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2010: A Milestone in Allergan’s History; 
A Breakthrough Year in R&D

Corporate Headquarters
Allergan, Inc.
2525 Dupont Drive
Irvine, CA 92612-1599
(714) 246-4500

E-mail: corpinfo@allergan.com
Internet: www.allergan.com

Transfer Agent, Registrar and Dividend Disbursing Agent
Wells Fargo Shareowner Services
P.O. Box 64874
St. Paul, MN 55164-0874
(800) 468-9716

Hearing Impaired # TDD: (651) 450-4144

Annual Meeting of Stockholders
The Annual Meeting of Stockholders of Allergan, Inc. 
will be held at the Hyatt Regency Irvine, 17900 Jamboree 
Road, Irvine, CA 92614, on May 3, 2011 at 10:00 a.m.
Pacific Time.

For inquiries related to the Annual Meeting of 
Stockholders, please contact:

Matthew J. Maletta
Allergan, Inc.
P.O Box 19534
Irvine, CA 92623-9534
Phone: (714) 246-5185
Fax: (714) 246-4774

Form 10-K
A copy of Allergan, Inc.’s Annual Report on Form 10-K, 
as filed with the Securities and Exchange Commission, 
is available through our Web site at www.allergan.com 
or without charge by contacting:

Investor Relations
James M. Hindman
Allergan, Inc.
P.O. Box 19534
Irvine, CA 92623-9534
Phone: (714) 246-4636
Fax: (714) 246-4162
E-mail: corpinfo@allergan.com

Dividend Reinvestment and Stock Purchase Plan
The plan allows Allergan stockholders to reinvest their 
dividends or invest cash in Allergan stock without brokerage 
commissions or service charges. If you are interested in 
joining the plan or would like more information, you 
may request a prospectus from:

Wells Fargo Shareowner Services
Dividend Reinvestment Plan
Allergan, Inc.
P.O. Box 64856
St. Paul, MN 55164-0856

Market Prices of Common Stock and Dividends  
The following table shows the quarterly price range of the 
common stock and the cash dividends declared per share 
during the period listed.

Trademarks
® and ™ Marks owned by Allergan, Inc.

JUVÉDERM is a registered trademark of Allergan 
Industrie SAS.

Dysport is a registered trademark of Ipsen.

Allergan, for the year ending December 31, 2010, continued 
its proud tradition of placement in the top quartile for 
environmental health and safety performance within its 
pharmaceutical company peer group. More information on 
its 2010 performance worldwide can be found by visiting 
the “Responsibility” section on Allergan’s corporate Web 
site at www.allergan.com, and selecting the “Environmental 
Health and Safety Information” page.

Corporate Overview and 
Stockholders’ Information

Allergan common stock is listed on the New York Stock Exchange and is traded under the symbol 

“AGN.” The approximate number of stockholders of record was 5,175 as of February 17, 2011.
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Research and development: The search for something new and 

useful has driven Allergan’s evolution since 1950, when Gavin 

Herbert, Sr., began producing and marketing an anti-allergy nose 

drop invented by his friend, chemist Stanley Bly. They saw a need. 

They created a solution. And they launched a company that then 

focused on the eye care market, which was overlooked by the rest 

of the pharmaceutical industry at the time.  

Today, Allergan focuses on six distinct markets, and we believe 

our approach to specialization initiated 60 years ago remains 

the key to the growth and success we’ve had over the past six 

decades. At the heart of our specialized focus is Research and 

Development (R&D), which represents a critical component 

of Allergan’s values and culture. R&D fills our pipeline and 

fuels our growth by finding new opportunities to help patients 

in areas of substantial unmet need.

This year, our R&D efforts resulted in 12 significant product 

approvals, bringing new and meaningful treatment options to 

patients around the world.

As we celebrate this important achievement, we also use the 

occasion of our 60-year anniversary to reflect on what makes 

Allergan – a multi-specialty company – special.  

Allergan 2010 Annual Report / 1
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An Extraordinary Past. An Exciting Future
G A V I N  S .  H E R B E R T, J R.,  R E F L E C T S  O N  A L L E R G A N ’S  E V O L U T I O N  

In 1957, at the age of 25, Gavin S. Herbert, Jr., became president of Allergan, the company 
founded by his father in 1950. Allergan had just $100,000 in annual revenues, but 
Herbert had big ideas – and the capacity to turn ideas into results. He served as Allergan’s 
CEO for 30 years, was Chairman of the Board of Directors from 1977 to 1996, and 
served as Chairman Emeritus from 1996 until his retirement from the Board in 
May 2011. He has continued his association with Allergan by joining the Board of the 
Allergan Foundation. Under Herbert’s 60 years of leadership, Allergan evolved from 
a regional eye care company, to a national company, to a multi-specialty company with 
a worldwide presence.     

Allergan 2010 Annual Report /  3

On focus: “My father, Gavin Herbert, Sr., owned a chain of 
drug stores and started Allergan with a few new ophthalmic 
products. But he didn’t see how we could compete with the 
large pharmaceutical companies. Well, that made me dig in 
my heels! The way I saw it, the big companies were overlooking 
the ophthalmology market. So, I had to convince my father 
we could build a good business by focusing on this niche 
and working with thought leaders to create innovative eye 
care products.” 

On optimism: “When we broke ground in Orange County 
in 1960, we acquired 24 acres for $1 million, at a time when 
our sales were just around $6 million. We created a master 
plan for the site, and we predicted that one day we would 
expand globally. But when I think back, not even in my 
wildest dreams did I envision how Allergan would grow into 
what it’s become today.”  

On the value of listening: “I always loved talking with the 
researchers active in our fi elds and the doctors who used our 
products. I met with physicians constantly, often over the 
weekend, when they had more time to talk, to fi nd out what 
their patients needed and to learn how we could make our 
products more effective.  A lot of our ideas came from those 
conversations. We listened and we responded, as fast as we 
could – and Allergan remains nimble and agile today.”  

On building a team: “I realized early on that I didn’t know 
enough about this business. I needed to surround myself with 
talent, in everything from fi nance and marketing to research 
and development. One of my early priorities was to identify 
smart, experienced people and lure them out to Orange 
County. I was smart enough – or lucky enough – to pick out 
really good people. Getting the right people is everything! 
And that continues to be the case at Allergan.”

On leadership and constancy: “I’m proud of the fact that 
during the past 60 years, Allergan has had just two CEOs 
after me: Bill Shepherd and current CEO David Pyott. I think 
this has helped us stay focused on what we do best – staying 
close to the medical community and addressing unmet patient 
needs within our specialties.”

On specialization and serendipity:  “Ophthalmology was our 
fi rst specialty, followed by dermatology. We found that many 
of the corticosteroids and compounds we developed for eye 
care could also be applied to medical dermatology. But seren-
dipity is important and has led us to many new opportunities. 
Who, after all, could anticipate BOTOX® Cosmetic? We were 
initially interested in BOTOX® because it was used to treat 
a few rare eye conditions. Then we started to discover other 
applications for it, and today it’s a cornerstone of Allergan’s 
Neurosciences and Medical Aesthetics specialties. Today, 
Allergan is always looking for new ideas within its specialties, 
but always open to the unforeseen opportunities too, as long 
as they make strategic sense.”

On Allergan’s future: “I have been actively involved with 
Allergan’s Research and Development committee, and that’s 
where the future of Allergan is being created. Three things give 
me confi dence: the quality of people, the ability to turn things 
around fast and a robust product pipeline. We are exploring 
a lot of promising therapies we believe will be able to treat 
conditions in patients in all of our specialties. I often cannot 
believe what Allergan has become over the past 60 years, but I 
am confi dent the next 60 will be good ones.”

Gavin S. Herbert, Jr.
Founder of Allergan & Chairman Emeritus since 1996

Sincerely,
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