, bur scill
ble. The problem is, withour carded

play. you have ne way co idenrify chen
and reward their loyalty. Uhe dour ix

epifl fear A ay competitor Co ACER
them as chete ”

 

newhie,

Caonununicate by acknowledging coh
player’ © like seya and yeu will Iprave
relationships. Keep in ovine thar the
majaricy of peaple you reach with mail
will ioe respond. Fin yer can sell leave
them intrigied and enticed fa lear mare
if yeu appeal tocdheie needs more cles
mvely, Treat them as you would your

np Motiait the Hest day you fell iv hove

Weew.ggomagazine.com October 2004

and they'll sill be around to celebrane char

vilver anniversary. o

Cary Bareler dv ale precedent aval fanueder af
feo sicnesgil! memmberinge courrier: Meunberrag
Aewales Newel Carponttion anel Marketing
Hecelt. fueMer fern hfefis cen af
35 ginning experts dutee server! tle committee
Arenasnee meteorite eerte aap tlie: cerstna penning
jnefastey nice EY TR Par done vieferiivelions,
cotiat Aerter a Neo fener at Gti)?
2re ie MereO02 i SASa

whine ott farrell neeeene: munrberingrestelts, wet
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She U.K:

A nation that gambles,
but fails to see the benefits

byAnton Kaszubowshi

he modernization of the U.K.'s outdated gamblinglegisla-
tion represents a sea change for the industry. The processof occassion is well underway and the industry is cur-

rently waiting for final decisions on the key issues that will determine
its size, structure and furure. In light ofthis fact, che Gambling

Consultancy, in partnership se market research specialist, YouGov,recently conducted a s of public opinion towards gambling and
aereform in theUK. The earch focused on eeuit atti-
tudes to the proposals most likely to affect U.K. consumers—reform
ofcasino regulation. The study represents the most recent and com-

rehensive analysis of the attitudes of the U.K. public towards the
proposals of reform contained in the Draft GamblingBill.

United Kingdom—aANation of Gamblers?
Britons show a strong propensity to gamble. Seventy-nine percent
ofthose interviewed ntine saidtheyhad gambled lurid the pre-
vious 12 months. This is significantly more than the 71 percent
overall rate of participation found by the government sponsored
NOPstudyof attitudes towards gambling and the 73 percent over-
all rate found by the government's last major survey of gambling in
the U.K., the National Prevalence Study.

 UNM ELS TLE Li EE)eranea ee eee PS
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- 3 zs is based

Terene breeoe BeYous Hct 6 ‘on an Internet somple.

The survey was administered online. Since the Internet is widely
used as a means ofplacing bets or gaming—for example you can now
purchase National Lottery tickets via the web—itis entirely reason-
able that participation in gambling could be greater for a sample withhigher levels of Internet access than a sample with coinsidersbly lower
levels of internet access (i.e. those of the NOP and NPSstudies).

Furthermore, conventional research methods under-represent
young upwardly mobile males—the exact demographic mostlikely
to gamble (as this study reveals), Inasmuch as the YouGov sample
may over-represent demographics with a greater propensity to gam-
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ble, conventional methods consistently under-represent these hard-
to-reach groups. It is therefore reasonable to assume the true overall
rate of participation is above both 71 percent and 73 percent
though quite possibly not as high as 79 percent

More harm than good
Although the majority of the U.K. public acknowledge the poten-
cial benefits of increasing the numberofcasinos, public attitudestoward reform are heavity influenced by concerns over the social
costs. Despite widespread recognition that the modernization ofgambling Ls will bring benefits in the form ofjobs andtaxes to
government, the majority of the 2,174 respondents polled from
across the U.K. felt that more harm than good will come from
the reforms.

Porticipation in forms of gambling in
lest 12 months

Large increase in problem gambling!

Large increase in taxes fo government!

Boost to U.K. tourism}
 

0% 2% 40% 60% 80% 100%

Bi Strongly or tend to agree I Strongly or tend to disagres Ml Don't Know

Three quarters of the public recognize that makingit easier for
people to gamble will produce a large increase in the amount of
money paid to the governmentin taxes. And five out of ten people
think new casinos will bring more jobs to an area. However, half of
the public are not persuaded that makingit easier for people to
gamble and for casinos to attract customers will boost U.K. tourism.

Despite an awareness of the gains to be had, most of the public
do not think the gains will outweigh the losses. Three quarters of
the public think relaxing gambling laws will produce a “large
increase” in problem gambling.It is this overwhelming concern
that prompts more people to agree (64 percent) than disagree (25
percent) that “relaxing gambling laws will cause more problems(in
terms of the increase in problem gambling) than benefits (in terms
of increased tax receipts paid to government)”.

The data clearly suggests that people's concerns over problem
gambling outweigh the potential economic benefits that they per-
ceive. If the gaming industry is going to win public support for
modernizationit is going to have to work harder to convince the
public that embracinga socially responsible actirude andlimiting
any increase of problem gambling is, and always has been, ar the
heart of their commercial interests.
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AN INCREDIBLE PLACE

TO DO BUSINESS.

 
 
 
 

 

Few gaming industry expos
in the world give the industry the

depth and variety that ICE offers.

For 3 days in January literally thousands

of the world's top gaming professionals
attend the show, Andall of the world’s most

imaginative and dynamic industry suppliers
regard ICE as being critical to their business.

Many of the world’s gaming regulators and legislators come to discover what is happening
globally in the industry.

Discover what's new, what's profitable. Network. Meetold friends. Make new ones
 
  Just make sure you're there. eeee eae » daca

find out Ar

 

everything you need
to know about the show and

visiting London,at
www. ATEOnline.co.uk/ice

Or call: +44 370 429 4620

Please quote ref. GGE

  
  
  An ATE Official

Exhibition Web Portal
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Gambling on social change
The U.K. public displays considerable antipathy to casino gam-
bling, Casine bling is not considered to be a social activiry by
most people. Only a quarter (27 percent) think they could share
the activity with friends or family, Age affects artirudes with a third
of all 18-10-29 year olds saying they could share the activity withfriends/family. This falls to affih of all over 50 years.

More than a third (36 percenc) of the population discounts theidea ofvisiting a casino (if one were inode to their local
leisure faciliey) as part of an evening our with friends. A further
three out of 10 people say they are unlikely” ta visit a casina as
part of an evening our.

BCUabe
tere)

i. 75 
Base: Excluding those who would not visit / not spend anything

There is a clear correlation berween attirudes towards the effects
of gambling on society and intention to gamble. Those who chink
gambling reform will cause more problems than benefits to society
say they would visit a local casino, on average, fewer than three
times a year. This compares to five times a year for those who
think there will be a net benefit.

 
Base: Exefuding those who would not visit / not spend anything

A further obstacle to people visiting and socializing in casinos is
a perceived lack of understanding of games, with four our of 10

pore saying they would nor visit a casino at a leisure complexto aoa because they don't understand (or at least believe
they wouldn't understand) the games one could play there. This
fi remains fairly constant across gender and age groups.

ncerns over gambling addiction are also apparent with signifi-

cant numbers o le notre to visit a casino because theyare worried they could get ” .” Old age plays a
factor in shaping concern with more than a third of
people age 50 of older expressing this opinion com-
pared to around a quarter of 18- to 29-year-olds.

Overall, che findings suggest that a significant
increase, from its current low level of about three per-
cent, in the propensity of the U.K. population to casi-
no gamble is dependent on a major shift in soctal atti- |
tudes and behaviour. There is not a large proportion of
the population tharis currently predis to consid-
er gambling as an acceptable acuvity. Casino gambling
remains an unknown to most of the U.K. population,
with many people cither intimidated by the prospect
of entering a casino or consequences.

The findings suggest that a substantial growth in che

and greater accessibilicy will play a major role in changing social
aritudes, but it will not happen over night.

An undecided public
Interestingly, almost as many people would support plans to
introduce a casino to their local leisure complex (36 percent) as _

would spc such plans (38 percent). Responses showedregional differences with people in Scotland and the North
more positive about new casino developments in their localitythan aide in other regions. Nevertheless, in general, people still
harbor many prejudices about the effects of a new casino on an
area, although more than half think more jobs would be creac-
ed. People’s concerns were focused on increases in problem
gambling (especially among the young), increases in crime,
including late night noise and other public disturbances. In
fact, a third ofall people surveyed believed that a new casino
would bring more crime to an area, This opinion was particu-
larly prevalent amon ple over 50.The emergence o U.S-ttyle entertainment and leisure
bling complexes has long been toured as the major result ofthe
macdeciivelia of the U.K.’s gambling laws, International experi-
ence suggests that consumers show a strong propensiry to gamble
when it is presented to them as part of a combination ofleisure
and entertainment opportunities. Asked what would attract them
to a mixed gambling and leisure venue, U.K. respondents exhib-
ited a strong interest in non-gambling activities. Non-gambling
activities (e.g. restaurants, cinemas and live entertainment) are
attractive to as many as three times the numberof people attract-
ed to the most popular form of gambling (i.e. table games.)
Significantly, only one in five people attracted by a non-gamblingactivicy say they would be likelyeb gamble during their visir to a

ixed gambling and leisure venue. However, the research showed
thar younger age groups tend ro be more attracted by gambling
activities a3 part of a combination of other leisure activities than
older age groups.

The results s that an entertainment and leisure-led gam-bling strategy is likely to generate the most footfall, Experience
suggests that a significant proportion of consumers are likely to
try gambling at some point during a succession of visits,

Resort casinos

Over a quarter of the U.K. population would support the intra-
duction oflarge resort style casinos to holiday areas, while three
out of 10 people remain undecided. Again, regional differences
are apparent, with more people in Scotland and the North sup-
porting this scenario than in other regions,

Those people that would visit a resort style casino(i.e.
excluding those that said zero times a year) say they would, on
average, visit a resort style casino twice a year. On average, pea-
ple that would spend at least £1 at a resort style casino per year
(ie. excluding those that said £0) expect ro take £155 withthem to aad on gambling.

a)
Pi)

Meon Score

1 ce et |

bee iDd  
acceptabiliry an ularicy of casino gambling will -take time, Acceptability i likely to occur only as a ! _ AtEI
result of education. Proposed relaxation of advertising=Base: Excluding those wha would not visit / not spend anything
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On average, people that have gambled in some form or
another within the past 12 months say they would spend £160,
visiting twice a year and taking approximately £80 pervisit to
spend on gambling. On average, spending for those thar have
not gambled in the last 12 months equals approximately £78 per
year (1.2 X% £65.)

Public cautious over slot machines

The majority of the public think it acceptable to place fruit
machines in venues thar operate with age restrictions on entry.
However, only a small minority believe it is acceptable to locate
machines in venues such as cinemas, restaurants, cafes and taxicab
offices where age restrictions are not in effect. Clearly, the public
is concerned about exposing younger genera-
tions to gaming machines, These concerns
color public artitudes towards most gam-
bling reforms,

A ary of the public thinks ir accepe-able to place slot Dhachinee in venues where
they can be currently found, includinpubs, clubs casinos, arcades, betting Foes
or bingo halls. A quarter of the public think Pubs & Clubs
it acceptable co place machines in airports
or roadside conveniences, while even fewer
people think it acceptable to place them in
cinemas or restaurants, These trends hold

true for these who play fruit machines as
well as those who do not.

The government response
The public's concerns over the porential
social cost of an increase in the availability of
gambling opportunities as well as access to

At which of the following locations, if any
do you think it is acceptable to place slot
machines! [Please tick all that apply]: 
“Bowedono soenple of 217 eyponcienty

gaming machines was echoed by the U.K. government's recent
response to the Joint Scrutiny Committee's analysis of the draft
gambling bill. Concerns over social responsibility were at the heart
of the government's harsher than expected restrictions on machine
to table ratios and Category A jackpot gaming machines.Despite being dinippsineed by what is widely seen as a dilu-
tion of the overall opportunity, the industry is in full support of asocially responsible approach to modernization. Russell Hoyle,
CEOof gaming achat manufacturer, Leisure Link, recently
called for an increased focus on social responsibility. “Irrespective
of where you sit in relation to this act, we will all lose unless the
industry clearly demonstrates its social responsibility credentials .
. all of our organisations should start to develop social responsi-

bility programmes and be able to demon-
strate clear evidence of them,” he said

The current measured approach to
reform being proposed by the government
appears co strike a more harmonious chord
with public attitudes towards gambling in
the U.K. Based on this more conservative

approach, an early bill now looks more like-
ly. Parliamentary time is rumoured to be
scheduled for the last quarter of 2004. Over
the long term, the quick introduction of a
new gambling regime with strong cross-party
political and public support will create many
new opportunities for the industry. o

Anton Kascubouski is a director ofThe
Gambling Consultancy Limitea. He can be
reached at +44 (0)7879 691 851 and by
email at anton, kaseubowski@thegamblingcan-
sudtancyeo. ok 
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permit slots at parimutuels

by Roger Gros

etitioners in South Florida have gathered the required sig-
natures to place a referendum question on the November
ballot aimed at legalizing slot machines at racetracks and

jai alai fronvons in Broward and Miami-Dade counties.
The ballot question will ask voters if Florida’s constitution should

be amended to permit the racetrack slots. The stare Supreme Court
has already approved the ballot fan , and backers gathered near-ly 512,000 signatures well more than the threshold for a constitu-
tional amendmentquestion.

If voters statewide approve the measure, slots would be added to
the facilities only after local voter approval. The governing boards in
Broward and Miami-Dade counties would conduct local referendum

votes to allow slot machines at racetracks andjai alai fronrons. The
measure would earmark any tax revenueearned by the state from the
slots to education.

Florida horse and dog track owners have pushed for the refer-
endum as a way to save an industry that is withering under com
tition from Indian casinos and cruise ship gaming. Proponentsare pushing the measure as a way to give education funding a
boost at a time whenstate bu are strapped. Supporters esti-
mate that slots would funnel $435 million in tax revenue to state
education agencies in thefirst year, and some $2.34 billion over
thefirst five years.

Alan Koslow, a partner with Becker & Poliakoff in Fr.
Lauderdale, helped to organize the petition, called “Yes For Local
Control,” and believes there is a good chance tharit passes.

“Things have changed quite a bit in this state in the past 10
ears,” he says. “And by limiting the gaming to Broward and Miami-

counties, I believe it takes away many of the concerns many
people would have about locating slot machines in or near their
communities.”

Earl Bender, the effort’s campaign manager,is “cautiously
optimistic.”

“At se sicksix weeksaielection day,” he said aSeptember, “we have no organized opposition. We're sending a very
positive message to the voters of Florida about the good things that
will happen if wegetthis passed.”Bender says cling shows tharalittle over 50 percent of Florida
voters favor the measure.

Thereferendum does not specify who would operate the slots.
Organizers reportedly would prefer that the state lottery commission

50

cy =}|e a

November referendum would 
not be involved, butlegisla-
tors mayinsist on oversight from this organization.

Bender says the organizationis dedicated to transparency and
public accountability for the slots, and points out some questions
aboutthe distribution oflottery revenues in Florida.

“We believe that the correct oversight for this activity should be
the state’s departmentofbusiness regulation, which currently over-
sees activities at the racetracks,” he says. “But we'll leave that to the

enablinglegislation, We're just trying to Bet this thing passed.”Proponents ofthelatest refapcaslan ope to reverse a history of
bling measure rejections by Florida voters. A 1978 measure,

which would have authorized state-regulated, privately owned
bling casinos in eastern Miami-Dade and southeastern Broward,
was defeated by more than a million votes. A 1986 ballot item that
would have authorized county voters to approvecasinos in hotels
larger than 500 roomsfailed by more than 1.2 million vores. In
1994, voters rejected a measure by almost a million votes that
would have allowed casinos in nine counties, and parimutuel facili-
ties statewide.

However, supporters of the new referendum pointto the fact that
all of the gambling facilities would be in Broward and Miami-Dade
counties, making it local more than a statewide issue.

Some opponents say legalizing racinos in South Florida will open
the door for the Seminoles and other Indian tribes to move from

their current Class I] gaming operations to full-blown Class III gam-
ing—which an attorney for the Seminoles said is crue.“This would also force the state to negotiate with us to allow the
same thing the parimutuels get,” attorney Jim Shore said.

Major opponents have not surfaced, however. Tracks in other
counties are watching and not taking any position. Previous opposi-
tion leaders included the former Governor Reubin Askew, now
retired, and Jack Eckerd, the tore te, who passed away in
May 2004. Current GovernorJeb Bush, while opposing gaming
expansion, has not vigorously campaigned against the measure.The major soaibaites to the campaign include four race-
tracks; Pompano(Isle of Capri), Calder and Hollywood (both
owned. by Churchill Downs), and the independentFlagler dog
track. Several jai alai and slot manufacturers have also contributed

small amounts of moncy, but Magna Entertainment, the owner of
Gulfstream, had yet to pony up any contribution as of mid-

September, according to Bender.
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Guests who are comfortable

Lehar vale EN eyhex
Meet 

Find out about environmental aroma, the sensory influence that leading casinos

have been using for over a decade. It makes customers comfortable and gives them
a powerful emotional reason to return.

Since 1991, AromaSys has been scenting premier casinos throughout North America.
Our cost-effective, patented systems release environmental aroma blends”into a

building’s ventilation system, enhancing mood imperceptibly.

Contact AromaSys to help you create captivating first impressions that become
lasting memories!

ROMASYS®
ENVIRONMENTAL AROMA SYSTEMS

AROMASYS, Inc. 11490 Hupson Boutevarb, Surre 14 Lake Eimo, Minnesota 55042 USA
PHONE: 651 436 8725 Fax: 651739 8939 E-MAIL: INFO@AROMASYS.COM

www.aromasys.com
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Transparency in tribal gaming
regulation is a necessity  

 
 

 
 
 

 
 
 
 
 

by Harlan W. Goodson

gaming is eeneeegaming. litical lead-ers are Saeeenowners oes Oot casino.aifnevienphYou are a 'a
n ie action How then can tribal gaming com-Se eeeerigaofyou missions be effective in the regula-eeis why you were tion of tribal govemment gaming,

especially when at the same time:
avoiding the various pitfalls that lic

aheadofthem because of this unique
government ownership? The answer

may be found in one very important
word, “communication.”

Communication in the context of govern-
ment means creating a process thar allows citi-zens (in this case, tribal members) to understand

how government decisions aré made and, where
appropriate, fosters participation, This is commonly

known as “transparency” and takes many forms. The
following three cxamples are offered as possible ways
of increasing effectiveness and minimizing conflict

seda You're on the job, Yer, you
can't helpbut wonder whyit is thar che
tribal council is not pleased with the
gaming commission. You ask yourself,
“Isn't this why they appoint
Why is this happening? Besides, aren't ||we supposed to be autonomous?” ‘

The job of the tribal gaming regu-lator, like the cirstintevielpele regu-
lator, is to instill public trust and confi-
dence in the gaming environment by
ensuring that gaming is conducted honest-
ly, competitively and free from criminal
and corruptive elements. Gaming regula-
tors—tribal and commercial alike—must for the tribal gaming commission.
operate unencumberedbythe political
process in order to be effective, For some, The Budget Process

Budgeting in governmentis essentially a process of
allocating limited resources to services and activities
ina mannerthat will effectively meet the needs of the
communiry. All too frequendly, government agencies
think of the budget process strictly in fiscal terms.
The budget, instead, should be viewed as bothafis-
cal and policy document. Historically, budgets have
been written and presented for approval in simpleline item format. This rype of documentis merely a
set of Function descriptions with correspondin
numbers representing the projected total cost for a

this incorrectly means that the tribal gam-
ing commission must be an autonomous
body, accountable only toitself.th beth the tribal and non-tribal set-
ting, the regulatory agency is a subdivision
of the respective government and necessar-
ily answerable to some higher authority. In
the cribal setcing, this generally means that
the gaming commission is accountable to
the elected leaders of the tribe. This is

compounded by the fact thar Indian

82 ar 2004
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specific function for the upcoming budgetyear. The rocal ofall functions is he annu-
al budget for the agency. A line item
budget does not answer any questions
about how or why money is spent.

One proven way of enhancing trans-
parency within the government is to con-
vert the line item budget into a program
budger. Program budgeting brings togeth-
er line items with narrative and quantifi-
able statistics. Each function within the

organization is generally described so that
the approving body understands exactly
what the agency's work entails.

Additionally, work-load data is offered
to support che appropriation request. The
end result is that the agency expresses its

olicy through the narrative portion of thebuaclaes and justifies its request for appro-
priation with quantifiable dara collected
over the previous budget cycles. [IF no his-
toric data exists, comparable data from
agencies of similar size doing similar work
can be collected and used to justify a par-
ticular expenditure. Moving from line
item to program budgeting frequentlymakes i budget process relatively pain-
less, because the policy makers have a full
understandingofwhere and how the
money is spent.

Reporting
The tribal gaming commission should be
viewed as any other government agency and
should deliver frequent and comprehensive
reports to the tribe's poverning body. For
example, in the traditional non-tribal
municipal council form of government,
regular public meetings are held with
department heads present to deliver com-
prehensive reports on the activities of their
respective departments. In this example, the

tnment agency is held accountable taboth the governing body and the public.
The tribal gaming commissions may

want to consider adopting this format for
communicating with the tribal council. Ir
is important to note that keeping your
tribal council informed does not mean

revealing sensitive information that may
compromise an investigation or the regula-
tory function. However, good communica-
tion does mean thar the tribal council is

never caughe off puard or surprised by the
actions of the gaming commission.

Rule Making
Promulgating regulations to be applied to
the gaming operation is the essence of
aming regulation. All too frequently,
owever, rules are adopted withour fully

understanding their impact on those being
regulated. In addiction to the duties previ-
ously stated, tribal gaming regulators are
charged with the additional dury of pro-
tecting the tribe's assets—the casino.
Having a strong scheme of regulation is
just ane half of the equation,

—_ 7 _-

The protection of the tribe's assets alsa
means allowing the operation the maxi-
mum amount of flexibility to return the
greatest possible profir to the cribe. This
can only be accomplished if the regulators
have a clear understanding of the impact
of their rules. Communicating with casino

acr is critical to this process. Byallowing those affected by a proposed rule
the opportunity to commentand offer
suggestions before a rule is adopted, thetteseaaslcg regulator stands a better
chance ofcreating effective and enforce-
able rules while at the same time respect-
ing commercial viability,

7 =

The effectiveness of the tribal gaming
commission is dependent on open lines of
communication, A policy of transparency
is a necessary to thar end. a

Harlan W Goodson is an attorney with
the national lawfirm ofHolland and

Ester His practice focuses on —ng haw, avid governments

cfr Goedion is the former directorof Californias Division ofGambling
Control and he is a member ofthe
International Masters ofGaming Law:
He can be reached at 916-503-1695 or

at harlan,goodion@hklaw.com.
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or many organizations, training
is largely a waste of money.“This doesn’t mean that

training isn’t valuable,It is. The prob-
lem is that after an employee's first
few months onthejob, training by
itself is likely to have very little impact
on performance.

When employees are new, they are
most open to learning how you want
things done. Oncehabits have set in and
emplavess start feeling a bit more com-
fortable in their jobs, training aloneis
usually nor enough to get people to
change how they work.

Let's look at why this is and what to
do aboutit.

Training vs. Performance
Human performanceis based on three
things: Knowledge/skaills; Motivation;
and Resources (rime, equipment, materi-
als, information, money.)

Training only deals with thefirst cri-
terion, knowledge andskills. If the prob-
lem is solely related to lack of knowledge,
trainingis fine. However, many times an
organization will see a performance prob-
lem and assign the training department
to come up with a program tosolveit.
Their expertise and authority lies in
training, so the solution they presentis
training. But often the bigger problem is
motivation. Getting people to change
behaviors is difficult—old habits die

hard. Without compelling reasons to
change, trainees go back to work and do
pretty much what they used to do,

The Solution

So how do you get more impact from
your training? There are four key things
you can do.

Involve the trainees’ managers
Thefirst reason to talk to these managers
is to get their view of the causes of the per-
formance problems. You may find outthe
problems have little to do with employee
skills or motivation, If the problemsare
mainly caused by lack of resources, train-
ing would be a waste of time.

Second, find out specifically what the
managers and supervisors of the crainees

94

Training Day
Howto get the biggest bang

for your training buck

‘Once habits have set in

and employees start

feeling a bil more
comfortable in their

jobs, training alone is
usually not enough to
get people to change

how they work.’

wouldlike to see happen as a result of the
training. This information helps the train-
er makethe training more interesting and
relevant to the trainees’ jobs. Finally,
involving managers up front makes it
morelikely that they'll provide the support
critical to the training’s success.

Train managers in their roles
Oneofthe biggest reasons trainingfails is
that the trainers view their responsibility as
what happensin the training room. They
assume that the department managers are
responsible for following up with employ-
ees after the training to insure the employ-
ees do what they are supposed to do.

The department managers, who gener-
ally havelittle or no input into the train-
ing and are busy with cheir owndaily rou-
tine, take no ownership in the resule. They
expect the trainers to send back people
whoare trained to do what they're sup-
posed to do. Because they weren't involved
up front, managers often aren't prepared or
willing to do what they need to do co
encourage behavior change.

Managers and supervisors have two
main responsibilities following training.
Thefirst is to model the behaviors chat

employees are being taught. If managers
don't lead by example, most employees
wont make the effort. And the managers
cant effectively hold employees accountable
if they (the managers) don't walk thetalk.

The other responsibility for the man-
agers and supervisors is to encourage
employees who use the newly learned
behaviors, promptly coaching those who

Global Gaming Business * October 2004
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do not. If the management team is not
ready to do this, and allows employees to
do what they want to do withoutreac-
tion, it doesn't make sense to train the
employees. People often don't like to try
new behaviors, because they feel uncom-
fortable doing something different. If the
employees don’t see any reason (i.e.,
attention from the management team) to
go into this uncomfortable place, they
wont. If your managers are not comfort-
able and skilled at giving feedback, train
them first.

Ideally, there should be a systematic
way for managers to observe employees
utilizing the new skills, For example,
each manager and superyisor is assigned
certain employees to observe and give
feedback to each week. The results of the
observations should be documented and

made part of each employee's perform-
ance appraisal.

Measure results

If the training has a measurable outcome,
such as customerservice, sales, productiv-
iry, ete., it’s immensely valuable to estab-
lish some kind of measurement of

progress and pose it where employees can
see it. This communicates that the com-

panyis serious abour change and focused
on improvement. This can be done on an
individual or group basis. Remember,
what gets measured gets done.

Reward Excellence

It's hard to get people ro change behavior.
It helps a lot for those who make the
effort to get recognized. IF you've set up a
measurement process,it's easy fo set up a
recognition process. Again, this can be on
either the groupor individual level.
Besides thanking people who have worked
hard, recognition programs are great for
bringing some fun to the work place.

Dave Newton is a human performance
consultant with Compton Dancer
Consulting in Las Vegas. He has 20 years
experience in human resources, including
six as vice president ofhuman resources at
the Venetian. He can be contacted at
Davewnewton@aol.com.
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‘ON THEIR OWN, THEY’RE ONE OFA KIND.
TOGETHER, THEY’RE UNBEATABLE.

MEI CASHFLOW”bill acceptors and AESI service & support
—the winning combination for casinos.
With MEI CASHFLOW" bill acceptor in your machines and AES|
a5 a service partner, the house wins every time. All ME] CASHFLOW™

bill acceptors keep the games playing and your customers happy with a

99.7% acceptance rate on bills and tickets. CASHFLOW™ bill acceptors readily

convert consumer currency into gaming credits through the optical recognition

system, Our secure and rugged cash-box facilitates collection and transportation

by drop crews.

 
 

AES! is not just our partner but provides service & support for a host of gaming equipment it

suppliers, AESI represents ME] CASHFLOW" bill acceptors, Futurelogic™ printers and Kortek™ socRGAons si iimonitors. AES! & MEI stand ready to provide the performance and customer service you expect.
Increase your revenue with ME! products and decrease your costs using AES! for after sale
service & support.

1it
;

Call ME] @ 800-345-8215 or AES! @ 866-736-2374 today for your gaming needs i.
orvisit us at booth #4958 at GE. | ‘

2004 Mars, Inc. All rights reserved. ME!is 150 9001 certified. (G) I1 }
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the majority ofthe audi-
your job.

on the move, a far cry
 

Reaching Your Audience
Even though your employees are a busy
group, each person wants to feel connected
to the greater whole. Each one is interested
in job securicy in all its far-reaching forms.
It's your job ro tell chem about the compa-
ny, about themselves and about their co-
workers, which in the end, will help your
bottom line,

To reach these folks, you need to use a
variety of communication nels—both
formal and informal—to maximize employee
awareness and to further your casinos
You'll see the results of your effors with an
improved employee culture thar's onboard

with where your Sreeety is headed.Standing behi is belief is Rick
Salinas, assistant general manager for
human resources at Barona Valley Ranch
Resort and Casino. With an employee base
of nearly 3,300, Salinas railors internal mes-

to support the company's objectives.eeWe srctele believe that the purpose of
our staff communications p is to
build trust and increase moralebykeeping
our employees informed about whar's going
on in the organization, the surrounding
communiry and gaming industry as it
affects us,” he said. “As a result, we have cre-
ated a company culture thar has enhanced
our organizational performance. With

increased miele epeeparvateractmore positively with our guests each

other, assuring thar we maintain oureeophy of treating every guest as we would
guests in our home and treating all staff asmembers of our Barona 2

 

To earn the trust of your staff, you have
to understand your audience and create
messages they will respond to, Knowing
your audience means recognizing that

sr may not be their first language,explains Andy Maiden, director of
internal communications for Cacsars
Entertainment.

“Our employees are as diverse as
our industry. On a corporate level, you
have to try and communicate to all

ions by using pictures, graphs andaaice visuals Rot aisles can
relate to. Surveys have shown thar
employees who use English as theirsecondin do not want to be
singled nitdaeapnea manage-
ment’s attempt to provide commu-
nication in another language. Ar
the same time, by un visuals,messages are easier to digest by ;
these employees,” he said. <Po07 ny — ifee rt

Whetheryoure wing wo,|Seen Scar. SS.hics or photos, you need to ree Taser,
your staff's attention just | — eeins

ng enough to deliver your a Me pied me

message effectively. Toue = Se Soe,their interest, you'll need the|> ~~—~"= Saitoo. ——
right tools to do the job.
Having communication tools
and using them effectively can
sometimes be two different things. You need
to use each rool appropriately.

Your print, visual and online mediums
each have a specific purpose, and by their
nature, they will modify your messages by
slightly different degrees, Pick the cool 

yourdiverse audience
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that works for your
group based on the importance andCivilians of your message, explains Salinas,

“With our formal communications we

consider language, style and form in order
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ro meer the needs uf

our stall, Whether they prefer tv hear, secur
discuss informacion, we have the rools in

place ra reach and saristy them,” hesaid.
Like Barona, Casino Windsor uses a

range of products including a weekly
newslercer, a stall TW channel, a quarterly
newslerer and am intranet sire oo reach

more than 4000 employees. [t's impertant
ro understand the specific uses of each prod-
ver, so you know whar mexsges to filter
through which mediums,

om plove ¢ Newsletters
A weekly employee newsletter, in all its
many forms, is likely the mast popular
internal communication cool in any com-
pany. When crafting a newsletter, it’s
mportant nor to confuse information
vith communication. Take advanrage of
his medium by using che space ta Pius
our messages within a context. A
ewsletter can give your employees the

the information you're
trying fo get aut,

Even though you
hawe Poet fo cxpliin,
remember that your
audience docant have
much time. You have a

moument tu prab their
| attention, and you're

=i fighting to keep ic until
= the end of cach article,

Your stories should be

agen short, Interesting ane
set | ghour them

Fillicng a weekls, four
page newslermer can be a

| challenge. because like the
| mainstream media oon

Christmas Duy, sumenimes
SePI there pust tart much news.

manne Bur when your newsletter is
=. om | baat yerur stall and vou

} employ enuugh of them to
| ll a small own, yau'll

—} never ron our of ine reseine
stories toowrite. Che newsler-

trois where you recognize employees,
intraduce chem to cach
other, entertain them,
educate them abour

your marketing cam-
paigns and explain how
they fir inte the larger
plcrune,

Visual Mediums

Relying on printed
produets alone will nat
fully satisfy the commu-
nication needs of your
busy employees. [fF they
dont pick up your newsletter, you haven't
reached them. A medium like an in-house

TY channel provides quick bits of news,
supporting your print material in an enter-
taining, familiar formar. At Casino
Windsor, “Casing Vision” content includes

“why” and “how” of

Relying on printed products
alone will not fully satisfy the
communication needs of your
busy employees. If they don’t
pick up your newsletter, you
haven't reached them.

the latest T'V commercials, video monrages
from staff events, baby photos, che weath-
ef forecast and “Seacion (WOs” delivered by
employees, turning this medium ince a
clyramie product.

Your TV channel also allows you to
quickly broadeast emergency infurma-
rion, building credibiliry with your audi
ence while mecting their needs during a
crisis, Most forms of electronic media

will allow you to get messages cue almust
as they happen. Salinay cxplained chat
their “Barona News Network,” whichis a
PowerPowu: slideshow shows on noi

tors in aratf dining rooms, cun alse be
imescanely tipalated with late-breaking
news and inturmation

Mail-Home Publications

Communicating with employees while
they're ar work is just one way of reaching
your busy audience. Mailing a newsletterhome allows chem tw aba information
they simply don’t have time for ar work.
You're still competing for their attentionwith ocher mailand the distractions of
home, so you must make your publication
compelling and arrractive.

 
Because the employee's spouse or Fami-

ly will likely read this material, be sure the
writing is ar the appropriate level. For
example, Salinas explained, the Baroma
Backstage is a monthly newsletter mailed to
employees’ homes to inform staff and their 

we.globalgamingbusiness.com»October 2004 a?
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families about department func-
tions, coworkers’ profiles, promo-
tional events and activities, with sec-
tions translated into Spanish,

In a mail-home publication, you
can reinforce the messages about your
company's goals thar you've been
sending out more frequently in your
other mediums. For example, Casino
Windsor's quarterly newsletter TheWave inehudes a letter from Kevin
Laforet, president and CEO, which
gives employees a direct “view from the
top” of the company and their role within
ic. Presented in a conversational style, the
reader understands the big picture and
how their actions move the company clos-
er to its goals.

One-on-One Communication

All employee publications and visual
_ mediums work together to represent theformal elements aye internal commu-

nications plan, Bur despite all your
efforts to creare great “products,” they
will not carry any credibility if they are
not supported with a foundation of
informal, face-to-face communication.

“We find ourselves often assuming
employees will fully understand what
we e-mail or post in a memo co them.

This is noc the case, as they are mere
words,” explained Maiden, “Our
industry is built upon personal inver-
action with guests. The same should be
considered when management works

together with employees. Communicating
can be effective only if both parties are on
the same level.”

Getting on the same level means
engaging your staff, from all areas, in pro-grams cae allow senior management and
staff to speak one-on-one. At Casino
Windsor, regular lunches with executives,
town hall meetings and other open
forums are used to create an avenue for

“upward” communication.
“In the same way you wouldn’r tell a

9a

An effective employee
communication plan
with formal and
informal elements
can change the
atmosphere of your
busy break rooms.

mail called the “Pre-Shift.” fc is sent co all

supervisors to read with their staff,
explains Salinas,

“In English and Spanish, the Pre-Shift
gives us an excellent vehicle for providing
company-wide news, while promotindaily discourse with supervisors and
their subordinates. Instead of just sim-

ply ‘pushing’ information to staff
members, the Pre-Shift promotes
communication berween the staff
and their supervisors and them-
selves,” he said.

An effective sempre communi-cation plan with formal and infor-
mal elements can change the atmos-

phere of your busy break rooms. You
can turn a formerly disconnected
group into an interested audience
whoare glancing at the TVs and emp-
tying the newsletter stands every
Friday, There's a buzz abour a depart-ment that found a way to save hon:

sands a year, and John, your floor
supervisor, glows with pride each time
a coworker mentions they saw his new-
born daughter's photo on the staff TV
channel, They're ready for customer
questions abour your new slor tourna-
ment and the discounts in the hotel this

week. Through interestingarticles, shore
news clips and graphic newsletrers,you've tales educate them about your
property, about their role in providing
customer service and most importantly,
you've earned their crust. a

 
 

 
ae some- sspnilaelading very importan or just
through a loaine cat staff deserves the same
treatment by creating opportunities to speak
to them in person,” Laforet said. “In turn,
this also sends the message that you value
their input. [t's a constructive forum for exec-
utives to field questions and to be introduced
to staff you wouldn't otherwise have an
Opportunity co meet.”

Your communication products can
also work to increase the amountof face-

to-face interaction, like Barona’s daily e-

Holly Ward tr director ofcorporate communica-
norfor Gaino Winder, in Windsor, Ontaria
and can be reached at 1-800-991-7777 or at

ward@rainewindsor.com. Ward, togenber wnith
Analy Maiden, director ofinternal communica
tions for Caesars Encertainment, and Rick
Salinas, assistant general meat for human
resources for Barona Valley Ranch Resort and
Casino, will be ditcesung effective employer
communications during a panel semion on
October 4 at Global Gaming Expo (G2E).

Global Gaming Business « October 2004
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Mega World Casino is the most innovative
and powerful legal platform for Casinos and
Game Manufacturers in today’s competitive

and expanding Global Gaming Market
°A Patent-pending International Marketing Concept,

approved by the Nevada Gaming Control Board

Gaming Manufacturers and Game Developers
Test-market your new games with greater speed and accuracy
Collect real data and inputs from players
Increase game and brand recognition
Increase your global market share
Boost demand for your games
Facilitate Casino acceptance of your games
Augment player participation on your games in casinos
Generate additional revenue from your games
Increase your overall profit
Let the whole world know what unique games you have!

VV¥VYVYVYVYY
Casinos and Gaming Resorts

Increase brand recognition
Reach players in a global market
Reward valuable players
Increase loyalty
Attract new players
Maximize your hotel occupancy with more participating casino players
Increase traffic to all your venues with more participating casino players
Boost your quality-player base
Gather valuable input and data from players
Increase profits
Let the whole world know what a great casino and gaming resort you have!

YVVVVVVYYVY
For more information,

please contact Serge Parsadaian, via e-mail
at info@megaworldcasino. com

tel: 7o2.650.4.481 | cell: 909.957.2770
fax: 702.650.4482

*No inquiries accepted from
internet gambling casinos

 MegaWorld 
 www. megaworldcasino
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n August 3, 2004, the
FianceAbenablar carried a
story detailing the closure of

table games at Spielbank Niedersachsen’sHitsfeldSpielbank, which is located in
Lower Saxony.

Ar first glance, one naturally thinks
this was simply another case of declining
table play and increasing costs, resulting in
an operator deciding to place more slots
and have electronic, rather than live table

games. The article quotes the official rea-
son given for the closure as a “1.8 million
Euro table games deficic chat the group
can no longercarry.

The closure in Hirdeld, however, is somewhat more complicar-
ed, and this was detailed in the newspaper over thefol-
lowing owe days.

From 1993 to 2000 there were various frauds com-
mitted at che property that netted chose responsible sever-
al million Deutschmarks,

The 60 or so members ofthe table staff, which has

been made redundant now,believe theyare the victims of
previous failures to properly oversee the operation.

i Meer i I Nar eat

CTEhee

Schleswig-Holstain Casinos

A ethanhel

abe

iPes

rie /Lear ee een ee ot an Uede Va) ee
RPA Ga Rees

Rural location

Although only 10 miles south of che center
of Hamburg, the Hittfeld Spielbank is locat-

ed in che middle ofa quiet and1pouaque town surrounded by open fields and
woodlands,

On a recent visit dunng a beauciful late
summer Saturday alternoon,the local
church was getting ready for a wedding cere-
mony and the residents and vistors seemed
more interested in devouring ioe cream ar
the cafes and restaurants than in che slows
opening for business at 3 p.m.The casino inself is a bolike structure

appended to the back of an attractive brick-and-timber framed restau-
rant on the main street.

Tables and slots had been separaved, as ig the case in
most German casinos, with just the bar connecting the two.
Just four days after closure, the tables had already been

baep the mo was in darkness.Ontheoutside door wasa simple message posted tocustomers informing them of the closure and ibankag
themfor their patronage over the years.

By 5 pom, the Novoraric Auto Roulerme carousel was
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full, mainly of middle-aged gendideects a Gee kal tosdinabe been for many years on the
live games. The 100 or so slots, a mixture ofoldand new Novomaric,
Atronic and Bally had some 30 players.

The closure will sureby be a loss co the town of Hirrfeld, bur given
the unforrunate history of the casino and its location, such a large table
operation had done very well to last so lo

Butthe closure of the table games at the Hirrfeld Spielbank sure-
comes as no surprise to Oro the manager ofg ielbank Hamburg, which operates six casinos. ‘Two of them—the
tagproperty in the Intercontinental hotel and the Casino, both of which are in Hamburg—oflfer a mix of tradi-coreltable games and slot machines. The other four, located on the
outskirts of Hamburg, are “Automatenspiel,"” which essentially are

alot— with electronic table and a €1 enrrance fre.
‘The revenue split between and slots in Parke full-scaleHamburg casinos is 25 percent to 75 percent, sli beer for tablesfoedonkWOGenera chart.)
Wulferding believes thar table games and slor opera-

tions located in metropolitan areas have a distinct
advantage over more remote locations, especially choseestablished in spa and coastal towns where business
may be seasonal,

In 2005, he will aversee the move of the Spielbank
Hamburg from the Hotel Intercontinental to a more cen-
tral location at Stephansplar

numbers and trying out

Q@A with Matthias Hein

s facing casinooperators, lan Sutton spoke with Matiias Hain, the
spokesman for DeSIA the Deutsche SpielbankenIntaressean und Asbaliaeriotnschalt or casina association,

Hain also is the general manager of Schleswig-Holstein casi-
nos, which operates five cosines in northern Garmany, inelud-
ing one slats only casino at Wasterland/Sylt

sn teeeeeeeeeeeeOeeefr this something of a surprise fo youMaotibles Hel Tha cosinesinield, Hamburg and ours in
Scheneleld compete in the same regional market. However,
the GGR alone does not determina whether a casino survives.

In times ofeerie the individual cos! structure isvital to keep up pro akAnd every operator will toleratelosses for o limited tima on

T © get a clearer picture of the challen

Seees
with new games ineroduced and a larger variety of betting options avail-
able for the customer.”

More emphasis on marketing
Ironically, eo the traditional slot bias ofU.S. casino customers,

youngercrowdi
keting—a wend he has observed already arAy ie apichic saa dock cectsoly baw ectsantonsGuemeiiccmineteuamaarae
Prints Sieaes WOH ee,Eee i:(Germanyis unusual intherespect that among 16 regions (Lander),

operators have a monopoly but pay gaming taxes that
around 80 percent or more. The
toned already, slots and tables are

Seee{ =

Hsemem: German Casinos and
i : Spielbanken

Tables and Slots as a

Percentage of GGR

Wolfgang Schmudt, Dircetar

of CosDu are (I ape

i showing decline in
d increace in slot
PT ae ea |

Source, DeSl4/M.HeinaaLeh

most mombers of DoSIA also thelr table or areeae
DeSlA still views table games as a core business for their casinos

arandoedaaifpoigilbicadsapamar lip iepesSiacbelieveismainlydueto recessionary itionsinGermany
maaiansdeaiiohis Ki conainae waren: We a,heweveprencinganencouraging upspringinsome areas, prevalentSadieier aeeckoayall cdirenad

German cosines are indeed highly faxedand eaeeesoma of the newer fable gomes wilh

This depends on the individualpoli the ny different stategamingeensome ore eyior and oii oltractive
jackpot features. Others are more restrictive, especially whenit
comes ta who will pay for the jackpot.

Tablas and slots ore EOETyFeAe worecombined would this be a arrangement? ,
in there is no common solution. Some operators have success

ae under one roof. In many loca-however, the given bui ing and the floor plan simply do noting the gomes together. In my personal opinion, the
Soeeehd amen and aloha?the attractiveness of gambling

Ing requirements at the same hime,

clow
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eeeeee to boos? oftendance and stimulate aninterest in table gameWe have tried all iotinscsoee
ting increasing i concentrate on our actively gambling customers try la them

There is, however, much ; a feel “ot home.” In addition we have developed loyalty programs and

to be positive abour. DeSIA ul ' . leperont pr ttheaeebel sonlde To fill up capacity, wemembers are still very much Pa) put our cockail and beverage business in focus to attract
committed to tables, and \. Lae visitors a3 well, hoping for some spill over in the future.
Hamburg Spielbank’s per- 7
formance in their new prem- : Do you see more splelbonk's removing their tables and going with all
ises in 2005 and beyond will aol electronic gaming in the future?
be watched very closely, Unfortunately, for German casinos the good timas of continuous

expansion are gone. The German market for toble games is
saturated and indeed many locations will have to adjust their

tableedeaccording to declining customer demand. Undermeters the operator is forced to naspond onaOshin demand|like in any other industry sector as long os
he wants to stoy in business.

What da yow see ahead for tha German cosine industry?
Technology ond new features have always been the driving force of
change in every industry and this holds true for our service industry
as well. Online gaming is the new kid on the block; however, the
German gaming lows expect the licensed casinos to channel and

take care of the gaming habits of the public. We cannot
leave this business fo foreign entrepreneurs who may wish

lockcereponalityfrplays protcton. Theureforcivil :

ierie aagre table games,eeee oO
heavy one upon al
their owners.O fan Sutton is director ahdonline eclitor ofGamingfloorcom.
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SUCCESS IS NOT A GAME OF CHANCE.
And now you can dramatically improve your odds

aysstte!eke ili
Linenstty

PANS

neamare gaming industry shouldn't heleft toMALTSOMA Vit Gtenwar AeeT prenartra SeeeT
marketing decisions are guided by the insights
contained in this inaugural, in-depth analysis of the
lifestyles and gaming hehavior of American adults,

The YPBAR/The Innovation Group tae Tet |
American Gamblers is a must-read for gaming
industry executives and analvsts. Co-authored hy
NeaTMhn Pepperdine, Brown & Russell, America’s
leading marketing services firm serving the travel

YPBR

and leisure industries, and The Innovation erie
America’s premier gaming consultancy, this
insightlul and informative management tool
provides a wealth of information on the gaming
habits, preferences and intentions of Americans.

Thereport is affordably SatinehTe Ua
Reserve your copy today by calling Global err
at 702-248-1565, ext. 227 or i Iie iiaat
LUSTeenTR

=i
INNOVATION

arm ae)Ln
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TECHNOLOGY
When Standards

GAMING
STANDARDS -

ASSOCIATION |
. jing x ped i). “*

C. °
-

Equal Excellence
Gaming Standards Association strives for industry conformity

veryone understands
and relates oo che dif-

ficulty of trying to
communicate with someone
who does not the same

language. Even basic commu-

point have complicated the
gaming industry, resule isa

At G2E 2003, Bally Gaming & Systems" Jim Morrow,
; whe is the BOB Committes co-chair, presented the

Finally a group of slot and «Best of Breed project to o packed houss,

Say,a aturers (OEMs), and casino pors made an unprecedented move—they joined forces.
The concepdon of this forum called che Gaming Standards Assocation (GSA) was structured to

create development solutions for the good of the gaming industry.
“We were ing the existing limitations for stot protocol,” said Gregg Solomon, chairman ofreaching

GSA andsenior vice president of operations for the Mandalay Resort Group. “We needed some new
solution to be

From point-of-sale and bonusing to casing management and ing systems, the casinoind Ler veatetawenhidiae marc otaah comaibeens languages. Without
asetofbroad-based communication standards, the gaming industry lags behind several other indus-
tries tharrely on computer nechnology.

According to Peter De Racdt, preadent of GSA, operators and manufacturers need a common
plarform to operate more efficiently.

a jon of information ts very difficult in most cases for operators to get qualiry dara quickly
based on che number ofdifferent languages and systems in place,” De Raedr said. “There is no uni-
form format for operators to use. Standardizing is the answer.”

The solugen to be GSA-produced “Best of Breed” or BOB standard. Designed toa dened and driedlanguage: BOB could revolutionize the industry and allow both sends
ers and operators to become more innovative.

GSA officials said they expect to create a “unified language to exchange information,” De Raede
said. “Systems are laying a critical role in casing operations and this single-language m wouldsadlartie rhe tethusrs: it
A history of need
Based in Fremont, California, Gaming Standards Associatian is the evolution of a group ofslot
manufacturers, who organized in che 1990s under the name GAMMA to consider integration and
standardization.

“There was a need in the late 1990s to standardine interface and develop a standard to integrate
bonusing into slot machines,” De Raede said.

What began as just a gaming manufacturers asocation, GAMMA decided in March 1999 to
allow operators to join che questforstandardization. Asa result, GAMMA became Gaming Standards

104 Global Gaming Business « October 2004
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Landscape Architects & Designers

Pag Of Themed Environments
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BOB Committee co-chair, Tom Ritchie,
WMS Gaming, ensured that G2E

neutral fomum to discuss technical issues facing
our indusay,” he said. “We have derived an

openae Kena, issues :joint effortofGSA as to just a si
manufacturer.”

From a manufacturing and international
prospective, an AstancsnsTichisologies exec-
utive said the GSA isa wonderful “gathering
of expertise” co make the standardization
process successful.

“Standards are important to me as a man-
ufacturer because they free me to concentrate
on what | da best and thar is develop game
content,” said Gareth Phillips, chief technical
officer atAristocrar. “The GSA is an important

—
. ‘7‘4,

forum as it facilitates che industry to gather
the bese alent from all che manufacturers oo

focus on an issue whether it is protocols for
systems or peripherals.”

Non-gaming technological
contributions
The creation of the “Best of Breed” standard

is based on proven computer industry standard
ee. such as kaw TCP/IP and
XML, which will allow the industry to migrate to
downloadable games and other new innovations.

“GSA is utilizing more mainstream solutions
from other industries like che internet and cellu-

lar phone industries to generate more avenues forour industry,” said Sobetcth “We took every-
thing that all the existing protocols can do and
added the best examples of current technology
outside our industry.”

De Raedr agreed and said the association
did not want to “recreate the wheel” with ins

japment of BOB,

“The internet works globally because of stan-
dards, and it all works because of HTML stan-
dard coding,” he said. “We wanted to bring the
XML technology to the gaming industry.”

BOB was also creared with a robust securicy and the network interface board to the

The Adams Daily Report .

Operations Insight

Las Vegas Advisor

: ts

Mateits veh)sae ,ed

~ Premium Performance

PlayBack

Las Vegas & missisct
Eleave]atestSela ey

A unique series ofGaming Reports and Newsletters sent via e-mail providing conciseyet vital
informationfor today’s busy executive.

Every business day Compton Dancer Consulting transmits daily gaming news and features to over 1000 casino executives,

Sign-up for a free (no-obligation) two-month subscription at G2E Booth #5534

or contact Jeffrey Compton (jeffrey.compton@compdance.com or 702-214-9500),
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ST OF BREED

casing Management sys-
tem. BOB also provides
operators with orher
features including an

ability to au newming configurations.

* With BOB, opera-
tors could reconfigure the
entire casino floor for a

specific function,” De Racdt said. “For exam-
ple, operators could change machine denomi-
nations to influence day traffic verses evening
traffic. They could tailor the casino floor to
meet their specific needs from shift to shift,”

Konami Gaming's Sutherland said slor

protocol standards like with BOB would “sig-
nificantly save on labor and increase the accu-

racy in data reporting, Ultimately, we want a
‘plug-and-play’ component,”he said.

Mandalay Resort Groups Solomon agreed
saying BOBwill allow for operators to “create
a plug-and-play’ scenario” with les downtime
and programming required.

“Programming is labor intensive andopen for suaiatten he said. “From
dip switches and manual configuration
options and hold percentage to location,

BOB will automate the entire process.”
De Raedr said GSA is about to release its

BOB development software and demonstrate
it at this fall's Global Gaming ‘Technology
show in Las Vegas.

“It's six years in the making,” he said.
“And, there's a definite need and want for
standards in this industry, The challenge is
petting everyone vo fully understand.”

Mapping out a future to benefit gaming
Many industry experts said they believe “Best of
Breed” and its single-language protocol to be
the wave of the future.

“We have an absolute need for t ,disclosure and clear technical sikanertn te
gaming industry,” CashCode's Levitan said.
We're working on the technical future of the

gaming industry. Once standards are in place,we will see a lor of progress in the industry in
terms of development and new industry ideas."

“Tim a strong believer that gaming machinessod quiaetesilh ip te e lan ." De
Raedr said. “The industry is sien boking for
better ways to streamline their business. And,
we think BOB can help accomplish that.”

GSA‘ Serial BOB or 5-BOB rakes the ver-

bose XML command and transfers ir down

hiergoes induey."S208 compsone LLscry. oom
SCRA. dase sedeniebing es & oer elfticas
process, which now can allow for more
remote locations to be online with a sys-
tem,” said

“There's been ee ofinterest in BOB, i I

ions,” he said. “(Class [I operations)
will be able co have a si on. their

floor, and Class IT] operations will also bene-
fie with ceneral server possibilities.”

Harrah's Entertainmentexecutive Boushy

said he sees standards ataSad way formore operator flexibility onthecasino floor
we

BOB should areeeit easier for operators topick best combination of com, for
their operation and decrease wasted
expense to make their products work under
multiple, proprietarystandards." o

ON SITE TOKEN DESTRUCTION
 fweGoAnywhereinTheCountry!|§
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ust 30 years ago, no one could
predict the success and opportu-
nity that gaming has broughtto

Indian country. It’s truly amazing when
you consider how far we've come in
such a short time.

Manyare familiar with the sad treat-
mentof Indian tribes in the past. Our
economies flourished prior to contact
with the European nations. Spain,
France and Englandall entered into
treaties with cribal governments to
secure trade and commerce agreements.
The United States entered into treaties
with tribes for chis same reason—and

codified these agreements in the U.S.
Constitution's Commerce Clause, which
recognizes that Congress has the power
to “regulate commerce with the forei
nations, among the several states, an
with the Indian tribes.”

To our dismay, the ensuing 150
years broughtthe federal policies of
destruction: removal, allotment, assimi-
lation and termination—all caused the
killing of millions of our ancestors, tak-
ing of hundreds ofmillions of acres of
our homelands, the suppression of our
religions and cultures, and the devasta-
tion of our economies. The result lefr

Indian country mired in poverty, crime,
disease, dropouts and despair. However,
we survived. Our cultures endured. And

ourspirit continues to burn.
A number of modern-day tribal

leaders arose in the 1960s and ‘70s,
determined to rebuild our communities

and take control of our destiny. These
tribes looked to the re-emergence of
State lotteries, and took the idea of self-
determination to heart by esrablishin
the first Indian gaming operations. The
rest is history.

In little more than 30 years, Indian
gaming has provided more than 200
tribes the opportunity for self-derermi-
nation and economicself-sufficiency.
Indian gaming has replaced poverty with
jobs bringing Indians back to Indian
country. It's replaced disease with hospi-
tals, doctors and medicine for oursick
and elderly. We've replaced crime and
dropouts with new schools and scholar-
ships. And we've replaced despair with

108

 

hope for a new generation of Indian peo-
ple. With the help of gaming, tribal gov-
ernments are beginning to rebuild com-
munities that were all but forgotten.

Each year, our industry continues to
grow in strength. Indian gaminggross
revenues topped $16.7billion in 2003.
Tribes have used the majority of this rev-
enue to rebuild governmental infrastruc-
ture and fund essential programs to
address the enormous needsof their

members. Manytribes are now diversify-
ing their economies beyond gaming.

In addition, gaming revenues have
enabled tribal governments to provide
their citizens with amenities taken for

granted in mainstream America. Before
gaming, it was typical—if you wereliving
on the reservation—to have to drive or

hitchhike 50 or LOO miles or more to go
to the movies, gas up your car, or even get
groceries ro feed your family. Now, many
tribes are able ro offer all of these things,
and more, right at home onthe reserva-
tion. Indian gaming has truly brought the
American dream hometo Indian Country.

Ofcourse, the benefits of Indian gam-
ing don't stop at the reservation border,
Indian gaming has been a tremendous
asset to our surrounding communities.It
has created over 500,000 American jobs.
Close to two-thirds of those jobs are held
by non-Indian families and offer higher
wages and much better benefits than jobs
in the surrounding communities. Tribes
also make a financial investmentin their

nearby communities. In 2003, tribal gov-
ernments contributed more than $100
million to local charities. In addition to

monetary contributions, tribes gave fire
trucks, law enforcement equipment, and
much more to nearby tribal, state and
local governments.

As the U.S. Constitution recognizes,
Indian tribes are governments, and as
such are not subject to taxation by anoth-
er government. Despite this fact, Indian
gaming is generating br/lions of dollars in
added revenue to the federal, state and
local governments. Individual Indians pay
federal income taxes. Those who do busi-

ness with casinos pay taxes. Those who
win at casinos pay taxes. And those who
work at casinos pay taxes. The Indian
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‘From the beginning,

indian gaming was

about strengthening

tribal governments
and tribal economies.

Through gaming,

many tribes have
heen able to

accomplish this.

However, we

need to move to

the next level.’

ing industry generated more than
| 6 & FY Be.6 billion in added revenuefor the fed-

eral, state and local governments in 2003,
These increases came in the form ofpay-
roll and incometaxes, vendor and con-
sumer sales taxes on goods and services
procured to supply tribal operations, rev-
enue agreements, and other payments
received through the like. So again, the
benefits of Indian gaming go far beyond
the reservation border,

From the beginning, Indian gaming
was aboutstrengthening tribal govern-
ments and tribal economies. Through
gaming, many tribes have been able to
accomplish this. However, we need to
move to the nextlevel.

By strengthening tribal businesses,
we'll be able to further spread the benefits
created by Indian gaming to all of Indian
country. To accomplish this, NIGA has
established the American Indian Business

Network. The Network will highlight
Indian entrepreneurs, bringing them in
contact with tribal procurementofficers
as well as with other businesses. NIGA's

policy statement lays out the goals oleNetwork. The statement encouragestribes
to: Set a policy of procuring aod and
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services from Indian businesses; commit
to networking and outreach with Indian
entreprencurs; commit to an open door

an to listen to what Indian businessesave to offer; commit to joint ventures

with other sein a commit to develop-ing training and employment opportuni-

tice for Indian a fe , ie
The Bicerongon! is simple—tomake the dream of economic self-suffi-

ciency available to all in Indian country.
In order to reach our goal, everyone
involved in Indian gaming has to work
together. Tribal governments, Indian and
non-Indian businesses alike working in
Indian country; we all need to do our part
to recognize and invest in Native enctrepre-
neurs and Native-owned businesses.

Indian gaming has brought our com-
munities so far in such a short period of
time.It's strengthened our governments,
rebuilt our communities, and renewed a
sense of pride in our young people,
Withour question, the economic benefits
of Indian gaming are spreading to the
nearby non-Indian communities in states
that have worked with tribes on a govern-
ment-to-government basis. Hewever, I'm
excited to take this next step of empower-
ing our Indian entrepreneurs. So, while
weve done so much in just 30 odd years,
I'm confident that if we can reach this
next goal, there will be no limit co the
opportunity we'll be able to provide to
future generations. o 

Ernest L. Stevens, Jr. is chairman and
national spokesman for the National Indian
Gaming Avoctanon. From 1993 to 1999,
Stevens tas elected councilmanfor the
Oneida Nation ofWisconsin. He is aformer

first Repoies and trearurer oftheNational Gangress ofAmerican Indians.
isa respected leader in Indian Country
be alto serves on she Execurive Board to the

Native American Rights Fund, National
Indian Child Welfare Auociation, Boys ana
Girl Club ofAmerica (Native American
Advisory Board), National Indian
Tefcommunicanions Institute, Start-A-

Heart in Indian Country and the Leonard
Peltier Defense Committee. He can be
reached at estevens@indiangaming.org. 
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Puerto Rican
Problem

VLTs at OTBs a bum deal for Puerto Rico casinos

byPaul Dworin

 
 

nasrepnorreerrecently enacted legislation thar
would permit video termi-nals at off-crack bettinglocations

lation is seriouslyflawed and is likely to have
a severe negative impact on Puerto Rico's 18eee hd anvacans akhepWoe government.
r The VLT legislation was enacted at the
initiative of the El Comandante Race Track,
Puerto Rico's only racing venue, The WLT
legislation prohibies the racetrack from hav-
ing slot machines at the track bur authorizes
the track to administer and operate the VLTs
through a central computer system. Seventy
percent of the revenues from VLTs would go
to the racetrack, 15 percent would go to the
off-track betting locations and 15 percent
would go to the horsemen.

There are several major flaws with the
VLTlegislation, First, the legislation does
not Limit che number of WLI that an off-

track betting location may have. It is con-
ceivable thar some of the locations could be

expanded to berween 20 and 50 VLTs,
110

Second, there are no caps on
the number of off-track betti
outlets in Puerto Rico, It is esni-

mated that, at the present time,
there are presently 650 off-track
betting outlets in Puerto Rico.
Another 300 plus off-track berting
oudets are being planned. This
would cause a significant prolifer-
ation ofoff-track betting locari

Meat does clird, islarion not include

any tax on WLT revenues. This means that
the government will not derive any revenue
from WLT

Boca,delegaltion does not provide‘ieremovalofexis area” gamingdevices that are ponteof the exist-
ing OTB outlets.

Finally, the legislation does not provide a

mosae ate this newrm ing in Puerto Rico.In addition, the legislation does nor pro-hibit ressive VLTs. Many of the off-
ing outlets are located in poor
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throughout Puerto Rico.

he have been anthought given to Vs wouldhave on seatdepts perdcperng i
VLT play and no thought to addressing

responsiblePadi eningteena euiad eee.
nent of Puerto Rico's hospitality and enter-
tainment industry for more than 50 years.

yepnprthgaateneloopty-style gaming with casinos being important
amenities of large-scale hotel and resort facili-

erita

neighborhoods
There does not

Slot machines ‘were first | in

cael aberranttceomtegfor many years. Until 1997,enRico Tourism Company pur-

In 1997, the law was changed and the
ownership ofslot machines was privatized.
From this point forward, casinos were the
owners of the slot machines and the pur-
chase and technical maintenance ofslots
was tansterred to the casinos. Most signifi-

cantly, the 1997 amendments established a
shared revenue formula between casinos

and the government based ona legislatively
enacted formula. As a result of this change,
casinos have invested millions of dollars in
new slot machines and software and the

result has been a steady increase in slot
machine revenues.

chased slot machines and was responsible for

i.4 eeee
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The revenue derived from slor

machine play in Puerto Rico via casinos
is significant. The first $119.1 million

of slot revenueis split, with 66 percent
of revenues going to the government
and 34 percent going to the casinos.Above ks amount, 60 percent of rev-
enues ge to the casinos and 40 percentgo to the government.

Unlike most other gaming jurisdictions,e

Play to win with Jefferies.

When it comes to growing your company, odds are you leave nothing to chance, Neither
does jefferies. Qur winning team of dedicated, senior level professionals has the capital
markets and financial advisory expertiie, distribution capabilities and creative approach

Puerto Rico does not tax cab Fame win. to help make the markets work for you, We combine our deep knowledge and extensive
The governmental revenue is dedicated to experience in the gaming industry (6 offer full service investment banking, from start-up
various governmental functions including financing of a single property or mulli-property recapitalization, to M&A advice, and
the University of Puerto Rico, the General acquisition finance, including equity, convertibles, high yield, and senior bank lending.
Fund and the Puerta Rieo Tourist That's why our philosophy is the only way is up.
Development Fund. Over the years, this
system has provided a reliable and steady sow 1h Fronts A Come 2a abe 0)
source of funding to these agencies, .

The Commissioner of Financial Wi weaces a MENDHN magestt
Institutions and the Gaming Division of ti [or on en arta
the Puerto Rico Tourism Company regu- $71,000,000 narioo0 join,00,000 S000, p00,000
late the island's casinos, Licensing, auditing = oe
and general regulatory oversight of casinos to ree eePars re fa nenetien
are integral facets of Puerto Rico gaming.
New regulations establishing minimum

internal control procedures and establish- iiwestinend Saaiing
ing a voluntary exclusion list should be

sdcioad in the sed near future. _ -ear
The VWLT legislation threatens to under- Aciat banana ¥

mine funding provided to the University of A oe Jefferies E3Puerto Rico and the Puerto Rico Tourism www.jelco.com

Development Fund. Ir also threatens the ir 2006 defers A Camry tne Salted wsanesives trem 2000 an sn
economic viability of the casinos and could
result in layofts of casino workers. The
VITlegislation does not create a level
playing field. Casinos and their employees
are subject to comprehensive licensin;
requirements and casinos operate u
strict oversight in Puerto Rico. WLTswill
be operating with minimal, if any, con-
trols, and licensing of off-track betting
locations does not appear to be meaning-
ful. An unequal playing field has been cre-
ated berween casinos and the VLT opera-
tors/off-track betting outlets.

Casinos share income with the govern-
ment while the VLTs would nor pay amtaxes based on gaming revenue, The off.
track betting outlets and operators of the

VLTs have aeons advantages underthis present legislative scheme, which
threatens future growth of casinos in
Puerta Rico.

What should be done to correct this

situation? This legislation needs to be
rethought and perhaps put on hold. Ara

SL For More Subscription Information call 609-345-6001
* Limit the ber of VLTsateach out- jlet te pasieeh San $ : ee a or e-mail info@ggbmagazine.com
* Prohibit progressive VLTs

— the numberofoff-track betting 5410 Cameron Street, Suite 206 + Las Vegas, NV 89118
ia . Provide a viable licensing system for

off-track betting outlets and the operator of Bu athe VLTs
* Tax VLTrevenues smess
* Establish a regulatory system, which will

meet the governmental oversight needs o
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force solution to help better align
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in Las Vegas, October 5-7.
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Boosting the bottom
line with bill acceptors

 
 

 
 

by Chris Mumford

ore and more casino operators, both in aeAmerica andEurope, are realizing just how

oshaitisse the rightbill accep-tors for their gaming machin: ¢ performance of the billacceptor can have a ceilianeeffect on customersatisfaction,
Speairal costs and, ultimately, on the bottomline,

For Paul Tjoumakaris, vice president of slot operations at theBorgata in ‘Adantic City, choosing the rightbill acceptorwas vital.
“Building a new casinogaveus a strategic opportunity to look at

everything on the gaming floor includingthe bill acceptors. [t was
crucial to make the right decision. Some of the key factors which
we looked ar were the acceptance rate, ease of use, durability of the
cashbox, and flexibility of the system to be upgraded and
enhanced,” he says.

The role ofthebill acceptors is even more critical in a coinless environment
such as the Borgata, which is 100 percent ticket-in, ticket-out. “Hi tance rates combined
with highsans is very important,but feliability is also a key factor,” Tjournakaris says. “Ifthe billacceptors fail we have a real problem andit can affect our bottom line.”

Leading payments system manufacturer MEI has used its extensive experience in other sec-
tors, such as to assess the importance of a reliable paymentsystem. A study conducted
in 1999 observed 1,000 vending transactions and showed that in 7 percent of cases currency

rejections led to the purchaser walking away and not completing the transaction. 
A study conducted in 1999 observed 1,000 vending transactions
and showed that in 7 percent of cases currency rejections led to
the purchaser walking away and not completing the transaction.

Playing a slot machineis nearly always a “discretionary” purchase. If the slot machinefails
to acceptthe player's money on thefirst attempt, the customer may decide to useabill ofless-
er value, may wanderoff to find a cashier/attendant, or worse, choose not to play at all. This
is just the behavior you can see 365 days per year at the gaming machines in Las Vegas’
McCarran airport. Passengers in transit tend to usethe slots as their last o} portunity for somefun. When money is rejected, often there isn’t time to find a cashier, so the person goes back
to wait for his or herflight.

agree choosing fAcceptance is, re, a critical issue when a bill tor. Operators should be 0talc wantfscnares ar srwtoxhcncepatentedoachocoieour
ofmoney in the cashbox, “Street” money is often ofpoor quality, deteriorating as it passes from hand
to hand, and is crumpled in somebody's or purse. In the U.S., for instance, some 40 percent
of bills are taken out of circulation and destroyed every year.

Some bil apr de withthisproblem by rjeingthe bis vn before they ae sans
eeayog simply because they have not even attempted to validate the bills concerned.{ statistics areofno comfort to an operator who finds that his cashbox take is down. Ar the same

time, the bill acceptor must provide cuentas technology for the detection ofcounterfeitbills.
Acceptance is just one dimension ofgetting thebill from the customer and into the cashbox.

Thebill acceptor must also feature a transport system that moves thebill smoothly through, reduc-
ing the chances ofj Clearly, the cost ofjams is not only in lost customer revenue or cus-
tomer dissatisfaction,It isalsoan economic cost in staff time for every jam that has to be cleared.

Operators should be aware of points that carry through rightto the cashbox itself. In the past,
metal cashboxes were highly prone to damage, and a percentage of machine problems could
be attributed to faulty cashboxes. In some casinos this was such a problem that a maintenance crewhad to follow behind those replacing the cashboxes in order to ensure that the gaming machines

_were working correctly,
MET's research has shown that choosing therighe bill acceptor can add up to $400 per gaming

machine per year to operators’ profitability. So it clearly is not a decision to be takenlightly. o

Chris Mumford is European Gaming Managerfor MET
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KNOW-IT-ALL.

AND HIS BOSS LOVES HIM FORIT.

Todd Simonsis the kind of puy who wants to know everything abour his
customers. Andas far as the Las Vegas Hard Rock Hotel & Casino goes, he does.
As the VP of Casino Administration, Todd knows exactly how, when and what
his guests play, Not to mention, he also receives a continual read on host
performanceand real rime play on every table game, slot machine and video
poker game in the house.

How can anyone know so much about what happens in a casino? Simple.
It's Mariposa.

Developed by gaming industry leaders, Mariposa software is a comprehensive
casino CRM software suite focused on getting absolutely everything out of a
casino’§s operations. Armed with Mariposa’ powerful software modules, from
real-time player and casino floor mappingco precise productivity reporting and
predictive tools, casino executives like Todd simply think Mariposa rocks.

So come visit Mariposa at the G2E show at Booth #5349.
And find our how you can know it all roo,

©
mariposa. Transforming Data Into RevenueiorgtTs w’a«k#£t s&s

1-800-798-9008 Other industry-leading casinos powered by Mariposa: Hard! Rock Hote! amd Camm, Ger Viger * Greebtown Couns,
www, mariposa-software.com Dewroit = Arizona Charlies, Decarar * Arizona Chaniied, Boulder * Srratesphere Garing Hotel and Tower, Lar Vegan

 
EVERI EX. 1016; Page 119

Everi v. Sightline IPR2022-00707



EVERI EX. 1016; Page 120 
Everi v. Sightline IPR2022-00707

Negotiating—_-"in California
The Schwarzenegger compacts create bapa”
backlash among citizens and tribes by Kate Spilde

 consider fairness along ar
least two empirical lines: Whataware that California has a new governor who has vowed to address the
do tribes in California pay to the

B ¥ now, anyone involved with gaming in the United States is probably
state's gaping budget deficit withourraising taxes. This political tidbit   

would be oflitte interest 10 many in the ustry, however, if Governor fell Shieecmeli state relanive co other tribes in the
Amold Schwarzenegger had not madeit are a hallmark of his administration United Scares; and, whar do
will be his insistence that tribal governments contribute “their fair share” of gambling rev- California tribes pay in comparison to
enues to the state of California, What is interesting to note is that while these two goals other businesses in California?
ap to be at odds—no new taxes burin “sharing” by tribal governments—the When asked for specifics abour how he
defining policy question in California has become “how much is fair?” would balance the state budget by tapping

It appears the word “fair” is used in this context to mean “just” or “adequate.” Whar Indian gaming revenues, Sean Walsh,
is unclear ts how to measure these catepories. Rather, popular sentiment seems to insist Schwarzenegger's campaign spokesman, said
that tribal governments simply contribute mare to the stare than they do now. The that his camp has “certainly looked ta
problem then blossoms er and becomes, how much more; how much is enough: Connecticut’ for a model of tribal-stare
and who decides? Rather than argue the issue philosophically, it may be more useful to revenue sharing (where two Connecticut

tribes each contribute 25 percent of their
slot revenue co the state.) Unfortunately,
Walsh's idea that a deal negotiated in 1993
with a single tribe in Connecticut would be

propa to address the stare budgetehicit in 2004 in California overlooks the

specific historical circumstances that con-

ear ee . The tribes thot own Barone Valley Rech Casine Resort (L) and
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tributed to the unique tribal-state compact
in Connecticuc. Even when a second tribe

signed the same compact in 1995, the
exclusivity for tribal gaming in Connecticut
still meant that the two tribal governments
were splitting a substantial gaming marketconsisting ras estimated populanion of G7
million people within 500 miles.

In contrast,it is difficult to argue that
53 or more Indian gamingfacilities in
California will ever share a similar level of

exclusivicy—or a similar marketr— as the
ewo tribes in Connecticut, even if they are
allowed to lift the cap to meet marker
demands and achieve limited geographic
exclusivity at the individual cribal level.
This diminished exclusivity means that the
gaming righes of each tribe in California

become less valuable depending on a
_ umber of factors thar do noe figure
“into the proposed revenue sharing

+ formulas, including the number
of compacted tribes, the num-

‘ = of mecnine eee gmsaciliry and the geographic discri-
bution of Californias Indian

ming facilities. OF course,
: indian oanaalsoave competition from che lottery, legal-
ized card Seas and horse acWie
tribal leader in Southern California

remarked in response to the frequent
Connecticut comparison, “Of course Id
give 25 percent to the state jf it was only
us and Thunder Valley (an Indian casino in
Northern California.)”

In spite of the attention given to the
compacts in Connecticut and, more
recently, in New York, revenue sharing is
still not the norm for Indian gaming in
the United Stares. Rather, che most com-

mon revenue sharing percentage in tribal-

a

as California corporations, then they would
be paying considerably less to the state.
Under the terms of the 1999 compact,
tribes pay into cwo fe revenue sharing
funds, the Special Distribution Fund and
the Revenue Sharing Trust Fund. The com-

es come niet soepe 53Millon pec year. Por each Térnmnin operat
on September 1, 1999, the tribes pay a per-
centage of the net revenue ranging from 7

nt to 13 percent. The Rose Instiruce
nd thac the average corporation paid 2.7

@ WORLD POKER TOUR:

percent of total sales as income taxes and the
average California corporation only paid 2.1

nt of total sales as income taxes. The

t 8.8 percent corporate income tax rate
paid by corporations in California is a tax

on profits, not on See In -2001 and 2002, the legislative analyst's office
indicated thar all corporations or total of
$5.33 billion in corporate income taxes, If

tribal faming facilities in California weretreated as California corporations then they
would be required co pay approximately

ALL-IN HOLD'EM.

Deal your players in to the
CASINO TABLE GAME VERSION

of the extraordinary TV hit.
Grob hold of the hottest phenomenon in Casino
Gaming since the introduction of Blackjack.
WPT All-In Hold’Em™ deols in your players to the
some dramo ond excitement that World Poker Tour

hos browght to TV screens ond poker rooms across
Americo, Playing against the dealer,
ployers strotegize their betting, and thill to the
drama of making on “all-in” raise or a huge

bluff...right on YOUR gaming floor.
stale PAMINg COMpacts is zero percent.
Out of the 22 stares with Class I gaming
compacts, 14 require no revenue sharing
with the state, Of the seven that do have

revenue sharing, the majority of the com-
pacts—four—require a revenue share of 8
percent or less. According to research by
Claremont College, even under the cur-
rent tibal-state compact in California,
tribes in the state paid more than tribes in
all other states combined in 2002 (exclud-
ing Connecticut.) These figures simply do
not square with the popular view in
California thar tribal governments are

“sharing” a great dealless than tribes in
other stares,

Indeed, just as tribes in California
already pay more to the state chan most
other tnbes in che country, they also already
pay higher rates than traditional corpora-
tions in California. According to a recent
analysis by California's prestigious Rose
Institute of State and Local Government,if

California tribal governments were treated

Your players will
experience the

most remarkable
enterfainment

story in America!

These other exciting, fast-paced gomes ake ore available!

itGop SEes)
For detoils viet: wwwlokesentertainment.com

LAKES
Game Oaveloomentl. LLC
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800-946-9464 ext. 7024eBwa Oe eae|
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$30.8 million in taxes to the state, an
amount well below the $140 million they

contributions co the stare

upon revenue sharing percentages and
comparisons with ocher stares overlooks
some ofthe industry's most important
benefits to California—both economic

and social impacts that rarely figure into
the discussion of wharis “fair.” While

Indian gaming is an effective economic
developmentstrategy in many environ-
menes, the number and location of the
tribes in California intensifies the posi-
tive impacts in the state. For starters,
Indian casinos in California create a sig-
nificant number of jobs, which result in
substantial payroll raxes to the state. Job
creation chen reduces the need for wel-

fare in (Indian and non-Indian) commu-
nities impacted by Indian gaming, easing
the burden on state programs. Since crib-
al gaming facilities keep a high propor-
tion of their economic influence within

the state, Indian gaming also provides
stability in California's economy. Because
the profits are spent by tribal govern-
ments in the California economy, Indian

Tiecles eile ipu
oonet

 
 No revenue sharing: 14

| ee ee

gaming revenues revitalize California’s local
communities, both Indian and non-Indian.
And of course, Indian gaming helps retain
California courist dollars that ¢ be

flowing to Nevada and ultimately lost to
the California economy altogether.

Ofcourse, some tribal ments in
California have agreed to “share” more of
their revenues with the state and have already

i amendments to the 1999 compacts.
re is also a cribally-sponsored ininarive on

the ballot chis fall chat would increase mibal

paymencs to the state and lengthen the terms
of the compact,
the debate unfoldsandelection day

notm it is important to remember thatibal governments are not businesses and

eelaw requires char heofrevenues benefit tribal govern-merits. Whie the Department of Interior has

 
 5 6 7 #@ 9 10 11

INDIAN GAMING REVENUE SHARING
IN THE UNITED STATES

Revenue sharing in other states (excluding California): 7

 12 13 14 15 16 17 18 19 20

approved five new compacts under the
assumption thattheywere negotiated rather
than imposed, California is currently not a
neutral environmentfor a truly bilateral
tribalestate megotiation process. Perhaps the
sentiment first by Senaror John
McCain (R-Ariaona) in response to IGRA

tone in the stare at the moment: “the state has

always come to the table with the position
thar what is theirs is theirs and what the tribes

have is negotiable.” o

Katherine Spilde, PHD. isa seenunap the Harvard Project on American Indian
Economic Development, located in the
Kennedy School ofGovernment. Premious
she served as the director ofresearchfor &
National Indian Gaming Association. She
Giver in Rancho Mirage, California. 
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Aris Our Booth in the Upper Lobby at G2E

YATE

ON GAMBLING AND
ADDICTION

commonCauses,Managing Consequences
December 5 - 7, 2004
MGM Grand Hotel & Casino

Las Vegas

WHO SHOULD ATTEND

| iretiis favae tiki | PTT ATCC ence MernL revulacars
@ Elected officials om Tribal HAIN E representatives

Se)aey

WUCleeiHI CentarUL Aa CS Mm Fen Gimerd seo een rif ieee) cep were
tieitenncniran rec PCHMaenstierCement)eC Petaeli
| Applying ATORCORLEY code of conduct mA Csyndrome” model oF addiction

SGIiSasa iatyI ii)
BBB RESPONSIBLE GAMING

Visit www.nerg.org/events for conference information or to register.

CONFERENCE SPONSORS

‘

Platinum Gold . Silver (ame) wes BronzeSponsor IGT Sponsor a Sponsors ey Gsally wits Sponsors
globalgaming KONAMI
8ShuffleMaster.

EVERI EX. 1016; Page 123
Everi v. Sightline IPR2022-00707

 



EVERI EX. 1016; Page 124 
Everi v. Sightline IPR2022-00707

Public Domain
Tax-heavy states require special marketing

and operationalskills

magine this: The general managers
ofall four West Virginia casinos
are called to Charleston where they

are each carried into the Capitol on a

throne perched on the shoulders of a
multitudeofstate police officers in full
regalia, While the West Virginia
University band plays “We are the
Champions,” the four GMsare met by
the governor and are escorted toa great
celebration where they are the guests of
honor. Whatis the reason for the great
celebration, you ask? The answeris that
these men and womenrepresent9 per-
centofthe stace’s budget, $275 million
in 2003 alone. Their properties generate
more for the state then they do for their
owners, These men and womenare true

heroes in the world of public gaming.
As a matter of definition, any prop-

erty where more than 50 percent of
the slot revenue goes to the state must
be called a public gaming enterprise.
For the last 21, months | have been
toiling in the fields of public gaming
in Wheeling, West Virginia. I know
from this short experience of the joys
and sorrows of working in the environ-
ment where more than 50 percent of
the company’s slot revenue goes to the
state, horsemen, kennel-owners, etc.,
but not the owner-operator. The joys
of providing so much tax revenue for
the public good is, for an old dye-in-
the-wool Democratlike myself, social-
ly redeeming. Unfortunately, the capi-
talist in me shudders at the ROI thar
these investmentsallow, And in the

final analysis, maybe the hardest one
hit is the customer.

Customers in public gaming states
suffer with the lowest of player reinvest-ment programs. Cashback is usually
out, food discounts and compslimited,
and player parties serve hot dogs and
burgers. Andlet metell you, don’t
waste your timetrying to tell your cus-
tomers about the tax rates. They don't
care, and why should they? To them a
casino, is a casino, is a casino, That
means free food, comps and hotel
rooms, too. The trade out in public
gamingstates is purely convenience. Is
this enoughfor the players?

118

‘Public gaming does

not necessarily mean

the end of casinos as

we know them’

The answeris yes; players are looking
for the best place to play their favorite
slor machine. And they will bargain to do
ir, because ourplayers are smart. Theywill give up some benefits to get others
and getting into action quickly andeasilyis very high on the list.

The fact is that customers continue to
comeif the convenience and the slot mix

fit the customers’ desires and the property
plays its business plan right. Public gam-
ing does not necessarily mean the end of
casinos as we know them.It means inno-

vative Management Must rise to the occa-
sion. Public gaming means making
money every way you can. It means
becoming regional entertainmentcenters,
It means not giving away alcohol. As
strange as this sounds, it means changing
the equation in ways that were not previ-
ously considered profitable, like looking
at the parimutuel operations as a business
opportuniry, nor just an enabler.

Racinos in 50-percent-plus tax envi-
ronments are notfor the faint of heart. It

is the new frontier of gaming. West
Virginia and Delawareare flat out success
stories, for now. New York, with its 80-
percenttax rate, is a work in progress,
and some very smart people are working
very hard to make it profitable.
Pennsylvania, with its more than 50-per-
cent tax rate, will be interesting, with its
eastern properties competing with
Atlantic City (good luck) and the western
end ofthe state competing against the
similar tax structure in West Virginia.

Public gaming casinos must change
and adapt. Look at the metrics. In the
rest of the casino world, a common meas-
ure of a player's worth is the “theoretical
loss of the player,” called the player's
“theo.” But the theo is a worthless meas-

ure in public gaming. So management

Global Gaming Business * October 2004

Jim Rafferty

teams in public gaming have started to
use the term “average value of the play-
er” or “AVP” In a very real way, it is nor
whatthe player plays but what the busi-
ness gers, Many properties in high tax
environments are now looking towards
customers on per capita bases, some-
thing racing companies have been doing
for years. Public gaming companies are
changing the metrics.

These high-tax environments do
not change everything, however.
Customersstill want a well-capitalized
property. Just changing the signage will
not cut it. Mary Midway, my fabled
customer,still has some basic require-

ments: Parking must be safe, well lit
and close to her favorite machines.
Bathroomsneed to be clean and well

maintained. Food must be well pre-
pared and a bargain. But most ofall,
public gaming properties must invest
and reinvest in their slot product,
They must have the righttitles, che
right denominations, the right manu-
facturers, and be focused on the specif-
ic market they are appealing to. Should
an eastern Pennsylvania racino copy
Adlantic City’s slot layout without hav-
ing che player reinvestment model thatAalaeis City has? Think again.

And, by the way, property general
managers will not be carried into any
state’s capital anytime soon. We in
the casino industry will never get the
credit we deserve for serving the soci-
ety thac we entertain so well. For
casino entertainmentcarries the same
burden thar Robin Hood did. No

matter what a nice, charming person
Robin Hood was, and never mindall
the good he and his band of merry
men did; in the mindsofthe self
righteous public, true or false, he was
less than a modelcitizen. a

James Rafferty is vice president ofmarket-
ingfor Wheeling Island Racetrack and
Gaming Center, in Wheeling, West
Virginia. He was previously corporate vice

president ofmarketingfor Harveys Casino
Resorts. He can be reached at

jrafferty@dncinc.com.
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ANALY.SPEARING
WhatI Liked Az

The Gaming Show
y esteemed editor, Roger Gros, wanted me to do a pure opinion piece to
single out the best new slot games at this year's G2E show. It would be a
completely subjective evaluation of what I feel are the best new games

being launched.
1 opined (I do that sometimes) that such a list could serve to alienate those fine

companies(definition: chose who advertise) who did not make the
list. “Nonsense,” Roger said. “Why, the value of your opinion
as a trusted slot expert is worth more co methanall the
advertising moneyin the world, and I'm sure our
advertisers all feel the same way!”

Just kidding.But Roger fid actually say that my opinion of
the best games would certainly be a valid entryin
the magazine. The only problem is that there was
no space left after I finished my typically long-
winded, book-length opus onall the new slot
games—whichis, incidentally, the central fea-
ture in this issue of Global Gaming Business, a
fact of which you may have been unaware if you
don’t even look at the cover and turn to

“Frankly Speaking” the millisecond your maga-
zine arrives. (Hey, who doesn't?)

Thus, I am forced to do my subjective analysis
on this page, which meansit has to be funny. Oh,well... veil just have co work with it. Here are
some of myfavorites:

From A.C, Coin comes “King Kong,” the sequel
to “Empire.” I loved the movie King Kang, but more
than that, I just like watching monkeys climb buildings. It’s
a hobby of mine.

From Aristocrat comes “50 Lions,” with four rows
of symbols and 50 paylines. | like this one because I
wantto experience losing hundreds ofdollars while
betting a half-pennyat a time. It is a noble goal.

Atronic’s gor a gamecalled “Cash Fever” with four
progressive jackpots won through the bonus round. But
I just like it because of the cabinet, which you can
adjust for height with buttonson theside. This alone
provides me hours of entertainment. “Slot goes up... slot
goes down... slot goes up... slot goes down...”

From Bally, I like “Great Adventures,” becauseit lets
youactually earn free vacations while playing a slot
machine. “I hit the bonus, Marge! We're Scranton-bound!”

I like Cyberview games because they're “downloadable.” In
addition to the fact my wife can play a slot on this setup while
I call up a video poker gamein the next seat,I just really like
writing the word “downloadable.” Downloadable.
Downloadable.

Fram IGT comes “Pinball,” a classic reel-spinner with a
mechanical pinball game on top. I have to include this, since much

 
of my youth was wasted playing pinball
in a bowlingalley, Now I can waste my
old age playing pinball in a casino.

Konamihas this cool gamecalled
“ER Fever,” in which you win the
bonus by “curing” a patient, who is
then “released” from the hospital. OF
course, you then haveto give the
money back to the casino when the
“bill” comes and your “insurance”

doesn't payit.
Mikohn has “Rey Del Mambo:

Tito Puente,” with video clips of
the Latin star. Hey, who 4asnt been
waiting forever for a Tico Puente
slot? Seriously,it’s really cool, I
can't wait for che Louie Primaslot.

Novomatic’s Austrian

Gaming Industries has “Riches of
India,” which I like because it has

snake charmers and a guru. [
think che Beatles visit the guru in
the bonus round.

Sigma has its new version of
“Flush Attack” poker, which gives
the a chance to activate the “Attack

Mode”on a gamethatis not seven
years old with a screen blurred by nico-
tine residue.

WMS Gaming has “Great Scot!,”
with its “Up Yer Kile!” bonus round,
which I love simply because I love a
slot-maker thar isn’t afraid to pur our a
shameless, comical ethnic stereotype.
Its “greet!”

So those are my favorite G2E
games, and whaddya know? By sheer
coincidence, there just happens to be
one gamefrom each of che slot manu-
facturers who supports us with adver-
using. Imagine that.

It’s also sheer coincidence that the

manufacturers happenedto fall in
alphabetical order. Wow, what are
the chances?

So perhaps mylist of favorites isn't
totally subjective, but it’s not because I'm
some spineless coward whois afraid of

losing his job by making advertisers mad,
Well, okay, maybeitis, o
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SPECIAL
PRODUCT: Pushbuttons, Ree! Mechanism and Specialty tems
MANUFACTURER: Coin Mechanisms, Inc.

oin Mech, long an industry leader in slot coin validation with its “Coin itor” series, is introducing three
new categories of slot OEM products. The sew products all provide ashy=to enhance the visual of
the basic slot game. Coin Mech will introduce products at G2E in three new categories: Pushbuttons,

Mechanisms and Devices.

bicfccbritsLEDlighsingficach“Remay?baseswiledsyonotal wsprowron, t-in ting : n, a ro game con-
tenG and a series of “halo effect” buttons in various sizes, and colors, ‘

In the new Reel Mechanisms series, Coin Mech offers a line of reel mechanisms in standard formats, with 48-step
and 200-step motors. Included is the GM6000 Series of Micro Mechs, ultra small

r products that come with a built-in set of LEDs that generate incredibleLighting effects
ialty Items product family includes the patented “GameLine,” an LED-

loaded lighting effects attachmentto a reel mechanism,plusdevices including a
tower light shaped like a police light. The centerpieceofthis product family is the

Typed a parented cold ca aoc lamp chat i designed co replace fs.rescentli Galas, axed stariece ‘The Typed nichts w povre trapezoi
lamp with an acrylic diffuser/provective cover, and an inverver chat operates at ei

12Vor 24V. The Typed uses half the power of an equivalent 9penaeoffers a 20,000-hour life as o to only 9000 hours. Plus, it bums cold, so chere
is no heat build-up in the machine.

For mare information, contact Rick Currie at 630-924-7070. “oe

 
MEGA INFORMATION
PRODUCT:

MANUFACTURER: MegaWorld Casino

A 26-year-old law student in Washington, DC, has created a unique conceptfor casinos and

 

gaming manufacturers to reach an ontapped source of consumer information,
Christine Parsadaian created MegaWorld Casino, an online site where people can

play casino on a subscription basis and where casinos and gaming manufacturers can collect
wable, real-time marketing information and user feed
The online venture is currently in the pre-launch stage, as Parsadaian, along with her father

Serge, are developing the business together, lining up potential advertisers as well as paring entities
that wish to participate, MegaWorld Casino will eventually reach an online audience in 20 lan-
guages, featuring both provorype and established games, such as video poker, slots and table games.

Understanding that most established gaming entities avoid doing business with online ventures
ofpotential roussions, MegaWorld

Casing creators submitted their business plan to the

eeBoard in order to satisfy cus-tomers’ ial concems. The board gave its
approval of the idea, saying the subscription rare that play-
en would pay would not constinuwe a wager in any way.

In order to attract players, the site would offer free
playing time on games manufacturers are hoping to
generate interest in or on those the companics want
to test in an open marker before producing. The
advantage for players is that they are able te familiar-
ize themselves with a game they may someday play in
a casino before risking any money. The advantage for
casinos is the enormous marketing tool that informa-
tion gleaned from the site could provide.

For more information, contact Serge Partadaian at
info@megawerkdcasine.com ar at 702-650-448 1.
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Riana8 SecingSecobing: syecam provi, developseeeoree sindpe

graphics using the same game layout as traditional aoe Payee biog eleataecok bas receoe eeotee
we Ceeesteedeetonsekenedauber shapes and colors, view all sheets, change or lock your seat, and more.mone osall > computer with contained insideseca sen PAIS" ultre-be touch-See senoletineastie potaem event forthSangre

Ar intermission players are offered additional games that can be played from the comfort of
their bingo seat, Max Pak also has picture in picture capability, allowing players to watch TV and

bingoartheafporeinternation:niles @ Melange saleperton at 800-572-1497.

POWER NETWORKING
PRODUCT: My ACP

ctavian International has extended its of OctaLink ACP(Accounting,
Control, Progressives) solutions with the aaeAs its name suggests; My AGACP Riese the hub of the ACP system, including

central server and darabase, on s territory. This contrasts with oaOctaLink ACP solutions, such aserrno ACP Professional and ACP Ente
where each paming venue is connected to Octavian'’s computer centers via a di ae
connection or permanentdata line.

The Octavian system already links more than 25,000 gaming machines worldwide.
The difference with My ACPis that the ical locationofthe cencral server, soft-

ware and database can now be located near ¢ ‘sown technical center, allowing
the customer's MIS or IT departments better informationiand access to their product.Andrey Valov, head of Software Development at Octavian said, "My ACP is a natu-
ral evolution of the OctaLink ACP range‘at will appeal to operators who want to
bring controlof cheir networked gaming operations in-house. Producing a proprietary
customer version of the OctaLink ACP solutionis not difficult because the system is
inherently flexible. My ACP ts che culmination ofall the experience we have gained
with customers who connect to our own ACP computer centre. With My ACP we are
simply delivering that experience via a different roure. Now the customer has a full
choice of options,

ThefirstMy ACPinstallation will be at the St. Petersburg premises of SET, the
Russian gaming operator. Field-testing has begun and the system is due to go live in
October. In addition to operating slot venues and luxury casinos, SET manufactures its
own gaming machines and equipment. My ACP will initially link and control SET's
expanding regional operations, which include its own slots as well as machines fromAristocrat, Atronic, Bally Novomatic, Unidesa and Williams.

Forfurther information, contact Robert Dykstra ar Rab Wheeler on +44-483-543-543.

WWw.Ggbmagazinea.com * October 2004.
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EW GAME REVIEW .
All That Glitters
WMS Gaming

his is a novel new style of video slot featuring jewels and diamonds as the reel symbols. Thenovel part is an innovative display method celled “Cascading Reels.” Insteadofan image of
spinning recls, cach touch of the spin burton sends jewel reel symbols cascading down into

place from the top ofthe screen.
When the symbols form winning combinations on any of the 20 paylines, the jewels forming the win
disappear, and more cascade into place, paying the player an additional jackpot if the new jewel for-
mation results in winning combinations, The symbols continue to cascade, logging credits on a win
meter, until the screen displays no winning combinations.

Three bonus coin symbols on an active payline trigger the second-screen “Jewelry Shop Bonus.”
The screen displays a scene of a jewelry score where two characters—“Jerry,” the apprentice gem cut-
ter, and “Sven,” the master gem cutter—sit next to a pile of rough gems and empty jewelry settings on

a counter. The prayer is prompted to select one of the rough airs and one of the gem-cutter charac-ters cuts it until it appears in one of the settings. The larger the finished gem, the larger the bonus
credit award. Randomly, the character will carve nwo gems for a larger bonus award, or the gem will
sharter when the curter starts ta work on it. The bonus continues, accumulating gem awards, until

rwo peneane ae=pane the bonus pry —As ea m is finished, it into one of four settings. When all t M Spots in a setting arefilled, an sen bonus issa = we ;

Max Bet: 20, 40, 100, 180, 200, 400
CPLLNAT Top Award: 25,000 coins

Format: Five-reel, 20-lina video slot Hit Frequency: 37%—38.7%
Denomination: $.01 to $100 Hold: 5.05%—1580%

Rested River City Group delivers the
RaAraoN Sin’ Interactive Gaming Industry...

GROUP

aoa :
European |-Gaming

Congress & Expo(EIG)
Publications

November 8-10, 2004

Business Services : Sitges (Barcelona), Spain

TTRDAsedeee] a

 
www.rivercitygroup.com Interactive Gambling Industry Specialists
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CPAmerica is the only firm worldwide
that specializes in mergers, acquisitions,

divestitures and executive search

for the Hospitality, Gaming and
Leisure industries.

Contact Jack Wishna, President

CPAmenca”
WEST COAST EAST COAST

702-617-9173 561-470-0797

jwishna@cpamerica.com

Wwww.cpamerica.com

Gaming Executives seeking new positions
send redumes to jobaaicpamerica.com
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Atronic announces Klug’s
2005 departure

Rolf Klug, CEO of
Atranic Americas,
will hand over the

company reins on
January | as he
leaves to join the
board of
Gauselmann Group
in Germany.

As board member
of the Gauselmann

LUG AG, he will head u
the European AWP and situateaga
machines business segment (Merkur pil-
lar). He will be replaced at Atronic
Americas by Joe Bailo, who will become
the company's new CEQ,

Entrepreneur and CEO of the

Atronic Cisup Michael Gauselmann said
he appreciaves Klug for his strong coneri-bution and market penetration of
Arronic Americas.

“In working with Rolf over the past
eight years, | am very confident thar
this is yet another successful step in his
professional and personallife,”
Gauselmann said.

*#¢¢¢4 ¢

Timmins becomes CEO of LCI
London Clubs International announced the

romotion of Bill Timmins to CEO recently,
ringing him back to che U.K. to run the gam-

ing as it prepares for expanded gaminginEngland,
Timmins was previously head of LCI's

Las Vegas operation art the Aladdin, which
Timmins successfully brought out of bank-
ruptey and sold to a group that includes
Planet Hollywood.

Timmins has spent eight years with
LCI and will be bringing his experience
with American slot gaming and progres-
sive jackpots back home with him as
Las Vegas-style gaming looms on theU.K.'s horizon,

*+¢+¢44¢ 4

Pensoneaujoins NIGC as
public affairs director
Phil Hogen, chairman of the National

Indian Gaming Commission (NIGC)
announced the selection of Shawn
Pensoneau to serve as the commission's

director of congressional and public affairs.
Pensoneau is an enrolled member of the

Kickapoo Tribe of Oklahoma and joined
the commission after serving as a legislative
advisor with the National American Indian

Housing Council. Additionally, Pensoneau
worked for the Navajo Nation Washington
Office in several capacities including acting
director and legislative assistant, prior to
his work with the National American

Indian Housing Council.

Global Gaming Business « October 2004

Brandon Joins Seneca
Gaming Corp.
Seneca Gaming Corp. announced tharBarry Wi. Gidea is the company's new
senior vice president

and general counsel.
Brandon will over-

see lepal issues and
rmental affairs

for Seneca and its
subsidiaries.

Brandon most

recently worked for
Akin, Gump,
Strauss, Hauer and
Feld LLPas a law

partner specializing in Indian law and
policies with an emphasis on gamin

Brandon is a former chief of statt to

the National Indian Gaming Commission
in Washington, D.C.

; + oo ¢ i
Munozjoins Las Vegas Hilton
International marketing team
Sara Munoz will head the Las Vegas

Hilton's Latin

America marketing
team, the company
announced.

Starting at
Bally's in 1992,
Munoz has spent
the last 12 years
developing Latin
American marketing
and sales strategies
for the casino indus-

ery. She has worked at three LasiStrip casinos, most recently Paris Hotel
& imo,

Munoz will report to Gonzalo
DeVarona, vice president ofcasino
marketing.

*¢¢¢4 ¢

Mike Neubecker was named new agsis-

Grand Detroit

finance director.

in 1999 after working i

In his new role,

ing, financial accounting, payroll, finan-

Born in the U.S., Munoz grew up
in Mexico.

MGM Grand Detroit names
Neubeckerassistant V.P. finance

tant vice president
of finance by MGM

recently after serv- , ft
iMge 2% execUrive i i

Neubecker joined (
MGM Grand Detroit

Grand since 1995. Ay
NEUBECKER

he will oversee and direct casino account-

cial analysis, compliance, loss prevention
and the casino’s warehouse. o
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Goods & Services 
Agilysys—System provider Agilysys, Inc.
announced that Turning Stone Casino
Resort in Verona, New York, has selected
the company’s Document Management
System (DMS) to archive records and
streamline operations at the property,which is owned and svenuned by the
Oneida Indian Nation.

DMS is a complete imaging and
archiving solution for scanned images,
faxes, e-mails and spreadsheets. The sys-
tem, which features electronic registration
and signature capture, helps ensure a
property's compliance with the USA
Patriot Act and the Sarbanes-Oxley Act.
DMSis platform and business software
independent and can handle the extreme-
ly large volume of records that Turning
Stone needs to access.

Alliance Gaming—Alliance Gaming Corp.
announced that its Bally Gaming and
Systems business unit has entered into a
licensing agreement with Chippendales

 
Entertainment for a series of slor |

machines featuring the trademarks, art
and images of the Chippendales male-
entertainment brand. Bally Gaming is
developing the first Chippendales game as
a “Super Frenzy” reel-spinningslot with a
unique fourth reel in the top box,
Copyrighted Chippendales artwork andphotographs will be used creatively to
offer a unique slot product thatcelebrates
Chippendales’ 26 years of sensual enter-
tainment. Initial sales distribution is

expected to begin before the end of the
endar year.

Applus—Applus, the Spanish slot machine
testing and certification lab, has been
granted authorization to test gaming
machines in Panama.

Aristocrat Leisere—Australian slot manu-
facturer Aristocrat Leisure Ltd. reported a
better-than-expected first-half profit after
it took market share from rivals in North

America and Japan, spurring a 21 percent
jump in its shares. The earnings report
signals a comeback for Aristocrat from its
dismal 2003 showing, which involved
four profit warnings and a loss of A$106
million. The manufacturer has forecast a

calendar 2004 net profit of A$115 mil-
lion ($82 million) ro A$135 million,
beating analysts’ expectations.

Atronk Intemational—The first installation
in Greece of e-motion, the ergonomically
designed slors with the high-powered video
platform produced by slot-maker Atronic
International, is garnering rave reviews.
According to the company, guests at the
Hyart Regency Casino in Thessaloniki were

128

waiting in line to play the new e-motion
games, swamping the machines the instant
they were curned on, The four new e-motion
games—Atlantica, Sign of Zodiac, Sphinx II
and Babooshka—were introduced with a pro-

motion efi customers champagne servedby hostesses in the theme of each
game. Prizes were awarded throughout the day _
ofthe July launch.

Austrian Gaming Industries—Austrian Gaming
Industries, owner of Novomatic, one of the
world’s leading slot machine suppliers, has
opened a U.S. subsidiary in Colorado

Springs, Colorado. Tom Galvin, FearealyIGTS managing director for Africa, wi
run the office. “Novo Colorado has already _
received its first orders, a demonstration
of the success of our Multi-Screen

Technology concepr,” said Jens Halle, AGI's
managing director.

Densitron—Densitron announced that

Bulgaria's Euro Games Technology Ltd., aneof theleading new suppliers of slot machines
in Europe, has decided to base its next gen-
eration games on Densitron’s DPX-114
embedded computer board running the
Linux operating system. The DPX-114 is
one of the new ConnectBus-II families of

embedded PC boards designed especially for
ing applications, Vladimir Dokov, theanaging Director of EGT commented:

“In Densitron, we have found a supplier
who totally understands the needs of the
gaming industry and whose knowledge ofRechnstoee will make the future for us and
our customers very exciting.” The low power
of Densitron’s DPX-114 comes with no

compromise in CPU and graphics perform-
ance by virtue of the Transmeta CPU and
ATi Radeon range of graphics cores. Thisincludes the afagced Mobility Radeon
9000 with 64MBofhigh-speed DDR mem-
ory and DirectX 8.1 support, capable of
independently driving multiple high-resolu-
tion 3D displays directly from the board.

Franco USA—Joaquin Franco Perez, president
of the Phoenix-based slot supplier R. Franco
USA, was arrested on charges offraud,theft,
bribery and computer tampering in connec-
tion with the company’s application for a
license to sell slots to Arizona casinos. He

was jailed in lieu of $1 million bond and
could face up to 15 years in prison. Perez,
the grandson of the late Spanish dictator
Francisco Franco, is acc of bribing an
Arizona DepartmentofGaming official with
an offer of a job in exchange for licenseapproval of R. Franco USA, < U.S.-based
subsidiary of slot manufacturer Recreativos
Franco of Madrid, Spain. Healso is accused
of misappropriating funds from Visix
Gaming LLC, the Franco distributor with
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which Franco USA had announced the

intention to merge, and of destroying or
altering thousands of computer files con-
nected ro the deal.

Gamelech—GameTech International, Inc.
named John B. Furman as its new president
and chief executive officer. Furman was
elected in 2003 to the board of directors of

| GameTech,a leading supplier of electronic
bingo equipment. He is the former presi-
dent, CEO and Director of Rural Metro
Corporation and is a current Director for
MarineMax, Inc. and Smith & Wesson
Holding Corporation.

Furman replaces Clarence Thiesen, who
retired on September 1.

Laboratories International—GLI, the
world’s largest independent slot machine
testing and certification laboratory, is cele-
brating 15 years in business this year.
Founded in July 1989 by James Maida, GLI
has offices on five continents and employs
more than 500 engineers. The company
counts 380 jurisdictions onits client list.

“Tes quite a remarkable thing when gov-
ernment regulators puttheir trust in you,” said
Maida. “For 15 years now we've worked very
hard at building and maintaining that trust.”

Gaming Support—Gaming Support, the
Dutch supplier of casino technology, has
moved its premises. The companys new

| address is Industrieweg 29, 3044 AS
Rotterdam, The Netherlands. The telephone
number is +31 (0)10 524 1150.

InfoGenesis—Hospitality system provider
InfoGenesis announced that Caesars

| Entertainment has installed the company’s
| Revelation point-of-sale (POS) system at

Caesars Palace Las Vegas.
InfoGenesis was selected after successful

installations of Revelation at other properties
owned by Caesars Entertainment, including
Caesars Atlantic City, Bally's Arlantic City,
Bally's Las Vegas, and Hotel Conrad Resort
& Casino in Uruguay, as well as four of

| Hilton properties. The InfoGenesis installa-
| tion ar Caesars Palace replaces an existing
| POSsystem and includes more than 142

IBM SurePOS 500 touch screen terminals
and 44 handheld terminals, The system per-
mits 41 separate profit centers to work as a
single system to manage all food, beverage
and retail transactions.

1GT—Leading slot manufacturer Internatidnal
GameTechnology announced tharit is merg-
ing its nine separate offices and plant locations
in the Las Vegas Valley into one 600,000-square-foot building,

Officials cite Reno-based IGT’s growth
through acquisitions in southern Nevada
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over the past few years, including its pur-
chase of Anchor Gaming and Acres
Gaming, as prompting the moveto create a
new Las Vegas plant. “The new facility will
allow us to be more efficient and keep us
responsive to our customers’ needs,” T.J.
Mathews, IGT president and CEO,said in
a statement.

The new Las Vegas facility will include
300,000 square feet of manufacturing and
warehouse space, 230,000 square feet for
offices and 70,000 square feet of accessory
space, Officials say thefacility, to be located
in the southwest part of the valley, will be
open in around two years—after leases
expire on current Las Vegas facilities.

Konami—Konami Gaming Inc., was able to
secure a $132,817 tax credit through
Nevadas Commission on Economic

Development after announcingplans it was
moving its slot manufacturing and distribu-
tion headquarters to Las Vegas.

Konamiplansto triple its operations in
Las Vegas, hiring 16 new employees at an
average wage of $25 an hour. Konamiplans
to move its headquarters into a 120,000-
square-foot faciliry at the Hughes Airport
Center, including 60,000 square feet of
additional manufacturing and 60,000

square feet for office and administrative
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space. The companyis also planningtorelo-
cate its research and development team in

| Las Vegas.
Mikohbn—Mikohn Gaming Corp.hasfiled a
lawsuit against system supplier Paltronics
Inc. alleging patent infringement, copyright
infringement, trademark infringement, mis-
appropriation oftrade secrets and violation
of a digital copyright law. Chicago-based
Paltronics produces slot and player trackin,
system software, and partners with IGT an
other slot manufacturers on the system side,

“Ourintellectual property is the founda-
tion of our company,” Mikohn Chief
Executive Russ McMeekin said. “We will

vigorously defend our rights and not tolerate
any infringement of any of our parents.”

Octavion=Internotional—Peru's—Heal
Technology and leading gaming technology
supplier Octavian International have
entered into a strategic alliance in which
Heal will use Octavian’s software in the

Peruvian market. Heal Technology will
manufacture and assemble the cabinet, as
well as market che machines in Peru.

Octavian will provide its current gaming
library and any future developments that
will be produced. Meanwhile, in other
Octavian news, the company has
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announced the addition of two new sales

aoe Current sales manager Robele
m

Wheeler has been promoted to regional
sales manager, focusing on the company’s
TTR (Table Top Roulette) solutions and
OctaMPP (Multi-Purpose Platform).
Dan Cast joined Octavian in August as a
sales manager with special responsibility
for OctaGames.

Perini Corp.—Perini Corp., a major casino
construction company also known for its
work on overseas military facilities,
recently announced its bid to acquire a
Maryland-based construction company
for $20 million, expandingits footprint in
the southeast.

Company officials announced that a
letter of intent to acquire Cherry Hill
Construction Inc, of Jessup, Maryland
was signed last week. “(The acquisition)
expands our physical footprint and brand
in a marketplace that is rich with oppor-
tunities for growth,” said Ronald Tutor,
Perini’s chairman and chief executive, in a

statement, The acquisition is Perini’s sec-
ond in two years. [t expanded in Florida
in early 2003 with the purchase of James
A. Cummings Inc., a $100 million, pri-
vate construction firm based in Fort
Lauderdale, Florida. Oo
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Chairman and CEO, Pinnacle Entertainment

an Lee, the chairman and chief executive officer of Pinnacle Entertainment, has
developed the former Hollywood Park Corp. into a force to be reckoned with in
mid-America, with properties in Mississippi, Louisiana and Indiana. In

late August, Pinnacle was named by the Missouri Gaming Commissionas the preferred
developer for two sites in and around St, Louis. In early September, the company bid $30
million for the bankrupt President Casino on the Admiral in downtown Sc. Louis, best-
ing Penn National's offer by $2 million,

Add Boomtown in Renoand two properties in Argentina, and Pinnacle is reaching
a very diverse market. Lee spoke with Global Gaming Business Editor Roger Gros aboutthe company’s Missouri plans eyen as it reaches the nal stages of construction of
LAuberge du Lac, a new $300 million dockside casino resort on the shores ofLake Charles
in Louisiana.

Global Gaming Business: Explain the rationale behind the bidfor the President in Lacledei
Landing in St. Louss.
Lee: First and foremost, we would spend money on things that can be moved to our perma-
nentfacility; things like slot machines. The slot machines they have there now are veritable
antiques. We'd come in with staté-of-the-art slots and slot systems, and maybe a few new signs.
Then in two years, wed move this to our new operation three blocks away. We'd operate the
President for two years and lear a lot abour the market. We need a couple of thousand
employees for our new facility, but wed have a core group of 700 experienced employees to
build around. The transition would be very smooth. Think ofit as the President being our
temporary casino while we build a new one.

doyouthinkyoucan be successfid in Lacledes Landing when the President always struggled?ae ofallthe President is an early generation svebontoneofthe earliest. It's a former ferry-
boat; it never made a parti casino. The law has migrated as well, At one point,
Missouri law allowed the President to remain dockside while other riverboats had to cruise.

Even with that perceived advantage, it wasn't successful. Now, nobody is permitted ta cruise.
We are much closer to the center of town than the Presidentis. Our site is immediately

adjacent to the Laclede's Landing entertainmentdistrict and the city's convention center. The
Presidentis a lonely walk downasteep hill under a train track to a waterfrontlocation, where
you beard the boat. They have limited parking ifyou are going to drive, But even with these
difficulties, the President produces positive cash flow,just not enough to cover the debts ofthe
parent company. That's why it is in bankruptcy.

What about the Lemay market? Who areyour chiefcompetitors there?
Irs probably mostly Casino Queen in East St. Louis, which is our main competition down-
town, and to some extent Harrah's in Maryland Heights. But the big attraction there is the
half-million people living in southern Se. Louis County and no existing casino there. This is
more ofa locals market. Think of the Suncoast or Green Valley Ranch in Las Vegas. Along with
100 guest rooms, we're also building a multiplex movie theater, a bowling alley anda retai
complex, which is very much like many ofthe locals casinos in Las Vegas.

How is LAuberge du Lac going? What is the time linefor opening?

Its going great. It will open in the spring of next year with 750 guest rooms and a Tom Fazio-desi golfcourse. We've got most ofour managementteam t er. We're working on our
ing plans, and beginning to hire employees. It’s a lot of work in the next six months, but

it's very exciting.
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Does the threatofgaming in Texas wo ?
Well, we ibe ches when we plonned
the Lake Charles project, but we're not too
concerned. Gaming came upthis year, and
the state Republican Party inserted an anti-
gamingplank into its platform. In addi-

tion,it is extremely difficulr to
ing passed in Texas, The prohi-

ion against ng is writteninto the onmentioaTo change
thar, you need a two-thirds vote in

the House and the Senate and a majority
vore ofthe people, Thestate is very conser-
vative so thatis unlikely to happen. ForIndian gaming, there are only sé tribes
in the state and two ofthe three signed
agreements with the state a long time ago
saying they wouldn't have gaming.

At one point, Pinnacle was close to a deal
Jor the Aladdin in Las Vegas. Is there any
interest tn establishing a property there?
If the right opportunity camealong, we
would look in Vegas, but at the moment,
we have a lot on our plate. We're very
focused on delivering onall the things we
said we were going to do. The returns on
our properties are very ; probably
better they wouldbein Las Vegas.
Andthe cost of entry in Las Vegas is pret-

uy substantial. You're lookingara billionollars at least.

Does Pinnacle have any interest in the
potential ‘fire sale” ofproperties in the
Harrabs/Caesars merger?
I dont think it’s reached the “fire sale” stage
yet. And I actually think the price
announced for the Colony Capital pur-
chase ofthe four properties in Adantic
City, Indiana and Tunica is aboutright on.
When I was on Wall Street back in the

1980s, we used to value casinos at eight
times cash flow. They're still saying that
and interest rates are a wholelot lower. In

today's world, you're not going to the high-
yield bond market. The return on invest
mentis very substantial, even at the pricé
we've seen reported, o
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IT'S NOT ABOUT GETTING IT DONE.

It's about getting it done right.

Innovative. Insightful. Partners. We're CL! 
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Think of it more as

a money-back guarantee.

Introducing the CAN'T LOSE™ feature from WMS Gaming. Available on a variety ofnew
e reel themes, each time the CAN'TLOSE symbal fs on the pay line, the

: playeris awarded a free spin to use at any time. And with as! push of the CAN'TLOSE
button, the player will endup a winner each and every time.
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