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Underdiagnosis & Undertreatment Continued

- Another RAND study published in the
Annals of/nternal Medicine found that

50°/o of all quality problems in the use of

medicines was accounted for by underuse,

compared to 3°/o accounted for by overuse.

A Harvard University/Massachusetts

General Hospital and Harris Interactive

Survey found that:

- 1/4 of patients who visit their doctor

after seeing a DTC ad receive a new

diagnosis.

46% of physicians felt that DTC

advertising increased patients’

compliance with prescribed treatment.

By treating patients according to guidelines

and by eliminating the underuse of

high blood pressure medicines, 89,000

lives could be saved and 420,000

hospitalizations avoided annually.

(See pgs 94 1)

Patient Education

~ A 2007 KRC Research survey found that:

o 1 in 4 consumers sought more

information after seeing a DTC ad.

- 4 in 5 consumers agree that

advertising for prescription medicines

can educate people about health

conditions and treatment options.

= A Prevention Magazine physician

survey found that 70% of doctors feel

that ads help educate patients about

available treatments. 67°/o felt that the

advertisements helped them have better

discussions with their patients.

-T The FDA's 2004 survey showed that in

88°/o of cases when patients ask their

physicians about a medicine as a result

of seeing a DTC advertisement, they

have the condition that the drug treats.

A Prevention Magazine patient survey

found that 80% of patients who see

medicines advertised on television are

aware of the risk information presented,

compared to 66°/o aware of the benefits.

(See pg 12)
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DTC 8: Prescribing Patterns

~ A 2006 Government Accountability Office

(GAO) report found that only 2—7°/o of
consumers who saw a DTC advertisement

requested and ultimately received a

prescription for the advertised drug.

» A 2002 study on the effect of DTC

advertising on demand for pharmaceuticals

revealed that DTC advertising may increase

demand for a particular brand drug, but

only if it has a ’’favorable status” on the

insurer's formulary.

(See pgs 13-14)

DTC Advertising & Drug Prices / Spending

= According to the Federal Trade

Commission, "[DTC advertising] can

empower consumers to manage their own

health care by providing information that

will help them, with the assistance of their

doctors, to make better informed decisions

about their treatment options. . .Consumers

receive these benefits from DTC advertising

with little, if any, evidence that such

advertising increases prescription drug

prices.” [Emphasis Added]

"The pharmaceutical industry is one of the

most research-intensive industries in the

United States. Pharmaceutical firms invest

as much as five times more in research and

development, relative to their sales, than

the average U.S. manufacturing firm.”

— Congressional Budget Office, 2006

~ Total promotional spending 2006 —

$12.0 billion

- DTC — $4.8 billion

- Office promotion, hospital promotion,

and journal advertising — $7.2 billion

A Total R&D spending 2007 ~ $58.8 billion

(See pgs 15-I6)
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