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Celeste campaign

7 firms shared
unbid contracts

By John Kostrzewa and Mellsss Johnson
Bancon Journal itell writsrs

COLUMBUS — Gov. Richard F. Ce-
leste took In $134,000 for his re-clection
campalgn from Wall Street executlves in
Investment [irms picked by his adminis-
tration to get lucrative, no-bid contracts
in Ohlo's multimillion-dollar bond busi-
ness.

Celeste used the New York City con-
nection to lap 95 executives in eight of
1he big-name brokerage houses from No-
vember 1985 (hrough November 1986
which, according to campalgn finance
reports, brought in £7 percent of all the
money the governor raised in New York
last year.

Seven of those companies shared mil-
lions of dellars in contracts handed out
by his administration to serve a5 under-
writers in selling state bonds to build
prisons, office towers, waler and sewer
Jines and a telecommunication system.

cashed in on bond issuers

The eighth firm, Lazard Freres & Co.,
has yet to become a big player on the
Ohie scene, but begun to pursue
state and local contracls aggressively.

In ftact, Michael R. Jacobson, vice
president of municipal finance at Lazard,
helped organize a fund-raiser in Septem-
ber at the swank, 5%story Citicorp Cen-
ter in Manhatian, where Celeste was
[guest of honor, bringing in about $35,000
maore for the Ohlo Democratlc Party.

Bond underwriters are financial mid-
diemen who charge a fee for helping
state agencies set up and sell bond Is-

sues. Such transactions allow the state to
raise money for projects without imme-
diately dipping into tax money, Bond
investors are essentially loaning the
state money and in relurn earn interest

for a set period.

Soliciting contributions from contrac-
tors wha do business with the state did
not begin with Celeste. Governors have
used it, to different degrees, for years.

And when Celeste took olfice for his
first term as governor — afler running in
1982 under the election-time banner of
“‘No Mare Busincss As Usual” and harsh-

Iy criticizing four-term Republican Gov.
James A. Rhodes for tolerating no-bid
contracts — there were indeed some
changes made.  °

But those changes appear (o have
gone in the opposite direction of the
campaign pledge — at least in the bond
business.

Two companics that did much of the
state’s underwriting under Rhodes'— the
First Boston Corp. of New York and the
Ohio Co. of Columbus — were excluded

See CELESTE, poge A12

More Americans Kidnapped in Beirut

(sbove, second from

Coretta Beott (
Ielt) marches wilh Seuthern Christisn  men helding Confederal
Lead: p Conference president Joseph  shouts with marchers.

Thousands join march
in Ga. for civil rights

(bénter) and others. At right,
to [lags exchange

By Jewell Candwell
Bracen Journal shell writer
CUMMING, Ga. — An army of people
estimated al up o 20,000 — haves and
have-nats, black and white, young and cld
— moved quielly and fearlessly Saturday
s part of the "March Against Fear and
Intimidation’ in all-white Forsyth Coun-
ty.

‘They came to confront the racism that
has been Ingrained here since 1912, when

of the march was delayed for three hours
by the huge turnout, which created a
trafflc jam hallway back to Atlanta,

‘The march drew more than four lmes
the number that organizers had anticipat-
ed. Organizers sald that 4,000 had to be
left behind in Atlanta because there were
not enough buses to transpart them.

Sheriffs depulies estimated the crowd
at 12,000 to 14,000, while march organiz-
ers put participation as high as 20,000. A

white woman,
earrying a concealed weapon, battery
:gulu;:’;n officer and Inciting to riot.

caterpillar erawl from downlown Atlan-
ta's Martin Luther King Center. The start

three blacks were killed and the county's  National Guard spok
black residents driven out in retribution estimate of 15,000 to 20,000.
for the rape and subsequent death of a Hundrede of the
Ohlo, and others came from as far away
No injuries were reported, but at least &S New York and Calif
%0 were arrested on charges Including from forelgn’ nations, including four peo-
ple from Nigeria,
A barrier of 2,300 Georgla Natlonal
bus caravan made the 40-mile - Guardsmen and sherifl’s deputies sepa-

tesman gave a crowd

marchers were from

ornia. Several were

Bee THOUSANDS, page AlS

Abductors
seize four
professors

By Rodelna Kenaan
Ausciates Press

DEIRUT, Lebanen — Four
kidnappers disguised as police-
men and earrying rifles “seized
three_American teachers and an
Tndian professor al & west Beirut
college Saturday and then fied
with thelr hostages in a jeop,
police said.

The kidnappers duped the for-
eign teachers inio assembling in
a Belrut University College office
by claiming to hiave been as-
signed to proteet. them, police
and school sources said.

‘The abduelions came as Angli-
can Church envoy Terry Waile
was reported to have concluded
five days of secret negotintions
with Shilte Meslems who have
held two Americans captive since
18B5.

U.S. Ambassador John Helly
held crisis talks with senior aides
at the embassy In east Belrut's
Christion suburb of Aukar to dis-
cuss the latest kidnappings. Em-
. bassy spokesmen declined to
comment.

Twenty-five forelgners are re-
parted missing and believed kid-
napped in Belrut, Including 10
seized since Walte arrived in Bel-
ul on Jan. 12,

Police and university officlals,
all speaking on condition of ano-
nymity, identified the Americans
abducied Saturday as Alann
Steen, 48, a journalism professor;
Jogse Turner, assistant instructor
of mathematics and computer
selences; and Robert Polhill, as-
jshmu'u. professor of business stud-
05,

‘The Tndian was Identified as
Mithileshwar Singh, chairman
the business studies division. The
college sald he had an American
green card, which makes him a
legal U.5. resident alien.

Four men wearing ollve-green
police uniforms entered the cam-
pus at T p.m. in a police patrol
jeep andsald they were assigned
to provi rotection for all for-

Shopping by TV

a big turn-on
for many buyers

First of {wo parts

COVERAGE of Super Bowl
KNI between the New York

MORE, page Al2

Cleveland is no laughing matter

By Detsy Lammerding
Beacen Jearnal stalt writer
Combine two of America's favorite pastimes —
television walching and shopping — and the resull
Is & megabucks | that is growing with every
tiek of the clock and ring of the phone,
Shop-at-home television shows bring brand-name
merchandise — cameras, food  processors, furs,
toys, furniture, diamond rings — Inlo homes 24
hours & day with more gusto than a blue-light
special at K mart. i
From the comfort of a favorite chalr, & viewer
can order an endless array of goods by simply
dinling the telephane, A week later, a package Is
on the doorstep.
Once considered a fad, video buying is changing
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[ poveemr T Ty L
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Trand [SITEIR People actually feel good about beng  than In any previous 10-year period.
Travel - T Clevelanders. ® In the last three years, Cleveland
‘W_vﬁﬁL.__‘[ And the reversed perceptions are has gone from recelving hardly any
World, U.S. in Brief AB matched by the new reality .ol down-

WEATHER: Partly cloudy towm: being amaong the top three clties in the

® Since 1980, about T0 major con- counlry for these awards:
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about 25 percent, a grealer increase velopers and planners from around the

natlon and the world will gather in
Cleveland for the annual convention of
the International Assoclation of Down-

federal development-incentive grants to  towns, Traditionally, the host city for

the convention also serves the assocla-
tion members as a laboratory and model

#In 1987, ina du:-muwn that uscd to  for downtown development,
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Shopping by TV
a big turn-on
for many buyers

e

First of two parts

Lammerding
Brmmﬁ?wmd staf writer
Combine two of America's favorite pastimes —
television watching and shnpqing — and the result
is a megabucks industry lhathxs gmwih ng with every
clock and ring of the phone.
lickmn[ “:-hum& television shows bring brand-name
merchandise — cameras, food processors, furs,
toys, furniture, diamond rings — into homes 24
hours a day with more gusto than a blue-light

special at K mart. :

From the comfort of a favorite chair, a viewer
can order an endless array of goods by simply
dialing the telephone. A week later, a package is
on the doorstep. L

Once considered a fad, video buying is changing
the way Americans shop. If the trend continues, it
could take a 15-40 percent bite out of retail store
sales, industry experts say. So it’s not surprising
national chains such as Sears Roebuck and Co.

See MILLIONS, page A5
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Millions of viewers turn on to shoppmg

Continued from page Al
are climbing on board.

In less than two years, shop
shows have attracted an audience
of 50 million daily viewers, who
bought $450 million of goods in
1986, This year, sales are project-
ed to exceed $2 billion. The aver-
age shopper spends more than
$500 a year on 15 purchases.

Competition is keen. About 25
shows — most clones of the popu-
lar pioneer, Home Shopping Net-
work — vie for viewers around
the country. The shop phenome-
non, originally geared to cable
television, has now moved to the
mainstream. WJW-Channel & in
Cleveland began such a show
Monday.

All shop shows operate the
same way: Items are displayed,
described and often demonstrat-
ed, and viewers may order by
calling toll-free numbers and us-
ing credit cards or checks as
payment. Most shows offer mon-
ey-back guarantees if merchan-
dise is returned within 30 days.

For some folks, watching the
shows is a diversion, They tune in
during commercials on other sta-
tions, using a remote tuner to zap
back and forth. Others get
hooked.

Avid watchers

In a recent look at the trend,
ABC's news feature show 20/20
found a number of viewers who
have run up huge credit-card
bills. Some shoppers admitted to
being addicted, spending hours
glued to the tube, plastic cards
ready. One woman was “afraid to
leave the house for fear of miss-
ing a bargain."”

When the shows began most of
the merchandise was discontin-
ued, marked-down items. Much
still is. But now, more name-
brand products are shown. Sav-
ings range from 20 to 70 percent
off the retail price, the sponsors
say, because they buy in bulk.

When an item is shown on
screen, two prices are flashed —
the suggested retalil price and the
show's price. On recent shows, a
ol watch sold for $295 retail,
$145 on television. A mink vest
went for $743 retail, $297 on tele-
vision." A diamond-ruby necklace
was $800 retail, $375 on televi-

ginon_ Nat all merchandica hag a
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are under $10.

How can shoppers be sure
they're getting a bargain? The
only way to be certain s to com-
parison shop in local stores. The-
resa Powers of Cuyahoga Falls
did and her legwork paid off.

“I bought a set of pots and
pans from TV," Ms. Powers said.
“I had been pricing them for
weeks and saved about 20 per-
cent. I don't buy anything full
price if I don’t have to.”

With more players in the mar-
ket and the competition for view-
ers becoming keen, programming
has become more sophisticated.
Some shows have celebrity hosts
who use a talk-show approach for
selling toasters, tables and trin-

-kets, Some offer entertainment.

Such tactics are quite a switch
from the hard-sell, carnival-like
atmosphere — ringing bells,
blowing horns, flashing lights —
of the Home Shopping Netwurk'
Home Shopping Club.

In the beginning

The concept was launched by
Home Shopping Network in
Clearwater, Fla., in 1982, In July
1985, the show went national.
This year, HSN is expected to
generate more than $1 billlon in
sales. HSN reaches more than 30
million households in the U.S.,
Puerto Rico and Canada, and
sells 50,000 items a day.

To keep in the forefront of the
movement, HSN has bought a
number of UHF stations, includ-
ing WCLQ-Channel 61 in Cleve-
land, now WQHS. HSN also plans
to launch a syndicated television-
shopping game- show in Septem-
ber.

In May, HSN went public,
opening on the American Stock
Exchange at $18 and ending its
first day at $42 — a 137 percent
gain on a 2.3 million-share offer-
ing. The stock split 3 for 1 in
September and 2 for 1 Tuesday.

Earlier this week, officials of
HSN and its chief rival, C.0.M.B.
Co., announced that *“preliminary
discussions'’ were under way for
*an exchange of stock." Industry
observers say HSN is gearing up
to buy out its major competitor.

C.0.M.B. (Close Qut Merchan-
dise Buyers) of Minneapolis, op-
arates Cahle Value Network in

CVN programming would proba-
bly be replaced by HSN.
Dial a car loan?

HSN also announced this week
it is buying Baltimore Federal
Financial, a savings and loan in-
stitution. If the sale goes through,
HSN may offer insurance and car
loans to customers.

While HSN is the clear leader,

it has strong challengers. The

competition includes:

® The Minnesota-based Cable
Value Network is the largest ca-
ble TV-exclusive video retailer.
CVN, which calls itself “the de-
partment store people come home
to,” began in June and has 12
million viewers. A spokesman
said the 24-hour-a-day show is
growing at a rate of ‘1 million
new subscribers every 30 days.”

® Shop Television Network of
Los Angeles offers a one-hour
show, which began in July and
has 2.7 million viewers. Enter-
tainer Pat Boone hosts.

® QVC Network of West Ches-
ter, Pa., began a continuous ca-
ble shop show Jan. 1. Chairman
Joseph Segel hopes to reach 10
million homes by May.

HSN’s purchase of television

stations caused some cable com-

panies to switch shop shows.
Among them was Warner Cable
in the Akron area, which
switched to CVN, thus offering
viewers another option.

Kickback on sales

To entice cable companies and
stations to buy their shows, most
shop shows offer a kickback (usu-
ally 5 percent) on all sales in
their broadcast area to the local
stations or cable companies.

Until recently, shop shows
have aired on cable stations. But
the market is expanding.

ValueTelevision, a new syndi-
cated talk/heme shopping show,
made its debut Monday on Cleve-
land's WJW-Channel 8. The show
is a venture of Lorimar-Telepic-
tures, Fox Television and Hano-
ver Companies, a direct-mail
company.

The one-hour show airs week-
days at 9 a.m., replacing Falcon
Crest reruns. ValueTelevision has
a relaxed pace with attractive
sets. Hosts Alex Trebek and Mer-
edith MacRae interview celebri-
tiee and demonstrate merchan-

PR A W

QVC Network of West Chester, Pa., has a four-set stag

it will continue to burgeon. S
feel discount merchandise

sell best, others are going
luxury items such as travel.”

Broad market base

offer shop shows, but probably
will soon. Networks are consider-
ing them for the hours between 2
am. and 6 a.m., said an ABC
official.
Sears signs on

National retailers also see the
value of television marketing.
Sears was the first major chain to
sign on, with an exclusive con-

. tract with QVC. James Podany,

director of marketing for Sears,
said QVC airs selected goods, in-
cluding some not yet in stores
and catalogs.

J.C. Penney Co. has an agree-
ment with Shop Television Net-
work for STN to use Penney's
telemarketing system, and it is
expected Penney’s products will
be on STN. Kmart and Speigel
are also checking TV-shop op-
tions.

Originally, shop shows were
denounced as a flash in the pan.
That has proved far from true,
said Eleanor Morris of Paul Ka-
gan and Associates in Carmel,
Calif.. an industry consultant.

Find authenticated court documents without watermarks at docketalarm.com.

The shows appeal to a br
market, including shut-ins,
workers, retirees, bored or lo
television watchers, and incr
ingly, two-income families,
enjoy the convenience buying.
*  Linda Subich, associate pre
sor of psychology at the Univ
ty of Akron, said the shows s:
fy a variety of needs.

Ms. Subich said, “People
sit home alone can stay conr
ed to the world, get involve
the lives of the people on
programs, especially the ch
hosts.

A number of shoppers are
peat customers. On a recent

‘ternoon, a woman named

from Georgia phoned in ti
times, ordering dinnerware,

elry and a blood-pressure kit.
obviously enjoyed interacting
air with the host, and chatte:
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Continued from page Al

rated the throngs who partich-
pated in the 1%-mile walk Into
Cumming from the 1,000 who
came 10 oppose the demonstra-
e,

Marchers emptied from their
buses at the Cumming city lm-
Its and walked six abreast along
Old Bulord Road, which was
lined by the law enforcement
officers.

From nearby hills, townspec-
ple shouled, "Nigger, go home,”
and carried signs that praised
James Earl Ray, who shot and
killed civil rights leader the
}lls?é Martin Luther King Jr. in

Marchers were greeted at the
Forsyth County Courthouse by
Allanta Mayor Andrew Young:
Benjamin Hooks, executive di-
rector of the Natlonal Associa-
tion for the Advancement of Col-
ored People; political activis
Dick Gregory; U.5. Sens. Sam
Nunn and Wyche Fowler of
Georgla; Southern Christian
Leadership Conference exeeu-
tive director Joseph Lowry;
King's widow, Coretla Scott
King, and daughter Bernice;
former Atlanta Mayor Maynard
Jackson: the Rev. Ralph Aber-
nathy and his wile, Juanita;
Democratic Sen, Gary Hart of
Colorado; and Forsyth County
olficials.

“A week ago today, we had &
group of people march in For-
syth County In the spicit of
brotherhood,” Nunn sald, “"A
second group did not show them
welcome, So a thind group s
here loday to let the world know
that the second group does not
speak for Fnrs)l.h County or the
state of Geargln."™

On Jan. 17, about T5 march-
ers who gathered In Cumming
were pelted with rocks and bot-
tles by Ku Klux Klansmen and
their sympathiicrs. Elght were

eral others were Lnju

“This a great llay io be
allve,” Mrs. Abernathy told the
assernbly. "We wanl to let the
Reagans and anyone else In
‘Washinglon who Is antl-black
know that we ain't golng to let
nobody turn us around."

arrested In the incident and sev-

'Thousands

join march
against racism

Lowry sald, ““We did not
come here to scare you to death.
We came to challenge you o a
new day."”

Up to 400 Ohloans from the
Columbus area were among
those who arrived In buses to
participate, Cornell MeCleary,
vice president of the Coh:mbus
chapler of the NAACP, de-

the march as “peaceful,
quiel, effective and totally over-
whelming.*

“Tt showed America’s com:
mitment to be what It's sup-
posed 1o be," he sald.

Also marching were four
women who lormerly lived in
the Akron area. All now live in
Atlanta, and all sald they have
very passionate reasons that
motivated them to protest.

Michele Evans, 3L Is a Mas-
sillon natlve and attended the
Unjwlsily of Akron. She Is a

at Atlanta’s Marriott
Marqun Hotel,

“This ks part of histery," said
Ms. Evans, who is black. “T am
disturbed 1o knmow that this
could happen anly 45 minutes
from where 1 live, . .. This
march will make the nation
aware of what's golng on."

Lynn Mishefl, 33, is a coun-
selor at Metro Prison. The Ak-
ron native has a master's de-
gree from Kent State
University. She moved to Atlan-
in about a year aga, she said,
"because of the ¥ percent unem-
ployment.”

s, Mishelf, who ls white,
sald her decislon 1o march was
fueled, in part, by an event last
summer.

‘... The Ku Klux Klan was
actually {ssued a It o pa-
rade through Decatur,” ghe
sald. . .. You see, this has
been building inslde me. . . . 1
can't undersiand a group based
on hate. It's just so far out of
the realm of possiblllty.”

Maggle Hartley, 32, 2 Warren
natlve, worked In Akron trom
1977 10 1986 o5 a medical tech.
nologist at Akron Children's
Hospital-Medleal Center. She
meved to Atlanta in March “be-
cause t!u.'ne are 50 many oppor-
tunities

"It's a mnlter of right and

National Guardsmen separate civil rights marchers and

wrong as I see I, sald Ms
Hartley, who i white, In ex-
plaining her decision 1o march.
“1 want to stand up on the side
of right.

"You knew, ln 4 way, Cuya-
hoga Falls is not all that differ-
ent from Forsyth County. I try
to keep that in mind. The only
thing {s that probably no ome
will organize & march in Cuya-
hoga Falls,” she sald.

Another former Akron resl
dent, wlmaﬂwd nut to be lde'ﬂl-l-

holding C flags In C ing, Ga.
[ BACKGROUND / Forsyth County s |
Location: Tha Forsyth sunt's house to mest her
County line is about 30 mothar and halp bring
milos from downtown

Atlanta. Cumming, the
county seat whers marches
ware held Saturday and
Jan. 17, Is another 10
miles inzide the county line.

fled,
“I'm sick of nll Ihoae Gewsi

cleaning for my own. This is my
state now.

“A lot of people in Atlanta
are freaked out to the point of
tears by all this,” she sald
*They've worked so hard to
overcome (the old South’s way
of thinking). Yet, it you step one
1o¢ oul of the perimeter of At-
lanta, it's 1934 all over again.
For that, I'm s0 ashamed,"

The marches Saturday and
Jan. 17 were organized by the
Rev. Hosea Willams, a black
veteran civil rights leader and
Atlanta city counellman, and
Dean Carter, a while who lives
in neighboring Hall County.

Carter told the crowd Satur-
day, “I guess 1 opened up a can
. You back me

Snlu:ﬁur 's event was labeled
the naton’s biggest civil rights
gathering since King's funeral
nearly 19 years ago.

'l‘hmy night, WLILlnIm had
stoad before a crowd in the
nezer Baptist Church ln Atl.mh

P About
36,000, Cumming's
population is sbout 2,000.

Por-capita
Absut $10,000.

Economy: Amang the
companies with operations
in Forsyth County ara
Oxtord Industries and the
Russsll Corp.. both clothing
manufacturers; Fame
Plastics; Tyson; Foods and
Mirs. Kinser's Foods.

Thers wera roports that
‘tha Dayton-based Mead
Corp. was considaring
buiiding a plant in Forsyth
County, but Maad danies it
ever was interosted in
Forsyth.

insue of Crestive Loafing
magazing, publithed in
Atlants, describes Forsyth
this way:

*The county’s racial
intolerance bagan in tha fall
of 1912, when the whites
there were hardly better
off than former slaves, and
53 yoars of postwar
poverty and ignorance
came to a seathing boil.

“Sept. 8 wos a worm
Sunday afternoon, and Maa
Crow, an 18-year-old farm

hum. She never made it.
A saarch party found her
the next morning, beaten,
more than half dead and,
worst of all by the
standards of that day.
o) %
A the story goes,
befere she died two weeks
later, Mae Crow identified
her assailants as lllrIu
blacks. All wars arrested
and jailed, A mob dragged
‘one from jeil and lynched
him; the two others ware.
convictad and hung.
‘Whites forced sl
black residants — about
1,000, or 10 percent of the
population — from the
county with threats, Thair
homes and churches were
burned behind them,
Today. Forsyth hes its |
own Ku Kiux Klan chapter
and 8 White Patriot Party.

History: The Nov. 16 girl. was on her way to an — From Staff und wirs reports
and pronpunced the Forsywh starting a movement,” Willlams that grave.
County demonstration a new be-  told a racially mixed crowd that King ln buried near the
gloning for the civil rights P church, *'We have church that served as his base

tovement,
“This aln't no march; we're

not been together this way since

of operations during the 1950s

Martin Luther King was put In  and "60s.

Millions

Continued from page Al
are elimbing on board.

In less than two years, shop
shows have attracted on audience
of 50 milllen dally viewers, who
bought $450 million of goads In
1986. This year, sales are projoct-
ed to exceed §2 billion. The aver-
age shopper spends more than
$500 & year on 15 purchases.

Competition 1s keen. About 25
shows — maost elones of the popu-
lur ploneer, Home Shopping Ne't
work — vie for viewers aro
the country. The shop phemrnLL
non, originally geared to cable
television, has now moved to the
malinstream. WJW-Channel 8 In
Cleveland began such a show

All shop shows eperate the
same way: Items are displayed,
deseribed and often demonstrat-
ed, and viewers may order by
calling tall-free numbers and us-
Ing credit cards or checks as
payment. Most shows offer mon-
ey-back guaraniees I merchan-
dise Is returned withln 30 days.

For some folks, waiching the
shows Is a diversion. They tune in
during eommereials on other sta-
tions, using a remote tuner to zap
back and forth, Others get
hooked.

Avid walchers

In n recent look at the trend,
ABC's news fenture show 20,20
found a number of viewers who
have run up huge credit-card
Lills. Same shoppers admitted to
helng addicted, spending hours
fhued to the tube, plastic cards
ready. One woman was “afrald to

leave the house for [ear of miss-

ing a bargaln.

‘When the shows began, most of
the merchandise was dlscontin.
ued, marked-down ltems. Much
still Is. Bot now, more name-
brand products are shown. Sav-
Ings range from 20 to 70 percent
RSOrs:
say, bacause (hey buy in bulk,

When an item is shown on
sereen, two prices are fashed —
he suggested retall price and the
show's price. On recent shows, a
aolrd wnlrh mlrl tor l?"ﬁ n‘l!ﬂ

ofl the re(ail price, the
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of viewers turn on to shoppmg via TV

are under $10.

How can shoppers be sure
they're gettng a bargain? The
only way to be certaln 1s 10 com-
parison shop in local stores. The-
resa Pawers of Cuyahoga Falls
did and her legwark pald off.

*1 bought a set of pots mnd
"' Ms. Powers said.

weeks and saved about Z0 per-
cent. 1 don't buy anyibing full
price If 1don't have to."

With more players in the mar-
ket and the competition for view.
ers becoming keen, programming
has become more sophlsticated,
Some shows have celebrity hnals
who use a talk approach lor
selllng toasters, tables and trin-
kets. Some ofler enfertalnment.
Such tactics are quile a swilch
trom the hard-sell, earnival-llke
atmosphere = ringing bells,
blowing horns, flashing lights —
of the Home Shopplng Network's
Home Shoppling Club,

In the beginning

The concept was launched by
Home Shopping Network In
Clearwater, Fla., in 1982, In July
1985, the show weént nﬁllnnnl
This year, HSN s
generate more than $1 billion In
sales, HSN reaches more than 30
million households In the US,
Puerto Rico and Canada, and
sells 50,0400 ltems a day,

To keep In the forefront of the
movemenl, HSN has bought a
number of UHF stations, Includ-
ing W hannel 61 In Cleve.
land,-now WQHS, HSN. qun plu\u
tor launch a

CVN programming would proba-
bly be replaced by HSN,
Dial a car loan?

HSN also announced this
it is buylng Baltimore F‘ederal
Financlal, a savings and loan in-
stitution. If the sale goes through,
H5N may offer insurance and car
loans to customers,

‘While HSN Is the clear leader.
it has strong challengers.
competition Includes:

# The Minnesata-based Cable

Value Network 1s the ].m;m ca-
deo retaller,

ble TV-exclusive

CVN, which calls Isell “the de-
partment store people come home
to," began in June and has 12
millfon viewers. A spokesman
sald the I4-hour-a-day show is

® Shop Television Netwrk of
Los Angeles offers a one-hour
show, which began In July and
has 2.7 milllon viewers. Enter-
tainer Pat Boone hosts.

® QUC Network of West Ches-
Fa,, began a continuous ca-

million homes by May.

HSN's purchase of televislon
stations caused some cable com-
panies to swilch shop shows.
Among them was Warner Cable
In the Akron area, which
switched lo CVN, thus offering
viewers another option.
Kickback on sales

To entice cahle companies and
stations to buy their shows, most
shop shows offer a kickback (usu-
ally 5 pereenl) on all sales in

shoq:plng game show Ln Sep&em—

In May, HSN went public,
openlng on the American Stock
Exchange at $18 and ending ks
first day at §42 — a 137 percent
gain on a 2.3 million-share offer-
ing. The stock split 3 for 1 In
Septemnber and 2 for 1 Tuesday.

Earller this week, officlals of
HSN and s chief rival, C.O.M.A.
Co., announced that “preliminary
discussions” were under way for
“an exchange of stock.” Industry

area lo the local
al.nunns or cable companles.

Untll recently, shop shows
have aired on cable statlons. But
the market s expanding.

ValueTelevision, a new syndl-
cated talk/home shopping show,
made its debut Monday on Cleve-
land's WIW-Channel 8. The show
is a venture of Lorimer-Telepic-
wres, Fox Televislon and Hano-
ver Companies, a direct-mall
cOmpany.

The one-hour show alrs week-

days at 9 am., rnpl:-:lnE I.“nisnn

olfer shop shows, but probably
will 500n. Networks are conshder-
ing them for the hours between 2
am. and & am., sald an ABC
official.
Sears signs on
National retallers also see the
value of television marketing.
Sem was the first major chaln to
with an exclusive con-

director of marketing for

sald QVC airs selected goods, In-
cluding some not yet In stores
and catalogs.

J.C. Penney Co. has an agree-
ment with Shop Television Net-
work for STN to use Penney's
telemarketing system, and it is
expected Penney's products will
be on STN. Kmart and Spelgel
are also checking TV.shop op-
tions.

Originally, shop shows . were

. uacl wllh QVC, James Podany,
Sears,

it will continue to burged

eel discount mnmlu:milse will
sell best, others are going for
Juxury items such as travel.”

Broad market base

The shows appeal to a broad
market, including shut-ins, non-
workers, retirees, bored or lonely
television watchers, and Increns-
Ingly, twoincome familles, who

&3 P~
QVC Network of West Chester, Pa., has a four-set stage and 150 phone order stations

oL everyone (s satisfled, how.
ever, Bessle Huber af Akron be-
lieves she was “ripped off”

one show. She's been trying for
two months to get a credit for
ordered in the fall
— a fillng cabinet, telephone and

merchandise
same gold necklaces.

uets," Mrs. Huber sald,

“They overrate thelr prod-
“1 had a

enjoy the convenlence buying.

Linda Sublch, assoclate profes-
sar of psychology at the Unlversi-
ty of Akron, said the shows satis-
fy a variety of needs.

Ma. Subich said, “'People who
sit home alone can stay connect-
ed to the world, get involved In
the lives of the people on the
programs, especlally the chatty
hosts."

A number of shoppers are pe-
peat customers. On a recent al-
ternoon, a woman named Val

real hassle returning the mer-
chandise and they didn’t reim
burse me for shipping. The goid
was chintzy, Tt didn’t look at all
like what 1 saw on TV. Also, they
sent me two tlllng cabinets when
Tordered one.”

Beity Patton of Cuyahopa
Falls sald she's an avid shop
show watcher. usually during:
commercials for other shows

1 hate to shop,” she said 1
sit there with my Jewel Marl or
Best catalogs, comparing pri
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