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Summary of Instituted Grounds

Moore IPRs Loshin IPRs

Three petitions pertain to Moore Three petitions pertain to Loshin as
and the Digital River publications as the primary reference, and Moore
primary references, and Arnold as and the InfoHaus documents as the
the secondary reference. secondary references.
- |IPR2018-001011 - -~ 1PR2018-001008 —
U.S. Patent No. 9,639,876 U.S. Patent No. 9,639,876
- |1PR2018-001012 - -~ |PR2018-001009 -
U.S. Patent No. 9,043,228 U.S. Patent No. 9,043,228
- |1PR2018-001014 - - 1PR2018-001010 -
U.S. Patent No. 8,515,825 U.S. Patent No. 8,515,825
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Summary of Instituted Grounds — Moore IPRs

Reference(s) ’876 Patent Claims | '228 Patent Claims | ’825 Patent Claims
Challenged Challenged Challenged

1-5,7,8,11-15,17, 1,3-5,7-9, 11-13,

Digital River Publications § 103(a) and 18 15, and 16 1-8, 11-18
1-5,7, 8, 11-15,17, 1, 3-5, 7-9, 11-13,

Moore § 102(a) and 18 15 and 16 1-8, 11-18

Moore and Arnold § 103(a) 1, 7,11, and 17 1,4,9, and 12 1, 3,11, and 13

Moore and the Digital River § 103(a) 1-5,7, 8, 11-15, 17, 1, 3-5, 7-9, 11-13, 1-8. 11-18

Publications and 18 15, and 16
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Summary of Instituted Grounds — Loshin IPRs

Reference(s) ’876 Patent Claims | '228 Patent Claims | ’825 Patent Claims
Challenged Challenged Challenged

1-5, 7, 8, 11-13, 1, 3-5, 7-9, 11-13,

Loshin § 102(b and 16-18 15, and 16 1-8, and 11-18
Loshin and the InfoHaus § 103(a) 1,7, 11, 16, 1, 3-5, 7-9, 11-13, 1-4, 8, 11-14, 17,
Documents and 17 15, and 16 and 18
Loshin and Moore § 103(a) 1-5, 7, 8, 11-15, 1, 3-5, 7-9, 11-13, 1-4, 8, 11-14, 17,

and 17-18 15, and 16 and 18
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Current Status | Moore IPRs

The Board took up the three Moore petitions on all grounds

Patent Owner only disputes certain aspects of the claims as not disclosed by Moore

INDEPENDENT CLAIMS
# Common overall appearance

DEPENDENT CLAIMS

Commission limitations

Hierarchical-page electronic catalog limitations
Catalog-searching limitations

Matching-URL limitations

Multi-product searching limitations
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Current Status | Loshin IPR

The Board took up the three Loshin petitions on all grounds

Patent Owner only disputes certain aspects of the claims as not disclosed by Loshin

INDEPENDENT CLAIMS

Common overall appearance

Providing page pairs for internet transactions

DEPENDENT CLAIMS
Commission limitations

Hierarchical-page electronic catalog limitations
Catalog-searching limitations

Matching-URL limitations

Multi-product searching limitations

6
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Moore

USO063IMISTIBL

uz United States Patent (o) Patent No: US 6,330,575 Bl
Moore et al. 43) Date of Patent: 2Dec. 11, 2001

(3] WER COMMERCE TOO!. KIT FOR
DISTRIBUTED PAYMENT PROCESSING

(75 laventors: Victer S M
R, Walters,

OTHER]

United States Patent (10) Patent No.:  US 6,330,575 B1
. e Moore et al, 5) Date of Patent: *Dec. 11, 2001

nal Tekecomemig
0.703 (393)

(73) Assignes: Interns
«

(") Matice:

Subeet 10 any disclaimer, the term of this
patcal i extcnded or adjustcd under 35
ULS.C. LSA(l) by O Gays.

(21} Appl. No.: 952326

(57) ABSTRACT

(56) References Cled
U5, PATENT DOCUMENTS

Methods and systems for designing a Web page, to be hosted
on a Web page server. The development applications provide
an object-oriented, template-driven interface for a customer
or merchant to utilize in the design of a Web page or a
complete Web site. The Web site produced allows the
merchant to become a part of a distributed electronic com-
merce system or Internet commerce system for doing busi-
ness on the World Wide Web. The design tool can be
implemented in a Java application or applet.

SEISOI ¢ L0 Brim ... e TOI06

PRICELINE.COM LLC et al. -
Page 1 0f27 Exhibit 1007

Source: Moore (Ex. 1010). 7
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Moore IPRs — Moore Overview

= Discloses a distributed electronic commerce system.

= |ldentifies as prior art a “non-distributed electronic commerce system for the World
Wide Web” as depicted in Figure 1.

10 FIG. 1 is a functional block diagram of a non-distributed
il s electronic commerce system for the World Wide Web
- N . . N Ny (“WWW?), according to the prior art.
TRANSACTION | | INVENTORYAND | | WEB [ cusronen | | cusroue | e —

110 112

ISP ISP

Referring to FIG. 1, there is shown a system 100, accord-
WTERNET ing to the prior art, in which the three functions of product
presentation, database management, and transaction pro-
cessing are contained in one server 108 and are, therefore,

PRIOR ART

FIG. 1 not distributed. The server 108 refers to a specific computer.
e — A E G ESSE S
Source: Moore (Ex. 1010), FIG. 1. Source: Moore (Ex. 1010), 3:47-49, 4:23-27.
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Moore IPRs — Moore Overview

= Step forward is when and where the web pages are generated and where those pages are served from.

= All pages generated by Development Tool on Store-Builder server.

- Storefront Web Pages generated ahead of time by Java servlet
on Store-Builder Server and served from another server.

- Buy Web Pages generated by Java servlet

and served by Store-Builder server. The Store-Builder Server receives the price URL, which

1s encrypted, and a Java “Buy Page” servlet builds a Buy
Page from the received HITML 508.

400

s

The Tool, as either an applet which would run on top of
—— = —— — @ELLT a browser or as an application, would be downloaded from
RS SR == a Store Builder Server. Referring to FIG. 4, there is shown

Eﬂ " a distributed electronic commerce system 400 with a Store
Builder Server 402. The merchant could download the Java
wizard applet to build the pages for the Web storefront,
which will reside on the Store Server 204. The Store Builder
Server 402 would also contain Java servlets that would
PRIOR ART receive the HIML from the wizard applet for the storefront
pages that the merchant designed and would build the store
pages from this HTML.

INTERNET

FIG. 4

Source: Moore (Ex. 1010), 5:49-59, 6:23-25, FIG. 4. 9
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Current Status | Moore IPRs

The Board took up the three Moore petitions on all grounds

Patent Owner only disputes certain aspects of the claims as not disclosed by Moore

INDEPENDENT CLAIMS

# Common overall appearance

10
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|
Moore IPR — Corresponding Overall Appearance

= The Institution Decision agreed with Petitioner, noting that “one might reasonably infer that from such
generic description that the style implemented by the Development Tool can apply to all pages.”

Mevertheless, we emphasize that development of this 1ssue by the

parties appears essential. In particular, we expect the parties to take

positions with respect to construction of the phrases “relates to overall
appearance” and “defining the overall appearance™ that we can evaluate and

consider in ascertaining whether Moore teaches or suggests the relevant

limitations.

= Patent Owner ignores the Board’s request to provide any definition for “overall appearance” and distorts
the Federal Circuit’s guidance on the issue.

= Petitioner closely follows the Federal Circuit’s guidance and finds all the hallmarks of a shared Overall
Appearance in Moore.

Source: Institution Decision (IPR2018-01011, Paper 10), 20-21. 11
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Moore IPR — Corresponding Overall Appearance

= Claim Language — Each independent claim requires a shared “overall appearance.”

wherein the visual correspondence relates to overall
appearance of the composite web page as compared to
the source web page, but excluding the commerce

objec t information and the URL; and Source: '876 patent (IPR2018-01008, Ex.

1001), CI. 1.
(11) a plurality of visually perceptible elements derived
from the retrieved pre-stored data defining an overall
appearance of the composite web page that, excluding
the information associated with the commerce object,
visually corresponds to the source web page, i‘(’)grl C)e"C'/8215 patent (IPR2018-01010, Ex.

wherein the plurality of visually perceptible elements
define an overall appearance of the composite page that,
excludmg‘ the 1pfonnat10n associated with the com- | ¢ . 50 patent (IPR2018-01009, Ex.
merce object, visually corresponds to the source web | 1001), ¢/, 1.
page, and

12
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Moore IPR — Corresponding Overall Appearance

= Patent Owner misrepresents the language of its own claims.

In the same decision, the Federal Circunt invalidated certain claims of the
grandparent "572 patent as anticipated by Digital River systems, because it held
that the *572 patent’s claims did not contain “a requirement that the generated
composite web page have an ‘overall match’ in appearance with the host website.”
773 F.3d at 1254, Patent Owner obtained this patent to cure that omission, and this

patent has such an “overall match™ claim limitation.

= “Overall match” does not appear in the claims of the ‘876, ‘228 or ‘825 Patents.
= “Overall match” does not appear in the specification of the DDR Patents.

= “Overall” only appears once in the specification of the DDR Patents when describing an
“overall transaction.”

|”

Source: PO Resp. (IPR2018-01008, Paper 21), 4, 23. 13




Moore IPR — Corresponding Overall Appearance

= Patent Owner states that the Federal Circuit did not find that any Digital River page pairs
disclosed corresponding overall appearance.

(emphasis added). Because the grandparent "572 patent’s claims did not “require]

an ‘overall match’ or a specific number of “look and feel’ elements,” id., the
Source: PO Sur-Reply (IPR2018-01008,
Paper 25), 3.

Federal Circuit did not—and had no occasion to—find that any Digital River page

pairs had a “corresponding overall appearance.”

= The Federal Circuit clearly stated that Digital River satisfies the “look and feel element,” which is
described by the court as “convey[ing] an overall appearance identifying a website.”

The parties’ stipulated construction of “look and feel” requires the generated composite web page to include a set of
clements from the host website, cach of these clements being a “look and feel element™ described in the specification
that “convey[s] an overall appearance identifying a website.” J.A. 542, Consistent with the specification, the stipulated
construction defines these “look and feel elements™ that “convey an overall appearance identifying a website” to “include
logos, colors, page layout, navigation systems, frames, ‘mouse-over’ effects, or otherelements that are consistent through
some orall of a Host'swebsite,” Id ; see also #572 patent, 14:11-14, Digital River's 5855 clearly satisfies this limitation, For
example, Digital River showed the jury a host website that included a stylized logo, a particular background color, and

prominent circular icons. J.A. 7502, The 888 generated a prior art composite web page that incorporated each of these SOurCe.' DDR HO/dingS, LLC V.
“look and feel” elements. J.A. 8856-57; see also J.A. 6172 (host website) and 6171 (S58-generated prior art composite HOtE/S com L P 773 F 3d 1245
. , L.I., .

web page incorporating logo, navigational menu, and color “look and feel” clements), And as explained above, the S35

was consistently promoted and advertised as creating a composite web page that retained the “look and feel” of the host (IPRZOl 8_01 008 EX 1 01 7) 1 254
7 ° 7 °

website. Eg., JA 6123, 6202, 6320.

14
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Moore IPR — Corresponding Overall Appearance

= The Federal Circuit provided clear guidance on the meaning of the “look and feel” elements, which was
interpreted by the Federal Circuit as meaning “conveying an overall appearance of a website”

= This look and feel elements / overall appearance was conveyed by three elements: “website logo,”
“background color,” and “prominent circular icons.”

During trial, a Digital River witness testified at length on how the 585 generated composite web pages with “look
and feel” elements from host websites. and operated the 888 for the jury. Digital Rwver also showed the jury several
composite web pages generated by the 555 for host websites before the earliest prionty date of the #572 putent, including
acomposite web page thatincorporated several elementsidentified in DDR's patents or by DDR's expert at trial as “look
and feel elements™: the host website's logo, buckground color. and prominent circular wons. 1A, 8856-57 (composite
web puge), 7502 (host website); see also T A, 885861 (composite web "1254 puge incorporating host website logo,
colors, fonts), 6122 (example web page from host website).

= Patent Owner ignores this discussion from the Federal Circuit.

= Moore discloses the sharing of exactly these elements:

- Default header and footer are disclosed as containing “the company name and logo” in Moore (Ex. 1010),
11:4-15

- Default background color is disclosed by Moore (Ex. 1010), 11:16-27

- “Position and sizes of the style components are defined by the style” for the web pages is disclosed by
Moore (Ex. 1010), 11:27-36

Source: DDR Holdings, LLC v. Hotels.com, L.P,, 773 F.3d 1245 (IPR2018-01008, Ex. 1017), 1253-54. 15
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Moore IPR — Corresponding Overall Appearance

During trial, a Digital River witness testified at length on how the 888 generated composite web pages with “look
and feel™ elements from host websites, and operated the 8388 for the jury. Digital River also showed the jury several
composite web pages generated by the 555 for host websites before the earliest prionty date of the #572 patent, including
acomposite web page thatincorporated several elementsidentified n DDR's patents or by DDR's expert at trial as “look
and feel elements™: the host website’s logo, background color, and prominent circular icons. LA, B856-57 (composite Source: DDR Holdings, LLC v.

web page), 7502 (host website): see also JA. 8858-61 (composite web *1254 page incorporating host website logo, Hotels.com, L.P, 773 F.3d 1245
(IPR2018-01008, Ex. 1017),

colors, fonts), 6122 {example web page from host website).

I e
FRONTIERS FRONTIERS
Wi GRAPRICS DEVELOPMENT 00 MMM FLURHIRSSS —— WEB GRAPHICS DEVELOPMENT T0DLS AN FLUGINS ——
Welcome to Digital Frontiers, LLC.'s On-Line Ordering System!!
. N WK L) BLEY
o e s G
® At o SN 408 W G . HVS Color
. WS (DEOR 5 A MEFST AUV FOR ANY TR0
- @ VS WebFocus
. "ONE (O THE ST ST GRAPH VTILATE SN "
HVS WebFocus and
DOWNLOAD DEMOS!
. . HVS Color for Photoshop Bundle
Attention Web Artists and Designers....Up for
o hion? BACKGROUND COLOR (WHITE
Digital Frontiers is looking for great art - maybe yours 4 -
- 1o illustrate the color reduction capabilities of HVS
(tm) Color. Piease email us your website address and Shopping Information
we'll visit, peruse and possibly choose comething for
our gallery! We would be most pleased to offer you a As you shop around this site, you will have the ability to add items to your
copy of HVS Color in exchange for art we find shopping basket which will stay with you until you either leave the shopping
suitable. site, quit your browser, o it expires after one hour. When you are satisfied
wil . [ v, i v v the: . e
e — i
customer information so that we may process your order properly. Note that
this area is secured through SSL which means no one can intercept
transmissions to or from the server. . .
" s oty rongh dounions Source: Excerpted Joint Appendix Vol IV
orders are delivered through g your p
software at the download page. During your download, you may ex;
problems such as a dropped connection or a system crash. If this oc Pages A 0 7502, A 08856- 7 (/PRZOl 8-01 008,
— = X. 1025).

16

DEMONSTRATIVE EXHIBIT — NOT EVIDENCE




Board Requested Clarification

= In the Institution Decisions the Board instructed “the parties to take positions with
respect to construction of the phrase ‘defining an overall appearance’ that [the Board]
can evaluate and consider in ascertaining whether Moore teaches or suggests the
relevant limitation.” Institution Decision (IPR2018-01010, Paper 8), 20.

= Patent Owner ignores the Board’s request to provide any definition for “overall
appearance” and distorts the Federal Circuit’s guidance on the issue.

17
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|
“Overall Appearance” Considered by Federal Circuit

= The Federal Circuit considered the construction of the term “look and feel,” which required
the composite web page to convey the “overall appearance” of the source page:

- “the parties agreed to a construction of: ‘A set of elements related to visual appearance and user
interface conveying an overall appearance identifying a website; such elements include logos,
colors, page layout, navigation systems, frames, ‘mouse-over’ effects, or others elements consistent
through some or all of the website.”” DDR Holdings, LLC v. Hotels.com, LP, 773 F.3d 1245, (IPR2018-

01008, Ex. 1017), 1250-1251 (emphasis added).

= The Federal Circuit found correspondence of overall appearance was shown when some
“look and feel” elements identifying the host website are transferred to and displayed on

the generated composite webpage.” Id. at 1254.

= “There is no claim language requiring an ‘overall match’ or a specific number of ‘look and
feel’ elements.” Id.

18
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“Substantially Corresponding” Overall Appearance/Look and Feel Invalid

= Claim 17 of the '572 Patent invalid:

17. An e-commerce outsourcing process comprising the steps of:

a) storing a look and feel description associated with a first website in a data Store associated with a
Second website;

b) including within a web page of the first website, which web page has a look and feel substantially
corresponding to the stored look and feel description, a link correlating the web page with a commerce
object; and

c) upon receiving an activation of the link from a visitor computer to which the web page has been Served,
Sewing [sic] to the Visitor computer from the Second website a composite web page having a look and feel
corresponding to the Stored look and feel description of the first website and having content based on the
commerce object associated with the link.

= Despite the “substantially corresponding” requirement, the Federal Circuit found claim 17
anticipated noting that “[ilndependent claim 17 requires only that the generated composite
web page have a ‘look and feel corresponding to the stored look and feel description’ of the
host website. There is no claim language requiring an ‘overall match’ or a specific number of
‘look and feel’ elements.” DDR Holdings, 773 F.3d 1245 (IPR2018-01008, Ex. 1017), 1254.

DEMONSTRATIVE EXHIBIT — NOT EVIDENCE
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’572 Claim Construction Inserted into ‘825 Claims

When construed by the Federal Circuit in accordance Claim 1 of the ’825 Patent recites substantially the same

with the stipulated construction of the term “look and subject matter as claim 17 of the '572 Patent, which the

feel,” claim 17 of the invalidated '572 Patent recited: Federal Circuit invalidated:

c) upon receiving an activation of the link from a visitor upon receiving . . . an electronic request generated . . .

computer to which the web page has been served, in response to selection of a uniform resource locator

sewing [sic] to the visitor computer from the second (URL) within a source web page that has been served to

website a composite web pagel:] the visitor computer when visiting a first website, . . . (b)
automatically . . . serving . . . a composite web page . ..

having a [set of elements related to visual appearance [that] includes:

and user interface substantially] corresponding to the

stored [overall appearance of] the first website], (i) information associated with the commerce object

wherein the set of elements includes at least some of associated . . ., and

logos, colors, page layout, navigation systems, frames,

“mouse-over” effects, or others [sic] elements (ii) a plurality of visually perceptible elements

consistent through some or all of the website;] and derived from the retrieved pre-stored data defining an

overall appearance of the composite web page . ..

having content based on the commerce object
associated with the link.

20
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’572 Claim Construction Inserted into '228 Claims

When construed by the Federal Circuit in accordance Claim 1 of the '228 Patent recites substantially the same

with the stipulated construction of the term “look and subject matter as claim 17 of the '572 Patent, which the

feel,” claim 17 of the invalidated '572 Patent recited: Federal Circuit invalidated:

c) upon receiving an activation of the link from a visitor upon receiving . . . an electronic request generated . . .

computer to which the web page has been served, in response to selection of a uniform resource locator

sewing [sic] to the visitor computer from the second (URL) within a source web page that has been served to

website a composite web pagel:] the visitor computer when visiting a first website, . . . (b)
automatically . . . serving . . . a composite web page . ..

having a [set of elements related to visual appearance [that] includes:

and user interface substantially] corresponding to the

stored [overall appearance of] the first website], (i) information associated with the commerce object

wherein the set of elements includes at least some of associated . .., and

logos, colors, page layout, navigation systems, frames,

“mouse-over” effects, or others [sic] elements (ii) a plurality of visually perceptible elements ... ,

consistent through some or all of the website;] and wherein the visually perceptible elements comprise any
of ... :logos, colors, page layout, navigation systems,

having content based on the commerce object frames, and visually perceptible mouse-over effects,

associated with the link. wherein the plurality of visually perceptible elements

define an overall appearance of the composite page

21
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’572 Claim Construction Inserted into ‘876 Claims

When construed by the Federal Circuit in accordance
with the stipulated construction of the term “look and
feel,” claim 17 of the invalidated 572 Patent recited:

c) upon receiving an activation of the link from a visitor
computer to which the web page has been served,
sewing [sic] to the visitor computer from the second
website a composite web pagel:]

having a [set of elements related to visual appearance
and user interface substantially] corresponding to the
stored [overall appearance of] the first website],
wherein the set of elements includes at least some of
logos, colors, page layout, navigation systems, frames,
“mouse-over” effects, or others [sic] elements
consistent through some or all of the website;] and

having content based on the commerce object
associated with the link.

DEMONSTRATIVE EXHIBIT — NOT EVIDENCE

Claim 1 of the '876 Patent recites substantially the same
subject matter as claim 17 of the 572 Patent, which the
Federal Circuit invalidated:

upon receiving . . . an electronic request generated . . .
in response to selection of a uniform resource locator
(URL) within a source web page . . ., automatically
serving . ..

... commerce object information . . . displayed ... on a
composite web page visually corresponding to the
source web page;

wherein the visual correspondence relates to overall
appearance of the composite web page as compared to

the source web page, . ..

22



PO’s Incorrect Statements Made to Examiner to Obtain Allowance

= Patent Owner told Examiner “overall appearance” = “overall match”

“[TIhe phrase ‘overall match’ was used in the trial in Texas as a shorthand reference to general
correspondence of overall appearance.” Response filed Dec. 24, 2014 at 18 (Ex. 2005), 62.

- “Patent Owner also told the examiner of the Federal Circuit’s invalidation of certain claims of the parent ‘572
patent and that the same reasoning was ‘emphatically not equally applicable to the pending claims,” which
‘expressly requires an overall appearance correspondence.”” PO Resp. (IPR2018-01008, Paper 21), 5.

- “Patent Owner explained . .. that the decision turned on the absence of a limitation in the grandparent ‘572
patent requiring corresponding overall appearance. In allowing the ‘228 patent, then, the examiner
accepted Patent Owner’s explanation that the Digital River art merely “carried over isolated elements” but
contained no page pair with “a substantially similar overall appearance.”” PO Sur-Reply (IPR2018-01008,
Paper 25), 4-5.

- “[T]he examiner granted these ['825, '228, '876] patents with claims that . . . ‘expressly recited’ the ‘overall
match’ requirement.” PO Prelim. Resp. (IPR2018-01008, Paper 11), 24-25.

= Federal Circuit explicitly distinguished “overall appearance” from “overall match.” DDR
Holdings, 773 F.3d 1245 (IPR2018-01008, Ex. 1017), 1254 (noting that claims requiring “overall
appearance” did not require an “overall match”). -




PO’s Incorrect Statements Made in IPR Proceedings

= “The Federal Circuit in Hotels did not reverse the district court finding that Digital River failed to disclose
corresponding overall appearance. The jury, the district court, and the examiner all concluded that the
Digital River page pairs did not show corresponding overall appearance, and the examiner rightly
understood that the Federal Circuit did not disagree.” PO Sur-Reply (IPR2018-01008, Paper 25), 5-6.

= “Petitioner’s thesis is wrong because it mistakenly assumes that the Federal Circuit decision overturned
the jury’s judgment, upheld by the district court, that the Digital River page pairs fail to show
“correspondence of overall appearance” based only on the presence of a few common ‘look and feel’
elements.” Id. at 6.

= “The Federal Circuit’s decision in Hotels thus did not disturb the jury and district court’s factual findings,
which remain persuasive evidence that the few common elements on Digital River page pairs did not
produce overall correspondence.” Id. at 3-4.

= “The Federal Circuit partial reversal did not disturb the jury findings or court affirmance of what
constituted a correspondence in visual appearance; it merely held that the grandparent claims did not
require such correspondence.” PO Resp. (IPR2018-01008, Paper 21), 11 n.6.

24
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Federal Circuit Reversed Jury and District Court

= The Federal Circuit expressly reversed the jury and district court by ruling that “the
record allows only one reasonable finding: clear and convincing evidence establishes
that Digital River's prior art SSS anticipates the asserted claims of the '572 patent.
The record lacks substantial evidence to support the jury's finding that the asserted
claims of the ‘572 patent are not anticipated. Therefore, the district court erred by

denying the defendants' motion for IMOL of invalidity.” DDR Holdings, 773 F.3d 1245
(IPR2018-01008, Ex. 1017), 1253.

= Thus, the Federal Circuit invalidated claims requiring the source and composite web
pages to have corresponding look and feel, i.e., corresponding overall appearance. /d.

25
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.
“Overall Match” NOT Required by the Challenged Claims

= “The Response (at 10-11) cites evidence from the district court and from the prosecution histories
demonstrating that ‘page pairs’ that share only the name and logo of a host ‘fall short[]” of ‘conveying an
overall match of appearance. ... Accordingly, the Board should find that claim terms requiring ‘visual
correspondence’ of ‘overall appearance’ cannot be met by a host page and composite page that just
share a host’s name or name plus trademark or logo.” PO Sur-Reply (IPR2018-01008, Paper 25), 7-8.

- Patent Owner’s argument is wrong, the Federal Circuit found correspondence of overall appearance was
shown when some “/look and feel’ elements identifying the host website are transferred to and displayed on
the generated composite webpage.” DDR Holdings, 773 F.3d 1245 (IPR2018-01008, Ex. 1017), 1254.

= Patent Owner concedes “the claim limitations [do not] require that the pages must match exactly,” and
that “there is no basis for such a position in the specification, file history, or previous determinations of
overall appearance.” PO Resp. (IPR2018-01008, Paper 21), 23.

- Like the invalidated claims of the 572 Patent (which also required correspondence of “overall appearance”),
the challenged claims contain “no claim language requiring an ‘overall match’” /d.

- Like the invalidated claims of the '572 Patent, the challenged claims do not require “a specific number of ‘look
and feel’ elements.” /d.
26
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|
“Look and Feel” ('572) = “Overall Appearance” (825, ’228, '876)

= “[Clommonality of overall appearance cannot
be premised merely on the presence of a few

common ‘look and feel” elements, especially B ~

non-distinctive ones.” PO Sur-Reply (IPR2018- FRé(I%rIl‘}AE]ﬁ%

01008, Paper 25), 13. I ——
@ HYS Color

- “There is nothing, however, in the ... claim
language, or the specification that requires the
generated composite web page to match the
host website or to incorporate a specific number,
proportion, or selection of the identified ‘look
and feel’ elements on a host website.” DDR
Holdings, 773 F.3d 1245 (Ex. 1017), 1254.

@ HVS WebFocus

HVS WebFocus and
. HVS Color for Photoshop Bundle

DX 348

’572 Invalidating Prior Art

- “There is no claim language requiring an ‘overall
= Overall Appearance

match’ or a specific number of ‘look and feel’
elements.” Id.

27

DEMONSTRATIVE EXHIBIT — NOT EVIDENCE




Moore IPR -Tool Creates Pages with Common Overall Appearance

US 6,330,575 Bl

9

servioe provider, First, overhead s minimized. Much of the
averbead and cost of hosting 5 co site comes
In\m the bancwidth requirement. Every time thal a Web sile

it information must be ransmitied. 17 the frans-
setion service provider chooses not to host the Web
storefronts, then it docs not bave to process any of the bits
associated with all of the shopping thar occurs on the Web
storefroats. The bandwidth wsage will be even lowes
Tecause, presusnaly, many of 1he merchants will cheose 1o
do their own credit card verification, therchy e ng
those transmissions as well, Farther, in systems utilizing 2
Store Builder Server, the Transsction Server does not peed
o maintain the shopping baskets, nor process the hits
assoclated with cach of the buys,

Second, the amount of memery requined is minimized.
The Transaction Server does nol need 10 host any of the Web
storelronts, nor does it need Lo mainiain any shepping
bashets mor any information on the products being offcred
For sale by the merchants, nor does it peed 1o keep any data
reganding the Store Servers. In the profumed embodiment,
the primary merch fated data that b T
Server needs 1o store s 2 lis ool all of the negisiered
merchants and their coatact information. Clearly, however,
Transaction Servers will want to keep track of sales so that
he meschant's for iheie services, and may want
al information and statistics about the mer-

chants as well.
Thard, the barrier 1o entermg mie eheclmonme commeros 15

loweredd for the merchanis. This henefits the transaction
service provider because it opens up a whole new group of
potential customers, These potential customers are e mer-
chants who could ot afford 10 do pon-distributed Web
commeree.

Fourth, the techmigue s alse scalable. The tramsaction
service provider can serve 2 much lirger numiber of mer-
chants with o given Transiction Server (due 1o the advan-
tages ahove) 1 the number of sakes grows and a particular
Trapsaction Server reaches its threshold in memory or
andwidih, then the transaction seevice provider can sinply
k] aother Transaction Server ad have tbe Store Buikles
Server direct some of the inaffic 1o 8. The Store Buikles
Server is also scalable, and i an acklitional server is needed
e 1o volume it can be added. In that case, the provider can
use the new server for future merchants or even direel
current merchants o create any futare price URLs {for pew
products or changes for exsding products) using the sew
server.

5. Wirtual Commerce

It is wseful 10 broaden some of the concepts introcsced or
discussed above in onder w0 see how they fit info the brosder
concepl of virual commerce. The merchant's web site, hat
is the actual web pages, can be comsidensd 10 be a vinoal
store. The wirlual store could span acnss one o mone
phiysical servers or computers, ad these servers can collec:
tively be referred 10 as the store server system. Anakogously,
the transaction service provider's weh site can be considered
1o be a virual cashicr, spanning across 2 cashier server
system comprised of ong ar more servers. The store buikles
server web sile coukd be considered 1o be vet a third vinual
cutity, o il can more simply be comsidered 1o be giller parl
of the virtual stone or the viriual cashicr.

Numerous criteria could be developed 1o determine when
these virtual entities could be considered 1o be distributed.
Some such crileria inelude: differcal servers or compuiars
hosting the web sdles: dilferent processors execuling the
instructivas asociated with cach web site, with each pro-
cessor patentially accessing the same memary; or each web

i

]

iy

10
sile mencly espondieg 1o 3 differest miwork sddress, pos-
sibly nesiding in the same memory o
runnirg on the same processor, and accessing the nelwerk
aver e same bardware such as 3 communications card
Each of thes is meant w be encompassed when

o Server,

refirring 1o disiributed sysicms.

These virmal stores and cashiers are presently displayed
over (e World Wide Web and the Intersel, bul future
networks will surely arise for which virial commerce will

displaying wirl entities will change. |’k-\,r|[l)". weh
browsers manning on personal computers processing HTM
pags, with HTTP requests and using UJll.e- 4] lm}. t\uu-\ 1

seeess the content, Soltware aod compules ILLknulIug_\' will
squickly replace many of ihese standands, Additionally, other
technologies involving optics, magnetics, and other sciences
would albso produce viable metbods of aceessing and dis-
playing wirual entities, Each of these potential sdvances
wcould be used 1o enable a dstributed commerce system over
2 nerwork, and the preser imvention could be wilized 1o
dlesign the virual storelmoats amd otber virtual entities.
fi. Detailed Deseription ol the Development Toel

5 'Inum. ng the Develapment Tanl

s ned carlier, in e prefered embodiment the
I‘.lux.lupnx.nt Tool s downloaded Tom o St Builder
Server as wither e applel o an applicaion. The applel must
B orun on lop ol @ Web browser and runs the standasd Java
secuarity midel procedure. For example, when using the

incorporste an image which resides on the same Jocal
avaen, hen he must uplosd the image 108 serviel on the
Store Builder Server and then download the image it the
applet om the lecal sysiem. The applicanon version, v e
aather b, will alkow The Gevekper 1o have compleré ace
i0v the local machine. For this and other reasans, the appli-
wation will alsa man faster 1han the applet

The applet also has advamages, and these siem from the
T tlsat e applet sils oo an HIML page and is downlosded
an necded by 1 custonsn’s Wb browssr, The develiper
will, thenclore, always have the latest version and oo Jocal
dlisk space will be nequired

b Building a Pay

The Development Tool is shieel-oriented and template-
driven, and it enables its eustomer, which & the mersbant, o
design a wich sie m only @ few mmules are docs nel reguine
any special Inemet knowldge Trom the merchanl The
Develapment Taal breaks the design precess down inin feur
steps. The first is 10 select 3 Wb site calegory. The second
is 10 colleet aptienal page bemler and footer information,
The third is 10 choose e delianilis for e background coloe
ar image and By ihe pag “The fourth i 0 il in the
contenl of each page. These sleps and the detaibs of execul-
i T couled certainly be medilivd swatbsoul deviating {rom
the scape of this imention. Each of the four sleps will he
further explained below with the aim of describing heow 1he
Develapment Tool operates and how the merchant designs o

e,

The lst slep o0 seleot & category, Tl category =
such s aukamolive,
alining. and cducation. Reli .6, there i shown a
sereen 60N containing a lis dusirics w choose
from in the Development Tool. Alernate embadiments
could employ different industries and & diffrein samber of
whoices, The List 60 also illusirates the simplicily of the
merchant mlerfaee. The sebected catezory 15 used by the
Develapment Tool 16 preselect the image libaries and page

Us 6,330,575 Bl
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syl Libraries thal will be el in tbe founh siep. The
Development Toal thus simplifies for the merchant the
processes of finding appropriate clip art and page siyvles.

The second stop s o ercate thae de faull header amd Footer,
The page header and Footer are typically wed for the
company neme and kege. An email sddress and 3 link URL
are akn commanly included As with many of the feanzres
ol the Development Tool, the field size may be adjusted and
irnages may be loadad I ihis case, the height of the beades
For example, may need 10 be increasal in order o aocom-
muelate s partwular company kg Relerring io FIG. 7, there
15 shown 2 soneen TN o which e merchan is prompled e
enter the information for the header and the fooler. The
sereen TN funther illusirares the simplicity of the merchant
interfss,

The third siep is 10 select the default hackground, which

e a ealar or an image, and page style. The Develop
menl Toal simplifics the process of choasing by affering
3 - The color grid, or pallel, contains 16

pallel can be used oF 1he mes-
shiant e deline his own, Similacly, 3 grid of clip s images
is available lor the merchant o choose from for background
images. These defaull condilions for cach page conslilule 2
template, and begin e ilusrae the wmplae-driven nanre
of 1he Development Tool, The defauli hackground may be
sepurately shmged by the menchant e any partivalar page.

Page siykes allocale certain periions of each page 1o fexl,
images, mulioedia, ere, The style this provides a template
for all of the dilferent contonl-related chjecls (“siyle
components™h that will appear on a page. Although the
persition and sizes of the style comprenents are defineel by the
style, they can be changed by e merchant for any page.
Refeming o | &, there = shown a screen 80 which
prompis the merchant to sclect kgronnd and & siyle f:
the page Page sivles are funther elaboraed in w,
{ b ar template o solation.
The fourth ssep is 1o fllin the content Far cach of the
wn ponents. As shown, For example, in F
style comprenents must be filked in. To e s, e merchant

ke om (b stybe component ard e Develpraest Taol
presents a “dizlog” box which steps the merchant hrough
e ehoicer gecessiay w fll in fe companent. FIGS.

vle

|'J\\\ acd with o wlu.mu) bt ey wse ather iy
It & comumem for 2 merchant b sean kiges and mmages hal
the merchint wants 1o use cn his Web sile, Ay sivle
component can alse have a URL attached 10 i1, and the
g box alkes the mershant In select this eption.
Each page created by the merchant con, o5 mentioned
carlier, be modilied. Syle components can be  sdded,
deleted, moved, iesized, oo, Another feaure of the Devel-
cqmmenl Teol & thal il presents e page just as 1 Wl
‘.II}GI(II’“L[ will see i1 This featwre, called WYSIWYG for
it you see i whal you et alkwws the merchant 1o see,
ithout publishing snd browsing, what the published page
will ook like whei it is published, Addinonally, (e Devel
agucal Tool alse provides @ previewing option which
uploads all of th pay sl allos e merchant o view the
entire Web site with a Web browser.

When the pages are all created, the Develpment Taal
allows fhe merchant 1o uplosd or publish the Web pages to
a site specilied by the merehant, The merchant mist, of
course, provide the Jagin 10 and passwond
a sereen which prompis e merchant for the pulilshing
information.

i

.

%
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& Interfacing wilb o Distrbuted Elecir
System

The Develspment Toal can he used b suppart a variety of
electronie commerce models, The preferred embodiment
uses  special URL referred o as a pri RL™ A price
LIRL is & link %o the Java servlees oesiding, in the prefered
embodiment, on the Store Builder Server and can be
altselsedd 0 any styke compunenl. The Web custeenes would
thsen seliect, for example by clicking with a mose, the siyle

e Commeree

v compenent in arder o huy the praduct which it describes.

Allernate embosdiments sould use the price URL= 1o link
atrmight 10 1he Transaction Server, of 1o anather site, The
price UKL bas attached an encrypied message that coalains
& text desenption of 1he iem for sale, iscluding o pieture, it
cls, quantily of measure, the merchant’s [0, several ficlds
weed o customize the Buy Page thal i created from (he
attached data, amd a special signature from the Swone Builder
Server, The coveding is done with the public ey of ihe
Builider Server, bun ather eneryprion means are posebl,
sigmatore assures that e price UKL was created by the
St Budder Server, ad herclons guaraniecs that the price
and the ather dala associated with the URL were ori Ly
erealed and sanctivned by the merchant. - 15 shows the
dinlog page For the price URL-

The Stere Builds is able to decryp the price URL
dara and convert it ino an ][JMI page {a Buy Page) A
Iypacal Buy Page i shown i FIG. 16 and ils purpose sl
aperation b been explained earlier, Asether Java seevlal om
the Stare Builder Server preserves the state between HTTPG

ar reqests in the shopping hasket. The shapping hasket keeps

track of the data portion of the price URL For all fems thal
& shopper wants i buy from the Web pa

o Adagiability oF i Developmen Tool's Interfaces

The Development Tool is also adaptable o different levels
af merchant requirenserts andor sephistication, I oflrs 5
dilferent levels af functionality depending an what the
merehant pesds or desires, These are called, from the
simplest w ibe most mbess Web Cand, Basie, Standard,
Commerse, and Advand. This leature is quite valuable m

a thial @ sigle dverface canmol meet cvesy merelant’s posds,

55

The simplest mode should appeal both 1o merchants that
only a small Web site and 1o merchants that require
2 larzer Weh site hut are not proficient with the Weh and with
compiiters, A mede sdvanced mode, however, can save he
peoficient mechant ime, as well g provide more funetion-
alit:

The Rk and feel ol the Development Tool can alss be
adaplecl. The Toal incorporates 3 particalar kok and feel
which includes a Jarge number of ilems tha alffect the

¢ opresentation of information o the ool user Examples

include the use of wons, radio bureos, using 1ahs 10 show
other featuess available, ee. As mentiosed in the
intruduction, i merchant may nul like the stasdand wal ook
anl feel or may simply wanl a dafferent one For a umlv uf
reasons. The Tool is an
AT R A e S =) o e AT m«.
This ¢lass can be removed and apother used in ils place in
ander 1o provide a differem kook and el
g tnmral Implementation

Tiols, for merchants desiring o creale Web
p:g«.a for electmnic commerce systems, in accordance with
the present invention, can be, at least |\lr|u|'|\r. implemented
by hardware, software, or & combinatien of both, This may
be dope for example, by a Java application moning on a
varsety of host eguipment. Moreover, this functionality may
b cabodied in computer reslable media such as 3.5 nch
diskettes o be used in programming an information-

Source: Moore (Ex. 1010), 10:43 —12:32
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Moore IPR -Tool Creates Pages with Common Overall Appearance

The image Ilbv;vlos and page ﬂyle layouts are partitioned into categories to Use Header Each page has sither a background color or image. Tho default

ssarching. Those partitions fall on induslry lines, such as dining, automotive. phel care, and is light grey colared background. To sslect another color. iick on
S0 on. Plckingacalegovyulls "Site Magic” what kinds of imagos and page slyles are best ago Background” button below. A dialog will opo up
sultod for the topic of the wab site being designed. This significantly reduces timo spont  [Rleg wnh addlllonal color choicas. To soloct an image, click tho

searching "Site Magics” libraries. Of course. at any time this notebook tab can be visited U A header image is optional. When used, the image appears at “wallpaper” button on the color dialog scroen.
ngmna nd another category chosen, without affecting any work previously completed. YOUR n the top of ach page. By dofau t the imago is placod far loft. By~ JSe

LOGO clicking the radio buttons below, it can be moved to page conter. !
o the far right. In addition. the images size can be sot (keaplin, Ils Back d
@® Automotive HERE 'BM aspect rati i xod). 9' (Koopling Select Page Background} o
O computers and Elestronics The delault page style is shown 1o the right. Blue squares ..F“b' ish
O Dining ) 5 represent Images. grean multimedia. and red dennotes text. To e
O Cnaton Upload Image | Place OLelt ®Contor ORight  Image Size m choose another style, click the "Select Page Style” button below. Py Multi-
A dialag will pop up with additional page style choices. Madia
O Entertainment The page footer is also optional. It Includes an e-mail address and/or a link to
O Goneral another Internet web site. To define these resources, fill out the text boxes below. The Seloct Pago Style
footer appears at the bottom of all pages as clickable icons.

O Health Care = Paage names are unique. To name this page. type the name in the text box below.
O Home Impravomont Use Footer The button *Add This Page” remains disabled until the name is uniqus. Click this
5 enerweesievae (R Button to craato th page. The page appaars as a now notobook tab.

Legal

Entor E-MAIL Address.

O sports and Fitness

PagoName: [N  Adds Timo Pago |

FIG. 6 FIG. 7 FIG. 8

Development Tool breaks the design process down into four
steps. The first 1s to select a Web site category. The second
1s to collect optional page header and footer information.
The third is to choose the defaults for the background color
or image and for the page style. The fourth is to fill in the
content of each page.

Source: Moore (Ex. 1010), 10:48-53, FIGS. 6-8. 29
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servioe provider, First, overhead s minimized. Much of the
averbead and cost of hosting 5 co site comes
In\m the bancwidth requirement. Every time thal a Web sile

it information must be ransmitied. 17 the frans-
setion service provider chooses not to host the Web
storefronts, then it docs not bave to process any of the bits
associated with all of the shopping thar occurs on the Web
storefroats. The bandwidth wsage will be even lowes
Tecause, presusnaly, many of 1he merchants will cheose 1o
do their own credit card verification, therchy e ng
those transmissions as well, Farther, in systems utilizing 2
Store Builder Server, the Transsction Server does not peed
o maintain the shopping baskets, nor process the hits
assoclated with cach of the buys,

Second, the amount of memery requined is minimized.
The Transaction Server does nol need 10 host any of the Web
storelronts, nor does it need Lo mainiain any shepping
bashets mor any information on the products being offcred
For sale by the merchants, nor does it peed 1o keep any data
reganding the Store Servers. In the profumed embodiment,
the primary merch fated data that b T
Server needs 1o store s 2 lis ool all of the negisiered
merchants and their coatact information. Clearly, however,
Transaction Servers will want to keep track of sales so that
he meschant's for iheie services, and may want
al information and statistics about the mer-

chants as well.
Thard, the barrier 1o entermg mie eheclmonme commeros 15

loweredd for the merchanis. This henefits the transaction
service provider because it opens up a whole new group of
potential customers, These potential customers are e mer-
chants who could ot afford 10 do pon-distributed Web
commeree.

Fourth, the techmigue s alse scalable. The tramsaction
service provider can serve 2 much lirger numiber of mer-
chants with o given Transiction Server (due 1o the advan-
tages ahove) 1 the number of sakes grows and a particular
Trapsaction Server reaches its threshold in memory or
andwidih, then the transaction seevice provider can sinply
k] aother Transaction Server ad have tbe Store Buikles
Server direct some of the inaffic 1o 8. The Store Buikles
Server is also scalable, and i an acklitional server is needed
e 1o volume it can be added. In that case, the provider can
use the new server for future merchants or even direel
current merchants o create any futare price URLs {for pew
products or changes for exsding products) using the sew
server.

5. Wirtual Commerce

It is wseful 10 broaden some of the concepts introcsced or
discussed above in onder w0 see how they fit info the brosder
concepl of virual commerce. The merchant's web site, hat
is the actual web pages, can be comsidensd 10 be a vinoal
store. The wirlual store could span acnss one o mone
phiysical servers or computers, ad these servers can collec:
tively be referred 10 as the store server system. Anakogously,
the transaction service provider's weh site can be considered
1o be a virual cashicr, spanning across 2 cashier server
system comprised of ong ar more servers. The store buikles
server web sile coukd be considered 1o be vet a third vinual
cutity, o il can more simply be comsidered 1o be giller parl
of the virtual stone or the viriual cashicr.

Numerous criteria could be developed 1o determine when
these virtual entities could be considered 1o be distributed.
Some such crileria inelude: differcal servers or compuiars
hosting the web sdles: dilferent processors execuling the
instructivas asociated with cach web site, with each pro-
cessor patentially accessing the same memary; or each web

i

]

iy

10
sile mencly espondieg 1o 3 differest miwork sddress, pos-
sibly nesiding in the same memory o
runnirg on the same processor, and accessing the nelwerk
aver e same bardware such as 3 communications card
Each of thes is meant w be encompassed when

o Server,

refirring 1o disiributed sysicms.

These virmal stores and cashiers are presently displayed
over (e World Wide Web and the Intersel, bul future
networks will surely arise for which virial commerce will

displaying wirl entities will change. |’k-\,r|[l)". weh
browsers manning on personal computers processing HTM
pags, with HTTP requests and using UJll.e- 4] lm}. t\uu-\ 1

seeess the content, Soltware aod compules ILLknulIug_\' will
squickly replace many of ihese standands, Additionally, other
technologies involving optics, magnetics, and other sciences
would albso produce viable metbods of aceessing and dis-
playing wirual entities, Each of these potential sdvances
wcould be used 1o enable a dstributed commerce system over
2 nerwork, and the preser imvention could be wilized 1o
design the virual storelmoats amd olber virtual entities.
fi. Detailed Description of the Development Tool

5 'Inum. ng the Development Taal

A5 ned carlier, in the prefered embodiment the
I‘.lux.lupnx.nt Tool is downloaded from 2 Store Builder
Server as cither an applel o an applicatioa. The applel must
be run on 1op of & Web browser and runs the standard Java
secarity model procedure. For example, when using the

incorporste an image which resides on the same Jocal
ayaem, then he must uplosd the image 10 8 serviet on the
Store Builder Server and then download the image into the
applet o the local sysiem. The application version, va e
ather harsd, will alkow the develeper Lo have complet sce
1o the local machine. For this and other reasons, the appli-
eation will alsa rn faster 1han the applet

The applet also has advanages, and these stem from the
Tt that the applet sits on an HIML page and is downloaded
a5 needed by 1he custonse’s Web browsse, The developer
will, thencfore, always have the latest version and oo Jocal
dlisk space will be required

b Building & Paj

The Development Tool is shieet-oriented and template-
driven, and it enables its eustomer, which & the mersbant, o
design a wich sie m only @ few mmules are docs nel reguine
any special Inemet knowldge Trom the merchanl The
Develapment Taal breaks the design precess down inin feur
steps. The first is 10 select 3 Wb site calegory. The second
is 10 colleet aptienal page bemler and footer information,
The third is 10 choose e delianilis for e background coloe
ar image and By ihe pag “The fourth i 0 il in the
contenl of each page. These sleps and the detaibs of execul-
i T couled certainly be medilivd swatbsoul deviating {rom
the scape of this imention. Each of the four sleps will he
further explained below with the aim of describing heow 1he
Develapment Tool operates and how the merchant designs o

e,

The lst slep o0 seleot & category, Tl category =
such s aukamolive,
alining. and cducation. Reli .6, there i shown a
sereen 60N containing a lis dusirics w choose
from in the Development Tool. Alernate embadiments
could employ different industries and & diffrein samber of
whoices, The List 60 also illusirates the simplicily of the
merchant mlerfaee. The sebected catezory 15 used by the
Develapment Tool 16 preselect the image libaries and page
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syl Libraries thal will be el in tbe founh siep. The
Development Toal thus simplifies for the merchant the
processes of finding appropriate clip art and page siyvles.

The second stop s o ercate thae de faull header amd Footer,
The page header and Footer are typically wed for the
company neme and kege. An email sddress and 3 link URL
are akn commanly included As with many of the feanzres
ol the Development Tool, the field size may be adjusted and
irnages may be loadad I ihis case, the height of the beades
For example, may need 10 be increasal in order o aocom-
muelate s partwular company kg Relerring io FIG. 7, there
15 shown 2 soneen TN o which e merchan is prompled e
enter the information for the header and the fooler. The
sereen TN funther illusirares the simplicity of the merchant
interfss,

The third siep is 10 select the default hackground, which

e a ealar or an image, and page style. The Develop
menl Toal simplifics the process of choasing by affering
3 - The color grid, or pallel, contains 16

pallel can be used oF 1he mes-
shiant e deline his own, Similacly, 3 grid of clip s images
is available lor the merchant o choose from for background
images. These defaull condilions for cach page conslilule 2
template, and begin e ilusrae the wmplae-driven nanre
of 1he Development Tool, The defauli hackground may be
sepurately shmged by the menchant e any partivalar page.

Page siykes allocale certain periions of each page 1o fexl,
images, mulioedia, ere, The style this provides a template
for all of the dilferent contonl-related chjecls (“siyle
components™h that will appear on a page. Although the
persition and sizes of the style comprenents are defineel by the
style, they can be changed by e merchant for any page.
Refeming o | &, there = shown a screen 80 which
prompis the merchant to sclect kgronnd and & siyle f:
the page Page sivles are funther elaboraed in w,
{ b ar template o solation.
The fourth ssep is 1o fllin the content Far cach of the
wn ponents. As shown, For example, in F
style comprenents must be filked in. To e s, e merchant

ke om (b stybe component ard e Develpraest Taol
presents a “dizlog” box which steps the merchant hrough
e ehoicer gecessiay w fll in fe companent. FIGS.

vle

|'J\\\ acd with o wlu.mu) bt ey wse ather iy
It & comumem for 2 merchant b sean kiges and mmages hal
the merchint wants 1o use cn his Web sile, Ay sivle
component can alse have a URL attached 10 i1, and the
g box alkes the mershant In select this eption.
Each page created by the merchant con, o5 mentioned
carlier, be modilied. Syle components can be  sdded,
deleted, moved, iesized, oo, Another feaure of the Devel-
cqmmenl Teol & thal il presents e page just as 1 Wl
‘.II}GI(II’“L[ will see i1 This featwre, called WYSIWYG for
it you see i whal you et alkwws the merchant 1o see,
ithout publishing snd browsing, what the published page
will ook like whei it is published, Addinonally, (e Devel
agucal Tool alse provides @ previewing option which
uploads all of th pay sl allos e merchant o view the
entire Web site with a Web browser.

When the pages are all created, the Develpment Toal
allows the merchant fo uplosd or publish the Web pages to
a site specified by the merchant, The merchant must, of
course, provids the Jagin 1D and passwond
a sereen which prompis e merchant for the publishing
information.

i

m

'
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& Imterfacing with o Distributed Electr
System

The Development Tool can be used to support a variety of
electronie commerce models, The preferred embodiment
uses a special URL referred o as a “pri RL™ A price
URL is & link 0 the Java servlets mesiding, in the prefered
embodiment, on the Store Builder Server and can be
altselsed 1o any styke component. The Web custoenes would
thsen select, for example by clicking with a mowse, the style

ic Commerce

v component in arder o huy the product which it describes.

Allernate embodiments could use the price URLs o link
straight 10 the Transaction Server, of 1o another site, The
price UKL has aitached an encrypled message that conlains
a text deseription of the fiem for sale, iscluding a pieture, s
cosls, quantity of measure, the merchant’s 1D, several ficlds
used o cusiomize the Buy Page thal is created from the
attached data, and a special signature from the Ssore Builder
Server, The eocoding is done with the public key of he
Builder Server, but other eneryption means are possible,
signature assures that the price URL was created by the
Store Builder Server, and therefone guarantecs that the price
and the ather data associated with the URL were ari Ly
ereated and sanctioned by the merchant. - 15 shows the
dinlog page For the price URL-

The Store Builde is able to decrypt the price URL
data and convert it into an ][JMI page (8 Buy Page) A
typical Buy Page i shown in FIG. 16 and ils purpose anl
aperation b bees explained earlier, Asether Java servlel on
the Store Builder Server preserves the state between HTTP

@ reqests in the shopping hasket. The shopping hasket keeps

track of the data portion of the price URL for all #ems that
+ shopper wanis o buy from the Web pa

d. Adagiability of ihe Development Tool’s. Interfaces

The Development Tool is also adaptable 1o different levels
af merchant requirenserts andior sephistication. I offers 5
different levels of fanctionality depending on what the
merchant pewds or desires, These are called, from the
simplest w0 the most mbuest: Web Card, Basic, Standard,
Commerce, and Advanced. This feature is quite valuable in

a thial o sivgle iverface cannol meet cvery merelant’s pocds.
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The simplest mode should appeal both 1o merchants that
only a small Web site and 1o merchants that require
2 Jarger Weh site but are not proficient with the Web and with
compuiers, A mose sdvanced mede, however, can save the
proficient merchant time, as well 4 provide more funetion-
ality.

The ok and feel of the Development Tool can also be
adaptes, The Tool incorporates 3 particalar kook and feel
which includes a large number of items that affect the

¢ presentation of nformation o the ool user Examples

include the use of ieons, radio butoos, using 1ahs 10 show
other features available, eic. As mentiosed in the
introduction, a merchant may nol like the stasdard wol look
and feel or may simply want a different one for 2 umlv uf
reasons. The Tool is an
application, and its look amd feel is provided by m«.
This class can be removed and apother used in ils place in
ander 1o provide a differen ook and feel
g tnmral Implementation

Tiols, for merchants desiring o creale Web
p:g«.a for electmnic commerce systems, in accordance with
the present invention, can be, at least |\lr|u|'|\r. implemented
by hardware, software, or & combinatien of both, This may
be dope for example, by a Java application moning on a
varsety of host eguipment. Moreover, this functionality may
b cabodied in computer reslable media such as 3.5 nch
diskettes o be used in programming an information-

Source: Moore (Ex. 1010), 10:43 — 11:61
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Moore IPRs — Tool Uses Category to Assist

The first step is to select a category. The category is
selected from a list of ten industries such as automotive,
dining, and education. Referring to FIG. 6, there is shown a

The image libraries and page style layouts are partitioned into categories to simplify “-M
searching. These partitions fall on industry lines. such as dining. automolive. haalth care, and

screen 600 containing a list of possible industries to choose oot iyt ore el /B st ek o g
. . searching "Site Magics" libraries. Of course. at any time this notebook tab can be visited Head/Foot

from 1n the Development TOOL Alternate embodlments again and another category chosen, without affecting any work previously completed. "

could employ different industries and a different number of Automotive Provow

choices. The list 600 also illustrates the simplicity of the
merchant interface. The selected category is used by the
Development Tool to preselect the image libraries and page

Computers and Electronics
Dining

Education

Enterlainment

Geoneral

Publish
.

Health Care

style libraries that will be used in the fourth step. The
Development Tool thus simplifies for the merchant the
processes of finding appropriate clip art and page styles.

Home Improvement
Legal

O0000O0O0000G

Sports and Filness

FIG. 6

Source: Moore (Ex. 1010), 10:59-11:3, FIG. 6. 31
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Moore IPRs — Tool Defines Page Defaults

Having a common header and footer on “all pages”
creates a common overall appearance.

The second step 1s to create the default header and footer.
The page header and footer are typically used for the
company name and logo. An email address and a link URL
are also commonly included. As with many of the features
of the Development Tool, the field size may be adjusted and
images may be loaded. In this case, the height of the header,
for example, may need to be increased in order to accom-
modate a particular company logo. Referring to FIG. 7, there
1s shown a screen 700 in which the merchant is prompted to
enter the information for the header and the footer. The
screen 700 further illustrates the simplicity of the merchant
interface.

Source: Moore (Ex. 1010), 11:4-15, FIG. 7.
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Use Header

YOUR ﬁ

LOGO
HERE !BM

Use Footer

Enter WEB Site URL
Enter E-MAIL Address

Uploadlrnagel Place QlLeft ®Contor ORight Image Size m

The page footer is also optional. Itincludes an e-mall address and/or a link to
another Internet web site. To define these resources, fill out the text boxes below. The

footer appears at the bottom of all pages as clickable icons.

A header image is optional. When used, the image appears at
1he top of each page. By default the image is placed far laft. By
clicking the radio buttons below, it can be moved to page center, or
to the far right. In addition, the images size can be set (keepiing its
aspect ratio fixed).

Walcoma
Categorias

m
Publish
L1

FIG. 7
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Moore IPRs — Tool Defines Page Defaults

Having a common background color and page

Each page has sither a background color or image. The default
Styl e Creates d common overa I I a p pea rance. is a light grey colored background. To select anatl‘?gr coTor, click on
Tﬁ'?'lﬁ'Pz_B_k'e age Background: bullon below. A dialog will opo up
with additional coler cheoices. To select an image, click the
“wallpaper" button on the color dialeg screen.

Walcome

Catagorias

Select Page Background| — F———
"IPuinsh
The default page style is shown to the right. Bl "
rapr:sa;ai:\ag:& green :': It;:w:ﬁ:. macltrlod doniitsfsu:;? To ' n
The third step is to select the default background, which e o g style” bulen below: B
may be a color or an image, and page style. The Develop- Soloct Paga Stylo | '
ment TOO]. Simpliﬁes the proceSS Of Choosing by Oﬂ‘ering Paage names are unique. To name this page, type the name in tha text box below.
. . R . The button "Add This Page" remains disabled until the name is unique. Click this
grids of selections. The color grid, or pallet, contains 16 Button to croato tha pago. Th pago appears as.a nw noisbook tab.
different colors. This color pallet can be used or the mer- PageNamo: NN _ AddsTimoPoge |
chant can define his own. Similarly, a grid of clip art images T
1s available for the merchant to choose from for background O~ i ST o oA

images. These default conditions for each page constitute a
template, and begin to illustrate the template-driven nature
of the Development Tool. The default background may be
separately changed by the merchant for any particular page.

FIG. 8

Source: Moore (Ex. 1010), 10:48-53, 11:16-26, FIGS. 8. 33
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Moore IPRs —Tool Allows Optional Page Customization

The fourth step is to fill in the content for each of the style
components. As shown, for example, in FIG. 10, each of the
style components must be filled in. To do this, the merchant
clicks on the style component and the Development Tool
presents a “dialog” box which steps the merchant through
the choices necessary to fill in the style component. FIGS.
11-13 show dialog boxes for image, text, and multimedia
style components, respectively. For images, the merchant is
presented with a selection, but may use other images as well.
It is common for a merchant to scan logos and images that
the merchant wants to use on his Web site. Any style
component can also have a URL attached to it, and the
dialog box allows the merchant to select this option.

Source: Moore (Ex. 1010), 11:37-49

R S :
Remove Page § Modify Page Layout &

Ly

Page Background 8

Page styles allocate certain portions of each page to text,
images, multimedia, etc. The style thus provides a template
for all of the different content-related objects (“style
components™) that will appear on a page. Although the
position and sizes of the style components are defined by the
style, they can be changed by the merchant for any page.
Referring to FIG. 8, there is shown a screen 800 which
prompts the merchant to select a background and a style for
the page. Page styles are further elaborated in FIG. 9, and
FIG. 10 shows one style or template in isolation. FIG. 10

Source: Moore (Ex. 1010), 11:28-37

34
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Moore IPRs — Changing Pages From Defaults

= The Development Tool creates the Storefront pages with defaults settings.

= The merchant is free to change the style components to individualize the pages.

Each page created by the merchant can, as mentioned
carlier, be modified. Style components can be added,
deleted, moved, resized, etc. Another feature of the Devel-
opment Tool is that it presents the page just as a Web
customer will see it. This feature, called WYSIWYG for
“what you see is what you get” allows the merchant to see,
without publishing and browsing, what the published page
will look like when it is published. Additionally, the Devel-
opment Tool also provides a previewing option which
uploads all of the pages and allows the merchant to view the
entire Web site with a Web browser.

Source: Moore (Ex. 1010), 11:50-61. 35
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Moore IPRs — Single Tool Makes All Pages

S 6,330,575 B
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servioe provider, First, overhead s minimzed. Much of the
averbead and cost of hosting 5 co site comes
In\m the bancwidth requirement. Every time thal a Web sile

it information must be ransmitied. 17 the frans-
wetion service provider chooses not to host the Web
storefronts, then it docs not bave to process any of the bits
associated with all of the shopping thar occurs on the Web
storefroats. The bandwidth wsage will be even lowes
Tecause, presusnably, many of 1he merchants will cheose 1o
do their own credit card verification, therchy e ng
those transmissions as well, Farther, in systems utilizing 2
Store Builder Server, the Transsction Server does not peed
o maintain the shopping baskets, nor process the hits
assoclated with cach of the buys,

Second, the amount of memery requined is minimized.
The Transaction Server does nol need 10 host any of the Web
storelronts, nor does it need Lo mainiain any shepping
bashets por any information on the products being offred
For sale by the merchants, nor does it peed 1o keep any data
reganding the Store Servers. In the profumed embodiment,
the primary merch fated data that b T
Server needs 1o store s 2 i ool all of the negistered
merchants and their contact information. Clearly, however,
Transaction Servers will want to keep track of sales so that
he meschant's for iheir services, and may want
al information and statistics about the mer-

chants as well.
Thard, the barrier 1o entermg mie eheclmonmc commeros 15

loweredd for the merchanis. This henefits the transaction
service provider becase it opens up a whole new group of
potential customers, These potential customers are the mer-
chants who could ot afford 10 do pon-distributed Web
commeree.

Fourth, the technigue s alse scalable. The tramsaction
service provider can serve 2 much larger numiber of mer-
chants wilh o given Transiction Server (due 1o the advan-
tages ahove) 1 the number of sakes grows and a particular
Trapsaction Server reaches its threshold in memory or
andwidih, then the ransaction seevice provider can sinply
k] aiother Transaction Server and have te Store Buikles
Server direct some of the inaffic 1o 8. The Store Buikles
Server is also scalable, and i an acklitional server is needed
e 1o volume it can be added. In that case, the provider can
use the new server for future merchants or even direel
current merchants o create any futare price URLs {for pew
products or changes for exsding products) using the sew
server.

5. Wirtual Commerce

It is wseful 10 broaden some of the concepts introchsced or
discussed above in order 10 see how they fit info the brosder
concepl of virual commerce. The merchant's web site, hat
is the actual web pages, can be considened 10 be a vinoal
sore. The wirlual store could span acnss one or mone
phiysical servers or computers, ad these servers can collec:
tively be referred 10 as the store server system. Anakogously,
the transaction service provider's weh site can be considered
1o be a virual cashicr, spanning across 2 cashier server
system comprised of ong ar more servers. The siore buikles
server web sile coukd be considered 1o be vet a third vinual
cnity, o il can more simply be comsidered 1o be giller part
of the virtual stone or the viriual cashicr.

Numerous criteria could be developed 1o determine when
these virtual entities could be considered 1o be distributed.
Some such crileria inelude: differcal servers or compuiars
hosting the web sdles; dilferent processors execuling the
instructivas asociated with cach web site, with each pro-
cessor patentially accessing the same memary; or each web

i

]

iy

10
sile mencly espondieg 1o 3 differest miwork address, pos-
sibly nesading in the same memory o
runnirg on the same processor, and accessing the elwerk
aver e same bardware such s 3 communications card
Each of thes is meant w be encompassed when

o Server,

refirring 1o distributed sysicms.

These virmal stores and cashiers are presently displayed
over e Woerld Wide Web and the Intersel, but future
networks will surely arise for which virial commerce will

displaying wirl entities will change. |’k-\,r|[l)". weh
browsers manning on personal computers processing HTM
pags, with HTTP requests and using UJll.e- 4] lm}. t\uu-\ 1

seeess the contenl, Soltware sl compules ILLknulIug_\' will
quickly replace many of these standands, Additionally, olher
technologies involving optics, magnetics, and other sciences
would albso produce viable metbods of accessing and dis-
paying wirual entities, Each of these potential sdvances
wcould be used 1o enable a detributed commerce system over
2 nerwork, and the preser mvention could be wilized 1o
design the virual storelmoats amd otber virtual entities.
fi. Detailed Description of the Development Tool

5 'Inum. ng the Development Taal

A5 ned carlier, in the prefered embodiment the
I‘.lux.lupnx.nt Tool is downloaded from 2 Store Builder
Server as cilher an applel o an applicatioa. The applel must
e run om 1op of & Web browser and runs the standard Java
secarity model procedure. For example, when using the

incorporste an image which resides on the same Jocal
ayaem, then he must uplosd the image 1o 8 serviet on the
Store Builder Server and then download the image into the
applet o the local sysiem. The application version, v e
ather hars), will alkow The developer Lo have complet sce
1o the local machine. For this and other reasons, the appli-
eation will alsa ran faster 1han the applet

The applet also has advantages, and these stem from the
Tt that the applet sits oo an HIML page and is downloaded
a5 needed by e custonse’s Web browsse, The developer
will, thenefore, always have the latest version and oo Jocal
disk space will be required

b Building & Paj

The Development Tool is ohieet-oriented and template-
driven, and it enables its eustomer, which & the merehant, 1o
design a wieb sibe in only a few mmules and does nel reguine
any special Insermet knowledge from the merchanl The
Develapment Tool breaks the design process down inln feur
steps. The first is 1o select 3 Web site category. The second
is 10 collect opticnal page bewder and footer information,
The third is 10 choose the defaulis for e background color
ar image and Eor ihe pag The fourth is o fill in the
content of each page. These sleps and the details of execul-
ing T could certainly be moditied witboul deviating from
the scope of this imvention. Each of the four steps will he
further explained below with the aim of describing how the
Develapment Tool operates and how the merchant designs o

age.

The fhrst step & 0 select & category, The calegory =
such as aukamotive,
dining, and education. Rel . 6, there & shown a
screen 600 containing a lis dusiries 1 choose
from in the Development Tool. Alernate embodiments
could employ different industries and & different samber of
choices, The List 600 also illusirates the simplicity of the
merchant interfaee. The sebected category s used by the
Development Tool 1o preselect the image libraries and page

Us 6,330,575 Bl
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style Libraries hat will be wseel in the fourth step. The
Development Tool thus simplifies for the merchant the
processes of finding appropriate clip art and page styles.

The second step is 1o encate th defaull header and footer.
The page header and Footer are typically used for the
company neme and loge. An email address and 2 link URL
are akn commonly included. As with many of the featzres
of the Development Tool, the field size may be adjusted and
irnages may be loaded In this case, the height of the beader.
For example, may need 10 be increasal in order 1o accom-
muclate s particular company kigo. Referring o FIG. 7, there
is shown 2 seneen TN in which e merchant is prompled b
enter the information for the header and the footer. The
sereen T further illusirates the simplicity of the merchant
interface.

The third step is 10 select the default background, which

e a color or an image, and page style. The Develop-
menl Toal simplifics the process of choasing by offering
5 c The color grid, or pallet, contains 16

pallet can be used of the mes-
chiant ean define his own, Similarly, 3 grid of clip s images
is available for the merchant o choose from for background
images. These default conditions for cach page constilule 3
template, and begin i ilustrae the wmplae-driven nanre
of the Development Tool. The defauli background may be
sepurately chamged by the merchant for any particulas page.

Page stykes allocale certain portions of each page 1o fext,
images, multimedia, cre, The style thus provides a template
for sl of the different content-related ohjecs (“siyle
components™} thal will appear on a page. Although the
pasition and sizes of the style compenents are definee by the
style, they can be changed by the merchant for any page.
Refeming to | 8, there is shown a screen 800 which
prompis the merchant to select kground and & siyle fi
the page. Page siyles are further elaboraed in w,
i b ar template in solation.
The fourth step is 10 fill in the content for each of the
s ponents. As shown, for example, in F
style compenents must be filked in. To de his, e merchant

ks om he styke componeat and the Developrent Tool
presents a “dialog” box which steps the merchant through
e choices necessiay o fll i te companen. FIGS.

vle

|'J\\\ micd with a wlu.mu) bt sy s oither iy
It i commem for 2 merchant b Sean bogos and mages hat
the merchant wants 1o use oo his Web sile. Ay siyle
component can also have a URL attached 10 it, and the
g bax alkews the merchant In select this option.
Each page created by the merchant can, s mentioned
carlier, be modificd. Style components can be sdded,
deleted, moved, resized, ec. Another feature of the Devel-
epment Toal @ hal il presents e page jusl as 1 Web
‘.II}GI(II’“L[ will see il This featwre, called WYSIWYG for
at you see i what you get” alkwws the merchant 1o see,
ithout publishing snd browsing, what the published page
will look like when it is published. Additonally, the Devel
opmment Tool alse provides a previewing option which
uploads all of th pay il allows the merchant o view the
entire Web site with a Web browser.

When the pages are all created, the Development Toal
allows the merchant fo uplosd or publish the Web pages to
a site specified by the merchant, The merchant must, of
course, provids the Jagin 1D and passwond
a sereen which prompis e merchant for the publishing
information.

i

.
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& Interfacing wilb o Distrbuted Elecir
System

The Develspment Toal can he used b suppart a variety of
electronie commerce models, The preferred embodiment
uses  special URL referred o as a pri RL™ A price
LIRL is & link %o the Java servlees oesiding, in the prefered
embodiment, on the Store Builder Server and can be
altselsedd 0 any styke compunenl. The Web custeenes would
thsen seliect, for example by clicking with a mose, the siyle

e Commeree

v compenent in arder o huy the praduct which it describes.

Allernate embosdiments sould use the price URL= 1o link
atrmight 10 1he Transaction Server, of 1o anather site, The
price UKL bas attached an encrypied message that coalains
& text desenption of 1he iem for sale, iscluding o pieture, it
cls, quantily of measure, the merchant’s [0, several ficlds
weed o customize the Buy Page thal i created from (he
attached data, amd a special signature from the Swone Builder
Server, The coveding is done with the public ey of ihe
Builider Server, bun ather eneryprion means are posebl,
sigmatore assures that e price UKL was created by the
St Budder Server, ad herclons guaraniecs that the price
and the ather dala associated with the URL were ori Ly
erealed and sanctivned by the merchant. - 15 shows the
dinlog page For the price URL-

The Stere Builds is able to decryp the price URL
dara and convert it ino an ][JMI page {a Buy Page) A
Iypacal Buy Page i shown i FIG. 16 and ils purpose sl
aperation b been explained earlier, Asether Java seevlal om
the Stare Builder Server preserves the state between HTTPG

ar reqests in the shopping hasket. The shapping hasket keeps

track of the data portion of the price URL For all fems thal
& shopper wants i buy from the Web pa

d. Adaglability of the Development Tool’s. Interfaces

The Development Tool is also adaptable 1o different levels
af merchant requirenserts andior sephistication. I offers 5
different levels of fanctionality depending on what the
merchant pewds or desires, These are called, from the
simplest w0 the most mbuest: Web Card, Basic, Standard,
Commerce, and Advanced. This feature is quite valuable in

a thial o sivgle iverface cannol meet cvery merelant’s pocds.
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The simplest mode should appeal both 1o merchants that
only a small Web site and 1o merchants that require
2 Jarger Weh site but are not proficient with the Web and with
compuiers, A mose sdvanced mede, however, can save the
proficient merchant time, as well 4 provide more funetion-
ality.

The ok and feel of the Development Tool can also be
adaptes, The Tool incorporates 3 particalar kook and feel
which includes a large number of items that affect the

¢ presentation of nformation o the ool user Examples

include the use of ieons, radio butoos, using 1ahs 10 show
other features available, eic. As mentiosed in the
introduction, a merchant may nol like the stasdard wol look
and feel or may simply want a different one for 2 umlv uf
reasons. The Tool is an
application, and its look amd feel is provided by m«.
This class can be removed and apother used in ils place in
ander 1o provide a differen ook and feel
g tnmral Implementation

Tiols, for merchants desiring o creale Web
p:g«.a for electmnic commerce systems, in accordance with
the present invention, can be, at least |\lr|u|'|\r. implemented
by hardware, software, or & combinatien of both, This may
be dope for example, by a Java application moning on a
varsety of host eguipment. Moreover, this functionality may
b cabodied in computer reslable media such as 3.5 nch
diskettes o be used in programming an information-

Source: Moore (Ex. 1010), 12:1-32
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Moore IPRs — Converting price URL to Buy Page

= The Development Tool on the Store Builder Server decrypts the price URL and
converts it to “an HTML page (a Buy Page).”

The Store Builder Server 1s able to decrypt the price URL
data and convert 1t into an HTML page (a Buy Page). A
typical Buy Page is shown in FIG. 16, and its purpose and
operation has been explained earlier. Another Java servlet on
the Store Builder Server preserves the state between HTTPd
requests in the shopping basket. The shopping basket keeps
track of the data portion of the price URL for all items that
a shopper wants to buy from the Web pages.

Source: Moore (Ex. 1010), 12:25-32.

S
BT

FIG. 16

Source: Moore (Ex. 1010), Fig. 16 37
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Moore IPRs — Buy Pages Use the Defaults

= Price URL is a link to a Java servlet in the Development Tool on the Store Builder Server.
= The price URL can be attached to “any style component.”
= The price URL includes “several fields used to customize the Buy Page.”

S The Development Tool can be used to support a variety of
| I et cogon electronic commerce models. The preferred embodiment

-‘; ";" click the "Bachground™ button 10 seiect a background. Fosition . . .
Ky w“ uses a special URL referred to as a “price URL.” A price

URL is a link to the Java servlets residing, in the preferred

imag] O Lew @ center (O Aight image Sie m Backyouid 3 o
. embodiment, on the Store Builder Server and can be

Froduct Tiie Bicyrie Ao Asck

Brosue Descrptan attached to any style component. The Web customer would

This Rool Rachk on Sale Tedayt

then select, for example by clicking with a mouse, the style
component in order to buy the product which it describes.

ot (L) [iciior) [ [asi Baehgun caise ] 7| Alternate embodiments could use the price URLs to link

ot masasrs s B0L) (insh KetpmgUnis murtabe be apectipt o A straight to the Transaction Server, or to another site. The

e SRRt o D . W~ price URL has attached an encrypted message that contains

aip | 6k oekie) cacsi) a text description of the item for sale, including a picture, its

o red v Rt costs, quantity of measure, the merchant’s 1D, several fields

used to customize the Buy Page that is created from the
attached data, and a special signature from the Store Builder
FIG. 15 Server. The encoding is done with the public key of the Store

Source: Moore (Ex. 1010), FIG. 15 Source: Moore (Ex. 1010), 12:3-18. 38
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Moore IPRs — PO Mischaracterizes Testimony

= DDR provides slightly altered, out of = In context, Dr. Shamos’s testimony is clear.
context testimony in an effort to
identify an alleged admission by

Shopify’s Expert, Dr. Shamos, that Q.  And so, just to be clear, you don't o Geo

Moore fails to make a specific o e jos havens cens amy entin ot e

disclosure about headers and footers. nformation that's collected by the bevelopment actually comes right out and says, "and this

Tool is applied to the buy page configuration header and footer information is applied to buy

= DDR edits an isolated portion of in the price URL; right? pages”; right?

Dr. Shamos’s testimony to make the Ao I chink Moore discloses that. I e Tenne TE airesdy sy that oy

following statement: “Petitioner’s [ T e e meane of Teveny e e —

own witness, Dr. Shamos, agrees that Q. Okay. You're relying on vevery yes, Lt o= the Moore -- Moore never refers to

Moore contains no explicit statement: e ey e e e e

“Q. Moore never refers to applying TEane wvery pagel Ted A.  Except through the use of the word

headers and footer [to Buy Pages] as SO N o UENeon e Econ N e ClheEe e e e o eee

such; correct? A. That’s correct. Ex. S 0. txcept ehrouon the see of the word

2027 at 117:10-22.” Patent Owner’s revery"?

Sur Reply, at p. 3. B e ke e o veoe never veters co appiying

headers and footer as such; correct?

A. That's correct.

Source: Shamos Depo. Tr. (Ex. 2027), 116:8-117:22. 39
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Moore IPR — DDR’s Arguments Are Baseless

= DDR’s arguments regarding Moore are based on the assertion that
Petitioner made several assumptions about the disclosure of Moore.
Petitioner did not.

- Petitioner relies on express disclosures to support its arguments.
- DDR’s argument is based on conjecture and wishful thinking.

- The tenuous nature of DDR’s argument is shown by the fact that the argument is
not even internally consistent throughout DDR’s briefing.
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Moore IPR =Single Tool Generates Consistent Overall Appearance

= Inits Sur-Reply, DDR alleges that Petitioner assumes that “a single tool, the Development
Tool” generates the Storefront and Buy Pages. PO Sur-Reply (IPR2018-01011, Paper 24), 5.

= The express disclosure of Moore provides this fact.

The Tool, as either an applet which would run on top of

a browser or as an application, would be downloaded from The Store Builder Server is able to decrypt the price URL
a Store Builder Server. Referring to FIG. 4, there is shown data and convert it into an HIML page (a Buy Page). A
a distributed electronic commerce system 400 with a Store typical Buy Page is shown in FIG. 16, and its purpose and
Builder Server 402. The merchant could download the Java operation has been explained earlier. Another Java servlet on

wizard applet 1o build the pages for the Web storelront,

=) - - - r - FETREY ]
which will reside on the Store Server 204. The Store Builder the Store Builder Server PTESCIvES the state between HI'TPd

Server 402 would also contain Java servlets that would n:qu-:st'::. in the shop lJJi.I:I,l_l, }_12151{.':1, T_h': shopping ba&fkel keeps
receive the IITML from the wizard applet for the siorefront track of the data portion of the price URL for all items that

pages that the merchant designed and would build the store a ﬂhﬂppcr wanits to h‘-l}' from the Web pagcs.
pages from this HTML.. This, of course, would happen when
the merchant initially designed the pages, or whenever the
merchant updated or modified them. The servlet, on the
Store Builder Server 402, would then publish the Web
storefront pages wherever the merchant designates. The
e

Source: Moore (Ex. 1010), 5:51-63. Source: Moore (Ex. 1010), 12:25-32. 1
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|
Moore IPR =Single Tool Generates Consistent Overall Appearance

= Patent Owner admits to this fact in their Patent Owner’s Response at 35-36.

= Both the Storefront Pages and the Buy Pages are created by the Development Tool
on the Store Builder Server.

The Development Tool creates the Storefront Pages using the “templates™

(and making necessary modifications), then Moore teaches:

Source: PO Resp. (IPR2018-01008, Paper 21), 35.

- The Buy Page, by contrast, is defined by a separate
section of the Development Tool; Moore shows “the dialog page for the price
URL” in Figure 15. 12:23-24. The Buy Page is not “uploaded and published” but

instead 1s created and served by the Store Builder Server (or Transaction Server).

Source: Id. at 36.
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Moore IPR =Single Tool Generates Consistent Overall Appearance

= Inits Sur-Reply, DDR alleges that Petitioner assumes that the defaults extend only to a
subset of pages (alleged Assumption 2). PO Sur-Reply (IPR2018-01011, Paper 24), 5.

= The express disclosure of Moore provides this fact.
= DDR points to no disclosure that limits this disclosure to “Storefront Pages.”

Each page created by the merchant can, as mentioned
earlier, be modified. Style components can be added,
deleted, moved, resized, etc. Another feature of the Devel-
opment Tool is that it presents the page just as a Web
customer will see it. This feature, called WYSIWYG for
“what you see is what you get” allows the merchant to see,
without publishing and browsing, what the published page
will look like when it is published. Additionally, the Devel-
opment Tool also provides a previewing option which
uploads all of the pages and allows the merchant to view the

Page styles allocate certain portions of each page to text,
images, multimedia, etc. The style thus provides a template
for all of the different content-related objects (“style
components”™) that will appear on a page. Although the
position and sizes of the style components are defined by the
style, they can be changed by the merchant for any page.
Referring to FIG. 8, there is shown a screen 800 which
prompts the merchant to select a background and a style for
the page. Page styles are further elaborated in FIG. 9, and
FIG. 10 shows one style or template in isolation.

entire Web site with a Web browser.

Source: Moore (Ex. 1010), 11:51-61.

Source: Moore (Ex. 1010), 11:27-37.
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Moore IPR =Single Tool Generates Consistent Overall Appearance

= In its Sur-Reply, DDR alleges that Petitioner assumes that the price URLs access
merchant specific styles (alleged Assumption 3). PO Sur-Reply (IPR2018-01011, Paper

24), 5.

= The express disclosure of Moore provides this fact.

The Development Tool can be used to support a variety of
electronic commerce models. The preferred embodiment
uses a special URL referred to as a “price URL.” A price
URL is a link to the Java servlets residing, in the preferred
embodiment, on the Store Builder Server and can be

attached to any style component.

Source: Moore (Ex. 1010), 12:3-8. a4
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Moore IPR =Single Tool Generates Consistent Overall Appearance

= In its Sur-Reply, DDR alleges that Petitioner assumes that the price URLs is a link to merchant
specific look and feel information (alleged Assumption 4). PO Sur-Reply (IPR2018-01011, Paper

24), 6.
The URL,

* The express disclosure of Moore prOVIdeS this fact. called a price URL, contains all of the relevant information

on the product, and all the information necessary to build a

“Buy Page.” The relevant product information includes a

picture of the product, the product’s price, and a description
The Development Tool can be used to support a variety of of the product.

electronic commerce models. The preferred embodiment

uses a special URL referred to as a “price URL.” A price Source: Moore (Ex. 1010), 6:17-22.

URL is a link to the Java servlets residing, in the preferred

embodiment, on the Store Builder Server and can be straight to the Transaction Server, or to another site. The
attached to any style component. price URL has attached an encrypted message that contains

a text description of the item for sale, including a picture, its

Source: Moore (Ex. 1010), 12:3-8. costs, quantity of measure, the merchant’s ID, several fields

used to customize the Buy Page that is created from the
attached data, and a special signature from the Store Builder
Server. The encoding is done with the public key of the Store

Source: Moore (Ex. 1010), 12:13-18.
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Moore IPR — Storefront and Buy Pages

= DDR again provides slightly altered, out of context testimony in an effort to identify an alleged admission by Shopify’s Expert, Dr.
Shamos, that Moore fails to make a specific disclosure about templates.

= DDR’s slightly edited quotation is misleading as excerpted below. Dr. Shamos testified that the Development Tool creates the
“everything that is needed to generate the buy page[.]” DDR attempts to make a distinction where there is none.

= In context, Dr. Shamos’s testimony is clear.

Q. And there's a reference here to

creating pages, but it doesn't say "all pages"™;

right?
A, It doesn't say "net all pages.™
0. That's not specific; right?
A. It just says creating pages. But

then it talks about the "Tool™ with a capital

T, and the tool is described in detail

. The Development Toocl does not create elzsewhere in Moore.
a buy page; right? Q. Right. But in this paragraph that
MR. McNAMARA: Objection, follows, it doesn't say what pages the
A. It doesn't create a buy page. It templates are applied to; right?
creates everything that is needed tc generate A. The pages that the tool creates. It
the buy page, including its format. can't apply to pages the tool deoesn't create.

Source: Shamos Depo. Tr. (Ex. 2027), 177:13-18. Source: Shamos Depo. Tr. (Ex. 2027), 59:7-20.
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Moore IPR — Storefront and Buy Pages

= When viewed in context, Dr. Shamos’s testimony is clear in that the Development Tool
generates all the materials necessary to create a Buy Page using java servlets.

0. But the buy page is not created by S50, it says, "The Store Builder
the Development Tool; right? Server receives the price URL, which is

L. The design of the buy page is. The encrypted, and a Java 'Buy Page' servlet builds
actual buy page is instantiated into HTML on a Buy Page from the received HTML." That's the
the fly by the Store Builder Server when the method that you're referring to here; right?

Source: Shamos Depo. Tr.
price URL is actiwvated. A Yes. That's part of it. (EX 2027), 87:7-12.

. e ——
Q. Right. 5o, the buy page dcesn't

exist until it's the -- the price URL has been
D. Okay. &nd it has a Java build page
activated; right?
servlet that does that; right?
ME. McHNAMAERA: Objection.
A, Yes.
A The buy page itself doesn't exist.
0. But the method for automatically
The materiazl necessary to create it exists and
generating and transmitting the second Web page
it -- the design and formatting of it exists.

is encompassed by receiving the URL and using
e

Source: Shamos Depo. Tr. (Ex. 2027), 176:21-177:9. the encrypted URL, decrypting it, and building

Source: Shamos Depo. Tr.
the Java Buy Page using the servlet; right?

(Ex. 2027), 88:6-14.

AL Using -- correct.
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Moore IPR — Storefront and Buy Pages

= DDR’s “Impossibility” argument is a red herring.

= Dr. Keller’s price URL argument ignores requirements in the specification —
the price URL is a link.

The Reply’s non-answer ignores the fact that the basis for Dr. Shamos’ The DGVGIOmeHt Tool can be used to SllppOI't a Variety of
electronic commerce models. The preferred embodiment
uses a special URL referred to as a “price URL.” A price
on his now-disproven “impossibility™ theory. See Ex. 2025 at 139(c) (unrebutted URL. is a link to the Java servlets I'CSidiIlg, in the preferred
Keller testimony: “Based on that test, I disagree with Dr. Shamos” speculation that, embOdiment’ on the Store Builder Server and can be
attached to any style component.

belief that Moore's Price URL must contain unmentioned pointers depends entirely

because of the alleged impossibility, a POSITA would have understood that Moore

didn’t really mean what he said explicitly and would have understood Moore Source: Moore (Ex. 1010), 12:3-8.
instead to have been referencing some kind of link within the URL, which Moore

does not teach.™).

Source: PO Sur-Reply (IPR2018-01011, Paper 24), 20.

48

DEMONSTRATIVE EXHIBIT — NOT EVIDENCE




Moore IPR — Storefront and Buy Pages

= Dr. Keller concedes that his example price URL which has omitted several items was already close to the
maximum byte limit of web browsers at the time of Moore.

n u

= Dr. Keller’s price URL omits at least the “quantity of measure,” “merchant ID,” and background picture.

= Dr. Ke”erls price URL iS not even encrypted. The example used the actual image from Moore’s Figure 16 scaled

to the size of 120 X 90 pixels, calculated by taking the ratio of the image
width shown in Moore’s Figure 16 to the screen width, assuming a monitor

resolution of 640 X 480 pixels, which was a common display resolution for

Example Price URL computers in 1998, The example URL includes the domain
; “contain[ing] all of the relevant information ... necessary to build [the] Buy Page”
Source: Example Price URL shown in Moore (Ex. 2010) Figure 16 (StoreBuilderServer.com), path (TheBikeStore), imageFormat (centered,

(IPR2018-01008, Ex. 2032).

large, transparent background), Price (59.99 in dollars), Description (“This

P A e e T roof rack on sale today!”), encoded GIF Image, productName (“Bicycle
| Titzory T b s
e R b KD KT O
L . Roof Rack™), Sku (“NZD735™), Text size, text color and text background Source: Keller Decl.

iy TevemnGH Se ! k:‘ i

fos e o) Y (05, black text, gray background), and encryption key (“dOff713a” used to (IPR201 8'01 008; EX- 2025)
i P K0 ek DH2 Ry w0
E vt “OWas2enHJa-
I 1 L e IXn-
i U‘VQQG'KvVR?dED,SnlDri’s:lstH\%:SﬁAsi;é!cOEm}\21Q.IJuerDsmkDO|mbSQd7ZaEG- : deOIIST]’&lC lhﬁ URL wWas not forged or modiﬁcd) at ﬂ 39(C)l
’i_‘ Fol n;«:;ﬁxwm‘ il 7;(01971)
. o R o A
~govea m'_ﬂick“ﬂﬂﬂﬁ- SWKEk=d0f 5 >______________________________________________________
& encryption key

text size, color, The
background . .

price URL has attached an encrypted message that contains

a texi description of the item for sale, including a picture, 1is

costs, quantily of measure, the merchant’s 1D, several fields

Source: Keller Decl.

(IPR2018-01008, Ex. 2025) price URL a more robust Buy Page of that sort. Encoding the simple used to customize the Buy Page that is created from the Source: Moore
attached data, and a special signature from the Store Builder -13_
at 9 39(d) information shown in Figure 16 came close to the byte limit (1651 of 2048), Server. (EX 1010)/ 12:13-17.
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Current Status | Moore IPRs

The Board took up the three Moore petitions on all grounds

Patent Owner only disputes certain aspects of the claims as not disclosed by Moore

N

|
DEPENDENT CLAIMS

- Commission limitations

N

N
N

N
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Moore IPR — Discloses Commissions

= Claim Language — Host/merchant receives payment of a “commission”

from the outsource provider.

4. The method of claim 3 wherein the host and the
outsource provider are parties to a contract providing for
payment to the host of a commission based on the level of
sales made through activation of URLs displayed on the
source web page, and further comprising, automatically with
the computer system of the outsource provider, recording
data to facilitate payment of the commission to the host
following selection of the checkout URL.

6. The method of claim 1 wherein the owner of the source
web page is party to a contract providing for receipt of a
commission based on the level of sales made through activa-
tion of the URL as a result of a transaction involving the
commerce object displayed on the source web page.

DEMONSTRATIVE EXHIBIT — NOT EVIDENCE

Source: '876 patent (IPR2018-
01008, Ex. 1001), Cl. 4.

Source: '825 patent (IPR2018-
01010, Ex. 1001), CI. 6.
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Moore IPR — Discloses Commissions

= Moore teaches revenue sharing.
= The specifications of the DDR Patents do not attribute a specialized meaning to commission.

= DDR cites a definition of commission as “a fee paid to an agent or employee for transacting a piece of
business.” Ex. 2033.

Moore discloses revenue
sharing between parties:

Clearly, however,
Transaction Servers will want to keep track of sales so that
they can bill the merchant’s for their services, and may want
to store additional information and statistics about the mer-
chants as well.

Source: Moore (Ex. 1010), 9:23-27.
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Moore IPR — Discloses Commissions

= Dr. Shamos points to the disclosure of Moore as disclosing revenue sharing
arrangements. Shamos Decl. (IPR2018-01011, Ex. 1002), 9 127.

= Dr. Keller does not dispute that Moore makes this disclosure.

= To the extent that DDR is arguing that it is a payment from the Outsource Provider
to the Host that differentiates their claim, Moore is agnostic about whether the
funds are flowing through the Transaction Servers to the merchants or through the

merchants to the Transaction Servers.

Source: Moore (Ex. 1010), 9:23-27. 53

DEMONSTRATIVE EXHIBIT — NOT EVIDENCE




Current Status | Moore IPRs

The Board took up the three Moore petitions on all grounds

Patent Owner only disputes certain aspects of the claims as not disclosed by Moore

N

|
DEPENDENT CLAIMS

N

- Hierarchical-page electronic catalog limitations

N
N

N
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Moore IPR — Hierarchical-page electronic catalog limitations

correlated with the source web page is an electronic catalog
listing a multitude of products offered for sale by the
merchant through a website of an outsource provider, and
wherein the composite web page contains one or more
selectable URLs connecting a hierarchical set of additional
web pages of the outsource provider website, each pertain-
ing to a subset of the product offerings in the electronic

catalog. Source: '876 patent (IPR2018-01008, Ex.

1001), Cl. 7.

second web site, and wherein the composite web page con-
tains one or more selectable URLs connecting a hierarchical
set of additional web pages of the second web site, each

pertaining to a subset of the product offerings in the catalog. | Source: ‘825 patent (IPR2018-01010, Ex.
1001), Cl. 3.

of an outsource provider, and wherein the composite page
contains one or more selectable URLs connecting a hierar-
chical set of additional web pages of the outsource provider
website, each pertaining to a subset of the product offerings in
the catalog.

Source: '228 patent (IPR2018-01009, Ex.
1001), Cl. 4.
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Moore IPR — Discloses Hierarchical-page electronic catalog limitations

= Moore teaches hierarchical-page electronic catalogs

= Moore explicitly addresses the problem of maintain an updated “Web catalog” and keeping it up to date

A second problem is meeting the requirement that the
Web storefront or Web catalog be constantly up-to-date.

Source: Moore (Ex. 1010), 2:34-35.

= Moore analogizes its web storefronts to “traditional catalog companies with its good available via the
Web” and makes a specific reference to L.L. Bean, which provides hierarchical sorting of its goods (shirts,
shoes, fishing equipment, etc)

Unlike traditional storefronts, these automatic capa-
bilities enable a merchant to have its goods offered for sale
twenty four hours a day, every day of the year (for an
example of a traditional catalog company with its goods

available via the Web refer to ... BEAN of Freeport,

Source: Moore (Ex. 1010), 1:63-67.
56

DEMONSTRATIVE EXHIBIT — NOT EVIDENCE




Moore IPR — Discloses Hierarchical-page electronic catalog limitations

= To the extent Moore does not disclose, Arnold discloses.

= A POSA would combine Moore and Arnold.

MERCHANT WEB PAGES

13201 ACME CYBERSTOREI
e 7=

DASHER

€0 PRICE: $49.99
SIZES: M-XL ——
COLORS: BLACK, WHITE

PRICE: $19.99
VIRTUAL OUTLET WEB PACE SIZES: M-L VIRTUAL OUTLET WEB PAGE

IBH——-Ql ACME cmxsrom| COLORS: GREEN IACME CYBERSTORE |
D) B

T 5 T
O
ﬁ ACHE CYBERSTORE | N
/ MAD @ RETURN
1B10 1Bi4 lef5 HATTER 1340_§

co.

PRICE: $129.99
LV grzps: 7-9-11

PRICE: $99.99 1830 ﬁ? 75

L1 srzps: 7-9-11

Source: Arnold (Ex. 1011), Fig. 1B.
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Current Status | Moore IPRs

The Board took up the three Moore petitions on all grounds

Patent Owner only disputes certain aspects of the claims as not disclosed by Moore

N

|
DEPENDENT CLAIMS

N

B Catalog-searching limitations

~

N
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Moore IPR — Catalog Searching Limitations

8. The method of claim 7 further comprising, automati-
cally with the computer system, (i) using search parameters
inputted at the visitor computing device to search for spe-
cific products within the catalog, and (i1) serving to the
visitor computing device additional instructions directing
the visitor computing device to display the results of the

Source: '876 patent (IPR2018-01008, Ex.
search.

1001), Cl. 8.

4. The method of claim 3 further comprising, automatically
with the server computer, (1) accepting search parameters
inputted through the browser of the visitor computer, (i1)
using said parameters to search for specific products within

R R Rl R R PNE | cource: '825 patent (IPR2018-01010, Ex.
browser of the visitor computer. 1001), Cl. 4

5. The method of claim 4 further comprising, automatically
with the computer system, (1) accepting search parameters
inputted at the visitor computing device, (i1) using said
parameters to search for specific products within the catalog, | Source: '228 patent (IPR2018-01009, Ex.
and (ii1) serving the results for display on the visitor comput- | 1001), Cl. 5.
ing device.
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Moore IPR — Discloses Catalog search parameters

= Moore discloses catalog searching. = Dr. Keller’s rebuttal, that Moore discloses a
general use search engine divorced from any
function of the website itself, is not credible
and ignores the teaching of Moore as a whole.

= Moore teaches the inclusion of a search
engine among other features related
to the merchants virtual store: pictures

and prices.
The Web storefront 106 acts as the virtual store for the It is quite possible that a
customer 114, and contains whatever information the mer-
chant has built into the Web-site (e,g_ pictures, prices, search merchant, such as Yahoo!, might have built into its website a general

engines, etc.). There is provided, according to the present

{nvention, a Development Tool for designing the Web store- search engine, entirely disconnected from searching a product catalog,

front 106. This 11.0(.)1. greatly simpliﬁe.s ﬂ:le tE}Sk of Creaﬁl:lg tl:lC while also selling products through links on such page (or other pages).
Web storefront initially and of modifying it and updating it.
The Tool also ensures that the operation with the Transaction Source: Keller Decl. (IPR2018-01011, Ex. 2025), 9 47(b)!(ii).

Server 202 1s seamless for the customer 114.

Source: Moore (Ex. 1010), 5:27-35.
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Current Status | Moore IPRs

The Board took up the three Moore petitions on all grounds

Patent Owner only disputes certain aspects of the claims as not disclosed by Moore

N

|
DEPENDENT CLAIMS

N

‘

B Matching-URL limitations

N
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.
Moore IPR — Matching URL

2. The method of claim 1 wherein the visually perceptible
elements comprise data defining a set composed of a plurality
of URLs, each of which URLs appear on at least some of the
web pages of the first website, and which URLs point to
respective web pages of the first website.

Source: '825 patent (IPR2018-01010, Ex. 1001), Cl. 2.

3. The method of claim 1 wherein at least some of the
visually perceptible elements are each associated with
respective of a plurality of URLs, each of which URLs also
are present on at least some of the web pages of the host
website, and which URLs point to respective web pages ofthe

host website.

Source: '228 patent (IPR2018-01009, Ex. 1001), Cl. 3.
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Moore IPRs — Footer Disclosed as Including URLs

= The price URL can be attached to “any style component,” including common headers
and footers.

= The header is a style component.
= The footer contains a URL.

Use Header .
The second step 1s to create the default header and footer.

The page header and footer are typically used for the
company name and logo. An email address and a link URL
are also commonly included. As with many of the features

A header image is optional. When used, the image appears at
YOUR -k the top of each page. By default the image is placed far loft. By
LOGO clicking the radio buttons below, it can be moved 1o page center, or
HERE IBM to the far right. In addition, the images size can ba set (keepiing its
aspect ratio fixed).

Upload image | Piace  Otet @Contor ORight  image'sive  [[ETFSNN ~| of the Development Tool, the field size may be adjusted and

ey emmetweb oo, T detie thest vesouncen. i ok ort st B, The images may be loaded. In this case, the height of the header,
'U‘:"w”' the bottem of allpages as clickable fcons. for example, may need to be increased in order to accom-

T modate a particular company logo. Referring to FIG. 7, there

Entor E-MAIL Acaross [ is shown a screen 700 in which the merchant is prompied to

, ._.:._;._-__-_\:_‘-n., -,' ,_@k enter the mformation for the header and the footer. The

0‘ JaE £ ok I screen 700 further illustrates the simplicity of the merchant
——— interface. |

Source: Moore (Ex. 1010), Fig. 7. Source: Moore (Ex. 1010), 11:4-15.
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Current Status | Moore IPRs

The Board took up the three Moore petitions on all grounds

Patent Owner only disputes certain aspects of the claims as not disclosed by Moore

N

|
DEPENDENT CLAIMS

N
‘

N

r Multi-product searching limitations
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Moore IPR — Catalog Searching Limitations

5. The method of claim 1 wherein the commerce object
associated with the URL that has been activated comprises
information defining a multitude of products of at least the
merchant, and further comprising, automatically with the
server computer, (1) accepting search parameters inputted
through the browser of the visitor computer, (i1) using said
parameters to search for specific products within the plurality
of products, and (111) serving the results for display using the

browser of the visitor computer. Source: '825 patent (IPR2018-01010, Ex.

1001), Cl. 5.

4. The method of claim 1 wherein the commerce object
associated with the URL that has been activated comprises
information defining an electronic catalog having a multitude
of products offered for sale by the merchant through a website
of an outsource provider, and wherein the composite page
contains one or more selectable URLs connecting a hierar-
chical set of additional web pages of the outsource provider | sorce: 228 patent (IPR2018-01009, Ex.
website, each pertaining to a subset of the product offerings in | 1001), cI. 4.
the catalog.
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Moore IPR — Discloses Catalog search parameters

= Moore discloses catalog searching for a = Dr. Keller’s rebuttal, that Moore discloses a
multitude of products. general use search engine divorced from any
function of the website itself, is not credible

- Moore teaches the inclusion of a search and ignores the teaching of Moore as a whole.

engine among other features related
to the merchants virtual store: pictures

and prices.
The Web storefront 106 acts as the virtual store for the It is quite possible that a
customer 114, and contains whatever information the mer-
chant has built into the Web-site (e,g_ pictures, prices, search merchant, such as Yahoo!, might have built into its website a general

engines, etc.). There is provided, according to the present

Tovention, a Development Tool for designing the Web store- search engine, entirely disconnected from searching a product catalog,

front 106. This 11.0(.)1. greatly simpliﬁe.s ﬂ:le tE}Sk of Creaﬁl:lg tl:lC while also selling products through links on such page (or other pages).
Web storefront initially and of modifying it and updating it.
The Tool also ensures that the operation with the Transaction Source: Keller Decl. (IPR2018-01011, Ex. 2025), 9 47(b)!(ii).

Server 202 1s seamless for the customer 114.

Source: Moore (Ex. 1010), 5:27-35.
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Loshin IPRs - Ground 1: Loshin

Reference(s) ’876 Patent Claims | '228 Patent Claims | ’825 Patent Claims
Challenged Challenged Challenged

1-5,7,8,11-13,and 1, 3-5, 7-9, 11-13,

Loshin § 102(b 16-18 15, and 16 1-8, and 11-18
Loshin and the InfoHaus 1, 3-5, 7-9, 11-13, 1-4, 8, 11-14, 17,
Documents & sy | g U, e, are) 0 15, and 16 and 18
Loshin and Moore § 103(a) 1-5,7, 8, 11-15, and 1, 3-5, 7-9, 11-13, 1-4, 8, 11-14, 17,

17-18 15, and 16 and 18
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Summary of Instituted Grounds

Moore IPRs Loshin IPRs

Three petitions pertain to Moore Three petitions pertain to Loshin as
and the Digital River publications as the primary reference, and Moore
primary references, and Arnold as and the InfoHaus documents as the
the secondary reference. secondary references.
- |IPR2018-001011 - -~ 1PR2018-001008 —
U.S. Patent No. 9,639,876 U.S. Patent No. 9,639,876
- |1PR2018-001012 - -~ |PR2018-001009 -
U.S. Patent No. 9,043,228 U.S. Patent No. 9,043,228
- |1PR2018-001014 - - 1PR2018-001010 -
U.S. Patent No. 8,515,825 U.S. Patent No. 8,515,825
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Summary of Instituted Grounds — Loshin IPRs

Reference(s) ’876 Patent Claims | 228 Patent Claims | ’825 Patent Claims
Challenged Challenged Challenged

1-5,7,8,11-13,and 1, 3-5, 7-9, 11-13,

Loshin § 102(b 16-18 15, and 16 1-8, and 11-18
Loshin and the InfoHaus 1, 3-5, 7-9, 11-13, 1-4, 8, 11-14, 17,
Documents & JoslEn | g U e, et g 15, and 16 and 18

1-5,7,8,11-15,and 1, 3-5, 7-9, 11-13, 1-4, 8, 11-14, 17,

Loshin and Moore § 103(a) 17-18 15, and 16 and 18
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Loshin IPRs - Ground 1: Loshin

Reference(s) ’876 Patent Claims | 228 Patent Claims | ’825 Patent Claims
Challenged Challenged Challenged

1-5,7,8,11-13,and 1, 3-5, 7-9, 11-13,

Loshin § 102(b 16-18 15, and 16 1-8, and 11-18
Loshin and the InfoHaus 1, 3-5, 7-9, 11-13, 1-4, 8, 11-14, 17,
Documents & JoslEn | g U e, et g 15, and 16 and 18

1-5,7,8,11-15,and 1, 3-5, 7-9, 11-13, 1-4, 8, 11-14, 17,

Loshin and Moore § 103(a) 17-18 15, and 16 and 18
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Loshin IPRs — Overview

g INTERNET ME@T HARTER meh.
5

SELLING ONLINE WITH...

PIE ST E ISR SN

FOREWDRD BY NATHANIEL BORENSTEIN

e

[RRELES Rivex Menin

Source: Loshin (Ex. 1013). 71
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Loshin IPRs — Overview

= Discloses InfoHaus, an electronic commerce service.

= Merchants can create web pages on InfoHaus, their own servers, third party servers, or
may distribute web pages between InfoHaus and other servers.

If You Outsource Your Web Site...

You may not want to go to all the trouble of building your
Web site from scratch, but you may also want more options
and control over your content than the InfoHaus can offer.
There are many organizations offering Web services through
their own Web servers. These companies maintain Web
servers and allow subscribers to load their own HTML docu-
ments on the server. However, to accept First Virtual pay-
ments through these servers, you’ll need to be able to load
CGI scripts — something that not all Interner presence
providers are willing to allow. Discuss this issue with your
provider before you make any commitments, and they may be
eager to accommodate your desires (particularly because the
scripts can be used by any other subscriber who wishes to
become a First Virtual seller).

Another alternative is to continue to use the InfolHaus to handle
your transactions, but to use some other Web site to publish
your products. This option is discussed in the section of Chapter
10 that discusses adding forms to your InfoHaus storefront.
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Current Status | Loshin IPR

The Board took up the three Loshin petitions on all grounds

Patent Owner only disputes certain aspects of the claims as not disclosed by Loshin

INDEPENDENT CLAIMS
- Common overall appearance

b
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Loshin IPRs — Page Pairs Have Corresponding Overall Appearance

Figs. 7-1 and 7-2/7-3 depict an exemplary web page pair with such correspondence

« Same text font

« Same text size

« Same text color

« Same background color

[} Danen Novw InloHaus Page - Miciosolt intamat € zpiom: = B} Subscopiion bomm - Micsoaolt Intarnat Explore: 1%
B 5‘* Y e et Beb it L ol e Fis Edt Vew fio Favende: Hep
—‘l-\;,dgi I ﬁ ! i 5 |!| ...,..L,...Lﬂﬂ“_’mf ‘_..L...l _J_.,_l_l.g_l —l 1il|gi : i {@
mm| 5] *@ e [T e e =)
:‘ - 3 T
i Subscription to Darren New/InfoHaus News
bwyer: (your Firsc Virtusl Rcoowac ID) e e

mmail-nddrecsi (your emadl sddoess) : g i e L
(o e e this form to give the InfoHaus{TM) the afaration it seeds 1o start wour subscaiption to byfoiaus_News sold by

{ tefo-pemse: Iafolaus News ¢ Claren_Mew

I am ruaking this a for-pay penodical for sevmral good reasons This is & voloed pesiodical. A subsciiption costs SLOO per volume.
i There are currentiy 72 subscoibers. The wolimes bave been rel=ased az follawes
i 1. Bree pencdicals are not yeb meplemented, -}
2 Tt well suteenate the mansgement of e st B me just ax 7wl for won 5 FEart O ek
3 Tris probably 2 good idea for me 1o uge my own code <) =) ! A2 dan 1995 za
2 Al prafits will be donated to Pad Zimenermans legsl defenze Basd. |

'l‘n ‘bay a subscoption, vou must 51 in rha i:houmg E:Id:

i | o
|| P has Ik 0 subsche [ o . - i i b
. This is a vok i poriodical. A sobscription costs $1.00 per velume. i 4’ Eerenl address to recame maues [0 =070 b

' These ez cunepily 72 subscrbeers. The woliunes have been releasad as follows: Moz necessardy your ovwmn Makes for ‘\mgﬁs']

 Seloct W | 1o purchasel

I your browser does not support forms, please compose an electromc mal mwesage ar fellows

h T B £ Tot subscriptionf infohaus.com 2 ¢ I : i Sekinii=
¥ e Ei 1 SELLER: ﬂagzeu_‘"g-
; . - e — e INFO-WAME: Infolaus News
the nfoHaus is for the InfoHaus News e-mal BUYER: Youc First Wirtual Account 1B
i ENMAIL The emall to reeceive issues

1 wwith permussion fran: First Vivieal Holdings

S f96s el e S e R A e
erel, - Thank you for shopping with Farst Virtuall

Source: HQ Scans of Loshin (IPR2018-01008, Ex. 1024), Figs. 7-2 and 7-3 combined. 74




Loshin IPRs — Overview

= The email purchase instructions share multiple common textual elements.

B 0 aven Maw imbob s Fage . Wscistol intarnet | eploner -1 3 D Subscrplon lom  Hicroiolt Inbornot £ aplosor

The (bt Vew o Fpeoriel Heb i Fils E Vew Qo Fgvostes Het

slalg] « | D10 aleio) ol als] slade) ]@ Slale] 10 QD2 alee] ofE Ala] & %8 @
i e | BBREET = "~ v e oom e Nerrtna e . i)

= ]

(RSt i, S iy Subscription to Darren_ New/InfoHaus News

enail-addresss (your email eddcess)

®8iisr: Darren Mew Wy this form 10 grve the InfoHames(TH) the sfosmation it oeeds o eant your sbscription 1o yfolaus_News seld by
| info-pese: TafcHaus News Diarren_Hew

Lam mabdag s & fov-pay periodical for reveral good reascns This is 8 vokamed perindical. A subscription casts $1.00 per valume,

There are currenty 72 subscribers The uckimes havs heen releated as flawe

1. Free penccdicals are nok yot miplemented. -} |

% Tt well austomote the management of e st for me yust as 4wl for you |
3. Ties probably a good wden for me to uie my o code o] ) | Srarr date lasues
4 Abprofes will be donated to Pl Zownsrman's legal defence Busd. | 22 Jam 1995 i

Follow this ek to 2.dsenbe To buy a rubrerption, Tou muet 31w the Cllowing Gelds

This is & vohmmed poriadical. A subseription costs $1.00 per velume. Fen Virtaal Acconst ID tobe billed | -
These are cumently 72 subscrbers. The volames hove been releassd oo followrs. Eenedl address to recorvs msues [ o0 s

(N ec necessardy vour own Makes for fin milsf)
Select B bo purchasel

| srarc dare Issues
12 Jan 1993 8

I your browser doss not suppost forms, please compose an electrome mad méssage as dsws

| What 1= & penodical?)

I - _:I' To: subsoriptiond infohaus.com : : ceck 1’
e [ [ s
; b i » SELLER: Decren Wew
This offering on the InfoHaus is for the infoHaus News e-mal INFO-MANE: Infolisus News
o g i BUYER: Your First Virtual Account I
2=l list. R.',‘. rinted with pernussion from Frsi Vivtual H 'Jf’f.'ﬂa“.h'.ﬁ' EMAIL-ADDRESS: The ewall sddress €0 receive issues

I 'ar';'-JJ"..';".'.f. [996,

Thark you for shopping with First Virtuall

Source: HQ Scans of Loshin (IPR2018-01008, Ex. 1024), Figs. 7-2 and 7-3 combined. 75




Loshin IPR — Page Pairs Have Corresponding Overall Appearance

= Fig. 7-1 and 7-3 share common textual
elements for subscription information.

= The text is the same font.

* The text is the same size. buver: tvour First virtual dcebunt ID)

= The text is the same color. ewail-address: (your email add:ESEI

sellpr: Derrep Nap @ o ocanoas

= The text has an almost infosneshe: Infolsus News = =
Id S ntl Ca | com pOS It I on. Source: HQ Scans of Loshin (IPR2018-01008, Exhibit 1024), Fig. 7-1 (excerpted).

- Background same. BELLERN PaesiabNRy 0 o o

INFO-NAME : Iniaﬂ&uﬁ e
-BUYER: Your ’Firat ‘E’irtu&l j.c:n::num:. ED ..... e
EMAIL-ADDRESS: The email address to receive ;i;g;u;e@

Source: HQ Scans of Loshin (IPR2018-01008, Exhibit 1024), Fig. 7-3 (excerpted).
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Loshin IPRs — Overview

The merchant is also identified on both web pages as being Darren New.

I.'I-ulan-llInloHuP.Ij' Whsc 1ol Irtarrent § Tplneer D Subacnplien lom  Mherosslt Inbornot Laphoor
W & Yew [o Pt b : Flo Edt Yow (o l'm-\- He:
ngam[ *I | “J i.,_ﬂsal_l_Jﬂ_liiLl':J |$ Bla@|o| *J'I )| el @ ala] & e @
ackbees |11 =] e e scowi it reipnor. L weer_llwnl vt e s =]
=l T A

Subscription to Darren_New/InfoHaus_News

bawer: (wour Ficst Wircual dccowss I
conil-addroos: (your emadl addeess)

58iier: Darren Eeu Dee thes form to gree the InfoHaus(TM) the sformaton n needs do @t your subscnption 1o [yfoMams_News gold by
iefo=nese: JafcBaus News m&-
T am enaleing this a for-pay pencdical for several good reasons This is a volumed perindical. A subscription casty S100 per velume,

1 Pirow pioniidinali are bk yet el 3 There are cumeritly 72 subscribers. The vokimes have been relessed 4z folowe

& T will atomate the management of B st For me ot as ot will for you
1 Tris peehably 3 good iden for me 1o o my own code ) =) | Staxt date Issues
4. Al profics will be donased to Phd Zonenerman's lngal defiense Busd. | 12 Jan 1995 28

e =
[« Q & _1 : —— -

Folowth ek so 5.0 srnre L voSms = To buy a rebpoaption, you et 81 : the l':-lsov.ua Gelds

This is a volumed porindical. A subseription costs $1.00 per vohume, Forst Viatual Accouat D to be baled |

These are cuarerlly 72 subscrbers. The wolanes have been released as folows Emreal address to recomve usucs g . Ll

(Not necessacly vour own Hakt:l‘cr:'mgh‘)

4
Start date lesues Select . BV ilt purchasel

1 Jan 1982 L
If your browser does not support forms, please compose an electromee mad mersage a Palows

| Dhat o 8 ponodcal?)

- = To: subscriptiond infohaus,com o canann —'J
=1 L | ¥
- ¥ v VB . i E : Darre
Ficure REES offering an the nfoHaus is for ihe J?.’Fr-ll.":m.\ ‘ -1l L}Efﬁm, ;,:::::, Hewa

el BUYER: Tour FPirat Virtual Account ID
IHM

b = gy Y S Ay e vt L rards
=1 list. Reprinted with permuission from st Virtual H it e e e OB S T

Incorporated, 1996.

Thark you for shopping with Forst Viereall

Source: HQ Scans of Loshin (IPR2018-01008, Ex. 1024), Figs. 7-2 and 7-3 combined. 77
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Loshin IPRs — Page Pairs Have Corresponding Overall Appearance

= Pages “primitive” — comprised of mostly textual elements.

= Textual similarities are visual elements between webpages.

I

IF your browser does not support forms, please compose an electromc mad mean, it's limited what -- these are very

primitive Web pages. They're essentially all

To: subgcriptionf infohaus.comn
textual. So creating the kind of wisual

SELLER: Dn:ren_ﬂei

INFO-HANE: Infolaus News

BUYER: Your First Virtual Account ID
EMAIL=-ADDRESS: The emall sdiress Lo pEceive Lasuss

correspondence we think of now with beautiful

graphics and color and stuff like that is not

shown in Loshin because it's so early. Source: Shamos Depo. Tr.
mee o N e L L : : S (Ex. 2027), 195:19-25.

- ______________________________________________________________________________________________________________
Thank you for shopping with Farst Virtuall

&nd these pages z2re s¢ primitive in

B [2istriections for making a First Virtual purchase by terms of being Web pages, they're virtually
7-3 ?ﬁﬁh;h??”ﬁiﬁnifﬁnﬂ rﬂ*rl?ﬂndﬁ!fﬂhﬂﬁfFfHEHWH totally textual. It's not so easy to make
visuzl correspondence, so you do it by making Source: Shamos Depo. Tr.

Source: HQ Scan of Loshin (Ex. 1024), Fig. 7-3 excerpted sure that the buyer knows that it's Darren New | (EX. 2027), 225:11-16.

asspciated with both pages.
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Loshin IPR — Corresponding Overall Appearance

In addition to teaching the use of background and textual elements, Loshin also teaches
the use of trademarks and trade dress in headers as images.

hﬁ:v-u;:!-_?ﬁ-"f_.:?-.—ﬂffc?,1:-_-.-\.--!- e R i L i
: :fﬁ"__'éﬂ._‘..l"l_'”'-:l i [z Mags :
F]RET YIRTUAL Hﬂp e iy
ks =k
B ||
0= r""|33"" i'I"TGL':Il'r'.d‘ -l;.wl.l.nlj a0 iz e e ket el of Cuttumts :-"-I::IE l.l'i:rﬂ Te s =
W"Jhwr.hl‘:umdi.dl:lﬂ.lﬂ:'l: wm&lhxhﬂylnlﬁ:r:ﬂ'ﬁhﬁﬂ:ﬂhl&n:d&im S
nq'l.l:lﬂ'q‘_ll;l e cqaﬂltl.r.l'.'rul:l:lﬂ'.gﬁl: nfeerotaey we srojede o dor AL pa thit S cietfaotd rémait -2 |
.|.1|:|p¢n:ld.w-:Irll-rlmid-cl-ll;lllﬂl'-r\cl-gH'at}x«:mnul;lt-u:.;uq:iurlaqul:r:-:}:h £
!P'-a-lrl?h'ne
o T I - e by
E.“.L’I’.i?-‘lﬁ' b il
MRS IHILIAL sma ety Tk

W e i TS e R mwmﬂmﬂmxh}uﬂmhsm e Brigryption o Credli Cards. |
e~ L e L I hmhMWhmMﬂ SR
: e |

£ "'\.u——'ll." Tt rrll"
i [ .

"E'-.[u#htfﬂ?.-l'!-'wm.:ﬁ:ﬁ:t:’b"' il : o
L L BT R AR il R Laabid ';I: At HW,:."FE‘; !::-n -:Irqrrc.mr:;_-iﬁmm S Ly
T o T s A ey W e e i B s Foual - o B e T i e S e
m The First Virteal 'ﬁ :.!" site !l'c |',.| pagre, !"'.:,t.'.r nle J (1Y .*J':I frermssion BEIER Tire Frest Vir *:.l.,:rl' 1.1-{:.':- Frbe :.f’c-.rm.u.m: frape. Repreneted with
-2 froon First Vieteal Holdings Incorporared, 1996, A3 perwission from Fest Vi rhr:.]'”un'.-_!'a.-rgf Incorporated, 1996,
Source: Loshin (Ex. 1013), 252, 253. 79
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Loshin IPR — Corresponding Overall Appearance

= Loshin discusses the use of HTML to customize webpages, which allows insertion of logos and
images.

B Aceousi 16 prompi for /Rosources_Unimilsdézo... - MicrozoBl Intzimel Explores

Information transmitted from servers to browsers comes from B £ Yom G0 fyoie B .
Web documents stored on the server thar have been specially ﬁr:m ;@mﬂﬁﬂﬂui Ju“ﬁ’ﬁiwhmwmwu S
tagged using Hypertext Markup Language (HITML) rags that e R T 3
define the different functional pieces of each document. As
mentioned earlier, tags allow different parts of a document to
behave differently; most important are the abilities of rex:
and graphics 1o behave as pointers 1o other parts of a docu-
ment, other documents and resources, and especially
resources on other Web servers. HIMI. documents consist of
plain text (ASCII) files and may point to graphics files, other
types of mulimedia files (for example, sound or tull-motion e Y,
video files) stored in standard formats, or other nerwork - s Wi, s i o Gk e 30 Kbgtes oo d
resources (URLs). : e

. SR : R RTINS CROSTRR | -
If you enter an invalid VirtualPIN you may see something like
L7330 this when attempting to make a purchase. Reprinted with
permission from First Virtual Holdings Incorporated, 1996.
Source: Loshin (Ex. 1013), 15, 198. 80
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Loshin IPR — Corresponding Overall Appearance

= Claim Language — Each independent claim requires a shared “overall appearance.”

wherein the visual correspondence relates to overall
appearance of the composite web page as compared to
the source web page, but excluding the commerce

objec t information and the URL; and Source: '876 patent (IPR2018-01008, Ex.

1001), CI. 1.
(11) a plurality of visually perceptible elements derived
from the retrieved pre-stored data defining an overall
appearance of the composite web page that, excluding
the information associated with the commerce object,
visually corresponds to the source web page, i‘(’)grl C)e"C'/8215 patent (IPR2018-01010, Ex.

wherein the plurality of visually perceptible elements
define an overall appearance of the composite page that,
excludmg‘ the 1pfonnat10n associated with the com- | ¢ . 50 patent (IPR2018-01009, Ex.
merce object, visually corresponds to the source web | 1001), ¢/, 1.
page, and
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Loshin IPR — Corresponding Overall Appearance

Exact repetition NOT necessary

= The Board agreed noting that textual features including the textual composition
(“seller’s name”) and textual features were sufficient to establish visual correspondence.

= Patent Owner improperly focuses on text that is “repeated on both pages.”

TEX. 1002 at 197, 102. Unchallenged evidence now proves that “the
only text repeated on both pages relates to the commerce object being offered. The
common lines of text are ‘commerce object information” because they identfy
information about that mail list, including its start date, number of 1ssues, number
of subscribers, and price.” Ex. 2025 at {54, The Institution Decision’s finding that
the Preliminary Response was “unpersuasive because ... the textual composition

[might] affect a page’s appearance” 15 thus no longer pertinent. Paper 12 at 18,

Source: PO Sur-Reply (IPR2018-01008, Paper 25), 11. 82
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Loshin IPR — Corresponding Overall Appearance

Exact repetition NOT necessary
= Patent Owner admitted that no basis to require exact matching visual elements.

= Patent Owner has only attempted to define “overall appearance” as whatever is not
present in Loshin and Moore.

Paper 12 at 18. Patent Owner does not contend
that the claim limitations require that the pages must match exactly, as there is no
basis for such a position in the specification, file history, or previous
determinations of overall appearance. Nevertheless, the Board should not overlook
clear differences that profoundly detract from any commonality of visual

appearance between the two pages.

Source: PO Resp. (IPR2018-01008, Paper 21), 23. 83




Loshin IPRs — Corresponding Overall Appearance

lgnoring the presentation of commerce information is error
Size, color, and typeface of text — NOT commerce information.

Background color — NOT commerce information.

! Danen New InloHaus Page - Miciotolt intarnet £ zpiores = Bl Subscaption hosm - Hicsoaolt Intarmet Eaplore: 3 Ed
h{,dt\.'m,p Fgeorter el S _ i Fils Edt Vew fio Fovosls: Hep
=7 Agg I _?z sl plne) = =|gl=] _*JJ J.=J_lﬂ_l el Ala] Riled %
‘“‘"’| = ‘@ L e NesuPckriimn, tiaat =71
=]

Subscription to Darren New/InfoHaus News
emxl nddrsgs: (your email addcess)

| tin ke muw e this fomm te give the InfoHnus(ThA) sthe nfoaraaton it cesds o start o sbscription te Dyl News sold by
! tnfo-pemse: Infoleus News Claren_Mew

| byer: (your Firsc Virzuel hooowsc TD)

I am ruaking this a for-pay penodical for sevmral good reasons This is & voloed pesiodical. A subsciiption costs SLOO per volume.
i There are currentiy 72 subscoibers. The wolimes bave been rel=ased az follawes
1. Bree penodicals are not yet meplemented. |-}
2 T well suboenate the mansgement of tie st foc me just ax ftwill for yon
3 Tris probably 2 good idea for me 1o uge my own code <) =)
4. Al profits will be denated to Phd Ziewosrman's legal defenie fand.

Stact date  Issues
A2 Jan 1995 za

i "R o | T by a mehscription, you must 8 in the £ houmgsld
| Folow ther Ik to subscnbe | Buw Vatusl Account [T 45 be billec
. This is a vob d porisdical. A sobseription costs $1.00 per velume. J Erral addiress to recame maues [ o+

| These are currerily 72 subscrkers. The wohunes have been releasad as folows: Moz necessardy your ovwmn Makes for ‘ungﬁs i

Select B | 1o purchasel

I your browser does not support forms, please compose an electromc mal mwesage ar fellows

il i achaaian % To: suwbscriptiont infohaus.com - - ~ — — :J
DUkt = 5 peredical?) ={ =
> . - Ei 1 SELLER: ﬂazzeu Hew
. T R ; " INTO-NANE: l:n!ol.um News
Frouee AT rJ;“r? e o ClafoHaws is for the InfoHaus N ool DUYER: Youc First Virtusl Account In
ENMAIL-ADDRESS: The emall address to receive issues

W= list. R J’h "P permission from First Vivieal Holdings

d, 1996, Thank you for shopping with First Virtual|

Source: HQ Scans of Loshin (IPR2018-01008, Ex. 1024), Figs. 7-2 and 7-3 combined. 84




Loshin IPR — Corresponding Overall Appearance

Even accepting Patent Owner’s argument that you must blot out all commerce object
information as if it is magically not there:

= Patent Owner’s argument fails because not all of the text is “commerce object” information

= To make its argument, Patent Owner ignores its own clarifying questions to Dr. Shamos

9 Q. The second line, "Use this form." 2 But obvicusly, the product is InfoHaus News.
10 You said that was part of the commerce cbject - Q. All right. So, this sentence, this
11 as well; didn't you? 4 line, includes information about the product
i i 5 : . 2
12 A. I don't think so. being sold; correct?

: 6
13 Q. Well, the transcript will -- o Yes,
B 7 5 All right. And Darren underscore
14 A. Well, I shouldn't have. e g
) X 2 New is part of that line of text; right?
15 Q. Okay. So, you now claim that
: £ A. Well, but Darren New is not the
16 second -- the second line, "Use this form to
) 1o product informaticon. That's the seller.
17 give the InfoHaus the information it needs to )

11 Q. Well, you said that the heading
18 start your subscription to InfoHaus News sold ;

12 Subscription to Darren New/InfoHaus News was
12 by Darren New," that is not information that . } ; . .

13 commerce object information; right?
20 5 —— i i i i on?

is that is not commerce object information? 14 . Ma. The Tofsaos News pork G
=L i -
“ o Biplll, L oasan, Ak dees sans Ghe 15 Darren New isn't. Darren New is the seller.
22 commerce object. It names part of it. 16 0. T see.
23 It doesn't name the fact that there 17 a. That would be the same for every
24 is -- what the cost is or how many issues 18 commerce object that he sold; so you can't
25 you're going to get of it or the start date. B identify the commerce object.
R EE——— R EEEE—

Source: Shamos Depo. Tr. (IPR2018-01008, Ex. 2027), 223:9-224:19. 85




Loshin IPR — Corresponding Overall Appearance

= Even applying Dr. Keller definitions of excluded “commerce object” information (the blue shaded blobs),
the web page pair depicted in Figs. 7-1 & 7-2/7-3 still share a multiple corresponding elements:

Subscription to

New/InfoHaus News

Background

Email purchase information

To buy a subaceiption, you must 8 i the falloweg eld
| Farot Vartuad Accomt ID o be bill=d [

Eonail address so receave asues: [ isio te oo
(Nt ecessady your owm Makes for S gfls)

Selert By I to purchagel

If your browser does not sappeort forms, please compa

Merchant identification

Body text

Thack you for shopping with Firet Virtuall

Source: PO Sur-Reply (IPR2018-01008, Paper 25), 10. 86
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Loshin IPRs — Overview

The remaining body text also shares textual features.

D 5 ubacopiren lom  Microsolt Irbornet Laplossr

[} U aven New intoMaus Page - Mecieioll Intarned § oploses g x

Fhe fd& View [c Fpeatm heb : s Ed Yew fio Fovoste: Hok
glajo <] 20 el ol Al tlnje |$ @@l <0 P2 alele] ol Al $ e | @
actders 111 rlohemt, o ar ety iplen Caten M | [ [T mcme ndncronon U arer_ N et oo _a = =l
=l 1l
b RSl ek S Subscription to Darren_New/InfoHaus News
enall-addrzzer (your email addeess)
®8iier: Parren New e thas form to gree the TnfoHaus(TM) the sforrmaten it veeds b et yoa pibscripion ts Syfbfeus News gold by
iafo-pene: lafclaus News Diacren_Mew
T am eualdag this  for-pay peniodical for swoeral good reascas This is & volumed periodical. A subscription sasts $1.00 per valume.
15 o ks skt vt .y There are currertly 72 subscribers. The volures have been relesed az folowe
% Tl atornare the mansgement of te et For me past ax o will for you
I Tris probably 3 good iden for me to ute my owm cade ) <3 | Fract data Issues
4 Allprafits will be donated to Pad Zurermans legal defiense Buse. Bt o
o &b o 1
Falow ths ek to sdscnbe Ay al Tebnyaswlmonwumﬁlrmtﬁmnugﬁﬂdt

!lﬁitmm&ﬂlﬂhnmﬂNwm Fren Vsl Accouat D to be ballod |

There are currenfy 72 subscrbers. The volanes have been released a folows. el 3ddreas b0 recome ssues: oo oicloibe o0 E
(Not secersacly your own Makes for San pftsh)

Srart date  lesues Select B | 1o purchasel

i1 Jan 1952 20 -
IF your browser does not suppart formas, please compose an electrome mad sessage a2 Dllows

| 9fhat 2 8 penodic il

:[ To: subscriptiond infohaus . com st i - :J
- = i
n . ; g : R _ﬂ SELLER: Darren Mew
QYT 1105 offering on the InfoHaws is for the Info |"' s News e-mail INFO-HARE: Infolaus_News
2.1 y g . 7 ’ o " . y BUYER: Tour First Virtual Alecount ID
L h’ﬂ’. Ir\q'f”fi.'. edd wirh PErMISsIn Freid First Virtual .'—-'-Jr’( H.";'n- ENAIL-ADDRESS: The smail sddress tc receive issues
Incorporated, 1996,
Thank you for shoppirg with Firet Virpall

Source: HQ Scans of Loshin (IPR2018-01008, Ex. 1024), Figs. 7-2 and 7-3 combined. 87




Loshin IPR — Corresponding Overall Appearance

These blocks of text share common textual elements for information.

The text is the same font.

The text is the same size.

The text is the same color. I am akiag this a for-pay pcnodwal for smn:ral gfmd reasons:

Fﬂ:t Qﬁmﬂltﬂlﬁ are not :.rnt unplcmn:m-:l -} : -
T waill autcrnate the mmgemeﬂxﬂﬂfﬂm list fmrmc st as it wﬂ] ﬂ:_sr \rou
o T i pﬁ{baﬁly a good wdea fmm to use my r.:mm md:: -) ¥ ;

Background is same color. }
4

Dmn I‘Tﬁw

Source: HQ Scans of Loshin (IPR2018-01008, Ex. 1024), Fig. 7-2 (excerpted).
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Loshin IPR — Corresponding Overall Appearance

= Petitioner looks to the similarities between the elements found on the web page pairs to establish

a corresponding overall appearance.
As explained above for Moore, the Federal Circuit determined Dr. Keller’s approach in the district
court case was fundamentally flawed because it assumed the “overall match.”

Both the district court and DDE mtroduced a hmitation found neither in the # 572 patent's claims nor the parties’

stipulated construction. In partcular, the distnct court introduced a requirement that the generated composite web

pare have an “overall match”™ mm appearance with the host website, bevond whal 15 expressly recited by the claims.

Source: DDR Holdings, LLC v. Hotels.com, L.P,, 773 F.3d 1245 (IPR2018-01008, Ex. 1017), 1254.

Dr. Keller applies same approach as was rejected by the Federal Circuit, i.e. attempting to find
elements which are perfectly replicated from one page to another, and should be rejected here.

52. 1 have applied the same standard that I used in the 2012 trial to the
Loshin reference proposed as an anticipating prior art reference, specifically as to

Figures 7-1 and 7-2. As [ did in the tnial, I created a list of ways in which the visual

appearances of the two pages significantly differ:
R —
Source: Keller Decl. (IPR2018-01008, Ex. 2025), 9 52.
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Loshin IPR — Corresponding Overall Appearance

= Dr. Keller relies upon Patent Owner’s erroneous assumption, that the overall appearance requires
exact duplication of elements from one page onto another.

In my opinion, Figures 7-1 and
7-2 do not have corresponding overall appearance in visual correspondence,
excluding the commerce object information and the URL. The pages do not look
alike in overall appearance. and the only text repeated on both pages relates to the

commerce object being offered. The common lines of text are “commerce object

Source: Keller Decl. (IPR2018-01008, Ex. 2025), 1 54.

I do not see
correspondence on account of the background, font. or font size, because the
background could be artifacts of bad copying, and there is no reasonable inference
that the font or font sizes are set by the “Darren New' user as opposed to by

browser defaults.

Source: Keller Decl. (IPR2018-01008, Ex. 2025), 9 54.
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Current Status | Loshin IPR

The Board took up the three Loshin petitions on all grounds

Patent Owner only disputes certain aspects of the claims as not disclosed by Loshin

INDEPENDENT CLAIMS

P Providing page pairs for internet transactions

91
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Loshin IPR — Loshin Meets Claims Under PO’s Interpretation

= Claim Language — DDR argues that each independent claim requires separate servers.

resource locator (URL) within a source web page that
has been served to the visitor computing device when
visiting a website of a host that is a third party to the

outsource provider, wherein the URL correlates the | Source: 876 patent (IPR2018-01008, Ex.

1001), Cl. 1.

uniform resource locator (URL) within a source web
page that has been served to the visitor computer when
visiting a first website, wherein the URL correlates the

(b) automatically, with the server computer, serving to the
visitor computer a composite web page of the second

website, which composite web page includes: SIOUITEES B2 ks (AT AMERORENT), (B

1001), Cl. 1.

locator (URL) within a source web page that has been

Isler‘ied t]g’ s Vlsitoglcgrﬁpuuglg ge‘“ce ?hil visiting 2} Source: 228 patent (IPR2018-01009, EX.
ost website controlled by a thir party to the owner o 1001), CI. 1.

the computer system, wherein the URL correlates the
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Loshin IPR — Loshin Meets Claims Under PO’s Interpretation

= Loshin discusses the use of multiple servers for hosting the source and composite web pages.

= Patent Owner improperly interprets “spectrum” as a binary option.

@l irst Virtual offers a complete solution for Internet Determining when to move up to your own server from the
commerce for the shoestring startup operation: digital InfoHaus depends entirely on your own situation. At one end
transactions plus Internet service through the InfoHaus of the spectrum is the individual with minimal computer expe-

rience, minimal computer equipment, and no employees,
friends, relatives, or co-workers with Internet expertise. This
person would need to make a large investment of money (to
buy an Internet server, software, and Internet connection) and

add up to a simple, low-cost Internet storefront. However,
that answer is not for everyone. For example, you would
probably want to First Virtual-enable your own Internet

servers if any of these is true: time (to learn how to install, configure, maintain, and admin-
ister the server; to create the Internet storefront — and to
* You need to sell hard goods on the Internet. enable the server to accept First Virtual payments).

* You are able to manage your own Internet server, and

already have one up and running,. At the other end of the spectrum, you may already have access

to an existing Internet server — for example, “rental” space

. o . _ _
» You started out with the InfoHaus, and the 8% commis- on an Internet presence provider’s system, or space available
sion you pay for the service is higher than what you would through some other type of affiliation. You may also have
pay to maintain your own Internet servers. access to Internet and systems expertise through your own

experience or through that of a friend, relative, employee, or
colleague. If this is the case, then enabling your server to
accept First Virtual payments may be a good deal.

Source: Loshin (Ex. 1013), 244. Source: Loshin (Ex. 1013), 244.
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Loshin IPR — Loshin Meets Claims Under PO’s Interpretation

= Loshin discloses using multiple configurations along the spectrum, including utilizing the InfoHaus
alongside a “some other Web site to publish your products,” “setting up their own Web server,” or even
any configurations in between (e.g., working with “companies [that] maintain Web servers and allow
subscribers to load their own HTML documents on the servers”).

If You Outsource Your Web Site. .. Another alternative is to continue to use the InfoHaus to handle
your transactions, but to use some other Web site to publish

You may not want to go to all the trouble of building your your pr()ducts. This option is discussed in the section of Chapter

Web site from scratch, but you may also want more options

and control over your content than the InfoHaus can offer. 10 that discusses adding forms to your InfoHaus storefront.
There are many organizations offering Web services through
their own Web servers. These companies maintain Web Source: Loshin (EX. 1013), 249.

servers and allow subscribers to load their own HTML docu-
ments on the server. However, to accept First Virtual pay-

ments through these servers, you’ll need to be able to load
CGI scripts — something that not all Internet presence LEARNING MORE ABOUT HTML AN CGI
providers are willing to allow. Discuss this issue with your One of the greatest benefits of selling through First Virtual is

provider before you make any commitments, and they may be
eager to accommodate your desires (particularly because the
scripts can be used by any other subscriber who wishes to
become a First Virtual seller).

that you don’t need to know C or Java or CGI programming,
or how to write HTML documents. You don’t even need your
own Internet server. Even so, at some point most merchants
will consider spicing up their InfoHaus storefront, or even set-
ting up their own Web server. When that time comes, you will
probably need some help learning how to use HTML and CGI
to make your Internet store work.

Another alternative is to continue to use the InfoHaus to handle
your transactions, but to use some other Web site to publish

your products. This option is discussed in the section of Chapter
10 that discusscs adding forms to your ]nfoHauS Storcfrr)nt' _—————

Source: Loshin (Ex. 1013), 284.

Source: Loshin (Ex. 1013), 248-249.
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Current Status | Loshin IPR

The Board took up the three Loshin petitions on all grounds

Patent Owner only disputes certain aspects of the claims as not disclosed by Loshin

b
DEPENDENT CLAIMS
- Commission limitations

N
N
N

N
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Loshin IPR — Discloses Commissions

= Claim Language — Host/merchant receives payment of a “commission”

from the outsource provider.

4. The method of claim 3 wherein the host and the
outsource provider are parties to a contract providing for
payment to the host of a commission based on the level of
sales made through activation of URLs displayed on the
source web page, and further comprising, automatically with
the computer system of the outsource provider, recording
data to facilitate payment of the commission to the host
following selection of the checkout URL.

6. The method of claim 1 wherein the owner of the source
web page is party to a contract providing for receipt of a
commission based on the level of sales made through activa-
tion of the URL as a result of a transaction involving the
commerce object displayed on the source web page.

DEMONSTRATIVE EXHIBIT — NOT EVIDENCE

Source: '876 patent (IPR2018-01008,
Ex. 1001), Cl. 4.

Source: '228 patent (IPR2018-010089,
Ex. 1001), Cl. 6.

96



Loshin IPRs - Commission

= Loshin explicitly discloses the use of commissions.
= Even under Patent Owner’s own definition of commission, Loshin discloses this limitation.
- Commission may flow to outsource provider (InfoHaus) merchant/host or vice versa.

The only extra charges for selling on the InfoHaus are a
monthly charge of $1.50 per megabyte of data stored on the
InfoHaus server, and an 8% “commission™ on approved pur-
chases. These charges are in addition to the standard First
Virtual charges of $0.29 per transaction and 2% of gross sales.

Source: HQ Scans of Loshin (IPR2018-01008, Ex. 1024), Fig. 7-1 (excerpted).

/fommitting something 6 : a fee paid to an agent or employee for
f&ransacting a piece of business or performing a service; esp : a percent-
e of the money received from a total paid to the agent responsible for
business 7 : an act of entrusting or giving authority — in commis-

Source: Definition of “Commission” (Ex. 2033), excerpt.
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Current Status | Loshin IPR

The Board took up the three Loshin petitions on all grounds

Patent Owner only disputes certain aspects of the claims as not disclosed by Loshin

b

DEPENDENT CLAIMS

- Hierarchical-page electronic catalog limitations

N
N

N
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Loshin IPR — Hierarchical-page electronic catalog limitations

correlated with the source web page is an electronic catalog
listing a multitude of products offered for sale by the
merchant through a website of an outsource provider, and
wherein the composite web page contains one or more
selectable URLs connecting a hierarchical set of additional
web pages of the outsource provider website, each pertain-
ing to a subset of the product offerings in the electronic

catalog. Source: '876 patent (IPR2018-01008, Ex.

1001), Cl. 7.

second web site, and wherein the composite web page con-
tains one or more selectable URLs connecting a hierarchical
set of additional web pages of the second web site, each

pertaining to a subset of the product offerings in the catalog. | Source: ‘825 patent (IPR2018-01010, Ex.
1001), Cl. 3.

of an outsource provider, and wherein the composite page
contains one or more selectable URLs connecting a hierar-
chical set of additional web pages of the outsource provider
website, each pertaining to a subset of the product offerings in
the catalog.

Source: '228 patent (IPR2018-01009, Ex.
1001), Cl. 4.
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Loshin IPRs — Hierarchical Catalog

= Loshin discloses a hierarchical catalog as multiple, nesting web pages.

» Step 2: Give your product a name. Product names appear Sample bierarchical InfoHaus product names.

on the InfoHaus as filenames under ftp, or as links on the
InfoHaus Web pages. These names are case-sensitive, and
may be made up of letters or numbers (A-Z, a-z, 0-9).
The only valid punctuation marks are periods (“.”) and
underscores (“_"). Underscores can be used to separate
words in a product name for clarity.

Periods can be used to separate hierarchical parts of the
product name. For example, Table 8-1 shows a set of
product names that might be used by a merchant selling
three types of items (“Software,” “Graphics,” and
“Documentation”). These product names are sorted alpha-
betically by within each hierarchical level, and make it eas-
ier for consumers to find what they are looking for.

Source: Loshin (Ex. 1013), 230.

DEMONSTRATIVE EXHIBIT — NOT EVIDENCE

Uocumentation.Corporate.Mac_Spreadsheet
Documentation.Corporate. PC_Spreadshest
Documentation.Persanal .PC_Spreadsheet
Documentation.Personal .PC_Spreadsheet
Software.Corporate.PC_Spreadsheet_Program
Software.Corporate.Mac_Spreadsheet_Program
Software.Personal Mac_Spreadsheet_Program
Software.Personal ,PC_Spreadsheet_Program
Graphics,Animals.Chipmunk
Graphics.Animals.Oeer
Graphics.Animals.Squirrel

Graphics. Animals.Zebra

Graphics,Trees, Ash

Graphics.Trees.Beech

Eraphics.Trees.0ak

Graphics.Trees. Walnut
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Loshin IPRs — Hierarchical Catalog

= InfoHaus elaborates more on the hierarchical catalog disclosed in Loshin.

(HelpMeisier] [Infollaus] [Infollaus Seller’s Guide] To create additional levels of sub-pages, add additional "level names™ and periods to
wour products.

Creating Directories of Products
You can create sub-pages in your shop that organize your products by category, For Example: To make the "articles” page link to sub-pages with "politics” and
example, a shop's main page -.‘-.:-u!d have links named “Arscles®, "Photos”, and "travel” products on them, name vour products like this:

“Poems” that lead 1o pages containing those products,
articles politics. Congress 96
articles. politics.Senate 96

For a visual example, please vasal the Internet Leétter shop,

Naming Your Products articles.travel Paris_Highlights

articles travel Themepark Barzains
To put your products on a sub-page, they need to be named according 1o the hierarchy
vou want, Their names should begin with the name of the sub-page vou want them on. - ___________________________________________________________________________

Example: Products will appear on separate sub-pages called "articles™ and
“photos™ il they ane named like ths:

articles Congress 96

articles politics Senate 96
articles. Themepark Bargains
articles. Paris_Highlights

photos. Eiffel Tower
photos. Roller_ Coaster

Source: First Virtual InfoHaus HelpMeister (IPR2018-01008, Ex. 1016), 10. 101




Current Status | Loshin IPR

The Board took up the three Loshin petitions on all grounds

Patent Owner only disputes certain aspects of the claims as not disclosed by Loshin

b

DEPENDENT CLAIMS

N

B Catalog-searching limitations

~

N

102

DEMONSTRATIVE EXHIBIT — NOT EVIDENCE




Loshin IPR — Catalog Searching Limitations

8. The method of claim 7 further comprising, automati-
cally with the computer system, (i) using search parameters
inputted at the visitor computing device to search for spe-
cific products within the catalog, and (i1) serving to the
visitor computing device additional instructions directing
the visitor computing device to display the results of the

Source: '876 patent (IPR2018-01008, Ex.
search.

1001), Cl. 8.

4. The method of claim 3 further comprising, automatically
with the server computer, (1) accepting search parameters
inputted through the browser of the visitor computer, (i1)
using said parameters to search for specific products within

R R Rl R R PNE | cource: '825 patent (IPR2018-01010, Ex.
browser of the visitor computer. 1001), Cl. 4

5. The method of claim 4 further comprising, automatically
with the computer system, (1) accepting search parameters
inputted at the visitor computing device, (i1) using said
parameters to search for specific products within the catalog, | Source: '228 patent (IPR2018-01009, Ex.
and (ii1) serving the results for display on the visitor comput- | 1001), Cl. 5.
ing device.
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Loshin IPRs — Catalog Searching

= Loshin discloses searching of its electronic catalog
= The claims do not require catalog searching via the web page
= The catalog exists on InfoHaus and the email search specifically targets a seller’s goods on InfoHaus

ABLE Search options for e-mail shopping through the InfoHaus. This search would return any items sold by the merchant
et “Pete Loshin™ and checked into the InfoHaus for sale since
Criterion Description January 1, 1996. In response you would receive a listing of

: - items in the InfoHaus that meet the criteria you set in your ini-
Seller: Name of InfoHaus merchant.

tial search message. For example, you might see something
Keyward: A keyword designated by the merchant to describe the product. like this:
TDF:HCZ AdESJCrI[}TIVE term fortha anDmdUCt Your search of First Virtual's Infohaus{TH)
Date: To retrieve items only stocked since the date indicated, using the form has found the following seller/info-item pairs:
DD MM YY" where day and year are numbers, and the month is a Pete_Loshin Partl.First_Virtyal_Rook
three-letter abbreviation. Pete_Loshin PartZ2.First_Virtual_Book
Pete_Loshin Part3.First_Virtual_Book
Pete_Loshin Partd.First _Virtual_Book
A sample search message would be addressed to This is essentially a short listing of the files that meet your cri-
“search@infohaus.com” and the body of that message teria. After this list, very basic information provided by the
would look something like this: merchant is included for each item, including a price and a

very short description of the item. If you want to know more
5aller: Pete Loshin about the items returned by your search, move on to the next
Date: 01 JAN 96 step, which is to send a message to the address:

Source: Loshin (Ex. 1013), 210. 104
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Current Status | Loshin IPR

The Board took up the three Loshin petitions on all grounds

Patent Owner only disputes certain aspects of the claims as not disclosed by Loshin

b

DEPENDENT CLAIMS

N

N

B Matching-URL limitations

N
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.
Loshin IPR — Matching URL

2. The method of claim 1 wherein the visually perceptible
elements comprise data defining a set composed of a plurality
of URLs, each of which URLs appear on at least some of the
web pages of the first website, and which URLs point to
respective web pages of the first website.

Source: '825 patent (IPR2018-01010, Ex. 1001), Cl. 2.

3. The method of claim 1 wherein at least some of the
visually perceptible elements are each associated with
respective of a plurality of URLs, each of which URLs also
are present on at least some of the web pages of the host
website, and which URLs point to respective web pages ofthe

host website.

Source: '228 patent (IPR2018-01009, Ex. 1001), Cl. 3.
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Loshin IPR — Matching URL

Loshin teaches the use of headers for navigating between pages.

h:u-—w\_-gg e L R Sea s i b e e Ty rrm——pe . . 1
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': -.{IEL:EM: ns .:-“ ““ } i 5 . h ! : ; .. .-'- ; =t i S
-ﬁlhﬁﬁ-’ ] z B EEE el 2l
| ¥ buriay R fis i i B il
f= s -E'.-.[H#htJe.qlfwlh.ﬁ:Fstﬂb"l i hken M e L | iz 3 e kU a4 o R ]
A O M S T ' A ) 3 -Hﬂiﬂmﬂ"?ﬂw m dfﬂ?‘i‘-ﬂl"ﬁ.—iﬂsﬁ* i
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BB | e berst Virtoal 'ﬁ :.!" siie !l'c |',.| P, !"'.:,t.'r.'u.'e i wath prermssion EERER Thre Forst Vi *u.:l' 'l.l.gh site ':.l"c'-rm.unm frag Re' srirebedd Teeth
B2 feoun Fiest Vieteal Holdings Incorporared, 1996, -3 perwiission fromw Fest Vi irteral Holdings fJ.-rt:-r,nurrrc'd. 199,
Source: Loshin (Ex. 1013), 252, 253. 107
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Loshin IPR — Matching URL

= Loshin discusses the use of HTML to customize webpages, including inclusion of multiple URLs
inan HTML document.

B Aceousi 16 prompi for /Rosources_Unimilsdézo... - MicrozoBl Intzimel Explores

Information transmitted from servers to browsers comes from B £ Yom G0 fyoie B .
Web documents stored on the server thar have been specially ﬁr:m ;@mﬂﬁﬂﬂui Ju“ﬁ’ﬁiwhmwmwu S
tagged using Hypertext Markup Language (HITML) rags that S — 3
define the different functional pieces of each document. As
mentioned earlier, tags allow different parts of a document to
behave differently; most important are the abilities of rex:
and graphics 1o behave as pointers 1o other parts of a docu-
ment, other documents and resources, and especially
resources on other Web servers. HIMI. documents consist of
plain text (ASCII) files and may point to graphics files, other
types of mulimedia files (for example, sound or tull-motion : S
video files) stored in standard formats, or other nerwork ol ; ik Whclese sty dcuncs ok 30 Kb o d
resources (URLs). ' e

TSR : R RTINS CROSTRR | -
If you enter an invalid VirtualPIN you may see something like
L7330 this when attempting to make a purchase. Reprinted with
permission from First Virtual Holdings Incorporated, 1996.
Source: Loshin (Ex. 1013), 15, 198. 108
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.
Loshin IPR — Matching URL

= Loshin provides HTML examples of utilizing links in HTML code to the merchant’s web page.

by sending the same message but using a transaction attribute
of “seller-modification-request” instead of “newseller-request”
as shown in the example.

Content-Type: multipart/fv-infohaus;
boundary="0987654321ZY 1"

— D9B76543211VX
Content-Type: application/fv-infohaus;
transaction=newselier-request

Going-business-as: Wiagly Worm Weekly
Account-[0: buzz-eansy beensy spider
= (9B765432127%

Content-type: text/himl

{p»This is a paragraph.</p»

<ule

<lirList item number one.

¢1i»List item number two.

<fuly

<prlink to <A HREF="www.loshin.com">author’s Web paged/A»</9>
= (9B76543217Y% —

The format to use when adding an HTML-tagged InfoHaus
shap description in an e-mail message (the To:, From:, and
Subject: beaders are not shown here). Reprinted with permis-
sion from First Virtual Holdings Incorporated, 1996,

Source: Loshin (Ex. 1013), 239. 109
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Current Status | Loshin IPR

The Board took up the three Loshin petitions on all grounds

Patent Owner only disputes certain aspects of the claims as not disclosed by Loshin

b

DEPENDENT CLAIMS

N
N

N

- Multi-product searching limitations
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Loshin IPR — Multiple Product Search Limitations

5. The method of claim 1 wherein the commerce object
associated with the URL that has been activated comprises
information defining a multitude of products of at least the
merchant, and further comprising, automatically with the
server computer, (1) accepting search parameters inputted
through the browser of the visitor computer, (i1) using said
parameters to search for specific products within the plurality
of products, and (111) serving the results for display using the

browser of the visitor computer. Source: '825 patent (IPR2018-01010, Ex.

1001), Cl. 5.

4. The method of claim 1 wherein the commerce object
associated with the URL that has been activated comprises
information defining an electronic catalog having a multitude
of products offered for sale by the merchant through a website
of an outsource provider, and wherein the composite page
contains one or more selectable URLs connecting a hierar-
chical set of additional web pages of the outsource provider | sorce: 228 patent (IPR2018-01009, Ex.
website, each pertaining to a subset of the product offerings in | 1001), cI. 4.
the catalog.
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Loshin IPRs — Multiple Product Search

= Loshin discloses searching of its electronic catalog.
= The claims do not require catalog searching via the web page.
= The catalog exists on InfoHaus and the email search specifically targets a seller’s goods on InfoHaus.

ABLE Search options for e-mail shopping through the InfoHaus. This search would return any items sold by the merchant
et “Pete Loshin™ and checked into the InfoHaus for sale since
Criterion Description January 1, 1996. In response you would receive a listing of

: - items in the InfoHaus that meet the criteria you set in your ini-
Seller: Name of InfoHaus merchant.

tial search message. For example, you might see something
Keyward: A keyword designated by the merchant to describe the product. like this:
TDF:HCZ AdESJCrI[}TIVE term fortha anDmdUCt Your search of First Virtual's Infohaus{TH)
Date: To retrieve items only stocked since the date indicated, using the form has found the following seller/info-item pairs:
DD MM YY" where day and year are numbers, and the month is a Pete_Loshin Partl.First_Virtyal_Rook
three-letter abbreviation. Pete_Loshin PartZ2.First_Virtual_Book
Pete_Loshin Part3.First_Virtual_Book
Pete_Loshin Partd.First _Virtual_Book
A sample search message would be addressed to This is essentially a short listing of the files that meet your cri-
“search@infohaus.com” and the body of that message teria. After this list, very basic information provided by the
would look something like this: merchant is included for each item, including a price and a

very short description of the item. If you want to know more
5aller: Pete Loshin about the items returned by your search, move on to the next
Date: 01 JAN 96 step, which is to send a message to the address:

Source: Loshin (Ex. 1013), 210. 112
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Procedural Posture — Motivation to Combine

= Patent Owner did not challenge the motivation to combine for any of the § 103(a) combinations.

Reference(s) ’876 Patent Claims | 228 Patent Claims | ’825 Patent Claims
Challenged Challenged Challenged

1-5,7,8,11-15,17, 1,3-5,7-9, 11-13,

Digital River Publications § 103(a and 18 15. and 16 1-8, 11-18
Loshin and the InfoHaus § 103(a) 1,7, 11, 16, 1, 3-5, 7-9, 11-13, 1-4, 8, 11-14, 17,
Documents and 17 15, and 16 and 18

. 1-5,7, 8, 11-15,and 1, 3-5, 7-9, 11-13, 1-4, 8, 11-14, 17,
Loshin and Moore § 103(a) 17-18 15. and 16 and 18
Moore and Arnold § 103(a) 1, 7,11, and 17 1,4,9, and 12 1, 3,11, and 13
Moore and the Digital River 1-5, 7,8, 11-15,17, 1, 3-5,7-9, 11-13,
Publications 8 I0EE) and 18 15, and 16 =, e
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Motivation to Combine

= Patent Owner did not challenge the motivation to combine for any of the § 103(a) combinations.

= Dr. Shamos testified that Loshin and Moore both describe outsourced ecommerce systems, and
provide the same functionality — Shamos Decl. (IPR2018-01008, Ex. 1002), 1191169-171.

= Patent Owner admits Loshin and InfoHaus describe the same system.

According to Patent Owner, “[g]iven that Loshin and
the *InfoHaus Documents’ both describe the same system, namely the
InfoHaus system offered by First Virtual, the Board should not find 1t
surprising that they would have the same deficiencies.” Id. at 29-30. Patent

Owner’s argument 1s persuasive.

Source: Institution Decision (IPR2018-01008, Paper 12), 23. 114
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CERTIFICATE OF SERVICE

| certify that a copy of the Petitioners’ Demonstrative Exhibits is being served

by electronic mail on the following counsel of record for the Patent Owner and

consolidated Petitioners:
Lead Counsel for DDR Holdings, LLC

Louis J. Hoffman (Reg. No. 38,918)
Louis J. Hoffman, P.C.

7689 East Paradise Lane, Suite 2
Scottsdale, Arizona 85260
Telephone: (480) 948-3295

Emails: louis@valuablepatents.com;
DDR_IPR@valuablepatents.com

Lead Counsel for Priceline.com LLC and
Booking.com B.V.

Nathan J. Rees (Reg. No. 63,820)
NORTON ROSE FULBRIGHT US LLP
2200 Ross Avenue, Suite 3600

Dallas, Texas 75201-7932

Telephone: (214) 855-7164

Facsimile: (214) 855-8200

Emails:
nate.rees@nortonrosefulbright.com;

DDR_IPR_Service@nortonrosefulbright.com

Back Up Counsel for DDR Holdings,
LLC

Justin J. Lesko (Reg. No. 69,643)
Louis J. Hoffman, P.C.

7689 East Paradise Lane, Suite 2
Scottsdale, Arizona 85260
Telephone: (480) 948-3295
Email: justinlesko@patentit.com

Back Up Counsel for Priceline.com LLC
and Booking.com B.V.

Allan Braxdale (Reg. No. 64,276)
allan.braxdale@nortonrosefulbright.com
R. Ross Viguet (Reg. No. 42,203)
Ross.viguet@nortonrosefulbright.com
Brett C. Govett (Reg. No. 45,492)
Brett.govett@nortonrosefulbright.com
NORTON ROSE FULBRIGHT US LLP
2200 Ross Avenue, Suite 3600

Dallas, Texas 75201-7932

Telephone: (214) 855-8000

Facsimile: (214) 855-8200



Dated: July 23, 2019

/Michael J. McNamara/

Michael J. McNamara (Reg. No. 52,017)
Mintz, Levin, Cohn, Ferris, Glovsky
and Popeo, P.C.

One Financial Center

Boston, MA 02111

Telephone: (617) 348-1884

Facsimile: (617) 542-2241

E-mails: MMcNamara@mintz.com;
DDR_IPR_Service@mintz.com
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