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“OUR WORLD 
REVOLVES AROUND doing

what is best for

PATIENTS.”

“OUR WORLD 
REVOLVES AROUND doing

what is best for

PATIENTS.”

+
IN  ALL  THAT WE DO,  THERE’S  A  PATIENT  
WHO IS  ALWAYS TOP OF MIND.

This has been a year of change for both the world of  
health care and the pharmaceutical industry. Our business 
landscape is evolving along with major shifts in the 
regulatory environment, political climate and global 
economy. At Allergan, we are responding with agility and 
seeking sustained growth thanks to a business model that  
is at once both diversified to meet today’s challenges and 
deeply specialized. But most of all, we are strengthened  
by the unwavering focus we have maintained for almost  
60 years — doing what is best for the patients who depend 
on our products. It’s a focus shared by every employee 
across our organization and it inspires us to think harder 
and reach further in all that we do. 

Amidst today’s changes we are advancing our commitment 
to patients in ways both large and small. In Research and 
Development (R&D) we are challenging ourselves to discover 
and realize a strong pipeline of truly novel products and 
treatments that will make a meaningful difference in people’s 
lives. In quality assurance we are always looking for better 
ways to produce our products and maintain the highest 
safety standards that physicians and patients can trust.  

In medical affairs we strive to provide physicians with 
access to the latest scientific information so they can make 
the most informed treatment decisions for their patients.  
In sales and marketing we are concentrating our efforts on 
raising awareness and educating physicians and patients 
about specific disease states and available treatment options. 
And in investor relations, we are building continued value 
for our stockholders through a diversified, global business 
strategy, a specialized approach and a focus on growth. 

While we take pride in our ability to demonstrate leadership 
in the face of change, real gratification results from the 
opportunity to bring patients the best of medicine. This is 
not an easy task, often bringing failure as well as success. 
But it continues to drive us in what we do and why we do it, 
for people who could be our loved ones, friends or neighbors. 
This is why we push ourselves harder and reach further in 
finding solutions that don’t exist today. It is a significant 
responsibility, a very personal one for all of us, but one we 
carry with great ownership and pride — and always with the 
patient top of mind.

Sue-Jean Lin

Senior Vice President and 
Global Chief Information 
Officer/U.S.

Married and mother of two
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The information for 2008 and 2007 in this Annual Report has been retrospectively adjusted to reflect the impact 
of the adoption in the first quarter of 2009 of updates to Financial Accounting Standards Board guidance related 
to the accounting for convertible debt instruments that may be settled fully or partially in cash upon conversion. 
The information for 2006 and 2005 was not retrospectively adjusted.

(a)  The adjusted amounts in 2009 exclude a net expense of $4.1 million for a change in estimated income taxes 
related to pre-acquisition periods associated with business combinations and uncertain tax positions included 
in prior year income tax filings and an income tax benefit of $6.7 million related to foreign research and 
development tax credits received for tax years prior to 2008, and the after-tax effects of the following:  
1) $124.4 million amortization of acquired intangible assets related to business combinations and asset 
acquisitions; 2) $78.6 million compensation expense from stock option modifications, $42.2 million 
restructuring charges and $2.3 million asset impairments and accelerated depreciation costs related to the 
restructuring plan announced in February 2009; 3) $24.5 million non-cash interest expense associated with 
amortization of convertible debt discount; 4) $24.6 million net gain on the sale of investments; 5) $10.0 
million for an upfront payment for the in-licensing of technology that has not achieved regulatory approval;  
6) $8.4 million restructuring charges and $14.5 million for the rollout of capitalized employee retention 
termination benefits and accelerated depreciation costs and one-time termination benefits related to the 
phased closure of the Arklow, Ireland, breast implant manufacturing plant; 7) $32.2 million of external costs 
associated with responding to the U.S. Department of Justice (DOJ) subpoena; 8) $14.0 million gain on 
settlement of a manufacturing and distribution agreement related to an eye care pharmaceuticals product;  
9) $18.0 million contribution to The Allergan Foundation; 10) $5.3 million of loss on the extinguishment of 
convertible debt; 11) a $0.3 million restructuring charge reversal related to the phased closure of the Fremont, 
California, collagen manufacturing plant and $0.6 million of restructuring charges related to the streamlining 
of the Company’s European operations; 12) $0.4 million of integration and transition costs related to the 

acquisition of Groupe Cornéal Laboratoires (Cornéal); 13) $0.8 million for the fair market value inventory 
adjustment rollout and $0.4 million of transaction related costs associated with the acquisition of Samil 
Allergan Ophthalmic Joint Venture Company; and 14) $13.6 million unrealized loss on derivative instruments.

  The adjusted amounts in 2008 exclude a $2.4 million U.S. state and federal deferred tax benefit related to  
the legal entity integration of the acquisitions of Esprit Pharma Holding Company, Inc. (Esprit) and Inamed 
Corporation (Inamed), a $3.8 million negative tax impact from non-deductible losses associated with the 
liquidation of corporate-owned life insurance contracts, and the after-tax effects of the following: 1) $129.6 
million amortization of acquired intangible assets related to business combinations and asset acquisitions;  
2) $68.7 million for upfront payments for technologies that have not achieved regulatory approval; 3) $27.2 
million restructuring charges and $10.0 million of termination benefits, asset impairments and accelerated 
depreciation costs related to the phased closure of the Arklow, Ireland breast implant manufacturing plant;  
4) $3.4 million restructuring charges and $0.9 million gain on sale of technology and fixed assets related to 
the phased closure of the Fremont, California, collagen manufacturing plant; 5) $6.6 million of restructuring 
charges and $1.5 million of integration and transition costs related to the acquisition of Cornéal; 6) $4.1 
million of restructuring charges related to the streamlining of the Company’s European operations and the 
acquisition of EndoArt SA (EndoArt); 7) $11.7 million rollout of fair market value inventory adjustment and 
$0.7 million of integration and transition costs related to the acquisition of Esprit; 8) $25.7 million of 
external costs associated with responding to the DOJ subpoena; 9) $13.2 million settlement related to  
the termination of a distribution agreement in Korea; 10) $5.6 million impairment of intangible asset  
related to the phase-out of a collagen product; 11) $0.6 million of transaction costs related to ACZONE®; 
12) $24.9 million non-cash interest expense associated with amortization of convertible debt discount  
and related non-cash selling, general and administrative expenses of $0.1 million; and 13) $14.8 million 
unrealized gain on derivative instruments.

cash flow from operations

(in millions of dollars)

pharmaceutical sales growth

(in millions of dollars)

comparison of 5-year cumulative total return*

medical device sales growth

(in millions of dollars)

The adjusted amounts in 2007 exclude loss from discontinued operations of $1.7 million, the favorable recovery of 
$1.6 million in previously paid state income taxes, and the after-tax effects of the following: 1) $72.0 million charge 
for in-process research and development related to the acquisition of EndoArt; 2) $99.9 million amortization of 
acquired intangible assets related to business combinations and asset acquisitions; 3) $25.9 million of restructuring 
charges and $14.7 million of integration and transition costs related to the acquisitions of Inamed, Cornéal, EndoArt 
and Esprit; 4) $3.3 million rollout of fair market value inventory adjustments related to the acquisitions of Esprit 
and Cornéal; 5) $2.3 million settlement of an unfavorable Cornéal distribution contract; 6) $6.4 million settlement 
of a patent dispute; 7) $0.9 million restructuring charges related to the streamlining of the Company’s European 
operations; 8) $0.4 million of interest income related to income tax settlements; 9) $23.2 million non-cash interest 
expense associated with amortization of convertible debt discount and related non-cash selling, general and 
administrative expenses of $0.1 million; and 10) $0.4 million unrealized loss on derivative instruments. 

The adjusted amounts in 2006 exclude income tax benefits of $11.7 million related to the resolution of uncertain 
tax positions and favorable recovery of previously paid state income taxes, an income tax benefit of $17.2 million 
related to a reduction in valuation allowance associated with a deferred tax asset, an income tax benefit of $2.8 
million related to a change in estimated income taxes on 2005 dividend repatriation, income tax expenses of $1.6 
million related to intercompany transfers of trade businesses and net assets, and the after-tax effects of the 
following: 1) $579.3 million charge for in-process research and development related to the acquisition of Inamed;  
2) $58.6 million amortization of acquired intangible assets related to the acquisition of Inamed; 3) $47.9 million 
rollout of fair market value inventory adjustment related to the acquisition of Inamed; 4) $12.3 million restructuring 
charges and $20.7 million of integration and transition costs related to the acquisition of Inamed; 5) $28.5 million 
contribution to The Allergan Foundation; 6) $9.8 million restructuring charges and $6.2 million of transition/
duplicate operating costs related to the streamlining of the Company’s European operations; 7) $0.6 million 
restructuring charges related to the scheduled termination of the Company’s manufacturing and supply agreement 
with Advanced Medical Optics; 8) $4.9 million reversal of interest income on previously paid state income taxes 

and $4.9 million reversal of interest expense related to the resolution of uncertain tax positions; 9) $2.7 million 
of costs to settle a contingency involving non-income taxes in Brazil; 10) $0.4 million reversal of restructuring 
charges related to the streamlining of the Company’s operations in Japan; 11) $0.1 million of costs related to the 
acquisition of Cornéal; and 12) $0.3 million unrealized loss on derivative instruments.

The adjusted amounts in 2005 exclude noncontrolling interest related to gain on sale of distribution business in 
India of $3.1 million, income taxes of $49.6 million related to the repatriation of foreign earnings that had been 
previously permanently reinvested outside the United States, income tax benefits of $24.1 million related to the 
resolution of uncertain tax positions and an additional benefit for state income taxes of $1.4 million, and the 
after-tax effects of the following: 1) $28.8 million restructuring charges and $5.6 million of transition/duplicate 
operating costs related to the streamlining of the Company’s European operations; 2) $12.9 million restructuring 
charges related to the scheduled termination of the Company’s manufacturing and supply agreement with 
Advanced Medical Optics; 3) $7.9 million gain on the sale of a distribution business in India; 4) $7.3 million 
reduction in interest expense related to the resolution of uncertain income tax positions and $2.1 million of 
interest income related to previously paid state income taxes; 5) $5.7 million gain on the sale of assets previously 
used in contract manufacturing activities; 6) $2.3 million restructuring charges related to the streamlining of the 
Company’s operations in Japan; 7) $0.6 million gain on the sale of a former manufacturing plant in Argentina; 8) 
$0.8 million gain on the sale of a third party equity investment; 9) $3.6 million gain on the termination of the 
Vitrase collaboration agreement with ISTA Pharmaceuticals; 10) $3.0 million buy-out of a license agreement with 
Johns Hopkins University; 11) $0.4 million in costs related to the acquisition of Inamed; and 12) $1.1 million 
unrealized gain on derivative instruments.

the foregoing presentation contains certain non-gaap financial measures and non-gaap adjustments. for 
a reconciliation of these non-gaap financial measures to gaap financial measures, please refer to pages 4 
and 5 of this annual report.

 Year Ended December 31, 
In millions, except per share data 2009 2008 2007 2006 2005

statement of operations highlights     
(As reported under U.S. GAAP)

Product net sales $4,447.6 $4,339.7  $3,879.0  $3,010.1  $2,319.2 
Total revenues  4,503.6   4,403.4   3,938.9   3,063.3   2,342.6 
Research and development  706.0   797.9   718.1   1,055.5   388.3 
Earnings (loss) from continuing operations  623.8   564.7   487.0   (127.0)  406.8 
Loss from discontinued operations — —  (1.7) — —
Net earnings (loss) attributable to noncontrolling interest  2.5   1.6   0.5   0.4   2.9 
Net earnings (loss) attributable to Allergan, Inc. $    621.3  $    563.1  $    484.8  $   (127.4) $    403.9 

Net basic earnings (loss) per share attributable to  
 Allergan, Inc. stockholders $      2.05  $      1.85  $      1.59  $     (0.43) $      1.54 
Net diluted earnings (loss) per share attributable to  
 Allergan, Inc. stockholders 2.03  1.84   1.57   (0.43)  1.51 

Dividends per share  0.20   0.20   0.20   0.20   0.20 

adjusted amounts (a)     
Adjusted net earnings attributable to Allergan, Inc. $    849.8  $    786.5  $    672.9  $    547.2  $    453.3 

Adjusted net basic earnings per share attributable to  
 Allergan, Inc. stockholders $      2.80  $      2.59  $      2.21  $      1.86  $      1.73 
Adjusted net diluted earnings per share attributable to  
 Allergan, Inc. stockholders 2.78  2.57   2.18   1.83   1.69 

net sales by product line     
Specialty Pharmaceuticals:     
 Eye Care Pharmaceuticals $2,100.6 $2,009.1  $1,776.5  $1,530.6  $1,321.7 
 BOTOX®/Neuromodulator 1,309.6  1,310.9   1,211.8   982.2   830.9 
 Skin Care 208.0  113.7   110.7   125.7   120.2 
 Urologics 65.6  68.6   6.0  — —

  Subtotal pharmaceuticals  3,683.8   3,502.3   3,105.0   2,638.5   2,272.8 
 Other (primarily contract sales) — — — —  46.4 

  Total specialty pharmaceuticals  3,683.8   3,502.3   3,105.0   2,638.5   2,319.2 

Medical Devices:     
 Breast Aesthetics 287.5  310.0   298.4   177.2  —
 Obesity Intervention 258.2  296.0   270.1   142.3  —
 Facial Aesthetics  218.1  231.4   202.8   52.1  —

  Core medical devices 763.8  837.4   771.3   371.6  —
 Other — —  2.7  — —

  Total medical devices  763.8   837.4   774.0   371.6  —

Total product net sales $4,447.6 $4,339.7  $3,879.0  $3,010.1  $2,319.2 

product sold by location     
Domestic  65.4% 64.6% 65.7% 67.4% 67.5%
International 34.6% 35.4% 34.3% 32.6% 32.5%

FINANCIAL  SUMMARY
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adding Abbott Laboratories, Bristol-Myers 
Squibb Company, St. Jude Medical, Inc. and 
Stryker Corporation.
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CONDENSED CONSOLIDATED STATEMENTS OF OPERATIONS  
AND RECONCIL IATION OF NON-GAAP ADJUSTMENTS

In millions, except per share data year ended december 31, 2009 Year Ended December 31, 2008 Year Ended December 31, 2007 Year Ended December 31, 2006 Year Ended December 31, 2005
    non-gaap    Non-GAAP    Non-GAAP    Non-GAAP    Non-GAAP  
   gaap adjustments  adjusted GAAP Adjustments  Adjusted GAAP Adjustments  Adjusted GAAP Adjustments  Adjusted GAAP Adjustments  Adjusted

revenues
Specialty pharmaceuticals product net sales $3,683.8   $         —  $3,683.8  $3,502.3   $         —   $3,502.3  $3,105.0  $        —  $3,105.0  $2,638.5   $         —  $2,638.5  $2,319.2   $       —  $2,319.2 
Medical devices product net sales  763.8  —   763.8   837.4  —   837.4   774.0  —   774.0   371.6  —   371.6  — —  —
 Product net sales  4,447.6  —   4,447.6   4,339.7  —   4,339.7   3,879.0  —   3,879.0   3,010.1  —   3,010.1   2,319.2  —   2,319.2 
Other revenues   56.0  —   56.0   63.7  —   63.7   59.9  —   59.9   53.2  —   53.2   23.4  —   23.4 
 Total   4,503.6  —   4,503.6   4,403.4  —   4,403.4   3,938.9  —   3,938.9   3,063.3  —   3,063.3   2,342.6  —   2,342.6 

operating costs and expenses
Cost of sales (excludes amortization of acquired  
 intangible assets)   750.9 (20.2) (a)(b)(c)   730.7   761.2 (20.6) (q)(r)(s)   740.6   673.2 (3.5) (ad)(ae)   669.7   575.7 (48.8) (al)(am)   526.9   385.3 (0.5) (av)(aw)   384.8 
Selling, general and administrative   1,921.5 (91.9) (a)(c)(d)(e)(f)(g)(h)   1,829.6   1,856.1 (47.3) (r)(s)(t)(u)(v)(w)(x)   1,808.8   1,680.2 (23.3) (ae)(af)(ai)   1,656.9   1,333.4 (53.9) (al)(an)(ao)(ap)   1,279.5   936.8   10.0 (av)(ax)(ay)   946.8 
Research and development   706.0 (31.1) (a)(b)(i)   674.9   797.9 (69.0) (r)(y)(z)(aa)(ab)   728.9   718.1 (72.0) (ag)   646.1   1,055.5 (580.0) (al)(ao)(aq)   475.5   388.3 (4.5) (av)(az)   383.8 
Amortization of acquired intangible assets   146.3 (124.4) (j)   21.9   150.9 (129.6) (j)   21.3   121.3 (99.9) (j)   21.4   79.6 (58.6) (ar)   21.0   17.5  —   17.5 
Restructuring charges and asset write-offs, net   50.9 (50.9) (k)  —  41.3 (41.3) (k)  —  26.8 (26.8) (k)  —  22.3 (22.3) (k)  —  43.8 (43.8) (aw)  —

Operating income (loss)   928.0   318.5    1,246.5   796.0   307.8    1,103.8   719.3   225.5    944.8 (3.2)  763.6    760.4   570.9   38.8    609.7 

Interest income   7.0  —    7.0   33.5  —   33.5   65.3 (0.4) (ah)   64.9   48.9   4.9 (as)   53.8   35.4 (2.2) (ba)(bb)   33.2 
Interest expense (76.9)  24.5 (l) (52.4) (85.5)  24.9 (x) (60.6) (94.6)  23.2 (ai) (71.4) (60.2) (4.9) (as) (65.1) (12.4) (7.3) (ba) (19.7)
Unrealized (loss) gain on derivative instruments, net (13.6)  13.6 (m)  —  14.8 (14.8) (m)   — (0.4)  0.4 (m)  — (0.3)  0.3 (m)  —  1.1 (1.1) (m)  —
Gain on investments, net   24.6 (24.6) (n)  — — —  — — —  —  0.3  —   0.3   0.8 (0.8) (bc)  —
Other, net (20.6)  5.3 (o) (15.3)  3.4  —   3.4 (25.2) —  (25.2) (5.0)  2.7 (at) (2.3)  3.4 (3.5) (bb) (0.1)
   (79.5)  18.8   (60.7) (33.8)  10.1   (23.7) (54.9)  23.2   (31.7) (16.3)  3.0   (13.3)  28.3 (14.9)   13.4 

Earnings (loss) from continuing operations before  
 income taxes   848.5   337.3    1,185.8   762.2   317.9    1,080.1   664.4   248.7    913.1 (19.5)  766.6    747.1   599.2   23.9    623.1 
Provision for income taxes   224.7   108.8 (p)   333.5   197.5   94.5 (ac)   292.0   177.4   62.3 (aj)   239.7   107.5   92.0 (au)   199.5   192.4 (22.4) (bd)   170.0 

Earnings (loss) from continuing operations   623.8   228.5    852.3   564.7   223.4    788.1   487.0   186.4    673.4 (127.0)  674.6    547.6   406.8   46.3    453.1 
Loss from discontinued operations  — —   — — —  — (1.7)  1.7 (ak)  — — —  — — —  —
Net earnings (loss) attributable to noncontrolling interest   2.5  —    2.5   1.6  —   1.6   0.5  —   0.5   0.4  —   0.4   2.9 (3.1) (be) (0.2)

Net earnings (loss) attributable to Allergan, Inc.  $    621.3  $  228.5   $    849.8  $    563.1  $ 223.4   $    786.5  $    484.8  $188.1   $    672.9 $   (127.4) $ 674.6   $    547.2  $    403.9  $ 49.4   $    453.3 

Net earnings (loss) per share attributable to  
 Allergan, Inc. stockholders
  Basic  $      2.05  $    0.75  $      2.80  $       1.85  $    0.74   $      2.59  $       1.59  $   0.62   $       2.21 $     (0.43) $    2.29   $       1.86  $       1.54  $ 0.19   $       1.73 
  Diluted  $      2.03  $    0.75  $      2.78  $       1.84  $    0.73   $      2.57  $       1.57  $   0.61   $       2.18 $     (0.43) $    2.26   $       1.83  $       1.51  $ 0.18   $       1.69 

Total product net sales $4,447.6  $ 106.4 (bf)  $4,554.0  $4,339.7 $   (49.5) (bf)  $4,290.2  $3,879.0 $ (87.4) (bf)  $3,791.6  $3,010.1 $   (15.2) (bf)  $2,994.9  $2,319.2 $(22.3) (bf)  $2,296.9 

The information for 2008 and 2007 in this Annual Report has been retrospectively adjusted to reflect the impact 
of the adoption in the first quarter of 2009 of updates to Financial Accounting Standards Board guidance related 
to the accounting for convertible debt instruments that may be settled fully or partially in cash upon conversion. 
The information for 2006 and 2005 was not retrospectively adjusted. 
“GAAP” refers to financial information presented in accordance with generally accepted accounting principles in 
the United States.
In this Annual Report, Allergan included historical non-GAAP financial measures, as defined in Regulation G 
promulgated by the Securities and Exchange Commission, with respect to the year ended December 31, 2009,  
as well as the corresponding periods for 2008 through 2005. Allergan believes that its presentation of historical 
non-GAAP financial measures provides useful supplementary information to investors regarding its operational 
performance because it enhances an investor’s overall understanding of the financial performance and prospects  
for the future of Allergan’s core business activities by providing a basis for the comparison of results of core 
business operations between current, past and future periods. The presentation of historical non-GAAP financial 
measures is not meant to be considered in isolation from or as a substitute for results as reported under GAAP.
In this Annual Report, Allergan reported the non-GAAP financial measures “non-GAAP earnings attributable to 
Allergan, Inc.” and all of its subcomponents and related “non-GAAP basic and diluted earnings per share attributable 
to Allergan, Inc. stockholders.” Allergan uses non-GAAP earnings to enhance the investor’s overall understanding of 
the financial performance and prospects for the future of Allergan’s core business activities. Non-GAAP earnings is 
one of the primary indicators management uses for planning and forecasting in future periods, including trending 
and analyzing the core operating performance of Allergan’s business from period to period without the effect of  
the non-core business items indicated. Management uses non-GAAP earnings to prepare operating budgets and 
forecasts and to measure Allergan’s performance against those budgets and forecasts on a corporate and segment 
level. Allergan also uses non-GAAP earnings for evaluating management performance for compensation purposes. 
Despite the importance of non-GAAP earnings in analyzing Allergan’s underlying business, the budgeting and 
forecasting process and designing incentive compensation, non-GAAP earnings has no standardized meaning defined 
by GAAP. Therefore, non-GAAP earnings has limitations as an analytical tool, and should not be considered in 
isolation, or as a substitute for analysis of Allergan’s results as reported under GAAP. Some of these limitations are:
•  it does not reflect cash expenditures, or future requirements, for expenditures relating to restructurings, and 

certain acquisitions, including severance and facility transition costs associated with acquisitions;
•  it does not reflect gains or losses on the disposition of assets associated with restructuring and business  

exit activities; 
• it does not reflect the tax benefit or tax expense associated with the items indicated;
•  it does not reflect the impact on earnings of charges or income resulting from certain matters Allergan considers 

not to be indicative of its on-going operations; and
•  other companies in Allergan’s industry may calculate non-GAAP earnings differently than it does, which may limit 

its usefulness as a comparative measure.
Allergan compensates for these limitations by using non-GAAP earnings only to supplement net earnings (loss) on 
a basis prepared in conformance with GAAP in order to provide a more complete understanding of the factors and 
trends affecting its business. Allergan strongly encourages investors to consider both net earnings (loss) and cash 
flows determined under GAAP as compared to non-GAAP earnings, and to perform their own analysis, as appropriate.
In this Annual Report, Allergan also reported sales performance using the non-GAAP financial measure of constant 

currency sales. Constant currency sales represent current year reported sales adjusted for the translation effect  
of changes in average foreign currency exchange rates between the current year and the corresponding prior year. 
Allergan calculates the currency effect by comparing adjusted current year reported amounts, calculated using  
the monthly average foreign exchange rates for the corresponding prior year, to the actual current year reported 
amounts. Management refers to growth rates in constant currency so that sales results can be viewed without the 
impact of changing foreign currency exchange rates, thereby facilitating period to period comparisons of Allergan’s 
sales. Generally, when the dollar either strengthens or weakens against other currencies, the growth at constant 
currency rates will be higher or lower, respectively, than growth reported at actual exchange rates.
Reporting sales performance using constant currency sales has the limitation of excluding currency effects from 
the comparison of sales results over various periods, even though the effect of changing foreign currency exchange 
rates has an actual effect on Allergan’s operating results. Investors should consider these effects in their overall 
analysis of Allergan’s operating results.
(a)  Compensation expense from stock option modifications related to the restructuring plan announced in February 

2009 of $78.6 million, consisting of cost of sales of $5.0 million, selling, general and administrative expenses 
of $52.6 million and research and development expenses of $21.0 million.

(b)  Rollout of retention termination benefits and accelerated depreciation costs capitalized in inventory of $14.4 
million included in cost of sales and one-time termination benefits of $0.1 million included in research and 
development expenses related to the phased closure of the Arklow, Ireland, breast implant manufacturing facility.

(c)  Fair market value inventory adjustment rollout of $0.8 million included in cost of sales and transaction related 
costs of $0.4 million included in selling, general and administrative expenses related to the acquisition of Samil 
Allergan Ophthalmic Joint Venture Company.

(d)  External costs of approximately $32.2 million associated with responding to the U.S. Department of Justice 
(DOJ) subpoena announced in a company press release on March 3, 2008.

(e) Asset impairments and accelerated depreciation costs related to the 2009 restructuring plan of $2.3 million.
(f) Integration and transition costs related to the acquisition of Groupe Cornéal Laboratoires (Cornéal) of $0.4 million.
(g) Contribution to The Allergan Foundation of $18.0 million.
(h)  Gain on settlement of a manufacturing and distribution agreement of $14.0 million related to an eye care 

pharmaceuticals product.
(i)  Upfront payment of $10.0 million for a license and development agreement with Pieris AG for technology that 

has not achieved regulatory approval.
(j) Amortization of acquired intangible assets related to business combinations and asset acquisitions.
(k) Net restructuring charges.
(l) Non-cash interest expense associated with amortization of convertible debt discount.
(m) Unrealized (loss) gain on the mark-to-market adjustment to derivative instruments.
(n) Net gain on sale of investments.
(o) Loss on extinguishment of convertible debt.
(p)  Total tax effect for non-GAAP pre-tax adjustments of $(106.2) million, a net expense of $4.1 million for a 

change in estimated income taxes related to pre-acquisition periods associated with business combinations 
and uncertain tax positions included in prior year filings and an income tax benefit of $(6.7) million related to 
foreign research and development tax credits.

(q)  Fair market value inventory adjustment rollout of $11.7 million related to the acquisition of Esprit Pharma 
Holding Company, Inc. (Esprit). 

(r)  One-time termination benefits, asset impairments and rollout of retention termination benefits and 
accelerated depreciation costs capitalized in inventory related to the phased closure of the Arklow, Ireland, 
breast implant manufacturing facility of $10.0 million, consisting of cost of sales of $8.8 million, selling, 
general and administrative expenses of $0.9 million and research and development expenses of $0.3 million. 

(s)  Integration and transition costs related to the acquisitions of Esprit and Cornéal, consisting of cost of sales of 
$0.1 million and selling, general and administrative expenses of $2.1 million.

(t)  External costs of approximately $25.7 million associated with responding to DOJ subpoena and ACZONE® 
transaction costs of $0.6 million.

(u) Settlement related to the termination of a distribution agreement in Korea of $13.2 million.
(v)  Gain on sale of technology and fixed assets of $0.9 million related to the phased closure of the collagen 

manufacturing facility in Fremont, California.
(w) Impairment of intangible asset of $5.6 million related to the phase-out of a collagen product.
(x)  Non-cash interest expense associated with amortization of convertible debt discount of $24.9 million and 

related non-cash selling, general and administrative expenses of $0.1 million.
(y)  Upfront payment of $13.9 million for in-licensing of Canadian SANCTURA® product rights that have not 

achieved regulatory approval.
(z)  Upfront payment of $6.3 million for in-licensing of Asterand plc technology that has not achieved  

regulatory approval.
(aa)  Upfront payment of $41.5 million for a license and development agreement with Spectrum Pharmaceuticals, Inc. 

for technology that has not achieved regulatory approval.
(ab)  Upfront payment of $7.0 million for a license and development agreement with Polyphor Ltd. for technology 

that has not achieved regulatory approval.
(ac)  Total tax effect for non-GAAP pre-tax adjustments of $(95.9) million, U.S. state and federal deferred tax benefit 

from legal entity integration of Esprit and Inamed Corporation (Inamed) of $(2.4) million, and negative tax 
impact from non-deductible losses associated with the liquidation of corporate-owned life insurance contracts 
of $3.8 million. 

(ad)  Fair market value inventory adjustment rollouts of $0.5 million and $2.8 million related to the acquisitions of 
Cornéal and Esprit, respectively.

(ae)  Integration and transition costs related to the acquisitions of Inamed, Cornéal, Esprit, and EndoArt SA (EndoArt), 
consisting of cost of sales of $0.2 million and selling, general and administrative expenses of $14.5 million.

(af)  Settlement of an unfavorable pre-existing Cornéal distribution contract for $2.3 million and $6.4 million legal 
settlement of a patent dispute assumed in the acquisition of Inamed.

(ag) In-process research and development charge related to the acquisition of EndoArt.
(ah) Interest income related to income tax settlements.
(ai)  Non-cash interest expense associated with amortization of convertible debt discount of $23.2 million and 

related non-cash selling, general and administrative expenses of $0.1 million.
(aj)  Total tax effect for non-GAAP pre-tax adjustments of $(60.7) million and favorable recovery of previously paid 

state income taxes of $(1.6) million.

(ak)  Loss from discontinued operations associated with the July 2007 sale of the former Cornéal ophthalmic 
surgical device business.

(al)  Integration and transition costs related to the acquisition of Inamed, consisting of cost of sales of $0.9 million; 
selling, general and administrative expenses of $19.6 million; and research and development expenses of  
$0.2 million. 

(am) Fair market value inventory adjustment rollout of $47.9 million related to the acquisition of Inamed.
(an) Costs related to the acquisition of Cornéal of $0.1 million.
(ao)  Transition/duplicate operating expenses related to restructuring and streamlining of European operations, 

consisting of selling, general and administrative expenses of $5.7 million and research and development 
expenses of $0.5 million.

(ap) Contribution to The Allergan Foundation of $28.5 million.
(aq) In-process research and development charge of $579.3 million related to the acquisition of Inamed.
(ar) Amortization of acquired intangible assets related to the acquisition of Inamed. 
(as)  Reversal of interest income on previously paid state income taxes and reversal of interest expense related to 

the resolution of uncertain tax positions.
(at) Costs to settle a previously disclosed contingency involving non-income taxes in Brazil.
(au)  Total tax effect for non-GAAP pre-tax adjustments of $(61.9) million, resolution of uncertain tax positions and 

favorable recovery of previously paid state income taxes of $(11.7) million, reduction in valuation allowance 
associated with a deferred tax asset of $(17.2) million, change in estimated income taxes on 2005 dividend 
repatriation of $(2.8) million, and taxes related to intercompany transfers of trade businesses and net assets 
of $1.6 million.

(av)  Transition/duplicate operating expenses related to restructuring and streamlining of European operations, 
consisting of cost of sales of $0.3 million; selling, general and administrative expenses of $3.8 million; and 
research and development expenses of $1.5 million.

(aw) Restructuring charge of $43.8 million and related inventory write-offs of $0.2 million.
(ax)  Gain on sale of assets primarily used for Advanced Medical Optics contract manufacturing ($5.7 million), gain 

on sale of distribution business in India ($7.9 million), and gain on sale of a former manufacturing plant in 
Argentina ($0.6 million).

(ay) Costs related to the acquisition of Inamed of $0.4 million.
(az) Buyout of a license agreement with Johns Hopkins University.
(ba)  Interest income related to previously paid state income taxes and reversal of interest expense related to  

tax settlements.
(bb) Termination of ISTA Vitrase collaboration agreement (including interest income of $0.1 million).
(bc) Gain on sale of third party equity investment.
(bd)  Total tax effect for non-GAAP pre-tax adjustments of $(1.7) million, resolution of uncertain tax positions of 

$(24.1) million, additional benefit for state income taxes of $(1.4) million, and $49.6 million related to the 
repatriation of foreign earnings that had been previously permanently reinvested outside the United States.

(be) Noncontrolling interest related to gain on sale of distribution business in India.
(bf) The adjustment to measure sales using constant currency.4   5
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Business conditions in the first half of 2009 were even more challenging 
than at the end of 2008. This, in combination with the changing 
dynamics of today’s health care environment, has required all companies 
to take a critical look at their business operations and make adjustments 
in order to continue providing optimal health care solutions for patients 
while building stockholder value. We have used this period of great 
challenge as a catalyst for change, to retool our organization’s skill sets 
and business practices and to make tough strategic trade-offs to help 
Allergan emerge from the recession as a lean, fit and adaptable company. 
We have refreshed our thinking about the way we do business and have 
sharpened our perspective on the best way to meet the needs of all our 
stakeholders, starting with the patients who depend on us most for 
safe, high-quality products. with patients top of mind, innovation  
to advance patient care and the strengthening of our informational 
systems and educational initiatives were key areas of focus for 
allergan in 2009. Coupled with operational flexibility and efficiencies, 
smart business thinking, and the ability to set clear priorities and follow 
through on them, our core values have guided us on the path toward 
continued growth.

In 2009 we generated sales growth of 2.5 percent in U.S. Dollars and 
4.9 percent in local currencies, with a decline in sales of 4.7 percent in 
U.S. Dollars in the first half of the year versus the prior year but, with the 
bottoming out of many economies around the globe, a much stronger 
growth of 10.0 percent in U.S. Dollars in the second half of the year. This 
was aided by the weakness of the U.S. Dollar relative to other currencies 
and a lapping effect compared to the weak end of 2008. At the beginning 
of the year, we provided investors with an expected range for adjusted 
Diluted Earnings per Share (EPS) growth of 5–7 percent. Applying great 
operating discipline, the final result was 8.2 percent growth versus 2008. 
[A reconciliation between Generally Accepted Accounting Principles 
(GAAP) Diluted EPS and adjusted Diluted EPS is on pages 4–5.] With the 
credit and liquidity shock at the end of 2008, we paid more attention to 
cash flow generation than ever before. The results were excellent, with 
operating cash flow of $1,113 million, and a post-capital expenditure 
net cash flow of $1,017 million, a record in the history of Allergan and 
comfortably surpassing our results prior to the recession.

With hindsight, it was sound thinking that in early 2009 we prepared  
for the worst with a restructuring in February that reduced our global 
headcount by approximately 460 employees (or 5 percent), primarily in 
the United States and Europe where the economies were most affected 
by the recession. We also instituted broad cost containment measures, 
renegotiated terms with our principal vendors, subjecting any use of 
consultants and contractors to rigorous management scrutiny, and 
evaluated every possible way to create efficiencies while ensuring that 
we stayed on course with our business strategy and commitments  
to physicians and patients. Regarding manufacturing, we were able  
to reduce the average cost of product produced by 4 percent versus 
2008 by applying a host of techniques from renegotiating raw material 
contracts, improving line speeds and yields, and applying overall 
principles of Lean Manufacturing to our processes. Our intent was to 
preserve essential expenditures in Research and Development (R&D)  
and higher return sales and marketing programs, while leveraging 
investments made during the earlier years of buoyant growth. The 
restructuring was concentrated and targeted in two areas: the urology 
sales force in the United States, where we made the strategic decision  
to withdraw from a direct detailing presence in the general practitioner 
channel; and in marketing support functions in the United States and 
Europe. We also benefited from a decision made in early 2008 to  
close our breast implant manufacturing facility in Arklow, Ireland, and 
concentrate all global production in our existing, expanded low-cost 
facility in Costa Rica.

the global recession had varying impacts on different operating 
regions but particularly on our different product lines, which served 
to demonstrate the benefits of our diversity both in terms of 
business areas, products and geographies. For the full year, based  
on internal information and assumptions, approximately 72 percent  
of Allergan’s sales were derived from products reimbursed by private 
insurers or government payors around the world, and 28 percent were 
based on cash paid electively by consumers for medical aesthetics 
procedures. This compares to a two-thirds/one-third percentage mix 
prior to the recession, a shift because elective cash pay products were 
subject to cutbacks in consumer spending and, as became quite clear in 

the downturn, in direct correlation to price. Accordingly, the highest cost 
procedure, surgery for breast augmentation, was hit the hardest; dermal 
fillers felt a medium impact; and the lowest cost procedure, BOTOX® 
Cosmetic, was by far the most resilient. Beyond medical aesthetics, we 
were initially surprised by the weakness of the market and our sales of 
obesity intervention products, particularly the LAP-BAND® Adjustable 
Gastric Banding System. Prior to the recession, about a quarter of this 
business was cash pay, and even the reimbursed segment was affected 
given a typical insurance co-payment in the range of $2,000 to $4,000 
in the United States.

During the first half of 2009 we improved our ability to forecast the 
speed of contraction in our product markets, and we also rapidly reaped 
the benefits of the vigorous cost savings programs outlined above. By 
the middle of the year, we began to observe a bottoming out of the U.S. 
economy, resilience in several of the large European economies and 
continuing strength in East Asia and Brazil. Consequently, from the 
beginning of the third quarter we made the strategic decision to ramp up 
Direct to Consumer (DTC) advertising for several of our medical aesthetics 
brands including LATISSE®, RESTASIS®, our therapeutic dry eye product, 
JUVEDERM®, and, for LAP-BAND® System, to boost sales trajectory in 
anticipation of market recovery by generating greater awareness among 
patients of their treatment options. Unfortunately we had no FDA- 
approved advertisement available for BOTOX® Cosmetic. Operationally, 
DTC is all variable expenditure, and decisions to move spend up or down 
can be made on a short-term basis. In the fourth quarter, on rising 
confidence in economic recovery, we broadened our spending from DTC 
alone into other impactful high return marketing programs. We continue, 
however, to keep an iron grip on spending so that we can lock in the 
benefits, learned during the recession, of a lower cost operating model.

in the midst of the recession, the fundamentals underpinning the 
long-term success of our business model remained top of mind, 
including our commitment to patients, steady investment, scientific 
innovation and global expansion. Key areas of reflection were: how to 
position Allergan to emerge from the downturn even stronger and, as a 
specialist in each of our medical specialties, how to further increase our 
strategic differentiation from our key competitors.

steady investment in r&d and scientific innovation 
Overall expenditure on R&D, on a non-GAAP adjusted basis, was $675 
million, a decrease of 7.4 percent versus 2008. [A reconciliation between 
GAAP R&D expenditures and adjusted R&D expenditures is on pages 4–5.] 
Regarding R&D investment we would have liked to have spent much more. 
However, 2009 was a transition year as we completed many expensive 
Phase III trials: OZURDEX™ for retinal vein occlusion (RVO) and uveitis 
and, to a lesser extent, ACUVAIL® and ZYMAR® X. In addition, in the first 
few months of the year we were cautious about initiating new clinical 
studies given the uncertain economic outlook. But during this period we 
also took steps to ensure that a downturn in the economy would not 
slow innovation or progress in critical research to advance patient care. 
We made significant efficiency gains in clinical development so that we 
are now able to obtain much greater output at the same high standards 
for the same level of expenditure. This was achieved with no impact on 
quality by bringing in-house a greater number of clinical trials, which is 
more cost-efficient given that we can leverage our existing infrastructure; 
by conducting more clinical trials in lower-cost regions overseas; and  
by negotiating lower-cost contracts with preferred Clinical Research 
Organization (CRO) partners. In 2009, we were able to enroll 8 percent 

more patients per clinical research associate than in 2008. For 2010 we 
have further efficiency programs in place to reduce the cost of clinical 
trials, measured by cost per patient enrolled.

Even against this background of lower R&D spending, we achieved a 
steady stream of product approvals in major countries around the world. 
LUMIGAN® RC 0.01% was approved in the European Union, Canada and 
Brazil, and LUMIGAN® 0.03% was approved in Japan in partnership with 
Senju Pharmaceutical Co., Ltd. In partnership with GlaxoSmithKline (GSK), 
BOTOX® for glabellar lines was approved in China, and in Japan as BOTOX 
VISTA®. The French regulatory agency approved BOTOX® for upper and 
lower limb spasticity for children. LATISSE® was approved in Korea, the 
first market to follow the Food and Drug Administration (FDA) approval 
in the United States. Our JUVÉDERM® Ultra and Ultra Plus brands, 
formulated with lidocaine anesthetic, were launched in Europe and 
Australia and in early 2010 were approved in the United States under 
the JUVEDERM® Ultra XC and Ultra Plus XC brands. Additionally, 
VOLUMA™ XC incorporating lidocaine was approved in Europe. In the 
United States, major regulatory files were submitted to the FDA in 
2009: BOTOX® for chronic migraine, OZURDEX™ for a new indication  
of uveitis and LAP-BAND® System for morbidly obese adolescents. In 
addition, in 2009 we also responded and liaised with the FDA regarding 
our 2008 filing for BOTOX® for spasticity. Due to increasingly challenging 
regulatory review processes at the FDA, we have not yet received 
approval for LUMIGAN® RC 0.01%, nor for the next generation silicone 
gel shaped breast implant, known as Style 410. Regulatory files for 
BOTOX® for chronic migraine were also submitted to the authorities  
in Canada, the United Kingdom, France and Switzerland.

as we pursue new solutions for patients through our r&d 
programs, our primary focus is on new glaucoma programs, next 
generation therapeutic dry eye products, and a next generation  
of neuromodulators with even more precise targeting of 
neurotransmitters. In these endeavors we do not rely upon internal 
sources of technology alone, but supplement these with research 
collaborations and acquisitions of technology from third parties. An 
example is the acquisition of Serica in early 2010 which brings us unique 
silk mesh-based technology for use in breast reconstruction. With almost 
$2 billion of cash currently on our balance sheet, we have the strategic 
flexibility to make further acquisitions to bolster our R&D pipeline and 
growth over the coming years.

progress on a broad front 
Regarding selling, general and administrative (SG&A) expenditures, 
adjusted SG&A on a non-GAAP basis increased by 1.1 percent versus 
2008. [A reconciliation between GAAP SG&A expenditures and adjusted 
SG&A expenditures is on pages 4–5.] A significant proportion of the 
increase was accounted for by the investments in DTC which were at  
a record $185 million, marking an increase of 47 percent over 2008 
despite hard economic times and reflecting a conscious decision to 
spend into the recovery. By targeting our overall sales and marketing 
investments to selected areas, we made great progress on a broad front. 
Eye care pharmaceuticals, representing 47 percent of worldwide 
revenues, increased 4.6 percent in U.S. Dollars and 7.2 percent in local 
currencies. For the eighth consecutive year, Allergan has been the fastest 
growing global eye care pharmaceutical company,(1) thanks principally  
to RESTASIS®, our artificial tears brands led by REFRESH® and OPTIVE™, 
and our glaucoma franchise, led by the worldwide introductions of the 

TO OUR INVESTORS+

strategically  
prepared for  
the health care  
market of the  
coming decade

(1)  Intercontinental Medical Statistics (IMS): 48 countries rollup, YTD Q3 2009.
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