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As shown in the Peter Pan Splash Ad example, the pre-existing program content is
the Peter Pan Live! video, and the enhancement image is one or more of the three
lines of text overlay, and/or the semitransparent gradient under the ad copy, and/or
the play button (blue circular icon with white triangle) to the left side of the image.
Yahoo’s ad specifications further describe the three lines of text as follows, at

https://adspecs.yahoo.com/adformats/native/splashvideo/:
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Deliverables

Ad Components File Type Dimensions Mazx File Size
Initial File Load - Image GIF, JPG, or PNG 1440x600 200KB
Initial File Load - Video MOV or MP4 16:9 Aspect Ratio i e

compressed to 5MB)

Ad Copy - Company Name / 35 Characters

: Text Maximum (including N/A
Misc spaces)
35 Characters
Ad Copy - Title (required) Text Maximum (including N/A
spaces)
105 Characters
Ad Copy - Description Text Maximum (including N/A
spaces)
Additional examples of Yahoo’s interactive video advertising functionality are
provided at http://www.slideshare.net/devanm/yahoo-video-advertising-for-
branders?qid=9bd07c2b-0ee5-4554-bfe2-eafaf264a210&v=&b=&from_search=5
(depicting, at slides 26-32, “clickable video ads,” “click-to-site overlay video ads,”
“click-to-video overlay video ads,” and “mobile video ads™):
User Cue Ad Play Clickable Call-to-Action

AN
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The mouse over cue attracts The graphic overlay is activated upon The clickable call-to-action drives
consumer attention mouse over, encouraging consumers consumers to your website
to click
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Click-to-Site Overlay Video Ads

5 Overlay Overlay Expanded Panel Your Website

The overlay attracts consumer The overlay expansion delivers The click launches your website
12 attention and previews your your message, encouraging
message consumers to click

b. Yahoo’s ad specifications further demonstrate that the Video Splash Ad detects a

16 receptor site for the enhancement image (the “Action Safe Area”). See
https://s.yimg.com/cv/ae/adspecs/templates/f3057 videosplashads q1161454018944.
pdf, at 5:
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9 Title - 35 characters max
.|
11
12
13 The 3 lines of HTML copy, media controls, and a semi-
transparent gradient beneath the copy in this area overlay a
14 portion of the creative. Text within the image or video (dur-
ing autoplay) will be partially obstructed by these elements.
15 Please ensure that there are no logos or other relevant con-
tent within the image, and if possible, the video, in this area.
16 The area marked s larger than the elements in it due to the
17 responsive nature of the ad - the text and media controls
remain the same size while the rest of the ad scales smaller
18 (see next slide).
19
" Yahoo Splash Ads determine the size of said receptor site (in this example,
. 1440x660px), noting that “Page width determines actual rendered ad dimensions. Ad
- scales to page width while maintaining aspect ratio. Max size: 200K.” (Source: PSD
- file available at https://adspecs.yahoo.com/adformats/native/splashvideo/):
24 Yahoo! Splash Ad Template
25 for Video Splash
26 Dimensions: 1440x600px Page width determines actual rendered ad dimen-
27 Max size: 200K
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Yahoo’s Splash Ad selects said enhancement image (Ad Copy, image, and/or
semitransparent gradient) from a plurality of enhancement images (ad copy or images
Yahoo receives from actual and potential purchasers of Yahoo advertising, and/or
semitransparent gradient images Yahoo chooses to apply below the Ad Copy), based
on said size of said receptor site, at least because only ad copy that meets the size
requirements set forth for the Splash Ad (i.e., is 35 characters, maximum, including
spaces, for Company and Title, and 105 characters, maximum, for Description) is used
with Splash Ads. Yahoo’s Splash Ad further meets this limitation to the extent that
Yahoo style sheets dictate the size of the enhancement image to be displayed based on
the size of the display screen, and further because Yahoo chooses and determines the
size and other characteristics of the semitransparent gradient applied with the Ad
Copy, as demonstrated by the inclusion of dimensions for the semitransparent gradient
enhancement image in the HTML source code for the demo “Video Splash Ads” on
Yahoo’s Ad Specs website, e.g., the source code for the “Miss Manga” Video Splash
Ad demo at

https://adgallery.zenfs.com/eng/splash_demo/141223/b/loreal beauty.html. Yahoo
further accesses enhancement image information to process the ad copy based on the
enhancement image information, and renders said processed enhancement image at the
receptor site, as visible in the Peter Pan and L’Oreal Splash Ad demo screenshots,

supra and below:
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