
EXHIBIT 2053

TRAVATANZ®, TRAVATAN®, and LUMIGAN®
Marketing-to-Sales Ratio

Excluding Retail Value of Samples
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aTRAVATAN Z® a—=TRAVATAN® a=L_UMIGAN® 0.03%

Source: Encuity, [QVIA
Note: Yearly values are calculated with years defined as twelve-month periods from the time of launch. Marketing spending prior to launchis includedin thefirst
year measure. Promotional spending does notincluderetail value of samples. Data for 2005 do not include wholesale dollar sales in the mail order channel.
TRAVATAN Z® was launched in October 2006. TRAVATAN® and LUMIGAN® 0.03% were both launched in March 2001.

ALCON2053

CONFIDENTIAL-PROTECTIVE ORDER MATERIAL Argentum Pharm. LLC v. Alcon Research, Ltd.
Case IPR2017-01053

f 

 

Find authenticated court documents without watermarks at docketalarm.com. 

https://www.docketalarm.com/

