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Allergan’s Global Presence 

21%
INCREASE IN LATIN AMERICA 

SALES, 2011 VS. 2010

BRAZIL IS 

ALLERGAN’S  

SECOND-LARGEST 

INTERNATIONAL 

MARKET

• 
Asia/Pacifi c

• 
Europe/Africa/Middle East

• North America

• Latin America

40%
of Allergan’s sales come from international markets. 

In 2011 sales in emerging markets increased 25 percent 
and represented 17 percent of Allergan’s sales.

100+
Number of countries where Allergan 

products are sold.

LAUNCHED 

BOTOX®

(onabotulinumtoxinA)

for chronic migraine 

patients in Canada

BOTOX® 

approved in 

the United States and Canada 

for the treatment of urinary 

incontinence due to detrusor 

overactivity associated with certain 

types of neurologic conditions for 

patients who have an inadequate 

response to or are intolerant 

of an anticholinergic

 medication

CANADA IS 

ALLERGAN’S 

LARGEST 

INTERNATIONAL 

MARKET

7%
 INCREASE IN 

NORTH AMERICA SALES, 

2011 VS. 2010
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51%
of Allergan's 

workforce is 

based outside the

United States

BOTOX® approved 

in 12 European countries 

for the management 

of urinary incontinence in 

adults with neurogenic detrusor 

overactivity resulting from 

neurogenic bladder due 

to stable sub-cervical spinal 

cord injury or 

multiple sclerosis 1

22%
INCREASE IN ASIA/PACIFIC 

SALES, 2011 VS. 2010

17%
INCREASE IN EUROPE, 

AFRICA AND MIDDLE EAST 

(EAME) SALES, 

2011 VS. 2010 

1,600
Allergan was granted nearly 1,600 patents worldwide 
from 2007 to 2011. The Patent Board recently ranked 
Allergan tenth in the global pharmaceutical industry 

based on patents granted, scientifi c strength, innovation 
cycle time, industry impact, technology strength 

and research intensity.

19%
increase in number of countries where Allergan has 

direct sales operations from 2009 to 2011.

ESTABLISHED 

DIRECT 

OPERATIONS 

in the Philippines

BOTOX® approved 

in nine countries 

in the EAME 

region for symptom relief 

in adults with chronic migraine 

who have responded 

inadequately to or are 

intolerant of prophylactic 

migraine medications 1

(1) Specifi c indication verbiage varies by country, and statement refl ects approvals 2011 through Feb. 22, 2012.
(2) IMS India (New Sell-Out) Pharmacy, Hospital and Clinic currency sales data at ex-factory price levels for 

four quarters ending September 2011.
(3) IMS Plus/Monthly December 2011, excluding retina. 

ESTABLISHED 

DIRECT OPERATIONS 

in South Africa and 

direct ophthalmic 

operations in Russia

NO. 1 
OPHTHALMIC 

company in India2 and 

South Korea 3
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2011 ANNUAL REPORT  1

<  ALLERGAN’S GLOBAL PRESENCE  

Global Presence. Global Strategy. Global Results. What does it mean to 

be a global company? Providing your products to customers around the world. Having operations in 

key markets. Taking an international perspective and tailoring it to individual market needs. These are 

ingredients that make a company truly global. But at Allergan, we go further.  

It’s not just about physically being in a market, it’s about having a presence in that market. Allergan builds 

a deep understanding of the local market needs in our specialties—the needs of patients, of physicians, 

of payors and insurers, and of regulators. From that knowledge, we develop products that fulfi ll unmet 

needs in a meaningful way. We have a direct presence in 38 countries and, supplemented by distributors, 

operate in more than 100 countries around the world. More than half of our more than 10,000 employees 

are based outside of the United States, constantly deepening our experience within individual markets. 

This is the World of Allergan.

At Allergan we amplify our operations in local markets by leveraging our centralized global capabilities. 

We manage the functional components of our business—such as Research & Development, Manufacturing, 

and Compliance—from a global perspective and apply these resources to support locally-developed strategic 

plans and accelerate our entrance into new markets as well as to expand our presence in existing markets. 

This is the World of Allergan.     

Our approach drives compelling results. In recent years, we have extended our leadership position in our 

specialties throughout the world. In 2011 we delivered continued quality results in developed markets in 

North America and Western Europe, despite challenges in those economies throughout the year. At the 

same time, our fastest growth occurred in emerging markets in Asia, Latin America and Eastern Europe. 

Our path is clear, and our opportunities are signifi cant. Our focused approach prepares us well for these 

opportunities and challenges; our success around the world shows a positive picture for our future. 

This is the World of Allergan.
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Real-Time Litigation Alerts
	� Keep your litigation team up-to-date with real-time  

alerts and advanced team management tools built for  
the enterprise, all while greatly reducing PACER spend.

	� Our comprehensive service means we can handle Federal, 
State, and Administrative courts across the country.

Advanced Docket Research
	� With over 230 million records, Docket Alarm’s cloud-native 

docket research platform finds what other services can’t. 
Coverage includes Federal, State, plus PTAB, TTAB, ITC  
and NLRB decisions, all in one place.

	� Identify arguments that have been successful in the past 
with full text, pinpoint searching. Link to case law cited  
within any court document via Fastcase.

Analytics At Your Fingertips
	� Learn what happened the last time a particular judge,  

opposing counsel or company faced cases similar to yours.

	� Advanced out-of-the-box PTAB and TTAB analytics are  
always at your fingertips.

Docket Alarm provides insights to develop a more  

informed litigation strategy and the peace of mind of 

knowing you’re on top of things.

Explore Litigation 
Insights

®

WHAT WILL YOU BUILD?  |  sales@docketalarm.com  |  1-866-77-FASTCASE

API
Docket Alarm offers a powerful API 
(application programming inter-
face) to developers that want to 
integrate case filings into their apps.

LAW FIRMS
Build custom dashboards for your 
attorneys and clients with live data 
direct from the court.

Automate many repetitive legal  
tasks like conflict checks, document 
management, and marketing.

FINANCIAL INSTITUTIONS
Litigation and bankruptcy checks 
for companies and debtors.

E-DISCOVERY AND  
LEGAL VENDORS
Sync your system to PACER to  
automate legal marketing.


